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EDITOR’S WORD 
Welcome

It seems the weather can’t make up its mind what 
to do at the minute, so whether you are reading 
this latest issue of North East Times outside 
wearing your sunglasses or inside huddling the 
nearest radiator, I hope you enjoy it.

This month, we look at the issue of inward 
investment and how we attract more of it into the 
North East. For our cover story, we examine the 
ways NewcastleGateshead Initiative – operating 
under Invest Newcastle – is showcasing the city and 
the surrounding area to companies and investors 
from the rest of the UK and around the world. We 
also ask some prominent business people how they 
think the North East can make itself more appealing 
to outside investment.

We speak to Ian Worgan, who reflects on his first 

six months in his new role as managing director 
of Story Homes North East, as part of the house 
builder’s regionalisation plan. And one former 
Northumbria University student, Dan Robson, 
shares why he is now looking to the rest of the 
world, from his base in Gateshead, having already 
conquered the UK market with his revolutionary 
biodegradable seed cells. 

This issue also looks at corporate events and 
entertaining - the size of the sector and the expertise 
in the North East - with Antony Michaelides 
sharing the lessons he’s learnt from a career spent 
in hospitality, while the new general manager of the 
Hilton Garden Inn brings news of what’s on offer at 
Wearside’s newest hotel.

All this and much, much more. 

Welcome to the May issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk
07961091522
@NETimesmagazine
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NEWS
Bulletin

The North East’s small to medium-sized 
exporters are selling more of their 
goods and services overseas and expect 
foreign revenues to keep growing as 
they become more competitive during 

the first half of 2016, according to the latest Business 
in Britain report from Lloyds Bank.

The report found that the proportion of North 
East businesses that export had risen in the last six 
months of 2015, from 27 per cent to 33 per cent, 
and those that export now make 37 per cent of 
their sales overseas, up from 31 per cent mid-way 
through 2015. 

In addition, 38 per cent of exporters expect 
their ability to compete in international markets to 
improve in the next six months, compared with just 

ten per cent who think it will deteriorate.
Leigh Taylor, regional director for the North 

East, SME Banking at Lloyds Bank Commercial 
Banking, said: “While weakening growth in China 
and the Eurozone is creating headwinds for some 
exporters, it is heartening to see that so many of the 
North East’s SME exporters are generating more 
of their sales overseas and looking to grow those 
international sales in the year ahead.”

The region’s exporters report 
overseas sales growth and 
predict more for 2016

BUSINESS

Exports thriving in 
the North East

BULLETIN

BUSINESS

New LEP board members 
announced
Four business leaders in some of the region’s most 
senior jobs have joined the North East LEP board.

Heidi Mottram (pictured), chief executive of 
Northumbrian Water Group, Andrew Moffat, chief 
executive of the Port of Tyne, Farooq Hakim, North 
East regional director for BT and Mark Thompson, 
managing partner of Ryder Architecture, have 
become members of the board for the Local 
Enterprise Partnership. They replace out-going 
board members Paul Woolston, Gill Southern, 
Arnab Basu and Michael Bellamy, and will help 
guide the North East LEP in delivering its Strategic 
Economic Plan.

TECH

Strong start to 2016 
for Calibre
Science Central-based Calibre Secured Networks 
Ltd, which provides IT, network support services 
and online security expertise to customers across 
the UK and Europe, saw a 30 per cent growth in 
sales during the first quarter of 2016. New contract 
wins in the education and local authority sectors 
mean the firm is now on track to break the £1 
million barrier within three years, as part of an 
ambitious growth strategy.

HOSPITALITY

Bonbar launches 
corporate club
Bar, restaurant and late night lounge Bonbar has 
launched a new corporate loyalty scheme. The B 
Corporate Card will offer members a corporate 
credit account, preferential rates for venue hire 
including corporate events and private parties, 
priority booth bookings, discount on food and 
invitations to exclusive networking events.

FUNDING

JEREMIE programme 
extended
The Finance for Business North East (FBNE) 
fund – also known as the JEREMIE programme 
- has secured a £17 million top-up to enable it to 
continue investing in the region’s fastest growing 
businesses through to the end of this year. The 
programme, established by North East Finance 
in 2010, anticipates investing the new money in 
well over 100 of the region’s most ambitious SMEs 
during the next eight months.

LAW

Trainee solicitor wins 
high-profile award
Jayne Moyle, a trainee at commercial law firm 
Watson Burton, has been presented with The 
Newcastle Prize by the Newcastle upon Tyne Law 
Society. The accolade is awarded annually to a 
trainee working in the Newcastle area who has 
earned a distinction and the highest overall mark 
on any Legal Practice Course. 

National & 
International 
news

UK ENTREPRENEURS 
WANTED DOWN 
UNDER

A survey by Crown 
Relocations has revealed 
that 86 per cent of 
Australians would welcome 
more British expats, 
with one in five Aussies 
saying the country lacks 
entrepreneurs. Additionally, 
65 per cent of those 
polled considered British 
citizens to have strong 
entrepreneurial skills.
John Morris, national 
manager at Crown 
Relocations, commented: 
“The survey results 
are encouraging for 
entrepreneurs considering 
setting up a business 
Down Under and show that 
British entrepreneurship is 
recognised and welcomed 
there.”

SKILLS MISMATCH 
HIGHLIGHTS NEED FOR 
TRAINING 

An Office for National 
Statistics (ONS) report, 
which analyses the degree 
to which UK workers 
are educationally well-
matched (compared to 
the average) for their 
jobs, has revealed that the 
proportion of workers who 
are appropriately employed 
has been falling steadily 
since 2012. The number of 
under-qualified individuals 
was higher in 2015 than in 
2014, which, it is claimed, 
is contributing to the skills 
gaps which persist in certain 
areas of the economy, such 
as in IT and engineering.
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FINANCE

Synova Capital to invest £25m in Fairstone Group
Fairstone Group has announced that it has secured a major investment from award-winning private equity 
investor and UK growth specialist, Synova Capital.  

Synova has become the lead investor in the financial company by providing an initial capital injection 
of £25 million, with further cash available to Fairstone in the future. Founded in South Tyneside in 2008, 
Fairstone has grown to encompass 260 financial advisers throughout the UK servicing 25,000 private 
clients with £5.8bn of assets. The company has current run-rate revenues in excess of £32m and aims to 
complete a sizeable number of acquisitions over the next five years.

ENGINEERING

BWE puts faith in px Group
Private equity firm Blue Water Energy (BWE) 
has taken a controlling stake in Stockton-
headquartered energy, engineering and process 
industries business px Group. The investment will 
provide px Group with access to capital for further 
investment, with the company having enjoyed 
significant growth in recent years and now employs 
a workforce of more than 400, headed by chief 
executive Ian Clifford. 

TECH

Sage partners with Invictus 
Games
Sage has announced its sponsorship of the 
upcoming Invictus Games in Orlando 2016, as 
well as entering into a multi-year partnership with 
the Invictus Games Foundation. The games are an 
international sporting event for wounded, injured 
and sick servicemen and women, established 
by Prince Harry in 2014. The inaugural Invictus 
Games was held in London and was attended by 
more than 400 competitors from 13 nations. 

Calendar of events:

May 19, 9am-12.30pm 
LEADERSHIP FORGE

Teesside University

Price: Free
Location: Teesside University, 
Middlesbrough, Tees Valley 
TS1 3BA
Website: www.tees.ac.uk

Heather McLaughlin, an 
expert on working in 
European partnerships, draws 
on 20 years’ experience 
at this workshop, part of a 
series of leadership learning 
events hosted by The Forge.

May 20, all day 
CO-WORKING DAY

Colleagues on Tap

Price: £20
Location: Arch Workspace 
– Durham, Abbey Road, Pity 
Me DH1 5JZ
Website: www.
colleaguesontap.com

Spend the day working in a 
pop-up office, where you can 
create contacts and share 
ideas with other like-minded 
people at this alternative 
approach to networking. 
Includes lunch and free Wi-Fi.

June 2, 10am-3pm 
MARKETING SURGERY

Pulse Creative Marketing

Price: Free
Location: North East BIC, 
Wearfield, Enterprise Park 
East, Sunderland SR5 2TA
Website: www.ne-bic.co.uk 

This monthly Marketing 
Surgery can provide you 
with advice on developing 
a marketing plan, designing 
promotional material, using 
social media effectively and 
much more. 

NEWS
Deals

DEALS

FinanceCamp North East, a programme 
for local businesses to access the financial 
support they need to grow, has been 
launched.

Developed by the team behind the 
region’s annual innovation conference, Venturefest 
North East, the initiative will see expert advisers 
work with participating companies to explain all 
of the finance routes open to them, weigh up what 
fits their plans best and prepare their proposition to 
make it as attractive as possible to investors. 

Once they are fully prepared, businesses will then 
be introduced to a range of potential funders and 
investors at an event at Ramside Hall in Durham on 
June 21.

Enterprises of all sizes, structures and sectors 
are being urged to apply for the programme now 
to explore different ways to finance their ambitions 
– whether that’s through a start-up loan, a multi-
million-pound equity deal or anything in between.  

FinanceCamp has been shaped by input and ideas 
from a wide cross section of businesses, government 
bodies, research and educational institutions, and 
business representation groups. 

It also has the backing from the North East 
LEP, North East Finance, the North East BIC and 
Innovate UK.  

Simon Green, executive director at Venturefest 
North East, said: “Venturefest’s investor 
introductions have helped secure hundreds of 
thousands of pounds in finance for businesses 
across the North East over the past few years, and 
FinanceCamp builds on this success story.  

“Businesses told us that they needed more 
opportunities to explore their finance options 
throughout the year and we have responded with 
this exciting new programme designed to save time 
and simplify the investment process.” 

Hans Möller, innovation director at the North East 
LEP, said: “We know SMEs have struggled to secure 
finance in recent years and, as such, wholeheartedly 
support initiatives like FinanceCamp North East and 
our own North East Investment Fund, which provide 
businesses with the capital they need to grow and 
create new jobs. 

 “The Venturefest North East team has done a 
fantastic job getting this new scheme off the ground.” 

Details have been released for a new programme, developed by Venturefest North East, 
to support regional businesses in securing investment 

MONTHLY REPORT: FinanceCamp 
North East  

FINANCECAMP NORTH EAST 
www.financecamp.co.uk  

i

NEWS
Monthly Report

Photo: Left to right, Hans Möller (North East LEP), Dawn Dunn (North East Finance), Paul McEldon (North East BIC), Paula 
Rogers-Brown (KTN) and Simon Green (Venturefest North East). 
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KEY EVENT
Institute of Directors

More than 400 guests attended the Institute of Directors (IoD) North East Business Leaders’ 
Dinner, hosted by regional chairman Graham Robb, last month.
Held at the Hilton Newcastle Gateshead, the dinner attracted business leaders from a wide 
spectrum of companies, ranging from manufacturing to professional services.
The keynote speaker was Northern Powerhouse Minister and Stockton South MP James Wharton, 
while stand-up comedian Jo Caulfield, who has appeared on Live at the Apollo and Mock the 
Week, provided the after-dinner entertainment

IOD NORTH EAST BUSINESS 
LEADERS’ DINNER 2016
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OPINION
Burning issue

How can the North East make itself more attractive to inward investment?

BURNING ISSUE

Fergus Trim 
Director, Broadoak Asset Management

We need to be confident and keep the positive 
messages flowing. There is real interest among 
corporate occupiers in North-shoring, the Northern 
Powerhouse and the devolution agenda, and what 
we can offer compared to other city regions. We 
need to make sure that we get everyone on board for 
devolution and don’t miss the current opportunity. 
Others will be quick to take advantage if we don’t.

The opportunity is there. London is now seen as 
a growing problem, where spiralling costs of living 
mean that it’s hard for younger workers and those 
in admin roles to afford to live in London and the 
South East. There are great positive messages we are 
showcasing in terms of a skilled workforce, lower cost 
of doing business and quality of life. 

Michelle Percy
Director, Clouston Group

It’s imperative we all get behind plans for regional 
devolution, make it happen and then develop it into 
a meaningful policy for positive change. Driving 
confidence with a united vision creates a stable 
platform that investors want. We also need to tackle 
the skills agenda, which means strengthening links 
between training providers, colleges and universities. 
Investors want to see good transport infrastructure 
which provides easy access to good quality 
commercial office space with high bandwidth. They 
want environments that are diverse, lively and have a 
cultural offer – places like Newcastle’s unique Boiler 
Shop. There are a number of strands to make this 
a winning formula but our strength will be in joint 
working.

Duncan Reid
Partner and national head of corporate, 

Watson Burton

Of fundamental importance is the ability of the 
region to speak with ‘one voice’. Politicians need to 
work hand in hand with the business community in 
order to sell the region. As a location, the North East 
has many assets which need to be heavily promoted. 
Businesses that wish to invest in the North East also 
need more clarity on who they should be speaking 
to, with a single point of contact – this has been a 
pressing need since the demise of One North East. 
In addition, improved broadband connectivity and 
transport connections within the region and between 
the North East and the rest of the UK – and indeed 
the rest of the world – could be a major factor in 
attracting more inward investment. 

David Land
Chairman,  CDEMN

To build on the North East’s good reputation for 
attracting and retaining some very successful global 
companies, we need to strengthen our offering in 
several key areas. We must support existing SMEs so 
they can demonstrate and provide a strong technical 
and competitive solution.We also need to review and 
strengthen our skills base through the development 
of a seamless link between schools and employers. 
We also shouldn’t forget the importance of upskilling 
existing employees. Improving our connectivity 
must also be a major priority – investment in our air 
and rail links are particularly important - so we can 
provide easier and quicker movement both within the 
region and to major capitals and cities both around 
the UK and internationally.

Q

BURNING ISSUE 
Get involved in the 
conversation

@NETimesmagazine
#BurningIssue

i
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

A Tyneside recruitment specialist has strengthened 
its team with two key appointments. Sarah Cockerill 
has joined Ken Wilson & Associates (KWA) as 
a recruitment consultant and will be responsible 
for sourcing workers for permanent roles, while 
Victoria Burton has joined KWA’s parent company, 
Direct Recruitment, as a recruitment resourcer, and 
will carry out a range of administration duties. 

Andrew Lewis has been announced as the managing 
director of the recently launched Tees Valley 
Combined Authority. Andrew joins from Newcastle 
City Council, where he was assistant chief executive 
and played an important role in securing deals with 
government on funding and devolution. A former 
senior HM Treasury economist, and director of the 
Northern Way, he brings considerable experience 
working on economic strategy, transport, inward 
investment and the delivery of complex projects.

Commercial property lawyer Ryan Bannon has been 
promoted from fixed share partner to equity partner 
at Mincoffs Solicitors.

Ryan joined the Newcastle-based firm in 2013 
and has extensive experience in the full range 
of commercial property transactions including 
development, investment and landlord and tenant. 
Ryan also acts for residential developers.

Silver Bullet Marketing has appointed Mark Brooks 
as an account manager.  

Mark has a vast amount of specialist marketing 
experience having previously worked with 
some of the largest builder’s merchants and 
engineering groups in the UK, where he planned 
and implemented shared marketing strategies to 
increase sales and brand awareness of a variety of 
products. 

