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EDITOR’S WORD 
Welcome

CREDITS

I’m very excited to bring you the first special 
edition of the all-new North East Times: The 
Northern Powerhouse Issue. 

The Northern Powerhouse agenda has been 
building momentum for the past 18 months, ever 

since Chancellor Osborne set out his vision for it at a 
speech in Manchester in 2014. 

This issue looks at what the Northern Powerhouse 
is and what its main drivers are. Our main interview 
is with the Minister of the Northern Powerhouse, 
James Wharton MP, who shares the political 
thinking behind the agenda and what the recent 
devolution agreements mean for the North East. 

We also look at the aims and the challenges of the 
Government’s latest Northern Powerhouse initiative, 
Tech North, and speak to leaders of two other 

pan-Northern organisations: David Brown from 
Transport for the North and Dr Hakim Yadi from 
the Northern Health Science Alliance. In addition, 
we gauge reaction from the region’s business 
community about how the Northern Powerhouse 
agenda will affect them and their businesses.

All this, in addition to our regular Out of Hours 
section, which brings you the latest fashion, culture, 
food and drink news, and more. Twice British rally 
champion Guy Wilks also test drives the new Volvo 
XC90, Katie Bulmer Cooke shows you how to stick 
to your new-year fitness regime, and Sunderland 
AFC’s newest signing, Steve Harper, interviews 
fellow sportsman Phil Mustard as the cricketer 
begins his benefit year.

The team and I hope you enjoy this special issue.

Welcome to The Northern 
Powerhouse Issue

Editor’s Word... Credits
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NEWS
Bulletin

Employment in the North East stands at 1,202,000 
or 69.8 per cent –an increase of 38,000 from 
September to November 2015, according to the 
latest employment figures. 

This compares to a rate of 74 per cent nationally. 
Unemployment stands at 104,000 or 7.9 per cent 

– a fall of 6000 over the quarter – compared to 5.1 
per cent nationally.

Paul Carbert, policy advisor at the North East 
Chamber of Commerce (NECC), said: “After the 
particularly worrying labour statistics released 
towards the end of last year, it certainly looks as 
though our region is starting to turn a corner. The 
North East has seen the largest rise in employment 
in the country, reporting 1.7 per cent over the last 
three months.

 “These results are better news than we have 
seen for a while; nevertheless, they also highlight 
a potential disparity between the regions of the 
Northern Powerhouse.

 “The unemployment rate in the North West 
fell to 5.0 per cent, below the national average, 
compared to an unemployment rate of 6.2 per cent 
in Yorkshire & the Humber and 7.9 per cent in the 
North East. Leaders may need to bear this in mind 
before labelling all Northern regions as one.”

Encouraging news for our 
region, but rates vary between 
the Northern Powerhouse cities

BUSINESS

Employment on the 
up in the North East 

BULLETIN

INDUSTRY

Industry celebrates region’s 
best
More than 400 process industry executives attended 
the ninth NEPIC Annual Awards evening at 
Hardwick Hall in Sedgefield last month.

£18,000 was awarded to the region’s outstanding 
young people, contributors and companies, with 
winners on the night including SABIC, Fujifilm 
Diosynth Biotechnology, K Home International, 
Absolute Antibody, Aesica Pharmaceuticals, 
Biochemia, Amec Foster Wheeler and Lingey House 
Primary School.

INNOVATION

Make R&D pay
North East businesses could be missing out on tens 
of thousands of pounds of research and development 
tax credits each for their innovative ideas, according 
to independent accountants and business advisers 
Clive Owen LLP.

The Government backed scheme gives companies 
working in manufacturing, technology or the 
environmental sectors tax relief on 230 per cent of 
what they spend on research and development.

Nicola Bellerby, a partner at Clive Owen, said: 
“R&D tax breaks often make all the difference to 
a business and enable them to have the funding 
to continue carrying out research and innovative 
projects and to take on more skilled staff.

 “They give businesses the opportunity to develop 
ideas into reality and to support their own company 
growth and ultimately the economy of the North East 
region.”

SECURITY

£1.2-million contract win
A North Shields-based company is celebrating a 
£1.2-million contract win.

2020 Vision Systems Ltd has been selected 
to provide a fully integrated security system for 
the University of Birmingham, after winning a 
competitive European tender. The deal involves 
supplying video surveillance and access control for 
a new 780-bed student accommodation block, a 
sports centre with Olympic-size swimming pool, a 
library and a comprehensive school, which will all be 
built on campus.

BUSINESS

Sunderland: great for start 
ups
Sunderland has been named as one of the best cities 
in the UK to start a new business. 
The city took the fifth spot in an analysis of all 
69 cities in the UK, beating the likes of London, 
Manchester, Liverpool, Birmingham and Edinburgh. 
The report was put together by Quality Formations, 
with Sunderland achieving its high ranking largely 
due to its affordability compared to other cities.

LEISURE

World’s best new attraction 
accolade
A live-action night show depicting 2000 years 
of British history through the eyes of the North 
East has been named one of the world’s best new 
tourist attractions for 2016. Kynren – an epic tale of 
England, which launches with the first of 14 open-
air shows in Bishop Auckland on July 2, 2016, has 
been named by travel publisher Rough Guides in its 
list of high-profile attractions opening around the 
globe this year.

National news
NORTHERN CITIES 
PROVIDING LOW-
WAGE, HIGH-WELFARE 
ECONOMIES 
A new report by think tank 
Centre for Cities reveals that 
more than 980,000 new 
jobs were created in UK 
cities between 2010-2014, 
but that urban wages fell 
by 5 per cent (£1300 per 
city dweller) in the same 
period. More worryingly for 
the Northern Powerhouse 
was that seven out of the 
top ten cities offering a 
low-wage, high-welfare 
economy were based in the 
North. In the North East, 
Sunderland took fifth place 
and Middlesbrough was in 
ninth.

0.2 PER CENT RISE IN 
CPI
The Consumer Prices Index 
(CPI) rose by 0.2 per cent in 
the year to December 2015, 
compared with a 0.1 per cent 
rise in the year to November 
2015, according to the Office 
for National Statistics. 
Movements in transport 
costs, particularly air fares 
and to a lesser extent 
motor fuels, were the main 
contributors to the rise in 
the rate, while downward 
pressures from prices for 
alcohol and tobacco along 
with food and non-alcoholic 
beverages partially offset 
the rise.

BANK HELPS 100,000 
START-UPS 
Lloyds Banking Group has 
announced it supported 
over 100,000 new 
businesses set up in 2015. In 
a commitment made within 
its 2015 SME Growth Charter, 
the banking group pledged 
to help start-ups with a free 
online business toolbox, 
mentoring support, sector 
expertise and investment in 
improved digital services. 
The new start-ups ranged 
from florists to small-scale 
manufacturers, and included 
a new plastering business 
set up by Steven Hall, 
who was among the 2200 
workers made redundant 
from closure of SSI in 
Redcar.
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Professor Roy Sandbach, the former 
chair of the North East Local 
Enterprise Partnership Innovation 
Board, has been appointed by 
Newcastle University as director of 

the new National Centre for Ageing Science and 
Innovation (NASI). 

The centre, which will be located at Newcastle 
University, represents a £20-million investment by 
the Government, which is being matched by the 
university. 

The announcement of the scheme in November 
2014 was seen as further commitment by the 
Government to the Northern Powerhouse agenda 
and a reflection of the national confidence in the 
world-leading ageing science capability within the 
North East.

The NASI will become operational during 
2016 and create up to 30 jobs. It will focus on 
diagnostics, care and wellbeing products for older 
people while also working on critical age-relevant 
themes, such as home design, finance, transport 
and mobility. 

Professor Sandbach brings a wealth of global 
business innovation knowledge to his new role, 
with more than 30 years’ experience at Procter 
& Gamble - an international consumer products 
company.

He said: “As director of the NASI, I have the 
unique opportunity to lead a team to develop 
strategies and deliver them as products and 
services that people can use and benefit from.

“I was honoured to be asked by Newcastle 
University to take on this challenge and will look to 
build on the university’s track record of successful 
working with businesses and with academics.”

Universities and Science Minister, Jo Johnson, 
added: “[The Government’s] £20-million 
investment in the National Centre for Ageing 
Science and Innovation at Newcastle University 
will support hugely significant research into 
diagnostics, wellbeing and ageing that will boost 
the Northern Powerhouse and help ensure that we 
can all live better and longer lives.”

Professor Sandbach continued: “The NASI 
is a vital part of the region’s development as an 
innovation hotbed with a global reputation.

“The Northern Powerhouse concept is built on 
driving economic development, more knowledge-
based jobs and prosperity using innovation as a key 
vehicle. Our new centre will play a critical part in 
driving the Northern Powerhouse ahead.”

The director of the £40 million, Newcastle-based National Centre for Ageing Science and 
Innovation is named

MONTHLY REPORT: Leader appointed to 
major Northern Powerhouse project 

NASI
www.ncl.ac.uk/ageing/
innovation/nasi/
roy.sandbach@ncl.ac.uk

i

MOTORS

NECA wins funding for electric filling stations
The North East Combined Authority (NECA) has been awarded £1.5 million of ‘Go Ultra Low’ 
development funding to help take forward the plans for new rapid-charge electric filling stations on the 
Science Central development in Newcastle and on the A19 on the outskirts of Sunderland. 

NECA made a bid to the Office for Low Emission Vehicle’s (OLEV) £40million Go Ultra Low Scheme 
and while it did not receive one of the top four Go Ultra Low City awards of around £10 million, it is one of 
four bidders to receive development funding.

HEALTH

Calling all healthcare bright 
sparks
Innovators are being invited to submit their ideas 
for a prestigious annual competition to celebrate 
new thinking and excellence in healthcare. Now 
in its 13th year, the Bright Ideas in Health Awards 
seek to highlight the NHS staff and healthcare 
SMEs working to improve patient care throughout 
the North East and North Cumbria. Entries 
should be submitted by April 15 via http://tracker.
nhsinnovationsnorth.org.uk 

MOTORS

Nissan announces EV 
battery production
The global car manufacturer has announced it will 
produce a future generation of electric vehicle (EV) 
batteries at its manufacturing base in Sunderland. 

Representing a £26.5-million investment, the 
commitment will safeguard 300 highly skilled jobs 
in manufacturing, maintenance and engineering 
on Wearside. The announcement comes at the 
beginning of a landmark year in which Nissan will 
celebrate the 30th anniversary of its Sunderland 
factory. 

Calendar of events:
February 11, 9am-2pm
ROUTES TO GLOBAL 
MARKETS
UKTI

Price: Free
Location: RTC North, 1 Hylton 
Park, Wessington Way, 
Sunderland SR5 3HD
Website: www.events.ukti.
gov.uk

North-East based SMEs who 
are exporting or considering 
exporting will benefit from 
this workshop, which aims 
to guide delegates through 
the journey from selling 
directly to customers abroad 
to gaining a site in a foreign 
market.

February 18, 1.30pm-4.30pm
MENTORING DROP-IN 
SESSION
Entrepreneurs’ Forum

Price: Free to entrepreneurial 
and Exchange members
Location: Evolution, Wynyard 
Park House, Wynyard Avenue, 
Wynyard TS22 5TB
Website: www.
entrepreneursforum.net

Got a business challenge? 
Meet with a mentor in a 
private and confidential 
environment for an hour’s, 
discussion, support and 
advice.

February 23, 6pm-8.30pm
PREPARING FOR AUTO 
ENROLMENT
Sunderland Business 
Network

Price: Free for members and 
first-time guests (£10 for 
returning guests)
Location: Washington School, 
139 Sprout Lane, Washington 
NE37 2AA
Website: www.
sunderlandbusinessnetwork.
co.uk

Find out what automatic 
pensions enrolment will 
mean for your business and 
how you can prepare for its 
introduction. Afterwards, 
enjoy a free buffet and the 
chance to network with like-
minded business people. 

NEWS
Bulletin

NEWS
NASI

MORE NEWS
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The Northern Powerhouse is a term first coined by Chancellor 
Osborne at a speech in Manchester in June 2014, naming an 
attempt to redress the North/South economic divide. 
In this speech, he admitted the North was not reaching its 
potential. 
The Government’s answer has been to encourage the key 
locations of Manchester, Sheffield, Leeds, Liverpool, Hull, 
Newcastle and the Tees Valley to work together and create a pan-
Northern powerhouse to attract more inward investment, both 
nationally and internationally.
Transport is seen as the key driver to creating a Northern 
Powerhouse by improving connectivity to the region’s cities via 
rail, road and air.
Chancellor Osbourne also wants the North to cast off its 
industrial image and become areas of excellence where science 
and innovation can thrive. Skills is another area identified for 

improvement, in order to build a talented and sustainable 
workforce in the North.
Finally, devolving power (to the North and other regions in UK), 
so that local authorities have a greater say on how their areas 
are run is a priority for this Government. So far, Northern-based 
devolution agreements have been signed in Manchester, Sheffield, 
the North East and Tees Valley.
This is not the first time a government has tried – and largely 
failed - to rebalance the North/South economic divide. Indeed, 
this latest attempt is not without its critics with the recurring 
accusation that the Northern Powerhouse is no more than 
political rhetoric. 
But there can be no denying that the Northern Powerhouse 
agenda has steadily grown in prominence for the public and 
private sectors in the North, and beyond, despite the fact that the 
true results of the scheme may take decades to emerge. 

“Let’s bring our Northern cities 
together, so they’re bigger and 

better than anyone can be 
alone: by providing the modern 

transport connections they 
need; by backing their science 
and universities; by backing 

their creative clusters; and by 
giving them the local power 

and control that a powerhouse 
economy needs.”
- CHANCELLOR GEORGE OSBORNE 

MANCHESTER, JUNE 2014

W H A T  I S  T H E 
N O R T H E R N 

P O W E R H O U S E ?

NORTHERN POWERHOUSE
Introduction

Key facts of the 
Northern Powerhouse:

Key facts of the 
North East:

UK population UK population

16%

12.7% 9.4%

18.9% 2.2%

2.8%

16.7% 3.0%

Share of GB 
jobs (2013)

Share of GB 
jobs (2013)

 Total UK 
GVA (2013) 

 Total UK 
GVA (2013) 

Share of 
knowledge 

intensive jobs

Share of GB 
jobs (2013)

Source: Centre for Cities June 2015.

Share of 
knowledge 

intensive jobs
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NORTHERN POWERHOUSE
Timeline

T H E  N O R T H E R N 
P O W E R H O U S E 

T I M E L I N E 

The vision for the Northern 
Powerhouse is set out for 
the first time by George 
Osborne, in a speech at 
Manchester’s Museum of 

Science and Industry.

Greater Manchester 
becomes the first English 

region to run its own 
£6-billion health and social 

care budget.

The Greater Manchester 
Agreement is signed. 

The agreement promises 
devolved new powers and 
responsibilities to Greater 

Manchester, and a city-
region elected mayor. 

George Osborne promised to put ‘the 
power into the Northern Powerhouse’ as he 
presents his Summer Budget. He announces 
plans to devolve greater powers to the ten 
councils of Greater Manchester and aims to 
extend these deals towards local authorities 

in Sheffield, Liverpool, Leeds and the 
Midlands. Transport for the North receives a 

£30-million boost.

Sheffield City Region agrees devolution 
deal with the Government. This is followed 

two weeks later by similar devolution 
deals agreed by the Shadow Tees Valley 
Combined Authority and the North East 

Combined Authority. 

A £400-million Northern Powerhouse 
investment fund is announced in the 

Autumn Statement to help small businesses 
to grow as well as £150 million to help make 

Oyster-style ticketing a reality across the 
whole of the North.

A blueprint for how £13 billion of 
Government investment in transport 

will create the Northern Powerhouse is 
unveiled. 

Roads Minister Andrew Jones pledges 
£350 million of improvements to the A1 
and a £3-billion investment for Yorkshire 

and the North East.

Hitachi opens a new £82-million facility in Newton Aycliffe, 
County Durham. Chancellor Osborne said: “This state-of-
the-art facility will grow and secure jobs for decades to 

come and will help us to build the Northern Powerhouse.”

George Osborne showcases a selection of £24-billion worth 
of investment opportunities in the North of England at an 
event in Chengdu with senior Chinese investors, ahead of 

the upcoming state visit by President Xi in October.

Tech North is established to accelerate the development 
of the North’s digital economy through the promotion and 

support of digital entrepreneurship.

One Agenda, One Economy, One North is a report on the Northern 
Transport Strategy. It is developed jointly by Government, Northern 

city regions and Local Enterprise Partnerships and sets out 
how transport can be used to help transform Northern growth, 

rebalance the country’s economy and establish the North as a global 
powerhouse. 

The University of Manchester opens a £60-million Graphene 
Engineering Innovation Centre (GEIC) which represents a £60-million 

investment from the Government.

Government announces its intention to award a Northern franchise 
to Arriva Rail North Ltd, and a TransPennine Express franchise to 

First Trans Pennine Express Ltd. Together, these operators will 
oversee a £1.2-billion boost to rail services with 500 brand-new 
carriages, room for 40,000 more passengers, thousands of new 

services and improvements to facilities.

