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EDITOR’S WORD 
Welcome

Welcome to the final issue of 
2016. And what a year it has 
been. Plagued with political 
upheaval and economic 
uncertainty, many business 

owners from the North East – and across the UK – 
may consider 2016 as their annus horribilis. They 
will join in a collective sigh of relief when the clocks 
strike midnight on New Year’s Eve and have their 
fingers crossed that 2017 will bring more answers 
regarding Brexit and more certainty on which to 
base future business strategies.

That said, 2016 has also seen some successes. 
Chancellor Osborne announced funding for a £30 
million National Institute for Smart Data Innovation 
in April, helping to cement the region’s strengths in 
the tech sector. Nissan’s Sunderland plant marked 
its 30th anniversary year by announcing major 
investment in electric-vehicle-battery production 
on Wearside, and, more recently, production of the 
new Qashqai and the new X-Trail SUV. Newcastle-
Gateshead was chosen to host the Great Exhibition 
of the North, a major event to take place in 2018 
that will showcase the cultural landscape of the 
North; Atom Bank, the revolutionary digital-only 
bank headquartered in Durham opened; and the 
Tees Valley Combined Authority was launched to 
drive successful devolution south of the region. 

In addition, PwC reported GDP growth in 
the North East of 1.7 per cent in 2016, the latest 
Quarterly Economic Survey by the North East 
England Chamber of Commerce (NEECC) 
indicated steady growth in the region, and research 
by the Entrepreneurs’ Forum showed an increase in 
employment, growth and exports for high-growth 
businesses in the North East. 

In this issue, a number of North East businesses 
reflect on their biggest achievements and challenges 
in 2016. We also bring you three key regional 
interviews – Sean Bullick from NE1, Andrew Lewis 
from the newly established Tees Valley Combined 
Authority and Rebecca Ball from the Sunderland 
2021 bid team – who tell us about activity in their 
respective areas. 

In addition, NEECC chief executive James 
Ramsbotham shares his thoughts on 2016, we 
reflect on what a Trump presidency may mean for 
the North East of England, and business leaders and 
influencers give their opinions about the Autumn 
Statement. 

I hope that you enjoy the issue and, on behalf of 
the whole team at North East Times, I would like to 
wish you all a very Merry Christmas and a Happy 
New Year.

Welcome to the December Issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk
07961091522
@NETimesmagazine

NET
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NEWS
Bulletin

The number of new businesses starting up in the 
North East grew by 3.1 per cent in the year to March 
2016 to reach a total of 67,800, according to the 
Barclays Entrepreneurs Index, which tracks the UK 
entrepreneurial lifecycle.

This increase in the number of enterprises in the North East is in 
line with trends for the UK as a whole.

The North East region also saw an increase in the number of 
entrepreneurs realising their wealth from their businesses in the year 
to June 2016. The region saw 50 deals, which represents a 25 per cent 
increase on the same period previously. 

The index showed only a slight rise in the percentage of high-
growth companies within the North East’s SME population, with a 
0.9 per cent increase. This puts the region behind only the Midlands 
(1.7 per cent), Yorkshire and the Humber (1.5 per cent) and the 
South West (1.2 per cent). The picture for the UK tells a similar story, 
with only a small increase of 0.7 per cent, however this demonstrates 

moderate recovery when compared to the dramatic fall of 21 per cent 
seen last year.

Andrew Miller, director of Barclays Wealth and Investment 
Management, North East, commented on the report findings: “The 
latest version of the index reveals that the North East’s start-up scene 
is performing well. The increase across all indicators – start-ups, exits 
and deals - shows signs of positive growth and entrepreneurial spirit 
in the region.”

The report shows an increase in start-ups, 
deals and high-growth companies

BUSINESS

Barclays Entrepreneurs Index 
is positive for the North East

BULLETIN

INNOVATION

Tees Valley innovation super-network 
will help SMEs to grow
A multi-million pound project to create the first ever innovation 
super-network in the Tees Valley has been launched by Teesside 
University. 
The university is working alongside DigitalCity, the North East 
of England Process Industry Cluster (NEPIC) and the Materials 
Processing Institute to help grow the number of innovating, high-
performing SMEs in the area.

Innovate Tees Valley has been made possible with a £3.8 million 
grant from the European Regional Development Fund (ERDF).  It 
aims to help SMEs overcome barriers to growth to bring in new 
products and services and reach new markets at home and abroad, by 
delivering tailor-made programmes of integrated, in-depth support.
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EVENT

Top North East business women revealed
The winners of the annual North East Women Entrepreneur of the Year Awards were named last month at a 
prestigious ceremony held at Crowne Plaza Newcastle. 

Winner of the Sage-sponsored Best Small Business Award and the prestigious Susan Dobson Award was 
All England Gas Services, owned by Jacqui Gallazzi-Ritchie. Other winners included Rachel and Kathryn 
Meadows of Katie’s Garden, which was named best new business, Laura Leigh Wayman of Child’s Play Private 
Nursery, who was named Young Entrepreneur of the Year, and Yvonne Gale of NEL Fund Managers, who 
picked up the leadership award. 

LEISURE  

Visitor economy bright in 
Durham
A survey commissioned by Visit County Durham 
shows that Durham’s visitor economy is buoyant 
with 18.67 million people visiting the county in 
2015, up by three per cent on the previous year. 
Overall expenditure was also up by two per cent 
year on year at £777.5 million and the number of 
people employed in tourism in Durham in 2015 
stood at 10,961, an increase of 1.5 per cent. 

LAW

Sintons’ work recognised
Law firm Sintons has been rewarded for its 
commitment to minimising risk and ensuring 
compliance by securing a series of accreditations. 
The firm recently gained the Lexcel accreditation 
and was praised for its robust standards and 
commitment to client care. It has also gained a 
Cyber Essentials quality mark, a Government-
backed scheme to reward firms which operate at 
low risk of cyber-attacks.

National and 
international 
news 

UK MISSING OUT 
ON £45BN OF GDP 
DUE TO YOUTH 
UNEMPLOYMENT

The latest ONS figures 
on young people not in 
education, employment or 
training (NEETs) show an 
increase of 14,000 NEETs 
between April and June to 
hit 857,000 young people. 
Reducing this rate among 
20-24 year olds could have 
a significant impact on the 
UK’s GDP. If the UK could 
match Germany’s rate of 
10.1 per cent, according 
to research by PwC, the 
country could reap a £45 
billion economic bonus.
Steve Hill, external 
engagement director at 
The Open University said: 
“We need to adapt our 
skills pipeline to provide 
businesses with employees 
who have the relevant 
know - how and experience 
of the workplace – and to 
provide young individuals 
with the tools to boost their 
employability.”

SMARTER, NOT 
LESS, FINANCIAL 
REGULATION NEEDED 
FOR GROWTH

The UK’s regulatory 
model must adapt to 
provide a smarter, more 
fit-for-purpose regulatory 
infrastructure to ensure the 
future competitiveness of 
the UK’s financial services 
industry, according to a new 
CBI report.
In the Smarter Regulation 
report, the UK’s 
largest business group 
recommends changes 
for regulators to provide 
certainty and stability in 
a post-Brexit landscape. 
New forms of regulatory 
dialogue are paramount to 
safeguarding competition, 
ensuring small and medium-
sized firms (SMEs) in the 
sector can compete with 
larger traditional players. 
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LEISURE 

Major multiple acquisition for Cairn Group
A North East Leisure group has announced the major acquisition of five hotels across the UK against a 
list price of £75 million - a move which is set to significantly expand the company’s reach across the UK. 
Newcastle-based hotel and bar operator Cairn Group has successfully acquired five properties in County 
Durham, Stirling, Harrogate, Cardiff and Brighton, adding 665 rooms to its now 3000 room portfolio.

LAW

Bond Dickinson advises In-
digo Software on MBO
Lawyers based in the Newcastle office of Bond 
Dickinson have advised the shareholders of 
Durham-based Indigo Software on its acquisition 
by a management buyout team. A new executive 
management team has taken over from founder 
Peter McLane and comprises Mike Hill as chief 
executive, supported by Bill Ginn as chief financial 
officer and Darren Baxter as chief operating officer. 
The takeover is part of Indigo’s global expansion 
plans and allows Peter McLane, who founded 
Indigo in 1980, to retire.

LAW

Watson Burton advises on 
education sector deal
Newcastle-headquartered commercial law firm 
Watson Burton has helped an e-learning business 
open a new chapter, thanks to a major acquisition. 
ForSkills, which was founded in 2005 and 
provides online learning resources and diagnostic 
assessments for Functional Skills qualifications 
(maths, English and ICT) has been acquired by 
Newcastle-based national awarding organisation 
NCFE.

Calendar of events:

December 6, 1.30pm-4.30pm

Mentoring Drop-in Session
Entrepreneurs’ Forum

Price: Free (members only)
Location: PwC Office, Central 
Square South, Newcastle, 
NE1 3AZ
Website: 
www.entrepreneursforum.net 
If you have a business 
challenge and would benefit 
from speaking to a mentor 
about it, why not try one 
of Entrepreneurs’ Forum 
drop-in sessions? Open to 
entrepreneurial members, 
the session provides the 
opportunity to meet with 
a mentor in a private and 
confidential environment for 
an hour.

December 14, 8am-10am

Christmas Networking 
Breakfast
FSB

Price: Free
Location: Border Minstrel, 
Newcastle Racecourse, NE3 
5EJ
Website: 
www.eventbrite.co.uk
Join FSB for a relaxed 
networking event with 
business people from across 
the region; meet new people, 
exchange ideas and discuss 
working together.

December 15, 11am-2pm

Chamber Christmas 
Exchange
NEECC

Price: Free (members only)
Location: Blackwell Grange 
Hotel, Darlington, DL3 8QH
Website: 
www.neechamber.co.uk
This is the chamber’s 
flagship networking event 
encouraging an exchange 
of experiences, ideas and 
offers between members; 
intertwined with multiple 
opportunities to network and 
build new contacts. Chamber 
Exchanges consistently 
attract around 100 attendees 
representing members from 
various sectors and of various 
sizes.

NEWS
Deals

DEALS
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A 
new service to help more UK 
businesses break onto overseas 
markets has been announced by the 
International Trade Secretary, Dr 
Liam Fox.

The launch of the GREAT.gov.uk trade hub for 
businesses will provide them with access to millions 
of pounds’ worth of potential overseas business, give 
practical advice, and signpost support to help them 
win contracts. 

The site’s aim is to become a single digital 
destination for trade and investment, bringing 
together and connecting UK businesses, 
international buyers and international investors. 

This is particularly relevant to the North East, 
which is the only UK region to be a net exporter.

Whether businesses are new, occasional or 
frequent exporters, they will be able to access the 
new suite of tools and exclusive deals on fees or 
commissions with some of world’s leading online 
marketplaces.

By registering, businesses will also become part 
of a searchable directory of UK exporters, which 
Government will use to match their products and 
services with worldwide demand.

Dr Liam Fox said: “Maximising the opportunities 
for international trade is not only in our best 
economic interests – it’s crucial to the UK’s future 
prosperity to ensure we’re building and maintaining 
an economy that works for everybody.  

“We have always been at the forefront of the free 
trade-supporting countries in the EU, but despite 
this, only around 11 per cent of registered British 
businesses currently export beyond our borders. 

“Some businesses have told us they don’t know 
where to start or how to make the next step onto the 
global marketplace. That’s why we want to support 
UK businesses, large and small, as they grow, and 
help them connect with global demand to fulfil our 

greatest economic ambitions.
“GREAT.gov.uk will show an international 

audience that we’re home to the most dynamic and 
innovative companies in the world and that Britain is 
open for business as never before.”

Regional director of UKTI, David Coppock, 
added: “The North East region is one of the most 
successful in the UK with a consistent positive trade 
balance. The new GREAT.gov.uk trade hub gives 
businesses practical advice on how to access millions 
of pounds’ worth of potential overseas business. 

“I would encourage businesses across the region 
to register and become part of the new searchable 
directory of UK exporters which will match their 
products and services with customers worldwide.”

The new digital trade hub is part of a push to 
help 100,000 more UK businesses export by 2020. 
Through e-exporting alone, Government intends to 
deliver an additional 20,000 online exporters and £2 
billion worth of value to the UK economy by 2020. 

Businesses will also be able to access the best 
advice and financial support through GREAT.gov.
uk from Government, from public and private sector 
business champions, and from GREAT partners, 
all specifically designed to help them to grow and 
succeed through exports.  

New Government digital 
service aims to help more UK 
businesses launch into global 
markets

GREAT 
OPPORTUNITY 
FOR 
EXPORTERS 

GREAT.GOV.UK
To access the BETA site visit 
www.great.gov.uk

i

MONTHLY REPORT
GREAT.gov.uk
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More than 200 of the region’s entrepreneurs came together for the Entrepreneurs’ Forum’s 
Fortune Favours the Brave conference last month. The event, at Redworth Hall in Durham, was 
hosted by John Myers with speakers including Robert Forrester (Vertu Motors), Keith, Gary 
and Jacqui Miller-Charlton (Miller UK), Cameron Saul (Bottletop), Peter Hiscocks (University of 
Cambridge), Andrew Tomlinson (Andrew James), Mohammed Bashir (Boro Taxis) and Richard 
Lane (durhamlane)

FORTUNE FAVOURS THE BRAVE

KEY EVENT
Entreprenuers’ Forum 
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OPINION
Burning Issue

What is your reaction to the Autumn Statement?

BURNING ISSUE

The Chancellor’s Autumn Statement 
sounded a positive note for the regions, and 
it was good to see the North East singled out 
as having the fastest growing employment 
in the UK.

However, Philip Hammond’s approach 
was high level and clarity is needed on what 
certain UK-wide initiatives mean for the 
North East, and property and construction 
in particular.

The National Productivity Investment 
Fund and investment into infrastructure, 
affordable housing and the digital sector 
were all welcome news. Equally, a clear 
industrial strategy will improve the 
productivity of the region and make it more 
attractive for inward investors to relocate 
here. 

The challenges that remain in the North 
East - the lack of a Mayoral Combined 
Authority and not having devolution or 
improved borrowing powers - puts us 
behind those areas that have.  

We welcome the Government’s Northern 
Powerhouse Strategy and committed 
funding into the North of England. This 
demonstrates its continued support and 
focus on the North to help rebalance the 
economy and optimise the economic 
contribution the region will make.  

NewcastleGateshead, and the wider 
North East, has already benefited from 
£35 million of funding across two 
national centres of excellence – the 
National Innovation Centre for Ageing 
and the National Institute for Smart Data 
Innovation - as well as a £5 million fund, 
and £15m legacy fund, towards hosting the 
Great Exhibition of the North, which will be 
held in NewcastleGateshead in 2018. 

We also welcome the Government’s 
commitment to provide £100 million 
funding until 2020-21 to incentivise 
university collaboration in tech transfer and 
in working with business. 

I welcome the Government’s continued 
commitment to the Northern 
Powerhouse with the publication of 
its Northern Powerhouse Strategy, 
announced in the Autumn Statement. 

The published strategy places 
significant funds into the hands of 
the Local Economic Partnerships and 
other organisations across the North 
to foster economic growth. One of the 
other areas highlighted was on creating 
a centre for global excellence in digital 
innovation. This is a very welcome move. 
By investing in this fast-developing 
disruptive technology, we can truly 
establish the North’s credentials as the 
leaders in technology innovations.

An area that was surprising, however, 
was the brevity of focus on trade and 
investment in the Northern Powerhouse 
Strategy document. Given how important 
exports and inward investment are to 
the future prosperity of the North of 
England, I would have hoped to see more 
detail on the Government’s approach.  

Kevan Carrick
Principal, JK Property Consultants LLP

Sarah Stewart
Chief executive, NewcastleGateshead 

Initiative 

Sandra Thompson
Partner, EY North East

Q
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From a corporate perspective, there were 
no surprises in the Autumn Statement and, 
in fact, what we are hearing is a Chancellor 
talking about stability and committing to a 
medium and longer term plan. A targeted, 
continued reduction in corporate tax rates 
is good news. The business tax road map 
might sound uninteresting – but in an 
environment where there is uncertainty 
around what happens after we finally exit 
the EU, an element of certainty around 
taxation affairs and reducing corporation 
tax rate is of some comfort to British 
corporates (and potentially overseas 
business sitting on investment decisions in 
the UK). 

This was clearly a statement of gives and 
takes. Great news for business as the 
Chancellor announced corporation tax 
will continue as planned towards the 
17 per cent rate. Although there was an 
announcement that employers will pay 
more National Insurance for employing 
staff. There has been much commentary 
about salary sacrifice in return for benefits 
and so it is no great surprise that salary 
Sscrifice will be stopped for certain benefits 
but pensions look like they are exempt 
from these changes so that’s great news for 
all the workers who use this as a means of 
enhancing their funding for pensions. 

We know the North currently lags behind 
the rest of England in terms of productivity 
but has huge potential. The new Northern 
Powerhouse Strategy highlights evidence 
from our Northern Powerhouse 
Independent Economic Review, published 
earlier this year, which identified that with 
the right investment in infrastructure and 
skills development, by 2050 the North’s 
economy would be worth £97 billion more 
than if it carried on developing at the 
current rate. That’s a huge prize, not just for 
the North but for the whole of the United 
Kingdom, and we are pleased that the 
Government has recognised its importance 
in the Autumn Statement.

For the last 20 years one of the frustrations 
for tax practitioners has been having to 
wrestle with the complexities of, in effect, 
not one but two Budgets each year.
The return to having just the one Budget 
proper each year and in the Autumn, rather 
than the Spring, so that it is well in advance 
of the new financial year, should result in 
improved consultation, keener scrutiny in 
Parliament and ultimately, it is to be hoped, 
better and simpler tax legislation.

The Chancellor of the Exchequer Philip 
Hammond’s focus on raising national 
productivity through substantial 
infrastructure and innovation investment 
mirrors the approach of the North East’s 
Strategic Economic Plan. We welcome 
the Chancellor’s focus on 5G broadband 
development through a £1 billion fund and 
trials programme – the region has written 
to the Chancellor with a proposal to create 
a trial site for 5G in the North East. The 
£220 million funding for pinch points on 
strategic roads gives the North East an 
opportunity to further develop schemes in 
relation to the strategic highway network in 
the region and investment into the ultra-low 
emission vehicles sector represents a major 
opportunity for the North East

Speaking to local business leaders in the 
lead up to the Autumn Statement, reducing 
taxation and increasing investment in 
infrastructure were their top priorities – 
so we’re encouraged to see these issues 
being tackled by the Chancellor. The 
Government’s commitment to reduce 
Corporation Tax to 17 per cent should 
encourage growth in our region, freeing up 
capital to invest in new talent, technology 
development and exporting. It’s also 
promising to hear that £1.3 billion of 
additional capital spending will be made 
available to upgrade Britain’s road network.

Robert Phillips
Corporate partner, Bond Dickinson

Angela Murfitt
Independent financial advisor, Fairstone 

John Cridland
Chairman, Transport for the North 

Charles Linaker
Tax partner, UNW LLP

Andrew Hodgson 
Chairman, North East Local Enterprise 

Partnership 

Mike Mullaney
Regional director for North East, Lloyds 

Bank Commercial Banking 
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

One of the oldest schools in the North East has 
appointed a new development director. The 
600-year-old Durham School has recruited Andrew 
Beales, who brings more than 12 years’ experience 
within the education sector, having previously 
worked at Giggleswick School in North Yorkshire 
and at University of Sunderland.

