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EDITOR’S WORD 
Welcome

As some of you will already know, 
North East Times was forced to end 
its print run earlier this year - to the 
shock of many in the local business 
community. After all, the publication 

had been reporting on the region since 1981. 
A group of former employees, including myself, 

were also dismayed at the news and so, a few 
months ago, decided to relaunch the title and 
embrace modern design and digital technology to 
give the four-decade old title the future it deserved. 

Here is the result!
The all-new North East Times will be presenting 

the latest business and lifestyle news and views in a 
high quality magazine each month, as well as online 
at www.netimesmagazine.co.uk 

In this first issue, there are interviews with Dean 
Benson of Visualsoft and Jonathan O’Halloran of 
QuantuMDx – two inspirational business leaders 
who are bringing true innovation to their fields, 
from bases in the North East.

As is our cover story subject - Atom Bank - which 
is looking to revolutionise the UK banking system 

from its HQ in Durham.
In addition, James Averdieck, founder of luxury 

dessert company Gü, shares some of his business 
secrets. And one of the region’s most successful 
businessmen, Graham Wylie CBE, tells us about his 
favourite places in the North East. 

All of this and much, much more.
North East Times has also recruited some high-

profile correspondents from the region. Former 
Newcastle United goalkeeper Steve Harper, twice 
British rally champion Guy Wilks, and health and 
fitness entrepreneur and star of The Apprentice 
Katie Bulmer-Cooke will be providing expert 
comment.

In relaunching North East Times, the team and 
I want to provide a voice for those who are shaping 
the North East economy. But we know that we can’t 
do this without your help.

Together, we can achieve our business goals and 
showcase our region as a vibrant and productive 
place to work and live.

I hope you enjoy the first issue of the all-new 
North East Times. 

Welcome to the all-new North East Times

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk
01661 871 317
@NETimesmagazine

NET
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NEWS
Bulletin

The pace of growth among North East firms slowed 
in Quarter 3 of 2015, according to the North East 
Chamber of Commerce’s Quarterly Economic 
Survey (QES).

The survey scores UK sales and orders, 
investment and workforce activity.

While the survey still shows growth across 
all main indicators, the pace has slowed after 18 
months in which the survey regularly reported 
record highs.

The slowdown can be attributed to a number 
of factors including the fall in the price of oil, 
turbulence in global markets and continued 
reductions in public spending.

But there are some more positive signs, with 
confidence for the next 12 months showing a slight 
increase, and scores for export sales and orders also 
rising – though remaining well below levels seen a 
year ago.

NECC director of policy, Ross Smith, said: “It 
is disappointing to see a slowdown in growth, but 
certainly not alarming. Confidence levels for the 
longer term remain high.” “

We have many members involved in the 
offshore industry who have been hit by the fall in 
the oil price, and our exporters are facing tough 
conditions across a series of global markets at the 
moment. Additionally, the public sector, which is 
an important customer for many of our members, 
continues to face spending cuts.

 “It’s important to remember that the survey 
still shows our members increasing sales, jobs and 
investment, and coming on the back of very high 
growth levels for the past 18 months, that has to be 
a good thing. But this is a reminder that we can’t 
ever take that for granted.”

Investment and jobs growth 
weaken, according to NECC 
quarterly survey.

BUSINESS

North East growth
slowing

BULLETIN

AWARDS

Countdown to WIN Awards 
The 16th North East Woman Entrepreneur of the 
Year Awards, organised by the Women into the 
Network (WIN) will take place on November 13.
This year will see a number of new categories, 
including STEM, Leadership, Apprentice, Heart of 
the Community, Innovation and Service awards. 
Among those in the running for a prize on the 
night include Ruth Plummer, clinical professor of 
experimental cancer medicine, Robyn Wilson of 
Wilson Barbershop (pictured) and Paula Gascoigne
of Smile for Life Children’s Charity.
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ENGINEERING

Houghton International 
investment  
Newcastle-based, electro mechanical engineering 
specialist Houghton International has recently 
invested over £100,000 in a new state-of-the art coil 
press to improve its capabilities and strengthen its 
offering. In addition, the company has also invested 
a further £200,000 in the redevelopment of its rail 
division premises, including new energy efficient 
stoves, LED lighting and a full electrical upgrade to 
streamline processes and enhance the factory.

AWARDS

Sweet success 
Lucy Scott Paul, owner of Bah Humbugs, is 
celebrating after winning the Digital/Online 
Business of the Year Award 2015 for the Yorkshire 
and North East region in the Forward Ladies 
Women in Business Awards. Lucy will now join 
other start-ups and multi-million pound businesses 
for the national finals, taking place at The Queens 
Hotel in Leeds on November 20.

TECH

CCS  boosts Nuffield Health

Nuffield Health Newcastle has joined forces 
with telecom and IT supplier CCS to deliver an 
innovative hosted solution to monitor, manage and 
create reports on call traffic both into and out of the 
group’s Jesmond hospital. 
The new system allows the Nuffield Health 
management team to determine existing 
communication patterns and identify any areas for 
improvement in the delivery of its service.

TECH

Starting a digital revolution
A group of North East entrepreneurs has set up a 
new national digital marketing company, which 
has already signed contracts worth £100k.
Andrew Barratt has teamed up with Chris March 
and Steven Parker to establish Digital Allies, based 
in the evolve Business Centre, Rainton Bridge. 
The company offers digital strategy, procurement, 
talent management and training and coaching.

National & 
International 
news

EU REFERENDUM POLL
Environmental and health 
and safety professionals are 
narrowly in favour of the UK 
remaining a member of the 
European Union.More than 
54 per cent of respondents 
want to remain in Europe, 
according to a national poll 
carried out by specialist 
legislation consultancy 
Cedrec. 

UK CONSTRUCTION 
INDUSTRY DIP
According to the Office for 
National Statistics, output 
in the UK construction 
industry in August 2015 
was estimated to have 
decreased by 4.3 per cent 
compared with July 2015 
and decreased by 1.3 per 
cent compared with August 
2014. This was the first year-
on-year fall since May 2013. 

NOBEL ECONOMIC 
PRIZE AWARDED
The Royal Swedish 
Academy of Sciences has 
awarded the Sveriges 
Riksbank Prize in Econom-
ic Sciences, in memory of 
Alfred Nobel, to Angus De-
aton of Princeton University, 
USA. 
Edinburgh-born Angus 
has shown that to design 
economic policy which 
promotes welfare and 
reduces poverty, we must 
first understand individual 
consumption choices. 

OLDER WORKERS 
REACH RECORD HIGH
The number of older 
workers in paid employment 
in the UK has hit a record 
high with more than 
8.2 million people aged 
between 50 and 64 in work.
New figures show that the 
number of people in this 
age group who have a job 
rose by 50,000 during the 
last quarter.
There are now 235,000 
more people aged between 
50 and 64 in work than 
there were a year ago.
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PROPERTY

Industrial space coming soon
Naylors Industrial Agency team has been instructed by the Port of Tyne, to market some of the largest 
industrial space in the region.

Units 5, 6 and 20 at Tyne Dock, Port of Tyne in South Shields are coming to the market and will be ready 
for occupation early next year. The units, which total over 300,000 sq ft, are currently occupied by Vantec 
who will be relocating most of its warehousing operation to a 436,000 sq ft new build office and warehouse 
facility in Washington, close to itd existing site. 

INDUSTRY

CMR committed to Living 
Wage 
Electrical sensor and instrumentation supplier 
CMR Group Ltd has been accredited as a Living 
Wage employer by the Living Wage Foundation. 
All permanent and contract employees at the CMR 
group receive a minimum hourly wage of £7.85 - 
significantly higher than the national minimum 
wage of £6.50.

MEDIA

Karol wins major contract  

Karol Marketing Group has landed a key contract 
with BVG - Airflo Group Limited.
The Newcastle-based PR and marketing 
consultancy was up against eight other agencies 
nationwide  competing to secure the PR contract 
for two of the group’s brands, Fishtec and Samuel 
Windsor.

Calendar of events:

November 6, 2015
QUARTERLY ECONOMIC 
SURVEY BREAKFAST 
BRIEFING

NECC

Price: Free (members only)
Location: Emirates Durham 
International Cricket Ground, 
Chester-le-Street, DH3 3QR 
Time: 8-10am
www.necc.uk

November 18, 2015
EXPO NORTH EAST

Exposure Events 

Price: Free (members only)
Location: Newcastle Falcons, 
Kingston Park, Brunton Road, 
Newcastle, NE13 8AF
Time: 9am-5pm
www.northeastexpo.co.uk

November 19, 2015
FORTUNE FAVOURS THE 
BRAVE 2015

Entrepreneurs’ Forum 

Price: £99+VAT (members)
Location: Redworth Hall 
Hotel, Surtees Road, Newton 
Aycliffe, Co. Durham, DL5 
6NT
Time: 8am-5pm
www.entrepreneursforum.net

November 26, 2015
CELEBRATION OF 
SUCCESS

Tees Valley Business Club

Price: Free (members only)
Location: Middlesbrough 
Football Club, Riverside 
Stadium, Middlesbrough, TS3 
6RS
Time: 6pm-8pm
www.teesvalleybusinessclub.
co.uk

NEWS
Bulletin

MORE NEWS
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NEWS
The National Biologics Manufacturing Centre 

Darlington is set to become the epicentre of biologic 
innovation after the Centre for Process Innovation 
(CPI) launched its £38 million National Biologics 
Manufacturing Centre at Central Park in the town.

The new centre provides companies with 
open-access facilities, state-of-the-art equipment 
and expertise to help them develop, prove and 
commercialise new and improved processes and 
technologies for biologics manufacture.

Biopharmaceuticals are medicines produced 
through biotechnology, which represent the cutting 
edge of biomedical research. They are delivering 
significant advances in healthcare with completely 
new medicines being developed for serious 
illnesses, including cancer, blood conditions, auto-

immune disorders such as rheumatoid arthritis, and 
neurological disorders like multiple sclerosis. 

The use of biotechnology can also facilitate the 
development of the next generation of personalised 
medicines for specific diseases and patient groups. 

The National Biologics Manufacturing Centre 
was announced in 2012 as part of the UK Strategy 
for Life Science. The strategy outlined a vision 
for the UK to be a global leader in the life science 
sector. The £38m investment was made by the 
Department for Business Innovation and Skills 
through Innovate UK. 

The 5000m2 centre is equipped with 14 
laboratories featuring state-of-the-art equipment, 
including an analytical suite and two good 
manufacturing practice (GMP) standard labs. 

In addition, there is an open-plan lecture theatre 
and conferencing space and fully equipped office 
space.

The centre was opened in September by Jo 
Johnson, Minister of State for Universities and 
Science, and Steve Bagshaw, CEO of Fujifilm 
Diosynth Biotechnologies.

Nigel Perry, CEO of CPI said: “The launch of 
the National Biologics Manufacturing Centre will 
significantly increase the UK’s manufacturing 
capability in biologics and strengthen the UK’s 
position as the location of choice for life science 
companies. This open access facility will enable 
companies to test and trial new ideas cheaply 
and quickly with minimised risk, allowing new 
innovative medicines to reach the market faster 
and provide improved care for patients and better 
opportunities for businesses.”

The National Biologics Manufacturing Centre in 
Darlington is established to support the UK biologics 
industry

MONTHLY REPORT: 
CPI launches £38 million 
biologics centre

THE NATIONAL BIOLOGICS 
MANUFACTURING CENTRE 
The CPI National Biologics Manufacturing 
Centre is located at Central Park, 1 Union Place, 
Darlington, DL1 1GL. 

www.uk-cpi.com

i
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Photo 1:
Let to right: Mike Matthews 
(NECC), The Rt Hon Sajid 
Javid MP, (Secretary 
of State for Business, 
Innovation & Skills) and 
James Ramsbotham 
(NECC)

Photo 2:
Left to right: Rachel Miller 
(Smile Through Sport) 
Jeff Brown (BBC) Stephen 
Miller (Paralympian)

Photo 3:
Guests sitting down to 
dinner in the marquee

i
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1

3

More than 800 members of the region’s business community attended a special gala dinner at 
Durham Cathedral and Palace Green for the culmination of the NECC’s bicentenary celebrations. 
The evening included a performance from Durham Cathedral Choristers, a video message from 
Prime Minister David Cameron and words from guest speaker The Rt Hon Sajid Javid MP, the 
Secretary of State for Business, Innovation & Skills

NECC 200TH ANNIVERSARY 
GALA DINNER  

EVENTS
NECC
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Photo 4:
The Bazaar Group’s table.

Photo 5:
Left to right: Gateshead 
College’s Judith Doyle, 
Nadine Hudspeth and John 
Gray 

Photo 6:
Guests make their way 
from the Cathedral to the 
marquee on Palace Green

Photo 7:
Mike Matthews (NECC)

Photo 8:
Durham Cathedral Choir 
entertain guests

Photo 9:
Ammar Mirza CBE 
(businessman) and John 
Craggs (Chief executive of 
Gentoo)

i
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OPINION
Burning issue

Is the Northern Powerhouse realistic or political rhetoric?
BURNING ISSUE

Ross Smith
Director of policy

NECC

It’s very welcome to have the Chancellor make the 
case that faster growth in the North is of strategic 
importance to the UK, and with our many assets, 
the North East is a vital part of that. The Spending 
Review will show how serious Government 
is about making a lasting impact. We need 
meaningful devolution, commitment to significant 
infrastructure investment, and root-and-branch 
policy reform across Whitehall to correct the many 
areas that were designed with the economy of the 
South East in mind.

James Cunningham
Professor in Strategic Management 

Newcastle Business School

For current and future generations in our region, 
the Northern Powerhouse has to grow and build 
on our economic and cultural strengths. Within 
our region we have many of the fundamental 
requirements to build and realise the collective 
ambition of the Northern Powerhouse. It requires 
an urgency of moving from intent to action and a 
collective consistent effort by all stakeholders to 
realise this ambition. 

Chris McDonald 
CEO, 

Materials Processing Institute 

The Northern Powerhouse represents a unique 
opportunity for the region to grow and develop by 
taking responsibility for its own affairs, encouraging 
entrepreneurial activity, inward investment and 
improvements in infrastructure and services. The 
opportunity does, however, have to be earned. 
The region needs to demonstrate it can take this 
responsibility and deliver results. Co-operation 
within and between regions is essential and a proper 
plan for devolution must be agreed.

Jeni Banks
Managing director 
The Mussel Club

In theory, I believe the Northern Powerhouse to be 
an invaluable initiative to give our region a voice, 
and to achieve further economic development. in 
reality, we seem to be strangled by our own red tape 
and politics, resulting in frustration rather than 
achievement.

Working with business people from all industries 
and backgrounds, I firmly believe it is the business 
owners themselves, whether they are sole traders 
or AIM-listed, who are the truly powerful ones and 
have the ability to make change happen.

Q

BURNING ISSUE 
Get involved in the 
conversation

@NETimesmagazine
#BurningIssue

i



17

https://www.sintons.co.uk/


18

RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Transport for the North has appointed 
Merseytravel’s chief executive/director general 
David Brown as its new chief executive.

This key appointment comes as Transport for 
the North (TfN) works towards the publication in 
March 2016 of its updated strategy for transforming 
the northern economy through significantly 
enhanced connectivity between the city regions. 

Newcastle-based property consultancy Naylors 
has appointed James Fletcher, who has recently 
graduated from Northumbria University with a 
degree in Estate Management.

James’ role will be to assist in the marketing and 
disposal of office space, working alongside the office 
agency head of department, Simon Taylor.

Helen Robinson has joined the wills and probate 
department of Newcastle-based law firm, Mincoffs. 
The solicitor has previously worked at two large 
law firms in Yorkshire where she has built a wealth 
of experience in all aspects to Private Client work 
including wills, lasting powers of attorney, trusts 
and the administration of estates.  

Pamela has joined the Convention Bureau at 
NewcastleGateshead Initiative to support the team’s 
work in attracting major conferences, events and 
meetings to the region. 

She will support the management of the Bureau’s 
accommodation booking and venue finding 
services, as well as researching potential conference 
and event leads.  