The Chancellor returns to Manchester 
to continue the theme of devolution 

to the Northern Powerhouse after the 
Conservatives win the General Election.

Prime Minister appoints James Wharton, 
MP for Stockton South, as Parliamentary 

Under-Secretary of State and Minister 
for Local Growth and the Northern 

Powerhouse.

Chancellor Osborne makes a £7-billion Northern 
Powerhouse pledge in the Autumn Statement. It 

includes: £6 billion for improved transport and funding 
for a number of centres for innovation, including a 
new Sir Henry Royce Materials Research Institute 

in Manchester with centres in Leeds, Liverpool and 
Sheffield, funding for a National Centre for Ageing 
Science and Innovation, a new Cognitive Computer 
Research Centre in Warrington and a new National 
College for Onshore Oil and Gas in Blackpool. The 
pledge also committed to a Great Exhibition in the 
North to showcase the best Northern art, culture 

and design, and £78-million funding for a major new 
theatre and exhibition space in Manchester.

JUNE 2014

FEBRUARY 2015

NOVEMBER 2014

JULY 2015

OCTOBER 2015 NOVEMBER 2015

DECEMBER 2015

AUGUST 2015 SEPTEMBER 2015

MARCH 2015

MAY 2015

DECEMBER 2014
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QHow does the Northern Powerhouse agenda impact your 
business or organisation?

BURNING ISSUE

OPINION
Burning issue

Sarah Stewart
Chief executive 

NewcastleGateshead Initiative 

NGI is already playing a key role in the 
Northern Powerhouse agenda – bringing 
it into action through the Northern 
Tourism Growth Fund. As a lead partner 
in this £10-million Government-funded 
programme, we’ve been working closely 
with VisitBritain, VisitEngland and 
colleagues right across the North of 
England for the past year to promote the 
region in key international markets and 
maximise the growth potential for tourism. 

Activity is largely focused on targeted 
marketing and promotion and aims to 
deliver £177 million of additional spend 
from international visitors and a real step 
change in collaboration between cities, 
regions and destinations across the North. 

We’re pleased to be playing an active 
role in helping to realise this ambition, 
whilst also securing significant positive 
profile and economic benefits for 
NewcastleGateshead and the wider North 
East.

Elaine Warburton 
CEO and co-founder 

of QuantuMDx

The Northern Powerhouse will help to 
change the nation’s perception of the North 
to a vibrant, energetic and beautiful area. 
This will help our universities attract the 
highest class of students. As a northern 
business it is our responsibility to showcase 
our boundless growth and innovation, 
giving northern graduates an undeniable 
reason to stay. 

Rebalancing the North-South economic 
disproportion will make it easier for 
businesses to access crucial funding. For 
QuantuMDx this will mean less travelling 
and more time where it matters, in our 
laboratories, innovating, creating and 
making a difference where it matters. 

Strategically, businesses in the North also 
need to be creating leading international 
partnerships with growing economies 
around the world. QuantuMDx is already 
doing this with partners such as the 
Gates Foundation and Yale and Harvard 
Universities along with collaborators in 
Africa, Asia and Europe. 

Our partners contribute to the local 
economy through jobs and raising the 
profile of biotech within the region.

Neville Bearpark
Corporate finance partner 

UNW 

Ideally the Northern Powerhouse will 
support North East businesses by ensuring 
continuity of funding to the LEPs and 
Combined Authorities for proven grant 
schemes like Let’s Grow, while finding 
replacements for initiatives like the now 
closed Growth Accelerator programme 
and Manufacturing Advisory Service. How 
far the Northern Powerhouse will stretch 
beyond the M62 corridor is yet to be seen 
- this will be a major lost opportunity for 
the North East if the focus falls south of our 
region.

Rob Charlton
CEO 

Space Group 

The Northern Powerhouse agenda does 
help to highlight some of the challenges 
in the North and ensures these issues are 
on Westminster’s radar. Everything we 
do at Space Group is linked to investment 
in buildings and the environment. The 
Northern Powerhouse message can 
help confidence and provide additional 
Government support.

 However as a business we are realistic 
and the ‘Powerhouse’ is, in large part, a 
Government marketing campaign. We 
have four offices on the east side of the 
Powerhouse and with the epicentre in 
Manchester, these offices are a long way 
from the action potentially.

Nickie Gott
Managing director

She’s Gott It!

The business community in the North East 
has an interesting time ahead of them with 
the plans for the Northern Powerhouse. 
Giving greater powers to our region must 
serve to help and support small businesses 
across all sectors. 

Greater significance and support is often 
placed in certain sectors, our business 
is a creative one and I truly hope that 
this sector is one that is also high on the 
agenda. 

Better transport links and access to 
finance are two areas we will benefit from 
but I believe that the creative industries 
must not be forgotten or underrepresented 
in the drive to see growth in other more 
prioritised areas. 

William Baker Baker
Head of office (Newcastle)

Brewin Dolphin

We manage money for entrepreneurs, 
executives and their families, employing 
nearly 400 people here at our office in 
Newcastle. As the largest wealth manager 
in the region, our success is very much 
dependent on the people of the North East 
enjoying success in their own lives.

With this in mind, we see the further 
development of the Northern Powerhouse 
as a very positive and important 
initiative - it has the potential to create 
an environment that nurtures and drives 
future business success. Projects such as the 
Stephenson Quarter and Science Central 
have already demonstrated how increased 
investment in the area can reap benefits, 
and we’d support more of these projects 
across the length and breadth of the region.

Ivan Jepson
Director of business development

Gateshead College 

Gateshead College will continue to 
build on its networks to design training 
programmes that are aligned to business 
needs. A wider network between education 
providers, business and key support 
agencies also can’t be ignored if we’re to 
harness our collective strength to be truly 
competitive, attract investment, create 
jobs and retain talent in our region. Our 
responsibility to shape a talented workforce 
for the future will come even more into 
focus, developing not only the professional 
expertise and skills employers demand, but 
also nurturing a set of softer, transferable 
skills of communication, critical thinking 
and commercial awareness.

Chris McDonald 
CEO 

Materials Processing Institute 

The Northern Powerhouse clearly has 
the opportunity to significantly boost the 
prospects in the regions where it is focused 
with inward economic investment and 
improvements to infrastructure such as 
transport links between major Northern 
cities. In doing so, however, the Northern 
Powerhouse initiative needs to make 
sure it benefits from the expertise and 
skills on offer in the regions beyond the 
named cities. The Materials Processing 
Institute, for example, has been supporting 
industry for many years to develop and 
commercialise technology and we are 
very keen to ensure we too play an active 
role and are able to assist industry and 
commerce throughout the entire northern 
region.

Sean Bullick 
CEO 
NE1

We’ve already proved what we can achieve 
with some power and spending capability. 
Investment from NE1 business tenant 
members has led to a raft of projects and 
initiatives to boost Newcastle’s economy.

NE1 has created an evening economy in 
Newcastle worth £591 million alongside 
projects including the £25 million Central 
Station redevelopment and the Space2 
centre to tackle youth unemployment.

We’re already planning the 
redevelopment of the Bigg Market and the 
reestablishment of the city centre as the 
region’s prime shopping destination.

We now need the government to hand 
us the power to emulate other cities like 
Hamburg and London by giving property 
owners, and not just business tenants, the 
opportunity to invest in our BID, which 
would double our spending capacity. 

We want these ambitions and more 
to be firmly at the heart of the Northern 
Powerhouse agenda. Big city-wide 
Northern BIDs like ours have a critical 
role to play in ensuring the Northern 
Powerhouse is established as an enduring 
economic driver.
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Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

The Great Run Company has appointed Richard 
Easterbrook to its communications team. 
Richard joins as PR and content executive from 
The Northern Echo, where he has been a sports 
journalist for the last eight years. The company, 
with headquarters in Newcastle, is responsible 
for organising the Great North Run as well as a 
portfolio of other running, swimming and cycling 
events.

Duncan Selbie, chief executive of Public Health 
England, has been appointed to lead a new 
commission looking at health and social care 
services in the region. The Commission for Health 
and Social Care Integration in the North East will 
assess at how services are provided and the potential 
for further collaboration and integration in order to 
help improve the health and wellbeing of residents 
across the region.

A Teesside graduate has returned to the university 
in a senior role to lead its international strategy. Dr 
David Bell, who achieved his masters’ degree from 
Teesside in 1986, has been appointed pro vice-
chancellor (International). He will be responsible 
for driving forward international student 
recruitment and building the university’s brand 
across the globe.

Ruth Mattera has been promoted to the role of 
creative services director at Hedley McEwan. 
Ruth has worked at Hedley McEwan since the 
creative company was set up in 2011, and has 
worked alongside owners Tom Hedley and Duncan 
McEwan for more than 15 years. Her new role will 
see her helping to lead the company and manage the 
anticipated growth over the next few years.

A Newcastle training company has appointed two 
new employees to facilitate a growth in business. 
Sara Sproates has been appointed centre manager 
and Sharon Dews is now centre supervisor at 
Pitman Training Newcastle.

Newcastle-based Silverstone Building Consultancy 
has recruited a new chartered building surveyor. 
Henry Scott (pictured) has previously worked in a 
similar role at Bilfinger GVA’s Newcastle office for 
over seven years. 
He has been appointed alongside a new secretary, 
Sharon Tennet, who will help support the busy 
office.  

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk
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Richard Easterbrook
PR and content executive
The Great Run Company

Duncan Selbie
Chair , Commission for Health 
and Social Care Integration in 
the North East 

Dr David Bell
Pro vice-chancellor, 
(international), Teesside 
University

Ruth Mattera
Creative services director
Hedley McEwan

Sara Sproates
Centre manager, 

Sharon Dews, 
Centre supervisor
Pitman Training Newcastle 

Henry Scott
Chartered building surveyor
Silverstone Building 
Consultancy

www.gateshead.ac.uk
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New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk
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Practice accountant/director
Newcastle, competitive salary
Bryony Gibson Consulting

Situated on the outskirts of Newcastle, a modern 
and well established accountancy practice with an 
interesting client portfolio is looking to appoint an 
experienced and accountant to oversee its accounts 
department.

Working alongside the partners, you will have a 
team of ten staff and be responsible for the review 
of draft accounts and audits, managing workflow, 
billing and providing a technical lead within the 
team.

info@bryonygibson.com

Financial analyst
Newcastle, £45-50,000pa
Bryony Gibson Consulting

An opportunity has arisen for a qualified accountant 
to join this fast-growing modern business and 
take responsibility for a variety of financial duties 
surrounding the planning, analysis and reporting 
functions. 

Reporting to the global financial controller 
located overseas, you will be capable of taking 
initiative to provide financial support in 
product line and functional area performance 
measurements.

info@bryonygibson.com

Property Manager
Gosforth, competitive salary 
GFW Letting 

GFW Letting is looking for a property manager. The 
role is an exciting opportunity for someone wishing 
to pursue a career in property management. You will 
work with a team of busy property professionals in 
a cutting-edge lettings and property management 
business, developing valuable transferable skills. The 
position is based in the Gosforth office. Send your 
CV and covering letter.

Jessicatait@georgefwhite.co.uk

Professor of entrepreneurship
Newcastle, competitive salary
Newcastle Business School

Northumbria University is looking for a professor 
of entrepreneurship to work within the faculty of 
business and law of its AACSB-accredited Newcastle 
Business School.

You will already hold a senior position within 
academia or industry and and have extensive 
knowledge of the subject areas. You will take 
a leading role in contributing to the ongoing 
development and growth of entrepreneurship 
teaching, CPD, research and consulting activities 
and be able to provide leadership within the broad 
area of business and management.

www.work4.northumbria.ac.uk/hrvacs/bal1515

www.sintons.co.uk
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FOCUS
Northern Powerhouse

The Northern Powerhouse advocates 
collaboration between the cities and key 
locations in the North. But what does 
this mean for the North East and Tees 
Valley?

There is still concern, particularly among the 
North East business fraternity, that the Northern 
Powerhouse remains too centred upon the North 
West, particularly Manchester.

Chancellor Osborne chose the North West 
to deliver his speech setting out his vision for a 
Northern Powerhouse and returned to the region for 
his first speech after the Conservative Party won the 
General Election.

Greater Manchester was the first area in the North 
to be offered devolution, and control of a £6-billion 
health and social care budget. Manchester was also 
the chosen city for the Sir Henry Royce Materials 
Research Institute, the Graphene Engineering 
Innovation Centre, and a £78-million major theatre 
and exhibition space.

The first phase of the HS2 (the High Speed 2 rail 
link much heralded by the Government) is also set 
to link London to the North West, with the North 
East consigned to later proposed phases.

The Government will be quick to point out, 
though, that the North East and Tees Valley have 
not been ignored. Newcastle is the chosen city for 
Science Central and the forthcoming National 
Centre for Ageing Science and Innovation, while the 
North East LEP received £100 million in funding 
to create its first innovation board. The Tees Valley 
also houses one of the largest enterprise zones of the 
Northern Powerhouse.

David Land, board member of the North East 
LEP, reflects: “Yes, Manchester has been at it a lot 
longer than we have, but it is shown to have resolved 
issues.

“I think areas have to be realistic that, while some 
cities will see benefits earlier, they will see them in 
the second and third phases of a project.”

Using transport as an example, David reveals 
how the North East LEP is making an impact on the 
Northern Powerhouse agenda. 

“[Councillor] Nick Forbes and I sit on the 
partnership board which gives us the opportunity 
to outline the NE LEP’s requirements within the 

Northern Powerhouse strategy for transport.
“Solutions across the North can also be applied 

at a very local level. So smart ticketing can be used 
to improve localised bus services from, for example, 
Newcastle to Morpeth.”

He continues: “Also, instead of looking at things 
in short spurts of three to five years, the Northern 
Powerhouse allows you to look at infrastructure over 
a 20 or 30-year period. If you look at other European 
countries such as Germany, infrastructure plans are 
always over 20 or 30 years. 

“So, whereas before, the North East LEP would 
have had to prioritise a project for the coming few 
years, we can now put six, seven, eight projects 
forward over a much longer timeframe.” 

For Tees Valley Unlimited, being entwined within 
the Northern Powerhouse has allowed this relatively 
small area to have its voice heard.

Stephen Catchpole, managing director of Tees 
Valley Unlimited, says: “Obviously, we can’t pretend 
we’re as big as Greater Manchester, but we know we 
can’t lock ourselves away and be insular. We work 
with Transport for the North and are looking to play 
a key part in the Northern Powerhouse Investment 
Fund. In fact, of all the LEPs that are part of this 
fund, we put in the second highest amount.”

Collaboration is also seen as a key way to promote 
business in the Tees Valley.

“It’s a way of showcasing the sectors that are 
strong – as well as our emerging sectors – on a 
bigger scale and to a wider audience,” says Stephen.

He continues: “We recently collaborated with a 
number of LEPs to promote the offshore industry. 
And, in the chemical sector, we would look to 
collaborate with Warrington or Hull, which are two 
areas strong in this sector.”

The North, and the North East, will have to wait 
to see if the Northern Powerhouse becomes a reality 
but it seems that, for now, both of its LEPs support 
the agenda.

“There’s a lot to be gained through the Northern 
Powerhouse and I think people in the North East are 
beginning to realise that,” says David.

Stephen adds: “The Northern Powerhouse is 
still in its very early days but the thrust behind it 
is making sure that the North fulfils its economic 
potential and that will benefit the Tees Valley as well.”

The Northern Powerhouse looks to strengthen the North as a whole, but where does this leave 
the North East? 

WHERE DO WE FIT IN?

Words:
Alison Cowie
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INTERVIEW
Ward Hadaway 

Jamie Martin qualified as a solicitor in 1980 and joined Ward Hadaway as a result of a merger in 
1996. He became managing partner of the Top 100 Law Firm in 1998 and oversees operations at 
its three offices, which span the Northern Powerhouse region (Newcastle, Leeds and Manchester). 
Jamie was awarded an OBE for services to business in the North East in 2008. Last year, he 
received an Outstanding Achievement Award in the Northern Law Awards

10 QUESTIONS…

WARD HADAWAY
www.wardhadaway.com
jamie.martin@
wardhadaway.com
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What was your first break in business?
Getting Articles of Clerkship (now called a Training 
Contract) with a blue chip solicitors firm in 
Lincoln’s Inn in London in the late 1970s – London 
was an exciting place to be! 

What did you want to be growing up? 
I come from a military family and wanted to follow 
my father and brother into the Royal Air Force. 
Unfortunately, it wouldn’t take me because I was 
‘insufficiently coordinated’.

What attracted you to your current role?
I was asked by a number of partners to put myself 
forward for the managing partner role in 1998. It 
was a great vote of confidence when I was appointed 
and it gave me an opportunity to help to drive the 
firm from a relatively modest size to become one 
of the Top 100 Law Firms in the UK with offices in 
Newcastle, Leeds and Manchester. 

What is your firm’s mission? 
Our mission is to be regarded as the law firm 
of choice in the North of England as well as a 
Northern law firm for national businesses. We 
achieve this with the care that our staff show to our 
clients and the quality of the work that we do for 
them.

