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EDITOR’S WORD 
Welcome

It has been a year since our last issue 
dedicated to the technology sector and it 
seems that the digital industries continue to 
flourish in the North East – from startups 
and scale-ups to corporates. This was 

confirmed by the recently released Tech Nation 
2017 Report that stated Newcastle has seen the 
second highest growth in digital businesses (22 per 
cent - in 2014), while Sunderland had seen the third 
highest digital turnover growth in the UK at 101 per 
cent (2011 and 2015).

According to Tech City, UK the North East 
(Newcastle, Sunderland and Middlesbrough) 
represents more than 33,000 jobs and digtal GVA 
totalling over £1.3 billion. The sector also continues 
to be a sustainable source of high quality jobs.  

Speaking to some of the prominent figures of the 
North East tech scene for this issue, it is recognised 
that the region must specialise in order to increase 
its prominence at a national and international level 
– with data, gaming and problem solving through 
digital innovation all constituting areas of focus. 

Of course, a lack of skilled workers remains an 
ongoing headache for many in the industry and, as 
a region, we must work hard to feed the demand 
of our ambitious tech companies by educating 
people with the required knowledge while attracting 
talent from out of the area. Another message that 
was echoed by many I spoke to was a need to 
stop playing down the North East. Throughout 
history, the region has been at the heart of seminal 
technological inventions - from George Stephenson’s 
Rocket to Joseph Swan's lightbulb to Charles 
Parson’s Steam Turbine Engine. As a community, we 
should be proud of these achievements and have the 
confidence that ground-breaking technologies of the 
future can emanate from the North East too.

I hope that you enjoy this issue. 
Alison

Welcome to the Tech Issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@NETimesmagazine
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ABOUT:

North East Times provides a voice for those 
who are shaping the North East economy.

The high quality monthly publication combines 
inspiring business and lifestyle content for 
professionals who are working and living in the 
North East.

We look to build on the four-decade history of 
the North East Times title, while embracing the 
latest digital innovations to engage, inform and 
entertain our audience.

By publicising the achievements of the 
individuals, companies and organisations that 
are impacting the local economy, our aim is 
to showcase the North East as a vibrant and 
productive place to work and live.

With our modern approach and established 
legacy, North East Times strives to be the 
number one business publication in the region, 
both on and offline.
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NEWS
Bulletin

According to a statement from PM Theresa May, there 
are ‘more than 1.5 million people already working 
with the digital sector’. The digital industry is 
becoming crucial to all business and the UK.

Tech Nation 2017, a report that looks at the UK’s 
tech economy through 30 national clusters, analysing data of more 
than 2700 respondents, was released last month. 

It revealed that the UK digital industry was worth more than 
£170 billion - an increase of 22 per cent over the last five years -  and 
supports 1.5 million people with the GVA of a tech worker estimated 
at £130,000 - double that of their non-digital counterparts.

The report also showed positive growth in North East cities. 
Newcastle was named second in the UK for the increase in high-
growth digital businesses at 22 per cent (2014). It also has the joint-

fourth highest average salary across the UK clusters (£51,213) and, 
combined with the lowest property cost in the UK, was dubbed the 
“perfect ecosystem".

Meanwhile, Sunderland was shown to have the third highest digital 
turnover growth in the UK at 101 per cent (2011-2015).

Skills were again highlighted as a barrier to industry growth with 
59 per cent of tech business owners across the country citing the skills 
shortage as their greatest challenge.

On March 25, Tech City launched the report’s UK tour in 
Newcastle’s Science Quarter in The Core which saw talks by Richard 
Gregory, director of Tech North and Chi Onwurah (Newcastle MP) 
as well as a panel debate by local experts. 

Richard Gregory, director of Tech North, gave an insight into the 
national picture. 

The annual report by Tech City reveals 
healthy growth for digital companies 
across the UK, while Newcastle is singled 
out as offering the “perfect ecosystem” 
and Sunderland’s digital companies have 
achieved the third highest turnover growth

BUSINESS

Tech Nation 2017 shows 
strength of UK tech sector

BULLETIN

TECH

Teesside students to help more women 
find careers in digital
A group of Teesside University students is developing a strategy to encourage more 
women into the digital industries.
Scarlett Reeves, Alexandra Moylan-Jones, Jack Mason and Natalie Woods have 
formed the DigitalCity Student Board and one of their objectives is to increase the 
number of women studying and working in digital in the Tees Valley. 
Members of the board have already been invited to Westminster to present their 
initial findings to national politicians and members of the House of Lords.
They will also work closely with the Department for Culture, Media and Sport to look 
at ways to influence changes in behaviour to encourage more women into digital.
Alexandra said: “We want to challenge the perceptions that this is an industry for men 
and give women a voice and show that they can succeed in it as well.”
Natalie added: “If we can target women when they’re younger – maybe just before 
they take their options – we can help make them aware of the opportunities that are 
available to them in the digital industries.”
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TECH

PNTS relocates to 
accommodate growth
Specialist IT services provider, Professional 
Network Technology Solutions (PNTS), has moved 
to new premises. Launched in 2015 by co-founders 
Paul Ashley and Mark Pearson, PNTS has relocated 
from its registered office in Spennymoor to a 
new home at the North East Technology Park 
(NETPark) Incubator, Sedgefield and is on course 
set to double turnover from £150K to £300K this 
year.

FINANCE

Firm launches on-demand 
accounting and advisory 
service 
Ryecroft Glenton has launched a new cloud-
based accounting and advisory service to support 
growing SME businesses. OutsourcedFD provides 
a suite of accounting and advisory services 
enabling businesses to focus on their core client 
functions and will allow clients access 24 hours a 
day. Core features include bookkeeping, monthly 
and quarterly management accounts and payroll.

National news 

BUSINESS INNOVATORS 
ESSENTIAL FOR 
ECONOMIC SUCCESS 

Innovative businesses 
must be given a greater 
opportunity to thrive and 
the UK Government must 
commit itself to spending 
more on research and 
development to deliver 
an economy fit for the 
21st century, says the 
Confederation of British 
Industry (CBI). In a new 
report, the CBI calls for a 
commitment to spending 
three per cent of GDP on 
R&D by 2025 – a joint target 
to be met by the private 
sector and government. 
UK innovation spending 
is currently at 1.7 per 
cent of GDP, well below 
the spending of many 
international rivals.

137 MILLION WORKING 
SICK DAYS REPORTED 
IN 2016

An estimated 137 million 
working days were lost 
due to sickness or injury in 
the UK in 2016, according 
to a new report from the 
Office for National Statistics 
(ONS). This was equivalent 
to 4.3 days per worker, the 
lowest recorded rate since 
the series began in 1993, 
when the number was 7.2 
days per worker. The 137 
million working days lost to 
sickness or injury in 2016 
contrasts with a peak of 
around 185 million days lost 
a year in the late 1990s. 
Thereafter, the number of 
days declined to a low of 
132 million days in 2013.

TRAINING

durhamlane to unlock tech 
firms' ambitions
A pioneering training programme has been 
launched by a Newcastle-based sales performance 
firm to support tech businesses in achieving their 
scale-up ambitions. durhamlane has created its 
Leading at a Higher Level programme, lead by 
executive coach Alison Freer, to offer advice, 
training and support that will equip business 
leaders with the tools to manage digital change and 
lead within the technology sector. 

OFFSHORE

Contract wins spark 
recruitment drive at Osbit
Osbit Limited, the Northumberland-based 
offshore engineering and technology company, has 
embarked on a significant recruitment drive after 
securing £7.5 million worth of new contracts in 
the past three months. The additional work, which 
includes projects for the oil and gas, subsea and 
offshore wind sectors, is enabling the company 
to increase its total headcount by around 40 per 
cent, with 16 new engineers, support staff and 
contractors.
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LAW   

Watson Burton advises on multi-million dollar tech sector 
deals
London-based investment management and advisory company Arie Capital Ltd has completed three 
investments (worth a total of $11.2 million) into innovative technology companies, with the support 
of Watson Burton. The Newcastle-headquartered law firm advised on three equity investments by the 
Singapore-based technology-oriented company, providing all-round legal support and advising on the 
terms of the investments and the investment agreements into UK-based FloLive and NVF Tech Limited 
and Hong Kong-based Oasis Smart Sim Pte Ltd.

TECH   

MBO creates succession at 
Sunderland IT business
The management team at a Sunderland-based tech 
company, NTE Limited, has completed a deal to 
purchase the business. The management buy out 
of the communications and connectivity solutions 
business, based at Moorside Park in Doxford, 
has been completed for an undisclosed sum has 
secured 22 jobs at the company with plans in place 
to grow the head count by 30 per cent as part of a 
new growth strategy.

FINANCE   

Three firms join Fairstone’s 
DBO programme
Chartered financial planning firm Fairstone Group 
has announced a series of deals that sit within its 
proprietary Downstream Buy Out programme. 
Campbell Harrison, Mortgage Find and Pensions 
& Wealth Management Services have joined 
the group, which has brought in a total of 19 
new advisers, revenue of over £3.25 million and 
additional funds under advice of approximately 
£290 million. 

Calendar of events:

April 14, 7.15am-9am
Durham Networking Group
Network B2B
£10
Chester-le-Street Golf Club, 
Lumley Park House DH3 4NS
www.networkb2b.co.uk

This new group will meet 
every Friday - a great 
opportunity to make new 
contacts and catch up with 
old ones. Network B2B aims 
to keep its events informal 
and flexible, so you needn't 
be stressed about attending 
if you're new to networking.

April 25, 6pm-8pm
It's All About the Coach
CIPD Tees Valley
£12 for non-members
Archers Law LLP, Lakeside 
House, Kingfisher Way, 
Stockton TS18 3NB
www.eventbrite.co.uk

Hear about the rights and 
wrongs of coaching and 
mentoring from Peter 
Hammond, a member of the 
European Mentoring and 
Coaching Council. As well 
as outlining developments 
in the area based on CIPD 
research, Peter will examine 
specific approaches and 
how they could affect your 
organisation.

April 26, 11am-1pm
WIN Awards launch
North East England Chamber 
of Commerce
Free
Hilton Newcastle Gateshead, 
Gateshead NE8 2AR
www.neechamber.co.uk

The North East Woman 
Entrepreneur of the Year 
(WIN) Awards celebrate 
their 18th year in 2017 as 
they continue to recognise 
the achievements of women 
in the North East's business 
community. Following 
this official launch event, 
submissions for the awards 
will be accepted via www.
winawards.co.uk

NEWS
Deals

DEALS
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A 
refreshed regional Strategic 
Economic Plan (SEP) reveals a 
confident region that is ahead of its 
ten-year target to create 100,000 new 
and better jobs by 2024. 

The North East Local Enterprise Partnership 
(LEP) has worked with the business community and 
partners across the region to refresh the SEP for 2017 
– “to better reflect a changing business and political 
landscape dominated by Brexit and the challenges of 
globalisation”. 

Presented to business leaders at a recent 
meeting in the NewcastleGateshead Hilton Hotel, 
it was an opportunity to hear about the progress 
of the regional economy since the original SEP 
was published in 2014, and the goals of the new 
document.

The SEP sets out how the region can build on its 
recent successes and continue to create more and 
better jobs for the region.  

Keynote speakers Sarah Green (CBI director 
of member relations and regions and nations), 
John Cridland (chair of Transport for the North), 
and Professor Sir John Holman of the Gatsby 
Foundation, gave their support to the refreshed plan.

The highlights of the SEP are:
 

•     The North East is ahead of schedule to reach its 
100,000 more and better jobs target before 2024 
– over 53,000 jobs have been created since 2014, 
with 63 per cent of these classed as higher skilled 
jobs

•     Stretching targets to have 70 per cent of new jobs 
created over the next seven years in more skilled 
posts

•     Digital technology, advanced manufacturing, 
healthcare innovation, energy, service sector and 

quality business space are the business sectors 
identified as underpinning a surge in new regional 
employment

•     Job growth increased at a rate of 6.6 per cent over 
the past two years eclipsing the national rate of 
5.4 per cent in England

•     The North East is a £37bn economy, employing 
865,000 people

 
However, key challenges remain – delivering 

higher regional productivity is essential as the gap 
widens with national performance, while economic 
exclusion remains a persistent concern in some 
parts of the region. And this of course is amid the 
uncertainties caused by Brexit.

Andrew Hodgson, North East LEP chair, 
welcomed the Government’s commitment to 
a strengthened Industrial Strategy, working to 
diversify the economic structure of the UK by 
focusing on economic development outside the 
South East.

 He said that the refreshed SEP provides a solid 
foundation to ensure the North East is in a strong 
position to bid for new investment in future.

“As well as refreshing our delivery plan, we have 
also revised our key targets. Our aim will be to reach 
our target of 100,000 more and better jobs early and 
stretch that further. Given the need to address the 
productivity challenge, it is particularly encouraging 
that the percentage of better jobs created has reached 
63 per cent, already ahead of our original target.”

Sarah Green said: “The North East business 
community has fully endorsed the refreshed SEP 
which drew heavily on business input during 
its consultation process. The CBI places huge 
importance on regional growth to fuel national 
economic performance.”

The North East LEP launched its refreshed 
Strategic Economic Plan (SEP) for the 
North East at a special event last month. 
North East Times’ Chris Dobson attended 
the event and reflects on what the 
revamped plan means for the region

ROAD MAP 
POINTS WAY TO 
100,000 MORE 
JOBS

NORTH EAST LEP
www.nelep.co.uk
@northeastlep

i

MONTHLY REPORT
North East LEP SEP
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Tech City held the first of a series of UK-wide events at The Core in Newcastle on March 25. 
The Tech Nation UK Tour marks the release of the organisation’s annual report into the UK tech 
sector, which showed encouraging results for Newcastle and the wider North East region. Richard 
Gregory, director of Tech North, provided attendees with an insight into the national picture and 
local MP Chi Onwurah spoke about the need for adult tech training. An expert industry panel, 
led by Herb Kim, board member of Tech City UK, also discussed issues highlighted in the report 
around skills and workspace shortages

TECH NATION 2017 UK TOUR

KEY EVENT
Tech City 
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OPINION
Burning Issue

What was your reaction to the Spring Budget?
BURNING ISSUE

The freeze of excise duty on beers and spirits is welcome as these 
British industries already bear a heavy tax burden and in the post-
Brexit world we need them to grow, both domestically and abroad, 
to create the jobs and wealth necessary for the country’s future 
prosperity. The increase in National Insurance for the self-employed 
is designed to close a loophole, but for some aspiring entrepreneurs 
this is another reason not to take the bold step into self-employment 
and ultimately build a business, which in the future could employ 
others.

This was a breakthrough budget for skills. There has never been 
a more important time for the UK to sit at the global top table of 
technical education for young people. Firms will be looking for 
ongoing partnership with the Government as they try to make the 
Apprenticeship Levy work. However, with inflation rising and the 
cumulative burden weighing on businesses’ shoulders, limited relief 
for firms hit hard by business rates falls short. Firms are wholly 
committed to the health and wellbeing of their people, and are 
pleased to see an increase in spending on social care. Businesses will 
be pleased to see the Chancellor’s continued watchful eye on getting 
the deficit down and avoiding surprises.

The shift in emphasis in Government policy starting with the 
Autumn Statement and furthered in the Housing White Paper was 
a welcome change, putting the role of investors in new build Private 
Rented Sector (PRS) property front and centre. But the Spring 
Budget missed the opportunity to build on those promises with 
anything substantive and once again, the chance to mitigate the 
three per cent SDLT (stamp duty land tax) surcharge on additional 
residential properties was not seized. 

I applaud the measures announced to support the UK’s economy, 
particularly on skills. With 350,000 workers having left construction 
since the financial crisis, there is a real need to bring more young 
people into the industry with new skills, so the announcements 
today are important. Equally important is the need to maintain high 
quality standards in the drive to build more homes. As a five-star 
rated builder this is something we recognise and are focused on.

Nigel Mills 
Chairman, Entrepreneurs’ Forum 

Carolyn Fairbairn
Director-general, CBI

Tom Willows
Managing associate, Bond Dickinson

David Thomas
Chief executive, Barratt Developments plc

Q
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Mike Noble has been appointed rooms division 
manager at Mercure Darlington Kings Hotel. Mike 
joined the business more than 27 years ago as a 
night porter and has since climbed the ranks. As 
rooms division manager, Mike will oversee the 
general maintenance of the hotel’s 83 bedrooms and 
manage its 20-strong housekeeping team. 

Hyperdrive Innovation, a Wearside-based 
technology developer and manufacturer of high 
performance energy storage systems for electric 
vehicles and battery energy storage, has appointed 
Allan Cairns in the newly created role of chief 
executive officer. An engineering professional and 
successful entrepreneur, Allan joins Hyperdrive 
with 30 years of experience, having worked in 
senior positions at high profile companies in the 
energy industry. 

The founder of a Newcastle biometric company 
is the latest business leader to join the North East 
LEP's enterprise adviser initiative. Shaun Oakes, 
managing director of ievo, will work with staff and 
pupils at The Hermitage Academy, Chester-le-Street 
as part of the Good Career Guidance Benchmarks, 
a national pilot scheme led by the North East LEP 
to improve the quality of careers advice in schools 
and colleges.

Sunderland-based global manufacturer Haskel 
has announced two senior appointments: Stephen 
Learney (pictured) as global general manager and 
Robert Roy as commercial director for Europe, 
Middle East and Asia. Stephen will also continue 
to manage parent company Accudyne Industries’ 
Butech, Hartell, Williams and PPI brands, while 
Robert will focus on commercial sales in the oil and 
gas, agriculture, water and pharmaceutical sectors.

Newcastle International Airport Ltd has appointed 
Nick Jones as chief executive. Nick has served in 
the role of interim chief executive since May 2016, 
having joined in 2015 as chief financial officer. Prior 
to that, Nick spent six years as CFO at North East 
headquartered Aesica Pharmaceuticals and began 
his career at Price Waterhouse Coopers where he 
worked for 13 years.