The British Heart Foundation has recently 
appointed Nikki Bell to the role of fundraising 
manager for Northumberland and Tyne and Wear. 
Nikki will be working closely with key individuals, 
volunteers and companies within the region to 
create bespoke partnership packages.

Furniture manufacturer Godfrey Syrett has 
appointed a new financial director to help steer the 
business through its ambitious growth strategy. 
Nick Pope is a fully qualified chartered accountant 
and has recently returned to his native North East 
from Dubai, where he ran a successful property 
development company.

Barratt Developments North East has announced 
the promotion of Scott Martin from finance 
director to managing director, following a record 
year for the housebuilder. The previous managing 
director, Mike Roberts, has taken up a new role as 
Barratt’s regional managing director for the North 
of England.

Kate Russell has stepped into the role of PR 
director at Sunderland-based Narrative Integrated 
Communications, joining the company’s 19-strong 
team of marketing and communications specialists.
With 16 years’ experience working for agencies in 
the North East, Manchester and Leeds, Kate will 
oversee new business and the strategic development 
and growth of Narrative’s PR division.

A North East accountancy firm with offices in 
Newcastle and Darlington has appointed a new 
associate partner to its growing team. Craig Horsfall 
has joined Haines Watts North East after working 
in the industry for 14 years. Craig will work with a 
wide-ranging client portfolio as well as supporting 
the audit team.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Andrew Beales
Development director
Durham School

Nikki Bell
Fundraising manager
The British Heart Foundation

Nick Pope
Financial director
Godfrey Syrett 

Scott Martin
Managing director
Barratt Developments North 
East 

Kate Russell
PR director
Narrative  

Craig Horsfall
Associate partner
Haines Watts North East 
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Marketing manager
Newcastle, £40,000 + benefits
Kelburn

Kelburn is working with a utility company based 
in Newcastle that is seeking a marketing manager. 
The successful candidate will be responsible for 
coordinating marketing activities, managing 
budgets and delivery partners (social media, 
website development, campaign and PR) along 
with developing and managing a marketing plan. 
This is a great opportunity with career progression 
on offer and a chance to work alongside the senior 
management team.

lee@kelburn.com 

Product development manager
Newcastle, up to £65,000 pa
NRG

NRG is looking to recruit a qualified product 
development manager working in the food and 
drink sector. The aim of the role is to define and 
deliver product briefs in terms of range, innovation 
and quality within a competitive pricing framework 
for both new products and upgrading of existing 
products. This is a key role, and will involve working 
closely with the category teams. The successful 
candidate will have a passion for food with relevant 
experience.

www.nrgplc.com

Commercial finance manager
Newcastle, up to £55,000 pa
NRG

A qualified finance manager is being sought by 
NRG to work within a high-growth manufacturing 
organisation. The role will support the aims and 
objectives of the business, with a focus towards 
continuous improvement. This is a key role, and will 
involve working closely with senior management and 
the commercial team. The successful candidate will 
be a qualified finance professional (ACCA/CIMA) 
with a commercial mind-set and background in 
manufacturing, ideally FMCG.

www.nrgplc.com

Senior HR business partner
Newcastle, up to £55,000 pa
NRG 

A healthcare provider with a global footprint is 
looking to recruit an HR business partner. The role 
will contribute to overall implementation of business 
planning, strategy and operation. The successful 
candidate will possess a degree in HR, CIPD 
qualification or equivalent and must have recent 
experience working within the manufacturing or 
pharmaceutical sectors.

www.nrgplc.com
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PROFILE
President Trump

Alison Cowie reflects on another political 
bombshell – the election of Donald Trump as 
US President – and what this may mean for 

UK business

Another month and I’m picking my jaw off the floor again. 
This time, with the result of the US presidential elections. 
All polls had pointed to the first ever female POTUS but 
instead it was Donald Trump - a man who had at times 
been given a laughably small chance of winning - who 

achieved the 270 electoral votes needed to become the 45th President 
of the United States.  

Whether you think Donald Trump is a dangerous misogynist and 
racist or an anti-establishment hero, the US population has him as 
their commander-in-chief for the next four years – and, given the 
country’s position of power in the world, the rest of us are stuck with 
him, too. 

It is, of course, still early days for the President-elect but this hasn’t 
stopped a tsunami of questions being asked about what kind of 
president Donald Trump will be. 

His campaign was hugely controversial, featuring claims that he 
would build a wall along the US-Mexico border and that climate 
change was a Chinese hoax. However, since winning the election, 
some of his most eye-watering statements have already been watered 
down - probably as the realisation of what is achievable as US 
President sets in. 

There is also a consensus that, despite the controversy, Donald 
Trump will be a pro-business leader, with promised cuts to corporate 
tax for US businesses. 

More worryingly for international business, though, is that there 
has also been much protectionist rhetoric espoused by Trump during 
the election campaign.

Julie Underwood, international trade director for the North East 
England Chamber of Commerce (NEECC) says: “There’s still an 
awful lot of questions to be answered about [Trump’s] international 
engagement policies. 

“Had Hilary Clinton won the election, then I think it is probable 
that a lot of policies in terms of international relationships and 
trade would have stayed the same. This would have created more 
consistency for business. But we don’t know what President Trump 
will do.”
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Stan Higgins, CEO of NEPIC, adds: “[Trump] 
believes that a lot of the negotiated trade agreements 
have resulted in the loss of jobs in America. I’m not 
sure that’s the case. I think industry in the US has 
suffered, as all global economies have, because there 
is more automation, particularly in manufacturing, 
which has led to fewer jobs.”

But what about UK business? 
John Dickerman, head of the Washington office 

at CBI, maintains that the UK is still a hugely 
important market for the US – and vice versa. 

“The UK is the number one investor in the US, 
by quite a large margin,” he says. “£400 billion has 
been invested in the US by UK firms and it has 
created one million jobs stateside. And this has been 
reciprocated with US firms creating one million jobs 
in the UK.

“The Trump rhetoric on trade has been very 
harsh,” John continues, “but having said that, what 
we’ve been able to glean from the campaign is that 
he does value the relationship with the UK - not 
only because we share a common language, a 
common ecosystem and common values, but the 
investment into both of our countries have been 
hugely significant for a long time.”

John also talks about the indication from the 
Trump team that it would prefer arranging trade 
agreements with individual countries to multi-state 
arrangements. This may work in the UK’s favour 
after Brexit, as who could forget President Obama 
warning that the UK would languish ‘at the back of 
queue’ if it chose to leave the EU.

But there is still real concern about the Trump 
presidency. His lack of political experience and 
ever-changing policy commitments, not to mention 
his unpredictable nature, creates uncertainty – the 
bane of businesses around the world. 

“Industry needs certainty, even if it’s negative,” 
says Stan Higgins. “Running a business is all about 
managing risk and you want to be able to make a 
forecast of what’s going to happen and prepare for 
this in the business plan.”

Stan also has a stark warning about the President-
elect’s stance on climate change (he recently told 

journalists he thought there could be a link between 
humans and climate change but this was hardly a 
commitment that he would look to tackle the issue).

“If the US doesn’t commit to global strategies 
to reduce carbon emissions, 
there will not only be a massive 
impact on the climate but on 
global industry, too,” says Stan. 
“There is a great cost to cutting 
carbon missions: changing 
raw materials and capturing 
carbon, etc., is done at a huge 
expense. If US companies 
don’t have to spend on these 
technologies, they will become 
more competitive and work will 
go to them. 

“Climate change has to be 
tackled by everyone as this 
makes it a level playing field for 
everyone.”

From January 2017, 
President Trump will enter the 
White House with a mammoth 
task ahead of him. He must create a solid political 
strategy that will reward his supporters and appease 
his doubters. How, and if, he manages to do this 
remains to be seen. 

If global business was hoping for more 
predictability going into 2017, it hasn’t got it 
stateside, thanks to events on November 8.

”Had Hilary Clinton won the 
election, then I think it is 

probable that a lot of policies 
in terms of international 

relationships and trade would 
have stayed the same. This 
would have created more 

consistency for business. But 
we don’t know what President 

Trump will do.”
- JULIE UNDERWOOD, NEECC

PROFILE
President Trump
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We pick some of the key events for the region’s 
business community this year 

NORTH EAST TIMES’ 
2016 BUSINESS 
REVIEW

March
Gateshead Council announces that it 
will not support the proposed North 
East devolution agreement.

February 
Sunderland is named as the fifth 
best place in the UK to start a new 
business, according to a survey by 
Quality Formations.

Nissan announces £26.5 million of 
investment in electric-vehicle-battery 
production on Wearside.

May 
The Finance for Business North East 
fund – also known as the JEREMIE 
programme – secures a £17 million 
top up.

According to the Business in Britain 
report by Lloyds Bank, the proportion 
of NE businesses exporting has risen 
in the previous six months from 27 
per cent to 33 per cent.

April
The Tees Valley Combined Authority 
is established.

Chancellor Osborne announces 
funding for a £30 million National 
Institute for Smart Data Innovation.

Atom Bank, the digital-only bank 
with headquarters in Durham, 
launches.

January 
Andrew Hodgson is announced as the new North East LEP 
chairman, succeeding Paul Woolston.

North East England Chamber of Commerce (NEECC) releases 
its QES Survey, which reveals a slowdown in growth for the 
region. 

REVIEW
Buisness review 2016
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August 
Northumbria 
University 
announces a 26,300 
sq ft extension to its 
Ellison Building.

September 
North East devolution plans collapse after Sunderland, 

South Tyneside and Durham councils join Gateshead in 
rejecting the proposed agreement. 

The Government announces the first £15 million 
instalment of funding to the Tees Valley as part of its 

devolution agreement.

SSI Task Force releases a report, one year on, which states 
821 new jobs have been created and 410 jobs safeguarded 

through the SSI Fund. 

November 
£145 million North East Fund – previously known as JEREMIE 2 – 
announced.

CBI predicts a weaker UK economic performance next year, revising 
down its GDP growth forecast to 1.3 per cent, from two per cent.

October 
Nissan announces it will build the new Qashqai and the 

new X-Trail SUV in Sunderland, settling nerves after 
Brexit

Entrepreneurs’ Forum announces figures that show an 
increase in employment, growth and exports for high-

growth businesses in North East 

Newcastle-Gateshead is chosen to host the Great 
Exhibition of the North in 2018, following a successful bid 

by NGI and partners.  

July 
Former Home Secretary Theresa May is appointed Prime Minister and Andrew 

Percy replaces James Wharton as the Minister for the Northern Powerhouse.

PD Ports announces a historic pact with Port of Tyne, ABP Ports and Peel Ports 
to pursue a Northern Ports Strategy. 

NEECC releases its QES, which shows steady growth for the region.

Kynren – An Epic Tale of England, the spectacular openair show by Eleven 
Arches launches in Bishop Auckland.

June 
Lord Heseltine releases his independent report, Tees 
Valley: Opportunity Unlimited, which details ways that 
the region can become a ‘global investment hotspot’.

The UK electorate chooses to leave the EU in the 
referendum. Prime Minister David Cameron resigns.

The inaugural FinanaceCamp North East, organised by 
VentureFest,  takes place at Ramside Hall where regional 
businesses pitch to investors and funders.
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COMMENT
James Ramsbotham

Chief executive of the North East England Chamber of Commerce, James Ramsbotham, reflects 
on the roller coaster ride for the region’s businesses in 2016

QUITE A YEAR 

NEECC
www.neechamber.co.uk
@NEEChamber
@NEEChamberJames

i

I have never known a year like 2016 for 
creating so much uncertainty for our business 
community. 

Throughout the last 12 months, the North 
East England Chamber of Commerce (NEECC) 

has campaigned hard to ensure decisions were made 
on issues so important for all our future success. 

However, there were also decisions taken which 
were very much beyond our control. We now 
need to roll our sleeves up and deal with them as 
positively as possible.  

The referendum result will alter how we trade 
with Europe and the rest of the world but I am a 
firm believer in the saying that ‘things always turn 
out best for those who make the best of the way 
things turn out’.  

We now have to find the opportunities as we re-
shape our global relationships.

On a positive note, we had some substantial 
triumphs which mitigated the long wait for their 
green light from the Government.  

One of the most important announcements was 
confirmation that there will be a third runway at 
Heathrow. This is of the utmost importance to the 
UK’s connectivity with the rest of the world, as well 
as our European markets. Heathrow is the hub that 
so many North East companies use to engage with 
their customers in global markets and it is a much-
used link for inward investors and tourists.

Another great achievement was winning 
the bid for the Great Exhibition of the North. 
This opportunity to promote our cultural and 
commercial assets is unrivalled and will be a 
tremendous boost to our powerful economy. It will 
allow us to show off our world-class businesses 
alongside our wonderful museums, galleries and 
attractions in a new and imaginative way. 

Innovation was on show in Bishop Auckland 
throughout the summer during the awe-inspiring 
Kynren spectacular which had thousands of visitors 
spellbound. The economic lift and profile-raising 
impact of this event is brilliant for our whole region 
and will continue to grow for years to come.

November was definitely a month for positive 
business announcements. None more so than 

Nissan’s decision to manufacture two new models in 
Washington. What a great vote of confidence for the 
team and the many businesses which supply them 
and work so hard to ensure the plant’s constant 
success. The employment security this investment 
offers for years is a great boost to our region’s 
workforce.

As a region, we are making very positive inroads 
to reduce the gap between our unemployment 
figures and the national average, which now stands 
at its lowest rate since 2010. We continue to see 
employment growth and we now have more people 
in work than ever before. This good news does, 
however, exacerbate the North East’s skill shortages 
and puts further pressure on a diminishing pot to 
draw training funds from.

In 2017 we need to work hard to get better 
at attracting talent from the rest of the UK and 
beyond. We have so much to shout about: a 
first-class quality of life in all our towns and cities 
together with the appealing cost of living and 
opportunities available. We should emphasise them 
all to draw in new talent.

There were also further steps forward with Tees 
Valley devolution and a really useful meeting with 
the business community to start exploring priorities 
and how the £15 million from the Government will 
be allocated.

In the north of our region we all know that 
devolution is a rather different story. It was hugely 
disappointing that a deal couldn’t be reached and we 
will continue to offer our support to get this process 
back on track.

Going back to the referendum result, we now 
have challenges as a region as well as a country 
but we need to be positive and seek out new 
opportunities. No one knows yet what a post-
Brexit world will look like and I understand some 
businesses fear what lies ahead.

We need to embrace the situation and exploit 
it. There are new ways of working with markets 
around the world as well as Europe. 

I see Free Trade Zones - used in Dubai and other 
parts of the world to such good effect - as being one 
possible route for our economic development.
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INTERVIEW
Ivan Jepson

What was your first break in 
business?
After graduating in applied 
chemistry in 1991, I drove 
to Newcastle to visit my 

girlfriend for the weekend. I read through the 
Evening Chronicle’s jobs page and saw an advert 
for a laboratory technician for the National Rivers 
Authority. I rang the number and started the 
following Tuesday. I’ve been in the North East ever 
since.

What did you want to be growing up?
I grew up living in a flat above a butcher’s shop 
and thought this was the career for me until I 
accidentally got locked in the walk-in freezer when 
I was eight. 

What attracted you to your current role? 
Prior to joining Gateshead College, I worked for 
Northumbrian Water for 24 years, where I had the 
opportunity to get to know many of the region’s 
employers. In 2011, I was invited to join the board 
of Gateshead College and over the course of four 
years found myself becoming immersed in the 
further education sector and the vital role it has for 
the North East’s future. To then get the chance to 
work in the skills sector alongside the North East’s 
employers was too good an opportunity to turn 
down.

What is your organisation’s mission?
To shape and nurture the most highly prized 
students in the jobs market. I am a great believer 
in collaboration and making meaningful links 
between further education, schools, universities 
and employers that will, ultimately, create an 
improved regional economy.

How do you get the best out of your team?
I look to lead by example and create an 
environment of open communication, 
encouragement and support. Developing trust in a 
team is critical and I always try and ensure there are 
open lines of communication, where all opinions 
can be heard. 

What has been your career highlight?
There have been many highlights for me over my 
career, however being part of the Gateshead College 
board when we were graded Outstanding by Ofsted 
in the summer of 2015 will stay with me for a long 
time. It was a privilege to listen to the feedback 
from the inspectors on their observations of how 
we put our students and employers at the heart of 
everything we do, our focus on delivering skills 
for regional priorities and giving every student the 
employment edge. 

What has been your biggest challenge?
Taking the step to leave Northumbrian Water and 
join Gateshead College. I knew I was leaving one 
outstanding North East organisation for another, 
however I was taking myself out of my comfort zone 
and testing myself in a completely different sector. 

Who or what inspires you?
I’ve met so many people over the years whose 
advice I’ve respected and that has helped shape me 
into the leadership role at Gateshead College today. 
I’ve also been involved with the charity WaterAid 
for several years and this has given me the chance 
to meet some inspirational people who, in the face 
of adversity, demonstrate resilience, passion and 
ambition for their families and their communities 
- qualities that are needed equally in organisations. 
Thinking about these people I’ve met inspires me to 
play my part in improving our region’s future.

What are Gateshead College’s short and long-term 
goals?
Gateshead College’s goals – both in the short and 
long term – are to help regional employers meet 
the skills challenges they face and to provide them 
with young people with a real employment edge. It’s 
never been more important that we take a lead on 
the skills agenda, working closely with employers, to 
ensure they can recruit skilled people for growth.

How do you achieve a good work/life balance?
It’s taken time to find the formula, however, I’ve 
learnt that to perform at my best at work, I need to 
plan quality time away from work, too.

Ivan Jepson joined Gateshead College’s executive team in January this year as business 
development director. With almost 25 years of industry and private sector experience, he 
is responsible for developing outstanding partnerships with the college and employers and 
strengthening links with the North East LEP, CBI, Entrepreneurs’ Forum and the North East 
England Chamber of Commerce

10 QUESTIONS

GATESHEAD COLLEGE
www.gateshead.ac.uk
@gatesheadcoll
https://uk.linkedin.com/in/
ivan-jepson-b3173414
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INTERVIEW
Gill Southern

Fair play and respect are so important. 
Once, when I was working in a junior 
role, my manager was a bit of a bully 
by reputation and in my absence 
would sneak and check over work, 

undermine any enthusiasm or creativity and 
micro manage my every task. It began to crush 
and destroy my confidence. My mother then told 
me that everyone’s voice and contribution should 
be respected and standing up for yourself was 
important. This led to a face-to-face meeting and, 
I’m glad to say, a few nicer manners thereafter. 

‘Play for more than you can afford to lose and 
then you will learn the game.’ This motto isn’t 
meant to encourage recklessness but a reminder 
that you must have real professional courage at 
times and push boundaries, take risks and work 
outside of your comfort zone. It will help move 
business forward, especially in tough times. Take 
the plunge and then work harder than ever to 
make it work.        

Understand the opportunities and constraints of 
your business. It will help you to develop strategies 
and set SMART goals. 

Look after your physical and mental health. You 
will need a lot of energy to inspire others and keep 
them engaged when they are running on empty.  

Stay humble. Don’t get carried away with awards 
and recognition. Positive press is always earned 
through team work.

Don’t agonise, over analyse or second-guess 
yourself. I was once given this advice and I have 
found it helpful over the years. Many times, no 
decision is worse than a wrong decision because 
inaction paralyses staff, prevents progress and 
destroys morale.

After growing successfully, don’t imagine that you 

can sit back and just routinely expect more of the 
same. Whatever level you reach, keep reviewing 
and continuously improving. Little steps, bright 
ideas and timely action count at any time. 

Be aware, be agile and don’t get stuck in a rut.