How do you get the best out of your staff? 
We are in a serious business but it is important to 
enjoy coming to work. We try and create a business-
like but informal atmosphere, work hard and play 
hard, and ensure that the management team and the 
partners all lead by example. 

What has been your career highlight? 
Ward Hadaway’s appointment to the legal panel for 
Newcastle upon Tyne Hospital Trust in 1999 was a 
career highlight. 

What has been your biggest challenge?
The biggest challenge has been to ensure that we 
recruit, retain and develop the best people we 
possibly can attract to the firm and to ensure that 
we create an environment in which they thrive. 

Who or what inspires you? 
My father was a great inspiration. He joined the 
Royal Air Force as an apprentice at the age of 16, 
won the Distinguished Flying Cross in the Second 
World War as a pathfinder in Bomber Command 
flying Mosquitos and the Air Force Cross in 
the 1950s; he had a successful career at Clarke 
Chapman in Gateshead after leaving the RAF. I 
have, over the years, also found great inspiration 
from the work of singer-songwriter Randy 
Newman. 

What are Ward Hadaway’s short and long term 
goals?
Ward Hadaway’s short-term goal is to be as 
profitable as reasonably possible - it is only through 
profitability that we can invest in our people and our 
systems to ensure that we provide the best possible 
client service that our clients are entitled to expect. 
The medium to long-term goal is the continued 
development of our three offices but particularly 
Leeds and Manchester. We are a northern law firm 
for national business and are therefore absolutely 
delighted that the Government has prioritised the 
development of the Northern Powerhouse. 

How do you achieve a good work/life balance?
My wife, Michaela, daughter Sophie and son 
William keep my feet firmly on the ground and 
I have a great bunch of friends. I also play a little 
golf, listen to music, support SAFC and Newcastle 
Falcons – neither of whom are having a particularly 
good season but I am sure they will both come 
through. 
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INTERVIEW
Sintons

David Naughten
SOLICITOR, COMMERCIAL PROPERTY   

Sintons

I have been at Sintons for just over a year but I first 
met my mentor, Victoria, five years ago when I 
shared an office with her for six months during my 
training contract at our previous firm. I qualified 
into the same sub-team as Victoria at our previous 
firm and I work increasingly under her supervision 
as we both predominantly work for healthcare 
clients. When I joined Sintons, it was specifically to 
work for Victoria and she has a day-to-day input on 
my workload. I think over time, we have developed 
a good understanding of each other’s working 
styles (and personalities), which is beneficial to us 
and to Sintons.

Victoria has been instrumental in my career, 
especially in my decision to specialise in property. 
She has taught me a sense of perspective and how 
to stay calm when working to tight deadlines.

Victoria has always given me opportunities 
to take on greater responsibility within the team 
and is willing to listen to any ideas I have. I hope 
this will help in my short-term aim to become an 
associate at the firm.

Victoria Armstrong
PARTNER, COMMERCIAL PROPERTY 

Sintons

I have been at Sintons since November 2014 but 
first met David when we shared an office five years 
ago at a previous firm. David stood out from his 
peer group as being driven, conscientious and 
extremely reliable. From sharing an office and 
working closely with him during his training 
contract, it was obvious that David was capable of 
being commercial with a great technical ability. 
I became his mentor organically, having worked 
closely with him. 

He has assisted me on a number of matters and I 
have tried to provide guidance both technically and 
in career progression. David has looked to me for 
advice and I have always given my honest opinion. 
I try to encourage any young lawyer working with 
me to deal with issues in a pragmatic way. 

I hope that I have helped David to take an 
objective viewpoint when looking for a solution. 

David has a very bright legal career ahead of him 
and I expect to see him glide up the career ladder 
over the coming years. 

Victoria Armstrong, partner in commercial property at Sintons, has made a big impact 
on David Naughten’s career ever since they shared an office five years ago at another 
law firm, while David was training to become a solicitor. Now they are both at Newcastle-
based Sintons, they reflect on the benefits of having a mentor in the extremely 
competitive legal sector

SUPPORTING ROLE

SINTONS
www.sintons.co.uk
@SintonsLaw
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WARD 
HAD

www.wardhadaway.com
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FEATURE INTERVIEW
James Wharton MP

Chancellor George Osborne set out his 
vision for a Northern Powerhouse in 
a speech at Manchester’s Museum of 
Science and Industry in June 2014. 

In that speech, he said: “Let’s bring 
our Northern cities together, so they’re bigger 
and better than anyone can be alone… to create a 
Northern Powerhouse, not to rival the South, but 
to be its brother in arms as we fight for Britain’s 
share of the global economy.”

He named transport, science and innovation, 
the arts, and devolved political power as being the 
main drivers to achieve a Northern Powerhouse 
and redress the North-South economic divide. 

By the autumn of that year, Chancellor Osborne 
announced a £7-billion Northern Powerhouse 
pledge, including £6 billion for improved 
transport, and funding for a number of centres of 
innovation across the North (including a National 
Centre for Ageing Science and Innovation in the 
North East) and for a Great Exhibition in the 
North to showcase the best Northern art, culture 
and design. 

Chancellor Osborne returned to the North soon 
after the Conservatives’ victory in the General 
Election and reiterated his commitment to the 
Northern Powerhouse in a speech in Manchester 
on May 14, 2015.

He spoke to the audience at Victoria Warehouse 
about the need to create clusters of industries 
and collaboration between talented people, to 
empower more than just the cities of the North 
and rebalance opportunities for people across the 
whole of the UK.

In the post-election cabinet reshuffle, James 
Wharton MP was also appointed Parliamentary 
Under-Secretary of State, and Minister for Local 
Growth and the Northern Powerhouse.

The Conservative Member of Parliament 
for Stockton South who read law at Durham 

University would be responsible for the Northern 
Powerhouse, the European Regional Development 
Fund and the Enterprise Zones and Local 
Enterprise Partnerships.

Speaking about the Northern Powerhouse, 
Minister Wharton says: “The potential in the 
economy across the North of England is huge. 
As an area, there are 15 million people and as a 
standalone economy, it would be the ninth biggest 
in Europe. But for too long the North hasn’t 
maximised its potential.”

He continues: “The Government is absolutely 
determined to build the Northern Powerhouse 
so that the North can achieve its potential and is 
driving economic policy to ensure it happens.”

Key landmarks for the Northern Powerhouse 
after Minister Wharton’s appointment included 
the opening of Hitachi’s £82-million train 
manufacturing facility in Newton Aycliffe, and 
the announcement of a £3-billion investment for 
Yorkshire and the North East’s transport systems. 

Minister Wharton was also seen advocating 
Chancellor Osborne’s visit to China in September 
2015 to pitch for £24-billion worth of investment 
in the North.

But, perhaps, Minister Wharton’s most 
important role so far has been ensuring devolution 
deals in the North East.

Promising greater decision-making powers 
at a local level, similar deals had already been 
signed in Manchester and Sheffield. The failure 
to achieve the same in his own constituency area 
of Tees Valley and the neighbouring North East 
Combined Authority area could have created 
much embarrassment for the man in charge of the 
Northern Powerhouse - for which devolution is 
seen as essential.

Any fears he may have had, though, were 
quelled when both areas signed proposed 
agreements in October 2015. 

James Wharton was named Minister for the Northern Powerhouse in May 2015. The MP 
for Stockton South speaks to Alison Cowie about the North’s potential, devolution and the 
Government’s reaction to the mothballing of SSI at Redcar in October.

THE NORTHERN 
POWERHOUSE’S MAN 
ON THE GROUND

JAMES WHARTON MP
www.jameswharton.co.uk
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Speaking of the awarding of devolution deals 
in the North East, Minister Wharton says: “I was 
incredibly proud. These deals pave the way for 
areas to reach their economy potential. 

“Too often in the past, governments have 
looked at the issue of devolution and have tried to 
apply a one-size-fits-all template. But we saw the 
rejection of that with the ‘no’ vote for the Labour 
Government’s Regional Assembly Referendum in 
the North East in 2004.

“Our devolution deals have created the 
opportunity for over £3 billion of investment to 
be put into the Northern economy. The North 
East has been awarded up to £900 million and 
Tees Valley up to £450 million. [The Government] 
believes this will deliver a step change in local 
economic performance and I am certain this will 
benefit not only the North East region but the 
whole of the North as well.”

But James Wharton hasn’t been without his 
challenges since being appointed Minister for the 
Northern Powerhouse. 

The Labour Party continue to attack the 
Northern Powerhouse agenda for its lack of real 
results. And the Government was heavily criticised 
for not saving Redcar-based steelworks Sahaviriya 
Steel Industries UK (SSI) which closed in October 
resulting in 2200 job losses on Teesside.

Minister Wharton himself was vilified in 
the local media and branded as “pathetic” by 
Labour MP Tom Blenkinsop for not attending a 
parliamentary debate on the future of the UK’s 
steel industry; he responded by saying he was 
travelling to Durham at the time to speak to a key 

senior minister to discuss the issues surrounding 
SSI.

Minister Wharton comments: “[The 
Government] recognises the concerns of 
communities in the North East, particularly in 
light of the recent closure of SSI. In response, the 
Government has announced a support package 
worth up to £80 million and is working to invest in 
the future of the Tees Valley economy.

“In addition, Lord Heseltine has been appointed 
to chair a new inward investment programme for 
the Tees Valley, following the closure of SSI, which 
will work closely with UK Trade and Investment, 
Tees Valley Unlimited LEP and the local Redcar 
SSI Taskforce to oversee negotiations with 
potential investors, maximise opportunities and 
speed up their delivery.”

The Northern Powerhouse is also often 
criticised for being too focused on the North West. 
Minister Wharton, however, maintains that the 
Northern Powerhouse doesn’t exclude other areas 
such as the North East. 

“It’s not a project for the North West, but one for 
the whole of the North of England,” he says.

“I was born in the North East and I am a 
Teesside MP so I absolutely want to see the North 
East play its part in the Northern Powerhouse. 

“The devolution deals present the real 
opportunity for the North East regions to get more 
power and more control of their future. 

“I also want to see the people and communities 
in the North of England taking ownership of the 
Northern Powerhouse agenda and keeping the 
positive momentum into this year.”

The Autumn Statement, announced on 
November 25, 2015, brought more economic 
commitment to the North. 

Chancellor Osborne announced an agreement 
between the British Business Bank and Local 
Enterprise Partnerships (LEPs) across the North 
of England to create an Investment Fund of over 
£400 million. 

The North East LEP was also awarded a separate 
fund of over £100 million, and a further £150 
million was allocated for smart Oyster-style 
ticketing across the Northern region.

Priorities for Minister Wharton in 2016 
will be to continue to champion the Northern 
Powerhouse in Whitehall, across the North and in 
the North East.

“I will work tirelessly with colleagues from 
across the whole of the Government to help 
devolve more powers to local areas,” he states. 

“In the North East, I will continue a dialogue 
with local political and business leaders from every 
political persuasion to help unleash the ambition 
in the area so it can reach its full potential and play 
a leading role in the Northern Powerhouse.”

“I want to see the people 
and communities in the 
North of England taking 

ownership of the Northern 
Powerhouse agenda 

and keeping the positive 
momentum into this 

year.”

FEATURE INTERVIEW
James Wharton MP
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While the ‘Northern 
Powerhouse’ has become a 
soundbite familiar to us all, 
perhaps one of the biggest 
challenges in transforming 

it from a well-used phrase to a practical reality is 
the strength of its transport links. With such a vast 
area, taking in the whole of the North of England, 
the North East is admittedly not as well served in 
that respect as other regions. 

David Brown, new chief executive of Transport 
for the North (TfN), is well aware of that, 
particularly having just travelled by train from 
Newcastle to Manchester. 

“It does take a really long time,” he admits. 
“Going from Newcastle to York, then to 
Leeds, then over to Manchester, it feels like 

a long journey. And that is just one example 
demonstrating the improvements that are needed 
to infrastructure, as well as to journey times. 

“Railways and roads are how the North East and 
other regions physically connect with elsewhere 
in the country, and into Scotland too. Transport 
is such a crucial and integral part of economic 
development, it’s vital we make progress.”

While only in post for a few weeks, David has 
joined TfN at a key time for the organisation. 
Established by the Government in 2014 to support 
the growth of the Northern transport network, 
it has been assigned £30 million of funding to 
take its work forward over the next three years. 
Its eagerly-awaited updated transport strategy 
for transforming the Northern economy is to be 
published in March and by next year, TfN hopes to 
become a statutory body. 

Important, therefore, that TfN has made such 
a knowledgable  appointment. Experienced in 
uniting a wide range of bodies across the North 
behind one single cause, David enabled the 
successful creation of Rail North - an organisation 
heralded for its work in producing a long-term 
strategy for the future development of rail travel in 
Northern England - and most recently was chief 
executive and director general of Merseytravel. 

With such a strong background in transport, 
and experience of consulting a wide range of 
partners, David is well equipped and ready to 
tackle the challenge of creating the infrastructure 
behind the Northern Powerhouse. 

“To achieve economic growth, we have got 
to get the infrastructure right with the rail and 
motorway network. Journey times need to 
improve dramatically, as do services too. It’s crucial 
that for the success of the Northern Powerhouse, 
cities like Newcastle, Manchester, Leeds, Sheffield 
all link up and work very closely. There are over 
16 million people in the North of England and a 
huge number of businesses, all of whom need to be 
better served by their transport links,” he says.  

“Within the North East specifically, road and 
rail links with Leeds are something we want to 
develop. Over into Cumbria, we need to look at the 
rail link and improving the A66. And then going 
into Scotland, we are very aware of the need to 
make the A1 a dual motorway and to strengthen 
connections with Glasgow and Edinburgh - we are 
going to sign a Memorandum of Understanding 
with the Scottish Government to help make this 
happen.”

Through a new determination to progress, TfN 
appears set to bring about positive change. David 
credits the organisation and its partners in the 
business world for helping to effect this. 

“We work very closely with businesses; they 
are heavily involved in the work we do. They are 
telling us what is needed from their perspective 
and we are listening. We work in partnership with 
all of the Local Enterprise Partnerships (LEPs) 
and our new chairman of TfN, John Cridland, 
was previously the director general of the CBI, 
so a business focus is a priority for us. It is their 
perspective which is most valuable in telling us 
how to grow the economy of Northern England,” 
he says. 

And while the immediate focus will be on the 
recommendations of the impending TfN report, 
and translating that into reality, longer term, what 
is the future for TfN?

“Following the publication of the report, the 
next thing will be to achieve statutory status, 
which we hope will be next year. There is also the 

Northern Smartcard system, which we will hope to 
unlock some Government funding for,” says David, 
although this is clearly a far-from-exhaustive list.

“The most immediate priority is that we are 
all clear about what we are doing and that we 
have a plan to work to,” he concludes. “It’s very 
important for us to have that plan for people and 
businesses to see and for us to collectively work 
on and develop. That is my aim in my role, and 
indeed the aim of TfN. We all know how crucial 
the infrastructure is to a successful Northern 
economy, and are committed to making that 
happen.” 

INTERVIEW  
Transport for the North

Transport for the North has been tasked with enabling the creation of a better transport system 
for Northern England - a key ingredient in the establishment of a prosperous and effective 
Northern Powerhouse, says its new chief executive David Brown. Deborah Johnson speaks to one 
of the best-known names in transport about his aspirations for the region and its infrastructure

PUTTING THE NORTH ON 
THE RIGHT TRACK

TRANSPORT FOR THE 
NORTH 
www.transportforthenorth.com
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Government-funded initiative Tech 
North launched in September 2015. 

When it was first announced 
back in October 2014, the then 
Deputy Prime Minister, Nick 

Clegg, reported: “We’ve listened to local business 
leaders and there is a clear need for us to seize an 
opportunity to capitalise on existing tech talent by 
creating a Northern tech hub to rival Berlin, New 
York, or Shanghai.”

Now that Tech North has finally come to 
fruition (its launch was delayed six months), the 
organisation – which is part of Tech City UK – 
looks to accelerate the development of the North’s 
digital economy through the promotion and 
support of digital entrepreneurship across the seven 
cities of Liverpool, Manchester, Leeds, Sheffield, 
Hull, Sunderland and Newcastle. 

The small team – including three members of 
staff based in the North East – will be funded by 
the Government for the next three years, by which 
time the aim is to see more digital businesses in the 
North of England, more start-ups and more scale-
ups, additional employment and more investment 
in the North from overseas, venture capitals and 
from angel investors.

Short term Tech North’s focus is on profiling the 
strengths of the region’s digital sector on a national 
and international stage.

One of its first initiatives has been the Northern 
Stars project.

Tech North visited the seven key cities to identify 
the most promising tech start-ups. 

After a grand final event, which took place in 
November, ten companies were named as Tech 
North’s Northern Stars. 

Three were from the North East: EvaluAgent 
from Middlesbrough, which offers a workforce 
optimisation platform; Geek Talent, from 
Sunderland, which is developing a digital 
recruitment search engine; and Newcastle’s Leaf.
fm, which delivers personalised streamed music 
for free.

Tech North will be taking these ten companies 
to a number of investor events in 2016, including 
the South by Southwest (SXSW) festival in Austin, 
Texas, where they will have access to early stage 
investors and mentors from around the world. 

