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EDITOR’S WORD 
Welcome

CREDITS

Spring is on its way and that means 
time for tax returns and, for many 
companies, financial year end and the 
chance to reflect on performance over 
the previously 12 months. I hope this 

period runs smoothly for you all, and your balance 
sheets look healthy once the figures have been 
added up. 

If you are looking for some rest bite from the 
finances, this month’s North East is packed with 
exciting business and lifestyle news and articles.

Making sure the North East business voice 
is heard is a theme that runs throughout this 
magazine. 

Our cover story features Sarah Glendinning, 
regional director of the CBI, who is tasked with 
highlighting the region’s business interests when the 
national organisation is lobbying Government. Alan 

Hodgson, the new chair of the North East LEP, also 
speaks about the importance of the region being 
heard as part of the Northern Powerhouse agenda. 
And David Coppock, the head of UKTI North East, 
articulates why more North East SMEs should be 
looking to raise their profile on an international 
stage; not just in Europe – an issue of hot debate 
this month – but also in South American, the UAE 
and Asia. 

We also look at National Apprenticeship Week 
and the events that are taking place in the region as 
part of this. And we interview Mike Matthews, the 
award-winning managing director of Nifco UK and 
president of the NECC, who began his career as an 
apprentice. 

All this and much, much more.
I hope you enjoy this edition and we’ll see you 

next month for our special Technology Issue.

Welcome to the March issue 
of North East Times

Editor’s Word... Credits
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NEWS
Bulletin

The North East Chamber of Commerce (NECC) has 
found that the majority of the region’s businesses 
wish to remain in the EU.

Of those surveyed last month, 63 per cent said 
they plan on voting to remain in the EU, a slight 
increase compared to NECC’s most recent survey 
in September last year. The percentage of those 
planning to vote to leave the EU is 29.3 per cent, 
with 7.6 per cent still to make a decision. 53.6 per 
cent of respondents said their voting decision was 
unlikely to change regardless of reforms agreed by 
the Prime Minster and the EU on February 19. 

NECC head of policy and campaigns, Jonathan 
Walker, said: “These results show a continued desire 
among North East businesses to remain within the 
EU. While there is not a uniform business view, 
many of our members see significant risks from a 
possible exit.

“Our priority this year is to further strengthen the 
region’s profile domestically by making North East 
England a recognised player on the global stage and 
the EU referendum throws this issue into sharper 
focus. 

“We recognise the huge benefits continued 
membership brings to the region, but also the 
frustrations many businesses feel when dealing with 
European regulations.”

North East businesses unlikely 
to be swayed by PM’s deal, 
according to a survey by the 
NECC

BUSINESS

Majority of region’s 
businesses backing EU

BULLETIN

BUSINESS

Godfrey Syrett opens £2 
million distribution hub
Furniture manufacturer Godfrey Syrett has opened 
a newly refurbished £2 million distribution hub on 
Belmont Industrial Estate in Durham, a move it says 
will create up to 20 new jobs.

Godfrey Syrett acquired the premises as part of its 
continued expansion and has invested £500,000 in a 
major refurbishment of the facility, which has been 
project managed by Newcastle-based Silverstone 
Building Consultancy.

EXPORT

Major redevelopment 
milestone reached at Teesport
PD Ports, the owner and operator of Teesport ,has 
completed the £35-million second phase of a quay 
reconstruction project to support growth at the port.

To celebrate this milestone, which will bring 
opportunities for importers and exporters serving 
northern UK markets, Lord Heseltine formally 
declared the quay ‘open for business’ during a 
topping out ceremony held at Teesport on Febuary 19 
- also attended by Stockton South MP and minister 
for the Northern Powerhouse, James Wharton.

Phase one of the quay reconstruction project was 
completed in June 2015 and together with phase two, 
offers some 550 metres of deep-water quay and one 
of the deepest water facilities in the UK.

HOSPITALITY

Ramside Hall’s latest 
investment
Ramside Hall Hotel near Durham has invested 
£150,000 in a refurbishment of its biggest suite. 
The hotel is now hoping to welcome more business 
events and conferencing bookings, following its 
makeover of the Bishops Suite. The suite can take 
up to 600 guests and can also be divided into three 
smaller rooms, making it a flexible space suitable for 
multiple uses.

PROPERTY

LSH launches Northern 
Powerhouse tool
National commercial property consultancy Lambert 
Smith Hampton (LSH), which has offices in 
Newcastle, has developed a web-based application 
to assist occupiers, developers and investors looking 
for opportunities in the Northern Powerhouse 
region. The online tool provides a comprehensive 
and granular analysis of the region’s office markets, 
giving up-to-date information on rents, take-up 
and supply, and highlighting emerging trends in the 
individual business districts. 

BIOTECH

Minister visits QuantuMDx
The UK’s Minister for Life Sciences, George 
Freeman MP, officially opened QuantuMDx’s new 
headquarters and laboratory complex at The Lagano 
Building on Newcastle’s Quayside last month. The 
event celebrated the first commercial laboratory 
to be opened in Newcastle’s city centre for many 
years. The state-of-the-art facilities will allow the 
biotech company to continue its development of its 
handheld diagnostic device, the Q-POC.

National & 
International 
news

UK TRAILS IN 
PRODUCTIVITY 
Output per hour in the 
UK was 18 percentage 
points below the average 
for the rest of the major 
G7 advanced economies 
in 2014, the widest 
productivity gap since 
comparable estimates 
began in 1991, the ONS 
has revealed. On an 
output per worker basis, 
UK productivity was 19 
percentage points below 
the average for the rest 
of the G7 in 2014. Across 
the G7 as a whole, labour 
productivity, as measured 
by real (inflation adjusted), 
output per hour and 
output per worker, grew 
modestly in 2014. Output 
per hour was lower in all 
G7 countries in 2014 than 
would have been the case 
if pre-downturn trends had 
continued since 2007. The 
UK’s ‘productivity gap’ of 
about 14 per cent is about 
twice as large as the gap for 
the rest of the G7.

ASTON HEADS TO 
WALES 
British car maker Aston 
Martin has confirmed that 
St Athan in Glamorgan 
has been chosen as the 
location for its second 
manufacturing facility.
The company’s new luxury 
DBX crossover vehicle will 
be manufactured at the 
Welsh site in an investment 
that will directly create 
750 high-skilled jobs and 
support a further 1000 in 
the supply chain.
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Jeremy Middleton has become the first 
politician to declare his intention to 
run in the North East mayoral election, 
which is expected to take place in May 
2017.

He made the announcement on February 18 at 
Durham County Cricket Club that he is seeking the 
Conservative Party nomination for the North East 
Region, which includes the Newcastle, Durham, 
Northumberland, Sunderland, North Tyneside, 
South Tyneside and Gateshead local authority areas.

The businessman and philanthropist, who sits on 
the North East Local Economic Partnership board 
and chairs its investment fund, outlined his priorities 
for the region at the event, including support for the 
NHS, investment in schools and work experience 
to create more opportunities for young people, and 
a billion-pound jobs and investment fund to tackle 
unemployment and create better positions. He also 
called for a fairer funding settlement for the region 

and more investment in transport infrastructure.
Jeremy said: “I want to be mayor because I am 

passionate about making sure we invest more in 
skills, apprenticeships and jobs here in the North 
East. I want our young people to have the same 
life chances here as they do everywhere else in our 
country. I’m frustrated that the North East gets a raw 
deal.

“The old model of trying to run everything in our 
country from the centre of London is broken. We 
must not settle for what we are given. There should 
be no limit to our ambition.

“The mayor must be able to stand up to vested 
interests, both from within our region and from 
outside it. That is why we need a mayor with a strong 
independent voice and not a career politician. I 
am a member of the Conservative Party, however 
they may or may not endorse me, and whatever the 
outcome, I do not and will not hesitate to criticise 
the Government if it fails to deliver.”

The self-made businessman and philanthropist announces his candidacy ahead of the 
proposed 2017 elections

MONTHLY REPORT: Jeremy Middleton 
launches bid to become first North East mayor

WORKSPACE

Industrial agent announces deals exceeding 1.5 million sq ft
HTA Real Estate has revealed it secured deals on over 1.5 million sq ft of industrial space across the North 
East in 2015; a 20 per cent increase on its performance in 2014.

The industrial property specialists accrued 31 deals over the course of 2015, including the acquisition of a 
226,000 sq ft unit on behalf of Lanchester Wines in Gateshead, the letting of a 53,000 sq ft unit to End Retail at 
New York Industrial Estate, North Tyneside and the North East’s biggest industrial letting of the year, 263,000 
sq ft to packaging company Coveris Rigid at Drum Industrial Estate, Chester-Le-Street (pictured).

WORKSPACE

Naylors acquires big shed for 
£3 million
Naylors’ investment team has completed the 
acquisition of a substantial warehouse at Bowburn 
Industrial Estate in Durham for £3 million.

The 97,308 sq ft unit and its 6.7 acre site, which 
was being marketed by Knight Frank, is currently 
let on a ten-year lease at £285,000 per annum, to 
women’s clothing company, Jacques Vert. The sale 
price reflects a net initial yield of just under 9 per 
cent.

BUSINESS

NECC and Brewin continue 
partnership
Brewin Dolphin will continue to support the North 
East Chamber of Commerce throughout 2016, it has 
been announced. 

 As one of the leading providers of wealth 
management services in the region, the organisation 
will remain an associate sponsor for the NECC 
President’s Club, providing advice and support to 
businesses around the region.

Calendar of events:

March 17, 6pm-9pm
MEMBER EVENT: 
GEOFF THOMPSON, 
UTILITYWISE

Entrepreneurs’ Forum

Free (members)
Utilitywise House, 3-4 Cobalt 
Park Way, Cobalt Business 
Park, North Tyneside, NE28 
9EJ
www.entrepreneursforum.net

North East Entrepreneur 
of the Year and founder 
of Utilitywise Plc will be 
speaking to members about 
how he developed such a fast 
growing business.

March 22, 8am-12pm
LINKING BUSINESS WITH 
EDUCATION 

NECC

Free to NECC members
Inspire2Learn, Middlesbrough 
TS6 9AE
www.necc.co.uk 

Encouraging links between 
the education and business 
sectors, this event advocates 
sustainable partnerships 
that benefit both parties 
by fostering higher quality 
careers guidance in schools 
and creating a better-
equipped future workforce. 

March 22, 9am-12pm
CYBER ESSENTIALS 
TO PROTECT YOUR 
BUSINESS 

NETPark

Free
NETPark, Thomas Wright 
Way, Sedgefield, Stockton 
TS21 3FD
www.eventbrite.co.uk

Find out how SMEs with 
limited resources can 
still protect themselves 
from cyber threats at this 
workshop led by three 
experts in the field. Learn 
about the potential risks and 
take away practical tips and 
solutions.

NEWS
Deals

NEWS
North East mayoral elections

DEALS

JEREMY’S FIVE 
OBJECTIVES:

•  Delivering 100,000 new 
North East jobs by 2021 
using a £1-billion Mayor’s 
Jobs and Investment 
Fund.

•  A Kids Promise, 
delivering a new 
programme of work 
experience and careers 
advice that leads to every 
young person having a 
job, apprenticeship or 
continuing education 
when they leave school.

•  Delivering on an NHS 
Promise to free up 
hospital beds, focusing 
on prevention, and 
putting doctors and 
health professionals at 
the heart of decision 
making.

•  A Get to Work Promise 
of dualling the A1 and 
A69, championing a 
better bus network for 
rural communities, and 
working to expand the 
Metro to link Ashington, 
Washington, Team 
Valley, and Durham.

•  Delivering, through 
negotiation with 
Whitehall, a fair financial 
settlement with similar 
public funding per head 
as Scotland, and the 
generation of significant 
additional private sector 
investment in the region.
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Nigel Mills brought together some of the region’s most prominent entrepreneurs - Sir Peter Vardy, 
Sir John Hall, Gill Southern and Paul Callaghan - to share their beliefs on what makes a great 
leader at his Entrepreneurs’ Forum Chairman’s Dinner at Jesmond Dene House on January 21. The 
evening gave the forum’s members a chance to join in with the conversation, share their thoughts 
and ask questions, as they debated leadership styles and how local business leaders can help to 
shape the future of the region.

THE ENTREPRENEURS’ 
FORUM’S CHAIRMAN’S DINNER 

EVENTS
Entrepreneurs’ Forum
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OPINION
Burning issue

Do you think it’s fair that large UK businesses should pay an Apprenticeship Levy?

BURNING ISSUE

Stan Higgins 
Chief executive 

NEPIC

The aim of increasing the numbers of apprentices is 
supported by all in the manufacturing sectors and 
hopefully this levy scheme will prove to be both 
fair and successful; but there are many questions 
still to be answered and unintended consequences 
are inevitable. For some companies, the recouping 
of levy money via the voucher scheme will act as 
an incentive to engage more apprentices, while for 
others (who currently spend more than the levy 
amount) it may result in a reduction of their intake 
to match the levy scheme cost.

Also, SMEs are now considered to be crucial to 
future prosperity in the UK and yet the levy will not 
apply to them.

John Savage
Managing director

Flame Heating Spares

I am a firm believer in apprenticeships, having 
undertaken one myself, and I believe that they are 
vital in forging careers. It does make sense that 
large businesses should contribute to creating 
apprenticeships and it would certainly encourage 
me to take on further young people to offer them an 
opportunity to gain valuable work experience and 
training. There is still a long time until this policy 
comes into effect, but it is a good initiative, which 
will affect only a small percentage of firms, and one 
that will hopefully support the skills gap and benefit 
all businesses in the longterm.

Ben Staerck
Managing director 

Furniture Clinic and Handbag Clinic

The worry is that big businesses may consider laying 
off staff or not giving an annual pay rise in order to 
stay under the £3 million threshold to avoid having 
to pay the levy, despite the Government promising 
that employers who are committed to offering 
training will get more out of the levy than they 
pay in financially. I believe the emphasis should 
not be on gimmicky policies to force employers’ 
hands. It should be on encouraging businesses to 
focus on the advantages that come with investment 
in apprentices and continuing the push to ensure 
apprenticeships are no longer seen as ‘second-class’ 
options in comparison to university degrees. 

Kelly Lee
Managing director 

KF Training 

Although the levy will place a cost burden on large 
firms, it will be well worth the investment. These 
companies can use the opportunity to develop 
higher-level apprenticeships that can plug skills 
gaps within their business and make them more 
competitive. There’s also the important issue of 
supply chain development to consider. Large 
employers need to develop strong supply chains 
and funding apprenticeships within SMEs is a 
great way of achieving this. That said, the levy 
won’t necessarily guarantee a rise in the uptake 
of apprenticeships and many smaller firms may 
postpone investment in this type of training until 
the levy is in place. 

Q

BURNING ISSUE 
Get involved in the 
conversation

@NETimesmagazine
#BurningIssue

i
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

David Curran has been appointed as the full-time 
scheme manager at the new £5 million state-of-the-
art Weavers’ Court Extra Care housing development 
in Alnwick. David, who has worked in the care 
sector for the past 15 years, will oversee the day-to-
day running of the building, which is due to open 
its doors in spring 2016.

JB Skills Training Ltd has recruited Paul Taylor as 
business development manager. Paul brings with 
him extensive experience, having developed a 
number of business portfolios for companies across 
the region. He will be tasked with expanding the 
£1 million business in both the North East and 
the Midlands, working with colleges, schools and 
employers. 

North East residential and commercial property 
specialist Bradley Hall has strengthened its new 
financial services arm with a new appointment. 
Lewis Chambers joins Bradley Hall Chartered 
Surveyors and Estate Agents as general manager of 
the company’s Gosforth operation and BH Financial 
Service as mortgage broker across all of the North 
East branches.

Mike Spetch, a corporate partner with more than 
27 years’ experience, has joined Muckle LLP to 
further strengthen the commercial law firm’s team. 
In addition to working on mainstream mergers 
and acquisitions, Mike will advise on private equity 
investments and realisations, alongside providing 
strategic corporate finance advice for management 
teams.

NewcastleGateshead Initiative (NGI) has bolstered 
its Invest Newcastle team with the appointment of 
Ciara Small as senior investment manager. Belfast-
born Ciara joins the team to promote Newcastle, 
nationally and internationally and to attract and 
secure new investment into the city.

