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EDITOR’S WORD 
Welcome

This month, we focus on skills and how and why we 
need to tackle the skills gap in our region. Speaking 
to some of the businesses and organisations for this 
issue, it’s clear that there are jobs available in the 
North East but workers must adapt their skill-set 
to fill the positions in sectors such as advanced 
manufacturing, engineering, health, life sciences 
and digital. Alternatively, we must attract talent 
by showcasing the North East as a vibrant place to 
work and live.

Key to solving these skills gaps is more 
collaboration between educators and industry, and 
much of this magazine is dedicated to those who are 
facilitating this relationship. 

Should the region not tackle our skills gap, the 
future looks bleak as the North East will struggle to 

grow or get its voice heard to a wider audience.
Last month, the Prime Minister finally provided 

some clarity on what Brexit will mean. It seems that 
we are looking down the barrel of a hard Brexit and 
North East Times has been gauging the opinion of 
the local business community on what Mrs May 
said in her speech on January 17.

In case you missed it, there was also a change 
of guard Stateside and the world waits to see what 
President Trump can and will deliver now he is 
warming the seat of the most powerful office in the 
world. Does anyone else have sweaty palms or is it 
just me?

I hope you enjoy this issue and I’ll see you in 
March – unless Trump starts World War Three in 
the meantime.

Welcome to the February Issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@NETimesmagazine

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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ABOUT:

North East Times provides a voice for those 
who are shaping the North East economy.

The high quality monthly publication combines 
inspiring business and lifestyle content for 
professionals who are working and living in the 
North East.

We look to build on the four-decade history of 
the North East Times title, while embracing the 
latest digital innovations to engage, inform and 
entertain our audience.

By publicising the achievements of the 
individuals, companies and organisations that 
are impacting the local economy, our aim is 
to showcase the North East as a vibrant and 
productive place to work and live.

With our modern approach and established 
legacy, North East Times strives to be the 
number one business publication in the region, 
both on and offline.
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NEWS
Bulletin

A 
£49.7 million allocation of Local Growth Funding 
from the Government has taken the 2015-2021 total 
for the North East to £379.6 million.

The majority of the funding will be used as 
investment into the International Advanced 

Manufacturing Park (IAMP) near Nissan, which will secure 5200 jobs 
for the North East economy by 2027.

The IAMP is a 100-hectare site that bridges South Tyneside and 
Sunderland and aims to provide a world-class environment for high-
tech industries and advanced manufacturing businesses on a site just 
north of Nissan’s existing manufacturing plant.

A small allocation of the funding will also be used to promote a 
Business, Innovation and Skills Infrastructure programme, which will 
support businesses seeking to grow and develop, and provide workers 

with the necessary facilities needed to improve their skills.
Andrew Hodgson, North East Local Enterprise Partnership 

chair, said: “This latest growth deal allows the North East LEP to 
invest and drive forward the delivery of the International Advanced 
Manufacturing Park. We will work with our local authority partners, 
North East Automotive Alliance and the private sector to deliver this 
vitally important scheme, which is of strategic importance not only 
for the North East, but for the UK’s industrial strategy.”

Government boosts North East’s Local 
Growth Fund allocation by further £49.7 
million

BUSINESS

Funding boost for 
the North East LEP

BULLETIN

INVESTMENT

Tier One Capital launch 
investment trust
One of the North East’s leading investment businesses, Tier One 
Capital, has launched a new Investment Trust on the London 
Stock Exchange, named TOC Property Backed Lending Trust PLC 
(“TOC”), that will be used to invest in the continued development of 
a portfolio of fixed rate loans predominantly secured over land and/
or property in the UK. Alongside admission, TOC has implemented 
a £150 million share issuance programme with a view to growing the 
company over the short to medium term. 
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EDUCATION

Skills minister visits college
Apprenticeships and skills minister Robert Halfon 
visited Gateshead College on Monday, January 
23, to get a first-hand view of the technical and 
vocational skills being provided by the college to 
students and regional businesses. Mr Halfon was 
visiting the college on the day the Prime Minister 
launched a Modern Industrial Strategy aimed at 
improving living standards, increasing the nation’s 
productivity and ensuring growth is shared across 
the whole UK.

PROPERTY

Lucky 13 for Adderstone
Adderstone Group recently welcomed this year's 
cohort of students taking its total to over 60 in the 
last 13 years. Adderstone gives its students hands 
on experience of the real estate and development 
business. It has welcomed six work placement 
students for 2017, studying on a range of built 
environment courses and getting the opportunity 
to work across the group’s portfolio of businesses.

MANUFACTURING

Trade visit showcases 
vocational training
The Materials Processing Institute has welcomed 
delegates from Malaysia to help develop 
technical and vocational training in Southeast 
Asia. Representatives from the Sarawak State 
Government and the Sarawak Skills Development 
Centre were given a tour of the institute’s 
Middlesbrough facilities as part of the educational 
study visit, organised by the UK Department for 
International Trade and co-hosted by The Training 
Gateway.

LAW

Impressive turnout at solicitor 
apprenticeship open day
More than 150 people visited the North East 
Solicitor Apprenticeship (NESA) open day hosted 
at Muckle LLP office last month, organised in 
collaboration with CILEx Law School and City, 
University of London. Bond Dickinson, McDaniels 
& Co, Muckle LLP, QualitySolicitors Smith 
Roddam and Sintons Law make up the consortium 
that will offer the NESA programme from 
September 2017. 

National and 
international 
news 

OPTIMISM AMONG 
MANUFACTURERS 
BUT CONCERNS OVER 
SKILLS PERSIST – SAYS 
CBI 

UK manufacturers are 
more optimistic about 
their business situation and 
exporting prospects, while 
reporting strong growth in 
domestic orders over the 
previous quarter, according 
to the latest quarterly CBI 
Industrial Trends Survey.
The survey of 461 
manufacturers reveals that 
the volume of domestic 
orders rose at the fastest 
pace since July 2014 in the 
three months to January, 
while export orders 
continued to grow.
Concerns persist over 
access to skilled labour, 
however, with almost a 
quarter of respondents – the 
highest since July 1989 – 
observing that skilled labour 
availability could limit 
output over the next few 
months. 

EUROPEAN BANK 
SUPPORTS PRIVATE 
SECTOR, ENERGY 
SECURITY AND 
RESPONSE TO 
REFUGEE CRISIS

Figures show that the 
European Bank for 
Reconstruction and 
Development (EBRD) 
made new investments of 
more than €1.3 billion in 41 
projects in the southern 
and eastern Mediterranean 
(SEMED) region in 2016. 
The investments were 
made in the energy and 
renewable energy sectors, 
as well as in infrastructure, 
agribusiness and small and 
medium-sized enterprises. 
Total EBRD investment in 
the four SEMED countries 
(Egypt, Jordan, Morocco 
and Tunisia) since 2012, has 
now reached close to €4.8 
billion in 118 projects.
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CONSTRUCTION   

NBS announces overseas expansion
A North East-based provider of construction information and knowledge management services is 
expanding overseas into Canada and Australia, following an acquisition.
NBS, which specialises in technical information, specification and BIM tools to construction industry 
professionals, has acquired Digicon Information Inc, a Canadian publication and consulting company 
thatprovides specification data in Canada and North America.
Digicon is an established source for construction-related information in the form of master specifications, 
software and BIM tools.

This move is the latest stage in planned international expansion for Newcastle-headquartered NBS, 
which launched a subsidiary, NBS Knowledge Pty Ltd, in Australia at the start of the year.
The announcement was made at a VIP event on January 24, attended by ITV’s Pam Royle at NBS’s newly 
refurbished home, The Old Post Office on St Nicholas St. 

FINANCE  

Maxxia continues UK growth with acquisition
The sale of Capex Asset Finance Ltd to asset finance specialist Maxxia UK is the second such transaction 
in as many months to be completed by Newcastle-based Square One Law on behalf of the sellers. Maxxia 
is part of McMillan Shakespeare Limited (MMS), an Australian-listed company that is delivering on its 
growth strategy in the UK. Capex, which is based in Central Birmingham, is a specialist in the provision of 
a broad range of capital financing solutions for businesses. 

Calendar of events:

February 13, 8am-10am

Grow your Business – 
Northumberland
Department for International 
Trade North East
Location: Wansbeck 
Workspace, Rotary Parkway, 
Ashington, NE63 8QZ 
Price: Free
www.gov.uk/dit

Join the Department for 
International Trade North 
East for networking and 
a briefing to showcase 
the support and funding 
available to Northumberland 
businesses. This event is a 
great opportunity to discover 
how your business can work 
alongside the DTI North East 
and Arch Northumberland 
to grow locally and 
internationally.

February 15, 8am-10am

Understanding the 
apprenticeship levy
Gateshead College
Location: Gateshead College, 
Baltic Campus, Gateshead, 
NE8 3BE 
Price: Free
Website: www.gateshead.
ac.uk/events

Gateshead College has 
partnered with NECC to 
host a series of discussion 
events for SME employers, 
to help you understand the 
upcoming apprenticeship 
levy and changes to 
apprenticeship training.

February 22, 12pm-1pm
Social Media Café
North East BIC
Price: Free
Location: North East (BIC), 
Sunderland, Tyne and Wear, 
SR5 2TA 
Website: www.ne-bic.co.uk

The monthly social media 
café at the North East BIC is 
a place for people interested 
in using social media for their 
business to come together 
and share ideas and lessons 
learnt. The aim is to help local 
businesses flourish with the 
use of all the latest social 
media tools, applications and 
platforms. 

NEWS
Deals

DEALS
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Concerns over cash flow and 
recruitment skills gaps are a greater 
barrier to growth than Britain leaving 
the European Union, according to new 
research by the Entrepreneurs’ Forum.

In a poll of North East entrepreneurs, cash flow 
was cited was the most significant barrier to growth 
by more than a quarter of respondents, followed by 
challenges in recruiting skilled personnel (23 per 
cent). In contrast, Brexit only appears to only be a 
barrier to growth for five per cent of entrepreneurs.

Those interviewed for the study stated that if 
their main barrier was removed, significant business 
growth could be achieved in the current 2017-18 
financial year. 

The majority of entrepreneurs (57 per cent) 
predicted growth of between 16 and 30 per cent 
while 21 per cent of business owners felt they could 
achieve growth in excess of 30 per cent.

Other factors impacting on the growth of 
entrepreneurial businesses include access to finance 
(14 per cent) and competition (seven per cent). 
The challenge of least concern for entrepreneurs is 
regulation, with only two per cent of respondents 
believing red tape is a barrier.

When questioned on red tape and regulation, 
although it is not seen as a significant barrier to 
growth, 47 per cent of entrepreneurs agreed that it is 
an unnecessary cost to their businesses and 50 per 
cent of respondents said it is a barrier to innovation.

Gillian Marshall, chief executive of the 
Entrepreneurs’ Forum, said: “While Brexit remains 
an evolving challenge on the horizon, entrepreneurs 
are more focused on the issues that are affecting their 
businesses in the here and now.

“Cash is king for entrepreneurs and without it the 
wheels of business turn a lot slower and can put their 
enterprises at risk. This will include the perennial 
issue of late payment, which can have a major impact 
throughout the economy. If small suppliers are not 
paid they could go out of business, which can also 
impact on larger firms too.

“The availability of skills is also integral to growth 
opportunities and entrepreneurs are clear that it 
is a challenge that has to be overcome to ensure 
continued business success. There is a closing of the 
gap between education and business, particularly 
in some parts of further and higher education, but 
it is a slow process that is affecting entrepreneurial 
businesses now.”

Research by the Entrepreneurs’ Forum reveals that skills and cash flow outweigh Brexit 
as barriers to growth for local business owners

SKILL GAPS AMONG THE TOP 
CONCERNS FOR NORTH EAST 
ENTREPRENEURS

ENTREPRENEURS 
FORUM
www.entrepreneursforum.
net

i

MONTHLY REPORT
Entrepreneurs' Forum 
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Chemical-body, the North-East Process Industry Cluster, welcomed 430 guests to Hardwick Hall 
on January 20 for the 11th NEPIC Annual Industry Awards. Fourteen awards were presented to the 
region’s brightest youngsters, best companies and tireless contributors. £14,000 was donated to 
North East schools to develop science and environmental projects and establish lasting industry-
academia links. Since the awards began in 2006, £200,000 has been gifted to the region’s rising 
stars and local schools

NEPIC ANNUAL INDUSTRY AWARDS

KEY EVENT
NEPIC
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OPINION
Burning Issue

What was your reaction to the Prime Minister’s speech on Brexit last month?

BURNING ISSUE

Businesses are facing challenging times at the moment with fuel 
prices rising, inflation showing an increasing trend and the exchange 
rate volatile, all as a result of Brexit uncertainty. The Prime Minister 
has now at least sought to introduce some optimism for businesses 
by setting out the Government’s plans for the next two years. 
Whether those plans will come to fruition is another matter, but at 
least we now have an indication of intent, which is welcome.

The North East is already a great exporting region and Mrs May 
wants to forge new trade agreements with non-EU countries, which 
could be very beneficial for the region’s economy. She also aims to 
retain free trade and pledged to continue to work with EU partners. 
The key to this must be freedom of movement so business can 
continue to travel with ease, retain visa-free travel and have staff 
in situ to trade effectively across the EU. Brexit is happening and 
it’s essential that the UK, both from a business and leisure travel 
perspective are not disadvantaged, so it was encouraging to hear that 
the Prime Minister has a clear focus on the UK becoming a truly 
global trading nation.

As expected, Theresa May announced that Britain will leave both 
the single market and the EU’s external trade tariff. Three elements 
of the speech stand out. Firstly, hints that the UK is willing to walk 
away from the negotiations in the absence of a satisfactory deal. 
Secondly, the clear preference for interim arrangements, which will 
be welcomed by the business community. Finally, the ambition to 
achieve a bespoke arrangement on customs to limit disruption to 
trade. The next big thing to watch is how the EU-UK negotiations 
are structured and sequenced - where Britain is likely to continue to 
insist that the divorce settlement and the new Free Trade Agreement 
are negotiated in parallel.

There’s no point in delaying Brexit so the Prime Minister needs to 
focus on securing the best deal possible for the UK. Mrs May laid 
out her priorities in the speech and made it very clear what she 
aimed to achieve from the negotiations. Although there are still 
choppy waters ahead, there can be no doubt that Brexit is going 
to happen and much of the uncertainty surrounding hard Brexit 
against soft Brexit has been resolved, hopefully supporting stability 
in the economy.

Ian Cass
Chief executive, Forum of Private Business 

Anne Bromley
Joint managing director 
Travel Bureau Corporate

Sandra Thompson
Incoming North East senior partner, EY

Ben Staerck
Managing director 

Handbag Clinic  

Q
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Experienced employment law specialist Anu Kaura 
has joined Collingwood Legal as a senior solicitor. 
Anu, who is originally from Manchester, qualified 
as a barrister in 2000 and then cross-qualified as a 
solicitor in 2004. Since 2006, she has been one of a 
small number of solicitors to hold the Higher Rights 
of Audience qualification, allowing her to represent 
clients as an advocate in the courts. 

Waterstons has recruited Steve Williams, the former 
director of IT for Newcastle University. Steve, who 
has been awarded a principal fellowship by the 
Higher Education Academy, has taken a director 
position at the Durham-based business and IT 
consultancy and will be responsible for looking after 
the company’s portfolio of higher education clients 
as well as developing new relationships with other 
education institutions throughout the UK.

A former Nissan factory worker who studied 
for a law degree while working on the assembly 
line has become one of the region’s first new 
legal apprentices. Twenty-seven-year-old Callum 
Robertson has now joined EMG Solicitors in 
Durham, after signing up for a scheme which gives 
aspiring lawyers a new route to qualify.

Crafter’s Companion has appointed experienced 
commercial expert John Nicholas to drive the 
company’s expansion plans from its headquarters 
in Newton Aycliffe. As chief commercial officer 
for UK and Europe, John will be responsible for 
all of the company’s commercial teams - including 
marketing, sales and retail. 

The North East Local Enterprise Partnership 
(LEP) has recruited for a new position: mentoring 
co-ordinator. Helen Lee will be leading the drive to 
encourage more local business leaders in the region 
to provide support to the services to high-growth-
potential businesses via The Growth through 
Mentoring programme. 