The organisation will also be holding regular 
events across the North to support more 

collaboration between digital entrepreneurs, 
encouraging them to work together, create close-
knit networks and share ideas. 

Longer term, Tech North’s focus will be on skills 
and working with Northern-based businesses, 
universities, training providers and Local Enterprise 
Partnerships to ensure young people in the North 
have the opportunities to develop digital skills.

Tech North may echo much of the Northern 
Powerhouse ethos - collaboration, skills and 
international investment - but its first six months 
have been challenging. 

A delay in the launch of Tech North from April 
to September, 2015, garnered criticism from 
the Labour Party with Chuka Umunna, shadow 
business secretary, accusing the Government of 
ignoring its ‘pet project’.

Further questions about Tech North’s output and 
tangible results have followed; spectacularly fuelled 

by the shock resignation of the organisation’s chief 
executive, Claire Braithwaite, on January 22 - just 
nine months into the role. 

In a joint statement, Herb Kim, executive 
chairman of Tech North and Gerard Grech, CEO 
of Tech City UK said: “As we wish Claire well in her 
future endeavours, we want to take this opportunity 
to stress that Tech City UK’s support for Tech 
North remains completely unchanged by Claire’s 
departure.

“Tech North is a crucial priority for us and the 
UK Government and we have every faith that her 
awesome team will carry on the work so effectively 
initiated by Claire. We have so much to be proud of, 
but even more to look forward to.”

FEATURE  
Tech North

Tech North is the Government’s latest initiative to support the Northern Powerhouse. Alison Cowie 
looks at the organisation’s remit and its challenging first six months 

TECHNICALLY SPEAKING …

TECH NORTH 
Technorthhq.com
@TechNorthHQ
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“Tech City UK’s 
support for Tech North 

remains completely 
unchanged by Claire’s 

departure.”
– HERB KIM AND GERARD GRECH
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TIMELINE

Maurice Dawson is chairman at 
family-run company AV Dawson, the 
Teesside-based logistics specialist that 
owns and operates Teesside’s North 
Sea Supply Base. He began working 
in the business as an apprentice fitter 
at the age of 15, before taking the 
reins at 34 as joint managing director 
with his mother. Maurice, along with 
his son, Gary, is currently overseeing 
a strategic £12.5 million masterplan, 
enabling the company to grow by 
more than a third

THE LONG 
GAME

1956
Maurice started work as 

an apprentice fitter at AV 
Dawson at 15 years old 

1966
Appointed as transport 

manager 

1990
Maurice’s son, Gary, 

appointed to lead on business 
development

2013
AV Dawson celebrated its 75th 

anniversary

1975
Took over as joint managing director with his 
mother (company secretary) after his father 

left the business at 55 due to ill health

1988
Michael Portillo officially 

opened AV Dawson’s 
new Ayrton rail freight 

terminal 

2000
Gary was appointed 
as managing director 

with Maurice becoming 
chairman

2015
Maurice was awarded an 

honorary degree from 
Teesside University

1962
Became a long distance driver 

for the business 

PAST
When I joined AV Dawson as an apprentice fitter 
in 1956, the haulage industry was totally different 
to what it is today; there was a haulier on every 
street corner. There was plenty of work and as 
vehicle fleets grew in size, many of the small family 
businesses either merged or fell by the wayside. 
The industry was reformed with the introduction 
of Goods Vehicle Operators Licensing under the 
1968 Transport Act. Previous regulation around 
licence grades that restricted mileage, operating 
area or only carrying your own goods, had been 
lifted and as long as a driver had funds to purchase 
a £6,500 tractor unit (truck), he could leave the 
business, buy his own lorry and become a self-

employed owner-driver.  
At the time, we were also witnessing a major shift 
in the freight industry with the introduction of 
containers, which made transportation cheaper 
and more flexible. This supported the already 
increasing volumes of international trade with 
global markets and global competition.  

PRESENT
Whatever the outcome for steel, I know Teesside 
will find a way forward - as a region we’re good at 
that. We saw the decimation of heavy industry in 
the recession in the early 80s when Thatcher closed 
the mines; this had a big impact on the haulage 
industry. We then had the arrival of Nissan, which 

has helped to position the region as a centre for 
automotive excellence.

As a business, we recognised the volatility of the 
haulage sector. We had to run the company right 
down from 120 employees to 20 in order to survive. 
Since the late 70s, we started to diversify into other 
opportunities; renting out property and developing 
a rail terminal so longer distance tonnage could 
be transported by rail instead of road, providing 
increased efficiencies and reduced environmental 
impact. From 1985 we started loading ships on our 
first quay, Dawson’s Wharf, and gradually began 
to handle more freight over the wharf, including 
steel and fertilisers. With road, rail, land and now 
sea, this marked the start of the unique integrated 
transportation service we provide to our customers 
today. 

FUTURE
We would need a crystal ball to predict what the 
future holds for the steel industry but it’s pleasing to 
see that new owners are hopefully coming in with 
fresh ideas to revitalise the rolling mills.

Our model has been about spreading risk; 
developing our property business, which was six 
acres when I took over and today covers over 100 
acres. We now have five quays and are further 
developing our North Sea Supply Base. Over the last 
ten years we’ve been exploring new opportunities 
in the waste-to-energy sector including exportation 
of fuel derived from UK waste such as plastics and 
wood pellets, instead of it going into landfill. We’re 
anticipating that we will see just as much freight in 
the future but the mix of products will change as 
renewable and waste-to-energy sectors grow.

We know the future won’t be easy, but we’re 
strong and established, we’re spreading our risk 
and focusing our efforts on understanding how our 
markets are changing, so that we can ensure we are 
well positioned for the future.

INTERVIEW
AV Dawson

AV DAWSON
Teesside’s North Sea Supply 
Base is a 100-acre freight 
handling facility including 
shipping and rail terminals, 
warehousing and a supporting 
road transport fleet.

www.av-dawson.com
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When and why was the Northern Health Science 
Alliance (NHSA) established?
The alliance was formed in 2011 and lead by a 
gentleman called Professor Ian Jacobs who, at 
the time, was dean of medicine at Manchester 
University. He had spent his career in London and 
was very much part of what is called the ‘golden 
triangle’ of Oxford, Cambridge and London in 
the UK’s health and life sciences ecosystem. He 
realised that the North would be a much more 
powerful force in health sciences if its cities united. 
He brought together the deans of the medical 
schools and the chief executives of the associated 
NHS teaching trusts from Lancaster, Liverpool, 
Manchester, Sheffield, Leeds, York, Durham and 
Newcastle, with the aim of using their collective 
research power, patient population and medical 
research infrastructure to counteract the ‘golden 
triangle’s’ dominance.

What are the functions of the NHSA?
The alliance has a number of functions: to create 
a brand around health and research in the North 
of England, to assist the cities of the North to 
work together and apply for more collaborative 
and impactful bids for public sector funding, and 
to draw in more private sector investment. This 
private sector investment is predominantly from 
sources outside of the North; from companies on 
the west coast of America or in Japan. We need to 
encourage these companies to come to the North 
and show them the collective power of all of the 
great Northern cities.

How does the the NHSA’s agenda fit with that of 
the Northern Powerhouse?
The NHSA members were doing the ‘Northern 
Powerhouse’ before it was cool; before anyone 
put a label to it. But I believe the alliance’s activity 
in the promotion of health and research is an 
essential component of the Northern Powerhouse 
strategy. 

It’s important to say that universities and 
hospitals are not incentivised by the Government 
in any real way to collaborate between cities. The 

NHSA was created by the pioneering vision of 
inspirational leadership from within the Northern 
universities and hospitals who recognised that 
working collectively is more powerful. The alliance 
runs events and has a newsletter to encourage 
collaborative working. We also have projects 
involving people from different areas of the North 
and the concept of working together is now taking 
hold across the North.

What impact is the NHSA having in the North 
East?
The North East has been incredibly clever in the 
way it has branded its health research - putting 
a real focus on ageing. As a consequence, the 
NHSA has been able to channel companies and 
investments into the North-East region, based 
on that expertise. Because of that clear focus on 
its competencies, it’s making a real difference in 
our ability to distinguish what Newcastle and the 
surrounding area has to offer in the Northern 
Powerhouse. A key part for us is being able to 
articulate what is different between the Northern 
cites. We can say to potential investors that in 
ageing-related research, the powerhouses are 
Leeds, Manchester and Newcastle; in health 
economics, the powerhouses are York and 
Sheffield and in medical technologies, the 
powerhouse is Leeds. 

How does the NHSA fit in with other pan-
northern organisations?
We ran an interesting debate at the Tory Party 
Conference back in September 2015, where we 
had Tech North and Transport for the North on 
a panel discussing what fuelled the Northern 
Powerhouse. We were arguing that actually, you 
need three things to have a powerhouse: people 
and their skills, transport so that you can get those 
people to where they need to be, and the industrial 
bases for them to perform their role. For the 
NHSA, health sciences is an important component 
of the Northern Powerhouse, but it’s not the 
only component. Individually we can’t deliver a 
Northern Powerhouse, but collectively, we can.

INTERVIEW  
NHSA

The Northern Health Science Alliance (NHSA) is a partnership between the N8 medical 
universities, research intensive NHS Hospital Trusts and Academic Health Science Networks, 
which aims to create an internationally recognised life science and healthcare ecosystem in the 
North through collaboration. Its chief executive, Dr Hakim Yadi, speaks to Alison Cowie about the 
founding of the alliance and how its agenda has dovetailed with that of the Northern Powerhouse 

HEALTHY COLLABORATION 

NHSA
In November 2014, the UK 
Government announced a 
£20-million investment in 
Newcastle University, to part-
fund the establishment of a 
£40-million National Centre for 
Ageing Science and Innovation 
(NASI), enabling Newcastle 
researchers to take a global 
approach to the multi-faceted 
issue of an ageing population. 
The centre is set to be 
operational this year.

www.thenhsa.co.uk
@The_NHSA
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The Northern Powerhouse presents 
our region with an opportunity to 
generate greater economic prosperity 
for our businesses and communities 
while going some way to balancing 

the long-recognised north-south divide in the UK 
economy. 

Educational attainment and labour market 
performance is vital for higher productivity and 
economic growth, and in turn, the success of the 
Northern Powerhouse. The Government’s promise 
to create 600,000 good-quality jobs in the North 
of England, in addition to its ambitious target of 
creating three million apprenticeship places in 
the UK by 2020, means it has never been more 
important for employers to take a strategic view of 
skills development and to have a plan in place to 
meet their needs now and in the future. 

Gateshead College’s training provision has been 
industry-focused right from the outset. When the 
college was established in the 1950s, we pioneered 
one of the very first apprenticeship schemes for 
Sigmund Pumps. Today, we are working alongside 
UK and internationally renowned companies 
such as Nissan and Vantec, providing training in 
new and emerging technologies, enabling them to 
create an innovative and highly skilled workforce.

Our strategic approach to working with 
employers ensures that the businesses we support 
have a significant input into course content, 
providing bespoke solutions for both up-skilling 
existing employees and recruiting and training 
new staff. Our partnership with Vantec, the largest 
global third party logistics provider, has created a 
broad range of courses, providing staff from entry 
level right through to senior management with 
a clear progression route – an investment which 
helps to retain talent in the North East and instil 
confidence that higher paying job opportunities 
are available in the region. 

We’re very proud to be Nissan’s trusted training 
partner and we’ve worked with the Sunderland 
plant for more than a decade to develop a packed 
training programme unique to Nissan that hits 

every area of the business. Included in this training 
is the company’s prestigious apprenticeship 
programme, which can take employees through 
the levels to a degree-equivalent qualification. 
Over the years we have worked with Nissan to 
adapt the course content, which now focuses 
heavily on practical workshop time to develop 
advanced engineering skills such as the design and 
production of electric vehicles. 

Research by UKCES (the UK Commission for 
Employment and Skills) estimates that by 2020 
well over half of the new jobs created in the North 
will require a qualification of Level 3 (equivalent 
to A Levels) or above, increasing the demand 
for higher level training. The support of the 
further education sector to meet this demand is 
fundamental. 

Increasing the skills level across the North East 
workforce is a priority for Gateshead College and 
over the coming months, we will be involved in 
a Higher Earning Higher Learning project with 
the AoC (Association of Colleges) and other 
colleagues in the sector. 

A series of ‘challenge’ projects will invite 
employers to share their higher level skills 
needs. They will then work collaboratively with a 
college-led partnership to develop solutions. The 
‘challenge’ projects could explore flexible delivery 
models for HNC, HND or Foundation Degree 
qualifications, develop Higher Apprenticeship 
programmes, develop CPD programmes or 
blend college provision with employer delivery, 
private provider delivery and professional body 
certifications and qualifications.

Having all of these opportunities in place is 
one thing but to really make it work in practice, 
achieving greater awareness of the career routes 
available is essential. I strongly believe that greater 
cohesion is needed between schools, colleges and 
employers to ensure broad and impartial careers 
advice is offered. By working together, we can 
ensure that young people receive sound, robust 
advice about the different paths available to help 
achieve personal career goals and to challenge 
perceptions that apprenticeships aren’t as attractive 
as A Level and degree routes into higher paying 

jobs. 
The North East is home to flourishing 

businesses, has a long-standing reputation for 
innovation and engineering excellence, and has 
an adaptable workforce that has transitioned 
from heavy industries to become pioneering in 
advanced manufacturing techniques and digital 
technologies. To remain competitive and really 
play our part in improving the regional and local 
economies of the North, we need to harness this 
success and continue to provide opportunities to 
learn and to gain work-based skills that meet the 
current and future needs of industry. 

While it’s easy for me to say that skills and 
training should be prioritised by businesses to 
help us shine as the Northern Powerhouse, I know 
that many companies have never embarked on 
any training programmes or taken on apprentices. 
They might feel overwhelmed or not know how to 
go about it. That’s where our team of experts can 
step in. Call us on 0191 440 2258 for help to secure 
funding, build tailored training programmes and 
even find support with recruitment.

EDUCATION 
Gateshead College 

Further education is key to Northern Powerhouse success, 
according to Judith Doyle, principal and chief executive at 
Gateshead College

GATESHEAD 
COLLEGE

GATESHEAD COLLEGE
www.gateshead.ac.uk 
@gatesheadcoll
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What unites our businesses 
is a desire to see the North 
East of England go from 
strength to strength. The 
North East is a vital part 

of the UK economy and continues to have a 
consistently positive balance of trade; is the fastest 
growing region in the north and has a wealth of 
businesses that are world leaders in their field. 

This all sounds very straightforward but 
historically these strengths have not been 
recognised by decision makers and investment in 
the region has suffered.

The Government’s approach to economic 
development has been characterised by a desire 
to push decision making away from Whitehall 
and into the regions. This presents a significant 
opportunity for North East England to shape its 
own economic future.

So, what is the role of business in the Northern 
Powerhouse Agenda? I believe the region must 
not leave the responsibility of championing North 
East England to those signing the agreements.

The onus is on all stakeholders in the regional 
economy to champion the North East wherever 
possible.

This region is a great place to do business, yet 
too few people outside of the region hear that 
message.

Our region is the engine room for the Northern 
Powerhouse. We have some of the best parts 
of the economy here, underpinned by a robust 
manufacturing and engineering sector that drives 
our exports to such an extent that we boast the 
only positive balance of trade in the country. 
A successful Northern Powerhouse starts by 
harnessing these regional strengths and building 
on them.

We must prove we are a joined-up region, that 
our private and public sectors work together and 
that we are ready to play our part in rebalancing 
the economy.

The devolution deal will see a total of £1.3 
billion funding channelled through the North 
East. This investment and greater localised powers 
over employment and skills, transport, planning, 
business support and investment puts the destiny 
of the region’s businesses in its own hands. 

Having power over skills will strengthen the 
future of employment in the North East as Judith 
Doyle, chief executive and principal of Gateshead 
College explains: “What we need is for business 
and education to work together and to make sure 
funding infrastructure supports the development 
of skills at every level.  It is people that will make 
our businesses prosper; people with the right 
skills, attitudes and abilities.”

North East business has the opportunity to use 
this historic deal to gain momentum and ensure 
the region becomes the engine room driving 
forward the Northern Powerhouse. 

We can act swiftly to remove barriers to growth 
as we are no longer hampered by a ‘one size fits 
all’ economic strategy that may work in the South 
East, but falls short of the mark when applied 
elsewhere.

We demanded a regional voice, but now we 
can add our weight to a collective northern roar 
and, as businesses, we must do everything in our 
power to grasp this opportunity we have waited 
so long for.

There is certainly a sense of optimism in the 
North East air.

Lee Perkins, managing director, Sage UK 
& Ireland believes it’s an exciting time: “Not 
only can North East businesses keep up with 
competitors around the UK, I believe we can 
leap frog them. There has been an increase in 
confidence. Now, we need to work together and 
believe in ourselves.”

Indeed, working together is a recurring 
theme for businesses in making the Northern 
Powerhouse a success.

For both the Tees Valley and the North East 
Combined Authority, we must set ambitious, but 
achievable targets, put aside parochial short-
term fixes and concentrate on areas and projects 
that will deliver long-term sustainable economic 
benefits.