A North East print, packaging and supply-chain 
business has promoted Chris Hewitt to the role of 
managing director.

Chris has previously worked at Elanders UK as 
its sales and marketing director, and takes over from 
Kevin Rogers who has been appointed Elanders’ 
head of print & packaging solutions Asia and 
member of Group Management

Newcastle-based Silverstone Building Consultancy 
has appointed a new chartered building surveyor 
following a period of sustained growth.

Henry Scott, who previously worked within the 
building consultancy department at Bilfinger GVA’s 
Newcastle office for over seven years, has joined the 
firm to assist in all aspects of building consultancy.  

APPOINTMENTS  
Have you moved job or 
appointed someone to 
your team? contact

alison@netimesmagazine.
co.uk

i

David Brown
Chief executive 
Transport for the North

James Fletcher
Office agency surveyor
Naylors

Helen Robinson 
Solicitor
Mincoffs

Pamela Read
Business tourism 
assistant
NGI

Chris Hewitt
Managing director
Elanders UK

Henry Scott
Chartered building 
surveyor
Silverstone
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

UK fleet manager
Teesside  |  £45-50k 
Extension Recruitment 

A large global business seeks an experienced fleet 
manager to take charge of the vehicle fleet of all its 
business units across the UK, identifying cost saving 
opportunities and leading process improvement. 
Candidates should have a proven ability to drive 
improvements in these areas to processes and cost 
savings ,coupled with excellent communication skills.

enquiries@extensionrecruitment.com

HR business partner: professional 
services 
Tyne & Wear  |  £35k plus package
Extension Recruitment 

A large multi-site business going through a 
programme of major change programme is 
looking for candidates from fast-paced commercial 
backgrounds with extensive change management, 
TUPE and restructure experience. Generalist 
previous dealings with senior stakeholders essential.

enquiries@extensionrecruitment.com

Head of paid search  
Stockton-on-Tees  |  £45k plus benefits 
Visualsoft 

The eCommerce specialist is looking to recruit 
a head of paid search to lead an in-house team 
and oversee delivery of daily responsibilities 
including strategic planning, development, budget 
management and programme optimisation. Top tier 
agency experience is a must. Closing date Oct 31.

www.visualsoft.co.uk

Professor of law  
Newcastle  |  Competitive salary 
Northumbria University 

The Northumbria Law School at Northumbria 
University is seeking a professor of law. The post 
is open to candidates with specialisms in all law 
subjects but with a preference for engagement 
within the university’s research signature areas 
including the global centre for evidence and 
criminal justice studies. Closing date Nov 12.

www.work4.northumbria.ac.uk

General manager   
Sunderland  |  Competitive package
Hilton Garden Inn Hotel/SAFC

Sunderland AFC partner SFC Hotels is recruiting 
for a general manager for a new 141-bedroom 
hotel, with signature restaurant and bar, which 
will open in April 2016. The successful candidate 
will probably already be a general manager for an 
international brand, with strong leadership and 
proven skills.

trevor.lynn@hmi.uk.com

ICT account manager  
Gateshead  |  Competitive package
ITPS 

The tech company is looking to recruit an 
experienced account manager with a proven track 
record of delivering ICT sales.
Candidates must be highly motivated and driven 
individuals who can identify and develop new 
business opportunities while maintaining the 
highest level of customer service.

recruitment@itps.co.uk
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INTERVIEW
Gillian Marshall 

What was your first break in business?
When working for Barclays I was asked to lead a 
team of managers supporting new businesses. I’ve 
always been really interested in how businesses 
have grown and where they looked for help to 
reach their goals. This was the first role where I 
really began to work closely with entrepreneurs and 
professional advisers and it introduced me to some 
great network groups. 

What did you want to be growing up?
I really wanted to be a home economics teacher, 
although I’m not sure that’s the right title anymore! 
I’ve always enjoyed learning about food and 
nutrition; even today I still love to cook at home 
and entertain family and friends.

What attracted you to your current role? 
In previous roles I was lucky enough to attend 
some Entrepreneurs’ Forum events and saw the 
kind of inspirational speakers and people that were 
involved. I really wanted to be part of it. I’m not 
an entrepreneur so when the opportunity arose to 
work alongside so many great leaders, I jumped at 
it. 

What is your organisation’s mission?
To provide a dynamic entrepreneurial environment 
that helps entrepreneurs and business leaders to be 
inspired, create connections and share knowledge 
that leads to business growth and success. 

How do you get the best out of your team?
I try to lead by example and show a genuine interest 
in each member of the team, both in and outside 
of work. It’s all too easy to lose yourself in the day 
job and forget that people have other interests 
that are important and make them happy. Clear 
communication and trust are also huge factors.

What has been your career highlight?
I’ve had some great moments in my career, but I 
have to say that leading the Entrepreneurs’ Forum 
team tops them all. 

What has been your biggest challenge?
People can be the biggest challenge, but once you 
have the right team and everyone is pulling in the 
same direction, then most things fall into place. 

Who or what inspires you?
I’m inspired by people with passion and drive. 
Ambitious people who have the desire to improve 
both themselves and those around them are 
infectious.

What are your organisation’s short and long-term 
goals?
As a self-funded, not-for-profit company, we are 
able to focus 100 per cent of our energy on inspiring 
and offering a helping hand to our members so that 
they can continue to grow their businesses and, in 
turn, create more wealth and better jobs across the 
region. 

How do you achieve a good work/life balance?
I visited Facebook’s London HQ recently. It 
offered a fascinating insight into the company’s 
organisational culture, especially the way they 
describe people who work hard and enjoy what they 
do as having ‘work-life integration’ rather than a 
‘work-life balance’.  Like most, I try to make plans 
outside of work which usually involve seeing family 
and friends or going on holiday, but I would be a liar 
if I said the ‘balance’ works all the time; ‘integration’ 
is probably more accurate.

Gillian Marshall is the Entrepreneurs’ Forum chief executive and works with the internal team and 
board to create an environment of opportunity for North East business owners

10 QUESTIONS…

GILLIAN MARSHALL 
The Entrepreneurs’ Forum is 
located at Baltimore House, 
Baltic Business Quarter, 
Gateshead, NE8 3DF

gillian@entrepreneursforum.net 
0191 500 7780 
www.entrepreneursforum.net
@entforum

i

“I’m not an entrepreneur 
so when the opportunity 
arose to work alongside 
so many great leaders, I 

jumped at it.”
-GILLIAN MARSHALL
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FOCUS
Apprenticeships

The Hays Global Skills Index 2015, 
published in September, reported that 
skills shortages in the UK have become 
more acute for the fourth consecutive 
year, and the Organisation for Economic 

Co-operation (OECD), in May, named the UK as 
having the biggest skills gap between young people 
(16-29) who are not in education, employment or 
training to those in work. 

The results of these reports has been much talk in 
the media about how tackle the skills gap among the 
UK’s young people.

One solution is to encourage more 
apprenticeships, particularly in the science, 
manufacturing, engineering and technology sectors.

The Government is committed to create 3 million 
apprenticeships by 2020 and recently announced it 
would take a company’s apprenticeship offering into 
account when awarding large Government contracts.

An apprenticeship levy for companies has also 
been proposed. Set to be introduced in 2017, 
it aims to increase investment in training and 
apprenticeships.

But despite this push, many young people still 
don’t deem an apprenticeship as being equal to 
a university degree, while there is a reticence 
among businesses, especially SMEs, in recruiting 
apprentices. One reason is a perceived image 
problem of apprenticeships.

For Ann Watson, chief executive of SEMTA, 
the Science, Engineering, Manufacturing and 
Technologies Alliances, this image problem is 
evident in the class room and among parents. 

“Time and again, when talking to bright, talented 
youngsters, we hear tales of academic snobbery – 
with career advisers actively obstructing them from 
taking a vocational qualification and a career in 
industry,” she said.

“Instead, many are being driven into higher 
education so that schools can simply tick a box and 
say a pupil has gone to university.

Similarly, research undertaken by SEMTA showed 
that only 10 per cent of parents surveyed ranked 
apprenticeships as their preferred qualification for 
their children over a university degree. 

“We need to show parents than an apprenticeship 
isn’t just a good thing for everyone else’s child but an 
opportunity for their own child to secure long-term 

employment with great career paths,” added Ann.
The Government recently announced that 

apprenticeships were to be given equal legal 
treatment as degrees. It has also published new 
‘industry standards’ which outline skills apprentices 
in certain sectors are expected to have to meet the 
needs to the employers, in an attempt to drive up the 
quality and prestige of apprenticeships.

Evidence does show that companies are beginning 
to embrace apprenticeships again. The 5% Club, 
a business-led network of employers committed 
to getting at least five per cent of their workforce 
on apprenticeships and training school within 
five years, recently announced its 100th member, 
Sellafield, which joined other leading employers 
such as KPMG, Vision Express, CBI and Keir. 

In the North East, Nissan, for example, has 
an industrial cadets scheme that provides an 
opportunity for 11-16 year olds to experience 
what manufacturing. The North East Chamber of 
Commerce (NECC) also works with members to 
help create and fill apprenticeship positions in the 
region. And Generation NE, a collaboration between 
five councils and the North East LEP, aims to create 
2000 new jobs for the region’s young people over the 
next three years.

But as Mike Matthews, managing director of 
Nifco UK and president of NECC – who, himself, 
began his career as an apprentice – maintains closing 
the skills gap among the UK’s young people, is the 
responsibly of all businesses.

“Too often, businesses are relying on others to 
train young people which they will tap into later,” 
he said.

“Large businesses do generally understand the 
need for creating a skills pipeline. There needs to be 
more emphasis on SME training and development.

“Apprentices can do the simple tasks which is 
more cost effective than having a skilled worker 
do them. It’s how apprentices start and how they 
become familiar with the job. 

Mike concludes: “We, as a nation, owe it to 
our younger generation to provide them with the 
opportunity to learn and improve their skills. If you 
look at India, China and Central European countries, 
which are hungry for growth, that’s what they’re 
doing. If we’re not careful, our economy could loose 
out big style.” 

The Government is committed to creating 3 million apprenticeships by 2020 but why does it 
remain a struggle to create and fill apprenticeship roles in the UK, among our young people?

IN THE LIMELIGHT

Illustration:
Hanna Barczyk

Words:
Alison Cowie
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INTERVIEW
Mincoffs Solicitors

Emily Cannell
SOLICITOR 

Mincoffs Solicitors
ecannell@mincoffs.co.uk

I was nearing completion of my training contract in 
Hull and applied for a job to transfer the remaining 
six months to a firm in the North East. Unbeknown 
to me, this job was to be Lyn’s trainee/assistant 
solicitor. I remember feeling very nervous prior to 
the meeting but found Lyn charismatic, interesting 
and extremely knowledgeable. 

When I started working with Lyn, I shadowed 
him. I then progressed to working with him jointly 
on some of his files and now I run my own caseload. 
By working with Lyn, I have essentially been ‘fast 
tracked’. I have dealt with and worked on cases 
which are far more complex and high net worth 
than another solicitor at my year of qualification 
would typically have the opportunity to deal with. 
Lyn has taught me so much. The most important 
thing is to think of the bigger picture, the long 
term of the case and the importance of getting 
the foundations right from the start.  I also greatly 
admire Lyn’s passion and enthusiasm that he still 
has for the job and every case and client. 

Lyn Rutherford
CONSULTANT, HEAD OF FAMILY

Mincoffs Solicitors
lrutherford@mincoffs.co.uk

I met Emily in 2011 when she interviewed for a 
job as my assistant. In the interview she was very 
knowledgeable and clearly had a personality of 
her own. We have a similar approach as we deeply 
care about the work we do. We always go that extra 
yard to get the best results for our clients. I think 
I have helped Emily on the tactical approach to 
matters and shown her an understanding of what 
pitfalls and problems can arise as a consequence of 
actions. This has assisted in Emily’s decision making 
process. 

Emily helps me in every possible way. She is my 
eyes and ears. Her technical ability and up-to-date 
knowledge of law is exceptional. Also, before, I 
could perhaps be quite bullish in my approach to 
some matters but I have learnt from Emily that a 
softly, softly approach can sometimes be much more 
effective. 

Emily is exceptionally hard working and is the 
most honest person I have ever met. I very much 
see her as a friend.

Emily Cannell first began working with esteemed lawyer Lyn Rutherford in 2011 when she 
successfully applied to be his assistant solicitor. Since then, both have benefited from the 
relationship

SUPPORTING ROLE

MINCOFFS
0191 281 6151
info@mincoffs.co.uk
www.mincoffs.co.uk
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INTERVIEW
James Averdieck 

If you have an idea, act on it. I was in Belgium 
when I got the idea for Gü but I didn’t do anything 
about it for two years. What eventually made me do 
something was when I was on a ski lift with a friend 
of my brother and he asked me what I did. I lied and 
said I owned a company that made luxury chocolate 
desserts. After that, I thought I’d better do it.

Mavericks make the best entrepreneurs. You have 
to think outside the box. In deciding whether I 
should launch Gü, I went to a supermarket in 
London and put some concept boxes on the shelf. 
I thought if someone picks it up, I’ll launch the 
company. Five minutes later, a lady did. She looked 
very confused when I went up to her and explained 
that there was nothing in the box but that she had 
helped me make up my mind about my company.

Keep faith in your idea in the early days. When 
Gü launched, no one bought any of the desserts 
for three months. Then autumn arrived and people 
started buying it. It was touch and go for a while but 
we persisted.

Good ideas spread through word of mouth. That’s 
what happened with Gü.

You have to take time getting your proposition 
right. If you do that, you can scale up and grow. 
Businesses fail because they try and expand too 
quickly.

Running a business is all-consuming. But it’s not 
necessarily the same for everyone around you. The 
evening I sold Gü, I turned to my wife and said: “In 
your wildest dreams, did you ever think I’d start a 
company and sell it a few years later for millions of 
pounds?” She turned to me and replied: “Darling, 
none of my wildest dreams involve your company.”

Selling a business can stir up strange emotions. 
When I sold Gü, I felt a great loss like I was getting 
over the end of a relationship. It had taken so much 
of my time and energy.

Entrepreneurs will always look for another project. 
I’m interested in small, niche businesses that can 
grow quickly. I’ve found that in my new project, The 
Coconut Collaborative.

Timing is everything. Demand for non-dairy 
products is big right now, which helps The Coconut 
Collaborative.

Vision and drive are important when starting a 
business. Entrepreneurs always have an energy 
about them.

James Averdieck established Gü in 2003 and grew it into a £30-million business. He sold the 
company seven years later in a deal that made him £9 million. His latest venture is The Coconut 
Collaborative, which produces diary- and gluten-free yoghurt, made with coconut milk 

WHAT I’VE LEARNT

JAMES AVERDIECK 
James Averdieck was 
speaking at an event to 
mark the new office of 
Allied Irish Bank (GB) in 
Newcastle

www.coconutco.co.uk 
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“The evening I sold Gü, I 
turned to my wife and said: 

“In your wildest dreams, 
did you ever think I’d start 
a company and sell it a few 
years later for millions of 

pounds?” She turned to me 
and replied: “Darling, none 

of my wildest dreams involve 
your company.” 

- JAMES AVERDIECK 
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Dean Benson and Richard Bendelow 
established Visualsoft in 1998. 

At the time, the internet was 
in its infancy, but the pair saw the 
potential of it as a tool for sharing 

information and knowledge, free of charge. 
And while everyone else concentrated on 

the look of websites, Visualsoft focused on the 
technical side.

“We concerned ourselves with functionality, 
speed, performance and analytics,” explains Dean.

Visualsoft began offering free training on the 
internet (funded through advertising) before 
moving into new areas, working with Amazon, 
Google and PayPal.

It wasn’t long before people were literally 

knocking on the door of Visualsoft’s Teesside 
office, asking the team to build them a website. 

One of the first companies at the door was the 
Middlesbrough-based designer clothing retailer, 
Triads, which asked Visualsoft for an eCommerce 
site.

Initially, Dean and Richard were wary of 
eCommerce - Amazon was very successful at 
selling books online but there was uncertainty 
when it came to larger, higher-value items.

