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EDITOR’S WORD 
Welcome

CREDITS

Happy New Year! I can’t believe it’s 
2016 already. This year we have the 
Olympic and Paralympic Games in 
Brazil to look forward to. Personally, 
I can’t wait. I’m also looking forward 

to reporting on plenty more successes among the 
North East business community and beyond.

I hope you all enjoyed your Christmases (even 
those who work in retail and hospitality!) and that 
you managed to spend some quality time with 
friends and family.

In our January issue, our cover star may be a 
familiar face but we’re not looking at this icon of 
Newcastle United’s footballing career. Instead, 
we explore the part Alan Shearer is playing in the 
growth of Speedflex, an innovative fitness concept.

There is, in fact, a sporting theme running 
throughout this issue. 

We speak to former England and GB athlete 
Richard Hunter, who has turned his passion for 
organising sporting events into a business. 

Ex-Newcastle United goalkeeper and North 

East Times sports correspondent, Steve Harper, 
talks to Steve Harmison about making the move 
from international cricket to football management, 
while this month’s fashion pages will ensure you 
can remain stylish in the gym during your post-
Christmas fitness kick.

We feature a number of ‘healthy’ North East-
based business profiles and interviews, too. 

Firstly, with Andrew Robson, CEO of Perfect 
Image, which has seen profits soar in the last year, 
and John Ryder, the managing director of new 
company Hive HR, which looks set to revolutionise 
those pesky annual employee surveys. 

Hilary Florek, managing director of HFPR 
and chairman of the Port of Tyne, also shares 
what she’s learnt during her 25 years in strategic 
communication and marketing, and she reveals why 
finding ways to give something back in business is 
so important.

All in all, a healthy issue that I hope you will 
enjoy! 

I wish you all a happy and successful 2016.

Welcome to the January issue 
of North East Times
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NEWS
Bulletin

The North East is the fastest growing northern 
region, according to the Gross Value Added (GVA) 
per head of population figures for 2014, released last 
month by the Office for National Statistics (ONS).

Gross Value Added (GVA) is a measure of the 
increase in the value of the economy due to the 
production of goods and services. 

The highest annual growth was in London at 
5.3 per cent and the lowest annual growth was in 
Northern Ireland at 1.9 per cent.

The figures also showed the North East as having 
the least amount of variation in levels of GVA 
per head, with a difference of £8,766 between the 
highest and lowest local areas. London shows the 
highest variation, with a difference of £247,956

Despite the North East showing the fastest 
growth in the north, the region still only presents a 
three per cent share of national share of GVA.

Commenting, Jonathan Walker, NECC head of 
policy and campaigns (pictured), said: “The figures 
released today are extremely positive.

 “The North East is doing well, but more must be 
done to ensure we keep up with, and benefit from, 
national increases in output and productivity. This 
remains a key challenge in the region and we must 
aspire to improve our output per head if we are to 
achieve our potential.”

The region is the fastest 
growing northern region … 
but challenges remain, says 
the North East Chamber of 
Commerce

BUSINESS

Positive GVA results 
for the North East

BULLETIN

TECH

Advantex wins Hitachi 
contract
The Gateshead IT firm has been awarded the 
contract to provide information technology for 
Hitachi Rail’s new rail vehicle manufacturing facility 
in County Durham. Advantex Network Solutions 
Ltd is supplying the infrastructure to deliver 
enterprise-grade IT services and wireless internet 
connectivity for the £82 million facility, covering 32 
acres in Newton Aycliffe.

ENERGY

Hundreds of new jobs for 
Tyneside
Energy consultancy Utilitywise is to hire 200 
members of staff to meet the demand from 
businesses looking to reduce their energy usage and 
costs.

The fast-growing company already employs a 
1500-strong workforce and has 27,000 clients across 
the UK.

The extra staff will be recruited over the next few 
months and primarily based at the company’s new 
North Tyneside headquarters. 

Geoff Thompson, CEO of Utilitywise, said: 
“These new hires reflect the growing demand 
for our services with small, medium and large 
businesses keen to get a better deal on their 
utilities.”

MANUFACTURING

Major order marks new 
premises
Expert Tooling and Automation is preparing to 
start work on its biggest single order in the North 
East as it opens its new multimillion-pound plant at 
Rainton Bridge. The industrial automation supplier 
has won a major order from a tier-one supplier to 
Alfa Romeo to design and manufacture a production 
assembly facility to produce parts for the Italian car 
company, at its new 30,000 sq ft premises.

CHARITY

Celebrating £100m of 
philanthrophy in the North 
East
The Community Foundation Tyne & Wear and 
Northumberland is celebrating the landmark 
achievement of awarding over £100 million to 
philanthropic causes in the region. Over the past 
three decades the foundation has built its bespoke 
grant-making model and is now recognised as 
one of the largest and most successful community 
foundations outside of North America.

MEDIA

Ramarketing expands its 
reach
North East creative, digital marketing and PR agency 
Ramarketing has increased its nationwide presence 
by positioning some of its team in Nottingham and 
London.
The ambitious Newcastle-based company now has 
experienced representatives outside of the region to 
provide a more localised service to several clients 
based in the Midlands and in the South. 

National & 
International 
news

CHRISTMAS 
CANCELLED FOR SMES
Zurich’s latest SME Risk 
Index reveals nearly half (49 
per cent) of SME decision 
makers have worked on 
Christmas Day. Despite 
being a national holiday, 
nearly one in five (18 per 
cent) SME decision makers 
in the UK have had to go 
into the office on Christmas 
Day, and nearly a third (32 
per cent) have sacrificed the 
festivities to check and send 
work emails.

MORE WAGES BASED 
ON MINIMUM WAGE
The average weekly pay 
for full-time employees 
in the UK rose by 1.8 per 
cent in 2015, according to 
the latest figures from the 
Annual Survey of Hours 
and Earnings (ASHE). The 
data showed a rise from 
£518 in April 2014 to £528 
in April 2015. However, the 
report also appeared to 
show that there is a higher 
concentration of jobs paid 
closer to the minimum wage 
in 2015 than in 1997.

SHOULD STATE 
PARTNER PRIVATE? 
A new partnership between 
the state and private sector 
will be crucial if countries 
are to achieve the recently 
approved Sustainable 
Development Goals, 
according to the European 
Bank of Reconstruction 
and Development (EBRD).  
EBRD President Sir Suma 
Chakrabarti made the 
argument for a public 
policy focused on the 
private sector at a lecture 
at the London School of 
Economics last month.
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Following the recent opening of the Crowne 
Plaza hotel in Newcastle, Space Architects has 
completed the delivery of a second project within 
the Stephenson Quarter.

The Rocket, named in homage to the 
construction of the innovative Rocket steam 
engine in 1829 on the adjacent Robert Stephenson 
and Co locomotive works site, provides Grade A 
office space in the heart of Newcastle city centre.

Commissioned by Clouston Group and in 
partnership with Galliford Try, construction began 
on the £12.4 million building in May 2013. 

The Rocket offers 35,000 sq ft of high-quality 
office space across three floors and boasts elevated 
views of the city, river and bridges.

The facility features south-facing balconies, 
comfort cooling technology and virtually column-
free, full-access raised floors with suspended metal 
ceilings.

A multistorey car park beneath serves the 
surrounding area, next to Hawthorn Square.

The lead architect of The Rocket and managing 
director at Space Architects Andy Roberts said: 
“The Rocket is a complex development which has 
been both challenging but equally rewarding to be 
involved in.

“At Space, we have extensive experience in 
the design of office buildings and we are now 
leading a research initiative into Wellbeing in the 
Workplace.

“For many businesses, staff costs account for  
around 90 per cent of total business costs and it 
stands to reason that an office environment that 
focuses on the health and wellbeing of occupants 
can only have a positive impact on business 
efficiency and performance.”

He added: “Our philosophy of design for health 
and wellbeing in the workplace has informed our 
proposals for The Rocket and will also be a major 
part of other developments such as Stephenson 
House – the next office building to get underway 
for Phase 2.

The second project, as part of the Stephenson Quarter redevelopment, is completed

MONTHLY REPORT: Space Architects 
launches The Rocket in Newcastle

THE ROCKET 
For enquires contact 
Knight Frank 
0191 221 2211 
Cushman & Wakefield 

0191 223 5800

i

OIL & GAS

Tees firms host Mexican business delegation
Unasys and the Wilton Group welcomed Mexican business and press representatives in December to 
discuss opportunities and promote ties between Teesside and the Central American country.
Coordinated by NOF Energy and UKTI, the visit was part of moves to promote the strengths of the UK oil 
and gas industry, together with the strong links between academia, business and government that foster 
innovation and exports.

FINANCIAL

Fairstone expands 
operations
Fairstone Financial Management, part of the 
Fairstone Group, has announced the expansion 
of its Teesside office (formerly known as Belasis 
IFA) into new premises in the heart of Darlington. 
The firm became part of Fairstone Financial 
Management in 2012 and the newly located 
Darlington team represents 1500 clients across the 
Teesside, County Durham and North Yorkshire 
areas.

LAW

Muckle backs M2N
Muckle LLP has been confirmed as a major 
sponsor for the return of the Morpeth to Newcastle 
(M2N) race – taking place next summer.
The historic race, which first took place in 1904, 
has been revamped by organisers and will comprise 
four events in one on Sunday, July 17, 2016. Three 
running races, for all ages and abilities, will take 
place on the day as well as a 26-mile bike ride 
through Tyneside and Northumberland.

Calendar of events:

January 25, 2016
DIGITAL SOLUTIONS 
EXPO 

UKTI

Price: Free
Location: Durham 
CCC, Emirates Durham 
International Cricket Ground, 
Riverside, Chester-le-Street, 
DH3 3QR
www.events.ukti.gov.uk

January 13, 2016
LEARNING OVER LUNCH 

Mussel Club

Price: £10 
Location: North East Business 
and Innovation Centre (BIC), 
Wearfield, Enterprise Park 
East, Sunderland, SR5 2TA
Time: Noon
www.themusselclub.com

January 21, 2016
TEESSIDE NETWORKING  

Tees Valley Business Club

Price: TBC
Location: Crathorne Hall 
Hotel, Crathorne, Nr Yarm, 
North Yorkshire TS15 0AR
Time: 6pm

www.teesvalleybusinessclub.
co.uk

January 26, 2016
NORTH EAST TOGETHER 
LEADERS NETWORK 

Newcastle University 
Business School

Price: Free
Location: Partners’ Room, 
Newcastle University 
Business School, Newcastle, 
NE1 4SE
Time: 9.30am-4.30pm

www.ncl.ac.uk/nubs

NEWS
Bulletin

NEWS
Space Architects

MORE NEWS
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Around 450 guests attended the annual dinner of North East-based energy sector business 
development organisation, NOF Energy. 
Held for the first time at the Grand Marquee at Wynyard Hall Hotel, the event welcomed guests 
from across the UK and further afield including the United States and Mexico. The annual dinner’s 
‘West End Meets Broadway’ theme offered a fantastic mix of entertainment from the Encore 
Dance Entertainment Group dancers, West End star Hannah Waddington and a medley of festive 
swing tunes from Dan James

NOF ENERGY ANNUAL 
DINNER 2015

EVENTS
NOF Energy
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OPINION
Burning issue

What is your reaction to the Autumn Statement?
BURNING ISSUE

Ian Malcolm
Managing director 
ElringKlinger (GB)

On tax and the Apprenticeship Levy …
The U-turn in tax credits is absurd - the tax 
credits cost of £30 billion per annum is completely 
unsustainable. Transport investment is welcomed 
if it becomes a reality but, if it is misplaced, HS2 
won’t achieve dissemination of growth. The 
Apprenticeship Levy is not going to help in the 
large scale problem of the skills gap; the Chancellor 
is robbing Peter to pay Paul. The increase in 
funding per head for apprentices is good news, as 
is protecting adult learning funding, though not in 
real terms. 

I cannot see how the numbers are adding up and 
don’t think the public will either; I also felt that 
the Labour response was very poor, with nothing 
substantial to say.

Louise Barker
Tax manager 
Tait Walker 

On charities …
Unfortunately the Spending Review and Autumn 
Statement 2015 documents do not clarify the 
position for charities once the power over Business 
Rates is devolved to Local Authorities. However, 
the documents do state that the Department for 
Communities and Local Government will be 
consulting over the implementation of the change 
by the end of the Parliament. Last year, Business 
Rates Relief was worth £1.7bn to the sector. Once 
responsibility is devolved it is possible that the relief 
will be removed or diluted. I hope that through the 
consultation, protection will be given to charities.

Rob Charlton 
CEO

 _space group architecture 

On the North and housing …
The continued support for Enterprise Zones has 
to be a positive for the North. Also, councils being 
able to keep Business Rates revenue will help local 
regeneration.

The increase in spending on housing is also 
welcomed, the plan being to deliver 400,000 
affordable homes by 2020. There doesn’t seem 
to be any detail as to how this will be achieved, 
however, his focus is on home ownership rather 
than rental. This would suggest that this programme 
will be delivered by volume house builders. He has 
also continued with the right-to-buy for housing 
association tenants - I still fail to see the logic in this 
policy.

Chris Hodgson 
Tax associate 
Tait Walker 

On tax and pensions … 
The Autumn Statement is usually the time when 
the Chancellor announces new anti-avoidance rules 
designed to block perceived abuses by taxpayers. 
This year was no exception with a number of 
changes being announced. 
George Osborne also announced extra expenditure 
to fund a crackdown on tax avoidance, which is 
hoped to raise £5 billion. There was good news for 
pensioners with the triple lock being maintained 
and an increase in the basic state pension to £119.30 
with effect from 6 April 2016.

Q

BURNING ISSUE 
Get involved in the 
conversation

@NETimesmagazine
#BurningIssue

i

www.gateshead.ac.uk/
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Mobile Mini, a leading hirer of portable 
accommodation and secure storage solutions 
with its UK head office in Stockton, has appointed 
industry expert Andy Himsworth as health and 
safety advisor. Andy will support all branch 
managers and ensure that the company is 
complying with regulations, while carrying out 
audits and training.

Natasha Martin loves golf and gave up her spare 
time to help out as a volunteer coach with Ramside 
Rookies – a fun way for children to learn golf skills - 
at Ramside Hall Hotel and Golf Club.

Two years on and the 19-year-old has been 
offered a three-year training program to become 
a fully qualified PGA Golf Professional at the 
Durham-based club. 

The Biscuit Factory in Newcastle has strengthened 
its events team with a new appointment. Katie 
Gorwits, who has an MA in arts, business and 
creativity, joins the gallery as events coordinator. 
She will work with a range of clients from the 
corporate and charity sectors to plan and manage 
their events.