Achieve this and we will grasp the opportunity 
afforded to us by devolution to lead the Northern 
Powerhouse and reep the benefits it will bring. 

Fail and we face missing the opportunity of our 
generation. We want to be proud that we took the 
opportunity of devolution and enabled the North 
East to fulfill its potential.

OPINION
James Ramsbotham

James Ramsbotham, chief executive of the North East Chamber of Commerce, reveals why it is 
essential our region’s business voice is heard within the Northern Powerhouse

THE ROLE OF BUSINESS

NECC
www.necc.co.uk
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The North East is a fantastic place, 
with hugely talented people and lots 
of exciting, fast-growing businesses. 
But it’s also true that the North East 
has been at the bottom of the pile for 

decades. Now the Northern Powerhouse - and 
the devolution deal that comes with it - gives us 
the chance to change our relationship with both 
the Government and local councils, and to do 
something about the crippling unemployment, 
low wages, skills shortages, and chronic 
underinvestment that has damaged our region for 
so long.

The North East’s council leaders did the 
right thing when they followed the example of 
Manchester and signed a devolution deal, unlike 
those in North and West Yorkshire who can’t come 
to an agreement, and so will wait longer to see the 
benefits of devolved powers. 

However, we will only see the benefits if we 
make full use of the new powers on offer.

It is clear that the political situation in the North 
East is holding us back and has been for some 
time. Regions like Manchester that have already 
embraced devolution are growing faster than us. 
Our region’s political leaders blame all of our issues 
on Westminster, but they themselves have failed 
to find solutions to some of our biggest problems. 
By allowing us to elect a mayor, the devolution 
deal gives us the opportunity to challenge the 
North East’s political establishment and grab the 
opportunities open to us.

Top of the list of issues to deal with must be 
skills. We have far too many young people leaving 
school without a job, an apprenticeship or the offer 
of higher education – and too few are equipped 
with the high-level skills we need. 

We need the right local leadership to drive 
through the changes we need – changes that we 
can make locally and have been proven in London 
and elsewhere. Devolution and a mayor can, and 
must, deliver that change for our young people.

The other big problem holding us back is 
funding for our businesses. We need to intervene 
to make sure that more of our entrepreneurs can 
get the money they need to grow – and create 
jobs. Too often in the past we have invested public 
money in new buildings – when what we really 
need is jobs.

We already have the best venture-capital 
offering for small businesses outside London, but 
this is just scratching the surface of the demand. 
Devolution and a mayor can focus on sourcing 
much more public and private investment on 
funding for our businesses – creating the jobs and 
higher pay this region needs.

The North East needs to develop well-thought-
through policies that can address these issues, and 
many others.

That’s why I, along with Alastair Balls, the 
former head of the North East Development 
Corporation, founded North East Says Yes!, an 
online platform designed to generate new ideas. 

The idea is to get people from all sectors, 
backgrounds, and parts of the region involved in 
shaping its future, rather than just leaving it in the 
hands of local authorities. We’ve already published 
thought-provoking pieces on infrastructure, 
investment, innovation, connectivity, and 
devolution, and will be adding more in the near 
future - all of which will be available to all future 
North East mayoral candidates.

In short, the reason I’m backing the Northern 
Powerhouse and North East devolution is that if 
the region continues on its current course, we will 
fall further behind the rest of the UK, meaning 
fewer opportunities for young people, fewer jobs 
(especially good jobs) and insufficient investment 
in our key infrastructure. We need to involve as 
many people as possible in the debate, or we risk 
replacing the Westminster elite with a regional 
elite and effectively changing nothing.

OPINION
Jeremy Middleton

High-profile entrepreneur, philanthropist and co-founder of the North East Says Yes! Campaign, 
Jeremy Middleton, tells North East Times why the region must get behind the Northern 
Powerhouse and devolution

JUST SAY YES!

JEREMY MIDDLETON
Jeremy Middleton CBE is an 
entrepreneur philanthropist and 
based in Newcastle. He been a 
board member of the North East 
LEP since 2011 and is chairman of 
the North East LEP Investment 
Fund. 

www.middletonenterprises.com
www.northeastsaysyes.org
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Tell them your problems …
A blank piece of paper staring up at you is an 
intimidating thing. More so if you’re not sure 
whether you understand the challenge or what is 
expected of you. Unfortunately, this is often what 
creative people face every day. 

A thorough and detailed brief will always lead 
to better work. A rushed, poorly-written, or 
absent brief will only confuse matters. If you’re 
not sure how to write a good brief for a creative 
agency, just ask them what they’d like to know - 
they will be delighted to have been asked.  

Tell them what you think …
When you see creative work for the first time, 
it may not be right. The creative process is one 
where refinements and improvements are made 
along the way. But it’s your job as much as theirs 
to make sure it gets there in the end. Creatives 
also appreciate seeing an immediate gut reaction. 
So smile, laugh, grimace; whatever their work 
makes you feel, show them. Sitting stoically, 
refusing to give anything away really doesn’t help 
anyone. That being said, “I don’t like it” is neither 
constructive nor inspiring. If you don’t think 
something is right, then explaining why you think 
so is the only way anyone will be able to do better 
the next time. Creative people are not looking for 
a pat on the back, but they do need clarity.

Loosen the reigns …
Be open to ideas, innovation and new ways 
of thinking. There’s too much rubbish and 
ineffectual marketing out there. The most 
successful creative work is adventurous and 
pioneering but to make an impact you need 
to be creatively bold and that can sometimes 

feel uncomfortable. However, if you want to 
be noticed, if you want to capture someone’s 
attention, then you’re going to have to take risks. 
That doesn’t mean taking a blind leap of faith, just 
try to be open to the creative process from which 
great ideas emerge. 

Be open to debate and discussion …
Creativity is subjective and you’re not always 
going to agree with the creative team. Talking 
things through is an important part of the 
process, and will help both parties to understand 
their respective points of view. This may result 
in a client being convinced of the merits of a 
particular approach, or the creative individual 
understanding why their first attempt was off the 
mark. Either way, building a relationship based on 
collaboration and mutual respect is much more 
likely to lead to a solution quickly.

Say thank you …
It may sound trivial, but you would be amazed 
how rarely creative people are thanked for their 
efforts. When you consider the time, energy and 
stress that goes into every brief, a simple ‘thank 
you’ really can make it all worthwhile. 

I’ve been fortunate enough to have worked with 
many wonderfully talented people in my career 
and I promise that if you stick to these principles, 
then creative people will relish dealing with you. 
They will work harder and longer for you; they’ll 
try their best to fit things into their schedule if 
you need them to; and the likelihood is they will 
also do a lot more than you’re paying them for, 
just because they enjoy working with you. And 
who wouldn’t want that?

MEDIA
JUMP

Dan Appleby has spent his 15-year career in client servicing roles at creative, marketing and digital 
agencies in London and Newcastle. Having recently taken up the post of managing director at 
Newcastle-based JUMP, he shares his thoughts on how clients can help creative people to produce 
their most effective work

GET THE BEST OUT OF 
CREATIVE PEOPLE 

JUMP
www.wesayhowhigh.com
@yousayjump
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Dental Solutions is the practice of 
respected and forward-thinking 
dentist, Dr Anthony Cooper. 

Located on Lansdowne Terrace in 
Gosforth, the practice offers a range 

of general treatments to its patients as well as a 
number of specialist services utilising the latest 
dental technology and techniques. 

One such specialist treatment is for the common 
problem of receding gums. 

Gum recession refers to the loss of gum tissue 
along the gumline, exposing the root structure of 
the tooth.It is not always related to gum disease 
and can occur around healthy teeth in people 
of all ages. In his quest to offer the latest and 
more innovative treatments for receding gums 
at his Tyneside practice, Dr Cooper visited Los 
Angeles in autumn 2015 for specialist training 

in the new Pinhole Surgical Technique, which is 
revolutionising the treatment of receding gums. 

Dr Cooper believes that the new technique 
is the best alternative to treatments which 
historically have involved removing gum from the 
palate and stitching it over the recession defect.

He explains: “Unlike gum grafting, this new 
technique does not require cutting or stitches so 
recovery is rapid. 

“Also, up to ten teeth can be treated at the same 
time, as opposed to one or two at a time, as used to 
be the case.”

LA-based dentist, inventor and educator, 
Dr John Chao, came up with the revolutionary 
Pinhole Surgical Technique after he became 
convinced that there must be a better way to treat 
receding gums without the pain and downtime of 
traditional gum grafting. 

After years of development, trials and gaining 
patents for both his Pinhole Surgical Technique 
and its specially designed dental instruments, Dr 
Chao has now begun to teach the technique to 
other dental practitioners from around the world. 

Dr Cooper was one of the first dentists in the 
UK to be trained in this new surgical technique 
and he is now offering the innovative process at his 
practice. 

Dr Cooper adds: “We have been using the same 
procedure in the UK for many years, and there 
have been few advances until now. With an ageing 
population and people generally keeping their own 
teeth longer, the occurrences of gum recession are 
increasing and this can now be dealt with quickly 
and efficiently. 

“It is such an advanced technique that I feel 
it is a huge step forward in dentistry, and I am 
delighted to be able to be one of the first to offer 
the service.”

HEALTH
Dental Solutions

A new treatment to combat receding gums has arrived in the North East, thanks to Dental Solutions

END THE RECESSION

DENTAL SOLUTIONS
Dental Solutions is based in 
Lansdowne Terrace, Gosforth

0191 213 1415   
www.dental-solutions.co.uk

Photo: Dr John Chao and Dr 
Anthony Cooper
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As part of its 25th anniversary, 
Bradley O’Mahoney Public 
Relations is putting its full support 
behind St Oswald’s Hospice, 
Newcastle.

In particular, the company will support an 
awareness campaign to encourage the region’s 
business community to embrace the amazing 
Great North Snowdogs project; something which 
is destined to capture the imagination during 2016.

As this is such a special year for us, we wanted 
to show our thanks and appreciation to the region 
in which we have received such fabulous support 
over the years. 

This is the place my parents decided to settle 
when they came to England from the Republic of 
Ireland. I was a child at the time and now I call the 
North East ‘home’. 

The company’s 25th anniversary is a time of 
reflection as well as celebration and we wanted 
to show our support for the region by providing 
our resource and expertise to St Oswald’s for the 
period of the unique and truly exciting Snowdogs 
project.

For ten weeks during autumn and winter 2016, 
the North East’s streets, parks and open spaces will 
become home to a series of individually designed 
Snowdog sculptures, painted by both well-known 
and undiscovered artists. 

This will result in a sculpture trail, sponsored by 
businesses and individuals, which showcases the 
rich cultural offer and wealth of artistic talent in 
the area. 

Local people will become ‘tourists in their own 
city’ with a trail map and dedicated app which 
will lead them from popular tourist destinations 
to lesser known areas of Tyne and Wear. Once the 
trail ends, the sculptures will be auctioned at a 
glittering event in December 2016, to raise funds 
for St Oswald’s Hospice Children’s Service.

Confirmed sponsors so far include Presenting 
Partners, Tyne and Wear Metro, Sanderson 
Young, Sunderland Bid, Sage Gateshead, Barbour, 
Gateshead College, The Bridges and The Biscuit 
Factory.

Jane Hogan, Great North Snowdogs project lead, 

says: “The trail will present unparalleled marketing 
opportunities for sponsors.

“Having looked at the experiences of other parts 
of the UK where similar projects have taken place, 
we fully expect the public to take part in their 
tens of thousands. This, in turn, will offer those 
companies that take up sponsorship a unique 
opportunity to grow their customer base.

“For example, in 2013, Gromit Unleashed saw 
1.18 million visitors to Bristol over a ten-week 
period, of which 900,000 visited specifically to 
see the Gromit sculptures. Elsewhere, in 2014, 
Southampton Art Gallery recorded a 35 per cent 
increase in visitors during the Go! Rhinos trail 
compared to the same period the previous year.”

To find out more about Great North Snowdogs, 
contact Jane Hogan on 0191 285 0063, ext 207. You 
can also visit: www.greatnorthsnowdogs.co.uk or 
follow on Twitter@great_snowdogs or Facebook/
greatnorthsnowdogs

MARKETING 
Bradley O’Mahoney

Managing director Daniel O’Mahoney reveals why Bradley O’Mahoney Public Relations is marking 
its 25th anniversary by supporting St Oswald’s Hospice

SNOWDOGS WILL BE SPONSORS’ 
BEST (EVER) FRIEND 

BRADLEY O’MAHONEY
www.bradleyomahoney.co.uk
@BradleyOMahoney

Photo, left to right: Daniel 
O’Mahoney, Sarah O’Mahoney 
and Jane Hogan. Photo: Dee 
Chaneva
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Many great business relationships 
start with a good chat. And in 
the case of strategic marketing 
company Horizonworks 
and pump distributor and 

manufacturer Tomlinson Hall, a brief introduction 
sparked off a long standing partnership that has 
borne significant fruit.

The two companies first met at a North East 
Process Industry Cluster (NEPIC) Meet The 
Members event in 2013. Colin Simpson, business 
development director of Billingham-based 
Tomlinson Hall, had been looking for support 
in relaunching the firm’s Liquivac product – an 
innovative liquid ring vacuum pump used in 
sectors including utilities, desalination, land 
remediation and chemical processing, in the UK 
and abroad. 

A ‘sleeping giant’, Liquivac represented a 
significant opportunity for Tomlinson Hall, 
and full service business-to-business marketing 
specialist Horizonworks was commissioned to 
rebrand the product and support Tomlinson Hall 
in developing a marketing strategy, with a focus on 
export – especially to Middle East markets.

Dave Cockburn, senior lecturer in Games Art at 
Teesside University (a fellow NEPIC member), also 
worked with Tomlinson Hall and Horizonworks to 
develop an animation of the Liquivac pump, which 
vividly illustrates its operation and components.

Horizonworks created key messaging for 
Liquivac and an attractive new brand and visual 

style: this was applied to a new website and 
marketing material for the product. The Gosforth-
headquartered company also produced Arabic 
brochures and business development materials to 
support Tomlinson Hall’s export push.

Tomlinson Hall – an approved global distributor 
for major industrial pump brands, including DEPA 
and ELRO – then commissioned Horizonworks 
to create a new brand for the whole company, and 
has now engaged the firm in a wide range of public 
relations and business development support work. 

Horizonworks has played an important role 
in raising Tomlinson Hall’s profile regionally, 
nationally and internationally: the pump specialist 
is the current holder of the Teesside Small Business 
of the Year Award and North East Small Business 
of the Year Award, and reached the final of the 
national Chamber Awards 2015, where it was a 
runner-up in the Small Business category. 

In 2015, it was named SME of the Year in 
the NEPIC Annual Awards and the company is 
a finalist in this year’s Pump Industry Awards 
– where it has previously triumphed in the 
Distributor of the Year category four times.

Horizonworks – which has a strong track record 
in engineering, manufacturing and technology-led 
sectors – has also helped Tomlinson Hall to access 
funding and win a ‘Golden Ticket’ competition 
run by UKTI, which resulted in a highly successful 
market visit to the United Arab Emirates.

Colin Simpson, business development director 
at Tomlinson Hall, says: “Our experiences working 
with Sam and her team have brought a freshness of 
approach with fantastic results.

“Clarity of communication with a real feeling 
of combined project ownership – coupled with 
a professionalism that we have found second to 
none – separates Horizonworks from others.

“Their knowledge of current funding 
opportunities has assisted in enabling us to not 
only re-launch Liquivac, but to also rebrand the 
business and start a project to bring Tomlinson 
Hall as a whole into its second century in 
business.”

Samantha Davidson, managing director 
of Horizonworks, adds: “Tomlinson Hall is a 
fantastic example of the North East’s strength in 
engineering and manufacturing. We’re proud to be 
playing a part in its success.”

MARKETING  
Horizonworks 

Founded in 1919, Tomlinson Hall is one of Europe’s most prominent pump specialists – and the 
company is reaching new heights, with the support of Newcastle-based strategic marketing firm 
Horizonworks

TOMLINSON HALL POWERS AHEAD

HORIZONWORKS
www.horizonworks.co.uk 

TOMLINSON HALL
www.tomlinson-hall.co.uk

Photo: Left to right, Colin 
Simpson (Tomlinson Hall), Dave 
Cockburn (Teesside University) 
and Samantha Davidson 
(Horizonworks) © Teesside 
University
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More and more businesses are 
waking up to the fact that 
branding is extremely valuable. 
Branding consultancy research 
indicates that at least two thirds 

of the value in FTSE 100 companies lies in their 
brands. Despite this, it’s surprising how often it is 
overlooked or misunderstood. 

Brands can be lost or devalued if they are not 
adequately protected; they can even be destroyed 
by a careless remark. Gerald Ratner, CEO of the 
jewellery group Ratners, once described some 
of his own products as ‘total crap’. After he said 
this, the value of the Ratner Group plummeted by 
around £500 million and it eventually had to be 
completely re-branded as the Signet Group.

A considerable investment of time, and often 
money, is involved in developing and maintaining 
a brand, whatever the size of your business. If you 
are going to make this investment, then it is vital 
you take legal advice to assess whether you are free 
to carry out your activities without coming into 
conflict with the legal rights of others. 