Hay & Kilner has strengthened its commercial 
disputes team with the appointment of solicitor Sara 
Malik. Sara completed her training at the Newcastle 
law firm and will now advise clients on a wide 
range of contentious matters including contractual 
disputes, intellectual property, professional 
negligence, property disputes, alternative dispute 
resolution, and contentious trusts and probate.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Mike Noble
Rooms division manager, 
Mercure Darlington Kings 
Hotel

Allan Cairns
CEO, Hyperdrive 

Shaun Oakes 
Enterprise adviser, North East 
LEP

Stephen Learney and 
Robert Roy
Global general manager and 
commercial director, Haskel

Nick Jones
Chief executive, Newcastle 
International Airport 

Sara Malik
Solicitor, Hay & Kilner 



17



18

RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Data scientist - customer analytics
Durham, circa £50,000
NRG

An opportunity has arisen to play a key role in 
driving the analytics capability of a game-changing 
digital bank. This is a newly created position and 
will require ownership of new projects as well as 
mentoring more junior data analysts in activities 
such as developing and implementing various 
types of predictive models, segmentation strategies, 
optimisation algorithms and data mining analysis. 

www.nrgplc.com

ISO (information security officer)
Gosforth, circa £60,000
NRG

NRG is currently looking for candidates for an 
information security role based in the North 
East. The successful ISO will be responsible for 
continuous improvement and implementation of 
Information Security Management Systems (ISMS), 
designed to comply with ISO 27001. Thorough 
understanding of essential internet concepts (HTTP, 
SSL, TCP networks, OAUTH) and five years or 
more security experience are essential.  

www.nrgplc.com

Senior PHP developer
Teesside, up to £32,000 plus benefits
Visualsoft

Award-winning ecommerce company Visualsoft is 
currently looking to recruit an experienced PHP 
developer to be based at its Teesside headquarters. 
Responsibilities will be to provide support to 
existing customers, as well as to develop new 
features and complete bespoke projects following 
detailed specifications. The ideal candidate must 
have an impeccable understanding of object-
orientated PHP5 within various MVC frameworks 
(ideally Kohana) and advanced experience in 
MySQL and database design. 

www.visualsoft.co.uk/careers

Commercial accountant
Newcastle, up to £32,000
Bryony Gibson

Bryony Gibson is looking for a qualified 
accountant for a company that works with 
entrepreneurial and technology-led clients. The 
vacancy is a rare opportunity to gain all the 
benefits of both industry and practice in a fast-
growing business and requires someone who can 
deliver excellent advice and support with budget 
planning, cashflow management and year end 
compliance to help drive the company forward.

www.bryonygibson.com
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IN THE LIMELIGHT
Tech heritage 

From the commercial development of the steam locomotive to the invention of the electric 
lightbulb, the steam turbine engine, the lifeboat and the safety match, some of the world’s 
revolutionary and most heralded technologies have historically been developed in the North 
East. So when we talk about the region as being a global leader in innovation, why do we have a 
tendency to talk ourselves down? Alison Cowie investigates

IN THE LIMELIGHT 

ome people may scoff at the idea that the 
North East of England can complete in 
terms of technological innovation with 
London, San Francisco or Cambridge. 
But historically, inventions that helped 
change the world have been developed 
in the North East. Some of the earliest 
inventors include William Wouldhave, who 
developed the first cork buoyed lifeboat in 
1789 and John Walker, who invented the 
striking safety match in 1824.

This begs the question, why can’t future ground-breaking 
technology be developed here too?

Ken Smith is a historian and former journalist. He speaks of coal 
being, “the fundamental bedrock of the development of the North 
East industrial industry.”

The growth of the coal industry in the 19th century not only 
brought great wealth to the region but also exposed the need for 
better infrastructure. 

Although the steam locomotive was invented by Richard Trevithick 
in Cornwall, it was Tyneside born and bred George Stephenson who 
is credited with realising its commercial value. 

“George Stephenson honed the steam locomotive into a workable 
and practical form," says Ken. “He was a key figure along with his son 
Robert. The pair founded a locomotive works in Newcastle behind 
Central Station [Stephenson Works]."

Ken also cites the importance of the North East in bringing 
electricity to the world’s attention.

Despite Thomas Edison often stealing the glory, it was Joseph 
Swan – who was born in Sunderland and lived much of his life in 
Gateshead – that invented the first incandescent filament lightbulb in 
1879.

“In 1880, Newcastle’s Mosley Street became the first street in the 
world to be lit by electricity and a year later Swan opened a factory in 
South Benwell to manufacture the electric lamp – the first of its kind 
in Europe,” Ken adds.

Another notable North East invention during Victorian times 
was the hydraulic crane by William Armstrong in 1845. He was later 
responsible for inventing hydroelectric power and installing it at his 
Cragside home.

A seminal innovation that had huge global impact was the steam 
turbine engine by Charles Parsons.

“It led to cheap and efficient generation of electric power and so 
was extremely important,” Ken says. “Parsons first developed the 
engine in 1884 when he was a junior partner at Gateshead ship 
equipment manufacturer Clarke, Chapman and Co before he set up 

his own works on the banks of the Tyne.”
Parsons also developed a marine version of his engine to take 

advantage of the burgeoning shipbuilding industry, which would 
become one of great industries on Tyneside and Wearside. 

“The North East reached its zenith in the late 19th and early 
20th century in terms of innovation,” Ken says. “It was the steel 
shipbuilding industry that made Tyneside and Wearside world 
renowned. The ship yards were very versatile and could turn out 
almost any type of ship from cargo steamers to oil tankers to ice 
breakers to war ships.”

At the time, Teesside was also building a strong steel industry. 
“Much of the iron ore was mined in the Cleveland hills and smelted 
in Middlesbourgh,” Ken explains.  

Increasing international competition in the 1930s, however, began 
to see a decline in the region’s shipbuilding stronghold and despite 
a brief upturn during and immediately after World War II, it again 
faltered and was almost completely obliterated by the late 1980s.

This, alongside the collapse of the coal industry, caused devastating 
economic decline in the North East and, with it, much of the 
capability, resource, talent and will for technological innovation 
declined too. 

The growth of public services in the 1990s helped to revive the 
fortunes of the region, as did the Nissan plant on Wearside which has 
grown to be the largest automotive manufacturing site in Europe.

But it has been the growth of the digital sector in the past decade 
or so – built in the slipstream of FTSE 100 company Sage – that has 
shown most promise in returning technological innovation to the 
North East.

Support organisations such as Sunderland Software City, Digital 
City, Tech North, Campus North and Dynamo, plus an increase in 
venture capital and seed investment by Northstar Ventures, Ignite and 
others, have helped grow a strong tech cluster which spans startups, 
scale-ups and corporates.

Amid such strong competition from other UK regions that all see 
digital as cash cows to regional economic growth it is now widely 
recognised that the North East must specialise in certain areas, 
with data, gaming, healthcare technologies, BIM and financial 
technologies all recognised.

Hans Moller, innovation director for the North East LEP, reflects: 
“According to the latest Tech Nation 2017 report [a major annual 
review of the UK tech sector], the North East digital industry is one 
of the fastest growing in the UK and in terms of being the place where 
new innovations can be created, in many ways, we are already there.”

He continues: “We don’t have the recognition internationally for 
being an innovation hotspot but that’s more about marketing. We 
must shout louder and profile ourselves more.”
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Hans believes 2018’s Great Exhibition of the North will be a 
good way to profile the region, and national centres in data, ageing, 
chemical formulations, photonics and electronics are key facilitators 
in the technological advancement of the North East.

The wealth and innovation associated with coal and shipbuilding 
may be long gone but the spirit of invention hasn’t deserted the North 
East and its digital sector is now carrying the mantle. 

However, a savvy and targeted digital strategy and a creative 

solution to the skills gap are needed if the region is to compete on a 
national and international level.

If history has taught us anything, though, it’s that globally 
impactful innovation is no stranger to the North East and we must 
draw on this heritage to have the confidence and belief to develop 
ideas. Who knows, the next big game changer may be sitting in the 
mind of a North Easterner right now. We just have to help them 
unlock it.
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INTERVIEW
Ian Gillespie

Ian Gillespie is the managing director of Activ Technology, a company based at Balliol Business Park 
in Newcastle that specialises in delivering communication and technological solutions to SMEs – 
covering mobiles, telephone systems, connectivity, IT support and energy contracts. The business 
recently secured £500,000 investment from FW Capital to support growth plans and extend its 
reach outside the North East region

10 QUESTIONS 

What was your first break in 
business?
My first break was all about 
being in the right place at 
the right time - and being 

prepared to take a risk. After school I trained as a 
landscape gardener but left to work for my father in 
the motor trade. We visited a motor show where the 
very first mobile phone was being showcased - we 
acted on instinct, snapped it up, and have never 
looked back!

What did you want to be growing up?
I’d always dreamt of being a farmer but parents 
made it clear that they couldn’t afford to give me a 
farm, so I settled on becoming a landscape gardener. 
As I got older, all I wanted to do was become a 
professional rally driver. 

What made you set up your own business?
I set up and grew my first company, Fone Logistics, 
to the point where I could sell it on but I chose to 
retain one arm of the business, Activ Technology, to 
continue making my mark on the local marketplace.

What is your company mission?
To provide SMEs with impartial advice on how they 
can improve and implement new technology within 
their business, which will help them to promote a 
better way of working.

How do you get the best out of your team?
I try to lead by example and show belief in my own 
role. This motivates the team to perform to the best 
of their ability. 

What has been your career highlight?
I’ve been very fortunate that there have been 
many highlights so it’s hard to pinpoint just the 
one. Working alongside my dad is up there as he 
taught me how to be the businessman I am today. 

Another highlight has been being able to take 
advantage of the market at the right time, and in 
creating a successful business at the peak of mobile 
connectivity hitting the market. 

What has been your biggest challenge?
Managing the cashflow of a rapidly growing 
business has proven to be one of the biggest 
challenges. Having a strong team around me 
which can oversee these aspects of business is a 
strong asset, and something which I certainly don’t 
underestimate the value of. This, of course,  links to 
another challenge - recruiting and building a strong 
and reliable team!

Who or what inspires you?
My motivation comes from aspiring to build a 
bigger and better business every day. As a North 
East lad at heart, I am passionate about the region 
and inspiration comes from being able to enhance 
this area and create a thriving place to live and 
work. 

What are your company's short and long-term 
goals?
Short term, our goals are to continue delivering 
exceptional customer service to our clients and 
developing our staff to build the business. Longer 
term, following recent investment, we’ll be looking 
to grow and become recognised as the North 
East’s first point of contact for any business’s 
communication and technological needs. 

How do you achieve a good work/life balance?
This is something I’ve always struggled with – I find 
it hard to switch off from work, and because the 
business is my family’s livelihood, I never really do. 
However, I do try to spend as much time with my 
family as I can, supporting my youngest daughter 
with her Irish dancing and my son with his eventing 
and horse riding career. 

ACTIV TECHNOLOGY
www.helloactiv.co.uk
ian.gillespie@helloactiv.co.uk

@helloactiv

i
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INTERVIEW 
Supporting role 

Mark Edmondson founded Inflo Limited with Graham Clark in January 2016 to provide innovative 
cloud-based software solutions to the accounting profession. The pair were soon joined by Grant 
Cooper and Tom Gathercole and are now based at Sunderland Software City. The small team has 
been supported by several business mentors including Andrew Robson, chief executive of North 
Tyneside IT company Perfect Image, who works closely with the fledgling company on its offering 

SUPPORTING ROLE 

INFLO SOFTWARE
www.inflosoftware.com

PERFECT IMAGE 
www.perfect-image.co.uk

i

Andrew Robson
Chief executive, Perfect Image 

I met Mark three years ago when he was working 
in his previous role. We talked about our shared 
interest in using business intelligence and analytics 
to make improvements to clients’ operations. A 
while later, he got back in touch asking my thoughts 
about his vision to build a product that uses 
technology to revolutionise the auditing sector. 

I felt that it was a great opportunity and told him 
I’d be happy to advise him on putting together a 
business plan and launching the business.

Our meetings tend to be fairly informal. We 
cover a wide range of topics but I would say that 
a lot of our conversations revolve around the 
commercial side of business - the development of 
the business plan, sales and marketing strategy in 
the software sector and how to build up a client base 
from nothing. We’ve also spent time talking about 
the actual technology and how best to go about 
developing it. 

Mark has great intuition and always seems to 
know how best to use and apply his knowledge. Our 
meetings have always been a two-way conversation 
so we have definitely been able to help each other 
out. Mark has taught me more about the world of 
auditing and it has been great to spend time with 
someone who is so enthusiastic about what they do. 

Inflo Software is entering a market which is ripe 
for improvement. I’m sure that with the combined 
knowledge of Mark and his team, Inflo will be able 
to help improve the auditing sector. 

Mark Edmondson
Chief executive, Inflo Limited

Andrew and I met at a Perfect Image corporate 
hospitality event. I found him down to earth and 
was impressed with the strong bond he clearly had 
with his team. I left my role at a large accounting 
firm in search of a new challenge but I wasn’t sure 
what, exactly. I spoke to Andrew about some initial 
ideas and he was incredibly supportive and able to 
guide my thinking. 

His coaching helped me to understand the 
challenge I was seeking and I was able to established 
the business in what I wanted to do. Andrew has 
helped me to think differently. He has shared 
concepts and principles and challenged my 
preconceptions. He has also helped me to create a 
strong sales and marketing plan. Focusing on the 
product is important but you also need a clear plan 
on how you are going to get your message across to 
customers. I think having mentors is essential when 
you run a start-up. 

The tech scene in the North East is full of people 
willing to offer their time and support to new 
businesses. We've worked with Tom Hurst and 
David Dunn of Sunderland Council and Sunderland 
Software City, as well as Andrew. Since Inflo's 
launch, we have been overwhelmed by the response 
from UK accounting firms and we are currently 
scaling globally. We want to establish ourselves as 
another great North East tech business and change 
the way professional services are delivered to 
businesses in a more digital way. 
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INTERVIEW
Julian Leighton

Don’t get cocky. I had been working 
with a group of friends organising 
all-night raves in Bradford in the early 
90s, which were really successful, so 
I thought I’d try a club night in Leeds 

aimed at the student market. I assumed everything I 
did would sell out. Unfortunately, I didn’t check the 
dates properly and it turned out that I had arranged 
the night right in the middle of Leeds University 
exams. It was a disaster - and an expensive lesson to 
learn as a student!

Be honest and fair – you have to be able to look at 
yourself in the mirror and know you’re trying to 
do the right thing. In business, you’ll often make 
decisions that people around you might not like 
(or necessarily understand). You have to be able to 
validate the reasons and communicate that to your 
team. I was bullied daily by my boss in my first job 
out of university and I’ve never forgotten how it felt.

Always believe things could be done better.  

Don’t sacrifice everything for your business. 
It’s easy to forget that life is short and should be 
enjoyed. 

Your business shouldn’t dominate your 
personality; you’ll become an incredible bore. 

There’s a balance to be found between 
bootstrapping and paying people to do jobs 
properly. In the early days, I used to do Orange 
Bus’s cash flow but I was dreadful at it. It took me 
ages to complete the paperwork meaning I couldn’t 
concentrate on the the stuff I was actually good at. 
The subsequent investment in an accountant one 
day a week freed up my time. We were initially 
nervous about spending the money but it’s paid off 
many times over.

Empower everyone who works for you. We’ve 
always tried to let our staff make their own decisions 
and feel they are responsible for their own success 
and that of the business. Failure isn’t something to 
be afraid of either; if you have a culture of fear then 
innovation will be very hard to achieve.

Keep talking. I still constantly bounce ideas off my 
co-founder and business partner Mike. We’ve had 
many external mentors over the years  yoo who 
we can still call upon to chat through things. It’s 
surprising how many people will offer their time in 
exchange for a beer!

Julian Leighton co-founded Orange Bus, a pioneering Newcastle-based digital agency, with Mike 
Parker in 2004. In 2016, the company was acquired by Capita and has since expanded operations 
into London and Edinburgh. As CEO, Julian is responsible for growth, the strategic vision and the 
continued development

WHAT I'VE LEARNT

ORANGE BUS
www.orangebus.co.uk
@orangebus

i
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INTERVIEW
Charlie Hoult

Charlie Hoult is a fourth-generation North East 
entrepreneur with multiple business interests 

and an ingrained need to give back to the local 
community, which he is doing by bolstering 

the region’s tech community

I T ’ S  I N  H I S

D N A

Charlie Hoult returned to his native 
North East in 2009 after spending 
most of his adult life in London 
where he established and ran 
successful businesses and helped 

market blue chip technology companies such as 
Hewlett Packard, IBM and Microsoft. 

He arrived back in Newcastle to take over the 
family business. Hoults Yard - a former pottery 
factory in the industrious Ouseburn area that 
had grown into a popular workspace for local 
creative businesses – was an offshoot of his 
father’s successful global removals business.

Keen to make a mark in the North East and 
inspired by the growth of shared working space 
he had witnessed in the capital, Charlie set 
about augmenting the Hoults Yard offering and 
marketing it as the ultimate work and social hub 
for a new generation of creative, digital and other 
knowledge-based companies.

“My father, who had a background in 
furniture removal and storage, was never 
comfortable pushing the yard’s USP as a 

creative hub. But I thought there was a lot of 
opportunity having a sector specialisation push 
that was geared around modern, knowledge-
sharing businesses with two, six, eight, ten or 20 
members of staff but still wanted all the basics 
like meeting rooms, parking, 24-hour access and 
security – all provided within one invoice.” 

Hoults Yard is now home to more than 100 
businesses and boasts a range of flexible two to 
50-person offices, a modern concierge-serviced 
reception (housed in RICS award-winning The 
Maling Exchange), meeting rooms, a café and a 
vast co-working and events space.

“We call Hoults Yard a business village rather 
than a business park because we recognise that 
work and social life are more intermingled 
now. As well as offering modern, design-led 
workspace we hold regular social events for 
residents.”

In addition to running the yard, Charlie has 
set up Opencast Software (with Mike O’Brien), 
Futureheads Recruitment, specialising in the 
digital media industry, and insurance company 



29



30

Cheviot Insured (with Joel Marks and John Baty). 
Collectively, Charlie reports, these businesses 

turnover around £20 million and support 125 jobs. 
Running a business village and a portfolio of 

companies would be enough for most people, 
but a lesson that was instilled in Charlie by his 
father from a young age was the importance of 
‘Mittelstand’. 

A German concept, it roughly translates as the 
idea that small and medium-sized companies – 
particularly family-run enterprises – form the 
backbone of a local economy and that owners 
should instil values and an ethos that revolve 
around strong regional ties and having a positive 
and long-term impact on the local community. 

Rather than supporting the local tennis club 
or raising money for charity, though, Charlie’s 
own brand of Mittelstand has manifested itself 
in creating an industry-led initiative focused on 
growing the tech sector in the North East.

The first seeds of Dynamo were sown in back in 
2013 when, in search of networking opportunities 

among the local tech community, Charlie began 
running informal meet-ups for entrepreneurs 
at Hoults Yard. He was soon approached by Bob 
Paton, who was then the managing director of IT 
company Accenture and had been running similar 
events for larger companies and corporates. 

The pair joined forces and began gathering a 
crack team of tech professionals who, under the 
Dynamo brand, developed a mission to grow 
the North East IT economy by being a focal 
point for the regional industry, by promoting the 
sector regionally, nationally and internationally, 
developing skills and education, and supporting 
regional research and development. 

“We also recognised that an IT sector federation 
model would be able to lobby the public sector 
to recognise the opportunities of the local tech 
sector far more effectively than individuals could,” 
Charlie adds.

One of the first activities for Dynamo was to 
define what the tech sector in the North East was 
and measure impact it was making on the local 
economy. 

The resulting research showed that the sector 
supported 25,000 jobs (later increased to 35,000) 
and had around 2000 high quality vacancies 
available. 

“At the time, people didn’t talk about the 
importance of having a digital sector in the way 
we do now. I would speak to people in the public 
sector who had no idea that Hewlett Packard 
employed 2500 people in the North East. But 
our research showed the importance of the tech 
sector in our region as a sustainable source of good 
quality jobs,” Charlie explains.

Dynamo held its inaugural annual conference 
in May 2014, where one speaker’s words struck 
a chord with Charlie and would help shape the 
future direction of Dynamo. 

“Our keynote speaker was BBC technology 
reporter Rory Cellan Jones, who told the audience 
that the question he was asked the most was how a 
place could become the next Silicon Valley. 

“He said that his answer was that nowhere else 
could become the next Silicon Valley because 
Silicon Valley has its own DNA. 

“Instead, an area has to look at what was in its 
own DNA and use that as a springboard.”

Inspired by these words, Charlie and the 
Dynamo team began focusing on what the DNA of 
the North East’s tech industry was, and developed 
workstreams that would help build the region’s 
reputation nationally and internationally. 