David Elliott is to take KPMG’s leadership role in 
the region as Newcastle office senior partner this 
March ahead of Mick Thompson’s retirement from 
the firm in Spring 2018.
David, who moves from the role of head of tax at 
Newcastle will continue to run KPMG’s tax team, 
while Mick will work with audit senior partner Nick 
Plumb to service the audit client base.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Anu Kaura 
Senior solicitor, Collingwood 
Legal

Steve Williams  
Director, Waterstons

Callum Robertson
Legal apprentice, EMG 
Solicitors 

John Nicholas 
CCO, Crafter’s Companion

Helen Lee
Mentoring Coordinator, 
North East LEP

David Elliot
Newcastle office senior 
partner, KPMG
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Joinery cell manager
Burnopfield £32,000
Westray Recruitment Consultants

HMY Group, a leading manufacturer is looking 
to recruit a joinery cell manager. The successful 
candidate will take responsibility for on-time 
delivery to the required quality levels from their 
respective production cell and analyse future 
production demands. A working understanding 
of joinery processes, equipment and techniques is 
essential.

www.westrayrecruitment.co.uk

Brand director
Teesside, circa £50,000+benefits
Visualsoft 

Teesside-headquartered ecommerce company, 
Visualsoft is looking for a bold and proven brand 
director to lead on company identity and marketing 
strategies. The successful candidate must be 
creative, with values of collaboration, investment, 
ambition and sincerity, and able to coach and 
inspire others to project the brand in the best 
possible light.

www.visualsoft.co.uk/careers

Client services director
Teesside, circa £50,000+benefits
Visualsoft 

Visualsoft is looking for a client services director 
with a minimum of five years' experience. The 
successful candidate must be confident dealing 
directly with key decision makers in medium to 
large-sized businesses and while this is not a board 
position, there is an opportunity for the right 
candidate to progress to this level.

www.visualsoft.co.uk/careers/

Advertising executive 
Gosforth, salary depending on experience 
North East Times 

North East Times is looking for an experienced 
advertising professional to assist in sales for print 
and online platforms. The ideal candidate should be 
experienced in media sales, with excellent people 
skills and an established network of contacts in the 
North East region. Email your CV, covering letter 
and salary expectations to:

pete@netimesmagazine.co.uk
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PROFILE 
Skills gap 

Alison Cowie looks at the opportunities older workers present in tackling the skills gap in our region

IN THE LIMELIGHT 

Activity around training and 
apprenticeships to solve the much-
lamented skills gap - both nationally 
and in the North East - has often 
focused on young people. 

Government targets and funding in recent years 
have tended to be aimed at 16-24 year olds and revolve 
around the promotion of STEM subjects as a way of 
filling growing skills gaps in sectors such as advanced 
manufacturing, engineering, digital and health.

But why are people in their 30s, 40s and 50s so often 
overlooked as a solution to filling the skills gap?

Most of us know that nowadays a job is rarely for life. 
Similarly, it is now more common for people to change 
their careers as they face the prospect of working to a 
far greater age than their parents and grandparents did. 

Older people may not possess the technical skills to 
fill the skills-shortage jobs but can have the sought-after 
employability skills (often reported as lacking in our 
youth) and with a little training could excel in sectors 
that are experiencing recruitment difficulties. 

Stephen Lambert, Newcastle city councillor, reflects: 
“It’s premature to write off [older people]. Some have 
had decades of valuable work and life experiences. 
Some possess useful transferable skills without 
knowing it.”

Thinking in this area is, however, beginning to 
change. For example, Gateshead College was recently 
awarded £15 million funding from the European Social 
Fund through the Skills Funding Agency to get more 
people into jobs and training and to support businesses 
to upskill their workforce - of which over 50s are seen 
as a target group.

Deputy principal of Gateshead College, Chris 
Toon, explains: “The funding is very much focused 
on training people with the skills that are a priority 
now, and will be aligned with the skills gaps that are 
identified in the North East LEP’s Strategic Economic 
Plan.”

Chris goes on to explain there are many options 
currently available for people of all ages who are not in 
work, have recently been or are under threat of being 
made redundant, or who simply want to follow another 
career path.

Gateshead College’s programme tends to focus on 
key areas such as health, teaching, science, advanced 
manufacturing and tech and is deeply rooted in 
industry, utilising the close bonds the college has with 
local businesses. 

For example, short work placements of just one or 
two weeks are available, where potential trainees can 
experience a high-growth sector and employers get the 
chance to identify potential talent.

The view on apprenticeships – often seen as the 
preserve of school leavers and graduates – is also 
set to be challenged when the Apprenticeship Levy 
comes into force in April and will have no age limit on 
provision. 

Paul Carbert, policy advisor for the North East 
England Chamber of Commerce, echoes the view that 
opportunities are available in the North East but that 
more must be done to educate older workers about 
the options available to them: “One of the barriers 
to retaining people to fill the skills gaps is a lack of 
knowledge about where the growth areas are. We need 
to do more about getting the message out there about 
where are jobs are now and where the jobs of the future 
will be.”

Paul goes on to say that more funding from 
Government could be used to build better 
infrastructure to reskill workers.

He highlights how Government funding set up the 
SSI Task Force  after the closure of the steelworks in 
Redcar which, in 12 months, 821 new jobs for ex-
workers and 172 new business start-ups.

Of course, finding time for training and faced with 
probable salary reductions can put older workers off 
career change, especially as many will have mortgages, 
bills and families to look after.

Although Chris Toon accepts it is not easy, he 
continues to be inspired by those people he meets who 
are making it work: “I see [older people] who come to 
Gateshead College and are managing to put so much 
additional effort into changing their lives.”

Chris also points out that career changes for workers 
may increasingly become less of an option and more of 
a necessity. 

“The jobs market of the future will be nothing like it 
is today and people are going to need to be much more 
agile and flexible in their career,” he says. 

“Only last week, I was reading an article that suggests 
that fast food restaurants will eventually not have 
waiting staff. You’ll just have machine that will take 
your order, cook your food and then serve it to you.” 

Who knows what the future will bring, but the 
answer to the current skills gap issue in this region 
seems to be to look to older workers as well as the 
student generation. 
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INTERVIEW 
Steve Scrimshaw

Steve Scrimshaw began his career as an apprentice in the energy sector with CA Parsons and 
subsequently Northern Engineering Industries, which was later acquired by Siemens in 1997. 
Having been involved in a wide spectrum of engineering, project management, sales and general 
management roles, Steve became managing director of Siemens Rail Systems in May 2007 and in 
January 2017, he moved back into the energy industry as UK Country Lead for the Siemens Power 
and Gas division and Power Generation Services. This role has seen Steve move back to the North 
East to take on the challenge of leading more than 2500 employees across the UK

10 QUESTIONS

What was your first break in 
business?
I began my career at 16 as an 
apprentice at CA Parsons, 
where the training was 

excellent. Being part of that programme set the 
foundations for my career but my big break came 
years later when I became the managing director 
of that business. At the time, we manufactured 
and serviced power stations around the world and 
I developed a plan to diversify the business into 
a flexible service facility for the energy industry - 
something which continues to be the operational 
model for the site today. 

What did you want to be growing up?
I didn’t have a clear idea of what I wanted from a 
career, other than something related to engineering. 
I had a few offers of apprenticeships but chose CA 
Parsons as they had a great reputation for training 
and career progression. In those early years during 
my apprenticeship, I gained invaluable hands-on 
experience of both working in a big organisation 
and supporting different customers. It was that 
experience that inspired me to progress into a 
leadership position.

What attracted you to your current role? 
I’m at the helm of one of the biggest divisions at 
Siemens plc. The energy businesses have a huge 
portfolio which includes manufacturing various 
sized gas turbines and building and servicing power 
stations, so our customers can continue to operate 
efficiently and reliably. It’s a very broad and diverse 
business and an exciting time for the energy market. 

What is your company's mission?
Our mission is to electrify, automate and digitalise 

and we have a new brand: Ingenuity for Life. This 
is about bringing our products to life and showing 
how they contribute to society. For example, the 
team in Newcastle support and service power 
stations in Iraq, which ultimately helps keep the 
lights on in a country where a stable energy supply 
is essential for regeneration.

 
How do you get the best out of your team?
I get the best out of my team by delegating 
responsibility, giving the autonomy to make 
decisions and by really listening to people. Being 
responsible for a large division means I can’t be 
an expert in everything; I’ve learnt to trust the 
expertise and opinions of the people around me. 
More generally, I treat everyone as I would expect 
to be treated, which helps build mutual respect - 
essential in any business relationship.

What has been your career highlight?
I’m passionate about the training and development 
of young talent so was proud to be a key player in 
establishing the National Training Academy for Rail 
(NTAR), a modern facility which uses virtual and 
augmented reality to train the next generation of 
rail engineers. 

What has been your biggest challenge?
The businesses I’ve been involved in have many 
big challenges, whether that be securing work, 
sustaining production or delivering complex 
projects. When I was leading the Siemens rail 
business we won a high profile contract for 
EuroStar. The decision prompted an international 
political reaction and I was called upon to defend 
the contract win in the High Court. It was a 
challenging experience but one where I learnt a 
huge amount about government affairs. Having 
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just started a new role, my current challenge is to 
immerse myself in the business and re-connect with 
the North East business community. 
Who or what inspires you?
It often amazes and inspires me when I hear about 
some of the products, services and capabilities we 
have within this company, as well as the great stories 
about people in the organisation. There are also 
many people who have inspired me personally. They 
tend to be leaders with a very clear goal and the 
ability to articulate their vision in a simple way.

What are your organisation’s short and long-term 
goals?
Safety is always first and foremost at Siemens. We 
work in lots of different environments, but keeping 
our people safe is always the number one goal. 
Digitalisation is our key long-term goal; we want 
to increase our digital and software portfolio by 
focusing on skills, making our services and products 
smarter, and looking at how we can support our 
customers with smart data, analytics and increased 
productivity. 

How do you achieve a good work/life balance?
A good work/life balance has been a challenge for 
me in recent years but now I’m back in the North 
East I’m making this a priority and starting a few 
new hobbies. In fact, I was given some golf lessons 
for Christmas! As a company, we’re doing a lot of 
work on employee health and well-being. After all, 
our people are our most important asset. 

INTERVIEW 
Steve Scrimshaw

“I’m passionate about the 
training and development 

of young talent so was 
proud to be a key player in 
establishing the National 

Training Academy for Rail 
(NTAR),"
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COVER STORY 
Professor Jane Turner 

T E E S S I D E ’ S 
A N C H O R 

F O R 
S K I L L S

Professor Jane Turner talks to Alison Cowie about how an unorthodox 
study path and diverse career brought her to a pro-chancellor role at 

Teesside University, where she helps forge strategic relationships between 
the university and enterprise to balance supply and demand for skills and 

jobs in the Tees Valley and beyond

According to Professor Jane Turner, 
the relationship between business 
and higher education has always 
been important. But with the 
increase in tuition fees and The 

Telegraph reporting that the average three-year 
university education now costs £26,000, the 
association has moved further into the spotlight as 
students (and their parents, who often foot at least 
part of the bill) are asking providers whether the 
investment will result in a graduate-level job.

Teesside - alongside many other post-1992 
universities – has always been considered more of 
a practice-based educational institution with many 
of its courses providing a strong vocational focus. 
As such, its relationship with businesses has been 
pivotal and in 2014 it was awarded the Queen's 
Anniversary Prize for work at world-class level in 
the field of enterprise and business engagement, 
while the then business secretary described Teesside 

as “one of the best universities for business in 
Britain".

For Jane, who grew up in Guisborough after her 
family moved there from the north of the region 
when she was three, her own further and higher 
education didn’t follow the usual path.

From sixth form, she worked in a bank - an 
experience she describes as “the wrong choice” - 
and it wasn’t until she was a mother in her early 
twenties that she decided to enter further education.

Inspired by her entrepreneurial father, who 
established a manufacturing business when she was 
ten years old, Jane enrolled on a part-time HND in 
business and finance at Gateshead College.

She expands: “As a child, I spent my school 
holidays, evenings and weekends at my dad’s 
company and so got an insight into business 
decisions, finance, people and recruitment and I 
learnt the trials and tribulations of running a small 
business.
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“This really helped when I started studying 
because I could question the theory and relate it to 
real-life business situations.” 

Studying, Jane explains, soon got under her skin 
and she went on to take a degree in business studies 
at Sunderland University where, again, she drew on 
knowledge gleaned from her father. 

Jane followed this by completing a masters degree 
in human resource management at Northumbria 
University, while she lectured in the evening. She 
also spent time working with Teesside women 
from deprived backgrounds on their personal 
development and self-advocacy. 

Jane joined Orange in 2000 as a leadership 
specialist where she ran the internal leadership and 
management development programmes.

Three years later, she joined Benfield Motor 
Group as head of HR and people and organisational 
development at the North East family-run motor 
retailer. 

Although she maintains it was unconscious, Jane 
had managed to carve out an impressively diverse 
CV that spanned public sector, SME, corporate and 
third sector roles.

“I didn’t set out thinking I must tick off these 
different sectors, I just wanted to experience as much 
as I could in business,” she says.

In 2005, Jane saw a job advertised at Northumbria 
University where she felt she could use all of her 
acquired experience.  

After successfully applying to become an associate 
dean in executive development, Jane set about 
establishing the executive arm of Newcastle Business 
School, eventually growing it to a team of 28. 

Alongside this, she gained her professional 
doctorate in business leadership and was appointed a 
professor of enterprise while at the university.

Ten years later, in November 2015, Jane was 
enticed south of the region to her current role at 
Teesside University, which she describes as her 
"dream job".

As pro vice-chancellor, Jane is responsible for 
knowledge exchange activities and an income 
stream associated with that, the forging of strategic 
relationships between the university and business, 
the employability of graduates, start -ups and 
addressing the balance of supply and demand for 
skills and jobs in the Tees Valley and beyond.

Jane is keen to build strategic partnerships with 
businesses regionally, nationally and internationally 
and of all sizes. Accordingly, she has worked 
to simplify the collaboration process to open 
opportunities up to SMEs as well as corporates.

She explains: “Universities are often criticised for 
being difficult to navigate and so we’ve created our 
own sub-brand, The Forge, which provides a single 
point of contact to guide businesses through the 
engagement process, enabling them to get access to 
our expertise in research, consultancy, workforce 
development, high and degree apprentices and our 
impressive student and graduate talent.

“In addition, we have dedicated business and 
innovation managers who are constantly engaging 
with businesses to develop trusted and mutually 
beneficial relationships.”

By promoting links with businesses, the 
university allows its students to benefit from work 
placements throughout their studies, the ability to 
put their learning into practice and a greater chance 
of securing a graduate level job on graduation. 
Businesses benefit by getting access to undergraduate 
and graduate talent and university research, as well 
as gaining the ability to shape courses that address 
the skills they need.
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“We have dedicated 
business and innovation 

managers who are 
constantly engaging with 

businesses to develop 
trusted and mutually 

beneficial relationships.”
- PROFESSOR JANE TURNER
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Further bolstering the jobs opportunities for 
students, Teesside University has also recently 
entered into a partnership with employment agency 
Reed Recruitment.

“Our careers services will work with Reed for 
the next 18 months to support the personal and 
professional development of our students and 
provide access to graduate level job opportunities,” 
says Jane.

Jane and the university have also focused on 
identifying sectors of high-growth jobs and creating 
programmes that fill skill gaps in these areas. 

Given that two thirds of its students remain in the 
region, Teesside University works closely with the 
Tees Valley Combined Authority (TVCA), and aligns 
its activity to the authority’s Strategic Economic 
Plan. The plan identifies high growth potential in key 
sectors such as chemicals, health innovation, energy 
and advanced manufacturing, as well as logistics, 
digital and creative, culture and leisure, and business 
and professional services.

Jane continues to ask staff from the university’s 
five schools to analyse the areas of growth in their 
particular sector and to shape learning to maximise 
the employability of students.

“We are the only university [in the Tees Valley], 
so our staff have a responsibility to understand 
the economic landscape, know where the growth 
areas are and actively align our provision to these 
priorities.

Longer term, the relationship between Teesside 
University and business is only set to grow as 
demand for graduate-level jobs from students and 
for skilled talent from employers increases. 

The university has recently re-located all 
of its professional and executive development 
programmes to the re-named Centre for 
Professional and Executive Development (CPED) 
at its Darlington campus. All schools will deliver 
short courses from the facility and the School of 
Health and Social Care, with its enviable reputation 
in workforce development, is benefitting from 
investment in new kit and equipment at the new site. 

Adding to the university’s facilities, next year will 
see the building of the Darlington-based National 
Horizons Centre (NHC). 

Located next to the CPED on Central Park 
Darlington, NHC will become a centre for excellence 
in the bio-industries and, led by the university, will 
harness the potential of biologics and industrial 
biotechnology, underpinned by digital, to deliver 
new and leading-edge programmes. It will also 
complement the nearby UK’s National Biologics 
Manufacturing Centre (NBMC), which was opened 
by the Centre for Process Innovation (CPI) in 2015. 

The university has also developed several higher 
and degree apprenticeships where students gain 
in-work experience while businesses can directly 
influence the curriculums. Courses in management, 
web engineering, electronic engineering and 
healthcare are already available, with more planned 
once the Apprenticeship Levy comes into force in 
April, with the promise of more funding for SMEs to 
access talent.

"In addition, Jane and her team are working with 
the TVCA and the Enterprise Research Centre to 
identify and build ties with the most promising 
scale-up companies in the Tees Valley. This work 
is inspired by the 2014 Scale-Up Report in UK 
Economic Growth by Sherry Coutu, which states 
that by closing the scale-up gap, the UK could gain 
150,000 net jobs and £225 billion additional GVA in 
the UK by 2034.

Jane adds: “I see the university as being the 
convener to identify those scale-ups in the region 
and give them dedicated support and guidance over 
a sustained period to help them fulfil their potential 
and create potential jobs for our students.

"In addition, this approach provides an 
opportunity to undertake rich research into scalable 
businesses.”

KPIs for Jane this year remain delivering 
an income stream of more than £18 million 
to the university through knowledge transfer, 
collaboration, research and growing strategic 
partnerships.

“In ensuring laser focus upon all of these areas 
of activity way, the university becomes an ‘anchor 
institution’ for the region, which is what universities 
should be,” says Jane.

