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EDITOR’S WORD 
Welcome

CREDITS

Firstly, I’d like to thank you for your kind 
words and messages of support for the 
all-new North East Times - on social 
media, in person and via email. The 
team and I have been quite overwhelmed 

by the positive feedback we’ve received; it seems 
that you like what we’ve done with this 34-year-old 
business publication.

Thank you, also, to everyone who attended the 
launch event at the Baltic Centre for Contemporary 
Art in October. It was a great night and it felt very 
special to share the new-look magazine with our 
friends, supporters and clients.

As we say goodbye to 2015, this second issue 
celebrates some of the year’s biggest success stories 
among the region’s business fraternity. 

We speak to Geoff Thompson, CEO of Utilitywise 
about another fantastic year for the business energy 
solutions company, which celebrated 40 per cent 
revenue growth and recruitment increasing by a 
third. 

David Laws, chief executive of Newcastle 
International Airport - who was recently named 

North East Business Executive of the Year - also 
reflects on a successful 80th anniversary year for 
the airport, which saw the first direct flights to New 
York.

Our cover story also explores one of the region’s 
biggest business announcements of 2015. Lookers 
plc acquired North East-focused Benfield Motors 
for £87.5 million this autumn. The news marked the 
return of prominent business figure Nigel McMinn 
to the region and he shares his thoughts about the 
acquisition and his aspirations for the enlarged 
automotive group exclusively with North East 
Times.

We also look ahead to 2016 and the promise of 
more regional control with the proposed devolution 
agreements for the North East and Tees Valley areas. 
And we speak to one company, DigitalVR, that is 
already embracing the technology that Facebook 
and Google are pumping millions of dollars into 
harnessing – virtual reality. 

All this and much, much more. 
The team and I would like to wish you a very 

merry Christmas; see you in the new year!

Welcome to the December issue 
of North East Times
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NEWS
Bulletin

North East business leaders gathered at the event 
last month in a bid to highlight the pressing issues 
facing manufacturing and engineering SMEs.

Accountancy firm Tait Walker’s annual 
Manufacturing Roundtable, which is now in its 
third year, provides a platform for some of the 
region’s sector ambassadors to take centre stage on 
issues such as gender inequality and the ongoing 
skills crisis within the industry.

Chairman of Ford Engineering Group, Geoff 
Ford, was joined by Ebac’s Pamela Petty and 
representatives from Liebherr UK, Zenith People 
and the Advanced Manufacturing Forum, alongside 
Durham’s Framwellgate School, the National 
Careers Service, the NECC and North East Local 
Enterprise Partnership.

The event opened with the results of the recent 
Tait Walker MHA Survey, which provided a national 
benchmark of how manufacturers are performing 
UK-wide against the North East’s perceptions 
among the region’s SMEs.

 While the overall UK trend showed a drop in 
optimism for growth over the next 12 months, 
attendees gave a more positive outlook with many 
agreeing that, although the industry still faces its fair 
share of challenges, things are steadily progressing 
in the North East.

An annual roundtable, hosted 
by Tait Walker, looks at the 
challenges and opportunities 
for small and medium-sized 
businesses in the manufacturing 
and engineering sector.

BUSINESS

North East 
manufacturing leaders 
campaign for greater 
sector support 

BULLETIN

TECH

NZ firm chooses Newcastle
Tidy, a New Zealand company developing cloud 
based software solutions, has chosen Newcastle for 
its European headquarters. Its products provide 
project management, workflow and inventory 
control software specifically for the architectural, 
engineering consultancy, manufacturing, 
construction and creative sectors. Kevin Mann, 
CEO of Tidy, sought help from the team at Invest 
Newcastle and has chosen a base at The Core in 
Newcastle city centre.

TRAVEL

£960 million Parkdean resorts 
merger completed
Following approval from both the Financial Conduct 
Authority and the Competition and Markets 
Authority, the merger between Parkdean and Park 
Resorts has been formally completed.
The enlarged business becomes the largest 
nationwide holiday park operator in the UK, 
operating 73 holiday parks and serving 1.8 million 
customers. Financially it will generate EBITDA of 
over £100 million and have an enterprise value of 
around £960 million.

Parkdean Resorts will be chaired by Alan Parker 
CBE, formerly chairman of Park Resorts, while 
John Waterworth (pictured), formerly Parkdean 
chief executive, has been appointed to manage the 
company.

INDUSTRY

Gateshead company 
shortlisted for rail awards
Turbo Power Systems (TPS) has been shortlisted 
in the Traction and Rolling Stock category at the 
UK Rail Industry Awards for its static converter 
solution. The static converter can potentially 
deliver more than £1 million of savings to a fleet 
operator and, at the same time, reduce the carbon 
footprint. The awards will be held on February 11, 
2016, at Battersea Evolution, London.

MANUFACTURING 

ZF TRW to double capacity 
in Sunderland
The active and passive safety technology division of 
ZF AG, has officially opened the new multi-million 
pound extension to the company’s Rainton Bridge 
site. ZF TRW, which became part of the German-
owned car component giant ZF Group earlier this 
year, will create 130 jobs at the site over the next 
few years with the first 30 new employees joining 
the company in the next few months. 

MARKETING

Agency to shine light on 
start-up
North East based agency, McDonough Marketing 
Communications, has been appointed to help 
software start-up business, Shine, promote a 
product which uses cloud-based video to interview 
prospective job candidates. Shine, based at the 
eVolve Centre, is now engaging with large blue 
chip multinationals which are keen to harness the 
power of video in make new appointments.

National & 
International 
news

PUBLIC SECTOR 
EARNINGS REMAIN 
LOWER THAN PRIVATE 
The average pay in the 
public sector was 3.5 per 
cent less than in the private 
sector this year, according 
to the Annual Survey of 
Hours and Earning report 
2015. This pay gap is 0.2 
percentage points smaller 
than in 2014, when average 
pay for the public sector 
was 3.7 per cent less than 
the private sector.

APPLE ACHIEVES 
RECORD GROWTH
Tech giant Apple has 
announced 22 per cent 
revenue growth in its fiscal 
fourth quarter, which ended 
September 26, 2015. The 
company posted quarterly 
revenue of $51.5 billion 
and quarterly net profit 
of $11.1 billion, or $1.96 per 
diluted share. These results 
compare to revenue of $42.1 
billion and net profit of $8.5 
billion, or $1.42 per diluted 
share, in the same quarter 
last year. Gross margin was 
39.9 percent compared to 
38 per cent in the same 
periods. International sales 
accounted for 62 per cent 
of this quarter’s revenue. 

NEXT STEPS FOR 
INFINITY 
Luxury motors marque 
Infinity made a 
simultaneous global debut 
of its new QX30 premium 
active crossover at the Los 
Angeles and Guangzhou 
motor shows on November 
17. The release signals 
the next phase of the 
company’s global growth 
strategy to create vehicles 
that appeal to a broader 
range of customers. In the 
first ten months of this 
year, Infiniti (which has 
a dealership at Silverlink 
in North Tyneside) sold 
almost 173,000 new vehicles 
worldwide.
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Fusion Hive at Stockton’s Northstore is a state-of-
the-art facility for new and growing digital and 
scientific companies.

The three-storey, 36,000 sq ft building offers 
flexible working spaces for around 60 small and 
medium-sized enterprises. 

Managed by The Forge, Teesside University’s 
business hub, Fusion Hive also has innovative 
open spaces for collaborative working which, it is 
hoped, will help like-minded businesses to interact, 
network and work together. 

Esh Build, part of the Esh Group, constructed 
Fusion Hive on land owned by the Homes and 

Communities Agency (HCA), which has invested 
nearly £3 million into the project. This HCA 
funding has been matched by a similar investment 
from the European Regional Development Fund 
(ERDF).

Fifteen companies – five of which are award 
winning, have already moved into Fusion Hive, 
which was officially opened in October Northern 
Powerhouse minister. 

Among them are digital technology enterprise, 
skignz, industrial automation and information 
services firm, Applied Integration, and IAMTech 
Ltd which specialises in the development of 
innovative technology solutions for the oil, gas, 
chemical and power industries.

Most recently, Squegg, a branding consultancy 
has moved into Fusion Hive.

The company’s owner and creative director, Ben 
Sanson, said: “The fact that that you’re sharing a 
building with other like-minded businesses and the 
links with Teesside University will really help us. 

“We’re hoping to build up our team and the move 
to Fusion Hive should certainly assist with that 
and allow us to be more accessible to start-ups and 
SMEs in the region.”

Northshore is a mixed use regeneration scheme 
which is creating new offices, homes and leisure 
facilities within walking distance of the newly 
regenerated Stockton Town Centre. 

The 56 acre, £300 million scheme is a partnership 
between Muse Developments, the Homes and 
Communities Agency and Stockton-on-Tees 
Borough Council, and will ultimately provide up to 
500,000 sq ft of offices, up to 85,000 sq ft of retail, 
hotel and leisure space and 126 family houses.

As Northshore is an Enterprise Zone, many of the 
businesses which choose Fusion Hive as their base 
will also be able to take advantage of up to £55,000 
of business rate discount per year for five years.

Speaking at the official opening of Fusion Hive, 
James Wharton MP said: “This will be a driver 
for growth and shows what can be delivered with 
collaboration across sectors. 

“I am delighted it is in Stockton and confident it 
has many years of success ahead.”

Tenants continue to move into the high-tech facility 
for burgeoning SMEs in the digital and scientific 
sectors

MONTHLY REPORT: 
Fusion Hive

FUSION HIVE 
North Shore Road, Stockton, 
TS18 2NB

www.fusionhive.co.uk
@FUSIONHIVE

i

APPRENTICESHIPS

Esh Group commits £3.6 million to apprenticeships
Esh Group has broken ground for its new purpose-built base, which will house its apprenticeships and 
extensive learning and development programme.

The Esh Academy building is part of a £3.6m development which also includes an extension to the main 
office site and an incubator building. Esh Group has committed to employing 150 apprentices by 2017.

TRAINING

Seta broadens its offering
Group Training Association Seta, based in 
Washington, Tyne and Wear, is now offering 
apprenticeship programmes in business 
administration, customer service, team leading 
and management. The additional subjects join 
Seta’s existing range of mechanical engineering, 
maintenance engineering, welding, electrical 
engineering and health and safety programmes.  

HEALTHCARE

Lynch doubles in size  
A Sunderland healthcare business is doubling the 
size of its premises to cope with demand from the 
UK and internationally. 

Lynch Healthcare, which specialises in patient 
handling and hygiene equipment, has taken the 
adjoining unit to its existing site at Sunderland 
Enterprise Park, giving it a total of 7000 sq ft of 
space for manufacturing, storage and distribution.

Calendar of events:

December 3, 2015
ANNUAL DINNER 

NOF

Price: £145pp+VAT
Location: The Grand 
Marquee, Wynyard Hall Hotel, 
Cleveland, TS22 5NF
www.nofenergy.co.uk

December 8, 2015
AGM AND CHRISTMAS 
LUNCH

Durham Business Group 

Price: £17 (members only)
Location: Radisson Blu Hotel, 
Frankland Lane, Durham, DH1 
5TA
Time: 12pm-2.30pm
www.durhambusinessgroup.
co.uk

December 14, 2015
INSPIRING FEMALES 
SEMINAR

NECC

Price: Free
Location: The Curve, 
Middlesbrough, TS1 3BA
Time: 2pm-4pm
www.necc.co.uk

January 6, 2016
NETWORKING

8 Business Newcastle 

Price: Free (members)
Location: Grosvenor G 
Casino, St James’ Boulevard, 
Newcastle NE1 4BN
Time: 5.30pm-7.30pm
www.8businessnetworking.
co.uk

NEWS
Bulletin

NEWS
Fusion Hive

MORE NEWS

www.fusionhive.co.uk
https://twitter.com/fusionhive
http://www.nofenergy.co.uk/
www.durhambusinessgroup.co.uk
www.durhambusinessgroup.co.uk
www.necc.co.uk
www.8businessnetworking.co.uk
www.8businessnetworking.co.uk
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The region’s major airport continued to celebrate its 80th anniversary year with a gala dinner at 
Hilton NewcastleGateshead Hotel last month. 
Chief executive David Laws delivered a keynote speech to guests, which included airline partners, 
local authorities and business executives. Newcastle Eagles’ head coach Fabulous Flournoy was 
the event’s guest speaker and North East football legends Bob Moncur and Jim Montgomery 
were called upon to make a raffle draw which saw £5000 raised for the airport’s two adopted 
charity partners: the Newcastle United Foundation and Sunderland AFC’s Foundation of Light

NEWCASTLE 
INTERNATIONAL AIRPORT 
80TH ANNIVERSARY DINNER 

EVENTS
Newcastle International Airport
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OPINION
Burning issue

Will elected mayors for the North East and 
Tees Valley be good for the region?

BURNING ISSUE

David Johnson
Partner

Johnson Tucker LLP

It feels like the North East is a long way behind 
other regions in readying itself for devolved 
powers. The power struggle between the region’s 
commercial and political heads is unedifying and 
does little to help present us as a unified body ready 
to take on the role of responsibly managing itself. 
Until that can be ironed out – and there looks little 
prospect of it – then talk of mayors seem premature. 
Having said that, it has been pitched as the way 
forward from central government, so if, as a region, 
we’re looking for the green light to manage our 
own business, then this appears the most obvious 
platform on which to build it. 

Darren Hankey
Principal 

Hartlepool College of Further Education

If they are demanded by the electorate, held to 
account and make rational decisions which help 
the local economy; then yes. What the North 
East and Tees Valley do not need is an extra layer 
of bureaucracy which slows down the decision-
making process and for the potential elected mayors 
to play party politics.

Emily Bentley
Marketing and business development manager 

Evolution LLP 
Director of Tees Valley Business Club

An elected mayor would be good for the region. 
But I sincerely believe that a regional mayor for 
the North East (and that is the true North East, 
including the Tees Valley) should be an independent 
business leader. Someone with strong commercial 
and financial acumen who can run the region in 
the same way as he or she would manage a business 
recovering from a downturn in trade.
We need an inspirational and entrepreneurial 
leader with a ‘can do’ and - even more importantly 
- a ‘will do’ attitude that cuts through the endless 
discussions in order to get this region moving in the 
right direction. 

Michael Leather 
Managing partner

Leathers LLP

A senior Labour councillor once said to me that, on 
one level, the best thing that could happen for the 
North East is for the people to vote Conservative; 
that way the Conservatives would take the North 
East seriously and so would Labour, as they’d 
concentrate on getting the seats back. In the same 
way anything that changes the political status quo 
and starts to bring in the improvements needed for 
the growth of the region and helps to empower the 
region has to be good for it.

Q

BURNING ISSUE 
Get involved in the 
conversation

@NETimesmagazine
#BurningIssue

i

https://twitter.com/NETimesmagazine
www.gateshead.ac.uk/
https://twitter.com/gatesheadcoll
https://www.linkedin.com/company/gateshead-college
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

The North East Business and Innovation Centre 
(BIC) has appointed Jillian Coleman as manager of 
its newest centre, The Hub in Washington.

Jillian will be responsible for the day-to-day 
management of the new building, which opened 
its doors in July, as well as attracting new tenants, 
working with existing tenants and organising key 
conferences and functions.  

The Academic Health Science Network for the 
North East and North Cumbria (AHSN NENC) has 
welcomed a new deputy director of innovation and 
wealth creation.

Carol Nicholson, who has worked within the 
NHS for 30 years, will be helping NHS organisations 
and SMEs to navigate this complex landscape 
through the implementation of the AHSN’s 
Innovation Pathway initiative.

South Tyneside based incubation company 
HarperCo has appointed Norman Heaviside as 
group head of people. Norman has previously 
worked as global human resources manager with 
Chemson Group and boasts a career covering 
the many aspects of personnel management and 
development, project management and quality 
assurance.

The head office of Newcastle-based tea and coffee 
company Ringtons has strengthened its financial 
team with the appointment of Peter Malone as 
financial accountant. Peter is helping to oversee 
the financial activity of Ringtons Holding Limited, 
the company’s franchise division, Ringtons’ own 
Charitable Trust Foundation and the pension plan.  

Solicitor Laura Brydon has joined Gordon Brown 
Law Firm’s wills, trusts and probate team and will 
work closely with partner Rebecca Harbron Gray 
(pictured right).  

Laura graduated in law from the University 
of Sunderland and has a masters in law from 
Northumbria University, specialising in the private 
client arena.  

Tait Walker has appointed a new partner: Andy 
Haslam.