Despite their concerns, they set about the task, 
again approaching it from a technical perspective.

As a result, word quickly spread about 
Visualsoft’s effective eCommerce sites, and its 
client base grew to 50.

At this point, the team realised that, if each 
eCommerce client was using the same codebase, 
then Visualsoft could make one-off enhancements 
and all of their clients would automatically benefit. 
This would enable the company to manage many 
more eCommerce websites at a time.

The strategy proved successful. So much so, 
that five years ago, Visualsoft ceased working on 
anything else. 

The company is now a full-service provider, 
offering exclusive design, build and marketing of 
eCommerce sites, as well as support and training 
for clients - within a concept the company terms a 
‘walled garden’.

Dean explains: “We offer everything a client 
needs for eCommerce and call it their ‘walled 
garden’. It means that they don’t have to use 
different companies for different aspects of selling 
online - it’s all in one place.”

Visualsoft currently has a portfolio of more 
than 1100 live websites (with 250 more in 
development), which are built, managed and 
marketed from its offices in Teesside, Newcastle 
and London.

In July 2014, Dean become CEO of 
Visualsoft and one of his first moves was to 
offer unmonitored flexitime and unlimited paid 
holidays to staff. 

In addition, staff can also benefit from free 
breakfasts and protein shakes, subsidised gym 
membership, staff relaxation areas and free eye 
exams.

“Our motto is ‘happy staff, happy clients’,” says 

INTERVIEW
Visualsoft

Visualsoft’s CEO Dean Benson reveals how a technical approach to eCommerce and being 
forward-thinking when it comes to HR are paying dividends for the Teesside-headquartered tech 
company

HEAD OF STEAM

VISUALSOFT
Photo (above): Dean Benson
01642 919462
www.visualsoft.co.uk
@Visualsoft
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Dean. “If staff are happy, they do more for their 
clients; if clients are happy, they’ll pay their bills 
and stay with you.”

The approach is working, with Visualsoft well 
on its way to doubling its 2014 turnover by the 
end of FY16, with forecasts to double this again 
by FY17. 

This year has also seen a number of accolades 
bestowed on the company and it was one of only 
three North East-based companies to feature in the 
15th annual Tech Track 100, which ranks the UK’s 
fastest growing tech companies.

In addition, Visualsoft was named Company of 
the Year at the Teesside Business Awards - a proud 
moment for Dean, who grew up in Teesside and 
studied at Teesside University.

“I wasn’t expecting it at all,” he says. “To get 
recognition for all the things that we’ve done is 
phenomenal.”

The end of this year sees Visualsoft move to a 
new 35,000 sq ft head office in Stockton, and the 
company is also currently recruiting for its new 
Manchester office.

Dean has now set his sights on opening more 
offices throughout the UK, taking a typically 
methodical approach.

“We’ve identified the locations which have 
the skill-sets and the educational establishment, 
and where the graduates are,” explains Dean. 
“At the moment, we’re looking into York, Leeds, 
Birmingham and Edinburgh.”

Despite Dean admitting a period of adjustment 
in taking the CEO role, evidence shows that 
Visualsoft’s future looks bright under his 
command. But the Teessider is keen to stress that 
Visualsoft’s success remains a team effort: “We’ve 
got an amazing management team and an amazing 
set of staff which do a phenomenal job. That makes 
my job a lot easier.”

The past 12 
months ...

TURNOVER
Visualsoft is on course to 
double its turnover by FY16.

CLIENTS 
Number of live sites: 1100, 
with another 250 currently 
in development. Clients 
include JulesB, Gola, 
Boxfresh and Siksilk

RECRUITMENT 
Number of new recruits 
so far this year is 58 and 
counting. The company is 
also currently recruiting for 
its new Manchester office.

AWARDS 
2015 has seen the company 
win eight awards and be 
shortlisted for a further 12 
accolades. Visualsoft also 
featured in the 15th annual 
Tech Track 100, which ranks 
the UK’s fastest growing 
tech companies.

HIGHLIGHT
Winning Company of 
the Year at the Teesside 
Business Awards.

OFFICES
The Teesside HQ has 
recently moved to Visualsoft 
House, a 35,000 sq ft office 
at Prince’s Wharf, Stockton-
on-Tees. The Manchester 
office will also open by the 
end of  the year.

FORECASTS 
Targets have been set to 
double turnover in two 
years, and then double this 
again the following year.

Visualsoft is looking to open 
3/4 new offices in 2016. 
Potential locations identified  
are York, Leeds, Birmingham 
and/or Edinburgh.

Words:
Alison Cowie

Photography:
Christopher Owens
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QuantuMDx’s co-founder and 
chief scientific officer Jonathan 
O’Halloran has always had an 
entrepreneurial spirit, but his first 
love was molecular genetics.

Jonathan completed his undergraduate studies 
at Sussex University before heading to Harvard to 
study how mutations in DNA sequencing cause 
disease. 

He returned to the UK to take a position at 
Nuffield Health, where he was struck by the 
complicated, lengthy and expensive processes 
needed for genetic diagnostics.

He deduced that by combining the separate 
processes into a handheld device, he could reduce 
cost and allow doctors to make complex diagnosis 
based on a patient’s DNA in real time.

The potential for such a device has global 
implications. It could increase right-first-time 
prescriptions and help manage drug reserves.

In developing nations, infectious diseases such as 
drug-resistant Tuberculosis (TB) could be correctly 
identified and the spread controlled. 

With all of this in mind, Jonathan started a 
biotech company, QuantuMDx, to develop his 
‘handheld laboratory’.

He reflects: “I didn’t know anything about 
running a business so I bought some books about 
entrepreneurship.” Jonathan wrote a business plan 
in 2004 and spent the next two years touting it to 
investors - to no avail. 

Then, one day, medical entrepreneur Elaine 
Warburton called him. She could see the device’s 
potential and wanted to help. 

With Elaine’s support, Jonathan set up a makeshift 
laboratory in his Sussex garage to research his idea. 

QuantuMDx then secured a sizeable grant from 
the South African government, but changes to the 
funding requirements forced Jonathan and Elaine to 
return to the UK earlier than expected. 

The eminent Newcastle-based geneticist Professor 
Sir John Burn, who was a director in the company, 
offered the pair an office at the International Centre 
for Life. But with no equipment, no staff and no 
money, the situation was dire. 

“We were literally two days away from declaring 
ourselves bankrupt,” recalls Jonathan, “then we were 
put us in touch with an investor and after a Skype 
call, he wired us some money. I’ll never forget how 
close it came to being over.”

Since that moment in 2010, QuantuMDx has 
been able to develop the technology from its 
Newcastle base and has created a handheld device, 
named the Q-POC, which can deliver molecular 
testing in less than 20 minutes. 

Staff numbers (many being graduates from 
North East universities) have grown to 55, and are 
expected to rise to 150 in the next year.

The company is about to lease two floors at the 
Lugano Building close to Newcastle’s Quayside, 
which will house nine state-of-the-art laboratories.

Clinical trials for the Q-POC are set to begin 
in early 2017 and, all being well, soft releases will 
follow soon after.

QuantuMDx’s growth to date has been funded by 
government grants and high-net-worth individuals, 
many from the North East.

Optimistic about the investment round currently 
underway, Jonathan explains that this funding will 
support the company through to commercialisation 
of Q-POC. 

He recently met with Bill Gates, the co-founder 
of Microsoft who now dedicates much of his time 
to the Bill & Melinda Gates Foundation. Arguably 
the world’s most powerful business leader and 
philanthropist, Bill was not only impressed by the 
Q-POC’s capabilities in tackling TB in developing 
nations (a cause close to his heart), but in the 
device’s wider potential.

Jonathan explains: “If we have Q-POC devices 
being used all over the world, sampling the 
genomes of infectious diseases, this will generate an 
enormous amount of data which can be sent to the 
cloud and monitored by big data analytics. 

“The results are real-time epidemiology and early 
warning systems for a flu or Ebola outbreak. 

“You’d literally be able to see evolution happening 
in front of you.

“It’s a mind blowing concept and with some help, 
we’ve got a good shot at making it a reality.”

INTERVIEW
QuantuMDx 

Photography:
Christopher Owens

Words:
Alison Cowie

QuantuMDx, a Newcastle-based biotech company, is developing a 
handheld device that will deliver complex molecular diagnostics to 
people across the globe and, ultimately, could show evolution happening 
in real time. The Q-POC has already impressed Bill Gates, as its inventor 
Jonathan O’Halloran tells North East Times

BRIGHT SPARK

QUANTUMDX 
Jonathan was recently 
named EIRMA European 
Chief Technology Officer of 
the Year

www.quantumdx.com
info@quantumdx.com
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Illustration:
P.Y. Mallon

TIMELINE

PAST
The leisure industry is in my blood. My father, Nigel 
Vaulkhard, was an independent operator of several 
bars and my first job was as a glass collector at 
Flynn’s bar on Newcastle’s Quayside when I was 15.

It is one of those industries where you can start 
at the bottom and see how you like it. If you want 
to make it your career, that’s when it becomes 
a little trickier to climb the ladder as it’s very 
competitive and largely comes down to reputation 
and experience.

When I started out, it was mainly my father’s 
group of bars (Fluid Group) along with companies 
such as Lazi Leisure who were the big players - both 
were relatively large, locally owned businesses 
which gave Newcastle a sense of identity.

In 1995, I opened the Quilted Camel on the 
Quayside and in those days the drinking market 
was very different to what it is now. It was easier to 
attract and train staff. Closing at 11pm, staff would 
be home by midnight so could work part time in 
addition to a full-time day job.

Ollie Vaulkhard is director of one 
of the region’s largest leisure 
operators, Vaulkhard Group, which 
he co-owns with his brother, Harry. 
Together they own 14 bars, coffee 
shops and restaurants - including 
Bealim House, Barluga, Perdu, 
Blake’s and Central Bean – with 
Ollie overseeing the group’s 
operations and directing the 
ongoing growth and development 
of the company

THE 
LONG 
GAME

1986:
 Worked as a glass 

collected in Flynn’s Bar, 
Newcastle 

1995:
Opened the Quilted 

Camel bar, Newcastle, and 
established Quilted Camel Ltd 

INTERVIEW
Ollie Vaulkhard
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2001:
Opened The 

Mushroom, Newcastle, 
and established Fluid 

2015:
Established the Vaulkhard 

Group with his brother, Harry. 
And opened Bealim House, 

2005:
Opened Barluga, 

Newcastle

2007:
Opened Perdu, 

Newcastle

Photo above:
Harry and Ollie Vaulkhard 
Left: Bealim House

PRESENT
During the recession, the leisure industry was one 
of the hardest hit with operators and banks reluctant 
to invest in an industry based on discretionary 
spend. However, confidence has returned over the 
past 12 to 18 months with a new-found appetite 
from the banks and consumers.

Venues are receiving more positive press and the 
transformation of Newcastle’s reputation as being 
more than a party city has exerted a strong pull on 
new visitors to the city.

We have seen a new confidence across the 
industry about spending more on creating attractive 
and innovative offerings in food, drinks and venues 
and people are getting excited about it again.

Even to work in the industry has become more 
sophisticated than it was years ago, with staff 
needing more skills as increasingly complicated 
cocktails are on offer, along with the training needed 
for electronic tills and systems.

FUTURE
Leisure leaders need to embrace technology and 
build an experience for their customers, such as 
pull-your-own beers or ordering and paying via a 
smartphone. It will give a unique selling point for 
customers while reducing costly overheads.

As the industry evolves further, it will become 
more about quality of food, drinks and service 
along with staff training, which may make it more 
expensive for customers, so I hope that doesn’t 
stifle development. As a business, it is harder to 
make money in this game than it was 20 years ago 
but I think the fact that there is a new generation 
of individual talent emerging is making the larger 
operators up their game.

VAULKHARD GROUP
www.vaulkhardgroup.co.uk
info@vaulkhardgroup.co.uk
0191 221 1880
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Atom Bank is on a mission to revolutionise the 
UK banking system with its branch-free, paper-
free, digital concept – and all delivered from its 

base in the North East

Alison Cowie talks to CEO Mark Mullen ...

BANKING
The new face of



37



38

COVER STORY
Atom Bank

Photography:
Christopher Owens

Words:
Alison Cowie You cannot accuse Atom of 

lacking vison. The fledgling bank, 
headquartered in Aykley Heads, 
Durham, is yet to open its doors to 
customers, but already harbours 

ambitions to transform the 250-year-old UK 
banking industry.

How? By delivering a range of high-quality, 
customer-focused personal and business banking 
products and services, delivered principally though 
a pioneering mobile app.

It was Anthony Thomson, the co-founder of 
Metro Bank, who initiated the project two years 
ago. He approached Mark Mullen, who has 25 years’ 
experience in commercial and retail banking and 
was previously the CEO at the multi-award winning 
telephone and internet bank, first direct. 

The pair began to talk about possible business 
models and concluded that a digital bank, 
optimised for mobile technologies, with a national 
reach and which championed customer experience 
and transparent pricing, was the way forward.

Mark explains, “The smartphone has transformed 
how people use information. It’s affecting every 
business, but banking more dramatically because 
now you can literally put your bank in your pocket 
and take it everywhere.

“Large, long-established banks are facing this 
with creaking technology, thousands of branches 
and inefficient central processing systems. These 
impose an immense cost that the customer is 
paying for. And all that is on the back of one of the 
worst crises in banking history, with widespread 
mistrust of banks among consumers.

“Creating a new bank, you don’t have these 
legacy issues and it can be built in the context of 
how customers behave today.”

With Anthony as Atom Bank’s chairman and 
Mark as its CEO, they collated a core team of 
professionals, all highly experienced in the financial 
industry, and began building their digital bank.

But it’s not easy to start a bank. Atom needed 
investment, and lots of it. More than £25 million 
was subsequently raised from a number of private 
individuals - many from the North East of England 
- which allowed Atom Bank to start the process of 
obtaining a UK banking licence from the Bank of 
England’s Prudential Regulation Authority.

To gain a licence from the Bank of England, 
Atom had to prove capital liquidity, sustainability 
and resilience. It had to demonstrate it had a viable 
business model, would not pose a risk for UK tax 
payers, had a legitimate reason to exist and would 
produce positive customer outcomes.

In June this year, six months after applying, Atom 
Bank was granted its licence – a major step forward 
for the business.
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“The smartphone has 
transformed how people use 

information. It’s affecting 
every business, but banking 
more dramatically because 
now you can literally put 

your bank in your pocket and 
take it everywhere.”

- MARK MULLEN 
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In the meantime, Atom Bank has been 
developing its innovative app, which will form the 
cornerstone of its service.

Designed and built at Atom HQ (using the 
North East expertise in software development – 
particularly from the gaming industry) the app aims 
to set new standards for the banking sector and 
bring pioneering technology to UK customers. 

Biometric security and in-app account opening 
are just some of the features being developed to 
deliver a branch-free, paper-free and – hopefully – 
stress-free banking experience.

The Atom app (which is still firmly under wraps) 
is in advanced stages of testing and the team is 
hoping to have a live, albeit controlled, proposition 
for customers by the end of the year. Depending on 
the results of this, a full launch will follow in the first 
quarter of 2016. “We’re not in a hurry to launch, 
we’re in a hurry to get it right,” Mark assures.

The impact of choosing to base Atom Bank in 
the North, instead of the South East, is significant: 
the company estimates that 70 per cent of its outlay 
goes to businesses northwards of Birmingham, and 
40 per cent is spent within 30 miles of Durham.

The city of Durham was chosen for Atom HQ 
for a number of reasons. Many of the team have 
ties to the region (Anthony Thomson was born in 
Newcastle) but there were hard economy drivers, 
too. “Durham is well connected with the East Coast 
Main Line, the North East has a very good pool of 
talent, and it’s cheaper that London,” says Mark. 
“When you add all these things together, Durham 
becomes a very attractive and logical place to be.”

In addition to a government sponsored 
knowledge transfer partnership with Durham 
University, Atom has a great relationship with 
Durham County Council, which owns Northumbira 
House – home to Atom HQ.