Currently, Dynamo has several specialist 
workstreams, led by the Dynamo board, including 
in cyber resilience, data, intelligence, professional, 
automotive and advanced manufacturing. 

Most recently, the organisation has developed 
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INTERVIEW
Charlie Hoult

“ W E ’ V E  I D E N T I F I E D 
S E V E N  K E Y  [ T E C H ]

C L U S T E R S  W I T H 
I N T E R N A T I O N A L 

P O T E N T I A L  A N D  A R E 
W O R K I N G  T O  F O S T E R 

T H O S E ,  H I T C H I N G 
O U R  W A G O N  T O 

S O M E  V E R Y  F A S T -
M O V I N G  A C T I V I T Y " 

Dynamo Build to provide a unified voice for 
region’s growing BIM (building information 
modelling) enabled construction sector.

“In total, we’ve identified seven key clusters with 
international potential and are working to foster 
those, hitching our wagon to some very fast-
moving activity,” Charlie reveals. 

This activity is in addition to Dynamo’s on-
going programme of networking events and 
conferences.

Charlie is also proud to reveal that Dynamo has 
played a part in securing £42 million of investment 
for the North East. 

The majority of this has been via the £30 million 
National Innovation Centre: Data (NICD).

Dynamo worked with Newcastle City Council 
and Newcastle University on the bid that was 
named a success in March 2016 by the then 
chancellor, George Osborne, who dedicated £15 
million of public funding (matched by Newcastle 
University) for the institute - which is set to create 
1000 jobs.

Charlie also reveals that Dynamo has helped 
to secure a further £12 million for the Northern 
Futures UTC (university technical college) that 
has been earmarked to be built at Newcastle’s 
Stephenson Quarter and will support between 400 
and 600 14-16 year olds in STEM-focused studies. 

Despite impressive outputs, Charlie remains 
frustrated at the lack of “joined-up thinking” 
when it comes to the tech sector in the region. 
He and the Dynamo team’s recent efforts have 
been around developing a Northern Institute for 
Technology and Business Exchange, or NIT, (a nod 
to the Massachuette Institute of Technology, MIT),  
to boost the region’s standing in the Northern 
Powerhouse agenda, and a Digital Alliance that 
would combine and focus the North East tech 
community across multiple sectors.

“I’m all for ‘big tent thinking’,” says Charlie. 
“The North East needs a shared agenda that tech 
professionals in all sectors - from creative and 
professional to advanced manufacturing and 
automotive - can buy into. 

“We also need to stop downplaying the region, 
not pleading for grants. We need to lead where we 
are strong. The North East tech sector is booming 
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HOULTS YARD
www.houltsyard.co.uk
@HoultsYard

DYNAMO
www.dynamonortheast.co.uk
@dynamonortheast
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and that’s set for several years ahead – as long as we 
create a sustainable skills pipeline. 

“We need a big vision that transcends 
boundaries. We can get bogged down in ‘are you 
a Geordie or a Mackem?’. That’s fine for a cheeky 
football joke but it’s not going to elevate us on the 
world stage.”

Charlie hopes that, one day, Dynamo can 
become more of a commercial venture, with the 
support of private and public business. 

“Dynamo has some great people – Bob [Paton], 
Stuart Lynn [executive vice-president at Sage], Neil 
Henning [global managing partner at SAP], Paul 
Watson [professor of computer science and director 
of the Digital Institute at Newcastle University and 
Giselle Stewart [director of UK corporate affair at 
Ubisoft] and what we’ve achieved as a bunch of 
volunteers is pretty amazing. 

“The problem is that we all have day jobs and 
we’re all getting very busy. Just think what Dynamo 
could achieve if we had more of a commercial 
footing and benefited from more resources – 
whether they were provided by corporates or by the 
public sector.”

Until that point, though, Charlie will continue to 
manage the interests of Dynamo with those of his 
own businesses.

How else could he deliver Mittelstand for the 
North East?

“ W E  C A N  G E T 
B O G G E D  D O W N  I N 

‘ A R E  Y O U  A  G E O R D I E 
O R  A  M A C K E M ? ’ . 

T H A T ’ S  F I N E  F O R  A 
C H E E K Y  F O O T B A L L 

J O K E  B U T  I T ’ S  N O T 
G O I N G  T O  E L E V A T E 
U S  O N  T H E  W O R L D 

S T A G E ”
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T E C H  F O R  G O O D  -  F E A T U R E

3 5

T E C H  F O R  G O O D
NORTH EAST TIMES CELEBRATES SOME OF THE REGION’S ENTREPRENEURS 

WHO ARE EMBRACING THE LATEST TECHNOLOGY TO CREATE INNOVATIVE 

AND SOCIALLY BENEFICIAL PRODUCTS AND SERVICES

Jonathan O’Halloran, 
QuantuMDx 
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ary Thompson and Ellen Howard established 
GoRaise in January 2015 to address a complaint 
echoed by many of their friends about ‘giving 
fatigue’. Their idea was to create an online 
loyalty platform where, instead of earning 
customer points, you could accrue donations 

for your chosen causes, ranging from schools, sports clubs, 
charities, girl guiding units, churches and many more. GoRaise 
was a Tech North Northern Star regional winner and now has 
seven members of staff based in London and at Campus North in 
Newcastle.

irtual reality (VR) has 
been touted as the next 
big thing mainstream 
entertainment but Jack 
Brinn and Ashley Stokeld 
are using this innovative 

technology to help stimulate happiness and 
wellbeing among care home residents – 
many of whom suffer from dementia and/
or mobility issues. Reminscience, which the 
pair founded in February 2016 and is based 
in Gateshead, provides fully immersive 
films that users experience via the latest VR 
headsets. To date, the pair have recreated 
a visit to the beach as well as a historic 
vision of South Shields. Jack and Ashley 
say they have received overwhelmingly 
positive feedback from users and their carers 
who report a new digital enabled form of 
freedom.

G

V

GORAISE
Gary Thompson and Ellen Howard 

www.goraise.co.uk

REMINISCIENCE
Jack Brinn and 
Ashley Stokeld 

www.reminiscience.co.uk
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T E C H  F O R  G O O D

MY LITTLE EXPLORER 
Ami Davies

www.mylittleexplorer.co.uk

ntrepreneur Ami 
Davies began 
developing the 
concept of My 
Little Explorer 
after temporarily 

losing her daughter in a 
supermarket. She realised that this 
brief yet highly traumatic event 
was all-too familiar for parents 
and so set about developing a 
tech-enabled device that that 
would alert, via an app, a parent or 
carer if a child wandered beyond a 
pre-determined boundary. The My 
Little Explorer wristband comes 
with a child-friendly story book 
that helps explains separation 
avoidance in a non-scary way. 
Since 2013, Ami - and co founder 
John Atkinson - have secured 
more than £100k of investment. 
My Little Explorer also won 
The People’s Choice Award at 
the regional If We Can You Can 
Challenge. 

E
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T E C H  F O R  G O O D

EALRIDER was the brainchild of Zoe 
Farrington and Andrew Richardson who, 
acutely aware of the vulnerability of lone 
motorcyclists when accessing speedy medical 
attention after a crash, developed an app that 
would automatically and directly connect 

riders to the nearest NHS ambulance service should the worst 
happen. Now the UK’s only 999 certified app, REALRIDER has 
won multiple awards and raised £1.6 million of investment (from 
North East sources). Zoe and Andrew will launch a Canadian 
version of the app this month and are exploring possible new 
markets in Asia. The pair are also considering expanding the 
technology for other vulnerable groups.

t was from his garage 
that molecular 
geneticist Jonathan 
O’Halloran first began 
developing technology 
with the potential of 

revolutionising global healthcare. His work 
attracted the attention of former nurse and 
healthcare entrepreneur Elaine Warburton 
and the renowned Newcastle geneticist 
Professor Sir John Burn. Jonathan is now 
based in the Lugano Building on the 
Quayside with a staff of 80. QuantuMDx’s 
flagship Q-POC is a handheld device 
that allows doctors to accurately and 
cheaply diagnose patients within minutes 
based their DNA analysis. With massive 
implications for treatment in developing 
countries, the Q-POC has attracted 
the attention of Microsoft founder Bill 
Gates, and the Bill and Melinda Gates 
Foundation now supports QuantuMDx 
in its endeavours. With proof of concept 
achieved, Jonathan is hoping to have a 
marketable version of the Q-POC by 2018.

R

I

REALRIDER
Zoe Farrington and Andrew Richardson 

www.realrider.com

QUANTUMDX
Jonathan O’Halloran 

www.quantumdx.com
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ormer social 
worker Paul 
Irwin developed 
the concept of 
TryLife with 
his partner 

Nicky Kaur-Nagi as a way of 
using technology to educate a 
mobile-savvy audience on a large 
scale, amid austerity which had 
depleted traditional methods of 
intervention. TryLife’s interactive 
films – made by a core team and 
youth volunteers – tackle social 
issues and ask viewers or ‘players’ 
to explore different consequences 
by letting them choose the 
direction of the film. TryLife has 
produced two episodes to date 
- and is currently completing a 
third – which explore themes of 
sex, drugs and violence, has built 
a Facebook community of more 
than a million. Paul and Nicky 
recently triumphed at the regional 
Pitch@Palace on Tour and will 
visit St. James's Palace at the end 
of the month where they will be 
joined 11 other tech entrepreneurs 
and investors and influencers from 
around the world.

F

TRYLIFE 
Paul Irwin and Nicky Kaur-Nagi 

www.trylife.tv
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INTERVIEW  
David Dunn

David Dunn has combined a technical degree with a career in business support and now leads 
Sunderland Software City as its chief executive officer. To date, the publicly funded company has 
helped more than 600 North East software businesses develop and grow. Here, David talks about 
the evolution of Sunderland Software City in response to market changes and where the North 
East should be positioning itself compared to the rest of the world 

WHAT’S YOUR PROBLEM?

What’s your background?
Between 1998 and 2001 
I studied the world’s first 
computer games technology 
degree, at Abertay University 

in Dundee. I loved playing computer games so 
naturally thought I wanted a career in that. But 
when I got to university I realised that there are two 
people in the world: those with a natural technical 
competency for coding and those who struggle 
with it. I fell into the latter group. I did complete 
the course but after graduating I disappeared from 
the world of tech. I set up my own business writing 
manuals on building kit cars before returning to the 
North East to work for a company called Financial 
Inclusion Newcastle where I helped people start 
businesses - from window cleaning enterprises 
and fish and chip shops to technology companies. 
I joined regional development agency One North 
East as an enterprise senior specialist and worked 
on enterprise strategy for the region. I did a couple 
of other roles there and my final one was looking 
after creative, design, digital and other knowledge-
intensive businesses. One of the projects on my desk 
at the time was for Sunderland Software City. That 
was in 2008.

What was the initial concept for Sunderland 
Software City?
The concept of Sunderland Software City was to 
build on the ground swell of software companies 
that we had in Sunderland and the North East. The 
idea then was to support new companies and to 
help existing companies to grow. We felt at the time 
there was no dedicated and specific support to the 
software industry. There was generic support in 
the form of Business Link but this didn’t reflect the 
unique way software companies started, how they 
grew, how they scaled, the way they raised finance 
or how they took a product to market. Sunderland 
Software City would become a publicly funded 
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organisation that delivered something that the 
market wasn’t delivering. To date, we’ve probably 
worked with more than 600 software companies. 
Essentially, it’s all about economic development. 
If you have a successful software industry in the 
region, you’re generating GVA and helping to create 
more and better jobs. It’s a concept that’s just as 
relevant today. 

When did you join the Sunderland Software City 
project full time?
I became the first employee of Sunderland Software 
City as the rather over-titled chief operating officer 
for what was, then, a one-person organisation. I 
had to go through the slightly unorthodox process 
of interviewing for my own chief executive along 
with the board. But it worked out great. Our first 
chief exec, Bernie Callaghan, had a lot of industry 
experience running and selling software companies 
and was very good at getting our story and concept 
out to a wide audience while I was the inward-
facing person, making sure that everything worked 
internally and that we were reacting to what was 
happing in the industry. 

How has Sunderland Software City developed in 
the past nine years?
I always talk about the three phases of Sunderland 
Software City. The first phase saw us provide a 
very traditional public sector business support and 
advice service. It served its purpose at the time but 
as the industry grew and got more demanding, 
we realised that we couldn’t provide such bespoke 
support to everyone and had to become more 
efficient. 

Phase two saw us group our services together. 
We recognised that there were two types of people 
who set up tech and ran successful tech businesses. 
One was a very technical founder who struggled 
with how to get a product to market while the other 
had business experience and could usually raise 
investment for a tech idea but needed the someone 
with the technical expertise to build the software. 
We developed a suite of service based around 
that. One service was around market intelligence 
and how to get a minimum viable product to 
the marketplace. The other revolved around due 
diligence and focused on getting a scalable business 
model. 

Phase two then moved into phase three in about 
2015. I call this the ‘opportunity creation stage’. We 
had seen a growing number of software businesses 
but owners were telling us that they struggled to get 
access to major revenue-generating opportunities. 

At Sunderland Software City, we realised that this 
was something that we could help with by using 

our established national and international networks 
– by being one of three (now four) national digital 
catapults and our work with organisations such as 
Tech City UK, Tech North, Innovative UK and the 
UKTI. 

We began working with organisations and 
corporates who we knew all have problems that 
could be solved by digital innovation. 

We asked these companies and organisations to 
sit in a room with around 20 or 30 North East SME 
software companies. They would then articulate 
their problems and let the SMEs ask questions. The 
software companies would go away and work on 
solutions and have an opportunity to pitch their 
ideas – individually - to the corporates the next day. 

We feel this process is much more efficient 
- where corporates don’t need to write lengthy 
specification documents and SMEs don’t spends 
days and days developing solutions and ignoring 
other potential revenue-generating work. 
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INTERVIEW  
David Dunn

SUNDERLAND 
SOFTWARE CITY
www.sunderlandsoftwarecity.
com
@SunSoftCity 
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So business development for the North East tech 
industry?
Yes, I suppose. But we call it ‘opportunity creation’. 
We’ve already worked with Nissan and Barclays on 
multiple projects and we’ve done some work with 
big corporate charities and for Sunderland Council, 
Newcastle Council and North Tyneside Council. 

It’s a completely new way of bringing 
opportunities to innovative software SMEs in the 
region. I strongly believe that the North East should 
position itself as a place where you can get your 
problems solved through digital innovation.

Is ‘problem solving’ the future?
The North East must become a lot more niche and 
promote the areas that we’re good at. Positioning 
ourselves as a place to get your problems solved 

through digital innovation, I think, is a fantastic 
draw. We already have fantastic examples of 
corporates coming here and getting innovative 
solutions because of the good mechanism we have 
for this. We have great innovative companies who 
are agile and can create solutions quickly and we 
have very good educational establishments and 
facilities such as The Core and the National Institute 
for Smart Data Innovation (NISDI) that’s coming to 
the North East. Plus, you have some fantastic stuff 
happening at Sunderland University about data 
forensics. 

We have the story and we have the underpinning. 
Now we must go out and tell that to a national and 
an international audience. That plays into exactly 
what the Government’s new Industrial Strategy 
Green Paper advocates – that regions should have 
specialisms in certain areas. 

Is there not a threat that if the North East becomes 
too specialist – in, for example, data analytics - that 
we are exposed to market changes? As a region, 
we’ve suffered from this in the past with the decline 
of traditional heavy industry. 
I’ve always viewed digital technology as a horizontal 
enabler that allows people to constantly change and 
adapt when innovation occurs. For example, we 
may do a project this year – where some fantastic 
ideas arise – and do it again next year and see ideas 
based on a completely different technology sets. 
Ensuring that companies in the North East learn 
and understand what those technologies sets are – 
through events and education – and how they can 
be applied in certain areas, will help us keep ahead 
of the game. 

What’s the future for Sunderland Software City?
We will continue to support new and growing 
companies through our business intelligence and 
due diligence services. We’re also about to roll out 
a new marketing campaign for those people who 
may have had a great tech idea but are unsure how 
to set up and start developing it. We know there are 
many dormant companies where people are sitting 
on great ideas but not doing anything about it. 
Wouldn’t it be better if everyone in the North East 
had the support and confidence to take the plunge? 

We’ll also be concentrating on continuing phase 
three of our development. Sunderland Software 
City has a responsibility to deliver on its promises 
and if we’re going out and telling people that the 
North East is the place where digital innovation 
can solve problems, we need to be able to create 
the opportunities for local software companies to 
provide the solutions. 
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PAST
When I first started out, CCTV was in its infancy. 
Back then a typical installation would be between 
four and nine black and white cameras with 24-
hour VHS recording. The image quality was poor 
and there was nothing more frustrating than having 
to watch hours of footage to find an incident or 
discovering the VHS for that day had been recorded 
over. But many businesses were simply relieved to 
be able to record anything at all. 
In the 90s we saw the introduction of CCTV 
recording using a digital hard drive. We were the 
first company to offer the technology introduced 
simple recording boxes, not dissimilar to today’s 
Sky boxes in terms of how easy they were to use. It 
was the first time the rest of the industry really sat 
up and took notice. The emergence of HD camera 
technology followed. 

PRESENT
The development of IP (internet protocol) CCTV 
has revolutionised the market in recent years, 
accelerating the development of analytical software 
and really making the use of CCTV data for 
business intelligence a reality.  From heat map 
data to dwell time analytics, till point monitoring 
to facial recognition software; our clients are now 
analysing their CCTV data to help understand 
customer demographics, identify high footfall 
areas, improve store design or passenger flow and 
ultimately improve customer experience. We’ve 
found that the retail industry has been a key early 
adopter of IP CCTV technology, partly driven by 

the need to keep pace with the data and business 
insight available to online retailers. However, the 
technology is just as applicable to any business or 
organisation where the public has a presence. 

In recent years, we’ve also witnessed the increase 
in fraudulent insurance claims for slips, trips and 
falls, estimated to cost UK businesses in the region 
of £800 million a year. Digital evidence removes 
ambiguity.  One of the areas we specialise in is 
helping businesses to understand their CCTV 
data needs to ensure they can effectively defend 
themselves against expensive compensation claims. 

FUTURE
As currency uncertainty and ongoing nervousness 
around Brexit and negotiations with Europe 
continue to bite, I believe a key focus for the 
industry must be on continuing to demonstrate 
tangible return on investment and as part of this, 
increasing awareness of the potential benefits of 
CCTV for business intelligence. However, the 
main challenge is going to be how we address the 
insatiable demand for data that has been prompted 
by the emergence of CCTV for business intelligence 
and constant technological advancements in picture 
quality and camera size. By 2019, it is estimated that 
3.3 trillion hours of CCTV footage will be captured 
daily. That’s why the major developments we will 
see in the next few years are going to be driven by 
the ability of suppliers to harness new approaches 
to file compression and capitalise on the emergence 
of cloud-based storage to provide cost-effective and 
secure data storage solutions for their clients. 