Solicitor Christian Butler from Silk Family Law has 
been appointed to the committee of the Newcastle 
Law Society. Christian, who qualified as a lawyer 
almost three years ago, is a former chair of the 
Junior Lawyers Division for Newcastle and the 
North East, and is also press officer and training 
co-ordinator for Young Resolution North East 
which, promotes non-confrontational approaches 
to divorce.

One of the North East’s most prestigious junior 
schools has announced the appointment of a new 
head teacher. Sally Harrod will take the helm at Bow 
School, Quarryheads Lane, Durham, at the start of 
the new academic year in September.

Sally will join Bow from Lincoln Minister 
Preparatory School, where she is currently deputy 
head teacher.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Sarah Cockerill and 
Victoria Burton
Recruitment consultant and 
resourcer 
KWA

Andrew Lewis
Managing director
Tees Valley Combined 
Authority 

Ryan Bannon
Equity partner
Mincoffs Solicitors 

Mark Brooks 
Account manager
Silver Bullet

Christian Butler
Committee member 
Newcastle Law Society 

Sally Harrod
Head teacher
Bow School
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Product manager
Durham, up to £60K
NRG

NRG is currently looking for candidates to become  
product manager at the newly launched Atom Bank. 
You will be responsible for all aspects of bank’s 
product range including the design, development and 
day-to-day management of the offering for both retail 
and business banking customers. The role will cover 
current account, debit card and overdrafts. Applicants 
should have round seven to ten years’ experience in 
proposition or product management within retail 
banking.

www.nrgplc.com

Client marketing manager
Gosforth, salary dependent on experience
Horizonworks

Due to a number of new clients and a company 
re-structure, B2B strategic marketing company, 
Horizonworks, is seeking a client marketing 
manager. The role will be to manage and deliver a 
wide range of marketing and PR projects for clients, 
including strategy development, market research, 
content marketing, public relations and campaign 
development. The ideal candidate will have at least 
five years’ experience in an agency environment and a 
strong understanding of the principles of marketing. 
Email your CV and covering letter to: 

hello@horizonworks.co.uk

Advertising executive
Gosforth, salary dependent on experience 
North East Times Magazine Ltd

North East Times is looking for an experienced 
advertising professional to assist with sales for print 
and online platforms. The ideal candidate should be 
experienced in media sales, have excellent people 
skills and an established network of contacts in the 
North East region. Email your CV, covering letter and 
salary expectations 

pete@netimesmagazine.co.uk

Financial controller 
Newcastle, competitive salary
Bryony Gibson

A rare opportunity has arisen for a finalist or newly 
qualified accountant to help shape the future of a 
high-growth, entrepreneurial technology group.
With a hard-working and high-energy culture, 
confidence will be crucial to succeeding in a role that 
will see you not only getting involved in the day-to-
day, but also using your financial knowledge in a 
commercial fashion to help the organisation make 
strategic decisions.

www.bryonygibson.com
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FOCUS
Tax avoidance

The revelation about David Cameron’s 
late father using a tax haven fund in 
Panama has again highlighted the issue 
of UK companies and individuals using 
off-shore accounts and the impact this 

has on tax paid to HMRC. 
And while evidence suggests that the case of 

Blairmore Holdings Inc wasn’t aggressive tax 
avoidance, the episode has left the PM red faced 
and his party facing a PR disaster, having previously 
stated it will take a hard stance on those who avoid 
paying UK tax.

Certainly, the Government has put in place 
a number of measures that attempt to end tax 
avoidance schemes and close exploitable loop holes 
in the tax system.

“Tax avoidance is definitely being clamped down 
on by the Government,” says Ian Lowes, managing 
director of Lowes Financial Management. “There 
are services out there that do offer aggressive tax 
avoidance, which can seem attractive at first, but 
they border on tax evasion, which is illegal, and 
taking part in them can get you in a lot of trouble. 

“At Lowes Financial Management, we never 
encourage aggressive tax avoidance and it has 
been quite a long time since the firm had people 
knocking on its door attempting to promote such 
aggressive schemes because, effectively, they are 
being outlawed.”

People and companies using off-shore accounts 
to avoid tax are also being identified, with the 
Government’s having entered into a number of 
data-sharing arrangements with other jurisdictions.

James Cashman, an associate in corporate tax 
and banking at DWF LLP, explains: “HMRC now 
has substantial and increasing powers to obtain 
information about a UK tax payer who is holding 
money in accounts outside of the country. And 
there are reciprocal arrangements to identify people 
using UK bank accounts who owe tax to other 
jurisdictions, too.”

James goes on to point out that off-shore 
accounts can be used as part of legitimate tax 
planning, “as long as you disclose them to HMRC 
and any relevant tax is paid.”

Those companies or individuals identified by 
HMRC as having avoided paying tax – using off-
shore accounts or otherwise – can expect to receive 

a bill for the unpaid tax, up to 100 per cent of this 
amount in penalties, and the interest accrued over 
the period the tax has been avoided.

So what do you do if you think you’ve been 
caught up in a tax avoidance scheme?

James says: “Over the years there has been a 
number of disclosure opportunities where, if you 
have used a tax avoidance scheme, you could admit 
this to HMRC and potentially receive a lower 
penalty rate.”

He continues: “My advice to anyone who is 
worried is to get professional advice and if an issue 
is identified, it’s better to approach HMRC with the 
position, as you are more likely to arrange a more 
preferable arrangement than if they come to you.”

But what about the average person on the street 
who has savings and investments but for whom 
off-shore accounts and aggressive tax avoidance 
schemes are seen as a preserve of the ultra wealthy?

Ian Lowes reflects: “There are perfectly legitimate 
ways that a person can reduce his or her tax burden 
and what’s important is to get proper advice about 
tax planning. 

“For example, you can choose to utilise 
investments which are subject to capital gains tax, 
which is set at a lower rate than the current income 
tax rate – and the rate was cut in April this year. 

“There are also a number of legitimate, often 
pre-approved inheritance tax strategies. But they do 
need to have legitimate underlying investments and 
these can push you towards a high risk investment 
strategy.

“One of the best ways to legitimately reduce 
your tax bill is to use tax shelters like ISAs. ISAs are 
government-approved allowances that you can use 
to shelter up to £15,240 each year and tax is not due 
on the returns. These can build up to a substantial 
amount over a number of years and investors can 
end up with a sizeable portion of their investment 
portfolio that isn’t subjected to any tax.”

So, while the Government is clamping down 
on tax avoidance schemes, it is simultaneously 
offering a number of tax reliefs, allowing people and 
companies to legitimately reduce their tax burden 
instead of avoiding tax all together. 

But the take home message is to seek trusted 
professional advice for any tax planning, and, if it 
seems too good to be true, it probably is.

Alison Cowie looks at the often murky world of aggressive tax avoidance schemes and how the 
Government is trying to combat them

IN THE LIMELIGHT

Words:
Alison Cowie
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INTERVIEW
Abu Ali

As a qualified chartered accountant, Abu Ali was part of the senior team responsible for launching 
Evolution LLP’s Newcastle office earlier this year. In his role as corporate finance director, he 
specialises in advising entrepreneurs on all aspects of business growth and enhancement

10 QUESTIONS…

EVOLUTION LLP
www.evolutionllp.com 
abu.ali@evolutionllp.com 

i

What was your first break in business?
My first involvement in the business world came 
through my family. They’ve been in the restaurant 
business in the North East for the past 40 years 
and I was working in restaurants before I finished 
school. It was Kevin Thompson at Thompson Kimti 
accountants in Gateshead who gave me my first 
experience of working in finance through a work 
placement. 

What did you want to be growing up?
I always wanted to be a pilot and still hope to learn to 
fly a plane one day. Given my family’s entrepreneurial 
background, though, I knew early on that I would 
ultimately become involved in business.

What attracted you to your current role? 
I believe that the accountancy profession is going to 
change significantly in the next few years, largely due 
to technological developments and evolving client 
requirements, and I am confident that Evolution 
LLP will be at the forefront of this change. The 
opportunity to be part of one of the largest advisory 
businesses in the North East was one I couldn’t turn 
down. 

What is your company’s mission?
We are the entrepreneur’s practice of choice; a 
dynamic and proactive business that is anchored in 
the delivery of flawless compliance, smart business 
acumen and an optimistic, entrepreneurial spirit 
that creates the desired rocket fuel for success for our 
clients, and for ourselves. 

How do you get the best out of your team?
Evolution LLP is a relatively young business but 
completely focused on attracting the region’s best to 
join our already impressive team. We have a strong 
focus on communication and our entire team know 
what we are trying to achieve, so we are all pulling in 
the same direction. 

What has been your career highlight?
I’ve had lots of great moments so it is difficult to pick 
just one. I’ve helped get start-ups off the ground, 
build international businesses, create new jobs, 
save existing jobs and allowed entrepreneurs to 
successfully exit their businesses. I get a huge amount 
of satisfaction from each of these events, so couldn’t 
choose just one. 

What has been your biggest challenge?
Launching our Newcastle office is a huge challenge; 
it’s a very competitive marketplace with some long 
established firms. Evolution LLP has already proven 
its credentials in the Tees Valley and we’re now on a 
mission to replicate that in Newcastle, and beyond. 

Who or what inspires you?
I’ve been lucky to work alongside some great people 
in my career, some of whom have been incredibly 
successful, and they are the people who inspire me. I 
have a business mentor and his first lesson to me was 
to surround myself with good people. 

What are your company’s short and long-term 
goals?
We want to be recognised as the leading accountancy 
practice in the North - a regional power house - with 
a geographical spread that starts at the Scottish 
Borders and ends south of Leeds, with my particular 
focus on Newcastle. At the same time, we want to 
build recognition across the UK as a practice that is 
re-writing the rule book and, as importantly, as the 
place to come to for all aspiring, entrepreneurially 
minded accountancy practitioners who want to 
make their mark in the sector. 

How do you achieve a good work/life balance?
As cheesy as it sounds, I really do love what I do so 
my work and life are very much intertwined. But 
when I’m not in the office, my family, Newcastle 
United and attempting to play golf keep me busy. 
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INTERVIEW
Antony Michaelides

If you spend more than you earn then you’ll be 
left with nothing. I learned this from my father the 
first week he ever gave me pocket money, so I must 
have been aged around five or six. In essence he was 
teaching me a really important financial lesson – 
keep debts to a minimum. It’s a lesson I’ve carried 
with me in business ever since. 

Focus on providing quality with no compromise – 
whatever product you’re offering. This has been my 
ethos throughout my entire career. 

Be a strong character for when it comes to making 
tough decisions, coupled with being a good listener – 
to the market place as well as the people around you.  

When your head is down and you are trying to 
micromanage it’s like wearing blinkers; you often 
don’t see the bigger picture. Sometimes you have to 
step back. 

The worst mistake you can make is believing that 
you are always right! It’s imperative you understand 
your market place and are able to adapt. As for many 
businesses, the 2008 slump was a major milestone 
for us, but we took the decision to invest in the 
business when everyone else was battening down the 
hatches. This meant when things started to improve, 
we had a new business model ready for a completely 
different economy, post-recession. 

When starting a business, get the financials right, 
spend time on your business plan, understand 
it and always underestimate your sales and 
overestimate your expenditure, then see if it all still 
works. 

Learn to delegate and build a great team around 
you. There are only so many hours in the day and 
once you’ve worked all 24 there’s none left! 

Try and include the whole team in all major 
decisions, even if it won’t have a direct impact on 
them as individuals – it will help them feel as though 
they have a voice.

I’ll often question staff on their own decisions and 
play devil’s advocate, even if I think they are right I 
think it’s important they consider the bigger picture 
and have explored every avenue.

 
I used to always go to my father for business advice, 
but as he now lives in Cyprus I find myself leaning 
on him less and less

Stay grounded, remember what you set out achieve 
and always stick to that end goal.  

Don’t ever stop listening or learning, respect those 
around you and aim to be the very best at what you 
do.

Antony Michaelides, managing director of The Assembly Rooms, has followed in the footsteps 
of his father, who bought the iconic Newcastle building with his brother 42 years ago. Antony 
opened Bonbar bar and restaurant at the historic venue in 2014

WHAT I’VE LEARNT

THE ASSEMBLY 
ROOMS
www.assemblyrooms.co.uk 
www.bonbar.co.uk
0191 232 8695
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“When starting a 
business, get the 

financials right, spend 
time on your business 

plan, understand it and 
always underestimate 

your sales and 
overestimate your 

expenditure”
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INTERVIEW
Ian Worgan

The unprecedented growth of Carlisle-
headquartered Story Homes led the 
family-run construction company to 
bring its regionalisation plans forward 
by six months.  

As part of this plan, three new managing 
directors were appointed to manage and drive 
growth in the company’s key regions of Cumbria 
and Scotland, the North West and the North East.

Ian Worgan was appointed managing director 
for the North East in October 2015. He has 
brought with him a wealth of experience, having 
worked primarily in finance, from private 
management buy-in companies to global PLCs. 

His career in the construction sector began 
in 2003 when he joined home developer George 
Wimpey, which later became Taylor Wimpey 
after a merger, as finance director. Going above 
and beyond in this role, Ian became involved in 
all aspects of the company, and was eventually 
appointed general manager in 2007. Just 12 
months later, the recession hit, which devastated 
the construction industry - as Ian puts it: “sales 
dried up overnight”. 

Ian was forced to slow down sites and make 
redundancies as Taylor Wimpey’s share prices 
dropped from £5 to 5p. He also had to go back 
to his finance director role as the company 
contracted.

Having weathered one of the worse recessions 
in history, Ian joined Story Homes six months ago, 
attracted by the family ethos of the company, the 
quality of the product and the growth plans of the 
business. 

Story Construction was founded in Cumbria 
by Fred Story in 1987 and split to become Story 
Contracting and Story Homes in 2001. The award-
winning business has grown in size and status 
over the years and has developed a reputation for 
building high quality homes in desirable areas 
in the North West, the North East, Cumbria and 
Scotland.

“Fred is very strong on maintaining the family 
culture as we grow, and the company has a number 
of values which each region lives by,” says Ian.

Ian relished the chance to build the North East 
office from the ground up, installing systems and 

Carlisle-based home developer Story Homes recently rolled out its regionalisation strategy and 
appointed Ian Worgan as managing director for the North East. Here, Ian reflects on his first six 
months in the post and the ways the regional office is preparing to deliver ambitious growth plans

HEAD OF STEAM

processes now that will serve the region - and the 
wider group - for decades to come.

Over the last 12 months, Story Homes has 
grown its workforce by 136, with the North 
East office gaining 43 new positions. Since Ian’s 
appointment, 35 positions have been created at 
its recently refurbished regional head office at 
Newcastle Business Park, with the new managing 
director sitting in on most of the interviews.

“We want people who will fit our company 
culture and values, and buy into what we want to 
do as a business,” he says.

In terms of sites, those in the North East have 
increased from two to five in the past 12 months, 
with three more starting construction soon. This 
growth has not only boosted the required numbers 
of permanent Story Homes staff but has created 
hundreds of additional sub-contractor jobs in the 
region, too.

Over the past six months, Ian has regularly 
visited the five active sites – Brierdene and Dove 
Park in North Tyneside, Fallows Park in Wynyard, 
Kingsbrook in Middlesbrough and The Woodlands 
in Shotley Bridge – and has helped install new 
production procedures.