It is also important that when you create a brand 
you know your rights when involving third parties 
such as advertising agencies. Unless something 
is signed to the contrary, you could find yourself 
in a position where that third party owns all the 
copyright in their creative output despite you 
paying substantial sums for the work to be carried 
out.

Some elements of a brand can get greater 
protection if they are registered. The most obvious 
and common form of protection is to register 
your business name as a trade mark. There is a 
common mistaken belief that registering a name 
at Companies House provides some degree of 
protection. This is not the case. 

By registering your business name, brand 
name or logo as a trade mark, you are granted a 
monopoly on the use of that name for your goods 
and services, which will continue, providing you 
pay the renewal fees every ten years. 

A trade mark can be anything distinctive 
that clearly identifies your goods or services, 
distinguishing them from those of other traders - 
not just business names or words. Sounds, shapes, 
slogans, colours and even smells can be registered.  

You will need to be vigilant as to the use of 
your marks or similar marks by others in the 
same or similar market. You must be prepared 
and in a position to act promptly if you believe 
that someone is using your marks without your 
permission. You should educate your employees 
about the importance of trade marks; sales and 
marketing teams are often in the best position to 
spot any infringements.

Branding does not just concern big businesses 
- every business, big and small, should consider 
establishing a brand and also what IP assets it has 
that it could protect to give it monopoly rights and 
strength in the event of any later infringement. 

LAW 
Sintons

The intellectual property team at Newcastle-based Sintons law firm reflect on the importance of 
brand ownership

IT’S YOUR BRAND – OWN IT

PIPPA AITKEN 
0191 226 8421 

pippa.aitken@sintons.co.uk 

BARRY ARKLE  
0191 226 7839  

barry.arkle@sintons.co.uk 
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FIVE TOP BRAND PROTECTION 
TIPS 

•  Check no-one is already using your brand 
or brand idea

•  Brand registration is not essential, but 
will help protect you and your business 
from competitors

•  Put guidelines in place governing the use 
of the business’s brand by others

•  Keep an eye on the competition to 
ensure they are not using your work as 
their own

•  Ensure you own all the intellectual 
property created on your behalf
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DIGITAL
Glass Digital

Glass Digital has only been trading for 
18 months, but it has already made a 
huge impact in the online marketing 
industry. The agency, which is 
based in Newcastle, is reflecting on 

an exciting and prosperous 2015 — and looking 
forward to an even stronger 2016.

Specialising in search engine optimisation 
(SEO), the company has a team of technical 
experts, outreach specialists and digital copywriters 
who work to improve clients’ search engine 
performance. This delivery team works alongside 
account managers and business development 
executives, who help build and maintain 
relationships with clients.

Last year, Glass Digital augmented its digital 
marketing service offering with pay-per-click (PPC) 
management, after partnering with North East 
paid-search specialist Biddible. The agency also 
formed a business relationship with ecommerce 
agency Visualsoft.

Collaborating with these North East agencies 
has put Glass Digital firmly on the digital map, and 
allowed them to deliver a superior service to their 
clients. The agency has also been expanding its 
in-house teams in order to accommodate an ever-
growing workload.

During 2015, the workforce more than doubled 
to over 30 staff, necessitating four office moves. 
The agency was founded by industry veterans, 
and hiring experienced staff has been critical, but 
Glass Digital has also been investing in young local 
talent. It offers apprenticeships, placements and 
graduate schemes with the help of institutions like 
Northumbria University, helping to foster the North 
East’s next digital generation.

To avoid being overwhelmed or distracted during 
this unprecedented period of growth, Glass Digital 

has remained focused and carefully evaluated 
every business decision. Investing in the right 
training and tools has allowed them to maximise 
productivity and generate the best possible results. 

And the company has never abandoned its 
guiding principle of transparency, something which 
helps differentiate them its competitors. This focus 
has been instrumental in maintaining a high client 
retention rate — and winning new business.

But Glass Digital’s unique approach to digital 
marketing isn’t just winning over clients. In 
December, the agency received industry recognition 
when it was nominated for three Northern Digital 
Awards. As well Best SEO Campaign and Best 
Low Budget Campaign nominations, the agency 
earned itself a place on the prestigious Large Digital 
Agency of the Year shortlist.

Managing director Richard Gallagher said: 
“We’re extremely proud to be shortlisted for these 
coveted awards. To stand alongside some of the 
biggest names in the industry after just 18 months 
in business is a huge achievement, and a testament 
to our team’s talents, efforts and results.”

So what’s the plan for 2016? A fifth move is in 
the pipeline, as the company looks to future-proof 
its office space and create an even better working 
environment for its staff. Continuing investment in 
comprehensive training programmes, third-party 
tools, and internal tool development will keep 
efficiency and quality high.

And although delivering transparency and 
tangible results will remain at its core, Glass Digital 
knows it needs to be flexible. In the ever-changing 
world of digital marketing, where a Google update 
can wreak havoc overnight, being adaptable is of 
the utmost importance. 2015 was about mobile 
optimisation and the rise of content marketing — 
who knows what 2016 will bring?

The digital marketing agency looks back at a strong performance last year, which 
has helped put the online specialists on the map

GLASS DIGITAL 
REFLECTS ON 2015

GLASS DIGITAL
Left to right: Jonny Birch, 
Marc Swan and Richard 
Gallagher 

0333 7000 555 
info@glassdigital.co.uk
www.glassdigital.co.uk
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MOTORS
Lookers

Acquired by Lookers plc in 
September 2015 and now the 
second largest motor group in 
the UK, Benfield’s 30-strong 
dealerships and retail outlets across 

the North East, Yorkshire, Cumbria and the West 
of Scotland are now being renamed Lookers.

Nigel McMinn, managing director of Lookers 
plc, says: “Customers will now begin to see the first 
signs of the name-change at our dealerships as the 
new signage and Lookers re-brand begins to take 
place.

“Benfield is a strong regional brand, steeped 
in family values and history. It has therefore been 
essential, since the acquisition, that our name 
change and re-brand plans have followed a phased 
approach to take our customers on a seamless 
journey to the new Lookers brand and values.

“We said from the outset that the culture 
between the two businesses was a perfect fit and 
we are committed to preserving and nurturing this 
culture as well as putting in place new initiatives 
and retail standards, which allows our customers 
to benefit from larger scale investments under the 
Lookers brand.

“This is an exciting time for Lookers to develop 
its brand values further across the North East, 
Yorkshire, Cumbria and the West of Scotland.”

Lookers has already embarked on a 
comprehensive customer communications and 
re-branding marketing campaign, including 
increased television and radio advertising, digital 
media and outdoor advertising - all promoting 
Lookers as the new name for Benfield.

Nigel, who worked for Benfield for seven years 
before joining Lookers, continues: “Lookers and 
Benfield both originate from family backgrounds 
and we have carefully designed and targeted the 
name change and re-brand activity to effectively 
‘combine’ the best of the two brands.

“Customer feedback and response has so far 
been very good and we are all very excited about 
the new era for Benfield under the Lookers brand.” 

The enlarged Lookers group nationwide now 
represents 31 brands across 160 dealerships 
nationwide, employing over 8500 staff with a 
turnover of over £4 billion and selling over 200,000 
cars per annum.

Last month saw the first signs of re-naming Benfield, the North East’s largest motor group, take 
place across the region

LOOKERS: THE NEW NAME 
FOR BENFIELD

LOOKERS 
www.lookers.co.uk
@LookersGroup

Photo: (top) Nigel McMinn, 
managing director of Lookers 
plc

(Right) Advertising that 
has appeared at Newcastle 
International Airport 
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Passion fruit cheesecake with 
mango salad

FOOD & DRINK 
Rockliffe Hall

Venturing out at a lunchtime with 
work colleagues often means a rushed 
trip to the nearest pub where a plate 
of uninspiring fish and chips and a 
pint can cost you between £10 and 

£15. Then there’s the quick sprint back to the office 
before your allocated lunch hour is up. But what 
if you could experience two courses of five-star 
dining in luxurious and tranquil surroundings, be 
guaranteed to be finished with an hour - and all for 
just £12 a head? 

Well, you can at The Clubhouse at Rockliffe Hall
The five-star hotel, at Hurworth-on-Tees, 

Darlington, is looking to encourage more local 
business people to The Clubhouse at a lunchtime 
and has made it ultra-convenient for them with its 
Express Menu.

Colleagues choose and order their two dishes 
prior to arrival so that the eatery can ensure the 
meal can be completed within 60 minutes. 

The menu, which changes seasonally, offers a 
choice of five main meals and four desserts, along 
with artisan bread to begin, and tea or coffee to 
finish.

On the day I arrived with my colleagues, we were 
treated to a warm welcome and the high standards 

of service that you would expect from a five-star 
hotel.

True to their word, after enjoying the bread and 
rich - albeit not very healthy - beef dripping, our 
main meals promptly arrived. 

My well-constructed Caesar salad really stood out 
from all the other versions of this ubiquitous dish I 
have had in the past, and the salmon fishcakes were 
delightfully crisp on the outside and moist and full 
of flavour inside. 

The towering truffle burger was also a work of art 
and although its decadent flavours proved a little too 
much for my dining companion, it left me wishing 
I had opted for the hearty dish, instead of the well 
intentioned salad. 

The standard of fine dining continued with the 
desserts. My heavenly chocolate mousse proved the 
biggest hit. I then finished off with a latte, and never 
felt rushed despite us dining from the Express Menu. 

Venturing to Rockliffe Hall from Ponteland, as my 
colleagues and I did, may negate the ‘express’ part 
of this offering somewhat, but if you are a business 
located close to the prestigious hotel, spa and golf 
club, I urge you to give the Express Menu a try. 
Five-star dining and service for just £12 represents 
unbelievable value for money.

THE CLUBHOUSE AT 
ROCKLIFFE HALL 
Hurworth-on-Tees
Darlington, DL2 2DU

www.rockliffehall.com
@RockliffeHall
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Roast chicken Caesar salad 
with little gem, parmesan and 

croutons

Crème brulee with shortbread 
biscuits 

Fishcakes with tartare sauce, 
mushy peas and chips

LattéHomemade bread with warm 
beef dripping

Chargrilled steak and truffle 
burger with onion rings, bacon, 
grilled cheese and sweet potato 

chips 

Chocolate mousse with toffee 
popcorn and peanut butter ice 

cream

Comparison:

CLOSE HOUSE 
Enjoy upmarket, home-
style cooking at No. 19, 
Close House golf resort’s 
restaurant, which overlooks 
its championship course 
and the picturesque Tyne 
Valley. No. 19 is all about 
offering seasonal dishes 
using the best local seafood, 
meats and vegetables. 
Signature dishes include 
locally foraged wild 
mushrooms on toasted sour 
dough, slow roast belly 
pork, chorizo casserole and 
rice pudding with roasted 
plums. There are also daily 
specials, lighter snacks 
and sandwiches, and an 
extensive wine list.

www.closehouse.com 

SLALEY HALL
The Claret Jug offers a 
sophisticated 19th hole 
for golfers or an informal 
retreat for visitors to this 
four-star Northumberland 
hotel near Hexham. The 
menu specialises in simple 
modern food with an 
emphasis on fresh local 
produce, to be enjoyed 
while overlooking the 18th 
green.

www.qhotels.co.uk/Slaley-
Hall

RAMSIDE HALL 
This luxury four-star hotel, golf 
and spa in County Durham 
offers an informal selection of 
meals and lighter bites in The 
Clubhouse. Golfers can start 
the day with a hearty English 
breakfast, while at lunchtime 
there is a range of snacks and 
locally-sourced beef burgers, 
soups and salads to choose 
from, with a range of premium 
wine, beer and barista-style 
coffee, too.

www.ramsidehallhotel.co.uk

Starters:

Mains:

Extras:

Alison Cowie grabs a quick five-star lunch at the region’s most 
prestigious hotel

BUSINESS LUNCH: THE 
CLUBHOUSE, ROCKLIFFE HALL
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EDUCATION 
Royal Grammar School

Newcastle’s Royal Grammar School is keen to encourage its students in the STEM (science, 
technology, engineering and maths) subjects and has partnered with Reece Foundation to offer 
fully funded scholarships for two promising engineers

ENGINEERING SUCCESS

While Engineering UK notes 
that Britain still needs 
more students to enter the 
profession, Newcastle’s Royal 
Grammar School (RGS) is 

having a surge in potential engineers, with around 
20 in the lower sixth alone. 

RGS remains one of the leading schools in the 
country in terms of securing prestigious Arkwright 
Engineering Scholarships for its students, many 
of whom take part in the Engineering Education 
Scheme. 

In 2015, more RGS leavers went on to study 
engineering-based courses at university than any 
other course. 

Those with a keen interest in the subject at RGS 
are generously offered valuable experience, which, 
in recent years, has included civil engineering site 
visits with Owen Pugh, a tour of Ford Aerospace 
and special educational projects with Nissan to 
improve the production line.

The Newcastle-based Reece Foundation is also 

generously offering two fully funded sixth-form 
places at RGS from September 2016. 

Applications for places are invited from boys and 
girls in maintained secondary schools who will be 
completing their GCSEs in summer 2016. 

The successful candidates will be able to 
demonstrate a strong interest in and aptitude for 
engineering as a future career, will be predicted 
A or A* grades in maths and science subjects at 
GCSE, and will be prepared to follow A-levels in 
STEM subjects - equipping them for application to 
university engineering courses.

The Reece Foundation endowment will cover all 
school fees at RGS; the only additional costs will be 
school dinners, music lessons, extracurricular trips, 
and so on. 

The school provides all books, exam entry fees 
and a host of extracurricular activities within the 
school fee.

Further information about Reece Scholarships 
can be found on the RGS website (www.rgs.
newcastle.sch.uk).

ROYAL GRAMMAR SCHOOL
admissions@rgs.newcastle.sch.uk  
0191 212 8968

@RGSNewcastle
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This time last year, when it came to 
cloud computing, we found a lot of 
our clients and potential customers 
were talking about when the time 
was right for their organisation to 

make the move into the cloud. Fast-forward 
365 days and the tone of the conversations has 
changed.

Today, more and more people are realising the 
business benefits of hosting their organisation’s 
IT infrastructure in the cloud – particularly in 
a true cloud environment – with providers such 
as Amazon Web Services (AWS). So rather than 
talking about when the time is right to move into 
the cloud, our conversations with clients are now 
very much about how to best make the move.

What better testament to prove that cloud 

computing is certainly coming of age and very 
quickly becoming the ‘new normal’ when 
architecting an IT infrastructure?

In fact, recent statistics show that in 2015, 
AWS was top for cloud computing solutions 
and was also the best when it came to systems 
reliability. With over ten million customers 
world-wide, ranging hugely in size, scale and 
sector, it’s clear that when asking yourself about 
how to move into the cloud, AWS should be up 
there on your shortlist of preferred providers.

Working with an IT consultancy like Perfect 
Image can help you to determine the best cloud 
solution for you and your organisation, and then 
help you to make the move, so you can realise the 
business benefits of true cloud as quickly and as 
smoothly as possible. 

TECH 
Perfect Image

Adam Hall, service delivery manager at IT consultancy Perfect Image, reveals that cloud 
computing is the ‘new normal’ in 2016. 

CLOUD HAS COME OF AGE

PERFECT IMAGE
www.perfect-image.co.uk
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www.buildingsurveyorsltd.co.uk
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www.spirewashington.com
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Photography – Christopher Owens
Photographic Assistance – Gabriel Hernandez de Leon

Model – Antony Impey @ Tyne Tees Models
Styling – Psyche

Shot on location at Rockliffe Hall

STYLED FOR LIFE

A DAY OFF
Paul Smith - Crew neck t-shirt - £33.99
Paul Smith - leather bomber jacket - £648.99
Tootal - print silk scarf - £49.99
Jacob Cohen - slim fit jeans - £343.99
Loake - Errington derby tan brogue boots - £174.99
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DAY AT THE RACES
Remus Uomo - Mix and match grey suit - £178.99
Remus Uomo - £88.99
Eton - Stripe shirt - £133.99
Eton - Plain silk tie - £29.99
Eton - Silk pocket square - £14.99
Barker - Hearbert Cedar wing tip brogues - £198.99

EVENING WEAR
Hugo Boss - Housten dinner suit- £599.99
Hugo Boss - cut away collar shirt- £98.99
Hugo Boss - black silk bow tie - £29.99
Hugo Boss - white silk pocket square - £14.99
Sweeney - London Blair Oxford shoes - £128.99
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FORMAL BUSINESS
Paul Smith - Royal Blue shirt - £558.99
Thomas Pink - Pink Shirt - £69.99
Paul Smith - Stripe Tee - £94.99
Paul Smith - Silk pocket square  - £14.99
Paul Smith  - Miller Brogue shoes - £263.99

SMART CASUAL
Paul Smith - Navy Hopsack Blazer - £373.99

1 Like no other - Limited edition shirt - £144.99
Ted Baker - Slim fit chinos - £83.99

Bass Weejuns - Suede tassle loafers - £123.99
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SPORT
Phil Mustard

Sunderland-born Phil Mustard has 
been awarded a well-earned benefit 
year for 2016 after a hugely successful 
15-year period at Durham CCC.