Look outward as well as inward. Most small 
companies get too caught up in the day-to-day 
routines but you should always be benchmarking 
yourself against other organisations and taking 
advice.

Find a mentor to work closely with you - someone 
who can get to really understand your business, 
either informally or as a non-executive director 
and who can ask questions of you, challenge your 
thinking and clarify your decision making.

Stick close to what you do well as you grow. There 
should be plenty of opportunities to diversify and 
learn on the way, but make sure you continue 
to play to your strengths and keep focused so 
that any new activity will genuinely add value in 
terms of your bottom line, skills base, customer 
relationships and reputation. Don’t spread yourself 
and the company too thinly, with disruption and 
unnecessary risk.       

Always strive to be an inspirational leader. Train 
and empower staff to enable them achieve their full 
potential. Also, give positive feedback as well as 
constructive criticism wherever you can. The best 
way to motivate your team is to learn to let go and 
trust them.

Don’t forget to have fun. A sense of humour 
goes a long way. Surrounded by tough welders, 
platers and fabricators from a ship yard, coal 
mine and heavy industry heritage, there is never 
a dull moment at Wessington Cryogenics. In 
tough times, I know we can rely on a bit of factory 
humour. I wouldn’t swap it – it’s magic.   

After working for 20 years in leadership roles within the banking and education sectors, Gill 
Southern was appointed to the role of commercial director and joint owner of Wessington 
Cryogenics, which manufacturers cryogenic pressure vessels for the oil and gas and research 
sectors. Gill is also the vice president of the North East England Chamber of Commerce and 
board member of the Entrepreneurs’ Forum. She was awarded an MBE for Services to North East 
Industry in 2011 

WHAT I’VE LEARNT

WESSINGTON 
CRYOGENICS
www.
wessingtoncryogenics.com
gillsouthern@
wessingtoncryogenics.com 
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INTERVIEW
Sean Bullick

The award-winning business 
improvement district company, NE1 
Ltd, celebrated its tenth anniversary 
this year. 

The organisation – led by chief 
executive Sean Bullick - receives around £2 million 
each year from local businesses (via a levy on their 
business rates) to deliver a range of projects that 
promote and stimulate the economy of Newcastle 
city centre and the surrounding areas. 

NE1’s Alive After Five initiative, bridging 
Newcastle’s daytime and evening offering, has 
attracted 11.6 million visitors and contributed £708 
million to the local economy since it was established 
in 2010.

The organisation has also hosted and supported 
several high-profile events including the biannual 
Newcastle Restaurant Week - the last of which 
saw more than 40,000 diners spend in excess of 
£530,000 over a one-week period; Newcastle Motor 
Show, which added an estimated £8 million to the 
region’s economy; Northern Pride; RFL Magic 
Weekend; Vueling Quayside Seaside and more.

The Welcome Students of the World event was 
organised by NE1 for the first time this year and 
helped to showcase Newcastle as a thriving city 
for international students with seven searchlights 
(representing the seven continents) shining over 
the city, alongside flags from 152 nationals, over a 
three-week period.

NE1 was also heavily involved in the £24.5 
million redevelopment of Central Station (in 
partnership with Newcastle City Council, Network 
Rail and Virgin Trains East Coast) and, before this, 
brought a city marina to Newcastle’s Quayside 
which has brought a number of multi-million-
pound yachts - and their owners and crews - to the 
city. 

In February this year, NE1 opened its Space2 
facility to help young people into work. This has 
since transformed into NE1 CAN, which looks to 
bring the city’s young people and 1400 employers 
and employment providers together.

Sean, a former commercial lawyer who moved 
to the Imperial War Museum where he worked 
with the Government on projects of historical and 
cultural importance, relocated from London to 
establish NE1 Ltd. 

From his Newcastle office on the top floor of 
Milburn House, overlooking the Castle Keep, 
he reflects: “We deliver a range of projects and 
activities that on the surface may not have an 
obvious narrative but are all focused on helping 
the business environment of Newcastle and its 
surrounding areas.”

Business improvement district companies, or 
BIDs, are based in cities across the world and their 
activities can vary dramatically depending on the 
requirements of their localities. 

“I have spoken to BIDs in South Africa’s Cape 
Town who spend 70 per cent of their funds on 
security and the remaining 30 per cent on helping 
people into jobs,” Sean explains. “On the other 
hand, someone from a BID in Hamburg, Germany, 
described its work to me as ‘organising parties for 
the rich’ - to encourage affluent people to spend 
more money in the city.”

While NE1’s work initially focused on a 
programme of marketing and events to raise 
Newcastle’s profile, in recent years it has 
supplemented this activity with more ambitious 
capital projects.

After completing the successful redevelopment of 
Newcastle Central Station last year, NE1 has turned 
its attention to the Bigg Market and recently secured 
£3.2 million of funding to revamp this area of the 
city, with the potential of attracting an additional 
£30 million of investment from surrounding land 
owners.

NE1 has also embarked on its Newcastle Retail 
Quarter project which plans to improve Newcastle’s 
main shopping thoroughfare, Northumberland 
Street, and its tributaries by ambitiously creating 
a partnership of up to 50 property owners and 
developers.

Sean cites a recent study released by The 

Chief executive of NE1 Ltd Sean Bullick reflects on the past ten years of the city’s business 
improvement district company, and tells Alison Cowie why, in the face of Brexit, austerity and 
ongoing uncertainty, it remains a beacon for growth and prosperity in our region

NE1 TURNS TEN 
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INTERVIEW
Sean Bullick

Academy of Urbanism on Lisbon in Portugal as 
the inspiration for the project. In the study, it talks 
about horizontal investment on streets, parks, 
and so on at the ground level, leading to vertical 
investment with more companies leasing space in 
buildings from the first floor upwards. 

“It’s a model that we’re hoping to replicate in 
Newcastle’s main shopping area,” Sean says.

NE1’s diverse workload was recognised this year 
when it was awarded the EU BID Award 2016. 

Presented by the Association of German 
Chambers of Industry and Commerce, it is the first 
time a BID outside Germany has won the accolade.

“We were absolutely delighted to have been 
awarded the [EU BID Award 2016],” says Sean. 

“One of the reasons we believe we were successful 
was our ability to clearly demonstrate the return on 
investment for the businesses that fund us.”

He explains further: “It would be very easy for 
businesses to simply see the payments that they 
make to us as another tax but we want them to see 
it more as an investment and spend a lot of time 
measuring the footfall and projected spend from 
our activities to show that businesses receive more 
than they put in.

“For example, we announced this year that our 
Alive after Five initiative has contributed more than 
£700 million to the local economy over the past six 
years.

“Much of this has been spent directly in 
Newcastle’s bars, shops and restaurants, but actually 
some of our biggest supporters of the initiative have 
been from the professional services that see the 
benefit in creating a vibrant night time economy for 
their staff and clients.”

NE1 has also been keen to demonstrate the 
effectiveness of BIDs to Government and Sean 
visited 10 Downing Street a year ago to speak to 
advisors of the then Prime Minster David Cameron.

“The basic point we wanted to get across was 

that NE1 was a very cost effective way of delivering 
really useful change,” says Sean.

“As a private sector body, we can work nimbly 
without having to get bogged down in public sector 
procurement,” he adds. 

There has, of course, been much political 
upheaval since that visit – not least with the person 
who presides at 10 Downing Street. 

Sean, however, is confident that Theresa May’s 
Government remains committed to the future of 
NE1.

“We recently met with Andrew Percy [who 
replaced James Wharton as the Minister for the 
Northern Powerhouse in July this year] and I got 
a sense that he had a good understanding of the 
potential NE1 has to deliver more. He seemed 
genuinely committed to the North and in working 
together to deliver economic growth,” Sean reflects.

In the face of Brexit, ongoing austerity and 
continued uncertainty for businesses, Sean 
maintains that the role of NE1 is now more 
important than ever. 

“Newcastle and the region are at risk of becoming 
horribly isolated simply because of our geographic 
position,” he explains.

“Unless we make the business case, as effectively 
as we can, for better infrastructure, more inward 
investment and increased export trade, we as a 
region could be forgotten about. 

“We must demonstrate our importance and show 
Government we can grow GVA, create a wealthy 
and prosperous region and trade with the rest of the 
world. 

“If we don’t make the case, then no one else will.”
The chief executive considers the collapse of 

North East devolution in September this year - 
when four of the seven local authorities declined the 
proposed agreement - a major blow in putting this 
case forward.

“It absolutely was a lost opportunity and NE1 is 
very supportive of Nick Forbes [leader of Newcastle 
City Council] in his pursuit of a devolution deal for 
the three local authorities north of the River Tyne 
who did agree,” he says.

Looking to the future, Sean is cautiously 
optimistic that Newcastle and its surrounding 
area will build its reputation nationally and 
internationally.

Next year, NE1 will continue with its Bigg Market 
and Newcastle Retail Quarter projects, as well 
delivering a programme of events.

“We’re currently exploring opportunities which 
will provide a more visually dramatic Christmas 
2017,” Sean reveals.

The business owners and residents of Newcastle 
and its surrounding areas will have to wait and see 
what other opportunties NE1 brings next year and 
beyond.
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INTERVIEW
Andrew Lewis

Tees Valley Combined Authority 
(TVCA) was established in April of this 
year and Andrew Lewis was appointed 
as its managing director three months 
later. 

The new organisation merged the powers of 
the five local councils (Darlington, Hartlepool, 
Middlesbrough, Redcar & Cleveland and Stockton) 
with the region’s existing Local Enterprise 
Partnership - Tees Valley Unlimited - and was 
tasked with continuing to secure investment 
and jobs in the Tees Valley, while paving the way 
for devolution, which promises greater local 
governance and £450 million of funding over 30 
years.

According to Andrew, the creation of the 
combined authority was essential for the smooth 
transition of devolution and the future development 
of the region, as he explains: “The Tees Valley has 
a track record of collaborative working with the 
LEP and before that, the joint strategy unit. So the 
combined authority is more of an evolution than a 
revolution.

“We haven’t had to start from a blank piece of 
paper but the combined authority does present 
a number of new opportunities. “We are now a 
statutory legal body, which means we can take 
on responsibilities and powers from central 
government while offering more transparency to the 
public, democratic decision making and scrutiny.”

Andrew’s previous roles include 15 years working 
as an economist at The Treasury, a director role at 
the Northern Way (a predecessor of the Northern 
Powerhouse) and, most recently, the position of 
assistant chief executive at Newcastle City Council. 

In taking on the role at the new Tees Valley 
Combined Authority, Andrew has inherited a 
region with its own unique economic footprint and 
combination of opportunities and challenges. 

“The Tees Valley has a very proud industrial 
heritage going back decades and, in some sectors, 
we are internationally significant with a strong 
export orientation,” Andrew reflects. “We are 
particularly strong in the chemical and processing 
industries and have a large skill set and potential 
for growth in several new sectors including 
biotechnology, digital and green energy.

“That said,” he continues, “the region’s heritage 
has also created substantial social and economic 
problems that the combined authority and its 
partners must address.”

While the North East unexpectedly rejected 
devolution in September this year, Tees Valley has 
pressed ahead with its plans, joining the likes of 
Manchester, Sheffield, Liverpool and London.

For Andrew, there is no doubt that devolution 
will bring benefits to the region.

“There is a lot of frustration about how slow 
Government can be in responding to local area’s 
needs, and also how short-term and irrelevant 
interventions can be for the Tees Valley as they 
attempt to fit it into a national agenda.

“The devolution deal will allow us to take 
responsibility and make many more decisions 
locally – which were previously made behind closed 
doors in Whitehall – in a transparent way and in 
partnership with and for the benefit of the people 
who live and work here. 

“In addition, it will also allow us to draw 
down funding from central government and get 
preferential access to investment.” 

Much of the activity of the TVCA this year has 
been focused on preparing for more devolved 
powers, while building on the existing work of Tees 
Valley Unlimited. 

The authority recently launched Tees Valley 
Business Compass, a major expansion of its 
support service for business, along with the Youth 
Employment Initiative to help young people 
train and access jobs, marking the first project in 
preparation for taking full responsibility for adult 
education by 2018.

In gaining increasing responsibility for transport, 
the TVCA has also taken the lead on a number of 
specific interventions to alleviate poor service and 
congestion hotspots. 

This has included working on the redevelopment 
plans for Darlington (which will be part of the 
High Speed Rail Network) and Middlesbrough’s 
train stations, improving the region’s bus services, 
alleviating congestion on the A19 and partnering 
with Transport for the North to radically improve 
the quality of transport services across the North of 
England.

Andrew Lewis, the managing director of the newly formed Tees Valley Combined Authority, 
speaks to Alison Cowie about what the organisation has achieved since April 2016, and why he 
wants the region to be a flagship for devolved Government powers 

EXEMPLAR OF DEVOLUTION
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TVCA has also been heavily involved in the 
response to the closure of the SSI steelworks – 
causing the redundancies of more than 2200 direct 
workers and having an impact on a further 1000 
contractors.

Working with Redcar & Cleveland Council and 
the SSI Task Force (chaired by the council’s chief 
executive Amanda Skelton), the combined authority 
has supported former employees in retraining and 
finding work, helped the companies in the supply 
chain seek new business opportunities, and also 
assisted the wider community.

“We haven’t been able to completely mitigate 
the devastating consequences of SSI’s closure but 
a report by the SSI Task Force, released recently, 
shows that the steps that have been taken have got 
people into jobs, created business opportunities and 
made a difference,” says Andrew.

The team at TVCA has also had to deal with the 
fallout of Brexit and the future end of European 
funding, a large amount of which has been received 
by the Tees Valley.

“There was an immediate implication after the 
EU referendum result that put a real brake on 
the commitment that we able to enter into using 
European funding,” Andrew explains. “At the time, 
the Tees Valley’s European programme was set to 
benefit from more than £170 million of European 
funding over the following few years and so we 
lobbied Government to provide the guarantees 
which would allow us to continue our efforts. 

“We did get the assurances we needed and it was 
recently announced that our European funding 
would actually be extended, which has given us the 
confidence to continue to invest in the region. 

“However,” Andrew adds, “this only takes us up 
to the point when the UK leaves the EU, and so we 
will continue to make sure alternatives to EU money 
are secured for the Tees Valley.” 

Next year, Andrew says, the TVCA will continue 
to embrace devolution and the first £15 million 
annual instalment of funding, announced by the 
Government on September 29, will be used to 
continue support for young people to develop their 
skills, levy national money to bring mass access 
to superfast broadband, and develop proposals to 
bring more culture and tourism to the Tees Valley.

The combined authority will also oversee the 
election of the Tees Valley mayor - a condition of 
devolution – who will become chairman of the 
TVCA and form a cabinet of council leaders to 
deliver a constitution that Andrew describes as 
“based on collaboration and co-operation”.

He continues: “The choice for mayor is clearly a 
matter for the electorate but I’m hoping the election 
creates an opportunity to open up a debate and to 
engage the citizens in the big choices that we are 
going to have to make for the Tees Valley economy.”

Asked what the biggest challenge for TVCA will 
be in 2017, Andrew replies: “It will be the same as 
the one [the authority, the LEP, and the councils]
have always faced: answering how we secure 
investment and job creation in the Tees Valley. 

“Devolution is not the end - it’s the means to 
an end. It will be there to help us in our effort to 
improve our local authority and bring prosperity 
and jobs to the region. 

“We will continue to strive for this but I do think 
that next year, the Tees Valley Combined Authority 
will have more opportunities to make a difference 
and build a successful response to the challenge.”

INTERVIEW
Andrew Lewis
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David Robinson began his maritime 
career in 1984 when he secured a 
year’s work experience placement 
at the Port of Felixstowe. After 
graduating, he was offered a job 
as a business analyst and quickly 
progressed to operations research 
manager and later to terminal 
operations manager.
David spent nine years in senior 
management positions at ports in 
Asia, the Middle East and Africa 
before returning to the UK to become 
Teesport Managing director in 2002. 
Four years later he became chief 
executive officer for PD Ports

THE LONG 
GAME

INTERVIEW
David Robinson

PD PORTS
PD Ports owns and operates 

Teesport, the second largest 

container port in the north.

www.pdports.co.uk
@PDPorts 
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PAST
I have spent the vast majority of my working career 
in the maritime industry but it was never a carved-
out plan from childhood. In fact, I’d planned to be a 
veterinary surgeon like my dad. 
It was a tough industry to get into in the 1980s. 
Jobs in general were hard to come by. The maritime 
industry was prone to constant strike action and 
the National Dock Labour Scheme had just been 
repealed. The landscape and technology was in stark 
contrast to today’s. The largest container vessel on 
the waters at the time was an Evergreen vessel some 
3600 TEUs (20 foot equivalent unit). Now it’s more 
than 20,000.

PRESENT
Teesport is of significant importance not just to 
the region and northern economy but the port is a 
key infrastructure asset to the UK and the national 
economy.
The landscape of the Tees has changed over the 
years and our business has evolved. I have seen 
major shifts in our business in that time and, with it, 
real opportunities for growth and diversification. 
Ten years ago, warehousing was scarce, yet now 
Teesport is home to the largest retailer-backed port-
centric logistics park in the UK. ASDA and Tesco 
both dominate the landscape with their national 
distribution centres representing more than £180 
million of investment on Teesside.
The last 12 months have been challenging but we 
have seen new business wins and growth in the 
energy and container sectors, as well as job creation 
through new projects such as the construction 
of a new £650 million biomass power station at 
Teesport.
We have also upgraded our container operations 
and equipment, launched new quay infrastructure 
and opened a dedicated rail freight terminal. 
Training has continued in the form of safety 
management courses, with employees taking on 
new challenges to further their careers.
Our business is right at the heart of what 
happens here on Teesside, which also drives our 
commitment to the region’s young people. That’s 
why, through PD Ports and collaboration with 
the wider industrial platform, the High Tide 
Foundation was created in 2012 to inspire and 
motivate young people to build their career on 
Teesside. 

FUTURE
I’m enthusiastic about the future. There are some 
huge opportunities in Teesside and I think, if we get 
it right, this region can position itself as a major UK 
energy hub. It won’t happen overnight and there is 
a long way to go but we have the fundamental skills 
and infrastructure here that we can build on.
Our port-centric logistics business model is one we 
intend to grow with further potential investment in 
our container platform enabling Teesport to handle 
greater deep sea volumes coming from the Far East. 
That side of our business has grown 12 per year each 
year for the last seven years and we intend to drive 
further growth.
We are also looking to position Teesport as the 
Northern Gateway, providing direct trade routes for 
global shippers serving northern markets.
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INTERVIEW
Rebecca Ball

At first glance, the building where 
Sunderland’s bid for UK City of 
Culture 2021 is based doesn’t seem 
very befitting. Rather nondescript 
from the outside and bordering the 

once-grand derelict Joplings department store, it 
doesn’t appear to be the best surroundings from 
which to stake Sunderland’s claim to be a cultural 
hub. 

However, the building could almost be a 
metaphor for Sunderland itself – while from the 
outside it may not look much, in truth, it is a 
real hidden gem. Scratch the surface and a grand 
history and proud heritage soon becomes obvious. 

Step through the door, and 4 St Thomas Street is 
a truly splendid and hugely impressive Edwardian 
building, with an equally significant history. Once 
the headquarters of the River Wear Commissioners 
– who founded the Port of Sunderland in 1717 
and enabled the creation of one of the most 
famous shipbuilding destinations in the world – it 
becomes obvious why this has been chosen as the 
bid’s HQ. 