Bespoke software development consultancy Scott 
Logic has welcomed a new recruitment manager to 
its growing workforce. 

Michelle Minnikin is part of a number of new 
appointments for the firm and will work to ensure 
the company continues to attract high-calibre 
software engineers and support staff. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

David Curran
Scheme manager
Isos Housing Group

Paul Taylor
Business development 
manager
JB Skills Training Limited

Lewis Chambers
General manager and 
mortgage broker 
Bradley Hall 

Mike Spetch 
Corporate partner 
Muckle LLP

Ciara Small
Senior investment manager 
NewcastleGateshead 
Initiative 

Michelle Minnikin
Recruitment manager
Scott Logic
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Tax director
Newcastle/London, £80,000 to £100,000
Edward Reed Recruitment 

An excellent opportunity has arisen to join an 
established, fast-growing professional services firm 
specialising in innovative tax solutions. Edward 
Reed Recruitment is working with its client to find a 
qualified and skilled tax director, ideally with HMRC 
experience.
The successful candidate will be expected to 
contribute toward marketing and business 
development and provide tax technical support to 
BDMs and other fee-earners within the business. 
Please forward your credentials and CV to Chris 
Stappard at:

chris@edwardreed.co.uk

Chartered accountant
Newcastle, £35,000 to £40,000 (depending on 
experience)
Central Employment Agency

Central Employment Agency is seeking a chartered 
accountant for a Newcastle-based client. Candidates 
should have a minimum of five years’ practice 
experience and be proficient in statutory accounts, 
personal and corporation tax, payroll, PAYE and 
year-end returns, including P11Ds and benefits-in-
kind.

sadie@centralemployment.co.uk

Finance director
North East, £50,000
Edward Reed Recruitment 

Edward Reed Recruitment is working with Arena 
Racing Company (ARC) to find a finance director for 
its Newcastle and Sedgefield racecourses.
The candidate will work alongside the executive 
director and the senior management of ARC, as well 
as the senior teams at both courses, to ensure the 
continued growth and secure financial health of the 
business. 
The successful candidate will provide expert financial 
guidance and hold overall responsibility for the 
courses’ financial strategies to deliver business 
objectives. Please forward your credentials and CV to 
Chris Stappard at:

chris@edwardreed.co.uk

Client marketing and PR coordinator
Gosforth, salary dependent on experience 
Horizonworks

B2B strategic marketing company, Horizonworks, 
is seeking a client marketing and PR coordinator. 
The role will be to support the wider team in a 
range of marketing and PR projects for clients, 
including content marketing, public relations and 
online marketing. The ideal candidate will have at 
least two years’ experience in a business marketing 
environment and a strong understanding of the 
principles of marketing. Email your CV and covering 
letter to: 

hello@horizonworks.co.uk
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FOCUS
Oil and gas

Falling crude oil prices from more than 
$100 a barrel in the summer of 2014 
to less than $30 a barrel at the start of 
2016 may mean good news at the petrol 
pumps, but it has proved disastrous 

for the global oil and gas industry, which has 
seen plummeting profits, dramatic job losses and 
delayed and postponed projects as a result.

The North East offshore subsea sector, which, 
according to Subsea North East, supports 15,000 
jobs and generates a combined turnover in excess 
of £1.5 billion a year, has also been affected, 
creating worrying times on the banks of the Tyne, 
Wear and Tees.

With forecasts showing the downturn is set to 
continue – and in some reports, even worsen – 
throughout this year, attention has turned to how 
the offshore oil and gas industry must change and 
adapt to survive. 

Dr Tony Trapp is considered the ‘godfather’ of 
the North East offshore and subsea industry, having 
founded SMD, The Engineering Business (now IHC 
EB) and now OSBIT Power, where he is executive 
chairman.

He talks about the need for the industry to 
improve efficiency and change behaviours – but 
warns that this is no easy task. 

“The oil and gas sector, historically, has been 
very conservative about its methods and has been 
very resistant to change,” says Tony. “We need 
to break this mindset, which is endemic in the 
industry.”

George Rafferty, the chief executive of business 
development organisation NOF Energy, agrees that 
a change of mindset is needed.

“There needs to be greater degree of trust 
built up between oil operators and the tier-one 
contractors and the rest of supply chain; at the 
moment, there is hardly any,” he says. “More 
cooperation and co-working where the supply 
chain can learn from each other and come up with 
solutions to the industry’s challenges is required.”

George continues: “The aerospace sector went 
through similar challenges a few years ago and 
adapted and changed accordingly. The oil and gas 
sector needs to learn from that.”

Tony concedes that some offshore oil and 
gas companies are starting to look at how they 
can standardise and simplify their processes. 
George also highlights companies such as Apache 
Corporation and INEOS Group that are adopting 
new methods. He also believes smaller companies 
that can adapt to market changes quicker will find 
it easier to weather the current storm. But the rate 
of change – especially among larger operators and 
tier-one contractors, however, remains frustratingly 
slow.

New technology is seen as critical for the survival 
of offshore oil and gas and the wider subsea sector. 
Thankfully, this is an area in which the North East 
has a growing international presence.

GE Oil and Gas and Technip Umbilicals have 
both established dedicated research centres in the 
region, while SMD, IHC Engineering Business and 
Subsea Innovation all invest heavily in R&D.

In addition, Newcastle University is currently 
constructing the £7 million Neptune National 
Centre for Subsea and Offshore Engineering in 
Wallsend, and the university has also partnered 
with BEL Valves to construct a second £10 million 
subsea innovation centre and hyperbaric test 
facility next to Spillers Mill.

One area where new technology is seen as key is 
in accessing small pools of oil based in the North 
Sea.

George explains: “There are around 250 of these 
small reservoirs of oil, which, at the moment, are 
economically stranded. 

“It’s not viable to build large-scale structures 
above the waves to access this oil but people 
are looking at how to extract the oil at multiple 
locations and feed this back to one central hub.”

Innovative technologies continue to be 
developed in this area but the problem, George 
says, is that there is a reluctance in the industry to 
deploy new technologies. 

“There’s a race to be second,” says George. 
“Companies don’t want to be the first to deploy the 
technology because of the risk associated with it. 
There’s tech out there but it hasn’t been put it in the 
water yet.”

Both George and Tony agree that companies 

A dramatic downturn in the global offshore oil and gas sector, due to 
falling oil prices, is creating the need for change. Alison Cowie reports 

IN THE LIMELIGHT

need more incentive to deploy new technologies 
– whether through increased funding or from 
Government tax breaks. 

“The Government, the operators and the supply 
chain need to come together and have a simple road 
map by which they can develop the technology 
and then have a separate deployment mechanism 
whereby Government reward the operators for 
deploying it,” says Tony.

But it isn’t all doom and gloom in offshore oil 
and gas. Longer-term forecasts show the industry 

beginning to recover from 2017 onwards and spoils 
to be gained for those North East-based companies 
that have adapted and survived the current 
challenging times. 

“There are still decades of life left in the oil and 
gas industry in the UK,” reflects George. “And as 
long as we embrace new ways of doing things, these 
decades of opportunities will materialise.”

Tony adds: “Ultimately, the industry is going to 
be a great place to be and subsea is going to play a 
key role in the North East’s economic development.”
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INTERVIEW
Kate Bradley 

Kate Bradley has been head of Newcastle United Foundation since it launched in early 2008. 
Gateshead-born Kate worked for the Prince’s Trust in London, before returning to the North 
East to work for The Community Foundation while studying for an MSc in Urban Policy and 
Regeneration at Northumbria University. Kate is also a trustee of the Greggs Foundation

10 QUESTIONS…

KATE BRADLEY
www.nufoundation.org.uk 
@NU_Foundation 
Kate.Bradley@nufc.co.uk 
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What was your first break in business?
After university I was working for an IT company 
in Newcastle where I was offered a six-month 
secondment in London. It turned out to be exactly 
the right thing to do because I soon realised I wanted 
to work for a charity and got a job working for one of 
the directors at the Prince’s Trust. 

What did you want to be growing up?
I actually wanted to be a journalist. I did work 
experience at the Chronicle and I thoroughly enjoyed 
it. But at university I started volunteering for local 

charities, which ultimately took me in a different 
direction. 

What attracted you to your current role? 
As a Newcastle United fan, I had always said that my 
dream job would be to set up a charity at the club. 
Fate intervened because I missed the job advert but 
a colleague very kindly cut it out and left it on my 
desk with only a few hours to meet the deadline. It 
was definitely one of those moments where you can’t 
believe the opportunity in front of you, but you know 
you just have to grab it.  

What is your organisation’s mission?
Newcastle United Foundation exists to take the 
football club out into the community. Our mission 
is to use the local passion for football to encourage 
learning and promote healthy lifestyles that will 
make a real difference to the lives of disadvantaged 
children, young people and families in our region.

How do you get the best out of your staff?
Regular communication is really important and 
my door is open all the time so staff can come in to 
speak to me about anything. Our mission and aims 
are clear: we set annual targets within each of the 
areas we work in and we celebrate people hitting 
milestones along the way, no matter how small. The 
main motivation is seeing just how football and 
Newcastle United can change lives. 

What has been your career highlight?
It sounds like a cliché but the past eight years have 
been my career highlight because I love my job. 
The foundation is now working with almost 50,000 
children, young people and families a year and 
demand for what we do is growing. Plus walking 
past the Sir Bobby Robson statue outside St James’ 
Park on the way to my office every day still makes me 
pinch myself. 

What has been your biggest challenge?
Like any charity, fundraising is ongoing. We work 
incredibly hard to make sure that the income is 
secure year-on-year and we couldn’t do what we 
do without our partners, especially Newcastle 
United and the Premier League. But one of our 
biggest challenges is keeping up with demand. We 
are contacted daily by individuals, schools and 
communities who want our support and, while we 
want to say ‘yes’ to everyone, sometimes it is just not 
possible. 

Who or what inspires you?
Other than my two children, I’d say that the staff 
at the foundation are my biggest inspiration. They 
have the same level of energy and passion at the 

end of every day as they do at the start - no easy 
task in front of a packed school assembly at 8.30am 
or coaching a team of lively teenagers at 8pm on a 
Friday night. 

What are your organisation’s short and long-term 
goals?
Our immediate goal is to carry on delivering our 
annual programme of sporting, education and 
employability projects in the local community. In 
the long term, the vision is our own facility near the 
stadium, a community hub where children, young 
people and adults can play football, learn and achieve 
their goals. 

How do you achieve a good work/life balance?
With a three-year-old and an 11-month-old life 
is hectic but I am lucky that my children go to a 
brilliant nursery and have an amazing grandma. 
We live by the coast so at the weekend we love to 
go down to the beach – Riley’s Fish Shack at King 
Edward’s Bay is our new favourite spot. 



24

INTERVIEW
Space2

Maxine Brown
SENIOR YOUTH WORKER 

I have been a youth worker, working with the 
YMCA Newcastle, for over six years. When NE1’s 
Space2 first opened in March 2013, I was asked to 
work there permanently to help run the centre. 
I first met Marufah when she joined as an IT 
apprentice. I immediately knew there was 
something very special about her and she would 
make a very good youth worker. She had a great 
rapport with young people and the rest of the team 
so I encouraged her to move into this role.  

Marufah hadn’t been involved with youth work 
before she came to Space2, so I helped her gain 
the skills needed for the job. I showed her how to 
build relationships with young people and how to 
interact with them as a youth worker, dealing with 
any challenging situations along the way. 

I taught her by working closely with her, 
mentoring her and showing her step-by-step how 
to work through different tasks and situations and 
how to deal with any problems she encountered. 

In that way, she learnt on the job and is now 
confident and well practised in all aspects of the 
work.   

Marufah Rahman
JUNIOR YOUTH WORKER

Back in 2013, I heard that Newcastle YMCA were 
looking for an IT apprentice for a new initiative 
called NE1’s Space2, so I applied and got the role. 
After my apprenticeship finished, the team kept 
me on and encouraged me to train as a junior 
youth worker. My mentor, Maxine, helped me to 
stay organised and showed me how to carry out 
my work in a professional manner. She was very 
welcoming and friendly and made me feel part 
of the team, which put me at ease. If I ever made 
mistakes, she would correct me by giving me 
constructive criticism and helped me resolve any 
problems. Maxine has taught me everything I know 
about youth work. I didn’t have any experience, 
so I would watch her working, talking to young 
people, resolving challenging situations, taking 
responsibility and even managing group activities. 

The best thing she has taught me is how to 
engage with young people and build relationships. 
Maxine’s support has been invaluable to my career 
because with her help, I have broadened my 
experience and secured a job as a youth worker, 
which I love.

NE1’s Space2 centre in Newcastle city centre aims to tackle the problems of youth 
unemployment and skills shortages in the region, with local businesses funding and 
supporting the centre directly. More than 300 young people have been helped into jobs, 
apprenticeships or training positions since the centre opened in 2013. Marufah Rahman 
joined Space2 as an IT apprenticeship and now works alongside her mentor and trainer, 
Maxine Brown, as a youth worker

SUPPORTING ROLE

SPACE2
www.space2.org
0191 276 5327
@NewcastleSpace2
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INTERVIEW
Peter McKenna

Customer service is key, especially if you are aiming 
to create longevity in a business. I learnt that while I 
was a student and I worked part-time in a restaurant. 
It’s more true today given the explosion in social 
media - now customers can tell the whole world 
about your service, if they want to. 

There are no short cuts and to build a successful 
business takes hard work. One quote that I really 

like is from the legendary American football coach, 
Vince Lombardi, who said: “The man on top of the 
mountain didn’t fall there.” 
 
If you cannot communicate ideas to staff and 
partners in a way that they understand and engages 
them, things won’t happen the way you want. 

Be honest with yourself. If something isn’t working 
the way you imagined or hoped, you have to admit 
that to yourself and do something about it.  

Persevere. It would be great if things worked 
immediately and success came quickly but it rarely 
does. You have to be strong enough to believe in 
yourself and your business; to stay focused on your 
goals. 
 
Make sure you make enough time for your family, 
friends and, also, yourself. My partner’s mum 
passed away not so long ago and someone said to 
me: “This work is just something we do to keep busy, 
it’s the other things that are most important.” 

The worst mistake you can make is not learning 
from the ones you’ve made. 

Make sure that you start a business in something 
you love. If you’re not passionate about what you are 
doing you may struggle to overcome problems. 

Plan realistic finances to ensure you have the 
money to see you through until the business is 
generating income. 

Get advice from specialists. It can be expensive but 
not getting the right advice is usually more costly. 

Make sure you have staff you can trust and 
are comfortable delegating to. You cannot do 
everything yourself.
 
 Don’t apply a ‘one size fits all’ approach to 
motivating your staff. Take the time to get to know 
each one individually. Financial incentives may not 
fully motivate everyone.

Peter McKenna is a partner at financial mis-selling and serious injury legal specialists, TLW 
Solicitors, based in North Shields. He founded the practice in 2007 and now works with clients 
across the UK and Europe

WHAT I’VE LEARNT

TLW SOLICITORS
www.tlwsolicitors.co.uk 
0800 169 5925 
@TLWSolicitors
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“If you cannot 
communicate ideas 
to staff and partners 

in a way that they 
understand and 

engages them, things 
won’t happen the way 

you want.”
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INTERVIEW
Mike Matthews

Last year was an important year for 
Nifco UK as it marked 25 years since 
the Japanese plastics manufacturer 
established links with Teesside.

Mike Matthews, the current managing 
director of Nifco UK Ltd and European operations 
officer, joined Teesside family-run company Elta 
Plastics in 1985 and helped grow the company 
from an annual turnover of £300,000 to £3 million 
in three years. It was this impressive growth that 
attracted the attention of Nifco Inc, which bought 
the company in 1990. 

Producing plastic components for the 
automotive industry, Nifco UK is now part of a 
network of 35 production plants and four R&D 
centres, spanning 17 countries across the globe. 

Nifco’s Teesside operations have achieved 
steady growth over the past 25 years, thanks to 
what Mike refers to as the “four i’s: investment in 
property, investment in equipment, investment in 
technology and investment in people”.

