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EDITOR’S WORD 
Welcome

This month, North East Times is 
celebrating successful and up-and-
coming business women in the North 
East. 

It has been a pleasure to speak to 
just a few of the women who are making a real 
impact on the region’s economy across so many 
sectors: retail, hospitality, media and STEM-related 
industries. Each has a unique story to tell and I 
hope that you feel inspired reading about their 
journeys. 

In addition, I have also spoken to some of the 
North East’s most prevalent thought leaders in 
gender equality to find out how and why we need to 
support and encourage women in business.

The business case for a more diverse workforce 

seems clear, with research indicating that more 
gender-equal companies and organisations 
consistently outperform male-dominated ones. 

We have, of course, come a long way in recent 
years, but work is still needed before we can 
confidently say that true gender equality has been 
achieved. 

One way we can do this is by making successful 
business women, especially in the North East, more 
high profile and I hope that this issue goes some 
way to highlighting just some of the female business 
talent we have in the region.

I hope that you enjoy this issue
Alison

Welcome to the Women’s Issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk
07961091522
@NETimesmagazine

NET
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NEWS
Bulletin

Three of the region’s most respected business women have 
joined the North East Local Enterprise Partnership (LEP) 
business growth board to help lead its strategic direction 
and delivery.

Gillian Marshall, chief executive of the Entrepreneurs’ 
Forum (pictured), Jacqui Miller-Charlton, the main board director 
and shareholder of Miller International Limited, and Sandra 
Thompson, Newcastle partner at accountancy group EY, are set to 
bring vast public and private sector experience to the board, having 
reached the top in their respective industries.

The trio have been joined by Ryan Maughan, managing director 
of Cramlington-based AVID Technology Group Limited and will 
replace outgoing members Julian Leighton, Allison Thompson, Rob 
Earnshaw and James Hall.

Andrew Hodgson, North East LEP Chair, said: “We are delighted 
to welcome four exceptional business people onto our board whose 
skills, expertise and business insight will be crucial at a time of great 
challenge for the North East economy.”

Gillian Marshall, Jacqui Miller-Charlton and 
Sandra Thompson have been appointed to 
the partnership’s business growth board

BUSINESS

Top business women join 
North East LEP board

BULLETIN

BUSINESS

North East entrepreneur 
wins 2016 bfa HSBC female 
franchisee of the year
A businesswoman from Morpeth has been named 
bfa HSBC Female Franchisee of the Year. 

Tricia Craig, who single-handedly runs her 
business, Metro Rod, received the accolade at the 
British Franchise Association’s HSBC Franchisee of 
the Year Awards 2016.

Tricia co-founded the Newcastle based drainage 
business in 1999 and took overall control of in 
2013 by buying out her business partner. Now 
branded Metro Rod North East, the business 
incorporates Sunderland and Middlesbrough and 
employs 19 staff. 
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EDUCATION

NHSG recognised for 
changing lives
Newcastle High School for Girls (NHSG) has been 
recognised for its outstanding work in changing 
lives through youth movement National Citizen 
Service (NCS). Beating off competition from 
16 local schools, the North East private school 
scooped an NCS North East Star School Award, 
which was presented to headmistress Hilary 
French and students Anudi Galagedara and Ariane 
Cornall. 

BUSINESS

Forum discusses ‘uncertain’ 
times
A business forum dubbed The State of the Region 
- arranged to bring North East businesses and 
leaders together to address concerns surrounding 
hot topics such as Brexit, devolved power and 
economic climate – took place at Tyneside Cinema 
last month. Chaired by Lucy Armstrong, chief 
executive of The Alchemists, and a panel of LEP 
representatives, the event was attended by over 100 
representatives from local businesses.  

BUSINESS

Funding secured to help 
SMEs in chemical sector
Industry body NEPIC has been awarded 
further funding to help small-to-medium-sized 
businesses become established suppliers to the 
region’s chemical processing industry. Following 
a successful European Development fund bid 
via the North East LEP, NEPIC will continue its 
work in helping SMEs through a unique industry 
mentoring approach, via the newly launched SME 
Growth programme.

ARCHITECTURE

Return to business for 
Mark Squires
Newcastle-based award-winning architecture 
firm Squires Barnett has announced a new-look 
management team with two promotions and the 
appointment of a new partner. George Musson 
and Nathan Sanders have become associates while 
Mark Squires, former chief executive of Benfield 
Motor Group, has joined his wife, Louise, in the 
business as a partner.