Chartered surveying firm Johnson Tucker has 
recently welcomed Malcolm Angus as an associate 
partner to its commercial valuations team. Malcolm 
joins the company as a RICS-registered commercial 
valuer, having qualified under the guidance of 
Andrew Tucker and David Johnson 12 years ago at 
their previous agency. 

The Confederation of British Industry (CBI) has 
appointed Sarah Glendinning as its new regional 
director for the North East.

Sarah joined the CBI at the start of 2015 as 
assistant regional director and will continue to 
promote the region and facilitate opportunities for 
regional businesses to flourish. 

Blyth-based Xtralite has appointed Lynne Mailer 
from Glasgow as area manager for Scotland. The 
manufacturer of roof light and structural glazing 
systems has also promoted Dave Law to the position 
of technical services manager. Both will have pivotal 
roles in generating new sales and opportunities for 
the business. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Andy Himsworth 
Health and safety advisor
Mobile Mini

Natasha Martin
Trainee PGA professional
Ramside Hall

Katie Gorwits
Events coordinator
The Biscuit Factory

Malcolm Angus
Associate partner
Johnson Tucker

Sarah Glendinning
Regional director
CBI

Lynne Mailer and 
Dave Law
Area managers
Xtralite

www.majorfamilylaw.co.uk
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Corporate tax manager
Tees Valley
Circa £40,000 
Bryony Gibson Consulting

An experienced corporate tax professional is 
sought for this accountancy practice in Tees Valley, 
which places emphasis on experience as well as 
qualifications. Leading a small tax team as well 
as providing technical expertise in corporate tax 
you will undertake a varied role incorporating 
both compliance and planning. Developing lasting 
relationships with your clients and delivering 
technical planning content, this role offers a 
rewarding career with progression to director.

info@bryonygibson.com

Practice accountant
Newcastle
£34,000pa
Bryony Gibson Consulting

An independent accountancy practice in the 
heart of Newcastle is seeking to appoint a general 
practice accountant with skills in year-end statutory 
accounting and, preferably, audit. Managing a client 
base you will play an active role in a number of audits 
and work closely with a wide range of businesses 
from start up to multi-million pound organisations. 
As a qualified accountant (ACA/ACCA) you will 
provide leadership to those still studying their 
professional exams. Progression to manager with this 
firm is readily available.

info@bryonygibson.com

Advertising executive
Newcastle 
Competitive salary
North East Times Magazine Ltd

North East Times is looking for an experienced 
advertising professional to assist with sales for its 
print and online platforms. The ideal candidate 
should be experienced in media sales, have excellent 
people skills and an established network of contacts 
in the North East region. CV and cover letter should 
be sent to:

martin@netimesmagazine.co.uk

Conveyancer
Newcastle
Competitive salary
Mincoffs

Mincoffs Solicitors is looking for an experienced 
conveyancer to join their Residential Conveyancing 
team at its Jesmond office. 
The successful candidate will deliver high quality 
and business focused legal solutions to clients while 
providing excellent services. They should have a 
minimum of two years experience in residential 
conveyancing and be experienced working on a full 
case load 80 - 100 files. Closing data January 8. Send 
CV and cover letter to:

mdodds@mincoffs.co.uk

www.spirewashington.com
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FOCUS
Training 

According to the most recent Labour 
Force Survey by the Office for 
National Statistics, the amount of 
employees receiving job-related 
training in the UK has stagnated 

and, in many cases, decreased in the past two years. 
The figures are worse for men than for women with 
a drop of almost seven per cent among males aged 
18 to 24 years old between 2013 and 2015.

But people continue to hail the benefits of in-job 
training and staff development. 

Many cite their importance in keeping employees 
happy, motivated, and engaged. Upskilling can also 
help staff operate more efficiently with positive 
effects on an organisation’s productivity and output. 

Robin Lockwood, managing director of not-for-
profit engineering Group Training Association, 
Seta, also values cross-training a workforce. 

“It’s important that, while someone is employed 
for one particular task, they know other job roles 
for sickness and holiday cover,” he explains. 

But it’s not just in the engineering sector that 
training is important. 

With technology advancing apace, there is an 
ongoing need for many employers to keep their 
workforce IT proficient. 

Suzanne Slater, regional manager for the business 
and professional sector for the NECC, works with 
a number of North East companies that are looking 
to increase IT skills.

“We are often asked to go into a business and 
help with essential IT skills in using email, the 
internet and software products such as Word, Excel 
and Powerpoint,” she points out. “We’re also seeing 
more demand for IT security training as well as in 
social media.” 

As Suzanne explains, benefits of such training 
can also have an impact on an employee’s personal 
life, too: “We had one lady who didn’t use a 
computer at all but we did some training with her 
and she went out and bought a tablet. The next time 
we saw her, she had done her first online shop and 
sent emails to friends and family down south.”

Indeed, many companies and organisations take 
staff development and training very seriously. 

Mark Thompson, director of people and 

organisational development at Gateshead College, 
says: “We’ve developed an online performance 
management system called Aspire, which facilitates 
the identification of individual training and 
development needs, matches this into a succession 
planning strategy, and enables the college to 
analyse the data to produce effective learning 
and development plans at individual, team and 
organisational levels.”

With such compelling arguments for training 
and staff development, why aren’t these concepts 
being embraced more by companies and 
organisations?

One reason is that employers believe sending 
staff on courses will cost too much, whether in 
terms of cost of the training or in lost production.

Robin says: “There can be a danger of this if 
employers send people on random courses. But if 
it’s part of a considered upskilling strategy, then you 
can ensure manifold payback on the investment.”

Another reason is that employers are concerned 
that by training people, you risk them leaving for 
other, better paid jobs.

“But what if you don’t train staff and they stay?” 
says Mark. “At Gateshead College, we would much 
rather invest in people and see them motivated and 
developing their skills while they are here, even if 
ultimately they leave us for bigger and better roles 
elsewhere. They will go as ambassadors for the 
college and we’ll have benefited from engaged and 
productive colleagues.”

Funding is one encouragement that will motivate 
employers into giving more training and staff 
development, and there continues to be announced 
various funding pots, such as the European Social 
Fund.  

Robin also recommends companies having a 
“champion for skills” within the organisation. 

He elaborates: “It doesn’t have to be a dedicated 
job but someone who feels passionate and strongly 
about skills building. It’ll help to create a skills and 
development culture.”

With the skills gap continuing to make headlines, 
perhaps it is important that more businesses - of 
all sizes and sectors - take on the responsibility of 
upskilling  and developing existing workforces.

Staff development and training can help with staff retention and job satisfaction, as well as 
increasing efficiency and productivity. So why are training rates stagnating or even dropping in 
the UK?

IN THE LIMELIGHT

Words:
Alison Cowie
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INTERVIEW
Jayne Dolder

Jayne Dolder is the creative director and founder of the Bazaar Group, a specialist in soft 
furnishings design, manufacture and retail, which moved into a new state-of-the-art 41,000 sq 
ft premises this year after ten years in business. Jayne was recently named North East Woman 
Entrepreneur of the Year at the Women into the Network Entrepreneur Awards 2015

10 QUESTIONS…

BAZAAR GROUP 
Jayne Dolder is creative 
director and founder of the 
Bazaar Group, which offers a 
range of bean bags, throws, 
cushions and other home 
accessories. 

www.BeanBagBazaar.co.uk 
@BazaarGroup 

i

What was your first break in business?
My business idea came about in the early days 
of ecommerce. Using my technical skills from 
my career as a PA, I was able to capitalise on this 
timing to be the first to market with my take on the 
traditional bean bag, which in hindsight moved the 
product group forward in the eyes of the consumer 
and was therefore truly my first break.  

What did you want to be growing up?
I wanted to be a nurse. I’m quite logical so I think 
I would have been quite good at handling clinical 
information. I’m also good in extreme situations as I 
stay very calm. 

What made you set up your own business? 
My business grew out of a hobby. I had begun simply 
by making myself a bean bag for my home, which 
quickly turned into making a lot of bean bags and 
selling them on eBay. I couldn’t keep up with the 
demand; I was working hours into the night, alone 
in my garage. With my husband Mark’s support, we 
decided to start the Bazaar Group.

What is your company’s mission?
To develop the business to become first choice for 
soft seating and related products in the UK and 
beyond. 

How do you get the best out of your team?
It’s one of our business goals to be recognised as 
an employer of choice in the region. We focus 
on promoting a good work-life balance, such as 
ensuring everyone leaves early at 2pm on Fridays. 
We are also committed to investing in training. 
Everyone is encouraged to develop their own 
personal goals and we do our utmost to help people 
achieve them. 

What has been your career highlight?

Winning the Susan Dobson Award for 
Entrepreneurship and Best Creative Business North 
East Woman Entrepreneur of the Year Awards 2015. 
It was a wonderful night. I’m not normally one for 
the spotlight but I was surrounded by my family and 
work colleagues.

What has been your biggest challenge?
Probably letting go of things. In the early days I was 
in charge of everything, so as the business started to 
grow and we began hiring staff who are experts in 
their own areas, I had to step away and let people do 
what they do best. It was scary at first but I’m used 
to it now, plus it gives me more time to work on the 
bigger picture as creative director. 

Who or what inspires you?
My parents had such a good work ethic; they always 
showed me that perseverance pays off. Over a four-
year period they built a large swimming pool in the 
back garden. My mum dug the hole herself, then 
tiled and landscaped it perfectly with no previous 
experience. That was just the kind of approach she 
took to most things in life.

What are your short and long-term goals for the 
company?
Our short-term goals are to develop new and 
inspiring products that genuinely move their markets 
forward, and combining these with a fantastic 
marketing effort and outstanding customer service. 

In the long term I would like to see the Bazaar 
Group as the home of soft furnishing brands that 
have become household names. 

How do you achieve a good work/life balance?
It is a stretch - especially with two young children! 
I try to make the most of my time and be as 
productive as possible. I also know I can rely on my 
talented team at the Bazaar Group.
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INTERVIEW
UNW LLP

Vicki McDonald
SENIOR AUDIT MANAGER  

UNW LLP

I have been with UNW for almost three years and 
am part of the UNW induction process for all 
graduates. I met Brittney on her very first day at 
UNW when she joined our graduate programme 
and my first impressions were that she had great 
potential and displayed the right ambition, quest 
for knowledge and overall attitude. 

Our mentoring system at UNW is two-fold. 
I mentor all of the students with regard to their 
exams and also help with a successful induction and 
training programme into the firm. 

It soon became clear that Brittney didn’t need 
much help when it came to exams – she has passed 
every one first time with very high marks, winning 
a number of regional prizes and most recently 
coming number one in the world for her taxation 
compliance exam. This is testament to Brittney’s 
own hard work but I, the rest of the managers and 
her peers have all encouraged and supported her 
throughout and will continue through our ongoing 
mentoring culture. 

I am particularly impressed with Brittney’s hard 
work, dedication and ability to be a team player. I 
predict bright things are ahead for her. 

Brittney Marshall
AUDIT ASSISTANT 

UNW LLP

I started at UNW just over a year ago now as a 
graduate on the first step of the ladder to becoming 
an audit assistant. I met Vicki on my first day 
when I was given a tour around the office and 
she introduced me to all the staff. I immediately 
warmed to her friendly approach. 

Vicki became my mentor soon after we met 
and she helped ensure I knew what my objectives 
were. She is there for any technical issues, as well 
as being someone to talk to if I am ever feeling 
overwhelmed by the process. 

The main things Vicki has taught me are to look 
for opportunities when they arise, to build good 
relationships with clients, and to believe in myself 
more. 

I was quite quiet and shy when I first joined 
UNW but Vicki has given me the self belief to 
come out of my shell. 

There are a number of opportunities and paths 
to follow at UNW. The next hurdle is to get through 
the final exams, which Vicki will be there to help 
me with. I am looking forward to taking on more 
responsibility, leading an audit team myself and 
offering help to the next round of new starters.

Newcastle-based chartered accountancy firm UNW LLP offers a mentor system whereby 
graduate recruits can benefit from help with preparing for their professional exams and 
ensuring a smooth induction into the firm. One such mentor relationship in 2015 has 
provided award-winning results …

SUPPORTING ROLE

UNW LLP
www.unw.co.uk
0191 243 6000

i
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INTERVIEW
Hilary Florek

Whatever the problem, there is always someone 
who can help. My first boss, at a PR agency when I 
was fresh out of university, told me that. 

Always treat people in the way that you would hope 
to be treated yourself. I have believed this since I 
began my career and I still believe it today.

Be prepared to work harder than you have ever 
done before to run your own business. You need 
to be tenacious and resilient. Being optimistic also 
helps. You need to be entrepreneurial, able to inspire 
and motivate people, know how to delegate and 
organise your time successfully and, above all, pick 
great people to work with and advise you.

When starting out, keep things simple, focus on 
your business idea and never lose sight of the 
numbers.

Not everything will work out for you but failure can 
be a positive experience and will make you and the 
business stronger. 

Don’t get so close to the business that you lose a 
strategic view and direction. Keep your eye on the 
wider market and respond to changes.

I am very lucky that throughout my career I have 
had business mentors who have given me their time 
and enabled me to bounce ideas off them. It is great 
to be able to talk to people who have been there and 
done it and can understand the issues you are facing. 

Communicate well and often to your staff. 
Make sure they feel part of the business and they 
understand where the business is going and how 
important they are to the success of the business. 

Get advice but, at the end of the day, trust your 
instincts.

Find a way to give something back. It is really 
important that we, as business people, get involved 
across the community by serving on boards, being 
a school governor, volunteering or working with 
charities – it all makes a huge difference to those 
organisations but also to you, and makes you better 
at running your own business.

Hilary Florek is a strategic communications and marketing specialist with 
over 25 years’ experience. She is managing director of Newcastle-based 
PR and marketing company HFPR and has extensive non-executive 
director experience across a range of public, private and voluntary sector 
bodies. Currently she is chairman of the Port of Tyne and on the boards of 
Isos Housing and Cestria Housing

WHAT I’VE LEARNT

“You need to be 
entrepreneurial, able to 

inspire and motivate people, 
know how to delegate 

and organise your time 
successfully and, above all, 
pick great people to work 

with and advise you.”

HILARY FLOREK
www.hilaryflorekpr.co.uk  
www.portoftyne.co.uk

Hilary@hilaryflorekpr.co.uk  
@HFPRLtd  
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INTERVIEW
Perfect Image

Andrew Robson, chief executive and 
founder of North Tyneside-based 
IT solution provider Perfect Image 
wrote his first computer game at 
the age of 12. It went on to become 

a national bestseller.
What’s more, the game was about running a 

business. 
Andrew was inspired by his entrepreneurial 

family (his father and two uncles all owned their 
own businesses) and designed and built the 
software from his bedroom.

Soon after, Andrew’s family moved from 
Kingston upon Thames in London to the North 
East. On the first day of his new school, he was 
offered a ‘hooky’ copy of his own computer game 
in the playground.