Gary Trotter began his career in the security 
industry more than 20 years ago. In 1999 he co-
founded Hadrian Technology, a CCTV security 
design, supply and installation company, with 
business partner Stuart Ferguson. Specialising 
in the use of CCTV for business intelligence, 
Hadrian Technology was one of four North 
East companies named in this year’s Sunday 
Times Virgin Fast Track league table of the UK’s 
fastest growing companies

THE LONG GAME

INTERVIEW
Gary Trotter 

HADRIAN TECHNOLOGY 
www.hadriantechnology.
co.uk
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Newcastle NE1, the city’s Business Improvement District (BID) organised a visit last month by 
the Arab-British Chamber of Commerce (ABCC), which represents businesses in a number 
of Arab states. The delegates visited a number of Newcastle companies and institutions in 
subsea engineering and renewable energy, science and healthcare, and education. The visit was 
organised to highlight opportunities for business, investment, trade, knowledge transfer and 
learning, and to strengthen links between Arab speaking countries and Newcastle and culminated 
in an evening event at Newcastle Castle Keep for the delegates and specially chosen guests from 
local business 

NE1 ARAB-BRITISH CHAMBER 
OF COMMERCE EVENT 

EVENT
NE1
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FESTIVAL 
GUIDE 2017

From the world’s first lightbulb to business software 
and smart data, the ‘test bed city’ of Newcastle has 

been inventing the future for centuries.

It’s also a stunningly beautiful city with wonderfully 
warm, friendly and loyal people and a place that 

offers a high quality lifestyle yet low cost of living, five 
fantastic universities in the region, great transport 

links and a thriving digital and creative sector that is 
producing truly world-class products and services.

Newcastle Startup Week festival is designed to inspire 
and encourage more local people to start and grow 

their own businesses and attract others from outside 
the region who might like to relocate, invest or do 

business here.

We hope to see you there.

Paul Lancaster
Founder and Event Producer

 
newcastlestartupweek.com 

#NewcastleStartupWeek

Sponsored By:



Day 1: 
Inspiration

The five-day Newcastle Startup Week festival will officially 
begin with a celebration of local business success stories of 
the past, present and future at Robert Stephenson & Co’s 
recently refurbished Boiler Shop, located behind Central 
Station.

As the world’s first purpose-built locomotive factory, which 
powered the railway industry and industrial revolution in 
the early 19th century, it’s the perfect venue to showcase 
the new entrepreneurial revolution taking place right now 
on Tyneside and the wider North East.

AMBER RAE

Author, artist and 
storyteller choosing 
#WonderOverWorry 

New York-based Amber 
is on a mission to help 
people around the world 
‘choose wonder’ and 
overcome their feelings of 
fear and doubt to bring 
their best ideas to life.

BRAD BURTON

Motivational speaker 
and best-selling author

The UK’s number one 
motivational speaker and 
best-selling author visits 
the city and will reveal his 
tips for ensuring you can 
achieve your ambitions 
while living a healthier 
and happier life too.

OTHER SPEAKERS:

Chi Onwurah 
(Labour MP for Newcastle 
Central and Shadow 
Minister for Industrial 
Startegy)

Neil Stephenson (Tetrad 
Recruitment Group)

Jason Knights 
(Blue Kangaroo)

Gilbert Corrales 
(Leaf.fm)

Ami Davies 
(My Little Explorer)

Paul Irwin & 
Nicky Kaur-Nagi 
(TryLife)

Zoe Farrington 
(REALRIDER)

@ Boiler Shop  |  Monday, May 15, 1pm-6pm

The daytime event will be followed by an after 
party for everyone at Bonbar, The Assembly 
Rooms, and a private screening of ‘Joy’ at the 
Tyneside Cinema.

KEY SPEAKERS
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Once you’ve been inspired to start 
your own business, this day is full of 
practical tips and advice that will help 
you get that idea out of your head and 
into the real world.

Whether you’re still at the ideas stage, 
are about to launch or have already 
gone to market, the vastly experienced 
speakers will teach you all about lean 
startup principles, pricing strategies 
and effective design to help reduce 
time, money and effort when building 
your business.

Day 2: 
Getting Started

@ Newcastle City Library & Northumbria University Business School
Tuesday, May 16, 10am-2pm & 3pm-6pm

SPEAKER 
SCHEDULE

What business support 
is out there? Panel 
discussion featuring 
NBSL, Generator, 
Sunderland Software City, 
Transmit Startups, PNE 
Enterprise and Bright 
Ideas Trust.

Getting Started Q&A by 
John Dudgeon and Dave 
Gibson (Blu Sky Tax)

Start Your Business in a 
Weekend by Jonathan 
Dowden (Sage)

An Introduction to Lean 
Startup Principles by 
Justin Souter (Souter 
Consulting)

Pricing Strategy 
Masterclass by Oliver 
Ranson (Ranson Pricing)

Pitches/Presentations 
from the IWCYC (If We 
Can You Can) finalists

How Do Entrepreneurs 
Think? by Lucy Hatt 
(Newcastle Business 
School, Northumbria 
University)

Creating Valuable 
Interactions Between 
Brands and People 
by Andrew Donaghy & 
James Hanson (Layers 
Studio Ltd)

Brand Discovery 
Interactive Workshop 
with Helen Barlow-Scott 
(One Line, ethical design)

The daytime sessions will be followed by the 
Digital Alliance after party and North East 
creative/culture showcase at Kommunity on 
Market St (formerly ¡VAMOS! Social).

4 9
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Day 3: 
Funding & Finance

If you’re looking for funding or finance to help start or grow your business, or 
you’re an investor looking for the next big thing to put your money into – this 
event is for you.

Starting with an explanation of the full range of funding options available to 
startups and scale-ups in Newcastle and the wider North East, the day will 
progress into a lively and – hopefully – heated discussion about grants, loans, 
crowdfunding, angel investors and venture capitalists.

@ The Core, Science Central  |  Wednesday, May 17, 1pm-6pm

The daytime event will be followed by an after party on the stunning outdoor terrace at Motel One 
Newcastle on High Bridge Street.
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SPEAKER 
SCHEDULE

Introduction to The 
Core and the National 
Innovation Centre for 

Data by Steve Caughey 
(Arjuna Technologies & 

Technical Consultant, 
Cloud Innovation Centre, 

Newcastle University)

Sources of Finance by 
Dave Gibson (Blu Sky 

Tax) and The Funding 
Cocktail by Mark Gardner 

(Transmit Startups)

Crowdfunding Panel 
Discussion with Adam 

Gillett (Crowdcube), 
Chris Rea (Seedrs) 

and more, hosted by 
Deborah McGargle (CLO, 
SeedLegals & EIR, Ignite 

Accelerator)

What are Investors 
Looking For? by Ian 
Richards (Northstar 

Ventures)

Getting Yourself 
Ready for Investment 

by Michaela Reaney 
(Gradvert)

Venture Capital 
Panel Discussion with 

Dr Michelle Cooper 
(Northstar Ventures), 

Jonathan Gold (Rivers 
Capital Partners), Colin 
Willis (Hotspur Capital 

Partners), Adrian Hackett 
(Freeths), hosted by 

Chris Lowe (Global TMT 
Specialist)

Investing in the North of 
England by Ed Prior 

(GP Bullhound)

DEBORAH 
MCGARGLE

Chief Legal Officer at 
Seedlegals

With a long history of 
mentoring and advising 
tech startups in the 
UK and US, Deborah is 
currently Entrepreneur in 
Residence for the Ignite 
accelerator programme 
and is helping SeedLegals 
use artificial intelligence 
to complete funding 
rounds much faster.

CHRIS LOWE

Global TMT Specialist

As an experienced 
connector of capital 
to startups and public 
companies, Chris has an 
extensive background 
in finance. He worked 
in a number of leading 
investment banks for 
18 years and now runs 
the successful NOTWICS 
investor showcase events.
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Day 4: 
Growing & Scaling

This day will show you how to grow and scale your business 
beyond the startup phase with a range of experts in 
marketing, sales, PR, recruitment, personal development, 
leadership and mindset.

By hearing from successful local entrepreneurs about their 
personal journey and the challenges and barriers they have 
had to overcome, we’re confident this will help you move to 
the next level, whether you’re just starting out or have been 
running your business for years.

@ The Live Theatre  |  Thursday, May 18, 1pm-6pm

The daytime event will be followed by a ‘Curry Club’ style banquet that will celebrate and 
promote the benefits of British, Asian and International trade, both now and into the future.
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SPEAKER 
SCHEDULE

Jim Beirne (Live Theatre)

Skye Trubov (Business 
psychologist)

Anne-Marie Lacey 
(Filament PR)

Saul Gowens (Websand)

Jayne Hart (The HR Dept 
Newcastle)

Where’s the Pain and 
How do I Plan to Avoid 
it?’ by John Dudgeon/
Dave Gibson (Blu Sky Tax)

John Marrin (Marwel & 
Co)

Michael Dunn 
(Gospelware)

Pete Daykin (Daykin & 
Storey)

Chris Yiu (General 
Manager, Scotland & the 
North East, Uber)

Why ‘Freedom from 
Bosses Forever’ is 
Best for Business? (A 
lifetime’s learning 
for tomorrow from 
the Micro Business 
Champion and his 
fictional co-author), 
one-man show by Tony 
Robinson OBE

TONY ROBINSON 
OBE

As the co-founder of 
Enterprise Rockers 
CIC and the global 
#MicroBizMattersDay, 
Tony is putting over 30 
years of experience as a 
multiple business owner, 
Government adviser and 
lobbyist into a hilarious 
one-man show.

ANNE-MARIE 
LACEY

Anne-Marie has won 
numerous awards over 
the years including 
'gold' at both the CIPR 
North East and North 
West PRide Awards and 
'Outstanding Young 
Communicator' at the 
CIPR North East PRide 
Awards in 2014. She 
launched Filament PR 
with her co-founder, 
Jason Knights, in 2016.



On the final day, the event will 
start with a showcase of local 
startups and a retrospective 
look at what’s been achieved 
throughout the week.

You'll then hear how to keep 
going beyond the startup 
phase and how to decide if 
it’s time to stop or change 
direction. 

We’ll close with some 
inspirational words from the 
CEO of one of the North East’s 
fastest-growing businesses 
and a forward look at what's 
next for ‘the test bed city’ of 
Newcastle over the weeks, 
months and years ahead.

For more information and to buy your 5-day (+ night) ticket for just £40 visit: 
 

newcastlestartupweek.com/schedule/

#NewcastleStartupWeek
MAY 15-19 2017

5 days
5 nights

5 themes
50 speakers

500 entrepreneurs

Day 5: 
Keep Going or Pivot?

@ Natwest Entrepreneurial Spark Hub, Trinity Gardens  |  Friday May 19, 10.30am-2pm

Want to be there?

The daytime event will be followed by a late afternoon 
closing party overlooking the beautiful Newcastle  
Gateshead Quayside.
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SPEAKER 
SCHEDULE

Entrepreneurial Spark 
Startup Trade Show

How to Keep Going 
Beyond the Startup 

Phase by Tina Boden 
(Enterprise Rockers)

Shall I Keep Going or 
Pivot? by John Leighton 
(iResources & Neatly.io)

What’s Next for 
Newcastle and the North 

East? by Professor Mark 
Tewdwr-Jones (Newcastle 

City Futures)

Brendan Flattery (CEO, 
Utilitywise)

Pat Ritchie (Chief 
Executive, Newcastle City 

Council)
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LAW
Sintons

Law firm Sintons has acted for one of the 
UK’s biggest social care providers to 
enable a move to its new head office. 

Creative Support, which assists more 
than 6500 people in more than 62 local 

authority areas across the country, has relocated its 
headquarters to Stockport, having been based in 
Manchester for the past 20 years.

The not-for-profit organisation operates 
throughout the UK - including the North East - 
and has 5000 employees nationwide.

The new head office, which houses 150 
members of staff and is self-contained, allows for 
closer inter-departmental working and will help 
Creative Support to administer its operations 
effectively. The relocation will also allow for 
excellent transport links to its services across the 
UK.

Newcastle-based Sintons is the long-standing 
legal advisor to Creative Support, which offers 
services including supported living, supported 
housing and residential care. It works with 
people who have mental health needs or learning 
disabilities, and provides extra care for the elderly, 
as well as running community and day services.  

Sintons is responsible for the majority of 
Creative Support's lease work and other property 
transactions. Most recently the firm acted for 
the company during its acquisition of fellow 
care provider Delos Community in 2014, which 
strengthened its position at the forefront of the 
social care sector. 

Alok Loomba, partner in the Real Estate team 
at Sintons, and associate David Naughten handled 
the transaction on behalf of Creative Support. 

Olivia Turley, property development specialist 
at Creative Support, says: “We have been working 
successfully with Sintons for five years on our 
property transactions, so the firm was the first 
choice when requiring legal advice for our head 
office relocation. Working closely with the firm 
has helped enable a successful completion of our 
move.”

Alok – who leads the firm’s specialist care team, 
alongside commercial partner Christopher Welch 
– comments: “This move to enlarged premises 
was a big decision for Creative Support, with 
the company being based in its previous home 
for more than 20 years, but is one which will 
allow the continued growth and development of 

an ambitious and forward-thinking social care 
provider. 

“Working closely with our client, the transaction 
was completed meticulously to allow for the 
continued running of Creative Support’s head 
office functions that are so vital in supporting the 
work of its team across the whole UK. 

“Our specialist care team at Sintons works with 
businesses and organisations in the care sector 
throughout the UK and we have an enviable 
reputation for our expertise in what is a very 
specialist area. 

“We are very pleased to work with Creative 
Support and to guide them through another 
transaction which paves the way for their future 
growth and development.”

Sintons provides legal guidance to Creative Support as it moves to a major new headquarters 

LAW FIRM GETS CREATIVE 

SINTONS 
Photo: Alok Loomba and David 
Naughten (Sintons)
www.sintons.co.uk
@SintonsLaw
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EDUCATION 
Gateshead College 

The North East’s burgeoning digital 
and tech sector is made up of around 
1600 businesses ranging from large, 
multinational powerhouses to agile, 
fast-growing SMEs. 

Its economic value defined by GVA contribution 
per head has grown by 14.9 per cent in the space of 
a year according to latest official figures – double 
the UK average. 

The pace of growth could be quickened further 
after the Government recently launched its plan 
to keep Britain at the forefront of the digital 
revolution. 

The aim is to provide millions of free tech-based 
training opportunities and create five international 
technology hubs in emerging markets to keep UK 
firms competitive. 

This represents an opportunity for North East 
companies to expand further and win lucrative 
contracts but many are struggling to find suitably 
skilled staff to service existing workloads. 
However, a pioneering scheme is providing a 
work-ready pipeline of talent for firms to ensure 
they don’t miss out.  

IT training provider DevAcademy is working 
with Gateshead College to train candidates in the 
use of some of the latest software packages being 
used by digital and creative tech companies.

An intensive six-week accelerator course, jointly 
designed by DevAcademy and Gateshead College, 
covers the fundamentals required for entry-level 
posts as developers, testers, support analysts 
and other tech roles. Candidates develop skills 

and knowledge in Agile methodologies, project 
management and UX/UI design.

The first successful cohort of 23 people, aged 
from 18 into their mid-forties, graduated from 
their course run by Gateshead College at the end 
of 2016 and around 40 per cent of them have now 
been offered employment in various North East 
businesses. Advice and assistance is also being 
given to those still searching for suitable roles.

Rachel Peacock, managing director of the 
DevAcademy, says: “We’re delighted with the 
results of this first cohort from Gateshead College. 
We found the teaching staff highly flexible and 
responsive to our requirements along with the 
needs of individual students.

“Once successfully trained we start matching 
candidates to our clients with live vacancies. 
Candidates are also given multiple interviews and 
chances to meet decision-makers in blue-chip 
companies or smaller businesses in the area. There 
is no cost to the candidate for the course, and 
employers enjoy the benefit of a ‘try before you 
buy’ status. If a company wishes to, they can offer 
a permanent role to a candidate after the initial 
period of working for DevAcademy.”

John Deary, curriculum operations manager at 
Gateshead College, comments: “Candidates on this 
accelerator programme are taught softer skills as 
well as the technical, making them better equipped 
for the workplace.

“This bespoke programme is a great example 
of how Gateshead College is tailoring courses for 
specific industry sectors and needs. Candidates 
learn a mixture of skills that are not necessarily 
curriculum-based or qualification-driven.”

Following the success of the first phase of 
the scheme, DevAcademy intends to run other 
courses with Gateshead College and discussions 
are underway to bring on board a second and third 
cohort of students. Another goal is to roll out the 
concept in other parts of the UK – a move that 
would bring significant benefits to the national 
economy.  

Workshops that introduce people to the world 
of computer coding are set to be held at Gateshead 
College in the summer, while attempts are being 
made to inspire more children to study STEM 
subjects at school, college and university. 

An IT training provider has teamed up with Gateshead College to train people in digital and 
creative technologies

DEVACADEMY TACKLES TECH 
SKILLS SHORTAGE

GATESHEAD COLLEGE 
www.gateshead.ac.uk
@gatesheadcoll

i
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Advised by UNW’s corporate finance 
team throughout the funding 
application process, ROXOA 
Group, Fine EquinITy Ltd and 
Orchidsoft Ltd have all received 

six-figure investments from the Finance for 
Business North East (FFBNE) Fund.

Also known as the JEREMIE programme, the 
fund was launched in 2010 to drive the growth of 
local companies and support the development of 
regional entrepreneurship.

E-commerce collective and digital marketing 
specialist ROXOA secured a timely funding 
boost from the FFBNE Growth Fund Plus that 
is managed by FW Capital in November 2016, 
paving the way for them to launch a hugely 
successful Black Friday marketing campaign that 
same month, while plans are also in place to open 
a further two online jewellery stores in 2017.

Meanwhile, UNW also helped Stockton-
based Fine EquinITy Ltd secure a £400,000 
investment from the FFBNE Growth Fund, 
which is administered by NEL Fund Managers, 
in December 2016 to support the full 
commercialisation and overseas expansion of its 
unique equine training and welfare system.

The brainchild of North East race horse owners 
and entrepreneurs Keith Hanson and Steve 
Catchpole, the EquinITy device provides highly 
detailed real-time statistics by integrating GPS, 
heart rate and stride monitoring technologies, and 
has been utilised by many top names in the horse 

racing industry.
December 2016 turned out to be a busy month 

for UNW, as it also helped Gateshead-based 
software company Orchidsoft secure a £750,000 
investment from the FW Capital-managed FFBNE 
Growth Fund Plus to accelerate the rollout of its 
new cloud-based intranet service, Oak.

With new funding opportunities on the horizon 
in 2017, UNW corporate finance partner Neville 
Bearpark suggests that all regional businesses, 
not just those within the tech and digital sectors, 
should take note of the key success factors that 
made ROXOA, Fine EquinITy and Orchidsoft so 
appealing to investors.

“While discussing growth plans during our 
initial conversations, it quickly became apparent 
that all three businesses had identified significant 
opportunities and were prepared to push 
boundaries and challenge established tradition to 
take themselves to the next level,” he says.

“In the case of Fine EquinITy, the technology 
used in its product is truly disruptive, and in just a 
short space of time has already made a big impact 
on the horse racing industry.

“In contrast to this, both ROXOA and 
Orchidsoft have been established for several years 
and have a proven track record of growth, with 
great products and services as well as impressive 
client bases. This, coupled with their robust plans 
for the future, made them hugely attractive to 
investors.

“Above all else, the success of the three 
businesses can be attributed to the credible, 
ambitious entrepreneurs behind them, who 
weren’t afraid of the potential risks they may have 
encountered along the way. It has been a privilege 
for the corporate finance team at UNW to help 
them realise their investment aspirations.

“As we move through 2017, the delivery of 
regional investment funding is changing. In the 
north of our region a new JEREMIE fund will 
be launched imminently, and for businesses 
based in Tees Valley, Yorkshire, the North West 
and Cumbria, the recently launched Northern 
Powerhouse Investment Fund will be able to 
deliver both debt and equity finance. These funds 
will both provide the North East with a real boost 
to the availability of finance to SMEs.”