Atom’s location also means jobs for the North 
East. Staff numbers already exceed 100 and are 
expected to rise to 170 by the bank’s launch. If all 
goes to plan, the team could swell to 500 over the 
next three to four years. 

As for Mark’s aspirations for Atom Bank, he 
reflects, “I want it to offer a truly extraordinary, 
high-quality customer service. For me, that’s more 
important that being big. There are a lot of big banks 
around, and there’s a lot of mediocrity and mistrust. 

“I want Atom to be transparent and make it easier 
for customers to engage with our industry.

“We came here to change banking for good and I 
think we can truly do that.” 

ATOM BANK
www.atombank.co.uk
@atom_bank
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https://www.sintons.co.uk/


42

When Kieron Goldsborough 
led the management buyout 
of the agency formerly 
known as Press Ahead at 
the start of 2014, he couldn’t 

have envisaged how far the agency would go in 
such a short space of time. But travelled far it 
has. With a new name, a new look, new offices, a 
radically different service offer and vastly different 
client base, Kieron has certainly shaken things up. 

“It’s been a big two years for us,” says Kieron. 
“We’re on track for a record year and have so 
many reasons to be excited about the future. We’ve 
moved into the Tees Valley with an additional 
office base in Darlington, have a fantastic new 
Sunderland HQ, a new brand, a new digital team 
and some great new clients.”

But the transformation that Narrative has 
undergone goes further still. Kieron has also added 
some top-quality people into the mix and has 
completely restructured the senior management 
team. Indeed, Kieron credits the ongoing success of 
the business to the wider Narrative team. 

The senior management team, in particular, 
has changed radically. Made up of Kieron as 
managing director, Esme Flounders as marketing 
and communications director and Joanna Taylor as 
media director, Narrative is also in the process of 
appointing a new PR director. 

Kieron says the support that Joanna, Esme and 
the rest of the team bring is invaluable. “When you 
have your own business, you have a vision; you 
know what you want to achieve, but you can’t do it 
on your own. You need great people around you. In 
this sense the whole team has been great, helping 
take the business where we want to be.” 

Describing Joanna as Narrative’s resident ‘media 
mogul’, Kieron says Joanna is the engine that keeps 
the advertising side of the business fired up. “On 
top of growing the media and advertising side of 
the business massively, Joanna ensures that client 
service remains excellent. Her attention to detail 
and operational management ability is outstanding, 
too. Without a doubt, she keeps us all focused.”  

While Joanna has been with the business for 
nearly three years, Esme is a fairly new recruit, 
joining the company less than a year ago. 

Kieron says: “I’ve known Esme for years. In 
fact, she’s always been a client! This time last year, 
I knew I needed to bolster the senior team with a 
strategic marketer, and Esme was a perfect fit.

“She brings an enthusiasm and a kind of 
‘bulldozer’ mentality. She’s a big thinker, with 
even bigger ideas. She also has a knack of making 
things happen, and a lot of the bigger changes we’ve 
made have been driven by Esme; from introducing 
new processes to increase efficiency and support 
client service, to driving our business and growth 
planning. Plus, when it comes to the academic side 
of the marketing puzzle, she doesn’t half know her 
stuff!” 

When asked where the Narrative team wants to 
be in five years’ time, Kieron, Joanna and Esme are 
brimming with optimism.

Kieron puts it simply: “We want to be the best 
marketing agency in the North.” 

MEDIA
Narrative

Kieron Goldsborough and his team are celebrating a recent rebrand as Press Ahead becomes 
Narrative: it’s an exciting new chapter for the communications agency

NEW NARRATIVE 

NARRATIVE
Left to right:, Joanna Taylor, Kieron Goldsborough 
and Esme Flounders

www.narrativecommunications.co.uk
hello@narrativecommunications.co.uk
@NarrativeComms
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PERFECT IMAGE
www.perfect-image.co.uk
@perfectimage

i

TECH
Perfect Image

You’re in a rare position when your 
alarm goes off every morning and you 
don’t get that sinking feeling in the 
pit of your stomach at the thought of 
going into work that day. Luckily, I 

count myself as one of these people.
I enjoy working in IT but what I enjoy most 

about my job is educating people about how 
intelligent IT can bring about real business benefits. 
My role at Perfect Image isn’t about pushing 
products or services onto customers. Rather, 
it’s about bringing solutions that work to the 
table and helping clients to understand why this 
recommendation is right for them.

We collaborate with all of our customers – it’s a 
real partnership - working together to help identify 
a need. Then, we apply old-school engineering 
principles to new technologies, so the client 

receives a robust solution that is not only fit for 
purpose but will demonstrate a tangible return on 
investment.  

And because we’ve worked together from the 
outset, the client learns along the way. It’s a totally 
transparent service, meaning the customer knows 
why we’re recommending a specific solution, 
product or vendor, because we involve them in the 
process. So, they learn about their systems, how 
it works and most importantly how it will benefit 
their business.

At Perfect Image, we don’t just design and deliver 
IT solutions – a lot of it is about education too. If 
you’d like to find out more about how the intelligent 
use of IT can benefit your business, we’re holding a 
customer day on Thursday, December 3. Visit our 
website for more details. We hope to see you there. 
www.perfect-image.co.uk

Tom Hill, an infrastructure consultant at Perfect Image, discusses the importance of educating 
clients about the real business benefits of smart IT solutions

PERFECT INTELLIGENCE 

http://www.yourvalued.co.uk/


44

The specialist healthcare team at 
law firm Sintons has cemented 
its reputation as the leading legal 
advisor to health professionals and 
organisations in the region and 

beyond, after being hailed by The Legal 500 as one 
of the best in the North of England. 

The team at Newcastle-based Sintons works 
nationally in a host of disciplines and boasts some 
of the sector’s leading lawyers. 

The healthcare team is unrivalled in its 
capability and the strength of its client base in the 
North East, and its reputation extends across the 
whole of the UK. 

The team has recently been awarded the highest 
praise from The Legal 500 – a comprehensive 
guide to law firms in the UK – by being given a 
top tier ranking, and winning praise for its ‘strong 
advice’ and ‘exceptional knowledge’ as well as their 
ability to stay on top of the latest legislation and 
issues affecting the healthcare sector.  

The team incorporates specialist lawyers from 
across the firm, and offers a wealth of experience 
and capability, including highly respected property 
expert Hilary Parker (the longest serving non-
executive director of an NHS Hospital Trust in 
the UK) – leading medico-legal expert Barry 
Speker and highly-esteemed commercial specialist 
Christopher Welch, alongside nationally known 
dental lawyer Amanda Maskery and property 
expert Victoria Armstrong.  

Sintons’ healthcare capability allows the team to 
boast: 
•  Unrivalled numbers of GP clients in the North 

East
•  National specialism in advising dentists, with 

clients across the whole of the UK
•  A growing presence and reputation in acting 

for NHS Trusts, with the Newcastle upon Tyne 
Hospitals NHS Foundation Trust being a long-
standing client

•  A nationally renowned care team which acts 
for some of the biggest and fastest-growing care 
providers in the North of England

•  Niche specialism in advising pharmacies and 
businesses in the pharmaceutical sector, which 
has attracted national attention

Amanda Maskery, who is chair of the 
Association of Specialist Advisors to Dentists 
(ASPD) in the UK, says: “Our expertise and 
knowledge across the whole healthcare spectrum, 
combined with our core values of providing legal 
excellence alongside a very personal service, 
means we have established a firm foothold in the 
sector both regionally and nationally. As a full - 
service firm, we are able to offer our clients advice 
on a whole additional range of matters, including 
succession planning and options for retirement, 
which is another reason why Sintons really does 
stand out from i ts rivals. 

 “We are increasingly receiving new instructions 
from across the North East and the wider UK, and 
our ability to stay on top of new developments 
and issues from within the sector means that our 
clients are safe in the knowledge they are in the 
most capable hands. 

“A high proportion of our clients are long-
standing, which in itself says a lot about the service 
they receive from Sintons. We pride ourselves on 
being the go-to law firm for the healthcare sector 
and our breadth of expertise here means we can 
advise on any issue.”

LAW
Sintons

Newcastle-based Sintons is confirmed as one of the leading healthcare legal firms by 
The Legal 500

HEALTHY RECOMMENDATION  

SINTONS
Photo: Victoria Armstrong 
and Amanda Maskery, two 
members of the Sintons 
healthcare team

www.sintons.co.uk
@SintonsLaw
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NARRATIVE

http://www.narrativecommunications.co.uk/
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The problem with succession planning 
is that we often don’t realise its 
importance until it is too late. 

It is also thought of as something 
to do once, perhaps when thinking 

of selling your business when in reality your 
succession strategies should be reviewed 
throughout your life as you, your business and 
your family evolve. 

According to wealth management service 
Zen Wealth, as many as 60 per cent of business 
owners do not have a succession plan in place. 
The position is often worse for family-run 
organisations as emotional connections can make 
planning for the future more complicated. As 
a result, research indicates that only 3 per cent 
survive to the fourth generation.

When it comes to planning for the future there 
is no one-size-fits-all and it is important that you 
understand the options available and the best way 
to structure your strategy to benefit you and your 
family. 

Succession and estate planning specialist, 
Camilla James, has recently joined Square One 
Law to head up the private client team. 

Camilla joins the firm from Ernst & Young 

where she focused on the establishment of tax 
efficient structures for the preservation of assets 
and for succession planning purposes.  

Originally from the Borders but having spent 
much of her career in London and the Thames 
Valley, Camilla was keen to move back up North 
and is delighted to join the team at an exciting 
time in its evolution. 

Camilla says: “Succession strategies should 
never be static documents and should be 
reassessed as your circumstances change. This 
could be when setting up or selling a business, if 
family structures change or if looking at charitable 
giving. 

“Regardless of your motivation there are 
various vehicles, each with their own levels of 
protection and tax implications that you can use 
to manage the process and your tax obligations 
most effectively, particularly when looking at 
philanthropy.” 

Camilla has considerable experience in advising 
on philanthropy matters, tax efficient giving 
and charity issues. She also advises on both the 
establishment and ongoing legal requirements of 
charities, their taxation and trading. 

She continues: “Philanthropic giving is often a 
large part of an individual’s wealth management 
plan. This could include anything from 
straightforward donor funds to trusts, gifts and 
the establishment of charitable organisations or 
community interest companies (CICs). I regularly 
work with clients to help them decide the best 
route to suit them and put those plans into place.”

Private client consultant Robin Winskell adds: 
“We are delighted to welcome Camilla to the team.  
Square One Law has a reputation for representing 
entrepreneurial and fast growing businesses and 
managing the wealth that these clients generate is 
an important part of the service that we provide.  
Camilla’s expertise in advising high net worth 
individuals, families and charities adds further 
depth to the team and her arrival means we can 
further expand our range of services with the 
aim of providing solutions to cut through the 
complexity of private client planning.”

LAW
Square One Law

Camilla James, the new partner and head of private clients at Square One Law, explains why it is 
never too early to plan for the future

SUCCESSION PLANNING, 
WHY WAIT? 

SQUARE ONE LAW
Photo: Camilla James

camilla.james@squareonelaw.com 
0843 224 7920
@SquareOneLaw
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http://www.themusselclub.com/
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TECH
Glass Digital
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TECH
Glass Digital

Glass Digital is one of the newest 
North East digital agencies working 
with businesses that want a 
competitive edge online. One of the 
most in-demand services is search 

engine optimisation (SEO), a process that helps 
websites improve their standing in Google’s search 
results.

Unfortunately, unscrupulous agencies earned 
SEO a bad reputation: they used underhand 
tactics to get quick-fix results, and kept clients in 
the dark about their techniques. Google clamped 
down on their spammy practices, but there are still 
disreputable agencies out there. 

This understandably makes a lot of businesses 
wary. But Glass Digital, whose name was inspired 
by its guiding principle of transparency, wants to 
prove that SEO can be ethical. 

Managing Director Richard Gallagher said: “In 
my experience, businesses’ biggest gripe with SEO 
agencies is the lack of visibility. That’s why we use 
a project management system: it enables all staff to 
keep clients up to date and answer any questions. 
No one is out of reach, every process is explained, 
and results are always communicated clearly.”

Glass Digital’s research-led approach to 
content marketing is also rooted in transparency. 
Analysis of each client, as well as their industry 
and market, allows the team to make informed 
recommendations rather than assumptions. Clients 
see the justification behind every decision.

Technical, content and outreach are the main 
departments behind Glass Digital’s SEO campaigns. 
They work in harmony to achieve the best results 
for clients — usually in the form of better Google 
rankings, more website visitors, and increased sales.

The technical team optimise the structure of 
clients’ websites so that they are faster and easier to 
navigate, both for users and Google. They may also 

be responsible for fixing dubious work completed by 
previous agencies or freelancers.

Marc Swann, Glass Digital’s Director of Search, 
said: “Links pointing to your website are a valuable 
SEO asset, but only if they are obtained ethically. 
Some SEO agencies will build risky links to show 
clients quick results, but Google will later punish 
the website for spammy behaviour.”

While the technical team remove any harmful 
links, the outreach team earn beneficial ones. 
This means building relationships with industry 
influencers and giving clients the opportunity to 
share their expertise.

Creative Director Jonathan Birch said: “Lots of 
PRs jump in headfirst, eager to show clients they 
can get quick ‘results’. We prefer to invest time 
getting to know their business, so we can take 
advantage of existing assets and tailor their outreach 
strategy. Our focus on the quality — not quantity 
— of promotional opportunities is more ethical, 
more efficient, and more effective.”

The content team produce informative and 
entertaining resources that help clients engage their 
target audience and differentiate themselves from 
competitors. Quality content is central to Google’s 
best-practice framework, so it’s a priority for Glass 
Digital as they continue to grow.

Despite being founded just 18 months ago, 
the agency has built a team of over 40 digital 
experts. Most have years of experience in the 
digital marketing industry, but the company is also 
fostering young talent by offering apprenticeships, 
placement years and graduate schemes.

Richard said: “Over the past year, our staff and 
revenue have increased by more than 300%. Our 
honest and transparent approach works, and it’s 
something we’ll never compromise as we continue 
to grow. We’re just looking forward to helping more 
businesses harness their digital potential.”

Newcastle-based SEO specialists Glass Digital offers transparent, 
research-led solutions for its clients

DIGITAL WITH A 
DIFFERENCE

GLASS DIGITAL
Left to right: Jonny Birch, 
Marc Swan and Richard 
Gallagher 

www.glassdigital.co.uk
0333 7000 555
info@glassdigital.co.uk
@GlassDigitalLTD
Photographed at Crowne 
Plaza Newcastle – 
Stephenson Quarter
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FOOD & DRINK 
Business lunch

The area behind Newcastle Central 
Station has, for a while now, been the 
destination for foodies one weekend 
a month at The Boiler Shop Steamer, 
where you can gorge yourself on 

exciting street food from around the globe - as long 
you don’t mind eating standing up and with slightly 
stinging eyes from the smoky atmosphere.

But with the recent opening of the Crowne Plaza 
Newcastle -Stephenson Quarter, just a stone’s throw 
from The Boiler Shop, comes the promise of fine 
feasting in more congenial surroundings.

The hotel’s restaurant is Hawthorns, situated in 
the vast atrium of the stylish, mid-century inspired 
hotel. 

Hawthorns’ menu has been created by head chef 
Chris Wood (previously at Apartment Group and 
Alnwick Castle) whom my two colleagues and I 
met when we visited the hotel last month.

Chris describes the menu as ‘Northern British 
cuisine’, with key ingredients sourced from 
Northumberland and North Yorkshire.

There is a combination of fine dining dishes and 
heartier fare as well a menu of smaller plates and 
sandwiches.

After chatting with the affable and clearly 

passionate Chris, we decided that we should leave 
our choices of dishes to him.

What followed was a fine gastronomic journey of 
the very best produce from around the region.

Highlights of the meal were the onion bhaji 
Scotch egg (a cheeky take on the Indian and 
English classics with a beautifully cooked egg and 
mild curry flavours) and the wonderfully tender 
North Yorkshire venison saddle. 