“It’s very important to get the sites right,” 
comments Ian. “We’ve appointed a new 
production manager and have looked at all 
aspects of production and highlighted areas of 
improvement to ensure the construction of the 
sites run efficiently and smoothly.”

Each Story Homes site is located in a desirable 
area and a lot of work goes into the street scenes 
of each development to create a convenient and 
attractive place for residents, while each home 
offers a high specification externally and internally. 

According to Ian, such focus on detail is 
essential for satisfying the demands of the modern 
home owner.

“Customers have much higher expectations 
now, and rightly so, which can be seen in the 
construction industry’s customer satisfaction 
scores,” he says.

Customer service is something that is a key 
driver for Fred Story and the whole of Story 
Homes, reflected in the group achieving a five-
star rating from the renowned Home Builders 
Federation (HBF), for the past three years.

Ian says: “The HBF rating is hugely important 

for us as it independently measures whether 
a customer would recommend you as a house 
builder. You have to score more than a 90 per cent 
recommendation rate to achieve five stars and 
Story Homes has managed to achieve this in every 
year it has been eligible.”

The North East has also been chosen to deliver 
the inaugural Story Homes Signature development, 
at a site in Morpeth. 

The development will comprise 39 executive 
homes, above 1800 square foot with average prices 
of around £500,000 each. 

“We’ve bought the site and are currently getting 
ready to start building, with sales expected to start 
in the third quarter of this year,” says Ian. 

As part of its further development, the group 
as a whole has invested more than £1 million on 
technology over the past 12 months. Ian explains: 
“By installing this technology now, we’re getting 
the procedures in place to grow. So if the group 
expands into a new area, everyone will know 
what’s expected.”

This April was a key milestone for Ian: his initial 
familiarisation period with Story Homes ended 
and he is now financially responsible for North 
East region. 

He will continue with his strategy of expansion 
and improvement, with the region targeting 
growth to 14 sites and 450 houses by the year 2020.

“These are ambitious, but achievable targets,” 
says Ian. “It’s important we grow at a rate that 
allows us to keep our standard of service and our 
quality of build. 

“We will continue to recruit the right team in 
the North East as well as to look at potential sites 
in areas where people will want to live.”

The past 12 
months ...

TURNOVER:
The group achieved £124 
million turnover and 
completed 565 homes.

RECRUITMENT: 
136 new jobs were 
appointed across all regions 
last year. 43 of these were 
based in the North East.

AWARDS/ACCOLADES: 
The group gained five-star 
builder status from the HBF 
for the third year running. 
Other accolades include the 
UK Property Award for Best 
Residential Development 
Durham, as well as the In 
House customer service 
Gold and Outstanding 
awards.

PROJECTS IN THE 
NORTH EAST: 
Five live developments with 
three more coming soon.

HIGHLIGHT:  
The Morpeth site, 
comprising 39 homes, will 
showcase Story Homes’ first 
ever Signature range. 

FORECASTS: 
The group is aiming for 154 
new jobs to be created in 
2016/17 and for 800 home 
completions, of which 170 
will be in the North East.

STORY HOMES
www.storyhomes.co.uk
0191 226 7260
@storyhomes
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Dan Robson will always remember the 
moment he clinched the first order 
for his SeedCell product; although 
the efforts to fulfil that order are 
perhaps even more memorable. 

“I had made a prototype of the SeedCell and 
went along to a trade show - I came away with an 
order for 3000 and no idea how we were going to 
make that many,” Dan smiles. 

“It was all very ‘Wallace and Gromit’ - myself, 
my family, friends, anyone who would lend a hand, 
all crammed into a shed, making Seedcells one 
by one. But we did it, and days later, we were on 
sale alongside massive names like Suttons and Mr 
Fothergill’s.”

Wind forward barely a couple of years and 
Dan’s Seedcell product - a unique invention which 
offers a 100 per cent biodegradable way to plant 
seeds, and helps to sustain appropriate levels of 
temperature and moisture to achieve optimum 
growing conditions - is on sale around the UK, 
thanks to major deals with Homebase and B&Q, as 
well as being stocked by hundreds of independent 
outlets. 

Dan’s Green Digit business has recently signed 
a distribution agreement in the United States for 
the award-winning SeedCell, is in talks to expand 
into Europe, and has attracted the attention of 
the likes of Sir Jonathan Ive, the esteemed chief 
designer at Apple, for whom fellow Northumbria 
University design graduate Dan fittingly made an 
apple SeedCell. 

Dan has recently relocated the business from the 
Northern Design Centre, expanding into an 1800 
sq ft industrial unit in Gateshead, where he and 
his brother Joe make and package their SeedCells - 
which are available in a variety of herbs, vegetables 
and flowers, as well as the recently launched Grow 
Your Own Christmas Tree - although one notable 
difference to the early days is that the products are 
now made by machine. 

Showing off the impressive-looking machine, 
which was specially designed and created by the 
young entrepreneur and his engineer business 
partner, Dan says: “This is our equivalent of the 
KFC Herbs and Spices, it’s the ‘secret ingredient’ 
to our success and has been quite a while in the 

making. The days of our makeshift production line 
in the shed are gone but everything is still done by 
us, here in the North East.”

It was while Dan, who is originally from Bristol 
but moved to Hartlepool as a teenager, was on 
his Design for Industry course at Northumbria 
that the concept of SeedCell first came into being. 
Being tasked to develop an idea for a product, Dan 
realised during the course of his research how 
much plastic packaging was used in retailing seeds. 
Alongside studying for his MA, Dan was also 
gearing up for the launch of his fledgling venture. 

“I was cramming in as many shifts at End 
Clothing in Newcastle as I could get, too, so I 
could put some money into it, but at that point you 
have really no idea how it is going to go. It was in 
January 2014, two days after handing in my thesis 
and while I was still quite hungover, that it seemed 
a good idea to properly start working on Green 
Digit full time,” he says. 

The business went on to secure funding from 
Rivers Capital, and alongside money saved up 
from Dan’s part-time job and cash borrowed 
from his dad, the foundations were in place for 
its growth. From securing that first independent 
distributor agreement, Green Digit has gone from 
strength to strength, continually adding more new 
outlets across the UK, and recently striking a deal 
with Homebase to retail in an initial 240 stores, 
while being trialled in 120 B&Qs. Discussions are 
also ongoing with distributors around the world. 

Certainly, SeedCell has been a phenomenon 
which has taken the gardening industry by storm. 
But what about the produce SeedCell creates? Dan 
responds enthusiastically: “Our tomatoes and 
peppers are coming on nicely; we already have 
two massive tomatoes, and our Christmas tree is 
coming on really well, too.

“I’ll always remember the first tomato we 
grew in our window box at the Northern Design 
Centre. It was really quite impressive; we sat 
around looking at it for quite some time and we 
cut it up with a knife and fork so Joe and I could 
try it. For people like us, who knew nothing about 
how to grow things, it was so easy, and that’s 
what SeedCell is about and why - thankfully - it is 
proving so popular.”

INTERVIEW
Dan Robson

He once knew nothing about gardening, but Dan Robson has created a product which has taken 
the global industry by storm. Deborah Johnson speaks to the young entrepreneur about the 
soaraway success of SeedCell

BRIGHT SPARK

SEEDCELL BY GREEN 
DIGIT LIMITED
www.seedcell.co.uk
@Grow_SeedCell
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Lynn Waterman began her 
hospitality career in the late 1970s, 
at the new Centre Hotel on New 
Bridge Street in Newcastle. She 
subsequently moved to a number of 
different hotels and roles, developing 
skills in conferencing, events and 
sales. Lynn joined Hilton Worldwide 
in 2003 as part of the opening team 
of Hilton Newcastle Gateshead. Now 
director of sales, she is responsible 
for the development and execution 
of strategic sales, plans and initiatives

THE LONG 
GAME

PAST
When I began in hospitality, there were few hotels 
and little competition in Newcastle. We just 
filled our bedrooms and the available dates in the 
meeting rooms. We didn’t negotiate and customers 
enjoyed the adventure and privileges of staying in 
a hotel. Glossy brochures were sent out in the post 
and customers enjoyed leafing through them. The 
telephone operator managed the phones using the 
Whitney system and messages received via telex. 
PAs of local companies agreed bedroom rates and 
recommended hotels to their visitors, making 
bookings via telephone and confirming in writing, 
so, daily, the postman delivered a heavy bag. 

TIMELINE

1978
Joined Centre Hotels as secretary to the 

regional marketing manager and the 
regional food and beverage manager

1986
Appointed conference 
sales manager, Queens 

Moat House

1983
Appointed events co-ordinator 

for Stakis Hotels

INTERVIEW
Lynn Waterman

2003
Joined opening team 
of Hilton Newcastle 
Gateshead as sales 

manager

2008
Appointed director of 
sales, Hilton Newcastle 

Gateshead

1994
Helped to set up central 

Conference Desk 
Conference Connections 

at Swallow Hotels

1998
Became sales manager 

at Swallow Imperial 
Hotels

2004
Hilton Newcastle 

Gateshead opened its 
doors

HILTON NEWCASTLE 
GATESHEAD
www.hilton.com/newcastle
0191 490 9700
@HiltonNewca
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Expectations for guests at the time were relatively 
low and additional amenities rarely expected. There 
was little or no business analysis, with conference, 
events and weddings recorded in a manual diary 
and the aim was just to fill the dates so we were 
busy. 

PRESENT
People travel more, staying in hotels for business 
and leisure more regularly. Hotel rates are now 
negotiated by global travel managers based on 
what they consider a fair rate to pay with additional 
amenities such as leisure centres, air conditioning, 
Wi-Fi, work stations, car parking and last room 
availability all expected. Bookings are managed by a 
computerised system with automatic confirmations 
sent and credit cards used to guarantee and pay. In 
this changing digital world, guests source cheaper 
rates - so much so that Hilton is encouraging 
bookers to ‘stop clicking around’ with the best 
available rates guaranteed on its own site. Today, 
our guests can enjoy digital check-in, choose their 
pillow, and are rewarded for their stay with our 
loyalty scheme, Hilton Honors. Event organisers 
don’t need to visit the hotel to view our facilities 
but can view meeting capacities online and even 
do a 360-degree tour and access electronic CAD 
drawings.   

That said, relationships with local organisations 
are still of paramount importance and it is essential 
to have a presence and know our local customers.   

FUTURE
Developers and investors working closely with 
brands will continue to provide customers with 
even more choice on a franchise basis. Guests will 
enjoy brand offerings across a variety of hotels 
to suit their own budget and purpose. Already 
in our region we see Hilton, Hampton by Hilton, 
Doubletree by Hilton and Hilton Garden Inn, all of 

which are competing for business, not only against 
other brands but also against each other within the 
same brand. This means customers can enjoy the 
benefits of brand standards, enhanced offerings, 
loyalty schemes, etc. As investors continually look 
to develop, this will only increase and continue to 
give our customers more power to choose.

The continued use of internet, social media and 
apps will improve with quicker, easier solutions to 
find a hotel and book the best rate, and those who 
cross our threshold will influence as their activities 
are clearly visible. Loyalty schemes and benefits will 
grow. Enhanced data capture will also enable us 
to tailor our products to individual travellers and 
markets as client expectations continue to increase.
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Welcome
Bienvenue

Willkommen
Välkomna

स्वागत हेे

Howay in ...

COVER STORY
Invest Newcastle 

With fierce global competition to secure new national 
and international investors, Alison Cowie looks at how 

NewcastleGateshead Initiative - operating as Invest 
Newcastle - works with the business community to 

make sure Newcastle is not only in the mix but stands 
out from the crowd
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Inward investment is seen as essential to all 
major cities to provide jobs, boost national and 
international recognition and support regional 
economic growth. 

Newcastle is no exception and 
NewcastleGateshead Initiative (NGI) – operating 
under the Invest Newcastle brand, in partnership 
with Newcastle City Council and private enterprise 
– is playing a critical role in securing new 
investment. 

According to NGI chief executive Sarah Stewart, 
inward investment fits neatly within the wider 
responsibility of the organisation .

“Our driving mission that underlines everything 
we do at NGI is about inspiring people to visit 
and to live, learn, work and invest in and around 
NewcastleGateshead,” she says.

“We work to change attitudes and perceptions 
and build the profile of NewcastleGateshead and 
the wider region. By creating a positive view that 
this is a place to live, work and do business, we will 

become more attractive for investment.” 
Since its inception, the inward investment team 

at NewcastleGateshead Initiative has secured 62 
new investments; creating or safeguarding 2549 
jobs and is actively working with a further 180 
businesses to bring investment to the area. More 
recently, the Invest Newcastle team has brought 23 
new business projects into the region in 2015-2016 
and has helped create and safeguard more than 
450 jobs – with more successes expected.

The Invest Newcastle team attends a number 
of national and international exhibitions and 
events each year to identify potential projects and 
to showcase Newcastle and the wider region to 
investors.

Catherine Walker, inward investment director 
at Invest Newcastle, explains: “A lot of our work is 
about shifting perceptions and letting people know 
about the location, the connectivity, our research 
and knowledge assets, the talent that exists and the 
ethos of the people.”

To ensure maximum results, key markets have 
been identified for the team to focus their efforts 
on, with India, the USA, Germany, France and the 
UK seen as priorities, alongside a ‘watching brief ’ 
on the Scandinavian countries.  

Similarly, the key sectors that complement 
Newcastle’s industry strengths are targeted, as 
Catherine explains: “We work a lot in offshore due 
to the world-class facilities we have on the north 
bank of the Tyne, as well as in healthcare and 
medical sciences with Newcastle Science Central 
and the National Centre for Ageing Science and 
Innovation being key assets.

She continues: “The tech and digital sector is 
another area we have been focusing on as there is 
lot of activity in the city in this area – helped by 
the announcement in the latest Budget of funding 
for a National Institute for Smart Data Innovation 
in Newcastle.”

Once potential investors and projects are 
identified, the Invest Newcastle team at NGI offers 
a range of services to make sure those involved can 
access the right people and the right information 
to come to a decision as to whether Newcastle and 
the surrounding area is the right option for them.

The team hosts familiarisation visits for 
investors, often during periods when Newcastle 
is seeing a high level of activity, such as when 
the Great North Run’s millionth finisher was 
celebrated or during last year’s Rugby World Cup. 

According to Catherine, what companies are 
looking for when expanding operations to a new 
area can differ between national and international 
businesses. 

“International businesses tend to want political 
certainty and know how easy it is to do business 
here,” she explains, “while for national companies, 

COVER STORY
Invest Newcastle 

“People don’t see 
Newcastle and the 

wider region as 
that smoky place in 
the North anymore, 
but as a place they 

want to be”
- SARAH STEWART
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COVER STORY
Invest Newcastle 

INVEST NEWCASTLE
www.investnewcastle.com
invest@ngi.org.uk
www.newcastlegateshead.com
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it’s more about connectivity – whether that’s 
transport, people or digital connectivity.”

One thing that remains an important factor for 
both national and international companies is quality 
of life for relocating staff, with Newcastle scoring 
highly in this area.

“Lower costs associated with working and living 
in Newcastle provide a good starting point, but 
actually, it’s rarely the end point for a company 
that decides to move to Newcastle,” reveals Sarah. 
“Instead, the feedback we get is that people like 
the compactness of the city, which cuts down on 
commuting times, as well as the thriving culture 
that we have here.”