“The Tees Valley often struggles in terms of 
regional economic rankings and if we don’t address 
the skills gaps, productivity will continue to wain as 
talent and inward investment goes elsewhere.”

She concludes with a characteristic note of 
positivity: “I do think the recently launched 
Industrial Strategy, Northern Powerhouse strategy 
and our devolution deal have created a golden 
opportunity to disrupt and change our trajectory and 
the university will be key to that journey.”

COVER STORY 
Professor Jane Turner 

“We are the only university 
[in the Tees Valley], so our staff have 

a responsibility to understand the 
economic landscape"
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INTERVIEW
Adam Serfontein

Whatever your ability and 
qualifications, without 
integrity and credibility, 
you have nothing. My father 
told me that many years 

ago. He also advised that if you can’t deal with the 
consequences of something, don’t do it. Both these 
pieces of advice have been very valuable to me.

Work hard and negotiate even harder. Remember 
all parties to a negotiation must gain something. 
If they don’t there is no opportunity for a repeat 
performance. 

Learn from your experiences, but don’t waste time 
attempting to turn back the clock.

Stimulate spirited debate and challenges among 
stakeholders. This way you will achieve a true 
consensus of objectives and develop a robust strategy. 

Learn to keep going when others are losing their 
heads.

Different things motivate different people. One 
person’s extra holiday is another’s training course, 
recognition or bonus. Know your team, respect their 
currency, reward them appropriately, and don’t forget 
to celebrate their achievements.

Remember that the principal roles of the 
management team are to thoroughly analyse all 
situations, anticipate all problems prior to their 
occurrence, have answers, and move swiftly to 
solve these problems when called upon. These 
responsibilities can easily be forgotten when you’re 
up against it.

When starting a business, make sure you have 
sufficient funding to survive for at least a year. 
Also, maintain effective and regular contact with 
the stakeholders, believe in yourself and adapt, very 
quickly, to what the world throws at you. Look after 
your business and it will look after you. 

As your business grows, keep close to the good 
advisors, and don’t entertain the bad ones. 
And make sure the business remains adequately 
capitalised as growing a business can eat up the cash 
if you’re not careful.

Never stop learning. When you think you are the 
smartest person in the meeting, worry and keep 
quiet.

Avoid loud and vexatious people, they are bad for 
the spirit.

Work hard and be nice to people. It’s a winner.

Adam Serfontein is the managing director of the Hanro Group, one of the largest privately 
owned property investment companies in the North East. In addition, he is a pro chancellor 
of Northumbria University, a member of the advisory board for investNewcastle and he 
chairs a number of organisations including business improvement district company NE1 ltd, 
the membership group for the region’s property professionals Developing Consensus, the 
development board of Marie Curie Newcastle, and the Royal Institution of Chartered Surveyors 
awards for the North East

WHAT I’VE LEARNT

THE HANRO GROUP
Adam Serfontein is managing 

director of the Hanro Group

ajs@hanrogroup.co.uk
0191 2611777
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“When you 
think you are the 
smartest person 
in the meeting, 
worry and keep 

quiet.”
- ADAM SERFONTEIN
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Tell me about your role at the LEP...
Being skills for business manager is 
focused on solving some of the issues 
with the mismatch of supply and 
demand when it comes to skills in the 

region. I work with employers, businesses and sector 
groups to articulate what their requirements are then 
support training and education providers to enable 
them to meet this demand. 

Why are skills such an important part of the LEP's 
strategy?
Having a higher and better skills level is the way to 
grow our economy. It’s fundamental to our Strategic 
Economic Plan (SEP), which is focused on creating 
100,000 more and better jobs in the North East. 
Creating better systems to achieve this is something 
that the partnership is very interested in. 

What do you mean by better systems?
It means all sorts, really, but mainly the systems 
by which business and educators can work 
together on skills building. We have some fantastic 
education assets in the North East, with ten Good 
or Outstanding Ofsted colleges and four prominent 
universities. Our primary schools are also the best in 
the country and some of our secondary schools are 
producing outstanding results. Yet the North East 
still has a skills gap where growing local businesses 
struggle to recruit suitable people. 

So we need a better-educated workforce in the 
region?
Yes, but that’s only part of the solution. We also 
have to look at the employability of people – their 
understanding of what the world of work entails. 
Sometimes, that’s equally as important as having the 
right qualifications for going into a role. 

What do you mean by the ‘employability’?
It’s having the right attitude for work – so, for 
example, turning up on time, being smart and 
knowing when to turn your phone off. It’s also 

about having the ability to problem solve and the 
understanding of how to work as part of a team, as 
well as working under your own initiative. These 
key employability skills are in addition to education 
qualifications and they are things that employers tell 
us can be a real barrier for successful recruitment.

Whose responsibility is it to make people more 
skilled and employable?
It’s everyone’s. Educators, businesses, government, 
local authorities and the LEP all have a role to play. 
We’re all part of a jigsaw and because the LEP can 
take a holistic overview, we can look at the economic 
and factual data and identify where skills gaps lie 
in the region, then start the conversation between 
people in education, businesses and employers to try 
and fix the problem together. 

Currently, where are the skills gaps in the North 
East?
The SEP has highlighted areas of potential high 
growth. We call them our Smart Specialisation sectors 
and they are passenger vehicle manufacturing, subsea 
and offshore, life sciences and health, and creative 
digital, software and technology services.

I’ve talked to businesses in advanced 
manufacturing, engineering, and digital, as well as 
in health, life sciences, renewables and energy that 
report problems with recruitment. Some have more 
acute supply issues than others but we don’t want to 
get to the point where there are such shortages that 
it creates bidding wars for employees with the right 
skills. That’s not healthy for business. What the LEP 
needs to do is to assess what the demand is and try 
to put the right supply in place. It is at that point that 
businesses can really start to grow and so does the 
North East economy. 

Tell me a bit about the initiatives the LEP is involved 
in to increase skills in the region. 
A big focus for the LEP is around STEM (science, 
technology, engineering and mathematics) and 
showing our young people that by studying one of 

Michelle Rainbow is the skills for business manager at the North East 
Local Enterprise Partnership (LEP). She joined the partnership in October 
2015 after working in a number of public, private and third sector roles. An 
adopted Geordie, Michelle has lived in the region for over 30 years. Here, 
she reflects on how the partnership is working to plug the skills gap in our 
region

ASSEMBLING THE JIGSAW 
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these subjects at GCSE and A Level, 
you have a massive opportunity in 
terms of where your career can take 
you. A lot of our work is focused on 
information, advice and guidance 
in this area and we’re running the 
national pilot of the Good Career 
Guidance Benchmarks. As part of 
this we have been very successful in 
recruiting local business leaders as 
local enterprise advisors. They are 
matched with a school (usually one in 
the locality of their business) and work 
with the senior management of schools 
to develop their careers strategy. We 
now have around 70 advisors working 
in 40 schools and they come from big 
business, SMEs and even a sole trader 
background.

We’ve also been working closely 
with our FE colleges to help them build 
courses in the high growth sectors, 
while helping to facilitate the links 
between business who can influence 
course content and provide work 
experience opportunities. 

We’re also supporting higher 
education institutions to make sure we 
retain as many graduates as we can by 
communicating the opportunities that 
there are in the region. And we’ve been 
working with SCHOOLS North East to 
help retain and attract more teachers – 
particularly in the STEM subjects. 

How do we retain and attract talent?
People are sometimes quite blinkered 
about the North East and so a big 
part of the LEP’s work is around 
raising our image and profile so that 
people understand the advantages of 
coming to live and work here. But this 
goes hand-in-hand with changing 
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the aspirations and ambitions of our young people 
who are already in the region. We need to stop 
talking ourselves down. The coal industry, the ship 
building and some of the heavy engineering and 
manufacturing plants are gone but there are still a lot 
of opportunity areas. We need to start to articulate 
what these are for young people, from a really young 
age. The LEP has already started to work in primary 
schools to help instill this thinking, as research has 
shown that life limiting decisions in terms of careers 
and aspirations can start from children aged nine 
years old.

Isn't it quite controversial to say that a nine-year-old 
needs to start thinking about their career?
It’s more about showing children at this age what 
opportunities are out there and how things like 
engineering, maths and science contribute to 
different jobs and professions. Obviously, adaptations 
have to be made to work we do in secondary schools. 
And we need to work more closely with teachers and 
parents. 

What about older workers? Can they contribute to 
filling the skills gap?
Absolutely. The LEP has been working with the 
Department of Work and Pensions to assess how big 
that cohort is in this area. We feel a lot of jobs could 
be filled by people in their 30s, 40s and 50s by either 
offering more flexible working or by building on 
transferrable skills. Something I think the UK is bad 
at is looking at the careers choices for older workers. 
European countries, such as France and Finland, 
offer career reviews for workers every ten years. This 
gives people the opportunity to think about what 
they are doing now and what they want to be doing 
long term. For example, you may have a very physical 
job. Do you still want to doing that into your 60s? 
Most people aren’t going to retire at 65 these days so 
we have to start thinking about this. 

Do you think the attitude on skills is changing at the 
required rate?
It is changing and things are getting better. Educators 
and businesses are listening more. This isn’t going to 
be a quick fix; it will be generational. But I genuinely 
think that by creating a system where businesses and 
education work together more closely, we’ll have a 
better chance of succeeding.

If you did have a magic wand, though, what changes 
would you make now?
I would give some of our educators more industry 
experience. They do a tremendous job but sometimes 
don’t have the experience in industry that they can 
translate in a classroom environment for young 
people. I would also change some of the curriculum 
to make it more relevant to modern industry. I would 
bring in ten-year career reviews for workers in their 
30s, 40s and 50s plus. A lot of people I speak to say 
it’s a great idea. Gone are the days where you work for 
the same employer for life – my own career says that. 
It would be great to give people the chance to reflect 
on their career and have the opportunity to speak to 
a professional. 

Finally, what are the future plans for the LEP in its 
skills agenda? 
All the things I’ve mentioned will continue and we 
are also currently working on updating the SEP 
to ensure we can deliver and, hopefully, exceed 
the 100,000 more and better jobs for the region. 
The North East LEP will also continue to try and 
influence and lobby for skills funding so we can raise 
the aspirations and improve opportunities for people 
that live and work here.
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INTERVIEW
Paul Lancaster

Through the development of history-
changing inventions like the lightbulb 
and the steam train, to being the global 
epicentre of the shipping and mining 
industries, the North East is known the 

world over for its entrepreneurial spirit. 
But while the history books tell these stories, 

many of the region's great successes aren't widely 
shared among the people who are born and bred 
here. 

Standing in the impressive library of the Institute 
of Mining in central Newcastle - a building many 
North Easterners will know exists but have no idea 
what lies behind the front door - Paul Lancaster 
shares a story that illustrates that very problem. 

"There was a school set up in 1795 in Crawcrook 
for sons of local farmers and colliery operators, 
and some of the men this school produced became 
the entrepreneurs who went on to make our 
mining industry the global success it was. I'm from 
Crawcrook and I didn't know that until I found out 
about it here. Such a brilliant story that isn't told, 
and there are so many more," he says. 

"I do think the region is still suffering some of the 
hangover from the decline of heavy industry. Too 
many people still feel they are lucky to have a job 
and are made to feel they should be grateful to have 
a job. But we have so many great people here, and 
great businesses too, many of which started in times 
of recession. It's not an ability thing, it's confidence. 
We really need to start shouting about ourselves 
much more."

Paul, well known throughout the North East and 
wider UK as a champion of small business and a 
'super connector' for his access to a vast network of 
support for such ventures, is committed to making 
this happen. Through a joint ambition to shine a 
light on the past, as well as showcasing our talent 
and future potential, Paul has founded Newcastle 
Startup Week. 

The five-day programme, running from May 
15 to 19, is a jam-packed diary of social events, 
presentations and workshops to help provide 
support, inspiration and guidance to pre start-ups 
and fledgling businesses alike, as well as to showcase 
the talent in the city and wider region to potential 

inward investors and successful North East ‘ex-pats’. 
Each speaker has been hand-picked by Paul as 
someone who has supported or inspired him during 
his career. 

The event, some sessions of which are expected 
to draw up to 500 people, is attracting people from 
around the globe - including a senior Microsoft 
executive from the US, and a business owner from 
Missouri who is coinciding her relocation to the 
North East with Newcastle Startup Week - and 
events have been planned to showcase the city to 

the full. Venues including Science City, Tyneside 
Cinema and the Mining Institute will help give 
an insight into the past, present and future of 
Newcastle. 

Interestingly, while Paul has spent more than 
ten years helping hundreds of small businesses 
to achieve their potential, he is himself new to 
being an entrepreneur. Previously he held senior 
positions with household names like Tech North, 
Shell’s Livewire programme and Sage - during his 
time there, he was credited with redefining the Sage 
One product, to make it accessible and relevant 
to its target SME market - he has amassed almost 
unrivalled experience in the area. 

But by establishing his business, Plan Digital 
UK, last year, he now understands the challenges of 
being a small business owner in the current climate, 
as well as the reservations of those yet to take the 
plunge. 

The first ever Newcastle Startup Week is being held in May, both to help inspire fledgling 
businesses and to showcase the region’s talent to an international audience. Deborah Johnson 
meets its founder, ‘super connector’ Paul Lancaster

UNDER STARTER'S ORDERS…

"I think a lot of people aren't aware of 
just how much advice and support there 

is out there, which is another message 
we want to get across through Newcastle 

Startup Week.”
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"I've spent more than ten years reading all the 
books, hanging out with entrepreneurs, working 
closely with businesses, speaking to all the right 
people. While I had thought about setting up my 
own business for a while, I wanted to wait for the 
right time so it was the right thing for me,” he says.  

"I'm 40 in March and I have a wife and two 
kids. Setting up your own business can be done at 
any stage of your life. It always has its challenges 
whatever your circumstances, and I understand 
from my own experience it's a huge decision. 
When you have a family to support, you do have 
to think very long and hard about whether you're 
doing the right thing about starting your own 
business; can you pay the bills, can you make it 
work? You need to go into it with your eyes wide 
open. 

"What I find very important is to hear from 
people I can relate to. It does make a difference 
that you can relate to their experiences, even that 
they have a local accent. Often at conferences you 
get the very top people from huge organisations, 
who, when you’re just starting out, can seem very 
remote and a world away from where you are. It's 
important to showcase people who are just like 
you. The more you can shine a light on people 
from the local area and what they have done, the 
more real it becomes.

“Newcastle and the North East is a strong 
supportive community; people genuinely want 
to help you succeed. I think a lot of people aren't 
aware of just how much advice and support there is 
out there, which is another message we want to get 
across through Newcastle Startup Week.”

Clearly a passionate champion of start-up 
businesses and his native North East alike, Paul’s 
excitement about showcasing the potential of both 
through Newcastle Startup Week is obvious. 

“We have been inventing the future for 
hundreds of years and we are a region with so 
many success stories. I really do think we have 
some businesses bubbling under here in the North 
East which are capable of becoming billion-dollar 
businesses, and when they rise to the surface, they 
will help to put the region on a global platform yet 
again,” says Paul. 

“Through Newcastle Startup Week, hopefully we 
can help pave the way for the launch and growth 
of yet more successful North East businesses, who 
can play their role in helping to shape our future.”

NEWCASTLE STARTUP WEEK
To register your interest for Newcastle Startup Week, or for more information, visit: 

www.newcastlestartupweek.com  
@nclstartupweek

i
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Paul Lancaster
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Guests and VIPs joined the team at Motel One Newcastle on January 19 to celebrate the first 
anniversary of the Tyneside venue.
The ‘budget design’ hotel opened its doors on High Bridge in the heart of Newcastle city centre 
a year ago. Attendees – including the group head of operations, Daniel Müller – indulged in some 
pampering from Clarins while Grosvenor Casino Newcastle provided the entertainment on the night

MOTEL ONE NEWCASTLE’S 
FIRST BIRTHDAY

EVENT
Motel One
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PAST
So much has changed in the recruitment industry 
and yet its core remains the same. When I first 
started, Google was in its infancy, LinkedIn hadn’t 
made it to our shores, customer relationship 
management systems were clunky and video 
conferencing was a pipe-dream. Our business 
relied on picking up the phone, meeting people 
and building strong sustainable relationships.

Albeit smaller then, the recruitment 
marketplace was no less competitive. But 
recruiters were trained thoroughly, encouraged 
to be consultative and to add value to their clients 
and candidates. Key people were not as accessible 
as today, only the most seasoned of professionals 
got the opportunity to present themselves and 
their offering.

Group managing director at Solutions 
Recruitment, Andrew Mears is originally 
from Yorkshire, but has lived, studied 
and worked in the North East for almost 
30 years. He graduated from Newcastle 
University with a business management 
degree before embarking on a human 
resources career. His focus on recruitment 
started in 2005 when he joined Nigel 
Wright, leading new market launches 
and business incubators. In 2014, he was 
appointed to the board of Solutions 
Recruitment, a Newcastle-headquartered 
recruitment group, to play a lead role in 
the future development and growth of the 
business

THE LONG GAME

INTERVIEW
Andrew Mears 

TIMELINE

1997
Completed professional 

training in human 
resources management 

at Ernst & Young

2000
Joined ScS Upholstery 

plc as a human resources 
generalist 

2005
Joined Nigel Wright 

Consultancy as head of UK 
operations, specialising in 
automotive and aerospace 

2003
Appointed to an HR 
position at tier-one 

automotive business 
Magna International
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PRESENT
Now, I think that we have much more of a broad 
spectrum of quality. Anyone with a laptop and 
a phone can start a recruitment company nowadays. 

