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EDITOR’S WORD 
Welcome

CREDITS

Research by the NEAA shows that 
the North East automotive industry 
represents £10.2 billion, employs 
30,000 people in the supply chain and 
indirectly affects a further 141,000. 

We’re home to industry heavyweights Nissan, 
Komatsu, Caterpillar, ZL TRW and NIFCO UK, as 
well as countless smaller supply chain companies 
and associated businesses. 

The North East also accounts for more than a 
quarter of all electric vehicle production across 
Europe, and at the end of last year, we opened our 
doors to one of the UK’s largest retail motor groups, 
Lookers plc, after it acquired Benfield Motor Group. 

In this issue, we look to celebrate the strength 
and depth of the North East automotive industry.

We start with the undisputed champion of the 
sector – Nissan. 

As the Sunderland plant prepares to celebrates 

its 30th anniversary, we speak to vice president for 
UK manufacturing at Nissan Motor Manufacturing 
(UK) Ltd, Kevin Fitzpatrick, who reveals that, 
despite the milestone, his focus remains on the 
future. 

We also speak to another name synonymous 
with motoring in the region, Sir Peter Vardy, about 
the ethos he used to build the mighty Reg Vardy 
group, as well as his prolific charitable foundation.

Meanwhile, Paul Butler, the CEO of the North 
East Automotive Alliance, reflects on what the 
industry-led cluster group has achieved in its first 
year; Stephen Irish from Hyperdrive Innovations 
shares the pionwork his company is doing in the 
EV sector; and we look at the strategies being 
suggested to fill the automotive skills gap in the 
region.

All this and much, much more. 
I hope you enjoy this issue.

Welcome to the automotive issue
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NEWS
Bulletin

The Japanese Society of Automotive Engineers 2016 
Annual Congress took place between May 25 and 27, 
in Pacifico, Yokohama, to showcase innovation in the 
automotive industry.

A UK delegation of 20 businesses and funding 
agencies - including Innovate UK, the Advanced Propulsion Centre 
(APC) and the Department for Business, Innovation and Skills – 
attended the event to promote British innovation on the UK Pavilion. 

Simon Edmonds, manufacturing and materials director at Innovate 
UK, said: “The UK is leading the way in low-carbon technology 
innovation and these 20 companies are testament to this success and 

the excellent R&D support available in the UK from Innovate UK, the 
APC and others.”

Newcastle University and Gateshead-based Sevcon, an electric 
vehicle component manufacturer, represented the region alongside 
the North East Automotive Alliance, Make It Sunderland, Hyperdrive 
Innovation, AVID Technology, Group, Caldan Conveyor and SR 
Technology Innovations.

The annual congress is the largest automotive technology 
conference in Asia for automotive engineers with 400 Japanese and 
foreign companies displaying their latest designs and technologies, 
and 70,000 visitors attending over three days.

A number of regional 
businesses and agencies, 
including the North East 
Automotive Alliance and some 
of its members, joined a British 
delegation to Japan last month, 
as part of a mass gathering of 
automotive engineers

AUTOMOTIVE

North East auto 
industry attends major 
Japanese event

BULLETIN

EDUCATION

Young engineers impress Nissan bosses
Four talented young engineers from Royal Grammar School (RGS) Newcastle were recently invited to the 
Nissan training centre at Sunderland for a special prize giving, after impressing company bosses with their 
design for the Engineering Education Scheme (EES).
Sixth form students Chengyi Zu, Eve Oakley, Gregor Pearce and Matthew Bradbury came together to take 
part in the Engineering Development Trust programme, and designed a multi-stud insertion tool which 
could be used to secure car-wheels on production lines. 
The EES sees teams of four students and their teachers link up with local companies to work on real 
scientific, engineering and technological problems over six months with the project culminating in a 
presentation day per region.

AUTOMOTIVE

South Shields dealership expands 
team
Vic Young, on Newcastle Road in South Shields, 
has taken on eight new members of staff to meet 
an increased demand in business across its car 
sales, mobility conversions, fleet and servicing 
departments. The new positions range from a 
mechanic and mobility conversion specialist to a 
digital marketeer and administrators.  

Managing director Vic Young, who has more 
than 40 years’ experience in the motor trade and 
currently holds a Mitsubishi franchise, said: “Our 
new starters bring a variety of skills and experience 
with them and we are sure they will all be successful 
at the dealership.” 

EVENT

Oktoberfest 2016 announced
Plans for this year’s Durham Oktoberfest - 
the region’s engineering and manufacturing 
networking showcase - have been released.

The event, now in its ninth year, will take place 
on Thursday, October 20, at the Xcel Centre in 
Newton Aycliffe.

One of the changes to this year’s event will see 
Meet the Buyer become a stand-alone event and, 
instead, there will be a number of workshops and 
seminars added to the line-up.

EU

Engage employees about Brexit
The Confederation of British Industry (CBI) 
has called on business leaders to speak to their 
employees ahead of the EU referendum on June 
23. Director general Carolyn Fairbairn said: 
“Responsible business leaders should give their 
employees the choice to hear what impact a Brexit 
would have on company growth, their jobs and 
their local community. This is not about telling 
people how to vote but having calm, evidence-
based conversations - whichever camp the business 
is in.”

National & 
International 
news

NISSAN AND 
MITSUBISHI MOTORS 
FORGE STRATEGIC 
ALLIANCE 

Japanese automakers 
Nissan Motor Co. Ltd 
and Mitsubishi Motors 
Corporation (MMC) have 
signed a basic agreement to 
form a strategic alliance.
Nissan will take a 34 per 
cent equity stake in MMC for 
237 billion yen. The alliance 
will extend an existing 
partnership between Nissan 
and MMC, under which 
the two companies have 
jointly collaborated for 
the past five years. The 
two manufacturers have 
agreed to cooperate in 
areas including purchasing, 
common vehicle platforms, 
technology sharing, joint 
plant utilisation and growth 
markets.

LACK OF CYBER 
TRAINING IN 
BUSINESSES 

Government research shows 
that nearly two-thirds of 
large UK businesses have 
suffered a cyber-attack 
over the past year, yet only 
17 per cent of UK firms 
have trained staff in this 
area. As a result, The Open 
University has warned 
that training must become 
more central to businesses’ 
cyber-security efforts. Steve 
Hill, director of external 
engagement at The Open 
University, commented: “It 
is important to recognise 
that a firm’s cyber security 
measures cannot simply 
rely on the expertise of a 
skilled IT team. Knowledge 
about best practice must 
be widespread across an 
organisation.”
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Lingfield Point in Darlington, which has 
around 3000 people working on-site, has 
signed up for an online car sharing scheme 
to make it easier to link up with people 
making the same journey.

The idea of the journey-share website is to get a 
group of ‘friends’ acting as a taxi service to create 
‘Faxi’ journeys - to save the environment and cash 
for the users.

Launching the initiative, Lingfield Point estate 
manager, Eddie Humphries, says: “Sharing a 
commute with friends seems obvious – the 
difference is that Faxi puts together friends who just 
haven’t met yet.”

Lingfield Point business park – which already 
provides excellent cycle and public transport links – 
is working with Darlington Borough Council on the 
project which aims to help at least ten per cent of the 
employees on site. 

The launch of the car share scheme follows a 
recent survey by the council which found that nearly 
half of those asked at Lingfield Point said they would 

register for a car sharing scheme if one was offered.
The survey also found that 61 percent of 

employees on-site currently drive to work alone, 
79 percent chose their travel mode based on 
convenience and 28 percent on cost.

The Faxi website allows customers at Lingfield 
Point to access like-mined people from a range of 
businesses across the 90-acre site.

Alex Kay, sustainable transport officer at 
Darlington Borough Council, said: “Lingfield Point 
has huge potential for employees to travel more 
sustainably.

“With hundreds of people driving to the same 
place each day at roughly the same time, it makes 
sense to reduce the number of cars filing up the site 
and roads on a daily basis.

“From the 547 employees who took part nearly 
half said they would register for a car sharing 
scheme. The survey revealed many will look at their 
drive to work and think about possible savings. We’re 
pleased to be working with Lingfield Point on this 
exciting new scheme.”

The Darlington business park signs up to Faxi to encourage car sharing among its 
3000 on-site workers

MONTHLY REPORT:LINGFIELD POINT 
LAUNCHES CAR SHARE PROJECT  

LINGFIELD POINT 
www.lingfieldpoint.co.uk

i

FUNDING

BGF celebrates five years of growth in the North
BGF (Business Growth Fund), one of the UK’s most active providers of growth capital to small and mid-
sized businesses, has celebrated five years of growth. 

Set up in May 2011 to fill a funding gap for the country’s smaller businesses, BGF has since invested over 
£174 million in 24 of the North’s most ambitious companies.

In the North East, BGF has invested £49 million across seven companies including County Durham-
based engineering firm, Altec Engineering and Northumberland-based house builder Cussins. In total, 
these businesses employ more than 1200 people and generate revenue of £163 million. 

FINANCE

£200m contracts set to boost 
apprenticeships
A Tyneside firm has expanded its accounting 
apprenticeship programme with Gateshead-based 
Access Training, to support its recent contract 
wins. Wood Group Industrial Services Limited 
(WGIS), part of the international energy services 
company, John Wood Group Plc, has secured 
a number of new long-term contracts worth in 
excess of £200m over the next five years. 

MEDIA

Superkrush reaping rewards
Creative video agency Superkrush has more than 
doubled its workforce and almost doubled its 
turnover since securing £90,000 of the Let’s Grow 
Regional Growth Fund in early 2014. 

The Gateshead-based business has been able to 
fully exploit the growth of video platforms such 
as Youtube, Twitter and Instagram after using 
the funding to develop and refurbish a formerly 
derelict building into a state-of-the-art creative 
headquarters with its own TV studio. 

Calendar of events:

June 14, 6pm-9pm
DBC DECIDES - IN OR 
OUT?

Durham Business Club (DBC)
Free to members; £10 to non-
members
Ushaw College, Durham 
University 
www.durhambusinessgroup.
co.uk
It’s the big question of the 
moment. To Brexit, or not to 
Brexit? Join DBC for a lively, 
informed debate on the issue. 
There will also be a chance to 
tour beautiful Ushaw College 
beforehand, with the chance 
to network at the post-
debate buffet. 

June 16, from 6pm
MONTHLY MEETING

Tees Valley Business Club in 
partnership with Hartlepool 
FE College
Free to members 
Free to members 
Hartlepool College, Stockton 
Street TS24 7NT
www.teesvalleybusinessclub.
co.uk
Tees Valley Business Club 
brings together businesses 
to help them grow. Its 
monthly meeting includes a 
light supper, guest speaker 
and formal and informal 
networking. If you are 
interested but not yet a 
member, attend as a guest to 
get a taste of what’s on offer.

June 22, 8am-10am
WILLOW WEDNESDAY 
NETWORKING

NorthEastBiz
£5
The Willow Farm Pub 
Restaurant, Cramlington 
NE23 7GA
www.northeastbiz.co.uk 
This monthly networking 
opportunity is a not-for-profit 
event supported by Bdaily, 
Morpeth Central and the 
NECC. No need to book - just 
turn up - and your £5 fee will 
get you tea, coffee, muffins, 
Wi-Fi and parking.

NEWS
Deals

NEWS
Lingfield Point 

DEALS
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OPINION
Burning issue

What has been the ‘Nissan effect’ on the North East?

BURNING ISSUE

David Coppock
Regional director 
UKTI North East 

The success story of Nissan, brings much more than 
jobs to the region.  Its excellence gives other potential 
investors confidence as it shows that our region has 
the skills and productivity to be profitable. Knowing 
that there are high quality automotive jobs available 
has led to improved opportunities for education 
and apprenticeships, with one provider setting up 
a dedicated centre of excellence for automotive 
engineering. Nissan’s high profile also leads to 
ministerial interest, particularly in innovative ideas 
such as electric vehicles. The sheer volume of cars 
produced and the fact that they are transported 
across the globe - has also led to increases in 
transport and logistics excellence and port capacity.

Liz Mayes
Region director – North East

EEF

The impact of Nissan on the North East is 
undoubtedly broad and deep. As the manufacturer’s 
organisation, EEF now see the production systems 
and culture that Nissan pioneered in the region in 
the 1980s now across vast swathes of manufacturing. 
Whether, it’s directly influenced through their local 
supply chain, or through the movement of Nissan 
staff into other businesses, the ‘Nissan way ‘is clearly 
evident. The brand has also helped rebuild the 
region’s confidence in manufacturing - we can lead 
the world from the North East. And its presence 
bears a huge impact on our ability to continue to 
attract and develop further foreign investment.

Cllr Paul Watson
Leader

Sunderland City Council

We should never underestimate the importance of 
the ‘Nissan effect’, which has helped Sunderland 
and the North East become the automotive hub it is 
today. Nissan’s commitment to Sunderland of more 
than £3 billion since 1986 has underpinned further 
regional investment from more than 300 automotive 
suppliers. The sector brings high value, highly skilled 
jobs, directly employs 30,000 people, affects a further 
141,000 jobs across the UK, and helps make our 
region the only one in the UK with a balance of trade 
surplus in manufacturing. Nissan is the heart and 
lifeblood of the region – and one of the UK’s greatest 
ever industrial success stories.

Guy Currey
Director, Invest North East England

North East Combined Authority

Out of all the UK’s inward investment wins, Nissan’s 
investment must be the most transformational. It has 
attracted a deeply embedded cluster of world-class 
supply chain companies to the North East, employing 
30,000 people in good quality manufacturing 
jobs. Nissan is at the cutting edge of workforce 
productivity advances - being the most productive 
car manufacturer in the UK - and this culture is 
passed on through its suppliers and more widely into 
the regional economy as a whole. The ‘Nissan effect’ 
has helped drive improvements to manufacturing/
engineering training infrastructure, as well as world 
class research and development into sectors such as 
electric vehicles, which continues to have a profound 
effect on the North East.

Q

BURNING ISSUE 
Get involved in the 
conversation

@NETimesmagazine
#BurningIssue

i
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

PD Ports has announced two new appointments. 
Former shipping agent Keith Russell has joined 
as a business development manager while former 
journalist Lucy Richardson has been appointed as 
a marketing and communications executive to help 
raise the profile of PD Ports within its key markets.

Major Family Law has expanded its North East 
Team with the appointment of family lawyer, Trevor 
Gay. Trevor is experienced in a broad range of 
family law issues, including divorce proceedings, 
pre- and post-nuptial financial agreements and 
proceedings with high-net-worth clients. He has 
relocated to the North East having worked in a 
number of legal practices in London, Hertfordshire 
and Bedfordshire. 

Newcastle-based creative digital agency Keltie 
Cochrane has invested in its digital offering with 
two new appointments. Dan Gadd joins the agency 
as lead developer with over five years’ experience 
in digital development and technical engineering, 
while Andy Bell has taken on the role of senior web 
and user interface designer. 

Northumbria University has appointed a new 
executive dean to lead its faculty of health and 
life sciences. Professor Dianne Ford joins from 
Newcastle University, where she was director of 
PhD studies in the faculty of medical sciences. A 
Fellow of the Society of Biology, Prof Ford will now 
lead Northumbria’s largest academic faculty, which 
has almost 12,000 students and 595 staff. 

Specialist chemicals company Devine Chemicals 
has expanded its team with the appointment of 
Will Norris as a new area sales manager. He will 
be responsible for expanding Devine Chemicals’ 
presence, by promoting the company’s products 
and developing and maintaining business partner 
relationships.