Andrew went on to study computer sciences at 
Cambridge University and paid his way through 
his studies by writing software for Bellway Homes. 

After graduating, Andrew established Perfect 
Image in 1991 - designing and delivering bespoke 
IT solutions for clients.

The budding entrepreneur initially worked 
from his parents’ house and then from his own 
apartment, before taking on his first employee a 
year after he established the business.

Now, on the verge of its 25th anniversary, 
Perfect Image has grown to a £5.7 million 
turnover company, servicing more than 200 clients 
(including Bellway Homes) and employing a 
workforce of 84 at its Cobalt Business Park offices.

For the technically minded Andrew, the journey 
for Perfect Image has been about slow and organic 
growth. 

“We’ve never been a sales-driven company and 
instead focused on providing a quality service with 
quality people,” Andrew says. 

“We’ve never sought external investment. We’ve 
always been self funded and grown from the work 
that we’ve won.”

Perfect Image offers end-to-end IT services to 
blue chip companies, public sector organisations, 
SMEs and start-ups by creating and delivering 
tailored IT solutions in infrastructure and 
applications, network-managed services and 
support.

The company works with proven vendors - such 

as Microsoft and data visualisation specialists 
Qlik – to provide the latest IT tools, as well as 
identifying the best IT routes based on each 
individual client’s needs. 

While many technology companies invested 
in data storage centres in the noughties, Perfect 
Image chose to utilise a number of existing data 
centres – often owned by the IT company’s direct 
competitors.

“We could never have built a data centre that 
was right for all of our clients,” says Andrew. 
“Instead we would rent, or recommend that 
our clients rent racks of storage at different data 
centres, based on our clients’ security needs, 
resilience and budget. It meant we never had to 
constrain our solutions.”

Andrew and his team at Perfect Image had also 
identified a potential new method of data storage, 
and having avoided a large capital outlay on its 
own data centre, were better positioned to embrace 
cloud technology. 

“There was a tipping point, probably around 
18 months ago, where it suddenly became clear 
that cloud, in many cases, was not only the viable 
method of data storage but provided the best value 
for clients,” Andrew reflects.

Perfect Image’s forward-thinking approach 
has led it to become a prestigious Amazon Web 
Partner – the only company in the North East 
to hold such an accreditation and one of only a 
handful of partners in the UK.  

“With Amazon, you get cloud storage on huge 
global scale, which is more reliable and more 
secure than at individual data centres.

“You rent computer power and storage on a pay-
as-you-go scheme meaning you literally pay for 
what you need by the hour. It’s a huge step forward 
in terms of flexibility and avoiding large upfront 
capital spend on equipment.” 

While Andrew maintains that cloud technology 
is not suitable for all companies and still offers 
alternative solutions for clients, since partnering 
with Amazon in 2013, Perfect Image has seen 
impressive growth. 

Turnover grew by 47 per cent in the last 
financial year and the company is targeting growth 
in excess of 20 per cent for the next financial year.

Perfect Image has also almost doubled its 

workforce in the past two years, and continues 
to seek the very best technical expertise from the 
North East and beyond, to its managed services, 
business systems and business intelligence teams.

“Right now, we have vacancies across the 
company,” says Andrew. “We’re determined to 
recruit the best and the brightest and for this, we’re 
focused on creating a good working environment 
and providing high-quality and exciting projects 
for our workforce.”

Perfect Image also began working with business 
intelligence vendor Alteryx in 2015, reflecting the 
growing demand from clients for enhanced IT data 

analytics. 
The strategy for Perfect Image in 2016 will be 

to focus on cloud technology as well as business 
intelligence and data security. 

In the longer term, Andrew and the Perfect 
Image team will continue to work at the forefront 
of IT. 

“Technology is always evolving,” says Andrew. 
“Right now, we can’t say what’s going to be 
happening in five years’ time but, as a company, 
we will be constantly assessing and evaluating 
tools and trends to ensure we always provide the 
maximum benefits for our clients.”

From precocious child software programmer to chief executive of a multimillion-pound IT 
company, Andrew Robson has a technical, forward-thinking approach, which is delivering 
impressive growth at Perfect Image

HEAD OF STEAM
The past 12 
months ...

2015 
TURNOVER 
£5.7 million, up 47 per cent 
on 2014 figures

RECRUITMENT 
23 new positions recruited 
at the company. The current 
workforce stands at 84.

CLIENTS 
Perfect Image began 
working with around 
50 new clients in 2015 
including RIBA, University 
of Sunderland, PD Ports, 
Premier Farnell, BNP, 
BDO, Zurich Insurance and 
Carlisle City Council. The 
total number of clients is 
more than 200.

VENDORS
Perfect Image began 
working with data blending 
and advanced analytics 
company Alteryx.

FORECASTS 
The company is targeting 
growth in excess of 20 per 
cent in the next financial 
year.

PERFECT IMAGE
www.perfect-image.co.uk
@perfectimage
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John Ryder joined ecommerce 
specialist Visualsoft in December 
2014 to head up its new Innovation 
Hub; to create and develop new 
software platforms that utilised the 

transferable skills within the company. 
Within a couple of months, he hit upon the 

idea of creating an alternative to the much-
maligned annual employee survey. 

Instead, a software platform would micro-
survey employees on a weekly basis and create 
more manageable results for HR managers 
and business owners to measure employee 
engagement and highlight areas of improvement.

Making it easily accessible through a website 
and charging a price per user would also open the 
service up to SMEs as well as large corporations.

The management team at Visualsoft 
immediately recognised the potential of the 
product and decided to create a stand-alone 
company, named Hive HR, with John as its 
managing director.

Over the past 12 months, John has sought to 
raise £300,000 investment for the venture through 
GrowthFunders, an FSA-regulated equity crowd 
funding and online co-investment platform, 
based in Newton Aycliffe. 

So far, he has sourced £260,000 through the 
scheme. 

Hive HR - which is being incubated by 
Visualsoft while the final funding is secured - 
launched a Beta version of its site in December, 
with a full launch planned for the first quarter of 
2016.

Employee engagement is becoming increasing 
important for companies of all sizes who want to 
improve staff retention and satisfaction levels, and 
to lower sickness and absenteeism rates. 

However, as John explains, levels of 
engagement among workforces remain 
shockingly low.

“A major survey has suggested that, in a 
typical company, only around 30 per cent of 
the workforce are fully engaged and working 
efficiently; 60 per cent are disengaged, so not 
working efficiently, while 10 per cent are actively 
disengaged and causing widespread negatively 
and damage to a company.”

Annual employee surveys (where staff are 
asked to complete around 50 questions once a 
year) are commonly used to measure engagement 
but this can present a number of problems, 
as John explains: “You create a whole spike of 
workload for the HR manager and then someone 
has to pick through all the data and decide on a 
number of actions.

“For employees, you’re asked to fill out a 
lengthy questionnaire and there can be an 

element of fatigue where people start to leave out 
the comments section in order to get it done as 
quickly as possible. 

“Some employers even give their staff time off 
to do the survey and this can have an impact on 
productivity.”

Hive HR instead provides one question and one 
opportunity to comment on any issues or ideas 
the employees may have, on a weekly basis.

“We’ve focused on making it really easy for 
companies to start micro-surveying,” explains 
John. “It’s literally a five-minute set-up. You go 
onto our website, register and fill out a short 
form. The company gets a unique link each week 
that they share with their employees.”

Hive HR has worked with a number of HR 
experts to create around 70 questions which 
companies can choose from (or they can create 
their own). The selected question is then sent to 
the staff members who have agreed to be micro-
surveyed, either via SMS, work email or personal 
email.

The anonymised results are collated in real 
time and fed back to a reporting suite where HR 
managers or company owners can access the 
information.

In addition, Hive HR has built Hive Fives 
into the platforms, which help to recognise and 
communicate good work and achievement within 
a company’s workforce. 

According to John, Hive HR’s micro-surveying 
method not only presents practical advantages for 
businesses but it can actually increase employee 
engagement.

“It gives employees a permanent voice and an 
opportunity to help spark dialogue for positive 
change within a company or organisation on a 
continuous basis,” he explains. 

Hive HR costs £1.75 per user per week, which 
makes the platform accessible for SMEs as well as 
larger companies; something that is an important 
element for John in developing the service.

“We see Hive HR as a platform that can benefit 
companies and organisations with as few as 20 
members of staff,” he satys

The target for Hive HR is to sign up a million 
employees to the site in the next five years - 
representing just three per cent of the total 
number of employees in the UK, there’s plenty of 
opportunity for these figures to grow.

John is also keen to develop the services of 
Hive HR as a performance tool focusing on how 
companies deliver customer appraisals. 

“Right now, though, we’re really happy with the 
product we’ve created,” he says. “It’s something 
that’s going to help companies and organisations 
measure and understand employee engagement, 
and make a real impact on their businesses.”

INTERVIEW
Hive HR

Hive HR is looking to reinvent the way 
businesses measure employee engagement 
through a micro-surveying digital platform. 
Alison Cowie speaks to its managing 
director, John Ryder, to find out why this 
spells the end of annual employee surveys

BRIGHT SPARK

HIVE HR
www.hive.hr
@hive_hr
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TIMELINE

Vic Young began his career in the motor 
retail industry at the age of 15 as a 
mechanic – by 1974, he’d launched his 
own car dealership, Vic Young, in South 
Shields, which has grown to become a 
multi-award winning business employing 
74 people. Vic Young (South Shields) 
Ltd now acts as a main dealership for 
Mitsubishi on Tyneside. In addition, 
Vic heads up Vic Young Conversions, 
which develops unique conversions 
for specialist vehicles, and Vic Young 
Mobility, which supplies cars, adaptations 
and wheelchair accessible vehicles 

THE LONG 
GAME

1974
Launches car dealership 

Vic Young

1988 
– Moves business to its 

current site on Newcastle 
Road, South Shields

2013
Company wins Extra Mile 
Dealership Award at the 

national Disabled Motoring 
UK Awards

2014
– Launches EVE (Electric Vehicle 

Evolution) an innovative wheelchair 
accessible electric vehicle conversion

1992
Launches Northern Truck Bodies 

(now Vic Young Conversions) 
and Vic Young Mobility

2013
Vic receives Special Award in 

South Tyneside Business Awards in 
recognition of his contribution to 

business in the area, business wins 
Service Company of The Year Award

2014
Oversees transition of 
the company from a 
Nissan franchise to a 
Mitsubishi dealership

1979
Starts selling Nissan vehicles

PRESENT
The motor trade is still extremely competitive, but 
it’s less fragmented and is driven by volume. Car 
ownership has increased dramatically; customers 
have much higher spending power now and easier 
access to finance too. 

Of course, technological progress has had a huge 
impact on the sector, too. But there’s no substitute 
for excellent customer service. At Vic Young, 89 per 
cent of our sales come from returning customers 
and our latest customer survey showed that 98 per 
cent of our customers were very happy with the 
level of service they received.

Aftersales care is also essential nowdays. People 
want to feel valued and to be looked after – even 
after they find their perfect car. You have to build 
relationships with your customers.

A car is one of the most expensive purchases 
anyone will make, aside from their home, so trust 
and transparency is essential in the sales process. 
We don’t ask what a customer can afford, we ask 
them what they want to spend, and then look at the 
price of the vehicle on the road, fuel, maintenance 
and settlement figure. We then provide a choice of 
vehicles for their consideration. 

FUTURE
I feel that the future of the motor retail industry 
looks bright, as long as dealerships look, learn and 
adapt. Plus, every company in the sector should 
remember that to be successful, they should listen 
to what the customer wants and realise that they are 
‘employed’ by the customer.

What’s on the horizon? I think that the future 
of the car will be in leisure travel, though perhaps 
not in our lifetimes, and that due to congestion and 
pollution, ‘shared’ travel will become the norm. 

Technology will continue to play a major role 
in shaping the industry, from an increased use of 
social media and information systems, to the use of 
more sophisticated electronics in vehicles.

I also think manufacturers need to look at the full 
service rather than just seeing cars as a commodity. 

We see ourselves as our customers’ “Lifelong 
Motoring Partner” and we live by that ethos.

PAST
When I started my career, the motor retail industry was, in many 
ways, very different to that which we see today. The competition 
was very fierce and there weren’t many opportunities in the 
sector -  I was a mechanic at the age of 15, and was successful in 
working my way up through the ranks, firstly being employed as 
an engineer, then going on to become a group services manager, 
general manager and then dealer training manager, before starting 
my own business. The market was also very diverse in the 60s 
and 70s, with more manufacturers and dealerships. It was very 
fragmented. And you also have to remember that the road system 
– and the experience of motoring – has seen huge changes over 
the last 50 years too.

INTERVIEW
Vic Young

VIC YOUNG
Vic Young Mitsubishi is located 
on Newcastle Road in South 
Shields, NE34 9QE

www.vicyoung-mitsubishi.co.uk
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Alan Shearer: local hero, Newcastle United icon, renowned BBC 
pundit and now businessman. He talks to North East Times 

about his journey into the business world with Speedflex, and 
how its all-inclusive approach to exercise has changed his own 

perspective on fitness training 

BUSINESS 
Shearer in 

COVER STORY
Speedflex



38 39

COVER STORY
Speedflex 

Everyone knows Alan Shearer, the 
footballer. During his 20-year 
professional football career he won 
the Premier League with Blackburn 
Rovers, secured 63 caps for England (34 

as captain) and gained iconic status at the club he 
supported as a boy, becoming Newcastle United’s 
talisman and scoring a record 206 goals over a 
ten-year period. He was also awarded numerous 
accolades and is listed in the FIFA100 list of the 
Greatest Living Footballers.

Since retiring, he has carved out a successful 
media career, where his unwavering analysis of 
the beautiful game has garnered him a permanent 
position on the Match of the Day sofa.

But what may not be so well known about 
the man from Gosforth is that - thanks to his 
involvement with the innovative fitness concept, 
Speedflex - he is also a businessman.

Speedflex was first developed in the USA and 
offers a combination of low impact, high intensity 
cardio, and resistance training. The Speedflex 
machine responds to the force applied by the user - 
as opposed to weight - meaning each individual can 
reach high heart rate zones, no matter what their 
level of fitness.

Being low impact also causes little or no muscle 
damage, which dramatically reduces stiffness and 
soreness after using the Speedflex machines.

While it was stateside, the concept attracted the 
attention of North East businessman Graham Wylie, 
the co-founder of Sage Group, whose more recent 
business interests include Close House golf club and 
technology company TSG.

Graham began funding the research and 
development of the Speedflex machine in the US, 
with the aim of bringing the concept to a European 
audience.

It was during this period that he sought advice 
from an ex-professional footballer friend who had 
more than a little experience of fitness training.