Technology has transformed the way we 
interact with people, making the landscape more 
competitive but also opening up a global hotbed of 
talent like never before. 

With increased competition, the industry, in my 
opinion, has become far too transactional, KPI-
focused and impersonal, rather than quality-driven 
with people at its core. 

Candidates are savvy and have options; they 
don’t want to join companies who say one thing and 
do another. Employer brand is king. Companies like 
Netflix have ‘culture decks’; Google received 10,000 
applications in a week during a recent campaign. 

No matter the size or sector, we encourage our 
clients to make the most of their culture to attract 
talented candidates but not everyone wants a nap 
room and a snooker table. Some just want to know 
that they have a good work/life balance and a job 
for life if they want it. 

As for our people, we recruit for attitude and 
aptitude, not just past experience. Less can often be 
more and we focus on quality. Our staff turnover is 
less than five per cent, so our approach seems to be 
working. 

FUTURE
I am adamant that we will see an increasing shift 
back to ‘old school’ values with real specialists who 
are plugged into networks and properly consult 
with clients and candidates.

Technology will continue to change our sector 
as it has with other industries. There are instant job 
apps for roles in things like catering and hospitality 
which is great if the quality of the experience is 
there for both candidates and clients, but we are 
dealing with human beings here, so I think there 
will always be a place for face-to-face consultation.

It’s the same story in any industry: those who 
adapt will survive. 2016 was an uncertain year for 
a lot of reasons and the political landscape will 
continue to heavily influence our industry but 
relationships will remain at the core of what we 
do, and people will always need contact with other 
people.

SOLUTIONS 
RECRUITMENT 
www.solrecruit.co.uk
@solerecruit
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2012
Appointed associate 

director and group head 
of talent at Nigel Wright 

Consultancy

2013
Appointed associate 

director 

2008
Relocated to Amsterdam to take 

responsibility for Nigel Wright 
Consultancy operations across Belgium, 
the Netherlands, Luxembourg and Iberia 

2014
Joined Solutions 

recruitment as group 
managing director 
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On April 6, a new piece of legislation 
will come into force to incentivise 
more employers to train and upskill 
their workforce. Employers with a 
wage bill of more than £3 million 

will have to pay a levy of 0.5 per cent of their payroll 
to fund apprenticeships, although they will receive a 
£15,000 allowance to offset the cost and an extra ten 
per cent top-up contribution from the Government.  

The move is part of a wider drive by ministers 
to reform and boost industry take-up of 
apprenticeships. Eligible employers will need to pay 
the levy regardless of whether or not they currently 
engage in apprenticeship training, with the funding 
targeted at new apprentices and existing staff.   

Although small-to-medium-sized companies 
won’t be affected by the levy directly, they will be 
impacted by the wider apprenticeship reforms 
that will come into force. Firms with a payroll bill 
of under £3 million will contribute ten per cent 
towards apprenticeship training costs, with the 
Government paying the remaining 90 per cent. 
Meanwhile, all firms that hire an apprentice aged 
16-18, or someone over 18 who requires additional 
support, will benefit from a further £1000 incentive. 

With the April deadline looming, companies 
need to act now to ensure they are prepared – but 
many are still unaware of the levy, the wider reforms 
and the implications for their business. 

Ivan Jepson, director of business development 
at Gateshead College (pictured), explains: “The 
changes to apprenticeship training are complex and 
not easy to understand. However, help is at hand for 
businesses that haven’t yet prepared for the levy. 

“Advisors at the college can explain how the new 
legislation affects individual companies so that they 
can make informed choices about their workforce 
development and invest their levy payments wisely. 

“Although smaller firms won’t have to pay 
the levy, they will still be affected by the wider 
apprenticeship reforms, particularly the way in 
which this type of training is funded going forward. 
It’s therefore vital that SMEs are equipped with 
relevant information that can help them navigate 
the changes effectively.”    

EDUCATION
Gateshead College 

Gateshead College is playing an instrumental role in educating and supporting local enterprises 
regarding the Apprenticeship Levy, set to come into force this spring 

PREPARE NOW FOR SKILLS LEVY 

GATESHEAD COLLEGE
For more information and advice on the levy, please contact the college 

0191 490 2258,

employers@gateshead.ac.uk 

www.gateshead.ac.uk

i



45

Apprenticeships are helping one of 
the world’s leading hygiene product 
manufacturers to upskill its workforce 
and boost its competitiveness.

SCA Hygiene is now training more 
than 40 apprentices a year to create a continuous 
pipeline of talent that can help to grow the business. 
The group develops and produces a wide range of 
sustainable personal care, tissue and forest products 
and has 1500 employees across nine sites in the UK 
and Republic of Ireland. It sells the products under 
many strong brands, including Bodyform, Cushelle, 
Velvet and Plenty.  

In a bid to maintain its position as a global hygiene 
product manufacturer, SCA is keen to develop the 
workforce and sees apprenticeships as a vital means 
of achieving that goal. In 2014 the company teamed 
up with Gateshead College to form a fruitful long-
term partnership.  

The college created a bespoke training programme 
for SCA, combining practical workshops and 
classroom-based theory sessions designed to 
provide a blend of workplace learning and industry 
masterclasses. It gives apprentices the chance to 
achieve industry-recognised qualifications in 
subjects such as manufacturing and electrical 
engineering, with the opportunity to pursue higher 
education qualifications. 

The company reports that having apprentices on 
board has been “hugely beneficial” to the business. 

Ian Callender, apprentice team leader at SCA 
Hygiene, comments: “We have been working with 
Gateshead College for three years now and the 
partnership really works for us. 

“The training is adapted to the precise needs 
of our business, which enables us to maximise 
productivity and performance. We also have a 
member of the Gateshead College team in on a full-
time basis to help us train the apprentices, which is 
very helpful. 

“Over 75 per cent of our apprentices are kept on 
in permanent, full-time roles when they finish their 
course, and they often climb the career ladder at 

SCA, taking on senior roles like project engineers or 
team leaders.” 

One beneficiary of the partnership is 18-year-
old Rhys Smith from West Denton, who is now 
plying his trade at Prudhoe-based SCA Hygiene 
Mill – the sole UK producer of the company’s Velvet 
toilet tissue. His apprenticeship will equip him 
with a range of skills and vital knowledge of quality 
standards, health and safety management, risk 
assessment and impact of manufacturing processes 
on the environment. He embarked on the training 
after completing an introductory pre-apprenticeship 
programme at Gateshead College. 

Rhys says: “The introductory course at Gateshead 
College really prepared me for my apprenticeship 
with SCA Hygiene.

“I am really enjoying the experience as I get to 
learn in a real working environment with guidance 
from employers and assessors, while also earning a 
wage.”

Gateshead College will continue to work with 
SCA to adapt the training to the changing demands 
of the company and its industry. Using its expertise 
in training provision, the college works with 
employers across the region to design and customise 
programmes that can develop workforces, address 
skills shortages and boost the competitiveness of 
local industry. 

Ivan Jepson, director of business development 
at Gateshead College, says: “Our relationship with 
SCA Hygiene has helped to assist the company and 
meet its business needs, providing a productive, 
professional and skilled workforce. We take each 
of our partner’s business objectives and design a 
bespoke training apprenticeship to ensure they are 
productive and profitable. 

“Rhys is a fantastic example of how we can help 
students into work through a range of routes. The 
pre-apprenticeship introductory course helped 
Rhys by preparing him for a professional working 
environment, and his subsequent apprenticeship 
is now training him to be a skilled worker in the 
engineering industry.” 

EDUCATION
Gateshead College 

Gateshead College works directly with employers to create bespoke training programmes that 
address specific skills requirements. Here is just one example of the relationship at work

SCA INVESTS IN APPRENTICESHIPS 
TO MEET SKILLS CHALLENGE

GATESHEAD COLLEGE
Please contact the college 

to find out more about the 

business courses on offer

www.gateshead.ac.uk
@gatesheadcoll
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Few sectors have a shortage of skills 
as acute as the engineering sector. 
According to the 2016 Skills and Demand 
in Industry Report, 62 per cent of 
engineering employers are now saying 

graduates don’t have the right skills for today’s 
workplace - so it is more important than ever that 
we develop the next generation of ‘home grown’ 
engineering and technology talent. 

If the skills gap in UK engineering has taught us 
anything, it’s that there is no such thing as a quick fix. 
What is needed is a cultural shift to help shatter dated 
stereotypes, through investment into and training for 
school leavers and graduates, and a change in overall 
approach. 

Engineering ranked within the top five in-demand 
sectors for permanent placements for most of 
2015. However, the UKCES Employer Skills survey 

showed that the science, research, engineering and 
technology professionals’ category, had the highest 
ratio of skills shortage vacancies of any of the 25 
occupational sub-major groups. The scale of the 
challenge is clear.

The UK is simply not training enough engineers 
and technology specialists and work must be done 
to do more to make university graduates more 
employable. The future inevitably belongs to the 
young and their energy and skills are among the 
most important resources we have. With concerns 
regarding the educational system, and its struggle 
to keep up with the skills required for technological 
change, there has to be an improvement in the supply 
of engineers and technicians and more employers 
need to provide better work experience opportunities 
for those in education or training.

As the engineering manager for a leading 
recruitment consultancy, I have personally witnessed 
the decline in skills. With an ageing population, 
those with skills are starting to retire and with little 
to no focus on the younger generation, we will suffer. 
According to www.engineeringuk.com, 48.3 per 
cent of engineering enterprises said that hard-to-fill 
vacancies meant delays in new products and services, 
yet if we meet the demand, engineering companies 
will have the potential to generate £27 billion per 
year from 2022. This is the equivalent to the cost of 
1800 secondary schools or 110 new hospitals - reason 
enough to up investment in our youth, I would 
assume.

Demand for engineers is high and inspiring the 
next generation to consider engineering as a career 
is vital. As we will undoubtedly continue to face a 
shortfall in engineering skills over the next decade 
and with the uncertainty surrounding the movement 
of labour following Brexit, it has never been so 
important to develop the next generation of STEM 
(science, technology, engineering and mathematical) 
talent. According to Engineering UK, STEM 
professionals earn a higher average salary than in 
other sectors. These messages need to be taken into 
the schools and students need to be aware of what an 
engineering career could hold for them. Employers 
and educators must also form stronger working 
relationships with each other, to ensure that the work 
experience they offer is designed with the skills gap 
in mind.

RECRUITMENT 
Westray Recruitment 

Tony Hutchinson of Gateshead-based Westray Recruitment Consultants reflects on the lack 
of skilled engineers he is witnessing as part of his engineering manager role, and why more is 
needed to promote STEM subjects in schools 

MIND THE GAP

WESTRAY RECRUITMENT
www.westrayrecruitment.co.uk
@WestrayRecruit
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For many SMEs looking to recruit, 
employing a graduate is not at the 
forefront of their minds. Similarly, SMEs 
are not always immediately considered 
by students and graduates. This may 

be because neither knows enough about the other, 
understands how to engage or fully appreciates the 
great benefits or the opportunities that can develop.  

Whatever the causes, Northumbria University 
is striving to remove these perceived barriers and 
challenges through the Graduate Internship strand 
of its new project, Northumbria Enterprise and 
Business Support (NEBS).

Funded by the European Regional Development 
Fund (ERDF) the project is focused specifically on 
small and medium-sized enterprises in Tyne and 
Wear and Northumberland to help 130 individual 
businesses find their next generation of talent. And 
it can contribute £3825 towards the salary costs, too 
(minimum salary £17,000 pa pro rata).

It is often interesting hearing SMEs and graduates 
speak. Many often want to engage with the other 
but simply don’t know where to begin. The NEBS 
project is a straightforward process for the SME 
and the graduate to engage with. One of the best 
aspects of the project is that while a Northumbria 
graduate will have excellent employability skills and 
knowledge through their studies, our funding helps 
us maximise the chances of finding the right person 
because graduates from other universities can also 
apply for the internship vacancies. 

Graduates come from a huge range of subjects, 
and have great skills, knowledge and experience 
from their courses. In addition, they usually 
have practical, relevant and/or transferable work 
experience from their ‘student jobs’ as well as many 
other outside activities students become involved 
with.

One of the attractive aspects of employing a 
new graduate is that the SME can shape their new 
employee, building upon the skills and the new 
ideas graduates can contribute.  

The funding provided by NEBS towards the 
salary costs of the graduate can significantly reduce 
the recruitment and financial risks and enables 
both the SME and the graduate intern to develop a 
positive and productive relationship. For some, they 
see it as a six-month trial before deciding whether 
to develop a longer-term employment contract.

Northumbria University supported 70 graduate 

Internships during its previous project between 
2013-2015 and the results were impressive:

•  71 per cent of SMEs reported an increase in 
turnover (up to £200,000) as a direct result of 
employing a graduate intern.

•  75 per cent of the graduates were offered full-time 
permanent positions by their employing SME at 
the end of the internship.

One example is The Skill Mill, a Newcastle-
based social enterprise for getting young people  
into watercourse and horticultural services, which 
employed Charlotte Thorpe (pictured) as a graduate 
intern. After successfully completing her internship 
in February 2015, Charlotte accepted a full-time 
position with the SME and continues to flourish 
today.  David Parks, director at The Skill Mill, 
comments: “Charlotte has had an enormous impact 
throughout her internship, and indeed beyond it. 
Trade has increased with new projects, where she 
took the lead. Charlotte has also developed a range 
of systems which ensure we can tender for large 
framework contracts.”

Just one success story among many, and many 
more to come. 

EDUCATION
Northumbria University 

Small and medium-sized businesses are missing out on graduate talent – but any barriers are 
easily overcome, says Victor Ottaway, graduate internship manager at Northumbria University 

SKILLS BUILDING WITH GRADUATES

NORTHUMBRIA 
UNIVERSITY
For more information 

about graduate internships 

please contact Victor 

Ottaway, graduate internship 

manager on victor.ottaway@

northumbria.ac.uk or 0191 227 

4044. 

www.northumbria.ac.uk/nebs.
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TECH 
Glass Digital 

With many North East businesses looking at their search marketing budgets for 2017, Richard 
Gallagher, managing director at Glass Digital, explains what to look for in a prospective agency

CHOOSING THE RIGHT 
SEO PARTNER FOR 2017

GLASS DIGITAL
0333 7000 555 
info@glassdigital.co.uk
www.glassdigital.co.uk 
@GlassDigitalLtd
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As a relatively new discipline 
that's constantly evolving, search 
marketing has no hard and fast 
rules for success. With hundreds of 
agencies offering different opinions, 

deciding where to invest your budget is a difficult 
task — especially with SEO's reputation for ‘smoke 
and mirrors’.

My advice for choosing the right agency isn't 
necessarily about convincing you to pick Glass 
Digital. The team here may not be the right fit for 
your business, and there are plenty of other agencies 
doing great work across the region. But we’re here 
to help you make the smartest decision for your 
specific needs.

Create a brief 
The most important thing is deciding exactly what 
you want from your agency, not only in terms of 

service offering but also results. Just like you would 
create a job description for a candidate, create a 
brief and see how shortlisted agencies plan to meet 
the criteria. This will also give you a valuable insight 
into their approach to search marketing. 

Avoid black-hat strategies
Engaging in black-hat SEO means using 
manipulative and unethical tactics to improve your 
search engine standings; for example, by building 
‘spammy’ links to your site. Doing so can lead to 
Google penalties, which can harm or even wipe out 
your rankings.  

If you haven't got someone with the relevant 
know-how in house, familiarising yourself with 
best practice from Google and reputable industry 
sources like Moz are the best way to protect 
yourself. You can also watch out for red flags like a 
focus on quantity rather than quality when it comes 
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to links and content.
Most importantly, verify that the agency’s success 

stories have stood the test of time, as black-hat 
SEO can generate quick results but eventually have 
repercussions.

Get to know the delivery team
The delivery team will be the ones actively working 
on your campaign, so it's important you get to 
know them — not just the salesperson. What are 
their roles and how are they qualified? How many 
people will you be working with, and how will they 
complement your in-house team?

Another important thing to consider is 
communication. While there are benefits to having 
a single point of contact, speaking straight to the 
relevant delivery staff can mean more transparency 
and accountability, and less miscommunication. 

Clarify your working relationship
Some businesses like to work closely alongside their 
agency, while others prefer a hands-off approach. 

For a harmonious and effective partnership, 
consider what level of involvement you'd like to have 
in the project and ensure your agency can support 
this. 

If you'd like an element of control over the 
campaign, query how your input will be collected 
and utilised. If you'd rather your agency worked 
autonomously, it's all the more important that they 
understand your business needs and goals, so ask 
how they'll achieve this.  

Avoid cookie-cutter strategies
Online competition has never been 
higher, so a one-size-fits-all strategy 
won't cut it. That means shortlisted 
agencies must demonstrate a good 
understanding of your business, 
competitors and industry, and 
explain how they will tailor your 
campaign accordingly.

Ask how each project will 
have a meaningful impact and contribute towards 
your specific business goals. There should be real 
justification behind every recommendation, and 
your budget should be allocated strategically to 
deliver maximum value for money.