Andy (right), who has more than 26 years 
experience in accounting, has taken over the reins 
from long-standing partner Gordon Goldie (left) to 
head up the firm’s turnaround and insolvency team, 
which provides advice and support to SMEs across 
the North East. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Jillian Coleman 
Centre manager 
The Hub

Carol Nicholson
Deputy director of innovation 
and wealth creation
AHSN NENC

Norman Heaviside
Group head of people
HarperCo

Peter Malone 
Financial accountant
Ringtons

Laura Brydon
Solicitor 
Gordon Brown Law Firm

Andy Haslam
Partner
Tait Walker
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Senior tax manager
Newcastle  |  Competitive salary
Bryony Gibson Consulting 
 

Bryony Gibson Consulting is looking for a senior 
tax manager for a client who is committed to 
delivering exceptional client service, and one who is 
keen to take an active role in leading private client 
tax advisory team with the support of the firm’s tax 
partner. You will have considerable experience of 
UK personal tax planning for wealthy individuals 
and their families, particularly issues facing business 
owners. 

info@bryonygibson.com

Audit and accounts manager
Co Durham  |  £40,000pa plus benefits
Bryony Gibson Consulting 
 

An excellent opportunity to join a well established 
accountancy firm and take leadership of its corporate 
accounts department ,encompassing all services from 
audit to year-end accounts for SMEs. Leadership 
skills and a passion in offering training to aspiring 
accountants within your team are a must, along with 
the ambition to want to progress.

info@bryonygibson.com

HR officer
Teesside  |  £20-£25K
Extension Recruitment 
 

Supporting the HR business partner, this role 
includes the creation and implementation of HR 
policies and procedures, responsibility for the 
coordination of investigatory meetings, managing 
high volume recruitment projects, producing job 
descriptions, assisting in interviewing and assessment 
centres, and producing HR documentation.

enquires@extensionrecruitment.com

Advertising executive
Newcastle  |  Competitive salary
North East Times Magazine Ltd

North East Times is looking for an experienced 
advertising professional to assist with sales for print 
and online platforms. The ideal candidate should be 
skilled in media sales, have excellent people skills and 
an established network of contacts in the North East 
region. 

martin@netimesmagazine.co.uk

Marketing executive
Newcastle  |  Salary dependent on experience
Winn Solicitors 

A vacancy is available for an enthusiastic marketing 
executive to join the growing internal marketing 
team at Winn Solicitors. The ideal candidate will 
have experience within a similar role; have excellent 
knowledge of current marketing trends and a passion 
for marketing. Email CV and covering before 
December 11. 

hr@winnsolicitors.com

Graphic designer 
Teesside  |  Salary competitive 
NEPIC

The North East Process Industry Cluster (NEPIC) 
is looking for an in-house creative graphic designer 
with three years’ experience of developing print 
and online design solutions with high visual 
impact using In Design, Illustrator, Photoshop and 
Deamweaver. This is a one-year fixed term contract 
to cover maternity leave.
Deadline December 4.

louise.gwynne-jones@nepic.co.uk

www.buildingsurveyorsltd.co.uk
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FOCUS
Devolution

Recent devolution agreements for the 
North East Combined Authority and the 
Shadow Tees Valley Combined Authority 
set out measures for transferring 
significant powers away from Whitehall 

in key areas such as skills, transport, planning and 
investment.

On the day the agreements were announced, 
Chancellor George Osborne hailed the “unstoppable 
momentum in the drive to strike devolution deals 
with cities and regions.”

Northern Powerhouse minister James Wharton 
said: “By ending the one-size-fits-all approach of the 
past, we are giving local people the powers they need 
to boost jobs and skills.”

The North East and Tees Valley join Greater 
Manchester and Sheffield in seeking greater local and 
regional decision making. With final agreement still 
conditional on the upcoming Spending Review, public 
consultation, agreement by the constituent councils 
and endorsements by the Leadership Board and 
ministers, it is expected in the new year.

Similar deals for the North East and Tees Valley 
outline significant financial commitment for both 
areas. The North East Combined Authority will 
receive £30 million a year over the next 30 years for an 
investment fund to boost local growth.

Tees Valley Combined Authorities will receive £15 
million a year over the same period for its investment 
fund. Both organisations will also be able to grow their 
funds through further investments.

In addition, mayors will be elected for each area in 
2017, and subject to local democratic scrutiny. 

Each mayor will have responsibility for a devolved 
and consolidated transport budget, and strategic 
planning powers to decide which areas of land should 
be developed. 

The mayors will be chair of a leadership board (or 
cabinet) of their respective combined authorities and 
will work to deliver benefits to their regions through 
the investment funds.

There will also be a more devolved approach to 
business support from 2017, with more powers given 
to local UKTI export advice services. 

The North East and Tees Valley mayors will have 
the power to place a supplement on business rates (up 
to a cap) to fund infrastructure, with the agreement 
of the local business community through the local 

enterprise partnerships (LEP).
The Government and both combined authorities 

will work together to align national Business Growth 
Services to meet specific needs of businesses in the 
region. Alongside this will be a major assessment of 
the systems for investing in skill among adults, at a 
more targeted, regional level.

Chair of the Shadow Combined Authority and 
leader of Redcar and Cleveland Borough Council, 
Sue Jeffery, said: “There is no doubt [the Tees Valley 
devolution agreement] will enable us to do more 
locally to strengthen our economy and secure a more 
sustainable future for the Tees Valley.”

Councillor Simon Henig, chair of the North 
East Combined Authority and leader of Durham 
County Council, said: “Not only does [the North East 
devolution agreement] demonstrate the level of our 
ambition, it also underlines the key role the North 
East has to play in re-balancing the national economy.”

Despite positivity from the Government and the 
combined authorities, there remain concerns.

Eleven years ago there was resounding ‘no’ vote to 
the idea of a North East regional assembly, proposed 
by the Labour government.

Past mayors in the region have also proved 
controversial, with Middlesbrough electing 
independent candidate Ray Mallon and Hartlepool 
choosing a football mascot, H’Angus the Monkey!

There are also concerns as to whether local 
authorities will have the capacity to manage more 
devolved decision-making powers, with the 
Government’s continued commitment to reducing 
public sector spending. 

Councillor Henig, who has attended a number of 
public consultation events since the announcements 
of the deals were made, maintains that there is still “a 
lot of positive discussion and that people want to be 
involved in devolution.”

For many, including Councillor Henig, these deals 
are an opportunity to even secure more devolved 
powers in the region. 

“[The devolution agreements] are very much a 
starting point, from where hopefully we can move to a 
situation where we are taking more decisions at a local 
and regional level. 

“But we do have to accept that this is a long-term 
process in terms of bringing about change for the 
region.”

October 23 this year saw proposed devolution agreements signed by the Government and the 
combined authorities of the North East and the Tees Valley. But what does this mean for the 
region?

IN THE LIMELIGHT
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INTERVIEW
Abigail Pogson

What was your first break in business?
I met the then director of learning for 
Glyndebourne, Katie Tearle, on a train one day. 
I was doing an MA in cultural management and 
had to do a secondment. She agreed for me to do it 
with her team and it proved a formative experience 
– learning the value of arts education, working 
collaboratively and for the long term.

What did you want to be growing up?
I didn’t really know, but I have always been 
engaged in the arts throughout my life. The 
maternal side of my family were culturally engaged 
as audience members - and that instilled a habit. 
I just happened to follow that through university 
and to my working life.

What attracted you to your current role? 
I have always watched the Sage Gateshead project 
from afar. It has been a game-changer in the 
UK, particularly for the way it sets performance, 
participation and learning alongside each other as 
equal parts of the organisation’s central mission. 

What is Sage Gateshead’s mission?
To enrich people’s lives through music. Our aim is 
to deliver international quality while having deep 
roots in our communities. 

How do you get the best out of your team?
Support a conversation about where we’re going, 
narrate the journey, challenge and encourage 
everyone upwards and outwards. Working in 
the creative sector is a huge privilege – it’s an 
opportunity to work with hugely skilled, creative 
and committed people. It’s not always an easy job 
but it’s extremely enjoyable. 

What has been your career highlight?
It feels as if they come thick and fast, but they are 
not necessarily about my career; more highlights 
of projects I happen to be involved in. Recently at 

Sage Gateshead we had The John Wilson Orchestra 
in Sage One and Co-Musica Frequency – a group 
of young local rappers who have come through our 
Youth Participation Programme – in Sage Two, 
while in our Music Education Centre, Folkworks 
Tuesdays filled 25 workshop and practice rooms 
with music making for all ages. The building was 
heaving with creative talent – and that was just one 
day. 
 
What has been your biggest challenge?
Right now, the role of the arts is changing fast in 
a number of ways. The balance in how live and 
digital arts activities knit together is one major 
factor. Another is the increasing recognition of the 
role that the arts can play within communities to 
address specific challenges.  

Who or what inspires you?
Artists – the risk which an artist takes when they 
step on stage in front of an audience or create a 
new piece of music is hugely inspiring. What gets 
them to that place is often years of training and 
practice, a deeply honed craft, a creative vision and 
a network of people collaborating with them; what 
we all need in life really. 

What are your organisation’s long-term goals?
We want to continue doing relevant things for 
people and their evolving needs. The sorts of things 
we’re looking at right now is our digital work, the 
potential we can offer our region by having the best 
chamber orchestra in the country, collaborations 
with partners to make the arts available to as 
many people as possible and how we create the 
circumstances in which talented artists want to 
stay in the region. 

How do you achieve a good work/life balance?
Whatever I’m doing, I’m committed 100 per cent. 
Then move on to the next thing. I rarely need to 
find a balance.

Abigail Pogson has been managing director of Sage Gateshead for 
the past six months. She is engaged to move the organisation into its 
second decade and to ensure that it continues to be a valuable creative 
resource to the North East. Prior to arriving in Gateshead Abigail ran 
other charities, working in music and opera, completed an MA in cultural 
management and was a Fellow on the Clore Leadership Programme

10 QUESTIONS…

SAGE GATESHEAD 
www.sagegateshead.com
@AbigailPogson
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www.sagegateshead.com
https://twitter.com/abigailpogson
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INTERVIEW
TICE

Megan Savage
MUSIC STUDENT 

Newcastle University 

TICE was something that I spontaneously signed 
up to do, with the encouragement of my school 
teachers from Burnside Business and Enterprise 
College. I have always wanted a career in music 
but, like many other amateur musicians, I was 
blindsided by the harsh reality of the music 
industry. Having Sam to guide me as a musician 
was incredibly useful. He was always taking me 
out of my comfort zone and giving me these 
incredible opportunities, such as real-life briefs 
from Universal Publishing. Sam’s wise words and 
guidance were  the reason I applied to Newcastle 
University. TICE helped me realise that working in 
the creative industry was no longer an impossible 
dream and it could be something that I could thrive 
in. I am still in contact with Sam and we support 
each other in our successes. Most recently, Sam 
released his debut album with his band Border 
Scout. It’s amazing things like that which continue 
to motivate me.

Sam Burt
MUSICIAN AND TICE MENTOR

www.borderscout.com

I’ve been writing songs since I was 11. I’ve been in 
a number of signed bands and have composed for 
film, adverts and television. I decided to become 
a TICE mentor as i felt I was quite developed in 
my own artistic practice and wanted to pass some 
of my knowledge and experience to younger 
people. When I met Megan, she had an excellent 
and very mature voice, a brilliant work ethic and a 
willingness to learn. She was a little shy, but there 
was always a quiet confidence that blossomed by 
the end of the programme. I feel I helped her with 
creative skills and technical ability but also with 
key ‘non-musical’ development like confidence, 
commitment, time management and teamwork. I 
hope I have enhanced her creativity and passion 
for music - things that cannot be taught, only 
encouraged. My aspiration for Megan is that she 
has a fulfilling career in music. She has the talent 
and commitment and is making a positive move by 
studying music at Newcastle University. 

Megan Savage, an aspiring singer, was mentored by established musician Sam Burt 
through This is Creative Enterprise (TICE), a not-for-profit programme dedicated 
to supporting young students in exploring the creative sector as a potential career. 
The relationship helped build Megan’s confidence and she is now studying music at 
Newcastle University 

SUPPORTING ROLE

TICE
This is Creative Enterprise 
(TICE)
www.thisiscreativeenterprise.com
@TICE_UK
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www.thisiscreativeenterprise.com
https://twitter.com/tice_uk
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INTERVIEW
Alastair Waite

If you focus and really believe in something 
then the chances of success are significantly 
higher. When Onyx Group’s US Parent went into 
administration many years ago we found ourselves 
in administration too, despite being profitable and 
growing. We focused on completing a management 
buyout and I, along with the majority of employees, 
believed in what we were doing and invested to 
make the deal happen.

Clearly define your USP. Think of three interlocking 
circles: your business, your customers and your 
competitors. Focus on the area of overlap where 
you can provide a great product or service that your 
customer needs and where your competitors can’t 
match you. This is where the biggest opportunity for 
creating value and profit lies.

Treat everyone you meet with respect. They might 
have different opinions but you can agree to disagree 
and still work towards a common goal. 

Be a good role model. 

When meeting someone new, think what you can 
do for them. Often people think first about what 
they can get from that person. In my experience, the 
more you give, without expecting a return, the more 
you get back in the long run.

You don’t know what you don’t know. I have 
YDKWYDK on the back of my business card. Being 
CEO can often be a lonely experience and others 
expect you to have all of the answers. It is best to 
recognise your limitations and when to seek help 
and then not be afraid to ask others to assist.

Get a mentor. I have had a personal mentor for more 
than ten years. I visit him three or four times a year. 
He forces me to write down everything I am doing 
in my business life, my family life and my personal 

life and then grills me for 24 hours on where my 
focus needs to be and what needs to be done. 

Do simple stuff excellently, de-clutter your work 
environment and intentionally get better.

Be an optimist. See setbacks as temporary events, 
don’t take failure personally, remain calm and 
objective and control the way you react to events.

Look after your money. Money is very easy to get rid 
of, but very, very hard to acquire in the first place. 

Mantra of mine is ‘every touch leaves a trace’.  
Everyone you come into contact with will remember 
you for what you said and how you have acted. Strive 
to make this a positive experience, show you care, do 
something that will help others and give something 
back. Nelson Mandela referred to this as ubuntu, 
which roughly translated means humanity towards 
others.

IoD North East Director of the Year 2014/15, Alastair Waite, has an impressive track record in 
building value in various businesses, including retail, engineering, biofuel and IT ventures. He led 
the buyout of Onyx Group before attracting private equity interest in 2011 and his latest focus is 
building Altec Engineering, a company established by his father in 1978. Alastair is named in the 
(Maserati) top 100 people in the UK who give time and investment to help other businesses, and 
last month, he was awarded Business Mentor of the Year by the Entrepreneurs’ Forum

WHAT I’VE LEARNT

ALTEC GROUP 
Alastair Waite is the CEO 
of Altec Group 

www.alteceng.co.uk
@AltecEng
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“I have YDKWYDK on the 
back of my business card. 
Being CEO can often be 
a lonely experience and 

others expect you to have all 
of the answers. It is best to 
recognise your limitations 
and when to seek help and 
then not be afraid to ask 

others to assist.”

www.alteceng.co.uk
https://twitter.com/alteceng
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INTERVIEW
Utilitywise

In 2006, following a successful career working 
for the likes of British Steel and Sunderland 
glass-making company Corning, Geoff 
Thompson found himself unemployed, with 
no savings, a family to support and a mortgage 

to pay.
He had two options: to find a job at an existing 

company or to start up on his own. He chose 
the latter and nine years later he is CEO of an 
AIM-listed independent utility cost management 
consultancy that offers energy procurement, and 
energy and water management products and 
services to more than 27,000 small, medium and 
large businesses in the UK and Europe. 

Geoff, who was born in South Shields and 
educated in the North East, reflects: “It often 
goes like that in life. You’re faced with a period of 
adversity and you have to respond in the right way. 
It was a difficult time for me and I had to try and 
create something.”

Geoff, who had worked with energy clients 
in the business process outsourcing industry, 
established his energy solutions company, 
Utilitywise, with just three staff and a credit card.

He says: “The first 12 months was about proof of 
concept; trying to assess whether we had a viable 
business; where we could build relationships with 
the energy companies and deliver real benefits to 
clients.” 

Initially, Utilitywise worked with companies 
to secure better energy tariffs for them. But 
Geoff and his team soon saw an opportunity to 
develop bespoke technologies and services that 
would allow clients to save money through better 
understanding of their energy consumption. 

The company developed Edd:e, an energy 
monitoring solution which could measure power 
consumption and identify areas of waste, in real 
time. 

Edd:e joined other products such as the Energy 
Health Check (EHC), which benchmarks a client’s 
energy consumption to national standard and 

Volthammer, which allows clients to record and 
optimise voltage in their business premises.

From 2007 to 2012, as Utilitywise’s proposition 
grew, so did its client base and its profit margins. 
So much so, that the company was launched on the 
stock market (IPO) in 2012.

Becoming AIM-listing enabled Utilitywise to 
access the capital markets and further grow its 
service offering - largely though acquisitions. 