Rebecca Ball, bid director for Sunderland’s 
campaign, proudly shows off the building, and 
particularly its stunning boardroom, which 
bears the names of all 12 Chairmen of the 
Commissioners. Having lived in the North East for 
five years since moving here from London, it’s clear 
she loves the region, and is a passionate advocate 
of Sunderland.

“I think Sunderland has such a fascinating 
history, going back to Bede and how this was a 
centre for learning, to the city’s huge industrial 
achievements and shipbuilding and the things 
we invented; we have a great story,” she says, her 
‘Sunderland City of Culture’ bid badge taking pride 
of place on her lapel. 

“But our bid to be UK City of Culture is about 
the future of the city, and how we can build on the 
success of our past to take our opportunities for 
the future. We know this is not a city without its 
challenges, and perhaps some of our competitors 
may be further in their journeys than we are. 

“But this is not a beauty parade – it’s about who 
can take the opportunities that come as a result of 
being UK City of Culture to create long and lasting 
positive change.”

Sunderland is one of 11 cities set to submit 
their bids to win the UK City of Culture 2021, 
with a decision being made by this time next year. 
To say the stakes are high is an understatement 
– predictions are that Hull, UK City of Culture 
2017, will see £184 million pumped into the local 
economy, alongside the creation of 1200 jobs and 
a new era of growth for Humberside, through 
securing the highly sought-after status. 

Sunderland articulates five areas in which it 
would benefit from winning: raising its profile as a 
cultural hub; raising the potential and aspirations 
of young people; connecting and unifying the city; 
improving health through participation in arts; 
and boosting job prospects and creation. 

While not regarded by many as a frontrunner at 
this stage – Coventry and Paisley are said to be the 
favourites – Rebecca is adamant that Sunderland 
has at least as good a chance as any of its 
competitors. And while that may be an easy thing 

Sunderland is one of 11 cities bidding to be the UK City of Culture 2021. Rebecca Ball, the city’s 
hugely passionate bid director, tells Deborah Johnson how the business, cultural and academic 
communities of Sunderland are working together to win the coveted prize

PUTTING WEARSIDE ON THE 
CULTURAL MAP
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to say, there is a strong case to back it up. 
The bid has won the backing from across the 

whole city and indeed the wider North East, with 
Sunderland City Council, Sunderland University 
and the MAC Trust (Sunderland’s dedicated 
music, arts and culture body) working in close 
collaboration with the city’s business community 
and residents to ensure a collective passion and 
joint approach. The growing success of existing 
assets such as the Empire Theatre, Sunderland 
University and the National Glass Centre, 
combined with future projects including the Tall 
Ships 2018 and redevelopment of the Vaux site are 
also persuasive arguments. 

Rebecca, whose background includes being a 
director of the Arts Council and of The Cultural 
Spring, a project to encourage more participation 

in the arts in Sunderland and South Tyneside, says, 
with her characteristic passion for the cause: “One 
of the things that first struck me when I moved 
up here was how people support each other and 
work together to make things happen, and that is 
absolutely the case with our bid. Business people, 
artists, academics and the council are all working 
together to create this vision for our city, and that’s 
very special. 

“Everyone is committed to galvanising 
Sunderland and to coming together to make a 
difference to our future. This bid is the beginning 
of a journey for us, whether we are successful in 
our bid for UK City of Culture or not, although 
clearly winning the bid would help enormously.  

“We want to be seen by people who live here, 
and by the wider UK too, as a place where you can 
be proud to live and work, where you can have a 
strong cultural life, and where our young people 
can achieve their full potential and develop their 
careers. 

“Putting the bid together is a very positive 
process for the city, and through sharing and 
articulating ideas and aspirations, we can then act 
on them. This is an exciting time for the city and 
we would urge everyone to get involved – everyone 
has a voice and a role in this. The opportunities are 
for everyone.”

INTERVIEW
Rebecca Ball

SUNDERLAND CITY OF 
CULTURE BID 2021
www.sunderland2021.com
@Sunderland2021

i

“Our bid to be UK City of 
Culture is about how we can 

build on the success of our past 
to take our opportunities for 

the future.”
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‘Hard work wins’ was the mantra 
at the heart of everything 
Gateshead College did 
throughout 2016. It’s an ethos 
which is instilled in students 

and apprentices from day one of their studies and 
underpins every aspect of how the college operates 
with staff, partners and the business community.

Driving performance standards 
Gateshead College retained its position as the 
number one college in the North East and was 
named sixth in the UK based on the success of its 
students.

Impressive statistics showed that 95 per cent of 
students had a positive destination, progressing 
to either further or higher education, starting an 
apprenticeship or securing a job.

Innovative work with business
Striving to work differently to others in the sector, 
Gateshead College seeks to work as a business 
partner and devise innovative ways to solve the 
skills problems of local and national employers.

When Ryder Architecture and a consortium of 
designers, builders and project managers revealed 
that training and traditional industry qualifications 
were no longer fit for purpose, the college worked 
closely to design a new solution. 

PlanBEE, a campaign for change in the 
built environment, includes a new higher 
apprenticeship programme in architecture, 
engineering and management.

Elsewhere, through a partnership with G4S 
Utilities and Energy and Utility Skills, the 
college has become the only college in the UK 
to proactively address the skills shortage in the 
energy sector with the introduction of a pioneering 
trailblazer apprenticeship. The programme will 
deliver the training needed to meet the high 
demand for an extra 6000 smart meter installers 
and training to up-skill 3000 existing installers by 
2019.

Getting the North East working
As well as developing bespoke solutions for 
employers, Gateshead College tries to take a 
broader view to meet skills shortages and address 

unemployment in key sectors in our region. 
Working with partners intu Properties and Job 
Centre Plus, a new pre-employment programme, 
Retail Gold was created, providing jobseekers with 
the skills required to secure positions at intu Eldon 
Square and intu Metrocentre.  

Industry standard facilities 
Investment of more than £300,000 in engineering 
facilities in 2016 ensured that apprentices continue 
to receive industry-standard learning experiences 
and their employers can be confident that training 
is up to date and industry relevant.

Strong leadership 
The accomplishments of principal and chief 
executive Judith Doyle were recognised at the 
highest level this year when she was named FE 
Leader of the Year in the Times Educational 
Supplement FE Awards 2016. 

At the heart of our community
An organisation with a strong community spirit, 
the staff and students of Gateshead College have 
also found time to raise funds for their own 
charity ,the Gateshead College Foundation, which 
supports students to cover some of the costs of 
coming to college, as well as St Oswald’s Hospice, 
Mind, Macmillan, Age UK and Children North 
East.

EDUCATION 
Gateshead College

It’s been a dynamic 2016 for the North East’s leading FE college, as Gateshead continued to 
outperform many of its peers nationally, creating skilled young people fit for work

HARD WORK KEEPS COLLEGE 
AT THE TOP OF ITS GAME

GATESHEAD COLLEGE
www.gateshead.ac.uk
@gatesheadcoll
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Traditionally beset with tortuous 
terminology, law is a profession laden 
with complexities, but at Muckle LLP 
in the heart of Newcastle, the term 
‘legal ease’ is more than just a quirky 

sound bite.
With communication at the forefront, the firm 

is on a course that its partners hope will achieve 
their ambition – to be the leading law firm in the 
region for businesses. Underpinning everything 
is the focus on strengthened relationships with 
businesses across the region. Behind the wheel is 
client and strategic development partner Stephen 
McNicol.

Formerly managing partner at Muckle - a role 
he took on at the age of just 34 - Stephen has 
served his time sifting through the intricacies of 
the legal industry both in the North East and in 
London, the city of his birth.

His latest post, however, places an emphasis on 
the key component of engagement, and, as he puts 
it, provides a welcome licence to implement his 
expertise on a blank canvas.

“At the end of last summer I stepped into a 
totally new role,” says Stephen. “A role that was 
new to the business – that’s incredibly exciting and 
forward thinking on the part of new managing 
partner Jason Wainwright. I had an empty inbox 
and a diary that was blank. I found that very 
empowering.”

He continues: “Over the summer of 2015 I had 
a three-month sabbatical. It was a great chance 
to clear the mind, recharge the batteries and give 
Jason the time and space to implement the changes 
he wanted to make.

“It’s no secret that I love the new role. Technical 
excellence and strength in depth are no longer 
true differentiators for clients – without them you 
simply can’t win, but alone they are not enough to 
set you apart. There are so many good lawyers out 
there but it’s now all about how you deliver that 
makes the difference. 

“Talking to Jason, I explained that what I really 
wanted to do was get out and talk to people, 
because law is a relationship business. 

“We can be the best lawyers in the world, but if 
we don’t engage with people then we haven’t got a 
hope. Giving clients what they want and in a way 
that suits them and their business is not a new 
concept. The hard part is delivering it and I don’t 
think that you can achieve that without spending 
time, a lot of time, listening. We want to be a 
business that listens, adapts and then delivers.

“No, I’m not a salesman,” he adds. “Quite the 
opposite. I don’t have to come out of any meeting 
with a piece of work. Of course, I believe very 
strongly that winning work is a natural by-product 
of creating the right relationships but that’s what is 
truly liberating about the role. What I try to do is 
create opportunities. Opportunities for the people 
that I speak to, and opportunities for us. The better 
the relationship, the more chance there will be to 
create.

“People love to talk about their businesses. 
It’s great to hear their passion and understand 
what they see as opportunities and challenges. 
Sometimes chatting to a lawyer who has run a 
successful business for 11 years – particularly 
when the conversation doesn’t cost anything – can 
be really helpful.”

Pressed on how his colleagues at Muckle have 
reacted to the new role, Stephen says: “Getting 
your head around the fact that there might be 
someone in your business who isn’t tasked with 
doing legal work and charging for it is difficult, but 
personally I think it’s hugely valuable. The reaction 
of the team at Muckle has been really positive and 
they’ve been quick to see how it can benefit them 
and the business.”

With clients such as The Football Association, 
Arriva plc, The Caribbean Premier League and 
British Airways Clubs on its books, Muckle 
could be forgiven for taking its eye off the ball in 
a regional sense as the clamour for big business 
intensifies.

But in Stephen’s case, his relationship with and 
understanding of the wider North East reaches far 
beyond a superficial sprint finish in the race for 
high-profile brands.

Currently living just outside Hexham with his 

LAW 
Muckle LLP

Whisper it quietly, but behind the scenes at one of the North East’s most prominent legal 
firms, the language of law is changing. Dan Sheridan meets Muckle LLP’s client and strategic 
development partner, Stephen McNicol, to find out more

BRINGING THE REGION’S 
BUSINESSES TOGETHER
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wife Niki and their children, Hugo and Freya, his 
bond with the region began in the late 1980s, and 
shows little sign of weakening.

“I first came to the region to study law at 
Newcastle University in 1988,” explains Stephen. “I 
spent two days here for the interview process and 
was hooked.

“We were shown around town and had an 
obligatory night out, and from that point there 
was no turning back. What attracted me was the 
people and the atmosphere. It had a vibrancy and a 
personality that really struck a chord.

“I spent the first 12 years of my life in London, 
before my family moved to Buxton in Derbyshire’s 
Peak District. I’ve gradually moved further and 
further north, but the North East is definitely the 
place for me.

“I love the fact that we have the best of so many 
things here. We have a great business community 
that presents all sorts of opportunities, we’re well 
connected to London, Europe and further afield 
and I get to live in beautiful countryside with some 
of the best cycling around - it ticks so many boxes.”

Following graduation, the customary year out 
in far-flung places was replaced in Stephen’s case 
with a 12-month stint in Manchester barristers’ 

chambers and a Buxton-based law firm before he 
secured a training contract with Robert Muckle 
in 1993.

A three-and-a-half year diversion to his 
native London with Lovells (now Hogan Lovells) 
quenched a thirst for big-city living before 
his return to Muckle as head of banking and 
restructuring.

It’s a spell during which Stephen freely admits 
he “grew up” as a lawyer, but he has some astute 
advice for today’s crop of would-be professionals 
pondering a move to the capital.

“I loved my spell in London,” he says, “and a 
frequently asked question from young adults when 
they see my resumé is ‘do I need to go there in 
order to be taken seriously?’.

“My answer to that is an emphatic ‘no’. The most 
important thing is to go somewhere that provides 
you with a working environment that you are 
likely to love and thrive in.

“If you hate big cities, don’t go to London. But 
equally, if you hanker after global transactions, 
you speak five languages and you have designs 
on working in an overseas office, the North East 
might not be your first choice. It’s not quite as clear 
cut as that but it’s a very personal choice that needs 
some serious thinking and research.

“I was 34 when I became managing partner, 
and although for many lawyers that might be 
considered way too early in their professional 
career, it felt right for me - it was the sort of 
opportunity that very rarely comes up. 

With a nod to the next 12 months and beyond, 
Stephen is taking a typically resourceful view, 
leaning on digital entrepreneurs to glean a greater 
understanding of their ever-changing business 
needs and how Muckle might better shape their 
offering for them.

Muckle’s market insights programme is also 
high on his agenda, as is a tangible drive to reach 
out to businesses across the region’s seven local 
authorities in an effort to better understand the 
varying challenges and opportunities they face. 

“I’m spending more and more time outside the 
office talking to people,” adds Stephen. 

“Leading initiatives like our ‘State of the Region’ 
series hopefully gives businesses a chance to see 
that we are much more than a law firm – we are a 
business, too. We can learn an awful lot from our 
clients and contacts. We’re trained as lawyers to 
deliver a service, but the people that we work with 
know a lot more about their business than we do. 
Why wouldn’t we try and learn from them?”

MUCKLE
www.muckle-llp.com
@MuckleLLP
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MUCKLE
To find out how the team can 

help your business please call 

Andrew Davison on

0191 211 7950 or email 

andrew.davison@muckle-llp.

com

www.muckle-llp.com
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LAW
Muckle LLP

It has been ten years at the top for North East law 
firm Muckle LLP.

 Insider North East Dealmakers Awards 
crowned the lawyers number one for the North 
East, having completed 43 per cent more deals 

than any other law firm in the region over the last 
decade. 

New appointments and recent award wins have 
also seen the team at the Newcastle-based law firm 
go from strength to strength, being crowned 2016 
Regional Law Firm of the Year at both the Legal 500 
UK and Solicitors Journal Awards. 

Information service provider Experian has also 
ranked the firm as the North East’s top dealmaker 
since 2014. 

So what is the firm’s secret?
“Quite simply, it’s about our people and building 

long-term relationships,” says Andrew Davison, 
partner and head of corporate. 

“Our breadth of expertise and the way we work 
with our clients makes us stand out. Whether it’s a 
small family-owned business or a large corporate 
firm, we care passionately that all our clients 
receive the same level of service and achieve their 
objectives.”

Growing expertise
Five experienced partners lead a growing team of 
expert lawyers, including Adam Rayner, who won 
Young Deal Maker of the Year, and Matthew Walsh 
who advised on the deal named Deal of the Year at 
the Insider North East Dealmakers Awards 2016. 

The team also added two new lawyers in 
September: Claire Willcock and Sara Worsick.

Andrew comments: “Sara and Claire have hit 
the ground running. They are exactly the kind of 
lawyers we look for at Muckle; extremely personable 
and technically excellent.

“As we continue to lead the way regionally as the 
number one dealmaker and in our advice to clients, 
it’s important for us to keep growing.”

Muckle deals that gave the North East a boost
There is no denying that 2016 has been a 
challenging year for many North East companies, 
but Andrew’s team has continued to help the 
region’s local businesses grow.

Fast-growing Kitwave Wholesale Group, 
Fairstone and AVID Technology have all received 
a boost this year either through investment or 
acquisitions, with the help of the Muckle team.

National award wins, a growing team and consecutive top dealmaker rankings have positioned 
Muckle LLP as a leading regional law firm

MUCKLE: TOP DEALMAKER 
FOR A DECADE
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HAY & KILNER
To enquire about the process 

of making or reviewing a 

will, please contact Elizabeth 

Gibbison, solicitor at Hay & 

Kilner on 0191 232 8345 or 

elizabeth.gibbison@hay-kilner.
co.uk
www.hay-kilner.co.uk
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LAW
Hay & Kilner 

What do musical legends Jimmy 
Hendrix, James Brown, Bob 
Marley and Michael Jackson 
have in common? They died 
either without having made a 

will or left a legally ambiguous one which has led to 
acrimonious battles with their respective loved ones.

Worryingly, in the UK, according to Citizens 
Advice, the number of those dying without a will 
has reportedly doubled over the past five years and 
a YouGov survey revealed that over two thirds of 
UK adults do not have a will. Making a will is often 
misconceived as not being necessary, but many 
problems can be encountered when a will is not 
made.

What will happen to my assets if I die without 
making a will?
In the absence of making a will, if an invalid will 
has been made, or, if some action has been taken 
to inadvertently revoke a previously made will, the 
rules of intestacy apply.

Under the rules of intestacy, those who are 
entitled to inherit the estate are not always the 

same persons as those the person making the will 
intended. Indeed, the most unpalatable outcome 
of the rules of intestacy applying is that distant 
relatives of the deceased could inherit their estate 
over loved ones such as partners and friends.

If you die without leaving a will, therefore, some 
or all of your loved ones could be left without any 
rights to inherit anything. Those who would not be 
entitled to inherit include unmarried partners and 
partners who have not registered a civil partnership, 
together with carers, friends or relations by 
marriage.

There are numerous pitfalls in dying without 
a will; most married couples, for example, would 
desire that their estate is left to one another and 
believe that if they die without making a will, 
everything would pass to the surviving spouse. 
However, for those who are married with children, 
there is a cap of £250,000 which can be received 
by the surviving spouse with the remainder of 
their assets being split equally into two halves. 
The spouse or civil partner takes one half and the 
children (or their children in their absence i.e. their 
grandchildren) take the other half.

There can also be what is known as a partial 
intestacy which occurs when someone dies leaving 
a valid will but the will does not dispose of all of 
their assets. It is always, therefore, best to seek 
professional advice, rather than leaving these things 
to chance.

What are the main reasons for people not making 
wills?
Bad luck is often cited as the reason stopping people 
making a will. People are also said to be put off 
making a will because they don’t feel they have 
anything that’s worthy of making one, or perhaps 
it hasn’t occurred to them that they need to make a 
will at all.

But the making of a will is by no means a morbid 
or unlucky process. It is in fact an exercise to bring 
peace of mind to a person and their loved ones both 
in life and in death.

At Hay & Kilner, we can assist you with making 
a will for the first time or, if you already have a will, 
we can help you to review it. We recommend that 
wills are reviewed periodically and upon any major 
circumstantial change.

The number of those dying without a will has doubled – but leaving things to chance can cause 
difficulties, says Elizabeth Gibbison, solicitor at Hay & Kilner

BE PREPARED IF 
THE WORST HAPPENS
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North East law firm, Square One 
Law, has recently released its 2016 
financial results and according to 
the Top 200 legal firm analysis, is the 
fastest growing commercial law firm 

in the country. 
The firm, which, in common with most other 

legal firms, has a financial year ending on April 30, 
announced turnover had grown by 39 per cent for 
the year ending in 2016, growing to £5.3 million 
turnover. This follows year-on-year growth over 
the past three years of 35 per cent.

Over the last five years, Square One Law has 
successfully established itself as one of the leading 
commercial firms within the North East legal 
market, with research recently published about 
the Top 200 legal firms in the UK confirming that, 
aside from mergers, no firm could match its rate of 
organic growth. 

Ian Gilthorpe, the firm’s senior partner, says: 
“Not everyone is aware of the growth and size of 
resource we have achieved. We are now firmly 
established as one of the leading commercial 

practices in the region, growing at a rate that far 
exceeds our competition. We are seeing increasing 
opportunities for further growth and are already 
becoming the commercial law firm of choice for 
many in the North East.” 