Dessert proved a real treat, too, with classic 
combinations such as chocolate, toffee and banana, 
and apple and blackberry on show.

As Chris told us, he doesn’t want to offer 
anything too adventurous or ‘off the wall’. 
Instead he has concentrated on classic flavour 
combinations. 

Clearly, Chris knows how to handle those 
combinations. Given the culinary freedom often 
denied chefs in many chain hotels, his menu exudes 
culinary flare but is also mindful of the diverse 
clientele expected at Crowne Plaza Newcastle. And 
what may be lacking in innovation and challenging 
flavours, Hawthorns makes up for with tasty, well-
presented dishes and exceptional service.

I expect this restaurant will be frequented by as 
many Tynesiders as guests to the hotel.

HAWTHORNS 
Crowne Plaza Hotel – 
Stephenson Quarter
Hawthorn Square
Forth Street
Newcastle
NE1 3SA
0191 562 3333 

www.crowneplaza.com/
newcastle 
@HawthornsNCL

i

North East Times hits the newest hotel in town to sample 
Hawthorns at Crowne Plaza Newcastle - Stephenson Quarter

HAWTHORNS
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Seared North Sea 
scallops 

Herb crushed heritage potatoes 
with Jerusalem artichoke 

velouté

£10 

Corn-fed chicken 
breast  

Saffron fondant potato, squash 
puree, wild mushrooms, leeks 

and chervil sauce 

£16 

Dark chocolate 
truffle pave  

Salted caramel popcorn, banana 
and custard 

£9 

Pork pie 
(from Small Plates menu) 
Turnbull’s pork pie, pulled ham 

and Doreen’s black pudding 
press, mortadella, onion jam and 

Geordie Bakers’ bread
 £8

Toon Ale battered 
cod fillet   

Twice-cooked skin-on chips, 
crushed peas, curry and gherkin 

mayo  

£14 

White chocolate and 
mascarpone mousse  

Blood orange salad and bitter 
chocolate crack 

£7 

Onion bhaji 
Scotch egg  

Roti bread, coriander and chilli 
dressing 

£6 

North Yorkshire 
venison saddle  

Ox cheek and smoked bacon 
suet pudding, Pan Haggerty, 

confit beetroot and onion purée 

£24 

Deconstructed
cheesecake  

Apple and blackberry gel and 
granola crumb 

£6 

Comparison:

MPW STEAKHOUSE 
BAR & GRILL 
NEWCASTLE 
MPW Steakhouse Bar & Grill, 
located at Hotel Indigo on 
Fenkle Street in Newcastle 
city centre, offers the 
chance to sample cooking 
overseen by Marco Pierre 
White, the first chef in the 
world to be awarded three 
Michelin stars. You’ll not 
find Michelin-standard food 
here; instead, good-quality 
informal dining with a focus 
on top-notch steaks. 

www.mpwrestaurants.co.uk 

HOTEL DU VIN BISTRO 
NEWCASTLE  
Like Hawthorns, Hotel du 
Vin’s bistro in Newcastle 
enjoys a degree of freedom 
when it comes to its 
cooking (although mainly 
through the specials menu). 
Rustic seasonal cooking is 
combined with a substantial 
wine list, all within the 
historic former headquarters 
of the Tyne Tees Steam Ship 
Company. 

www.hotelduvin.com/
newcastle  

WINDOWS ON 
THE TYNE 
Arguably the most 
impressive location of any 
hotel in Tyneside, Hilton 
NewcastleGateshead 
offers quality dining 
and impressive views of 
the River Tyne. Informal 
sandwiches and burgers can 
be enjoyed at Windows On 
The Tyne Bar, or breakfast, 
an á la carte menu and an 
inclusive dinner menu are 
served in the Windows on 
the Tyne Restaurant. 

www.hilton.com/newcastle 

THE BRIDGE 
BRASSERIE 
The Bridge Brasserie 
located within The Vermont 
Hotel (currently undergoing 
a major refurbishment) 
promises ‘decadent dining 
in the heart of the city’. The 
fine dining lunchtime and 
evening menus have a focus 
on classic French cooking. 

www.vermont-hotel.com

Starters:

Mains:

Desserts:
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Having completed a merger in 
February 2015, Gale and Phillipson 
(the company which formed 
between Easy Gale & Philllipson 
and Jonathan Fry PLC) is already 

underway with exciting expansion plans by 
widening their distribution channels in England.

The ambitious firm aims to accrue at least £1.5 
billion funds under management within five years 
through acquisition and organic growth. 

With offices already in London, Northallerton, 
Newcastle and Richmond, an appointed 
representative firm in Newton Aycliffe and one in 
Surrey, the firm is on track for further expansion 
with the recent announcement of an exciting 
acquisition of Dunelm Insurance Brokers.

The group provides independent advice and 
a range of wealth management services. These 
include financial planning advice, discretionary 
investment management, advisory investment 
management, mortgage advice, corporate financial 
advice and the industry-leading Dynamic Cash 
Management service.

David Carr, the chief executive officer, says: “We 
have a long history of helping our clients create 
and protect their wealth, and we’re committed 
to finding innovative solutions to their financial 
planning needs.

“The Gale and Phillipson story dates back to 
1905, but our most exciting days are ahead of us. 
We’re keen to pursue growth opportunities and 
continue to develop financial services which are 
designed to meet both simple and complex client 
needs and react to situations as they develop, while 
creating and protecting clients’ wealth.”

THE DASH FOR PENSION FREEDOMS

With an increasing proportion of individuals 
wanting to have detailed conversations with 
qualified financial advisers about their pension 
freedom options, the firm is continuing to work 
with new clients to help them better understand 
their options and tax implications and help them 
to make the right decisions, without rushing in.

Simon Davis, wealth planning adviser in 
Newcastle, says: “The new pension freedoms are 
great news for savers, with more flexibility and 
options for retirement now available. However, the 
freedoms also come with a level of risk. There are 
four things I’d initially recommend a client add to 
their checklist and consider carefully alongside any 
decision they make about how they’ll receive their 
pension income:

1.  Make sure you factor in, but don’t overestimate, 
your state pension;

2. Don’t underestimate your lifespan;
3. Consider tax carefully;
4.  Work out what you want to do with your 

money, rather than just trying to get the highest 
amount.”

Simon continues: “There is no better aid to a 
happy retirement than clearly planning how you 
want to spend your money: the things you want to 
buy, the experiences you want to have, the family 
you want to help.

“Once you have planned what you want to do 
with your retirement, money decisions become 
much easier. Think about whether accessing 
your pension through the new pension freedom 
arrangements will actually help you get to where 
you want to go in your retirement. This is arguably 
the most important question for retirees to attempt 
to answer.”

FINANCE 
Gale and Phillipson

The financial planning and management company is growing and helping clients plan 
for retirement

GALE AND PHILLIPSON TEES 
OFF WITH NEW GROWTH PLANS 

GALE AND PHILLIPSON 
Photo: Simon Davis

www.galeandphillipson.co.uk 
enquiries@galeandphillipson.co.uk 
Newcastle office 0191 2299722 
Northallerton office:
01609 760960

i

“The new pension 
freedoms are great news 

for savers, with more 
flexibility and options for 

retirement.”
- SIMON DAVIS
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Time and time again we see business 
owners, in particular, developing 
brands that are an extension of them. 
It stands to reason as most businesses 
begin as a very personal endeavor. 

And when a new business owner has little or no 
marketing experience, they often default to the 
voice they’re most familiar with ... their own.

For the most part, this strategy (or lack thereof) 
works short term; a new business owner’s passion 
and enthusiasm can draw in clients and develop 
the business. 

But as years can go by, promising businesses 
that originally experienced high growth can start 
to plateau. Marketing managers and sometimes 
marketing teams are drafted in to help push the 
business to the next level. A small fortune is spent 
on glossy brochures, ad campaigns and the latest 
in web design, but still you have a brand focused 
on your company. 

If this sounds familiar then its time to test 
a different approach, focused mainly on the 
requirements of your buyer. Instead of jumping 
straight in with generic facts such as when your 
company formed, where you’re based, number of 
employees or a long list of products and services, 
instead spend time defining the obstacles your 
buyer faces. Show them that you understand their 
very specific needs and address their challenges 
with whatever it is you’re selling. 

Whether you’re an owner manager or a 
marketing manager, its crucial you strategically 
consider the following before starting your next 
branding project, be it a new brand, re-brand or 
brand refresh:

Clearly define your buyers: Gather key 
information through a buyer persona profiling 
exercise. This will help you accurately and 
effectively create an identity and core messaging 
aimed directly at the people who are most likely to 
buy your goods or services.

Set fundamental brand values with your buyers 
in mind: What do they need and expect from 
a company such as yours, both rationally and 
emotionally?

Ensure consistent execution of your identity 
and key messaging: Work with a creative agency 
that not only produces beautifully executed design, 
but that also works hard to understand your sales 

and marketing objectives. Your creative agency 
should be ready and willing to get to know your 
buyers as well as you do, and able to advise on the 
ways in which to do this.

Determining these buyer-focused branding 
factors is a great way to begin down the path of 
developing a truly effective brand your buyer’s 
trust and what to engage with, and a brand that 
shows you a return on the time and money you’ve 
invested into it over the years.

MEDIA
Unwritten Creative  

One of the most important lessons you can learn about branding is that it’s not really about your 
brand; it’s all about your buyer, says Amy Jackson, director of Unwritten Creative

IT’S NOT ABOUT YOU

UNWRITTEN CREATIVE  
www.unwrittencreative.co.uk
0191 300 8550 
@UnwrittenC

i



54

Photo 1:
Simon Davis (Gale & 
Phillipson)

Photo 2:
Left to right: Steve 
Walker (Cambridge 
Global Payments), John 
Armstrong (NorthSea 
Logistics), Terry Walker 
and Eric Steadman (Blyth 
Golf Club)

Photo 3:
Left to right: Neil Gattiss 
(King Design), Kim Moore 
(Focus), Paul Bain (Gale 
& Phillipson) and Rico 
Liverani (DCS Payroll)

Photo 4:
Left to right: Kilian Coyne 
(GEC), Alan Metcalfe 
(Zenith People) and 
Adam Henderson (Gale & 
Phillipson)

Photo 5:
Left to right: Eddie 
Tracey (Dunhelm 
Insurance Brokers), Kate 
Speed (Robert Sinclair 
Associates) and Mark 
Bidetti (GEC)

Photo 6:
Left to right: Simon 
Springall (Edge Ahead 
Landscaping), Simon Davis 
(Gale & Phillipson) and Jeff 
Jamison (All) 

Photo 7:
Left to right: Phillip Pugh 
(Adept), Michelle Pugh 
(Adept), Fred Parkes (IP 
Group) and Brad Patchcott 
(Ecusol Enviromental)

i

6

4

2

1

5

3

7

A Gale and Phillipson charity golf day, at Ramside Golf 
Club, has raised hundreds of pounds for the Calvert Trust 
Kielder.
Overall points winner and top spot on the day was won 
by Mark Bidetta from Green Energy Consulting, spot 
prize for longest drive went to Neil Gattis from King 
Design, and closest to the pin went to Adam Henderson 
from Gale and Phillipson

GALE PHILLIPSON 
GOLF DAY

EVENTS
Gale Phillipson
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The launch of a new business 
networking site for decisions makers, 
Exclusive, took place at the Baltic Centre 
for Contemporary Art last month. 
Guests received a free prize draw ticket 
with the top prizes including a seven-
day trip at a luxury resort in Thailand, 
and a private castle for the night.  
The next event, Exclusive Black Tie 
Christmas Takeover at The Glasshouse, 
Newcastle, is on December 10  

EXCLUSIVE 
LAUNCH

EVENTS
Exclusive



56

Employee engagement is one of the 
hot topics in business right now. 
More than ever, organisations are 
recognising that they must get even 
better at engaging their workforces if 

they are to outperform the competition.
The stats from several large UK studies tell us 

that on average, only a third of your workforce is 
engaged - enough to leave a knot in the stomach of 
most business leaders. 

Organisations that are successfully engaging 
more of their people are reaping the benefits 
because higher employee retention, improved 
customer satisfaction, reduced sickness and 
absenteeism, heightened productivity and 
increased levels of innovation all translate into 
sustainable financial growth.

The bottom line is that employee engagement 
needs to be on your agenda at the very least. 

You need to measure it, understand it 
and improve it. So cue the annual employee 
engagement survey ...

For a long time, the annual employee 
engagement survey has been a valuable tool in 
helping to create dialogue, surface problems, 
launch ideas and provide employees with the voice 
they’ve more than often wanted. 

Yet so many of us have a love/hate relationship 
with annual engagement surveys because for every 
pro there seems to be a con: the main perpetrators 
being that they’re slow, they’re unwieldy and can 
often fuel employee apathy.

The alternative is Hive.HR; our cloud-based 
software platform that anonymously micro-
surveys your employees once a week, every week.

Think of Hive.HR as an agile, common sense 
approach that meets the needs of today’s fast 
moving modern business. 

For starters, micro-surveys are a big win 
for employees because Hive.HR provides 
a mouthpiece that enables them to have a 
permanent, anonymous voice. There’s a greater 

propensity for employees to offer insightful, 
comprehensive responses when there is just one 
question. 

By collecting the data in small chunks – 
Hive.HR makes it easier for internal comms, 
HR professionals and leaders to absorb and 
communicate information effectively.

Real impact is made when the insight generated 
from focused, responsive questions leads to 
focused, timely action. When transformational 
engagement happens like that, it starts to become 
part of your culture.

RECRUITMENT 
Hive HR

John Ryder, founder and managing director of Hive.HR, which launches in November, 
is calling time on the annual employee engagement survey

RIP - ANNUAL 
EMPLOYEE SURVEY

HIVE HR 
Hive.HR launches this month

www.hive.hr 

i

“so many of us have a 
love/hate relationship 

with annual engagement 
surveys because for 

every pro there seems 
to be a con: the main 

perpetrators being that 
they’re slow, they’re 

unwieldy and can often 
fuel employee apathy.”

- JOHN RYDER
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The business, located at Metro Riverside 
Park in Gateshead, specialises in 
recruitment of engineering, human 
resources, finance and commercial 
personnel, across a number of sectors. 

Established in 2011, The company is owned and 
managed by directors Nina Robison and Elaine 
Jordan, who between them have more than 30 
years’ experience in the recruitment sector. 

They have created a thriving recruitment 
company that offers an exceptional service to 
candidates and clients, which is both supportive 
and ethical. The approach has paid off as over the 
past four years, Extension Recruitment has built 
a strong reputation, based on this founding ethos 
and enjoyed rapid growth as well as achieving 95 
per cent repeat business year on year. 

Nina and Elaine have consequently expanded 
the team to five to ensure the high standards of 
service are maintained. New additions include 
Louise Ash as office manager and resourcer, Sarah 
McKenna as HR recruitment specialist and Abbey 
Hull, who has recently joined as an apprentice 
administrator.  

Together, the five-strong team have created a 
warm and friendly working environment, which is 
often commented on by clients and candidates. 

Nina says: “We are thrilled that Louise, 
Sarah and Abbey have chosen to join Extension 
Recruitment as the business enters its fifth year of 
trading. “Extension Recruitment has recently won 
a number of exclusive contracts and are planning 
to continue to expand our team with the addition 
of experienced and committed consultants and 
support staff who share our values and philosophy 
of commitment to our candidates and clients.” 

“Elaine and I have a strong commitment to 
flexible working and offer a very supportive culture 
coupled with a superb working environment 
that includes parking, an on-site café and gym”. 
“Extension Recruitment operate as an extension of 
our clients business. It’s all about open and honest 
communication, sharing our market knowledge 
and going the extra mile to deliver against a given 
brief  in order to complement the businesses we 

support.” 
In addition to expanding the team, Extension 

Recruitment have recently launched a new website 
www.extensionrecruitment.com  in conjunction 
with Climb Creative. This new digital platform will 
help Extension Recruitment extend its services to 
new candidates and clients, with Nina and Elaine 
looking to expand the company further in the 
coming months and years.