Utilitywise acquired the energy management 
consultancy Clouds Environmental Consultancy 
Ltd in 2012, followed by water consumption 
consultancy Aqua Veritas and energy procurement 
business Energy Information Centre (EIC) in 
2013.

The company also bought the Prague-based 
contact centre ICON, helping it to take its first 
steps into the European market. And, most 
recently, Utilitywise aquired t-mac technologies 
Ltd, which develops energy monitoring and 
control systems and software.

“Through our own in-house development 
and our acquisitions, I feel we now have a fully 
developed proposition,” says Geoff.

Utilitywise’s strategy is clearly working, with the 
company reporting revenue growth of £69 million 
in 2015 (year end July), up more than 40 per cent 
from £48 million in 2014. Gross profit also rose 35 
per cent from £22 million to £30 million over the 
same period.

The workforce has also rocketed by 500 
personnel in 2015, following a move of its head 
office from South Tyneside to larger state-of-the-
art offices at Cobalt Business Park.

For Geoff, though, there remains unfulfilled 
potential for Utilitywise. 

“We still have a relatively small market share,” 
he says. “It is estimated that there are about 2.45 
million businesses in the UK and we work with just 
under 30,000 of them. There’s a lot more we can 
do in terms of further organic growth and I believe 
Utilitywise can be a lot bigger than it is now.”

The plan is to continue to grow at similar rates to 
those achieved over the past few years, and while 
Geoff doesn’t rule out more acquisitions, he is 
keen to stress that organic growth with the current 
proposition in the UK is the priority. 

Geoff – who was named Entrepreneur of the Year 
at the North East Entrepreneurial Awards 2015 in 
July – is understandably pleased with the success. 
But Utilitywise’s CEO remains incredibly humble.

“I see Utilitywise as a work in progress. I want to 

keep my head down and focus on the business and 
support the amazing set of people I have around 
me. 

“Winning awards is great but I think if you start 
patting yourself on the back too early, you can get 
into trouble and lose the behaviours that got you 
there in the first place.

“I believe in the North East-based values that I’ve 
grown up with: hard work, persistence, integrity 
and honesty.”

Business energy solutions company Utilitywise is one of the region’s 
biggest success stories of recent years. Since it was founded in 2006 
by North East-born Geoff Thompson, it has grown into an AIM-listed 
company generating almost £70 million in revenue and supporting 
more than 1500 members of staff across the UK and Europe. Geoff talks 
to Alison Cowie about Utilitywise’s unprecedented growth, its future 
potential, and why he isn’t patting himself on the back yet

HEAD OF STEAM
The past 12 
months ...

REVENUE
£69 million (Financial Year 
2015), up from £48 million 
(FY14) and £25 million 
(FY13).

GROSS PROFIT
£30 million (FY15), up from 
£22 million (FY14) and £12 
million (FY13).

RECRUITMENT 
2015 has seen the workforce 
grow by 500 to more than 
1500 across the company’s 
five sites. Around 60 per 
cent is based at the North 
East head office. Plan are 
to increase this by a further  
500 by May 2016.

AWARDS 
Winner of Green Apple 
Environment Awards: Water 
Project.
Geoff Thompson was 
named Entrepreneur of 
the Year at the North East 
Entrepreneurial Awards 
2015.
Utilitywise has also been 
shortlisted for App of 
the Year and Building 
Technology of the Year 
at the Business Green 
Technology Awards.

OFFICE MOVE
Utilitywise moved to its 
new 7213 sq m head office, 
Utilitywise House, on Cobalt 
Park Way, Cobalt Business 
Park, North Tyneside, NE28 
9EJ in December 2014.

UTILITYWISE
Utilitywise House
3 & 4 Cobalt Park Way
Cobalt Business Park
North Tyneside
NE28 9EJ

www.utilitywise.com
@utilitywisePLC
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www.utilitywise.com
https://twitter.com/utilitywiseplc
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The past 18 months have seen the 
world’s technology giants pumping 
vast resources into virtual reality (VR). 
Facebook bought Oculus VR (which 
builds the Oculus Rift headsets) for 

$2 billion last year, with the social media CEO 
Mark Zuckerberg describing VR as the “future of 
communications”.

Google has also been investing heavily in VR 
and has developed the Google Cardboard, a simple 
low-cost VR headset (yes, made from cardboard) 
that is capable of transforming a smartphone into a 
fully immersive VR device.

But while the majority of the big players 
are looking at VR primarily from a home 
entertainment perspective, Newcastle-based 
DigitalVR is delivering the benefits of this 
emergent technology to clients right now by 
focusing on the commercial sector. 

DigitalVR is the brainchild of Northumbria 
University graduate Ben Bennett. It is an offshoot 
of Digital Surveys, a company established in 1988 
that is owned by his father, Peter.

Ben joined Digital Surveys from a computing 
background eight years ago and has helped his 
father’s company embrace the latest 3D laser 
scanning technology to create highly detailed 3D 
models and surveys for the industrial sector.

Forward-thinking Ben has now taken this 
process a step further by taking the data and - 
using the latest games engine technology - creating 
hyper-realistic VR environments which users can 
navigate in real time. 

The technology can be used to produce photo-
realistic, fully immersive virtual tours, technical 
training simulations or project visualisation, 
and can be applied to the heritage, architectural, 
tourism, engineering, marketing, entertainment, 
forensics, gaming, education and training sectors. 
In fact, it’s difficult to think of an industry in which 
VR couldn’t potentially be used.

As such, Digital Surveys created the separate 
DigitalVR division in January this year, to focus 
solely on this innovative technology.

Ben explains: “The development of 3D laser 

scanning was quite a disruptive technology to the 
survey sector eight years ago, when I joined my 
father’s business, but we were able to embrace the 
technology and utilise it for the clients’ benefit. 

“DigitalVR is now taking this to the next 
evolution by taking the data and creating more 
engaging, fully immersive environments, using the 
Unreal Games Engine.”

Ben has gathered a crack team, gleaned from the 
geospatial, architectural and gaming sectors, and 
DigitalVR has delivered a number of well-received 
projects throughout 2015.

The company worked with the Dundee Heritage 
Trust to create an interactive VR recreation of the 
ward room of the RRS Discovery, the vessel that 
Captain Robert Scott and Ernest Shackleton first 
sailed to the Antarctic in 1902.

DigitalVR has also built a virtual tour of a 
Suffolk-based Martello Tower, one of many 
historic defensive forts dotted along the South East 
coast. The tech company worked with the Suffolk 
Coast and Heaths Trust to recreate the publicly 
inaccessible tower as it was in both Napoleonic 
and World War II eras. The result is a fully 
immersive tour that can be experienced via various 
different platforms.

DigitalVR has also focused on the architectural 
sector and has worked with North East-based 
firms Space Group and Archial NORR.

“VR is the ideal medium for the architectural 
sector,” Ben explains. “We can use the data and 
drawings that firms have already produced and 
create highly realistic, immersive visualisations 
of how their new buildings or interiors will look, 
almost instantaneously.”  

Future plans for DigitalVR are to continue to 
build its client base and apply VR to new sectors.

By continuing to champion this new technology, 
Ben is hoping to encourage the development of a 
VR hub in the region. 

“There’s a number of other tech companies 
doing VR locally, albeit mainly for gaming,” 
he says. “I’d like to see this develop so that the 
region can be seen as the UK’s home for the most 
innovative applications of VR.”

INTERVIEW
DigitalVR

With virtual reality widely tipped to be the next game-changing technology, North East Times 
speaks to one Newcastle-based company that is staying ahead of the curve by applying this 
exciting innovation to the commercial sector now

BRIGHT SPARK

DIGITALVR 
DigitalVR is located at Toffee 
Factory in Newcastle

www.digitalvr.co.uk
@digitalVR1
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www.digitalvr.co.uk
https://twitter.com/digitalvr1
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TIMELINE

Karen Matthew is head of branch at 
John Lewis Newcastle. She began at the 
company as a graduate trainee in the 
Edinburgh store 32 years ago before leaving 
to run her own business. Karen returned to 
John Lewis to lead the brand’s new @home 
concept, which was established in 2009. 
As head of branch at Newcastle, Karen is 
responsible for all aspects of the store’s 
operations, including setting the vision and 
direction for its 518 members of staff  

THE 
LONG 
GAME

1983
Joined John Lewis as a 

graduate trainee

2000
Appointed 

development manager 

2009
Led the @home project 

2014
Appointed as head of branch 

John Lewis Newcastle 

2001
Left the John Lewis 

Partnership to set up 
own business

2005
Returned to John Lewis 
when appointed space 
merchandise manager 

2013
Appointed as senior 

manager for director of 
selling

1989
Appointed staff trainer in 

Aberdeen 

PAST
Retail was a very different world, back when I first 
started working at John Lewis 32 years ago. Of 
course, there was no online shopping back then 
and many of our shops were yet to take on the 
John Lewis name, so John Lewis Newcastle was 
known as Bainbridge. The stores were also closed on 
Sundays and Mondays and the brand did very little 
advertising. However, there has been a core value 
of service that has always remained at the heart of 
the John Lewis Partnership - something that is very 
unique to the business - and even though products 
and shopping habits are forever evolving, this is 
something we are committed to maintaining.

PRESENT
Last year, John Lewis celebrated its 150th 
anniversary and now boasts 45 shops, with several 
more in the pipeline. As a retailer, we have grown 
and developed with the changing climate and 
today we are committed to ‘omnichannel’ retailing, 
reflecting the way our shoppers like to shop and 
engage with us.

As ever, customer expectations remain high 
and we work hard to give John Lewis Newcastle 
shoppers the very best experience. In addition to 
this, we offer click and collect, faster deliveries and 
extended opening hours in support of Newcastle’s 
Alive After Five campaign, to make it easier and 
cheaper for people to visit the city after hours. 

Career opportunities with John Lewis are 
as strong as ever. I’m happy to say that, similar 
to when I started, John Lewis is still at the 
forefront of upskilling young people, thanks to its 
apprenticeship and graduate schemes.

FUTURE
Technology will continue to influence the way we 
shop and the products we shop for. In its annual 
Retail Report, John Lewis identified a new breed of 
consumer: the Master Shopper,  to whom the future 
ultimately belongs to.

This shopper is savvy and knows how to find the 

right product, at the right price, which is available 
how and when they want it. As a result, our shops 
will continue to become more diverse, featuring 
new and exciting experiences, products and services 
for our shoppers.

At John Lewis Newcastle we are already 
embracing the innovation sought by the Master 
Shopper and will continue to do so into the coming 
years. In the past six months we have opened two 
new food and drinks offerings – Neapolitan pizza 
restaurant, Rossopomodoro, and juice bar, Joe & 
The Juice.

As ever, community will remain at the heart 
of our branches. John Lewis does not operate in 
isolation but we continue to build our working 
relationships with local businesses through, ‘John 
Lewis for Business’ and to play a strong part in the 
local community.

INTERVIEW
Karen Matthew 

JOHN LEWIS 
John Lewis represents 
omnichannel (or multi-
channel) retailing where 
the customer can shop 
seamlessly online, over the 
phone or in store

www.johnlewis.com
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www.johnlewis.com
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Nigel McMinn was a prominent member of the North 
East motor industry as managing director and chief 

executive of Benfield Motor Group. He left the region in 
August 2013 to head up the motor division of Lookers 
plc, but is now back at the Benfield helm following his 

new employer’s acquisition of the motor group. He 
talks to Alison Cowie about his return to the North East 
and how both Benfield and Lookers are set to benefit 

now they are under the same brand

BACK
Look who’s
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COVER STORY
Lookers plc

For Nigel McMinn, a passion for cars is in 
his genes. 

His father, a bank manager, had 
a strong interest in cars and would 
take him to Reg Vardy’s specialist car 

showroom in Houghton-le-Spring on Christmas 
Day and bank holidays, when they would peer 
through the windows at the motors by Ferrari, 
Maserati, Rolls-Royce, Bentley and Aston Martin.

Now, Nigel’s own young son has developed a keen 
interest in cars and has even started educating his 
dad on upgrades to the world’s latest supercars.

It is a particularly impressive feat for the nine-
year-old given his dad is a managing director at one 
of the largest automotive retailers and distributors 
in the UK.

Nigel, who grew up in Durham, initially trained 
to be an accountant with PwC but knew he didn’t 
want to spend his life doing auditing or tax returns.

Shortly after finishing his traineeship, Nigel saw 
a job advertisement for  Tyneside motor company 
Reg Vardy and the self-confessed petrol-head 
decided to apply.

Nigel spent more than ten years at Reg Vardy 
as a regional director, while learning about the 
automotive industry. 

Following the acquisition of Reg Vardy by 
Pendragon plc in February 2006, Nigel moved to 
Benfield Motor Group, becoming its managing 
director.

“What attracted me to Benfield was it was a 
family business but had the financial firepower to do 
the things the manufacturers wanted,” says Nigel.

Over the next eight years, Nigel - as managing 
director and latterly as chief executive - helped 
develop Benfield into a multi-award winning 
enterprise and one of the UK’s top privately owned 
motor companies with high performing dealerships 
in the North East, Yorkshire, Cumbria and Scotland.

He oversaw the acquisition of North East 
business Colebrook and Burgess Ltd, which brought 
Audi back into the Benfield fold, and presided 
over the growth and redevelopment of a number 
of dealerships, as well as the implementation of 
new digital marketing strategies and a number of 
schemes to develop and support staff.

The lure of heading a public limited company, 
though, proved too great and in August 2013, Nigel 
left Benfield to take up a position at Lookers plc. 

“I knew it would be a good challenge to be a 
plc director and be publicly accountable for what 
a company does and how it performs,” he reflects. 
“But as I went further through the process, and got 
to know Lookers plc better, I found that, despite its 

size, it had a similar culture and ethos to Benfield.”
Now, thanks to the recent acquisition of Benfield 

by Lookers plc for £87.5 million, Nigel is back 
running the North East-focused motor group.

The former Benfield man is keen to stress that 
the dialogue for the acquisition was strictly between 
Benfield’s outgoing chief executive Mark Squires 
and Lookers plc chief executive Andy Bruce, but 
Nigel was still consulted on the proposition and able 
to provide an important insight.

He reflects: “In any acquisition, there is always 
a degree of a gamble. You can do a lot of due 
diligence, you can look at the figures and reports, 
but ultimately, you can’t absolutely know what 
you’re getting – especially in the motor dealership 

LOOKERS PLC
Lookers plc announced the 
acquisition of Benfield Group 
on September 3, 2015, in a 
£87.5 million cash deal.  

www.lookers.co.uk
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“In any acquisition, there 
is always a degree of a 

gamble. You can do a lot of 
due diligence, you can look 
at the figures and reports, 
but ultimately, you can’t 

absolutely know what you’re 
getting – especially in the 
motor dealership industry 
that is so built around its 

people.”
- NIGEL MCMINN 

www.lookers.co.uk
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industry that is so built around its people. But I 
was in the unique position of knowing how great 
Benfield was as a company and how prudent, solid 
and robust it was. 

“Inevitably, the board took a lot of comfort out of 
the fact that I was very positive about the company.”

The enlarged Lookers Group now presents 31 
brands across 160 dealerships and employs more 
than 8500 members of staff.

In acquiring Benfield (which reached an annual 
turnover of £700 million and was recently voted 
the Motor Dealer Group of the Year at the Motor 
Trader Industry Awards) Lookers plc is gaining 
a stronghold in the North East, and will adopt a 
number of technological and training strategies 
from Benfield.

Benfield’s network of dealerships – which will 
begin to adopt Lookers plc branding this month – 
will benefit from increased capital and investment 
and more customer choice from a larger, national 
network of vehicles; something that is thought 
essential to cater for the modern motor buyer. 

But as Nigel is keen to stress, the ethos and the 
high standard of service from the former Benfield 
dealerships will continue.

“We want to reassure customers that Lookers 
plc wants to maintain the best of what Benfield did 
locally - through the same motivated happy people 
– while also providing investment and choice. We 
want to give customers the best of both worlds.

“We are delighted to have acquired this respected 
and long established family business and the key 
attraction for us is the cultural fit. Both Lookers and 
Benfield share an approach which puts employees 
and customers at the heart of our business and this 
acquisition will ensure that continues.

“We are committed to preserving and nurturing 
this culture as well as putting in place new initiatives 
which allows Benfield to benefit from our larger 
scale and leverage the investments we have made. 
The acquisition also strengthens our relationship 
with a number of our key manufacturer partners 
and gives us a truly national footprint by adding to 
our presence in the North East of the UK.

 “I would like to take this opportunity to welcome 
all of the Benfield employees and customers to the 
wider Lookers family,” he adds.

Topically, with the interview nearing an end, our 
chat turns to the latest James Bond film, Spectre. 

Unsurprisingly, what most interested Nigel were 
the film’s cars. 

“When Bond was driving the Aston Martin 
DB10 around the streets of Rome, I was practically 
drooling,” he enthuses.