FINANCE
UNW

Three innovative North East technology companies have secured considerable investment from a 
regional investment fund, with the help of business advisors UNW

FUNDING BOOST FOR TRIO OF 
REGIONAL TECH FIRMS

UNW
Photo: Keith Hanson (Fine 

EquinITy Ltd), Neville Bearpark 

(UNW), Jane Siddle (NEL) and 

Scrum V the horse
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LAW
Bond Dickinson

My family moved to the North East 
when I was five years old. I left 
the region to attend university 
and spent a period working 
in London. But the area soon 

brought me back and it’s where I've been ever 
since. 

After 20 years at Muckle law firm, helping 
to build its corporate team, I felt ready for new 
opportunities and a new challenge. Finding a firm 
that had a strong North East heritage and was true 
to its roots was really important to me, and I felt 
Bond Dickinson delivered this.

Something I love about the firm is that it is built 
around its regional presence. By leveraging its local 
profile as well as its national and international 
platform, I am able to help my clients in a number 
of ways. As a firm, Bond Dickinson offers deep 
sector experience and expertise, a national 
footprint and an international support network. 

The firm has a substantial number of client 
relationships which stretch back decades, 
supporting a number of North East-based 
businesses including Arriva, Go Ahead and 
Grainger, as well as representing innovative new 
businesses such as Atom Bank. 

When I joined Bond Dickinson I was pleasantly 
surprised to find the business was even more 
connected to the North East than I had first 
realised. The local relationships are based on trust 
and the confidence that the team here can deliver 
the same service a city firm would. The firm has 
reached its current position by growing with its 
clients while continuing to build relationships, 
working with new businesses and new start-ups, 
helping them grow and develop in the region.

Since joining the firm, I have been lucky enough 
to work with colleagues across our national 
offices. Earlier this year, I also visited the US to 
meet with Womble Carlyle, our transatlantic 
alliance partner. I was staggered by the number 
of international relationships businesses in the 
North East have with the Carolinas. We're seeing 
collaboration on a number of levels, particularly in 
the automotive manufacturing sector. I was very 
interested in seeing I-CAR, which was similar to 
the International Advanced Manufacturing Park in 
the North East. 

I'm looking forward to promoting even more 

links between the North East and the US. Despite 
the uncertainty caused by Brexit, there certainly 
seems to be a lot of opportunities in transatlantic 
trade deals and our Newcastle office has already 
had a number of instructions helping inbound US 
companies looking at investments in the UK.

I'm also looking forward to continuing to spread 
the word to North East businesses about Bond 
Dickinson’s corporate and wider legal offering. 
This past year I have been involved in organising a 
number of events ranging from roundtables with 
business leaders to a charity quiz as part of the 
Snowdogs appeal which we co-hosted with KPMG. 
I hope to be involved with and support other 
similar events this year and beyond. Ultimately, I 
am excited to continue working with businesses 
from across our fantastic region to help them grow 
and develop with continued success. 

Robert Phillips, three times North East Dealmakers' corporate lawyer of the year and named in the 
Acritas Stars international database of top lawyers, joined Bond Dickinson as a corporate partner 12 
months ago. Here, he looks back at the last year and what the future has in store

ONE YEAR ON…

BOND DICKINSON 
www.bonddickinson.com
@Bond_Dickinson
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The short trip down to Barcelona to 
the annual Mobile World Congress 
- the world’s largest exhibition for 
the mobile technology industry - 
was an eye-opener in many ways. 

As the head of a Newcastle digital organisation 
that offers its clients the chance to revolutionise 
their digital futures, I went expecting to see the 
smartphone - the trusty extra limb to all of our 
lives - dominate. 

But it wasn’t the case. Instead, the congress was 
dominated by devices poised to be introduced 
into our daily lives that are either built to work 
with, or in some cases, without a smartphone. It 
was startling!

Innovations I witnessed in Barcelona suggest 
that the most exciting advances are bold enough 
to make us think about temporarily detaching 
ourselves from our smartphone. In some cases, 

they want us to move away from the mobile 
phone altogether. 

Are we already in the post smartphone era?
To understand how the future may look, it makes 
sense to look at our history. In 2010, Steve Jobs 
announced that the world was entering a ‘post-PC 
era'. Although this declaration didn’t mean that 
the PC would no longer be relevant, it did mean 
that there were new technologies being developed 
and released that would replace certain aspects of 
the PC. 

In short, each device would now have a much 
more specialised role. Today, the same may be 
true of smartphones, which, for so long, have 
been our go-to device for almost everything: 
communication, web browsing, listening to music, 
watching video, shopping, socialising. The list goes 
on and on. 

TECH
Shout Digital

Gary Boon, CEO at Newcastle’s Shout Digital, reports from the Mobile World Congress in 
Barcelona, where he discovered it may be the beginning of the end of our obsession with 
smartphones 

IS THIS THE END OF 
THE SMARTPHONE?
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New developments
As smartphones have developed, so has their 
technology. We’ve gone from numerical keyboards 
through QWERTY keyboards to touchscreens. 
We’ve changed from wired headphones to wireless, 
wired charging to wireless, and from phones that 
fold, slide, or flip to ones that are solid, thin and 
waterproof.

What has really changed recently? 
Admittedly, cameras have improved immeasurably, 
touchscreens have become more responsive and, 
in some cases, durability has improved too. But 
has there really been a new smartphone released 
recently that has completely blown us away? 

Upgrades are what most phone producers 
obsess over to keep the consumer hooked. Small, 
incremental improvements year on year. At the 
same time, technology development has moved 
to other areas. And in the cases we witnessed in 
Barcelona, smartphones simply aren’t the best 
hardware for the new software being introduced. 

Consider the recent trend in virtual reality (VR) 
or artificial intelligence (AI). Yes, many work 
paired with a smartphone but most work better 
without them, and if we take just the examples of 
VR and AI, then might we have to accept that we’ll 
immerse ourselves in these worlds without the 
need for our phones at all? 

Pioneering devices that aren’t smartphones are 
set to be on everyone’s list soon.

SHOUT DIGITAL 
www.shoutdigital.com
@shoutdigital
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“Savage Silk was established in 
November 2014 to deliver a 
different but simple way of 
advising clients,” says Simon 
Priestley, director of the 

Gosforth-based law firm, who has more than 15 
years' experience providing high-level legal advice.

“Our firm was created to provide a complete 
and comprehensive service to entrepreneurs, 
companies, individuals and families for all of their 
legal and financial requirements, as it had become 
apparent that clients wanted something different 
from their professional advisors,” he adds.

“When developing this new concept for Savage 

Silk I approached several potential clients. They 
told me they were tired of dealing with multiple 
advisors and wanted a more complete professional 
advisory service.

“It became increasingly clear - on both a 
personal and business level – that people wanted 
access to one company that could handle their 
needs in legal, financial, investment and insurance 
matters.”

Simon continues: “Importantly, clients wanted 
this complete service but provided in a bespoke, 
discreet manner with a seamless integration 
between the various offerings; in essence, they 
wanted someone to become their trusted advisor 

LAW
Savage Silk

Savage Silk director Simon Priestley outlines a new concept for professional advice that marries 
legal and financial advice, investment and insurance and is set to make life easier for executives 
and business owners in the digital age

A NEW IDEA TO HELP 
NORTH EAST BUSINESSES

SAVAGE SILK 
www.savagesilk.co.uk
0345 209 4700
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and act as their confidante.”
Simon has consequently built a firm of 

professional advisors made up of high quality 
solicitors and financial advisors, regulated by 
both the Solicitors Regulation Authority and the 
Financial Conduct Authority, who can deliver the 
necessary advice to clients. 

This team includes commercial property 
partner Satpal Pandal, private client partner Emma 
Pringle, financial advisor Declan Harrington, and 
corporate finance consultant Don O’Henley.

“We are authorised by two regulators, so you 
can be assured that compliance, risk management, 
trust and integrity are at the centre of everything 
we do,” Simon explains.

“We have serious experience across our 
disciplines to work with our clients at all 
stages of their business cycle - from early-stage 
entrepreneurs eager to build their businesses, 
to mid-stage entrepreneurs and high net worth 
individuals who want to look at the risk and 
rewards of specific ventures. We also work with 
later-stage clients who are looking to transition 
their wealth to the next generation.”

In addition to his legal work, Simon also 
benefits from a considerable amount of industry 
experience gained prior to qualifying.

“I have always been involved in the family 
business and spent three years after graduation in a 
management role,” he says. 

“This experience has made it easier for me 
to understand how business owners and senior 
managers act and behave. 

“In essence, they want to concentrate on their 
work rather than spending hours dealing with 
different professionals to sort out their pension, 
succession planning or property finance.”

Savage Silk supports a broad range of clients 
across sectors in the region including retail, 
pharmacies, dentists, GPs and agriculture.

“These clients are contributing to our region’s 
success and our multi-disciplinary approach 
provides a responsive, seamless and high quality 
solution to their legal, financial, insurance and 
investment requirements,” says Simon.

“We are one of only a few firms nationally that 
has sought and won approval to be authorised by 
the FCA to provide financial services advice to 
clients.

 “Our structure also means clients have one 

point of contact while a team of lawyers and 
advisors will work together to provide a bespoke 
solution. We also pride ourselves on our ability 
to communicate effectively and speedily so that 
matters are concluded to our clients’ complete 
satisfaction in the quickest possible time.

“Since 2014, we have worked on some great 
deals, from the sale of Hexham racecourse 
to providing growth funding for a client who 
needed short-term finance to assist with a growth 
opportunity into China. We have also advised a 
number of high net worth individuals on how 
to structure their affairs, which has given them 
the security that their wealth was preserved for 
themselves, immediate family and for the next 
generation.

“We have provided funding for clients to 
assist in the purchase of commercial investment 
property and buy to let property and then 
dealt with all legal and financial aspects of the 
transaction."

Simon concludes: “At Savage Silk, we focus on 
securing results and getting deals done and would 
be delighted to meet with any business owner or 
senior executive who would like a complete advice 
legal and finance service under one roof.”

SAVAGE SILK’S VALUES 
ARE CRITICAL TO 
ITS CONSULTATIVE 
APPROACH

Discreet
The firm will always keep 
matters private.

Personal
Savage Silk will become part 
of your team and will get to 
know how you and your team 
work and operate. 

Sense
The firm will make sense of 
difficult and complex legal 
and financial jargon.

Proactive 
Savage Silk strives to 
seek and maximise every 
opportunity for clients.

Strategic 
The team uses its experience 
to help shape transactions to 
meet the client's objectives. 



A 
change to the rules about 
inheritance tax, which is due to 
come into force on April 6, could 
eventually allow married couples 
and civil partners to leave £1 

million of assets to their children, tax free, on 
death.

The current rules
Under current rules, when someone dies the 
first £325,000 of their estate is free of inheritance 
tax (IHT), known as the nil rate band (NRB). 
However, if a husband and wife leave everything 
to each other in their wills, then on first death, all 
assets passing to the surviving spouse are exempt 
from IHT. This means that none of the NRB is 
used on first death, and can be transferred to 
the estate of the surviving spouse on their death. 
The estate on second death will therefore have 
a combined NRB of £650,000. Assets over this 
amount are then subject to IHT at 40 per cent.

The new rules
As of April 6, an additional NRB will be available 
to individuals, which can be offset against the 
value of their main residence if this passes to their 
‘lineal descendants’, which includes children, 
grandchildren, step-children, foster children and 
adopted children.  

This will be known as the residence nil rate 
band (RNRB) and will initially be £100,000. This 
will increase by £25,000 every financial year until 
2020/21 when it will be £175,000. 

Like the NRB, the RNRB will also be 
transferrable between spouses. 

So, for example, Mr and Mrs Page have a house 
worth £350,000 and savings of £650,000. Mr Page 
dies in 2021, and leaves everything to Mrs Page. 
At this time everything passes free of IHT and 
Mr Page’s NRB and RNRB have not been used. 
Mrs Page then dies and leaves everything to their 
children equally.

At that time, the estate of Mrs Page will be able 
to claim her RNRB of £175,000 and Mr Page’s 
unused RNRB of £175,000, giving a total of 
£350,000. This means that the house will pass to 
the children free of IHT. 

The estate will also have Mrs Page’s NRB of 
£325,000 and Mr Page’s unused NRB of £350,000, 
giving a total of £650,000. All of the other assets 
of the estate worth £650,000 will also pass to the 
children free of IHT. 

Due to the change in rules, Mrs Page’s estate will 
have saved £140,000 of IHT.

By 2020/21 married couples and civil partners 
with children may therefore benefit from the long-
awaited £1 million inheritance tax allowance. 

A word of warning
The rules around the RNRB are not 
straightforward and, because of this, wills which 
have previously been prepared may now need to 
be reviewed. 

For example, a child may predecease their 
parents. While current wills may anticipate this 
and include a substitute gift to grandchildren, 
depending on the wording within the wills, the 
substitute gift may not qualify for the RNRB. 
Current wills may also need to be reviewed if they 
include trusts, as the property may not pass to 
‘lineal descendants'.

Difficulties can also arise if a decision is made to 
downsize, if more than one property is owned, or 
if unmarried couples have children from previous 
relationships. 

While the rules provide for some of these 
things, given the potential IHT savings available 
with the introduction of the RNRB, it is important 
for people to review their wills and seek advice to 
ensure the new relief will be captured.

At Hay & Kilner our private client team has 
extensive experience in preparing wills and IHT 
planning, and is happy to provide advice and 
assistance in these matters.

FINANCE
Hay & Kilner 

Richard Marshall, associate solicitor at Hay & Kilner, reflects on new changes to inheritance tax 

INHERITANCE TAX 
AND THE FAMILY HOME 

HAY & KILNER 
Richard Marshall is an associate 

solicitor at Hay & Kilner

0191 232 8345

richard.marshall@hay-kilner.

co.uk
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TECH
Van der Velde

SERVICE AND SUPPORT 

Established in Newcastle back in 1862, 
Van der Velde has a long-established 
history in the service industry. 

Initially based on the Quayside 
manufacturing rubber stamps, 

nameplates and iron brands, the company 
subsequently moved to Pilgrim Street, extending 
sales into stationery and typewriters as well as 
running a repairs workshop.  

1962 saw further diversification into the sale and 
service of office equipment and a move to offices 
at Blandford Square, from where today's computer 
division - which first opened in 1979 - continues to 
operate.

As one of the leading computer service and 
support specialists in the North of England, 
with over 38 years' experience, Van der Velde 
has developed strong partnerships with leading 
customers and manufacturers in the IT industry. 

From the early days of typewriters to today’s 
world of Cloud computing, Van der Velde has been 
among the first to bring the latest technology to a 
broad spectrum of companies in the North East.

Steve Moseby joined Van der Velde in 1978 as 
a service engineer. He was promoted to service 
manager and then service director by 1990. In 1994, 
Steve became the owner and managing director of 
Van der Velde (Service and Support) Limited.

The company boasts a dedicated, committed and 
skilled team of engineering staff who understand 
the importance of quality service and support. 

Each engineer is focused on creating a 
relationship-driven service to every customer and 
prides themselves on an ability to adapt to the 
individual needs of customers - providing bespoke 
solutions and ensuring that, when it comes to 
customer service, they are second to none. 

The ability to combine top quality brands 
with a complete solution has won Van der Velde 
the highest levels of accreditation from top 
manufacturers.

In an ever-changing IT industry, Van der 
Velde’s customers are assured of the greatest level 
of security and can be confident they are dealing 
with a company that is not driven by sales trends 
or targets but the needs and requirements of its 
customers. It also has its customers' long-term 
interests at heart as it recognises that without this, it 
can expect no future business.

Van der Velde staff treat their customers as 

partners, working together to maximise their 
investment in IT.  The very best advice and support 
is given from initial discussions through to 
planning, installation and commissioning. From 
sale to support, they provide the complete solution 
with a proactive role throughout.

Van der Velde strives to provide customers with 
the best service possible and adopts a straight 
talking, no nonsense approach to IT, allowing 
customers to fully understand what to expect and 
always at an affordable price. Based in the heart of 
Newcastle, customers benefit from dealing with 
an established local company with local support 
engineers and a long history of delivering the 
highest level of service and support to its customers.

Technology service company Van der Velde has been putting customers’ needs at the forefront of 
operations for 155 years

VAN DER VELDE (SERVICE 
AND SUPPORT) LTD
www.vandervelde.co.uk
enquiries@vandervelde.co.uk
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LAW 
Gordon Brown Law Firm LLP

Billions of people worldwide use the 
internet; a remarkable 70 per cent of 
them do so every day. For those aged 
over 40, many will remember a time 
when they didn’t know anyone who 

used it - ‘it’ll never take off ', many confidently 
predicted, however, as we now know, the only 
constant in technology is change. 

The advent of smart technologies, phones and 
tablets and the growth of online businesses have all 
contributed to phenomenal changes in how people 
live their lives and by implication the nature of 
their estate at their death.  

The world’s addiction to social media presents 
an executor with new and difficult problems as, 
more often than not, they must deal with multiple 
social media accounts such as Facebook and 
Twitter on behalf of the deceased. 

This may not present an immediate financial 
risk, but there is huge sentimental value to the 
family. As traditional photo albums and diaries are 
replaced by digital photo sharing and blogs, this 
digital footprint will become a significant part of a 
record of a life. 

All digital activities are password protected, 
causing access and preservation issues, but 
conversely this raises both privacy and ownership 
issues. 

Inactivity is not an option as some social media 
accounts are automatically deactivated if left 
dormant, whereas others will continue indefinitely 
after death. This can open the door to identity 
fraud as a deceased person’s social media accounts 
could be a relatively easy target for hackers. 
Social media is very immediate, with people often 
sharing information without caution. An executor 
still has a clear duty to prevent loss.

Other digital assets, such as websites and 
domain names, can have a tangible value, so the 
intellectual property needs protecting and this 
is a serious issue for the wills draftsman. Even a 
gaming avatar can acquire value through online 
successes, while those producing original material 
for sites such as YouTube can generate significant 
advertising revenues.  

Conversely, where people see a valuable asset 
there may be none, for example thousands of 
pounds can be spent on digital downloads such 
as music or films, but commonly purchasers 
have only acquired a licence which is revoked 
by death and therefore there is no legacy. Even 
while pondering this problem, the growth of 
subscription access services may render the 
ownership of a download irrelevant.

How this is managed is a new opportunity for 
the profession, but also to third parties, to add 
value for clients and digital planning will become 
increasingly necessary. The provision of legal 
services has never been more competitive and any 
failure in the profession to act will create a vacuum 
to be filled by the commercially astute. 

In this technological age the acquisition, 
management and use of data is the key to the 
future marketing and growth of the profession. 
Lifetime management of social media accounts 
can assist any executor as some facilities exist to 
add the relevant permissions and authorities to 
operate post death. 

To preserve their digital legacy after death 
anyone planning for the future must always 
remember to mention any digital assets as well 
as more tangible assets when speaking with their 
chosen legal professional. 

According to Rebecca Harbron Gray, head of the wills, trusts and probate team at Gordon Brown Law 
Firm LLP, lawyers dealing with wills and estates are increasingly coming across the growing issue of 
the digital estate

DIGITAL LIFE AFTER DEATH?