Invest Newcastle sees the region’s business 
community as essential to attracting inward 
investment and it works closely with a number of 
partners from the private sector.

“We use the business community a lot in what we 
do because they bring an authenticity,” says Sarah. 
“Having an expert from an industry come and talk 
to a potential investor about how they’ve been able 
to establish and grow their own business and recruit 
the skills they need, here, is very important.”

An Invest Newcastle Advisory Board was 
created last year to further encourage private and 
public collaboration and to help shape the inward 
investment strategy. 

The board includes, among others, Mark 
Thompson, managing partner at Ryder 
Architecture, Neil McMillan, property development 
director at Carillion Developments, Fergus Trim, 
development director at Quorum and Broadoak 
Asset Management, Andrew Lewis and Tom 
Warburton from Newcastle City Council, and 
Michael Spriggs as chairman. Members are tasked 
with casting a critical eye over the work that Invest 
Newcastle does, being ambassadors for the region 
and highlighting potential inward investment 
opportunities. 

Representatives from 12 private sector partners 
also joined the Invest Newcastle team at MIPIM, an 
international property and municipal showcase that 
took place in Cannes in March, to meet potential 
investors from around the world.

As part of the event, the Invest Newcastle 
contingent joined forces with representatives 
from other major cities in the North to showcase 
the combined force of the Northern Powerhouse 
– an agenda that continues to build momentum 
nationally and internationally.

The event proved so successful that Invest 
Newcastle plans to return to MIPIM next year.

While there is an understandable confidentiality 
surrounding the ongoing inward investment 
projects that Invest Newcastle is involved in, some 
recent success stories include London-based mobile 
technology specialist mkodo, which has opened 

a technical hub in Newcastle, and New Zealand 
software solutions company, Tidy, which has chosen 
Newcastle for its European headquarters. 

Both companies have opened offices in The Core 
at Newcastle Science Central.

Stuart Godfree, managing director of mkodo, 
comments: “We are excited to continue the growth 
of our mobile technology business in the vibrant 
city of Newcastle. The city has a strong digital sector 
and excellent universities, with which mkodo can 
engage to help drive our innovative and proven 
product range forward.” 

Kevin Mann, CEO of Tidy, says: “Locating in 
Newcastle was an easy choice to make. The city 
has a buzzing creative and digital community, 
with global software giants such as Sage Group 
plc headquartered in the city and fantastic reliable 
transport links both nationally and internationally. 
In terms of convenience and culture, the city has 
everything we were looking for.”

Invest Newcastle is not just about attracting new 
companies to the city. It also supports businesses 
with existing links to the North East expand their 
operations.

Ubisoft, one of the world’s leading publishers 
of video games, strengthened its presence in 
Newcastle after choosing to locate a new consumer 
relationship centre in the city last year.

Sarah Stewart explains: “The company has had a 
studio in Newcastle for many years but this was no 
guarantee that senior management would choose 
the city for its relationship centre. In fact, they had a 
shortlist of around 15 locations and Catherine and 
the team worked with Ubisoft for more than two 
years to land the project.

“The new centre is now located in the Haymarket 
in Newcastle and Ubisoft is hoping to create 
hundreds of jobs in the region over the life of its 
investment.”

Catherine Walker adds: “We want to make 
companies as ‘sticky’ as possible to the region as 
this will have an impact on their future investment 
decisions.” 

Such successes help drive the cycle of inward 
investment on, as Sarah explains: “By attracting 
people to come and live and work here, it enhances 
the reputation of the city, which in turn makes it 
more attractive in the future.”   

The helmswoman for NGI also highlights a 
growing visitor economy, now the region’s fourth 
largest sector, as reflecting the changing perceptions 
surrounding the North East, which also helps the 
cause of inward investment.

“People don’t see Newcastle and the wider region 
as that smoky place in the North anymore, but as a 
place they want to be,” she reflects. “But we can’t rest 
on our laurels; we have to keep moving and working 
to attract more people and more investment.”
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Holding a successful corporate event can help establish your reputation, forge key relationships, 
motivate staff and, ultimately, generate revenue for your company or organisation. Here, we look 
at how the UK events sector has grown and the impact on the North East

CONFERENCING AND EVENTS 
… IN FIGURES 

£42.4 BILLION
VALUE OF UK EVENTS INDUSTRY (2015)

SOURCE: BUSINESS VISITS AND EVENTS PARTNERSHIP 
(BVEP)

IMPACT ON 
THE NORTH 

EAST

AVERAGE ANNUAL BUDGET FOR UK EVENTS (2013). 
SOURCE: BRITISH MEETINGS AND EVENTS INDUSTRY REPORT

15,000 
CONFERENCES

FEATURE
Conferencing and events

FIGURES FROM CONFERENCE AND MEETINGS TOURISM IN NEWCASTLEGATESHEAD IN 2013. SOURCE: NGI.

£225,950  
- ASSOCIATIONS SECTOR  £243,810  

- CORPORATE SECTOR

£104 
MILLION   

CONTRIBUTION TO 
LOCAL ECONOMY

£1 
MILLION   

DELEGATES

£77 
MILLION   

TOTAL GVA

UP TO 12K   

SAVINGS BY HOLDING A 
RESIDENTIAL MEETING IN 

NEWCASTLE COMPARED TO 
LONDON 

SOURCE: BDRC CONTINENTAL
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Tell us about your background… 
I’m originally from Cheshire and arrived in 
Sunderland in January to take up the general 
manager position. I worked at the Hampton by 
Hilton in Derby previous to this, and before I 
moved into hotels, I worked for ten years at the 
Youth Hostel Association.

What are your impressions of Sunderland and the 
surrounding area?
I’m really loving it here. Everyone seems so 
friendly and there’s so much to visit and see. 
Having been based in Derby, I’m especially 
enjoying being so close to the coast and I visit the 
local beach regularly. 

What can we expect from the new Hilton Garden 
Inn in Sunderland?
Garden Inn is the energising hotel brand of the 
larger Hilton group. The Sunderland hotel has 
141 bedrooms, including queen-sized rooms, 
king-sized rooms and a few suites. We also offer a 
full restaurant service, a bar, a fitness centre and a 
business centre. 

Tell us about the food offering at the hotel…
Our restaurant is completely unique to the Hilton 
Garden Inn in Sunderland. It’s called the Karbon 
Grill – our homage to the region’s coal mining 
heritage – and serves a range of pan-American 
cuisine with a hint of Latin flair. The menu has 
been designed by head chef Luca Tomassetti and 
includes the likes of baked Canadian lobster and 
32oz Tomahawk rib-eye steak, Cajun blackened 
stone bass and the signature Karbon burger, which 
is seasoned with a unique rub.

What does the hotel offer corporate guests?
We have a 24-hour business centre with 
computers, printers and free Wi-Fi available. We 
also have three dedicated rooms to hold business 
meetings or conferences. Our largest holds up to 
60 people and the other two rooms have capacity 
of around 20 people each. Corporate guests can 

also benefit from the full catering facilities on site, 
and we can offer private dining. We’re already 
talking to a number of local businesses about the 
corporate facilities at the hotel and, as we get more 
established, we are hoping to attract corporates 
from outside the area, too.

The hotel is located next to Sunderland AFC’s 
Stadium of Light. Is there a link with the club?
Yes, we will be holding hospitality packages 
with the club so that people can enjoy a meal in 
the Karbon Grill and then receive a ticket for 
the match. We’re also hoping to attract a lot of 
supporters and visiting supporters on match days. 

Who else are you hoping to attract to the Hilton 
Garden Inn?
We’re expecting a lot of corporate guests during 
the week and then, at the weekend, more leisure 
guests who are coming to Sunderland to explore 
the city and the surrounding area. We really feel 
that Hilton Garden Inn offers something new to 
the city and it will be popular with visitors and 
locals alike.

INTERVIEW  
Kim Kelso

Kim Kelso is general manager of the new 141-bedroom Hilton Garden Inn, which opened on April 
28 next to Sunderland’s Stadium of Light. Here, Kim talks to North East Times about moving to 
the area to manage the grand opening and what guests and locals can expect from Wearside’s 
newest hotel experience

HILTON GARDEN INN: 
OPEN FOR BUSINESS

HILTON GARDEN INN, 
SUNDERLAND
www.hgisunderland.hgi.com
www.safc.com/hotel
www.safc.com/karbongrill

i
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According to Sophie Imrie, event 
co-ordinator at Wynyard Hall, the 
devil is in the detail when it comes 
to corporate entertaining.

“If you want to create an event 
that ticks all the right boxes and delivers the ideal 
result, first and foremost it’s vital to pin down the 
core objective. Once you know exactly what you 
want to achieve, everything flows from there,” she 
says.

The venue is one of the most important 
elements of your event – it can be the difference 
between a sell-out event and a flop. 

Sophie continues: “It’s important to research 
your venues and understand what will attract your 
audience. Location, accessibility and parking are 
often the most basic elements that you need to 
get right. But if you want to guarantee maximum 
attendance you need to look further – what will 
really impress and attract your guests? Consider 
the reputation of the venue, quality of service, 
quality of food, and so on.

“Never be afraid to ask if you have special 
requirements - a professional venue will pull out all 
the stops to accommodate you.”

In addition, being realistic about event 
timings can work to your advantage, allowing 
the operations team to build tolerance into the 

schedule. 
Sophie also recommends letting the organiser 

know your budget and timescale up front, so they 
know their exact parameters. And as far as project 
management goes, keep the venue informed of 
your availability, so they can contact you at the 
most convenient times. 

“It helps enormously to confirm all the details 
in good time, since a venue can only work with 
the information they’ve been given,” says Sophie. 
“If the schedule starts to slip at your end, let them 
know straight away so they can take delays into 
account. The same goes for payment. If you require 
specific payment terms, let them know in good 
time.”

Charlotte Webster, senior event co-ordinator at 
Wynyard Hall, adds: “Being open with your venue 
and keeping them informed means they can help 
with logistical problems and suggest solutions 
early in the process. 

“It’s also important to let your venue know the 
maximum number of guests, so refreshments 
don’t run low on the day. And to be generous 
with running times for presentations, talks and 
meetings to cut the risk of running late.”

Dietary requirements are also important, 
advises Katie Land, event co-ordinator, so inform 
your event organiser of these at the earliest 
opportunity. 

“Whilst we always allow for a few additional 
dietary requirements on the day, when working 
on events for more than 600 guests, it can have a 
real detrimental impact if even just ten per cent of 
those attending have special requirements that we 
were unaware of prior to the event,” she explains. 

Sharing further wisdom, Katie continues: “If 
your event is open to the public - for example, 
gala dinners or charity balls - and you want the 
maximum attendance, it’s sensible to make sure it 
doesn’t clash with other events in the area. Harness 
social media - Twitter is terrific for building a 
sense of community around a unique hashtag. 

“And last but not least, take 60 cool, calm 
minutes to set yourself up and settle in before your 
guests start to arrive.”  

HOSPITALITY 
Wynyard Hall

Four-star Wynyard Hall is one of the North East’s premier corporate events venues, with its choice 
of opulent function rooms, luxury accommodation, exquisite catering and an exclusive lakeside 
spa. Here, the events team at the hotel share their tips to ensure your corporate event hits the 
right note every time

GET YOUR CORPORATE 
EVENT JUST RIGHT 

WYNYARD HALL
www.wynyardhall.co.uk
@WynyardHall

i



46 47

The fifth and largest North East Hotel Association Excellence Awards took place at Hilton, 
Newcastle-Gateshead, with the 2016 event attracting a record number of entries from an 
increasing number of hotels in the region. More than 400 members of the hotel industry attended 
the glamorous event, reflecting the rising importance of the sector to the economy and GDP of 
the North East

NORTH EAST HOTEL ASSOCIATION 
EXCELLENCE AWARDS 

EVENT
NEHA

DEVELOPMENT
The HR Dept 

At The HR Dept, we work with 
North East business owners in 
successful and growing businesses. 
More often than not they are 
frustrated at trying to keep up-to-

date with employment legislation, overwhelmed by 
dealing with personnel issues as well as delivering 
their core business and worried about attracting 
and retaining the best employees.  

Does this sound familiar? The HR Dept 
operates a local insured human resources (HR) 
advice service that employers frequently use 
to ask a wide selection of ‘people problems’. 
Sometimes they are looking for the answer, often it 
is reassurance that what they are doing is okay and 
not putting them at risk.

Some questions are straightforward, others are 
complex or just plain bizarre. The following is a 
common scenario: an employee is off sick with 
stress.

Business Owner: We had an informal meeting 
with an employee about the quality of her work but 
she burst into tears, ran out and has been signed 
off sick with stress since. What do we do?

The HR Dept: Although signed off sick from 
work, she can still be invited into a meeting – 
the stress of knowing she has to face a difficult 
conversation is probably making her feel worse 
anyway. Let’s write her a friendly letter explaining 
you could hold the meeting off-site if that’s easier 
and that you are happy for her to have a colleague 
with her. Emphasise this will be an informal 
meeting and not, at this stage, a disciplinary and 
that you are confident problems can be resolved. 

Ultimately you may need to seek permission to 
go to her GP (or Occupational Health) to assess 
her fitness to be able to attend such a meeting and 
this is where we can provide ongoing local support 
as a simple situation gradually becomes more 
complex.

The HR Dept Newcastle provides trusted advice to local companies on a range of human resources 
issues. Owner and director Jayne Hart explains more 

ASK THE EXPERT 

THE HR DEPT NEWCASTLE
Jayne-hart@hrdept.co.uk
0191 594 7789
www.hrdept.co.uk 

i



48 49



50 51

A 
North East training provider is 
investing in two new facilities, 
creating new jobs and enabling it 
to offer its services to hundreds of 
trainees and apprentices across the 

region. 
Resources North East (RENE), a specialist in 

providing training to apprentices, is to open two 
new training centres in Sunderland and South 
Tyneside in a significant investment for the firm. 

The new centres add to its existing facilities in 
North Shields and Jarrow, and RENE will also be 
introducing new areas of training into its portfolio. 

The business, which operates across the North 
East, will create up to six new jobs through its 
expansion into the new centres in Southwick and 
Boldon – the latter of which will become its new 
headquarters - adding to its existing workforce of 
34. 

Its additional capacity will allow it to offer 
training to over 500 trainees and apprentices each 
year. 

Working with businesses and young people 
aged 14 and over to help develop apprenticeships 
in construction, IT and business administration, 
RENE is also adding to its offer to include health 

and social care training up to Level 5 Higher 
Apprenticeships.

RENE, which started life as an IT and software 
development company and has since diversified 
to become a leading training provider, has seen a 
continually growing demand for its services, and 
now works with organisations across the region. 

Apprenticeships are becoming an increasing 
priority for business, and the Government is 
targeting three million new apprentice positions to 
be created nationally by 2020. It is also introducing 
a policy whereby businesses bidding for public 
sector contracts worth £10m or more must have a 
‘reasonable proportion’ of apprentices. 

David Watson, managing director of RENE, 
said: “We have made big strides as a business 
over the past few years and our work has been 
acknowledged by our recent ‘Good’ Ofsted report. 
We have strong relationships with many businesses 
and organisations across the North East and have 
been involved in the training of hundreds of their 
apprentices so far. 