“There was also a Range Rover Sport SVR, and 
I’ve just ordered one, which I’m really, really excited 
about.”

Nigel may now be inside the dealerships looking 
out, instead of outside, looking in, but what’s clear is 
that his genuine passion for cars still burns bright.

COVER STORY
Lookers plc

Photography:
Christopher Owens

Words:
Alison Cowie

www.brewin.co.uk/newcastle
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Specialist care provider Careline 
Lifestyles is set to create 200 jobs in 
the North East by the end of next 
year, after securing an eight-figure 
funding boost to fuel its plans for 

growth and expansion across the region. 
The fast-growing company, which operates 

ten specialist care facilities across the region, is 
looking to add nursing staff to its ranks through 
the recruitment drive, which will take its total 
number of employees to more than 1000. 

The business – which recently announced plans 
to relocate from Gosforth into new headquarters 
adjoining Newcastle Central Station – has secured 
funding from Santander, paving the way for 
further growth.

Careline Lifestyles, which will next year mark 
30 years in business, is one of the leading providers 
of specialist and bespoke care for people with 
mental and physical disabilities, and prides itself 
on its close relationships with local authorities and 
NHS commissioning partners to achieve the best 
outcomes for service users.    

The business – last year named as the region’s 
fastest-growing business in the Fastest 50 Awards 
– boasts outstanding care, and invests heavily in 
both its facilities and its training and development 

provision, to ensure high staff retention and career 
and progression opportunities.

Dr Rahul Sharma, chief executive of Careline 
Lifestyles, said: “We are very proud of our 
reputation and the service we are able to offer, and 
to continue to do that as we grow further. By the 
end of 2016, we expect to be employing over 1000 
people – quite a milestone to reach by our 30th 
anniversary. 

“We offer careers rather than just jobs, and to 
invest in our colleagues and facilities - as well 
as investing the time to form long and lasting 
relationships with our commissioning partners - 
so that we can truly offer exceptional standards of 
care to our service users.

“The funding we have received from Santander 
will allow us to push on with our next phase of 
growth plans, and will enable us to turn those 
plans into reality in the near future.”

Newcastle law firm Sintons is the long-standing 
legal advisor to Careline Lifestyles, and its 
nationally-regarded specialist care team – led by 
corporate partner Christopher Welch and real 
estate partner Alok Loomba – has supported 
Careline Lifestyles with its continued growth, 
alongside Mark Nixon - who helped Careline 
Lifestyles facilitate the finance from Santander 
Corporate and Commercial.

Christopher said: “Careline Lifestyles is an 
ambitious and fast-growing business, while 
also being a care provider of the highest 
standards. Its commitment to quality of service 
and the development of its workforce, along 
with the strong relationships it has built with 
commissioning partners over the past 30 years, 
combine to make a real success story – not just for 
the North East but also on a national scale. As its 
growth continues, supported by the funding from 
Santander, their reputation and success story can 
only continue.”   

Angela Chau and Ian Massey, healthcare 
relationship directors at Santander Corporate and 
Commercial, worked on the deal.

Angela commented: “We have been delighted to 
work with Careline Lifestyles on this exciting part 
of their journey.”

LAW
Sintons

Funding secured with legal support from Newcastle-based law firm, Sintons, is enabling the care 
provider to grow

HUNDREDS OF NEW 
JOBS AT CARELINE

SINTONS
Left to right: Ian Massey 
(Santander), Alok Loomba 
(Sintons), Rahul Sharma (Careline 
Lifestyles) Christopher Welch 
(Sintons) and Angela Chau 
(Santander)

www.sintons.co.uk
@SintonsLaw
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www.sintons.co.uk
https://twitter.com/sintonslaw
www.beamish-hall.co.uk
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In the space of four years, Consett-based 
accountancy firm Valued has really 
strengthened its position in the market place 
and experienced tremendous growth.  

On the back of winning a number of 
prestigious industry awards at the beginning of 
2015, the company has grown its client base to 
over 600 nationally and has more than trebled the 
size of its workforce in the last 12 months.

Founder, Stephen Paul, says: “At a time when 
some companies have reported difficult financial 
and market conditions, we have been able to report 
one of our strongest performing years.”

The company provides accountancy, 
consultancy and business support services and 
is one of four Practice Studio Partners in the UK 
offering consultancy and training by implementing 
software on behalf of Xero – the cloud-based 
accounting software for small and medium-sized 
businesses.  

Another strand to Value Accountancy’s offering 
is the ability to advise other accountants on Xero 
add-on technology, which offers a multitude of 

benefits and has quickly become an exciting aspect 
of the business. 

The company provides a wide range of services 
to businesses which are customised to meet 
their individual needs and aims to ensure that 
businesses benefit from improved efficiencies.

Earlier this year, Valued Accountancy won the 
Xero Overall Accounting Partner of the Year at the 
‘Xerocon’ awards.

The company has also won a number of other 
top industry awards including Xero’s Fastest 
Growing Partner and the 2020 Group Small 
Practitioner of the Year award.  

What is the secret to its success?  
Stephen, who has more than 20 years’ 

experience in accountancy, says: “I think there 
are a number of factors why the company has 
achieved what it has in such a short space of time. 
First and foremost, we have always stayed true to 
our roots. We are passionate about the North East 
and helping the local economy.  We have been 
fortunate to bring in employees with the right 
knowledge, skills and attributes that our clients not 
only need but expect to receive.  

“We are transparent in the way we run our 
business right down to the fact that we publish all 
of our prices on our website.  

“We pride ourselves in delivering an open and 
honest service to our clients and we support our 
clients and help them to grow their businesses.

“Finally, we treat all our clients the same. 
Regardless of if they are a sole trader or an 
organisation with a multi-million pound turnover, 
we respect every one of them and try to add value 
to their business.

“We are already looking forward to next year 
with some exciting projects in the pipeline.”

FINANCE
Valued Accountancy

Stephen Paul of Valued Accountancy reflects on a productive 2015 and unveils the secrets to the 
firm’s success

NORTH EAST ACCOUNTANCY 
FIRM TAKES FLIGHT

VALUED ACCOUNTANCY 
Stephen Paul (left of centre) is 
founder of the company

wecare@yourvalued.co.uk 
www.yourvalued.co.uk
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www.yourvalued.co.uk
https://twitter.com/SintonsLaw
https://www.linkedin.com/company/sintons-llp


46 47

The global steel market has been hit 
by two major market hiccups in 
recent months. First, uncertainty over 
oil prices has slowed down global 
investment in the oil and gas industry, 

which normally takes 10 per cent of world steel 
output. 

Steel workers in the US have been particularly 
badly hit and tens of thousands have lost their jobs 
in 2015.

Secondly, China’s faltering economic growth 
has also slowed investment in its construction 
industry, which means that many new and 
relatively efficient Chinese steel works have a 
much-reduced domestic market.   

The resulting surplus has flooded world steel 
markets - slashing prices. 

Until quite recently, China was building a new 
steel works almost every month to supply its 
booming economy. These two issues are having 
immense supply chain effects, but there are further 
complications.   

PLUMMETING ORE PRICES  
The slowdown in steel manufacture also has 
knock-on problems for the suppliers of iron ore. 
In the manufacture of steel, fine-grained iron ore 
is processed into coarse-grained clumps for use in 
the blast furnace. A mixture of iron ore and coal is 
then heated in a blast furnace to produce molten 
iron, from which steel is made.

Ore prices have dropped by 30 per cent in 2015; 
worse, some users of the ore are tied into long-
term contracts - compounding their losses.

INDUSTRY
NEPIC

The devastating mothballing announcement of SSI has dominated television screens and 
newspaper headlines over the past weeks, but what triggered  this tragic sequence of events? 
NEPIC’s chief executive Dr Stan Higgins offers insight into the market conditions that have 
ultimately led to the fires going out at the Redcar steel plant

TEMPERED STEEL Some commentators even suggest the ore 
producers are using this to drive less efficient, 
marginal producers of steel out of the market, 
hence reducing supply and subsequently 
encouraging a rise in steel prices.   

Until now, lower ore prices have only encouraged 
Chinese steel producers to produce in excess.

Experts believe that over-capacity in the global 
steel market will linger. The boom years of steel 
making due to Chinese economic growth are not 
expected to return and the long-term outlook for 
steel will be less than 2 per cent per year for the 
next few years. Finished steel demand in 2014 
was 1537 million tonnes and the Organisation 
for Economic Co-operation & Development 
(OECD) steel committee suggests this will reach 
1992 million tonnes only by 2030 – an optimistic 
projection in my view.

 
DOMESTIC DEMAND
Over the recent period, the UK exported 8 million 
tonnes of steel. SSI was a big part of this. On the 
other hand we imported 6.5 million tonnes of steel 
products; further evidence of fragmented and 
broken supply chains.

Clearly, demand for finished steel products 
remains high. Projects such as the Sabic Ethane 
conversion project, the Sirius Polyhalite Mine, 
MGT Power Station and other process industry 
investments are entering their construction phase, 
and steel structures and machinery will be at their 
heart.   

Furthermore, if we are to build an industrial 
carbon capture and storage facility or begin to 
use unconventional gas or the Durham coal field 
through underground coal gasification, steel will be 
the enabling material.   

The building of the high-speed railway, the 
upgrading of the UK’s rail network, and the 
recently announced nuclear power investments will 
all be based on steel.

 
REGIONAL RECOVERY 
On Teesside, our communities have been tempered 
by industries that have come and gone. However, 
we have seen 83 substantial process industry 
investments take place over the last 10 years that 
allow for rejuvenation.

Such investments include the world’s biggest 
polyethylene plant and substantial biotechnology 
and renewable energy facilities with well over 
5000 jobs replaced from older industries that have 
closed. 

We, therefore, have the capacity to recover 
with greater support to attract foreign direct and 
indigenous investment. 4
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 As previously mentioned, the region has also 
just announced the addition of the Sirius polyhalite 
mine and production facilities that will require 
2000 workers during construction and 1000 during 
operations, and the MGT power station that will 
employee hundreds of workers with engineering 
skills. The large societal waste-to-energy units being 
built by Air Products and Sita-Sembcorp are also 
soon to commence operations.

NEPIC has 730 participating companies across 
the North East chemical-processing industry supply 
chain. The process sector in the region (chemicals, 
specialty materials, polymers, pharmaceuticals, 
biotechnology, energy production from biomass and 
waste companies) accounts for 250 of our members. 
The total number is made up by the supply chain 
companies such as engineering, logistical, legal and 
technical support that supply them.

 
INTEGRATION AND GOVERNMENT 
SUPPORT
This brings me on to the crux of the problem. 
Without an integrated industrial strategy and 
policies to make it happen, we have energy intensive 
industries that find it hard to compete in global 

markets.
In other countries, including many in the EU, 

special arrangements are in place to ensure industrial 
energy requirements are treated favourably. 

Furthermore, greater levels of energy and process 
integration are encouraged so that energy and 
utilities are utilised and shared more efficiently, and 
materials are manufactured and used symbiotically. 
The Government’s stance on being unable to support 
companies directly due to EU rules is correct. 

However, an industry strategy that funds a better 
understating of infrastructure and integration 
requirements of industry, leading to greater 
efficiency in energy and material symbiosis, would 
identify pinch points and projects that are eligible  
for funding within the EU.

I believe that if we had a more connected 
industrial strategy for the UK, perhaps we could 
underpin our own steel making. This country needs 
a more integrated approach to industry so that we 
don’t give all this value away by importing steel and 
other fundamentally important products into the 
UK.

My thoughts are very much with the staff and 
families of the 1700 SSI workers that currently face 
uncertainty.

INDUSTRY
NEPIC

NEPIC
For 10 years, cluster 
organisation NEPIC has 
represented the businesses 
and interests of the 
chemical-processing 
industry in the North East. 
It has  730 participating 
member companies that are 
all working within the sector 
- one of which is Sahaviriya 
Steel Industries (SSI).

www.nepic.co.uk
@NEPIC_Ltd
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I nformation Technology Infrastructure Library 
(ITIL) is a hugely important concept for 
business owners.

ITIL is a framework for good practice in 
IT service management. It isn’t a prescriptive 

set of procedures and doesn’t provide specific 
instructions. It’s a framework, not a rule book, 
describing processes and procedures, tasks and 
checklists that are relatively generic but should be 
tailored and tweaked to the requirements of each 
individual business in order to reap real tangible 
benefits.  

Remember, there’s no ‘one-size-fits-all’ approach 
to IT.

Each business’s IT needs and requirements will 

differ and therefore best practice will differ too. 
By implementing ITIL principles within your own 
business, you’re establishing IT integration as 
part of your company’s unique business strategy, 
which delivers value and helps with training 
requirements. It’s making sure your IT works for 
you and your business.

When it comes to your IT system and best 
practice, think about the customer or end-user 
experience. Working back from this starting point, 
you can have a clear direction as to where ITIL 
principles could and should be implemented in the 
management of your IT systems.  

Embrace the concept of ITIL and you’ll soon see 
the business benefits, too.

TECH
Perfect Image 

Mick Keeble, head of managed services at Perfect Image, discusses the concept of the 
Information Technology Infrastructure Library (ITIL)

CUSTOMERS FIRST

PERFECT IMAGE  
www.perfectimage.co.uk
@perfectimage

i

www.nepic.co.uk
https://twitter.com/nepic_ltd
www.perfectimage.co.uk
https://twitter.com/perfectimage
www.georgefwhite.co.uk/
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INTERVIEW
David Laws

Newcastle International airport 
marked becoming an octogenarian 
this year with a new £14.1 million 
airside departure lounge.

The airport also topped the 
Which? poll as the best large airport in the UK for 
the third year running - again beating the likes of 
Heathrow, Gatwick and Manchester. While easyJet 
passengers voted Newcastle as their favourite 
airport among the budget airline’s vast network. 

From a financial perspective, Newcastle 
International Airport has continued to grow in its 
80th year, with turnover up to £63 million. 

An increase in passenger numbers has also re-
established the airport as the second biggest in the 
North, behind Manchester. 

Another significant step this year has been the 
launch of nonstop flights to New York. 

United Airlines operated five flights a week 
from Newcastle to New York’s Newark Liberty 
International Airport, from May to September – 
achieving a seat factor of more than 75 per cent by 
the end of the period. 

“To get our direct New York flight in our 80th 
year was very special,” David reflects.

“It’s great for the North East and great for 
business. Connectivity is vital for companies 
and Newark airport is a hub to more than 300 
destinations in the US. We’ve also seen a lot of 
American business people using the flight, which 
supports inward investment into our region.”

The success of the route has led to United 
Airlines announcing its return to Tyneside next 
summer and an increase in its schedule to six 
flights a week between May 26 and September 6, 
2016. 

David and his team will be working hard to 
achieve a seat factor of at least 80 per cent next year, 
with the long-term aim of securing a year-round 
transatlantic service.

Other carriers have made gains at Newcastle 
in 2015, too, with both Emirates and KLM seeing 
their largest ever passenger numbers in August. 

This year has also seen the airport raise more 
than £50,000 for both Sunderland AFC and 
Newcastle United Foundations (chosen after the 
action of both clubs following the Malaysian MH17 
disaster that tragically killed two Newcastle United 
supporters). 

The anniversary year recently culminated in a 
special dinner at the Hilton NewcastleGateshead. 
And the year was topped off by David being named 
North East Business Executive of the Year 2015.

David is very proud of what his team (which 
totals 3200 members of staff on site and 4600 across 
the region) has achieved in the airport’s 80th year. 

Reaching such a landmark also gives the award-
winning chief executive reason to look back on the 
history of the airport - which he joined in 1978.

It was Jimmy Denyer, the airport’s long-serving 
chief, who interviewed David for his first position  
as trainee fireman.  4

As Newcastle International Airport reaches the end of its 80th year, chief executive David Laws 
talks to Alison Cowie about a fruitful anniversary and the rich history of the airport

FLYING HIGH

DAVID LAWS
David Laws was recently 
announced as North East 
Business Executive of the 
Year 2015

www.newcastleairport.com
@NCLairport
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NEWCASTLE 
AIRPORT HISTORY

1925
Newcastle Aero Club was 
founded on an airfield in 

Cramlington.

1946
The airport returns to 
commercial use after 
being requisitioned as 
an auxiliary wartime 
base during WWII.

1951
Jimmy Denyer is appointed 
chief flying instructor and 

a year later, the airport 
commandant. He retires in 

1989, after 37 years in charge.

1935
The club moves to its current site. 
The relocation and airport build 

costs £35K.

1967
Prime minister Harold 

Wilson opens a new terminal 
building and the rise of 
package holidays sees 

passenger figures double to 
700,000 by the end of the 

decade.