GORDON BROWN LAW 
FIRM LLP
0191 388 1778 

info@gblf.co.uk  

www.gblf.co.uk 
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PUBLIC RELATIONS
Bradley O'Mahoney

Every company is capable of creating 
a compelling reason as to why they 
should be listened to. 

The key is having a positioning 
statement that is instantly understood, 

highly memorable and compels the recipient to 
ask more.

This process invariably begins with a potential 
customer asking the question: "Who are you?"

It’s not a tricky question - but it’s how you 
respond that’s important.

Most business people, when asked who they are 
or what they do, go into great depth about their 
products or services, but often, this can be heavy 
and uninspiring.

Keeping it simple will catch the customer's 
interest much more effectively. 

At Bradley O’Mahoney, we tell clients and 
prospective clients that we are ‘the people who will 
make their business famous'. 

This often stops them in their tracks, builds 
intrigue, compels the recipient to delve deeper and 
leaves a lasting impression. 

Over-complication is a trap that many 
companies fall into because the fear of missing 
something out is greater than the fear of 
overloading; yet more often than not, less is more.

Of course, there may come a time when you 
sit down with a potential client and explain in 
more depth what it is that your business can do to 
address their needs. However, if you don’t stand 
out initially, it will be your competitor sitting at the 
table having that discussion, not you. 

The point is all companies can create points 
of differentiation even if they are not industry 
leaders. It’s all a question of simplifying the 
message and positioning it in such a way that it 
stimulates conversation and demand. 

The other great benefit of taking time to define 
a ‘killer’ positioning statement is that you can then 
use it to spearhead all your marketing efforts via 
web, literature, digital, etc..

Over complication of a message also often 
occurs when a company looks to motivate 
employees through mission and vision statements.

Most of these statements are formed by 
committee and invariably contain words such as 

‘solutions-driven’ and/or ‘customer-focused’ that 
fail to connect with or motivate staff. 

Ask yourself: if a potential or existing customer 
asked a member of your staff to explain the 
company’s mission statement, how many could 
and then develop a conversation around it?  

The reason why a company exists needs to 
underpin everything that it does. It also needs to 
be simple to understand, inspiring, challenging 
and capable of being measured.

I am constantly reminded of the focus that 
Samsung brought to its people with the three 
words that summed up why it existed: ‘To Beat 
Sony.’

How simple and how clear.

The most successful businesses stand out from the crowd but the key is keeping it simple – says 
Daniel O’Mahoney, managing director of public relations agency Bradley O’Mahoney 

IF YOU CAN'T BE DIFFERENT, 
AT LEAST BE MEMORABLE

BRADLEY O’MAHONEY 
www.bradleyomahoney.co.uk
@BradleyOMahoney
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LAW
Muckle LLP

Independent law firm Muckle LLP has scooped 
a top award for its charity, community and pro 
bono work at the annual Journal North East 
Business Awards.

Muckle was the only North East law firm 
to be shortlisted and was awarded the Heart of 
the Community Award for the Tyneside and 
Northumberland region.

It’s the fourth time Muckle has won the award 
in recognition of its contribution to the overall 
wellbeing of the community, its environment and 
general quality of life.

Hugh Welch, senior partner, says: “Through 
our community work we are privileged to meet so 
many inspirational people who are either investing 
almost all their energy in helping others or who 
are striving to overcome adversity.

“I’m incredibly proud of the many people here 
at Muckle who also devote a tremendous amount 
of personal time, expertise and energy to helping 
some fantastic causes, from scout and sports 
groups to local mainstream charities and the 
environment. 

“Our business has enjoyed the support of the 
region for more than 100 years, so it is absolutely 
right that we do all we can to give back to the 
community in which we work and live. That is why 
corporate responsibility is so important to us and 
why we are so honoured to win this award.”

The award was presented to Muckle by Matt 
Boyle of Sevcon, who praised the law firm for 
putting corporate responsibility at the centre of all 
it does stating that it “exemplified a business that 
was committed to giving back to the region”.

Muckle’s bid was based on a broad range of 
corporate responsibility work which includes:
•  Charitable fund – one per cent of Muckle's 

annual profits is used to make grants to local 
charities and the firm has donated over £500,000 
since the fund began.

•  Pro bono - in the last 12 months, Muckle has 
provided over £70,000 in free legal services to 
worthy causes and organisations.

•  Volunteering – Muckle’s staff are entitled to two 
days' paid leave a year to volunteer and over 30 
per cent of its people regularly help local causes.

•  Inspiring careers programme – working with 
schools in disadvantaged areas to give young 
people an opportunity to experience life in a law 
firm.

•  Green team – Muckle constantly evaluates its 
business practices to make sure it is operating in 
the most environmentally responsible way.

Muckle is currently working with a number of 
regional charities and community organisations. 
These include Success4All, which offers free to 
low-cost learning support in areas of low academic 
achievement across Newcastle. Muckle has funded 
five Lenovo IdeaPads and a number of employees 
regularly volunteer to mentor young people who 
attend the charity's learning hubs.

JET (Jobs, Education and Training) helps 
people from black minority ethnic backgrounds, 
refugees and new migrant communities find work, 
improve their skills and integrate into the region. 
Muckle has provided HR support and advice and 
Claire Atkins, HR Director at the law firm, also 
volunteers on the charity's board.

The grand final of the North East Business 
Awards takes place on April 27, 2017, at Hardwick 
Hall Hotel, Sedgefield.

Muckle is a commercial law firm for businesses, 
based in Time Central, Newcastle upon Tyne, 
employing 146 people, including 28 partners, with 
a turnover of £12.1 million.

The Newcastle-based law firm is again recognised for its corporate social responsibility work

MUCKLE WINS COMMUNITY 
AWARD FOR FOURTH TIME

MUCKLE LLP 
www.muckle-llp.com
0191 211 7777
@MuckleLLP

i
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George F. White

Strategic growth is a key objective for 
land, business and property group 
George F. White, with the business 
focused on developing its range of 
services across several key sectors.

The group’s planning and development and 
energy teams in particular have continued to 
expand and the business has recently made a 
number of senior appointments, most notably 
a new operations director for the group and a 
regional operations manager for GFW Letting, the 
group’s letting agency, which operates as a separate 
entity.

Sally Hart, previously head of communications 
at the group, has been promoted to operations 
director, where she will steer the performance and 
delivery within the George F. White business. 

Her role involves setting growth objectives 
across every arm of the business, including GFW 
Letting, and pushing forward the overall growth 
strategy. 

Donna Cheney has been recruited as GFW 
Letting’s regional operations manager, bringing 
extensive experience in the residential letting 
sector. 

Donna will mainly focus on building and 
developing the established letting business to 
help meet the agency’s five-year performance and 
revenue targets.

“The George F. White Group puts its clients 
and its people at the heart of everything it does 
and the team is always committed to delivering 
high quality professional work, whatever their 
discipline,” says Robyn Peat, managing partner. 

“Our ethos has provided the ideal environment 
for the team to grow as individuals and lead as 
members of the senior management team. It has 
enabled Sally to rise up through the ranks and 
helped us to attract a high calibre professional in 
Donna.”

The business has continued to grow and 
evolve since it was established nearly 40 years 
ago, opening GFW Letting in 2013. Following 
successful growth, George F. White is now a multi-
disciplined and diverse consultancy that employs 
more than 120 people in eight locations from the 
Scottish Borders down to North Lincolnshire. 

A key element of Sally’s role is focused on 
identifying and delivering opportunities for 
growth, including revenue sources, people and 
new geographical areas. Employing high calibre 
individuals with specialist skill sets in George 
F. White’s key sectors is a priority and Sally will 
spearhead recruitment drives across the business, 
both from internal development and bringing 
in external expertise to bolster areas of the team 
where needed.

“My position is very commercially focused as I 
steer the overall operation and performance of the 
George F. White business,” says Sally. 

“I believe a key aspect of driving growth 
successfully is down to the values and environment 
that companies create for their employees, to shape 
their development and help them achieve their 
career goals. 

"The George F. White Group provides genuine 
opportunities for development which is vital 
within a workplace. It is important that leaders 
want their people to reach their full professional 
and personal potential. This, in turn, helps 
businesses to expand and grow year after year.”

She adds: “2017 is about consolidating 
recent growth in our key regions - Scotland, 
Northumberland, Durham and Yorkshire - and 
securing a bigger share of the market in up-and-
coming areas for us, including Tyne and Wear. It 
really is shaping up to be a hugely challenging but 
exciting and evolving year.”

The land, business and property group has promoted Sally Hart to operations director and recruited 
Donna Cheney as regional operations manager for GFW Letting

SENIOR APPOINTMENTS SIGNIFY 
GROWTH FOR GEORGE F. WHITE

GEORGE F. WHITE 
Photo: Left to right, Donna 

Cheney, Sally Hart and Robyn 

Peat.

For information about current 

vacancies at George F. White, 

please contact Sally Hart on: 

sallyhart@georgefwhite.co.uk 

07525 803956

www.georgefwhite.co.uk
@GeorgeFWhite

i
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COMMERCIAL PROPERTY - Feature

Welcome to our commercial property section. Each 
month North East Times features the latest news and 

views within this important sector such as transactions, 
development, valuations, asset management as well 

those from the wide range other important professionals 
from planning through design to completion. When 

appropriate, we also focus on the wider issues affecting 
the North East region.

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

in association with:

Commercial
Property



COMMERCIAL PROPERTY - News 

NEWCASTLE

Transformation of Newcastle’s 
Northumberland Street area takes a 
step forward                                   

A commercial real estate agents and an 
architect firm joins the bid to revamp the city’s 
most iconic retail and leisure areas

Newcastle City Council and NE1 have appointed Cushman & 
Wakefield and FaulknerBrowns Architects to produce a strategy to 
transform the city’s Northumberland Street area into one of Europe’s 
top retail and leisure destinations.   

A number of interventions to boost footfall to the area, which is 
home to department store Fenwick will be considered, including 
enhancements to the existing public realm as well as other 
opportunities to transform its role as a key driver of the wider city. 

John Percy, partner and head of Cushman & Wakefield’s retail 
development team, said: “It is rare to have such a great opportunity 
to help develop and implement a strategy to drive the performance 
of this unique part of this striking city and we are thrilled to have 
been appointed. High street shopping is changing, and the scale of 
commitment and ambition to keep Northumberland Street at the 

heart of Newcastle’s commercial landscape is clearly presenting an 
opportunity in the city.” 

Tania Love, director at FaulknerBrowns, added: “It is a privilege 
to be contributing to such a significant and exciting opportunity 
right on our doorstep. Building on the success of our refurbishment 
of Monument Mall, we look forward to bringing our national and 
international experience of sustainable place-making in retail 
environments to our own city centre, strengthening Newcastle’s 
historical, cultural and retail offer and improving connectivity to 
other parts of the city.”

NEWCASTLE

Rosen chooses Quorum                   
McCaw Engineering, recently rebranded within Rosen Integrity 
Solutions, has taken 7089 sq ft at Q5, Quorum business park, North 
Tyneside, on a seven-year lease at the headline rent of £9.45 per 
sq ft. “This is the first out-of-town letting of the year,” comments 
Chris Pearson, partner at Gavin Black & Partners, who advised the 
landlord, Preston Cherry LLP.

NEWCASTLE

Ryder to deliver Newcastle Science 
Central project
The Newcastle-based practice is awarded the contract to deliver the 
first Grade A offices at the city’s landmark site dedicated to science 
innovation Ryder has been appointed as the design practice to create 
the first of its Grade A office buildings at Newcastle Science Central 
- the 24-acre science and technology hub based on Newcastle Brown 
Ale’s former brewery site.Appointed by Legal & General Capital 
(LGC), the £350 million hub’s long term investment partner, Ryder 
will help to drive the site’s goal of increasing the amount of Grade A 
office space available in the city.

Richard Wise, partner at Ryder, said: “Building A promises to 
deliver a high quality, timeless piece of architecture which will 
provide unique, much needed flexible office space on one of the most 
prominent gateway sites in Newcastle.”
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COMMERCIAL PROPERTY - Chris Dobson

Twenty-one years ago I wrote in Estates 
Times about ‘the emergence of old points 
of criticism and opposition from some 
local authorities towards the work being 
carried out by Tyne & Wear Development 
Corporation’.

Time, it seems, changes some things but 
not everything and today’s devolution saga 
illustrates continuing conflict between parts 
of the region. The challenges those 21 years 
ago remain pretty much the same today.

Regional devolution with, for example, 
Sunderland happily working with Newcastle, 
will not happen. To borrow a sporting 
phrase, this has been kicked into touch.

Tribalism should of course be removed 
from the agenda because its very existence 
causes dissent and blurs positive stories 
such as that of Sunderland’s Doxford 
International Business Park, which has 
been an immense success, and, through 

Sunderland’s hard working and flexible 
workforce, that of Nissan, Europe’s most 
efficient car manufacturing plant.

I suggest that the 4000 jobs created at the 
time and 30 companies in the supply chain 
those 21 years ago would not have been 
forecast to grow to 7000 plus today with 
some 30,000 in the supply chain.

This is remarkable and says a lot about 
this city. With ‘All together Sunderland!’ 
branding which is all about ‘changing 
perceptions, raising aspirations’, Sunderland 
is clearly moving forward on the sound 
foundations of its university, the National 
Glass Centre, The Bridges shopping centre 
and other developments.

Work recently started on the site of the 
hugely important Vaux development. The 
long-awaited city centre project is the first of 
five areas of the city - Vaux, Seaburn, Chapel 
Garth, Farringdon Row and Numbers Garth 

Commercial property writer 
Chris Dobson reflects on 

some of the exciting activity 
happening in Sunderland, 

which, he maintains, the 
whole of the North East 

should take pride in

Sunderland 
– changing 

perceptions, 
raising 

aspirations

in association with:
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- to be developed in a 20-year regeneration 
scheme managed by Siglion, the 
development and regeneration partnership 
comprising Carillion and Sunderland City 
Council, managed by Igloo Regeneration. 

Vaux will include office, retail, residential 
and leisure space - all of it long awaited - the 
site has been empty since 1999. 

Central to the plans for the £20 million 
construction of phase one is a 60,000 sq 
ft office building - ‘The Beam’ - at the 
heart of the 5.5-hectare site, along with 
infrastructure work. This first building at 
Vaux is due to be completed in June 2018, 
in time for the Tall Ship Race’s visit to 
Sunderland. 

Siglion chief executive John Seager says: 
“It’s a huge step forward for the city. This 
will have a transformative effect on the city 
centre, both during the building phase, and 
afterwards as we add to the infrastructure. 

“This really is an iconic site for 
Sunderland, and will attract people, jobs 
and money into the city centre for years to 
come.”

The flagship development will include a 
hotel, food, leisure, residential and parking 
elements in later phases of the work. It will 
also extend the amount of high quality office 
space with the aim of creating a commercial 
community at the heart of the city.

Councillor Paul Watson, chair of Siglion, 
adds: “A huge amount of work has gone into 
the plans and designs which will now start 

to see fruition; plans where local people 
and businesses have been able to give their 
feedback throughout the scheme to ensure 
we’re delivering what Sunderland wants and 
needs.”

The site, located to the north of St Mary's 
Boulevard and bounded by the River Wear 
to the north, was bought by Tesco in 2001 
after the brewery closed in 1999. Tesco 
failed to secure consent for its plans for the 
site, and the land was subsequently sold to 
Sunderland City Council in 2011. 

The architect for phase one is Fielden 
Clegg Bradley Studios and the master plan 
for the 5.5 hectare site is by Urbed. Letting 
agents are Knight Frank and Naylors.

In a separate initiative, Sunderland’s 
first housing investment prospectus was 
recently unveiled to help encourage more 
development of new homes in the city.

It was launched to an audience of housing 
developers, investors and registered social 
landlords by Sunderland City Council 
Portfolio Holder for Health, Housing and 
Adult Services, Councillor Graeme Miller, at 
the Housing Development Summit held at 
the Stadium of Light.

Last year, 895 new homes were 
completed in Sunderland - the highest 
number of housing completions in Tyne 
and Wear - and the prospectus outlines the 
regeneration, investment and development 
partnerships in place to build upon that 
momentum.  

It outlined a range of opportunities for 
both larger housing developers and smaller 
home builders which include larger family 
homes and executive housing, older people’s 
housing, specialist housing for the care 
sector and graduate housing.     

Sunderland City Council's nominated 
'housing champion' Cllr Miller says: 
"Our Housing Investment Prospectus 
announces to developers that Sunderland 
City Council is truly 'open for business' 
and our commitment to working with all 
our partners to provide more, and a better 
choice of housing within Sunderland.

"Sunderland is an ambitious city and a 
great place to develop housing with £2.3 
billion of capital investment over the past 
ten years with further regeneration planned 
for the city centre, and we want to share and 
achieve our housing ambitions with all those 
present at the summit and beyond." 

in association with:
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P H O T O G R A P H E R  –  C H R I S T O P H E R  O W E N S

M O D E L  –  J O E  W E S T  @  T Y N E  T E E S  M O D E L S

S T Y L I S T  –  E M M A  T O W N S E N D

P R O D U C T I O N  –  C H L O E  H O L M E S

A L L  C L O T H E S  F R O M  U N I O N  C L O T H I N G ,  H I G H B R I D G E ,  N E W C A S T L E 

W W W. U N I O N C L O T H I N G . C O . U K

A L L  E Y E W E A R  F R O M  C R O S S E Y E S ,  H I G H B R I D G E ,  N E W C A S T L E

W W W. C R O S S E Y E S . C O . U K

Edwin long sleeved striped t-shirt off white/ navy £64.99
Dickies slim skinny work pant deep blue £44.99

HIGH DEFINITION
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Carhartt striped t-shirt £49.99
Dickies slim tapered fit work pant charcoal grey 

£44.99

Carhartt dollar green jacket £129.99
Edwin long sleeved striped t-shirt navy/pink 
£64.99
Edwin night blue jeans £79.99

Carhartt long sleeved pink t-shirt £35.00
Edwin night blue jeans £79.99

Hawksmill rinsed striped shirt £99.99
Carhartt sid pants £74.99
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Carhartt striped t-shirt £49.99
Carhartt hamilton brown coat £139.99
Dickies slim tapered fit work pant charcoal grey £44.99

Brixton Brood Flat Cap – Black Brixton £37.99 
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Brixton Brood Flat Cap – Black Brixton £37.99
Nudie stanley melange striped shirt £89.99
Carhartt black shirt jac £119.99
Hawksmill denim co slim tapered jeans black £139.99

???
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Edwin long sleeved striped t-shirt off white/ navy £64.99
Dickies slim skinny work pant deep blue £44.99
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Ex-Newcastle United goalkeeper Steve Harper speaks to an up-and-coming star of British boxing, Jeff Saunders. 

SET FOR A LEGACY CARVED IN STONE 

SPORT - Steve Harper 

Sedgefield-born Jeff Saunders is a 
25-year-old Super Lightweight 
(10st/63.5kg) boxer, currently ranked 
in the Top 25 British fighters. Known to 
his fans as ‘Stone Hands’ Saunders, he 

won the National ABA title in 2013 (adding to the 
titles he won as part of HM Parachute Regiment) 
and he has won all of his ten bouts to date - one 
of which after just 15 seconds! Part of a boxing 
family (his dad owns a boxing gym and his brother 

competed at the Olympics) Jeff has his sights on an 
English title by the end of 2017. He took time out of 
his hectic training schedule to catch up with me and 
explain more.