Ensure flexibility 
Adaptability is one of the most important traits in 
an SEO firm, as the Google algorithm is constantly 

evolving. Ensure your agency has their finger on 
the pulse by asking them about the latest industry 
changes and how these impacted their client 
strategies. 

Though there should be a guiding framework 
in place, your search marketing strategy should be 
flexible and constantly re-evaluated in line with 
industry updates. An agency with a strict plan for 
the next 12 months is unlikely to use your budget in 
the most effective way possible. 

Get testimonials and case 
studies
Most agencies will offer 
up references and success 
stories, but make sure you 
do a little digging to check 
they're reliable and up to 
date. Look out for long-
term trends rather than 
short-term successes, and 
see if you can get in direct 
contact with the client for further information. 

You should also ask for samples of their work. 
Where have they generated online exposure for their 
clients? What types of content have they produced? 
How has this work had a direct benefit on the 
business, and contributed to their goals? Remember 
that success with similar industries and budgets is 
much more valuable. 

Beware of big promises
While confidence is a good thing, you should beware 
of agencies guaranteeing certain rankings or results. 
Google is unpredictable, so promises can't be made. 
Asking if they can guarantee you a number-one 
position for a target keyword is actually a good way 
to test their honesty.

You should also take forecasts with a pinch of salt. 
Focus on the reasoning and methodology rather 
than the numbers themselves, and your decision will 
be much more informed.

Meet them in person
Video chats and conference calls are a convenient 
way to learn about an agency, but I'd always 
recommend meeting in person — and ideally 
looking around their workspace. This way, you'll be 
able to verify claims made about the team and get a 
better sense of what working with them will be like. 
If you don't leave the meeting feeling enthusiastic 
and confident, they're not the right agency for you.
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Newcastle-based law firm Muckle 
LLP has teamed up with world 
record holder and Olympic gold 
medalist Jonathan Edwards and 
race organisers to officially launch 

the new date for one of the oldest road races in 
England.

The Morpeth to Newcastle Marathon, which 
was successfully re-established last year by 
Newcastle-based Total Racing International, 
will be held on Sunday October 29, 2017 with 
runners covering just over 26 miles of stunning 
Northumberland and North Tyneside coastlines 
before finishing on the Newcastle Quayside.

Entry for the race is now open, with organisers 
predicting an even bigger turnout for this year’s 
event, which will also include a half marathon 
from Whitley Bay, a 26-mile cycle and a mini-mile 
fun run along Newcastle's Quayside for children 
aged between three and 17.

Phil Gray, managing director of Total Racing 
International, says: "We are delighted to announce 
the new date and that entry is now open to 
members of the public for this year’s events.

"We had some amazing feedback from last year’s 
participants and third parties and we have been 

working with Northumberland, North Tyneside 
and Newcastle Councils to ensure the race can 
again take place this year.

"The day will offer a chance for everyone to 
celebrate this iconic race - not just for athletes 
and seasoned runners, but families and children 
as well. We are also encouraging entrants to raise 
funds for local charities."

On launching this year’s race day, Jonathan 
Edwards, Olympic Champion at the Sydney 
Olympics in 2000 and a keen cyclist, said: "I am 
delighted to officially launch this year’s race. The 
Morpeth to Newcastle Marathon is still held in 
high regard by the running population of the UK 
and it speaks volumes that more than 2000 people 
took part in last year’s event.

"The race used to regularly attract Olympians, 
world record holders and running legends, so I 
am hoping to see some very good club runners, 
athletes and keen fitness enthusiasts take part in 
the marathon and half marathon events.

"It's also great to see a 26-mile cycle sportive 
included in the event, which takes in some 
amazing Northumberland scenery."

Muckle LLP sponsored the 2016 race and is the 
first sponsor to come on board for this year’s event. 

Partner Stephen McNicol comments: "We are 
delighted to add our support to this historic race 
and celebrations. The race is steeped in tradition 
and historically recognised throughout the UK.

"It speaks volumes for the North East that we 
continue to celebrate our heritage and values by 
staging such worthwhile events."

The 26.2 mile road race starts in Morpeth and 
follows a specially selected route passing through 
Cramlington, Blyth, Whitley Bay, Cullercoats 
and North Shields, finishing on the Quayside in 
Newcastle.

LAW   
Muckle LLP

Muckle LLP has teamed up with Olympian Jonathan Edwards to launch Total Racing 
International’s Morpeth to Newcastle Marathon

MORE THAN A HOP, 
STEP AND A JUMP

MUCKLE LLP
Photo: Left to right, Phil Gray 

(director of Total Racing 

International) Jonathan Edwards 

(Olympic Gold medalist) and 

Stephen McNicol (partner at 

Muckle LLP)

www.morpeth2newcastle.com
www.muckle-llp.com
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FINANCE
Scholes & Brown 

After completing a degree in 
accountancy, Bradley Thompson 
worked at Dickinson Dees 
Wealth Management (now Bond 
Dickinson Wealth Limited) where, 

as a member of a multi-disciplinary team of 
solicitors, accountants and financial advisers, he 
gained valuable experience dealing with complex 
investment and taxation matters for individuals, 
trusts and companies.

Bradley joined Newcastle-based Scholes & 
Brown in 2013 and holds Chartered Financial 
Planner status, which is the most widely 
accepted gold standard qualification available for 
professional financial planners, with only around 
15 per cent of advisers holding this prestigious 
title. His appointment as a director of Scholes & 
Brown in July 2016 came in recognition of his 
efforts and his commitment to the privately owned 
firm.

Bradley comments: “We work as a team here at 

Scholes & Brown and I look forward to continuing 
to develop the brand and move the firm forward. 
It’s extremely important to us to offer independent 
planning tailored to our clients’ circumstances and 
future needs and we constantly look to improve 
our service.”

Philip Brown, director, adds: "Bradley values 
our core philosophy of creating a modern practice 
based on traditional values and he is key to our 
long-term growth."

In November 2016, he beat off stiff competition 
to be named Young Achiever of the Year by the 
Insurance Institute of Newcastle upon Tyne. 

“To win this Award is fantastic! I’m getting a 
lot of ribbing from the team about being a 'young' 
achiever!” says Bradley.

Scholes & Brown is holding a breakfast event 
at Crowne Plaza Hotel, Newcastle, on March 15 
on the investment outlook for 2017 with James 
Ashley, head of Goldman Sachs' international 
market strategy team.

Bradley Thompson had a successful 2016, being appointed director at Scholes & Brown Wealth 
Managers, as well as being named Young Achiever of the Year 

AWARD-WINNING FINANCE 

SCHOLES & BROWN
Photo: Bradley Thompson and 
Philip Brown

www.sb-am.co.uk

To attend the breakfast event 

email: rduns@sb-am.co.uk
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What attracted you to the role 
at Dame Allan’s?
For me personally, a chance 
to return to the North East 
(from exile in Surrey) and 

the challenge of leading an excellent school and 
community. For pupils, an opportunity to be part 
of a community which values them as individuals 
and which recognises that, important though 
examination results are, there is more to education 
than securing a letter on a certificate. Our results 
are excellent; our pupils achieve them because they 
are cared for and supported in an environment 
that challenges and encourages them to do their 
best.

What did you want to be growing up?
In truth, anything but a teacher. I felt that the 
job involved regurgitating notes and feared it 
would be dull and boring. The reality couldn’t be 
further from the truth! We now know so much 
more about what makes for effective teaching and 
are constantly striving to develop and improve 

our practice. Equally the job is about people – 
pupils and staff. Their differing needs and varied 
skills make the work endlessly stimulating and 
refreshing. When I was growing up I am sure the 
idea of being a professional rugby player would 
have appealed had it existed; nowadays my aching 
body is rather pleased that it didn’t!

What has been your career highlight?
Welcoming Her Majesty the Queen to share in 
the celebration of our Tercentenary in 2005 was a 
standout moment, but one of the many positives 
of my job is that highlights occur throughout: 
seeing a team win a difficult fixture, attending a 
memorable concert or helping children to exceed 
their expectations in examinations provide 
individual highlights. I am privileged to share in 
so many.

What role do schools play in building the skills of 
our young people?
There is a shared responsibility between business 
and education to ensure that our young people 
are prepared for the wider world. Dame Allan’s 
Schools are committed to bridging the gap 
between school and work; we work together 
with regional and national businesses to make 
this happen.  We recently opened a £500,000 
technology centre, made possible by a generous 
donation from the Reece Foundation, which we 
hope, long-term, will help to plug the STEM skills 
gap in the North East and see more women in 
STEM careers. We also offer our young people 
high-quality careers advice to give them the best 
possible platform from which to make important 
decisions about their futures. 

What are the biggest challenges facing young 
people today? 
It has become something of a cliché to point out 
the baleful influence of the internet, but there can 
be little doubt that many social media platforms, 
with their focus on ‘likes’ and ‘followers’, exert 
undue pressure on young people. On the wider 
stage, I hope that the divisiveness which appears 
to be so much a part of our current political 
discourse will be a passing phase; one challenge for 
our young people will be to ensure that the world 
which they will both lead and inhabit displays the 
virtues of tolerance, reason, sound judgement and 
empathy which are essential to a civilised life.

EDUCATION  
Dame Allan's

Dr John Hind reflects on his role of principal at Dame Allan’s Schools and the challenges facing 
children today

A WORD FROM THE PRINCIPAL

DAME ALLAN’S SCHOOL
www.dameallans.co.uk
@DameAllans
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Is it legal for my employer to impose changes 
to my contract of employment without 
consulting me?
Yes, and no, depending on the circumstances. 
For example, employees who are paid the 

national minimum or living wage will have 
their contract, insofar as it relates to pay, altered 
automatically on any change to minimum pay 
rates. Generally, however, the answer is no. The 
employer and the employee are the original 
contracting parties so any changes should only 
be put in place by agreement between those two 
parties. Matters can be different in a situation 
where there is a recognised trade union, where 
certain collective terms are agreed between the 
employer and the unions.

Where the employer is proposing to make 
changes to the contract, they should consult with 

the employee before anything is put into place. 
Hopefully, the new terms will be agreed between 
the parties without there being any dispute. Often, 
it can be a positive change to contractual terms, 
such as a promotion or a pay rise.  

Situations can become difficult if the proposed 
change to the contract is to the detriment of the 
employee, and so consultation can be quite wide 
ranging, exploring the viewpoint of either party, as 
well as discussing and negotiating alternatives to 
the original proposal. Often, an agreement is made 
where the employer gives something in return for 
a detrimental change to the employee’s contract. 
For example, in return for agreeing a reduction in 
pay, the employee may be given an earlier finish on 
a Friday afternoon, or another reasonable benefit 
which suits them. 

After negotiations, the parties may reach 
agreement, at which point new terms and 
conditions of employment should be drawn up in 
the form of a contract and signed by the parties as 
evidence of the new contractual terms.

 
What should I do if my employer forces 
contractual changes upon me? 
If an employer were to force contractual changes 
upon an employee (without their agreement) 
then an employee may be able to claim breach 
of contract and/or constructive dismissal. They 
would argue that the imposition of the contractual 
change was a fundamental breach of contract and 
therefore they are entitled to resign and make that 
claim. In such circumstances, however, we always 
recommend employees taking legal advice before 
resigning or taking any action.  

Where no agreement is reached during a 
consultation process, the employer may terminate 
the existing contract fairly, subject to them having 
followed a proper procedure and having had sound 
business reasons for the introduction of the change 
to the contractual terms.  

Most employers in these circumstances will 
offer new employment, incorporating the new 
terms, on the same day as the termination of the 
old one. This helps to reduce their liability in the 
event of an employment tribunal claim. 

LAW
Gordon Brown Law Firm

Alistair Smith, one of Gordon Brown Law Firm LLP’s associate solicitors and part of its disputes 
and employment team, addresses two common employment contract issues and the best way for 
employees to progress in these situations. 

EMPLOYMENT CONTRACTS – 
KNOW YOUR RIGHTS

GORDON BROWN LAW 
FIRM
If you are an employer or 
employee seeking legal advice 
and support, contact one of the 
GBLF’s employment team.

0191 388 1778 
info@gblf.co.uk 
www.gblf.co.uk
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PUBLIC RELATIONS 
Bradley O’Mahoney 

When Sir Terry Wogan was 
asked the secret of his 
success and why he rarely 
rehearsed his lines, he 
simply said: “They either 

like you or they don’t.”
It is not as simple as that when working within 

the services arena, but there is no doubt in my 
mind that chemistry is essential to building long 
term client relationships and to growing your own 
personal brand. Here are the five key attributes to 
building a stellar personal brand in the services 
sector.

Likeability. People do business with people. So 
to be successful you have to be a ‘people’ person. 
You have to like interacting with people and being 
genuinely interested in what they have to say, who 
they are and what they are passionate about. This 
has nothing to do with your technical or creative 
skills or your ability to do the job better than 

anyone else. In the services sector, you have to 
build close relationships with clients; if they don’t 
‘get’ you as a person the relationship will not last 
long.

Trust. This comes very high on the list. Trust 
is built over time and is a defining factor in all 
client relationships. It is based on your client’s 
unshakeable belief that you are there for them and 
that you are going to deliver against those actions 
you have committed to. Clients don’t want shocks 
or surprises; they want action and predictability of 
service. So, my approach has always been to agree 
what needs to be done, go away and do it and if 
there is a reason why it can’t be delivered, explain 
what the obstacle is and provide a solution.

Integrity. This is about doing the right thing and 
being fair and respectful in your dealings and 
negotiations with clients, partners and suppliers. 
This is a long-term commitment and one that can, 
at times, be difficult to fulfil. However, by having 
integrity as a guiding principle your long-term 
reputation is guaranteed. As the saying goes - your 
personal brand is what people say about you when 
you are not in the room.

Always saying please and thank you. It costs 
nothing, takes no time to say, but means an awful 
lot.

The strength and quality of your networks. 
Building a network of contacts and influencers is 
critical in the services sector. Most people dislike 
forced conversations in crowded rooms with 
people they do not know. The most effective way to 
build a network is by getting involved in initiatives 
or projects where you contribute and share ideas. 
In such environments relationships blossom in a 
natural and relaxed manner. How effective your 
networks become and how referable you are 
depends on how you score in the first four points 
above.

Naturally, if you are blessed with strong 
technical skills in addition to having the softer 
skills outlined above then the world is your oyster.

Having recently celebrated 25 years working for a vast range of clients in the private and public 
sectors, Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations, outlines the five 
soft skills that are essential for success in the services sector 

BUILD A WINNING 
PERSONAL BRAND

BRADLEY O’MAHONEY
www.bradleyomahoney.co.uk
@BradleyOMahoney
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The entrepreneurs behind a string 
of successful Spanish venues in the 
North East have now launched an 
online tonic retail business to help tap 
into the booming gin market. 

Claire Elwell and Toni Almiron – alongside 
business partner Joan Targas, from Spanish 
Fine Foods – have launched Importonics, an 
e-commerce company that stocks a wide range of 
premium tonics sourced from around the world. 
Flavours are as diverse as cucumber, liquorice or 
tangerine. 

The couple, whose Dacantus and recently 
opened The Continental venues in Newcastle 
stock hundreds of gins, supply to many bars and 
restaurants across the city, as well as those across 
the wider North East and UK. 

As with their other ventures, which also include 
El Torero in Newcastle and El Coto restaurants 
in Newcastle and Durham, Importonics takes 
influence from Spain and the popularity there of 
drinking gin with flavoured mixers. 

Since its launch three months ago, Importonics 
– which sells mixers, gin glasses and botanical 
sprays through importonics.co.uk – has already 
seen strong interest from across the UK. 

While renowned in the region for their Spanish-
themed food and traditional atmosphere, Claire 
and Toni are also building a reputation as gin 
specialists. 

Dacantus, on Grey Street, has a collection of 
over 300 gins, but the couple’s latest venue - The 
Continental restaurant and bar on Collingwood 
Street, which has seen an investment of over 
£150,000 to open – stocks over 500 different 
varieties. Both venues share a gin expert general 
manager, Shaun Stewart. 

Claire says: “The gin and tonic revolution 
happened about 15 years ago in Spain, so it’s 
nothing new to have gin with a flavoured tonic 
there, but here in the UK it is still very different. 
There are a few very established brands producing 
tonics, but not a huge amount of variety. That is 
why we wanted to introduce flavoured tonics, and 
those sourced from around the world, to a wider 
audience in the UK. 

“Even using our own venues as an example, it 
is proving very popular to have a flavoured gin 

and tonic and to use a coloured mixer. Through 
our online shop, popularity is definitely growing, 
and we have venues in Newcastle and other places 
across the UK now introducing them.”

Sarah Smith, head of licensing at Sintons, is the 
long-standing legal advisor to Claire and Toni, and 
recently licensed The Continental. 

“Claire and Toni are well known in Newcastle 
for their authentic Spanish venues, so Importonics 
is something different yet complementary to their 
existing portfolio. After popularising the Spanish 
way of dining in the city, they are now helping 
to redefine the traditional gin and tonic through 
their addition of coloured and flavoured gins and 
mixers,” she says.  

“Unsurprisingly, Importonics has been well 
received by the trade, who are keen to capitalise on 
the ever-increasing popularity of gin by offering 
something new and different to their clientele.”