1978
Government designates 

Newcastle Airport Category 
B status.

www.newcastleairport.com
https://twitter.com/NCLairport
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2001
The seven local authority 
share holders sell 49 per 
cent of airport shares to 

Copenhagen Airport.

2003
The Newcastle International 
brand is launched. easyJet 

begins flights from Newcastle. 

2004
Newcastle secures its first 
ever scheduled long-haul 

route with Emirates Airlines. 

2007
David Laws is appointed chief 
executive, having started as 

trainee fireman nearly 30 
years before. 

2015
Launch of the first direct 

service to New York. The new 
£14.1 million airside departure 

lounge opens.

2012
Copenhagen Airport sells its 
stake in the airport to AMP 

Capital of Australia.

1991
The Nexus Metro extension 

linking the airport to 
Newcastle city centre, and 

beyond, opens to the public.

2000
Major £27 million terminal 
extension opened by Tony 

Blair. Passenger figures reach 
3 million.

As the current chief executive explains, he nearly 
blew it with Jimmy at the interview stage, when 
asked what his ambitions were.

“I said, ‘maybe I’ll sit in your chair one day’,” 
David recalls. “‘Not bloody yet, you wont!’ was 
Jimmy’s reply.”

Jimmy went on to become a big influence on 
David and his career, and the ambitious young 
trainee fireman achieved his ambition when he was 
appointed chief executive of the airport in 2007.

It’s hard for David to pinpoint a highlight from 
his 37 years at the airport but he has particularly 
fond memories of the £27 million terminal which 
was opened by then prime minister Tony Blair in 
2000, and also of negotiating the Emirates contract 
alongside his colleague Chris Sanders - a route that 
“the North East people have really got behind,” 
David is pleased to say. 

Looking to next year and Newcastle 
International Airport is targeting 6 per growth. 
For David and his team, there is work to promote 
next year’s New York flights, as well as new routes 
announced from Jet2, Ryanair and Spanish budget 
airline Vueling.

All of this in addition to maintaining the 
popularity of the existing services at Newcastle 
- services which David is all too aware local 
businesses rely on: “There are businesses such 
as Hart Doors, for example, that have set up 
operations in Dubai on the back of Newcastle 
offering its daily Emirates Airways route. 

“The staff and I feel a great responsibility to 
ensure these flights flourish, so that they stay in the 
region and the airport continues to serve the people 
who work and live here.”

INTERVIEW
David Laws

www.safc.com/hospitality
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A 
Fire Risk Assessment of a 
building(s) may be used to satisfy a 
Building Control Body and/or the 
Fire Authority as to the adequacy of 
the fire safety solutions. In certain 

circumstances a Fire Authority may require sight 
of a Fire Risk Assessment.

Monitoring fire safety is often a matter of 
common sense, but in more complicated premises 
or those with many people at risk, such as care 
homes, more expert help is required to ensure 
compliance with the Regulatory Reform (Fire 
Safety) Order 2005.

What is the Regulatory Reform (Fire Safety) 
Order 2005?
The Government is committed to regulating only 
where necessary and, in a way, that is more suited 
to the needs of modern businesses. It replaces 
most fire safety legislation with one simple order. 
It means that any person who has some level of 
control in a premises must take reasonable steps to 
reduce the risk from fire and make sure people can 
safely escape if there is a fire.

Where does the order apply?
The order applies to virtually all premises and 
covers nearly every type of building, structure and 
open space. For example, it applies to:
• Offices and shops
•  Premises that provide care, including care homes 

and hospitals
•  Community halls, places of worship and other 

community premises
•  The shared areas of properties several households 

live in
• Pubs, clubs and restaurants
• Schools and sports centres
• Tents and marquees
• Hotels and hostels
• Factories and warehouses

It doesn’t apply to:
•   People’s private homes, including individual flats 

in a block or house

What are the main rules under the order?
•  Carry out a fire risk assessment identifying any 

PROPERTY 
Building Surveyors

PROPERTY 
Building Surveyors

Building Surveyors Limited advises on getting the Fire Risk Assessment right for your business.

FIRE RISK ASSESSMENTS 
possible dangers and risks

• Consider who may be especially at risk
•   Remove or reduce the risk from fire as far as 

reasonably possible and provide general fire 
precautions to deal with any possible risks

•  Take other measures to make sure there is 
protection if flammable or explosive materials are 
used or stored

•  Create a plan to deal with any emergency and, in 
most cases, keep a record of your findings and 
review periodically

Who are responsible for meeting the order?
•  The employer for those parts of premises staff 

may go to
•  The managing agent or owner for shared parts of 

the premises or shared fire safety equipment such 
as fire-warning systems or sprinklers

•  The occupier, such as self-employed people or 

voluntary organisations if they have control or 
any other person who has some control over a 
part of the premises

How do I meet the order?
The order says that you must manage any fire-risk 
in your premises. Fire authorities no longer issue 
fire certificates and those previously in force will 
have no legal status.

You must still carry out a fire-risk assessment but 
any fire certificates you may have may be useful as a 
starting point.

Enforcing the order
Fire authorities will be the main agency responsible 
for enforcing all fire-safety legislation in non-
domestic premises. They will target their resources 
and inspections at those premises that present the 
highest risk.

BUILDING SURVEYORS LTD 
Building Surveyors Ltd is a firm 
of Chartered Building Surveyors 
that offers Fire Risk Assessments 
as well as a range of building 
surveying services for both 
residential and commercial clients. 

www.buildingsurveyorsltd.co.uk
0191 235 7545
@BuildingsLtd
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www.buildingsurveyorsltd.co.uk
https://twitter.com/buildingsltd
www.newcastlegateshead.com/winterfestival
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FOOD & DRINK 
Fuego

For those who haven’t been to the new 
Food Hall at Fenwick, it is a veritable, 
well, smorgasbord, of delectable culinary 
treats and libations - presented in ultra 
sleek surroundings worthy of an art 

gallery. One visit and you’ll be fighting the urge – or 
not – to empty your purse or wallet and fill your 
larder with the best produce from around the globe.

Siting proudly at one end of Fenwick’s new foodie 
quarter is Fuego, which offers Mediterranean-
inspired tapas, charcuterie and hand-stretched 
pizzas.

The lunchtime I visited with two colleagues, 
the sophisticated eatery was already heaving with 
diners. Admittedly, the clientele seemed to be more 
shoppers and families than business folk. This 
could be because there was no phone reception 
or WiFi signal (meaning a few trips outside to 
make calls and check emails for me and my dining 
companions). Or it might simply have been because 
it was the half-term holiday.

Fuego has been created with the help of Terry 
Laybourne, one of the North East’s most respected 
chefs and restaurateurs, as well as Fenwick’s 
executive chef, Kelly Richardson, who has 
previously worked at Girasol, a Michelin-starred 
restaurant in Moraira, Spain. 

Fuego’s menu promises to take you on an exciting 
journey around the Mediterranean, whether you 
want a snack or a full meal. 

What’s evident is that Fuego’s creators want the 
quality of the ingredients to shine through, with 
simply prepared dishes on offer including 24-month 
aged Jamon Iberico and 16-month aged Manchego 
Gran Reserva from Spain, and 28-month aged 
Parmigiano Reggiano from Italy.

The wonderfully friendly and helpful waitress 
suggested we try four tapas dishes each and we were 
happy to hear her recommendations. 

To ensure we sampled the full range of Fuego’s 
menu, we opted for six tapas dishes, three antipasti 
plates and a pizza to share - followed by three 
desserts. Even for our healthy appetites, this proved 
far too much for the three of us and, regrettably, 
we had to send a significant amount back to the 
kitchen. 

Next time we’ll choose less. And there will be a 
next time. The opportunity to enjoy such high-
quality ingredients, during the day, in the heart 
of Newcastle city centre, is just too tempting. I 
recommend you do the same – treat yourself to 
some fine Mediterranean produce for an hour or so. 
Even switch off your phone; you probably won’t get 
a signal anyway. 

FUEGO
Fenwick Food Hall, 
Northumberland Street, 
Newcastle NE99 1AR

0191 232 5100
www.fenwick.co.uk
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Jamon Iberico de Bellota  
served with Spanish grilled 

tomato bread 

£7

Seared lamb cutlets   
£7.50

Crispy calamari 
£5

Patatas bravas  
£4.50

Panna cotta 
with raspberry balsamic 

£5

House baked breads
£3

Manchego Gran Reserva  
£4.70

Broad beans, Jamon 
Iberico and quail’s eggs    

£4
Spicy meatballs     

£5
Courgette, apple and 
Monte Enebro salad      

£5

Tiramisu 
£5

Prosciutto di San Daniele   
£5.50

Pizza Rosso  
with saffron aioli 

£5

Churros 
(Spanish doughnuts)  

with chocolate sauce 

£5

Comparison:

ROSSOPOMODORO
Located in John Lewis, 
Rossopomodoro offers 
seasonal flavours from 
Napoli with its selection of 
pizzas, featuring the likes 
of smoky mozzarella, speck 
and crispy pancetta. A 
range of antipasti, pastas, 
salads and rustic soups are 
also available. 

www.rossopomodoro.co.uk

JAMIE’S ITALIAN 
The Tyneside outlet of 
Jamie’s Italian restaurants 
is centrally located, 
opposite Newcastle Grey’s 
Monument, making it 
popular with diners day and 
night. The menu offers a 
range of Italian-inspired fare 
created by the famous chef 
and culinary campaigner.

www.jamieoliver.com 

EL COTO
Located on Leazes Park 
Road, El Coto is still easily 
accessible for people in 
Newcastle city centre 
looking for a bite to eat. 
The Spanish-inspired menu 
is made to share with a 
range of hot and cold tapas, 
cured meats and traditional 
paellas to choose from.

www.elcoto.co.uk

Starters:

Mains:

Desserts:

North East Times takes a trip around the Mediterranean thanks to 
the new eatery at Fenwick’s revamped Food Hall

BUSINESS LUNCH: 
FUEGO

www.fenwick.co.uk
www.rossopomodoro.co.uk
www.jamieoliver.com
www.elcoto.co.uk
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INTERVIEW
Marcus North

Former Australian cricketer Marcus North recently took up the CEO position at South 
Northumberland Cricket Club – in addition to his commentary duties for Sky Sports and the BBC, 
and running his own wine business. He talks to North East Times

NORTH LEADS SOUTH 
NORTHUMBERLAND 

Cricket is pretty much part of every Australian’s 
upbringing. You are exposed to the sport through 
backyard cricket or in the park. My father also 
played a bit of local stuff and I would go and watch 
him. I began to get really interested in the game 
and was fortunate to have a natural talent for it. 

When I was 18, I travelled to the UK so that 
I could play all year round. I would play State 
Cricket in the [Australian] summer and then in the 
UK for its summer. I did this for 12 years. My first 
club in the UK was Gateshead Fell – it took a while 
to get used to the Geordie dialect!

I feel very privileged to have had a professional 
career that lasted 17 years, playing first-class 
cricket in Australia and the UK. It was a lot of 
hard work and sacrifice. But as every professional 
sportsperson says, you have to do it to get to the 
top.

The highlight for any Australian cricketer is 
getting to put on the Baggy Green. It’s the playing 
cap you get for representing your country. I was 
29 so I was quite a mature, seasoned professional 
at that point. I thought the opportunity to play for 
my country had slipped by. It was the proudest 
moment in my career. To represent your country 
at the highest level – Test Match cricket – is 
something very special.

I played all over the UK in my career but I’ve 
always felt an affinity with the North East. It is 
where I met my wife; she’s a Low Fell girl. 

When I retired from first-class cricket I didn’t 
want to retire from the game completely. I signed 
for South Northumberland Cricket Club in May 
2014 as a player, consultant and an ambassador for 
the club. It has the sort of record that no other club 
in the country can match and has great facilities, 
especially for young players.

I’ve always had a keen interest in the 
administration side of cricket and how sport and 
business can work together. I feel very privileged 
to become the CEO of South Northumberland 
Cricket Club and my aim is to continue its growth, 
especially with the youth programmes, as well as 
build stronger links with the local community. 

I’m lucky that South Northumberland Cricket Club 
is supported by a lot of big names from the region’s 
business community. I can ask them for advice.

I set up Marcus North Wines and the e-commerce 
site [www.theaustralianwinestore.co.uk] in January 
2015. It was my former coach, Tom Moody, who got 
me into wine. He taught me all about the different 
types. I was fascinated. 

Every day I played professional cricket, I got up 
and wanted to get better, to be successful and the 
best player I could be. In business, I want to do 
things that I’m passionate about so that I can have 
those same feelings and drive to succeed.

MARCUS NORTH  
Marcus North played 21 Test 
Matches and two One Day 
Internationals for Australia. He 
was appointed CEO of South 
Northumberland CC in October 
2015. Marcus established Marcus 
North Wines Ltd in January 
2015.

www.southnorth.co.uk
www.theaustralianwinestore.co.uk
@Marcus_North

i

“ I feel very privileged 
to become the CEO of 

South Northumberland 
Cricket Club and my aim 
is to continue its growth, 
especially with the youth 
programmes, as well as 

build stronger links with the 
local community.”

www.southnorth.co.uk
www.theaustralianwinestore.co.uk
https://twitter.com/marcus_north
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MEDIA
Horizonworks

Horizonworks was founded almost 
six years ago, and with each passing 
year, we’ve grown organically and 
gone from strength to strength, with 
this year being no exception. We 

have worked with more than 50 clients in the past 
year and we’ve also grown to a 10-strong team.

As a business-to-business marketing agency, 
we lead with strategy and insight and it is this that 
underpins our results-driven delivery. This year 
we’ve developed strategies for over 75 per cent of 
our client base, demonstrating that strategy has 
always been at the heart of what we do. Unified 
in our approach, we develop a marketing strategy 
and then deliver it for our clients, producing real, 
measurable results that maximise a return on their 
investment.

Whether regional, national or global; well-
established, or start-ups breaking new ground, 
our bespoke and full service approach means we 
can match the diverse needs of today’s diverse 
businesses. We can help them raise their visibility, 
showcase credibility and generate qualified leads.

When working with larger businesses or 
organisations who may just be looking for 
additional marketing support, we are able 
to complement or supplement their internal 
marketing teams. For example, we worked 
this year with the North East Local Enterprise 
Partnership, supporting their communications 
team. We’ve also worked alongside Watson Burton 
on their graduate campaign project.

Our flexible approach means that we can also 
act as the equivalent of a complete marketing 
division and this year we’ve supported a number 
of businesses in this way, including high security 
panel manufacturer Securiclad, corrosion and 
fabric maintenance and inspection consultancy 

Strategic Corrosion Management and state of the 
art orthodontic laboratory Ashford Orthodontics 
on developing marketing strategies to help drive 
their businesses forward.

Our key focus is working with businesses that 
are innovation and technology-led and from 
sectors such as manufacturing, engineering, oil 
and gas, energy, life sciences and healthcare. One 
of our key strengths is the ability to quickly grasp 

complex technologies, products and services 
and translating them into compelling marketing 
messages that set our clients apart from their 
competitors. A great example is our work this 
year with pump distributor and manufacturer 
Tomlinson Hall – delivering a strategy that has 
successfully seen them nominated for ‘Small 
Business of the Year’ at the Chamber Awards 2015, 
organised by the British Chambers of Commerce.

Tomlinson Hall is just one of many examples 
of how we are helping companies at the forefront 
of manufacturing, technology and innovation in 
the North East grow and gain a stronger national, 
and international, presence. This year we’ve 
worked with Washington-based training and 
apprenticeships provider, Seta; Northumberland 
headquartered asset integrity specialists, Strategic 
Corrosion Management, and the UK’s largest 
independent packaging manufacturer, PFF 
Packaging Group. 

Our work extends to the professional services 
too: recently, we’ve worked with law firm Watson 
Burton to create a graduate recruitment campaign 
to support it in driving forward its graduate 
recruitment strategy. The campaign included 
producing a range of creative work across multiple 
media platforms. The campaign was a great success 
and interest in the graduate scheme has increased 
by 50 per cent this year.

Furthermore, our membership of prominent 
industry networks and business partnerships 
such as NOF Energy, North East Process Industry 
Cluster (NEPIC), North East Automotive Alliance 
(NEAA) and biomedical focused network Bionow, 
allow for us to build the profile of both our clients 
and our own brand. 

We’re looking forward to next year for the 
opportunity to demonstrate – via North East 
Times – how marketing strategies can lay the 
foundations for future growth; share some of our 
industry insights and knowledge, and showcase 
some of the fantastic businesses we work with. 

Fundamentally, the Horizonworks and North 
East Times collaboration works well because we 
share the same values and are transparent and 
passionate about everything we do – particularly 
when it comes to promoting businesses and 
organisations that drive growth and encourage 
innovation.