North East care and leisure company Malhotra 
Group plc has recruited Ian Tubman as a project 
director. Ian has worked in the construction 
industry for more than 25 years, serving his time 
as a joiner and building surveyor before going on 
to be senior project manager on large scale capital 
projects. His primary responsibility will be to 
deliver property/site development projects within 
the group, on time and within budget.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Keith Russell and 
Lucy Richardson
Business development 
manager and marketing and 
communications exec
PD Ports

Trevor Gay
Family lawyer
Major Family Law

Dan Gadd 
and Andy Bell
Lead developer and senior 
web designer
Keltie Cochrane

Prof Dianne Ford
Executive dean
Northumbria University 

Will Norris
Area sales manager
Devine Chemicals

Ian Tubman
Project director
Malhotra Group plc
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

C# .Net developer
North East, competitive salary
Inflo

New start-up Inflo, based in Houghton-le-Spring, is 
looking for a mid-senior developer to join its young 
and vibrant team. The successful candidate should be 
experienced in ASP.NET MVC development and will 
contribute to all parts of the project lifecycle. They 
will directly impact the design, and ultimate success, 
of the core SAAS product.

grant.cooper@inflosoftware.com

Advertising executive
Gosforth, salary dependent on experience 
North East Times Magazine Ltd

North East Times is looking for an experienced 
advertising professional to assist with sales for print 
and online platforms. The ideal candidate should be 
experienced in media sales, have excellent people 
skills and an established network of contacts in the 
North East region. Email your CV, covering letter and 
salary expectations to:

pete@netimesmagazine.co.uk

Audi experience specialist  
Teesside, £18K basic plus car and generous 
commission package
Lookers PLC

Lookers Audi in Teesside is looking for results-driven 
sales person with a genuine passion for cars and 
technology. You will be expected to develop lifelong 
working relationships with customers and stay up-to-
date on the latest developments in the Audi products 
and new initiatives. The successful candidate will 
be offers industry leading training, a basic salary of 
£18K, plus a generous commission package and a 
company car. Send you CV and covering letter before 
June 12 to:

audirecruitment@lookers.co.uk

Head of logistics 
Teesside, competitive salary 

NRG is currently looking for a head of logistics for 
a Teesside-based client. Reporting to the managing 
director, the purpose of this role is to effectively lead, 
manage and develop all aspects of logistics/supply 
chain on site. The successful candidate will be an 
experienced senior logistics management, ideally 
from a fast-paced manufacturing environment. A 
degree qualification and CIPS membership would be 
advantageous, but not essential.

www.nrgplc.com
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North East Times looks at the scale and the impact the automotive industry has on our region

THE NORTH EAST AUTOMOTIVE 
SECTOR … IN FIGURES

FEATURE
Automotive

JOBS:  
• £30,000 DIRECT 
•  £141,000 INDIRECT 

(SOURCE: NEAA)

SUPPLY 
CHAIN:  
•  £237+ COMPANIES 

(SOURCE: NEAA)

INVESTMENT:  
•  46 REGIONAL INVESTMENTS 

TOTALLING <£1.6BN IN PAST 
5 YEARS (SOURCE: NEAA)

EV:  
•  26% EUROPEAN EV PRODUCTION 

BASED IN NORTH EAST (SOURCE: NEAA)

•  10% UK REGISTERED ELECTRIC 
VEHICLES BASED IN NE  (SOURCE: NELEP)

•  1163 ELECTRIC CHARGING POINTS 
IN NE (SOURCE: NELEP)

REVENUE:  
• SALES <£10.2BN 
• EXPORTS £5.1BN
•  TRADE SURPLUS £2.6BN 

(SOURCE: NEAA)

NORTH EAST 
AUTOMOTIVE 

SECTOR

NISSAN (NMUK):  
• UK’S LARGEST CAR PRODUCTION PLANT 
• 8 MILLION CARS PRODUCED SINCE 1986

• 1 IN 3 CARS PRODUCED IN UK IS A NISSAN
• 80% OF PRODUCTION EXPORTED TO 130 MARKETS

• £3.7BN TOTAL INVESTMENT 
• 6700 CURRENT EMPLOYEES 
• 1372 APPRENTICES TRAINED

 (SOURCE: NMUK)
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FOCUS
Skills

The automotive sector - like many other 
industries - is facing a skills gap that 
only looks set to increase thanks to the 
combined effect of new technology and 
an ageing workforce. 

The North East Automotive Alliance (NEAA) 
predicts that there could be up to £20 billion invested 
into the UK automotive sector in the next five to ten 
years, creating between 50,000 and 100,000 jobs. 

The region, which already houses the largest and 
most productive car manufacturing plant in the UK 
and innovative new technology facilities such as The 
Future Technology Centre, therefore needs to address 
its skills gap now if it is to successfully compete for its 
fair share of the spoils.

There is increasing agreement that the sector 
must develop the automotive skills pool within the 
region and that this requires a partnership between 
education and industry. 

Matt Boyle, CEO of Sevcon, says: “Local 
industrialists need to decide what we need and when 
we need it by. That level of detail isn’t going to come 
from politicians, it has to come from the people who 
are working in the North East automotive industry, 
day in, day out.

“We then have to work with the providers to make 
sure the right training is made available to us.”

The NEAA has sought to forge this relationship 
by creating a skills group of 32 industrialists and 14 
training providers.

With the Sevcon CEO as its chairman, the group 
has highlighted four key areas where action should 
be taken.

The first is to develop the current workforce 
and equip them with the required skills for future 
developments. 

Gateshead College works closely with a number of 
automotive companies to create specialist packages 
of training. 

Zachary Aldridge, assistant principle for STEM 
subjects, says: “Some larger employers, such as 
Nissan, will know exactly what training they require, 
while other, smaller automotive companies tend to 
need more guidance from us. 

“We work closely with them and create bespoke 
training packages that address their needs, while also 
fitting within funded frameworks.”

Matt adds that, at Sevcon, every member of 
staff has their own development programme with 
required training put in place. 

“It’s important to us that our staff can see a clear 
career path at the company,” he says.  

The second area highlighted by the NEAA skills 
group is apprenticeships. 

The Government has pledged to support three 
million apprenticeships by 2020, and the proposed 
apprenticeship levy - due to come into force in April 
2017 - is to help reach this target.

Many industrialists, however, are wary of the 
impact the levy will make. 

North East LEP board member, David Land, 
reflects: “It’s going to make something that is already 
complex more complex. What we need is something 
that is more straightforward.”

Zachary Aldridge from Gateshead College agrees 
that the apprenticeship levy will probably not 
simplify the process, but sees the role of the college as 
providing clarification in this area. 

“We recently created a steering group for the 
apprenticeship levy to help educate business owners 
about it and give them the confidence to take on 
apprenticeships,” he says.

Graduates are also perceived as key to building 
skills in the automotive sector.

Sevcon sponsors talented students at Northumbria 
and Newcastle University through their degrees, 
masters and even PHD studies, to ensure there is a 
pipeline of highly skilled people coming through into 
the business.

“We know these skills are highly marketable but 
we counter this by making sure the work they go on 
to do at Sevcon is interesting and challenging,” Matt 
says.

The final factor highlighted by the NEAA is 
encouraging the future workforce at school level.

David Land, who has worked at senior levels in the 
automotive and manufacturing sectors, agrees: “We 
need to get more awareness of engineering careers 
into schools and show them what opportunities are 
available and what kind of lifestyle can be achieved.” 

Matt Boyle maintains that filling the skills gap in 
the North East automotive sector will not happen 
overnight, but insists that work must be done now. 

He says: “If we don’t address the skills gap, the 
automotive sector in the North East is never going to 
reach its potential. It would be a crying shame - given 
the opportunities out there - if we don’t. 

“But I am reassured that all the industrialists I 
know are working hard to make sure that doesn’t 
happen.”

Alison Cowie examines the solutions proposed for filling the skills gap in the North East 
automotive sector

IN THE LIMELIGHT

Words:
Alison Cowie
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INTERVIEW
Robert Forrester

Robert Forrester is the CEO of Vertu Motors PLC. He founded the company alongside partners in 
2006 after serving as finance director and then managing director of Reg Vardy PLC

10 QUESTIONS…

VERTU MOTORS PLC
@vertumotors
www.bristolstreet.co.uk
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What was your first break in business?
When I was a young auditor at Arthur Andersen, 
around 25 years old, one of my clients was a motor 
retail group, and it was up for sale. I did a lot of the 
corporate finance work on the deal; oversaw due 
diligence on behalf of the seller and liaised with the 
purchaser on the heads – it was thrilling! I didn’t 
think then that I’d end up in the motor business 
but, thinking back, that was my first real experience 
buying and selling dealerships.

What did you want to be growing up?
I always quite fancied going into politics.

What made you set up your own business?
Up until 2006, I was a director of Reg Vardy - until 
the company was sold to Pendragon. The sale 
meant I had no job. The situation seemed like a 
great opportunity to set up a business – Vertu 
Motors - in order to make sure I had an interesting 
job and the family could stay in the North East. 
Necessity is the mother of invention.

What is your company’s mission?
“To deliver an outstanding customer experience 
through honesty and trust.” We also want to 
provide an environment where our colleagues 
in the business feel respected and have every 
opportunity to create value for themselves and their 
families. 

How do you get the best out of your team?
Catch them doing things right, rather than doing 
things wrong! We want our whole team to develop 
and do great work – so it’s important to remove 
hurdles, rather than build them. I love [business 
author and speaker] Tom Peter’s characterisation of 
leadership as being “chief hurdle removal officer” 
and the idea of “servant leadership” – where leaders 
are there to coach and unleash the talent in their 
teams.

What has been your career highlight?
Setting up - with a team - a company from scratch, 
ten years ago, that now employs 5000 people and 
has created hundreds of new jobs in the North East.

What has been your biggest challenge?
We set up Vertu Motors in late 2006. In 2008, the 
financial world and consumer confidence crashed. 
We had to work really hard to make sure that we 
stayed on track and make a profit that year – which 
we achieved.

Who or what inspires you?
I’m a big fan of Robin Sharma, a Canadian 
leadership specialist. He wrote Leader without a 
Title and The Monk Who Sold His Ferrari – his 
ethos is all about how to become a master at what 
you do and avoid mediocrity. I get a lot from his 
podcasts and books. In addition, I also really like 
the writing of Ayn Rand, on how individuals can 
add value. I strongly believe that individuals have to 
take responsibility for their own actions and success 
and by working together with like-minded people, 
massive change can be created for the better. 

What are your company’s short and long-term 
goals?
I don’t really differentiate between short and long-
term goals because we don’t run the business for 
the short-term. We have to build businesses with 
a strong team of people who are committed and 
have all five attributes of our ‘five unteachables’: 
character, attitude, energy, drive and talent. On this 
solid foundation, anything is possible. 

How do you achieve a good work/life balance?
We have businesses all over the UK and therefore 
this is a tricky area since I am away a lot. I am a bit 
obsessive so the balance is not really that good. That 
said, I like to take the kids to school when I am at 
home! 
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INTERVIEW
Supporting role

Craig Bell 
PLANT ENGINEERING MANAGER

I have been at the Peterlee plant for 20 years in 
various roles. I am now the plant engineering 
manager and also support group activities around 
Europe. When I first started, Mecaplast was a small 
moulding business and we have developed the 
plant using local skills. I see the development of 
apprentices and people around the North East as 
crucial for the success, not only of the plant, but of 
the area in general. My first impression of Darren 
was that he was young man with potential and a 
thirst to develop. Even before he was in a factory 
environment, he was showing an interest in how 
and what the various roles at the plant involved.

Darren started off as an operator and has been 
developed in all aspects of machine programming, 
and tools. His next step is to complete his HNC 
in manufacturing engineering, and I know he will 
continue to develop within the site or the group. 

Darren Hammond
PLANT ENGINEER

I began working at Mecaplast in Peterlee in 2004. 
I initially started on a temporary basis, over the 
Christmas period, but I’m still here 12 years later.

I met Craig on my first shift when I asked him 
about how a part was made and he took the time 
to explain the basics of how the injection moulding 
machine worked and the process for moulding the 
part. 

Over the years, I have progressed from an 
operator to a team leader and robot programmer 
and with the training I have received from 
Mecaplast and the guidance and support from 
Craig as my mentor, I am now a plant engineer. 

I now want to go on to do a HND in 
manufacturing engineering as I believe this would 
be of benefit to myself and the company.

Darren Hammond joined Mecaplast - which provides plastic injection moulding services 
for the automotive industry - as a temporary operator in 2004. Thanks to the support 
from plant engineering manager Craig Bell, he soon realised that he could build a career 
at the Peterlee plant 

SUPPORTING ROLE

MECAPLAST GROUP
www.mecaplast.com
@MecaPeterlee

i
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INTERVIEW
The North East BIC 

Work hard and care for people; my father taught 
me that.

Running a successful business is about working 
effectively with people. You need to be able to 
network, listen and learn from others, keep promises 
and develop long-term working relationships.  

Planning is important but sometimes you just have 
to take a leap of faith and go with it, as so much can 
be learnt by just doing. 

Always remember the reasons you started in 
business. Even when times are tough, being your 

own boss allows you the opportunity to drive 
your destiny, create a unique proposition, deliver 
exemplary services… and enjoy yourself along the 
way. 

Don’t forget the people who helped you get where 
you are. You can’t succeed in business without the 
support of your family, colleagues and friends. 

When starting a business, do something that you 
have a passion for and that excites you. 

Seek as much advice and support as you can – 
there are great people and organisations out there 
willing to help. The BIC has recently developed a 
programme of Business Solutions in conjunction 
with industry experts; these solutions are ideal for 
established businesses focused on future growth and 
success.

Empower staff to realise their talents and trust 
them to do a great job. 

A business is only ever the sum of its team 
members. Invest in and support each and every one 
of them.  

Former KMPG chartered accountant Paul McEldon began his career with the North East Business 
and Innovation Centre (BIC) over 20 years ago. He has since built the 14-acre site in Sunderland 
into a thriving and supported business hub for 140 businesses

WHAT I’VE LEARNT

THE NORTH EAST BIC
www.ne-bic.co.uk
0191 516 6200
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“Even when times are 
tough, being your own boss 
allows you the opportunity 
to drive your destiny, create 

a unique proposition, 
deliver exemplary 

services… and enjoy 
yourself along the way. ”
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YEARS OF
Nissan’s sprawling manufacturing 
plant in Sunderland is the biggest 
UK site of its kind and the linchpin 
of the North East’s automotive 
industry, with in excess of 30,000 
jobs in the region dependent on its 
existence. As the plant gears up to 
celebrate its 30th anniversary, vice 
president for UK manufacturing at 
Nissan Motor Manufacturing (UK) 
Ltd, Kevin Fitzpatrick - who has 
been at the Wearside site from the 
beginning - speaks to Alison Cowie 
about reaching the milestone and 
why, for him, the future of NMUK is 
more important than reflecting on 
the past

30
NISSAN UK

1991
Plant announces first profit of £18.4 
million and is awarded British 
Manufacturer status by the Society of 
Motor Manufactures and Traders

1995
The one millionth vehicle is 
produced at the plant

1986
The Sunderland 
plant is officially 

opened by then PM 
Margaret Thatcher. 

Production at the 
Sunderland plant 

begins

2006
Plant ends Almera 
production, 
which is replaced 
by the Note 
model. Qashqai 
production also 
begins.

1984
Sunderland plant is 
announced at the 

former RAF Usworth 
Aerodrome. The Nissan 

Motor Manufacturing UK 
Ltd (NMUK) company is 

established
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This September sees Sunderland-based 
Nissan Manufacturing (UK) Ltd 
(NMUK) reach its 30th anniversary.

The impact the global car 
manufacturer has made on the North 

East over the past three decades has been immense, 
with 6700 people currently employed at the facility 
and more than 27,000 jobs reliant in the supply 
chain. The North East Automotive Alliance also 
estimates that Nissan’s presence contributes around 
£700 million to the local economy.

Nissan’s decision to build a facility in Sunderland 
in 1984 came at a time when the North East was 
experiencing economic hardship due to the demise 
of heavy industry.

Kevin Fitzpatrick, vice president for UK 
manufacturing at Nissan Motor Manufacturing 
(UK) Ltd has been at the Sunderland plant from the 
beginning. He likens the global car manufacturer 
coming to Wearside to “Leicester winning the 
Premiership”.

However, he also reveals that there was some 
scepticism about Nissan’s intentions at the time.

“People thought that Nissan, like a lot of other 
companies, would just come to the region to take 
advantage of government grants and free rates for a 
short time and then disappear.”

Instead, the Japanese company has shown 
continued commitment to its Sunderland-based 
operation, investing more than £3.7 billion the 
beginning.

Over the years, the plant, which opened in 
1986, has thrived thanks to important production 
contract wins, including Micra, which was voted 
European Car of the Year and Qashqai, a model 
that has proved phenomenally successful since 
production began on Wearside in 2006.

“No one dreamt how successful Qashqai was 
going to be but within a couple of months we knew 
it was going to be something special,” Kevin reflects.

The Sunderland plant currently produces around 
1200 Qashqais a day (one every 58 seconds) and 
exports to more than 130 markets worldwide. 

Qashqai’s popularity also helped to limit the 

impact of the automotive industry crisis on 
the plant in 2008 and 2009 (the third shift was 
temporarily halted but soon reinstated) and it has 
since become Nissan’s highest volume car in Europe.

NMUK’s dominance in the crossover market was 
cemented when Sunderland won the contract for 
the Juke in 2010.