National and 
international 
news 

CIVIL SERVICE 
NUMBERS DECLINE 
BUT PROPORTION OF 
WOMEN INCREASES 

There were 418,300 civil 
servants as of March 31, 
2016, down by 15,500 or 3.6 
per cent on the previous 
year, according to the 2016 
Civil Service Statistics, 
published by the ONS. 
Women made up 54.2 per 
cent of the Civil Service, 
up 0.4 percentage points, 
and women increased as 
a proportion of senior civil 
servants (40.1 per cent, up 
1.2 percentage points on 
the previous year and 8.2 
percentage points since 
March 2008). There has 
also been an increase in the 
proportion of Grades 6 and 
7 who are women, from 38.1 
per cent in 2008 to 44.8 per 
cent in 2016.

EJ VERDI POPS UP IN 
VIENNA

Newcastle-based 
fashion house EJ Verdi is 
celebrating international 
sales following a recent 
pop-up shop event in 
Vienna.
The event, which ran for 
three months over the 
summer, was organised 
by the Anglo/Austrian 
Chamber of Commerce 
partnership with support 
from the Department for 
International Trade and the 
British Embassy. 
Director James Herrington 
explained: “The biggest 
learning curve for us was 
that for some women, 
actually seeing and feeling 
the clothes is an important 
part of the buying decision 
process. So alongside our 
e-commerce ambitions 
we are now looking into 
retail and distribution 
opportunities overseas, 
particularly in the USA.”
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WELL-BEING

Health specialists team up with Virgin Money
North East physiotherapy practice Physiotherapy Matters has teamed up with Newcastle-based 
independent medical services provider Newcastle Premier Health to help Virgin Money offer specialist 
healthcare to its staff. Specialists from Physiotherapy Matters and occupational health specialists from 
Newcastle Premier Health will work alongside Virgin Money’s managers at its Newcastle headquarters to 
deliver a multi-disciplinary initiative aiming to help improve the physical and mental wellbeing of staff, 
support people with long-term problems to remain in productive employment, shorten absence times or 
prevent absence from work, and reintegrate staff members into the workplace following periods of sick 
leave.

LAW

DWF advises secondary 
buy-out of Cussins Limited
Legal business DWF, led by Jeremy Swift, 
has advised Newcastle-based housebuilder 
Cussins Limited on its secondary buyout by 
Northumberland Estates. The family-owned firm 
secured a £5 million investment from the Business 
Growth Fund in 2014 in order to accelerate plans 
for new site acquisition and housing developments 
across the North East region. 

BUSINESS

Consultancy expands south
durhamlane, the North East sales consultancy, 
has announced its expansion to the south coast, 
creating new jobs at Basepoint Business Centre. 
The Newcastle-based company has opened offices 
in Southampton, in order to expand its business 
to regions in the south of England and London. 
durhamlane has already worked with tech giants 
like HP and Symantec in the region, to support 
specialist sales development, consultancy and 
business growth. 

Calendar of events:

November 16, 9am-4pm

North East Expo
Fresh Start Events

Price: Free/£8/£25
Location: Newcastle Falcons, 
Kingston Park, Newcastle 
NE13 8AF
Website: www.
northeastexpo.co.uk
The North East Expo will 
bring over 200 exhibitors 
and 1000 delegates together 
- the ideal chance for SMEs 
to expand their network and 
attend their pick of over 30 
seminars. Attend for free, join 
breakfast networking for £8 
or add a CPD certificate for 
£25.

November 18, 9am-3pm

Northern Clothing and 
Textiles Network Launch
Design Network North

Price: Free
Location: RTC North, Colima 
Avenue, Sunderland SR5 3XB
Website: www.eventbrite.
co.uk
Design Network North and 
David Reay are creating 
a supportive community 
for clothing and textiles 
businesses in the North. 
Speakers at this launch 
event include Christian 
McGill (Berghaus) and Bruce 
Montgomery (Northumbria 
University).

November 21, 6pm-7.30pm

Link4Coffee
Link4Growth Durham & 
North Yorks

Price: Free
Location: Zetland Café, 67 
Esplanade, Redcar TS10 3AH
Website: www.link4growth.
biz
These informal events provide 
a monthly opportunity 
to catch up with friends, 
colleagues and collaborators, 
find out what’s happening in 
the local community and ask 
about training and education 
through Link4Skills.