LAW
Sintons

Newcastle law firm Sintons has helped leisure entrepreneurs Claire Elwell and Toni Almiron 
expand into the flavoured tonics business

ONLINE TONICS VENTURE FOR 
EL TORERO ENTREPRENEURS

SINTONS
www.sintons.co.uk
@SintonsLaw

www.importonics.co.uk
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Enduring powers of attorney (EPA) 
were made up until September 30, 
2007, when they were replaced with 
lasting powers of attorney (LPA). 

While new EPAs cannot be created, 
an existing EPA signed before October 1, 2007, 
remains valid. However, if the person who made 
the EPA (donor) is losing or has lost mental 
capacity, this must be registered with the Office of 
the Public Guardian. 

It is common for EPAs made by married couples 
to appoint each other as attorney. However, if your 
EPA was prepared on this basis and made before 
March 2000 and was not registered prior to March 
2001, then you may wish to consider reviewing 
your EPA.

Under the original rules governing EPAs, if a 
husband and wife appointed each other as attorney 
and one of them subsequently lost capacity, the 

survivor could act in relation to the incapacitated 
spouse’s financial affairs. If the couple owned a 
property in their joint names then their authority 
under the EPA allowed them to sell the property 
(acting as an attorney and a co-owner) and give a 
valid receipt for the sale proceeds.

However, the rules regarding the way in which 
an attorney could deal with property owned 
by them and the donor subsequently changed, 
resulting in the surviving spouse no longer being 
able to sell the property and give a valid receipt for 
the sale proceeds without adding someone to the 
legal title of the property. 

For EPAs made after March 2000, this is 
generally straightforward as the changes to the 
rules gave the attorney the power to add someone 
to the legal title.

However, for EPAs made before March 2000 
and not registered until after March 2001, the rules 
have changed to the detriment of both the attorney 
and the donor where they are a married couple 
and own their property in joint names. 

For EPAs falling into this category, if the donor 
loses capacity then the attorney cannot sell the 
property and give a valid receipt for the sale 
proceeds without adding an additional person 
onto the legal title. However, they do not have the 
authority to do this. The only way they can action 
the sale of the property in such circumstances is to 
apply to court to remove the incapacitated spouse 
from the legal title and add someone else in their 
place.

As previously recommended, if you have an 
EPA, it is advisable to review it to ensure it is still 
relevant and applicable to your circumstances. It 
may be that it is more appropriate for a new lasting 
power of attorney to be entered into by the donor 
in order to avoid any issues in the future which 
have been created by the historical changes to the 
rules governing EPAs. 

At Hay & Kilner, our private client team has 
a wealth of experience in helping and advising 
donors and attorneys about preparing and using 
both enduring and lasting powers of attorney, in 
addition to how and when they can be registered 
with the Office of the Public Guardian.

LAW
Hay & Kilner 

Richard Marshall, associate solicitor at Hay & Kilner, advises on the legal snag that can affect 
home owners who hold enduring powers of attorney as opposed to the more recent lasting 
powers of attorney

THE MILLENNIUM BUG IN 
ENDURING POWERS OF ATTORNEY

HAY & KILNER 
For further information, please 
contact Richard 
richard.marshall@hay-kilner.
co.uk 
www.hay-kilner.co.uk 
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COMMERCIAL PROPERTY - Feature

Welcome to our regular commercial 
property section. Each month, 
North East Times features the 
latest news and views from the 

commercial property sector and 
highlights some of the best offices 
and work spaces available in the 

North East

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

Commercial
Property
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COMMERCIAL PROPERTY - News 

NORTH EAST 

G9 joins forces with Developing 
Consensus                                       

The two networks to combine their sector 
expertise

The informal lobby group, G9, comprising nine firms of North East 
commercial property chartered surveyors (Lambert Smith Hampton, 
Gavin Black & Partners, Naylors, Sanderson Weatherall, Cushman & 
Wakefield, HTA Real Estate, BNP Paribas Real Estate, Knight Frank 
and Bilfinger GVA) has joined forces with Developing Consensus 
(DC), the group which is working to address some of the most 
pressing issues facing the Newcastle City Region.

G9 chairman Gavin Black (right), said: “There is no doubt that 
the last few months since the Brexit decision have been a challenge 
of dimensions hitherto not seen. The time is therefore right to work 
closer with DC, particularly as regional devolution is increasingly 
looking like a Newcastle City Region vehicle.”

Adam Serfontein, chairman of DC (left) added: “It is essential that 
we work toward a single highly effective industry voice to stimulate 
inward investment, particularly as we ask this of the public sector.”

GATESHEAD

Adept move at 
Queens Court                       
Adept Fasteners, the United States-based 
distributor of aerospace hardware, has 
moved into its new-build 11,614 sq ft office 
and warehouse facility at Queens Court, 
Team Valley, Gateshead.

European sales manager, Sky Nicholson, 
who manages Adept’s sales operation 
covering Europe, the Middle East and 
Asia (EMEA), said: “The building is 
an ideal base from which to build our 
international business. Our continued 
investment in inventory and technology 
affords our customers a quick response 
and fast delivery from our comprehensive 
inventory; Team Valley is an ideal location 
for us.”     

NEWCASTLE

Sandgate House sale
Sandgate House, one of Newcastle Quayside’s outstanding office 
buildings, has been sold to a private client of Rougemont Estates for 
£10.75 million, reflecting a net initial yield of 5.88 per cent.

Douglas Cranston (Capital Markets at Knight Frank) who 
marketed the investment on behalf of Legal and General Investment 
Management Real Assets (LGIM Real Assets), said there was 
considerable interest in the investment: “The disposal of the asset 
was the perfect litmus test to establish where appetite sits for a prime, 
securely let office building in Newcastle city centre – post Brexit. 
The result shows that against a backdrop of political uncertainty, 
investors continue to target assets that offer a safe haven for equity 
demonstrated by prime yields hardening further in the city centre."

Sandgate House occupies a prime waterfront position on 
Newcastle’s Quayside, one of the city centre’s principal office 

locations. It is a detached, five-storey office building extending to 
30,440 sq ft. The freehold property is fully let as the headquarters of 
one of the North of England’s most successful and established law 
firms, Ward Hadaway Solicitors. It is let on a recently renewed lease, 
providing an unexpired term of 15 years at a current rent of £675,000 
per annum.  
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A well-known architectural practice has 
become the latest company to join a scheme 
that aims to train the next generation 
of talent for the construction and built 
environment industries. 

Sadler Brown Architecture is now part 
of PlanBEE, a powerful partnership of 
architects, designers, builders, construction 

companies and engineering specialists who 
have teamed up with Gateshead College to 
develop an innovative new way of attracting 
new professionals into the sector. 

Ryder Architecture, Sir Robert McAlpine, 
Xsite Architecture, 3e, Cundall, Arup, Esh, 
Desco, FaulknerBrowns, Napper Architects, 
Surgo, Turner & Townsend, Summers 
Inman, BIM Academy and Northumbria 
University are also part of the initiative, 
which aims to plug industry skills gaps, 
attract and retain the brightest new talent 
in the region and create a more flexible 
workforce capable of working across various 
construction disciplines. 

The idea behind the scheme - the result 
of a campaign for change led by Ryder 
Architecture - is to modify the way people 
are recruited and trained in a construction 
sector where training and traditional 
qualifications are no longer fit for purpose. 
Working with Gateshead College, the group 
has created a bespoke higher level skills 
programme based on an apprenticeship 
model that provides budding professionals 
with study and off-the-job training at the 
college’s construction facility on Team 
Valley, along with a job working with some 
of the region’s leading companies. 

It has been tailored specifically for and 
by the North East construction sector, 
providing students with a starting salary of 
£10,700 per year, a professional qualification 
and a guaranteed job opportunity on 
graduation. 

There has been huge demand to join the 
programme, which launched last September. 
The first cohort of students are making an 
impression on their employers and are set to 
forge successful careers in the industry. 

Applications are now being considered 
for 2017’s programme, which starts in 
September. 

Tony Harmieson, managing director 
of Sadler Brown Architecture, reflects: 
“PlanBEE is a fantastic initiative that’s 
making a positive difference to the way in 
which young people are trained and brought 
into the sector. That’s why we jumped at the 
chance to get involved. “It’s a great way of 
addressing skills shortages in our industry 
and equipping people to work across several 
construction-related disciplines.” 

Mark Thompson, managing partner 
at Ryder, adds: “PlanBEE allows students 
to gain a recognised qualification while 
acquiring technical skills and transferable 
attributes such as leadership, problem-
solving and teamwork. It’s also a good 
opportunity to capitalise on digital 
technology and encourage multi-disciplined 
working with other partners within the 
industry.” 

Gateshead College reports PlanBEE has 
produced a strong calibre of students so 
far and helped them to get a foot on the 
construction career ladder. 

Chris Toon, deputy principal at Gateshead 
College, says: “It’s vital that education 
providers work with businesses to develop a 
pipeline of work-ready talent. The PlanBEE 
training programme is responsive to the 
skills needs of industry and delivers tangible 
solutions to help companies in this vitally 
important sector. 

“This is a real alternative to university 
for people wanting to work in this sector, 
an opportunity to earn a salary while 
they are learning and to get in front of 
future employers every day. It’s a fantastic 
opportunity.”

For more information about the 
programme, or to get involved, visit www.
joinplanbee.com or contact Helen Whitfield 
at Ryder on 0191 269 5454. 

Sadler Brown Architecture 
has signed up to prominent 
construction skills initiative 

PlanBEE

Building talent 
– in partnership

SADLER BROWN ARCHITECTURE
Photo: Trainees on the PlanBEE programme 

www.sadlerbrown.co.uk
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COMMERCIAL PROPERTY - Chris Dobson

Against a background of the now too-
familiar Brexit decision there was optimism 
in the air with demand for space in 
the region never greater. There are real 
opportunities through existing and new 
sectors.

Devolution was another familiar subject 
with the call for action through the Invest 
Newcastle vehicle comprising Newcastle 
City Council, Northumberland County 
Council and North Tyneside.

Through this the USPs were clear. Invest 
Newcastle delivers low occupational costs, 
there is an available and loyal labour 
pool that is flexible and more talent is 
being brought through via the region’s 
universities. Engineering talent in particular 
is being produced.

We need to these get strong messages 
across – offshore wind potential, the 
existing port and airport, East Coast 
connectivity. All that is needed is political 

will and private sector support.
After all there is already evidence of 

public and private sectors working together 
successfully. The Legal & General funding 
agreement for Science Central, for example, 
which should see office development 
starting shortly, and the Newcastle 
City Council head lease agreement at 
Stephenson Quarter that brought forward 
The Rocket which then secured the letting 
to Convergys is a first-class example of 
public sector support.

There is further investor interest in 
Newcastle with the sale of Sandgate House, 
one of Newcastle Quayside’s outstanding 
office buildings, to a private client of 
Rougemont Estates for £10.75 million, 
reflecting a net initial yield of 5.88 per cent, 
being a prime example.

However, hotel and student 
accommodation developments have taken 
key city centre sites. This is a concern as 

When Property Week 
magazine came knocking on 

the North East’s front door 
with a request to examine 

the ‘state of the region’ it was 
time to assemble significant 

fire power that covered all 
aspects of the North East’s 

commercial property sector. 
Here is specialist property 

writer Chris Dobson’s round 
up of what was discussed 

The state of 
the region                       
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Concerns over student accommodation – 
over supply warning

65

COMMERCIAL PROPERTY - Chris Dobson

student accommodation needs 5000 units 
but 7500 units are being brought forward. 
This over-supply situation may not impact 
on Newcastle’s city centre but edge-of-city-
centre developments could be challenged.

There is the need to encourage more 
office development – there is presently 
no new prime office space available in the 
city centre – headline office rents need to 
rise above £23 per sq ft. The formation 
of the joint venture vehicle between 
Newcastle City Council, Legal & General 
and Newcastle University will ensure that 
we will see a speculative office building 
of 100,000 sq ft on site at Science Central 
during the middle part of this year.

Delivering business space enables 
locations such as Newcastle to compete 
for inward investment and that means 
employing more people and putting fire 
into the regional economy not just in the 
city centre but in the surrounding areas 

of Greater Tyneside where the majority of 
office workers live.

So the success of one authority has 
positive benefits for others and the overall 
attraction of this part of the North East 
region is clear to be seen. Take the recent 
Convergys letting – that could have gone 
to Northern Ireland. Hitachi Rail Europe’s 
arrival at Newton Aycliffe was a major coup 
having headed off some 40 UK locations in 
a lengthy process. Inward investment is a far 
from easy task.

Returning to Devolution, with fingers 
crossed, 2017 could see salvation with 
Newcastle City Region emerging as Invest 
Newcastle combining the national and 
international marketing of Newcastle, 
North Tyneside and Northumberland. 
This would be a tremendous step forward 
and, with a degree of enlightenment, 
other local authorities which have said 
‘no’ to devolution could join this new 
vehicle in due course. Why not, I ask, 
make this offer to Cumbria too, creating a 
‘Borders’ approach given the degree of EU 
uncertainty north of the Border?

 
Inevitably the A1 north of Morpeth 

and its link to Scotland was discussed. 
With plans to dual it so far into mid-
Northumberland but no further, the 
single carriageway link to the dualled A1 
at Dunbar is both dangerous and wholly 
inadequate.

HS2 continues to cause some head 
scratching over the proposal to travel from 
London to the North East via Birmingham, 
Manchester, then though a tunnel under 
the Pennines to Leeds and onwards to York. 
And yet there is the east coast plain, a flat 
area which was recognised by the Victorians 
as the sensible place to build a railway. 

The aforementioned Hitachi has a 
contract to build a fleet of trains for the 
East Coast Main Line so the North East’s 
business community will be able to travel 
from 2018 to London in enhanced comfort. 
So why the obsession with the west of the 

Pennines as the future, preferred, route to 
the North East?  

Indeed the issue of speed begged some 
comment. Yes of course it would be useful 
to get to Leeds and Manchester faster than 
at present but does the current fastest time 
from Newcastle to London at circa two 
hours 30 minutes really help business by 
trimming that down to, say, two hours? 

A final thought. To make the Invest 
Newcastle brand work there is a need to 
develop, with relevant professional teams 
and Local Authorities, the propositions 
that deliver short, medium and long-term 
objectives. Possibly driven by Developing 
Consensus, now with G9 within its 
ranks, there is an immediate opportunity 
to develop a strategy to address its key 
audiences within a clear timetable. This 
could include elected members and officials 
of the three local authorities, MPs and other 
opinion groups and possible partners. A 
fully articulated and visualised proposition 
could then be communicated to and agreed 
with appropriate with stakeholders. 2017 is 
the year to take this forward.

Present at the discussion: Helen 
Crane (Property Week), Gavin Black, 
partner (Gavin Black & Partners and 
chairman, G9), Adam Serfontein 
(managing director, Hanro Group, 
chairman of Developing Consensus 
and chairman of NE1), Chris Pearson 
(partner, Gavin Black & Partners) 
David Furniss, head of office, BNP 
Paribas Real Estate), Tony Horden 
(senior director Office Agency & 
Development/head of Newcastle 
Office, Cushman & Wakefield) Simon 
Haggie (partner, industrial agency, 
Knight Frank) and Nick Atkinson 
(director of HTA Real Estate).
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James Christopher Consulting (JCC) 
has been appointed by property 
developers Adderstone Group 
to provide civil, structural and 
geotechnical design for the exciting 

North Shore project.
The North Shore scheme is located on one of the 

last remaining undeveloped plots on Newcastle’s 
Quayside, adjacent to St Anne’s Quay. A number 
of world-famous attractions and iconic venues are 
within a short walk of the development site. 

The Ryder Architecture-designed residential 
scheme comprises 130 two-bed apartments, all 
with full-height floor-to-ceiling windows enabling 
spectacular uninterrupted views of the Tyne, 
including the city’s historic bridges, Baltic Centre 
for Contemporary Art and Sage Gateshead.

The building’s profile incorporates five towers, 
varying in height between ten and 16 floors, 
with additional amenities including rooftop 

gardens, approximately 160 car parking spaces 
and extensive private landscaping for residents to 
enjoy.

Technical director at JCC, Craig Higgins, 
explains: “We are extremely excited to be involved 
with such a bold and innovative design. It has 
been a great experience working with the full 
project team to develop the design and to assist 
Adderstone Group in bringing this scheme to 
fruition. 

“We believe collectively we can transform the 
last strategic site on Newcastle’s Quayside into one 
of the best residential schemes in the UK.”

Managing director of JCC, Chris Lee, adds: 
“As professional engineers it’s always satisfying 

to work on local projects that are of real benefit to 
your local community and help shape your city for 
the better. 

“We feel very privileged to be playing our part 
in doing that.” 

PROFILE
James Christopher Consulting 

North East engineering company James Christopher Consulting is delighted to become 
consultant on an iconic residential development on Newcastle’s Quayside

JCC APPOINTED TO NORTH SHORE

JAMES CHRISTOPHER 
CONSULTING 
www.jc-consulting.net
0191 491 4684

i
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PHOTO ESSAY - Newcastle Eagles

Fabulous Flournoy, head coach of Newcastle Eagles, 
has - thankfully - lived up to the epic name his mother 

game him by presiding over the region’s most successful 
sports team of all time. Newcastle United Academy 

coach Steve Harper speaks to the man from the Bronx 
to find out what makes him tick

JUST 
FABULOUS

Fabulous Flournoy, known as ‘Fab’, is the 
43-year-old head coach of Newcastle Eagles – 
the most successful British basketball team in 
BBL history.