The plant was also chosen to construct the new 
premium compact Infiniti Q30 in 2013, marking 
a £250 million investment and a new 25,000 sq m 
production space, which began operating last year.

“Winning the Infiniti Q30 contract has helped 
push the plant up the value chain and it’s improved 
our capacity significantly in terms of working to 
tighter specifications and quality requirements,” 
says Kevin.

NMUK has also been at the forefront of Nissan’s 
electric vehicle strategy, producing its popular 
LEAF model.

COVER STORY
NMUK

“Because technology is 
accelerating exponentially, 

the technology on cars 
and the automotive 

manufacturing industry is 
going to be the same. 

I think we’re going to see 
more changes to cars in 
the next ten years than 

we’ve seen in the last 30.”
- KEVIN FITZPATRICK

2007
Nissan announces a new 
£4.5m Parts Logistics Centre

2011
NMUK is announced as the 
European manufacturing 
location for the electric 
vehicle LEAF. An onsite 
lithium battery manufacturing 
facility is also announced
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NMUK

NMUK
www.nissan-europe.com
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In May this year, the 50,000th LEAF rolled off the 
production line at Sunderland – making it the first 
European carmaker to reach this milestone in EV 
production.

In 2015, a total of 476,589 vehicles were produced 
at the Sunderland site, meaning one in three cars 
produced in the UK was a Nissan.

The 30th anniversary gives an opportunity to 
reflect on the huge success of the Sunderland facility 
- and a number of dinners and events with staff, 
MPs and dignitaries are planned for this autumn, 

“The 30th anniversary is a big milestone. We 
should celebrate it and be proud of what we’ve 
done,” says Kevin. “But we shouldn’t dwell on it 
too much; we should make sure we keep looking 
forward.”

It has been announced that the second generation 
Juke is earmarked for production at Sunderland, 
representing £100 million of investment, and that a 
further £22 million would be spent to modify Line 
2 to introduce additional Qashqai production ahead 
of the refreshed model, which will be available early 
in 2017. 

NMUK is also currently working on a 362,000 

sq m extension housing an extra large press at 
Sunderland, to support ongoing production.

In addition to this production investment, Kevin 
is mindful of the external influences that are set to 
impact the motoring industry, but maintains that 
Nissan is well positioned to compete.

“The car industry isn’t just about making cars. 
Things like sustainability, congestion and safety 
fears are all influencing factors,” he says.

“Nissan is the market leader in electric and zero 
emission vehicles and NMUK is well placed by 
producing the LEAF.

“In the future, we’re going to see the rise of 
hydrogen fuel-cell vehicles but that’s still quite 
a long way off - bringing them to market cost 
effectively and putting the infrastructure in place is 
going to take a while.”

Kevin also highlights the growing momentum 
toward autonomous driving technology and Nissan 
recently announced that the refreshed Qashqai will 
be equipped with Piloted Drive 1.0, a feature that 
allows cars to drive autonomously in a single lane in 
heavy traffic.

Technology and innovation are seen as a key 
focus for Kevin at the team at NMUK.

An innovation steering group has been 
established at the plant to help promote technology 
advances on site, and NMUK will continue to 
invest heavily in staff development and initiatives 
such as the Nissan Skills Foundation that promotes 
manufacturing and engineering roles at school level.

“Because technology is accelerating 
exponentially, the technology on cars and the 
automotive manufacturing industry is going to be 
the same. I think we’re going to see more changes to 
cars in the next ten years than we’ve seen in the last 
30,” says Kevin.

He continues: “We have to be open and try new 
things on site - but not to the detriment of the 
efficiency level, which currently stands at 97 per 
cent.

“My job, going forward, will be to build on the 
success of the past 30 years, and to develop the 
Sunderland plant so that it remains contemporary 
and competitive.”

2013
Production begins on the second generation 
Note and Qashqai. Sunderland is named as 
the first Infiniti production site in Europe, 
marking a £250m investment

2016
It is announced that the refreshed Nissan 
Qashqai crossover, set to be available next 
year, will be the first vehicle in Europe 
to feature autonomous Piloted Drive 
technology
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I n just over a year, the North East Automotive 
Alliance (NEAA) has grown its membership 
to over 150, hosted a large-scale expo for 
more than 300 delegates - including the MP 
in charge of the Northern Powerhouse, James 

Wharton - formed a number of industry-led 
groups to identify and tackle issues and growth 
opportunities, and secured EU funding to help 
local SMEs build their capabilities.

CEO, Paul Butler, is the only cluster 
benchmarking expert in the UK who dedicated his 
MBA dissertation to the impact of clusters. He is in 
no doubt of the powerful impact they can make on 
an industry. 

“The key concept is to create a network and 
to bring industry together to highlight any 
issues, constraints or growth opportunities in 
their sector,” he explains. “It’s not about sharing 
trade secrets; it’s about industry collaborating to 
maximise their growth potential.” 

The business cluster concept was first 
introduced and popularised by Michael Porter in 
1990.

He studied ten leading nations to find out 
why particular areas lead the world in their field, 
including Silicon Valley in California, and the 
automotive markets in Germany and Japan. 

“Porter found that each area had two key 
characteristics,” explains Paul. “Value creation and 
a tight geographical location where ideas and skills 
could flow easily.” 

Paul helped to sow the seeds of an automotive 
cluster in the North East at an event for sector 
leaders at Lumley Castle in Durham back in 
February 2014, while working for NEPIC, another 
local cluster focused on the process industry and 
one of the top performing clusters in Europe.

After the concept was embraced, Paul was then 
asked to head the newly formed NEAA, taking up 
the role of CEO in March 2015. 

One of the first tasks for Paul and the alliance’s 

small team has been to identify the true value of 
the North East automotive sector. Working with 
the Department for Business, Innovation and Skills 
(BIS), the alliance has identified that there are 
30,000 people employed within 237 direct supply 
chain companies and organisations in the North 
East, with a combined turnover of £10.2 billion.

Confirming just how important the sector is for 
the North East and its economy, the NEAA has 
looked to build a strong network of OEMs, tier 
one suppliers, SME component manufacturers 
and sole traders, as well as local supporting service 
companies and organisations.

Membership now stands at just over 150 and 
is growing at a rate of around ten new members a 
month. The NEAA has also created a number of 
work groups where local automotive industrialists 
can collaborate on issues that have an impact on 
their sector.

The first of these, lead by Peter Watson, plant 
manager at Kasai (formerly R-TEK), has been the 
business excellence group, which looks to identify 
and share ideas of best practice. A number of 
site visits have subsequently been arranged for 
members, with Paul reporting that companies have 
generated well in excess of 200 ideas to improve 
their own businesses. 

The second group, chaired by Matt Boyle, CEO 
of Sevcon and co-chaired by Ian Malcolm, the MD 
at ElringKlinger (UK), is focused on skills. 

“It is predicted that the UK automotive sector 
will generate between 50,000 and 100,000 jobs 
in the next five to ten years,” says Paul. “We see 
around 10,000 of those coming to the North East 
and, combined with around 8000 people reaching 
retirement in the same period, the region could be 
faced with a significant skills gap unless we act.”

The alliance and the skills focus group, which 
currently comprises 32 industrialists and 14 key 
training providers, has identified four pillars of 
focus: the future workforce, apprenticeships, 

INTERVIEW
Paul Butler

Launched in March 2015, the North East Automotive Alliance (NEAA) has become the largest 
automotive cluster in the UK, as well as making waves in Europe. CEO Paul Butler speaks to Alison 
Cowie about the alliance’s mission and priorities, and how it is having an impact on one of the 
most important sectors in our region

WORKING TOGETHER 



36 37

NEAA
www.northeastautomotivealliance.com
@NEAutoAlliance 
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INTERVIEW
Paul Butler

graduates and the development of the current 
workforce. It is currently building a strategy to 
address issues and harness the potential in all four 
of these areas. 

More recently, a third working group for 
innovation and technology has been created to 
encourage more activity in this area.

“This best thing about these working groups,” 
says Paul, “is that it is industry driving the strategy 
forward. They identify the issues and the areas of 
focus, as well as the activity that is needed.”

While NEAA can boast the likes of automotive 
giants Nissan and Komatsu as members, a 
significant part of the alliance’s first year has been 
spent engaging SMEs. 

The NEAA worked with 27 SMEs as part of 
an EU funding programme and is currently in 
the process of securing around £1.3 million of 
private and EU funding to work with a further 160 
automotive SMEs over the next three years. 

Building credibility into the alliance – nationally 
and internationally - has also been key for Paul and 
the NEAA team, who have worked hard to achieve 
Bronze Label status by the European Cluster 
Excellence Initiative, an accreditation which 
benchmarks cluster groups on qualities such as 
achievements, recognition and management. 

The NEAA is the youngest cluster to achieve the 
Bronze Label, and is targeting gold accreditation in 
the next 12 months, which, according to Paul, will 
“open up a lot of opportunities to collaborate with 
other clusters across Europe”.

Other priorities for the alliance as it enters 
its second year is to maintain the growth of the 
membership, develop the current working groups 
and launch a new trade and investment group 
to help members, particularly SMEs, enter new 
markets. 

The NEAA Expo will also return to Sunderland’s 
Stadium of Light on September 22, 2016. 

Expert speakers, the popular Meet the Buyer 
event and technical workshops will again feature 
on the day, as well as a new Technology Showcase 
to promote innovative thinking in the region.

Meanwhile Paul and the team can be proud 
of NEAA’s first year - which has exceeded all 
expectations – but they remain focused on 
building upon the alliance’s successful beginnings.

Paul concludes: “The NEAA has had an 
extremely successful first year but it’s very 
important that we maintain that momentum 
and reward the willingness of the industry to 
collaborate for the benefit of North East sector.”



38 39

Back in the days when electric cars 
were more the stuff of sci-fi films than 
something you’d realistically expect to 
see on the roads, Stephen Irish could 
already see their potential. More 

than 20 years ago, while at university, he wrote his 
thesis on electric and hybrid powered vehicles, and 
the huge impact they would one day have on the 
future of transport. 

“Back then, the market wasn’t quite ready for 
my ideas - I’ve had to wait quite a long time to be 
proved right,” he smiles. 

“But electric vehicles have now become 
commonplace in a variety of sectors and uses, 
and into the future, I would imagine the majority 
of cars will be hybrid at least. It’s certainly a fast 
growing and fast moving industry to be involved 
in, but there’s no better place than the North East 
to be part of it.”

Hyperdrive Innovation, the business founded by 
Stephen and business partner Chris Baylis, is fast 
becoming a key player in the region’s burgeoning 
sector. It works internationally on a range of 
sector-leading initiatives and works closely with 
Nissan, enjoying a two-way relationship with 
the motoring giant to bring products to market 
through the Advanced Propulsion Centre (APC) 
programme. 

The company, founded in Sunderland in 2012, 
designs and builds lithium ion battery packs for 
automotive, industrial and marine use, as well as 
pioneering other complementary aspects including 
range extenders for electric vehicles, to allow 
them to run longer between charges. Already it 
employs more than 20 people, manufactures its 
products on-site, and crucially is a leading light in 
research and development (R&D) in the UK and 
internationally. 

Boldly, the business says its aim is to supply 
technology to every electric vehicle in the 
world. But backed by Stephen’s experience and 
expertise, combined with the progress Hyperdrive 
Innovation has made so far - it has secured R&D 
funding from the APC and InnovateUK, plus a 
recent £3.2 million funding round investment - 
that need not be a pipe dream.  

From a family of engineers, Stephen’s passion 
lay in motoring, so it was natural that his career 
should combine the two. His vast credentials 
include developing the electric differential (E-diff) 
on the rear axle of high-performance Jaguars, 
refining the steering on the BMW Mini, and 
helping to pioneer the Caparo T1 supercar - also 
bagging the “best job I’ve ever had” along the way, 
testing cars on terrains including the frozen lakes 
of Scandinavia. 

Having spent most of his career working with 
car manufacturers in the Midlands, Stephen 
moved to the North East to found Hyperdrive 
Innovation. 

“When we founded Hyperdrive Innovation back 
in 2012, it was still quite early days for electric 
vehicles, “ says Stephen.

“Nissan’s battery plant wasn’t yet open, so the 
decision to base in Sunderland was not to be close 
to them, although a relationship has developed 
since that time. This is a very pro-industry region 
which is known the world over for its shipbuilding 
and heavy industry heritage, and now is becoming 
known for its work in electric vehicles. As 
someone who is not originally from this region, 
the support and welcome we have received has 
been fantastic.

“Our outreach is certainly international; we 
work with manufacturers and are part of projects 
around the world. Our ambition to supply 

INTERVIEW
Stephen Irish

Hyperdrive Innovation is fast becoming one of the key names in the 
region’s growing electric vehicle sector, enjoying relationships with 
automotive giants like Nissan and working on projects around the world. 
Deborah Johnson speaks to its managing director, Stephen Irish, to find 
out more 

THE ELECTRIC 
REVOLUTION 

HYPERDRIVE INNOVATION
www.hyperdriveinnovation.com
@HyperdriveTech
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technology to every electric vehicle in the world is 
something we are working towards, and see that 
being achieved through a variety of means, including 
direct supply, forming joint ventures and licensing 
our designs for use.”

Keen to help pave the way for future R&D and 
progress in the electric vehicles sector in the North 
East, Stephen is a passionate supporter of the 
region’s industry and the company is a member 
of the North East Automotive Alliance (NEAA). 
Hyperdrive Innovation is also committed to 
employing apprentices, offering work placements to 
university students, and the team is a keen backer of 
the Greenpower Education Trust, which promotes 
sustainable engineering to children and young 
people. 

“Chris [Baylis] in particular is actively involved 
in speaking to schools and universities, alongside 
working with Greenpower, so we are trying to help 
pave the way for the future. This is a great place to be 
based and as we grow, we hope to continue to recruit 
from this region as we work on an increasingly 
international scale.”
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Robin Finley started his career 
as an apprentice footballer 
at Newcastle United Football 
Club, but a change of path saw 
his working life switch to the 
automotive industry. He now 
has 22 years’ experience in 
the sector, and has been plant 
manager of global company ZF 
TRW’s Peterlee site for eight 
years

THE LONG 
GAME

TIMELINE

1994
ppointed production controller at KIGASS 
(now Internal Automotive Components)

1998
Joined ZF TRW (then 
TRW) in the planning 

team 

2008
Appointed plant 

manager for ZF TRW’s 
Peterlee factory

2003
Promoted to logistics 
manager at ZF TRW

2005
Promoted to operations 
and logistics manager 

at ZF TRW

INTERVIEW
Robin Finley

ZF TRW
www.trw.com
@zf_trw

i

PAST
After my youthful dreams of becoming a footballer 
were bombed, I was forced to completely rethink 
what I was going to do. It was hard to accept but I 
knew I had to, so I set out on a completely different 
career path. 
In 1994 I secured a job in the automotive industry 
as a production controller for a firm called KIGASS 
(now named Internal Automotive Components), 
while studying for a degree on an evening. I joined 
ZF TRW, which was then known as TRW, in 1998 
and became plant manager in 2008.

During my first year at the helm of the plant, 
we were hit by the financial crisis, which triggered 
a significant volume drop within the automotive 
sector. Our workforce was cut from 750 to 450, and 
while the majority of those who lost their jobs were 
temporary employees, many permanent staff were 
also affected. This was an awful time for everyone 
at the plant, myself included, but we had to react 
aggressively for the long-term future of the business. 

Customer expectations have also changed a lot 
since I started at TRW. Previously, we were only 
serving a couple of manufacturers with products 
more related to air bag control safety units rather 
than the diverse portfolio we have now.

To be successful in the automotive sector, you 
have to be tenacious and flexible because it’s so fast 
moving and constantly changing. In my opinion, 
that’s what ZF TRW has done very well over the past 
few years.

PRESENT
Customer expectations today are very, very 
high. We are working with a lot more OEMs and 
technology within vehicles has changed massively. 

Cars today come with so much technology, 
which has enabled us to expand and enhance our 
product portfolio significantly, opening us up to 
new markets.

We have to keep up with the market expectations 
and can never stand still or be complacent. 

The North East is very well positioned to 
capitalise on the growth of the automotive 
industry globally, and the initiation of the North 
East Automotive Alliance – for which I sit on the 
advisory board – has helped massively.

FUTURE
The negative side is that we’re facing a shortage of 
the right skills to fulfil the business that we could 
potentially have in the North East region. We have 
to generate our own talent locally to continue 
growth in the future.