The business is being developed by building 
long-term, trusted relationships with clients and 
gaining a comprehensive understanding of their 
businesses to help them continue their success.  

In addition to supporting its clients’ organic and 
strategic growth, the firm has a strong track record 
in transactional activity.

During 2015/16, Square One Law completed 
22 corporate transactions of more than £500,000, 
with a total value of £290 million. 

Recent examples of large projects Square One 
Law has been involved in which have provided 
investment into the region include:
•  Blue Water Energy’s investment into Stockton-

headquartered engineering and process 
industries business, px Group.

•  The sale of Peterlee-based GT Group to 
international technology leader Knorr-Bremse 
Group, creating a global centre of excellence for 
the production of vehicle emissions systems.

•  Supporting Gateshead-based speciality 
pharmaceutical company, Shield Therapeutics 

LAW  
Square One Law

The founders of Square One Law, Ian Gilthorpe and Alan Fletcher, reflect on a stellar 
2016 for the five-year-old firm

TRANSFORMING LEGAL 
SUPPORT TO PROVIDE A 
CLIENT-CENTRIC SERVICE

“Our expansion is as a result 
of the successful pursuit of our 

strategy to provide relevant 
and client-centric services to 
businesses and entrepreneurs 

in a cost-effective way”
- ALAN FLETCHER
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plc, in its AIM flotation and subsequent 
commercial operations such as distribution and 
trading arrangements.
Transactions completed by the firm’s property 

team have also significantly increased, highlights 
being the development of a new 68-bedroom hotel 
and Beefeater restaurant on vacant land adjacent 
to, and in conjunction with, the major restoration 
of the iconic Grade II-listed Spanish City Dome, 
Whitley Bay, and the development and sale of 
a 107,000 sq ft high-tech office and research 
headquarters building at Ansty Park in Coventry 
to FANUC UK - a leading global manufacturer of 
automation and industrial robotic solutions.

During the last year, Square One Law was 
also named Corporate Law Firm of the Year 
and Litigation Team of the Year at the Northern 
Law Awards and was runner up at the Insider 
Dealmaker’s Awards. 

Ian Gilthorpe comments: “When we launched 
the firm, our aim was to transform the legal 
support available to businesses and business 
people in the North East region, but none of us 
envisaged that we would establish a strong brand, 
attract this quality of client and develop a highly 
ambitious team working with regional, national 
and international clients in such a short space of 
time.

“Alan [Fletcher, co-founder and chairman] and 
I could see an opportunity in 2011 to launch a law 

firm that had a more entrepreneurial approach. 
Law firms have always been run on the billable 
hour system, which can discourage innovation and 
overlook what clients really buy, which are outputs 
and results. It also places all the transaction risk on 
the client and fosters a production mentality, not 
an entrepreneurial spirit.”  

Alan adds: “One of the key areas we have 
focused on is cost certainty for the client and 
excellent teamwork and service delivery. Our 
expansion is as a result of the successful pursuit 
of our strategy to provide relevant and client-
centric services to businesses and entrepreneurs 
in a cost-effective way, and reflects the continued 
investment the firm has made in our people, 
infrastructure and client development.”

This growth is fuelling further investment. In 
the current financial year Square One Law plans to 
commit an additional investment of over five per 
cent of turnover to new IT and software and has 
promoted six senior associates to partners.

Alan concludes: “There is obviously a great deal 
of uncertainty around the economy this year and 
while the business continues to perform well, we 
see this as a year of consolidation, continued focus 
on service delivery and the development of our 
people. At the same time we are making major 
investments in a new Microsoft Dynamics heart 
to our business as well as expanding premises to 
support our future growth.”

SQUARE ONE LAW
Left: Left to right: Barney 
Frith (partner and head of 
the property team), Peter 
Clegg (partner) and Sarah 
Parish (associate). Above: Ian 
Gilthorpe (senior partner) and 
Alan Fletcher (chairman)
www.squareonelaw.com
@SquareOneLaw
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TECH
Glass Digital

Google is constantly evolving the 
way it evaluates websites so it can 
continue to deliver the best search 
results online. Fail to keep up, and it 
won’t hesitate to leave you behind.

Thousands of online businesses fall victim to 
Google algorithm updates every year, and are 
forced to wave goodbye to organic traffic that was 
sustaining their sales. If you want to maintain or 
improve your rankings, you must be adaptable.

To help you stay one step ahead, we’ve put 
together our top SEO predictions for 2017. Read on 
for expert advice on protecting and improving your 
search performance in the next 12 months.  

VOICE SEARCH
Over 20 per cent of mobile Google queries are 
voice searches. But we expect that to increase with 
adoption of Google Assistant, which was released 
back in October. Although the software is currently 
exclusive to Pixel smartphones in the UK, a Google 
spokesperson has said: “Our goal is to make the 
Google Assistant widely available to users, and we’ll 
continue to launch new surfaces over the course of 
the next year.”

Like Siri and Cortana, Google Assistant is 
a virtual assistant with a voice-user interface. 
Although its own AI (artificial intelligence) 
addresses some user queries, many responses 
are powered by Google Search. That means voice 
searches will be on the up.

This matters because voice queries tend to be 
phrased differently than their typed counterparts. 
Users speak more naturally than they type, and that 
translates into higher search volumes for long-tail 
and question keywords. Producing information-
rich, quality content will be crucial if you want to 
rank for keyboardless queries. 

FEATURED SNIPPETS
Google Home could be a major driver behind voice 
search in 2017. Currently available in the US and 
likely to go global next year, this voice-activated 
speaker joins Amazon Echo in bringing a new type 
of technology to the modern home.

The smart speaker is powered by Google 

Assistant, so users will be able to issue voice 
commands, engage in conversation with their 
device, or ask questions such as ‘How’s the weather 
today?’. As Google Home doesn’t have a screen for 
displaying search results, search-powered responses 
must be in audio.

Google can only provide audio results where 
there is a featured snippet, or answer summary, 
which it can read aloud. However, featured snippets 
were only present on 15 per cent of search results 
in July, according to rank-tracking software STAT. 
This would leave Google Home users with a lot of 
unanswered questions.

As such, we expect to see the prevalence of 
featured snippets increase throughout 2017 — 
especially among queries beginning ‘how, who, 
what, where, when or why’. 

Google Home credits sources for answer 

Glass Digital’s online marketing specialists share their SEO predictions for 2017, and explain what 
these changes could mean for your website

SEO FORECAST: WHAT DOES 2017 
HOLD FOR ONLINE BRANDS?
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Need help keeping up with digital marketing updates in 2017? Contact the Glass Digital team on 0333 

7000 555, or email info@glassdigital.co.uk

www.glassdigital.co.uk  |  @GlassDigitalLTD
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summaries, so having your content featured means 
getting your brand in front of more potential 
customers. Plus, answer boxes should continue to 
feature prominently on the search results page, and 
that means more clicks via mobile and desktop.

Earning a featured snippet means finding out 
what questions your target audience are asking, and 
publishing quality answers optimised for search. 
Schema markup could also play a role.

SCHEMA MARKUP
Schema markup allows Google to better understand 
the semantics and structure of your content. If you 
publish a recipe, Schema lets you ‘label’ details like 
the cooking time and ingredients list with behind-
the-scenes code. 

There’s no concrete evidence that Schema 
markup directly improves search rankings now, but 
that could change in 2017. That’s because it could be 

instrumental in enabling Google to roll out featured 
snippets to more search results pages. Schema will 
help Google locate the right types of information, 
so it can extract the best possible answer summaries 
for its users.

Structured data also enables rich snippets: search 
results with extra details such as star ratings and 
prices. These allow users to make a more informed 
click, and thus enjoy a better search experience, 
so Google will be keen to encourage widespread 
implementation. That might mean making Schema 
a ranking signal. 

MOBILE-FRIENDLY ALGORITHM 
UPDATES
As part of an effort to improve user experience for 
an increasingly mobile audience, Google has begun 
rolling out a mobile-first index. This evaluates 
websites from a mobile rather than desktop 
perspective, ensuring the best possible rankings for 
its dominant user base. 

That means it’s more important than ever to 
deliver a quality user experience on smartphones, 
most importantly by implementing a mobile-
friendly design. But a mobile-centric approach to 
content and tech will also play a role.

The mobile-first index is only just coming into 
effect, despite Google announcing that smartphone 
queries outstripped desktop activity back in May 
2015. That means there could well be more mobile-
friendly updates in the pipeline.

We anticipate AMP (Accelerated Mobile Pages) 
becoming a ranking signal sooner rather than later. 
Faster-loading news articles are currently indicated 
by an AMP lightning symbol in mobile search 
results — just like mobile-friendliness was once 
indicated with a label. Implementing AMP now 
is likely to stand you in good stead for 2017 and 
beyond. 

Keeping up with Google is a tricky business. It 
tends to keep its updates under wraps, and there’s 
never any failproof way to improve your rankings. 
Ultimately, if it’s good for your users, it’ll probably 
be good for your search performance, but keeping 
an eye on algorithm updates — or working with 
a digital marketing agency that does — is the best 
way to protect and grow your business online. 
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LAW
Sintons

SINTONS
Alan Harkness (Sintons) and 
Neil Milburn (Barratt)
www.sintons.co.uk
@SintonsLaw
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Construction work is set to begin on 
Bedewell Court in Hebburn in the 
coming weeks, with 335 new homes set 
to be built on the 20-acre site over the 
next six years. Infrastructure work is 

now well underway to allow the scheme to progress. 
The development, on a reclaimed former industrial 

site which was once home to the town’s Baker Perkins 
factory, is Newcastle-based Barratt’s first site in its 
native North East to use its 2016 house styles. 

The housebuilder has calculated that Bedewell 
Court will inject investment of around £100 million 
into South Tyneside - £40m directly and around 
£60m indirectly – and the scheme will also sustain or 
help create around 335 jobs. 

Although the properties have not yet been 

marketed, Barratt reports it has already seen “very 
significant” levels of interest in Bedewell Court, 
which features the new design of house types 
developed as a result of customer feedback.  

Law firm Sintons handled the site acquisition on 
behalf of Barratt, with development specialist Alan 
Harkness leading the work.  

Neil Milburn, development director at Barratt 
Homes North East, says: “We have worked closely 
with South Tyneside Council for many months on 
the planning and development of Bedewell Court, 
and now we are almost ready for construction work 
to begin on site. 

“This is a very sizeable development and a 
significant one for South Tyneside, bringing new life 
to a site which has so much industrial heritage. It will 
contribute significantly to the local economy in terms 
of both investment and jobs. 

“The new homes market is currently very good, 
and interest in Bedewell Court has been high even 
before we have begun marketing the site, so there are 
strong indications that this will be another successful 
Barratt development.

“We are grateful to Alan and his team at Sintons 
for their expertise and support in bringing our 
Bedewell Court plans to fruition.”

Alan, consultant in the real estate team at 
Newcastle-based Sintons, adds: “This is a very 
exciting new residential scheme for South Tyneside, 
which not only regenerates a huge site which has lain 
derelict for some years, but also brings significant 
new investment to the area. 

“Barratt is one of the biggest and most highly 
respected names in UK housebuilding and we are 
delighted to have assisted with this new development 
in its native North East.” 

Work is starting on a new residential development on South Tyneside by housebuilder Barratt 
– supported by Sintons Law firm – that will contribute a predicted £100 million to the local 
economy, while sustaining or creating more than 300 jobs

NEW DEVELOPMENT TO GIVE 
LOCAL ECONOMY £100M BOOST
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The one thing that we can always be 
sure about in business is that change 
is constant.

There are so many factors that 
influence market sectors in different 

ways. Whether that is the introduction of 
disruptive technologies which make old business 
models obsolete, the potential impact of Brexit, 
or how companies take advantage of new 
opportunities while maintaining quality and price 
competitiveness.

Critical to all aspects of change – whether it 
be downsizing to adjust to market pressures or 
investing in new premises and capital equipment – 
is how this is communicated to staff.

Staff morale can be just as easily affected when 
working for a fast-paced, successful business as 
it can be for one that is in trouble. Either way, 
staff can feel out-of-touch, uncertain, concerned 
and even frightened. The impact this can have on 
productivity and profitability is obvious.

When it comes to tackling internal 
communications, many companies make the 
decision to develop a plan of action without firstly 
investigating the extent of the problem.

Just as a mechanic cannot fix a car without 
knowing what has caused the problem, you will 
not be able to provide a sustainable and successful 
solution without a bit of investigation.

Successful companies have a baseline for 
communications and they use this to check how 
well their strategies are working and whether or 
not they need to refine them as they continue 
to move forward. This enables them to make 
informed decisions with regards to the next step 
to take to continue or kick start communication 
within the business.

The starting point in developing a first-class 
internal communications strategy is to measure 
the level of engagement that exists within the 
business so that you clearly understand what 
obstacles and challenges need to be tackled. 

Traditionally, this was undertaken via surveys, 
face-to-face or through group discussions, which 
all remain highly appropriate tactics. Today, thanks 
to online technology, there are some very good, 
low cost diagnostic tools that allow a company to 
gather the views and thoughts of staff on a wide 

range of subjects. 
Once this information is gathered, management 

will have a much clearer feel for those issues and 
concerns that need more concentrated levels of 
effort. At the same time, the data will also provide 
a clear guide as to whether those issues that are 
critical to the business’s success – such as a good 
health and safety record and outstanding customer 
service – are actually being picked up by staff.

It is then important to survey staff on a regular 
basis to verify if the communications plan is 
effective and to judge if the programme needs to 
be tweaked or modified.

I have studied many businesses that are 
successful in attaining and maintaining healthy 
communications and have found that they are 
constantly measuring how communication is 
flowing. Through this, they are able to pick out 
what works for their business and what needs 
more attention in order to help the business 
continue to grow.

Try to keep in mind that the reason for 
implementing communication measurement isn’t 
just to see where things need to be improved, it is 
also to highlight what is working and why. 

Staff like to be praised and to know when they 
are doing well and if their efforts are recognised 
and acknowledged, they will want to keep 
achieving.

PUBLIC RELATIONS  
Bradley O’Mahoney 

Keeping staff informed during times of adjustment is key to running a successful business, says 
Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations

COMMUNICATING CHANGE

BRADLEY O’MAHONEY 
www.bradleyomahoney.co.uk
@BradleyOMahoney 
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Newcastle-based Ryecroft Glenton 
Corporate Finance (RGCF) has 
recorded one of its most successful 
years to date, based on deal volumes 
and fees generated.

In the 12 months to 31 August 2016, RGCF 
advised on more than 20 high-profile transactions 
for clients across the UK, which have involved 
private-equity-backed, UK-listed and overseas-
listed businesses.

“We have had an extremely productive 12 
months, which reinforces our position as an active 
mid-market corporate finance advisory firm,” 
says Carl Swansbury, partner at Ryecroft Glenton 
Corporate Finance. 

He adds: “We’ve built a strong team at RGCF, 
which has enabled us to form close relationships 
with a large number of growing and established 
businesses across a variety of sectors throughout 
the UK.” 

Among its high-profile transactions was 
the £17.1 million inward investment made by 
Japanese-listed Trust Tech Inc. Its acquisition 
of MTrec Ltd, one of the North East’s leading 
providers of staffing and training solutions, 
was named as the September 2016 ‘Deal of The 
Month’ in a respected corporate finance business 
publication.

The acquisition was Trust Tech Inc’s first 
strategic acquisition in Europe and will provide 
a foundation for further acquisitions on the 
Continent. The company plans to work closely 
with MTrec’s existing management team to create 
a truly global staffing and training solution by 
bringing together their collective resources, 
expertise and experience.

Carl explains the significance of this transaction 
in the context of the UK’s current economic and 
political landscape: 

“The acquisition of MTrec by Trust Tech 
Inc is a good example of a transaction that not 
only highlights foreign interest in acquiring UK 
companies, but also demonstrates confidence in 
the UK as still being a good place to do business 
despite Brexit.”

He continues: “The fall in the value of the 
Pound against currencies such as the Dollar 
and the Yen presents real opportunities for UK 

exporters and for overseas trade buyers who may 
be looking to purchase UK assets.

“While there was some initial turbulence in 
the immediate wake of the EU Referendum, the 
economy, for the moment, has stabilised and, in 
some areas, experienced growth.” 

Carl’s view is supported by recent predictions 
by the National Institute of Economic Research 
(NIESR) that reported expected UK GDP growth 
of 1.7 per cent this year, which he says has been 
reflected by economic activity in the North East. 

This follows research from Lloyds Bank that 
found companies in the region have reported the 
biggest increase in business activity in more than 
a year. 

The NIESR research projects GDP growth in 
the region of around 1.7 per cent for 2016, revised 
slightly down from 1.9 per cent projected in May, 
and though growth is expected to decelerate in all 
regions in 2017, the North East is not expected 
to go into recession as the UK begins to feel the 
effects of the vote to leave the EU.

The report also forecasts the North East to have 
the third highest rise in employment next year, 
behind London and Yorkshire.

“A reduction in business investment is likely 
to be one of the main reasons for any slowdown 
in GDP growth next year, driven largely by 
the uncertainty of the UK’s future trading 
relationships with the EU,” explains Carl.

“Conversely, we expect Brexit to exert a long, 
slow drag on growth, rather than giving the 
economy a short, sharp shock.”

As a result, Carl suggests that businesses should 
therefore not be complacent about the impact of 
Brexit just because the initial effect has been less 
negative than some had expected.  

However, he points out that “this also gives 
companies more time to adjust their strategies to 
mitigate the risks associated with leaving the EU, 
while also seizing the opportunities that exist in 
the world beyond Europe”.

Peter Glenton, partner at Ryecroft Glenton, 
reflects: “A key influencer of UK business 
confidence, both directly as evidence of the 
profitability of UK plc and indirectly from a 
psychological perspective, is the performance 
of the UK’s listed companies. Since the EU 

FINANCE
Ryecroft Glenton

Ryecroft Glenton Corporate Finance records a successful year and suggests fortune favours the 
brave in a Brexit economy

SUCCESS IN 2016

RYECROFT GLENTON
www.ryecroft-glenton.co.uk
@RyecroftGlenton
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referendum, the FTSE 100 has been in the 
headlines, showing a stellar rise of over 15 per 
cent between the end of June and the end of 
October.”

However, Peter points out that a better 
indicator of the potential impact of Brexit on 
the British economy is the FTSE 250, which 
comprises the next 250 largest listed companies in 
the UK after the FTSE 100, and the AIM Index of 
the UK’s smaller listed companies.

“The reality is that most of the companies 
listed on the FTSE 100 derive all or most of their 
earnings from overseas and therefore much of 
this rise is a direct consequence of the impact of 
the large devaluation in the Pound against the US 
Dollar due to the one-off foreign exchange gain,” 
he says.

“The companies listed on the FTSE 250 and 
AIM indices are mostly British-based businesses, 
with a material exposure to the UK economy.  
The FTSE 250’s performance has lagged behind 
the FTSE 100 but, very encouragingly, the AIM 
market’s performance has been extremely good.”

Commenting on the business landscape in the 
region, Carl says: “The North East is home to a 

host of well-run, agile businesses, ranging from 
technology start-ups to family-owned companies, 
operating in a range of sectors, and selling into 
markets across the globe.

“The region is also the chosen UK location for 
a number of multinational businesses, such as 
Nissan.