RECRUITMENT 
Extension Recruitment 

Extension Recruitment is celebrating a number of key milestones in the company’s four-year history

CONNECTING YOU TO 
THE RIGHT PEOPLE 

EXTENSION RECRUITMENT 
Extension Recruitment specialises in engineering, 
human resources, finance and commercial 
personnel positions

www.extensionrecruitment.com 
enquiries@extensionrecruitment.com
0191 493 7030

i



59

http://www.spirehealthcare.com/washington/


60

PROPERTY
Dobsons Estate Agents

Dobsons Estate Agents opened its first 
office at Number One Broadway 
in Darras Hall, Ponteland, in 2002 
and has since established a firm 
stronghold in one of the North East’s 

most sought-after postcodes, thanks to its extensive 
knowledge of the area and personal, 24-7 service. 

The firm was established by mother-of-four, 
Lynn Dobson, who followed in her father’s 
entrepreneurial footsteps. Fred Dobson was the 
founder of the Ponteland-based Dobsons Sweets, 
which grew to be one of the largest family-owned 
confectionery manufacturers in the UK.

Although Lynn is still involved in the estate 
agency, she has now handed over the day-to-day 
running of the company to her daughter, Helen 
Nicholson. Her other daughter, Mary-Kate Mallon, 
is also employed within the company.  

Helen is a business graduate from De Montfort 
University and also obtained a masters in marketing 
from Northumbria University, before joining the 
family business.  

As its company director, Helen is currently 
spearheading the growth plans for Dobsons Estate 
Agents in order to extend the company’s reach 
in the North East. The first phase was completed 
recently with the opening of a new office on 
Downhill Road in Hillheads Estate, Westerhope, 
which will provide residential sales and lettings in 

and around the area.
Helen said: “For me it was a natural progression 

to become part of the family business. I’ve seen 
mum put her heart-and-soul into building a strong 
brand and successful business and I’m very excited 
to be leading on the next chapter in our journey.

“We have been looking at expanding for a long 
time but, being a proud family-run business that 
goes above and beyond for our clients, we knew it 
was something that couldn’t be rushed. 

“We identified a prime location in Westerhope 
and with the property market beginning to pick up, 
we felt that now was the right time to move forward.

“We have a very experienced and knowledgeable 
team at Dobsons Estate Agents and everyone is 
fully committed to making the Westerhope office 
as successful and as well-known as our Darras Hall 
office.”  

Lynn Dobson added: “When I established the 
business, I had a clear vision to offer an exceptional 
level of service to our clients and I’m glad to see that 
Helen has embraced this ethos and is carrying it on 
as our brand expands.”

The firm has also boosted its team with the 
appointment of a new apprentice, Abigail Carleton.  
And as expansion plans continue, they will be 
looking to build the team at Dobsons Estate Agents 
further with a range of new positions. 

Well-established, Ponteland-based, Dobsons Estate Agents is extending its reach by opening a 
second office in Westerhope, and taking on new staff

A NEW CHAPTER FOR 
FAMILY-RUN ESTATE AGENTS

DOBSONS ESTATE 
AGENTS 
Dobsons Estate Agents offers 
sales and lettings services from 
its offices at One Broadway, 
Ponteland, and Downhill 
Road in Hillheads Estate, 
Westerhope.

01661 872 111
enquiries@
dobsonsestateagents.co.uk 
www.dobsonsestateagents.
co.uk

i
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Photo 1:
Richard Swart (NECC) 
addressing the audience

Photo 2:
Left to right: James 
Ramsbotham (NECC), 
David Coppock (UKTI) and 
Thomas Mketelwa (eThekwini 
Municipality)

Photo 3:
Left to righ: Kuseni Dlameni 
(Massmart), Richard 
Swart (NECC) and James 
Ramsbotham (NECC

Photo 4:
Left to right: James 
Ramsbotham (NECC), HE 
Judith Macgregor (High 
Commissioner of the United 
Kingdom to South Africa) and 
Richard Swart (NECC)

Photo 5:
Members of the 20+ 
delegation from South Africa, 
including Deputy Mayor of 
Ethikwini Municipality

Photo 6:
Left to right: Ntoshane 
Mohlamonyane, Professor 
Chris Mullard (South 
Africa Honorary Consul), 
Cllr Nomvuzo Shabalala 
(eThekwini Municipality) 

Photo 7:
Left to right: Angela Hamil-
ton (Newcastle City Council), 
Richard Swart (NECC), Tho-
bile Mazibuko (South African 
High Commission), Jacob 
Mothopeng (South African 
High Commission) and David 
Coppock (UKTI)
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NECC, UKTI and Newcastle City Council welcomed South 
African business delegates to a special trade and cooperation 
conference at Newcastle Civic Centre on October 1.
Leading business people and high-profile dignitaries, 
including the South African High Commissioner, attended 
the event, ahead of South Africa’s Rugby World Cup game 
against Scotland at St James’ Park

NORTH EAST ENGLAND AND 
SOUTH AFRICA TRADE AND CO-
OPERATION CONFERENCE

EVENTS
NECC
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INTERVIEW
Steve Harper

Business ideas that arise from blokes 
sitting in pubs rarely come to fruition 
but for ex-Newcastle United and Hull 
City goalkeeper Steve Harper, the pub 
was exactly where Oddballs Apparel 

Limited was conceived.
Steve and his friends (Richard Metcalfe, founder 

of a sportswear company and ex-international 
rugby player, and Paul Varley, distinguished 
business leader and former chief executive 
of Newcastle Falcons Rugby Club) were avid 
participants in a weekly pub quiz. 

Some weeks it was lime and soda and the 
questions were taken seriously; sometimes a few 
pints turned into a couple of bottles of wine and the 
dedication to the quizmaster lapsed.

It was on one of these more lubricated nights 
that the three men began talking about possible 
business ventures together. And while most pub-
based ideas dissipate as the effects of the alcohol 
wear off, Steve, Richard and Paul’s desire to create 
a company that utilised their business acumen and 
extensive network of contacts - while also having a 
charitable element - only grew stronger.

After weeks of discussion, they came up with 
Oddballs, a range of vibrantly patterned boxer 
shorts and underwear, for men and women, 
available online. 

An extra incentive to ditch the black, white or 
grey boxers was that Oddballs would donate 10 per 
cent of each sale to help combat testicular cancer. 

The website (www.myoddballs.com) launched 
in 2014, and with celebrity endorsements from 
the likes of Alan Shearer and Mike Tindall, word 
quickly spread. 

Oddballs Apparel Limited is expected to 
turnover £750,000 by the end of the year and the 
company has already made its first charitable 
donation. 

Steve, Richard and Paul are now looking to 
grow the company by expanding into flip-flops, 

swim shorts and rugby tops, and are in talks with 
major retailers. Their aim is to achieve £3 million 
turnover by 2017 and a recent investment of 
£225,000 awarded by NEL Fund Managers Limited 
should help them to reach that goal.

The three men are also in the process of creating 
The Oddballs Foundation, and have recently begun 
working with men’s health charity Movember.

Oddball’s founders want to raise awareness of 
testicular cancer and, as of next month, each pair 
of Oddball boxers will have a ‘check yourself ’ guide 
on its packaging.

Steve reveals: “We’ve already had someone 
get in touch who saw one of our campaigns and 
subsequently found something which turned out 
to be testicular cancer. It’s been diagnosed at the 
earliest possible time and his prognosis is good. For 
me, that’s worth all the money in the world.”

The success of Oddballs means that Steve 
is always on the lookout for his next business 
opportunity, and he was recently offered a stake in 
a digital sex toy company. 

“I think I’ve built up quite a respectable 
reputation so I politely declined - even though the 
business plan looked very attractive,” he says with 
a grin.

But the goalkeeper from Easington, Co Durham, 
who made 277 appearances for six professional 
football clubs over his career, isn’t finished with 
sport yet. 

Steve has his Level 4 UEFA A coaching 
licence and will be a fully qualified youth coach 
by Christmas. He is also one of only a few ex-
professional footballers who is a qualified referee, 
and is a regular pundit on television and radio. 

“Having been in football for 22 years, the natural 
progression is into coaching,” Steve reflects. 

“People have talked to me about management, 
which is a long way off, but it does appeal. That 
said, the business world appeals to me, too.

“Right now, I’m keeping my options open.”

Former Newcastle United goalkeeper Steve Harper talks to North East Times about pub quizzes, 
pants and possible football management

Photography:
Christopher Owens

Words:
Alison Cowie

THE GLOVES ARE OFF 

STEVE HARPER
Steve Harper owns a 25 
per cent stake in Oddballs 
Apparel Ltd which offer 
mens, womens and youth 
boxer shorts, underwear and 
accessories, while helping 
raise funds and awareness 
to combat testicular cancer.

www.myoddballs.com
@myoddballs

Photographed at Crowne 
Plaza Newcastle – 
Stephenson Quarter
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Photo 1:
Left to right: Arthur 
Hodgson (NECC), Alex 
Purvis (Pink Label Mar-
keting) Nevil Tynemouth, 
(New Results Training) 
and Lucy Newton (Forever 
Living)

Photo 2:
Guest using the new app

Photo 3:
Guest using the new app

Photo 4:
Left to right: Phillip 
Penalune (iResources), 
Peter Mallon (North East 
Times), Michael Dunn 
(Gospelware) and Steve 
Southern (Dimasoft)

Photo 5:
Left to right: Charlie 
Stelling (Dimasoft), 
Ashleigh Dunn (Dimasoft) 
and Katie White (Synthesis 
IT)

Photo 6:
Nevil Tynemouth (New 
Results Training)

Photo 7:
Left to right: Matt 
Hulbert (Ojee Golf), Paul 
Hulbert (Ojee Golf) and 
Alan Watson (Watson 
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Business networking specialists, The Mussel Club, invited guests to The Biscuit Factory last month 
for the launch of its new app.
Attendees enjoyed a two-course meal and a speech on building your network from director at 
New Results Training, author and sales training expert, Nevil Tynemouth

OFFICIAL LAUNCH OF THE 
MUSSEL CLUB APP

EVENTS
The Mussel Club
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Photo 8:
Left to right: Paul Wales 
(1plus2travel.com), Richard 
Young (North East Design 
Consultants), Michael Cart-
er (Mojo People), Allena 
Clarke (Westray Recruit-
ment Service) and Bob Ev-
ans (React Accountancy)

Photo 9:
Guest using the app

Photo 10:
Nevil Tynemouth (New 
Results Training)

Photo 11:
Left to right: 
Audrey Barton (2B 
Communications), Scott 
Rowland (Precept),
Allan Smith (Trust Print) 
and James Barton (2B 
Communications)

Photo 12:
The Mussel Club app 
launched last month
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http://www.safc.com/hospitality-and-events
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seeing red
Photography: Christopher Owens

Model: Holly Coates Mcdowell @ Tyne Tees Models
Hair & Make Up: Shaun Lavender

Stylist: Haley Blades @ JulesB

All items available at JulesB & www.julesb.co.uk
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Coat: Creenstone Estina Wool 
Coat - £284.99

Jumper: Kenzo Roll Neck 
Stripe Jumper - £294.99

Leggings: Dom Goor Classic 
Leather Leggings - £599.99

Slip-on trainers: Ash Karma 
Mock Croc Trainers - £158.99

Bag: Sophie Hulme Mini Tote 
Bag - £649.99
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Blazer: Vivienne Westwood 
Anglomania Tartan Rockabilly 
Jacket -  £454.99

Shirt: Vivienne Westwood 
Anglomania Habotai Silk 
Drape Shirt - £234.99

Skirt: Vivienne Westwood 
Anglomania Tartan Trail Skirt 
- £289.99

Socks: Paul Smith Accessories 
Multi Pattern Socks -  £16.99

Shoes: Senso Taffy Cut-out 
Heels - £189.99

Bag: Vivienne Westwood 
Accessories Frilly Snake 
Bowling bag - £194.99

Gilet: Velvet Draped Shearling 
Waistcoat - £209.99

Jumper: Kenzo Roll Neck 
Stripe Jumper - £294.99

Leggings: Dom Goor Classic 
Leather Leggings - £599.99

Boots: Le Pepe Over Knee 
Suede Boots - £294.99

Bag: Alexander Wang Rockie 
Matte Leather Bowling Bag - 
£629.99
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Fedora: Bailey Rathbone 
Fedora - £91.99

Cape: La Mericaine Reversible 
Lumberjack Wool Cape - 
£284.99

Belt: Nanni Ornate Buckle belt 
- £94.99

Jeans: J Brand Maria Bootcut 
Jeans - £239.99

Boots: Senso Tula Pointed 
Ankle Boots - £214.99
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ARTS INTERVIEW
Lumiere Durham 

Pictured above:
1.26 will float about the River Wear with visitors able to manipulate its pattern and 

colours with a specially designed app. Image © Janet Echelman/Studio Echelman

Top right:
Helen Marriage, director of Artichoke.

Right:
CLOUD made from 6000 lightblubs. Image © Caitlind r.c. Brown & Wayne Garrett

PHANTASMAL FOG, FLOATING NET SCULPTURES, A COLOSSAL WHALE 
AND THE STORY OF THE BIRTH OF THE UNIVERSE WILL BE ON SHOW AT 
THIS YEAR’S LUMIERE DURHAM, WHICH TAKES PLACE NOVEMBER 12-15. 
ARTICHOKE IS THE CREATIVE COMPANY TASKED WITH PUTTING ON THE 
LARGE-SCALE URBAN LIGHT FESTIVAL. ITS DIRECTOR, HELEN MARRIAGE, 
TALKS TO NORTH EAST TIMES

DAZZLING DURHAM
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TELL ME ABOUT LUMIERE DURHAM 2015 
AND HOW IT BUILDS ON PREVIOUS 
YEARS …

It’s just as complicated and ambitious in terms 
of the scale. This year, the programme is pretty 
extraordinary and a lot of projects involve the 
local community. We are also using spaces that we 
haven’t used before, such as down on the riverside. 
This is so that everyone isn’t trying to get into the 
centre of Durham city at the same time. 

WHAT ARE YOU MOST LOOKING 
FORWARD TO SEEING?

Lumiere Durham is about a whole family of pieces 
which come together so it’s hard to choose between 
them. It would be like choosing between your own 
children! 

WHAT DO YOU WANT PEOPLE TO TAKE 
AWAY FROM AN ARTICHOKE EVENT? 

Unlike most arts organisations, Artichoke works 
in outdoor places and is interested in attracting 
the broadest possible audience. Our aim is to use 
artists to transform a very familiar environment or 
landscape. For Lumiere Durham, we transform the 
city centre in the hope that people who experience 
it are somehow transformed and they leave feeling 
different about the place. 

WHAT ARE THE MAIN CHALLENGES OF 
PUTTING ON A LARGE-SCALE OUTDOOR 
EVENT?

The main challenge in Durham is how popular it 
has become. The city centre is very small and was 
essentially build to keep people out, whereas we’re 
inviting people into the city in large numbers. The 
challenge for us is always to create a programme 
and then work with the local authority and the blue 
light services to ensure a safe environment for the 
public. 

HOW LONG DOES IT TAKE TO PUT ON AN 
EVENT SUCH AS THIS?

We are already the next planning Lumiere Durham 
[2017]. We’re putting ideas together and then a 
few months after the 2015 event ends, we’ll start 
making arrangements. A lot of work goes into every 
Lumiere Durham. For instance, this year we’re 
doing a piece with students from Durham Sixth 
Form Centre who have been working with artists 
from New Zealand, over Skype. The artists have 
been steering the students in a certain direction, the 
results of which come together at the festival. It’s 
been months and months of work beforehand. 

DO YOU HAVE A FAVOURITE ARTICHOKE 
EVENT?

The one we are most known for is one of our first 
events because it was such an incredible thing for 
a tiny company to do. It was called The Sultan’s 
Elephant [a giant mechanical elephant and girl, 
created by French theatrical magicians Royal de 
Luxe, in 2006]. The BBC said that a million people 
turned up in central London to see it. To have 
that kind of audience for your first event is pretty 
amazing. 

IS THERE ALWAYS A PRESSURE TO DO 
SOMETHING BIGGER AND BETTER EACH 
TIME?