“With the opening of our two new centres, we 
will be able to offer training to more than 500 
trainees and apprentices from right across the 
region each year. Additionally, we are now offering 
training in health and social care, which opens up 
a whole new sector for us and offers a lot of scope 
for further development for the business. 

“Young people and apprentices are the future of 
the regional economy so it is vital that every effort 
is made to train and develop them properly – here 
at RENE, we are very pleased to be able to do that.”

Newcastle law firm Sintons has acted for RENE 
for a number of years, and has completed the 
property transactions for its two new properties. 

Tom Wills, associate in Sintons’ real estate team, 
commented: “Resources North East is playing 
a key role in training in this region, enabling 
apprentices to develop their skills and begin their 
careers, as well as offering businesses the means to 
have a skilled and fully trained workforce. These 
two new centres will enable them to increase 
capacity to train over 500, which is an incredible 
feat and will help set hundreds more young people 
on the paths to successful careers.”

LAW
Sintons

Resources North East is to open two new training centres, with legal support from Sintons

EXPANSION PLANS 

SINTONS
Photo, left to right: David 
Watson (RENE), Tom Wills 
(Sintons), Tom Doyle and Peter 
Chapman (both RENE).

www.sintons.co.uk
@SintonsLaw
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MEDIA
DigiPro Media

A 
business merger between two 
North East-based agencies, C-PR 
Communications and DigiPro 
Media, has created a new fully 
integrated company specialising 

in web design, branding, online marketing, social 
media management, photography and public 
relations. 

Founder of C-PR Communications Catherine 
Harland, an experienced PR professional, joins 
DigiPro Media as its new director of media and 
communications. She will work closely with 
DigiPro Media’s managing director, Ryan Harland, 
who established the agency in 2012, social media 
manager Steph Harland,  who has joined the agency 
from MTV where she was head of social media, and 
web designer and photographer Nick Skinner.

The new digital agency, which recently relocated 
to Hoults Yard, in Newcastle, and has worked 
with the likes of Specsavers, Slaley Hall Hotel in 
Durham, Durham CCC, George Bond Design, 
The Castledene Group, alongside a number of 
businesses in the UAE, also plans to extend into 

other disciplines beyond PR and launch additional 
services. The team is also looking to double its 
workforce by 2018. 

Catherine says: “This merger gives us the 
opportunity to deliver exactly what clients demand 
from both traditional PR and digital PR. Our 
mission is to bring together enthusiastic minds to 
produce the best work in their respective fields.” 

C-PR Communications and DigiPro Media have merged to better serve a growing portfolio of clients 

JOINING FORCES

DIGIPRO MEDIA
www.digipromedia.co.uk
Contact@digipromedia.co.uk
0191 3498594

i
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BUSINESS    
Uber

In April 2015, Newcastle became the fifth city 
in the UK to host Uber - the smartphone app 
that lets people book a safe, convenient and 
affordable ride at the tap of a button. 

On average, the time it takes for a rider to 
book a car in Newcastle to that car arriving has 
fallen to just three-and-a-half minutes, and an 
astonishing ten per cent of the city’s population 
has now taken an Uber trip.

One year on, we have recently expanded our 
service to Sunderland, bringing trips with fully 
licensed and vetted private hire drivers and 
vehicles, at the tap of a button, to Wearside.

One of the great things about Uber is our 
connection to the cities we operate in. Unlike so 
many of the other internet businesses out there, we 
have a truly hyperlocal presence that complements 
our global technology platform. Here in the North 
East, we have a full-time operations team on the 
ground in Newcastle and Sunderland, working 
hard every day to find new ways to deliver an even 
better experience for local riders and our partner-

drivers.
Uber brings amazing benefits to cities: as well as 

helping millions of people get to their destinations, 
we’re opening up new economic opportunities for 
partner-drivers on the platform, and our efficiency 
means less congestion and less pollution - which 
benefits everyone.

And it’s not just about making transport work 
for cities - it’s about celebrating the people and 
places we love, too. For our first birthday in 
Newcastle we hosted a brilliant event for our 
partner-drivers at St James’ Park - to say thank 
you for helping to make Uber such a huge success 
story, and to talk about our plans for the future. 

To mark our launch in Sunderland, we’ve 
partnered with Grace House to help raise funds 
for a fantastic charity that works with children 
and young people who are living with complex 
disabilities, health needs and life-limiting 
conditions.

UBER FOR BUSINESS 
Since early 2016, riders have been able to set up a 
business profile in their Uber app where they can 
separate out work trips, charge them to a separate 
card and get a weekly round-up of receipts. 

Now we’re building on this with the launch 
of our Uber for Business product, providing a 
complete transport solution for companies, from 
SMEs up to large businesses. 

With a corporate account, companies can get 
a single monthly invoice for all their employees’ 
trips, and access to a real-time dashboard 
showing trips taken and money spent. This is a 
huge opportunity to save time and hassle as well 
as money, and we’re thrilled to be bringing this 
service to companies in the North East.

PART OF THE REGION’S TECH 
INDUSTRY 
It’s a huge privilege to be part of the digital 
and technology community, and we’re in good 
company in the region that hosts events like 
Thinking Digital and hubs like Sunderland 
Software City. The year ahead is going to be a big 
one, and we can’t wait to see what the future holds 
for us and our partners in the North East. 

The ubiquitous transport app has taken the world by storm and now the North East arm of the 
international business is expanding its reach and service to business customers. Chris Yiu, Uber’s 
general manager for the North East and Scotland, explains more ...

THERE’S NO STOPPING UBER 

UBER
uber.com/app
ukpartners@uber.com
@UberUK 

i

READER OFFER 
Uber has teamed up with 
North East Times to offer 

brand new Uber customers 
their first ride free (up to £15). 
Simply download the app at 
uber.com/app and use the 

code UBERNETIMES
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It’s projected that by 2020 there could be 
significant regional shortages of high-
level science, technology, engineering and 
manufacturing (STEM) skills in English 
regions, especially in the North East - home to 

key industries such as automotive, chemicals and 
oil and gas. 

Having a workforce with the right skills for 
these types of jobs is fundamental to the growth of 
regional economies, with Andrew Hodgson, vice 
chair of the North East LEP Board and CEO at 
SMD commenting: “The biggest single constraint 
on the growth of business is the shortage of high-
quality engineers. With the North East regional 
strategy being manufacturing led, addressing this 
problem will not only ensure a rebalanced economy 
but also significantly reduce regional inequality.”

Working closely with businesses, Gateshead 
College is determined to create the best training 
environment, while also reshaping its engineering 
offer to provide employers with the most flexible 
packages tailored for them. 

Firms in the advanced manufacturing industry 
have helped to shape changes to the college’s STEM 
training and workforce development programmes. 
Car component manufacturer TRW, aerial 
work platforms manufacturer Snorkel and Lear 
Corporation, a global leader in automotive seating 
and electrical systems, all played a key role in the 
design of the new courses, which focus more on 

practical learning time and have clear progression 
routes from pre-apprentice to higher-level skills.

Zac Aldridge, assistant principal for STEM 
at Gateshead College, explains: “Traditional 
engineering training packages are weighted heavily 
on classroom training but employers are telling us 
they need more time spent on the development 
of practical skills. And while the more academic 
route is valuable and we’ll continue to offer it, we’ve 
responded to industry needs by going back to 
basics to deliver professional and technical training 
that helps our business partners remain strong and 
competitive.”

Engineering skills are taught at the Skills 
Academy for Automotive, Engineering, 
Manufacturing and Logistics, based at Team 
Valley in Gateshead. The £5.5 million purpose-
built facility has seen a recent investment of more 
than £200,000 in state-of-the-art lathes, milling 
machines and supporting tools; a further £100,000 
has been earmarked for more tooling equipment in 
the summer. 

Zac adds: “Now that we’re offering a brand 
new programme of training, it’s vital that we have 
the teaching facilities to match. Investing in the 
latest technology and extra machines and tools 
means students get more out of their time in the 
workshops, and one-to-one training sessions allow 
apprentices to spend more time doing and less time 
observing.”

This flexible approach has benefited companies 
such as Team Valley-based CPS Drivelink. The 
supplier and manufacturer of commercial motor 
vehicle and motorsport drivelines, steering and 
breaking products turned to Gateshead College 
when they needed a specialist one-off welding skills 
course.

Paul Sowerby, engineering director at CPS 
Drivelink Ltd, said: “Gateshead College provided a 
bespoke training course that meant we were able to 
get our staff trained up quickly without impacting 
on daily operations. We’ve now significantly 
developed our business, increased sales and met 
customers’ requirements through this professional 
training.”

EDUCATION 
Gateshead College 

Gateshead College is tackling the UK’s shortage of engineers head on with innovative industry 
training programmes to help engineering and manufacturing firms get the skilled people they 
need

ENGINEERING SKILLS FOR A 
STRONGER ECONOMY

GATESHEAD COLLEGE
www.gateshead.ac.uk
@gatesheadcoll
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MARKETING 
Horizonworks

Full service strategic marketing company Horizonworks has built up a strong reputation in the 
automotive sector and its supply chain, and recently secured a two-year contract to deliver 
marketing services for the North East Automotive Alliance. North East Times finds out more…

HORIZONWORKS: POWERING MARKETING 
IN THE AUTOMOTIVE SECTOR

Industry-led cluster group the North East 
Automotive Alliance (NEAA) is driving its 
marketing activities forward with the help of 
Newcastle-based Horizonworks.

The NEAA was established in 2015 to 
support the sustainable growth of the automotive 
sector in the North East and it has commissioned 
Horizonworks to deliver design and creative 
services to support its strategic objectives. 
Horizonworks will be producing design and 
creative work for use on both online platforms and 
in printed materials and this will aid the alliance 
in promoting its activities and the strengths of the 
sector regionally, nationally and internationally. 

Horizonworks specialises in full service 
business-to-business marketing, working with 
companies across sectors including manufacturing, 
engineering, healthcare, life sciences, technology 
and professional services. The firm has a 
comprehensive understanding of the automotive 
industry through its work with automotive 
specialists and supply chain companies.

For example, Horizonworks built a marketing 
strategy, new brand, website and marketing 
material for electronic vehicle systems specialist 
and NEAA member Hyperdrive Innovation, and 

works with NEAA members such as Billingham-
based pump distributor and manufacturer 
Tomlinson Hall and Washington-headquartered 
training provider Seta, delivering integrated 
marketing services including PR and digital 
marketing.

Horizonworks recently started working with 
NEAA member Reprotec, a surface repair and 
protection technologies firm, on delivering its 
marketing activities, and acts as the marketing 
division of Vic Young, an award-winning motor 
dealership and vehicle conversions specialist based 
in South Shields.

The North East’s automotive sector employs 
more than 30,000 people directly and impacts 
a further 141,000, with sales of more than £9.2 
billion. The NEAA is already the largest automotive 
cluster in the UK and is one of the fastest growing 
in Europe, with more than 130 members including 
industry giants Nissan and Komatsu, SME 
component manufacturers and tier one suppliers.

The alliance had much to celebrate when it 
marked its first anniversary last month with an 
event at Nissan’s Sunderland plant: it recently 
achieved Bronze Label status from the European 
Cluster Excellence Initiative, which benchmarks 
cluster groups on quality indicators including 
achievements, recognition and management. 

Paul Butler, chief executive officer of the North 
East Automotive Alliance, said: “Horizonworks is 
an active NEAA member which counts a number 
of NEAA members in its client portfolio, and has 
a comprehensive understanding of the region’s 
automotive landscape. This, combined with its 
expertise in marketing for the manufacturing 
and engineering sectors, and its track record 
of delivering outstanding creative work, made 
Horizonworks an excellent choice of marketing 
partner as we move forward into our second year.”

Samantha Davidson, managing director of 
Horizonworks, said: “The North East’s automotive 
sector is thriving and the region is a hive of 
innovation and technical expertise. The NEAA 
is a beacon for the industry and we’re very proud 
to be bringing our marketing expertise to the 
organisation to support the cluster’s growth.”

HORIZONWORKS
Photo: Paul Butler (NEAA) 
and Samantha Davidson 
(Horizonworks) at NEAA member 
Hyperdrive Innovation

www.horizonworks.co.uk
0345 075 5955 
hello@horizonworks.co.uk 

NEAA
www.northeastautomotivealliance.com
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I met Joanne Major, practice head of Major 
Family Law, this January and two months to 
the day, I travelled from Surrey to the North 
East to meet the rest of the team in person. 
The occasion was a presentation on law and 

technology for which we put down our tablets, 
switched phones to silent and had the benefit of 
face-to-face communication.

So how does a Surrey-based solicitor fit into 
the award-winning North East family law team 
at Major Family Law? ‘Surprisingly well’ is the 
answer.

Thinking back over my career, it seems that 
I have the right disposition and experience to 
expand Major Family Law out of the North East. 
The firm periodically has clients in the South 
recommended to them and founder Joanne has 
been happy to visit ‘The Big Smoke’ from time 
to time - one such occasion being to collect her 
award for being Innovative Family Lawyer of the 
Year. 

I joined a Woking firm as a trainee in 1986, 
becoming its family law partner in 1991.   

Legal practice was changing at the time and 
my thoughts were published as one of two 
national finalists in the Law 2000 legal writing 
competition. 

I trained as a mediator, setting up a community 
mediation service for Woking and going on 
to train as a specialist family mediator to 
complement my legal work.

My next firm was Hedleys, the shipping firm 
which had an office in the Surrey village of East 
Horsley that had been independent for decades, 
but retained the name.  

The Hedleys I joined had a mix of commercial, 
private client and dispute resolution work. 
Modern technology had enabled the firm 
to retain world-wide clients and the owner 
had brought together a highly skilled team of 
consultants from Surrey, Sussex and Hampshire, 
all of whom combined their work as solicitors 
with other roles.  

I was brought in to deal with family work, 
as well as separately working in mediation and 
undertaking some professional writing. The 

LAW
Major Family Law

Major Family Law is extending its reach in the UK and has recently appointed Surrey-based 
solicitor Lewis Hulatt as a consultant. Here, Lewis reflects on how the working relationship has 
come about and how his career and skill set will help advance the aims of the firm nationally

NORTH TO SOUTH 
AND BACK AGAIN

MAJOR FAMILY LAW
Photo (above): Joanne Major 

and the North East team. 

(Right): Lewis Hulatt. 

www.majorfamilylaw.co.uk
@majorfamilylaw
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firm developed a national reputation in parish 
and town council work and we had clients from 
County Durham to Devon.

When Hedleys became part of a larger entity, it 
was run on more inflexible lines. I came to realise 
that I needed to be part of something different. 
I see Major Family Law as the right kind of 
different.

Many professionals become acquainted with 
people through social media or organisations 
such as Resolution, which is a network of lawyers 
committed to non-confrontational divorce, 

separation and other family problems. 
Although we had never met, Joanne and I 

knew some of the same people and when she was 
discussing developing the business, my name 
came up as somebody who might be well suited 
to Major Family Law.

I ticked a few boxes in that I had experience 
of working remotely as a consultant, was not a 
slave to convention, had considerable experience 
of family law and liked to make a meaningful 
contribution. As somebody who had spent most 
of my career ploughing a lone family-law furrow 
in my respective firms, being part of a team of 
people that Joanne can trust to adopt a ‘can-do’ 
attitude while upholding professional standards 
has been the right move.