NEWS
Deals

DEALS
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A 
regional innovation leader has 
founded a new global network for 
women in innovation.

Catherine Johns, innovation and 
business growth director for Business 

Durham, launched Women in IASP (International 
Association of Science Parks) at this year’s IASP 
World Conference in Moscow. 

Catherine started developing the idea of creating 
a female-focused subnetwork for the IASP after 
chatting with a female Iranian science park director, 
while representing the North East Technology Park 
(NETPark) at last year’s conference. 

Catherine said: “I started to think how we could 
build on links made at the conferences and events 
in a sustained way and how the women in the IASP 
network and the science park industry could help 
each other.

“We knew that many members already informally 
mentored each other but Women in IASP will bring 
together that knowledge base and share success 
stories for the benefi t of all our members. It will help 
us hear the voices of women in IASP, and support 
them to achieve their professional goals, to the 
benefi t of the science parks and areas of innovation 
where they work.”

Women in IASP currently comprises women from 
24 different countries and will engage in regular 
mentoring dedicated to debate and networking 
around innovation.

Jean-Francois Balducchi, who until recently was 
the president of IASP, said: “Since IASP’s creation 
more than 30 years ago, women have always played 

a key role in our different boards, yet their number 
and degree of recognition has been still far below 
the level they deserve. This is why I was very proud 
as president of IASP to support this smart initiative. 
This new global subnetwork will raise the visibility 
of women and help them in their professional 
development within innovation ecosystems. It will 
also bring more innovative value, brighter ideas and 
a refreshing energy to our network.”

Cllr Neil Foster, Durham County Council’s 
Cabinet member for economic regeneration, 
commented: “I’m delighted that this initiative has 
come from Durham and that, once again, Durham 
has shown itself to be creating and implementing 
innovative ideas at a global scale. At NETPark, we 
already have a global hub for cutting edge technology 
businesses so it’s fitting that we play a major role in 
encouraging a cutting edge group where women 
in the field can support each other and share best 
practice, as well as deservedly raising the profile of 
the outstanding work they do.” 

Business Durham’s innovation 
director, Catherine Johns, has 
been instrumental in launching a 
female-focused subnetwork for 
the International Association of 
Science Parks

MONTHLY REPORT: 
NEW GLOBAL 
NETWORK FOR 
INNOVATIVE 
WOMEN IS 
MASTERMINDED IN 
THE NORTH EAST 

IASP
www.iasp.ws
@IASPnetwork

i

MONTHLY REPORT
Women in IASP
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Six North East business women were honoured at a special event at the Crowne Plaza – 
Stephenson Quarter - in Newcastle last month, after they were shortlisted for the national Women 
in Business Awards 2016.
Sophie Milliken (Smart Resources Solutions Ltd), Kathleen Redpath (Anxious), Kinda Kirk (Just 
for Women Centre), Amy Jackson (Unwritten), Tamma Grummit-Carel (Imvelo) and Sunny Pahal 
(Crafter’s Companion) have been recognised by the UK event, sponsored by HSBC and organised 
by Forward Ladies. The keynote speakers on the day – which attracted around 200 business 
women from Yorkshire, North East and Scotland - included Richard Bearman, head of small 
business UK for HSBC, and Dr Christine Bailey, a senior marketing leader who was included in this 
year’s B2B Marketing’s Top 10 Most Influential Women by Martech

FORWARD LADIES 
AWARDS 

KEY EVENT
Forward Ladies 
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OPINION
Burning Issue

What is it like being part of an all-female board?

BURNING ISSUE

The Tees Valley Business Club (TVBC) brings together its 150 members with the aim of helping 
them grow through new contact opportunities and sharing relevant business information in a 
friendly and informal atmosphere. It has also bucked the trend in that it has an all-female board. 
Here, four board members – Jane Reynolds (chair), business development manager of regional 
venture capital firm, North Star Ventures; Lisa Holt, managing director of strategic marketing 
agency The Creative Alchemist; Angeline Stewart, audit manager of Evolution (which recently 
become part of Baldwin’s accountancy group) and Emily Bentley, marketing and business 
development manager at Evolution - reflect on their working relationship and why the future 
looks bright for Teesside business

Why did you decide to get involved in the club and 
how does it help your business?