ZF TRW is well placed to be part of what I believe 
will be the evolution of driverless cars on the road. 
Our technology will be at the forefront of that 
industry with the cameras and radar products being 
made by the company.

For the Peterlee plant, it’s definitely an exciting 
time. We’ve got ambitious plans to continue to 
recruit, including apprentices, and fully expect 
that within two years we’ll employ over 1000 
people. Considering that less than ten years ago we 
employed 450 people, it’s a massive achievement.
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“You can’t have 
customer satisfaction 

if your staff 
aren’t happy. By 

concentrating on these 
two things, then the 
profit and financial 
rewards will come.”

- SIR PETER VARDY

How did the automotive sector 
change in the 30 years you were in 
charge of Reg Vardy?
In the early days, there was a lot of 
owner-manager motor dealerships 

that were coming under increasing pressure from 
manufacturers to invest in their premises. A lot 
decided to sell instead, which is how Reg Vardy 
managed to grow so rapidly, from one to 100 
dealerships. Other companies, such as Pendragon 
and Lookers, were doing the same, so there was 
consolidation that happened over that period. Now 
you have major motor groups owning most of the 
city centre volume and specialist manufacturers. 

Is that a good thing?
It’s good for developing bigger companies but you 
do lose the individuality of dealerships. However, 
it’s the same in most sectors. Growth in the food 
and the clothing industries is being delivered by 
the major companies, too.

Tell me about your business ethos. What impact 
did it have on the people who worked for Reg 
Vardy?
For me, business isn’t about making as much 
money as possible; it’s more than that. I wanted to 
create a company that gave something back and 
would be the best it could be. We focused on staff 
satisfaction first because if we had that, it meant we 
could deliver customer satisfaction. You can’t have 
customer satisfaction if your staff aren’t happy. By 
concentrating on these two things, then the profit 
and financial rewards will come.

I also believe that you should have a social 
conscience and it’s amazing what you can achieve 
if you make yourself available. The foundation has 
done some amazing things, such as building five 
schools. But I couldn’t have done the community 
work had Reg Vardy not been successful. 

INTERVIEW  
Sir Peter Vardy 

Sir Peter Vardy inherited Reg Vardy, the specialist Houghton-le-Spring motor dealership, in 1976, 
following the death of his father. He proceeded to expand it from one to 100 dealerships, selling 
the group for £506 million to Pendragon in 2004. Alongside all this, Sir Peter has been a prolific 
philanthropist through The Vardy Foundation. Here, he talks to Alison Cowie about the ethos that 
influences all of his ventures 

THE FOUNDATIONS OF 
GOOD BUSINESS
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SAFE FAMILIES FOR 
CHILDREN
www.safefamiliesforchildren.com
@SafeFamiliesUK
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INTERVIEW  
Sir Peter Vardy 

Your son, Peter, has followed you into the 
automotive industry – and shares your ethos of 
giving something back… 
The motor business is in our DNA and my son’s 
first thoughts when we sold Reg Vardy were 
to build his own company. He is delivering 
outstanding results and his motor group is regularly 
in the top 100 companies to work for. He is also 
involved in community projects and donates ten 
per cent of his profits to charity. 

How did your latest charitable project, Safe 
Families for Children, come about, and what do 
you hope to achieve through it?
After I sold Reg Vardy, I went to a young offenders’ 
institution and found that 60 per cent of inmates 
had been in care. I asked where they would go 
when they were released and was told they would 
probably come back, because they had no family, 
no home, no community and no job. One solution 
for this would be to build more prisons or more 
children’s homes, but I looked at it from a business 

perspective – that it’s better to deal with the cause.
So, I looked into how I could help strengthen 

families and help mothers so that their children 
didn’t end up in care. I visited a child psychologist 
in Chicago who has set up Safe Families for 
Children and helped more than 25,000 families, 
while keeping 93 per cent of the parents and 
children together. 

The model is based on having an army of 
volunteers that will help mothers in three different 
ways: they will take children into their own home 
for short periods, they will act as mentors to 
mothers who have no one else to turn to, and they 
will give resources to people who have nothing – 
such as prams, clothes, toys, etc. 

I decided to bring the concept back to the UK. 
We’ve raised 1000 volunteers in the North East 
and we’re expanding nationally. We’re currently 
working with 23 local authorities and the aim is 
to be working in every local authority in the UK 
within ten years and to reduce the amount of 
people who go into care by 25 to 35 per cent. 

AUTOMOTIVE
NIFCO

According to Mike Matthews, 
managing director of Stockton-
based Nifco UK: “Skills are 
paramount to this sector and we 
need to do all that we can to feed the 

sector with the most highly-prized people possible. 
We need to attract people with the ambition, talent 
and drive to step up to the plate and spearhead 
the successful businesses that leaders of today are 
building.”

Mike, himself a former apprentice, says that 
businesses in the North East must invest now if the 
sector is to continue to flourish in the future.  

“It is easy to think in the short and medium 
term, but if the success we have seen in automotive 

is to be sustainable, it is vital that business leaders 
make a commitment to the future too,” he 
comments.

“We need to ensure that we have the right skills 
across every part of the business, from apprentices 
and graduates to experienced staff who understand 
what good leadership is and looks like. Investing in 
training up front, and on an ongoing basis is critical 
and will ensure there is natural succession as older 
people in our businesses reach retirement age.  

“It is this approach that I think has allowed Nifco 
to grow so well since the difficult times of 2004, 
and it is what I believe all businesses need to do, to 
ensure we have a world-class automotive industry 
in the North East long into the future.”

Named as a poster child for the UK automotive industry renaissance, plastics manufacturer Nifco has 
a sound grasp of the key to its success - as its managing director, Mike Matthews, explains…

SKILLS DRIVE THE 
AUTOMOTIVE SECTOR

NIFCO
www.nifcoeu.com

i
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Lookers, one of the top three motor 
retail and service groups in the UK, is 
set to deliver over 200,000 cars to its 
customers this year through a network 
of 160 dealerships, supported by more 

than 8500 employees.  
In the December issue of North East Times, 

Nigel reflected on the challenge of mergers 
and acquisitions and now, as we near the first 
anniversary of the Benfield acquisition, he tells 
us how retaining the best of Benfield has made 
Lookers even stronger.

“I have been in the sector for more than 20 years 
and the acquisition of Benfield was the smoothest 
yet,” he states. 

“Not only did Benfield bring 30 dealerships into 
the Lookers portfolio, we also quickly identified 
a number of talented Benfield people who have 
since been promoted to senior Lookers positions. 
Colin Pybus (franchise director - volume division) 
and Heike O’Leary (marketing director) have 
been appointed to the operational board, while 
other key ex-Benfield staff such as Mark King 
(sales support), Lyn Carruthers (culture and 
engagement), David Petherick (accountancy) and 
Steve Bainbridge (retail sales experience) have 
been promoted to bigger group roles. 

“These appointments reinforce my belief that 
this acquisition was the perfect strategic and 
cultural fit for Lookers as we look to not only 
expand the business, but strengthen it.”

As well as being a perfect fit in terms of 
personnel, Benfield also represented the perfect 
jigsaw piece for Lookers as it sought to strengthen 
its geographical position. 

Nigel adds: “Lookers had a strong geographic 
presence in the North West, London, South West, 
the central belt in Scotland and Northern Ireland. 
Benfield was the ideal acquisition to cover the 
North East of England and strengthen our dealer 

network in Yorkshire. We are also continuing 
with our investment programme in the North 
East with dealership refurbishments at Nissan 
Newcastle, Volkswagen Scotswood Road and Audi 
in Sunderland.”

Another area of investment that has helped the 
company stay one step ahead of the competition 
is technology, both in terms of how the business 
operates and the experience it is able to provide its 
customers.

“We are in the process of rolling out new 
systems and processes across the group,” Nigel 
explains. “Benfield brought with it a number of 
excellent and robust procedures that we are taking 
into Lookers, demonstrating what a well-run and 
forward-thinking business it was.” 

To support the name change from Benfield to 
Lookers, an extensive marketing programme has 
been designed and delivered across many online, 
offline and broadcasting channels, including an 
extensive TV campaign. The new Lookers brand 
is now visible across the region, with a presence 
at local sporting venues and, of course, above the 
door across its dealership network in the North 
East.

So, what is Nigel’s outlook for the year ahead?
He replies: “The future looks bright for Lookers. 

We will turnover more than £4 billion this year. We 
would like to add more brands to our business but, 
for us, it’s not about adding scale for scale’s sake.

“The biggest challenge for the future is how 
we develop, embrace and integrate changing 
technology to better engage with customers and 
enable our own colleagues to deliver a seamless, 
personalised and rewarding customer experience 
across all touch points.

“We strive to become a retailer and an employer 
of choice as well as a genuine and authentic 
business that is appealing and inspiring for 
customers and colleagues alike.”

AUTOMOTIVE 
Looker PLC

Following the acquisition of Benfield Motor Group by Lookers in early September 2015, North East 
Times caught up with managing director Nigel McMinn for an update

DRIVING BUSINESS 
FORWARD

LOOKERS PLC
www.lookers.co.uk
@LookersGroup

i
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EDUCATION 
Gateshead College 

From pioneering technologies in electric vehicles to inspiring the next generation of engineers, 
Gateshead College is a driving force in skills development for the North East’s automotive 
industry

STEERING NORTH EAST 
AUTOMOTIVE SKILLS

The region’s automotive industry boasts 
a significant reputation for investment 
in research and development and 
new and emerging technologies. 
Demand for skilled engineers is at an 

all-time high, and industry body, the North East 
Automotive Alliance (NEAA) has projected that an 
additional 10,000 new jobs will be created by 2026. 

Gateshead College has an unrivalled track 
record in supporting the industry. It has been 
developing its automotive specialism since 1984 
and during that time it has launched the UK’s first 
electric vehicle apprenticeship, created world-class 
training programmes for national and international 
companies and played a key role in policy 
development. 

In partnership with UK and internationally 
renowned companies Nissan and ElringKlinger, 

Gateshead College is providing training and up-
skilling programmes that meet the needs of the 
employers now and in the future. 

Working with strategic partner Amacus, 
it is supporting global automotive supplier 
ElringKlinger as the organisation sets out on an 
ambitious development programme to up-skill 
its entire workforce over the next three years. The 
company is investing almost £800,000 in skills 
and training for 270 staff at its Redcar factory in 
preparation for growth which is expected to double 
the size of the business in the next five years.

A bespoke training programme has been 
developed to meet ElringKlinger’s business needs 
and objectives while ensuring that the course is 
flexible enough to keep up with the latest advances 
in the automotive industry. 

Ian Malcolm, managing director at 
ElringKlinger, explains: “The courses were designed 
in such a way that we could deliver them on-site, 
meaning completion of such a large-scale training 
project can be done without impacting hugely on 
the daily operation of the business.”

Gateshead College has been Nissan’s trusted 
training partner for over a decade, supporting 
the car manufacturing giant to develop a unique 
training programme that hits every area of the 
business. Nissan’s prestigious apprenticeship 
programme takes employees through the levels to 
a degree-equivalent qualification and is continually 
adapted to focus on practical workshop time to 
develop advanced engineering skills such as the 
design and production of electric vehicles. 

Nissan apprentice, Stephen McCarron, 20, from 
Wallsend, started a five-year apprenticeship in 
September 2015 after deciding the academic route 
at university to become an engineer wasn’t for him. 
Stephen is completing his training at the college’s 
Skills Academy for Automotive, Engineering, 
Manufacturing and Logistics, based at Team Valley 
in Gateshead. 

The hands-on learning programme is helping 
Stephen to hone his skills in everything from 
electrical installation, electronics and circuits and 
mechanical work to welding and computer aided 

GATESHEAD COLLEGE
www.gateshead.au.uk
@gatesheadcoll
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design (CAD). In addition, the course offers him 
the opportunity to develop softer employability 
skills to help him to make the transition from 
education to a work environment. 

Stephen says: “I’ve always wanted to train as an 
engineer and thought that university was the only 
option for me. I soon decided that the academic 
route was too focused on theory and that I’d like to 
work more on my practical skills. 

“Taking up the apprenticeship is the best career 
move I could have made. I’ve progressed far quicker 
than I would have doing a degree and an added 
bonus is that I’m earning a wage while doing it.” 

As well as setting the wheels in motion for 
the next generation of automotive engineers, 
Gateshead College has a pivotal role in developing 
the UK’s low-carbon vehicle technology.

Zero Carbon Futures (ZCF) is an internationally 
recognised electric vehicle consultancy, set up as a 
subsidiary of Gateshead College. The organisation 
works with businesses, universities, government 
bodies and sector agencies to ensure that the UK 
is able to maximise the benefits of the low-carbon 

vehicle sector. It is also the lead for the innovation 
strand of the NEAA. 

ZCF manages a wide range of projects 
including working with major electric vehicle 
(EV) manufacturers, Nissan, BMW, Renault and 
Volkswagen, to roll-out a new EV infrastructure 
across the UK. It has also partnered with Elm EV 
to launch EV Works – a service which supports 
organisations or public bodies to prepare for the 
mass uptake of electric and plug-in hybrid vehicles. 

It’s projects like these, combined with high 
quality training and workforce development 
programmes, that continue to build the college’s 
reputation for excellence in the automotive 
industry in the UK and beyond. 

Ivan Jepson, business development director 
at Gateshead College, says: “The expertise of the 
automotive industry in the North East is something 
that we’re hugely proud of and our work will 
continue for decades to come. This will ensure that 
businesses have access to high quality engineering 
professional training that will help them remain 
strong and competitive.”
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OMEGA PLASTICS
www.omega-plastics.co.uk
@Omega_Plastics 
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A 
North East-based tooling and plastic 
injection moulding manufacturer 
is celebrating after being accredited 
with ISO/TS 16949:2009, the global 
standard for the automotive sector. 

The Omega Plastics Group has experienced 
significant growth in the sector by producing 
components for tier one suppliers to various 
manufacturers including Aston Martin and Nissan.

Paul Anderson, group quality manager, says: 
“Securing this prestigious quality award confirms 
our capability to work alongside some of the biggest 
names in the industry.”

The process to secure ISO/TS 16949:2009 began 
with a two-day audit conducted by Lloyds Register 
Quality Assurance (LRQA), the world’s leading 
independent provider of business quality assurance.  
This was followed by a four-day inspection at 
Omega’s Blyth and Hartlepool sites.

“The auditor challenged all aspects of our 
business from how we receive raw materials to 

the dispatch of products to customers as well as 
closely scrutinising our internal processes such as 
purchasing, administration, training, measurement 
systems and quality control,” adds Paul.  

Since the business was established in 2006, The 
Omega Plastics Group has operated under ISO 
9001 and has supplied a wide range of sectors, 
experiencing strong growth across its portfolio.

Group managing director, Dave Crone (pictured), 
comments :  “Since I launched the business, we have 
moved into additional and larger premises, created 
more than 70 jobs and expanded our production 
capability. Our 2015 merger with Signal Plastics 
brought two successful and innovative businesses 
together, further strengthening our position in the 
market for prototype development, specialist tooling 
and plastic injection moulding.”

As well as its sites in Blyth and Hartlepool, 
The Omega Plastics Group also has a facility in 
Washington which increases its injection moulding 
press range to 1300 tonnes.

AUTOMOTIVE 
Omega Plastics Group

The Omega Plastics Group has strengthened its position in the automotive supply chain after 
being accredited with a coveted international quality award

GROWTH AT OMEGA 

LOOKERS 
www.lookers.co.uk/audi
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AUTOMOTIVE 
Lookers PLC

In recent years, North East Audi has enjoyed 
opening its doors to the kind of high performance 
cars that dominate the headlines. Take the release 
of the Audi R8 and Audi RS 6 Avant, for example: 
both spectacular examples that showcase the 

manufacturer’s ability to craft beautiful cars that, 
through their sheer power, play homage to the 
brand’s sporting heritage.    

And while these cars certainly set the standard in 
their respective classes, they won’t be the cars that the 
average driver will be considering when it comes to 
their next set of wheels. 

Audi is well aware of this, but that doesn’t mean 
it has cut back on quality when it comes to its 
most popular models. Audi shares many of its key 
technical specifications and design cues right across 
the range. It’s this dedication to quality and design 
that is a hallmark of the brand and one which is 
certainly present in the new Audi A4, which recently 
won What Car? Car of the Year.

As you may have expected, the look of the 
new A4 is classic Audi and while some may say 
that the changes are minimal on the outside, its 
longer aerodynamic bodywork has reduced drag 
significantly, while nice touches like sweeping Matrix 
LED headlights and taillights provide added flair.