LOCATION, LOCATION, LOCATION
Most people seek out legal services through the 
internet. Word of mouth is also a very good way 
to attract business, but these days a lot of those 
words are shared on social media, so the limited 
opportunities developed from being known at the 
‘19th hole’ are not going to sustain firms. 

People want to do business with real people 
without seeing a need to drop into the offices. It 
helps that, if necessary, our South East clients can 
meet me in person, but we do not underestimate 
the importance that the potential client places 
on the courtesy of making contact by email or by 
telephone and for a lot of people, the same device 
does both.

Potential new clients find Major Family Law 
on the internet and either email or ring the office, 
where an experienced support team ‘triage’ the 
enquiry and pass the contact details to me.   

We get some background before I speak to 
them; sometimes I will meet with them, in a 
location that has an appropriate level of privacy, 
but mostly we communicate through email and 
by phone. As with my previous global clients in 
Australia or the Far East, using email means that 
time difference or coincidence of availability is 
not a problem. 

It is good to have the support of other 
experienced family lawyers and Major Family 
Law is recognised as a leading specialist. In 
what I am doing, I believe I can add something 
worthwhile to that team and the structure has 
the flexibility to respond to the needs of potential 
clients.
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CONSTRUCTION 
Building Surveyors Ltd

As a result of the Party Wall etc. 
Act 1996, no land owner within 
England and Wales can carry out 
works to their property which 
might affect a neighbour’s property, 

without first complying with the provisions of the 
act.

What does the act cover? 
The act covers a statutory regime governing 
the relationship between adjoining owners and 
regulating certain building work carried out on 
or near to the boundary between two adjoining 
properties.

There are three types of work covered by the 
1996 act: 

1. The construction of party structures on or 
at a boundary where there is no existing party 
structure: This part of the act contemplates two 
different types of work. First, a new wall may be 
built up to the boundary line but wholly on the 
land of the building owner. Or, second, astride the 
boundary line, i.e. with part of it on each owners’ 
side. In each case, the building owner must serve 
notice to the adjoining owner at least one month 
before he intends to carry out the work.

 

2. Works to existing party structures: This part 
of the act applies where there is already a structure 
at the boundary and the building owner wishes to 
carry out works to the structure. Works to a party 
wall may include demolition, repair or alteration. 
The building owner must serve notice to the 
adjoining owner at least two months before the 
proposed works are due to commence. 

3. Excavations within six metres of other 
buildings or structures: This part of the act does 
not relate to party structures but instead applies 
to excavations within six metres of the adjoining 
owner’s building or structure. Within such a 
distance, excavations could adversely affect the 
adjoining owner’s foundations. In both cases, the 
building owner must serve notice one month prior 
to the intended commencement of works.

Failure to comply with the Party Wall Act
It is not uncommon for a building owner to do 

or propose work affecting a party wall which is not 
authorised by the act. In such cases, the adjoining 
owner may wish to insist that the building owner 
complies with the act before proceeding with the 
work. Alternatively, if the work has already been 
carried out and the adjoining owner has received 
damage, he will have claims at common law, for 
example, nuisance, negligence or trespass.

What will your surveyors do?
As chartered building surveyors for the 

developer we advise on the rights imposed and 
obligations conveyed by the act, identify which 
elements of the proposed works fall within 
the remit of the act and which do not, identify 
ownership interests in adjoining properties, 
prepare and serve notices, prepare and agree 
schedules of condition and party wall awards and 
resolve any issues of damage or compensation.

For adjoining owners, we advise on the validity 
of notices received, consider details of works 
proposed to ensure that proposals are appropriate 
and will avoid causing unnecessary inconvenience, 
check and agree schedules of condition, negotiate 
the terms of party wall awards and ensure that the 
building owner fulfils his statutory obligations.

Chris Jude of Building Surveyors Limited discusses the importance of being neighbourly when it 
comes to party walls

PARTY WALLS

BUILDING SURVEYORS 
Building Surveyors Limited 
regularly acts as a party wall 
surveyor for both residential 
and commercial building owners 
affected by the Party Wall Act

www.buildingsurveyorsltd.co.uk
0191 500 9789
@BuildingsLtd

i



62 63

LAW   
David Gray Solicitors

According to the 2011 Census, there 
are 6.5 million carers in the UK and 
the majority of them are of working 
age. With 40 per cent of people 
caring for parents or parents-in-

law, it can be very difficult to know how best to 
manage the broad range of situations that arise. 
The law governing those with decision-making 
powers over someone else’s affairs is notoriously 
difficult, and with an increasing aged population, 
the law is constantly evolving.

At David Gray Solicitors, our team are members 
of Solicitors for the Elderly, and experts in this 
area. Here are just a few examples of issues that 
have and can arise:

My dad has dementia and lives in a care home. He 
says he wants to leave and has tried to abscond. 
It’s in his best interests to remain there – what 
can I do?
Everybody has a basic human right to freedom, 
but when someone lacks the mental ability to look 
after themselves, the Mental Capacity Act gives the 
Local Authority a procedure to follow to deprive 

your dad of his liberty and make the choice about 
where it is in his best interests to live. There is a 
procedure for your dad or his family to challenge 
that decision through the Court of Protection. 
The Court of Protection will look at the options 
available for your dad’s care and take into account 
the views of the professionals involved and the 
family, as well as your dad himself. The court 
can also ask an independent expert to look at the 
different options.  

I am an only child whose parents are in their 90s 
but are frail and unable to manage their property 
very well. I work abroad for long periods and 
want to appoint someone I can trust to help them 
when they need it – what can I do?
I would discuss this with your parents. Is there 
someone they can trust to help them handle their 
money? This could be a friend, family member or 
a solicitor. Your parents can each sign a Lasting 
Power of Attorney appointing one or more 
attorneys to act either together or with power to 
act separately. A Lasting Power of Attorney must 
be registered before it can be used and registration 
takes around two months. It is for your parents to 
consider the options and decide who they appoint 
to help them manage their money. A good solicitor 
can advise them as to the options and help them 
each prepare a Lasting Power of Attorney.

My mum lives on her own and is struggling to 
manage her finances. She’s asked me to help her 
out but my brother (who has been estranged from 
the family for some years) says he wants to be 
involved – what can I do?
Speak to your mum. If she has capacity, it is 
ultimately her decision. She can decide to 
appoint you as an attorney to help her manage 
her finances. She might also want to involve your 
brother by appointing him as joint attorney or as 
a reserve or replacement attorney. Ultimately, it 
is your mum’s choice. If your mum doesn’t have 
capacity, then you can make an application to the 
Court of Protection to be appointed. 

For legal advice on caring for the elderly or 
mentally ill, please contact me or speak to another 
member of our friendly and knowledgeable team 
on 0191 243 8167.

When someone you know and love is struggling to make decisions about their finances, property 
or health, how can you best help them? Cliff Veitch, partner at David Gray Solicitors, addresses 
some common scenarios faced by families caring for elderly and mentally ill relatives

DIFFICULT CHOICES

DAVID GRAY SOLICITORS
www.davidgray.co.uk 
@DavidGrayLLP

i



64 65

FOOD & DRINK 
Business lunch

Restaurants offering tapas-style dining 
are hardly a new thing and you 
can choose to share smaller dishes 
inspired by Spain, Thailand, India, 
Italy, American and even old Blighty 

in many places in the North East.
But one country which also loves to share, 

but until now has had limited availability in the 
region, is Japan. 

Enter Aveika, a modern Japanese restaurant 
located on Newcastle’s Quayside (where Chase 
used to be). 

The menu is set up for sharing, with a range of 
appetisers, sushi and sashimi, traditional robata 
grilled skewers, and more substantial main dishes 
to choose from. 

At night, Aveika has quickly become a popular 
haunt for those who dine in the restaurant 

before venturing next door to the late lounge. 
During the day, however, the manager tells 

me that the restaurant is not seeing a similar 
level of footfall. 

I suggest that the bar next door may 
make people think Aveika is only open 

at night.
“Oh no,” he protests, “we’re very 

much open during the day and want to be as 
popular for lunch as we are in the evening.”

He goes on to talk so passionately about the 
food and the Japanese tradition of sharing that my 
dining companions and I ask him to choose our 
lunchtime dishes for us. 

First, we were presented with a range of 
appetisers including crispy spring rolls, tempura 
king prawns, pan-fried scallops, salt and pepper 
squid, and chicken robata skewers. We cleansed 
our palettes with a refreshing raspberry sorbet 
before a range of expertly prepared sushi and 
sashimi arrived. We then shared two main courses 
between the three of us after that: the breaded 
chicken with fragrant katsu sauce, which is sure 
to appeal to most tastes, and the pan-fried duck 
served with a rich shiitake sauce. 

We had no room for dessert or, sadly, time for a 
glass of Akashi-Tai Junmai Sparking Sake (Japan’s 
alternative to Champagne); alas we had to get back 
to the office – maybe next time.

Despite a slower start to daytime custom for 
Aveika, I’m sure this will change soon, as the 
restaurant is the ideal place for a special lunch: a 
central location, adventurous food and decadent 
surroundings – Aveika ticks all of the boxes.

AVEIKA
Sandhill, Newcastle, NE1 3AF
0191 233 3732

www.aveika.co.uk
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Alison Cowie visits Aveika, which specialises in Japanese dishes made for sharing

AVEIKA
Appetisers

Mains

Beef harumaki – crispy spring 

rolls with steak mince served 

with a sweet chilli dipping sauce

£4.95

Kimuchi chicken – robata 

grilled chicken marinated with 

kimchee, chilli and coriander

£4.95

Salt and pepper squid with 

pickled Asian vegetables and 

lime dressing

£5.95

Selection of sushi and sashimi 

From £3 for three pieces

Pan-fried duck breast with 

steamed Asian vegetables and 

Shiitake sauce 

£18.95

Chicken breast coated with 

Panko breadcrumbs, served 

with Katsu curry sauce

£11.95

Shichimi scallops – served with 

asparagus, lime and Shichimi 

sea salt

£7.95
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IN THE RED 
CORNER

Photography – Christopher Owens
Styling – OOH & Mike Owen (Always Wear Red)

Model – Pixie Tenenbaum, Fitness Model
Hair and Make Up - Maxine Ayre, Maximillion Hair and Make-up

Photographed on location at The Olympian Boxing Club
All additional wardrobe supplied by John Lewis, Newcastle 

Always Wear Red – Red Camo Tie & 
Pocket Square set - £200 
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Always Wear Red – 
Srawberry Tie & Pocket 
Square set - £200 

Always Wear Red – 
Oscar Tie - £140 

Always Wear Red Beanie - £140
Pixie’s own boxing kit 
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Always Wear Red – 
Fray Scarf - £160 
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SPORT 
Steve Harper interviews …

Steve: How does it feel to have won two fantastic 
awards in the last few weeks?

Beth: When I was travelling down to London to 
be up against players from Arsenal, Man City and 
Chelsea – the top three finishing teams last season 
- for the PFA Young Player of the Year award, I just 
thought it was nice to have been nominated. I never 
thought I’d go on and win it, so it was a very nice 
surprise.

Steve: Where did your football journey begin?

Beth: I started playing when I was six for a local 
team in Hinderwell, near Whitby. It was a boys team 
who played on a Saturday morning. I think my mum 
just took me to burn off some energy.

The coach said that I had potential but the only 
opportunities to play women’s football were near 
Middlesbrough, almost an hour away. I got into 
Middlesbrough’s Centre of Excellence, where I stayed 
until I was 16. I continued to play in the boys school 
team at primary school but had to stop in secondary 
school as mixed teams weren’t allowed from the age 
of 12, and PE classes are generally divided.

Steve: Have you always been a striker?

Beth: I played as a winger until I was 12 and wore 
a No.7 shirt as I saw myself as the female David 
Beckham! I used to go forward a lot when I was 
playing and did a lot of running so I made the switch 
to be a No .9, where I’ve played at England youth 
level and for Sunderland ever sine.

Steve: How would you you describe your playing 
style?

Beth: I’ve always enjoyed running in behind teams, 
similar to Luis Suárez, and like Jamie Vardy does 
nowadays.

Having scored a lot of goals, I’m marked a lot 
closer now and so I’ve had to adapt my game slightly 
to drop deeper and make runs to take defenders 
away and create space for others to score.

Steve: You’ve got a phenomenal goal scoring record: 
77 in 78 games, prior to this season …

Beth: To be honest, I’m a bit disappointed I’ve 
only got two goals in four games this season. 
My teammate, Brooke [Chaplen] has five goals 
in four games so she’s doing really well and our 
understanding of playing together is improving all 
of the time.

Steve: Has England’s excellent third place finish in 
last year’s Women’s World Cup made a difference to 
attendances and participation levels?

Beth: Apparently attendances have almost doubled 
and we’re receiving much more media attention, 
which is obviously very good for the game. A lot 
of women are also starting to play full-time so the 
standard is improving all the time. More girls are 
being inspired to take up the game from an early age, 
which is great too. 

Steve: Six of England’s Women’s World Cup squad 
were from Sunderland but had to leave the area to 
further their career … is that a situation that can 
change?

Beth: Things are beginning to change locally and 
it’s great that Durham are doing well in WSL 2 
[currently top of the league].

We all aspire to be like Steph Houghton [from 
Co Durham’s South Hetton] who is now England 
captain. There are a few of us now who are involved 
with our respective national teams and we want 
to prove that we can compete at the highest level - 
hopefully from bases in the North East.

Steve: What are your ambitions?

Beth: It’s been a bit frustrating having had such a 
good season last year and not having been given a 
chance to play internationally at a senior level. But 
I’ve just got to keep working hard and, hopefully, the 
opportunity to play in major tournaments will come.

Steve: Finally, do you ever see the day when a 
woman plays in the Premier League?

Beth: Physically, we’re obviously very different so I 
doubt it. It would be good, though, but I don’t think 
it’ll happen in our lifetime.