Normally our work is at one-off events so the 
audience isn’t judging us on previous years. Durham 
is the only place we return to and were that pressure 
comes from the public. There’s an internal pressure 
within Artichoke, too. We want to do things that 
are unique and that other people wouldn’t choose 
to do. We’re always wanting to achieve a level of 
amazement.

LUMIERE DURHAM 
2015 is the fourth Lumiere 
Durham and takes place 
during the UNESCO 
International Year of Light.

www.lumiere-festival.com
@lumieredurham

i
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ARTS
Culture In

OUR PICKS OF THE LATEST BOOKS, DVDS, MUSIC AND TELEVISION TO ENJOY AT HOME

CULTURE IN 

CD: MERCURY REV
American alternative rockers, Mercury Rev, spent two 
turbulent years in the studio to record The Light In You, 
their eighth studio album. The result is a mix of uplifting 
kaleidoscopic arrangements with more muted, reflective 
tones, in a record that is the critically acclaimed band’s first 
entirely self-produced and recorded album.

www.mercuryrev.com

TV: SHERLOCK SPECIAL
You may have to wait until Christmas to see the hugely 
anticipated Sherlock Special, but you can whet your appetite 
now by watching the trailer online. This latest instalment 
transports Benedict Cumberbatch’s Sherlock Holmes and 
Martin Freeman’s Dr Watson back to Victorian times, where 
the iconic pair face another seemingly impossible case. No 
mobile phones to help them this time round.

www.bbc.co.uk/iplayer

DVD:
MAD MEN SEASON 
SEVEN, PART TWO
Enjoy the sophisticated 
antics of Don Draper et al 
for the last time with the 
release of the second part 
of the final season of Mad 
Men on DVD and Blu-ray. 
It’s the 1970s now and 
perhaps the show had to 
end before we saw the 
enigmatic Don disco 
dancing. This final good-
bye should be viewed with 
a glass of hard liquor on 
your hand at all times.

www.amazon.co.uk

BOOK:
THE HEART GOES 
LAST
Margaret Atwood’s latest 
novel, The Heart Goes 
Last, tells the tale of Stan 
and Charmaine. The pair, 
who are living in a car 
and surviving off tips 
from Charmaine’s bar 
job, chooses to sign up 
to the Positron Project, a 
social experience where 
they spend one month in 
a suburban paradise and 
one month in a prison cell 
– with darkly comic results.

www.bloomsbury.com
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ARTS
Culture In

ARTS AND CULTURAL HIGHLIGHTS FROM AROUND THE REGION THIS MONTH

CULTURE OUT 

ART: HANNAH COLLINS
The Baltic Centre for Contemporary Art is currently presenting 
the work of British artist Hannah Collins. Hannah, who was 
nominated for the Turner Prize in 1993, is known for her large 
unframed photographs and installations. This exhibition 
showcases the artist’s explorations of cultural space and social 
history.

Until Jan 10
www.balticmill.com

FILM: STEVE JOBS
The latest biopic of the pioneering founder of Apple has 
anticipation reaching a fever pitch thanks to an Aaron Sorkin 
script and Danny Boyle directing a stella cast including 
Michael Fassbender, Kate Winslet, Seth Rogen and Jeff 
Daniels.
Steve Jobs is a film that promises an intimate portrait of a 
man at the epicentre of a technological revolution and is 
based on the best-selling biography by Walter Isaacson.

Out November 13 
www.stevejobsmovie.co.uk

THEATRE: THE NUTCRACKER
Northern Ballet’s presentation of The Nutcracker at 
Newcastle’s Theatre Royal in November will definitely get 
you in the Christmas spirit. Performed to Tchaikovsky’s score, 
played live by Northern Ballet Sinfonia, David Nixon’s version 
of this classic tale promises to bring a new style of magic to 
modern audiences. 

Nov 10-14
www.theatreroyal.co.uk

MUSIC:
THE TIGER LILLIES 
The songs of Cole Porter, 
one of America’s all-time 
great songwriters, will be 
given a macabre twist 
thanks to reworkings 
by The Tiger Lillies. The 
cult avant-garde musical 
trio brings elements 
of cabaret, vaudeville 
and punk together and 
presents familiar songs in 
a fashion that has been 
described as haunting and 
hypnotic. 

November 20
www.sagegateshead.co.uk
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RECIPE OF THE MONTH
Hotel du Vin

A HEARTY CASSEROLE OF WHITE 
BEANS, CONFIT DUCK, SMOKED 

TOULOUSE SAUSAGE AND PORK 
BELLY, FROM HOTEL DU VIN & BISTRO 

NEWCASTLE

INGREDIENTS (serves 8)
1 tin haricot blanc 

1 tblsp tomato purée
2 ltr white wine

1/2 tin chopped tomatoes (drained)
4 carrots

1 leek
4 onions

4 celery sticks
1 bulb garlic

100g rosemary and thyme
1.5 l beef stock

4 confit duck legs (cut into two)
2 portions cooked pork belly, skin off

4 Toulouse sausage (poached and portioned into two)
200g herb breadcrumb and truffle salt

METHOD
•  Sweat off all the veg with the garlic, rosemary and 

thyme, add the tomato purée, cook that out to get rid 
of the bitterness.

•  Add the white wine and cook out until all of the liquid 
is evaporated, then add the chopped tomatoes and the 
stock and bring to the boil.

•  Simmer for 5 minutes, stir in the beans and check 
seasoning.

•  Add the cooked duck, sausage and pork belly, put into 
the serving dish, cover with breadcrumbs and bake in 
the oven for 15 minutes at 180 degrees or until the dish 
is piping hot in the middle.

Classic Cassoulet

HOTEL DU VIN
www.hotelduvin.com
0191 389 8628
info.newcastle@hotelduvin.com
@HotelduVinBrand
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OUT OF HOURS
Food & Drink

There are a number of tasty treats at 
Fenwick new food hall. The renowned 
cheese counter has been enhanced 
by Fenwick joining forces with two 
world-class cheese merchants: Neal’s 

Yard Dairy of London and Northern France-based 
Hennart.

The fresh deli counter has launched a 
completely new range of restaurant quality 
charcuterie, cooked meat, antipasti and terrines, 
while a new hot deli counter offers pulled pork 
sandwiches, hot roast chicken, pies and pastries.

The revamped ambient fine food range offers 
Italian brand Cipriani for balsamic vinegar, 
olive oil, pasta and sauces and London-based 
ingredients company Sous Chef, whose range 
includes Persian Blue Salt, Black Lava Sea Salt and 
Cep Power. 

Daylesford, who produce organic food on their 
farm in Gloucestershire, is also now available at 
Fenwick in the form of fresh ready meals, desserts 
and chutneys. As is Kusmi Tea which will sit 
alongside Ringtons and artisan brand Ouseburn 
Coffee Company.

AN ARRAY OF EXCITING BRANDS IS NOW ON OFFER 
FENWICK’S NEWLY REDEVELOPED FOOD HALL

OUR HEALTH AND FITNESS CORRESPONDENT, KATIE BULMER-COOKE 
SHARES HER FAVOURITE NUTRITIOUS SLOW COOKER RECIPE - WITH A 
ONE-STEP METHOD THAT NO ONE COULD FAIL AT!

FENWICK UNVEILS 
NEW FOOD HALL

THAI STYLE CHICKEN CURRY 

WINE
Build your perfect 
wine cellar

A boutique wine importer and 
retailer has launched a new 
website to help UK customers 
build their own ‘perfect cellar’, 
with a wide selection of 
exclusive, award-winning fine 
wines, from as little as £8.
The online retail platform, 
www.perfectcellar.com, offers a 
selection of wines, champagne 
and spirits with an interactive 
and educational approach. 

Still life imagery helps bring 
the portfolio to life with 
photography illustrating the 
tasting notes of each individual 
bottle.
Perfect Cellar champions 
wines from boutique vineyards 
and low yield estates 
predominantly in France, 
Spain, Portugal and Italy, as 
well as Canada, South Africa 
and New Zealand.
Moez Seraly, founder of www.
perfectcellar.com, said:
“The market is spoiled 
for choice which leads to 
confusion amongst the 
consumers, which has resulted 
in an explosion of mass 
produced, chemical rich wines 
“Perfect Cellar wants to lead 
the way in bringing back 
authentic artisan wines on 
people’s dining table.

THAI STYLE CHICKEN CURRY (SERVES 3-4)

Ingredients:

• Three chicken breasts (diced)
• Two red chillies (finely chopped)
• A green chili (finely chopped)
• An onion (diced)
• A red pepper (chopped)
• A yellow pepper (chopped)
• Two handfuls spinach
• A thumb sized piece of fresh ginger (grated)

• A tin coconut milk
• Juice of half a lemon
• A handful of mange tout
• A pinch rocket salt
• A pinch black pepper
• One tsp cinnamon
• One tsp turmeric

Method: Pop all the ingredients together in a 
slow cooker and you’re good to go!
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http://www.haveliponteland.com/
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INTERVIEW
Guy Wilks

For Guy Wilks and his three brothers, 
a passion for motoring was instilled 
in them from at early age. Their father 
ran a number of petrol garages and 
car dealerships across the North East, 

meaning the brothers were always around vehicles 
and learning how engines worked.

As a child, Guy became obsessed with cars and, 
in particular, rallying.

“From the of age of five it was all I wanted to 
watch on television,” says Guy. “I loved the speed 
and the excitement of it.”

It wasn’t, however, until the age of 19 that the 
rally-obsessed Guy tried the sport. 

He saved up to take his Motor Sports Association 
Rally Licence Assessment Exam, which all aspiring 
rally drivers need to progress in the sport. 

“I was lucky; the tutor on the day was a good 
friend of Colin McRae and straight away he said, 
‘we have to get you competing’.”

In 2000, in his first year of competitive racing, 
Guy became Ford Ka Junior Champion, and was 
offered a contract with Ford.

He became a professional rally driver in 2003 
and over the next eight years competed for teams 
all over world, in the Junior World Championship, 
British Rally Championship and World Rally 
Championship - twice becoming British Rally 
Champion (2007 and 2008).

BISHOP AUCKLAND-BORN GUY 
WILKS IS A DOUBLE BRITISH 
RALLY CHAMPION AND OWNER 
OF KNE, ONE OF THE LONGEST 
AND MOST CHALLENGING GO-
KARTING TRACKS IN THE UK. 
HE HAS ALSO BECOME THE 
ALL-NEW NORTH EAST TIMES’ 
MOTORING CORRESPONDENT. 
HERE, HE TALKS ABOUT 
HOW HIS OBSESSION WITH 
RALLYING BEGAN, HOW HE 
IS ENCOURAGING A NEW 
GENERATION OF DRIVERS, AND 
WHY, FOR HIM, IT’S NOT ALL 
ABOUT SPEED

MOTOR 
MOUTH
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INTERVIEW
Guy Wilks

GUY WILKS
KNE (Karting North East) 
is located at Warden 
Law Motorsport Centre, 
Sunderland, SR3 2PR
0191 521 4050
info@kartingnortheast.com
www.kartingnortheast.com
Follow Guy on Twitter
@GuyWilks

i

In mid-2010, Guy broke his back after a crash in 
the final stages of the Rally d’Italia Sardegna and 
couldn’t drive for two and a half months. The event 
confirmed for Guy the need for him to look beyond 
his professional motoring career and invest his 
earning in a long-lasting business venture (joining 
his brothers who, by then, all had businesses of 
their own). 

Around that time, Karting North East came up 
for sale and Guy purchased the 1.2km go-karting 
track, located just outside Sunderland. 

The purchase proved fortuitous as a move to 
Peugeot unexpectedly curtailed his rallying career. 

“Peugeot had some problems globally,” explains 
Guy. “The company had to cut a lot of their 
activities and rallying was one of them.”

This left Guy with time to develop his karting 
business and over the next three years, he and his 
team at the rebranded KNE worked to create a fun 
yet professional motor racing experience, with 
quality facilities and state-of-the-art machinery.  

KNE, which offers go-karting, 4x4 off-roading, 
Rage buggy rallying, paint-balling, archery and 
tomahawk throwing, is now extremely popular 
with a range of social and corporate groups - 
as well as the next generation of motorsport 
professionals. 

For Guy, encouraging talented young drivers in a 
cost-effective way is important.

“Everyone knows motor sport is expensive and 
so we offer the junior race league and ‘arrive and 
drive’, which enables youngsters to experience 
karting without their parents having to fork out 
thousands of pounds on equipment.”

While KNE continues to thrive, the father of two 
has been enticed back into competitive motorsport 
and, once a month, races for JRM’s Mini team in 
the FIA World Rallycross Championships.

“I’ve never raced competitively on a circuit 
surrounded by other drivers before,” he says. “I’m 
really enjoying it.”

In his most recent role as motoring 
correspondent for North East Times, Guy will be 
putting some of the latest road cars to the test.

And while he talks affectionately about the 
Porsche 911 he owned in his twenties - “it’s the 
only borderline supercar you can use every day” - 
Guy is keen to stress that, for him, it’s not all about 
fast sports cars. 

“I don’t need to drive fast on the road; I get that 
thrill from motor racing.

“I’m really interested in everything that’s out 
there, from practical SUVs to electric cars. These 
past few years, there’s so much coming on to the 
market. Technology is moving fast; certain brands 
have come a long way and their products are very 
good.”

Guy concludes: “I’m looking forward to driving 
a wide range of cars for North East Times. It’s going 
to be an interesting journey.”
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HEALTH & FITNESS
Katie Bulmer-Cooke

As business owners, employees and 
entrepreneurs, we spend so much 
time and energy being consumed by 
business, that we can find our health 
and fitness at the bottom of the pile. 

But if we want to have amazing mental clarity, 
avoid stress and sick days and spring out of bed 
bursting with energy each morning, then our own 
health and fitness needs to work its way up our all-
important to-do lists.

In the exact way we write a plan for our business 
to achieve our growth and financial goals, we need 
to have a health and fitness plan, too.

Starting the day with a nutrient dense breakfast 
is a must.

Perfect pre-work breakfast choices include: 
•  Two-egg omelette with peppers, spinach, 

watercress and tomato
•  Power shake including coconut milk, spinach, 

cinnamon and ginger
•  Soft-boiled eggs with tender stem broccoli and 

asparagus either steamed or stir fried for dipping 

Each of these are quick to rustle up or can even 
be made in advance the night before. They are 
great sources of fuel to keep us going through those 
morning meetings. 

When it comes to lunch, we may be travelling 
between different clients or just in a rush to eat so 
we can get on with other tasks, such as phone calls 
and emails.

Salads, roasted vegetables, boiled eggs, nuts, roast 
chicken and rice noodles are all great lunch options, 
which can be eaten on the run or even mixed 
together to create new variations. 

Then there’s the evening meal. There is nothing 
worse than getting home from a tough day at work, 
feeling really hungry and having to wait to eat (the 
ability to resist temptation to ‘pick’ and avoid poor 
choices is low). So the ideal situation is for you to 
walk through the door to a nutritious meal that’s all 
ready.

The solution - a slow cooker! While preparing 
your breakfast, simply take five minutes to throw 
your ingredients into the slow cooker and turn it on, 
on a ‘low’ setting, to cook throughout the day. 

A nutrient-dense diet will give us the energy we 
need to juggle all our daily tasks. But we must also 
address our fluid intake. 

Aim to consume two to three litres of fluid each 
day, which should be made up of water and herbal/
fruit teas. Avoid caffeine based drinks such as fizzy 
energy drinks and coffee to ensure energy levels 
remain consistent.

Armed with this information, use your new 
found energy levels and organisation to inspire your 
team, get your buzz back and drive your business 
forward.  

IN BETWEEN DASHING FROM CLIENT TO MEETING, JUGGLING HOME LIFE, ANSWERING 
EMAILS AND TRYING TO ACHIEVE GROWTH IN YOUR BUSINESS, BEING HEALTHY AND 
PHYSICALLY ACTIVE CAN BE CHALLENGING. BUT THERE IS A WAY, ACCORDING TO HEALTH 
AND FITNESS ENTREPRENEUR KATIE BULMER-COOKE

ARE YOU FIT TO BE 
IN BUSINESS?