Graham asked Alan if he knew anyone who 
had the expertise to evaluate the potential of 
the Speedflex machine, and he suggested Paul 

Ferris, the former professional footballer and 
physiotherapist at Newcastle United Football Club. 

It was after Paul visited the US and gave Speedflex 
the green light that Alan tried the machine.  

He reflects: “I had never particularly enjoyed 
fitness training and had spent my life with people 
offering me the latest way to recover from injury or 
get stronger. 

“I have very little time for fads or the latest 
gimmicks but I could see the potential of Speedflex 
the first time I put my hands on the machine.”

Graham, Paul and Alan joined forces to form 
Speedflex (Europe) Ltd, with each bringing their 
own individual strengths to the business - as 
Alan explains: “Graham has the experience and 
understanding of the business world and an 
incredible track record, while Paul - as managing 
director - brings the medical expertise and 
understanding of exercise and training. 

“I have very little time 
for fads or the latest 

gimmicks but I could 
see the potential of 

Speedflex the first time 
I put my hands on the 

machine.”
- ALAN SHEARER
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“My role is to help raise the profile of the brand 
and I am a genuine believer in Speedflex as an 
exercise concept.”

Initially, the strategy was to sell the Speedflex 
machines to football clubs, hospitals and individuals 
but the plan quickly changed. 

Instead, the company created stand-alone centres 
in Newcastle, the City of London and Surrey, which 
offered Speedflex sessions in a safe and controlled 
environment on a membership basis. 

Each 30 or 45-minute session is led by a personal 
trainer and participants’ heart rates are individually 
monitored.

“It means that Speedflex can be all inclusive,” says 
Alan. “No matter who you are, how old you are or 
how fit you are, you can come into Speedflex and 
train to your maximum next to anyone.”

Speedflex (Europe) Ltd now has eight sites across 
the UK, including some machines placed in existing 

gyms on small group premium offerings.
The company currently employs 70 members of 

staff, which is expected to rise rapidly as five more 
Speedflex sites open in the coming months.

For Alan, it was never his long-term plan to 
go into business after his professional footballing 
career.

“I always assumed I would go into management 
of a football club and therefore hadn’t considered 
a career in business outside of that,” he reflects. 
“However, my football opened up a number 
of different opportunities and I have enjoyed 
being able to step into a different environment 
with Speedflex, which fits in with my media 
commitments.”

The transition into business has been a learning 
curve for the former professional footballer. It has, 
of course, helped to be working alongside one of the 
most successful businessmen in the region.

“Graham is great to work with because of his 
relentless enthusiasm and pursuit of success,” says 
Alan. 

“He is a fair man, but knows what he wants and 
the best way to achieve it. He has a great energy and 
we have all bought into his aims and ambitions. It 
is fascinating to see how passionate he is about this 
business, having had such success in the past; he 
wont be sidetracked by any obstacle.”

Alan, Graham and Paul are looking to grow the 
Speedflex brand further with the aim of having 100 
sites in the UK before rolling it out into Europe.

Achieving this is not only about identifying 
sites that will achieve the best footfall, access and 
attendance, but making sure that everyone involved 
buys into the Speedflex philosophy.

For Alan, he will continue to apply the same 
focus to Speedflex as he did to his football career. 

“Whether it’s football or business, you have to 
have passion, be driven and committed. If you 
don’t have these qualities, you wont be successful 
in either. 

“To sit in a boardroom and give an honest 
opinion is no different to doing so in a football 
dressing room. 

“If I have something to say that I believe is 
important, then I’m going to say it. Not everyone 
has to agree with it, but it’s important to say it. 

“I have always relished a challenge. Football or 
business; a challenge is a challenge.”

COVER STORY
Speedflex 

SPEEDFLEX
Speedflex Newcastle is located at Nelson House, 
Fleming Business Centre, Jesmond, NE2 3AE

www.speedflex.com
@SpeedflexEurope
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Not-for-profit Group Training 
Association Seta was established 
over 40 years ago to service the 
needs of engineering businesses. 
In an economy where there is huge 

demand for engineering skills, its services and 
capabilities have never been more important. 

A registered charity, Seta has a strong track 
record of delivering apprenticeships, traineeships 
and standard and bespoke commercial training 
courses in subjects including mechanical 
engineering, welding, electrical engineering and 
health and safety. It also recently launched a range 
of business and professional apprenticeships, 
helping young people gain skills in areas such 
as management, administration and customer 
service.

As an established training provider which works 
with major companies such as National Oilwell 
Varco, Grundfos and Nissan, Seta felt its brand 
and marketing presence was outdated and didn’t 
fully convey its experience and depth of training 
capabilities. Seta approached strategic marketing 
company Horizonworks to help create a new 
brand and website that would appeal to its target 
audiences of prospective apprentices, employers 
and potential course delegates.

Horizonworks has substantial experience 
in strategic marketing for the engineering and 
manufacturing sectors, with clients including 
Billingham-based pump distributor and 
manufacturer Tomlinson Hall and powertrain 

systems developer Hyperdrive Innovation. It has 
also worked in the education and skills sector, and 
boasts a firm grasp of the skills landscape due to 
its work for organisations such as the North East 
Local Enterprise Partnership.

Horizonworks developed a range of key 
messages for Seta, which are now utilised across 
its marketing activities, and created a fresh new 
brand and visual style designed to appeal to the 
organisation’s target audiences, based around the 
strapline ‘shaping workforces, engineering the 
future’.

Newcastle-based Horizonworks also designed 
a new website for Seta (www.seta.co.uk), 
implementing the new brand and visual style; 
the website features an online apprenticeship 
application system, comprehensive course 
information, news and downloadable content. 

To ensure Seta connected with target audiences, 
a large focus was placed on case studies featuring 
employers, apprentices and former apprentices – 
this was accompanied by striking photography. 
Banner stands, brochures and additional 
marketing material was created in order to 
aid Seta’s business development at exhibitions, 
networks and events.

Due to the success of the new brand and 
website, Horizonworks was commissioned to act 
as the full service marketing division for Seta, 
helping deliver its full marketing strategy. During 
2015, Horizonworks has supported Seta in raising 
its profile regionally and nationally with public 
relations campaigns focused on regional and trade 
press, social media activity and digital marketing 
initiatives.  

Managing director of Horizonworks, Samantha 
Davidson, comments: “We’ve been delighted to 
support Seta in reaching more young people and 
employers, and promoting its training capabilities.” 

Robin Lockwood, chief executive of Seta adds: 
“Horizonworks was recommended to me by a 
third party, and I would have no hesitation in 
recommending the company to others. The team 
listened carefully to what we wanted; showed a 
good understanding of our sector, and translated 
the brief into a series of deliverables that we were 
extremely pleased with.

“As a small business with no internal marketing 
team it is good to know we have a responsive and 
dependable external team, that we can rely on and 
we continue to use on a regular basis.”

MARKETING 
Horizonworks

When Washington-based training provider, Seta, needed to rebrand and raise its profile, it turned 
to strategic marketing company Horizonworks for support

SETA GEARS UP ITS MARKETING

HORIZONWORKS
www.horizonworks.co.uk
0345 075 5955

SETA
www.seta.co.uk
0191 416 2860
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The Government recently announced 
a new apprenticeship levy in 
support of its ambitious pledge to 
increase the quality and quantity of 
apprenticeships in England by three 

million by 2020. 
From April 2017, businesses with a wage 

bill above £3 million will be required to pay an 
apprenticeship levy of 0.5 per cent of the company 
payroll. It is expected that £11.6 billion will be 
raised over this parliament to put back into 
training apprentices.

Whichever way you look at it, the levy is 
essentially a new payroll tax which, in times of 
increasing business rates and the introduction 
of the living wage, will put extra pressure on our 
region’s employers. And while the allowance 
means that 98 per cent of businesses are exempt, 
the remaining two per cent employ nearly two 
thirds of the private sector UK workforce.

That said, employers who embrace the levy can 
see it as an investment in their businesses. The levy 
will support all post-16 apprenticeships in England 
and provide North East businesses with funding. 
All employers, regardless of whether they pay 

the levy or not, will be able to access government 
funding for apprenticeships – so it’s good news for 
micro and small business owners. 

Apprenticeships are a great way to grow your 
workforce bring in up-to-date skills, and to 
nurture and up-skill new and existing employees 
to improve performance and productivity. 

The funding will be controlled by employers 
through a digital apprenticeship voucher, and 
firms that are committed to training will get more 
back than they put in. 

This puts the employer firmly in control of the 
quality of apprenticeship provision and Gateshead 
College is committed to helping businesses get 
the most out of what they invest. We work closely 
with businesses to understand what skills and 
knowledge their employees need to hit the ground 
running and then provide the training courses to 
match. 

Gateshead College delivers more than 2000 
apprenticeships each year to many employers 
across a wide range of sectors, including advanced 
manufacturing, construction, engineering, 
hospitality, logistics, automotive and hair 
and beauty – as well as new and emerging 
technologies. We have been heavily involved 
with trailblazer apprenticeships, where groups 
of employers join forces with training providers 
to design new apprenticeship standards for jobs 
in their sector. We are at the forefront of smart 
metering trailblazers, working with employers 
across the energy sector, and have played a key 
role in designing the automotive manufacturing 
sector’s maintenance technician apprenticeship. 
I’m proud that our apprentices are consistently ten 
per cent above the national benchmark for their 
achievements on their programmes and we are 
among the top providers in England for a third 
year in a row; this was recognised by Ofsted when 
they graded us as ‘outstanding’ in our June 2015 
inspection.

There’s a lot of emphasis from central 
government on achieving the three million target 
by 2020 and with that comes a myriad of policy 
updates and publications that employers need 
to get their heads around – a time-consuming 
task for busy employers. Gateshead College will 
be running breakfast events to offer advice and 
guidance on the opportunities as well as the 
obligations that these policies will bring. 

EDUCATION
Gateshead College

The recent announcement should be seen as an opportunity by North East businesses, says 
Judith Doyle, principal and chief executive of Gateshead College

APPRENTICESHIP LEVY

GATESHEAD COLLEGE
For more information speak 
to Gateshead College’s 
apprenticeship team 

0191 490 2258
www.gateshead.ac.uk
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Damira Dental Studios has created a 
franchising opportunity whereby 
individual practices are supported by 
a highly experienced and dynamic 
central head office facility, offering 

training and mentoring, hands-on support, HR 
and marketing, depending on the size of the 
practice and its individual requirements.

Bespoke management support is also provided 
by Damira – which operates a growing portfolio 
of 16 dental practices across the South of England 
– for a full range of issues, from HR guidance 
to performance management systems, CQC 
systems & procedures, clinical audits and financial 
management.

The model, which is a first for dentistry, is 
designed as an accessible means for young, 
dynamic associates to begin their journey into 
practice ownership.

Damira has already secured its first franchisees, 
with high levels of interest from several other 
parties, and the opportunity is open to any 
associate dentist with at least two years’ experience 
who can raise 10 per cent of the purchase price as 
deposit. 

The newly-introduced franchising model comes 
as the latest step in the company’s rapid expansion. 
Since being established in 2003, Damira – owned 
and founded by Dr Anushika Brogan – has 
added continually to its portfolio, with its latest 
acquisition being made only this month.

Dr Brogan – who recently rebranded the 
business from Aspire Dental Care UK – says: 
“Our franchising model is a first for dentistry 
and having built up my own business from a 
single practice, I recognise what the challenges 
are in securing your first surgery. Our model, 
which is similar to the one used by Specsavers 
and Vets4Pets, is one I believe is accessible and 
supportive for ambitious dentists wanting to make 
their first acquisition, with a view to owning it a 
few years down the line.”

Dr Brogan and Damira Dental Studios use the 
legal expertise of the specialist dental team at law 
firm Sintons, based in Newcastle. The team, led 
by partner Amanda Maskery - one of the UK’s 
leading dental lawyers - offers a full service to 
dental professionals to handle the entire spectrum 
of matters, including sales and disposals, advising 

on finance, contracts and partnership agreements, 
employment and HR issues and dispute resolution.  

 Dr Brogan said: “Amanda and the team at 
Sintons offer high-quality and to-the-point legal 
advice and are very knowledgeable about the 
sector. I have a very strong relationship with 
Sintons, and Amanda in particular, and feel she 
has made real efforts to understand my business 
and what we are trying to do, and advise and 
support me accordingly.”

Amanda, who is also chair of the Association 
of Specialist Providers to Dentists (ASPD), said: 
“We have worked with Anushika for several years, 
during what has been a strong period of growth 
for her business, and have been able to support her 
with all of her legal requirements during that time. 

“The specialist dental team at Sintons is able to 
provide expert advice on a full spectrum of issues 
for dental professionals. Being a full service firm, 
we offer the whole range of services from one 
building, and our team works closely together to 
ensure a seamless approach. We have worked with 
a large proportion of our clients for many years, 
which is testament to the quality of what we do 
and the service we provide.”

LAW 
Sintons

A new franchising model – a first for the dental sector – has been launched by one of the UK’s 
most rapidly-expanding dental businesses, with legal advice from Sintons

ALL SMILES FOR DAMIRA 

It’s natural to reflect on the past year and make 
plans for the new year now that Christmas is 
over and we’re into 2016. At Perfect Image, 
2015 was another bumper year for us – we’ve 
achieved so much. From high-profile client 

wins to strategic partnerships with industry-
leading vendors, from new appointments to seeing 
members of staff promoted into new roles, last 
year was certainly one of the best.

But our continuing success isn’t a case of fate; 
it’s the result of a carefully crafted team of experts 
working together to deliver intelligent IT solutions 
for our customers. Our staff satisfaction survey 
tells us that people are happy here; they enjoy 
working for the company in an interesting (and at 
times challenging!) environment, and that makes 
all the difference. If your staff are satisfied, they’re 

prepared to go the extra mile and deliver top-class 
work, time and again.

We understand the value of our people and 
invest a lot of time making sure that we have 
the best people in place across all areas of the 
business, and then actively promote the growth of 
our team. 

We do this through tailored career development 
plans, workshops and demos with the vendors we 
work with, attendance at conferences and events 
so we can learn from figures-heads in the industry 
– the list goes on. 

Ultimately, the success of any company lies with 
the people in it. So if you’re looking back at your 
business and you didn’t achieve what you’d set out 
to in 2015, make people development a priority if 
you want to see success this new year.

TECH
Perfect Image 

Kay Lees, HR manager at Perfect Image urges business leaders to put people first, if they want to 
see success in the new year.

PUTTING PEOPLE FIRST

PERFECT IMAGE
www.perfect-image.co.uk
@perfectimage
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SINTONS
Photo: Dr Anushika Brogan 
(Damira)

www.sintons.co.uk
@sintonslaw
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Recent reports and statistics show that 
the divorce rate is steadily decreasing, 
except within one significant sector: 
the over 60s age group. Divorce 
statistics produced by the Office for 

National Statistics show the number of people aged 
60 years and over divorcing has risen significantly 
since the 1990s - by as much as 73 per cent. The 
Baby Boomers are now Silver Separators!