STEVE HARPER
www.myoddballs.com

SUNDERLAND LADIES
www.safc.com/ladies
@SAFCLadies
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Whitby-born Beth Mead will turn 21 on the May 9. As part of the Sunderland Ladies squad, she 
scored almost a goal a game in over 80 appearances last season and was recently voted the club’s, 
Supporters’ Player of the Year. More recently, Beth was voted the PFA Young Player of the Year. Fellow 
Sunderland player, Steve Harper, speaks to the striker about her recent success and her international 
ambitions 

RISING STAR 
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ARTS
Culture In

Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

DVD: THE WONDER 
YEARS 
It may come with a 
price tag a penny short 
of £100, but this 26-
disc box set includes 
every episode of the 
immensely popular 
comedy-drama, as well 
as over 23 hours of 
bonus features, such 
as never-before-seen 
outtakes of Kevin and 
Winnie’s first kiss, ten 
new featurettes and a 
cast reunion. Reminisce 
about your 80s/90s 
childhood spent 
watching the show or 
the 1960s era it depicts.
Out May 9
www.amazon.co.uk 

BOOK: PERFECT 
PLATES
Winner of the 2012 
Great British Bake Off 
John Whaite has taken 
a break from baking to 
compile this collection 
of simple-but-stunning 
recipes that all involve 
just five ingredients (plus 
the essentials - olive oil, 
butter, salt and pepper). 
Choose from Posh or 
Everyday Plates, Hearty 
Plates of comfort food, 
Dessert Plates and much 
more. 
Out now
www.johnwhaite.com 

GAME: DOOM
One of the first ever 3D 
shooter games, Doom, 
has been around for more 
than 20 years in one 
form or another. Creator 
John Carmack, the brains 
behind Doom, Quake and 
now Oculus Rift, has been 
awarded the 2016 BAFTA 
Fellowship award - the 
British Academy’s highest 
accolade. The latest 
incarnation of Doom is out 
this month, offering single 
and multi-player modes. 
May 13
www.doom.comTV: TOP GEAR 

After so much hype, conjecture and criticism, not to mention 
filling some popular (if a little worn) shoes, the new series of 
Top Gear had better be something special. The first challenge 
sees Chris Evans and Matt LeBlanc race each other in Reliant 
Rialtos to the Vegas of the North, Blackpool. Seems like a 
classic Top Gear formula. Will the new presenters be able to 
reinvigorate it?
Starts this month 
www.bbc.co.uk

ARTS
Culture Out

Arts and cultural highlights from around the region this month

CULTURE OUT 

THEATRE: NOISES OFF
Michael Frayn’s comedy is returning to the North East. 
Head to Northern Stage for a riotous evening as a touring 
company’s dress rehearsal goes wrong in every imaginable 
way. Hilarious malfunctions and forgotten lines are just for 
starters. Made into a film with Michael Caine and Christopher 
Reeve in 1982, Noises Off has won several awards, including 
the Olivier for Best Comedy. 
May 11-28
www.northernstage.co.uk

CLASS: SWING DANCE FOR BEGINNERS 
The Stockton Arts Centre is hosting a series of ‘Try it at 
ARC’ events, from paper flower making to mixed media art. 
It’s the ideal opportunity to find your inner artist, crafter, or 
dancer at this swing dance class for beginners. In two hours, 
the instructor will help you learn some classic 1940s moves 
that you might be able to show off at your next wedding 
reception or night on the town. 
May 7
www.arconline.co.uk

EXHIBITION: SCHOOL DAYS
Whether you’re feeling nostalgic for your own school days 
or just want the chance to check out some new photography 
talent, get down to the Granary at the Arts Centre 
Washington. Before St Anthony’s Girls’ Catholic Academy 
in Sunderland was demolished and rebuilt, 14-year-old Lilly 
Thompson took a series of images to commemorate and 
record its past beauty.
May 13 - June 25
www.artscentrewashington.co.uk

GIG: JAMES 
Girl at the End of the World is the 13th studio album from 
90s favourites James, who can still pen anthemic tunes that 
frontman Tim Booth performs in his unique style. Take a seat 
at the City Hall to enjoy the latest creative output from the 
band that brought us Sit Down, Come Home, She’s a Star and 
Born of Frustration. Tickets cost from £40. 
May 17 
www.theatreroyal.co.uk
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RECIPE OF THE MONTH
Scalini’s

SCALINI’S GOSFORTH
Great North Road, Gosforth

www.scalinisrestaurant.co.uk
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By Dean Lathbury, head chef of Scalini’s Gosforth

Pan-fried sea bream, curried lentils, 
sweet potato and stem broccoli topped 

with vegetable crisps

Method 

•  Heat a small saucepan on the stove over a medium heat and add a 
splash of olive oil and a small knob of butter. 

•  Add the celery, carrot and shallot and sweat them off until they 
soften. 

•  Bash the stick of lemon grass with the back of a knife and add to the 
pan, along with the chilli, curry powder and curry leaf. Continue 
stirring the mixture over a medium heat to release and combine the 
flavours. 

•  Stir in the blanched lentils and sweet potatoes, followed by the 
coconut milk and allow to simmer for five to six minutes.

•  Add the tomato paste, half of the lemon and the lime to the pan and 
continue to simmer on a low heat, occasionally stirring.

•  Heat a non-stick frying pan over a medium heat; season the sea 
bream on both sides. Add a splash of rapeseed oil to the pan and place 
the fillets skin-side down and allow to cook for two to three minutes 
to get the skin nice and crispy. 

•  Add a knob of butter to the frying pan, along with the blanched 
broccoli around the bream, and then turn the bream over. Baste the 
fish and broccoli with the butter. As it starts to go brown and foam up, 
squeeze the other half of the lemon over and allow the fish to rest in 
the pan.

•  Taste the lentil mixture and adjust seasoning accordingly. 
•  To serve, place the lentils into a warm, shallow bowl, top with the 

broccoli then the sea bream and finish with the vegetable crisps.  

Ingredients

2 fillets of sea bream (trimmed, pin boned and descaled) 
100g puy lentils (blanched)

1 sweet potato (thickly diced and blanched)
1 carrot (finely diced)

1 stick of celery (finely diced) 
Half a banana shallot (finely diced)

Half a tin coconut milk
1 tbsp mild madras curry powder

Half a fresh chilli
1 stick of lemon grass 

1 lemon 
Half a lime

1 dried curry leaf
1 tbsp tomato paste

4-5 florets of stem broccoli (blanched)
Handful of chopped coriander 

Root vegetable crisps (thinly sliced parsnips, beetroot, sweet potato, 
tossed in flour and fried until crisp)
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EVENT
Miss Newcastle 2016 

This year’s competition promises to be a carnival 
spectacular – so don’t miss out 

MISS NEWCASTLE 
2016  

Inspired by the upcoming Olympic Games in Rio, this year’s 
Miss Newcastle is set to be crowned in carnival style at the 
city’s prestigious Civic Centre on June 3. 

More than 400 corporate guests along with the contestants’ 
friends and family will gather for the glamorous black tie 

event, which promises all the thrills, colour and rhythm of a  
traditional South American festival.

The evening, which is supported by a number of local 
businesses alongside the main sponsor, Intu Shopping Centres 
Eldon Square and MetroCentre, will see 20 girls competing to 
be crowned Miss Newcastle 2016, with last year’s winner, Vicky 
Turner, there on the night to pass the honour onto the victor.

The winning girl will also go on to compete in the semi finals 
of Miss England next year.

Lesley Lister, managing director of Tyne Tees Models, is the 
host of this glamorous event, which is now in its ninth year. 

She says: “We are bringing the flavour of South American 
carnival to every aspect of Miss Newcastle this year. The room 
will be decorated in vibrant pink, orange, yellow, blue and green, 
while samba sounds and a live steel band will welcome guests 
into our carnival extravaganza and open the show with an 
explosion of colourful rhythm and dance.”

In addition to choosing a potential Miss England, the event 
will also raise funds for Cash 4 Kids on the night.

Lesley explains: “Each year we have been privileged to work 
alongside some amazing local charities and we raised a massive 
£8200 for Tiny Lives in 2015. 

“This year, we are thrilled to be collaborating with Cash 4 
Kids, an organisation that responds to the needs of children in 
our communities, working with and helping them live life to the 
full and realise their individual potential.”

MISS NEWCASTLE
For ticket information and sponsorship opportunities 
info@missnewcastle.com 
0191 2373400

i
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MOTORS 
Guy Wilks

“What is that?” was my 
initial reaction on 
first seeing a Can-Am 
Spyder about a year 
ago, in a fleeting 

glimpse on the road. 
From the moment you see one of these weird 

strange vehicles in the ‘flesh’, your imagination is 
racing. A lot more questions then ran through my 
mind. Who makes it? Is it good to ride as it looks?

Can-Am Spyder is a range of luxury three-wheel 
motorbikes aimed at offering something different to 
motorists. Crucially, you don’t need a bike licence 

to use one and instead can use your standard UK 
driving licence. You don’t need a helmet, either, but 
as these machines can reach speeds in excess of 100 
mph, you’d be silly not too!

When I was a young boy, the most commonly 
seen thing with three wheels on the road was a 
Reliant Robin, and I’m sure I’m not the only person 
to be pleased that they are now a thing of the past. 

Not many three-wheel vehicles grace our roads 
now but when they do, they are usually laid out in 
the reverse formation to a Reliant Robin, with the 
single driven wheel at the back of the machine and 
for good reason … stability! 

Twice British Rally Champion and owner of KNE (Karting North East) Guy Wilks test drives a Can-
Am Spyder from the new range of sports touring three-wheel motorcycles that you can drive with 
a standard UK driving licence

THREE IS THE 
MAGIC NUMBER 

CAN-AM NORTH EAST, 
PARKLANDS CARS, 
PARKLANDS
Lanchester, Durham, DH7 0JE
01207 529246

www.parklandscars.co.uk
sales@parklandscars.co.uk

KARTING NORTH EAST
Warden Law Motorsport 
Centre, Sunderland, SR3 2PR
www.kartingnortheast.com  
@GuyWilks
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IS IT A CAR? IS IT A BIKE? NO… 
IT’S A TRIKE. 
So what is the Can-Am Spyder all about? 
Practically, it has no doors, no roof, no seat-
belts and you’d be struggling to find anywhere 
substainial to put the family shopping. But it 
does offer about as much legal fun you can have 
outside, in public, with your clothes on! 

It’s provider of pure natural highs.
Can-Am’s parent company, BRP, has a history 

of building things that put a grin on people’s 
faces: the Sea-Doo watercrafts, the Ski-Doo and 
Lynx snowmobiles, and the powerful Evinrude 
outboard boat engines to name a few.

I test drove the Can-Am Spyder F3-S in 
Magnesium. As soon as you get your leg over 
this beast and sink on to the hot seat, you can 
feel the roadster riding style which can be 
custom-fit to your exact body size in a way that 
makes it more natural a position than driving 
your car. Yes, this version lacks some creature 
comforts than you can get on different models, 
like a windscreen, a back rest for the rear 
passenger and radio - but this is the roadster 
after all.

The front of the F3-S, as with all of the 
Can-Am Spyder range, is flat-fronted, low, and 
squat in stance. The aggressive look is tempered 
slightly by the level of finish but there’s no 
denying that this is a serious piece of kit.  

BRP also owns a world-renowned engine 
company called Rotax, where each engine is 
tested to the max in all potential environments: 
sea, snow, mud and track, etc. The 
technologically advanced engine in the Can-Am 
Spyder range follows suit and the F3-S offers 
1330CC V Twin of pure grunt.

The Can-Am Spyder range can reach up 
to 110mph, which most bikers will turn their 
noses up at, but pure joy on the open road can 
be achieved in so many different ways as this 
‘trike’ clearly proves. 

The range of the Can-Am Spyder is about 220 
miles, obviously depending on how you drive, 
and it even has an Eco mode for the ‘green’ 
bikers out there who just want to enjoy the 
cruise. 

There are also plenty of extras, too, from 
tri-axis adjustable handlebars, passenger 
footboards and a sport touring 2C silencer. 

You can also walk into a dealership and 
come out wearing a Can-Am jacket, cap and 
t-shirt, and holding a Can-Am keyring – which 
indicates to me that there a keen desire to 
make the Cam-Am Spyder an iconic brand like 
Ferrari or Harley Davidson.

DRIVE TIME 
The Spyder’s Y-frame design may be 

reassuringly stable but its controls are anything 
but standard. 

The throttle like a motorbike, I rode the semi-
automatic which is controlled electronically 
by your left index finger and thumb like a mini 
car paddle. It has the same kind of technology 
developed in motorsport as I have in my 
competition cars and it’s awesome, allowing 
quick and smooth gear shifts. 

As for the brakes, they are controlled by a foot 
pedal that operates all three, maximising all-
round stability while decelerating. The lights and 
indicator control are as on a traditional bike. 

You may not have operated anything quite like 
the Can-Am Spyder, before, but it doesn’t take 
long to get your head around everything.

I test drove my Can-Am Spyder for four 
days and, having not been on a road bike for 
15 years, had to engage my brain fully; but this 
was no chore as this thing naturally heightens 
your senses. After 20 or so miles I was confident 
to overtake lorries with a little lean of my body 
weight forwards and a wide open crack of the 
throttle; although it’s wide, the pull from the 
motor wont leave you hung out to dry on the 
wrong side of the road for long.

The Can-Am Spyder’s drive coming from 
the rear tyre is akin to any decent sports car. 
The power in the F3-S didn’t struggle to get put 
down in the dry or in the wet, as I found out: its 
traction, ABS brakes and anti-roll technology 
providing more confidence compared to most 
two-wheeled vehicles. 

The other thing is that everyone looks when 
you’re driving and when you stop, many people 
ask you questions. The biggest praise I got was 
when I popped down into Durham to place a 
£2 bet on the Grand National. I passed a busker 
who was holding a decent crowd. He stropped 
serenading the gathering to exclaim loudly 
into his microphone: “Wow, look at that, it’s 
awesome.”

WHO WILL BE CONVERTED TO A 
CAM-AM?
Will the Cam-Am range convert the 
unconvertible biker or, indeed, the non-biker? 
It doesn’t really make a difference. It will put a 
smile on your face from ear to ear, whatever you 
drive at the moment. 

VERDICT 
How could you not want one?

CAN-AM SPYDER 
F3-S SPEC:

Engine: Rotax 1330 ACE in-line 
three cylinders, liquid-cooled 
with electronic fuel infection 
and electric throttle control.

Power: 115 hp (86KW) at 7250 
RPM

Torque: 96 lb-ft. (130 Nm) at 
5000 RP

Transmission: 6-speed semi-
automatic with reverse 

Dimensions: 2642mm (L) 
1497mm (W) 1099mm (H)

Safety features: Stability 
Control system, Traction 
Control System, Anti-Lock 
Braking System, Dynamic 
Power Steering, Digitally 
Encoded Security System

Storage capacity: 24.4 litres

Fuel capacity: 27 litre 
(premium unleaded)

Price: Starting from £15,995
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Award-winning specialists in civil and structural engineering, Gateshead-
based Portland Consulting Engineers recently celebrated its ongoing 
success with an Easter drinks reception for 150 people. Guests from the 
region’s key companies spanning the commercial property, housing, 
industrial, retail and education sectors, joined Portland staff and directors 
Lee Barr and Mark Grant at Tiger Hornsby on Newcastle’s Quayside, for an 
informal get together

PORTLAND’S EASTER 
DRINKS RECEPTION

EVENTS
Portland

Photo 1:
Left to right: Tony Osborne 
(Home Group), Lee Barr 
(Portland Consulting 
Engineers) and Mark Wilson 
(Home Group)

Photo 2:
Russell Edwards (Edwards 
Architecture) and Mark 
Grant (Portland Consulting 
Engineers)

Photo 3:
Left to right: Keith Wigham  
(Tri Construction), Stephen 
Steel (Matrix Architecture), 
Adrian Bartle (UK Land 
Estates), Graham Urwin 
(Tri Construction) and Jack 
Bruce (Tri Construction)

Photo 4:
Left to right: Stuart 
Varty (Summers Inman), 
Michael  Stewart (Summers 
Inman), Anita Chan (ADP 
Architecture) and Paul Carr  
(Summers Inman)

Photo 5:
Steve Bell (Gus Robinson 
Developments)

Photo 6:
Left to right: Alan 
Thompson (Gentoo Tolent), 
Robin Cairns (Gentoo 
Tolent), Emma Hedley 
(Robertson Construction) 
and Tony Osborne (Home 
Group)

Photo 7:
Left to right: John Bewick 
(Surgo), Darin Stephens 
(Surgo), Jeff Charlton 
(Surgo), Jamie Graham 
(Surgo) and David 
Huitson (Lumsdon Wood 
Parntership)

Photo 8:
Left to right: Keith 
Armstrong (Kyoob), 
Lee Sanderson (Focus 
Architecture & Surveying) 
and Richard Farrey 
(Silverstone Building 
Consultancy

Photo 9:
Left to right: Lee Brewster 
(TW Construction), Tony 
Whelan (TW Construction) 
and Mark Quigley (Portland 
Consulting Engineers)
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HEALTH & FITNESS
Katie Bulmer-Cooke

It’s at the centre of most meetings and a popular 
part of networking and social events, but is coffee 
friend or foe when it comes to health and fitness?