From its new headquarters in Gosforth, Newcastle, Horizonworks is a business-to-business 
marketing company, offering a full spectrum of marketing services under one roof. Managing 
director Samantha Davidson, discusses what sets Horizonworks apart; becoming a corporate 
partner with North East Times, and what the future holds

A DIFFERENT KIND OF 
MARKETING COMPANY

HORIZONWORKS
Samantha Davidson (fourth 
from right) is managing 
director 

0345 075 5955
www.horizonworks.co.uk
@Horizonworks

i

“Whether regional, national 
or global; well-established, 
or start-ups breaking new 
ground, our bespoke and 

full service approach means 
we can match the diverse 
needs of today’s diverse 

businesses.”

www.horizonworks.co.uk
https://twitter.com/horizonworks
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Photo 1:
Kari Owers (OPR) and 
Frances Ratcliff (OPR)

Photo 2:
Left to right: Kirsty Hart 
(Cargo), Rachel Boon 
(Horizonworks) and Paul 
Hart (Cargo)

Photo 3:
Left to right: Jonathan 
O’Halloran, Jonathan 
Peat and Lucy Harvey (all 
QuantuMDX)

Photo 4:
Darren Alderson and 
Chris Jude (both Building 
Surveyors Ltd)

Photo 5:
Left to right: Alison Blench, 
Chrissie Boylin and Nicci 
Barlow (all RSM)

Photo 6:
Roya Babadi and Jaya 
Bedy (both Hay and Kilner)

Photo 7:
Left to right: Yousaf Khalid 
(e>verything d.fferent), 
Andy Naylor (Lookers) and 
Steve Harper (Oddballs)

Photo 8:
Nicola Wrightson (Lowes) 
and Claire Coates (Wade 
Financial Services)

Photo 9:
Left to right: Ian Jarvis 
(Clive Owen LLP), 
Kevin Shotton (Clive 
Owen LLP) and Bryony 
Gibson (Bryony Gibson 
Consulting)

Photo 10:
Left to right:  Richard 
Hopper (Foundation of 
Light), Richard Holmes 
(Horizonworks), Tom 
Seymour (Durham CCC), 
Kevin Wright, Hannah 
Owens and Rebecca Eves 
(North East Times)

Photo 11:
Laura Facey (NECC) and 
Victoria Myerscough 
(Watson Burton LLP)

Photo 12:
Left to right: Claire Duns 
(Cool Blue), Robbie Allen 
(Northumbria University), 
Pam Allen (SD Advertising) 
and John Duns

Photo 13:
Left to right: Martin Stout, 
Peter Mallon, Rebecca 
Eves, Chloe Homes, 
Christopher Owens and 
Alison Cowie (all North 
East Times)
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Members of the region’s business community supported the launch of the all-new North East 
Times magazine at an exclusive event at the Baltic Centre for Contemporary Art on October 22. 
Friends, clients and supporters were the first to see the relaunched business and lifestyle 
publication and enjoyed a fizz reception and canapés. The team at the all-new North East Times 
would like to thank everyone for attending and making it such a special night

LAUNCH OF THE ALL-NEW 
NORTH EAST TIMES

EVENTS
North East Times 
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Photo 1:
Stewart Hodgson 
(Fairstone Financial 
Management) and Richard 
Jackson (Yorkshire Bank)

Photo 2:
Left to right: David Thomas 
(NEL Fund Managers), 
Peter Gilson (Northstar 
Ventures), Richard Earle 
(Clive Owen) and Jane 
Reynolds (North East 
Finance)

Photo 3:
Left to right: Martin 
Robson (Clive Owen), 
Alasdair MacConachie 
(Sherwoods) and Lee Huck 
(Clive Owen Technology 
Services)

Photo 4:
Robert Cooper (Clive 
Owen Corporate Finance) 
and David Winspear 
(Business Enterprise Fund)

Photo 5:
Paul Barron (Tees Valley 
IOD) and Emma O’Rouke 
(Northstar Ventures)

Photo 6:
David Birks (Newton 
Solicitors) and Nicola 
Quigley (Endeavour 
Partnership)

Photo 1:
Fireworks over the Crowne 
Plaza Newcastle 

Photo 2:
Left to right: Mark Percy, 
Mark Jerrard, Alan Wallace 
and Jean McGhie 

Photo 3:
Left to right: Paul Szomoru, 
Catherine Walker and Phil 
Steele 

Photo 4:
Left to right: Michelle Per-
cy, Mark Thompson, Aidan 
and Jill Harrison 

Photo 5:
Left to right: Andrew 
Fox, David Clouston, Nick 
Forbes and Stephen McCall

Photo 6:
Steve Cram and Allison 
Curbishley 

Photo 7:
Crowne Plaza gradient 
lighting
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The Clive Owen LLP Breakfast Club has been running for nine years and brings together 
business owners and professionals from across the region.  The event is coordinated at the firm’s 
Darlington office and is also based in the town. Margaret Gill, marketing manager at Clive Owen 
LLP, said: “By keeping things informal and with careful management of our guest list, we strive to 
facilitate an opportunity for people to build relationships and spark potential business.  
“Our October event was kindly supported by Northstar Ventures, one of the JEREMIE fund 
managers”

Spirits were soaring at the official opening of the Crowne 
Plaza Newcastle – Stephenson Quarter. Showcasing the 
hotel, property developer Clouston Group joined guests 
for a night of celebrations on Bonfire Night. Guests 
were treated to a selection of food and drink from local 
providers, and entertainment from award-winning fire 
spectacular, FlameOz. The night came to a close with a 
grand firework finale

CLIVE OWEN 
BREAKFAST CLUB

OPENING OF 
CROWNE PLAZA 
NEWCASTLE 

EVENTS
Clive Owen

EVENTS
Crowne Plaza Newcastle 
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Photo 1:
Fenwick Food Hall

Photo 2:
Alex Tenenbaum and Pixie 
Tenenbaum

Photo 3:
Left to right: Claire Mitchell, 
James Ramsbotham and 
Nina Walton

Photo 4:
Left to right: Steve Kirby, 
Terry Laybourne and Pierre 
Bertolotti

Photo 5:
Charles Smith and Fab 
Flournoy

Photo 6:
Left to right: Rachel 
Kershaw, Zoe Addison and 
Kari Owers

Photo 7:
Left to right: Dean Marriner, 
Graham Morgan and Des 
Kennedy
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The official launch of Fenwick Food Hall took place on 
October 23 following a multi-million pound investment. 
The redevelopment offers exciting dining experiences 
alongside a retail offering that showcases the very best 
regional and international produce

OPENING OF 
FENWICK’S NEW 
FOOD HALL 

EVENTS
Fenwick Food Hall
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S P E C T R E
Photography: Christopher Owens

Model: Ellen Hardie @ Tyne Tees Models
Make Up & Grooming: Colleen Carrahar

Location: Vermont Hotel Newcastle

All Clothes John Lewis Newcastle

Dress Alissia Dress  
(Damsell In A Dress) 
£189

Silver plated Necklace 
& Bracelet (John Lewis) 
£25 & £22

Shoes (Carvella) £125
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Right:
Dress Black Lace & Nude (Karen 
Millen) £235, 

Handbag Gold Lurex (Bex) £55

Shoes (Gosh) £110

Top Bella Marie (Coast) £119

Fur Wrap (Jaques Vert) £79

Skirt Bella Marie (Coast) £129

Below and next page:
Dress (Adrianna Papell) £300

Hair Comb (John Lewis) £22
 
Coat Oslo (Coast) £139
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www.sjf.co.uk
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INTERIOR DESIGN
George Bond 

How did you get into the interior design industry?

I started my working life in the civil service in the 
valuations office in York. I used to go out and value 
properties and I was always more interested in the 
architecture. I was always getting into trouble. A 
friend, who was a designer, said to me, ‘George you 
should be doing interior design’. And I thought, 
‘you’re right’.  So I went and trained in London at 
[exclusive wallpaper and fabric designer and retailer] 
Osborne & Little. 

Why did you decide to move back up north? 

I decided to move to Newcastle, where my mother 
was born, after I met my partner. I opened my 
interior design shop, selling exclusive wallpaper 
and fabrics from all over the world, in Newcastle’s 
Central Arcade. People in London said to me it 
would never work and for the first three months it 
didn’t. Then it just took off. Within 18 months, I had 
to find larger premises. I moved to High Bridge and 
I was there for around 15 years. I wanted to move 
more into the commercial sector so I sold the shop 
and now work from home. 

How did the television work come about?

I was a member of the British Institute of Interior 
Designers and, through that, I was asked to do a 
screen test for the Better Homes programme. I went 
down to London with no expectations. In the test, 
I was just me; I didn’t know the camera was on. 
Afterwards, they said they’d let me know in a couple 
of weeks. The director rang that night when I was on 
the train going home to say the job was mine. I was 
shocked – and terrified. I did the Better Homes show 
with Carol [Vorderman] for seven years. Carol and 
I have become great friends. She’s been - and still 
is - a huge influence in my life. She regularly flies up 
to Newcastle [Carol has her own pilot’s licence] and 

stays with me. The television work had a big impact 
on my business; it took everything to a different level 
and I was working all over the country on lots of 
different projects. 

What has been your greatest achievement in your 
career?

Winning five stars at the International Property 
Awards, two years in a row [2013-14, 2014-15]. 
Five stars have never been awarded outside London 
before. It is a huge accolade. It’s like the Oscars for 
interior design.

Which have been your favourite projects?

I designed Bianca Jagger’s London apartment on 
the Embankment. And I also did the New York 
apartment for a high profile society lady. We got on 
like a house on fire. She was lots of fun.

George Bond Commercial Designs has also 
recently completed a hotel in Baghdad. It was owned 
by an Iraqi whose family had to flee when Saddam 
Hussein came into power. After he was deposed, he 
could go back and reclaim the family’s properties 
and one was a hotel. We completely redesigned 
and transformed the interior and it is now quite 
spectacular, especially the rooftop swimming pool. 
But I did it all from plans and photographs. There 
was no way I was going over there! 

How did you get involved in the Northern Design 
Awards?

I was asked about six years ago. I brought in HRH 
Princess Katarina of Yugoslavia and [Lord] Julian 
Brinton to join the existing judges who included 
George Clarke and Linda Barker. The awards 
cover the area north of Birmingham up to the 
top of Scotland and include architecture, interior 
design, furniture design and landscaping. It was 

very difficult to pick the winners. The standard was 
extremely high this year. The awards ceremony 
[which took place on October 30 in Liverpool] was 
spectacular and next year, I’m pleased to report, it 
is going to take place in Newcastle. We’re currently 
looking for venues. 

What makes good design?

Thinking outside of the box. I say it all of the time. 
It’s like cooking, anyone can follow a recipe; the 

outstanding people create something new and 
original. You have to look to break the rules.

What is your favourite building or interior in the 
North East?

Architecturally, I really like Grainger Town. There’s 
so much detail on the outside of the buildings, 
which you don’t find very often. You have to keep 
the façades, of course. But you can have spectacular 
interior design inside the buildings.

GEORGE BOND 
www.georgebond.tv
@GeorgeBond_

i

NEWCASTLE-BASED GEORGE BOND IS AN INTERNATIONALLY RENOWNED INTERIOR DESIGNER, 
WHO HAS WON AWARDS FOR HIS RESIDENTIAL AND COMMERCIAL PROJECTS. HE HAS ALSO 
APPEARED ON A NUMBER OF TELEVISION SHOWS AND IS THE HEAD JUDGE OF THE NORTHERN 
DESIGN AWARDS. HE TALKS TO NORTH EAST TIMES ABOUT HIS CAREER, HIS FRIENDSHIP WITH 
CAROL VORDERMAN AND HIS FAVOURITE BUILDINGS IN NEWCASTLE

MAESTRO OF 
INTERIOR DESIGN

www.georgebond.tv
https://twitter.com/georgebond_
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ARTS
Culture Out

ARTS
Culture In

ARTS AND CULTURAL HIGHLIGHTS FROM AROUND THE REGION THIS MONTHOUR PICKS OF THE LATEST BOOKS, DVDS, MUSIC AND TELEVISION TO ENJOY AT HOME

CULTURE OUT CULTURE IN 

COMEDY: CHRIS 
RAMSEY  
Geordie comic and star 
of BBC Two’s Hebburn, 
Chris Ramsey, returns to 
Tyneside as part of his 
biggest UK tour to date. 
In All Growed Up, Chris, 
who recently had his first 
child with wife Rosie, 
explores the funny side of 
getting older and having 
responsibilities. 

December 4
www.newcastlecityhall.org

CD: SARA BAREILLES 
Sara Bareilles, an American singer-songwriter and New York 
Times bestselling author, has released her latest studio album. 
The five-time Grammy nominated artist - who has sold over a 
million records – wrote the score for the stage production of 
Waitress and has now recorded the tracks for What’s Inside: 
Songs from Waitress, which is full of upbeat and melodic 
tunes with witty lyrics.

Out now on iTunes
www.amazon.co.uk  |  www.sarabmusic.com

MUSIC AND FILM: THE SNOWMAN
A Christmas performance for all the family doesn’t have to 
mean a pantomime. Sage Gateshead’s screenings of the 
classic animated film, The Snowman, accompanied the Royal 
Northern Sinfonia, have been enchanting audiences for years. 
This year’s concerts also begin with an interactive rendition of 
the well-loved classic, We’re Going on a Bear Hunt. 

December 22-24
www.sagegateshead.comBOOK: SYCAMORE 

GAP
Sycamore Gap, the 
second novel by North 
East author Louise 
Ross, has recently been 
launched in paperback.
Louise, who writes under 
the name LJ Ross, is the 
creator of the DCI Ryan 
crime thrillers, which are 
set against the backdrop 
of the region’s beauty 
spots. Following her debut 
novel, with Holy Island as 
its setting, her latest tome 
takes readers to Hadrian’s 
Wall.

Out now
www.ljrossauthor.com

ART: BISCUIT FACTORY WINTER EXHIBITION
Newcastle’s art, craft and design gallery, The Biscuit Factory, 
has launched its winter exhibition, headlined by Scottish artist 
Georgina McMaster.
Georgina, who graduated from Edinburgh College of Art in 
2002, has sold out her collection in previous shows. Her new 
body of work includes captivating oil paintings of birds, stags, 
hares and reindeers.

Until March 3
www.thebiscuitfactory.com

DVD: LISTEN TO ME 
MARLON
This acclaimed film collates 
hundreds of hours of audio 
from the screen legend, 
promising to present the 
definitive Brando, in his own 
words. The documentary 
offers viewers an emotional 
insight into the decline of 
one of film’s greatest acting 
talents.

Out November 30 
www.listentomemarlon.com FILM: CAROL

There’s already awards buzz around Cate Blanchett and 
Rooney Mara’s performances in Carol, a film set in 1950s New 
York about two women from very different backgrounds who 
find themselves in the throes of love. As conventional norms 
of the time challenge their undeniable attraction, an honest 
story emerges to reveal the resilience of the heart in the face 
of change. 

In cinemas now
www.carolfilm.com

TELEVISION: TIM PEAKE
On December 15, Tim Peake will make history as he launches 
into space on a six-month mission to become Britain’s first 
ESA (European Space Agency) astronaut and the first Briton 
to serve a mission on the International Space Station. The 
BBC will be covering the event with a series of programmes 
and activities, including a Live Docking Show on BBC Two on 
December 15.

Throughout December 
www.bbc.co.uk

www.newcastlecityhall.org
www.amazon.co.uk
www.sarabmusic.com
www.sagegateshead.com
www.ljrossauthor.com
www.thebiscuitfactory.com
www.listentomemarlon.com
www.carolfilm.com
www.bbc.co.uk
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RECIPE OF THE MONTH
The Herb Garden

INGREDIENTS (serves 4)

Swordfish
4 swordfish steaks (approximately 160g each)

6 cloves garlic (finely chopped)
Chilli oil (a few good glugs)
20g finely chopped parsley

Salt and pepper
Juice of half a lemon

Cucumber and radish raita
1 cucumbers (cored, grated and drained)       

140g radishes (grated)                                          
30g mint leaves (finely chopped)                          

1 kg Greek yoghurt                                               
1 tsp ground cumin

2 tsp salt
1 tsp pepper

¾ tsp ground coriander
1 tsp garlic oil

Quinoa
200g quinoa (boiled for 10 mins in salt water, then drained)

100g lentils (boiled for 20 mins with veg stock, a few sprigs of thyme 
and a couple of cloves of garlic, then drained)

4 cloves garlic (finely chopped)
5g sage, 5g fresh oregano, 5g mint leaves (all finely chopped)

50g red onion (finely chopped)
2 limes (zest and juice)

½ lemon (juice)
Salt and pepper

Salad 
The quinoa/lentil mix you’ve just made

1  bulb fennel (sliced finely using a mandolin)
1/2 small cauliflower (florets sliced finely using a mandolin)

1 small red onion (finely sliced)
Kernels from half a pomegranate 

A sprinkling of chia seeds
4 lemon slices and 4 lime slices 

Handful of watercress 

METHOD

For the swordfish, mix the garlic, parsley, salt and pepper with the 
chilli oil. Rub this into the swordfish steaks and place them in a zip 
lock bag in the fridge and marinate for at least an hour.