From being brilliantly caught out 
by me playing for Hylton against Easington CC (he 
claims not to remember it), Phil has gone on to 
represent England in ten ODIs and two T20s, and 
be part of a multi-trophy winning Durham side

How does it feel to be given a benefit year?
It was exciting to be given it and, after 15 years, I 
couldn’t turn it down. I had a feeling it was coming 
and had an idea for a committee so the planning 
is going well and the events are starting to take 
shape.

Is that what you’re looking forward to most in 
2016?
My first priority is to get back into the team; my 
committee can look after the benefit side of it.

A benefit year gives you an opportunity to reflect 
on your career to date. Any particular highlights?
I’ve had lots of highlights being part of the core 
team at Durham from 2007 onwards. We avoided 
relegation by half a point in 2006 and from 2007 
onwards, we’ve been a prolific team. The Friends 
Provident win in 2007 was a big highlight in my 
career; so was the first Championship win in 2008. 
Seeing youngsters like Ben Stokes and Mark Wood 
playing a part in our success has been special, too.

You haven’t mentioned England...
My England call-up was strange in 2007; even 
though I’d had a great year with the bat, I wasn’t 
really expecting it. Matt Prior got injured at 
the T20 World Cup and I got a call to say I was 
flying out the next day. However, England were 
eliminated and I then flew out to Sri Lanka the 
following week. I’d never been to the sub-continent 
so it was quite an eye-opener and also a really 
good period for me.To be honest I thought I did 
quite well in averaging 24 in the T20s and 30 in the 
ODIs but it didn’t matter how well I did, Matt Prior 
was always going to come back in.

What first attracted you to cricket?
Football was my priority, I had trials at Man Utd 

and Middlesbrough and spent time at Newcastle 
United. I only went to cricket to watch my dad 
play. I started keeping wicket aged 15 due to my 
brother getting injured. I then got fast-tracked into 
the Durham set-up and within three or four years, 
I was making my Durham debut.

What sacrifices need to be made to be a successful 
cricketer?
I had to distance myself a little from a few 
friendships to focus on my cricket early on but 
generally I’ve not given up too much. I’ve always 
been pretty fit and have worked hard at my game. 
But it’s important to enjoy yourself when you can, 
too.

What do you hope to achieve in the rest of your 
career?
I have another year at Durham, having turned 
down the chance to move on. It’s my benefit year 
and I hope to get back into the four-day side and 
earn another contract. I’ve got a lot of cricket left 
in me yet.

Do you think this new style of ‘counter-attacking’ 
middle-order batsman could extend your career?
That’s a very good point. I enjoy opening in the 
one-day format with the power plays, etc. and I’d 
be lost in the middle order, in that respect. I tend 
to hit it flatter through the field rather than long 
and over it, so that suits me.

Do you have any plans for after cricket?
Umpiring really interests me. Michael Gough 
(from Hartlepool and ex-Durham CCC) is now 
rated as one of the world’s best and he gets to travel 
the world. You’re also paid well nowadays to help 
prevent any corruption which has – sadly - made 
the headlines in the last few years.

What would you say as an umpire to a wicket-
keeper like yourself claiming a dubious edge?
‘Calm down, son’ - I’ve heard that a few times!

Finally, any advice to budding young cricketers?
If you’re going to do it then enjoy it but also 
commit to it. I used to get the bus every day to go 
and play cricket. It’s a great way of making friends, 
too; I’ve made some great friends over the years.

COLONEL BENEFIT
www.colonelbenefit2016.com
@ColonelBenefit

STEVE HARPER
www.myoddballs.com
@steveharper37

i

Ex-Newcastle United goalkeeper and Sunderland AFC’s newest signing Steve Harper speaks to 
Durham CCC wicket-keeper and batsman Phil Mustard as he begins his benefit year

CUTTING THE MUSTARD 
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ARTS
Culture Out

ARTS
Culture In

Arts and cultural highlights from around the region this monthRebecca Eves’ top picks from the latest books, DVDs, music and television to enjoy at home

CULTURE OUT CULTURE IN 

COMEDY: THE DURHAM REVUE 
This is your chance to see the next big things in comedy 
before anyone else, thanks to the Gala Theatre. The award-
winning Durham Revue will be joined by The Cambridge 
Footlights and The Oxford Revue for one night only of 
the best student comedy in the country. Keep an eye out 
for a new Fry, Laurie, Baddiel or Cleese - all alumni of The 
Cambridge Footlights alone. 

February 21
www.galadurham.co.uk

DVD: SUFFRAGETTE
Featuring a host of eminently 
watchable actors led by Carey 
Mulligan, Suffragette follows 
the intense story of the early 
feminists fighting for the right 
to vote. Finding that peaceful 
protest was achieving nothing, 
the women became increasingly 
radicalised and turned to more 
violent means of fighting the 
brutal representatives of the 
Establishment - recent history 
that resonates still and yet 
appears rarely in cinema. 

Released February 29
www.amazon.co.uk

ART: LEONARDO DA VINCI 
Curators at Newcastle’s Laing must have had a hard time 
choosing just ten of da Vinci’s finest drawings from almost 
600 in the Royal Collection. Nevertheless, the selection is 
designed to convey the vast scope of the Renaissance man’s 
interests, from painting to zoology via mapmaking and 
anatomy, as well as his use of varied media, including chalk, 
ink and watercolour. 

From February 13 until April 24
www.laingartgallery.org.uk

TV: VINYL
Mick Jagger probably knows a thing or two about the rock 
‘n’ roll scene of 1970s New York, so his latest project, a ten-
part drama, ought to have some credibility. Created with 
Martin Scorsese, Vinyl promises a gritty ride through the 
sex and drug-addled music business at the dawn of punk, 
disco and hip-hop, and the first episode will be broadcast 
simultaneously on Sky Atlantic and HBO at 2am (if you’re 
really keen), repeated at 9pm. 

Starting February 15
www.hbo.com/vinyl

ART: SPECIAL COLLECTION 
With its special collection of local art, The Biscuit Factory 
is throwing the spotlight on the region’s traditional culture. 
Featuring renowned North East-based artists Malcolm 
Teasdale (pictured) and Alistair Brookes, the collection is part 
of HeritageACT!, an initiative aiming to engage communities 
in the preservation of their local heritage - don’t miss out on 
the opportunity to connect with our northern roots.

Until March 3
www.thebiscuitfactory.com

SPORT: SIX NATIONS 
For the first time, the BBC finds itself having to share coverage 
rights of the Six Nations - one of the highlights of the rugby 
union calendar - with ITV. The Beeb will show the home 
matches of Scotland, Wales and France, while ITV brings us 
live coverage of England, Ireland and Italy home matches. You 
can alleviate those World Cup withdrawal symptoms when it 
all kicks off with France v Italy on February 6.

Until March 19
www.rbs6nations.com

FESTIVAL: CHINESE NEW 
YEAR
Do something different this 
Valentine’s Day (with your 
other half or otherwise) and 
get involved with welcoming 
the Year of the Monkey. From 
11am until 4pm, at several 
sites in Newcastle city centre, 
there’ll be traditional Chinese 
arts, crafts and food to peruse, 
as well as unmissable dragon 
and lion dances, plus child-
friendly attractions. Check 
out the website for the full 
schedule. 

February 14
www.chinesefestivity.com

MUSIC: FIELD MUSIC 
Sunderland’s Brewis brothers 
are back with a comprehensive 
tour taking in venues across 
the UK and the USA. Two 
dates at The Cluny this month 
sold out sharpish, but if you’re 
among the ticket-less, you 
can console yourself with the 
Mercury-nominated duo’s fifth 
album, Commontime, and the 
knowledge that funk legend 
Prince must have been doing 
the same when he tweeted the 
first single from the album, The 
Noisy Days Are Over, back in 
November.

Out February 5 
www.field-music.co.uk
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RECIPE OF THE MONTH
Café Royal

Ingredients: 

1 lap of lamb 
4 sprigs of rosemary 

250g Israeli couscous 
1 red pepper

1 yellow pepper
1 red onion 

20g sultanas
20g raisins

20g cranberries
1 bunch of vine tomatoes

100g feta 
20ml double cream

500ml lamb stock
500ml red wine

500ml vegetable stock
150g redcurrant jelly

Salt and pepper

Method:

•  For the lap of lamb, remove any left over ribs from the 
lap. Place two sprigs of rosemary into the centre of the 
lamb and roll tightly, tying with string in the centre and 
both ends. 

•  Place the lamb in a ovenproof pot with the red wine 
and lamb stock and cook for eight hours at 120 
degrees, until tender. 

•  Meanwhile, bring the vegetable stock to the boil in a 
pan and pour over the couscous, cover with cling film 
and leave until absorbed.  

•  Cut the peppers and onion into small dice. Once the 
couscous is ready, mix in the peppers, onions and dried 
fruit. Season to taste. 

•  For the feta, blend the cheese and cream together until 
smooth in a food processor. Chill for ten minutes. 

•  Once the lamb is cooked, remove from the liquor and 
reduce this down to a sauce. 

•  To serve, roast the vine tomatoes in the oven for four 
minutes at 200 degrees, along with the couscous. 
Remove the string from the lamb and slice, reheat it in 
the sauce. 

•  Place the couscous onto the base of the plate, pipe on 
some of the whipped feta then place the lamb on top, 
finishing with the roast tomatoes and a drizzle of the 
jus. 

•  To garnish you can add some tempura battered 
chickpeas or crispy parsley for a difference in texture 
and presentation. 

Café Royal
8 Nelson St, Newcastle, NE1 5AW

www.sjf.co.uk
0191 231 3000

i

This tender slow-cooked lamb recipe from Sir John Fitzgerald’s Café Royal in 
Newcastle is the perfect warming dish for winter

Slow roasted lap of lamb 
with jewelled couscous, 

roast tomato and whipped feta 
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HEALTH & FITNESS
Pure Health Centres

Pure Health Centres, at Metrocentre 
Retail Park and North Tyne Industrial 
Estate, welcome people of all levels of 
fitness who are looking to adopt a fit 
and healthy lifestyle, or to improve their 

general wellbeing.
The company’s knowledgeable staff have years of 

experience and expertise across all areas of health. 
Their aim is to support you in becoming the best 
you can be and making Pure Health Centres the 
go-to place for genuine and safe advice on nutrition, 
health and fitness.

If you’re looking to drop a few pounds or more, 
improve your general fitness or just want advice 
on how to live a healthier life, staff can put you on 
the right track and are always to provide continued 
support we are always available to help and give 
reassurance.

PRODUCT
Pure Health Centres have an extensive range of 
premium health supplements (sports and health) 
for all the family, including from PhD, Optimum 
Nutrition, Lamberts and Pharma Nord. 

In addition, you can purchase a wide range of 
health foods including vegan, vegetarian, gluten-
free and dairy-free alternatives from renowned 
brands such as Suma. 

If you can’t find what you’re looking for, the stores 
also offer a special ordering service. And with its 
Pure Price Promise, the company will not be beaten 
on price either. 

ADVICE
Pure Health Centres can support your health goals 
in numerous ways. It offers health checks, starting 
from a basic eight-point check to more advanced 
tests including hydration levels and blood glucose.

The company also offers customised diet and 
meal plans for weight loss and healthier living, 
sports nutrition, digestive disorders/allergens and 
more. The tailored recipes and supplements have 
proven results to help you on your way to be the 
best you can be.

Pure Health Centres also offer a wide range of 
alternative therapies in the private consultancy 

rooms including nutritional therapy, herbal and 
sports therapy. All therapists are highly qualified 
with years of experience and are renowned in the 
alternative health field.

NAKED DELI
Working in partnership with Naked Deli, Pure 
Health Centres have a selection of its cold pressed 
juices, superfood smoothies, grab and go salads, and 
raw Naked treats to choose from. 

Naked Deli specialises in clean, paleo, gluten-
free, organic and nutritional food giving you a 
convenient way to eat healthy.

Pure Health Centres – at Metrocentre Retail Park and Benton – can provide everything 
you need to stay fit in 2016

ACHIEVE YOUR 
HEALTH GOALS

PURE HEALTH CENTRES 
Pure Health Centres are 
located at Metrocentre Retail 
Park (next to Sports Direct) 
and North Tyne Industrial 
Estate in Benton

www.purehealthcentres.co.uk

i
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MOTORS 
Volvo

Volvo is perhaps not the obvious choice 
when looking for a new car.

Its bygone image attracted the 
sensible chequered-shirt, short-
trousers-wearing outdoor types who 

may have sported a beard and cycled to work when 
not out with the Mountain Rescue Team.

I could be talking about the modern day ‘hipster’ 
but actually Volvo owners in the 70s and 80s were, 
more often than not (and tongue firmly in cheek, 
here), geography teachers.

It’s a stereotypical view... but of whom? The hipster 
or the geography teacher?

Confusion reigns, or does it? Not for Volvo.

SCANDINAVIAN STYLE
The XC90 is the latest jab in Volvo’s quest to 
land knockout blows to its previously superior 
competition.

This car has had rave reviews and I have to admit 
I’ve wanted to try one since being asked to pen this 
column.

A premium SUV, the XC90 has seven seats with the 
usual varying levels of trim option and technology.

From the outside, it really is a good-looking 
thing from every angle and I’m starting to feel the 
attraction!

Just like sharks (stay with me on this one), 
most varieties look similar; but a hammerhead is 
completely distinct - while still being part of its 
species. 

Back to the car: its flat nose is different, bold and 
cool, yet still distinctly Volvo. 

This thing dares to be different and it carries its size 
very well.

I was intrigued to see if the Swedes had peaked 
with the outside design, or whether the usual practical 
and sleek Scandinavian traits continued inside the car 
as well.

Climbing inside, I found that the clean, bold lines 
are reflected on the dash and door cards. I sit ‘in’ this 
car and not ‘on’ it as with many SUVs, which makes 
a welcome change. No doubt this will be due to the 
safety principles that Volvo applies to every car it’s 
produced. The technology is also cleverly hidden 
within a touch screen, leaving the dash clutter-free 

Twice British rally champion and owner of KNE (Karting North East) Guy Wilks test drives the all-
new XC90 to see if the rave reviews of Volvo’s seven-seater SUV has been receiving are deserved

VOLVO CARS SUNDERLAND
Guy Wilks tested the all-new Volvo XC90 at Mill Sunderland 
2 Hylton Grange, Wessington Way, Sunderland, SR5 3HR 

www.volvocarssunderland.co.uk

KARTING NORTH EAST
KNE is located at Warden Law Motorsport Centre, Sunderland, SR3 2PR

www.kartingnortheast.com  |  Follow Guy @GuyWilks

i

IT’S A KNOCKOUT 

and giving the sense of sophisticated organisation.
Of all the SUVs I’ve been in or driven, I have to 

say this has the best seat of any. What an absolute 
stonker! I drove three hours to Birmingham for a 
meeting and then straight back again in the car. I 
only moved my position once. And that was because 
my jumper creased across my back! It really is 
testament to the ergonomic research of Volvo; being 
6 ft 4 in, 90kg and with ‘glutes’ work-hardened in 
racing bucket-seats for thousands of miles around 
the globe, I am not the easiest to please.

The Momentum spec level is the entry level in the 
UK but I use the word ‘entry’ loosely.

For example, standard items include - to name 
but a few - LED bending headlights, rain-sensor 
wipers, power-operated tailgate, rear-park assist, 
city safety (collision warning with full ‘auto’ brake), 
nine-inch touch screen centre console with sat nav 
and a sound system that you can actually choose 
to blow your own eardrums with, if you so wish! It 
even has Apple’s CarPlay as a software update. Cue 
lots of James Corden-style karaoke games with the 
family.

My point is: these are standard features on the 
XC90, whereas they’d normally be ‘options’ with 
other manufacturers. It’s not a thump on the nose to 
the other car makers, it’s a killer punch! Especially 
with the XC90 being a smidgen over £46k on the 
road.

As for the list of safety/security equipment on this 
vehicle, it’s the longest I’ve seen. 

SPEC:

VOLVO XC90

Engine: Four-cylinder twin 
turbo-charged diesel engine 
Power Train: All wheel drive 
Engine Capacity: 1969 cc 
Max Engine Power: 165 kW 
Horsepower: 225 hp 
Torque: 470 Nm 
Cargo capacity: 1868 litres
Height: 1776mm
Length: 4950mm
Width: 2008mm
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THE DRIVE
I drove the D5 225hp version, the only diesel 
Volvo does in the XC90. It offers a 2.0 ltr four-
cylinder engine that doesn’t growl when you put 
your foot down but adequately gets a shift on 
with an impressive 0-60mph time of less than 
7.5 seconds. The petrol version takes 6.1 and the 
hybrid 5.3 seconds!

I loved the fact that you have a stick to select 
‘drive’ and that’s it; no silly paddles to get in the 
way. You can just drive.

I imagine the gearbox designer sitting having 
his coffee asking, ‘Okay, when was the last time 
anybody changed gear with those paddles?’. He 
saved money on the unnecessary to make the 
necessary ‘standard’ and not optional. What a 
legend.  

The chassis is surprisingly positive in change 
of direction, exuding confidence and calm, as do 
most things in this vehicle.