Jane: In 2006, I joined a company based in 
Newcastle which had a remit to engage with Tees 
Valley businesses. I made it my plan to attend all 
Tees Valley networking groups. TVBC was one 
of these and I immediately noted its potential to 
deliver what I was looking for.
Lisa: I decided to get involved with the club about 
five years ago as I was keen to raise my profile in the 
Tees Valley business community. From the start, the 
dynamics of the club felt right and I really liked the 
format of each event as it was a great opportunity 
to hear about things that are happening in 
the business community as well as having the 
opportunity to network. The board initially asked 
me if I would support them in an ambassador role 
and I have since gone on to be appointed to the 
board.
Emily: When I became business development 
manager at Evolution, I knew it was important to 

raise the firm’s profile in the Tees Valley region and 
one of the ways to do this was through networking. 
TVBC offered an ideal platform for this and, as 
a helpful person, I offered my services and was 
invited to join as an associate and then as a director. 
Angeline: The previous treasurer of TVBC was 
stepping down and Emily, who I had worked with 
since 2007 at Evolution, asked if it was something 
I’d be interested in. I previously hadn’t had much 
experience with networking and found it a rather 
daunting experience but I wanted to challenge 
myself and accepted the new role. 

How does it feel being part of an all-female board?

Angeline: It’s never been a conscious decision for 
the board to be all female, that is just how it has 
worked. It’s great that we all get on and have similar 
opinions on how we would like to improve the club 
so our members get the most out of it.
Lisa: To be honest it hardly crosses my mind that 
we are an all-female board. My own business is 

Jane Reynolds 
(Chair)

Business development 
manager, North Star Ventures 

Emily Bentley 
(Director)

Marketing and business 
development manager, 

Evolution, 

Angeline Stewart 
(Treasurer)

Audit manager, Evolution

Lisa Holt 
(Director)

Managing director, 
The Creative Alchemist

Q
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currently all female, too, so it is normal to me. I just 
see us as a group of people who work really well 
together. We are clear about our vision for the club 
and focused on delivering that - we support each 
other to get the job done.

What are the benefits of an all-female board? 

Jane: The benefits of the female board is that we 
are like-minded people who feel comfortable 
working together. We strive to bring together a 
quality offering for the Tees Valley mixed business 
community. I do believe that when we meet we are 
extremely focused and once our discussions are 
concluded we take action.
Angeline: I think all of the board members are quite 
organised - but that’s not to say it wouldn’t be if the 
board was a mix of male and female. There can be 
quite a lot of preparation involved in our events as 
well as the day-to-day running of the club and in 
addition to this this we all have full-time ‘day jobs’. 

Is there a supportive female business community 
in Teesside?

Lisa: I have always found other women in the local 
business community to be extremely supportive 
of each other. I think this comes from a place of 
wanting women to be successful and a desire to see 
them succeed and make a positive difference.
Jane: My experience is that the female business 
community exists within the mixed business 
community by and large. There is help and support 
on offer to anyone requiring direction, with an 
awful lot of signposting in existence.
Emily: Personally, I don’t tend to engage with 
all-female groups as I love open networking and 
speaking to new people regardless of gender, age, 
etc. 

Do you think a glass ceiling still exists for women 
in business?

Emily: I do and I don’t. Maternity leave can still 
create a gap in a woman’s career which can be 
difficult to close and can put us at a disadvantage 
in terms of progressing up the ranks. However, in 
more recent times, I have noted a bit of a change 
in some strong business women climbing. The 
likes of Jane Turner of Teesside University, Sharon 
Lane of Tees Components, Alison Thain, formerly 
of Thirteen Group, and of course our chair, Jane 

Reynolds – they are all inspirational characters and 
great role models for younger business women to 
aspire to. 
Jane: I do not. I think if you are able to demonstrate 
competence and confidence in your field of work, 
this will make you stand out and promotion will 
follow. 
Lisa: Personally, this isn’t something I have 
experienced in my career but that doesn’t mean to 
say that it doesn’t exist. I certainly see ambitious, 
entrepreneurial women going out and setting up 
their own business to give them more control over 
the hours they work. 

What do you think would promote greater gender 
equality in business?