“We have, arguably, a more diversified business 
market than many other regions in the UK and 
one that will, hopefully, be able and willing to take 
full advantage of the opportunities that will no 
doubt arise in the next few years.”

While 2016 was the year of the referendum, 
2017 is expected to see the triggering of Article 50 
and, potentially, a timeframe for exiting the EU.  

As a result, many UK businesses may go into 
‘wait and see’ mode and postpone investment 
until they understand exactly what Brexit means 
to them, their customers and suppliers. 

But Carl says that while some businesses press 
pause, others will seize the moment: “As the 
saying goes, fortune favours the brave and Brexit-
induced indecision on the part of some businesses 
will open up opportunities for those willing to 
take a calculated risk.”
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Newcastle and Chester-le-Street-
based Gordon Brown Law Firm LLP 
(GBLF) is to work with the National 
Golf Clubs’ Advisory Association 
(NGCAA) to provide advice and 

guidance to golf club managers, committees and 
owners on legal matters within its clubs in England 
and Wales.

Focusing on areas of law including employment 
law, corporate and commercial, dispute resolution, 
licensing and hospitality, property law and health 
and safety, Alistair Smith, associate solicitor within 
GBLF’s employment team, will be working closely 
with the association, with support from GBLF’s 
various legal teams.

Commenting on the contract win, Alistair says: 
“We are thrilled to have been appointed by the 
NGCAA – for a North East-based firm to work 
with a national client of this calibre is fantastic and 

a testament to the legal talent we have right here in 
the region.  

“As a keen golfer myself, working with the 
NGCAA is a dream job. I’m very passionate about 
the sport and as a member of a local club, I’m 
aware of the ins and outs of the game and legal 
issues which can arise. Firm-wide we’re looking 
forward to working closely with the association.”  

Jackie Howe, chief executive of the NGCAA, 
adds: “As we are responsible for supporting an 
extremely large number of member clubs spanning 
across the United Kingdom, it’s important for us 
to work closely with trusted experts, a relationship 
which we’re pleased to have formed with GBLF. 

“The decision to work with a North East-based 
firm wasn’t a hard one, as GBLF’s reputation 
is second to none, and paired with Alistair’s 
knowledge of our industry, we know we’re in safe 
hands.”

LAW
Gordon Brown Law Firm

Gordon Brown Law Firm LLP has been appointed by the National Golf Clubs’ Advisory 
Association as legal advisors across its portfolio of 750-member golf clubs  

NORTH EAST LAW FIRM 
SCORES NATIONAL CONTRACT 

GORDON BROWN LAW 
FIRM
0191 388 1778 

www.gblf.co.uk
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COMMERCIAL PROPERTY - Feature

Welcome to our regular commercial 
property section. Each month, 
North East Times features the 
latest news and views from the 

commercial property sector and 
highlights some of the best offices 
and work spaces available in the 

North East

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

clayton@netimesmagazine.co.uk

Commercial
Property
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COMMERCIAL PROPERTY - News 

DURHAM

Permission granted for the 
development of Milburngate

The development consortium behind the 
regeneration of Durham City’s Riverside will 
embark on the next significant step of its 
masterplan after Durham County Council 
granted permission for the development of 
Milburngate.

Milburngate will be a premium, mixed-use development, which will 
provide the opportunity for circa £160 million of inward investment 
and lead to the creation of more than 1000 full-time jobs and 650 
construction jobs. The redevelopment of the site will commence 
in spring 2017 following on from the demolition of the existing 
building, which is currently in its first stages.

Featuring an Everyman Cinema as the cornerstone of its leisure 
offering, the riverside development will also host a range of premium 
restaurants and bars, as well as including high-specification 
apartments and high-quality, energy-efficient office space.

The developers – Arlington Real Estate, Carillion and Richardson 
Capital LLP – are also in the process of concluding lease agreements 

with a number of leisure operators, with formal announcements 
expected shortly.

NORTHUMBERLAND

Popular rural pub sold to 
local operator

Specialist business property 
adviser Christie & Co has 
announced the sale of The 
Hadrian Hotel in Wall, South 
Northumberland

The pub with accommodation has been 
owned and operated for many years by 
hotelier David Lindsay, who has chosen to 
retire.

The buyers are Andy and Susan 
Smith, who also run The Red Lion at 
Newbrough and The Twice Brewed Inn 
near Bardon Mill. They intend to invest in 
the remodelling and refurbishment of the 
building, both internally and externally.

SOUTH TYNESIDE

Rubber Road relocates 
facility to North East

A company which designs 
and sells merchandise for 
the video gaming industry 
has purchased a 16,000 sq 
ft facility in Jarrow, South 
Tyneside

Industrial property specialists, HTA Real 
Estate acquired the Rolling Mill Road 
property for over £500,000 on behalf of 
Rubber Road, which works with some of 
the world’s leading gaming brands as well 
as its own successful merchandise brand, 
Numskull.

The acquisition is part of a major 
expansion for the firm, which is relocating 
its storage and distribution facility from 
Hull in a move that will almost triple its 
floorspace and create a number of new jobs. 
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More than 100 leading business figures from across the region attended the inaugural North 
East Property Summit in Newcastle. The event, run by law firm Sintons and wealth managers 
Brewin Dolphin, examined the outlook for the regional and national commercial property sector 
and analysed some of the likely opportunities and risks for 2017. Stephen Williams, a renowned 
London-based property analyst, was the keynote speaker at the event, which was held in 
Brewin Dolphin’s boardroom in Time Central. The summit was chaired by Mark Dobbin, head of 
commercial property at Sintons

NORTH EAST PROPERTY SUMMIT

EVENT
Brewin Dolphin & Sintons

PHOTO 1
David Surr and Nicola 
Brown - Homes and 
Communities Agency 
Investments

PHOTO 2
Michael Leather, Leathers 
and Clayton Nagel, North 
East Times Magazine

PHOTO 3
Danielle Dale and David 
Naughten Sintons LLP

PHOTO 4
Clare Scott, Emma Pern, 
Sintons LLP, and Simon 
Blaylock, Henson Group

PHOTO 5
Willy-Browne Swinburne, 
Capheaton Estate, Charlie 
Fellowes, Brewin Dolphin, 
Lorraine Armstrong, Brewin 
Dolphin

PHOTO 6
Tom Solly, Brewin Dolphin, 
Tim Aisbitt, Bradley Hall, 
and Alok Loomba, Sintons 
LLP
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COMMERCIAL PROPERTY - Chris Dobson

As Keith Stewart, director of Naylors, 
told me, an upside of the slowing of the 
commercial property market over the 
summer, “gave everyone a breather” 
and, since then, “there have been signs 
of reasonable activity with further 
improvement on the run into Christmas”.

Indeed, the market is now brisk, says Bill 
Lynn, director of capital markets at Lambert 
Smith Hampton. 

“If anything, we are looking at a shortage 
of accommodation through lack of 
development, certainly at the quality end of 
life,” he says. 

Russell Taylor, director at HTA Real 
Estate, agrees the market has been slower, 
though “strangely, general activity over 
the summer was higher than in previous 
years mainly due to companies exploring 
opportunities in the market rather than 
transactional activity”. In short, a lot of 
viewings have taken place but with fewer 
transactions as a result.

Demand is mainly from companies and 
individuals who are looking to buy rather 
than lease, which is probably due to low 
interest rates. There is little available to 
purchase, however, and even less freehold 
as opposed to long leasehold.

Russell continues: “One major factor 
driving demand is lack of supply. Nothing 
new is being built as the economics are still 
marginal. There has been rental growth 
because of the lack of stock and investment 
yields are strong, which would indicate a 
strong market for development. However, 
build costs are still proving prohibitive and 
are often in excess of end value.

“Build costs have plateaued a bit this year 
finally but speculative schemes are still rare 
and are only viable with grant funding. Lack 
of debt funding for speculative space is also 
an issue.”

He adds: “Pre-let and pre-sales are also 
difficult as the rents required to make 
transactions viable are in excess of market 

Brexit and the summer break 
were unfortunate bedfellows 

with many taking a deep 
breath as a result. And 

just when the pound was 
sliding and runway three 

at Heathrow was grabbing 
the headlines, Nissan rose 

up and announced that two 
new models will be made 

at its Sunderland plant and 
not in Europe, securing 

7000 local Nissan jobs and a 
further 30,000 in the supply 
chain. Specialist commercial 

property writer Chris Dobson 
counts to ten and checks 
out the sector by talking 

to Naylors, Lambert Smith 
Hampton, HTA Real Estate 

and Knight Frank before we 
head into 2017

Autumn 
revival: with no 
small thanks to 

Nissan
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01  Dukes Way, Team Valley
02  Unit 12, Queens Cort, Team Valley
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level, particularly in the smaller size ranges. 
Market rents are starting to catch up but one 
feature over the last few years is a two-tier 
market between existing stock and pre-let 
and pre-sale. 

“Retail distribution is still a major factor 
affecting demand, particularly in the 
larger size ranges (50,000 to 500,000 sq ft). 
There are also a few requirements in the 
100,000 to 200,000 sq ft size range from 
manufacturers with distribution attached.” 

Keith Stewart feels manufacturing is still 
strong and is seeing an improving position 
with many companies picking up contracts 
that export. 

Similarly, Bill Lynn, director of agency 
and investment at Lambert Smith 
Hampton’s Newcastle office, thinks a lot 
of activity “goes down to the supply chain, 
particularly as regards the motor industry 
and to a certain extent the offshore and 
alternative energy markets”.  

A lot of the demand is also for skilled 
engineering with an element of increased 
demand from logistics and retailers. 

As for the strongest locations for 
industrial activity, Keith Stewart says Team 
Valley remains the number one location 
with regards to being the focal point of 
activity because of its premier position 
geographically and the array of unit sizes. 

“That said, the void rate on Team Valley 
is particularly low meaning other locations 
are being brought into play or indeed design 
and build opportunities,” he adds. “Stockton 
and Middlesbrough are also performing 
well together with Cramlington, Tyne 
Tunnel and Boldon where void levels are 
very low.”

Bill Lynn agrees about the dominance 
of Team Valley: “It is all about the Team 
Valley – it absolutely dominates the North 
East industrial scene and others trail in its 
wake. Newburn and Cramlington are not 
bad, Washington is ‘OK’ and Tyne Tunnel 
is emerging but they are all second fiddle to 
Team Valley.”

To prove Team Valley’s dominance, a 
new rental high of £8.10 per sq ft has been 
achieved on a recent letting. But Bill warns: 
“Team Valley is by far the exception – the 
£8.00 mentioned by UK Land Estates is 
but one building. £6.00 plus is common, 
but that is not at all the picture elsewhere, 
particularly when you get down to Teesside 
and the like.  

“The problem is a lack of development 
outside of the prime areas. Yes, there is 

plenty of demand for investments and 
we have acquired several on behalf of 
Threadneedle Properties over the last couple 
of years. The market would like to see more 
but one of the major difficulties is that most 
of the stock is held by one operator, and 
they do not often sell,” says Bill. “However, 
when industrial investments do come on 
the market, they do sell if correctly priced. 
There is certainly a perception and to a 
certain extent the reality is that you get 
better yield in the North East than you do 
further south, certainly in the South East.” 

Simon Haggie, partner of industrial 
agency at Knight Frank, says that current 
demand remains strong for modern units, 
which are now available in very limited 
numbers and consequently there is now a 
significant disparity in rental and capital 
values between modern and older, second-
hand space.

He says: “This is particularly highlighted 
by the letting that UK Land has agreed on 
its brand new 11,614 sq ft unit at 12 Queens 
Court, Team Valley. This has established a 
record rent level of £8.10 sq ft for a unit of 
this size on the estate. In comparison rents 
on modern second hand space are typically 
between £5.50 - £6.50 sq ft.

“The success of this letting has 
encouraged UK Land to proceed with a 
larger phase of units on Team Valley which 
is now well underway and will complete 
in March 2017. Dukesway Central as it is 
known will provide three units ranging 
from 12,183 sq ft to 26,694 sq ft. Quoting 
rents start at £7.65 sq ft.”

UK Land is also currently seeking 
planning consent for two 35,000 sq ft units 
on the prominent former Huwood site 
fronting Kingsway on Team Valley, but it is 
unlikely that construction will start unless 
there is a pre-let.

The last point comes from HTA’s Russell 
Taylor: “Investment has been competitive 
over the last two years with industrial 
proving to be popular. Demand has been 
strong and has probably now peaked with 
yields improving to sub seven per cent. 
London Investors have retracted since the 
Brexit vote but regional investors remain 
keen to place cash albeit on a more selective 
basis,” he says.

A low yield example is the sale at the 
start of this year of the modern, 45,814 sq 
ft, warehouse occupied by PTS Group unit, 
North Shields, by Cushman & Wakefield of 
6.62 per cent.
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TIS THE SEASON TO SPARKLE
Sequins and metallic dazzled on every 
catwalk at fashion week. Sequins are not just 
for partying; walk like a disco ball anytime 
of the day or night! A sequin jacket, a tee or 
a pair of metallic party flats are an updated 
way to sparkle and stand out from the crowd. 
The bigger the sequins, the better! As dressing 
down is the new dressing up, what better way 
to do this than to wear a metallic knit off your 
shoulder? Proenza Schouler dressed down 
metallic knitwear with black midi skirts and 
Phelan clashed metallic knit sweaters and 
knitted skirts. Isabel Marant and Balmain 
styled metallic skinny pants with ruffle 
knitwear.

LUST OVER RUST
If you want to veer away from black this 
season, I would recommend you amp it up 
a notch with burgundy velvet, as seen on 
Lanvin and Etro’s fall catwalks. The mix 
of texture and richness of colour gives an 
instantly luxurious look. My favourite velvet 
look of all this season has to be inspired by 
the Dries Van Noten catwalk show, where 
dresses were enhanced with rich coloured furs 
simply strewn over the shoulder or draped 
across the arm. 

ON THE PROWL
The catwalks of AW16 have hosted everything 
from leopard print to feathers to fur. I have 
a vintage leopard cape, a shirt, shoes and a 
bag that I can bring out nearly every season. 
Prada had leopard print coats with fur sleeves, 
Acne used yellow hues of leopard print on 
their oversized coats. Leopard print is not as 
fierce when it comes to accessories and you 
can’t go wrong with a leopard print tailored 
coat over a party dress, as seen on Givenchy. 

BE THE BOMB
Party like its 1999 with a bomber jacket. 
Choose a metallic or embellished style and 
drape it over your shoulders like Olivia 
Palermo, worn with a bodysuit and a pair of 
ripped skinny jeans. Take inspo from Chloe 
and finish a feminine outfit with chunky biker 
boots or Isabel Marant-style studded boots. 
Fashion just got functional and you Northern 
gals will be grateful of this trend! 

STYLE   
HavetoLove

Fashion is about 
experimenting and 
expressing who 
you are. Don’t be 
frightened to try 

trends but, equally, don’t let 
trends dictate the way that you 
dress. Pick the trends which work 
best for you and work with your 
style.

This year I celebrated ten 
years of my fashion boutique 
Havetolove and recently won Best 
Retailer at the Made in Tyne & 
Wear lifestyle awards. We have 
now introduced our own brand 
of boutique clothing at high street 
prices, Havetolove, which already 
has a celebrity following. 

I feel very lucky to love what I 
do and to have turned my passion 
for fashion into my daily job.   

Pop in to our Gosforth 
boutique for a glass of mulled 
wine, a personal boutique 
experience and free gift wrapping.

KATE WALTON IS THE 
OWNER OF GOSFORTH 
FASHION BOUTIQUE 
HAVETOLOVE. HERE, 
SHE REVEALS HER TOP 
FASHION PICKS FOR 
AUTUMN AND WINTER

HAVETOLOVE
www.havetolove.com 
@havetolovefashion 
@havetolovekate 
https://katehavetolove.
wordpress.com

i
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LET IT SHINE
Photographer – Christopher Owens

Make Up – Josephine Birkett, Micheala Robinson & Lucy Kennedy

Hair - Rebecca Dixon Hairdressing 07775726330

Shot at HD Studio, Newcastle Upon Tyne

With thanks to Kelly @ Tyne Tees Models, Terry @ Savalas Models, HD Studio 
& Ladies wear department House Of Fraser Metrocentre

All Clothing from House of Fraser Metrocentre 

Ella Crockett at Tyne Tees Models 
wears Biba Rib Detail V Neck Jumper 
(£65) and Therapy London Pleated 
Foil Skirt (£35)
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From left to right:

Zoe Smith at Tyne Tees 
Models wears Label Lab 
Alenda Lurex Knitted Dress 
(£69)

Deeann Shotton at Tyne Tees 
Models wears Wal-G Sleveless 
Drape Mini Dress (£35) and 
Label Lab Edge to Edge 
Chiffon Trim Jacket (£85)

Rebecca Everett at Tyne Tees 
Models wears Label Lab Anza 
Jumpsuit (£79)

Grace Bungoni at Tyne Tees 
Models wears Label Lab Truro 
Metallic Sequin Dress (£69) 
and Biba Black Studded Roll 
Neck (£42)

Ella Crockett at Tyne Tees 
Models wears Biba Rib Detail 
V Neck Jumper (£65) and 
Therapy London Pleated Foil 
Skirt (£35)

Rebecca Everitt at Savalas 
Models wears Biba Luxe 
Embellished Blouse (£89) and 
Biba Spot Printed Grace Jeans 
(£79)

Cindy Nicoll at Tyne Tees 
Models wears Linea Glitter 
Wrap Dress (£79)

Rebekah Jeffreys at Tyne Tees 
Models wears Biba Drape Back 
Fully Embellished Top (£99) 
and Biba Croc Faux Leather 
Trousers (£45)

Charlotte McIntosh at Tyne 
Tees Models wears Label 
Lab Limited Edition Coated 
Jumper (£79) and Label 
Lab Limited Edition Leather 
Studded Skirt (£149)

Sally Vine at Tyne Tees Models 
wears Lace & Beads Sleeveless 
Ombre Sequin Skirt Dress 
(£70)

Sophiah Dearden at Tyne Tees 
Models wears Biba Velvet 
Long Sleeve Knot Detail Dress 
(£89) 
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Grace Bungoni at Tyne Tees Models wears Label Lab Truro Metallic Sequin Dress (£69) and Biba Black Studded Roll Neck (£42)
Zoe Smith at Tyne Tees Models wears Label Lab Alenda Lurex Knitted Dress (£69)
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Cindy Nicoll at Tyne Tees Models 
wears Linea Glitter Wrap Dress (£79)
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?

Rebecca Everitt at Savalas Models 
wears Biba Luxe Embellished Blouse 
(£89) and Biba Spot Printed Grace 
Jeans (£79)
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LEISURE & HOSPITALITY   
Holiday Inn Express Middlesbrough

“It would be an understatement to say 
that opening a brand new 138 bedroom 
hotel didn’t feel pressurised, but a 
year on, I can’t believe how successful 
it has become,” says Mark Winter, 

general manager of the Holiday Inn Express 
Middlesbrough, which overlooks the beautiful 
Centre Square. 

Mark cites his “great team” as the reason for 
the venue’s success and the reason it is already 
extending its facilities - adding more bedrooms - 
just one year on. 

He says: “The hotel market is buoyant in 
Middlesbrough so the extension will help us meet 
the healthy demand for rooms. 

“The leisure market, in particular, is showing 
promising signs, while Middlesbrough Football 
Club’s promotion to the Premier League has been 
a big boost in terms of bringing more visitors into 
the town.”

Mark explains that he and the team set out to 
provide a high standard of service with a ‘can do’ 
attitude at the new internationally branded hotel.