After outgrowing its existing premises on Yarm 
Road in Stockton, Nifco UK won the approval 
from shareholders to build a new state-of-the-
art, £12.8 million factory and R&D centre on 
Durham Lane in Eaglescliffe. The facilities became 
operational in 2012, housing the latest automation 
equipment and technology.

Nifco UK has also continued to build its 
workforce over the years, currently employing 560 
people. 

Mike, who himself began his career an 
apprentice, is committed to taking on between 
four and six new apprentices each year and has a 
five-year strategy in place to combat the skills gap 
in the manufacturing sector. 

Throughout 2015, Nifco UK contended with 
mixed fortunes in the global automotive industry. 
The UK car manufacturing sector produced its 
largest amount of cars ever (1.6 million), while 
ongoing Russian military intervention in the 
Crimea and the economic slowdown in China 
took their toll on the global markets.

Nifco UK’s 25th anniversary year started very 

brightly, though, when it won its largest ever 
contract: a £50-million deal with Ford, spanning 
the next 10 years.

“It was the result of five years of work,” explains 
Mike. “Ford is looking to cut its supply chain by 
90 per cent and so to achieve a long-term contract 
like we did was hugely important. 

“Taking the business forward with a non-
Japanese manufacturer was also significant and has 
helped cement the Nifco UK’s position within the 
global company.

Nifco UK won £25 million of new business in 
2015, achieving 12 per cent growth and a turnover 
of £62.2 million.

“We also created about $20 million of business 
for other global Nifco sites, which is something 

that I am very proud of,” adds Mike.
The factory invested £750,000 on a new 

dynamometer machine in 2015, and continued to 
boost its workforce in every department taking on 
81 new members of staff. 

Nifco UK and its managing director were also 
awash with nominations and awards. 

The highlight was the factory winning Processor 
of the Year at the Plastics Industry Awards - 
described by Mike as “the Oscars of our industry” 
- for the fourth time.

Mike, who is the president of the North East 

Chamber of Commerce and a former North 
East Business Executive of the Year, was given a 
special lifetime achievement by the Engineering 
Employers’ Federation and was the only private 
sector nominee to be shortlisted for the prestigious 
Investor in People’s Leader of the Year accolade.

When asked how important awards are to 
him and Nifco UK, Mike replies: “They’re very 
important. They underline everything we do and 
allow us to benchmark ourselves.”

Mike sees this measurement as critical to 
Nifco UK, and not just in the realm of awards, 
as he explains: “Everything we do is about 

benchmarking ourselves; to see where we are, 
where out competitors are, and where we want to 
be.”

Nifco UK Ltd is now targeting £100-million 
turnover by 2018 and £200 million by 2025.

To achieve this, Mike remains committed to the 
pragmatic approach that has served Nifco UK well 
for the past 25 years.

“We’re a company that ticks boxes,” he says. “In 
whatever we do - whether winning new work or 
looking to invest in the business - we decide what 
needs to be done to achieve it and then we go 
about ticking every box.” 

Plastic components manufacturer, Nifco UK, has achieved steady 
growth since it was established in 1990, and marked its 25th anniversary 
last year by winning its largest ever contract. Managing director Mike 
Matthews reflects on a busy 2015 and why a pragmatic business 
approach, focused on investment, is being rewarded on Teesside

HEAD OF STEAM
The past 12 
months ...

2015 
TURNOVER 
£62.2 million (2015)

OPERATIONS
Nifco UK invested in 22 
new items of machinery in 
2015, including more than 
£1 million in a dynomemeter 
and 3D printer 

RECRUITMENT
Grew by 81 members of staff 
in 2015. Current workforce 
is 560.

PROMINENT CLIENT 
WINS  
10-year Ford contract, worth 
£50 million. The factory also 
secured £25 million of new 
business for 2015.

AWARDS  
Nifco UK was announced 
Processor of the Year at the 
Plastics Industry Awards, for 
the fourth time. It was also 
recognised as 35th fastest 
growing company in the 
North East (Ward Hadaway 
Fastest 50)

HIGHLIGHT 
Chancellor George 
Osborne chose Nifco UK 
as the backdrop for the 
introduction of his Long 
Term Economic Plan on 
February 26, 2015. 

FORECASTS  
Plans are in place to be a 
£100m business by 2018 
and with 10 per cent growth, 
year-on-year, a £200m 
business by 2025

NIFCO UK
www.nifcoeu.com
01642 672 299
@NifcoUK
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“Taking the business 
forward with a non-

Japanese manufacturer 
was also significant and 
has helped cement the 

Nifco UK position within 
the global company”
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Dr Pattanathu Rahman has spent 
the past 20 years researching and 
developing novel bioproducts and 
biotechnological approaches. He has 
had numerous papers published, has 

been the recipient of the SAB Award for Excellence 
in Microbial Biotechnology and is a fellow of the 
Society for Applied Biotechnology.

With the support of Teesside University – 
where he has been a senior lecturer in process 
engineering and biotechnology since 2003 
– Dr Rahman formed TeeGene Biotech Ltd in 
December 2014, in order to take his pioneering 
research and apply it at an industrial level.

At present, the company, which is based at 
The Wilton Centre in Redcar, is focused on three 
projects. 

The first – and main - business prospect involves 
sustainable and high-performance biosurfactants, 
uniquely developed by Dr Rahman and his team.

Synthetic surfactants (a substance that reduces 
the surface tension of a liquid) are commonly used 
in household, cosmetic, agricultural, medical and 
food products, and can have a detrimental impact 
on the environment, as Dr Rahman explains: 
“After a product, such as a washing detergent, is 
used, the synthetic surfactants go on to pollute our 
waterways. Major water companies are having to 
treat the water to remove them, and in some cases, 
the chemicals are present for years.

“Our non-toxic biosurfactants are organic 
compounds and completely degradable, with no 
adverse chemical effect.”

TeeGene is currently in talks with a number of 
cosmetic, agricultural and household companies 
about using biosurfactants in their formulations.

“We have to be discreet but they are major 
global brands,” says Dr Rahman. 

The second exciting project for TeeGene 
involves taking plants from the side of motorways 
and extracting and recycling high-value metal 
products that they have absorbed at a nano level.

Dr Rahman explains: “As vehicles pass along the 
road, tiny amounts of metal, such as platinum, are 
emitted through their exhausts and absorbed and 
stored by verge-side plants.

“We are working to understand how these 
nanoparticles are transported inside the plant body 
- at a membrane level - so they can be extracted 
and reused.”

In partnership with the University of York and 
industrial partner Johnson Matthey, TeeGene is 
working on proof of concept - funded by BBSRC-
CBMNet - which is set to be completed by the 
end of this summer. Work will then begin on 
commercialising the process.

The final project for TeeGene sees it growing 
micro algae in controlled conditions. The algae 
contain materials that have a high-temperature 
threshold and can used for biofuels and in soil 
conditioner. 

With sunlight essential to the process, 
Dr Rahman recently joined a British High 
Commission delegation to New Zealand to explore 
possible partnerships with universities and biotech 
companies in the Southern Hemisphere.

“The short sunlight hours of the UK’s winter 
means the algae is taking twice as long to grow, 
so we’re looking to form partnerships in New 
Zealand, where the climate is much more suitable,” 
says Dr Rahman.

The small TeeGene team, comprising Dr 
Rahman as chairman and director and Prof Grant 
Burgess and Dr Christopher Ennis as scientific 
advisors, will continue to apply for funding from a 

range of national and international sources. 
Teesside University is also committed to 

supporting the fledgling biotech company – 
including personnel, equipment and laboratories. 

Longer term, Dr Rahman hopes to attract 
enough external investment for TeeGene to build 

its own biotechnology facility in the North East.
“This will not only create jobs for biotech 

professionals, but also business development and 
marketing roles for the region,” says Dr Rahman.

In the meantime, Dr Rahman and TeeGene will 
continue in the quest to develop new innovative 
biotech products and practice technology transfer 
from laboratory to manufacturing scale.

INTERVIEW
Dr Pattanathu Rahman

Teesside University spinout TeeGene is using biotechnology to create sustainable bioproducts 
that can be applied to the cosmetic, agricultural, medical and food sectors - to name just a few. 
Alison Cowie speaks to chairman and director Dr Pattanathu Rahman to find out more about the 
company’s pioneering work

BRIGHT SPARK

DR PATTANATHU RAHMAN
www.teegene.co.uk
rahman@teegene.co.uk
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“We are working to 
understand how these 

nanoparticles are 
transported inside the plant 
body - at a membrane level 
- so they can be extracted 

and reused.”



32 33

Paul Currie has been close to the 
distilling business all of his life. He 
established Isle of Arran Distillers with 
his father, a stalwart of the drinks 
industry, in 1995 and is now the owner 
and managing director of The Lakes 
Distillery, that produces award-winning 
craft whisky, vodka and gin

THE LONG 
GAME

PRESENT
My present venture is The Lakes Distillery, which 
we officially opened to the public in December 
2014, following a vast building renovation project. 

The world of malt whisky and spirits generally is 
very different now. Consumers are actively seeking 
new brands and experiences, and interest in craft 
distillers is growing. The big brands still have their 
place, but most growth is at the premium end, 
particularly with brands that have a true provenance 
– how they are made, where they are made, who 
makes them, and so on. Being in The Lakes, with 
ideal water and the highest quality plant and 
expertise to make our spirits, we are well set to grow 
in this market. Our blended whisky The ONE, The 
Lakes Gin and The Lakes Vodka are multi-award 
winners and are sold in the UK, other European 
markets and Asia. The Lakes Single Malt started 
production at the end of 2014 and is presently 
maturing. 

The internet has made a huge difference in our 
ability to market our products. We now have access 
to communicate globally with spirits lovers and 
to build a community of those interested in our 
products.

FUTURE
Digital media will be the main driver for us into the 
future as it will offer even more effective ways to 
communicate with our customers. Consumers are 
thirsty for knowledge and in the future we will be 
able to give them all the knowledge they require – 
particularly with increased use of video.

There will also be even more consumer interest 
in enjoying new experiences, including product 
or sensory experiences. We will develop more 
new innovative products for all of our spirits - as a 
smaller, artisan-style distillery, we are well placed 
to move quickly, so can develop and launch new 
products much quicker than the big brands. 
Exciting times ahead!

PAST
The whisky industry has been a part of 
my life since birth, as my father worked 
as managing director of Chivas Brothers 
(Seagram’s whisky business) and was then 
with Pernod Ricard. 
I actually started my working life with BP 
in its international division, but my heart 
was always in the spirits business and in 
1995, my father and I set up Isle of Arran 
Distillers. This was the first new independent 
distillery in decades and, at the time, many 
people thought we were mad. Single malt 
whisky was only just beginning to grow in 
popularity and it was much more difficult 
to spread the word as the internet was in its 
infancy – if you weren’t on a retail shelf, or 
featured in the press, no-one would know 
about you. But recognition of the brand did 
grow well and now the Arran Malt is well 
established.

TIMELINE

1986
Started work with BP’s international 
division – mainly in Eastern Europe, 

including Poland and Russia

1997
Official visit to Arran 
Distillery by HM The 

Queen

2014
The Lakes Distillery opened

2003
Started consultancy business in 
spirits industry, mainly working 

with partners in Asia

2010
Started work on setting 
up The Lakes Distillery

2015
Distillery officially 

opened by HRH The 
Princess Royal

1995
Set up Isle of Arran Distillers 
with his father – worked as 

managing director

INTERVIEW
Paul Currie

THE LAKES DISTILLERY
The Lakes Distillery produces The ONE whisky, The Lakes Vodka and The Lakes 
Gin. Its site, next to Bassenthwaite Lake, includes a shop, bistro and bar

www.lakesdistillery.com
@LakesDistillery 
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The Confederation of British Industry has identified long-term 
prosperity, productivity, devolution and EU membership as 

key areas of focus for 2016. Alison Cowie talks to North East 
regional director for the national business lobbying organisation, 

Sarah Glendinning, about what this means for the region’s 
business community

VOICE
Giving the North East a 

COVER STORY
CBI
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COVER STORY
CBI 

Sarah Glendinning joined the 
Confederation of British Industry 
(CBI) in January 2015, becoming its 
permanent regional director for the 
North East in September. 

She represents the region’s members of this 
national organisation, comprising more than 
190,000 businesses, which employ more than seven 
million employees across the UK.

The goal of the CBI is to give UK businesses 
a voice, which it uses to lobby policymakers, 
legislators and regulators on a regional, national and 
international scale.

Sarah is responsible for ensuring the voice of 
North East business is heard among the many 
voices the CBI represents.

It is a challenge that the vivacious and dedicated 
Sarah - who has worked for a diverse range of 
companies in the South East and North East 
throughout her career - is relishing.

“I genuinely love my job and feel it is a privilege 
to be able to represent the people of the North East,” 
she enthuses.

“What amazes me is how open North East 
businesses have been with me. They’ve shared their 
hopes and dreams, what their opportunities are and 
what challenges they are facing as a consequence of 
legislation.

“My job is to take this feedback and connect 

with CBI’s policy specialists to make sure that, 
when they are in front of civil servants or sitting on 
governmental boards and discussion groups, they 
are quoting North East businesses.”

CBI North East regularly invites CBI policy 
specialists to the region to listen to the experiences 
and challenges of its members via discussion 
groups, one-to-one sessions and networking events.

Recent visits from the CBI’s representative in 
Beijing, Guy Dru Drury, resulted in a Chinese 
attaché spending time in the region last month, with 
the aim of developing greater business ties with the 
global powerhouse and the North East. 

The team will also host the organisation’s tech 
policy specialist, Emma Collins this month, where 
she will meet with the region’s digital members, 
before returning to London to lobby Government 
for more favourable policies for the sector.

In addition, Sarah and her team are tasked with 
driving the CBI’s national agenda at a regional level. 

The principle focus of the CBI this year is its UK 
Prosperity Agenda. The organisation has identified 
five pillars for making a prosperous environment for 
businesses to flourish in the long term, and will be 
addressing policies that relate to each area.

“So with skills,” Sarah explains, “we’ll be looking 
at access to talent and the apprenticeship levy, and 
for trade, we will be looking at opportunities for 
exporting and the single EU market.

“My job is to make sure 
that, when CBI policy 

specialists are in front of 
civil servants or sitting 

on governmental boards 
and discussion groups, 
they are quoting North 

East businesses.”
- SARAH GLENDINNING
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“We will also be ensuring there is the climate 
and capability for innovation, and we will work 
with organisations such as Transport for the 
North and Tech North to identify improvements 
in infrastructure, from road and rail to digital 
connectivity.”

Sarah’s appointment also comes at a pivotal time 
for business in terms of tax and regulation, with 
companies facing the national living wage increase, 
the apprenticeship levy, gender pay reporting, auto-
enrolment and proposed business rate changes.

She reflects: “Although the Government is pro-
business, there does seem to be a cumulative burden 
happening with these legislations.

“We will work with our members in order to 
inform and educate them about the impact of 
these legislations, and ensure that we hold the 
Government to account in terms of making sure 
there are still opportunities for business growth.”

Other areas of focus – as set out by the CBI’s 
director general, Carolyn Fairbairn, at the beginning 
of this year are increasing business productivity, 

assessing the impact of devolution and creating an 
informed debate around the membership of the 
EU – all themes that are pivotal to the North East, 
as Sarah explains: “If you look at statistics that 
are coming out of the North East labour market, 
employment is on the up and unemployment is 
falling. But there is still a pressure on wage growth 
and we need to improve productivity to address 
this. 

“This doesn’t mean making people work harder; 
the CBI will instead be looking at how companies 
can work smarter, primarily with the use of 
technology.”

She continues: “Devolution is also something that 
is on the lips of most of our members in the North 
East. The general consensus is supportive but there 
is a fear from some about a fragmentation of UK 
PLC. 

“We’re still in the very early stages of devolution 
but the important message we have got from 
speaking to the devolved nations [Scotland and 
Wales] is that it is important to take baby steps to 
ensure stability and predictability. 

“In terms of the EU membership,” Sarah 
continues, “the overriding message from our 
members is they want the UK to remain with 
the EU, but with reform - and we echo that as an 
organisation. 

“With the North East consistently being a net 
exporter, EU markets are important to us and we 
are following the Government’s current negotiations 
with the EU very closely.”

Sarah admits that 2016 will be a “very busy and 
varied year” for her, but she has been overwhelmed 
by the level of support she has received since her 
appointment last autumn.