The interior of the car is also effortless in its design. 
Heavy on clean no-nonsense lines, it doesn’t scrimp 
on soft-touch materials and offers more than enough 
space for three passengers in the back. 

Fans of the new Audi TT will also be pleased to 
know that Audi has transplanted its Virtual Cockpit 
into the A4. Sitting behind the sporty feeling 
flat-bottomed steering wheel, Audi’s cutting edge 
infotainment system still impresses.

The A4’s range of seven engines also provides 
a thoroughly entertaining drive, with the award-

winning 215bhp 3.0 TDI V6 taking the crown. 
The new A4 has certainly caused a stir at North 

East Audi and looks certain to continue being one of 
the brand’s bestselling cars.

Paul Liddell, Audi operations director at North 
East Audi, says: “The A4 has always been a popular 
car, only now it’s even better, with the kind of touches 
you would expect in more expensive models in the 
range, such as the Virtual Cockpit that has proven 
to be so popular in the Audi TT. The interior is even 
softer and more luxurious, while the impressive range 
of engines ensures ultimate performance.”

North East Audi is also opening its doors to the 
Audi Q2 later in the year, which is expected to create 
a whole new Audi fan base within the booming 
supermini crossover market. First revealed at the 
2016 Geneva Motor Show, it is the fourth and 
smallest of the Q family and is aimed squarely at the 
younger end of the market and those susceptible to 
the charms of the Audi A1. 

Design features include broad shoulders, a sloping 
roofline and short rear overhangs, while inside you 
can expect the latest multimedia tech from the new 
A4, including the optional 12.3-inch Virtual Cockpit 
and a standard 5.8-inch MMI central infotainment 
screen atop the dash. Unique to the Q2, and another 
feature designed to appeal to younger drivers, is an 
LED ambient lighting system that sees light projected 
through the panel gaps in the dash, with different 
designs for day and night. 

Paul adds: “There’s a huge amount of excitement 
surrounding the Audi brand at the moment. While 
larger executive cars like the Audi A7 Sportback and 
Q7 have quite rightly been making the headlines, 
Audi has also been focusing as much attention on its 
smaller models, with the Q2 having the potential to 
help create a whole new generation of Audi fans.”

How North East Audi offers both of these qualities across its range

STYLE AND PERFORMANCE 
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The ‘totting-up’ of penalty points
Disqualification can be imposed for a variety of 
motoring offences, but often the one that catches 
drivers out is that of ‘totting-up’, contained within 
s35 of the Road Traffic Offenders Act 1988. This 
is where there is an accumulation of 12 penalty 
points within a three-year period which attracts 
an immediate disqualification of a minimum of 
six months. Being disqualified from driving for 
this period of time is not just inconvenient, but it 
can also result in the loss of your livelihood. For 
employers, it can have a detrimental impact on 
their business.

Is it possible to avoid a ban?
The court will listen to well-presented arguments 
that the driving ban will lead to ‘exceptional 
hardship’ and the most common of these 
arguments relates to employment. If a driving ban 
is likely to cause the driver to lose his job - because 
a licence is needed to travel to work, or for part 
of their job - this can constitute an exceptional 
hardship argument. Factors such as the impact of 
the ban on the driver’s family or employees (if the 
driver is a business owner) are considered by the 
court.

Drink and drug driving
Drivers are very familiar with the restrictions 
on driving while under the influence of alcohol. 
However, a change to drug driving laws in March 
2015 means that an offence is committed if a 
driver is over the legally prescribed limit, even if 
his or her driving is unaffected. The offence doesn’t 
just relate to recreational drugs, the presence of 
prescription drugs, such as diazepam or morphine 
is also included. Drivers and employers should be 

aware that drugs can remain in a driver’s system 
after the effects appear to have worn off.

Tachograph offences
Businesses that employ professional drivers will 
be acutely aware of the need for many vehicles 
to have a fully functioning tachograph installed 
and running. To be considered fully functional, 
the recording sheet must record speed, distance 
travelled, driving time, breaks/rest periods and 
interruptions to the power supplying the distance 
and speed sensor. The punishments for tachograph 
offences are, understandably, quite severe.

In instances where no tachograph is installed, 
companies can be fined up to a maximum of 
£5000. Forging or altering tachographs attracts 
a maximum of two years’ imprisonment with an 
unlimited fine. Breaches of failing to adhere to 
driver hours’ regulations are also severe, attracting 
fines of up to £2500. There is also the added 
prospect of further proceedings before the traffic 
commissioner, who is responsible for licensing and 
regulation of HGV, bus and public service vehicles.

Is it possible to defend a tachograph offence?
On the face of it, tachograph offences appear 
difficult to defend, however it is possible to raise 
a defence if you are able to demonstrate you 
legitimately did not know that there was a fault 
with the tachograph equipment, and your actions 
were ‘reasonable’.

The prospect of attending court to deal with 
a motoring offence can be incredibly daunting, 
especially for those entirely unfamiliar with the 
court process. Whatever the motoring offence, 
contact David Gray Solicitors as early as possible 
for the best advice and representation. 

LAW 
David Gray Solicitors 

For many people, the ability to drive is a critical component of their job. So the prospect of being 
disqualified from driving not only causes deep concern to the driver, but also their employer. With 
around 13,000 disqualifications imposed by the courts annually, Michael Gibson, a specialist road 
traffic law solicitor at David Gray Solicitors, examines the various motoring offences that can 
affect individuals and businesses

THE KEY TO KEEPING YOUR 
BUSINESS ON THE ROAD 

DAVID GRAY SOLICITORS
www.davidgray.co.uk 
@DavidGrayLLP
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Award winning Cintra HR & Payroll Services, a North East-based UK leader 
in flexible payroll and HR solutions, celebrated 35 years in business at the 
BALTIC’s River Terrace in April. The weather outside might have been 
cloudy and grey, but the sun certainly shone inside the venue as Cintra’s 
employees and their partners partied the night away.
Everyone enjoyed the evening of celebration with free-flowing cocktails, 
great food and great company.  Guests of honour were the company’s 
founders and owners, John McEvoy and Hugh Keegan and the business’s 
first employee Maureen Cowen

AWARD WINNING CINTRA HR & 
PAYROLL SERVICES CELEBRATES 
35 YEARS OF SUCCESS!

EVENT
Cintra

PHOTO 1
Will McEnaney, (software 
developer), Emma Riley, 
(training & consultancy 
manager) and Graeme 
Maughan

PHOTO 2
Left to Right: Gail Massey, 
(bureau administrator), 
Monika Orchowska, (bureau 
administrator), Nham 
Lee (sales manager), 
Kamil Orchowski, Anna 
Thompson and Jemma 
Owens

PHOTO 3
Kate Hunter and Graeme 
Minshull (implementation 
consultant)

PHOTO 4
Hugh Keegan (founder 
& owner) Ned McEvoy, 
(head of support and 
implementation)

PHOTO 5
Left to Right: Lisa 
McKenzie (implementation 
consultant), Suzanne 
Cowen (operations 
director) Alexandra Watt, 
(PA); Gemma Dougal, 
(company secretary).  
Front: Carsten Staehr 
(CEO)

PHOTO 6
Left to Right: Paul Belkin, 
(senior software engineer), 
Maureen Cowen (retired 
FD) Hugh Keegan, (founder 
and owner) John McEvoy, 
(founder and owner) Carol 
Robinson and Sheila Bone

PHOTO 7
Left to Right: Adam 
Widdrington, Isobel 
Widdrington, (bureau 
administrator),Jonathan 
Ford, Alexandra Watt, (PA, 
Gemma Dougal (company 
secretary), Michelle Frame, 
Shaun Lowery (accounts 
assistant)

PHOTO 8
Cintra team

PHOTO 9
Angela Marshall, (senior 
implementation consultant) 
and Peter Marshall

PHOTO 10
Mark Faulkner (senior 
project manager) and Jodie 
Faulkner
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INTERVIEW    
Lookers PLC

What attracted you to the motor industry?
I was interested in motor vehicles from an early 
age and joined Nissan on the production line when 
I was 16. I knew a couple of guys who worked 
in car showrooms and saw it was a fast-paced 
environment with strong opportunities, so I made 
the switch to car sales when I was 21. That was 
almost 20 years ago and I’ve carried out most roles 
in sales, from salesman to business manager, sales 
manager, franchise manager, operations director 
and now, franchise director.

What were your initial thoughts when you heard 
Benfield was to be acquired by Lookers?
Nigel McMinn [managing director at Lookers 
PLC] was the former chief executive of Benfield 
and so I’d heard a lot of good things about Lookers 
PLC prior to the take over. Personally, I was excited 
because I knew the scale of the business would 

bring a lot of advantages. Both businesses were 
focused on employee engagement and customer 
satisfaction, too, so it was a very good fit. 

The acquisition is still only six months old, but 
what impact has it made so far?
Because both companies had the same goals, the 
transition has seemed almost seamless. The scale of 
the business now has brought many opportunities, 
especially in terms of its superior buying power. 
Also, a number of former Benfield employees now 
carry out national roles - including myself. 

Tell me about your new role.
As franchise director, I’m responsible for 
profitability and customer satisfaction levels 
for three of the group’s brands in mainland UK: 
Nissan, Renault and Hyundai. My previous role 
was more operational but now it is more strategic. 
I look to build and maintain relationships with 
the manufacturers and I’m always looking for 
new opportunities for Lookers PLC. There’s a lot 
of travel involved in my new job and a typical day 
starts at 8am and ends at 7pm - but I wouldn’t 
change it for the world. 

What will the new Lookers Nissan showroom in 
Newcastle offer customers?
The new Nissan showroom in Newcastle represents 
significant investment by the company and I 
believe it has everything a modern retail outlet 
should have. It offers a relaxed, yet welcoming 
environment that’s great for customers and 
colleagues. 

Nissan is a brand that is very important to the 
North East. How does Lookers work with the 
manufacturer to build on this reputation?
Figures show that around 50,000 people in the 
region have jobs that are reliant on Nissan - many 
of these being in the supply chain. It’s massively 
important that the brand continues to excel. 
Lookers has shared goals with Nissan and we work 
closely with the Sunderland plant. We sponsor its 
sports and social club and get involved in some of 
the activities. Personally, Nissan is a brand that is 
very close to my heart, as I’ve been involved with it 
throughout my career. 

Colin Pybus began his career at Nissan’s Sunderland plant when he was 16 years old, before 
moving into vehicle sales. The acquisition of Benfield Motor Group by Lookers PLC at the end of 
last year saw Colin promoted to franchise director. One of his first tasks has been to oversee the 
multi-million pound transformation of the Lookers Nissan dealership in Newcastle 

FULL-CIRCLE PROMOTION 

LOOKERS PLC
www.lookers.co.uk/nissan
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MARKETING 
Horizonworks

Business-to-business marketing specialist Horizonworks has secured a major new client – a 
company that’s making a big impression on the automotive sector and beyond. North East Times 
finds out more

MARKETING THAT GOES 
DEEPER THAN THE SURFACE

Full-service strategic marketing company 
Horizonworks has a burgeoning 
reputation for supporting the North 
East’s growing automotive sector and 
the organisations within its orbit.

And now the Newcastle-based firm is making 
further inroads, having announced that it is 
working as the outsourced marketing team of 
Reprotec UK, a fellow member of the North East 
Automotive Alliance (NEAA).

Established in 1988, Reprotec UK Ltd specialises 
in providing cost effective, environmentally friendly 
repair and protection solutions, using resin-based 
products to protect the fabric of buildings. With 
clients including Nissan, Mecaplast Group and 
Unipres, the company has a nationwide reputation 
for providing repair and protection solutions for 
flooring, walls and roofs to the automotive sector.

Headquartered in County Durham, Reprotec 
UK also works in sectors such as food and drink, 
pharmaceuticals, aerospace, retail, engineering, 
education, leisure and manufacturing, and has a 
firm commitment to sustainability. It is the only 
company in its sector to divert 100 per cent of its 
waste from landfill.

Horizonworks has been commissioned to bring 
its business-to-business marketing expertise to 
support Reprotec UK’s push for further growth, 
and is supplying services including strategy 
development, public relations and digital 
marketing. 

A specialist in working with organisations 
from strategy to delivery and translating technical 
information into attention-grabbing messages, 
Horizonworks has extensive experience in the 
manufacturing and engineering sectors. Its client 
portfolio includes NEAA member companies such 
as pump distributor and manufacturer Tomlinson 
Hall and training provider Seta, and it developed a 
marketing strategy, brand, website and promotional 
materials for battery and electronic systems 
provider Hyperdrive Innovation. 

The company also delivers full marketing 
services to South Shields-based motor dealership 
and conversions specialist Vic Young, and last 
month Horizonworks announced a two-year 

contract that will see it undertake creative and 
design work for the NEAA.

Commenting on the partnership with 
Horizonworks, John Holmes, managing director of 
Reprotec, said: “Reprotec UK has traded for nearly 
30 years and although we have successfully worked 
with a number of major clients during this time, we 
felt we needed to outsource our marketing as this 
would assist in our quest to get ‘above the radar’ 
and allow us to do what we do best as a specialist 
contractor. 

“With this in mind we courted Horizonworks 
for some time to ensure it would become the right 
partnership for both of us. To date, it looks very 
much like we have made the right decision.”

Samantha Davidson, managing director of 
Horizonworks, added: “Reprotec UK has a 
formidable reputation across a range of industries 
and we’re delighted to be working as its outsourced 
marketing division. 

“We’re looking forward to using our specialist 
marketing expertise and understanding of the 
manufacturing landscape to help John and the team 
build Reprotec UK’s profile, expand its client base, 
reach new markets and achieve its goals.”

HORIZONWORKS
Photo: Nick Megson (Reprotec 
UK), Samantha Davidson 
(Horizonworks) and John Holmes 
(Reprotec UK) at Mecaplast 
Group’s Peterlee site

0345 075 5955 
hello@horizonworks.co.uk 
www.horizonworks.co.uk

REPROTEC UK
www.reprotec.co.uk
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LOOKERS 
www.lookers.co.uk/nissan

i

AUTOMOTIVE 
Lookers PLC

The art of lending the most practical of 
everyday tasks an air of refined beauty 
is a hallmark of Japanese culture. 

Take tea making, for example. Forget 
nonchalantly throwing a teabag in a 

chipped mug before pouring on hot water from a 
kettle and slugging in the milk. 

In Japan it involves an ancient ceremony which 
can last more than three hours, involves at least five 
pieces of equipment, and requires you to wear a 
Kimono and create a floral display.

While most of us won’t have the time or the 
patience to wait this long for a brew, we can still 
appreciate the time and effort dedicated to refining 
the craft and elevating the everyday to something 
far more artistic and refined. 

The same can certainly be said of Japan’s motor 
industry and specifically the Nissan brand, which 
has continually produced the kind of forward-
thinking design and technological advancements 
that were previously out of reach for most drivers.

The first to introduce two-speed wipers, dual-
band radio and reclining seats in the 1970s, Nissan 
has always held comfort and style in the same high 
regard as practicality and performance.

This tradition continues at Lookers Nissan 
Portland Road, which has just received a major 

facelift, and, as well as a new name above the 
door, will include a cutting edge Nissan High 
Performance Centre featuring models like the Juke 
Nismo and the brand new Nissan 370Z Coupe and 
updated GT-R, both of which are to be released later 
this year.

As part of its customer promise, the dealership 
will also provide customers with the Nissan 
CARED4 package, which includes a minimum 12 
months manufacturer-approved warranty and a 
30 day/1000 mile exchange promise, among other 
benefits.

The all-new dealership will also play host 
to another hotly anticipated automotive 
transformation and one that similarly elevates the 
small hatchback to new heights of refinement and 
artistic expression: the all-new Nissan Micra.

Expected later in the year, it’s a car that has 
attracted frenzied interest since it was previewed at 
the Geneva Motor Show.

Based on Nissan’s ‘Sway’ concept, the new Micra 
will mark another bold reinvention and will see its 
retro bubble look replaced with super sharp edges 
and a meaner looking grille borrowed from the 
Nissan X-Trail 4x4 and the Pulsar hatchback.

With a number of colour options expected, the 
all-new Nisan Micra represents a fresh approach by 
Nissan, adding the kind of style and refinement that 
could result in one of the best looking small cars on 
the road. 

It is a welcome return given how successfully the 
Micra has engrained itself into the British psyche 
and particularly among those people in the North 
East where its Sunderland plant produced 2,368,704 
Micras between 1992 and 2010.