KATIE BULMER-COOKE
Katie Bulmer-Cooke is an 
award winning health and 
fitness entrepreneur, consultant 
and speaker (contact Michael@
usb-uk.com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1

i
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SPORT
Steve Harper

When I agreed to be the 
sports correspondent for 
the all-new North East 
Times magazine I didn’t for 
a minute think that the two 

big teams of the region would be propping up the 
Premier League.

Not only languishing at the bottom of the table 
but five points (six accounting for goal difference) 
adrift, after the international break.

Dick Advocaat’s impressive feat of keeping 
Sunderland up last season, like his recent 
predecessors, has only lead to internal turmoil and 
the annual early change in stewardship ahead of the 
impending Tyne and Wear derby.

Having watched Sunderland twice recently while 
working for BBC 5Live, the team’s performances 
against Tottenham Hotspur and Manchester City 
were poles apart.

Playing against Spurs, Sunderland were 
combative and industrious and were rightly 
applauded from the field by their fans. 

Then against, admittedly, a very impressive and 
near full-strength Manchester City side, they were 
the complete opposite.

The new signings at Sunderland are reportedly 
short of match fitness and fans will want them to 
get up to speed quickly and show more than the 
occasional glimpses of quality they’ve shown to 
date. 

THE EX-NEWCASTLE UNITED 
GOALKEEPER LOOKS AT 
THE POOR PROGRESS OF 
THE REGION’S LARGEST 
FOOTBALL CLUBS IN THE 
BARCLAY’S PREMIER LEAGUE 
THIS SEASON AND THE 
UNEVEN PERFORMANCES HE’S 
WITNESSED FROM SUNDERLAND 
AFC

SPORTING VIEW WITH 
STEVE HARPER 

STEVE HARPER 
Steve Harper made 277 appearances for six professional football clubs. He is a 
qualified coach and referee, and a regular pundit on BBC 5Live. The sportsman also 
co-owns Oddballs Apparel Ltd (www.myoddballs.com) 

(www.myoddballs.com)
@steveharper37

i
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OUT OF HOURS
Technology

NORTH EAST TIMES BRINGS 
YOU THE LATEST GADGETS 
THAT PROMISE TO BRING 
TECHNOLOGICAL INNOVATION TO 
YOUR LIFE – WHETHER AT WORK 
OR AT HOME

TECH

APPLE IPAD PRO

Apple is targeting the desktop 
market with the larger, thinner and 
lighter iPad Pro. The enhanced tablet 
device features a 12.9-inch Retina 
display with 5.6 million pixels and 
refined Multi-Touch technology, as 
well as ultra-fast WiFi connectivity. A 
powerful new 64-bit A9X chip also 
promises desktop-class processing 
performance and console-quality 
graphics, meaning the iPad Pro 
is enabled for a new generation 
of advanced apps handling 
everything from productivity, 
design, illustration, engineering and 
medical, to education, gaming and 
entertainment.

www.apple.com/uk
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OUT OF HOURS
Technology

The new Smart Keyboard further 
extends the utility of iPad Pro, offering 
a full-sized keyboard in a thin, durable 
design to take anywhere. The Smart 
Keyboard, also available separately, 
attaches to iPad Pro’s innovative Smart 
Connector port, eliminating the need 
for a separate battery, on/off switch or 
Bluetooth pairing. 

Apple has also announced the Apple 
Pencil for iPad Pro, a precision 
input device available for purchase 
separately. The accessory enables fluid 
and natural drawing and sketching 
thanks to the redesigned Multi-Touch 
display’s touch subsystem.

SONY XPERIA Z5

James Bond’s phone-of-choice 
in Spectre, Sony’s new Xperia Z5 
range offers sleek, waterproof 
phones with high-res audio 
performance and 23-megapixel 
cameras with interchangeable 
lenses, capable of capturing high 
octane moments in just 0.03 
seconds. The Premium model 
also promises up to two days of 
battery life and can upscale your 
content to 4K resolution.

www.sonymobile.com

SAMSUNG GEAR 2

The latest Samsung Gear features 
a versatile circular design with 
a unique rotating bezel, along 
with home and back buttons, for 
easy access to notifications and 
applications. The smartwatch is 
available in two options: the Gear 
S2 classic for those who prefer 
timeless design, while the Gear 
S2 (pictured) is for admirers of 
modern, minimal design..

www.samsung.com

LG 4K OLED TELEVISIONS 

LG has recently expanded its range of 4K OLED televisions. The new 
models include a 65- and 55-inch 4K high dynamic range (HDR) OLED sets 
(65/55EK9500 and 55EG9200) and a curved OLED version (55EG9100). The 
EF9500 units feature the industry’s first flat 4K resolution OLED displays while the 
EG9200 and EG9100 measure an incredibly slim 4.8mm.

www.lg.com/uk
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http://www.kitchensplusltd.co.uk/
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INTERVIEW
Alistair McDonald 

I started organising music festivals by chance while 
working for spinal and neuro rehabilitation specialists 
Keiro. One of the clients was an ex-music student who 
suffered a brain injury while holidaying in Thailand. He 
was keen to get back into music and attend gigs but he 
wasn’t able to travel far and the festivals were restrictive 
due to his disability.

I spoke to the directors at Keiro about organising an 
event with access for everyone and Chase Park Festival 
was born. 

I’ve been involved in all five Chase Park Festivals. 
Putting on the festival takes all year. We’re currently 
thinking of acts for 2016.

Festivals are all about human beings getting together and 
celebrating music together so they should be accessible 
for everyone. 

As head of marketing at TLW, I have to promote legal 
services which we offer throughout the firm; working in 
this field has given me a head start in understanding how 
to market an event. With TLW having a specialist serious 
injury division, the partners are committed to supporting 
their clients and are very supportive of my involvement 
with the festival.

The biggest highlight for me at this year’s Chase Park 
Festival has been having my best friend, who has MS, 
with me. At Glastonbury, he got stuck in some mud 
which really knocked his confidence and he stopped 
going to festivals. it’s great to be able to go to festivals 
together again. 

We want to attract bigger headliners each year at Chase 
Festival as well as providing platforms throughout 
the year to help disabled artists become professional 
musicians.

ALISTAIR MCDONALD IS HEAD OF MARKETING AND 
BUSINESS DEVELOPMENT AT TLW SOLICITORS. IN HIS 
SPARE TIME, HE HELPS TO ORGANISE CHASE PARK 
FESTIVAL, AN INCLUSIVE OPEN-AIR MUSIC EVENT THAT 
AIMS TO BREAK DOWN CULTURAL BARRIERS FOR 
PEOPLE WITH DISABILITIES

BALANCING ACT  

TLW SOLICITORS 
www.tlwsolicitors.co.uik

Follow Alistair on Twitter @AlMcD1978

i
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Photo 1:
Andrew Love (AIB)

Photo 2:
Allan Kelly (Baker Tilley) 
and Matt Collen (Sintons)

Photo 3:
Jill Lax (The Autumncare 
Group) and Kevin 
Thompson (Laverick 
Walton & Co.)

Photo 4:
Peter Slattery (AIB) and 
John Duff (AIB)

Photo 5:
James Averdieck (founder 
of Gü desserts and The 
Coconut Collaborative) and 
Barry Hughes (AIB)

Photo 6:
Left to right: Alok Loomba 
(Sintons), Surinder 
Kumar Puri (Markbourn 
Limited) and Randhir Puri 
(Markbourn Limited) 

Photo 7:
Left to right: Robert Hall 
(Hall Construction), David 
Jack (AIB), Paula Robson 
(AIB) and Sheila Barber 
(AIB)

To purchase any of 
the imagery please 
contact enquiries@
netimesmagazine.co.uk

i

A special event took place on September 16 at 
Restaurant 21 on the Quayside to mark the formal launch 
of the new Allied Irish Bank (GB) Newcastle office at 
1 Trinity Gardens. AIB staff and clients were treated to 
good food and a speech from James Averdieck, founder 
of Gü desserts

LAUNCH OF ALLIED 
IRISH BANK (GB) 
NEWCASTLE OFFICE

EVENTS
Allied Irish Bank
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FOOD & DRINK
The Bank

Kevin Brown, who owns the Grade II 
listed building that houses The Bank 
on Durham Road, in Low Fell, sold 
the business in 2014 and was deeply 
disappointed to see the restaurant and 

bar cease trading by the end of that year. 
Shortly after the closure, Adam Lewis, one of 

the original management team approached Kevin, 
and together, with support from other original staff 
members, they’ve brought The Bank back and it’s 
better than ever!

The building which dates back to the 1840s 
and used to house Lloyds Bank has undergone an 

extensive refurbishment and now brings a stylish 
food and drinks destination to Low Fell, with an 
emphasis on good food in great surroundings at 
honest prices. Lee Walker has also re-joined the 
team as head chef, cooking up superb quality 
dishes from locally sourced ingredients in The 
Bank Restaurant.

Together, with excellent service from Adam and 
his team, the restaurant is steadily rising up the 
TripAdvisor rankings with a consistent string of 
five-star customer ratings.

The new menu offers customers a varied 
selection of dishes to suit all tastes with steak a 
prominent feature, sourced from farmers across 
Northumberland, Durham and Cumbria.

Meanwhile, The Bank Bar promises customers 
a collection of great wines and the best beers from 
the UK and Europe, along with local craft ales and 
a cracking cocktail menu.

Alan Brown, Kevin’s nephew, has returned to 
look after the marketing and finance side of the 
business, allowing Adam as general manager to 
concentrate on welcoming customers and ensuring 
they have the best experience possible.

Kevin and the team are looking forward to 
welcoming customers old and new to the new-look 
Bank. They are passionate in their aim to create a 
thriving, warm and welcoming venue in the heart 
of  Low Fell located in a building that is steeped in 
local heritage.

So whether you fancy a drink with friends, a 
bite to eat after work or a leisurely meal in fantastic 
surroundings, head to The Bank.

Please visit the website (www.thebanklowfell.
co.uk) for information including opening hours, 
latest menus, reservations and restaurant hire for 
private functions, special offers and full details 
on The Bank customer loyalty card, which gives 
customers points to spend on future food and drink 
purchases. 

LOCAL BUSINESSMAN AND LOW FELL RESIDENT KEVIN BROWN IS BACK AT THE HELM OF THE CHIC 
EATERY AND COCKTAIL BAR WHICH HE FIRST OPENED TO POPULAR ACCLAIM IN 2013

IT’S BACK TO THE FUTURE 
AT THE BANK RESTAURANT 
& BAR IN LOW FELL!

THE BANK
Located at 516 Durham 
Road, Low Fell, Gateshead, 
NE9 6HU

www.thebanklowfell.co.uk
0191 487 9038

i
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http://thebanklowfell.co.uk/
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Photo 1:
Lisa Bean (IX7)

Photo 2:
Martin Cave (St James’ 
Place) and Craig Harrison 
(Future & Co.)

Photo 3:
Amy Allum (Harvey & 
Hugo) and Michaela 
Reaney (Gradvert)

Photo 4:
Georgina Llewelyn (Zip 
Media) and Jeni Banks 
(The Mussel Club)

Photo 5:
Alex Buchan (Northstar) 
and Alice Allum (IX7)

Photo 6:
Left to right: Martin Stanley 
(Ground Six), Steven 
Robertson (Yuco) and 
Julie Skevington (Growth 
Accelerator) 

Photo 7:
Left to right: Lisa Bean 
(IX7), Peter Mallon (North 
East Times Magazine) and 
Martin Stout (North East 
Times Magazine)

To purchase any of 
the imagery please 
contact enquiries@
netimesmagazine.co.uk
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COACHING AND BUSINESS GROWTH CONSULTANCY 
IX7 HOSTED ITS FIRST NETWORKING EVENT IN 
NEWCASTLE IN SEPTEMBER. DARETOGROW BEGAN 
WITH NETWORKING, DRINKS AND CANAPÉS, 
FOLLOWED BY AN ‘TED-STYLE’ TALK FROM 
ENTREPRENEUR AND HEAD COACH AT IX7, LISA BEAN

DARETOGROW 
LAUNCH EVENT

EVENTS
IX7 
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Photo 1:
Durham crest

Photo 2:
Premier Meats team on the 
Rabbit

Photo 3:
St James Place Wealth 
Management team getting 
ready to go

Photo 4:
Team Cellular Solutions 
ready to go

Photo 5:
Grand Marquee Entrance

Photo 6:
Hot Barrels!!

Photo 7:
Tony Mullarkey (left) 
and team watching on in 
anticipation.

To purchase any of 
the imagery please 
contact enquiries@
netimesmagazine.co.uk
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DURHAM COUNTY CRICKET CLUB RECENTLY HELD 
ITS ANNUAL SHOOT DAY AT WYNYARD HALL IN THE 
TEES VALLEY. THIRTY-THREE CORPORATE TEAMS 
FROM AROUND THE NORTH EAST TOOK PART IN THE 
CLAY SHOOT COMPETITION WITH SOME VERY TOUGH 
SIMULATED GAME STANDS ACROSS THE PARKS AT 
WYNYARD HALL. FUNDS RAISED ON THE DAY WENT 
TO THE DCCC FOUNDATION. THE CRICKET CLUB’S 
NEXT SHOOT DAY WILL TAKE PLACE ON SEPTEMBER 
9, 2016.

DURHAM CCC 
SHOOT DAY

EVENTS
Durham CCC
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INTERVIEW
Graham Wylie CBE

I love the North East, people are so friendly and  
hard working. I have businesses all over the UK and 
the dedicated and most honest employees are right 
here in the North East.

Jesmond is a brilliant area because it caters for all 
walks of life - from kids and students to married 
couples and elderly people. It’s very cosmopolitan 
with a great choice of restaurants, bars and shops. 
Shame about the parking, though.

My favourite place to spend some quality leisure 
time has to be Close House. I really enjoy a round 
of golf and if the weather is sunny, there is no better 
place to play. Great views, a challenging course and 
sipping a glass of white wine on the balcony in the 
clubhouse (No. 19) is a great way to relax.

My favourite place to eat is Dabbawal in Jesmond. 
It’s a different kind of Indian restaurant and I would 
recommend the Bombay Bomb starter and the duck 
nilgiri as a main course.

The attraction the North East should be proudest 
of is The Sage Gateshead. It is a wonderful piece of 
architecture and is a great asset as a cultural venue 
for all sorts of concerts.

The best place to conduct business is Close House, 
again. I’ve spent many hours talking to all sorts of 
different people over a great meal with stunning 
views. I also notice that I am not the only one doing 
this and it is becoming more and more popular.

I have always found the home of Newcastle 
Falcons, Kingston Park, a great venue for corporate 
activities; friendly staff, good parking and everyone 
is very accommodating.

The best view in the North East is over the Tyne 
Bridge in the evening from the private dining room 
in the Baltic. Absolutely stunning.

The Freeman Hospital is the spiritual home of 
transplantation and where they perform world 

leading surgery, saving so many lives. It’s something 
we should all be very proud of.

I love the beach at Bamburgh on a sunny day. It has 
an unspoilt beauty that can be enjoyed by everyone.

The North East is my home. It’s where all my family 
live, where my businesses are located. It is always 
great to come home from travelling all over the 
world.

BUSINESSMAN GRAHAM WYLIE CBE, CO-FOUNDER OF SAGE SOFTWARE, HAS LIVED IN THE 
NEWCASTLE AREA ALL OF HIS LIFE - ALMOST. HIS SCOTTISH PARENTS WANTED HIM TO BE 
BORN IN SCOTLAND, SO HE SPENT THE FIRST TWO WEEKS OF HIS LIFE IN HAWICK, JUST 
OVER THE BORDER. HERE, HE SHARES SOME OF HIS FAVOURITE PLACES IN THE NORTH EAST

MY NORTH EAST ...

GRAHAM WYLIE CBE
Graham Wylie’s business 
interests in the North East 
include Close House golf 
resort, TSG and Speedflex.

www.closehouse.com
www.tsg.com
www.speedflex.com

i
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http://www.rgs.newcastle.sch.uk/
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