“The North East business community has been 
very welcoming and my priority is to continue to 
make sure their voice is heard during this critical 
year. 

“I can only do this by going out, talking to and 
listening to our members, who span everything 
from a one-woman training organisation up to 
Nissan.

“When I’m working for the CBI, I’m not 
representing what Sarah Glendinning thinks; it’s 
what our members think.”

COVER STORY
CBI

CBI
CBI North East is based at Shakespeare House, 18 
Shakespeare Street, Newcastle, NE1 6AQ

www.cbi.org.uk/northeast
ne.mail@cbi.org.uk
0191 255 4410
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At such an unprecedented time 
for the North East as it ventures 
into the unknowns of the months 
ahead - with devolution moving 
ever closer and the region’s role 

within the Northern Powerhouse yet to be clearly 
defined - the need for strong leadership appears 
more important than ever. So against such a 
background, it is perhaps little wonder that the 
choice of Andrew Hodgson as the new chair of the 
North East LEP is such a popular one. 

Encouraged by key public and business figures 
to make the step up from his previous role as vice 
chair, Andrew’s appointment has been hailed from 
all quarters. 

As one of the North East’s most respected 
business figures - his ‘day job’ is chief executive of 
Soil Machine Dynamics (SMD) in Wallsend, the 
global leader in making underwater robotics - he 
is seen as an ideal candidate to rally the business 
community and encourage them to engage with 
negotiations for the devolution deal. 

The recipient of three Queen’s Awards for 
Industry as well as an OBE for services to business, 
Andrew’s distinguished career has seen him 
named North East Business Executive of the 
Year, EY Entrepreneur of the Year and EEF’s UK 
Manufacturing Champion. 

As chair of the LEP - succeeding Paul Woolston, 
who stood down last year after five years - Andrew 
has taken on the role at a crucial time for the 
region. 

As well as the immediate concerns of devolution 
and working as part of the Northern Powerhouse, 
Andrew is outspoken in his views on the necessity 
of improving the region’s skills base, as well as 
changing deep-rooted attitudes about the North 
East and its capabilities. 

Cumbrian-born Andrew is well-known as a 

passionate ambassador for the North East.
He comments: “I’ve been here for seven years 

but I’m not from here. I still spend a lot of time in 
the North West and I think with that perspective, 
you can get a clearer indication of some of our 
challenges. 

“From inside the North East, there is all too 
often a difficulty in really seeing what we have here 
and in shouting about that. We shouldn’t compare 
ourselves with elsewhere and try and replicate 
what they have - the North East has many of its 
own successes and we don’t need to do that.”

Andrew continues: “With devolution, the 
business community is engaging very well, and 
is coming together as a group - or as near to 
one group as you’re ever going to get - to ensure 
our voice is heard. We are well positioned for 
devolution and business, together with the public 
and third sector, is working proactively towards it. 

“Within the Northern Powerhouse, however, 
I do feel our voice needs to be heard to a greater 
degree. We cannot be subsumed in this debate. 
While a city like Manchester is a huge economic 
centre, we must make ourselves heard on an equal 
level. 

“We are not a Manchester or Leeds, and we 
must remember what is distinct and unique about 
the North East. And we must ensure we get that 
across.”  

The son of a steelworker, Andrew began his own 
career with British Steel, and continues to be a 
champion of the manufacturing industry. 

“While the North East has fantastic strength in 
new industries, like digital and technology-based 
business, it is my firm belief that manufacturing is 
the future, as it has been the past,” says Andrew. 

“Today’s manufacturing industry is, of course, 
different, but I think many people don’t realise 
that. For example, at SMD we actively recruit 

INTERVIEW  
Andrew Hodgson

Well-known as one of the region’s leading business figures, Andrew 
Hodgson has become the new chair of the North East Local Enterprise 
Partnership (LEP). Deborah Johnson speaks to him about the challenges 
ahead of devolution, the Northern Powerhouse, and strengthening the 
North East’s profile

THE NORTH EAST 
LEP’S NEW 
HELMSMAN 

ANDREW HODGSON
www.nelep.co.uk
www.smd.co.uk

iapprentices from the local area, but we find it 
a common problem that these young people’s 
families think there is no future in manufacturing. 
At SMD, we are a digital business, we use software 
and have a huge simulated environment. If we were 
based in California, alongside the likes of Google, 
doing the work we are doing, our reputation would 
be huge.

“We are just one example of a whole new 
generation of manufacturing companies, who are 
helping to take the North East’s proud traditional 
industry into the future,” he said. 

“In this region, we are very lucky to have 
excellent schools, colleges and universities, but a 
challenge we do have is to give direction on skills 
and what is out there for our young people from an 
early age.

“There are certainly opportunities in the region 
- through the Strategic Economic Plan, we set 
a headline figure of creating 100,000 new and 
better jobs between 2014 and 2024. There have 
already been 20,000 new jobs created in the region 
within the last two years. It’s perhaps only when 
you reflect on these things you realise the existing 
achievements of the North East.”

With the devolution discussions ongoing, and 
that being the most immediate concern for Andrew 
in his new role, he is typically optimistic while 
being very realistic about what it means for the 
region: “We have got off to a very positive start, we 
are working proactively together, but there is a lot 
of work to be done. The opportunities for us are 
there for the taking - but we have to make sure we 
take them.”
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National Apprenticeship Week 2016 
will take place between March 14 
and 18, with hundreds of events 
and activities taking place across 
England.

The week, organised by the Skills Funding 
Agency, will celebrate how apprenticeships 
can help individuals and businesses plan and 
achieve their ambitions of ‘rising to the top’, while 
demonstrating the diverse apprenticeship offer, 
from traineeships right through to higher and 
degree apprenticeships.

Companies are being asked to pledge their 
commitment to apprenticeships and traineeships, 

by engaging with the online Pledge-O-Meter. 
Last year, a similar initiative tool secured the 
commitment of 23,000 apprentices during 
National Apprenticeship Week 2015.

Sue Husband, director of the National 
Apprenticeship Service, commented: “Last 
year’s National Apprenticeship Week saw some 
tremendous achievements, but I want [2016’s] 
National Apprenticeship Week to be the best 
yet. I am looking forward to once again raising 
the profile of apprenticeships and traineeships 
and celebrating the important role they play in 
equipping people of all ages with the skills that 
they need to prosper in their lives.”

MARCH 14-18
APPRENTICESHIP ROADSHOW 
Work-based learning provider network Newcastle 
UXL will be holding an apprenticeship roadshow 
across Apprenticeship Week. It will be visiting 
secondary schools and academies in North East 
and offering presentations, mini apprenticeship 
fairs, careers fairs and parents’ evenings for young 
people across year groups 11, 12 and 13.

MARCH 14
EMPLOYER ENGAGEMENT NETWORK 
BREAKFAST MEETING 
Stockton Borough Council Learning and Skills 
Service will be hosting an employer information 
session regarding apprenticeships and what is on 
offer via Stockton Borough Council’s Learning 
and Skills Service. Year 11 pupils will then join the 
event to meet with employers and managers from 
SBC to look at apprenticeship opportunities within 
their organisations.

MARCH 15
APPRENTICESHIP INFORMATION 
SESSION 3.30PM-5.30PM
Springboard Sunderland will be holding an event  
at the Alec Dickson Centre, Rivergreen Industry 
Centre, Pallion, to meet staff from the many 
vocational areas it specialises in and discuss the 
apprenticeships and training routes available.

MARCH 17 
WORK DISCOVERY SUNDERLAND 
RETAIL SECTOR DAY 
In partnership with Skills Shop (from 
Monumental Training’s National Skills Academy 
for Retail) and Bridges Sunderland, this day 
event will take students through a carousel of 
activities all focused on the retail sector. It will 
include promoting progression opportunities 
in the sector and will, of course, include 
apprenticeships.

 
MARCH 17, 5.30PM-7.30PM
CONSTRUCTION CAREERS EVENT 
Jointly arranged and promoted by CITB, National 
Careers Service and Newcastle City Council, 
this event at Newcastle City Library will provide 
opportunities for young people to find out more 
about jobs in construction.

 
MARCH 17, 2PM-4PM
GET DIGITAL NORTH EAST 
Creative North be holding an apprenticeship 
fair at CastleGate in Newcastle for young job 
seekers looking for a career in the digital media 
and create sectors. Find out more about working 
in web, software, graphic design, gaming, 
film and television, and hand out your CV to 
representatives of the North East’s top creative 
and digital media companies.

APPRENTICESHIPS

This month sees the return of a dedicated week to showcase the positive impact that both 
apprenticeships and traineeships have on individuals, businesses and the wider economy

NATIONAL APPRENTICESHIP 
WEEK 2016

EVENTS TAKING PLACE IN THE NORTH EAST DURING NATIONAL 
APPRENTICESHIP WEEK …

NATIONAL APPRENTICESHIP WEEK
www.gov.uk/national-apprenticeship-
week-2016

i

LEVEL OF 
APPRENTICESHIPS 
STARTS 2014-15 IN 
THE NORTH EAST

ADVANCED LEVEL 
APPRENTICESHIPS: 

HIGHER APPRENTICESHIPS: 
INTERMEDIATE LEVEL 

APPRENTICESHIPS: 

62%

33%

5%

THE GOVERNMENT 
HAS PLEDGED TO 

CREATE 3 MILLION 
APPRENTICESHIPS BY 

2020

APPRENTICESHIPS 
BOOST PRODUCTIVITY TO 

BUSINESS BY AN AVERAGE 
OF 

GOVERNMENT 
INVESTMENT INTO 
APPRENTICESHIPS 

DURING 2014/15 
ACADEMIC YEAR

A WEEK
INVESTMENT

MILLION

£214 £1,559,771

3 

SOURCE: NORTH EAST LEPSOURCE: GOV.UK
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APPRENTICESHIPS
Gateshead College

With skills very much on the 
regional agenda, businesses 
can be reassured to know 
the North East has one of 
the few ‘outstanding’ further 

education colleges in the country.
More importantly, Gateshead College’s vision of 

working closely with local and regional employers 
to shape training courses specific to them has been 
recognised and applauded by Ofsted.

The college’s training provision has been 
industry-focused right from the outset. When the 
college was established in the 1950s, it pioneered 
one of the very first apprenticeship schemes 
for Sigmund Pumps. Today, Gateshead College 
is working alongside UK and internationally 
renowned companies such as Nissan and 
Vantec, providing training in new and emerging 
technologies - enabling them to create an innovative 
and highly skilled workforce.

These close and ever-strengthening ties between 
Gateshead College and industry have been 
welcomed by business representative organisations 
such as the North East Chamber of Commerce 
(NECC), the Entrepreneurs’ Forum and the 
Confederation of British Industry (CBI).

James Ramsbotham, chief executive of the 
NECC, says: “Gateshead College is a strategic asset 
within Tyne and Wear and is at the forefront of 
working with business, developing flexible ways to 
address the skills needs of local employers. Not only 
do its students leave with qualifications, they leave 
with the life skills needed to embark on the world 
of work.”

Gateshead College delivers more than 2000 
apprenticeships each year to many employers 
across a wide range of sectors, including advanced 
manufacturing, construction, engineering, 
hospitality, logistics, automotive and hair and 
beauty – as well as new and emerging technologies. 

Ivan Jepson, the newly appointed director 
of business development at Gateshead College, 
says: “Gone are the days when colleges were seen 
as qualifications factories. We have always tried 
to listen to the needs of local business to ensure 
our students have that employment edge, which 
ultimately gives local business a competitive edge. 
This close work continues.”

He explains the college has been heavily involved 
with trailblazer apprenticeships, where groups of 
employers join forces with training providers to 
design new apprenticeship standards for jobs in 
their sector. 

Gateshead College, he says, is at the forefront 
of smart metering trailblazers, working with 
employers across the energy sector and has played a 
key role in designing the automotive manufacturing 
sector’s maintenance technician apprenticeship. For 
both of these projects, the college has been part of 
the employer design groups, advising on content 
from a training provider and skills perspective. 

Ivan adds: “We’re proud that our apprentices are 
consistently 10pc above the national benchmark for 
their achievements on their programme and we are 
among the top providers in England for a third year 
in a row. This was recognised by Ofsted when they 
graded us as outstanding in our June inspection, 
making us the only college in the country to receive 
outstanding in the last 12 months.”

The government has set a bold target to create 
3 million apprenticeships by 2020 and there is 
widespread consensus that greater educational 
attainment and workforce skills development are 
vital for higher productivity and growth both for the 
success of the Northern Powerhouse but also the 
wider UK.

“Apprenticeships are the backbone of our 
economy and provide opportunities for learners 
across a range of sectors, as well as a chance for 
businesses to build a highly skilled workforce,” says 

Ivan.
“At Gateshead College, we believe that the whole 

education sector should help promote the benefits 
of apprenticeships. This includes providing better 
impartial careers advice for all and we fully support 
the Education Secretary, Nicky Morgan, when she 
demands actions to abolish a two-tier careers advice 
system which promotes apprenticeships as second 
best. 

“We welcome the legislation put forward to 
ensure that technical colleges have more access to 
schools to introduce and encourage the prospect 
of a successful first step on the career ladder 
thanks to an apprenticeship. By working together, 
we can ensure that young people receive sound, 
robust advice about the different paths available 
to help achieve personal career goals and change 
perceptions that apprenticeships aren’t as attractive 
as A Level and degree routes into higher paying 
jobs.” 

Increasing the skills level across the North East 
workforce is a priority for Gateshead College and 
over the coming months it will be involved in a 
Higher Earning Higher Learning project with the 
Association of Colleges and other colleagues in the 
sector. A series of ‘challenge’ projects will invite 
employers to share their higher level skills needs. 
They will then work collaboratively with a college-
led partnership to develop solutions. 

Ivan Jepson says: “Our strong links with industry 
will only become more important. We have a big 
head start in that area but recognise we need to 
continue to keep building our networks to adapt 
and respond flexibly to the region’s changing skills 
needs.

“A wider network between education providers, 
business and key support agencies can’t be ignored 
if we’re to harness our collective strength to be truly 
competitive, attract investment, create jobs and 
retain talent in our region.”

Gateshead College is blazing a trail when it comes to apprenticeships in 
the North East

DESIGNING SKILLS 
TRAINING FOR 
BUSINESS

GATESHEAD COLLEGE
0191 490 2258 
employers@gateshead.ac.uk
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Oxford, Cambridge, Harvard, or 
any one of the 26 Russell Group 
Universities have traditionally 
been the target for our brightest 
girls leaving school after A level. 

But when offering careers advice to our girls in 
today’s ever-changing market, we’ve added another 
potential opportunity into the mix: higher-level 
apprenticeships with some of the world’s leading 
companies.

With rising tuition fees, high graduate 
unemployment, debates over the quality of 
teaching at some universities and demands from 
top employers for a broader range of practical 
skills from new recruits, it is time for a rethink and 
a broadening of horizons.

The word ‘apprenticeship’ conjures up images 
of 16 year olds with few, if any qualifications, 
embarking on vocational training programmes, 
historically in engineering, shipbuilding and other 
heavy industries.

Britain has a long tradition of this type of 
vocational apprenticeship, stretching back to the 
Middle Ages when children were trained in a 
profession, guild or craft.

But nowadays some of the world’s leading 
companies like Rolls Royce, BAE Systems and 
Virgin Media offer higher-level apprenticeships 
that are equivalent to a bachelor’s or master’s 
degree. Not only are they becoming more 
prominent but they are a real and viable career 
route for some of our brightest young people. 

Compared to those going to university, the 
number of high-level apprentices is still relatively 
low, but there has been a significant increase over 
the past few years and this trend is set to persist 
as university fees continue to rise and people 
question whether a three-year bachelor’s degree 
will deliver the accelerated career path they are 
looking for.

More top companies are investing in higher-
level apprenticeships and are keen to take on 

young people when they are fresh, vibrant and 
straight out of school.  Google, for instance, is 
hiring more people without a college degree, 
preferring to employ young people when they are 
easier to ‘mould’ and are not as constrained by 
three additional years of formal education. Many 
feel university is artificial, with highly educated 
and successful students able to succeed in a rarified 
academic environment but unable to transfer this 
success to real life, business or industry.