Michael Scott, operations director of Lookers 
Renault Nissan division, says: “It’s an exciting time 
for us at Lookers Nissan, Portland Road. Not only 
are we launching a new look dealership under the 
Lookers brand, we are also welcoming some of the 
most exciting cars that Nissan has ever produced. 
From the new high performance Nismo brand to 
the transformation of the Nissan Micra, the Nissan 
brand is creating a lot of interest at the moment.”

We take a look at the newly refurbished Lookers Nissan dealership on Portland Road, Newcastle, 
and see why the brand continues to win new fans

NEW LOOK AT 
LOOKERS NISSAN
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PUBLIC RELATIONS 
Bradley O’Mahoney

It is perhaps ironic that nestling in the 
Northumberland countryside and far from the 
madding crowd is a company whose strap line 
is ‘helping the world to communicate’.

That is exactly what Eclipse Translations 
does, with its specialist language skills in demand 
in over 120 countries.

It is a great story and it is fantastic that the 
region has such a specialist, outward facing 
business that is consistently sending a powerful 
message about its own brand across the world and, 
by association, also highlights Northumberland 
and the North East to a global audience. 

Based in Alnwick, Eclipse Translations employs 
more than 30 staff and is part of the RWS Group, 
one of the top ten language providers in the world. 

It offers specialist support in more than 
150 languages, with its key services being 
translation, interpreting, localisation, subtitling 
and voiceovers. Key sectors include chemical, 
pharmaceutical, legal, financial services, defence, 
manufacturing, government and energy.

In 2015, Eclipse Translations received one of the 
most prized accolades in the UK corporate sector 
when, as part of RWS, it achieved the Queen’s 
Award for Enterprise for its contribution to 
exports. Also, last year, it won the mid-size British 

company category in the annual Golden Bridge 
Awards, organised by the Belgian and Luxembourg 
Chamber of Commerce.

While the company is successful at winning 
new contracts and with organic growth within 
existing clients being strong, the team recognises 
the need to continually reinforce its position in its 
key markets.

Stuart Carter, managing director, says: “We have 
a very talented and committed team of people 
who support a vast range of clients. In addition 
to linguistic demands, projects can be technically 
challenging, so it is critically important we have 
the right processes, technologies and approach 
to add value when working with teams within 
organisations to deliver projects on time and to 
budget.

“It is essential that both existing and potential 
clients understand the measures we put in 
place to provide a truly top quality service and 
how we differentiate ourselves in the market, 
and it is for this reason that we work alongside 
Bradley O’Mahoney Public Relations. At Eclipse 
Translations we concentrate on our core skills and 
realise the benefit of having an external resource 
that is focused on ensuring we communicate on a 
consistent basis with the market.

“The first point of contact for a prospective 
client is very often our website and it is important 
that, in addition to the general information on our 
areas of expertise, we provide regular, insightful 
comment and opinion on industry issues that 
project the personality and culture of our business. 

“Furthermore, we realise the importance 
of communicating proactively with our 
comprehensive client base to build brand 
awareness and to stimulate interest in our full 
breadth of services and expertise. To enable this to 
happen we have developed an e-newsletter which 
is distributed on a regular basis.”

Bradley O’Mahoney Public Relations is called 
upon to provide an external marketing resource 
with much of its activity being the identification, 
research and generation of written and visual 
content for blogs and the e-newsletter. Eclipse 
Translations has rightly identified that having a 
voice in a crowded marketplace is important but all 
the more critical is that it needs to be stimulating 
and encourages engagement with the reader.

Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations, highlights a 
Northumberland company that is exporting its services across the globe

THE LANGUAGE OF SUCCESS

BRADLEY O’MAHONEY 
PUBLIC RELATIONS
Above: Daniel O’Mahoney
Photo: Stuart Carter with some of 
the team at Eclipse Translations

www.bradleyomahoney.co.uk
@BradleyOMahoney
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There is a shortage of housing in 
this country. Price increases mean 
deposits are too high for first-time 
buyers. Demand in the rental market 
is leading to a rise in rents with 

landlords demanding deposits that are greater than 
the average savings. Inflation is also rising faster 
than incomes. On top of that, the rising cost of 
university means many young people are simply 
unable to afford savings each month. 

With pressure from all sides there is little 
wonder that first-time buyers are struggling to 
take a step onto the property ladder. In addition, 
divorce and separation often lead to a division of 
assets where there are insufficient funds to rehouse 
both parties.

This leaves many young and not-so-young 
people unable to meet their housing needs. Many 
are forced to look to family or even friends for 
help. The first port of call is usually one generation 
up: the source of lending which is now referred to 
as ‘The Bank of Mum and Dad’.

Many parents are keen to help their children - or 
at least they are scared they might have no other 
option but to move back home!

Lending from parents to help their children 
get on the UK property ladder will amount to £5 
billion in 2016, according to data from Legal & 
General. This means the so-called Bank of Mum 

and Dad will help to finance 25 per cent of all UK 
mortgage transactions this year - at an average 
amount of £17,500. If this lending prowess was 
combined into a formal business, it would be a top 
ten UK mortgage lender.

For many, these funds are considered to be little 
more than an advance on inheritance. Often small 
sacrifices are needed but it is considered worth 
giving a child, no matter how old, the dream of 
home ownership.

We all know that your home is at risk if 
repayments are not maintained and in the worst-
case scenario, your money could be lost.

But what if your child is not to live alone? What 
if the new property is to be enjoyed as a home for 
their new relationship, or for their new family?

If both parties are making equal contributions, 
then there is little to worry about. In the 
unfortunate situation that a relationship comes to 
an end the proceeds can simply be split. 

Advice is needed at the time of purchase to 
formalise the relationship between a financial 
contributor and property owners. If the property 
is simply put into joint names, then on separation, 
even immediate separation, it could be that funds 
are simply lost into the joint pot.

It is important to ensure certainty. Recent case 
law suggests that it is possible for the court to be 
required to step in and determine the ownership 
of a property. After extensive consideration of the 
contributions, at great delay and huge expense, 
the court can reach a decision that is not what you 
originally intended. 

In the event of a marriage the court will 
consider the financial needs of the parties. The 
court would have as a first consideration the 
housing needs of any minor children. Repayments 
of a parent’s contribution are a long way down the 
list, if they give it any consideration. A ‘soft loan’ is 
almost considered to be non-repayable. 

To protect any investment, a simple co-
habitation agreement defining the investment and 
ownership of a property or the registration of a 
charge will assist the court in deciding whether the 
monies are repayable, or even prevent litigation. 

A simple agreement at the beginning can save 
heartache and costs in the long run.

LAW
Major Family Law 

Trevor Gay, senior solicitor at Major Family Law, looks at the increasing dependence on financial 
help from parents when purchasing property – and what happens if the home needs to be sold 
before any ‘soft loan’ is repaid

BANK OF MUM AND DAD

MAJOR FAMILY LAW
01661  824 582 
www.majorfamilylaw.co.uk 
@majorfamilylaw
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AUTOMOTIVE
NELEP

The North East Local Enterprise 
Partnership’s (LEP) latest enterprise 
adviser is Rob Dodds, who works 
with The Link School in Sunderland, 
to help increase awareness of career 

opportunities in the automotive industry and 
upskill the next generation of young people for 
when they leave education and move into the 
world of work.

Rob, who is apprentice coordinator at 
Sunderland-based car parts manufacturer, 
Unipres (UK) - which is a supplier to Nissan - 
volunteers as an enterprise adviser as part of the 
North East LEP’s drive to bring business leaders 
into schools and shape careers provision. 

His work forms part of the LEP’s wider skills 
programme of activity to identify and plug 
skills gaps, and equip young people with the 
knowledge, skills and abilities employers look for 
in the future workforce.   

Rob works at The Link School, which, until 
Rob’s support, did not have access to industry. 

Students now take part in the Industrial Cadets 
programme at Unipres, learning about every 
aspect of the business and gaining insights into 
working in the automotive industry. 

Rob also holds careers talks with Unipres 
apprentices at the school, enabling students to 
talk and relate to people near their own age who 
are currently working in the automotive industry. 

Rob say: “The Enterprise Adviser initiative 
provides the link for schools to get in touch with 
employers. 

“It helps youngsters to decide what they want 
to do in future, and we try to link it in with their 
curriculum. 

“The skills shortage in the North East region 
is pretty big and Unipres, as a large employer, 
believe it is important to put something back.

“If we even get one person through the door 
interested in a career in the automotive industry, 
we’d consider our work at The Link School a 
success.”

The North East LEP is bringing the automotive industry into schools

ENTERPRISE ADVISERS

NELEP
www.nelep.co.uk
@northeastlep
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DEVELOPMENT
The HR Dept 

I am often asked: “How do we attract and 
retain the best employees with the right skills 
in such a competitive market? It’s starting to 
hinder our growth, cost money and become 
frustrating.”

We advise that the key to attracting the best 
employees and improving retention is by living 
and breathing your brand values, understanding 
employees’ needs and designing a reward structure 
that is flexible enough to take account of these. 
Your ongoing monitoring of engagement, reasons 
for leaving and the effectiveness of retention 
strategies is vital to ensure resources are directed 
most effectively. Here are my top tips for you to 
consider: 

•  Be clear on your organisational values, ensuring 
they are a fundamental part of your business, 
woven into everything you do.

•  Establish your employer brand. Just like your 

brand sells your products, the employer brand 
will help sell you to future recruits.

•  Have great working practices. This means 
something different to everyone so you need to 
understand what it is that your future recruits 
and existing employees consider to be important. 
These do not necessarily need to have a high cost 
attached.

•  Establish employee engagement activity 
(research shows that engaged employees are 87 
per cent less likely to leave the organisation than 
the disengaged).

•  Have an outstanding recruitment experience 
- from establishing a vacancy right through to 
induction, and everything in between.

•  Invest in your managers – you may know 
the saying ‘people don’t leave jobs; they leave 
managers’. It’s true. Recruit your managers 
because they have the skills to manage and 
continue to develop and build on those skills.

The HR Dept Newcastle provides trusted advice to local companies on a range of human resource 
issues. Director Jayne Hart explains more…

ASK THE EXPERT

THE HR DEPT NEWCASTLE
NBSL registered, The HR Dept 
can provide up to 35 per cent of 
funding on HR projects
Jayne.hart@hrdept.co.uk
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AUTOMOTIVE 
Lookers PLC

Work on Lookers’ Scotswood 
Road VW dealership, 
which started at the end 
of November and is due 
for completion at the end 

of June, will provide the perfect stage for some 
of the German manufacturer’s hotly anticipated 
car launches, as well as providing VW fans with a 
seamless way to view the entire range, alongside 
receiving their repair and maintenance work.

The new site will boast a 40-car indoor 
showroom for used cars, as well as a 17-car 
showroom to display new vehicles. It will also have a 
two lane drive-through facility, which means service 
customers will be able to drive into the building and 
have their car taken directly into the workshops.

Those picking up courtesy cars will be able to 
drive off from the adjacent lane, saving their legs 
from the walk to the car park. There will also be 
two separate handover bays for customers to collect 
their new cars from, allowing the dealership to 
make the experience of buying a car extra special.

The design is built around Volkswagen’s ‘Blended 
Retailing’ concept, which maximises intuitive 
customer-focused technology by removing desks 

and replacing them with comfortable seating and 
screens that display the latest digital imagery and 
video.

General manager, Sheldon Cockburn, says: 
“Blended retailing puts customers at the heart of 
the sales process and gives them the time, space and 
comfort to make the best decision. Our new drive-
through area will certainly attract attention and 
provide a seamless link between the car buying and 
after-sales process.”

The dealership is looking forward to the 
next wave of VW launches, with one particular 
model getting staff hot under the collar - the new 
Volkswagen Golf GTI Clubsport.

The powerful hatchback, which will slot into the 
line-up between the standard GTI and the even 
more powerful four-wheel drive Volkswagen Golf R, 
is available to order now and is priced from £30,875. 

The model is being launched to mark 40 years of 
the Volkswagen Golf GTI, with only a limited run 
coming to the UK.

Volkswagen’s most track-focused Golf GTI yet, 
the Clubsport has already proven its credentials 
by breaking the front-wheel drive lap record at the 
Nürburgring by 1.4 seconds, a record previously 
held by the Honda Civic Type R.  

Such a feat isn’t surprising when you look at 
the figures, including a turbocharged 2 litre, four 
cylinder engine which produces 261bhp and 
reaches 0-to-62mph in 5.9 seconds with a 155mph 
top speed.

May also sees the launch of the brand new 
Volkswagen Tiguan, which is available to order 
now and takes the compact 4x4 to the next level. 
Side-by-side, the differences between this and the 
previous version are striking, with Active Info 
Display, more efficient engines and added space 
just some of the highlights that customers can look 
forward to.

Sheldon concludes: “We’re really excited about 
the future of the Volkswagen brand, which is 
improving model by model and providing drivers 
of all types with the kind of quality that some of 
its rivals simply can’t touch. Our new Scotswood 
dealership certainly provides the perfect backdrop 
and reflects our passion for the brand.”

Volkswagen continues to be a key brand for Lookers in the North East, with the motor retail and 
service group currently investing £1.6 million in its Newcastle, Scotswood Road dealership.

BUILDING THE FUTURE OF 
VW MOTORING 
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MEDIA   
Guerilla

The question we get asked the most is “Why are you called 
Guerilla?” It happens so often that we have a quote on the wall of 
our office that we can simply point to in response. It reads “A small, 
yet dedicated group of individuals that employs highly creative 
solutions to overcome more powerful adversaries.” 

We often find ourselves in competition with agencies much bigger than we are, 
and we consistently punch above our weight because we realised early on that we 
could use our competitor’s size to our advantage by being more focused, more 
innovative, more agile and reacting faster than they could. It’s a philosophy that 
defines us, it’s at the heart of everything we do.

A good example of this philosophy in action would be our work on BENU, a 
pan-European pharmacy brand we created and launched with the PHOENIX 
Group headquartered in Mannheim, Germany. We pitched against agencies 
from all over Europe to win the business and were so pleased with the results 
that we entered it into the Drum Marketing Awards. On the night we were up 
against some big London agencies working for big brands with bigger budgets 
like Mercedes and Glenmorangie and we ended up walking off with the Global 
Brand Strategy of the Year Award! We didn’t hang around for dessert just in case 
the judges changed their mind.

Running a business, in fact any organisation, can be a lonely and challenging 
place. We’re working increasingly as strategic partners directly with MDs, 
business owners and marketing directors to enable change management of their 
business. It’s an interesting and collaborative way of working that encourages 
genuine insight based on clarity, logic and objectivity and ensures they are 
involved with the key decisions that shape their strategies and develop their 
business. 

The discipline of branding has changed profoundly. The days when sticking a 
logo on an item with the right colour are long gone. We still talk about brands as 
a set of values, a personality type, but if we are serious about effective branding, 
the challenge is to translate this into a set of beliefs and behaviours - not 
rules. Modern brand communication demands consistency of spirit as well as 
uniformity of style.

A lot of our work is in internal communications. It is often overlooked, but in 
our experience, employee engagement is absolutely key in the success of any 
brand in the real world. Employees must understand and buy into the brand and 
its values;only then will the customer experience live up to the brand promise - 
and translate to the bottom line.

Marketing is a conversation between your brand, your customers and 
potential customers. Not only can customers talk back, but they can talk to 
each other. And if they don’t like the conversation, they can walk away - and 
take their friends with them. The art of good conversation isn’t rocket science, 
it’s combining the right information and the right services or products into a 
cohesive marketing message communicated through the right channels to the 
right audience. Marketing isn’t just about price. It’s about the conversation. 

Empathy is an essential part of what we do. It’s not as fluffy as it sounds. 
People make decisions with their heart then justify them with their head. 
Understanding our audience, their motivations, attitudes and behaviours, allows 
us to see things from their perspective and connect with them on an emotional 
level to create strong, long-term and mutually rewarding relationships that place 
customer engagement at the centre of business.

Less is definitely more in our book. One clear, simple, memorable message has 
much more impact than many all clamouring for our attention. To get to this 
point demands real understanding, though effective communication takes hard 
work and sometimes compromise. But clarity and confidence are what count 
if we want to cut through the noise of a modern communication environment. 
Our approach is based around a three stage process - ‘understand, simplify and 
communicate’. 

A lot of agencies tend to over-complicate branding and marketing, we see our 
job as clarifying objectives, solving problems and simplifying the process for 
our clients, when it all comes down to it, a lot of it is logic and common sense.