Meanwhile, mix all of the ingredients for the raita together and 
refrigerate until required.

Mix the cooked quinoa and lentils together. Heat olive oil in a frying 
pan over a medium heat, then add the garlic, sage, oregano and mint. 
Cook gently until the garlic starts to soften, remove from the heat 
and mix in with the quinoa and lentils, the red onion and lime zest, 
then add the lemon and lime juice and season to taste.

Mix the cooked quinoa and lentils together. Heat some olive oil in 
a frying pan over a medium heat, then add the garlic, sage, oregano 
and mint. Cook gently until the garlic starts to soften, remove from 
the heat and mix in with the quinoa and lentils, the red onion and 
lime zest, then add the lemon and lime juice and season to taste.

When ready to serve your dish, heat a non-stick, oiled pan, place 
your steaks in the pan, squeeze over the lemon and lime juice, then 
cook for a couple of minutes on each side. 

Mix the quinoa and salad ingredients then divide equally between 
four bowls, reserving the watercress. Sprinkle with chia seeds then 
place the swordfish steaks on top of the salads with a good dollop of 
raita on each. Finish with the watercress on the top of each swordfish 
steak and a round of lemon and lime on the side of the dish.

LORD OF THE SWORD 
AND KINKY QUINOA 

THE HERB GARDEN
Arch 8, Westgate Road, Newcastle, NE1 1SA 

0191 222 0491
www.theherbgardenuk.com
@TheHerbGardenUK

i

TRY THIS GARLIC, CHILLI AND PARSLEY SWORDFISH ON HERBY QUINOA WITH RED 
ONION, POMEGRANATE, CAULIFLOWER SHAVINGS, FENNEL, A DOLLOP OF RAITA - 

BY LUCY CLINCH, HEAD CHEF AT THE HERB GARDEN

www.theherbgardenuk.com
https://twitter.com/theherbgardenuk
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THE REGION’S TOP FEMALE BUSINESS LEADERS WERE CELEBRATED AT THE 16TH ANNUAL 
NORTH EAST WOMAN ENTREPRENEUR OF THE YEAR AWARDS LAST MONTH. 
OWNER OF THE UK’S LEADING DESIGNER AND MANUFACTURER OF BEAN-FILLED 
FURNITURE JAYNE DOLDER OF CRAMLINGTON-BASED THE BAZAAR GROUP SCOOPED THE 
TOP HONOUR WITH THE PRESTIGIOUS SUSAN DOBSON AWARD FOR ENTREPRENEURSHIP.
THE GLITTERING AWARDS CEREMONY, ORGANIZED BY WOMEN INTO THE NETWORK (WIN) 
TOOK PLACE AT THE CROWNE PLAZA NEWCASTLE - STEPHENSON QUARTER, WITH JUDGES 
SCORING CANDIDATES BASED ON CLEAR LEADERSHIP ABILITIES

WIN NORTH EAST 
ENTREPRENUER AWARDS

EVENTS
WIN

FOOD & DRINK 
Marcus North

Imagine this: it’s 
Christmas morning, 
you take a trip to the 
beach, enjoy a serving 
of fresh summer fruit 

salad and a glass of pink 
sparkling wine overlooking 
the Indian Ocean before a 
quick swim and it’s back 

home to prepare the seafood for Christmas dinner.  
That was my traditional family Christmases when we 

lived in Perth, Western Australia. Now, we have traded that 
for the North East of England.

I bet some of you are thinking I must be mad - but I’m 
loving it.

Christmas is my favourite time of the year and to be 
experiencing it in the more traditional style: cold weather, 
dark evenings, roaring real fires and, if I’m really lucky, 
snow, is a dream come true for me. 

I may have traded my swim on Christmas morning for a 
walk along Tynemouth beach on Boxing Day but one thing 
wont change: I’ll still enjoy my favourite glass of Australian 
wine on December 25.

For me, a glass of wine is always better with family and 
friends. 

Whether laughing about the good old times or raising 
a toast, there is a wine for every occasion. And there is no 
better time for this than during the festive season.

When it comes to wine, Australia has a reputation for 
being one of the most exciting and experimental countries 
in the world.  While it was best known for producing big 
Shirazs and taking the wine world by storm with its overly 
oaky style Chardonnays, things have moved on since then.

There are almost 2000 wineries across Australia now 
which we are producing some of the world’s most exciting 
wines - including some of the more traditional ‘old world’ 
varieties. 

We might not be sitting on a sun soaked beach this 
Christmas but we can definitely bring some of the best that 
Australia has to offer in our glasses this festive season.

THE EX AUSTRALIAN CRICKETER, CEO OF SOUTH NORTHUMBERLAND CRICKET CLUB AND 
OWNER OF MARCUS NORTH WINES REVEALS WHICH WINES HE WILL BE ENJOYING THIS 
FESTIVE SEASON

MARCUS NORTH ON WINE

MARCUS NORTH 
www.theaustralianwinestore.co.uk
marcus@netimesmagazine.co.uk
@Marcus_North
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GROSSET ADELAIDE HILLS 
PINOT NOIR 2012

Grosset is an iconic winery based on the 
Southern edge of the Clare Valley in South 
Australia. The estate owns and manages 
some of the best vineyards in the Clare 
Valley and Adelaide Hills.
The palate shows black cherry, mulberry 
and brooding red currant flavours. This 
wine is incredibly well structured finishing 
with delicate silky tannins.
Perfect with your Christmas Goose or 
Turkey.

£39.99, www.carruthersandkent.com 
Gosforth

JANSZ TASMANIA PREMIUM 
NON VINTAGE ROSE’

This is one of the best sparkling wines 
coming out of Australia and will compete 
with anything out of Champagne at a 
fraction of the cost. Pale salmon pink in 
colour; the strawberry fruit from early 
picked pinot noir hits the palate without 
challenging the texture and structure of a 
delicious rose’.

£15.99, www.theaustralianwinestore.co.uk 

YERING STATION ‘THE 
ELMS’ CHARDONNAY 
YARRA VALLEY 2014 

Yering Station is Victoria’s oldest vineyard 
(Est.1838) and is located in the heart of 
the Yarra Valley. The elms refer to an 
avenue of 330 elm trees planted by the 
owner in the 1850s to welcome his new 
bride to the property. This has beautiful 
aromas of grapefruit and nectarines with 
fresh citrus hitting the palate. The texture 
is gentle with a long refreshing finish. 
Perfect with Game Birds.

£11.99, www.majestic.co.uk Durham/
South Gosforth

MARCUS’S FESTIVE 
SELECTION

www.theaustralianwinestore.co.uk
https://twitter.com/marcus_north
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MOTORS 
Audi Q7

What could be a better way 
for testing the new Audi 
Q7 than heading up the 
Northumberland coast with 
the family for an October half 

term holiday.
The versatile interior of the Q7 can be configured 

for seven or five passengers, thanks to electronic 
folding back-row seats. 

Being part of a family of four, I initially formatted 
the Q7 to five seats. But our luggage (which was 
considerable given the stuff needed for a five 
and a two-and-a-half year old) looked lost in the 
gargantuan boot, so I reverted back to seven seats. 
This provided more than ample boot space as well 
as more flexible seating – which came in handy 
for advancing our five-year old to the back row for 
singing Christmas carols too loudly – sure to test 
the patience of any devoted parents in October!

As you would expect in a vehicle of this size, 
space isn’t a compromise for driving position. And, 
let’s be fair, that’s all that matters. Right? Unless you 
want to be chauffeured!

Even at 6 ft 4 inches, my driving position wasn’t 
a problem in the Q7. I also tested the seat directly 
behind and found I could sit comfortably with the 
second row having the capability to slide forward 
and back and recline (features its predecessor didn’t 
have) and presents a welcome adjustment for rear 
passengers. 

FULLY LOADED 
As for gadgets and general comfort, the Audi S Line 
seems to provide enough equipment and features 
to give you the feeling that, as the customer, you 
are getting ‘bang for your buck’. But the Q7 I tested 
really was fully loaded with almost £17,000 of extras 
(the full list would take up most of this review!); as 
with a Swiss Army knife, you were left wondering 
what some things did and how clever others were.

An alternative would be to choose the standard S 
Line Q7 and you would still have plenty of cash for 
an additional city run-around.

STYLE OVER SUBSTANCE?
With its 21-inch wheels (£1100) and adapted air 
suspension (£2000) options, the Q7 gains in looks, 

side on, compared to its predecessor. Front-on, 
though, its new edgier grill may take time to appeal. 

The girls also really liked the panoramic sun 
roof (£1700) and it even helped to minimise the 
Christmas carol singing.

Travelling at night had an enhanced feel. In 
fact, I felt I should be rolling down the runway 
at Newcastle International Airport. The head-up 
display showing speed and speed limit on the 
windscreen also means your eyes don’t have to lose 
focus from the road, which is a great safety feature. 

The Virtual Cockpit option can be configured in 
a number of ways and includes a sat nav across an 
impressive 12.3-inch (the normal dash area) LCD 
display. Although, at £1950, it is rather expensive 
and kind of ‘techy’ for me.

THE DRIVE 
The size of the Q7 will always be a concern for 
some drivers but my partner, Sarah - who fits into 
this category – did comment that the new Q7 
looked more manageable from the outside than the 
previous model. Plus, the new version has almost 
every conceivable option to help drivers manage 
its size - my favourite being the warning system for 
objects in your blind spot side mirrors. 

TWICE BRITISH RALLY CHAMPION AND OWNER OF KNE (KARTING NORTH EAST) GUY WILKS 
TAKES HIS FAMILY ON A NORTHUMBRIAN HOLIDAY IN THE ALL-NEW AUDI Q7

AUDI Q7
Guy Wilks tested the all-new 
Q7 from Wearside Audi, 
Stadium Way, Sunderland, 
SR5 1AT  

www.drivebenfield.com/audi

KNE is located at Warden 
Law Motorsport Centre, 
Sunderland, SR3 2PR

www.kartingnortheast.com
Follow Guy @GuyWilks
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BUILT FOR COMFORT 
“Buying a seven-seater 

vehicle like this is not about 
putting it in dynamic mode 

and rattling passengers’ 
heads around like pin balls 

– but having the ability 
to move with refinement, 
comfort, versatility and 
acceleration when you 

need it.”
- GUY WILKS

www.drivebenfield.com/audi
www.kartingnortheast.com
https://twitter.com/guywilks
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SPORT
Steve Harper

The derby win for Sunderland offered 
them only brief respite from their 
troubles in the relegation zone since the 
arrival of ‘Big Sam’. 

Going on to a heavy 6-2 defeat at 
Everton and a disappointing 0-1 home loss to 
Southampton shows that Sam Allardyce will need 
time to put his own stamp on the squad.

Sam ventured to Newcastle United in 2007 and 
made wholesale changes not only to the playing 
personnel but to the backroom staff.

This didn’t go down too well with some of the 
more established members of the squad (not me, 
I might add!) which led to a difficult dressing 

room and, after a poor run of results in the run 
up to Christmas, ultimately - and, I feel, a little 
prematurely - cost him his job.

So far Sam hasn’t done the same at Sunderland. 
His focus will be picking up as many points as 
possible at the Stadium of Light, especially given 
the tough run of away fixtures ahead with visits to 
Arsenal, Chelsea and Manchester City still to come 
in 2015.

North of the river, the recent away win at 
Bournemouth for Newcastle United highlighted just 
what an unpredictable game football can be.

Decent performances against Chelsea and Stoke, 
along with 45-minute displays at Man City and 
Sunderland, failed to produce much-needed wins. 
But a below-par display on the south coast against 
Bournemouth and a man of the match display by 
Rob Elliot in difficult conditions for a goalkeeper, 
along with a fine Ayoze Perez finish, meant a long 
but rewarding trip home for the Geordie faithful.

Given the fact that both of our top two teams will 
no doubt draw eight or nine games over the course 
of the season, the old ‘ten wins to stay up’ adage 
means that both clubs still have a long way to go.

On Teesside, Aitor Karanka’s Middlesbrough 
continue to be very strong at home and also 
defensively sound. However, the team’s away form 
will ultimately dictate whether they earn a share of 
the tens of millions on offer from the new television 
deal if they are to join the top table next season.

THE EX-NEWCASTLE UNITED 
GOALKEEPER LOOKS AT THE 
TOUGH JOB AHEAD FOR 
SAM ALLARDYCE (DESPITE 
SUNDERLAND’S TRIUMPH IN 
THE TYNE-WEAR DERBY), 
NEWCASTLE UNITED’S 
FRUSTRATING RUN OF RESULTS, 
AND WHY MIDDLESBROUGH 
MUST IMPROVE ITS AWAY 
RECORD TO HAVE ANY CHANCE 
OF RETURNING TO TOP-FLIGHT 
FOOTBALL

SPORTING VIEW WITH 
STEVE HARPER

STEVE HARPER
Steve made 277 appearances 
for six professional football 
clubs. He is also a qualified 
coach and referee and 
a regular pundit on BBC 
5Live. He co-owns Oddballs 
Apparel Limited.

www.myoddballs.com
@steveharper37
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The 3.0 TDI Quattro Tiptronic version that I 
tested felt more like a car than an SUV to drive. 
It can accelerate from 0-60mph in six-and-a-half 
seconds (yes, I did try it … more than once) and 
with an almost seamless eight-speed automatic 
transmission giving low down torque, you can 
feel confident of making a gap from a standing 
start, in town (albeit a big one to fit the Q7’s hefty 
frame), or overtaking comfortably on the open 
road. 

The Air Suspension can also be raised or 
lowered to soften or stiffen the ride, as required. 

For me, though, buying a seven-seater vehicle 
like this is not about putting it in dynamic 
mode and rattling passengers’ heads around like 
pin balls – but having the ability to move with 
refinement, comfort, versatility and acceleration 
when you need it.

Refinement and comfort? I’m realising the finer 
aspects of life, at last. 

Travelling around B roads and wynds was no 
challenge for the Air Suspension while we floated 
along in comfort. Although with the 21-inch 
wheels and lowest profile tyres, you still needed 
to respect the odd pothole. Many people forget 
how much absorption and noise reduction can be 
given away when opting for bigger wheels with 
low profile tyres. 

While on holiday, I was desperate to drive on 
Beadnell sand dunes (for research reasons) to test 
the off-road ability. But then again, is the Q7 really 
bought for this? 

The Q7 is a fine SUV– even for urban driving, 
if you have a large family or you want the luxury 
of fitting your whole family, including the 
grandparents, for a ride out to the country for 
Sunday lunch. I don’t really expect many new Q7s 
will be used to tow cattle to the local market. 

VERDICT
A fine seven-seat SUV that, in S-line trim, pitches 
itself as a vehicle that ‘can do’ and ‘does’. 

It’s also worth remembering that if you’re not 
sure between a Q7 and the Q5, Audi’s all-new Q5 
is coming out summer 2016.  

www.myoddballs.com
https://twitter.com/steveharper37
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HEALTH & FITNESS
Katie Bulmer-Cooke

I feel like winter has firmly slapped me in the 
face! It’s dark, freezing and every evening 
my sofa is calling my name. It’s just so much 
tougher to stick to your exercise regime at this 
time of year.

I see so many people lose their way with exercise 
and a healthy diet during autumn and winter. Salads 
are as appealing as streaking down the sea front and 
having the motivation to get to the gym is a distant 
memory! 

But the harsh truth is, if we don’t make an effort 
to continue our healthy habits, especially in the run 
up to Christmas, then we are going to have some 
major work to do when January hits. 

Did you know the average Brit gains eight pounds 
over the festive season? I certainly don’t want to be 
faced with the task of tackling that extra body fat in 
the new year!

Here are my top two strategies for staying fit 
and healthy when the dark nights and sub-zero 
temperatures set in:

ENJOY YOUR WINTER WARMERS
Winter brings with it cravings for warm, starchy 
foods like chips, bread, pie, dumplings and roasts, 
so why not give those winter warmers a healthy 
makeover?

Carrot and sweet potato soup: 
(take in a flask to work) Serves 4

• 4 carrots
• 1 sweet potato
• 1 onion
• 1 litre water
• 1 tsp dried coriander
• 1 tsp sea salt
• 1 tsp black pepper 

Peel and chop the carrots, sweet potato and onion 
and place in a large saucepan with the water; bring 
to the boil. Add the coriander, sea salt and black 

pepper and simmer for 15 minutes. Once cooked, 
blend. 