For many university students, there is also 
the issue of finding a job after graduating. The 
percentage of graduates unemployed six months 
after finishing their course is as high now as during 
the recession. For many, the chance of finding a 
job that matches their talents and newly acquired 
qualifications is gloomy. Despite huge amounts 
of debt and a degree to their name, many are still 
forced to take lower-skilled jobs.

Joining a company through a higher-level 
apprenticeship scheme straight from school cuts 
out three years of debt and can translate into 
greater and certainly faster career progression and 
better long-term job prospects. At Rolls Royce, 
a high percentage of senior management came 
through the apprenticeship route enjoying a wide 
range of opportunities within the company, from 
engineering to supply chain management.

For us at Newcastle High School for Girls, 
it is all about giving our girls greater and more 
informed choices; we’re keen to introduce them to 
the widest range of opportunities across a broad 
academic and industrial spectrum.

We know that if our girls want to study 
medicine, dentistry or law, the routes into these 
professions are only served through university, but 
for other industries and careers like accountancy, 
finance or engineering, there may be other more 
direct and less expensive ways in. It may be equally 
tough to access these routes initially but once a 
place has been secured, they will offer a debt-free, 
direct way into the profession and an accelerated 

career path. Not to mention an easier transition 
from education to work than may be faced after 
three, or more, additional years of academic study.

When world-leading companies are recruiting 
top-tier students into high-level apprenticeships 
and offering a clear and direct career path without a 
university education, it would be remiss of me not 
to discuss their viability. 

Going to university is not the be-all and end-all. 
We encourage our girls and their parents to weigh 
up all their options.

EDUCATION 
Newcastle High School for Girls

Hilary French, headmistress of independent school Newcastle High 
School for Girls, explains why a high-level apprenticeship may be a 
better option than a university degree 

HIGH-LEVEL 
APPRENTICESHIPS 
VS DEGREES

NEWCASTLE HIGH SCHOOL FOR GIRLS
The school recently launched a CareersConnect 
initiative to work with business and industry 
across the North East.

www.newcastlehigh.gdst.net
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Gateshead College, with partners G4S 
Utilities and Energy & Utility Skills, 
is pioneering a new dual fuel smart 
meter apprenticeship to deliver the 
training needed to meet the high 

demand for an extra 6000 smart meter installers 
and training to upskill 3000 existing installers by 
2019. 

Always at the forefront of working with 
business and developing flexible ways to address 
the needs of employers the college is powering 
ahead, creating a specialist apprenticeship for 
16-18 year olds with the partners G4S Utilities and 
Energy & Utility Skills - an employer-led member 
organisation that is helping to futureproof the 
skills base in the gas, power, waste management 
and water industries.

Known as a Trailblazer Apprenticeship, 
employers work with training providers to 
produce new apprenticeship standards for jobs 
in their sector – the bespoke course replicates 
real-life smart meter installation techniques. This 
fully prepares the apprentice with an industry-
recognised qualification plus a broader set of 
technical skills.  And with the demands of the role 
requiring customer interaction to explain how 

the system works, communication and customer 
service training feature heavily in the course 
delivery. 

Ivan Jepson, director of business development at 
Gateshead College, explains: “Our enviable track 
record of working with businesses in response 
to the challenges presented by new and evolving 
technologies means that we have been able to 
provide G4S with a highly customised course 
that is working for them and giving its employees 
the skills and knowledge they need to get the job 
done.”

James Fatherley, head of resourcing at G4S 
Utility Services, adds: “The introduction of smart 
metering has meant that we need a workforce that 
can adapt to the demands of advances in dual fuel 
technology while also having the softer skills to 
provide exemplary customer care when carrying 
out installations in homes and businesses across 
the UK.

“Gateshead College has worked with us to 
develop a robust training course that gets our 
meter installers out in the field quickly and fully 
equipped to complete the job to a high standard.” 

The partnership represents a national shift in 
training young people to meet the skills needs of 
the energy sector. A move welcomed by Energy 
& Utility Skills which spearheads the Energy & 
Efficiency Industrial Partnership (EEIP). 

Sophie Wells, client insight manager at Energy 
& Utility Skills, said: “The energy and utility sector 
has historically struggled to provide practical 
training and work experience for the 16-18 age 
group. Our main focus is to maintain momentum 
and hone in on this valuable apprenticeship pilot 
to ensure its future sustainability while creating a 
steady stream of young talent to meet the demands 
of the smart meter installer workforce requirement 
over the coming years.  

Gateshead College’s status as an outstanding 
FE provider has been further cemented with 
the dual fuel smart meter installer (electricity 
and gas) apprenticeship achieving gold standard 
accreditation from the Energy & Efficiency 
Industrial Partnership - an organisation which 
is leading a radical new approach to recruitment 
and training to solve skills shortages across the 
energy sector. This, combined with employer 
endorsement, perfectly showcases how 
apprenticeship training can lead to a rewarding 
career in a skilled job. 

APPRENTICESHIPS
Gateshead College

National Apprenticeship scheme powers ahead for a smarter energy future 

SMART PARTNERSHIP 

GATESHEAD COLLEGE 
Photo: Ivan Jepson

0191 490 2258 
employers@gateshead.ac.uk
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LAW 
Sintons

The highly rated private client lawyer has joined the Newcastle-based law firm 

PAUL COLLINGWOOD 
JOINS SINTONS

Prominent private client lawyer Paul 
Collingwood has moved from DWF to 
Sintons, where he joins the law firm’s 
esteemed wills and probate team. 

Paul, an experienced and STEP-
qualified solicitor, has been rated highly by Legal 
500, which praised him for being “very strong with 
clients, putting them at ease and clearly explaining 
complex issues”. 

Sintons’ wills and probate team is headed by 
partner Paul Nickalls – named by Legal 500 as one 
of the leading lawyers in the North of England – 
and has developed a reputation as being one of the 
most capable in the region. 

The team of specialists forms part of Sintons’ 
top-rated personal and family team, which is one 
of the biggest departments of its kind in the North 
East.  

Paul Collingwood, who previously worked 

with Paul Nickalls at DWF, says: “Sintons has a 
reputation for its strong commitment to providing 
a personal client service, which is something 
that really appealed to me as that is exactly my 
approach. 

“The team is known for its quality and ability to 
take on the most complex cases, while retaining 
its client-focused approach at all times, and I am 
delighted to become part of it. 

“Paul Nickalls is an outstanding private client 
lawyer and I am of course very pleased to be 
working with him again.”

Paul Nickalls adds: “I know from my own 
experience what a superb solicitor Paul is, 
combining technical ability with a very personal 
approach to his clients. He is a great addition to 
our team here, and I am confident Paul will play 
a key role in helping us to develop our first-rate 
department and reputation even further.”

SINTONS
www.sintons.co.uk 
@SintonsLaw
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Tell us about Exporting is GREAT week …
Export Week is five days of intensive activity 
taking place all over the UK. In the North East we 
will be engaging in the sectors we are strong in: 
automotive, pharmaceutical and chemical, as well 
as the sectors for which the region has a rapidly 
growing profile: digital and life sciences. 

Fundamentally, the aim of the week is to 
encourage more SMEs to be engaged in the 
export agenda.

Why is that important?
The export agenda is a national government 
priority. Prime Minister David Cameron is 
paying personal interest to it and led the first 
Northern Powerhouse trade mission last June to 
Singapore and Malaysia.

There’s also a lot of empirical data that suggests 

exporters tend to be able to ride business 
risk better, be better innovators and learning 
organisations, and - as a consequence of all of 
that - they tend to be more profitable. 

What is the current status of exporting in the 
North East?
The North East has been a net exporter for 
several years, meaning it exports more than it 
imports. We have a lot of companies punching 
well above their weight internationally and 
we’re delighted with that. But we do want to see 
more businesses on the international journey. 
Across the North East and the Tees Valley we 
have around 1500 companies that are regularly 
exporting but when you think that there are 
around 70,000 SMEs based in the region, there 
could be many more.

Apart from the Export Weeks, how else does 
UKTI help North East businesses? 
The UKTI covers about 97 per cent of the world’s 
GDP and has offices around the world. We can 
work with UK companies to establish sales 
pipelines and help guarantee orders. UKTI also 
arranges a number of trade missions around the 
globe. We’ve recently been in the UAE, China and 
South Africa. 

In addition, we help with the cultural differences 
that can arise when trading in different countries. 
What we think is important when developing a 
business relationship, may not be as important 
to a company in another country. It’s important 
to know the market and that country’s customs. 
UKTI has a language and culture adviser who can 
support companies and prepare them for trading 
overseas.

What is the first step for companies looking to 
internationalise?
Exporting is GREAT week is, of course, a great 
place to start and find out more about how to trade 
products and services internationally. We would 
then encourage a business owner or director to 
contact the UKTI, either via the website or our 
hotline. We will then assign them a trade adviser 
who will help them develop an export strategy, free 
of charge. We can also help with companies who 
are already exporters but looking to expand into 
new markets.

What is the UKTI’s priority for 2016 in the North 
East?
This year, we’re asking North East businesses 
to look further afield to see what other market 
opportunities are out there. 

Europe is still a strong and positive market for 
the North East, with around 50 per cent of our 
exports going to the Continent. But Europe has 
had a difficult time of late. 

We want North East business to look outside of 
Europe to South America and the ASEAN region 
[Association of Southeast Asian Nations] which 
includes Singapore, Malaysia, Thailand, Cambodia, 
Vietnam and Laos. 

The e-commerce agenda is another key area that 
we are pushing and we’ve recently appointed an 
e-commerce adviser for the North East to educate 
businesses to not just look at the Ebay platform  
but all of the other international selling platforms 
as well. 

What are the UKTI’s targets and how will this 
affect the North East?
We have national Government targets to create an 
extra 100,000 exporters in the UK by 2020. In the 
North East, we want to at least double the amount 
of exporters in the region and will work with local 
companies to address their specific requirements.

But the UKTI North East can’t do this alone. 
We need the help and support of local businesses. 
We also want to create more partnership activity 
this year to help us with trade missions, trade fairs, 
exhibitions, conferences, buyer events, inward 
missions and foreign media visits. We’re especially 
looking for business and trade associations, banks, 
intermediaries, accountants and lawyers to help us 
take the international agenda forward in the North 
East.

INTERVIEW
David Coppock

UK Trade and Investment (UKTI) will be holding its latest export week, branded as Exporting is 
GREAT, between April 18 and 22, with a number of events taking place across the North East. 
Alison Cowie speaks to UKTI North East regional director David Coppock about the benefits of 
exporting and how the organisation helps companies on their international journey

BEGIN YOUR EXPORTING 
JOURNEY

UKTI
To find out more about the 
activities taking place in the 
North East during Exporting is 
GREAT week (April 18-22) 
visit:

www.exportweek.ukti.gov.uk
@UKTINorthEast 
northeast@mobile.ukti.gov.uk
0345 136 0169
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LAW 
David Gray Solicitors 

Running a company is exciting – a 
roller coaster ride of highs and lows.  
The ‘legals’ may not protect you from 
the highs and lows, but getting them 
right will most certainly keep your 

business on the rails.
The business and economic landscape is 

changing in our region.  The recent and welcome 
growth of small tech businesses is a good example. 
Businesses like these are finding it difficult to get 
skilled people and looking overseas to find them. 
For them, it is highly relevant that from April, the 
minimum income requirement for Tier 2 work 
visas increases to a whopping £35k. 

The law changes; and it can be misunderstood. 
For example, if as a business leader you sign a lease 
for an office or anything else, you may not realise 
that rent and service charges paid in advance may 
not be recoverable should you exercise a break in 
your lease.

Of course, there are specific issues that crop up 
when you’re growing a business. But, there are only 
a small number of things that you really need to 
think about, whatever business you’re in, to make 
sure that you can concentrate on your markets and 
customers.  

The WHAT - your business structure
The correct business structure for your business 
will support its success. Whether you are planning 
to be a sole trader, partnership or limited company 
(or if you want to change from one of these to 
another) getting clear, understandable advice will 
give you real peace of mind that you’ve made the 
right decision.

If you have others in your business, you might 
need a shareholder or partnership agreement. 

Relying on conversations, emails and agreements 
made ‘in good faith’ will only work … until they 
don’t! 

The WHERE -  premises
Whether you’re buying your business premises or 
leasing them, getting the legals right is as important 
as it would be for your own home. But these are 

different and getting specialist advice is important. 
For example, having a lease break clause or formal 
rent review, could save you thousands and avoid 
the need for further legal support down the road.  

The HOW - employment contracts
Employing people is hard. You should be free to 
concentrate on managing people, without worrying 
about whether your employment contracts are 
fit for purpose. If someone is not right for your 
business, then your employment contracts should 
not hinder your ability to do something about it. 

Employment contracts are unique to your 
business. They should reflect your business needs, 
as well as spelling out employee rights on things 
such as holidays, sick pay and maternity leave. 
Employment law is constantly changing, which is 
why it’s important to get legal advice that’s up to 
date and keep your HR processes and procedures 
under regular review. 

The WHO: Work visas
Regardless of borders and barriers, you need to get 
the best people for your business to grow, and that 
might mean from overseas.  You will need expert 
support through the immigration process to stand 
the best possible chance of recruiting the people 
you need (the Border Agency will also be looking 
to your employment contracts and HR policies 
and procedures – so this is an area where joined up 
thinking is crucial).

The HOW: Commercial Contracts
Whatever the nature of your business, having well 
drafted commercial contracts means that you, your 
suppliers and your customers know exactly where 
everyone stands. You may need a non-disclosure 
agreement, or memorandum of understanding 
in advance of a contract or ….. .  There are many!  
The key thing to bear in mind is that whatever the 
subject, the legals should support your business; 
they are not a ‘nice to have’ they really are a ‘must 
have’.

Get these five things right and make time to 
enjoy running your business.

Paula Harris, head of the business team at David Gray Solicitors reflects on the five things to get 
right so that you can manage your business worry-free

FREEING YOU UP...

DAVID GRAY SOLICITORS  
0191 243 8147

business.team@davidgray.co.uk
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LAW 
Sintons

The engineering consultancy is growing its workforce in its 20th anniversary year, with legal help 
from Sintons

EXPANSION PLANS 
FOR MACAW

MACAW Engineering, which 
has grown every year since its 
inception, is marking its 20th 
anniversary by revealing further 
expansion plans. 

The North-East engineering consultancy 
company, established in Newcastle in 1996, works 
globally to provide specialist consultancy services 
to the oil and gas industry and boasts a client base 
that includes some of the biggest players in the  
industry. 

The business, which was founded by four former 
senior British Gas engineers, now employs around 
100 people, and has been on a path of steady and 
measured growth for the past 20 years. It has 
moved or expanded its premises three times to help 
accommodate its growing workforce and workload. 

MACAW is planning to further increase its 
employee numbers during 2016 and is also looking 
to take on additional workshop space to enable it to 
keep pace with demand for its testing facilities. 

Based on Quorum Business Park, MACAW 
works on a wide spectrum of projects from concept 
stage to decommissioning, and is widely regarded 
as an international specialist in its field. It recently 
invested in a fleet of drones to enable it to offer 
inspection services in challenging and hard-to-
reach locations. 

Paul Casson, principal engineer at MACAW, says 
the company is looking to its 20th anniversary year 

with a lot of confidence in its future. 
“The business was established 20 years ago and 

we have seen year-on-year growth ever since, often 
exceeding even our own expectations,” he says. 

“Five years ago, we moved into our current office 
space as part of a ten-year plan of expansion – but 
already we have had to take additional office space 
and are currently looking for extra workshop 
capacity. 

“We have always been committed to building a 
strong business which will grow and endure, and 
we employ and support people who want long-term 
careers.” 

Newcastle law firm Sintons handles MACAW’s 
property work, dealing with its move to Quorum 
and facilitating its ongoing expansion. 

Tom Wills, associate in Sintons’ Real Estate 
department, has worked with MACAW for a 
number of years.  

He says: “The success and consistent growth 
MACAW has seen over two decades is almost 
unprecedented, and is testament to its strong 
leadership and clear direction. 

“Although it works on a global scale, MACAW 
has a deep commitment to the region and to its 
employees. MACAW’s ongoing expansion plans 
make it a real North East success story, and Sintons 
are very pleased to be able to work alongside such 
a dynamic business which is making its mark 
regionally, nationally and internationally.”