Lisa: Business should be encouraging women into 
senior positions because it makes perfect business 
sense. An analysis of FTSE-listed boards found that 
operational performance and share prices were 
both higher in the case of companies where women 
made up over 20 per cent of board members.
Angeline: There have been vast improvements over 
time to help bridge the gender equality gap so I 
think it’s definitely moving in the right direction. 
I’d like to see more women shouting about their 
success in business.

How do you think Tees Valley Devolution will help 
business in the area?

Jane: This is a great opportunity for the region. I 
think a large factor will be engaging with businesses 
and bringing them together to help understand 
how they may play a part in the success. 
Emily: I feel hugely positive and encouraged by the 
devolution deal and the new Tees Valley Combined 
Authority. I think this is a real opportunity for the 
region to rid itself of its dowdy image and really 
market itself properly as an important, innovative 
and exciting place to live, work and play.
Angeline: I think it’ll help bring more control to 
businesses in the area. We have a lot of business 
success stories in the Tees Valley – I hope 
devolution will help business grow further and 
build on the success stories so far. 
Lisa: I feel this could be a real boost for business 
in the Tees Valley and an opportunity to deliver 
transformational change. Investment in skills and 
infrastructure is exactly what we need if we are to 
grow our local economy. 

TEES VALLEY 
BUSINESS CLUB 
www.teesvalleybusinessclub.
co.uk
@teesvalleybc

i
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Tees Valley chartered accountants and business 
advisers Waltons Clark Whitehill has appointed 
Emma Harrington as a lead auditor in its business 
services team. Emma has five years’ experience, and 
recently became ACA qualified with the Institute of 
Chartered Accountants of England and Wales. 

North East PR consultant Sarah Hall has been 
elected 2017 president-elect of the Chartered 
Institute of Public Relations (CIPR). The role 
involves a three-year tenure, during which Sarah 
will become the Institute’s President in 2018, the 
CIPR’s 70th anniversary year.
The CIPR is the leading representative body for the 
PR profession and industry in Europe.

Barratt Developments North East has expanded 
its management team with the appointment of 
two new sales managers. Tracy Clark-McCabe has 
been promoted to the role of sales manager while 
Christie Edge has taken up her new role as field 
sales manager.  

A North East charity has strengthened its team 
with the addition of a senior fundraising manager. 
The Children’s Heart Unit Fund (CHUF) has added 
Charlotte Campbell to its growing team in the 
newly created role. This follows the recent elevation 
of Chris Gray as the charity’s first CEO.

The UK’s first hotel for young people with autism 
and learning difficulties is moving closer to opening 
with the appointment of an experienced centre 
manager. Holly Kelleher has joined The Vault, 
a project in Gateshead run by St Camillus Care 
Group, bringing years of experience of working with 
young people with challenges.

Heather Potts has joined commercial law firm 
Watson Burton to work with clients in the real 
estate sector. Her key responsibilities will include 
providing legal support on projects in the renewable 
energy, leisure and food and beverage industries.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Emma Harrington
Lead auditor, Waltons Clark 
Whitehill

Sarah Hall
President, CIPR

Tracy Clark-McCabe 
and Christie Edge 
Sales managers, Barratt 
Developments North East 

Charlotte Campbell
Senior fundraising manager, 
CHUF

Holly Kelleher
Centre manager, The Vault

Heather Potts
Solicitor, Watson Burton
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On October 6, 35-year-old contract furniture company, Albany, opened its new facility which 
showcases a range of innovative workplace furniture. The day included seminars by Mark 
Catchlove of Herman Miller - who focused on the benefits of the Living Office concept. Guests 
also enjoyed an evening of live entertainment provided by local band Almost Recognisable in the 
Prohibition Bar based opposite the new Albany premises

ALBANY OPENING 

EVENT
Albany
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Senior commercial underwriter
Durham, £50k 
Atom Bank

Atom Bank is currently looking for a senior 
commercial underwriter. The successful candidate 
will work as part of the underwriting team and will 
be expected to support all forms of underwriting 
across personal and business banking, but with a 
focus on business banking underwriting covering all 
commercial products.

www.nrgplc.com

Treasury analyst
Durham, £30k
Atom Bank

NRG is currently looking for a treasury analyst for 
Atom Bank, based in Durham. The role holder will 
be responsible for the day-to-day management of the 
‘back-office’ element of the treasury function. The 
role will report to the head of financial reporting, 
however, most of the interaction will be with the 
treasury front and middle office.