Fish and vegetable pie:
Serves 2

• 6 prawns
• 1 salmon fillet, diced
• 1 haddock or cod fillet, diced
• 1/2 red onion, sliced
• 1 red pepper, chopped
• 1 yellow pepper, chopped
• 1/2 courgette, sliced
• 2 handfuls of spinach
• 1 lemon
• 1 tsp of sea salt
• 1 tsp black pepper
• 2 sweet potatoes
• 1 tbsp hummus
• 1 tbsp olive or coconut oil

Heat the oil in the pan and stir fry the prawns, 
salmon, haddock, red onion, peppers and courgette 
for around three minutes, then place the fried 
mixture in the bottom of a pie dish, squeezing the 
lemon juice over the top and seasoning with sea 
salt and black pepper. In the meantime, peel, chop 
and boil the sweet potatoes. Drain, then add the 
hummus and blend. Use the sweet potato to top the 
pie then bake in the oven for around 20 minutes.

DON’T GO IT ALONE
Going it alone at the gym, especially at this time of 
year, can seem almost impossible. So, to keep you 
motivated and, most of all, accountable, instead try 
joining a class, working out with a friend or hiring 
a trainer. Then, the next time you feel like you’re 
surgically attached to the sofa, the thought of letting 
someone else down will be the extra reason you 
need not to skip your workout. 

Let’s stay fit and healthy this winter.

NORTH EAST TIMES’ HEALTH AND FITNESS CORRESPONDENT, KATIE BULMER-COOKE, 
REVEALS HOW TO STAY MOTIVATED WITH WINTER ON ITS WAY

BE HEALTHY OR 
HIBERNATE?

KATIE BULMER-COOKE
Katie Bulmer-Cooke is an 
award winning health and 
fitness entrepreneur, consultant 
and speaker (contact Michael@
usb-uk.com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1

i

www.katiebulmer.com
www.thefitmummymanual.com
https://twitter.com/katiebulmer1
www.haveliponteland.com
https://twitter.com/haveliponteland
https://www.facebook.com/Haveli.net
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OUT OF HOURS
Technology

NORTH EAST TIMES BRINGS YOU 
THE LATEST GADGETS WHICH 
PROMISE TO BRING TECHNOLOGICAL 
INNOVATION TO YOUR LIFE – 
WHETHER AT WORK OR AT HOME

TECH

BLACKBERRY PRIV

Blackberry has launched its 
first smartphone. The PRIV 
is powered by Android and 
offers a 5.4-inch dual-curved 
OLED screen with flexible 
touch screen or slide-out 
physical keyboard options. 
Other features include 
32GB of internal memory 
(expandable to 2TB with 
the MicroSD slot), up to 22.5 
hours of battery life and a raft 
of technologies to keep your 
information secure. 

www.blackberry.com/priv

The 18-megapixel camera promises 
professional looking photos with 
minimum effort. It is certified by 
Schneider-Kreuznach and integrates 
technologies more commonly found in 
DSLR cameras.

The PRIV offers the best of both 
worlds with users able to choose 
between a virtual keyboard on the 
OLED display or switch seamlessly to 
the slideable physical keyboard for 
more speed and accuracy. 

SONY HD –SP1

Sony’s new shock-proof external 
hard drive ensures your data is 
safely stored and backed-up even 
in the toughest of environments. 
The HD-SP1 is splash, dust and 
drop proof thanks to its extra-
protective rubber casing, and the 
high-speed USB lets you transfer 
and store your data quickly onto 
the 1TB capacity drive, with 
multiple back-up opportunities 
from the unique Backup Manager 
software.

www.sony.co.uk

KEF MUO SPEAKERS 

Award-winning industrial 
designer Ross Lovegrove – who 
designed KEF’s £140,000 Muon 
loudspeakers – now delivers 
premium design in a more 
affordable wireless Bluetooth 
speaker. The portable Muo 
combines KEF’s exceptional 
standards of sound reproduction 
with the convenience of 
streaming full bandwidth CD-
like quality music wirelessly 
via innovative Bluetooth aptX 
technology, whether linking the 
speaker to your computer or 
mobile device.

www.kefstore.co.uk

ALL-NEW KINDLE FIRE HD

Okay, so the new Kindle Fire HD range 
may have launched in September, but 
we think most people will be interested 
in the revamped tablets in the run up 
to Christmas. Measuring 7.7mm, they 
are the thinnest Kindles yet, feature 
expandable storage and are powered by 
the latest OS 5 Bellini technology. The 
new collection includes the Fire HD 8 
(8-inch screen) and Fire HD 10 (10-inch 
screen) versions, as well as an all-new 
Fire Kids Edition. 

www.amazon.co.uk/kindle

www.blackberry.com/priv
www.sony.co.uk
www.kefstore.co.uk
www.amazon.co.uk/kindle
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www.kitchensplusltd.co.uk
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INTERVIEW
Garry Sheriff 

I started Ju Jitsu in 1999 when I was 33. I used 
to have a weekly meeting with a colleague at 
the Kumi Uchi Ryu club in Springwell Village, 
Gateshead, while his children trained. The sensei 
(instructor) asked if we would like to join in so we 
thought we would give it a go to keep fit. I’m now 
a sensei myself.
 
I practice traditional Japanese Ju Jitsu which 
focuses on standing grappling and involves 
throwing, joint controls and locks and chokes 
with the emphasis on striking and applying 
pressure on certain joints to make the locks even 
stronger. 

I like the control and discipline involved in 
applying years of learning and practise. There’s 
also a great camaraderie amongst practitioners.

Achieving my black belt was a real highlight 
and the culmination of six years of hard work. 
I’ve broken my wrist and ribs and dislocated my 
shoulder.    

Practicing the martial art has taught me to keep 
calm and quickly assess a situation before acting 
in my work life. Ju Jitsu translates as ‘flexible art’, 
which describes how we approach the delivery of 
IT consultancy, services and support at ITPS. 

I have a great deal of respect for Harry Parnell, 
Ken Graham and Stuart Hetherington who ran 
the Kumi Uchi Ryu club when I first joined. They 
devoted at least four nights a week to teaching 
and running the club - all in their own time and 
from their own pockets. I also admire my first 
instructor Stuart Morrison; I was in awe of him 
for years. 

Ju Jitsu is a great way to keep fit, especially if the 
gym bores you. It also develops confidence and 
self-defence skills. 

I’m toying with the idea of taking up Aikido, 
which is a slightly softer martial art and less 
focused on causing the death or disablement of 
your opponent!

GARRY SHERIFF, MANAGING DIRECTOR OF TECHNOLOGY COMPANY ITPS, HAS BEEN 
PRACTICING JU JITSU, THE ANCIENT JAPANESE MARTIAL ART WHICH FOCUSES ON 
SKILLS AND FINESSE RATHER THAN BRUTE STRENGTH AND USING THE ATTACKER’S OWN 
MOMENTUM OR STRENGTH AGAINST THEM, FOR THE PAST 16 YEARS

BALANCING ACT 

ITPS
www.itps.co.uk
0191 442 8300
contact@itps.co.uk
@ITPSltd
?

i

www.itps.co.uk
https://twitter.com/itpsltd
www.dental-solutions.co.uk
www.handdryerdeals.co.uk
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FOOD & DRINK
SJF

This story starts in Ireland in the 1850s, 
when a young Sir John Fitzgerald 
decided to move to England - and to 
Newcastle - where the head office of the 
leisure company he established remains 

to this day. 
From the start, Sir John Fitzgerald pubs and bars 

have been a family concern, and family ties remain 
key to the continued success of the group. 

With venues including Shiremoor House Farm 
and The Pavilion in North Tyneside, The Plough in 
Cramlington, Fitzgeralds in Sunderland, and The 
Bacchus, Fitzgeralds and Café Royal in Newcastle, 
the company’s portfolio offers great places to eat 
across the North East. 

Each venue boasts a range of dishes featuring 
exquisite meat, rich game, freshly caught 
seafood and the freshest vegetables - all locally 
sourced, where possible, as part of the company’s 
commitment to supporting the region’s economy. 

These high-quality ingredients deserve the 
attention of chefs who have undergone training at 
the Sir John Fitzgerald Chef School. 

The training school not only enables chefs to 
learn their craft; it also encourages them to develop 
their individuality and creativity.

This winter, the tasty treats crafted by the chefs 

of Sir John Fitzgerald venues include Blagdon Farm 
sausages with bubble and squeak, red wine gravy 
and crispy onions, as well as fragrant Rendang curry 
with rice, flatbread and steamed chicken or Asian 
vegetables.

Further temptation comes in the form of blue 
cheese lasagne with sorrel salad and tarragon pesto, 
a venison cottage pie with celeriac mash and crispy 
kale, and a chilli pulled-beef burger; not to mention 
a fresh-lobster roll with thermidor sauce and french 
fries, or the chimichurri mushroom burger.

And all of these fresh new dishes sit among 
staples such as traditional fish and chips and a range 
of steaks that are cooked to your liking.

Looking for something a little sweeter? Head to 
the Sir John Fitzgerald bakery - an exciting new 
addition to Café Royal in Newcastle. Nelson Street’s 
contemporary café bistro is now supplied with 
freshly baked croissants, pastries, tray bakes and 
cakes throughout the day.

All in all, there’s something for everyone’s tastes 
with Sir John Fitzgerald.

SIR JOHN FITZGERALD PUBS AND BARS HAVE BECOME NORTH EAST INSTITUTIONS THANKS TO 
THE GROUP’S COMMITMENT TO LOCAL PRODUCE AND TALENT

GLORIOUS FOOD

SIR JOHN FITZGERALD 
www.sjf.co.uk 
Instagram sjf_hospitality

i

www.sjf.co.uk
https://instagram.com/sjf_hospitality/
www.spirewashington.com
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Photo 1:
The 80th anniversary 
dinner took place in the 
dining room of the Alnwick 
Castle State Rooms

Photo 2:
Left to right: The Duke of 
Northumberland, Fiona 
Lees-Millais (Northum-
berland Clubs for Young 
People) and Jon Niblo, 
(NYCP)

Photo 3:
Left to right: Peter Cussins 
(Cussins Homes), John 
Turner (St Nicholas’ Edu-
cational Trust) and David 
Bawn (Gibson and Co. 
Solicitors) 

Photo 4:
Sir John Hall and Jon Niblo 
(NYCP)
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SUPPORTERS AND GUESTS ATTENDED A DINNER HOSTED BY THE DUKE OF 
NORTHUMBERLAND AT ALNWICK CASTLE TO MARK THE 80TH ANNIVERSARY OF 
NORTHUMBERLAND CLUBS FOR YOUNG PEOPLE (NCYP) WORKING WITH YOUNG PEOPLE IN 
THE NORTH EAST. ORIGINALLY SET UP AS THE NORTHUMBERLAND ASSOCIATION OF BOYS’ 
CLUBS IN 1935, NCYP SUPPORTS WORK WITH YOUNG PEOPLE IN 87 CLUBS IN THE NORTH 
EAST, WITH AN EMPHASIS ON QUALITY AND LEADERSHIP TRAINING. 
THE VISION STATEMENT IN 2015 IS TO ENSURE THAT ‘ALL YOUNG PEOPLE IN THE NORTH 
EAST OF ENGLAND HAVE THE OPPORTUNITIES THEY DESERVE TO GET INVOLVED IN THEIR 
COMMUNITIES, ENJOY THEIR LIVES AND ACHIEVE THEIR POTENTIAL’

NORTHUMBERLAND CLUBS 
FOR YOUNG PEOPLE 80TH 
ANNIVERSARY DINNER 

EVENTS
NCYP

FOOD & DRINK
HAVELI

You can’t accuse the owner of Haveli 
restaurant in Darras Hall, Ponteland, 
of lacking ambition. When I speak 
to him, he tells me that he not only 
wants to offer the best Indian cooking 

in Newcastle and the North East, he wants to offer 
the best Indian cooking in the whole of the UK. He 
wants people to come from far and wide to sample 
what his chefs create – the way he travels the globe 
eating at the very best restaurants. 

One way, he tells me, Haveli stands out from 
the crowd is with its ingredients. The restaurant 
and takeaway uses the highest quality ingredients 
possible, with Northumbrian lamb and fresh, locally 
sourced seafood featured throughout the menu. You 
may pay a few pounds extra for your dish, but it will 
be worth it, I’m told. 

The second way Haveli differentiates itself is 
its range of signature dishes that offer a myriad of 
favours and varying spice levels to suit all palettes. 

Created by the team of highly experienced chefs, 
diners can opt for the likes of murgh methi palak, 

a mildly spiced chicken dish cooked with fresh 
spinach and sun-dried fenugreek (£11.50) and 
jhinga moilley, Indian Ocean king prawns in a mild 
ginger and coconut sauce (£12.50), or railway lamb 
curry, Northumbrian lamb cooked in a tomato-
based sauce with new potatoes, curry leaf and 
coconut (£11.95). This latter dish was a particular 
favourite of mine when I ate at the restaurant last 
month. So was the machar jhol, the traditional 
Bengali-style grilled monkfish (£11.50) that had 
been recommended to me prior to my visit.

In order to appeal to everyone, Haveli still 
provides traditional dishes such as korma, bhuna 
and vindaloo (featuring deadly ghost chillies) but, 
for me, it does seem a shame to visit a restaurant 
such as Haveli, which is trying so hard to broaden 
your Indian tastes, and stick to your go-to curry 
house dish. 

Of course, there are also the usual sundries that 
you would expect to add to your dining experience 
(starters, rice, breads and naans), all created with 
that extra degree of care and attention - which you 
can definitely taste. 

These are offered alongside a few side orders that 
you may not expect, such as feta cheese naan (a 
revelation to me) and low-carb cauliflower rice for 
those who are watching their waistlines.

With its elegant contemporary interior 
combining sumptuous red and gold soft furnishings 
with geometric wallpaper, Haveli Restaurant does 
present a different and exciting Indian dining 
experience – and, in my opinion, is worth making a 
journey to visit.

ALISON COWIE VISITS THE DARRAS HALL RESTAURANT 
WHICH PROMISES – AND DELIVERS - ‘GREAT INDIAN FOOD’

HAVELI

Haveli
Broadway, Darras Hall, 
Ponteland, NE20 9PW
www.haveliponteland.com
@HaveliPonteland
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INTERVIEW
Judith Doyle

I have always lived in the North East except when I 
temporarily left to be a student in Liverpool. I have 
always felt connected to the region and champion 
the great things it has to offer.

I love Newcastle city centre; it has great energy and 
colour. I often wander around at the weekend and 
feel very much at home. I’m a great fan of Fenwick. I 
love the way it represents quality and great customer 
service, and reflects our region and its identity.  

I am a foodie and there are so many places where I 
like to eat in the region. Depending on my mood, I 
like Broad Chare or Caffé Vivo but also the pubs on 
the Northumberland Coast where you can find the 
best crab sandwiches. 

The visitor attraction the North East should be 
proudest of is the Angel of the North. I watched it 
be assembled all those years ago and I still love the 
sight of it as it appears on the horizon on the A1 or 
as it comes into view from the train. It symbolises 
so much of our region as it stands proud and 
welcoming.

I do much of Gateshead College’s business away 
from the campuses. A great new addition to 
Newcastle is the Crowne Plaza hotel. Michelle Percy, 
Andrew Fox and the team have done a great job and 
they are also providing brilliant opportunities for 
Gateshead College students to get their feet on the 
hospitality career ladder.

The best view in the North East is looking down 
Grey Street and Dean Street from the window of 
The Botanist. It’s stunning architecture right in the 
heart of our city.

What ‘makes’ the North East for me is our 
magnificent coastline and city and cultural heritage. 
These and our people who are known around the 
world for their hospitality and generosity.

My ‘hidden gems’ are the smokehouses at Craster. 
And Gateshead College’s own retail outlet in the 
Metrocentre, Handpicked. It showcases what we 
stand for: enterprise, innovation, high quality 
skills and development, and provides so many 
students and small businesses in our region with the 
opportunity to sell their products. 

If I could change or add anything in the North 
East, it would be a conference centre. Business 
colleagues worked hard a while ago to put together 
a proposal and I am hopeful that one day it will 
happen.

PRINCIPAL AND CEO OF GATESHEAD COLLEGE JUDITH DOYLE LEADS ONE OF THE REGION’S 
TOP PERFORMING FURTHER EDUCATION COLLEGES, WHICH IS ALSO A COMPLEX BUSINESS 
EMPLOYING OVER 700 PEOPLE. JUDITH WORKS CLOSELY WITH BUSINESS LEADERS AND 
EMPLOYERS ACROSS THE NORTH EAST AND BEYOND TO SUPPORT THEM IN DEVELOPING 
A SKILLED WORKFORCE. HERE, SHE REVEALS SOME OF HER FAVOURITE PLACES IN THE 
NORTH EAST

MY NORTH EAST ...

JUDITH DOYLE 
Judith was recently 
shortlisted for the North 
East Business Executive of 
the Year 2015

www.gateshead.ac.uk
@Judith_Doyle9 
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