Tell us about your military background and how 
you got started in boxing?
I started boxing at the age of six in our family-run 
boxing gym. My dad boxed as a schoolboy, junior 
and senior so he opened his own gym; my oldest 
brother boxed and went to the Olympics with it so 
it was always part of my upbringing. Before I joined 
the military I competed in a boxing show which 
included people from the armed forces and I saw 
the way everyone conducted themselves, marching 
around in the parade square. I thought ‘this is for 
me’ so without telling anyone I joined up the next 
day. 

I was in the military for four years. For the first 
two years I was part of the open class boxing team. 
I actually led the team and won the Combined 
Services Championships. From there I went to the 
National Championships and won that, too.

I then had a big decision to make: a career in the 
military or a career in boxing? Already having been 
successful in boxing I felt I had to give that a go.

Who gave you the nickname ‘Stone Hands’?
One of my former coaches, Mark McGuinness, 
gave it to me after my first five fights all ended by 
me knocking my opponent out. I helps that anyone 
who gets in the ring with me knows I can hit hard - 
despite my small frame.

You’re 10-0 (ten wins from ten fights); what’s next 
for you?
My next fight is on April 22 at Hardwick Hall in 
Sedgefield and it’s my first step up to eight rounds, 
which will hopefully be an eliminator or for a 
Challenge belt. I’m working really hard for it and 
I have the ambition. I know I’m good but there 
are some good kids out there who have the same 
hunger as I have. Fingers crossed I can get to the 
top.

I know your dad trains you: how's the training 
going?
It used to be a bit of a headache having your dad as 
a trainer. I’d get home as an amateur and want to rip 
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SPORT - Steve Harper 

up my card as it was too stressful. When I moved 
out [of the family home] and got my own place, it 
started to work better. Even though he’s my dad, we 
have a professional relationship in the gym. Plus, I 
grew up a lot during my time in the military.

Who’s been your hardest opponent to date?
It’s hard to say. I’ve had many hard fights where I’ve 
had to slug it out but against elite level fighters, it’s 
more like playing a chess match. You try to trick 
each other to throw punches and miss so that you 
can counter that. 

How would you describe your style of boxing?
If the going gets tough, I will plant my feet and my 
opponent knows we're in for the long haul. But 
then, if people want to rush onto me and come 
forward then I can also be quite an elusive boxer 
and make them miss.

You fight at Super Lightweight. Who do you think 
is currently the best in the world?
Ricky Burns is definitely up there as a current World 
Champion but Terence Crawford is unbeaten and 
something special, too.

Could you move up to welterweight (10st 
7lbs/66.7kgs) in the future?
In time I could, yes. But if anything I think I’d drop 
down to lightweight (9st 9lbs/61.2kgs). I’m not 
currently looking to move up or down the weight 
divisions and, to be honest, I don’t really pay a lot 
of attention to who is where within the divisions. 
I watch all of the ‘super fights’ and some domestic 
fights but I prefer to just concentrate on what I’m 
doing.

If you could have just one more fight who would it 
be with?
Floyd Mayweather Jnr. It would be a big payday 
and he’s the guy I looked up to as a youngster. Also, 
Ricky Hatton. If you could combine both styles 
you’d have an amazing fighter. When they fought I 
obviously wanted Hatton to win because he’s British 
but I really admire Mayweather's skill. It’s 'hit and 
don’t be hit’. He gets criticised for being boring but 
if you study him and try a few of his moves in the 
ring, they really work. Thanks to my manager, Steve 
Wraith, I got to meet Mayweather recently when he 

was in the North East. The photo of the meeting is 
now on my wall.

How do you see the current state of British Boxing?
It’s bouncing! We have a lot of British boxers up 
there fighting for world titles and some great shows 
are being put on by Frank Warren and Eddie Hearn. 
I really think the class and quality of British boxing 
is outstanding.

The heavyweight division is thriving too; Anthony 
Joshua, Tony Bellew or David Haye for you?
I’d have to go with Joshua due to his size and his 
style. But I respect all three guys for their boxing 
achievements.

How tough is it to make a living from boxing?
I hope to get to the top in the next two to three years 
and continue for six or seven years after that but 
it can be very tough – especially now that I have a 
little girl. I'm fortunate to have some great sponsors 
in Ramside Hall Hotel, PSRG and Premier Road 
Markings and I also have to thank my strength 
and conditioning coaches, Ian Glass and Michael 
Turner, who keep me in the right shape to succeed. 

What will be after boxing for you?
When I hang up my gloves I will definitely stay in 
boxing; it might not be straight away as we’ll have 
to see how my career pans out. I think it’s very 
important to give something back. I’ve got my 
amateur coaching badges and I travel the country 
with the lads from our gym. I go to the gym an 
hour before I train every day where I work with the 
youngsters. I love coaching them and being a role 
model for them. 

STEVE HARPER
www.myoddballs.com
@steveharper37

Jeff Saunders next fight is 
part of The Winner Takes 
All bill on April 22 where 
he'll step up to eight rounds 
and fight for a Challenge 
belt. For tickets and/or 
sponsorship opportunities 
contact his manager, Steve 
Wraith, on 0191 229 9632.

"One of my former coaches, 
Mark McGuinness, gave [the 
nickname 'Stone Hands'] to 
me after my first five fights 

all ended by me knocking my 
opponent out. I helps that 

anyone who gets in the ring 
with me knows I can hit hard - 

despite my small frame."
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Holiday Inn Express Middlesbrough - Centre Square has won the Best in Class award at a glitzy ceremony hosted by 
Redefine BDL Hotels (RBH), one of the UK’s leading independent hotel management companies

MIDDLESBROUGH HOTEL 
NAMED BEST IN CLASS 

LEISURE & HOSPITALITY  - Holiday Inn Express Middlesbrough

HOLIDAY INN 
EXPRESS 
MIDDLESBROUGH 
– CENTRE SQUARE 
www.hiexpress.com
01642 917113

The annual awards recognise the best hotels, 
teams and individuals from across RBH’s 
50-plus strong UK hotel portfolio and 
support teams.

The event, held at Telford Whitehouse 
Hotel in February, acknowledged outstanding 
performances across nine categories. 

North East Times caught up with Mark Winter, 
general manager at Holiday Inn Express Middlesbrough 
– Centre Square, to find out more about the winning 
hotel.

How were the team when they found out about the 
award?
They were absolutely thrilled; the whole team has 
worked extremely hard since opening and they were 
absolutely delighted to win such an award as Best in 
Class. They all deserve a huge pat on the back. As part of 
the award the team has won a £3000 group activity so we 
are currently looking at what we can spend the money 
on!

What do you think made Holiday Inn Express 
Middlesbrough stand out from the competition?
Within my first week in the role of general manager, 
sitting in a Portakabin surrounded by scaffolding, I 

had to start to think about what would make the hotel 
unique and different in order for guests to have a truly 
amazing experience. Despite launching a number of 
PR campaigns, a 21-bedroom extension within the first 
year of trading, and an outdoor seating area, the main 
contributing factor has been the team. The team at 
Holiday Inn Express Middlesbrough does an amazing 
job and really ensure all guests leave loving the hotel. 
We are one big family and this can be seen by anyone 
visiting the hotel.

What’s next for Holiday Inn Express Middlesbrough – 
Centre Square? 
We are well preparing for a very busy year and we now 
have an additional 21-bedroom extension which will 
allows us to welcome more guests.

What do you love about Middlesbrough?
My experience has come from city centre location 
hotels and full-service properties, however, Holiday 
Inn Express Middlesbrough has to be my favourite 
experience of my career so far. The investment into 
the town is phenomenal and the local council and 
community are so supportive. It is a great destination 
and one which has so many good things happening; it’s 
an exciting time.
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EVENT - Community Foundation

Irene Dorner, a philanthropist and fund-holder at the Community Foundation urged women to “pay it forward” at a recent 
celebration of women in philanthropy. The lunchtime event, organised by the Tyne & Wear foundation and held on International 

Women’s Day at the Crowne Plaza – Newcastle Stephenson Quarter raised almost £22,000 for the Northern Learning Trust. 
Clarand Accountants sponsoring the lunch event, which was hosted by Look North’s Carol Melia

COMMUNITY FOUNDATION’S 
WOMEN IN PHILANTHROPY EVENT 
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I’ve had a very hectic start to the year and it 
doesn’t seem to be slowing down any time soon. 
Not that I’m complaining - it’s all part of the job 
and I absolutely love it. 

I’m heading to Tynemouth Food Festival to do 
a demonstration on Saturday, May 13. The festival spans 
two days (May 13-14) and has some cracking food stalls 
and demos, as well as entertainment marquees for the 
whole family. 

It’s a fab weekend and I’m looking forward to it - 
especially ordering some top quality ‘scran’ from Geordie 
Bangers and Fat Hippo. 

May will also see me going out for the day with the 
kids from Percy Hedley School to do some foraging. Now 
a regular event, it's always a great day I love showing the 
students what ingredients you can find and they seem to 
really enjoy it. 

I often use foraged ingredients in the restaurant and 
it’s something that differentiates Peace & Loaf from other 
restaurants. There’s something very satisfying about 
using food you’ve foraged yourself.

Despite my busy diary, I have actually started to 
take a little more time off than I used to - much to the 
satisfaction of my beautiful partner, Laura, with whom 
I have a nine-month-old son Thomas, who we want to 
spend as much time as possible with. 

One of our favourite things to do is to take a stroll 
along the idyllic Newcastle Quayside and grab some 
delicious Pad Thai noodles from a little food van that’s 
kicking about down there; life really is all about the 
simple things.

Back at the restaurant, we are currently running the 
spring menu which is going down a storm - especially 
the octopus; surprisingly, people are going wild for 
it. Another favourite on the eye and the palate is the 
Carabineros prawns, Thai pork, olive and Nam Jim. It 
looks like a work of art on the plate and it's been getting 
rave reviews. 

Last month we also hosted a fabulous event for The 
Brain Tumour Charity with Hamish Dow (AKA Mr 
Wolf). The event, What Came First, the Chicken or the 
Egg, was part of Hamish’s Men of  Meat events - what 
started as a social between him and his mates, he now 
runs at cracking restaurants across the North East. 

On the night, I did a six-course tasting menu using 
an entire chicken, - no parts were left uncooked. It went 
down a storm and helped raise more than £1000 for 

charity, which was cracking!
Did anyone catch me on The Hairy Bikers Comfort 

Food – A Taste of Northumberland series back in 
January? They filmed inside Peace & Loaf, showing what 
a normal day in service is like, as well as in my home 
with my family showing what I get up to outside of work 
and what I like to cook. I did my go-to dish of mince and 
dumplings; an old-school favourite. I’ve had tonnes of 
people asking if I’m going to put a version on the menu 
- but you can’t beat home-made traditional mince and 
dumplings so, for once, I think it’s a dish left well alone. If 
you didn’t see the episode, it’s available on iPlayer.

We’ll be introducing the summer menu in the 
restaurant in the next month or so, so if you want to try 
some of the mega dishes on our spring menu you’ll need 
to get booked in and pop along soon before it’s too late. 

Dave Coulson, owner and head chef at Newcastle’s Peace & Loaf, reflects on a busy spring in 
and away from the restaurant

VIEW FROM THE KITCHEN

FOOD & DRINK - DAVE COULSON

PEACE & LOAF
www.peaceandloaf.
co.uk
0191 281 5222
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Alison Cowie visits Dobson & Parnell, a new eatery that celebrates two men who have made 
an indelible mark on Newcastle city centre

BUSINESS LUNCH
DOBSON & PARNELL

BUSINESS LUNCH - DOBSON & PARNELL

Newcastle Quayside’s 
newest restaurant is 
aimed at the more 
discerning diner - on 
par with the likes of 

21, Peace & Loaf and even House of 
Tides. 

Dobson & Parnell is the brainchild 
of restauranteur Andy Hook (owner 
of the popular and long-established 
Blackfriars in Newcastle and the 
newer but equally favoured Hinnies 
in Whitley Bay) and head chef Troy 
Terrington.

The pair have chosen to name the 
restaurant after two highly celebrated 
architects of the past: John Dobson 
who designed Newcastle’s Central 
Station, the Grainger Market and 
much of the city’s iconic Grey Street, 
and William Parnell who designed 
Newcastle’s Grade I listed Tyne 
Theatre and the Victorian Grade 
II listed building on Queen Street 
where Dobson & Parnell is now 
located. 

Celebrating two men who have 
had such an important impact on 
Newcastle city centre, I was eager 

to see if Dobson & Parnell would 
have what it takes to secure a special 
place in the hearts of residents and 
visitors.

Inside, the restaurant offers a 
sophisticated and elegant interior 
that makes the most of the original 
Victorian features, combining them 
with elegant fixtures and furnishings.

Diners have a choice of the a la 
carte menu, which regularly changes 
depending on available ingredients, 
or the daily set menu (echoing some 
of the options of the a la carte) 
priced at £17 for two courses or £21 
for three courses at lunchtime or 
£21/£25 in the early evening.

There is also a £30 lunchtime 
option where your three courses will 
be accompanied by a glass of house 
wine, sparkling water and coffee – 
although £9 extra didn’t strike me as 
representing exceptional value.

Both the a la carte and the 
daily set menu - devised by Troy 
- celebrate the very best local and 
in-season produce and demonstrate 
a considerable amount of culinary 
skill.

On the lunch time my 
colleagues and I visited Dobson 
& Parnell, I opted to start with 
the goats cheese mousse with 
North Country beetroot, pine oil 
and spiced granola, which was 
presented like a work of art on 
the plate and provided bold yet 
balanced favours.

It was my fellow diner who 
proved the most adventurous 
among us by opting for the line-
caught mackerel tartare with 
its good amount of delicate fish 
cubes. 

For our mains, my pan-fried 
black cod was well-cooked and 
there were no complaints about 
the earthy roasted corn-fed 
chicken with heritage carrots, kale 
and pancetta. 

Perhaps unexpectedly, it was 
the butternut squash risotto with 
hard cheese, smoked almonds and 
pickled squash

that was the undisputed 
champion of the mains. The 
vibrantly coloured dish looked like 
a Mark Rothko painting and its 
depth of flavour was immense. 

Desserts were just as stunningly 
presented and well executed, and 
we chose to follow these with a 
coffee.

My conclusion is that Dobson 
& Parnell will definitely be able to 
hold its own as part of the high-
end dining scene of Newcastle. 

Smartly, it has rejected the latest 
restaurant trends in food and 
decor and instead builds on the 
rich heritage of the building, the 
city and local produce. 

The result is that Andy and Troy 
have built themselves a restaurant 
that feels far, far more established 
than the few weeks it has been 
open. 

DOBSON & 
PARNELL
21 Queens Street, 
Newcastle
0191 221 0904
info@
dobsonandparnell.
co.uk
www.
dobsonandparnell.
co.uk
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Pan-fried black cod, mussel 

frumenty, pickled lemon and 

wakame seaweed

Valrhona Manjari chocolate, 

cinder toffee and salted caramel

Roasted corn-fed chicken, 

heritage carrots, curly kale and 

pancetta

Yorkshire rhubarb, vanilla and 

white chocolate

North Shields crab, mariner's 

relish, fermented turnip and 

fennel shoots

Line-caught mackerel tartare, 

watercress, lemon, sourdough 

and allium oil

Goats cheese mousse, North 

Country beetroot, pine oil and 

spiced granola

Butternut squash risotto, hard 

cheese, smoked almonds and 

pickled squash

Selection of English and French 

cheeses, wheat biscuit and 

pickles

Starters

Mains

Dessert
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Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

BOOK: EARTHLY 
REMAINS
There have been 
25 novels featuring 
Commissario Guido 
Brunetti as he 
works on murder 
mysteries against 
the atmospheric 
backdrop of Venice. 
Donna Leon writes 
with assurance about 
the city she inhabited 
for three decades 
and the characters 
she invented there, 
giving Brunetti and 
those around him a 
realism that leaps 
off the page, and 
twisting each story in 
unexpected ways.
Out April 6
www.penguin.co.uk

ALBUM: AUTOMATON
Jamiroquai are back with a bang: the new video opens with an 
atomic bomb going off. They'll be hoping to make such an impact 
after their 2010 album couldn't live up to the success of the likes of 
Emergency on Planet Earth. Unmistakeably Jamiroquai and yet still 
sounding fresh, Automaton is the first single from the album of the 
same name. Jay Kay's taste in hats hasn't improved much, though.
Out now
www.jamiroquai.co.uk

ONLINE ALBUM: 
HUMANS OF NE1
Over the past six months, 
NE1 has been collecting 
photos and stories from 
the residents of and visitors 
to Newcastle. Inspired by 
Humans of New York, the 
result is an online album 
celebrating the diversity of 
the people of the city and 
its rich cultural heritage. 
Five new stories will be 
posted each week, available 
to view on NE1's Get Into 
Newcastle website, as well 
as Instagram, Facebook and 
Twitter.
www.getintonewcastle.co.uk

TV: MORECAMBE & WISE FOREVER
Airing over the Easter weekend, this affectionate celebration 
of the much-loved comic duo will feature recently found 
photos that have never been seen by the public. Contributors 
to the two-part documentary include Eric's daughter, Gail 
and son, Gary, who visit the house where their father was 
born, television executive Sir Michael Grade, and actresses 
Anita Harris and Hannah Gordon.
Easter weekend
www.itv.com

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

JEWELLERY EXHIBITION: WEARABLE 
GLASS
Glass jewellery has been around since Ancient 
Egypt, but has fallen out of favour in recent 
times. The National Glass Centre has brought 
together four glass artists and eight of the 
UK's most innovative jewellers to create a 
range of spectacular wearable glass, aiming to 
reinvigorate the interest of audiences and artists 
alike. Other work from all 12 artists will also be 
on display.
Until October 1
www.nationalglasscentre.com

GIG: LIVEOKE
Ever wanted to front your own band? Now's your chance! Liveoke provides the 
live music, you provide the vocals. It doesn't matter if you're no Freddie Mercury 
- just give it your best shot and enjoy the sensation of owning the stage. This 
popular night took a hiatus for a while, but now it's back at The Cumberland 
Arms, with a playlist involving some old classics and some new tunes.
April 15
www.wegottickets.com/event/392541

FILM EXHIBITION: SIR 
RIDLEY SCOTT
You've got until May 2 to catch the 
tail end of the opening exhibition of 
The Word. Celebrating the career 
of one of the most famous sons 
of South Shields, Sir Ridley Scott: 
Past, Present & Future Visionary 
features a timeline of the director's 
life and movies, focusing on six of 
his most famous titles, including 
Alien, Blade Runner and Gladiator. 
Artefacts from the movies are 
joined by clips and interactive 
activities.
Until May 2
www.theworduk.org

PLAY: THE RED LION
Set in the locker room 
of a lower league North 
East football club, The 
Red Lion is a drama about 
the competitive world of 
semi-professional football. 
Adapted for Live Theatre 
by Oscar-nominated writer 
Patrick Marber, the play 
stars Stephen Tompkinson 
(pictured) alongside John 
Bowler and Dean Bone. 
Three free post-show talks 
will also be taking place - 
check out the website for 
details.
April 6 - May 6
www.live.org.uk

ARTS - Culture out
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Try this seasonal dish devised by Farhad Rakani, head chef 
of The Cherry Tree, a restaurant located on Osborne Road 

in Jesmond that specialises in modern British cooking

RECIPE OF THE MONTH - The Cherry Tree

THE CHERRY TREE
www.thecherrytreejesmond.co.uk

@TheCherryTreeNE
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The fourth member of the Range 
Rover family has arrived – and 
it’s a mid-size luxury SUV that 

promises new levels of refinement, 
elegance and technology

INTRODUCING 
THE VELAR

MOTORS  - Range Rover Velar

The luxury SUV broke onto the market 
in 1970, when Land Rover launched 
the original Range Rover. Now, 
almost half a century later, that spirit 
of innovation continues with the 

introduction of the fourth member of the Range 
Rover family.