SINTONS
Photo: Paul Casson (MACAW) 
and Tom Wills (Sintons)
www.sintons.co.uk 
@SintonsLaw
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My world is varied, challenging, 
lateral, innovative and, ultimately, 
very rewarding. Being involved 
in a process that starts with a 
business challenge and results 

in the gratitude of the client gives me much 
satisfaction.

The ability to identify and fix issues that 
slow down, inhibit, and frustrate our clients is 
born of a confidence gained through training, 
experience and best practice methods, helping 
me to constructively challenge our clients in the 
way they think and operate towards a common 
strategic goal.

Bespoke software should be designed with that 
goal of making strategic corporate plans a reality, 
while ensuring that daily tactical and procedural 
work is made easier and more efficient. 

If I do my job right, questions such as, ‘why 
click so many buttons?’, ‘why navigate so many 
screens?’ and, crucially, ‘why doesn’t our system 
fit the real world and the job I’m asked to do?’ 
become a thing of the past.

The reality of software development is a lot 
more dynamic, creative and interactive than you 
might think. We are detectives, problem solvers, 
architects, artists and engineers, with a need to fix 
the issue. It is all of these things that make me love 
my job. With each piece of software I write, I face 
a different challenge. I’m always learning, gaining 
experience and developing skills that make each 
day different, exciting and of value to my clients.

At Perfect Image, our software developers 
gain hands-on experience in this way, and we’re 
looking to recruit more talented people into our 
team. 

TECH 
Perfect Image 

Will Donkin, head of software development at Perfect Image, talks about how his job is more 
exciting than you might think

LIFE AS A SOFTWARE 
DEVELOPER

PERFECT IMAGE 
www.perfect-image.co.uk/
careers 
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The importance of old buildings is 
very rarely in question. Their appeal 
lies not only in their sense of history 
but also in their visual character and 
interest: the rich variety of colour, 

texture and form, the individuality of natural and 
handmade components, the abundance of intricate 
details from fine glazing bars to decorative railings 
and street furniture, and the softness of mature 
landscaping.

Extensive redevelopment has damaged so many 
historic centres, particularly in the 60s and 70s. 
However, almost all of our towns and cities retain 
pre-20th century historic cores. 

Today, major redevelopment in historic centres 
is rare, but the greatest threat comes from the 
small, insidious ‘improvements’ often made by 
well-intentioned but misinformed owners, their 
contractors and consultants.  

Traditionally constructed buildings do not 
perform in the same way as modern ones and 
need to be treated differently, at every stage of their 
conservation and repair. 

Relatively few contractors and consultants have 
the expertise required to deal with the special 
problems of historic buildings, and even relatively 
harmless techniques can damage historic materials 
in the wrong hands. 

Within the field of building conservation, the 
term ‘conservation’ may be defined as the process 
of protecting a building and its surroundings from 
any change that might involve a loss of historic 
fabric, historic importance or character. 

A distinction needs to be made between 
conservation, preservation and restoration, which 
are often erroneously interchangeable to mean the 
same thing. 

The term ‘preservation’ may be used in 
this context to distinguish a particular type of 
conservation work sometimes referred to as 
‘conservation as found’, in which the fabric is 
preserved in the state in which it was at the start of 
the project. Conservation, on the other hand, may 
involve an element of alteration; for example, to 
maintain the functional use of the building, or to 
prevent its further decay.

‘Restoration’ is another term used erroneously 
to mean conservation. Here the issues are more 
complex, since some restoration work may involve 
stripping away historic alterations to reveal earlier 
fabric, and in most restoration work new material 

is introduced to match missing components. 
In this respect, the aim of restoration is clearly 
different from that of conservation, and some 
restoration work may actually damage the historic 
character of the building. 

Nevertheless, most conservation work involves 
some element of restoration, particularly where 
essential repairs are carried out to match the 
original form of a decayed component, where the 
aim is primarily to conserve fabric.

Although conservation does not mean freezing 
a building in its present state for perpetuity, it 
does mean that all alterations must be carefully 
justified beforehand, taking into account not only 
the effect of the works in the short term but also 
their consequences for the building, its character, 
historic interest and its functionality in the future. 

Historic architecture can often be adapted 
to meet modern requirements without losing 
any historic fabric or with alterations which are 
designed to be ‘reversible’. 

CONSTRUCTION
Building Surveyors  

Chris Jude of Building Surveyors Limited, discusses the importance of good conservation advice

CONSERVING THE PAST 

BUILDING SURVEYORS LTD
Building Surveyors Ltd is a firm
of Chartered Building Surveyors 
that offers specialist RICS-
accredited conservation 
advice as well as Fire Risk 
Assessments and a range of 
building surveying services for 
both residential and commercial 
clients. 

www.buildingsurveyorsltd.co.uk
@BuildingsLtd
0191 235 7545
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As the world gets smaller and social 
mobility becomes increasingly 
international, it is far from 
uncommon for families to move 
abroad to live and work, whether 

for a defined period or with the intention of 
resettling permanently.

If you’re living abroad when your marriage 
breaks down, what happens next? 

You may assume that the appropriate place 
for divorce proceedings could be the country 
where your marriage took place, where you are 
citizens, or where you are living at the time of the 
breakdown of the marriage. However, there are 
many international families who will find that 
more than one country may be able to deal with 
the issues arising on divorce.

Where the parties are, or have been, living 
within the European Union, EU regulation 
2201/2003, commonly known as Brussels II 
Revised (B2R), governs family law disputes to 
determine which country (legal jurisdiction) 
should have precedence over hearing a case. In 
very basic terms, it provides that the jurisdiction 
where proceedings are lodged first will have to deal 
with the case.  

The result is to effectively create a race to issue 
proceedings between separating couples. The 
reason for this is that different EU jurisdictions 
vary widely in their approach and generosity to 
economically dependent spouses, and therefore 
it pays to choose a jurisdiction favourable to the 
particular applicant’s circumstances, which in turn 
are likely to be very different between an estranged 
husband and wife.

Different countries approach the financial 
arrangements between couples on divorce in very 
different ways. Procedures also vary from country 
to country, particularly in relation to disclosure 
of financial affairs. This means that a couple with 
the same financial resources (house, other capital, 
income and pensions) could end up with very 
different financial arrangements if their divorce is 
dealt with in England than if it were dealt with, for 
example, in France or one of the US states. 

Issuing proceedings and the choice of 
jurisdiction requires not only swift action, but 
tactical decision making where more than one 
jurisdiction is an option. To be eligible to issue 
proceedings in England and Wales, the criteria rely 
on periods of ‘habitual residence’ or ‘domicile’.

Habitual residence is a self-evident concept, 
broad enough to include non-citizens, and 
straightforward to establish. It becomes a little less 
obvious with the concept of domicile: everyone 
has a domicile of origin according to where they 
were born, but it is possible to change this through 
choice, which relies mainly on personal intention. 
Under English law, you can be domiciled in a 
country even if you have been away from it for 
many years, if you still consider it to be home.

So where marriages have any international 
aspect to them, whether by virtue of the 
nationalities of the parties, or their respective 
places of residence at the time proceedings are 
issued, the situation can become a legal minefield. 

Article 19 of B2R provides that when the 
courts in a particular EU member state receive 
a divorce application involving a spouse living 
in another state, they must suspend proceedings 
until precedence has been established, which 
in itself can and has caused significant financial 
implications as well as delay for divorcing parties 
while they argue over where the divorce should 
take place before proceedings even get underway.

For those reasons, it’s vital to choose a legal 
advisor carefully. This is a specific field of expertise 
and incomplete advice can be costly.  Remember 
also that specialist lawyers such as ourselves bridge 
the international gap with digital services such 
as videoconferencing and links with English-
speaking regional firms in foreign jurisdictions.

LAW 
Major Family Law 

Who wins the race to claim jurisdiction? Anna Hunter, director at Mayor Family Law, examines the 
question

DIVORCE WARS

MAJOR FAMILY LAW 
www.majorfamilylaw.co.uk
@majorfamilylaw
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Pad Thai with chicken

£7.95

Lemon and ginger cheesecake 

£4.50

FOOD & DRINK 
Business lunch

Mantra Thai Dining’s owner Jeab 
Prapunwong first began working 
at The Waterside Palace in 
Newcastle as a waiter while he 
completed his studies. He vowed 

one day to open a Thai restaurant befitting the 
iconic building. In December 2014, his dream 
came true. 

Centrally located on Forth Banks and with the 
considerable benefit of free visitor parking, the 
restaurant has proved popular ever since.

I was the first to arrive at the restaurant one 
lunchtime last month and enjoyed a drink in the 
extensive ground floor bar area while I waited 
for my colleagues to join me. Once they arrived, 
we were shown upstairs to the light and spacious 
restaurant,h where functional and muted design is 
punctuated with warm orange soft furnishings and 
ornate Thai lattice panelling adorning the walls.

There was a choice of set lunch menu (£12.95 for 
two courses) or the more extensive day menu, and 
the attentive staff were more than happy to guide 

us though the array of authentic Thai cuisine.
My party and I decided to share a selection 

of starters and tucked into the corn fitters, pork 
skewers and deep-fried squid.

For our mains we reverted to individual dishes. 
I opted for the papaya salad with crispy pan-fried 
salmon, which, for a salad, packed a serious punch. 
I was halfway through my traditional Thai dessert 
(grilled pineapple with mango and passion fruit 
sorbet) before I could feel my face again! It did say 
that it was a hot dish on the menu, so I can’t say I 
wasn’t warned. If you like your food fresh and fiery, 
I recommend you try this salad for yourself.

My fellow diners raved about their mains and 
both agreed they would be returning to Mantra 
with their respective wives. 

Dedicated authentic Thai eateries are few and 
far between on Tyneside and Mr Prapunwong 
should be rightly proud of his. I wonder how many 
waiting staff working in Newcastle today will go on 
to brighten the city’s dining scene the way Mantra 
Thai Dining does?

MANTRA THAI DINING
Waterside Palace, Forth 
Banks, Newcastle, NE1 3SG

www.mantra-thai.co.uk
0191 232 6080
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Sweetcorn fritters with red 
curry paste and sweet chilli 

sauce

£4.25

Stir-fried crispy pork with chilli 
and basil, served with jasmine 

rice 

Part of the £12.95 set menu

Dark chocolate rum truffle 

£4.50

Deep-fried squid served with 
seafood dipping sauce

£5.25

Bangkok street-style pork 
skewers marinated in honey and 

coriander root

£4.95

Papaya salad with crispy pan-
fried salmon

£8.95

Grilled pineapple with mango 
and passion fruit sorbet

£4.90

Comparison:

THE OLD SIAM
This unassuming Thai 
restaurant has been a 
mainstay on Newcastle’s 
Quayside for years. Located 
on the Side, it promises ‘the 
true taste of Thailand’. It 
also has a sister restaurant 
in York.

www.theoldsiam.co.uk/
newcastle

NADON THAI
This modern Thai restaurant 
on Mosley Street is the 
new kid on the block in 
Newcastle’s city centre, 
opening in 2015. It joins other 
Nadon Thai restaurants in 
Morpeth and Durham, which 
have gained a following by 
combining authentic Thai 
cuisine with quirky interior 
design. 

www.nadonthai.co.uk

FAT BUDDHA ASIAN 
BAR AND KITCHEN 
Located on the fringes of 
Newcastle’s main party 
scene, this restaurant sits 
above a lively bar and offers 
handcrafted pan-Asian 
cooking.

www.fatbuddhanewcastle.com

SOHE 
This vibrant restaurant and 
bar on Jesmond’s Osborne 
Road offers a menu inspired 
by the whole of Asia. Try 
experimental stir-fries, 
sushi, curries and dim sum – 
washed down with one of its 
equally exotic cocktails.

www.sohe.co.uk

Starters

Mains

Dessert

Alison Cowie visits the revived Waterside Palace in Newcastle, 
where Chinese cuisine has turned Thai 

MANTRA THAI 
DINING
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MEDIA
Horizonworks

Today’s marketing environment is ‘full of noise’ and navigating through all of 
the options available is increasingly complicated. 

Where do businesses start? Digital, SEO, social media, design, brand, public 
relations, e-marketing, content marketing, web development… identifying the 

best tactics – and the right way to travel – can be a daunting task.
Samantha Davidson, managing director of strategic marketing company 
Horizonworks, explains why strategy-led marketing has never been more 

important than it is today ...

MARKETING
A different approach to 

Digital marketing

Public relations

Content marketing

Social media

Design

Events
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MEDIA
Horizonworks

If your marketing efforts aren’t unified through 
a clear strategy, they can lead you down the 
garden path... and ultimatley to a dead end. 
Fortunately, there is a much better way to 
manage your business-to-business marketing...

the Horizonworks way.  
We help businesses cut through the noise and 

guide them on the right marketing path, one 
which will lead to growth and success. We are a full 
service, business-to-business marketing company, 
and we’re unified in our approach. 

Our work is strategy-led and our delivery is 
results-driven. We believe that running a business 
without a marketing strategy is like setting off on a 
long journey without any directions. 

We develop carefully-tailored strategies for 
our clients which completely underpin their 
marketing activities, and we shape and integrate 
tactics to ensure the best return on investment. 
As an approach, it’s efficient, effective and 
drives businesses forward. And it produces real, 
measurable results. 

Our business-to-business marketing specialists 

have a wide range of expertise that allows them to 
expertly direct businesses through the complex 
marketing landscape. We specialise in grasping 
complex technologies, products and services 
and translating them into compelling marketing 
messages that set our clients apart from their 
competitors. 

The marketing strategies we develop can help 
lay the foundations for future growth. For example, 
we developed a strategy with electronic vehicle 
powertrain manufacturer Hyperdrive Innovation, 

which resulted in a year-on-year sales growth of 300 
per cent. 

In addition, our membership of prominent 
industry networks and business partnerships 
such as NOF Energy, North East Process Industry 
Cluster, North East Automotive Alliance, NetPark 
and biomedical-focused organisation Bionow 
help us to build the profile of our clients, exposing 
them to like-minded businesses and their target 
audiences. 

At Horizonworks, we understand that every 
business is different and our flexible offering reflects 
this: we can work as the equivalent of your fully 
outsourced marketing department or complement 
and supplement your existing marketing 
team. For instance, we recently supported the 
communications team at law firm Watson Burton 
in creating a graduate recruitment campaign to 
support the firm in driving forward its graduate 
recruitment strategy. The campaign focused on 
producing a range of creative work across multiple 
media platforms and was a great success. Last year, 
registrations with the firm at graduate recruitment 

fairs were 50 per cent higher than in 2014. 
We also act as the complete outsourced 

marketing division for a number of tech-led 
SMEs including high security panel manufacturer 
Securiclad and pump distributor and manufacturer 
Tomlinson Hall, as well as organisations such as 
engineering and business trainer provider Seta. 
We’ve built marketing activities for these companies 
around focused strategies and we’ve developed clear 
messaging with real impact in their target markets.

Whether regional, national or global, we work 
with companies of all sizes to help them achieve 
their marketing goals. Our full-service approach 
means we can match the diverse needs of today’s 
B2B companies and we work with a wide range of 
organisations including technology and innovation-
based companies, established businesses, 
memberships and networks, and start-ups and 
entrepreneurs. 

We offer a bespoke approach focused on your 
business growth, tailoring a strategy that matches 
your objectives. Success should be your destination 
– we can help you get there. 