The record of seven BBL Championship 
wins, six BBL Championship Play-off wins, six BBL Trophy 
wins and five BBL Cup wins - the latest of these cup wins 
(and third in a row) was clinched just weeks ago - is an 
astonishing achievement. And all from a team right here 
on our doorstep.

Fab was born and brought up in the Bronx in New York 
but for the past 15 years has been based in Newcastle. 
His sporting achievements have long been admired on 
Tyneside and he was richly awarded with an MBE in the 
New Year Honours List for services to British Basketball 
and the community in the North East. 

I caught up with him to find out the secrets to his 
success.
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You’ve been in Newcastle for a long time now. Does it feel like home?
Where I’m from helped to define me as an individual but where I am now has shaped me, too. I’m a present-day type of person 
so when I’m in New York then that’s home and when I’m here, Newcastle is my home. 

In the two decades you’ve been in the UK, have you seen the interest in basketball grow?
Yes and no. The interest has always been there but it remains an interest for most people. In the UK, football is king. Basketball 
doesn’t have the heritage and culture the way sports like cricket, football, rugby and tennis do in this country. 

In the 1980s, there were a lot of teachers' strikes and basketball was one of the sports that was cut back on in schools. 
The result is that there wasn’t a pathway in basketball for youngsters like there is in other sports. This is changing now and 
basketball is the second most-watched sport in the Olympics after athletics in the UK.

Basketball remains the number one indoor sport in the world and it is playing catch-up here. That’s part of the reason why 
I’ve stayed here to play and do what I’m doing.
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Newcastle Eagles’ Hoops 4 Health community programme sees players work with local 
primary school children.
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What players did you look up to when you were growing up?
To be honest I got into basketball quite late but I grew up in the age where the New York Knicks were very good, as were the 
Boston Celtics. The top players included Larry Bird, Magic Johnson and Michael Jordan. As well as Dominique Wilkins of the 
Atlanta Hawks, who was known as The Human Highlight Film.

It was the golden age of basketball with Shaquille O’Neal, too. But I didn’t want to be those guys. I wanted to be me but to do 
all of the different things they were each good at.
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You’ve spoken in the past about your tough upbringing in the Bronx. Do you get to go back for Christmas?
Christmas is an important time to be training so, as much as I'd like to, I can’t miss out on the valuable training time. Most 
sports people don’t get a break at Christmas. It's part of the job. I just think if I’m training then that’ll give me the edge.

What was it like playing basketball in New York?
I was from the East Coast so as a street-ball player you learnt to play hard. If you lost you were off the court and had to go 
and find a different one. We played first to 40 points and in order to win you had to have the best players. This was my first 
experience of building a team, which I still hone in on. To win you also had to play all of the time. Literally from sun up to sun 
down - particularly over the summer.
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Top right: Fab with Paul Blake, owner at Newcastle Eagles Basketball
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There have been many rivals over the years but Newcastle Eagles have remained top of their game for so long. What has been 
the driving force for you?
Currently our rivals are Leicester. But rivals are always changing. Five years ago it was another team and five years before 
it was another. I hear whispers that my Newcastle team is getting too old but to stay at the top you have to keep creating 
different teams and each team takes on its own identity. Most players like me only have one-year contracts so you have to stay 
motivated. I don’t fear losing my job as I concentrate on what we can do and try to be the best at it. Building teams is a process 
and because of that there’ll be times where we’re very successful and times when we aren’t quite so much. 

Climbing a mountain is the easy part, maintaining it is difficult. Once you become the hunted, it is a different challenge 
altogether.
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You’re renowned for your high standards...
I do have high standards and I’m a bit of a perfectionist. I’m a talker and a communicator but I also like to give people choices. 
You can be in or you can be out and I’ll respect you either way. A phrase I like to use is: "I’m heading to the top and the bus is 
leaving; if you’re getting on then let’s go."

Sacrifices need to be made to achieve success and working hard is its own reward. We all have days in the team where we 
don’t feel like working but that one day matters so I lead by example.

The players know I’m relentless at times but I believe to reach your potential, you have to be challenged and that’s a big part 
of my coaching.

You’ve created quite a legacy here in Newcastle; you must be proud…
Winning games don’t tend to bother me that much. It’s the moment we get a trophy when I think the job’s done. Don’t get me 
wrong, I enjoy winning and I enjoy watching the players enjoy it, but I’m already plotting what’s next.

Of course I am proud of what the team and I have achieved but I just don’t feel I have time to look back. I stay in the moment 
as I know what I’m doing now will take care of the future.
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On January 15, Newcastle Eagles’ winning ways continued when they lifted their latest BBL Cup with a 91-83 victory 
against Glasgow Rocks in Birmingham. But speaking to Fab, I know he wont have lingered on the win for long. He’ll already be 
thinking about the next trophy. 
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I 
had lower back problems and sciatica for over 
five years, which made life very difficult for me. 
I couldn’t walk for more than a few minutes at a 
time; the pain was unbearable. 

I used a Tens machine and took prescribed 
medication to manage the pain but after five years, these 
no longer had an effect, so I decided something had to 
be done. 

Luckily I have private medical insurance through 
the company I work for and was referred to Spire 
Washington Hospital, to see a consultant spinal surgeon 
called Mr Kalyan. From the minute I stepped into the 
hospital I knew I was going to be looked after; it was 
something different. I went in for my first appointment 
with Mr Kalyan, who explained the surgery I needed. He 
told me about the process and answered all my questions 
- I knew I was in safe hands. 

I booked my surgery at a time that fitted around my 
needs and work schedule. My operation was complex 
but Mr Kalyan did an amazing job. I can stand up and 
walk around with no problems now and I have no pain 
whatsoever; it’s a surreal experience when I suffered for 
so long.

The treatment and care I have received throughout my 
journey has been first class - from my initial appointment 
and diagnosis, right through to surgery and aftercare. I 
felt well looked after during my overnight stay - it was 
great to have my own private room and en-suite - and the 

staff were excellent - professional yet caring.
I can’t thank Mr Kalyan and the team at Spire 

Washington Hospital enough for what they have done 
for me. Since my surgery, my life is getting back to 
normal. I’m able to enjoy long walks and have even taken 
up cycling - albeit slowly - but considering I couldn’t 
walk 100 metres before my operation, I am ecstatic. I’d 
recommend Spire Washington Hospital to anyone – with 
or without private medical insurance – it’s the best care 
provider I have ever experienced.

Ian Holmes suffered with back pain for 
over five years and was unable to walk 
a couple of steps without being in agony. 
Here he tells the story of his recovery with 
the help of Spire Washington Hospital

HELPING 
YOU GET 
BACK ON 
TRACK

HEALTH - Spire Washington Hospital

SPIRE 
WASHINGTON 
HOSPITAL
www.
spirewashington.
com
0191 448 9514
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If you’re looking for a truly unique culinary experience on Tyneside, look no further than Peace and Loaf. Co-
founder, head chef and former Masterchef: The Professionals contestant Dave Coulson offers imaginative and 

progressive cooking at a punk-inspired restaurant located over three stories in Jesmond

PEACE AND LOAF

BUSINESS LUNCH - Peace and Loaf

At lunchtime, diners 
can opt for the 
seasonal a la carte 
menu or a set menu 
priced at £21.95 

for three courses (£25.95 in the 
evening). 

Dishes on both menus change 
regularly depending on Dave and 
his kitchen staff ’s whim - and the 
best available ingredients, of course 
- so you’re guaranteed a different 
experience every time.

On the lunchtime my two 
colleagues and I visited Peace and 
Loaf, we were greeted by the friendly 
manager, who showed us to our table 
and talked us through the menu. 

Ready to expand my culinary 
horizons, I was immediately drawn 
to the starter of carrots (supplied by 
local veg specialist Ken Holland), 
mascarpone and coffee. And I 

was pleasantly surprised by the 
result. Carrots, cheese and coffee 
aren’t natural bedfellows but the 
combination worked extremely well 
with the bitter coffee cutting through 
the sweet carrot and the smooth 
mascarpone. Walnuts provided a bit 
of crunch. 

The other stand-out starter was 
the raw steak and mushroom pie. A 
twist on steak tartare, it was densely 
flavoured and suitably decadent, 
while just the right size to avoid 
being overbearing.

For our mains, one of my 
dining companions opted for the 
42-degree halibut and chicken 
pie - a signature dish of Dave, who 
served the dish to the assembled 
food critics on Masterchef. Of 
course, this is no ordinary pie but 
more of deconstructed version that 
has sprung from the mind of a chef 

looking to push boundaries. You 
can see why the dish impressed the 
critics on camera and seven years 
on, it still impresses both with 
concept and execution. 

Our desserts were just as bold 
and inventive as our previous two 
courses, as had been the selection 
of appetisers and palette cleansers 
(the best being the macaroons with 
pea and dehydrated scallop roe). 

Peace and Loaf prides itself 
on taking diners on a journey to 
educate them in new and exciting 
flavour combinations. It’s not in a 
gimmicky way, but in a bold and 
imaginative way. Will I be trying 
the carrot, coffee and cheese dish 
at home? Not a chance! I wouldn’t 
dare try to recreate the magic that 
is conjured up in the Peace and 
Loaf kitchen. Some things are best 
left to the masters.

PEACE AND LOAF
www.peaceandloaf.
co.uk
@peaceandloafjes
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Stonebass, leeks, beer mustard 

and celeriac 

(Part of £21.95 prix fixe menu)

Chocolate, cherry and pistachio

(Part of £21.95 prix fixe menu)

Raw steak and mushroom pie

(Part of £21.95 prix fixe menu)

Iberico Pluma, artichoke, smoked 

eel and apple 

(£23)

Apple, vanilla and caramel 

(Part of £21.95 prix fixe menu)

Ken Holland's carrots, 

mascarpone and coffee 

 (Part of £21.95 prix fixe menu)

Halibut and chicken pie, creamed 

potato and mushroom

(£25)

Chocolate, malt and beer 

(£8)

Scallops, nam jim, squash and 

pigs ear 

(£14)

Starters

Mains

Dessert
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Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

DVD: MISS PEREGRINE’S HOME FOR 
PECULIAR CHILDREN
Viewers have come to expect the peculiar from 
Tim Burton, and this film certainly delivers that. 
The outstanding Eva Green helps to bring the 
bestselling-novel to the screen as Miss Peregrine, 
head of a children’s home with a difference. This 
film is fantastical and magical, but it certainly 
has a darker, more chilling edge that makes it 
unsuitable for younger children (and nervous 
adults!). 

Out February 6
www.fox.co.uk

TV: JAMES MARTIN’S FRENCH ADVENTURE
Pictured here with Keith Floyd’s original 2CV car, James Martin is retracing the 
steps of his food hero and friend in the car he owned for 16 years. He’ll also be 
revisiting the places that influenced his own culinary career as he travels across 
France, stopping to produce his versions of the iconic dishes he finds along the 
way, such as moules marinière and French onion soup.

Starts January 30
www.itv.com

BOOK: 4 3 2 1
Bestselling, award-winning 
author Paul Auster hasn’t 
released a novel for seven 
years. His return, 4 3 2 1, 
promises ‘a sweeping and 
surprising story of birth-right 
and possibility, of love and of 
life itself’. It’s a four-for-one 
deal, telling four parallel lives 
of one man, Archibald Isaac 
Ferguson, starting from his 
birth in Newark, New Jersey, 
on March 3, 1947. 

Out now
www.paul-auster.com

MUSIC: LISTEN WITH-
OUT PREJUDICE 25
In 1990, the now sadly 
missed George Michael 
followed up his enormously 
successful debut solo 
album, Faith, with the 
four-times platinum 
Listen Without Prejudice 
Vol. 1. The remastered 
original is joined by a 
previously unreleased MTV 
Unplugged performance 
and other extras. The 
reissue was moved back to 
coincide with the broadcast of documentary film Freedom, a project 
that the star was working on before his death.

Out March 3
www.georgemichael.com

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

PLAY: PRIDE AND 
PREJUDICE
With its immortal first 
line and searing social 
satire, Jane Austen’s most 
famous work is always 
worth revisiting, even after 
200 years and countless 
adaptations. This Deborah 
Bruce production features 
a script from Simon 
Reade, and star turns from 
Felicity Montagu as the 
demanding, anxious Mrs 
Bennet and Matthew Kelly 
as the long-suffering Mr 
Bennet. 

Feb 14-18
www.theatreroyal.co.uk

CHILDREN’S THEATRE: MAVIS SPARKLE
Created with children aged four upwards in mind, this magical 
production is an exciting combination of illusion, animation and 
mesmerising performances. With a little help from her cheeky 
cuckoo clock, Spike the hedgehog and a mischievous mop bucket, 
the show follows Mavis’s journey north to see nature’s great light 
spectacular. 

Feb 24
www.artscentrewashington.co.uk

EXHIBITION: ONLY IN 
ENGLAND
This exhibition explores the 
connection between two 
influential photographers. 
Tony Ray-Jones captured 
the eccentricities of English 
social customs in the 
late 1960s – work which 
inspired Martin Parr to 
shoot a collection entitled 
The Non-Conformists in 
the 1970s. Both sets of 
images are humorous, with 
a melancholic note, allowing 
viewers to recall or discover 
a bygone era.

Feb 25-May 7
www.thebowesmueum.org.uk

MUSICAL: THE WEDDING SINGER
Based on the 1998 film starring Adam Sandler, this energetic 
stage production of The Wedding Singer features two X 
Factor alumni, Cassie Compton and Ray Quinn, alongside 
Avenue Q and Legally Blonde star Jon Robyns as the jilted 
singer who has abandoned his ideas of being a rock star and 
whose heartbreak puts his wedding-based career on the 
rocks. Will he be redeemed by his waitress friend Julia? 

Feb 21-25
www.atgtickets.com/venues/sunderland-empire/

ARTS - Culture out
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I’ve always loved animals and we had dogs, cats 
and rabbits when I was young. Some of my 
earliest memories are of my dad saying ‘that dog 
is not lost and we are not taking it home’. I also 
helped out at the local riding school and that gave 

me the ‘horse bug’. 

Having lost our chickens last year and had our ancient 
cat put to sleep, I have just two dogs and one horse at 
the minute.

I started rescuing greyhounds when I began my own 
business as a PR consultant working from home in 

2003. I felt the circumstances were finally right for 
getting a dog. I read about the plight of the thousands of 
greyhounds that retire from racing every year, and I was 
hooked on this beautiful, noble breed. If you add up all 
the dogs I’ve helped, it probably runs into hundreds. It’s 
a drop in the ocean but there are lots of people out there 
doing the same and hopefully we are making a difference. 

Racing industry figures show that 8000 greyhounds 
retire every year. Some are rehomed via trainers handing 
them over to the Retired Greyhound Trust (RGT), which 
has rescue centres across the UK and is part-funded 
by the racing industry. Others are taken in by smaller 
rescues, usually run on a shoestring budget via a network 
of volunteers. Many greyhounds are picked up as strays, 
and because dogs at council-funded pounds have seven 
days to be claimed before they can be sold or put to sleep, 
finding a rescue space and then transporting them there 
– sometimes over many miles - can be an urgent job that 
needs a chain of volunteers. 

As well as fostering and fundraising, volunteers also 
do home visits to help the rescue match the potential 
owner with the right dog. We’re not visiting to check the 
dust on the skirting boards! The more the rescue knows 
about the adopter and their lifestyle, the better job they 
can do.

Greyhounds are the original 40mph couch potatoes and 
good natured, gentle dogs who like their sleep. They 
don’t need lots of exercise, most of them are happy with 
a couple of 20 minute walks a day and the odd off-lead 
run, but appreciate some longer walks too. They are easy 
dogs to fall in love with and once you’ve got one you’ll 
want another.  

I couldn’t choose a favourite rescue dog but my newest 
dog, Gorgeous George, is only three and knew nothing 
of life outside a kennel. Things such as carpets, stairs and 
televisions had his eyes out on stalks for months! He’s 
such a clown, he makes me laugh every single day.

My heart will always belong to pointy dogs. They have 
done their bit for the racing industry and they deserve a 
life away from the track. With patience and love they will 
repay your kindness over and over again.