The Range Rover Velar is designed to fill the 
space between the Range Rover Evoque and 
Range Rover Sport and promises levels of luxury, 
refinement and all-terrain capability that have never 
been seen in a mid-size SUV before. 

Velar’s design offers powerful proportions with 
22-inch alloy wheels, full-LED headlights (the most 
slender to appear on a production Land Rover) and 
flush deployable door handles that not only add 
to the sculptured form but reduce drag and make 
the model the most aerodynamically efficient Land 
Rover ever produced.

On the inside, ‘reductionism’ has been 
watchword, with switches being kept to a minimum, 
while cutting edge technology is present thanks 
to the new Touch Pro Duo infotainment system, 
featuring two 10-inch high-definition touchscreens 
integrated behind secret-until-lit surfaces. 

Leather upholstery has also been replaced (in 
all but the First Edition) with a more sustainable, 
premium textile seat material. The Dapple Grey 
material was developed with Kvadrat, Europe’s 

leading manufacturer of high-quality design textiles, 
and is complemented by Suedecloth inserts in ebony 
or light oyster.

When driving, the light, stiff, aluminium-
intensive body of the Velar together with double-
wishbone front and Integral Link rear suspension 
provides the basis for agile handling, superior ride 
comfort and outstanding refinement while six 
airbags and a suite of advanced driver assistance 
systems including Autonomous Emergency Braking 
with pedestrian detection, Adaptive Cruise Control 
with Queue Assist (standard on HSE) and an 
Adaptive Speed Limiter ensure driver safety. 

The Velar also features a sophisticated all-wheel 
drive system, four-corner air suspension, (available 
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on 300PS Diesel and 380PS Petrol engines) class-
leading ground clearance of up to 251mm (213mm 
with coil springs), class-leading wading depth of 
up to 650mm (600mm with coil springs) and Land 
Rover’s unmatched suite of traction technologies 
including Terrain Response 2 (optional) and All 
Terrain Progress Control (optional). Velar – like 
all Range Rovers – offers world-class all-terrain 
capability.

The Velar range comprises six petrol and 
diesel powertrains, all matched to ZF eight-speed 
automatic transmissions and all-wheel drive with 
Intelligent Driveline Dynamics.

Clean, refined, four-cylinder Ingenium diesels 
are offered in 180PS and 240PS variants, noted for 
their low 142g/km CO2 emissions and high 500Nm 
torque output respectively. 

These engines are joined by the new, highly 
advanced four-cylinder Ingenium petrol engine 
that delivers 250PS and enables acceleration from 
0-100km/h in just 6.7 seconds (0-60mph in 6.4 
seconds). 

The 300PS version of this engine will join the 
range later in the year.

The V6 diesel combines an extraordinary 700Nm 
of torque for effortless acceleration and off-road 
capability with CO2 emissions of only 167g/km. 

The 380PS supercharged V6 petrol engine combines 
exhilarating performance with a unique soundtrack 
and enables Velar to reach 0-60mph in only 5.3 
seconds (100km/h in 5.7 seconds) before reaching 
an electronically limited top speed of 155mph 
(250km/h).          

The Velar and Velar R-Dynamic core range 
comprises Standard, S, SE or HSE specifications, 
while customers can specify Black and Luxury 
Exterior Packs for a more distinguished appearance.

Of all Velar models, the most exclusive of all will 
be the First Edition, which be available worldwide 
but strictly for one model year only. More luxurious 
than the HSE specification, this model is powered 
solely by the 3.0-litre V6 petrol and diesel engines 
and features a wealth of extra features as standard, 
including full extended leather interior trim to 
complement the perforated Windsor leather seats 
in Nimbus or Ebony, 1600W Meridian Signature 
Sound System, Matrix-Laser LED headlights and 
22-inch Split-Spoke wheels with diamond-turned 
finish. Exterior paint colours for the First Edition 
are Corris Grey, Silicon Silver, and Flux Silver – a 
unique satin finish exclusive to the First Edition 
for the first model year only – which will be 
meticulously hand-sprayed at Jaguar Land Rover 
Special Vehicle Operations’ Oxford Road Technical 
Centre in the UK.

RANGE ROVER VELAR
The Range Rover Velar 
goes on sale in mid-July 
in the UK with prices 
starting at £44,830 
(OTR). 
www.landrover.co.uk/
velar
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North East Times’ health 
and fitness correspondent 
Katie Bulmer-Cooke gives 
her top tips for ‘pounding 
the pavements’ this spring

TIME TO 
RUN

HEALTH & FITNESS - Katie Bulmer-Cooke 

As run season approaches and the weather 
improves, it's time to think about getting 
outside, making the most of the better 
weather and boosting our cardiovascular 
fitness. We all like to see results, and 

there’s nothing quite as motivating for a runner as 
chasing and achieving a personal best time, so here are 
my top strategies to ensure you smash your PB.

Recover properly
Making sure you’re taking enough time to recover in 

between runs is really important. It is helpful to 
have a solid training plan, where you can factor 
in rest days. Making sure your muscles have 
time to recover before your next run can really 
help ease your body in and stop your legs feeling 
heavy and tired. Whether you’re foam-rolling or 
taking an ice bath, recovery is essential. It’s also 
important to think about recovery in terms of 
refuelling your body and replacing everything 
that your body needs after a hard session.

Think about nutrition
Most people associate race or training nutrition with 
longer runs, but you actually lose a lot of minerals and 
trace elements during any intense exercise or training – 
long or short. Replacing these electrolytes is beneficial 
not only for hydration, but for your speed and endurance 
when running, too.

Take strength and conditioning classes
A good way of improving your speed and avoiding 
injury is to try some strength and conditioning exercises. 

Focus on muscles that strengthen your core and help 
with balance – these are essential when running. 

It’s not all about time
We’ve all heard the phrase ‘a watched pot never boils’, 
well, the same goes for runners who are constantly 
watching the clock. Looking at the minutes and seconds 
tick by on your watch or running tech can put too much 
pressure on trying to run at a quicker pace. Doing the 
odd run where you don’t look at your time until the end 
might actually surprise you; it takes the pressure off and 
can make the run so much more enjoyable. 

If you’re gearing up for a spring and summer full of 
running - just like I am - here are the three bits of kit I 
can’t live without.

Foam roller
Using a foam roller daily helps to prevent muscle 
tightness and injury. 

Good trainers
Go for a cross trainer or running shoe that supports the 
ankles well. If you’re training regularly, you can expect 
to need to change your trainers around every four to five 
months. 

Totum Sport
This supplement is cited as being tennis star Rafa 
Nadal’s ‘magic potion’ and I have to say it’s mine, too. It’s 
amazing for recovery, hydration, preventing cramp and 
boosting the immune system.

Now go grab your trainers, and let’s get running!

KATIE BULMER-COOKE
Katie Bulmer-Cooke is an 
award-winning health and 
fitness entrepreneur, consultant 
and speaker (contact Michael@
usb-uk.com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Marketing and events manager Ythan Sale 
reveals his reasons why the home of Durham 
County Cricket Club makes the perfect 
destination for a conference or meeting

FIVE THINGS 
TO WIN YOU 
OVER ABOUT 
EMIRATES 
RIVERSIDE

LEISURE & HOSPITALITY - Emirates Riverside 

1. Setting
One of the most picturesque settings in English sport 
– Emirates Riverside not only overlooks the magical 
river bank and River Wear but is the only conferencing 
facility in North East that overlooks a 14th-century 
quadrangular castle (Lumley Castle) surrounded by 
breathtaking British countryside.

2. Versatility
It is important that the stadium offers flexibility in 
the ever-changing events market. Emirates Riverside 
has up to 15 adjacent rooms (holding up to 12 people 
each), larger spaces that can house up to 500 people 
and a media centre which can hold 150 people and 
overlooks the cricket pitch via a panoramic 160 ft 
window. In addition, there are press rooms, a recording 
studio, a TV Interview Suite and a classroom equipped 
with an interactive whiteboard - all of which are 
available for hire. 

3. Location
The stadium is situated in the heart of the North East, 
equidistant from Newcastle, Sunderland and Teesside. 
Chester-le-Street train station is located close by and 
there is easy access to the A1. Or should you choose 
to extend your stay, the stadium has partnered with a 
number of luxurious and unique hotels in the region. 

4. Team
At Emirates Riverside, we understand the importance 
of unique hands-on assistance and have invested 
in training and development for all our staff. Team 
members pride themselves on putting your ideas at 

the forefront. Whether it's corporate hospitality, a 
Christmas party, a meeting or conference, we can 
tailor a package to fit your budget. When putting on an 
event at the stadium, you will be assigned a dedicated 
events coordinator from the point of enquiry until 
you are handed over to our operations team who will 
be on hand for the duration of your stay at 
Emirates Riverside.

5. Spirit
Part of the draw of Emirates Riverside is its 
rich, unique history. Our staff are passionate 
about what the club represents - which is 
the training of champions. Durham won 
the LV County Championship in 2008, 2009 and 
2013, the Royal London One-Day Cup in 2014, the 
Friends Provident Trophy in 2007 and the NatWest 
Pro40 Division Two 2007. The success in cricket from 
Durham as one of the newer clubs within the region 
is no secret and something everyone is proud of; we 
channel this through every venture we task ourselves 
with accomplishing.

EMIRATES RIVERSIDE
For further information on 
holding an event at the home 
of Durham CCC or to see the 
2017 events calendar visit: 
www.durhamccc.co.uk
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Information is power when it comes to healthcare. 
Scans and investigations assist with confirming 
a diagnosis, monitoring a particular condition 
or just giving peace of mind. This also means 
treatment can begin or be changed at the correct 

time. Diagnostic tests and imaging can offer reassurance 
or provide an early warning of health problems. 

Modern technology allows doctors to see inside 
the body in a way previously only possible through 
surgery. Alongside more familiar tools such as X-rays 
and blood tests, advanced equipment such as MRI and 
CT scanners can help specialists identify and monitor 

a variety of conditions. Advances in technology and 
medical research mean that the number of scans and 
investigations available is growing all the time. 

CT: a computerised tomography (CT) scan is a non-
invasive medical test that can help look for signs of 
inflammation, disease or cancer, as well as monitoring 
many other health conditions. It uses specialised X-ray 
equipment and a computer to create images of the inside 
of your body.

Ultrasound: an ultrasound is a scan that uses high-
frequency sound waves to create pictures of the inside of 
the body. It is used to look for any changes in organs and 
tissue, diagnose a condition, or guide a surgeon during 
certain procedures. 

MRI: a magnetic resonance imaging (MRI) scan uses 
magnets and radio waves to produce both two- and 
three-dimensional pictures of the inside of the body. It’s 
suitable for every part of the body, including bones, soft 
tissues (such as blood vessels, ligaments and muscles) 
and the brain, and can help to diagnose and monitor 
many different medical conditions.

X-ray:  X-ray is a quick and painless procedure used to 
diagnose many health conditions. It involves exposing 
part of the body to a small dose of ionising radiation 
(X-rays), which can take images of bones and can also be 
used to look at the heart, lungs and blood vessels.

Spire Washington Hospital has invested over £2 
million on state-of-the-art MRI and CT scanners over 
the last decade, with its radiology department seeing 
1500 patients, on average, per month.

Whether you’re insured or paying for your own 
treatment, you can get quick access to some of the latest 
next generation diagnostic equipment and scanners by 
booking at Spire Washington Hospital. 

You are able to choose an appointment time that is 
convenient to you and results will be sent to your doctor 
immediately following your test. 

For more information on diagnostic imaging call one 
of the friendly customer service advisers on 0191 448 
9514

Spire Washington Hospital combines traditional healthcare with the latest cutting-edge technology for its patients

PICTURE OF HEALTH

HEALTHCARE - SPIRE WASHINGTON

SPIRE 
WASHINGTON 
HOSPITAL
www.
spirewashington.
com
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AIRSELFIE CAMERA

Due to hit the market this month, 
AirSelfie is the first pocket-sized 
flying camera to integrate with your 
smartphone. With four powerful 
propellers and a 5-megapixel 
camera, AirSelfie can fly vertically 
up to a height of 66 feet - so you 
can take aerial selfies of yourself, 
an entire wedding party, or get a 
new perspective on your favourite 
landscape. You could even get an 
overhead view of your networking 
event or conference. AirSelfie plus 
phone cover costs £220 or choose 
AirSelfie plus powerbank (for 
convenient recharging) for £229. 
Available to pre-order now.

www.airselfie.com

AirSelfie has a selfie-
delay timer function 
so that you have 
ten seconds to get 
everyone into position 
and hide your phone to 
keep it out of the final 
picture. The photos 
are stored on a 4GB 
micro SD memory card 
and the rechargeable 
battery provides three 
minutes of flight time. 
Vibration-absorber 
and in-flight stability 
systems guarantee 
stable, clear images.

It may be smaller than a 
smartphone, but AirSelfie 
connects to the most popular 
mobile models, including 
iPhone 6, 6s, 7 and 7 Plus, 
Google Pixel and Samsung 
Galazy S7 Edge, via its self-
generated Wi-Fi network. 
Download the free app to 
control the flying camera's 
movements; it can be 
returned to its departure point 
manually or automatically 
and can take up to eight 
consecutive shots.

Rebecca Eves reveals the latest gadgets which promise to bring technological innovation to your 
life – whether at work or at home

TECH 

TECHNOLOGY
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LG G6

LG asked its mobile customers what 
they wanted, and the answer was, 'a 
big screen that fits in one hand'. Enter 
the G6, with a 5.7-inch screen packing, 
for the first time ever in a smartphone, 
an 18:9 screen aspect ratio. Beautifully 
designed in aluminium and glass, the 
phone is hardy, too, withstanding 
immersion in up to 1.5m of water for as 
long as 30 minutes. Google Assistant is 
built-in, working seamlessly with LG apps; 
the more it gets to know you, the more 
personalised it becomes. Price/launch 
date TBC.

www.lg.com

SAMSUNG THE FRAME

Designed to look like a piece of art, 
The Frame is no ordinary TV. Instead 
of fading to black when you're not 
watching it, The Frame can display 
one of more than 100 artworks - with 
landscape, architecture, wildlife, action, 
drawing and five other categories to 
choose from. Further customisable 
with interchangeable bezels, The 
Frame can be tailored to your interior 
tastes. And it's fitted with Samsung's 
new Invisible Connection and No 
Gap wall-mount, so you can hang it 
anywhere. Price/launch date TBC.

www.samsung.com

DEVIALET GOLD PHANTOM

This cutting edge wireless speaker just got a lot 
better. Packing an incredible 4500 watts and 
finished with 22-carat gold-plates, the Devialet 
Phantom works on its own or as a stereo pair, 
and can be used as part of a multi room system, 
filling a whole house with sound using Devialet’s 
Dialog. Stream all your favourite artists using 
Spotify, Tidal and Deezer via WiFi or Bluetooth 
on this marvel of engineering, which delivers 
incredible bass and smooth, crisp detail. 
Available from £2190 (additional floor stands 
and wall brackets also available).

www.petertyson.co.uk

TECHNOLOGY
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EVENT - North East Times 

Dobson & Parnell on Newcastle Quayside was the venue for the latest North East Times’ breakfast event, which was 
sponsored by Sintons Law Firm. The event celebrated the launch of the March issue, that focused on professional 

and business services, and attracted members of the region’s business community. Matt Worton, portfolio manager at 
Brewin Dolphin and chairman of the Newcastle Young Professionals’ Forum, also spoke at the event about the ways the 

forum promotes friendly networking opportunities from professionals from a range of sectors who are at or near the 
beginning of their career

NORTH EAST TIMES' BREAKFAST 
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EVENT - Scholes & Brown

An excellent speaker, great turnout and first-rate venue ensured the success of Scholes & Brown’s Breakfast with 
Goldman Sachs event on Wednesday March 15, held at the Crowne Plaza Hotel, Newcastle. Guest speaker James 

Ashley, head of the international market strategy team (part of GSAM’s Strategic Advisory Solutions group) focused 
on the economic outlook for 2017 with a view of the markets, both UK and abroad, against the background of Brexit, 

change of leadership in the USA and a view on the emerging markets

SCHOLES & BROWN’S BREAKFAST 
WITH GOLDMAN SACHS

PHOTO 1
Bradley Thompson (Scholes 
& Brown), James Ashley 
(Goldman Sachs Asset 
Management) and Philip 
Brown (Scholes & Brown)

PHOTO 2
Neil Warwick (Square One 
Law) and Richard Clark 
(Barclays)

PHOTO 3
Rachael Leathley (Hay 
& Kilner) and Samantha 
Edward (EMG Solicitors)

PHOTO 4
Paul Dawson (United 
Carlton) and David 
Stonehouse (TSG)

PHOTO 5
Charlie Young and Duncan 
Young (Sanderson Young) 

PHOTO 6
Simon Richards (UNW), 
Bob Lines (Dolphin Lifts 
North) and Emily Pike 
(Bond Dickinson)

PHOTO 7
David Stevens (Dementia 
Care), Paul Bell (Short 
Richardson & Forth) and 
Alan Suggett (UNW) 

PHOTO 8
Alistair Westwood (CBI) 
amd Mauricio Armellini 
(Bank of England)

PHOTO 9
Jennifer Quayle (Latimer 
Hinks) and Camilla James 
(Square One Law)

i

1

4 6

7 8 9

5

2 3



105



106

I 
was born and raised in Middlesbrough 
and it’s where I’ve chosen to stay, so I’ve 
lived in the North East all of my life. 

The best thing about living and working in 
the North East is, undeniably, it people. At 
Visualsoft, we’re forever passionate about the 
area and the talent it brings. The company was 
built here and it will always be our home. 

Roseberry Topping and at Captain Cook’s 
Monument are some of my favourite places to 
spend quality time with my young children. 

I enjoy running cycling and exercising to 
clear my head from the busy working day. The 
North Yorkshire Moors are the perfect place 
for this. Specifically, when they end up in the 
Lion Inn, Blakey - although any country pub 
with a real fire does the job!

My favourite place to conduct business away 
from the office is at Acklam Hall. They’ve 
done such a fantastic job with the place. 
It’s always a great experience, it’s central to 
Middlesbrough and I love their avenue of trees.

The best view in the North East is of the 
Gribdale Moors.

My ‘hidden gem’ is Lord Stones Cafe at the 
top of Carlton Bank. I’ve stopped there many a 
time after cycling up Carlton bank - it’s a lovely 
break from quite a challenging ride.

My favourite run is the Great North Run. I’ve 
participated in the race quite a few times and 
it’s a fantastic day which brings the North East 
together.

Dean Benson is the founder and CEO of Visualsoft, a full service digital agency headquartered in Stockton-on-Tees. 
The company was established in 1998 and now employs a team of 240 across four UK offices in Teesside, Newcastle, 

London and Manchester. Dean is heavily involved in shaping the company culture and innovating future growth 
opportunities. Since a Management Buyout in 2014, he has led the business to become one of the most profitable, 

innovative and technically advanced companies in the region
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