A number of theories for this increase have been 
offered, with so-called empty nest syndrome being 
cited as one of the most significant reasons couples 
who have been together for many years decide to 
part company.  

With the children having grown up and 
moved out and with time on their hands together 
following retirement, mature couples are finding 
that not only do they have less in common than 
they thought, but that they are not prepared to 
simply tolerate each other once their family has 
moved on. With many people remaining active 
for longer, some are seeking to make the most of 
a time in their life without familial ties and with a 
level of financial certainty.

Despite the average length of marriage of 
divorcing over 60s being more than 27 years, it 
seems that is no longer a bar to starting over. It 
has been suggested that the lessening stigma of 

divorce contributes to this rising trend, as does the 
increased financial independence of women.

Ros Altmann, director general of the over 50s 
group Saga, has said: “For many, it’s the start of the 
next phase of their lives, not the end of their life as 
people in the past were often led to expect.”

It’s a fact that we’re living longer and the overall 
number of people over 60 is increasing. 

The reality of these needs sensitive and expert 
handling: for some, it can leave at least one of the 
parties to the marriage feeling vulnerable and 
lonely and seemingly ill-equipped for single life 
at a mature stage in life, plus dividing possessions 
and starting again can be deeply traumatic after so 
many years as part of a couple.

As with everything, a situation which is not 
going to go away is best faced with an armoury 
of information and options. Knowing how to 
source support on a legal and financial level, and 
more importantly, on an emotional level is key to 
moving on. Advice on pension entitlement and 
the effect divorce will have is of course of primary 
importance for people of this age group.

Equally, this doesn’t mean the end of the road 
for everyone who finds themselves divorcing later 
in life. This means, for those who go on to new 
relationships and perhaps marriages, planning 
for provision for both new and existing families, 
which in turn requires advice about having a 
prenuptial agreement. This is not as materialistic 
as it may seem when adult children and 
grandchildren are involved in the extended family.  
Divorce changes wills and inheritance issues can 
be a serious consideration.

We recognise that at Major Family Law and 
have a number of services specifically designed to 
support you and ensure that you are able to start a 
new chapter this New Year with confidence.

LAW 
Major Family Law

Joanne Major, managing director of Major Family Law, reflects on the growing rate of divorce in 
the over 60s

TOO LATE TO START OVER?

MAJOR FAMILY LAW 

www.majorfamilylaw.co.uk
@MajorFamilyLaw
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“For many, it’s the start of 
the next phase of their lives, 

not the end of their life as 
people in the past were often 

led to expect.”

RECRUITMENT
actu8

For over a decade, the team at actu8 
Recruitment has taken pride in our 
professional, targeted and discreet 
approach. We see communication as 
key to our success. We keep our clients 

and candidates informed at all times, coaching 
each through the recruitment process, listening to 
key requirements and undertaking individual and 
personal research to provide unique tailored career 
opportunities to meet our clients’ needs.

Over the coming year, we plan to add further 
specialist consultants to the business and establish 
the actu8 brand as one of the region’s sector-
specific market leaders from our Newcastle 
Quayside base.

I have joined actu8 with 20 years’ recruitment 
experience and having spent three years working 
closely with some of the best ‘search and selection’ 
consultants in the Asia-Pacific regions and 
Australia. 

In Newcastle, and in fact across the UK, I feel 
we have de-humanised recruitment. Too many 
consultancies have taken the ‘people’ out of a 
‘people business’. Job boards, online applications 
and smart recruitment systems have replaced 
people talking to each other. It is too easy and 
comfortable to sit behind a computer screen 
and let technology do the job. For me, seeing 
the differing cultures where people still interact 
was eye opening, and there is respect for the 
personal touch, education and self-development, 
which took me back to why I first fell in love with 
recruitment. 

At actu8 we take more time to listen to people, 
putting the recruitment requirements of the 
employer and employee before the needs of the 
consultancy. We will look for best solutions, not 
just the quick fits. 

We are going to put the personal back into 
personnel.

actu8 Recruitment’s newly appointed director, Simon Pattinson, reflects on putting the personal 
touch back into recruitment

MOVE TO INSPIRE 

ACTU8 RECRUITMENT 
actu8 Recruitment specialises 
in construction, consultant 
engineering, architecture, 
manufacturing engineering, 
HR and admin support

www.actu8.co.uk 
recruit@actu8.co.uk
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RUN NATION’S 2016 
EVENTS

Feb 14: LOVE2RUN 
Valentines 10k, Town Moor, 
Newcastle 

Feb 14: LOVE2RUN 
Valentines 10k, Victoria Park, 
London

Feb 21: Run Scotland 10k, 
Strathclyde Country Park, 
Hamilton

March 19: Run 
Northumberland 10k, 
Cragside

April 3: Run Northumberland 
Half Marathon, Kirkley Hall

April 4: Run Durham 10K, 
Hamsterley 

May 15: Tynedale Half 
Marathon, Hexham (part of 
the Northumberland Festival 
of Running)

June 1: Run Northumberland 
10k, Vindolanda, Hexham

June 12: Run 
Northumberland 10k, 
Bamburgh 

June 29: Run 
Northumberland 10k, Kirkley 
Hall

Aug 17 Run Northumberland 
10k, Stamfordham 

Sept 9: Run Durham BIG 10 
Miler, Hamsterley

Sept 25: SCA Prudhoe 
Miners 10k and Junior Run, 
Prudhoe

Oct 9: Run Northumberland 
10k, Matfen

Oct 16: Run Scotland 
Rannoch Marathon/Half 
Marathon, Kinloch Rannoch, 
Perth & Kinross

Oct 23: Run Northumberland 
Castles Marathon/Half 
Marathon, Bamburgh

Nov 27: Run Northumberland 
BIG 10 Miler, Kirkley Hall
 
Run Nation is planning 
further runs in Lazonby, 
Cumbria, Newburn, 
Newcastle, Ampleforth, 
North Yorkshire and at Holy 
Island, Northumberland. 
Check the website for 
confirmation of dates. 
 

INTERVIEW
Run Nation

How did your love of sport begin?
I went to Hexham High School where I developed 
a love of sport, primarily through rugby and 
athletics. I got to a national and international level 
in Athletics in sprint hurdling while at school and 
went on to study sport at university. 

Why did you turn to the decathlon?
I was five years behind the likes of Colin Jackson. It 
was hard to see a future in elite hurdling when you 
had the best in the world to race against, so I moved 
into decathlon while I was university in London. I 
trained at Belgrave Harriers, where I was rubbing 
shoulders with Daley Thompson. I gained a real 
passion for decathlon and I got more enjoyment out 
of it than concentrating on just one event. 

What did you do after graduating?
I returned to the North East and spent five years 
teaching and lecturing at Newcastle University and 
Northumberland College. Then I got what was my 
ideal job at the time: a regional manager position 
for England Athletics. It meant I was living and 
breathing the sport. 

When did you start arranging events?
I’ve always been interested in the events side of 
sport and I organised the University National 
Championships the year after I competed in them.

I started organising an annual decathlon meet 
at Hexham, which is where Dean Macey qualified 
for the 2004 Athens Olympics. He was famously 
interviewed afterwards standing in a wheelie bin 
of ice. Lots of people copy it now; I have photo of 
Jessica Ennis in a wheelie bin in Austria!

I also brought the double decathlon to the UK 
for the first time. It’s a crazy event where you do 20 
different track and field events over two days. We 
started it in Hexham in 1999 and the next year it 
became the World Championships. There’s a group 
of athletes who live for their double decathlons. 

In addition to this, I had been organising 10km 
and half marathon runs in Northumberland which 
were growing in number and popularity.

I never set out to make money out of organising 
events; it was a labour of love. But I realised I could 

create a business to expand the races outside of the 
county and established Run Nation in 2013.

How has Run Nation developed since then?
The number of runs has increased each year. In 
2016 we are hosting 14 events in Northumberland, 
three in Durham, two in Cumbria, two in Scotland, 
one in Newcastle and one in London. 

How big is your team?
I’m the only full-time member of staff. But I have a 
great event crew who make themselves available for 
the events. 

We work with a medical/first aid team and each 
race requires a number of volunteer marshals (to 
whom we pay expenses). We also work closely 
with Northumbria University offering placements 
to students who are completing the sports 
management course.

What types of runners do you attract to your 
races?
We attract everyone including club runners, non-
club runners and people who have never done a run 
before or want to move up from the weekly 5km 
Parkrun. With each run, we try and make everyone 
feel part of it, whatever their level.

What advice would you give a novice runner?
I would always encourage people to go along to 
a club. It’s not as intimidating at you’d think; it’s 
just helpful to have a more structured training 
programme. There are also a number of informal 
jogging groups that are ideal for taking your first 
steps into regular training. 

The great thing about distance running is that it’s 
something you can do at any age. It’s much easier 
than starting as a 50-year-old in pole valut or the 
hammer. 

What’s your ambition for Run Nation?
To continue to increase our races each year. I 
eventually want Run Nation races to be held in 
all four corners of the country, but I’m mindful of 
controlling the growth so that each race is good 
quality. 

Hexham-born Richard Hunter represented England and Great Britain as a 
youth in the 110m hurdles, before turning his attention to the decathlon. 
His passion for athletics has continued throughout his life – both as a 
hobby and in his work. In 2013, he established Run Nation, which offers a 
series of 10km, half marathon and marathon events across the UK each 
year

RUNNING MAN

RUN NATION
For full listings and to sign up 
for a Run Nation event visit:

www.run-nation.co.uk
@RunNationUK
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PROPERTY 
George F White

Robyn Peat, managing partner of land, property and business consultancy George F White, 
reflects on its award-winning team in 2015

A PEOPLE-CENTRED 
APPROACH 

It was a pivotal year for businesses in the North 
in 2015 - the Northern Powerhouse agenda 
has made big strides, with devolution powers 
being agreed across the North East and Tees 
Valley regions. One of the most exciting and 

promising aspects of the deal is the power that local 
authorities will have over resources and policies 
that affect the everyday life of local businesses, 
whatever their sector or size. 

It’s great to see local business people having an 
influence over regional business matters. I firmly 
believe that a people-centred approach to business 
holds the key to success. At George F White, we 

are all about people. As a consultancy, our market 
knowledge and ability to educate clients when 
making key decisions comes from the people who 
work across the business. By giving the right tools 
to excellent people - the team - we’re able to give 
the right guidance and support to clients.

Last year was a triumphant one for George 
F White, with multiple award wins across the 
company,  showcasing the individual strengths 
we have within a committed and close-knit 
team. 2015’s award winners include our letting 
business, from director-level roles and mid-level 
management, to apprentices. 

At the North East Woman Entrepreneur of the 
Year awards, Holly Armstrong, director of GFW 
Letting and operations manager of George F White, 
won the Leadership Award. Fran Mulhall, regional 
operations manager at GFW Letting, also beat stiff 
competition in the service category, picking up the 
Best Service Award. Fran has also been shortlisted 
for Best Newcomer at The Chronicle Sunshine 
Fund’s Glass Slipper Awards, which takes place 
early this year.

One of our partners, Jonathan Wallis, received a 
high commendation at the RICS Young Surveyor 
of the Year awards; a fantastic achievement on 
a national level. Also, one of our first ever GFW 
Letting apprentices, Adam Bishop, was recently 
named Apprentice of the Year at the Newcastle 
Business Awards for his success and continued hard 
work. 

Not only did last year’s array of award wins 
recognise the promising careers of individuals 
across the organisation, it also made me feel, as 
managing partner, proud and even more excited 
about expanding the business and being able to 
bring people on within it. 

As a consultancy, getting the right recruits to 
join the business and fulfil their true potential is a 
priority. People do business with people, therefore 
it is crucial that we protect our people-driven brand 
and values and continue to push this ethos forward. 
2015 was a great celebration of our people-
centred approach and we look forward to an even 
better 2016. As ever, we will be looking to create 
opportunities for junior employees to develop their 
career paths as, ultimately, it is the people of the 
business who hold the key to success and growth.

GEORGE F WHITE 
www.georgefwhite.co.uk
@GeorgeFWhite
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Togarashi spiced salmon 
fillet with sweet and sour 

vegetables 

FOOD & DRINK 
Sohe

I’m guessing that, by now, most of you will be 
sick of the turkey, ‘trimmings’, chocolates, mince 
pies and booze you’ve been cramming into your 
mouth over the festive period. It’s the same 
every year, isn’t it?

January is traditionally the time when you ditch 
the rich and/or sugary fare and try to eat healthily.

But detoxing post-Christmas doesn’t have to 
mean staying in and eating salad leaves. Sohe, on 
Jesmond’s Osborne Road, offers the perfect antidote 
to festive overindulgence.

The eatery offers experimental Asian fusion 
cooking and an exotic and eclectic interior – 
complete with a statement mosaic bar serving a 
range of cocktails.

During the day, Sohe serves the al la carte 
menu with starters, tempura and dim sum priced 
at around £7 each, and stir-fried, barbecued and 
roasted dishes and curries priced between £13 and 
£24 each.

There is also a great value lunch menu served 
between noon and 4pm for a very reasonable £8.90 
(one dim sum and one main)

I, of course, visited Sohe pre-Christmas for the 
purpose of this review and the restaurant was in flux 

between its festive and new year menus. 
However, a quick chat with the friendly and 

ultra-professional manager later and the amenable 
head chef agreed to whip up a range of dishes that 
will be available in January – most of which, I was 
told, would be featured in the excellent value lunch 
menu.

What followed was a celebration of tastes 
from the East with beautifully executed flavour 
combinations - often so hard to recreate in the 
kitchen at home. Or is that just me?

Highlights of the meal were the deep and earthy 
Japanese ramen broth with enokitake mushrooms, 
and the tofu chu chee churry with Asian vegetables. 
Being a committed carnivore – and to my shame - I 
would never think to order a dish that featured tofu. 

But the panfried bean curd tasted amazing, 
combined with a wonderfully velvety sauce that 
provided just the right amount of heat to be punchy 
without being overpowering. 

As we were still in December, two of us indulged 
in desserts - the gingerbread with satay sauce 
proving the better of the two; I would definitely 
recommend it if you are still looking for a sweet 
treat this January. 