Julie Brammer is a PR consultant and founder of Domino Communications. In her spare time she volunteers as a 
transporter, homechecker, fundraiser and occasional fosterer of retired greyhounds. Over the years, the self-confessed 
animal lover has helped hundreds of dogs by working with charities such as Greyhound Rescue North East, Hounds 

First, Greyhound Gap and Oldies Club, which rescues dogs over eight years old

BALANCING ACT 

BALANCING ACT  - Julie Brammer

DOMINO 
COMMUNICATIONS
Photo: Julie with 
some of the dogs at 
Hollin Hall Retired 
Greyhound Trust 
who are looking for 
homes. 
jbrammer@
ntlworld.com
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Creel-caught langoustines 
and crispy pig's cheek with 

savoy cabbage kimchi and 
russet apple

Dobson & Parnell is the newest restaurant to open on Newcastle’s 
Quayside. Owned by the team behind Blackfriars Restaurant in 

Newcastle and Hinnies Restaurant in Whitley Bay, it serves refined 
British and European food on Queen Street. Here is head chef Troy 

Terrington’s creel caught langoustine and pig's cheek dish

Serves 4

Ingredients

8 large langoustines 
4 pig cheek nuggets

200g savoy cabbage kimchi
12 slices russet apple

10g micro fennel shoots
2tsp scallop seasoning
50g muscovado sugar

300g reduced langoustine stock
50ml langoustine oil

Salt and pepper 

Method 

•  Remove the heads from the langoustines.
•  Carefully peel the shell from the tails making sure you keep the end part intact.
•  Carefully remove the grey digestive tract with a skewer.
•  Place on a tray and sprinkle generously with the scallop seasoning.
•  Heat 500ml of rapeseed oil in a large pan.
•  Fry the langoustine heads until they're a dark golden colour. 
•  Pour the oil into a container and reserve until needed.
•  Heat a small frying pan and add the langoustine oil.
•  Cook the langoustine on a high heat for a minute on each side then remove from the pan.
•  In the same pan used for the langoustine, oil fry a diced onion, finely diced carrot and celery and 

two cloves of garlic.
•  When caramelised add a spoon of tomato paste then add the langoustine heads. 
•  Cook for five mins on a medium-high heat then deglaze with white wine (or Pernod). 
• Add a pint of water and reduce.
•  Add another pint of water and then blend and pass through a fine sieve.
•  Reduce on a high heat till it coats the back of a spoon.
•  Heat a small amount in a pan and split it with the langoustine oil.
•  Season the pig's cheeks with salt and pepper and then place in a vacuum bag with the muscovado 

sugar.
•  Seal the bag and cook overnight in a water bath at 72 degrees Celsius. Allow to cool.
•  Roll the cooled cheeks in flour, then egg, then breadcrumbs.
•  Fry in langoustine oil till crispy and golden; sprinkle with the scallop seasoning.
• To serve, warm the kimchi in the langoustine stock and oil.
• Place a tight bundle in the centre of the plate. 
•  Sit the pig's cheek to one side and drape the langoustine tails over it then dress liberally with the 

stock and oil. 
• Garnish with the slices of raw apple and fennel shoots. 

RECIPE OF THE MONTH - Dobson & Parnell

DOBSON & PARNELL
www.dobsonandparnell.co.uk

21 Queen Street, Newcastle 
0191 221 0904
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Luxury car maker Mercedes-AMG has started its milestone year by adding an exclusive new sports car to its range 

CELEBRATING THE 
BIG 5-0 IN STYLE 

MOTORS  - Mercedes-AMG GT C Coupé Edition 50

Mercedes-AMG celebrates its 
50th anniversary in 2017 and to 
mark the occasion, the sports 
car and performance brand 
has announced an extension to 

the AMG GT family of sports cars with the new 
Mercedes-AMG GT C Coupé, which joins the 
existing AMG GT C Roadster.

Positioned between the AMG GT S and AMG 
GT R, the new vehicle will initially be available 
exclusively as a special Edition 50 model. In 
addition, the Mercedes-AMG GT and AMG GT S 
are being visually and technically upgraded while 
receiving even more power. 

The new member of the AMG GT family 
impresses with further-enhanced driving dynamics 

courtesy of numerous technical highlights from 
the Mercedes-AMG GT R. And like the Roadster, 
the Coupé offers a muscular rear end and large 
wheels. Other technical measures include the wider 
rear track and active rear axle steering, allowing 
increased traction and higher cornering speeds. 

In common with the AMG GT and AMG GT S, 
the rear aerofoil is also integrated into the luggage 
compartment flap and is electrically extended or 
retracted at predetermined speeds, depending on 
the selected drive programme.

The new Mercedes-AMG GT C promises to 
respond even more sensitively thanks to the 
standard-fit active rear-axle steering, which made 
its debut in the Mercedes-AMG GT R and is also 
standard equipment on the GT C Roadster. 
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MOTORS  - Mercedes-AMG GT C Coupé Edition 50

Up to a speed of 62mph, the rear wheels point in 
the opposite direction to the front wheels. The AMG 
GT C turns into corners with significantly better 
agility, delivering even greater driving pleasure while 
requiring less steering effort. Under everyday driving 

conditions, the driver also 
benefits from a smaller turning 
circle, such as when turning or 
parking.

Once the speed of the AMG 
GT C rises above 62mph, the 
system points the rear wheels 
in the same direction as the 
front wheels for perceptibly 
improved handling. At the 
same time, the lateral force 
on the rear wheels builds up 
considerably faster on changes 
of direction, thus speeding up 
the response to the steering. 
The driver also notices that the 

car delivers massive rear-axle grip and high stability on 
fast changes in direction, without the usual tendency 
for the rear end to break out.

The new AMG GT C will launch as an exclusive 
special Edition 50 model to mark the landmark year of 
the company, which was founded in 1967. 

The Edition 50 will be available in two exclusive 
special paint finishes: designo graphite grey magno and 
designo cashmere white magno. To give the exterior a 
distinctive look, black chrome highlights are applied to 

the side skirt trim, the front splitter, the trim strips in 
the air inlets of the Panamericana grille, the fins on the 
side air outlets in the front wings, the moulding on the 
rear diffuser and the exhaust tailpipe trims. 

The interior is marked by an exclusive nappa leather 
trim in silver pearl/black with grey diamond-patterned 
contrasting topstitching, while the black AMG 
Performance steering wheel in DINAMICA microfibre 
has grey contrasting topstitching. 

To emphasise the sporty character, the Edition 50 
also comes with the AMG Interior Night package as 
standard, which includes such features such as steering 
wheel spokes, shift paddles and door sill panels in 
black. 

The head restraint of the AMG Performance seat 
also is embossed with ‘GT Edition 50’ - so there’s no 
forgetting the car maker’s birthday!

MERCEDES-AMG 
UK pricing and 
specification is to 
be confirmed in 
early 2017, with first 
deliveries of the 
GT C Coupé in the 
summer.
www.mercedes-
amg.com
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North East Times’s health and fitness 
correspondent Katie Bulmer-Cooke has 
some advice on what questions you should 
be asking before signing up to a personal 
trainer 

NEED HELP 
TO REACH 
YOUR 
GOALS?

HEALTH & FITNESS - Katie Bulmer-Cooke 

Now that January has been and gone, are 
you still sticking to the healthy habits 
you started in the New Year? I hope so.

January is always a busy month for 
the fitness industry, with the New Year 

resolution brigade out in force, looking for treadmills 
to pound, weights to lift and diets to follow. There’s no 
denying the January buzz is brilliant. 

However, February often sees people seek the help 
and advice of an industry professional, as going it alone 
has proved more difficult. In addition, many feel that 
the amount of effort they have put into getting in shape 
in January doesn’t seem to have paid off, so they now 
want to be advised and supported by a trainer to ensure 
they get the results that their hard work deserves. 

If this is you, you may be asking yourself what makes 
a good trainer and who you should choose. Fear not; 
I’m here to help you with the four questions you should 
ask before choosing the right trainer.

Can they prove previous results?
Your trainer should have proof that they can deliver 
results. This usually comes in the form of written client 
testimonials, before and after photographs and video 
interviews with clients. One thing to keep an eye out 
for is the quality of the before and after photograph. 
Both should be taken in the same or very similar 
clothing, with the same stance and posture, in the same 
lighting and without a tan on the after photograph. A 
tan always makes you look slimmer!

Do they offer more than just exercise advice?
Your trainer should provide a holistic approach to 
helping you achieve your goal. They should not just 
be focusing on exercise, but also offering nutritional 
advice and recommendations as well as questioning 
you on your lifestyle and sleep patterns. After all, if 
your goal is to drop a jean size, you will never achieve 
this by simply working out once a week but not making 
any other changes to your eating habits and lifestyle. 

Is their suggested programme bespoke?
Your trainer should be keen to tailor a 
programme to your needs so that fitting 
it into your life is manageable and you're 
therefore much more likely to adhere 
to it - as opposed to offering a one-size-
fits-all approach. With personal training 
it should be personal! Everyone has 
different working arrangements and 
home and family commitments as well as 
varying starting fitness levels. The programme you are 
given should reflect this. 

Is there passion?
Your trainer should be a source of education, support 
and motivation. They should be as passionate about 
your goals as you are! Get a good trainer and you will 
achieve great things together. 

Here’s to a happy, healthy and goal-focused 
February!

KATIE BULMER-COOKE
Katie Bulmer-Cooke is an 
award-winning health and 
fitness entrepreneur, consultant 
and speaker (contact Michael@
usb-uk.com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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PANASONIC PHOTOGRAPHY 
UPDATES

Panasonic introduced three new 
camera models at the Consumer 
Electronics Show (CES) in 
January. The LUMIX FZ82 joins 
the popular FZ series, the LUMIX 
GX800 boasts advanced selfie 
and panorama shoot function 
tech, and the LUMIX GH5 promises 
unprecedented image quality.
The GH5 is the flagship model in its 
range, offering sharp 4K 60p/50p 
video and 6K photos, with a pixel 
count up by 25 per cent from the 
GH4 to 20.3 megapixels, a new 
image processor, and an improved 
auto-focus system. The sealed 
body is splash-proof, dust-proof 
and freeze-proof down to minus 
ten degrees Celsius. (Available in 
the spring for around £1600.)

www.panasonic.co.uk

Looking for a powerful 
zoom? The FZ82 features 
the DC VARIO 20mm 
ultra wide-angle lens 
with a 60x optical zoom 
- combine it with the 
separate Tele Conversion 
Lens and you can shoot 
the surface of the moon! 
It also packs high-
sensitivity, high-speed 
burst shooting, and high-
resolution videos with an 
optical image stabiliser 
suppressing blurriness 
even in filming mode. 
Available from March, 
(£329.99).

The GX800 automatically 
goes into Self Shot mode 
when the three-inch 
touch control screen is 
flipped, for 4K selfies 
with a choice of blurry 
or crisp background. It 
also captures high-res 
video and panoramic 
images and has Creative 
Control to allow you to 
apply your own artistic 
style. Available in March, 
the GX800 is priced at 
£499.99 and comes in 
silver, tan, orange and 
black.

Rebecca Eves reveals the latest gadgets which promise to bring technological innovation to your life – 
whether at work or at home

TECH 

TECHNOLOGY
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TECHNICS GRAND CLASS SL-1200GR

Technics has created a way to get the best from your vinyl. 
The Grand Class SL-1200GR Direct-Drive Turntable System 
combines analogue technology with digital advancements, such 
as the coreless direct-drive motor with a speed control system 
that originates from the development of Blu-ray devices. The 
turntable inherits much of its technology from last year's SL-
1200G, which had a price tag of £2999 - fans will be hoping that 
this 'standard' model is a tad more affordable.

www.technics.com

LG HUB ROBOT

Unveiled at the 2017 Consumer 
Electronics Show (CES), LG's Hub 
Robot is designed to connect LG smart 
appliances around the home. Using 
Amazon Alexa's voice recognition 
technology, the robot can complete 
household tasks on command and 
with the ability to nod its head and 
recognise different people and greet 
them individually, the Hub Robot could 
become a useful pet - unfortunately, 
LG haven't yet let on when it will go 
into production or how much it might 
cost. 

www.lg.com/uk

WALKMAN NW-A35

Utter the word 'Walkman' and you may conjure 
up memories of the carefree days of cassettes, 
but Sony has retained its most famous moniker 
for the new NW-A35 series. Colourful and 
conveniently portable, the new Walkman has 
high-res audio, a battery life of up to 45 hours 
and Bluetooth (perhaps for some controversial 
wireless headphones), and it weighs just 98g. 
The 3.1-inch touchscreen is joined by side keys 
for additional control, and the 16GB memory is 
expandable via a microSD card. Launches this 
month.

www.sony.co.uk

TECHNOLOGY
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EVENT - Entrepreneurs' Forum Chairman's Dinner

Mark Mullen CEO and co-founded of Atom Bank was the guest speaker at the Entrepreneurs’ Forum Chairman’s 
Dinner on January 24. Mark shared the story of creating an app-enabled bank, based in Durham, which was 

recently ranked 8th in the KPMG Global Fintech Innovators 100. The forum’s chairman Nigel Mills also spoke at the 
well-attended event, which took place at Jesmond Dene House

CHAIRMAN’S DINNER 

1

2 3 4
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PHOTO 1
Mark Mullen (Atom Bank)

PHOTO 2
Nigel Mills (Entrepreneurs 
Forum) & Ian Gillespie 
(Activ Technology)

PHOTO 3
Andrew Hodgson (Soil 
Machine Dynamics) & Ian 
Kinnery (Team Massive 
Results)

PHOTO 4
Left to right: Ian Gilthorpe 
(Square One Law), Graham 
Robb (Recognition PR) & 
Therese Liddle (NRG)

PHOTO 5
Nigel Mills (Entrepreneurs 
Forum Chairman)

PHOTO 6
Left to right: Anne Bromley 
(Travel Bureau), Vivien 
Herrera-Lee (Properties 
Unique), Fiona Raglan 
(Entrepreneurs Forum 
Board Member) & Ben 
Quigley (Everything 
Different)

PHOTO 7
Left to right: Gill Southern 
(Wessington Cryogenics), 
Gary Boon (Shout Digital) 
& Stephen Black (Tier One 
Capital)

PHOTO 8
Left to right: Jonathan 
Gold (Rivers Capital), Jeff 
Winn (Winn’s Solicitors), 
Phil Renton (Perfect 
Image), Colin Hewitt (Ward 
Hadaway) & Mark Bryce 
(United Carlton)

PHOTO 9
Gillian Marshall 
(Entrepreneurs Forum) & 
Karen Weir (Weir Insurance 
Brokers)

PHOTO 10
Phil Renton (Perfect Image) 
& Gary Fawcett (Brewin 
Dolphin)

PHOTO 11
Left to right: Jonathan 
Moore (North East Factors), 
John Savage (Flame 
Heating Spares) & Yvonne 
Bell (Entrepreneurs Forum 
Board Member)
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EVENT - North East Times 

North East Times held its first breakfast event of 2017 at Northern Counties Club on January 6. Around 50 clients 
and guests joined the team at Newcastle’s private members’ club to celebrate the launch of the January issue, while 

enjoying refreshments and informal networking. The issue’s cover star, Professor Sir John Burn - a genetics’ pioneer 
from Co. Durham - spoke at the event about his stellar career, the impact of his entrepreneurial father and the need 

for the North East to establish its own voice in life sciences

NORTH EAST TIMES’ 
BREAKFAST EVENT
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I 
know we all moan about commuting and traffic 
jams here, but until you’ve worked in other 
regions and cities - including London - you often 
don’t know how fortunate you are to be able to 
live so close to work and generally get about 

easily. 

My favourite region of the North East is 
Northumberland, because it’s easily accessible and 
offers beautiful towns and communities, an unspoiled 
remoteness and outstanding scenery. 

As a keen cyclist, I spend a great deal of time enjoying 
the freedom the local countryside offers, from Weardale 
to the Scottish Borders. Within a 15-minute ride from 
my home, I can benefit from almost traffic-free roads as 
well as the best views in England. Also, it gives me some 
quality time to think away from the office, my mobile 
phone and email. The weather can be bleak at times but 

it’s generally only cold for the first five minutes. 

Newcastle is a stunning city with outstanding 
architecture and it has benefited from sympathetic 
regeneration over the years. 

So much business today is conducted on the end of a 
mobile phone or through email. Face-to-face meetings 
really are a bonus - especially if they're in a place where 
good coffee is served.

The best corporate facilities I’ve experienced in the 
region are at the relatively new Crowne Plaza hotel 
at Newcastle’s Stephenson Quarter. It has very well-
equipped meeting rooms and splendid hospitality.

The best view in the North East is looking across the 
River Tyne from the Free Trade pub above the Ouseburn. 
Boasting modern architecture with industrial Tyneside in 
the background, it’s stunning. 

I’m sure this has been said many times but what makes 
the North East for me is the people. My work today takes 
me all over England, but there is something special about 
returning home, the warmth of the people, the Geordie 
dialect and the real compassion and friendliness you only 
find here. 

My ‘hidden gem’ in the North East is Upper Coquetdale. 
I only discovered this a few years ago and this area is 
amazing. Just don’t tell everyone, as we don’t want it to 
get too busy. 

My favourite bike ride is along the Tyne Valley from my 
home up to Bellingham. I stop for coffee at the Fountain 
Cottage café and then there’s any choice of routes I can 
go along. 

If I could change anything in the North East it would be 
to make a larger network of employers to provide more 
opportunities for young people from disadvantaged 
backgrounds to help improve their life chances. And, to 
create a safer infrastructure for cyclists across the urban 
areas of the North East. 

Geoff Mount is head of operations at Barnardo’s and is responsible for employment, training and skills services. 
He leads operational delivery of government learning and skills contracts in the North East and works with local 
employers to provide opportunities for disadvantaged and vulnerable young people aged between 14 and 24. In 
addition, Geoff is vice chair of North East Learning Providers – a confederation of over 60 North East-based 

training providers. 
Born in London, Geoff and his family returned to his parents' native North East following the sudden death of his 

father, over 50 years ago

MY NORTH EAST 

MY NORTH EAST  - Geoff Mount

GEOFF MOUNT
Head of operations, 
Barnardo’s
geoff.mount@
barnardos.org.uk 
07881 500699  
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