www.nrgplc.com

Finance manager 
County Durham, c£50k
Bryony Gibson Recruitment 

Bryony Gibson Recruitment is looking for an 
experienced and qualified accountant to join an early-
stage, ambitious and fast-growing tech business. The 
successful candidate will work alongside the founders 
and senior management team, providing complete 
financial leadership including the implementation of 
a new cloud-based accounting system.

www.bryonygibson.com

Qualified accountant
County Durham, £34-40k

An accountancy practice is looking for a qualified 
accountant who is confident, driven and looking for 
career progression with an appetite to work in an 
entrepreneurial environment. With a client base that 
consists of start-ups and fast growing businesses the 
successful client will find yourself working closely 
with your clients advising them on all financial 
aspects of their business. 

www.bryonygibson.com
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PROFILE
Women in business

Alison Cowie looks at some reasons and recommendations for encouraging women in business 

IN THE LIMELIGHT
Words:
Alison Cowie The Women and Work Commission has 

found that unleashing the full potential 
of women in the work place could be 
worth £23 billion to the Exchequer*. 
Research by McKinsey (re-released 

in Feb 2015) found that UK companies in the top 
quartile for gender diversity are 15 per cent more 
likely to have financial returns above the national 
industry median. And a 2015 report by Grant 
Thornton found that diverse boards consistently 
outperform male-only boards in the UK.

But with such strong evidence to support the 
case for having more women in business, why is 
it that women still only make up 21 per cent of 
senior management roles in the UK, while male 
entrepreneurs outnumber females three to one? 

Last month, the Confederation of British 
Industry (CBI) launched a report, Time for Action: 
The Business Case for Inclusive Workplaces. In it, 
the CBI outlines the business case for embracing 
more inclusiveness and details a number of 
recommendations that companies and organisations 
should be adopting. 

Sarah Glendinning, North East regional director 
of CBI, cites three of these recommendations as 
being particularly prevalent when encouraging 
more women into senior roles: the need, where 
possible, for more flexible working, the need to 
build confidence among workers, and the need 
for more appropriate mentoring, sponsorship and 
networking.

On flexible working, Sarah reflects: “A 9-to-5 
work pattern doesn’t offer flexibility, and technology 
has now changed the way employees can fulfil their 
duties without being sat at their desks all day.

“For example, I may work two or three evenings 
a week but I know that I can pick my kids up from 
school at another time without having to request 
permission because I’m still delivering what I need 
to do in terms of my role. 

“I see companies and organisations such as 
Northumbria University, Home Group, Deloitte and 
EY, which are already encouraging more flexibility 
among their staff to enable them to do their best 
work.

“Empowering your staff – men and women 
– so that they can manager their time and their 
responsibilities to get that work/life balance is really 
important,” she adds.

The regional director, who previously worked 
in recruitment, also talks about the importance of 

companies promoting flexible working in their job 
advertisements. 

“When I was in recruitment, very few adverts 
mentioned flexible working. It tended to come up, 
but in conversations much later in the process. 

“By mentioning flexible working from the outset, 
you can appeal to a wider pool of talent – including 
more women.”

Evidence also indicates a lack of confidence and 
ambition among women in the UK to reach for 
senior management positions. 

A 2016 report by Hays, in which it surveyed more 
than 11,500 people globally, found that only 11 
per cent of women in the UK believed they needed 
to reach the most senior levels (manager director 
or CEO) to feel successful in their careers. This 
compared to 28 per cent in Malaysia, 22 per cent in 
Colombia and 18 per cent in the UAE.

Solutions to help build confidence among women 
often centre around the need for more female role 
models in business.

Gillian Marshall, chief executive of the 
Entrepreneurs’ Forum agrees: “We do need higher 
profile business women, especially in this region.

“The North East has some wonderful examples 
of women who have achieved great things. 
Entrepreneurs such as Sara Davies [Crafter’s 
Companion], Alice Hall [Pink Boutique] and Jules 
Quinn [The TeaShed], as well as women in senior 
management roles, including Lucy Winskell [pro 
vice-chancellor, Northumbria University], Judith 
Doyle [principle and CEO, Gateshead College] and 
Heidi Mottram [CEO of Northumbrian Water]. But 
it is important to profile women in enterprise at 
all levels - from hobby businesses, to growing and 
scaled businesses. 

“It’s also essential,” Gillian continues, “that the 
message filters down to the higher and further 
education levels, as well as to school level.”