SOHE
97 Osborne Road, 
Jesmond, NE2 2TJ

www.sohe.co.uk

i

Thai fishcakes 

Tofu chu chee churry with 
Asian vegetables  

Vietnamese spring rolls  

Chocolate torte with fresh 
raspberries  

Chocolate torte with fresh 
raspberries  

Thai crispy rice balls  

Japanese ramen broth 

Comparison:

FAT BUDDHA ASIAN 
BAR AND KITCHEN 
Located in Newcastle town 
centre, the restaurant sits 
above a lively bar making 
it the ideal location for a 
celebratory meal. It offers 
handcrafted Asian cooking 
with a lunch menu, dinner 
menu, family hour and party 
banquet offering. There is 
even a special gluten-free 
menu.

www.fatbuddhanewcastle.com

ZEN 
Zen, located on Court 
Lane in Durham, offers 
Thai and Pan-Asian meals 
and authentic street foods 
day and night. There’s 
even an extensive ‘urban 
jungle’ alfresco dining area 
– complete with heaters to 
keep you warm, whatever 
the weather. 

www.zendurham.co.uk

WAGAMAMA
This popular chain 
restaurant has outlets 
in Eldon Square and 
the Metro Centre. The 
Japanese-inspired canteen-
style eatery is described 
as offering ‘fresh, lively 
food (with soul)’: range 
of omakase, ramen, 
teppanyaki, donburi, curries 
and salads and a kids’ menu 
to tempt you and your 
family after a hard day’s 
shopping. 

www.wagamama.com

MANTRA 
A recent addition to 
Newcastle’s dining 
scene, Mantra serves up 
authentic Thai dining from 
owner Jeab Prapunwong 
who has restored the 
former Waterside Palace 
building on Forth Banks in 
Newcastle, where he started 
his culinary career as a 
waiter.

www.mantra-thai.co.uk

Dim sum:

Mains:

Desserts:

Alison Cowie visits Jesmond’s Sohe to indulge in some exciting 
Asian fusion cooking

BUSINESS LUNCH: 
SOHE
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MEDIA
JUMP 

Tell us a bit about the three of you and what makes 
you a strong team of directors ...
Lucy Batley: Nine years ago Rob and I were both 
running separate businesses but we increasingly 
found ourselves collaborating on client projects. 

Robert Brown: We were separated by a flight of 
stairs, but that was it. We have always believed 
that a combination of great design, original ideas 
and excellent functionality and technology builds 
brands, so it made sense to combine the businesses.

Dan Appleby: I guess the easiest way to describe our 
roles is that Rob and his team make things work, 
Lucy and the creative team deliver an impact and I 
try to make sure that it’s practical from a marketing 
point of view. Rob and Lucy’s roles may be ‘sexier’ 
than mine, but we are all as important as each other 
– otherwise we would just end up producing things 
for vanity’s sake. 

You describe your team as the ‘felt tip fairies’ 
(designers) and the ‘Tefal heads’ (coders). What is 
the real strength in the combined skill set?
LB: Definitely return on investment for our 
customers. When you look at our work for the 
People’s Theatre in Heaton, it looks great and is 
very different from what other theatres are doing. 
Importantly it has also delivered a 50 per cent 
increase in ticket sales.

RB: Our next challenge for the theatre is to improve 
the user experience of booking tickets online. 
Online ticket systems are generally pretty rubbish, 
so we’re going to design and build something really 
cool to make the whole process easier and take 
some of the user pain away.

DA: Design creativity and powerful ideas are 
essential to any effective marketing, but we also 
merge this with formidable technical and digital 
knowledge. JUMP is a North East business that 
consistently outputs world class graphical and 
digital materials.

It must be great working in such a creative 
capacity …
LB: Lots of people think what we do must be great 
fun, and it can be, but it’s bloody hard work as well, 
and that’s the bit that people don’t see. We don’t just 
sit around brainstorming for hours over chai lattes. 
The creative process can be a challenging one. 

RB: Running a creative company is a complex 
business. You have to balance the demands of 
employees, clients and suppliers while always 
maintaining the quality of work. It’s been important 

for us to focus on what we’re good at, and the kind 
of work we want to produce …

LB: … and, as importantly, what we don’t want to 
do. There are too many companies that say they 
can do branding, design, marketing, advertising, 
websites, apps, PR, search engine optimisation, 
events, basically anything that they think their 
clients could want. Our approach is to focus on 
what we do well, and if we can’t do something, we 
tell our clients.

DA: It happens far too often when an agency tries to 
deliver something they’re not geared up for. It rarely 
ends well and it actually takes more time away from 
doing something you’d be better at. So why bother? 
Life is too short and there’s enough work out there 
to concentrate on what you want to do as a business. 

RB: I think clients value that approach. They know 
where they stand, but it relies on working with 
clients who can tell the difference between experts 
in their field, and companies claiming to be a jack 
of all trades.

So how do you develop strong client relationships?
DA: I believe that, as an agency, we should be as 
demanding of our clients as they are of us. After 
all, they play a big part in the conception, creation 
and quality of the work we produce. The best work 
always comes out of a strong relationship based on 
trust and collaboration. When you find yourself 
able to present bold ideas you’re not sure a client 
will like, but that you believe is the right solution for 
the brief, that’s when you know you have a strong 
relationship. 

Meeting the three directors of brand, design and digital agency JUMP is exhausting - in a good 
way. At times it feels like watching a three-way tennis match as they go back and forth between 

each other. What is clear is that these three people may all have different strengths, but they 
believe in the same thing, that there is great value in good design …

Pictured left: Left to right: Lucy Batley (co-
founder and creative director; Robert Brown 
(co-founder and CEO) and Dan Appleby 
(managing director)

JUMP 
www.wesayhowhigh.com
@yousayjump

i

 MAGIC NUMBER
Three is the
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“Lots of people think what 
we do must be great fun, 

and it can be, but it’s 
bloody hard work as well, 
and that’s the bit people 

don’t see. We don’t just sit 
around brainstorming for 
hours over chai lattes. The 
creative process can be a 

challenging one.”
- LUCY BATLEY 

MEDIA
JUMP 

RB: We don’t have project managers or account 
handlers at JUMP, which our clients appreciate. It 
means they get to work directly with the people 
doing their work, and they don’t have to pay for a 
layer of middle management which can often clutter 
up the process.

How important are the people in your team to the 
success of JUMP?
RB: Over the years we’ve seen the positive effect of 
those who fit in, want to create exceptional work and 
contribute to the team. We are really savvy about 
getting the right kind of qualities in the people we 
employ and we always hire based on personality 
and attitude. 

DA: We’ve got such a strong team now, blending 
exciting creative and strategic talent with very 
clever technical people who are producing amazing 
solutions for our clients.

LB: I truly believe that designers should read, travel, 
watch films and be innately curious. Good design 
is about sharing emotions and being exceptional 
communicators. To create effective design, we need 
to understand the world and the people who live 
in it.

How do you win new work and commissions?
LB: A lot of new client work comes from referrals 
and recommendations, which is a credit to the 
hard work our team puts in. We wouldn’t get repeat 
business or those recommendations if our clients 
weren’t confident in our ability to deliver for them.

DA: I think it’s fair to say that we need to be more 
proactive than we have been in the past. We’re a bit 
under the radar mainly because we don’t shout as 
loudly as some other agencies. But when people see 
our work, they can tell pretty quickly that our team is 
very talented. There are some hugely ambitious and 
exciting businesses out there in the North East, and 
part of our challenge is to help those people find us.

RB: It’s always about getting to know our clients, 
and for them to get to know us. We’re confident 
that when a client tests us out on a project we will 
do a great job for them which will lead to more 
work. We’ve been fortunate enough to work with 
clients like Montane for the last seven years and 
we continue to push ourselves to do even better 
work for the extreme sportswear company, like the 
responsive e-commerce website we’ve just launched. 

DA: We’re invited to pitch quite often, which is a 
contentious issue within our industry. If they had a 

choice, most agencies wouldn’t do it because of the 
internal cost involved. But the truth is that it is a part 
of the industry that won’t go away until everyone 
stops doing unpaid pitches, and that isn’t going to 
happen anytime soon. There will always be at least 
five agencies willing to pitch for free, even if they 
claim different.  Once you accept that, then you start 
to see pitches for what they are, opportunities to 
show a potential client what you can do. And on a 
level playing field, and with a decent client brief; I’d 
put our team and solutions up against any agency in 
the north. 

What does the future hold for JUMP?
RB: Over the last 12 months we have doubled our 
office space in Milburn House in Newcastle city 
centre and have worked very hard to bring in the 
right people to add to our talented team. 

LB: We’re incredibly proud of some of the work we 
have done for our clients. Launching Montane’s new 
e-commerce website was a particular highlight for 
us, as was winning contracts to work with South 
Tyneside Partnership and the Northumberland 
Development Company ARCH.

DA: As good as 2015 was, we’re all really looking 
forward to what 2016 is going to bring. We’ve 
already got a number of projects due to launch in 
the early part of the year, and we’re hoping that we 
get the opportunity to work with more interesting 
and ambitious clients. That’s our core belief, if we 
produce good work, good clients will follow.
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The region’s public relations sector were honoured last month at the CIPR North East PRide 
Awards. More than 100 guests attended the prestigious event at The Biscuit Factory on December 
4, which saw Northumbria Healthcare NHS Foundation Trust win three Gold awards for Healthcare 
Campaign, Integrated Campaign and Best Use of Digital.
Other winners on the night were Cool Blue Brand Communications, Narrative, Durham University, 
Ramarketing and Creo Communications

CIPR NORTH EAST 
PRIDE AWARDS

EVENTS
CIPR
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Photo 1:
Kelly Mcguinness (Level 
3 professional cookery 
student)   

Photo 2:
Steph Revell and Will 
Clucas, (Studying 
foundation degrees in 
popular music)

Photo 3:
John Gray (Gateshead 
College), Ian Mearns 
MP and Kris Lavery (Ian 
Mearn’s office)

Photo 4:
George Loble (former 
Gateshead College 
apprentice) with Nadine 
Hudspeth (Gateshead 
College) and Chris Toon 
(Gateshead College)

Photo 5:
Left to right: Jane 
Robinson (Gateshead 
Council), Mike Matthews 
(NECC and NIFCO) Judith 
Doyle (Gateshead College) 

Photo 6:
Andrew Dockerty 
(Gateshead College) 
with Jordan Delaney 
and Lee Haley (software 
development students)
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Gateshead College was joined by its partners and the region’s business leaders for a celebration 
event to toast 60 years since HRH Prince Philip formally opened the college at its former Durham 
Road campus. Among the guests were one of the college’s first ever apprentices, George Loble, 
Mike Matthews (president of the North East Chamber of Commerce and managing director of 
Nifco UK Ltd) and Jane Robinson (chief executive at Gateshead Council). 
The very apt venue, Gateshead College Skills Academy for Construction, was filled with students 
in action from the IT, music, travel, business, sport and catering departments to mark the 
outstanding college’s 60 years of skills. Guests were invited to try out a new skill as part of the 
entertainment 

GATESHEAD COLLEGE 
MARKS 60TH ANNIVERSARY 

EVENTS
Gateshead College

Photo 1:
Joanne Smallwood (Bond 
Dickinson) and Julie Slater 
(Maersk)

Photo 2:
Left to right: Rachel 
Hodgson (Virgin Money), 
Frances Everett (Bond 
Dickinson LLP), Rachel 
Sykes (Bond Dickinson 
LLP) and Katharine Watson 
(Bond Dickinson LLP)

Photo 3:
Left to right: Jonathan 
Wallis (George F White), 
Matthew Simpson (George 
F White) and Alex 
Dickinson (Made in Tyne & 
Wear)

Photo 4:
Left to right: Andy Laurie 
(ALCC Ltd), Sally Horrocks 
(George F White) and 
Robert Hamilton (George 
F White)

Photo 5:
Left to right: Victoria 
Linsley (George F White), 
Moji Sobowale (Silk 
Family Law) and Victoria 
Richardson (Ben Hoare 
Bell LLP)

Photo 6:
Matthew Heaton (Barclays 
Bank) and Matthew Brown 
(George F White)

Photo 7:
Left to right: Lindsay 
French (George F White), 
Holly Armstrong (George F 
White) and Victoria Linsley 
(George F White)
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George F White and GFW Letting recently hosted 
‘Bubbles at The Botanist’ in Newcastle’s city centre. 
Guests from businesses across the region joined the team 
for drinks and bar snacks to celebrate a successful 2015 
for the land, property and business specialists

BUBBLES AT THE 
BOTANIST 

EVENTS
George F White 
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www.julesb.co.uk
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STREET 
SUPERNOVA

Photography: Christopher Owens
Model: Michéle Bos @ Tyne Tees Models 

Hair & Make Up: Colleen Carrahar 

With thanks to Jennifer & Holly @ Adidas store Eldon Square, Newcastle 

?
Supernova Gore 
Windstopper Jacket - £95

Supernova Support 
Tank Top - £37

Shorts - £22

Ultra Boost Shoes - £130 
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adidas Infinite Series Supernova Bra - £30

Legging - £40

Ultra Boost Shoes - £130 

Jacket - £65

adidas Infinite Series 
Supernova Bra - £30

Legging - £40

Ultra Boost Shoes - £130 

Supernova Tee - £36

Legging - £52

Energy Boost 3 Shoes - £120 
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adidas STELLASPORT 
Allover Print Jacket - £65

adidas STELLASPORT 
Sport Logo Tank - £28

adidas STELLASPORT 
Printed Sport Tights - £40 
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SPORT
Steve Harper interviews …

Steve Harmison’s cricket debut against 
India in 2002 marked the start of an 
impressive international career that 
included 58 One Day Internationals, 
63 Test matches and 226 Test wickets. 

Highlights included a career-best seven for 12 in 
the West Indies and the incredible match-winning 
dismissal of Michael Kasprowicz when Australia 
needed only a boundary to win the Test in the epic 
Ashes series of 2005.

But now the ‘Ashington Express’ has swapped 
bowling hostile 90mph bouncers at some of the 
world’s best batsmen in the ultimate cauldron of a 
white-hot Ashes series for standing at the Woodhorn 
Lane touchline as boss of the ‘Colliers’, Northern 
League Division One side Ashington AFC.

I thought my own journey from the Northern 
League to Champions’ League was fairly unique but, 
as of February 2015, 37-year-old Harmison has gone 
full circle, returning to manage the club he played for 
as a boy – when he wasn’t playing cricket, of course!

I caught up with him to find out more.

What made you decide to go into football 
management?
As a senior player in a cricket dressing room you’re 
almost part of the management anyway. On the field, 
you are part of a decision-making unit which changes 
every ball. It’s something I experienced throughout 
my cricketing career from a young age.During my 20 
years at Durham County Cricket Club I was probably 
a senior player for 70 per cent of the time. As senior 
players moved on, I became more involved in field-
setting, plans for batsmen and different opposition; 
you create your own managerial style within that. 
Being on the sidelines as manager of a football club 
I’m having to pick apart an opposition but it isn’t 
overly different to being a front-line fast bowler in 
that respect.

Why Ashington?
I played at the club up until I was 18 years old, and 
I regularly trained there in the winters as well as at 
Newcastle United. Football has always been in my life 
and the manager role came about at the right time 
for me. 