Established in 2002, Guerilla is an independent, award-
winning, communications agency based in Newcastle, 
working with clients ranging from SMEs to national 
and multinational brands on a broad range of projects

WE ARE_ 
GUERILLA

GUERILLA
Photo: Geoff Foots (creative director) and James Allen (managing director)

guerilla.co.uk  |  0191 261 9799
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CUTTING 
A DASH

Photography – Christopher Owens
Stylist – Clive Dawson @ Palmer Menswear

Models – Dylan Yau @ Tyne Tees Models, Antony Impey @ Tyne Tees Models, 
DZed @ Tyne Tees Models

All clothing available at Palmer Menswear Jesmond

Location – MacDonald Linden Hall Golf & Country Club
Special Thanks to Kayleigh Hardy & Kerry Munro

OOH Opening page –
Dylan wears Oscar Jacobson chalk strip double breasted wide lapel, Oscar 
Jacobson ivory roll neck sweater and Oscar Jacobson ivory cotton trouser

(Left to right: Dylan, Antony, DZed)

Dylan wears Oscar Jacobson chalk 
stripe, double breasted, unlined, soft 
shoulder suit.

Antony wears Oscar Jacobson three 
piece navy blue pure wool suit, Palmer 
double cuff shirt, Palmer tie and 
Palmer pochette.

DZed wears Gerarrd Connoly three 
piece light weight wool window pane 
suit, Oscar Jacobson shirt and tie 
from Palmer own label collection 



70 71

Antony wears Oscar Jacobson 
shawl collar slim fit dinner suit 
with satin silk bow tie and white 
evening shirt

Dzed wears R Robson midnight 
blue diamond pattern suit with silk 
knitted tie
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Antony wears Oscar 
Jacobson three-piece navy 
blue suit, Palmer double cuff 
shirt, Palmer tie and Palmer 
pochette

Dylan wears Oscar Jacobson 
chalk stripe, double 
breasted, unlined, soft 
shoulder suit.

DZed wears Gerarrd 
Connoly three-piece light 

weight wool window pane 
suit, Oscar Jacobson shirt. 
Tie from Palmer own label 

collection 
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Dylan wears Loro Piana 
wool-silk-linen jacket, 
cotton lycra cream trouser, 
cream cotton roll neck and 
Crockett & Jones unlined 
suede loafers
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FOOD & DRINK
business lunch

The transformation of Fluid on 
Gallowgate into Bealim House bar 
and kitchen has helped to gentrify this 
popular pre- and post-match spot, 
and to make it a favourite haunt for 

professionals during the week, too. 
Situated over two floors, it offers a rustic-yet-

chic interior – think exposed brickwork, stripped 
flooring, antique leather seating and vintage tiles 
– with the quirky addition of having the city’s only 
working in-house gin still. 

A packed schedule of afternoon meetings meant 
that my dining party and I had to swerve the booze 
- even the tempting on-site produced ‘hibiscus gin’ 
- on the lunchtime we visited. 

Instead, we indulged in Bealim House’s food 

offering, which is best described as homely fare. 
For starters, we shared the well-executed black 

pudding and chorizo scotch egg, spicy chilli 
calamari and mussels with a fragrant Thai green 
sauce, before tucking into our mains – of which, the 
fiery chicken tejan (a cross between a stir fry and 
a stew) with fried peppers, onions and Nepalese 
spices, proved the best. 

Two of us decided to end our meals with 
desserts. A classic rhubarb crumble and a creamy 
strawberry cheesecake with basil made us glad we 
had.

With its central location, vintage décor, extensive 
cocktail and artisan beer menu and comforting 
food, it’s easy to see the appeal of Bealim House - 
day and night.

BEALIM HOUSE
17-25 Gallowgate, Newcastle
www.bealimhouse.co.uk
@bealimhouse
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Alison Cowie enjoys some classy comfort food at Newcastle’s 
Bealim House bar and kitchen

BEALIM HOUSE

Black pudding and chorizo 

Scotch egg

£5.50

Chilli spiced squid 

£4

Spicy chicken tejan with fragrant 

jasmine rice

£11

227g rump streak with slow roast 

tomatoes, watercress salad and 

peppercorn sauce  

£15

Pan roasted cod, chorizo, cherry 

tomatoes, sauté new potatoes 

and tomato ragu

£12.50

Strawberry and basil cheesecake

£5
Rhubarb crumble 

£5

Starters

Mains

Desserts

Thai green curry mussels 

£5.95
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SPORT 
Steve Harper interviews …

Steve: How does it feel to still be the World Record 
holder [18.29m] after 21 years?
Jonathan: I can’t believe it’s been so long. To be 
honest I thought that I would break it, but never 
did. It does surprise me that that no one has come 
close - until recently.

When American Christian Taylor jumped 18.21m 
in Beijing last year, did you think he’d broken it?
That year, both Christian and Pedro Pablo Pichardo 
(Cuba) had jumped over 18m, but actually, the 
competition in Beijing was poor, apart from that 
one jump. The record was around 70cm further 
than any other jump on the day, so I was feeling 
quite relaxed. When he jumped I thought it was 
around 18.10m, so I got a big surprise when 18.21m 
came up. 

Where does that one big jump come from; do you 
feel ‘in the zone’ or do you just hit perfection?
With a technical event like the triple jump, there 
are opportunities for big gains if you get each of 
the three phases exactly right. There is always the 
possibility in a field event that your rhythm and 
timing come together.

When did you start triple jumping? Is it just 
a natural transition from being a sprinter as a 
youngster?
I was lucky that I got the opportunity to try all of 
the events at school. Every kid gets the opportunity 
to play football but if you go to a school that doesn’t 
play hockey then you’ll never know if you’re any 
good at it. It’s the same with other sports. These days 
I think there are less opportunities to do athletics so 
the chances are therefore slimmer. My school had 
a jumping pit and I represented the school, then 
my county, although, initially, I wasn’t great at it. 
I was a late developer and was nicknamed “titch” 
at school. I won the English Schools competition 
aged 18 in 1984. The thought of being a professional 
sportsman back then wasn’t on my radar, so I ended 
up in the North East - I got a job at the RVI and was 
living in Heaton when I was selected for the 1988 
Seoul Olympics.

How do you prepare for an Olympic Games?
Some athletes fall into the trap of over-training as 

they think they need to be better than ever before 
the Olympics. But then they get themselves injured. 
I developed a tried-and-tested plan for getting into 
great shape rather than trying a different formula. 
But to be honest, at the Atlanta Olympics (1996) I 
was expected to win but the pressure got to me.

Even though your silver medal jump of 17.88m 
would’ve won Gold at every other Olympics?
Kenny [Harrison (USA)] won with a great jump of 
18.09m but I knew I was capable of jumping further. 
By the time I got to Sydney in 2000 I was much 
more philosophical about it. I was in great shape 
and just thought, ‘I’m going to give it my best and 
what will be, will be’. 

How would you describe the whole Olympic 
experience?
It’s completely different from any other competition. 
You live in an athletes’ village with 10,000 others 
and there’s a lot of noise and external factors that 
can have a bearing on your performance. It’s a 
real hot-house of pressured athletes and almost 
claustrophobia. You need to find a way to deal with 
it.

How do you see Team GB doing at Rio 2016?
I still can’t believe we finished third in the medal 
table in London 2012, with 65 medals, including 29 
golds! I was in Atlanta when we won just one gold 
medal. The transformation from Lottery funding 
has been unbelievable and the extra money that 
went into London has been maintained, so I think 
we’ll do well, although maybe not as well as last 
time. 

Who should we look out for?
I was with [current Olympic long-jump champion] 
Greg Rutherford recently and he looked in great 
shape and could retain his title, which would be 
amazing. My colleagues who cover long-distance 
running tell me not many people can beat Mo 
Farah, if he’s in good shape. I think it’ll be tough for 
Jessica Ennis-Hill in the heptathlon and we could 
see Katarina Johnson-Thompson do well if she’s fit 
and can get her head together. I think the rowers 
will do well and it’d be great to see Nicola Adams 
retain her female boxing title.

STEVE HARPER
www.myoddballs.com

i

Jonathan Edwards is the triple jump World Record holder and Olympic gold medalist. He now 
commentates on athletics for the BBC and will cover the Olympics and Paralympics in Rio later this 
year. Sunderland AFC’s Steve Harper caught up with the Olympian before he jets off to South America 

JUMPING FOR JOY
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ARTS
Culture Out

ARTS
Culture In

Arts and cultural highlights from around the region this monthRebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE OUT CULTURE IN 

LIVE SCREENING: HAMLET
The Royal Shakespeare Company is sharing a live 
performance via cinemas across the world, with Hamlet 
hitting our screens in June. Simon Godwin directs Paapa 
Essiedu as Hamlet in Shakespeare’s tragedy that examines 
mortality, treachery and injustice. You can catch this 
performance at cinemas across the North East in the 400th 
year since The Bard’s death. 
June 8
www.rsc.org.uk 

DVD: DEADPOOL
Former Special Forces 
Operative Wade Wilson 
is subjected to an 
unofficial experiment 
that leaves him with 
accelerated healing 
powers and a warped 
sense of humour. Under 
the guise of Deadpool, 
he hunts down the 
villain who nearly undid 
him. Ryan Reynolds 
takes on the role of 
Marvel Comic’s most 
unconventional anti-hero 
– this is not your average 
superhero movie. 
Out June 13
www.amazon.co.uk 

FILM FESTIVAL: SUNDERLAND SHORTS
Having whittled down a list of 200 films to 50, the second 
Sunderland Shorts Film Festival will be screening the 
shortlisted shorts at venues throughout Sunderland city 
centre. Judges on the 14-strong panel include Marc de 
Launay, animator, director and ex-BAFTA judge, and Serena 
Armitage, producer of Oscar-winning short film, ‘Stutterer’. 
Awards will be presented on July 2.
June 30-July 3
www.sunderlandshorts.co.uk

BOOK: END OF 
WATCH 
Completing the trilogy 
by Stephen King 
that began with Mr. 
Mercedes and Finders 
Keepers, End of Watch 
also stands as a tense, 
chilling novel. Detective 
Bill Hodges is hunting 
down The Mercedes 
Killer – the perpetrator of 
a massacre, who seems 
to be in an unresponsive 
state in a hospital room. 
He is, however, about 
to mysteriously compel 
several people to commit 
suicide before initiating a 
suicide epidemic. 
Out June 7 
www.stephenking.com

EXHIBITION: 
ENGLISH ROSE 
The Bowes Museum 
is offering the chance 
to explore the idea of 
traditional beauty at 
its current exhibition, 
The English Rose – 
Feminine Beauty from 
Van Dyck to Sargent. 
The recently acquired 
Van Dyck portrait 
of a lady-in-waiting 
to Queen Henrietta 
Maria inspired the 
collection, which has 
a schedule of lectures 
and workshops run-
ning in parallel. 
Until September 25
www.thebowesmuse-
um.org.uk 

CD: A MOON SHAPED POOL
Radiohead’s latest offering 
hit the virtual shelves 
last month and can be 
purchased in its physical 
incarnation from June 17. 
The band’s ninth studio 
album, A Moon Shaped 
Pool, hasn’t disappointed 
so far, with reviews that 
suggest the new recording 
is up to the standard fans 
have come to expect. It’s 
the innovative act’s first studio album since 2011’s The King of 
Limbs and their sixth to hit the number one spot.
On sale June 17
www.radiohead.com THEATRE: THE 39 STEPS

If you’re familiar with Hitchcock’s thriller, be prepared for a 
lighter-hearted take on the John Buchan novel. This hilarious 
production sees four actors take on 139 roles in 100 minutes 
as they tell the tale of Richard Hannay’s encounters with 
murder, spies, and beautiful women. It’s easy to see why 
this inventive comedy won an Olivier Award; it will no doubt 
prove as popular as ever on tour after nine years in the West 
End. 
June 27-July 2

TV: LIVING IN ‘66 
Fifty years after England won the World Cup, the BBC 
takes a closer look at the Swinging Sixties. Going deeper 
than fashion, football and Beatles fandom, the regional 
documentaries will feature archive footage and ordinary 
people’s memories of this period. Charlie Hardwick presents 
the North East edition, exploring how Tyneside was being 
redesigned architecturally and socially. 
Airs June 1
www.bbc.co.uk 
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RECIPE OF THE MONTH
Karbon Grill 

KARBON GRILL
www.safc.com/karbongrill
karbongrill@hgisunderland.com 
0191 349 8500

i

By Luca Tomassetti, head chef at the Karbon Grill Kitchen and Bar, which has opened in the new 
Hilton Garden Inn Sunderland

TEXAN STYLE BRAISED 
BEEF SHIN WITH SONNET 
43 BOURBON STOUT

METHOD 

•  Place all of the ingredients except the salt into a blender or bowl and blitz to a slack 
paste.

•  Rub the salt into the meat and then pour over the wet marinade and rub in well, 
covering all the meat.

•  Place into a braising pot or oven tray, tightly cover with tin foil and slow cook at 120c 
for four to five hours or overnight.  Check the meat at intervals, turning occasionally 
and spooning the liquor over the top to keep it moist. 

•  Once cooked you can return the meat to the oven without the tin foil for a further 20 
mins to crisp up the outside, if desired.

•  Keep the coking liquor and strain into a saucepan.  Reduce till thickened and pour 
over the meat upon carving or pulling.

•  Serve with creamy mash potato and buttered, tender stem broccoli.

INGREDIENTS

Serves 6-8

• Beef shin - 2.5kg
•  Shallot – 4 or 5, peeled and cut into chunks

• Garlic – 6 cloves, peeled
•  Black pepper – 4 tablespoons, ground 

• Smoked paprika – 1 tablespoon
•  Moscavado sugar – 1 handful or 100g

• Ancho Chillies – 3 whole, dried 
• Sea salt - to season the meat 

•  Sonnet 43 Bourbon stout – two bottles (the Sonnet 
43 bourbon stout is the best beer I have found to use 
with this recipe as it has a mellow stout flavour with 
some great caramel notes, though you could use an 

alternative if preferred)
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FASHION
Skopes at Dalton Park

Sorry girls, it seems like the guys have 
won all the plaudits for smart dressing 
so far this year. Men want to look good 
– really good - and if you check out the 
‘who’s who’ of the UK’s ‘best dressed’, 

you’ll see that age and size are no barrier to fantastic 
style.  

Success lies in cut and fit and choosing pieces that 
are simple but strong. Follow this concept through 
formal, casual and occasion wear and you’ll create a 
seasonal wardrobe that could rival Eddie Redmayne 
at his coolest.

Keep this summer simple and focus on two main 
looks – work and weekend. Formal has gone crazy 
this year with a mega return to the suit. There’s 
never been a better time to cut it with jackets, 
trousers and all the trimmings in a range of fabrics 
and designs. And there’s nowhere better to start 
building your outfit than Skopes at Dalton Park. 
With over 60 years’ experience in top tailoring, 
casual wear and accessories, you’ll find Skopes can 
help with every preferred style from classic, semi-
formal and casual to edgier, sharp and snappy.

Start with a great jacket. For work choose classic, 
tailored or slim-fit designs in mainstay block 
colours such as navy, blue, charcoal and grey or 
lighten your look with stone or a blue stripe. And 
if you’re not quite ‘standard’ size you can still look 

decidedly dapper with Skopes’ ‘Big & Tall’ range, 
available in a variety of colour-ways. And don’t 
forget if you want to ‘up’ the formality, then simply 
add a waistcoat. They’re not essential these days but 
definitely add a smart dimension to any suit and any 
occasion.  

If you spend your time travelling to work on 
public transport, you know how much wear and 
tear you put on your clothes. Skopes have created an 
ingenious sartorial solution – the ‘commuter jacket’. 
This single breasted classic-fit jacket is designed 
with high wool content, water repellency, a stain 
resistant coating, two-way stretch, anti-crease and 
a unique ‘odour resist’ finish, making it the perfect 
jacket for everyday use. What’s more, it comes 
with an additional number of internal pockets and 
elasticated loops for headphones. Pair with the 
matching active stretch waist trousers for a formal 
suit that’s as hardworking as you are!

Big this summer will be the blazer, more sporting 
than a formal jacket but equally dashing. A classic 
of the fifties, now updated to super cool status, the 
blazer has been given a big thumbs up by the high 
street. So if you want smart but a suit is too formal 
then team your blazer with jeans and a casual shirt 
or crew neck sweater – and you’ve fixed it.  Choose 
a bold red/navy stripe or laid back linen look, all 
available at Skopes.  