HORIZONWORKS 
0345 075 5955
hello@horizonworks.co.uk 
www.horizonworks.co.uk 
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Path to success

Typical marketing agency

“We help businesses cut 
through the noise and guide 
them on the right marketing 
path, one which will lead to 

growth and success.”
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“Running a business 
without a marketing 

strategy is like 
setting off on a long 
journey without any 

directions.”
- SAMANTHA DAVIDSON, MANAGING DIRECTOR, 

HORIZONWORKS
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Power pLay
Photography: Christopher Owens

Model: Toni Harrison @ Tyne Tees Models 
Make up and grooming : Josephine Birkett  

Stylist: Josie Bell
Location: Crowne Plaza Newcastle 

Special thanks to Rebecca Eland, Fenwick Newcastle

All items available to buy at Fenwick French Salon
@fenwicknew

View extended editorial online:
www.netimesmagazine.co.uk/out-of-hours

Previous page:
McQ Alexander 
McQueen Dress (£290)

MaxMara Studio Coat 
(£499), Boutique 
Moschino Top (£199), 
Sportmax Trousers 
(£285), Sunglasses 
(Stylist’s own)

 Kobi Halperin Top (£150), 
MaxMara Studio Skirt 
(£189), Kate Spade Clutch 
Bag (£268)
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DKNY Top (£249), MSGM Trousers 
(£225), Mulberry Kite Bag (£995)

Boutique Moschino Jacket 
(£365), Issey Miyake Trousers 
(£185), Russell and Bromley 
Heels (£195)
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Victoria, Victoria Beckham 
Jacket (£645), Sportmax 
Pencil Skirt (£199), Kenzo 
Handbag (£345)

MaxMara Studio Coat (£499), 
Issey Miyake Top (£110), 
MaxMara Studio Trousers 
(£169)

Supernova Tee - £36

Legging - £52

Energy Boost 3 Shoes - £120 

McQ Alexander McQueen 
Coat (£650), MSGM 
Trousers (£225)
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SPORTING VIEW 
Steve Harper

It’d be quite an understatement to say that I’ve 
had a busy month since my last column.

Like most people in early January, I felt like 
upping the gym visits was a good idea, without 
realising what good timing it was when two 

and a half weeks later a phone call from a former 
manager would get me out of ‘almost-retirement’.

Having played the last seven games of last season 
at Hull City (keeping three clean sheets in the 
process, I might add) I’d felt reluctant to officially 
call it a day.

August had brought me close to moves to both 
Tottenham Hotspur and QPR and, because of this, I 
felt like I had unfinished business with the game.

Offers from India, Denmark, League One and 
the Northern League were all considered to varying 
degrees due to my reluctance to hang up the gloves.

Having spent 20 years at Newcastle United and 
also being a very well-qualified coach, previous 
indications from officials at the club were that 
there may be a coaching role there after my time 
at Hull City. It would certainly have been a natural 
progression, but it didn’t materialise.

Then, when the call came from Sam Allardyce 
to “come in for a chat” at Sunderland AFC, I didn’t 
hesitate. I know the gaffer from our time together at 
Newcastle United and after a mentally challenging 
six months out of football for me, the opportunity 
to get back into the full-time professional game was 
something I simply couldn’t turn down.

Arriving at Sunderland AFC’s training ground 
after my medical, I walked over to the edge of the 
pitches thinking to myself, “you’re a long time 
retired”.

I looked at the goals in the corner of the training 
ground and I thought to myself that, as I approach 
41, I can still do this. From that moment, my 

decision to join Sunderland AFC was made.
I know that I’m at the club to provide some 

insurance to the goalkeeping department as a 
number three. I can also hopefully pass on some 
of my vast experience to the young goalkeepers 
and help them in their careers as I did with Tim 
Krul and Fraser Forster, who have gone on to great 
things.

And the welcome from everyone at Sunderland 
has been fantastic.

I knew there would be a social media reaction 
about joining Sunderland AFC and therefore I 
de-activated my Twitter account to avoid seeing 
any vitriol. 

Thankfully, every single message I’ve had from 
friends, ex-colleagues and many hard-core and 
genuine Newcastle fans has been positive and 
supportive. For this, I’m hugely grateful.

I’m not the first and certainly won’t be the last 
to play for both Newcastle and Sunderland clubs 
and bigger names than I have done it without any 
issues.

Admittedly, Newcastle fans obviously excluded 
any good wishes from a certain upcoming 
encounter on March 20.

As a region, we can struggle to attract top 
players and someone reading or hearing any of the 
nonsense that was supposedly aired on social media 
about my signing to Sunderland may think twice 
about coming to the North East, therefore denying 
the fantastic football fans up here the chance to see 
them week in, week out.

I’m proud to be from the North East and I’ve 
always been very supportive of the whole region, 
having played for clubs in Gateshead, Hartlepool, 
Newcastle and, now, Sunderland.

I also have to thank Middlesbrough Football 
Club for giving me the opportunity to get back 
into football in December as I’m now coaching the 
under-13 team at its fantastic academy.

I’m sure that all true North East football fans 
like myself would love to see our three big clubs all 
competing in the Premier League next season as the 
Derby days are all special occasions on the calendar 
and the more there are of them, the better.

STEVE HARPER
Photographed at the 
Academy of Light, 
Sunderland

www.myoddballs.com

i

County Durham-born Steve Harper 
reflects on his return to top flight 
football by signing for Sunderland 
AFC, in addition to coaching the U13 
team at Middlesbrough FC

SPORTING VIEW 
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ARTS
Culture Out

ARTS
Culture In

Arts and cultural highlights from around the region this monthRebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE OUT CULTURE IN 

OPERA: TOSCA
Bringing true love, treachery, and some of opera’s best-
loved music to the Sunderland Empire, Tosca is a must-see 
(or a must-see again!). This Ellen Kent production features a 
traditional, beautifully designed set that Puccini himself may 
well have envisaged. Vladimir Dragos reprises his most famous 
role as Scarpia, while Tosca herself is brought to life by Maria 
Tonina and Alyona Kistenyova.
March 24
www.atgtickets.com/Sunderland 

DVD: BRIDGE OF 
SPIES
The Tom Hanks/Steven 
Spielberg dream team 
reformed again in 2015 to 
create this acclaimed Iron 
Curtain thriller that’s based 
on fascinating real-life 
events. Hanks plays an 
insurance claims lawyer 
recruited by the CIA and 
thrown into the centre of 
the Cold War, assisting with 
negotiations for the release 
of a captured American 
pilot. 

Released March 28
www.amazon.co.uk 

THEATRE: SINGLE SPIES
Belinda Lang (of 2point4 Children fame) is among the 
recognisable faces cast in this Olivier Award-winning piece by 
Alan Bennett. Rachel Kavanaugh directs the classic comedy, 
which takes us back to the 1950s and the espionage of the 
infamous ‘Cambridge Five’. Bennett applies his comic mastery 
to the lives of two of the treacherous spy ring, Guy Burgess 
and Anthony Blunt. 
March 15-19
www.theatreroyal.co.uk 

MUSIC: CHAOSMOSIS
Primal Scream follow 
up their critically 
acclaimed tenth studio 
album, More Light, with 
Chaosmosis, and four 
gigs to promote it. Head 
to Aberdeen, Glasgow, 
Manchester or London 
if you want to catch 
them live; otherwise, 
hold on for the record. 
The lead single, Where 
the Light Gets In, is 
already out, featuring 
one-time opener for 
Miley Cyrus and soon-to-
be-everywhere model, 
actress, and singer-
songwriter Sky Ferreira. 

Released March 18
www.primalscream.net

POETRY: GREAT NORTHERN SLAM
Poetry meets X Factor at this fast and furious showcase of 
the region’s best wordsmiths. Each slam poet gets just three 
minutes to wow the crowd with words and delivery before 
the audience votes, whittling the performers down to a final 
two who go on to compete for the glorious title of Great 
Northern Slam Champion. Last year’s winner, Rowan McCabe 
(pictured), will be making a guest appearance.
March 31
www.northernstage.co.uk 

BOOK: MORANIFESTO
Bestselling author Caitlin 
Moran believes in democracy 
- and that everyone should 
make an effort to have 
their voice heard - so here’s 
her manifesto for solving 
the world’s problems. It 
all sounds pretty heavy so 
far, and she’s not afraid to 
tackle the big issues - global 
inequality and the refugee 
crisis are both on the table 
- but she also throws in a 
few silly solutions and some 
Benedict Cumberbatch 
commentary for comic 
balance. 

Out March 10 
www.caitlinmoran.co.uk 

ART: BALDOCK, POPE, ZAHLE
Head to the Northern Gallery for Contemporary Art in 
Sunderland for a new sculptural installation by Jonathan 
Baldock, and newly commissioned work by Nicholas Pope and 
Maria Zahle. Featuring a diverse range of styles and materials, 
including glass, ceramics and textiles, the three artists’ 
creations share roots in the handmade, conveying an intimacy 
that is highly emotive. 
March 19 until June 18
www.ngca.co.uk 

TV: EXTREME MOUNTAIN CHALLENGE 
Adventurer Steve Backshall returns to BBC Two this month 
with another gripping expedition. The two-parter follows the 
naturalist on an exploration of Venezuela’s tepuis - sheer-
sided mountains that form a spectacular landscape - the 
inspiration for hit animated film, Up. Steve will be scaling the 
heights, caving in the depths and abseiling in between, all 
while looking out for the dangerous local wildlife. 

Transmission dates TBC (March)
www.bbc.co.uk 
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RECIPE OF THE MONTH
Blackfriars

BLACKFRIARS RESTAURANT
Friars Street, Newcastle, NE1 4XN  |  Tel: 0191 261 5945

www.blackfriarsrestaurant.co.uk

i

Blackfriars’ head chef Chris Wardale has transformed this traditional regional dish, from its origins 
as a peasant mainstay using cheap offcuts, to a sublime signature dish from the à la carte menu

Slow Braised beef wellington, chargrilled 
sirloin steak, mushy peas and stout jus

Method
•  Put the ox cheeks in a bowl with the red 

wine, bay leaf and peppercorns and a good 
pinch of salt. Leave for as long as you can – 
ideally for 48 hours.

•  Remove the cheeks from the marinade and 
pat dry. Heat a drop of rapeseed oil in a 
frying pan over a strong flame and brown 
the cheeks thoroughly, seasoning with salt 
and pepper as you go. Transfer to a large 
saucepan.

•  Lower the heat on the frying pan, melt the 
butter, then add the vegetables with the 
tomato paste and a good pinch of salt and 
pepper. Soften for a few minutes and then 
add to the saucepan with the ox cheeks.

•  Tip the marinade into the frying pan along 
with the stock and bring to a simmer. Tip this 
into the saucepan, cover, and transfer to the 
oven. Cook for 3 to 4 hours at 160 degrees, 
until tender.

•  Strain and reduce the jus. Set the cheeks aside 
until you can handle them, pick them down 
and roll into around a 2-inch-wide cylinder. 
Set in the fridge.  

•  For the pastry, stir the mustard and water 
together then add to the flour, suet and 
seasoning while mixing by hand or with a 
electric mixer, until completely combined. 
Rest in fridge for at least an hour.

•  Place the peas in a large bowl or stock pot, 
the peas will swell and so need plenty of 
room to expand. Add the bicarbonate and 
cover with 300ml of boiling water; stir to 
make sure the bicarbonate has dissolved. Add 
the peas and leave to soak for a minimum of 
12 hours.

•  Drain the peas in a colander then place in 
a large saucepan. Cover again with cold 
water/ham stock if possible and bring to 
the boil. Lower the heat and simmer for 
approximately 30 minutes or until the peas 
have softened and turned mushy. Add salt, 
pepper and sugar to taste.

•  Season the sirloin steak well on both sides 
and pan fry to medium rare (3 to 4 mins 
each side). Add the butter to the pan about a 
minute before taking the steak out and baste 
with a deep spoon. Rest somewhere warm for 
10 minutes. 

•  Roll the pastry to 0.5cm thickness. Roll 
around the cheeks, and brush a beaten egg 
over the pastry. Rest in the fridge for around 
30 minutes before baking at 180 degrees for 
25 to 35 mins. Once cooked, portion into 
5cm lengths.

•  For the sauce, finely dice the shallot once 
peeled and add to the hot reduced jus along 
with the peas. Do this at the last minute as 
they won’t take long to cook.

•  Carve the steak and plate up as per picture.

Ingredients:
Braised ox cheek
2 ox cheeks (approx. 1.5kg)
325ml red wine
1 bay leaf
A few peppercorns
50g butter
1 large onion, peeled and 
chopped
1 stick of celery, finely chopped
2 carrots, peeled and diced
2 garlic cloves, peeled and sliced
300ml beef or chicken stock 
1 tbsp tomato paste
Salt and pepper

Pastry 
500g self-raising flour
250g beef suet
300g water (approx.)
1 tbsp Dijon mustard 
Salt and pepper
1 egg (to glaze)

Mushy marrow fat peas
225g dried marrowfat peas
2 tbsp bicarbonate of soda
Salt and pepper
Sugar to taste
Ham stock if possible

The steak
4oz sirloin steak 
Salt and pepper
Knob of butter

The sauce
100g fresh/frozen garden peas 
1 small banana shallot
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HEALTH
Spire Washington

Tell us a little bit about yourself.
I undertook my orthopaedic training in Newcastle 
and also spent time in Canada and the USA, before 
coming back to the North East in 2007 to take up a 
position as a consultant orthopaedic surgeon at the 
University Hospital of North Durham. I love this 
region. It has a fantastic combination of history and 
the great outdoors, where I can spend my time with 
my family, including my two boisterous lads aged 
two and four.

When do people come to see you regarding hip or 
knee replacements?
Generally, most of my prospective hip and knee 
replacement patients have tried most of the so-
called ‘conservative’ treatments, including simple 
painkillers, anti-inflammatories and physiotherapy. 
It’s quite a personal decision to go ahead with 
surgery and part of my job is to help the patient 
come to the right decision for them and explain 
what is involved.

What does treatment entail?
I’ll meet the patient in clinic and discuss the pros 
and cons of various treatment options. If the patient 
wishes to proceed with surgery, then we’ll arrange 
a date that is convenient for them. I’ll meet the 
patient again on the day of the surgery with the 
anaesthetist, check everything is safe to proceed 
and undertake the surgery. Patients are usually in 
for around three to four days and once they are safe 
on their feet, they can be discharged home with 
walking sticks. By the time I see them back in clinic 
after six weeks, they are generally walking unaided.

What do you like about working at Spire 
Washington Hospital?
The staff at Spire Washington Hospital do their 
utmost to ensure that the patient has a safe and 
comfortable experience with regards to their 
surgery, which means I can get on with my job 
knowing that the patient will be well cared for 
throughout their stay. The out-patient facilities 
are excellent and, if I require radiology or 
physiotherapy support, these are on hand, often 
without the patient needing to make a second 
appointment. 

What questions should you always ask your 
consultant before surgery?
Some patients like to know the details about their 
surgery while others just want an outline of the 
benefits and possible complications. In general, I 
think it’s entirely reasonable to ask your surgeon 
about their particular experience with your planned 
procedure and perhaps the track record of his or her 
preferred implant. I would also advise patients to 
ask their consultant about any particular limitations 
with regards to their activity after surgery, such 
as driving and exercise, in the short term, while 
recovering from surgery.

There are over 190,000 hip and knee procedures performed in the UK each year, according to 
the National Joint Registry. While surgery is a daunting experience, it can change your life by 
reducing pain. Here, Spire Washington Hospital’s consultant orthopaedic surgeon, Mr Patrick 
Duffy, talks through the options for those contemplating a hip or knee replacement

NEED A REPLACEMENT?

SPIRE WASHINGTON
0191 418 8687 
www.spirewashington.com

?
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A blacktie Burns Night Ball took place on January 22 at The Assembly Rooms in Newcastle, 
sponsored by Mansons residential sales and letting consultants. 
The evening raised money for Northumberland Clubs for Young People Ltd (NCYP) which 
supports a diverse network of 87 member youth and community organisations and junior sports 
clubs, who provide positive activities on a weekly basis for over 6000 children and young people.

BURNS NIGHT BALL

EVENTS
Burns Night Ball
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MOTORS 
Guy Wilks

Posters of BMWs adorned many a young 
boy’s bedroom walls during the 80s and 
90s, but seldom would the image be of 
a 7 Series. It was more likely to be the 3 
Series or the 5 Series, prefixed by an ‘M’ 

badge - for these were the cars that helped BMW 
build its following thanks to multiple motor sport 
championship wins. 

The BMW 7 Series was perhaps thought to be 
the flagship of the marque when initiated back in 
the late 70s, but it has led a life in the shadow of the 
superior Mercedes S Class which, until now, has 
dominated the market share of sales.

So is this latest version of the 7 Series worthy of 
more attention?