How’s it gone so far?
It’s been good. Last season we were fourth bottom 
when we took over and in the remaining 15 games, 

we got to mid-table. This season has been a bit hit and 
miss as it’s difficult to attract players to Ashington; 
both geographically and financially.

What aims were in place at the outset? And do you 
feel you are achieving them?
Initially, the aim was to keep the team in the league 
and to improve week in, week out. We’re mid-table at 
the moment with three games in hand. Long term, I’d 
like to see us - with the club structure and the players 
we have - in the top six in a couple of years; with the 
ultimate aim of winning the league.

Describe your management style.
I’m pretty relaxed with everything in life and my 
management is no different. I’ve always been of the 
mindset that if there’s a problem, then it’s just a case of 
finding the solution.

Even with your brothers in the squad?
I got the job on the Sunday and my brother James 
was my first signing on the Monday. He’s been a solid 
performer at this level for 15 years including winning 
trophies when he was at Bedlington, so he has the 
respect of the group. Early on in my tenure, I had 
a very honest meeting with the whole group in the 
dressing room and told a couple of ex-professionals 
they should move on and play somewhere else. 
This left everyone in a state of shock in the dressing 
room until James broke the ice perfectly by saying, 
“if he tries to peddle me, I’ll tell me Mam!”. My other 
brother, Ben, has been a bonus, too. He came to fill 
in for James while he had an operation and scored on 
his debut as a makeshift striker; he hasn’t looked back.

So I know what I’m getting from at least those two 
players every week.  

Does it fill the void left by retiring from cricket in 
2013?
Nothing will ever replace playing cricket in front of a 
crowd, whether it be 1000 at the Riverside or 95,000 
at the Melbourne Cricket Ground on Boxing Day. It’ll 
never get any better than playing for England… but 
I can look back with no regrets and I love what I’m 
doing now.

Finally, I don’t suppose you need a 40-year-old, 
slightly greying centre forward who knows where 
the goal is?
No.

ASHINGTON AFC
www.ashingtonafc.com
@ashington_fc

STEVE HARPER
www.myoddballs.com
@steveharper37

i

Ex-Newcastle United goalkeeper Steve Harper talks to Steve Harmison about his recent 
transformation from international cricketer to manager of Ashington AFC.

CREASE TO TOUCHLINE 
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ARTS
Culture Out

ARTS
Culture In

Arts and cultural highlights from around the region this monthOur picks of the latest books, DVDs, music and television to enjoy at home

CULTURE OUT CULTURE IN 

FILM: THE REVENANT
Inspired by true events, The Revenant stars Leonardo DiCaprio 
as the legendary explorer Hugh Glass who is attacked by a 
bear and left for dead by his own hunting party. Glass must 
navigate a vicious winter alone in this brutal exploration of 
survival in what is perhaps Dicaprio’s best chance of an Oscar 
yet.

Out January 15
www.foxmovies.com/movies/the-revenant

BOOK: SO YOU’VE 
BEEN PUBLICLY 
SHAMED
Jon Ronson’s  acclaimed 
best seller, So You’ve Been 
Publicly Shamed, is now 
available in paperback. The 
author of The Psychopath 
Test and The Men Who 
Stare at Goats, spent three 
years visiting recipients of 
some of the most vicious 
public shaming (often on 
social media) and reports 
on an escalating war on 
human flaws.

Out now
www.panmacmillan.com

MUSIC: THE LONE BELLOW
Southern-born, Brooklyn-based indie-folk trio The Long 
Bellow, returns to the Sage Gateshead to perform their 
second album, Then Came the Morning. 
The band blends beautiful harmonies with county, rock, blues 
and gospel influences to create their unique sound.

January 24
www.sagegateshead.com

DVD: MACBETH
This latest adaptation of 
Shakespeare’s Macbeth 
stars Michael Fassbender 
and Marion Cotillard in 
scintillating form. The 
striped back version of 
the Scottish tale offers 
stark battle scenes and 
stunning performances 
and it competed for the 
Palme d’Or 2015’s Cannes 
Film Festival.

Out February 1
www.amazon.co.uk

RAMBERT
Dance collective Rambert is back in Newcastle celebrating 
the forces of nature and art. Featuring Tyneside-born dancer 
Adam Park, the new tour features two new pieces –Picasso-
inspired The 3 Dancers and Frames, and a third piece, The 
Strange Charm of Mother Nature (pictured), which was one of 
the company’s biggest successes of 2014.

February 2-4
www.theatreroyal.co.uk

MUSIC: DAVID BOWIE BLACKSTAR
Legendary music maker David Bowie will release his highly 
anticipated 25th studio album on January 8, his 69th birthday.
The album follows the release of its title track, Blackstar, in 
November, which was used on Sky Altantic’s The Last Panthas. 
His fan base waits with baited breath.

Out January 8
www.davidbowie.com

ART: ALICE THEOBALD AND ATOMIK 
ARCHITECTURE
Hot on the heels of architecture collective Assemble 
winning this year’s Turner Prize, comes the second in a 
series commissioned by Baltic and Ryder Architecture, 
which explore the relationship between art and architecture. 
Theobald and Atomik’s series of circular room installations are 
currently on show for visitors to explore at the gallery.

Until April 10
www.balticmill.com

TELEVISION: LUCKY MAN
The first series of Lucky Man hits our screen this month, 
starring James Nesbitt. Based on and idea of legendary 
comic booker writer Stan Lee, it tells the the story of DI Harry 
Clayton (Nesbitt), a cop from Central London’s notorious 
Murder Squad, who is given a charm that seems that allows 
him to control luck.

Sky 1, January TBC
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RECIPE OF THE MONTH
Beamish Hall

Ingredients: 
Salmon

1 pre-soaked cedar-wood plank (ten mins in cold water)
1 side of salmon

2 limes (zest and juice) 
2 cloves of garlic, grated
1 inch of ginger, grated

1 red chilli finely chopped 
50ml light soy

Splash sesame oil
Coriander stalks

2 tbsp maple syrup

Cedar salmon vegetable glaze 
2 tbsp sesame oil
2 tbsp soy sauce

2 drops of fish sauce
1 tbsp maple syrup

Coconut sticky rice
1 cup long grain rice

2 ½ cups water
1 stalk lemongrass

15g ginger
2 cloves of garlic

1 tin coconut milk

Method:
•  Mix all of the cedar salmon vegetable glaze ingredients 

together in a bowl. 
•  Place the salmon in the glaze at least half an hour 

before cooking.
•  Light the barbecue in advance to allow the flames to 

burn off leaving white-hot coals.
•  Place the soaked cedar plank on the grill bars and allow 

it to begin smoking.
•  Now place the salmon onto the plank skin side down.
•  Close the lid of your barbecue to allow the smoke to 

penetrate the fish’s flesh.
•  Baste the fish using the glaze every five minutes or so 

until the fish is just cooked (about 15-20 mins).
•  Meanwhile, put the rice, water, lemongrass, ginger and 

garlic in a saucepan and cook until the rice has swollen 
and is soft. Then strain the rice over a sink through a 
colander and steam dry for give minutes. Remove the 
rice from the colander and place into a large mixing 
bowl; add the coconut milk and season with salt and 
pepper to taste.

BEAMISH HALL COUNTRY HOUSE HOTEL
Beamish, Co Durham, DH9 0YB

www.beamish-hall.co.uk
@BeamishHall

i

It may be cold outside but this recipe by Beamish Hall hotel gives you an 
opportunity to fire up the barbecue this winter. Head chef, David Race, takes 

inspiration from a dish he tried in the wilds of British Columbia, salmon fishing on the 
Frazer River with his brother.

(Serves 4-6)
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FOOD & DRINK 
Marcus North

For me, wine isn’t just about the taste; it’s about 
the great memories that are accompanied 
by the wine. South Africa is a country I was 
lucky enough to tour several times during my 
cricketing career. Not only does it offer stunning  

game parks, great weather and amazing steaks, but the 
wines from the country are simply brilliant. 

The South African wine industry has gone from strength 
to strength, with exports having more than doubled 
between 2003 and 2013. Their vineyards are mostly situated 
in the Western Cape, where there is with a Mediterranean-
style climate. 

‘Dynamic’ is probably the only way to describe the 
Cape’s wine scene. It’s an ever-changing picture driven 
by producers striving for constant improvement. Their 
enthusiasm is infectious; the quality and value they produce 
is outstanding.

When I think of my experiences in South Africa I think 
of these three wines … 

The ex-Australian cricketer, CEO of South Northumberland Cricket Club and owner of Marcus 
North Wines reveals his favourite South African varieties

MARCUS NORTH ON WINE

MARCUS NORTH 
www.theaustralianwinestore.co.uk
marcus@netimesmagazine.co.uk
@Marcus_North  |  @auswinestore

i

THE CHOCOLATE BLOCK 
2014 BOEKENHOUTSKLOOF, 
WESTERN CAPE

The best steaks I have ever eaten were in 
the famous steak house, Butcher Block, in 
Johannesburg. This is where I first tried this big 
bold red. 
This wine is made in small quantities and only 
available at certain times of the year which 
makes it very sought after. A blend of five 
different grapes offering deeply complex 
aromas, it goes perfectly with a good steak.

£22.99 www.carruthersandkent.com  
Gosforth

ONDINE SAUVIGNON BLANC 
2014 DARLING, WESTERN 
CAPE

I enjoyed this refreshing crisp Ondine 
Sauvignon Blanc on top of Table Mountain 
watching the sunset with my wife, Joanne.
It is a very aromatic wine bursting with tropical 
fruits with a refreshingly crisp feel and lovely 
finish you come to expect from a Sauvignon 
Blanc. Great with creamy cheese and seafood.

£8.69 www.majestic.co.uk 
Durham/South Gosforth

MEERLUST MERLOT 2013 
STELLENBOSCH

I was fortunate enough to visit Meerlust Estate 
when a group of us did a wine tasting while we 
were in Cape Town on cricketing business.
This full-bodied wine is a blend of 89 per 
Merlot with 11 per cent Cabernet Franc which 
gives it a more balanced structure and 
aromatic complexity.

£22.00 www.majestic.co.uk 
Durham/South Gosforth

MARCUS’S SELECTION

www.dobsonsestateagents.co.uk
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MOTORS 
Mini Cooper D Clubman

The purists will always say modern Mini 
cars aren’t ‘the real McCoy’. Admittedly, I 
have grown to like them. But there is no 
denying BMW has done a fantastic job 
of creating a 21st century brand while 

retaining the fun of the original. 
It was clear from the moment I walked into the 

super-cool ‘urban’ buying experience of my nearest 
Mini showroom in Durham that the new Mini 
Cooper D Clubman body is easily larger than all the 
other cars - although not in a ‘juiced up’ way like the 
Countryman.

This is not the first time Mini has moved into a new 
market; the Clubman launched in 2007. I was glad 
to find this new version has had all its predecessor’s 
inhibitors ironed out and now the 2015 version is 
rightly pitted against the likes of a Mercedes A-Class, 
Volvo V40 or Audi A3.

DOES ITS SIZE COMPROMISE THE 
FUN?
Stepping into the new Clubman, I was wondering if it 
would still offer the quirky styling cues and fun of its 
siblings. But as soon as I was inside, I was in no doubt 
as to what brand of car I was in. 

The now distinct toggle-switched dash with round 
display comes with Sat Nav and cruise control in the 
Clubman as standard; it is nice to find a manufacturer 
that doesn’t charge extra for these modern-day 
requirements.

The centre dash is also navigated by an iDrive (a 
rotary dial usually found in BMWs), which is intuitive 
and easy to use.

I found the driving position good and, at 193cm 
tall, I found it easy to get comfortable. The biggest 
surprise was that somebody could still sit behind me 
... in a Mini! 

Space and practicality are the big story in the new 
Clubman - along with the quirky details like funky 
interior lighting that make this Mini different from 
the 2007 version. 

A growing family or even four adults will have 
no problem in this car, with good rear legroom and 
headroom available.

The boot was actually one of my favourite parts 
of the Clubman, with what defined the original in 

… asks two-time World Rally champion and owner of KNE (Karting North East) Guy Wilks, as he 
test drives the new Mini Cooper D Clubman

DURHAM MINI – INCHCAPE UK
Guy Wilks tested the Mini Cooper D Clubman from Durham Mini – Inchcape 
UK, Broomside Park, Belmont Industrial Estate, Durham, DH1 1HP

www.cooperdurhammini.co.uk

KARTING NORTH EAST
KNE is located at Warden Law Motorsport Centre, Sunderland, SR3 2PR
www.kartingnortheast.com  |  Follow Guy @GuyWilks

i

HOW ‘BIG’ CAN A MINI BE?
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MINI COOPER D 
CLUBMAN: 

Engine: 4-cylinder diesel 
with MINI TwinPower Turbo 
Technology 

Capacity: 1955 cc

Output: 110 kW/150 hp at 4000 
rpm

Max. torque: 330 Nm at 1750 rpm
Acceleration (0-62mph): 8.6 
seconds (automatic: 8.5 seconds)

Top speed: 132 mph (132 mph)
Combined fuel consumption: 68.9 
(68.9)

CO2 emissions: 109 g/km (109 
g/km)

Size: 4253 mm (length) of 1800 
mm (width) and 1441 mm (high)

Doors: Four side doors and 
characteristic split rear doors

Standard features: Mini 
Navigation System and cruise 
control
Price from £22,245

MOTORS 
Mini Cooper D Clubman

1969, the split ‘barn doors’, giving a different and 
practical approach to loading the shopping. 

Hanging your foot under the rear bumper 
while your hands are full will open one door and 
you repeat for the other - giving unobstructed 
ease to load plenty of your packed 5p bags from 
the supermarket or the suitcases for the family 
holiday… yes, the boot is that big!

DRIVE TIME 
On the road, the new Clubman feels taut, with 
the customary lack of body roll, similar to all 
other Minis - although it’s not quite as pointy as 
the smaller variants. 

You can definitely have fun behind the wheel. 
The only attempt to temper your mood (perhaps 
just mine) is with the Green mode.

In the past I’ve been skeptical about these 
‘modes’ but technology is so advanced now that 
you can actually feel the difference between 
them. 

The Green mode disengages the auto 
transmission with its coasting feature, optimises 
fuel delivery and moves gear shifting to gain 
those extra mpgs. At £20 you can also tax this 
diesel version for a year for less than a family trip 
to the cinema.

For me, though, I would probably only use 

the Green mode if I was 12 miles from the petrol 
station with ten showing left in the tank!

As the owner of a go-kart track, I felt obliged 
to try the other end of the scale: the Sport mode 
– seeing as it says ‘maximum go-kart feel’ on the 
dash next to it. 

Even though I wasn’t driving the fastest engine 
in this range it dodged around town with ease 
and I cruised along the open road in comfort. 
However, I’m sure for the real ‘maximum’ go-kart 
feel, the Clubman ‘S’ petrol would hit the mark.  