Since a phased opening in August 2015, the team 
feels the hotel has certainly made its mark within 
the town. 

By offering super-fast complimentary Wi-Fi, 
the venue has quickly become a popular place for 
business people to meet for a coffee or for a working 
lunch, while the hotel’s dedicated conference rooms 
have been booked by companies from a variety of 
sectors. 

Those wishing to stay at the hotel can also enjoy 
ultra-comfy beds and power showers in all of the 
rooms, along with a complimentary breakfast to 
guarantee that guests feel refreshed, recharged and 
ready to start the day. 

Mark continues: “We also recognised early in the 
process

 that the hotel was about supporting our ‘local 
neighbourhood’, too. 

“We know that our hotel guests will want to 
explore, so the team personally check out local 

restaurants and cafés, and keep a close eye on events 
that are happening in the area – something our 
customers love.”

He continues: “An enormous thank you goes out 
to our customers and guests this year who we have 
had the delight of welcoming and hopefully created 
some memorable experiences for, as well as offering 
a home-from-home.

“I would also like to say a huge thank you to all 
of my team, from the back-of-house employees to 
those who are customer facing. 

“The hospitality industry, traditionally, means 
long hours, but we have a rule that we all sit down 
on a very regular basis and talk about our successes 
and what we want to achieve. 

“Some of the best ideas have come from the team 
and I honestly believe the success is down to each 
and every person who is working at the Holiday Inn 
Express Middlesbrough – Centre Square.”

If you haven’t visited the hotel or are interested 
in setting up a corporate rate, organising an event 
or want to experience it for yourself, contact the 
sales team today on 01642 917 113 or salesmanager.
middlesbrough@holidayinnexpress.org.uk

HOLIDAY INN EXPRESS
Middlesbrough – Centre 

Square

www.hiexmiddlesbrough.
co.uk
@hiex_mid
 

i

The Teesside hotel at Centre Square celebrates its first anniversary

HAPPY BIRTHDAY, HOLIDAY INN 
EXPRESS MIDDLESBROUGH
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SPORTING VIEW  
Steve Harper 

Stephen Miller was born in 1980 with 
Cerebral Palsy, a form of brain damage 
that affects the signals from the brain 
to the muscles and has an impact on 
balance and co-ordination. 

His condition, however, hasn’t prevented Stephen 
from taking part in athletics since the age of 11. 

Now aged 36, he is a three-time Paralympic gold 
medalist (1996, 2000 and 2004) in the F32/51 Club 
Throw. He also gained a silver medal in the discus in 
Beijing 2008 and, more recently, a bronze medal in 
the Club Throw at the Rio Paralympics. 

Stephen is also a former world record holder, runs 
his own North East charity, SMILE Through Sport, 
and was awarded an MBE this year for Services to 
Sport.

Congratulations on another successful Paralympic 
Games. How was the whole Rio experience?
Rio was really good. I didn’t know what to expect 
from all of the media coverage beforehand but 
they did a great job and it was well organised. The 
village was good and the transport was decent too, 
so there were no major problems. It was the first 
Olympics/Paralympics in South America and it was 
very special for me too as I’d never been to South 
America before.

You captained the GB Mens’ Athletics Team at the 
London Paralympics in 2012, how was that?
It was a big surprise and it was a very proud moment 
to lead what turned out to be a hugely successful 
team.

It was also a breakthrough games for media 
coverage as well as an incredible turnout from 
the fans. The crowds were unbelievable. I’d never 
competed in an atmosphere like that before. I could 
only liken it to what it must feel like playing football 
in a packed St James’ Park.

How does your training affect family life? 
I spend most of the winter (October to March) at 
home training indoors, usually at either [Jesmond-
based intensive circuit training facility] Speedflex or 
at Gateshead Stadium. 

Once the season starts, I can then be anywhere 
in the world. I’ll be in Dubai competing in March. 
I then go to Portugal in April for a ten-day training 

camp. But I do prefer a bit of sun on my back when 
I’m training!

You’re 36 now, any thoughts of retirement?
No, not at all! In fact I’ve been to Speedflex 
this morning. I want to compete at the World 
Championships next year as they’re back at the 
Olympic Stadium in London.

I’ll take it one year at a time from after those 
games and see how I feel at the end of the season 
regarding my motivation to continue.

You’re a motivational speaker and a writer, too. Is 
that your plan when you do decide to retire from 
sport?
I really enjoy motivational speaking and I try to do 
as much as I can when I’m not training. My aim is 
to inspire and motivate people by speaking at school 
assemblies and conferences. I’d like to do much more 
when I retire, as the feedback has been very good 
so far.

I also plan to write another book.

Tell us about your work at SMILE Through Sport, 
which aims to inspire, educate and promote the 
enjoyment of disability sport…
SMILE is something that Rachel [Stephen’s wife] and 
I set up three years ago with the idea of using my 
profile to create more opportunities for more North 
East people with disabilities to do sport. It’s growing 
all the time and we have nearly 20 people working 
with us now.

Is it right that you were inspired by Linford Christie 
winning Olympic 100m Gold in the 1992 Games in 
Barcelona?
Yes. I was only 12 at the time and we were on a 
family holiday travelling around Scotland in a 
motorhome. I loved those holidays and remember 
that he wasn’t expected to win, given his age 
[Christie was 32 at the time] and the strength of the 
American sprinters. It was a great performance and 
after watching it, I thought ‘I want to represent my 
country, too’.

After speaking to Stephen, I find him truly 
inspirational and I would definitely recommend 
catching one of his motivational speeches, if you can.

STEVE HARPER
www.myoddballs.com
@steveharper37

SMILE THROUGH 
SPORT 
www.smilethroughsport.
com

i

Newcastle United Academy coach Steve Harper speaks to North East Paralympian, motivational 
speaker and writer, Stephen Miller, about Rio 2016, his charity work, and his plans for when he –
eventually - retires from elite sport

RETIRE? NOT YET
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TRAVEL  
Royal Caribbean

Royal Caribbean International’s Oasis-
class ships Oasis of the Seas, Allure of 
the Seas and the new Harmony of the 
Seas greeted each other at sea for the 
first - and possibly only 

- time last month. 
In a meeting of unprecedented proportions, 

the three record-breaking sister cruise ships came 
together to celebrate the US arrival of Harmony of 
the Seas on the eve of the ship’s debut in her new 
permanent homeport of Port Everglades in Fort 
Lauderdale, Florida.

The Oasis-class ships are architectural and 
engineering marvels, boasting industry-changing 
and unexpected onboard experiences. Each ship 
boasts seven themed neighbourhoods (a distinctive 
feature of the Oasis-class ships) and a number 
of spectacular features, adventures and thrills, 
including the lush and tranquil Central Park with 
nearly 12,000 plants and trees, FlowRider surf 
simulators, a thrilling 82-foot zip line that races 
guests down nine decks, luxurious multi-level loft 
suites with expansive floor-to-ceiling windows, the 
outdoor AquaTheater that hosts dazzling high-
diving, aquatic and acrobatic performances, a 
Boardwalk with a hand-carved carousel, and The 
Rising Tide Bar, the first moving bar at sea. 

The newest of the three ships, Harmony of the 
Seas, officially claimed the title of world’s largest 
cruise ship, beating her sisters by a mere foot in 
length and nearly 1700 gross registered tonnes. 
The ship features a bold lineup of new thrilling 
experiences, imaginative dining, unparalleled 
entertainment and the latest technology, including 

VOOM, the fastest internet at sea.
In addition, Harmony of the Seas combines 

the iconic seven-neighbourhood concept with 
some of the most modern and groundbreaking 
amenities and offerings that will appeal to guests 
of all ages. This includes The Ultimate Abyss, 
a dramatic ten-storey-tall slide, to astounding 
entertainment including Broadway’s hit musical 
Grease, sophisticated dining in venues ranging 
from Jamie’s Italian Cuisine (by celebrity chef Jamie 
Oliver) to Royal Caribbean’s whimsical restaurant, 
Wonderland, which is a unique culinary adventure 
for all the senses, featuring robot bartenders. 
There really is an adventure for everyone onboard 
Harmony of the Seas. 

It is the wow factor that sets Royal Caribbean 
cruise holidays apart with upgrades for guests and 
onboard innovations at every turn. So, whether 
you’re a lounge lizard or an adrenalin junkie, Royal 
Caribbean cruise holidays can cater to everyone’s 
idea of extraordinary.

ROYAL CARIBBEAN
www.royalcaribbean.co.uk 

i

Royal Caribbean’s newest ship, Harmony of the Seas, joined its sister ships, Oasis of the Seas and Allure 
of the Seas, on November 4 for the first time

WORLD’S THREE LARGEST SHIPS MEET AT SEA
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Maxine Mayhew, group commercial director at Northumbrian Water addressed an audience of 
50 of the influential business people from the North East at Newcastle High School for Girls’ 
Governors’ Dinner recently. Peter Buchan, MD of Ryder Architects and the chair of Governors at 
Newcastle High welcomed guests including Sir Leonard Fenwick (NHS Trust) and Sarah Stewart 
(NGI) before handing over to Maxine and to headmistress Hilary French

NEWCASTLE HIGH SCHOOL’S 
GOVERNORS’ DINNER 

EVENT
NHSG
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BUSINESS LUNCH
Naked Deli

Naked Deli has been bringing its own 
brand of clean eating to the residents 
of Heaton for three years, and now its 
owners have extended operations by 
opening a larger venue in Gosforth. 

The clean eating phenomenon has been growing 
in popularity over the past few years but I have to 
admit, I wasn’t totally sure what it was all about 
when I met Naked Deli’s co-owner Kirstie Kimmins, 
ahead of reviewing the restaurant. 

Kirstie is a café owner who opened the 
Chillingham Road-based Naked Deli with her 
partner – a shop fitter – after the pair became 
interested in the clean eating phenomenon. 

She tells me that clean eating is about treating 
your body to highly nutritious meals that ditch the 
gluten, refined sugar, e-numbers and chemicals in 
favour of natural, health boosting ingredients.

Admittedly, this formula can mean that some of 
Naked Deli’s selections are on the pricey side. 

Its cold press juices, for example, are £4 each. 
However, as Kirstie justifies, all the juices are 
pressed by hand on site, using specially imported 
machines that maximise the ingredients’ nutrients.

The new Gosforth restaurant, open for breakfast 
and lunch – as well as having a takeaway counter - 
has proved a giant hit with residents and it always 
seems busy (I know, as our office is located close 
by).

The food menu at Naked Deli has recently 
changed to allow more ease in picking and now 
centres around the deli counter selections which 
you can combine with a choice of chicken, beef, fish 
or veggie options. 

In addition, Naked Deli offers a range of wraps, 
sweet jacket potatoes, burgers, omelettes and a 
Naked Plank with nutritional treats to share. 

This is combined with Naked Deli’s considerable 
drinks menu, which includes cold-press juices, 
superfood smoothies or green smoothies that 

NAKED DELI
www.thenakeddeli.co.uk

i

Alison Cowie and her dining companions try clean eating at 
Gosforth’s popular new daytime eatery

BUSINESS LUNCH: 
NAKED DELI GOSFORTH
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promise to flush out toxins, improve digestion 
or burn fat, depending on which one you 
choose. 

Meanwhile, there is also a range of organic 
teas and coffee – served hot or iced, to tempt 
you, if the juices and smoothies don’t.

In my experience of Naked Deli, I was 
pleased to find that clean eating doesn’t mean 
minimal eating. In fact, my two dining partners 
and I found our dishes – the Naked house 
salad with avocado, chargrilled chicken, free 
range poached egg, rocket and courgette (£9); 
the chicken egg BLT with chargrilled chicken, 
organic bacon, poached eggs, tomato, avocado, 

spinach and rocket (£10); and the grass-fed beef 
burger with halloumi, tomato and sweet potato 
chips (£9) - provided ample sustenance for a 
lunchtime. Sadly, the selection of Naked cakes 
and treats must wait until next time.  

That afternoon, instead of feeling lethargic 
(something that’s common after I have 
lunch out), I felt refreshed and full of energy. 
Suddenly, it hit me: Naked Deli is the perfect 
option for a business lunch. 

The lack of food nasties helps you maintain 
concentration during your lunch and you’ll be 
raring to put any plans you make into action as 
soon as you leave. 
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FOOD & DRINK  
Peace & Loaf

While most people are 
celebrating at Christmas, 
it can be a difficult period 
for some, particularly the 
homeless people. The result 

is that charities supporting homeless people are in 
demand and require volunteers. 

I can’t imagine spending Christmas alone. My 
partner, Laura, and I recently had our first baby, 
Thomas, so this year will be our first as a family and 
I cannot wait. But for many homeless people around 
the country, Christmas is not such an exciting event, 
and I for one want to do anything I can to make it 
just that little bit better.

For the last two years, I’ve worked with local 
charity The People’s Kitchen and I’m giving up my 
time again this year.

Spending an evening away from the busy 
restaurant atmosphere, I will be helping The People’s 
Kitchen throw its annual Street Party in December 
by providing a starter and a dessert, along with 
main meal accompaniments for Newcastle’s 
homeless community to enjoy.

The People’s Kitchen Street Party has been held in 
one form or another for 30 years and attracts many 
homeless people from Newcastle city centre and the 
surrounding area. The volunteer-based organisation 
feeds an estimated 120 people a day and has 
continuous blessing from Northumbria Police and 
Newcastle City council. 

This will be the first year I’ll actually be at the 
street party, as for the last two years we have been 
involved prior to the event by showing the volunteer 
chefs how to make the most of ingredients to cook 
a delicious meal, and then joined them in their 
van serving across the streets of Newcastle. I met 
some amazing people who I’ll never forget, but to 
be honest, I hope I don’t see them again this year. 
Why? Because I hope they’ve managed to get the 
help and support they needed and are now happy in 
their own accommodation.

This year’s Street Party also has live jazz music 
from a local band and a hog roast provided free 

by another kind donor as well as the meal I will be 
providing. To fully embrace the festivities of the 
street party, Father Christmas will also be making 
his annual appearance to hand out gifts to all.

As well as organising the street party this year, 
The People’s Kitchen will be providing a formal sit 
down Christmas dinner held at the Alison Centre 
for those in need of somewhere to go during the 
festivities. For some homeless people, the only 
proper conversation they will have over Christmas 
is with the volunteers.

I really love supporting The People’s Kitchen and 
it’s something I’m proud of. For anybody thinking 
of volunteering, I urge you do it; it’s so rewarding.

There are many volunteering opportunities you 
can take part in at the People’s Kitchen, to find out 
more visit their website at www.peopleskitchen.
co.uk

DAVE COULSON
Dave is head chef and co-

owner at Peace & Loaf 

www.peaceandloaf.co.uk
0191 281 5222

@peaceandloafjes

i

This may be the busiest time of the year for restaurants, but 
award-winning chef and co-owner of Peace & Loaf, Dave 

Coulson, will still find time to help some of the people most in 
need this Christmas by volunteering for The People’s Kitchen

GIVING BACK 
THIS CHRISTMAS 
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EDUCATION  
Newcastle Royal Grammar School

How has business been in 2016? 
It has been a great year for RGS. 

We have been making full use of 
our fantastic new sports facilities: a 
swimming pool with a second sports 

hall above it, plus top-class fitness and aerobic suites 
and even underfloor-heated changing rooms – we 
now can’t imagine how we ever survived without it! 
And we started the new school year in September 
with 1320 boys and girls on roll, which is the biggest 
RGS has been in its history. We are full, but not 
uncomfortably so, and the place is buzzing with 
excitement, the joy of learning and a sheer sense of 
fun.

What has been the school’s highlights this year?
The year started well for RGS with, in January, a quite 
remarkable Inspection Report from the Independent 
Schools Inspectorate (the equal in the private sector 
of OFSTED’s outstanding in state schools). It found 
the school ‘excellent’ in every respect but added 
the exceedingly rare ‘exceptional’ grade for pupils’ 
achievement. In the fine detail, the report is a warm 
endorsement of everything that we believe in at RGS: 
creating a happy school where children feel confident 
and safe so that they thrive and learn. Happiness is 
at the heart of the school’s purpose, and all that high 
achievement flows from it. It was also pleasing to 
see, in the recent Sunday Times Parent Power table, 
our Junior School placed 11th in the country and the 
Senior School 62nd, and we were also the top school 
in the North East once again.

And we were delighted to win the Senior 
Leadership Team of the Year award at the TES 
Independent School Awards in recognition of our 
tireless work on mental health and wellbeing, with 
the judge’s commenting: ‘A clear example of the SLT 
putting pupil’s welfare first.

What has been the biggest challenge this year?
Apart from that constant drive for self-
improvement, the major challenge of the year was, I 
guess, helping our A Level candidates to cope with 
an examination system that is in flux. In 2016 we 
were in the middle of two entirely different patterns 
of A Levels. Government dithering means that the 
change to linear exams (no halfway point modules, 
with all the exams taken at the end) from the old 
modular system, has been phased over three or four 
years. So in around half of their A Levels, candidates 
in the Lower Sixth (Year 12) were sitting modules 
at the halfway point of the course, while in others 
that schedule of module exams interrupted what 
should have been an on-going progress towards a 
terminal exam next year. I feel it is an unpardonable 
mess caused by Government’s lack of decisiveness 
and an insistence on change without the will to see 
it through properly. We made the best of it for our 
students, and they did very well, but they have a 
big challenge facing them when they get to the final 
exams next year.

What are the school’s plans for 2017?
The major challenge for the school in the summer 
of 2017 will be to induct a new head. That 
appointment should be made before Christmas. I 
have no doubt that an excellent appointment will be 
made and that the transition will be smooth without 
interruption to the school’s onward and inexorable 
progress.  2017 will also be a year of planning and 
preparation for the next big construction build, 
which is scheduled to start within the next couple of 
years. We never stand still and are working on the 
continuing enhancement of our facilities. Always 
ambitious, RGS does all it can to ensure that it is a 
leader in the region.