There are mixed messages when it comes to 
coffee entering the health and fitness arena. Is it a 

great pre-workout energy source? Or does it increase 
sugary cravings?

The truth is, the internet, research papers and 
experts in the field of health and nutrition all have 
different opinions. As a result, it’s so tough to know 
which advice you should follow and what to do for 
the best. So in this edition of my column, I thought 
I’d simplify it for you and offer four key pieces of 
advice:

KEEP IT SIMPLE
If you’re going to have coffee then keep it as simple 
as possible and ditch the extras, such as sugar and 
syrup, and if you like an extravagant coffee, avoid the 
cream, too. 

VARY YOUR CHOICES 
Don’t stick to the same drink. Make sure your drinks 
choices are varied and try some new beverages such 
as coconut water, water, herbal and fruit teas or 
vegetable juice in addition to your coffee.

MATCH DRINKS TO YOUR HEALTH 
AND FITNESS GOALS 
For example, if you’re just starting out on the road 
to improving your health or diet then start with the 
basics and get your water intake right first, then swap 

the excess cups of coffee for a herbal tea (lemon or 
ginger and peppermint are my personal favourites).

WATCH THE ADDED EXTRAS
Now, we all know that coffee is more often than not 
accompanied by some form of sweet treat, whether 
that be a cake, a piece of chocolate or a biscuit, but 
of course these things aren’t going to aid us in our 
mission to be healthier and slimmer, so how do we 
satisfy the sweet tooth without the guilt? 

Here is a quick, simple recipe to help satisfy 
those sweet cravings, helping you avoid reaching for 
processed, sugary snacks. 

COCONUT HAYSTACKS 
Ingredients
120g desiccated coconut 1.5 tbsp agave nectar 1 
beaten egg Rice paper

Method
• Preheat the oven to 175 degrees
• Line a baking tray with rice paper
• Mix together the agave nectar and coconut, then 
stir in the beaten egg
• Bake for 12-15 minutes

These Haystacks are great to have at home and 
travel well on the go, too. 

Wishing you a healthy work day!
Katie 

Katie Bulmer-Cooke reflects on whether the nation’s much-loved caffeinated drink is a friend or 
foe to fitness

THE COFFEE DEBATE

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Rebecca Eves reveals the latest gadgets 
which promise to bring technological 
innovation to your life – whether at 
work or at homeTECH

LG G5 

The latest offering from LG 
mobile gets by with a little 
help from its friends. The 
modular design of the G5 
allows users to transform it 
into a digital camera, a Hi-Fi 
player, a hub for VR goggles 
and more. The sleek 
design features a slide-out 
battery so you can pop a 
fully charged one in within 
seconds instead of hanging 
out by a socket for a while, 
and the insulative antenna 
is invisibly integrated into 
the unit, which also houses 
a 5.3-inch, 554 ppi display. 
Out now, you can purchase 
the LG G5 for around £500.

www.lg.com
One of the G5’s friends is the LG 360 
VR goggle, which works to simulate 
a 130-inch TV viewed from 2m away. 
Other companion devices include the 
360 CAM (a compact 360-degree 
camera with 4GB internal memory), 
the Rolling Bot (a ball that captures 
images and videos as it rolls) and H3 
by B&O Play (high-end earphones). 

The LG CAM Plus is part of the 
modular design and can be attached 
via the battery slot to provide the 
comfortable grip, physical buttons, 
auto focus and exposure lock of a 
standalone camera. This attachment 
also brings additional battery life for 
longer photo shoots. 

OUT OF HOURS
Technology

SONY VPL-HW45ES

With better brightness, contrast and resolution than its predecessor, the new projector from Sony will enable you to bring the Full HD 
3D cinema experience home. Sony claims that the fan is quiet, and the lamp is long-lasting, with 6000 hours of viewing time - ideal for 
first-time projectionists.

www.sony.co.uk

AMAZON KINDLE OASIS

The eighth generation of Kindle is thinner and lighter than ever 
before, and has a new dual-battery system that recharges the 
e-reader from its cover - delivering months of battery life. The 
centre of gravity has also been shifted to the palm of your hand 
so it feels balanced for one-handed reading. From £269.99. 

www.amazon.co.uk

PANASONIC LUMIX  - DMC-TZ80 

Small, sturdy, and weighing in at under 300g, the new TZ (around 
£330) is ideal for compact photography on the go. The 30x zoom 
lens will take in every holiday moment, while the 18M sensor 
captures high quality images in all conditions. New capabilities 
include extracting an 8-megapixel still from 4K video.  

www.panasonic.co.uk
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PROPERTY
GFW Letting

Opening a sales division within GFW 
Letting is something that we’re 
hugely excited about. It’s testament 
to the hard work and dedication 
from our team of property experts 

who have played a fundamental role in the success 
of the business in a competitive and ever-changing 
marketplace. 

The move into sales follows strong growth for our 
three-year-old agency and, importantly, a renewed 
confidence in the North East housing market, 
where there is a high demand for sales as well as 
letting services. Indeed, the latest figures from RICS 
revealed that house prices are expected to rise by 
close to 25 per cent over the next five years.

A combined result of steady year-on-year letting 
growth and client demand led us to create a sales 
division. We work predominately with landlords 
who are at the core of our lettings service, but we 
have been increasingly approached by homeowners 
looking for suitable buyers, as well as professional 
landlords wanting the buy-to-let process managed 
under one roof.

Since GFW Letting established in 2013, we have 
grown strongly, especially in the last 12 months, 
winning the Best Service category at the North 
East Woman Entrepreneur of the Year Awards and 
Apprentice of the Year at The Newcastle Business 
Awards. During this time, the agency has also 
increased its staff numbers to create a experienced 
and specialist team of property experts who work 
with landlords’ needs in mind. Opening the sales 
division will broaden their services as we look 
to widen our client base to include homeowners 
and potential buyers. The combined team at GFW 
Letting has a strong sales experience so are fully up-
to-speed with the sales market.

Whether it’s sales or letting, with our wealth of 
industry experience, we provide honest advice from 
a knowledgeable, engaged team. With a supportive 
approach and excellent negotiation skills, we will 
give clients an informed view whether that’s for a 
rental home or purchased property. The next few 
months will see our new division go full steam 
ahead in a fast paced and competitive marketplace - 
we cannot wait to get involved.

Fran Mulhall, regional operations manager of GFW Letting, discusses the expansion of the agency 
into sales and why timing was key to launch a sales division within the North East housing market

GFW LETTING OPENS 
A SALES DIVISION

GFW LETTING 
www.gfwletting.co.uk
franmulhall@gfwletting.co.uk  
0191 284 7171

Fran Mulhall (regional 
operations manager of GFW 
Letting) and Holly Armstrong 
(director of GFW Letting)
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INTERVIEW
Iain Nairn

I lost my leg aged 16 months due to a birth 
deformity. Before that, I couldn’t really walk, but 
still had a cricket bat in my hand. Once I was on two 
legs, I never looked back.
 
I was lucky that my family, friends and teachers 
encouraged me from an early age to participate in 
mainstream sport. I played county representative 
cricket as a child and also played county squash, 
school rugby, football with friends, golf, hockey - 
you name it, I did it.
  
I started playing cricket at Chester-le-Street, just 
up the road from the Riverside, at the age of nine. 
Over the years, I’ve scored some good hundreds 
– the first when I was 17. The thing that I’m most 
proud of is captaining my team to five trophies in 
one season. 
 
I was first invited to join the England Physical 
Disability squad at a training weekend in 2012, 
having been put forward by Durham CCC. I was 
32 and, up until that point, I hadn’t played any 
disability sports.

I was initially nervous that the environment 
might not be right for me and that it would be 
full of people who thought the world had dealt 

them a bad hand. But after that first weekend, 
I was over the moon - to share a pitch with ten 
others who have been through similar experiences 
to you creates a very strong bond. All of us have 
had challenges in our lives, have overcome these 
challenges and are participating in life fully.
 
My first series against Pakistan was hugely 
disappointing. We won 80 per cent of the game, but 
the 20 per cent we lost cost us the series. It was gut 
wrenching to not get over the line.

In September last year there was a major 
development in our game, with the International 
Red Cross hosting the first ever tournament for 
disabled cricketers in Bangladesh. Five teams 
played in that tournament, and more people 
watched us live on Bangladeshi TV than watched 
England win The Ashes earlier in the year. 
 
To be named captain of my country was my dream 
as a child but the opportunity for a disabled 
cricketer to represent England was not there. So, to 
be appointed to lead the squad in an international 
competition, and to win that tournament, meant so 
much. 

To land back in the UK to tweets from Number 10 
and a full page advert in The Times congratulating 
us, followed up with a lap of honour at Old 
Trafford, and interviews on Test Match Special, Sky 
Sports News and in the cricketing press, gave me 
and the team an insight into what the future of the 
game could be.

I would say that cricket has helped me 
professionally and that my professional life has 
helped my cricket. In a lot of instances, captaincy 
is no different to management. It’s all about 
communication, clarity of thought and leading from 
the front. 
 
I’m used to dealing with businesses under financial 
stress. Managing teams under stress on the 
cricket pitch is very similar. Being able to make 
a decision when others are distracted by things 
going on around them, communicating clearly, and 
explaining your thought processes - all of these 
skills make both tasks an awful lot easier.

Iain Nairn is business development manager at Bibby Financial Services. He also captained the 
England Cricket Physical Disability team to glory at the inaugural international T20 tournament in 
Bangladesh last year

BALANCING ACT

BIBBY FINANCIAL 
SERVICES
www.bibbyfinancialservices.
com
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The annual Lobster Charity Ball took place at Hardwick Hall Hotel on April 22.
The hugely popular black-tie event, which raised funds for the Daisy Chain charity, began with 
cocktails and lobster canapés, followed by a four-course lobster surf and turf gourmet menu 
created by award-winning chefs from the Rib Room Steakhouse & Grill, all washed down with 
wine, beer and champagne. Entertainment on the evening included the voice of M People, 
Heather Small. Photos by www.grangephotography.co.uk

THE LOBSTER CHARITY 
BALL 2016

EVENTS
Lobster Ball
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Wellbeing Works/Drummond HR, a Newcastle-based wellbeing, performance and engagement consultancy 
firm, hosted its pioneering Wellbeing at Work Forum on April 19 at the Tyne and Wear Fire and Rescue 
Services Headquarters in Washington. The event was held in partnership with South Tyneside NHS Foundation 
Trust and Tyne and Wear Fire and Rescue Service and was organised in partnership with strategic marketing 
company Horizonworks. Attended by managing directors, HR directors and managers from public and 
private sector organisations, the forum provided insight and guidance on how staff wellbeing can improve 
productivity, performance, engagement and attendance

WELLBEING AT WORK FORUM

EVENTS
Wellbeing

Photo 1:
Paul Cheetham (Tombola) 
and Samantha Davidson 
(Horizonworks)

Photo 2:
Katherine Luke (County 
Durham & Darlington Fire & 
Rescue) and Lorna Hodson 
(Tyne and Wear Fire and 
Rescue Service)

Photo 3:
Simon Frances (Wellbeing 
Works/ DrummondHR) and 
John Rawling (Sunderland 
Council)

Photo 4:
Ian Frame (South Tyneside 
NHS Foundation Trust) and 
Stuart Sanderson (Unipres)

Photo 5:
Peter Davidson (South 
Tyneside College) and David 
Wilkinson (Merit Holdings)

Photo 6:
Left to right: John Baines 
(Tyne and Wear Fire and 
Rescue Service), Hamish 
Moore and Simon Frances 
(both from Wellbeing Works/ 
DrummondHR)

Photo 7:
Left to right: Hamish 
Moore (Wellbeing Works/ 
DrummondHR), John Baines 
(Tyne and Wear Fire and 
Rescue Service) and Steve 
Williamson (South Tyneside 
NHS Foundation Trust)

Photo 8:
Left to right: Christina 
Etheridge (BE Group), Sharon 
McAdam (Cumbria Council), 
Nick Livadas (Physiotherapy 
Matters) and Maria Ord 
(Livin)

Photo 9:
Steve Williamson (South 
Tyneside NHS Foundation 
Trust)
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INTERVIEW
Craig Iley

I was born and raised on Teesside but spent 
my twenties and early thirties living all over the 
country. I settled back here 19 years ago and apart 
from a brief spell in Bilbao in 2009, have been here 
ever since. I think I am here for the duration, but 
life takes us in unexpected directions, so you never 
know.

There are so many clever, innovative and 
hardworking people in the North East, every day 
brings fresh inspiration.

Newcastle is a great city, has a real buzz about it 
and is our regional capital. It attracts a lot of leisure 
visitors to the region and you see them having a 
great time. That’s a good thing for all of us.

My favourite place to spend some quality leisure 
time is The Riverside Stadium watching the Boro. 
It’s an emotional rollercoaster but it’s one of the few 
places left where you can really let off steam. 

Building Atom Bank has been so all-consuming 
over the past few years that I have had little 
opportunity to eat out. But I love the fish and chips 
at Bells Fish and Chip restaurant; it’s traditional, 
good quality, honest food.

The best corporate facilities I’ve experienced in the 
region are at Durham County Cricket Club. It feels 
very intimate and relaxed. Cricket epitomises the 
English summer.

The best view in the North East is from Captain 
Cook’s monument. It encapsulates everything the 
region is about. You’re standing on the ironstone 
that built Teesside’s steel works - visible to the north, 
alongside the petrochemical plants – 30 per cent 
of our GDP in a complex of national importance. 
Looking west, the rich agricultural land that 
attracted much of our culture over the centuries, 
courtesy of the Romans, Normans and Vikings. 
Turn south and take in the wilderness of the North 
York Moors, and to the East; the sea and Teesport.

The North East has some of of the friendliest 
people in the country but you don’t always 
appreciate that unless you spend time away. 

Wynyard Hall is stunning and worthy of royalty, 
but it’s the story behind it that inspires me. You 
would assume it was built on the wealth and 
connections of Lord Londonderry but, actually, 
it was the Vane Tempest family and coal mining 
around Seaham that made it possible. 

If I could change or add anything in the North 
East, it would be a huge foghorn to shout about our 
region. Somewhere on the journey from being the 
workshop of the world to the digital age, we seem 
to have lost a little of our collective confidence. I am 
certain that our future is bright and we can play as 
big a part in the digital revolution as we did in the 
industrial revolution.

Craig Iley is the managing director of business banking for Atom Bank, the Durham headquartered 
bank designed and optimised for mobile devices, which officially launched last month

MY NORTH EAST 

ATOM BANK
www.atombank.co.uk
@atom_bank
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