PUPPY DOG LOOKS
The new Clubman’s external looks do stand out 
in a crowded car park and I can see why people 
would get attached. It almost feels like having a 
new puppy; the only thing missing is a wagging 
tail!

I see this Clubman as helping to keep 
customers in the brand. It will appeal to young 
and old and now the family in a fully practical 
way, too. 

My five-year-old was especially sad to see it go. 

VERDICT
The Countryman may have morphed closer to 
standard design to gain extra space but there is 
no denying it is still a Mini and that equals… fun.

www.sjf.co.uk
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HEALTH & FITNESS
Katie Bulmer-Cooke

I genuinely feel for anyone setting out on a 
mission to improve their health, fitness and get 
in shape, because it is so hard to know where 
to start. There is so much information out 
there, most of which is conflicting and way too 

complicated. 
So, I’m going to break it down for you, into 

nine simple steps covering mindset, nutrition and 
exercise. They are easy to follow and will work!

Set a goal for four weeks’ time, and make sure it can 
be measured. Do you want to be in a specific size-12 
dress, go to a certain shop and buy a certain size, 
or drop two inches from your waist? Whatever it 
may be, you need to be passionate about your goal! 
Four weeks is a great time frame. It’s enough time 
to notice your body start to change without putting 
too much pressure on yourself – and without giving 
yourself time to go off track.

Prepare. In every aspect of your life you need to 
spend time on preparation, from cooking your food 
the night before to making exercise appointments 
with yourself in your diary.

Rest. That’s right, when it comes to getting in great 
shape you need to rest. Have at least one day’s rest 
from exercise every week and also ensure you have 
a good night’s sleep to enable your body to recover 
and repair itself.

Eat regularly to prevent feeling hungry. We all make 
the worst food choices when hunger kicks in. 

Be accountable to someone else. Whether it be your 
partner, work colleague or friend, tell someone what 
you are doing and, most importantly, why, so that 
they can support you along the way.

Track your progress. There is no greater motivation 
than when you start to see results. Make sure you 
take ‘before’ pictures, measurements, and even see 
a personal trainer to have your body fat percentage 
recorded. Do this regularly; ideally every three to 
four weeks.

Believe you can do it! Imagine yourself in four 
weeks’ time, achieving your goal, and hold on to the 
feeling of achievement, delight and confidence; use 
this to spur you on.

Keep a ‘truth’ diary, detailing everything from food 
and drinks, to exercise, sleep and mood. This is a 
great tool to help you stay on track.

Maintain momentum. Do something every day 
that takes you closer to your goal, whether that be 
a workout, giving up a certain food, preparing you 
meals in advance or planning your week’s workouts.

In my next column, we’ll delve a little deeper into 
what you should and shouldn’t be eating, but 
for now, start with the small stuff and build the 
foundations. From experience, I know that when 
you are overloaded with masses of information 
about exercise and diet it can all get too much - and 
the result? You quit. Here’s to not quitting this time! 

North East Times’ health and fitness correspondent Katie Bulmer Cooke shares her top ways to a 
healthier you, concentrating on mindset, nutrition and exercise

NINE STEPS TO A 
HEALTHIER YOU

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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www.dental-solutions.co.uk
www.handdryerdeals.co.uk
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OUT OF HOURS
Technology

North East Times brings you the 
latest gadgets which promise to bring 
technological innovation to your life – 
whether at work or at home

TECH

SAMSUNG GEAR VR

The latest addition to Samsung’s wearable range is now available in the UK (RRP £80).
Embracing the virtual reality evolution, the latest edition of the Gear VR is compatible with the 
Galaxy S6 edge+, S6 and S6 edge. 
The UK launch coincides with announcement of Samsung’s new web browser optimised for virtual 
reality. The Samsung Internet app will allow users to intuitively browse the web and enjoy content 
in a more immersive atmosphere without having to download content onto their smartphones. It 
will be available to UK users later this year. 

www.samsung.com/uk

The new Samsung Gear VR is 19 per 
cent lighter than the previous Gear VR 
and includes new foam cushioning to 
make the device more comfortable to 
wear. 

The Gear VR’s touchpad (on the side of 
the headset) provides greater control 
while offering the robust selection of 
film, gaming, 360-degree video and 
experiential content available for Gear 
VR.

BANG & OLUFSEN 
BEOLAB 90

The launch of the BeoLab 90 
marks B&O’s 90th anniversary 
and offers world-class design and 
sound technology. This intelligent 
digital loudspeaker measures the 
acoustics of its surroundings and 
directs sound to your favourite 
listening position. But at £26,995 
per unit, it doesn’t come cheap!

www.bang-olufsen.com

SONY A68

The new a68 (ILCA-68) camera 
by Sony is packed with pro-
style features including unique 
focal technology providing 
extraordinary autofocus 
performance even at very low 
light. The image sensor also 
boasts vast ISO sensitivity 
and the image processor with 
diffraction-reducing technology 
ensures highly detailed shots 
every time.

www.sony.co.uk

GARMIN VÍVOSMART HR

Vívosmart HR is Garmin’s new 
touchscreen activity tracker with 
innovative wrist technology which 
provides notifications including heart 
rate, intensity and calories burned. 
When paired with a compatible 
smartphone, the device can also 
receive texts, calls, email, calendar 
and social media alerts, and control 
music.

www.garmin.com/en-GB
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Robert Goodwill MP, Minister of State for Transport, officially opened Newcastle International 
Airport’s new departure lounge redevelopment last month. Designed to provide a more 
straightforward journey for customers while evoking a modern and vibrant atmosphere, the £14 
million development has seen the entire departure lounge transformed, with a range of new 
shops, cafés, restaurants and bar areas.

OFFICIAL OPENING OF NEWCASTLE 
INTERNATIONAL AIRPORT’S NEW 
£14 MILLION DEPARTURE LOUNGE.

EVENTS
Newcastle International Airport 

www.safc.com/hospitality
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INTERVIEW
Nick Manson

My car purchases are motivated by the emotion 
the car evokes.

I’ve loved cars since my childhood, playing 
with my Corgi miniatures. My family were also 
interested in cars and had a 2CV, Mini, Land 
Rover Defender and a Lotus Cortina. One of 
my earliest memories is spending three days in 
the back of a 12-seater Land Rover on a family 
holiday to Spain.

As a car collector, you can never have enough. 
My collection will always have one less than I’d 
like!  
Top of my wish list is an Audi UR Quattro, a 
Lancia Delta Integrale Evoluzione II and a Ford 
Escort RS2000 Mark I. But I think they will only 
ever be on the wish list, rather than in reality.

I would describe my collection as eclectic with a 
hint of childhood nostalgia.

My most recent purchase is a Peugeot 205 GTI 
1.9 from the 1980s. I plan to fully restore it 
and use it as much as possible. The bodywork 
has taken a lot longer to repair than originally 
intended, but it’s now having all the mechanicals 
restored, rebuilt or renewed. So fingers crossed, it 
should be on the road soon.

The Mini is iconic, cute and very nostalgic and 
it’s easily the favourite car of my collection. As a 
child, my sisters and brother all learnt to drive in 
my grandad’s Mini and I have fond memories of 
being chauffeured around by them in it. 

I don’t restore the cars myself. Adrian Cairns 
(AC Auto Colour) at the coast does most of 
the bodywork and painting while Dave Bell 
(Autolink) in Sandyford is the mechanical genius.

I drive my cars as as often as I can. I also usually 
take the Mini for a couple of outings a year to 
Croft Circuit. 

Luckily my partner, Stephanie, is as much of a 
petrolhead as I am.

Nick Manson, managing director of Mansons Property Consultants Ltd, is a self-confessed 
petrolhead with a diverse car collection that’s sure to be the envy of any true motoring 
connoisseur

BALANCING ACT 

MANSONS 
www.mansons.net
@MansonsProperty  
@nickpmanson

?
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Virtual reality specialists Digital VR hosted a showcase at its Toffee Factory headquarters in 
November.
Attendees from the North East’s architectural, design, digital and virtual reality industries heard 
how Digital VR is putting fully immersive virtual solutions into practice on a diverse range of 
projects for its clients in heritage, tourism and architecture.
Hosted by Digital VR’s Ben Bennett and Justin Williams, they echoed predictions that 2016 will be 
the ‘year of VR’, with Facebook’s Oculus Rift, Samsung’s Gear and Google’s Cardboard all likely to 
become commonly known products for business and commercial applications

DIGITALVR SHOWCASE 

EVENTS
DigtialVR 
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Photo 1:
Colin Simpson (Tomlinson 
Hall), Dave Cockburn 
(Teesside University), 
Samantha Davidson 
(Horizonworks), Shirley 
Simpson (Tomlinson Hall), 
Tracey Lindsay and David 
Lindsay (Crane)

Photo 2:
McCourt Cordingley 
(Strategic Corrosion 
Management), Laura Nee, 
(Horizonworks), Aidan 
Innes (Nuffield Health) and 
Lucy Harvey (QuantuMDx)

Photo 3:
Phil Rosby (EGGER), Alan 
Richardson (Hart Door 
Systems), Melanie Hurst 
(Hart Door Systems) 
and Samantha Davidson 
(Horizonworks)

Photo 4:
Christian Butler, (Hay and 
Kilner), Michael Vassallo 
(FW Capital) and Abu 
Ali (Quantum Corporate 
Finance)

Photo 5:
Caroline Rae 
(Horizonworks), Mike 
McColl (Securiclad), Laura 
Nee (Horizonworks), Phil 
Baker (Holiday Discount 
Centre), Steve Campion, 
(Holiday Discount Centre) 
and Ryan Errington 
(Horizonworks)

Photo 6:
Carlo Nardini (Pro-Ad), 
Laura Kingston (Watson 
Burton) and Malcolm Large 
(Watson Burton) 

Photo 7:
Ian Farrar (Far North) 
and Derek Curtis (Cellular 
Solutions)

Photo 8:
Graeme Allison (Rosedale 
Advisory), Stuart Crooks 
(Gas Trade Centre) and 
Claire McDonald (Cestria 
Community Housing) 

Photo 9:
Richard Holmes 
(Horizonworks) and 
Dave Cockburn (Teesside 
University)

Photo 10:
Dean Whittaker (DW 
Wealth Management), Jen 
Dugdale (Horizonworks) 
and Michael Davison (DW 
Wealth Management)

Photo 11:
Samantha Davidson 
(Horizonworks), Allison 
Thompson (Ashmore 
Consulting) Peter Davidson 
(Horizonworks), Pat 
Davidson, Sean Thompson 
(Ashford Orthodontics) 
and Caroline Rae 
(Horizonworks)

Photo 12:
The Horizonworks Team

i i

Full service strategic marketing company Horizonworks celebrated with clients and friends at 
its Christmas Party at Baltic’s Riverside Terrace on December 10. Managing director Samantha 
Davidson and the team celebrated a successful 2015, during which Horizonworks has grown 
considerably: it has gained more clients, recruited several new staff members and moved to 
new, larger premises in Gosforth, Newcastle. Horizonworks supports companies from start-ups 
breaking new ground to well-established businesses across professional services and innovation 
and technology-led sectors such as manufacturing, engineering, healthcare and life sciences 

HORIZONWORKS 
CHRISTMAS PARTY

EVENTS
Horizonworks
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1879 Events Management a specialist offsite and outdoor event management company who also 
manages functions and food at the Stadium of Light and National Glass Centre, Sunderland, 
hosted a special showcase evening on December 1, to preview its plans for the coming year

1879 EVENTS MANAGEMENT 
SHOWCASE

EVENTS
1879 Events Management

EVENTS
Foundation of Light

Foundation of Light thanked its corporate and individual supporters who celebrated a fantastic 
year for the charity at Donor Drinks 2015, which took place at Sunderland’s National Glass 
Centre. The charity launched its ‘Innovation Partner’ package at the event, giving businesses the 
opportunity to support the development of new programmes that will change lives across the 
North East. Photos: Alan hewson photography

FOUNDATION OF LIGHT 
DONOR DRINKS 2015
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INTERVIEW
Tony Gates 

I studied Town and Country Planning at Newcastle 
University in the 1980s. I fell in love with the place, 
as did Faye, who was studying the same course and 
who would later become my wife. 

Ironically, prior to taking my current job, we lived 
in Newcastle, County Down. Knowing the North 
East as I did, it was the only job that could have 
tempted my family to leave my native Northern 
Ireland.

The best thing about living in the North East is the 
diversity of the place and its people. The cultural 
scene is terrific and the self-effacing people of the 
North East remind me so much of the people I grew 
up with in Northern Ireland.  

My favourite part of the North East is the 405 
square miles of Northumberland National Park. 
We’ve got the incredible landscape of Hadrian’s 
Wall, the tranquility of the North Tyne Valley and 
the spectacular views from the Cheviots; on a clear 
summer day, you can see across counties.

My favourite place to eat is The Feathers at Hedley 
on the Hill in Stocksfield. It’s rustic and a little 
quirky but the menu is based on terrific local 
produce and the service is first class.

I hope the North East will become immensely 
proud of The Sill. It’s an ambitious project that will 
transform how people of all ages understand and 
explore the landscapes and cultural heritage of the 
region.

If I’m conducting business away from the office, 
Matfen Hall always greatly impresses me. Last year, 
I hosted a meeting of the chief executives of the ten 
English National Parks at the hotel. It came as no 
surprise when Matfen Hall was named Large Hotel 
of the Year at the 2015 Visit England Awards.

The best view in the North East is from the 
observation ridge at Otterburn Training Area. You 
can look as far as the eye can see in any direction 

without seeing a single manmade structure apart 
from the training facilities themselves.

The North East’s hidden gem is Black Middens 
Bastle House just north-west of Bellingham. It’s a 
16th century fortified farmhouse and is part of the 
Reivers Trail.  It’s very accessible and on a visit you 
get a real sense of what life was like when borders 
were fluid and people essentially owned what they 
could take from the land.

Construction work is already underway at The Sill 
but I want to build engagement with the people 
who will access it. The building, spectacular though 
it will be, is really the means to the end. What I want 
to build is a level of confidence in people to go out 
and explore not only Northumberland National 
Park but the wonderful countryside and coastlines 
of the wider North East.  

Proud Northern Irishman Tony Gates has just celebrated ten years as chief executive of 
Northumberland National Park Authority. In 2016, Northumberland National Park will celebrate its 
60th anniversary and the following year, Tony and his team will oversee the opening of The Sill, the 
UK’s first dedicated landscape discovery centre

MY NORTH EAST ...

TONY GATES
Chief executive of Northumberland National Park Authority

www.northumberlandnationalpark.org.uk
www.thesill.org.uk
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www.rgs.newcastle.sch.uk
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www.closehouse.com