BMW has upped its game with the new 7 Series, producing a serious contender in the large luxury 
saloon market, as twice British-rally champion and owner of Karting North East (KNE), Guy Wilks, 
discovers

COOPER BMW DURHAM
Guy tested the new BMW 7 Series from Cooper BMW Durham, Broomside 
Park, Belmont Industrial Estate, Durham, DH1 1HP

www.cooperbmw.co.uk  |  0191 283 5503

KARTING NORTH EAST
KNE is located at Warden Law Motorsport Centre, Sunderland, SR3 2PR
www.kartingnortheast.com  |  Follow Guy @GuyWilks

i

LET BATTLE COMMENCE 

KEY FEATURES

First things first: you know you’re going to need a 
technology update when you see the key.

Resembling a small smart phone, this key can 
show the car’s fuel level, climate settings and 
security status. You can even remotely park your 
car with it - James Bond style.

If you’re a regular phone-dropper, don’t panic; 
phone manufacturers could learn a lot from the 
BMW design, which is stylishly robust. 

SPORTY STYLING DESPITE SIZE

The outside of the new 7 Series will definitely 
turn heads as it is rather large. The designers 
from BMW also seem to have brought along 
their motor sport styling roots and subtly 
incorporated them into the design of the new 
7 Series, leaving the range’s previous look of 
blandness behind.

Styling options allow you to tone up or down 
depending on whether you desire the owner/
driver look or the luxury chauffeured look.

MARKET LEADING COMPOSITE CAR

With size comes cost and weight and with this 

new model starting from just north of £63.5k, 
you’d expect a sturdy vehicle.

BMW has pulled out all of the stops not only 
to match its rivals but also to try and gain a 
lead. There is a ‘carbon core’ design which helps 
reduce and lower weight and deflect energy 
more efficiently throughout the chassis - giving a 
better driving experience. Before you get carried 
away thinking the whole chassis is carbon fibre, 
though, it isn’t, but BMW has seriously raised the 
bar with this car by combining the best attributes 
of steel, aluminium and carbon fibre to knock 
other manufacturer’s recent ideas into the rough. 

It seems that BMW is the most committed 
manufacturer out there to making composite 
cars.

Another weight-saving feature of the 7 Series 
is the fully aluminium callipers, reducing the 
overall weight by around 130kg, compared to its 
predecessor, and giving the driver the feeling of 
better all-round ride and handling.

Anybody who has driven a BMW recently will 
know that one of the strongest areas is the engine 
characteristics. I drove the 730d, which produces 
261bhp and 620Nm of torque and a 6.1 second 
0-62mph time. With figures like these, I don’t 
know why anybody would want to venture up in 
engine size for this type of car. 
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MOTORS 
Guy Wilks

Coupled to this is an eight-speed gearbox, so 
you can waft along, akin to any super tourer. Just 
add xDrive if you want the reassurance of travelling 
safely in all the challenging conditions the UK 
weather can throw at us.

DRIVE OR BE DRIVEN? 

Both options appeal. That said, with the superior 
interiors of the new 7 Series, I’m sure you would be 
quite happy to spend time inside without moving! 

Massage front seats as standard with Nappa 
leather, a great sound system for your favourite tunes 
and a wonderful view through a panoramic roof will 
leave you contentedly relaxed. 

There is also a list of extras that seems to go on 
forever, but the main thing you really need to decide 
is if you want to drive, or be driven! 

Looking over your shoulder to the back seats 
usually doesn’t fill me with envy but it was different 
in this car.

The usual pleasure of owning a big ‘gondola’ like 
this comes from the luxury offered in every seat - 
although if you do want to sit in the rear or have 
cause for adults to be sitting there, I suggest you go 
for the long wheel base, as it’s very good value at 
roughly £3.5k extra. 

In addition, if you are going to plonk yourself 
in the back seat regularly, even if it is just being 
chauffeured from the pub on a Saturday night, 
you may also want to opt for the rear-seat comfort 
package.

VERDICT 

It seems BMW has finally taken its duel with 
Mercedes seriously and has turned up with one of its 
most potent motoring weapons.

My only concern is whether this model can halt 
the slide on residual value that it has suffered from in 
the past. But I suppose if you can afford one and you 
want one, who cares?
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HEALTH & FITNESS
Katie Bulmer-Cooke

We all know we should be 
drinking more water. It helps 
keep us alert and healthy and 
contributes to the optimum 
function of our cells. But, 

with a hectic diary packed with meetings (most of 
which are fuelled by coffee and tea) and endless 
deadlines to meet in the workplace, how do we 
ensure that we drink enough and don’t neglect our 
hydration levels? 

To help you hit optimum hydration, here are my 
top strategies: 

1.  If you must have a coffee, tea or fizzy drink, try 
drinking two large glasses of water before you do.

2.  Have a glass of water or at least a mouthful every 
time you do something transitional, such as 
leaving your desk, going to the printer, putting 
the phone down or sending an email. 

 
3.  Take a bottle of water with you everywhere you 

go. Pop it in your handbag or briefcase so that 
you never have to go thirsty. 

4.  Keep your water interesting so that you don’t get 
bored - by adding sliced lemon, lime, strawberries 
or fresh mint. 

5.  If you must drink a sugary fresh fruit juice such 
as apple or orange, just fill your glass halfway up 
and then top it up with water. 

6.  Take a two-litre bottle of water to work with you 
and aim to drink it all by the time you clock out. 
Leaving it on your desk will reduce time away 
from working and will be a constant reminder to 
drink it.

7.  Drink two full glasses of water with each meal, 
one before and one after. You can try the same 
thing when snacking too, but with one glass 
instead of two. Sometimes when you think you 
are hungry, you’re actually thirsty and a little 
dehydrated. 

8.  Put reminders in your phone calendar. Every 
three hours would be great, and you’ll remember 
throughout the day rather than remembering at 
night and trying to play catch up all at once. 

9.  Water doesn’t always have to be cold. Drinking 
hot water and lemon is a fantastic option on cold 
days, as is trying a fruit, herbal or green tea. 

10.  Try downloading one of the many great, free 
apps available for your smart phone that 
encourage and remind you to drink more. My 
personal favourite is the Drink Water app, which 
not only reminds you to drink, it also allows you 
to track your daily water consumption. 

Ultimately, everyone is different and some 
strategies will be more effective for some than 
others, so pick the ones that suit you and your work 
routine best and give them a try; you’ve got nothing 
to lose and better health and performance to gain. 

North East Times’ health and fitness correspondent Katie Bulmer-Cooke shares her ten tips for 
keeping hydrated

WATER, WATER… 
EVERYWHERE!

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1

i
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OUT OF HOURS
Technology

Rebecca Eves brings you the latest 
gadgets which promise to bring 
technological innovation to your life – 
whether at work or at home

TECH

SKY Q

Sky Q promises to change the way we watch TV. 
A new family of products all connect wirelessly to 
create a seamless viewing experience - Fluid Viewing 
is Sky’s buzz-phrase to describe it. Pause viewing 
in one room and continue watching in another, or 
take your recordings with you (a first for the UK and 
Ireland). Available now, the package for existing Sky+ 
customers will push the monthly fee up by around 
£12 (from £42 per month for new customers) and the 
set-up fee is from £99. 

Place the Sky Q Mini in another room 
to enjoy the benefits of Sky Q without 
any more pesky cables. This clever little 
box also boosts your Sky Broadband 
Wi-Fi signal by acting as an extra 
hotspot. 

The Sky Q Silver box allows you to 
record four shows and watch a fifth, 
finally putting an end to recording 
clashes, while the remote is a remote 
but not as we know it - you don’t even 
have to go to the effort of pointing it 
at the TV. 

PANASONIC DX900

Panasonic has announced a world-first – the DX900 is the first LED LCD TV 
to meet the stringent standards of the UHD Alliance’s new highest Ultra HD 
Premium specification. This means that it can handle the cutting-edge picture 
formats hitting our screens in 2016, with dynamic and vibrant images that 
unlock the potential of HDR. It can even make pre-HDR content look good, and 
will seamlessly integrate into your network of devices. Launching this spring.

www.panasonic.com

FITBIT BLAZE

With enhanced features including FitStar™ by Fitbit® on-screen workouts, 
Connected GPS, PurePulse® heart rate tracking, and SmartTrack™ automatic 
exercise recognition, the Blaze smart fitness watch (£159.99) is designed to 
help motivate you. Compatible with more than 200 Android, iOS and Windows 
devices, this nifty timepiece will even assess your sleep quality - not to mention 
match your every outfit, thanks to premium interchangeable straps. 

www.fitbit.com/uk

NIKON D5

Revealed in January and launching 
this month, the all-new D5 is already 
in high demand. Nikon reckons its 
latest DSLR is ideal for “pros and 
no-compromise enthusiasts” alike. 
With next-generation AF featuring 
an impressive 153 focus points 
and sensitivity down to -4 EV, the 
camera offers superior low-light 
performance. It also shoots full HD 
video and up to 200 RAW images 
in one high-speed burst. All of this 
quality comes with a price tag of just 
under £5200. 

www.nikon.co.uk
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INTERVIEW
Stephen Hall

When I was at infant school, we went on a trip 
to Sunderland Empire to see a puppet show of 
Pinocchio. I have enjoyed theatre ever since. I am 
full of admiration for the creative teams and the 
actors who bring such pleasure night after night. 
 
I first began investing in theatre when I saw an 
advert in a theatre programme seeking investment 
in a company being set up to support drama 
productions. I invested and then really enjoyed 
the sense of involvement it gave me. I got to know 
a number of theatre producers and was given the 
opportunity to get further involved. 

I see the investments as being made in a good 
cause and therefore get reward from seeing the 
pleasure the productions bring, quite apart from 
any financial success. I also get to attend first nights 
and meet the actors!
 
I invest in a diverse mix of productions: from pre-
school age children’s productions to serious drama. 
I am particularly interested in musical theatre 
though. Current productions include Hairspray, 
Singleß Spies and Peppa Pig – all which will visit or 
have visited the Theatre Royal in Newcastle.
 
I am now known to theatre producers and they 
approach me with ideas. Rather than look at it on 
a production-by-production basis, I tend to back 
the individual producer and invest in a portfolio of 
their work.

Investing in theatre is not something I’d recommend 
to anyone from an financial perspective - although 
I am still, personally, in the black. That is mainly 
because I was lucky enough to invest in the 
Andrew Lloyd Webber shows in the West End 
where casting was chosen on prime time BBC1 
reality shows – this created a real buzz and it set 
me up financially for my hobby. 

Investing in theatre is an unusual hobby but 
everyone I know is supportive. I’ve regularly taken 
family and friends to first nights and productions. 
They’ve loved that. 
 
One of my favourite productions I’ve been to is 
Sunset Boulevard, which I saw in London in 1993. 
I went in the opening week and it really felt like 
an event. The music, singing and acting all came 
together and there was a rousing standing ovation 
at the end. I am going to see Glen Close in the same 
musical in London in May.
 
I think the North East is very lucky to host some 
great touring productions at the main regional 
theatres. We also have producing houses like the 
Live Theatre and Northern Stage which we should 
all support. Added in the Sage Gateshead and I 
think we’ve very well catered for.

Stephen Hall, office senior partner (Newcastle) at Deloitte LLP, has loved theatre since he was 
child. He now invests in theatre productions from Andrew Lloyd Webber musicals and Alan 
Bennett plays, to family shows featuring Peppa Pig 

BALANCING ACT 

DELOITTE LLP
sthall@deloitte.co.uk
0191 202 5229

?
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Family health guru Dr Miriam Stoppard OBE has returned to her North East ‘roots’ to launch a 
new range of professional hair care products specifically aimed at children aged between six and 
15 years old. Shampooheads is the brainchild of Newcastle based Geoff and Collette Bell and their 
three children: Annie (16), Rosie (12) and Robert (9). Dr Stoppard has joined the company at a 
corporate level but also as a Shampooheads brand ambassador for the products, which contain 
up to 98 per cent natural ingredients. 

LAUNCH OF SHAMPOOHEADS 

EVENTS
Shampooheads
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FOOD AND DRINK
Review

The £30-million Whitley Bay Masterplan 
is set to transform the town’s seafront 
with major regeneration planned 
from the Spanish City to St Mary’s 
Lighthouse.

But work has been progressing at a snail’s pace 
and the residents of this coastal town – including 
myself – are more than a little tired of waiting for 
the zing to be put back into the iconic white domed 
building and surrounding area.

So we collectively gave a little jump for joy when 
we heard the news that renowned restaurateur Andy 
Hook was bringing a new eatery to Whitley Bay. 

Andy, who owns the popular Blackfriars 
Restaurant in Newcastle, opened Hinnies right on 
the seafront last month.

Although Hinnies’ décor is lighter with a subtle 

hint of nautical - not the dark and atmospheric 
Medieval feel of Blackfriars, both restaurants’ 
menus have distinct similarities. Perhaps not too 
surprising, given the fact that the head chefs are 
brothers. 

My partner and I visited Hinnies at 6pm on a 
weekday evening, when you can enjoy three courses 
from the weekday lunch and dinner menu for 
just £15 (£12 for two courses). After 7pm, dishes 
are individually priced but still reasonable. This 
weekday menu is also served on Saturdays, along 
with a weekend brunch menu. Sunday just offers the 
brunch menu.

I chose the delicate and fragrant Thai fishcake 
for my starter, before dedicating my meal to 
traditional Geordie fare – firstly with the upmarket 
Pan Haggerty - a heavenly combination of potato, 
onion and cheese served with a poached egg and 
mustard cream sauce – before trying my first ever 
Singin’ Hinnies - the authentic North East dessert 
comprising scone-like griddle-cakes served with 
bramble jam and clotted cream. 

My partner chose the sweet scallops served in a 
crab voluté from the daily specials to start, followed 
by the adventurous pumpkin, chickpea and banana 
curry with mint yogurt and flatbread, finishing his 
meal with the hearty sticky toffee pudding. 

Hinnies definitely offers something different 
to the array of Italian and Indian restaurants that 
mostly make up Whitley Bay’s current dining scene. 
And with the new restaurant packed by the time 
I left, it seems that locals are as just as glad to see 
Hinnies move into the area as I am. 

Alison Cowie visits the newly opened Hinnies on Whitley Bay’s seafront, as the coastal town 
awaits its multimillion-pound revamp

SINGIN’ FOR YOUR SUPPER 

HINNIES
Hinnies is located at 10 East 
Parade, The Promenade, 
Whitley Bay, NE26 1AP

www.hinnies.co.uk
0191 447 0500
@HinniesRest

i
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INTERVIEW
Adam Heather 

I think every part of the North East has a lot to 
offer, from Newcastle to Sunderland to Teesside, 
from the countryside to the coast. I also think 
Durham City is beautiful and I have enjoyed it every 
time I have visited.

The people in the North East are generally friendly, 
fair and down to earth. That makes living and 
working in the region much easier and more 
enjoyable.

My favourite place to spend some quality leisure 
time is South Northumberland Cricket Club in 
Gosforth. I have played cricket there for over 20 
years. It is a wonderful place and I can spend time 
with my family there - usually after I’ve been bowled 
out early.

My children and I like to visit Pizza Express in 
Gosforth – which is most weeks. Without the kids, 
my favourite restaurant is Sachins on Forth Banks.

The Sage Gateshead was such a bold project at the 
time of building and credit must go to all of those 
involved.

Quilliam Brothers Tea House at Haymarket is my 
favourite place to conduct business away from the 

office. I like a cup of tea and this is a relaxed and 
friendly place just near the office. I am also very 
impressed with the corporate facilities at the newly 
opened Crowne Plaza – Stephenson Quarter hotel 
in Newcastle.

The best view of the North East is from the 
viewing platform at the top of the Baltic Centre for 
Contemporary Arts. The aspecs across Gateshead 
and Newcastle are great, as is the bridges and the 
views up the river.

The ethos and aims, the productions, the building, 
the facilities and the people of the Live Theatre on 
Newcastle’s Quayside are all fantastic. I have been 
lucky enough to work with the theatre and I cannot 
speak highly enough of them. 

My favourite walk is from Craster to Dunstanburgh 
Castle [pictured] because it is usually a bracing and 
refreshing walk with a beautiful view of the castle 
and beyond to Embleton. 

If I could change anything in the North East it 
would be to relocate the Emirates Stadium to the 
region, so that I could watch Arsenal play every 
week. For family reasons, I am a passionate Arsenal 
supporter.
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