NEWCASTLE ROYAL 
GRAMMAR SCHOOL
www.rgs.newcastle.sch.uk

i

Dr Bernard Trafford, headmaster at 
Newcastle Royal Grammar School, 
which was established in 1545, retires 
at the end of the school year, after 
26 years in headship roles. Here, he 
reviews the school’s achievements 
this year and looks forward to 2017

ANNUAL REVIEW: 
NEWCASTLE 
ROYAL GRAMMAR 
SCHOOL 
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ARTS
Culture In

Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

DVD: PLANET EARTH II
From strutting flamingos 
and dancing bears to 
vicious snakes and 
majestic eagles, Planet 
Earth II has been the 
talk of our office after 
every episode. Relive the 
stunning scenes, narrated 
by the legendary Sir David 
Attenborough, or make 
this DVD a Christmas gift 
for the natural history 
lover in your life. (Priced 
at £14.99 on www.amazon.
co.uk)
Out December 5
www.bbc.co.uk 

TV: EMMERDALE
A special episode of Emmerdale will air this month, aiming 
to give the audience an insight into living with dementia. 
Produced with support from Alzheimer’s Society and MHA, 
who have been working with the soap to create a realistic 
depiction of the condition, the episode will feature distinctive 
camerawork and editing to portray the point of view of 
Ashley Thomas, played by John Middleton. 
Airs in December
www.itv.com 

CD: A GREAT BRITISH 
CHRISTMAS
Inimitable choirmaster 
Gareth Malone has given 
his choral treatment to 
some festive favourites 
and some winter-themed 
tunes to provide the 
soundtrack to the season. 
The album features 
musicians from local 
communities as well as 
Kaiser Chiefs frontman 
Ricky Wilson and a host 
of singers, including 
the Invictus Choir, 
Birmingham Gospel Choir and the London Youth Choir.
Out December 2
www.garethmalone.com

BOOK: THE NORTH-EAST COLOURING BOOK
With the popularity of the colouring books for all ages 
apparently undiminished, this regional variation will appeal to 
lovers of the North East. Featuring 45 illustrations, this book 
allows you to colour in to your heart’s content, redesigning 
classic vistas from around Northumberland, County Durham, 
Tyne & Wear and the Tees Valley. (RRP £9.99.)
Out now
www.thehistorypress.co.uk 
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ARTS
Culture Out

Arts and cultural highlights from around the region this month

CULTURE OUT 

SHOW: CIRQUE DU SOLEIL
The world-famous Cirque du Soleil 
is bringing its signature production, 
Varekai, to the UK’s arenas for the 
first time next year. Varekai lies 
deep within a forest, at the summit 
of a volcano – a kaleidoscopic land 
where fantastical creatures live and 
a solitary visitor experiences an 
extraordinary adventure. Directed 
by Dominic Champagne, this 
critically acclaimed production is a 
feast for the eyes.
February 15-19
www.cirquedusoleil.com 
www.metroradioarena.co.uk 

MUSIC: CATTLE & CANE
Since their debut album Home launched in 2015, Cattle & Cane’s indie-pop act has been gaining 
momentum, having been featured in several TV shows and festivals and played on BBC Radio 1, 2 
and 6 Music. Siblings Joe, Helen, Fran and Vin Hammill, along with family friend Tom Chapman are 
returning to their native Teesside for this Christmas gig at the Middlesbrough Empire. 
December 22
www.themiddlesbroughempire.co.uk 

COMEDY: THE SUGGESTIBLES’ IMPRO PANTSO
The Suggestibles and their special guests pack a whole load of entertainment into 
every show, and their improvised pantomime will be unlike any you’ve ever seen. 
There may well be goodies and baddies but there’ll be much more besides – they 
just don’t know what, yet! Head along to Northern Stage, Durham Gala, Arts Centre 
Washington, Alnwick Playhouse or The Cumberland Arms for this adults-only panto.
Dates throughout December
www.thesuggestibles.com 

QUEST: THE FROST OF FORGETFULNESS
Your mission, should you choose to accept it, is 
to save Woodhorn’s memories from the Frost 
of Forgetfulness, following the trail to collect 
clues and solve mysteries leading to a magical, 
memorable surprise. This family-friendly quest 
was conceived by Unfolding Theatre, and is 
part of a month-long winter programme at 
Woodhorn which includes skating and Meet 
Father Christmas.
December 17-23
www.experiencewoodhorn.com
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RECIPE OF THE MONTH
Walwick Hall

Spiced lamb faggot with roasted 
lamb rump, boulangère potatoes, 

carrots and pan juices
Try this warming lamb dish by Steven Murray, head chef at Walwick 
Hall, the new luxury country hotel, restaurant and spa that recently 

opened in Humshaugh, near Hexham

Ingredients
Lamb

1 6oz lamb rump (prepped)
1 sprig of rosemary

1 portion of (pre-made) red wine jus

Kale
50g curly kale

5g unsalted butter
Salt and pepper 

Artichoke crisps
3 Jerusalem artichokes 

Salt and pepper 

Glazed carrot and carrot purée
4 large carrots

2 star anise
120g unsalted butter

½ orange (juiced)
1½ pints of water
Salt and pepper

Boulangére potatoes 
2 onions (finely sliced)

2 thyme sprigs
2 garlic cloves
2 tbsp olive oil

1.5kg starchy potatoes (peeled and 
thinly sliced)

450g brown chicken stock
Salt and pepper

Lamb faggot
100g lamb breast (minced)
65g lamb heart (minced)
50g lamb liver (minced)
65g pork belly (minced)

12g caul fat (minced) and a little 
extra to wrap

0.5g coriander seeds
0.5g cumin seeds

12g flat leaf parsley
1½ thyme sprigs

Half a banana shallot
Half a garlic clove

Half an egg
12g oats
2g salt

2g white pepper
Dash of port

Method
•  Seal the lamb rump in a hot pan for one to two minutes on each side and place in preheated oven 

(180 degrees) for six to seven minutes. Remove from the oven to rest. Keep warm until needed.
•  Deep fry the rosemary until crispy and lightly season with salt. Save for garnish.
•  Blanch the kale in boiling salted water for 30 seconds, take out and place into a pan along with the 

butter, season and serve when needed.
•  Thoroughly wash the artichoke; slice thinly. Slowly deep-fry until just crisp, place on a draining 

cloth and season. Leave until needed. 
•  Peel the carrots and place into a pan along with the butter, star anise, orange juice, water and salt. 

Simmer slowly until the carrots are tender.
•  Once cooked, drain the carrots and keep the liquid, take one carrot and slice in half, long ways, and 

sear in a hot pan until golden brown. Set this aside until needed.
•  Place the rest of the carrots into a thermo blender and blend smooth for four minutes, adding the 

cooking liquid until the consistency you desire is reached. Season and pass through a fine sieve. Set 
aside.

•  For the boulangére potatoes, fry the onions, garlic and thyme in the oil until soft and slightly 
coloured.

•  Spread a layer of the potatoes over the base of a lined gratin tin, sprinkle over a few onions and 
lightly season. Continue layering with both potato and onion until dish is full or has reached desired 
depth (always finish with potato). Pour over the chicken stock and bake for around an hour until 
cooked and golden brown. Put in the fridge and set until cold, then slice into portions.

•  For the lamb faggot, mix the 24-hour braised breast with the minced heart, liver, pork belly and caul 
fat.

• Toast the seeds and grind in a pestle and mortar - add to the meat mix along with the herbs.
•  Dice the shallots and mince the garlic and sweat down with no colour. Add the port and reduce until 

thick and sticky. Add to the mixture of meat.
• Add the egg and oats, mix well and season.
• Make 110g patties and roll in the caul fat. Fry each one gently in a frying pan to colour.
• Rest faggot in the fridge for ten minutes, then heat in the oven for ten minutes before serving. 
•  In the same pan that you cooked the lamb faggot and rump, deglaze with a little red wine, add the 

pre-made jus and a little butter.
• Serve all the dish’s elements as per the picture.

WALWICK HALL
www.walwickhall.com
0871 4950013
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MOTORS 
X-Trail 2.0-litre diesel

Nissan has launched a new larger-
capacity diesel engine for its flagship 
X-Trail crossover, to be built at its 
Sunderland plant. 

The 2.0-litre unit is available to 
order now, with first deliveries due in the New Year.

The new engine has an output of 177PS, with 
380Nm of torque providing excellent pulling power 
throughout the rev range. It’s a significant step up 
in power from the existing 1.6-litre 130PS diesel, 
and will meet the needs of consumers who require a 
higher-output powertrain.

New to the range is the choice of Nissan’s Xtronic 
CVT automatic gearbox, linked to a four-wheel 
drive transmission. Added to the options of a six-
speed manual and two-wheel drive, this will further 
broaden Nissan’s presence in the large SUV sector, 
and enhance the appeal of the much-loved X-Trail.

With the new 2.0-litre engine, the X-Trail is the 
perfect partner for families seeking adventure with 
a versatile five or seven-seater layout, excellent 

luggage space (up to 550 litres), clever storage 
solutions and able towing capacity (up to is 2000kg). 

The highlight of the new 2.0-litre diesel engine is 
its refined and comfortable driving experience, ideal 
for covering longer distances. The engine also meets 
Euro 6 emissions standards in the three available 
versions. 

Premium features to add that extra touch of 
comfort and convenience include a power-opening 
panoramic roof, double-stitched leather upholstery, 
LED interior lighting and gloss black trim with 
metallic accents. Quick-heat front seats will help on 
wintery mornings, while heated/cooled cupholders 
keep drinks at the preferred temperature. The 
Nissan X-Trail is also available with a 7-inch 
NissanConnect touch-screen infotainment system, 
which includes DAB digital radio, Bluetooth 
connectivity and audio streaming.

A range of genuine Nissan accessories is also 
available, including a rear dog guard, removable 
tow bar, chrome door mirror caps, door sill guards 

Last month, Nissan announced it would be building two new models at its Sunderland plant, settling 
the nerves of many after the UK voted to leave the EU. Here, we look at the X-Trail 2.0-litre diesel, 
one of the new models, which promises a bigger engine and bigger adventures 

THE X FACTOR IS BACK 
ON WEARSIDE 
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and external finishers for the front, rear and sides 
of the car.

As with all Nissan crossovers, the X-Trail 
2.0-litre diesel provides a safe and secure on-the-
road experience thanks to a comprehensive range 
of advanced intelligent driving systems. These 
include Nissan Safety Shield technologies, such as 
an Intelligent Emergency Braking, Driver Attention 
Alert, Traffic Sign Recognition, High-Beam Assist, 
Blind Spot Warning and Lane Departure Warning.

The car is also available with Vehicle Dynamic 
Control, Brake Assist, Active Ride Control, Active 
Trace Control, Active Engine Brake, Intelligent Park 
Assist, Hill Start Assist and Intelligent Around View 
Monitor with Moving Object Detection.

The X-Trail is a model in demand. Across 
Europe, sales are up 50 per cent in the year to 
October 2016 when compared to the previous 12 
months. 

Sales are expected to grow further with the arrival 
of this new model with industry data revealing 
high-powered models account for 46 per cent 
of the medium SUV segment, and by launching 
the 2.0-litre diesel, the X-Trail’s market coverage 
increases by 41 per cent.

Guillaume Cartier, senior vice president for 
Sales and Marketing, Nissan Europe, commented: 
“The new flagship Nissan X-Trail is a crossover 
that’s focused on delivering what consumers need. 
Offering 4WD linked to an automatic transmission 
for the first time, it is a significant enhancement 
to the already strong X-Trail range. It’s also a 
compelling upgrade to our already successful 
1.6-litre diesel model.”

NISSAN
www.nissan.co.uk/x-trail

i
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HEALTH & FITNESS
Katie Bulmer-Cooke

The festive season is upon us, Christmas 
is around the corner, the days and 
nights are getting darker and it is that 
little bit harder to stay motivated when 
it comes to working out. 

But with the average Brit gaining 9lbs during the 
festive period, now is certainly not the time to start 
avoiding your workouts.

Of course, this time of year also means more 
nights out and more cravings for comfort food. Plus 
the sofa seems even more inviting than heading out 
into the cold to visit the gym. 

Naturally everyone wants to let their hair down a 
little and enjoy Christmas parties and get-togethers, 
but if you don’t want to let your belt out a notch, 
then it’s very important not to let your exercise 
regime fall by the wayside. 

If you really can’t bear the thought of the cold 
journey to the gym, why not exercise at home? 

A short but intense 20-minute workout five to 
seven times per week can serve as excellent damage 
limitation against the festive foods and fizz that will 
no doubt be consumed. 

I have devised this Christmas cracker of a 
workout to do at home, all you will need is a kettle 
bell* and a resistance band...

Warm up: 
Start with a three-to-four minute warm up, made 
up of upper body rotations, arm circles, squats and 
side lunges to get your body ready for the challenge 
ahead. 

Circuits: 
Set four minutes on the clock and complete the 
following circuit as many times as possible in that 
time:
• Kettle bell swing x 10 
• Press up x 10
• Resistance band row x 10

Once the four minutes are up, take a 45 second 
rest before setting your stopwatch again for four 
minutes. This time use the following circuit:

• Kettle bell side lunge x 10
• Hover pike x 10
• Resistance band shoulder press x 10

Rest for up to 45 seconds before repeating both 
circuits.

Cool down:
Once you’re done, don’t forget to include some 
stretching at the end. 

Now we couldn’t talk festivities without talking 
food! It would be crazy of me to expect everyone 
to stay away from chocolate, alcohol, and all of the 
other special Christmas treats, but if you don’t want 
to be one of those people who gains half a stone 
over the holidays then here are my top tips: 

Manage your portion size 
This is especially important when eating out. Just 
because it’s on the plate, doesn’t mean you have to 
eat it all. 

Delay the splurge 
Hold off on the mulled wine and cheese on a night 
after work for just a week or so more. The longer 
you make your ‘festive period’ the more calories 
you’ll consume. 

Plan ahead
If you know you’ve got a Christmas party coming 
up and you’ll be eating and drinking some more 
calorific things, then consciously make better 
decisions in the week leading up to it. 

Here’s to a happy, healthy and fit December, with 
few or no extra pounds to shift in January. 

*Choose a weight that feels challenging but allows 
you to keep good technique.

Former Apprentice contestant Katie Bulmer-Cooke provides her tips for staying committed to 
your health and fitness goals over the Christmas period

JINGLE DUMB-BELLS

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award-winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Rebecca Eves reveals the latest gadgets 
which promise to bring technological 
innovation to your life – whether at 
work or at homeTECH

SONY 4K HDR TV AND PLAYSTATION4 PRO

Sony is, unsurprisingly, touting its own TVs as the perfect partners 
for the new PS4 Pro (£349). Partnering your console with a 4K 
HDR TV will mean that you get improved graphics and enhanced 
framerates, as well as, of course, high-res 4K quality. X-tended 
Dynamic Range Pro adds impressive contrast between the lightest 
lights and the darkest darks, while the brightness range is over 
three times that of a conventional LED TV. Sony reckons that 
your gaming experience will be more immersive than ever before, 
and with a choice of models and prices, it should fit within your 
budget, too. 
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The PS4 Pro isn’t just for gaming – pair 
it with a 4K HDR TV and you’ll be able 
to experience cinematic-quality TV and 
films in your own home, including via 
4K streaming video services such as 
Netflix and YouTube. The hard-drive 
provides 1TB of space, while three USB 
ports allow connection of additional 
devices, like the PlayStation VR system. 

www.sony.co.uk 

The PS4 Pro, described by Sony as 
“the world’s most powerful console” 
gives the original PS4 a Pro boost to 
graphics and processing power – more 
than double the GPU power, in fact. 
HDR technology offers a level of detail 
that’s closer to the real world and more 
vivid than ever before, with visuals of 
up to 1080p at 60 frames per second.

NINTENDO CLASSIC MINI

Remember the 80s? The shoulder pads, the mullets, the games consoles. The 
ground-breaking Nintendo Entertainment System launched in 1986 – and now 
it’s back, miniaturised for the modern age. The Nintendo Classic Mini (£49.99) 
plugs into your TV and comes pre-loaded with 30 games, including Super 
Mario Bros., Zelda and Donkey Kong. It may not be cordless, but you can buy 
a second full-size, original-style controller so that you can complete your 
regression with your childhood pals.
www.nintendo.co.uk 

SAMSUNG GEAR S3 SMARTWATCH

Available in rugged Frontier and sleek 
Classic designs, the Samsung Gear S3 
(£349) models may look like ordinary 
watches, but both feature the latest 
in mobile technology as well as being 
water and dust resistant. Wearers can 
track their fitness with the S Health 
app, while the Alti/barometer and 
Speedometer apps keep tabs on 
outdoor conditions, distance travelled 
and speed. One charge should last 
up to four days and the face can be 
set to ‘Always On’ to show the time 
instead of a black screen – handy, for 
a watch.
www.samsung.com 

SMARTPHONE PROJECTOR

It may require self-assembly (and some 
superglue) but this clever little box will 
turn your smartphone into a projector 
so you can watch your downloads on a 
bigger screen. With an 8x magnifying 
lens in the front and a firm-grip pad at 
the back for your phone, the projector 
also leaves space for you to plug in some 
speakers. A home cinema for just £17.95! 
Made from strong cardboard, the box is 
also partially collapsable, so you can more 
easily transport it to your mates’ houses. 
www.prezzybox.com
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North East Times hosted its most popular breakfast event to date on November 4, at Barluga 
in Newcastle. The informal networking event marked the launch of the Women’s Issue and was 
attended by members of the local business community. Lucy Armstrong, chief executive of The 
Alchemists also spoke on the day about her experiences being a woman in business 

NORTH EAST TIMES’ BREAKFAST EVENT 

EVENT
North East Times



95



96

Making connections and sharing networks and knowledge to accelerate business growth was an 
overarching theme of this year’s VentureFest North East. The event, which took place at St James’ 
Park on November 8, attracted a record crowd of 700 and included The Innovation Challenge, 
which provided delegates the chance to meet face-to-face with a range of organisations that are 
currently seeking solutions to specific issues - including Northumbrian Water, ENGIE and Durham 
County Council. Keynote speakers on the day also included Nigel Mills (Entrepreneurs’ Forum), 
Gilbert Corrales (Leaf Music), Lucy Armstrong (The Alchemists) and Ian Campbell (Innovate UK)

VENTUREFEST NORTH EAST 

EVENT
VentureFest 
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INTERVIEW
Lyn Carruthers

I’ve lived in the North East my whole life and am 
very proud of my roots. A strong sense of family 
and community is very important to me. I think 
this is typical for many people from the North East.

Newcastle is a vibrant city with an eclectic blend 
of cultural diversity, world-class educational 
establishments and industry-leading businesses. 
I couldn’t imagine living anywhere else - although 
a holiday home somewhere a little warmer would 
be nice.
 
Geordies have pride in our region, and genuinely 
care about our communities and the future that 
we’re all part of creating. Over the last 30 years 
we have had to recreate ourselves following the 
decline of some of the industries that employed 
many North East families. I think the legacy of the 
current generation will be something we can all be 
immensely proud of.

 
In Newcastle, we are very fortunate to be a stone’s 
throw away from some fantastic coastline. Some 
of my favourite childhood memories are of days 
out during school holidays, with our family loaded 
into the car, a packed lunch and bucket and spade 
visiting the coast. Now I have a family of my own, 
we spend much of our time in the same way.

I always make sure that I get a window seat when 
travelling north on an East Coast Mainline train. It 
means that I get to see much of the coastline that I 
have visited over the years, from the pretty coloured 
houses of Alnmouth to the causeway and castle on 
Holy Island.

I love visiting Latimer’s Seafood in Whitburn. It is 
a fresh fish and seafood deli with a café attached. It 
stocks and serves fresh fish caught in the North Sea 
and regularly tweets about its catch of the day. For a 
seafood lover, it is an absolute treat.
 
Kielder Observatory is a magical place of 
knowledge and infinite possibilities. It’s situated 
in the heart of Kielder Forest, which has one of 
the darkest skies in Europe, and was recently 
recognised as the third largest protected Dark Sky 
Reserve in the world. We’re so lucky to have an 
observatory like this on our doorstep and I’d highly 
recommend its public events.

Sage Gateshead is a great venue for an informal 
business meeting. There is parking right outside 
and you can get fantastic coffee while enjoying 
wonderful live music and soaking up the fabulous 
views of the River Tyne. I’ve had many creative 
conversations at the venue.
 
The best corporate facilities I’ve experienced in the 
region are Rockliffe Hall and Close House because 
they focus on customer service. The award-
winning Rockliffe Hall is a beautiful five-star hotel 
and spa while Close House is recognised as one of 
the Top 100 Golf Courses in the UK and Ireland. 
Both facilities are a credit to the North East.

Lyn Carruthers has worked within the motor industry for 17 years, in a variety of marketing, 
customer-related and HR roles. In 2015, she became head of internal communications and 
engagement with Lookers PLC, after it acquired Benfield Motor Group. She is now in charge of the 
development activities for more than 8000 people based on in excess of 160 sites

MY NORTH EAST 

LOOKERS PLC
www.lookers.co.uk
https://uk.linkedin.com/in/
lyncarruthers
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