What about trousers? You’ll want some matching 
formal styles for your work jacket so go for 
traditional options in navy, navy stripe, charcoal 
and herringbone. Choose classic or slim-fit options 
with flat front and tapered hems. And again, if 
you’re taller and broader, you’ll still find the perfect 
fit and style at Skopes.  

But who said trousers should match?  It’s 
summer – so relax! Go for weekend colours such as 
cornflower, pistachio, coral and ecru – great with 
casual short sleeved check shirts - but they’ll also 
look great with a jacket or blazer. And this year, 
break the mould and mix and match your off-duty 
fabrics with a selection of crisp chinos, moleskin, 
corduroy and denim.  And no – we’re not letting 
you off – get those legs out into the open with some 
smart but comfortable shorts in holiday colours. 
Designed in peached cotton twill with stretch waist 
for ultra-comfort, you’ll want to wear them forever.

Why Skopes at Dalton Park is the destination for men to build their summer wardrobe for business 
and pleasure

STYLE UP FOR WORK 
AND WEEKEND 

DALTON PARK
www.dalton-park.co.uk/
skopes

i

Lookers Nissan recently celebrated the opening of the newly refurbished dealership on Portland 
Road in Newcastle
The new site benefits from a cutting edge Nissan High Performance Centre featuring models such 
as the Juke Nismo and the brand new Nissan 370Z Coupe and the updated GT-R, both of which 
are to be released later this year.
But it was Nissan’s dedicated customers that were put centre stage on the night and treated 
to a veritable banquet of the finest Japanese sushi and other refreshments - all served by hosts 
dressed in eye-catching Anime attire.

LOOKERS NISSAN NEWCASTLE LAUNCH

EVENT
Lookers
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More than 300 of the region’s entrepreneurs gathered at the Entrepreneurs’ Forum annual 
conference on the May 12 to hear from some of the UK’s leading business owners. Held at 
Newcastle’s Crowne Plaza hotel, Together We Can Take on the World was sponsored by SGP 
Technology Group, hosted by comedian and presenter Alfie Joey, and focused on helping 
businesses overcome the issues that prevent them from scaling-up. Speakers included Irene 
Graham (The Scale-Up Institute), James Lambert (R&R Ice Cream), Sir Peter Vardy (The Vardy 
Group of Companies), Peter Vardy (Peter Vardy Limited), John Alderson (Informed Solutions) 
and British Olympian Steve Smith

TOGETHER WE CAN TAKE 
ON THE WORLD

EVENT
Entrepreneurs Forum
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GOLF
The NGC

Professional and amateur golfers from 
around the region and beyond will 
gather at The Northumberland Golf 
Club on Monday, June 20, to compete 
for a chance to go through to the final 

qualifying round for The Open which, this year, 
takes place at Royal Troon from July 14 to 17. 

The regional qualifying round at the Gosforth 
course will be part of 13 simultaneous events held in 
other regions around the country, with around ten 
places available at each venue for the next stage.

This will be the fourth year the event has 
been held at The Northumberland Golf Club. 
Competition is always fierce and often results in an 
exciting sudden death play-off for the final places. 

Last year, local club champion Andrew Minnikin 
made it through to the next stage. Speaking at the 
time, he said: “It’s a dream come true for me, or any 
local golfer, to progress to the penultimate stage in 
The Open, with a chance to tee up in the big event 
itself. That is why The Open truly is the most open 
championship in the world.”

The regional qualifying competition is run by 

The Open Championship team from the Royal and 
Ancient Gold Club at St Andrews. 

Peter Arthur, the tournament host, says: “We 
love coming to The Northumberland Golf Club. The 
course is always in fantastic condition and provides 
a stern test for the players. We are also made to feel 
very welcome by members and staff at the club.”

The Northumberland Club is a hidden gem on 
the outskirts of the city, regularly hosting major 
golfing events which, next year, also includes the 
County Championship. 

The club welcomes new members and corporate 
guests who enjoy the fantastic golf course and 
warmth of hospitality in the clubhouse. In 
particular, there has been a pleasing growth in the 
number of younger golfers, male and female, and 
Northumberland Golf Club especially welcomes 
these golfers by offering scaled membership fees.

Entry for spectators for the regional qualifying 
competition at The Northumberland Golf Club 
is free and play will commence at around 9am. 
Visit www.theopen.com for further information, 
including details of the players and starting times.

The Northumberland Golf Club, the parkland golf course set in the serenity of Gosforth Park, will 
play host to the regional qualifying round for the Open Championship this June

THE OPEN GOLF CHAMPIONSHIP 
COMES TO NEWCASTLE

THE NORTHUMBERLAND 
GOLF CLUB
High Gosforth Park, 
Newcastle, NE3 5HT
0191 2362498

www.thengc.co.uk

i
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HEALTH & FITNESS
Katie Bulmer-Cooke

Summer is on its way and although the 
weather can’t make up its mind, one 
thing is for certain - temptation is all 
around us.

Barbecues will be full of processed 
food, bread rolls and finger foods which are full of 
hidden ‘nasties’ waiting to increase our waistlines. 

But here are some fab ideas to ensure you don’t 
miss out on the tasty treats this summer.

BRUSCHETTA BITES
Mix some roughly chopped tomatoes, red onion, 
crushed garlic and basil, and spoon onto individual 
oatcakes or rice cakes. 

SALSA
Avoid buying a ready-made salsa as there’s often 
lots of hidden added sugar! Make your own with 
tomatoes, peppers and lime for a super low-calorie 
dip.

GUACAMOLE
Avocado contains good fat, so why not whip up 
your own guacamole? The main ingredients are 
crushed avocado, lime, garlic, onion and tomatoes 
all blended up. 

KALE CRISPS
Preheat the oven to a medium heat. Empty a bag of 

kale onto a baking tray and add 1 tsp of sea salt, 1 
tsp pepper, the juice of half a lemon, 1 tbsp of agave 
nectar/honey and 2 tbsp of olive or coconut oil, 
rubbing the ingredients together with your fingers. 
Bake in the oven for approximately five minutes.

CHICKEN KEBABS
Lean diced chicken on skewers with alternate 
veggies look awesome all stacked up on a plate and 
are the perfect healthy finger foods.

SWEET POTATO WEDGE STICKS
Simply skewered and grilled sweet potatoes make a 
perfect healthy side dish or party food. Add a little 
paprika to give them a kick and complement with a 
cooling yoghurt and mint dip.

SWEET POTATO SKINS
Potato skins are always popular! Scoop out the 
inside of the cooked potatoes, mix with fish and a 
little humus and chopped spinach, put back into the 
skins and bake. So filling and healthy too!

YOGHURT FROZEN LOLLIES
Want something a little sweeter? Mix Greek yoghurt 
with chopped fruit such as strawberries, raspberries 
and grapes, then freeze in a lolly mould with sticks. 
And for those with an extra-sweet tooth, why not 
try adding a little honey, too?

Health and fitness entrepreneur Katie Bulmer-Cooke provides some tasty, yet nutritious recipes to 
enjoy this summer

HERE COMES THE SUN

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1

i

The biennial Dame Allan’s Schools’ Parents’ Association (DASPA) Spring Ball was held at the 
Hilton Newcastle-Gateshead last month. The event was again well supported by parents, staff 
and former pupils of Dame Allan’s Schools, one of the North East’s leading independent schools. 
Dame Allan’s was proud to showcase the talent of its pupils, with an Irish dancing performance 
from Jeune, one of the schools’ award-winning dance companies. Special thanks goes to Brewin 
Dolphin and Helen McArdle Care for their sponsorship

DASPA SPRING BALL

EVENT
Dame Allans
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Rebecca Eves reveals the latest gadgets 
which promise to bring technological 
innovation to your life – whether at 
work or at homeTECH

GOOGLE I/0

Google’s annual keynote, I/0, took 
place last month, revealing the biggest 
upcoming projects. Among them is 
Google Assistant – introduced by CEO 
Sundar Pichai - enabling search with a 
conversational approach and working 
across devices, including Google 
Home – a voice-activated device that 
will switch on the lights, set the oven 
timer or play a song. The as-yet-
unnamed Android N is also on its 
way, bringing background downloads, 
better graphics performance, reduced 
battery consumption and storage, and 
streamlined notifications. You can help 
name the successor to Marshmallow 
at android.com/n

Duo, meanwhile, is designed to make 
video messaging faster. Like Allo, it’s 
based on your phone number, so you 
can use it with any contact in your 
phonebook. It features Knock Knock 
– a live video preview of the caller 
before you pick up, and adjusts quality 
if the bandwidth is limited so you can 
still connect. Both apps are out in the 
summer, for Android and iOS. 
www.google.com 

Allo is a new messaging app that will 
allow you to use information from 
Google Assistant within the message 
stream - it could suggest a restaurant 
nearby for you and your mates 
or provide information from your 
calendar. Smart Reply learns your style 
of texting and suggests appropriate 
responses.

OPERA BROWSER

A new ‘power-saving mode’ has been added to Opera’s browser for computers, 
offering an impressive 50 per cent increase on battery life for notebooks and 
laptops. As soon as your power cable is unplugged, an icon appears for you to 
click and activate the power-saving measures, which include ad blocking, code 
simplification and smarter memory management. 

www.operasoftware.com

SONY H.EAR ON 
WIRELESS NC

Sony’s latest wireless headphones 
provide high-resolution audio, a 20-
hour battery life and intelligent noise 
cancelling that analyses the ambient 
sounds around you and automatically 
selects the most effective mode to 
suit your current environment. The 
carefully designed ear pads not 
only offer comfort but also minimise 
sound leakage. Available now, priced 
at around £220.
www.sony.com 

I-1 CAMERA

Impossible Project’s I-1 is built to 
bring instant photography to the 
digital generation – Polaroid-style. 
With iOS app integration and unique 
editing opportunities, the funky I-1 
also features a one-of-a-kind ring 
flash providing diffused light with 
soft shadows for beautifully lit 
portraits. On sale now, priced from 
£229; film costs around £30 for a 
pack of one black and white, one 
colour, with eight shots each.
www.impossible-project.com 
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Guests joined Durham CCC cricketer Phil Mustard at The 
Towers, an exclusive private mansion in Jesmond, for a 
1920s Murder Mystery night on April 23. The flamboyant 
black tie event was part of the Colonel’s Benefit Year and 
comprised a drinks reception and lavish three-course 
dinner, while attendees decided who the culprit was

DID THE 
COLONEL DO IT?

EVENTS
Phil Mustard Benefit Year

This panel discussion, hosted by UNW, brought together some of the leading names in equity 
funding from around the UK. Representatives from crowd funding, venture capital, development 
capital and private equity discussed the differences in the types of equity funding available, who 
they target and what it means for businesses. The current funding climate in the UK and the 
North East was also explored along with the outlook for merger and acquisition activity going 
forward

UNW: THE FUTURE 
OF EQUITY FUNDING

EVENTS
UNW

Photo 1
Left to right: Norman 
Peterson, CEO, 
GrowthFunders, 
Mehul Patel, Director, 
August Equity LLP, 
Mauro Biagioni
Partner, NVM Private Equity 
LLP, 
Barry Jackson
Investor, Business Growth 
Fund

Photo 2
John Healey, Corporate 
Finance Senior Manager, 
UNW LLP

Photo 3
Barry Jackson, Investor, 
Business Growth Fund

Photo 4
Mehul Patel, Director, 
August Equity LLP

Photo 5
Norman Peterson, CEO, 
GrowthFunders

Photo 6
Left to right: John Healey, 
Corporate Finance Senior 
Manager, UNW LLP
Mehul Patel, Director, 
August Equity LLP
Barry Jackson, Investor, 
Business Growth Fund
Mauro Biagioni, Partner, 
NVM Private Equity LLP
Norman Peterson, CEO, 
GrowthFunders

Photo 7
Mauro Biagioni, Partner, 
NVM Private Equity LLP

i
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Middlesbrough gave the riders of the Tour de Yorkshire a send-off to remember, when the town played host to 
the start of Stage 3 last month. 
As part of the celebrations, local business people and invited guests attended a special breakfast event - 
organised by Middlesbrough Council and Love Middlesbrough - to watch the peloton leave Centre Square, on 
what proved to be a thrilling final day’s racing

TOUR DE YORKSHIRE HAILED 
A RESOUNDING SUCCESS AS 
MIDDLESBROUGH TURNS OUT IN FORCE

EVENTS
Tour de Yorkshire

Photo 1:
Start of Stage 3

Photo 2:
Team Sky bus and bikes

Photo 3:
Alistair Hudson Mima Gallery 
Director

Photo 4:
Debbie Ingoldsby (right) 
Middlesbrough Council 
Economic Growth with other 
breakfast guests

Photo 5:
Lewis and Sean Dolan (up 
and coming local cycle stars 
and official starters of the 
race), Lucy Pittaway official 
artist of the TDY, Ron Barber 
Citizen of the Year (official 
starter of the Race) 

Photo 6:
Mike Robinson Chief Exec 
Middlesbrough Council

Photo 7:
David Shields – Welcome To 
Yorkshire Regional Director 
(breakfast)

Photo 8:
Tour de Yorkshire teams line 
up
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South Northumberland Cricket Club held its popular annual chairman’s dinner on May 4. The 
business community and those with linked to the club, enjoyed a drinks reception and three-
course at the Gosforth ground, with former Olympic swimmer Karen Pickering and all blacks 
rugby star Sean Fitzpatrick providing the after-dinner speeches

SOUTH NORTHUMBERLAND CC 
CHAIRMAN’S DINNER

EVENTS
South Northumberland CC Chairman’s Dinner
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INTERVIEW
Roger O’Brien

I have been fortunate to have travelled extensively 
throughout my career taking me to lots of 
interesting places around the world. However, still 
nothing quite beats flying home over the North East 
coastline or travelling back over Newcastle’s historic 
bridges to get the feeling of being home. 

Tynemouth is undoubtedly my favourite area of 
the North East. It has everything in such close 
proximity; good pubs, cafés and restaurants, history 
dating back centuries to the roots of the area at 
Tynemouth Priory, great beaches, and bracing walks 
along the seafront and pier.

I would highly recommend Riley’s Fish Shack at 
King Edward’s Bay. It’s something different and 
offers great fresh food in a great setting. 

The North East should be proud of its contrasting 
coast and countryside landscapes, rugged beauty 
and easy access. We are so fortunate to be in a 
region that has this great natural attraction and 
scenery on its doorstep, which, in turn, offers scope 
for so many activities and pleasures.

I enjoy the corporate facilities that the major 
sporting venues in the region offer, from Durham’s 
Riverside Ground to Kingston Park and our major 
football venues. They all offer something different.

The best view in the North East has to be that of 
the Tyne Bridge from the viewing gallery at Baltic 
or from Six restaurant. As a Geordie it just couldn’t 
be anything else, really, could it? Except perhaps a 
packed St James’ Park - but it’s best not dwell on that 
at the moment!

What ‘makes’ the North East for me is the 
innovative culture which dates back through 
history. Great inventors and industrialists, names 
like Swan, Stephenson, Armstrong, Parsons, are all 
names steeped in our regional heritage, creating 
a legacy that lives on. We still have that spirit to 
rise to the challenge, finding new innovations and 
technologies. Much as it became unpopular for a 
time, we in the North East still make things and we 
are seeing those manufacturing sectors drive future 
success with a new breed of inventor and innovator.

The Cluny, in Newcastle’s Ouseburn, is a great 
small music venue. It gets an exciting and wide 
range of bands performing there, from up-and-
coming acts to more established names. The Cluny 
has great sound, a friendly atmosphere, and with a 
good bar thrown in, what more could you want?

I love driving from Haydon Bridge along the A686 
through Alston, over Hartside, on into Melmerby, 
and then onwards to Penrith. Not only is it a great 
drive but it also takes me over to my boat in the 
Lakes for some sailing and relaxation.

If I could change or build anything in the North 
East, it would be better transport links and 
infrastructure. The region needs to be better 
connected north and south, as well as to the 
west. It’s hard to believe that in 2016 there isn’t an 
east-west dual carriageway, all the way across the 
country, anywhere between the M62 and the M8. 
Improved transport infrastructure is vital to help 
our region and our industries thrive and compete.

Roger O’Brien is the director of AMAP, The Institute for Automotive and Manufacturing Advanced 
Practice, at the University of Sunderland. AMAP aims to inform, inspire and innovate in engineering 
and advanced manufacturing, working in a range of areas including low carbon vehicle 
development, manufacturing technology, supply chain and product design. Roger has lived in the 
North East for the majority of his life, and is a passionate advocate for the region’s strengths and 
unique advantages
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