You don’t hanker attention while driving it; 
instead, you’re at ease with the outside world while 
being content in your cocoon of the near perfectly 
engineered Scandinavian carriage.

It snowed while I was test driving the XC90. 
And while the wet slushy snow tracks that make 
the majority of drivers uncomfortable travelling 
anywhere other than in the exhaust fumes of 
the vehicle in front, those inventive Swedes have 

cracked this too, with the vehicle feeling sure-
footed in all weather conditions. 

The XC90 feels so planted that if I ever go back 
to compete in the Monte Carlo or Swedish rallies, 
I’ll be pointing my engineer’s nose under the wing.

Before I drove this car, I had read such positive 
reviews but I was still dubious about how good it 
would actually be.

The truth is, geography teachers were onto 
something. This Volvo is #RAD!

VERDICT
A fantastic car for geography teachers, hipsters … 
and everyone else!

www.sjf.co.uk
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HEALTH & FITNESS
Katie Bulmer-Cooke

Knowing what to eat, when and how 
much, is like solving a scientific equation, 
and making any change to your diet will 
always be a challenge. 

However, as challenging as the first few 
weeks may be, they will be extremely worthwhile 
in reclaiming your health and improving your 
aesthetics. 

A poor diet floods the body with toxins, and as a 
result, body fat increases, energy levels decrease and 
sleep can be negatively impacted, too. 

In a bid to make things less complicated and a 
lot easier to follow, here are my recommendations 
for things to consume less of in order to make you 
slimmer and healthier:
Sugar: banning sugar will help avoid energy dips 
and cravings.
Alcohol: this toxin places great stress on the kidneys 
and liver as your body tries to detoxify itself. In 
addition, how many times have you made poor food 
choices after drinking alcohol?
Processed foods: I believe only food in its most 
natural form should cross your lips... nothing with 
ingredients you can’t pronounce, no E numbers, 
no long-life or pre-cooked! If in doubt, check your 
labels. 
Caffeine: it plays havoc with your body’s energy, 
which leads to enormous energy fluctuations and, 
as a result, can create cravings for sugary foods. 
Caffeine is also a diuretic; dehydrating your cells 
makes the whole body less efficient. 
Processed wheat and gluten: for many people these 
products are tough to digest or place stress on the 
digestive system, often leading to bloating and 
a sluggish feeling. Modern wheat can be heavily 
processed and can be found in bread, pasta, pastry, 
cakes and biscuits. Also be aware that wheat and 
gluten are often used to thicken soups and gravy, so 
read those labels. 
OK, so enough of what you should have less of, here 
are some recommendations to help you become 
healthier…
Eat when you are hungry: everyone is different; 
some people feel better eating smaller meals 
throughout the day while others are more suited to 

eating three larger meals each day. 
Eat foods that are in their most natural form: such 
as fresh meat, fish, eggs, fruit, vegetables and nuts. 
Buying frozen vegetables and berries is a great way 
to save money and avoid waste, too. 
Break the mealtime stereotypes: instead of naming 
your meals breakfast, lunch and tea, name them 
feed one, feed two and feed three. Aim to have each 
feed consist of protein and vegetables. For example, 
a spinach omelette or a chicken breast with mixed 
vegetables. This applies to feed one, too.
Drink two to three litres of water per day: this can 
include herbal tea. 
The bottom line is that being healthy doesn’t 
have to be complex. Moreover, it needs to be 
straightforward and easy to follow if you’re going to 
be successful. Here’s to not over-complicating it!

North East Times’ health and fitness correspondent Katie Bulmer-Cooke reflects on the foods to 
avoid and which to embrace to achieve your health goals in 2016

KEEPING IT SIMPLE

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1

i

www.purehealthcentres.co.uk
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OUT OF HOURS
Technology

Rebecca Eves brings you the latest 
gadgets which promise to bring 
technological innovation to your life – 
whether at work or at home

TECH

LENOVO THINKPAD X1 CARBON

The well-respected Thinkpad X1 Carbon has been updated for 2016. Lighter, slimmer, and with 
more battery life (11 hours - more than double the previous model), the 14-inch business ultrabook 
also has more memory, with up to 1TB of high-density, low-power Samsung M.2 NVMe storage 
offering speeds up to five times that of a standard solid state hard drive. Ultra-fast connectivity 
comes from the Qualcomm® Snapdragon™ X7 LTE modem, reaching up to 300 Mbps download 
speeds, while Lenovo’s Touch Fingerprint reader and Trusted Platform Module (TPM) security chip 
offer peace of mind. Available this month, prices start from around £900. 

www.lenovo.com/UK 

Ideal for taking you from the office 
desk to the coffee table, the Carbon 
passed more than 200 stress tests 
and is robust enough to withstand 
everyday life. Even the 65W Micro 
Adapter is 58 per cent smaller and 50 
per cent lighter than a standard power 
adapter, making the package more 
portable than ever. 

Accessories for the ThinkPad X1 range 
include the Wireless Touch Mouse - a 
thin and light dual-mode mouse with 
an integrated touchpad on the flip-
side, while in-ear headphones have 
been optimised by Dolby for the X1 
series and engineered with dual drivers 
to improve phone calls, music and 
movies.

AUDIO-TECHNICA 
ATH-SR5BT 

Bluetooth headphones make 
listening to the modern plethora 
of devices so much more 
convenient. Audio-technica 
has announced a new range 
of headphones, including the 
wireless ATH-SR5BT, which can 
store up to eight devices for quick 
connection. The internal battery 
offers up to 15 hours of use, while 
Hi-Res Audio capabilities bring 
top-quality sound. 

www.audio-technical.com

SONY GTK-XB7

Fancy a night in? Bring the 
clubbing experience home with 
this multi-talented boom box. 
The GTK-XB7 harnesses Sony’s 
Extra Bass technology to lend 
punchy, deep bass notes to 
those dance-floor fillers, as well 
as lighting up the night with 
multi-colour line lights, flashing 
strobes and speaker lights that 
pulse in sync with the beats from 
the 16cm woofers. Stream tracks 
via Bluetooth or hook up via USB. 
Available from May. 

www.sony.co.uk

POLAROID 
MODELSMART 250S

Leaping into the burgeoning 3D 
printing market, old favourite 
Polaroid has designed the 
ModelSmart 250S, a state-of-the-art 
printer with a WiFi-enabled camera 
inside and some helpful software to 
get you started swiftly. Created in 
partnership with printing experts, 
Environmental Business Products 
(EBP), the ModelSmart will print in 
plastic and wood, and is carefully 
designed to make this high-tech 
product accessible enough for home 
usage. 

www.polaroid.com
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Photo 1:
Right to left: Simon Britton, 
James Cartmell, Harry 
Chrisp, Andrew Rimmer, 
Margaret Simpson, Sally 
Horrocks and John Pinches

Photo 2:
Left to right: The panel, 
Geoff Hall, Dianne Sharp, 
Simon Britton, Margaret 
Simpson, William Baker 
Baker and Stephen Hall

Photo 3:
Angela Thompson and 
Colin Sayers

Photo 4:
The event took place at 
Middleton Lodge

Photo 5:
Lindsay French and Sheryl 
Sowden

Photo 6:
Left to right: Adam Wood, 
Lee Durham and Miles 
Crossley

Photo 7:
Peter Molyneux
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The land, property and business specialists held its winter seminar at Middleton Lodge which 
focused on the opportunities 2016 will bring to the North. The evening was a great success. A 
‘Question Time’ debate on issues affecting the Northern rural and business economy took place, 
with the Northern Powerhouse agenda a big focus and talking point of the evening. Panellists 
included key regional spokespeople from a range of sectors including banking, legal and political.

GEORGE F WHITE 
WINTER SEMINAR

EVENTS
George F White

www.dental-solutions.co.uk
www.handdryerdeals.co.uk
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INTERVIEW
Darren Spurling 

I began playing real tennis at the end of 2010.

I played a lot of [lawn] tennis and kept driving 
past the real tennis court in Jesmond, so I called 
in and had an intro session. I joined the club 
straight afterwards and like to play real tennis 
a few times a week; during lunchtime and at 
weekends. 

The rules and scoring of real tennis are similar 
to lawn tennis, but you are in an enclosed space 
that is bigger than a tennis court; almost like a 
courtyard with sloping roofs. 

The balls are less bouncy than tennis balls and 
are cork filled. 

There is no equipment advantage in real tennis. 
The rackets are always made of wood and the 
same size for everyone.

The great thing about real tennis is that it is easy 
to serve, whereas serving in lawn tennis can be 
a great handicap for some people. It means the 
games are levelled out.

It is always good to use exercise to clear your 
mind. 

There are a few hundred members of Jesmond 
Dene Real Tennis Club. Some members travel 
quite a distance to play as there are no other 
courts in the North East.

If you like racquet sports then real tennis is great 
fun. 

Darren Spurling, managing director of Terry de Havilland, has been involved with the luxury 
accessories brand since 2010. This year, the company is looking to develop its international 
business and will launch a new line of bags as well as a new diffusion collection. In his spare time, 
Darren plays real tennis, the original racquet sport from which the modern game of lawn tennis is 
derived

BALANCING ACT 

TERRY DE HAVILLAND
Terry de Havilland is located at 19 Clayton Road, Jesmond

terrydehavilland.com
@Terrydehav

?

i

livenation.co.uk
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LEISURE & HOSPITALITY  
Newton Hall

After feeling completely overwhelmed 
with all the chaos of Christmas, the 
prospect of a night away at Newton 
Hall was a much-welcomed respite 
and just what my partner and I 

needed. 
Positioned in the tranquil Northumbrian 

countryside, the 18th century country house of 
Newton Hall is a stone’s throw away from the 
beautiful coastal village of Beadnell. 

Arriving at the hotel at around 4pm, I was 
impressed by the sweeping gravel driveway and the 
grandeur of the building in the winter sunset. 

We received a very friendly greeting from John 
(the hotel’s general manager) and Sean (assistant 
general manager) before being shown to our room 
for the night - the top bridal suite, aptly named 
Beadnell Bay due to its picturesque views of 
Beadnell. The décor of the hotel didn’t go unnoticed 
as we made our way up the stairs to our room, 
which was situated on the top floor. 

The word ‘quirky’ definitely sprung to mind 

but in a way that encapsulated the charming 
individuality of the venue, something which the 
Apartment Group (which Newton Hall belongs to) 
is well known for.

The room itself was stunning; the signature 
feature was an enormous bathtub located beneath 
an arched, sash window and decadent chandelier. 

Original wooden beams, bare brick walls and an 
impressive walnut wardrobe were just some of my 
other favourite features. 

The bathroom was just as majestic, housing a 
magnificent walk-in shower with stone flooring, 
complete with underfloor heating to keep guests’ 
toes warm during the long winter months.

There were a number of little extras which 
added to the warmth of the room: our towels had 
been folded into swans and were set beautifully on 
the bed next to a box of chocolates (from a local 
company in Alnwick, The Chocolate Spa) and, along 
with the complimentary tray with bottled water 
alongside tea, coffee and biscuits (the coffee also 
being sourced from a local supplier- Pumphreys 

Sarah Richardson visits Newton-by-the-Sea to enjoy a night away in the quirky-yet-decadent 
Newton Hall

NEWTON HALL
Newton-by-the-Sea
Nr Alnwick
Northumberland
NE66 3DZ

www.newton-hall.com
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‘FANTASTICAL’ GETAWAY Coffee), there was a selection of fresh fruit and a 
handwritten card wishing us a ‘fantastical’ stay. 

Another huge plus was all of the 
complimentary bathroom products - no need 
to panic if you’ve left your toothbrush at home 
(or your shampoo, conditioner, bubble bath and 
even moisturiser). 

After settling into the room it wasn’t long 
before we needed to get ready to head out for our 
dinner reservations at The Joiners Arms - the 
five-star coaching inn that is just a two minute 
drive from the main hall (or a pleasant leisurely 
stroll in the warmer months). 

Being the village local, it had a warm and 
welcoming atmosphere- also helped by the 
cosy twinkling lights and tasteful Christmas 
decorations. There was also excitement in the air 
as a wedding party celebrated together the night 
before the big day. 

Our host for the evening was a gentleman 
named James, whose extensive knowledge 
of the wine list came in very handy when my 
partner was having a difficult time choosing 
which bottle of red to go for. He was also very 
happy to recommend starters and main dishes, 
most of which comprised ingredients sourced 
from local suppliers. With so much choice 
from seafood platters, hearty meat dishes and 
plenty of vegetarian options, the help was much 
appreciated. 

After much deliberation I began with the 
creamy leek, potato and watercress soup, which 
came served with artisan breads and unsalted 
butter. The watercress added a subtle peppery 
undertone which gave the soup a wonderful 
depth of flavour. 

My partner, meanwhile, settled on Szechuan 
peppered squid strips with garlic and sea salt 
aioli, noting that the batter was light and cooked 
perfectly, ensuring the squid wasn’t overdone.

Moving on to mains and, while I tucked into a 
fillet steak served with real chips in beef dripping, 
onion rings, slow-roasted beef tomato and grilled 
field mushroom - all with a peppercorn sauce, 
my partner opted for a traditional crown roast of 
bronze turkey dinner with all the trimmings and 
lashings of rich turkey gravy.

My steak was cooked to my preference of well-
done, charred somewhat on the outside, adding 
to the delicious smoky flavour.

My partner thoroughly enjoyed his early 
Christmas dinner and commented that the 
turkey was succulent and complemented really 
well by the chestnut and apricot stuffing. 

Never people to skip dessert, my partner 
rounded off his meal with deliciously moist 
homemade sticky toffee pudding accompanied 

by butterscotch sauce and vanilla bean ice cream, 
while I chose the Irish cream cheesecake, crème 
Chantilly and chocolate truffle, which was 
divinely delectable. 

After an undisturbed night’s sleep, we ended 
our stay the following morning with fresh apple 
juice and two flawless full English breakfasts, the 
perfect way to round off a faultless overnight stay.  

Combining an award-winning venue and five-
star food, Newton Hall offers a ‘bold, romantic 
and fantastical’ getaway, for couples of all ages 
and families alike. 

If you fancy feeling rested, contented and 
catered to, then I strongly urge you to pay this 
wonderful place a visit- a hotel which genuinely 
goes above and beyond to deliver a guaranteed 
magical stay.
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EVENTS
Phil Mustard benefit launch

Durham CCC cricketer Phil Mustard (also known as the Colonel) kicked off his benefit year with 
a fantastic launch at As You Like It in Jesmond on January 21. Family, friends, supporters and 
colleagues joined the successful wicket-keeper and batman for drinks and canapés to mark the 
start of a year of events celebrating Phil’s 15 years playing for Durham

THE COLONEL’S BENEFIT 
YEAR LAUNCH
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INTERVIEW
Ross Smith

I’ve lived in the North East for 19 years. I first 
came here to study at Newcastle University, and 
I expected I would move to London afterwards. 
But I ended up with a good job offer here and I 
married a local girl – now I can’t imagine ever 

leaving.

Newcastle has all the advantages of a big city, but I 
can be at the beach or in quiet countryside within 
minutes. 

My favourite area of the North East is the west 
end of Newcastle. Some people might think that’s 
a strange choice, but I’ve lived there for ten years, 
I’m involved in the community through our local 
church, and it’s where our kids go to school. It’s 
home now, so I’m fiercely loyal to it.

I can do a ten-mile run from my house that takes 
me across the Town Moor, through Jesmond Dene, 
around Heaton Park and back through Exhibition 
Park. To be able to do that in a city feels pretty great.

There’s nothing better than a day at the cricket, 
and Durham CCC’s Emirates ICG combines 
the facilities of a Test venue with the stunning 
backdrop of Lumley Castle. If Ben Stokes is batting, 
it’s even better.

The visitor attraction the North East should 
be proudest of is the Angel of the North. It was 
controversial when it was first proposed and it 
would have been so much easier not to go ahead. 
Now it’s a landmark that is instantly recognisable 
and was the catalyst for a much more confident and 
ambitious view of the region.

The best view in the North East is driving along the 
A174 in Teesside. With the beauty of the Cleveland 
Hills on one side and the industrial might of Wilton 
on the other, it sums up the region perfectly.

It’s a cliché, but the people make the North East. 
Not just people from the region, but people from all 
over the world who discover it and make it home 
like I did. 

Kielder Water is stunningly beautiful. It’s also the 
reason we don’t get hosepipe bans here, and a huge 
selling point for the North East!

If I could change anything in the North East, it 
would be for people to better understand the great 
people and businesses we have here and the great 
future the region can have. Lots of people hark back 
to a golden age, but they’re missing out on a lot of 
excitement now.

Ross Smith was appointed director of policy at the North East Chamber of Commerce (NECC) 
in April 2012, having been the organisation’s head of policy and research since May 2007. He is 
responsible for NECC’s relationship with its 3000-plus members, as well as overseeing NECC’s 
policy and campaign work, local representation, events and public relations

MY NORTH EAST ...

ROSS SMITH
Director of policy
North East Chamber of 
Commerce 

www.necc.co.uk
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www.rgs.newcastle.sch.uk
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www.closehouse.com