Nickie Gott is the managing director of North 
East events company She’s Gott It! and chairs 
the Women’s Advisory Board of the North East 
England Chamber of Commerce (NEECC). 
She also organises the WIN North East Woman 
Entrepreneur of the Year Awards, which this year 
take place at the Crowne Plaza hotel in Newcastle 
on November 11.

The awards may be in their 17th year, but Nickie 
still reports a lack of confidence among women in 
nominating themselves. 

“Quite often, it will have been someone else who 
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has put nominees forward,” she explains. “Women 
think if they apply themselves, they will be accused 
of being arrogant or big headed.”

Nickie also talks about the need to look 
at the way we talk about women in business: 
“Sometimes, from a media perspective, there is a 
lot of fighting talk. Things like we’re part of a battle 
or that we need to smash glass ceilings could be 
interpreted quite negatively. 

“I think language around encouraging women 
in business needs to be more about inspiration, 
motivation, role models and hand holding – which 
is what we try and do with the awards.”

Sarah, Gillian and Nickie all endorse the 
benefits of creating a supportive network among 
business women in the North East, but are hesitant 
when it comes to opportunities that are exclusive 
to women.

Gillian explains: “For me, I don’t think [women-
only networking] works. To develop and grow 
your business, you need to be open to male and 
female networks and conversations.”

Nickie adds: “In my role for the NEECC, I work 

with the organisation in hosting a number of IW 
(Inspiring Women) events throughout the year 
but we never make them exclusive to women and 
always encourage men to attend, too.”

All three also reject positive discrimination and 
quotas for women in business. 

“I don’t think anyone – male or female – wants 
to feel that they have been given a position that’s 
based on anything but merit,” says Sarah. 

Instead, they maintain that the focus should be 
on the business case for promoting diversity in 
business.

“We’re very good at saying we must embrace 
gender diversity but often don’t say why,” says 
Nickie. “It makes a lot of business sense to be 
more diverse in what we do. The reality is that a 
more diverse workforce can make a big difference 
to your bottom line. Lots of different people with 
different skills, and different thinking, working 
together is more productive than having one single 
type of person.”

*According to the UK budget for tax year 2013
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INTERVIEW
Rachel Turnbull

Rachel Turnbull joined the team developing the £360 million New Tyne Crossing in November 
2007 and played a key role in the delivery of the project. As CEO of TT2, operator of the Tyne 
Tunnels, Rachel holds full responsibility for the project’s investment and company operations. She 
is a fellow chartered accountant, a fellow chartered director with the Institute of Directors and is 
the youngest chartered director in the northern counties. Rachel is also a non-executive director 
of Darlington Building Society 

10 QUESTIONS 

What was your first break in 
business?
I would say my first break 
was actually my business 
and finance degree from 

Northumbria University. As part of the course, 
I completed an undergraduate placement with 
the Post Office head office in London, which 
subsequently turned into an offer of a place on 
their finance graduate programme. It was quite 
a prestigious placement for an undergraduate 
and a very intense graduate scheme where I 
was supported in studying my accountancy 
qualifications.

What did you want to be growing up?
Believe it or not, I actually wanted to be an 
accountant. I always recall a careers advice exercise 
at school when I was 11 or 12 years old. People 
didn’t believe me when I say that I very clearly knew 
I either wanted to be an accountant or a doctor. I’m 
not sure what that says about my personality! 

What attracted you to your current role? 
I love a challenge, and with my current roles 
working for TT2, Darlington Building Society 
and a brand new project in the North East, I guess 
that shows that the attraction must be around the 
challenge. I also need to feel that I add value in 
every company or project I am involved in.

What is your company or organisation’s mission?
As I work for a number of organisations in very 
diverse sectors; the missions are all very different in 
nature. TT2 is based around customer service levels 
and predefined investor returns, while Darlington 
Building Society is an independent and thriving 
society which is at the heart of the community, and 
as for the new project… watch this space! 

How do you get the best out of your staff?
Empowerment and finding the right people for the 
right roles. That said, it’s often difficult to achieve 
this in one go. Empowering managers to grow and 
develop and use you as a source of knowledge, 
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leadership and support is how I perceive getting the 
best out of a team. Honesty and openness can also 
play an important role as it develops a culture of 
dealing with and resolving issues in a collaborative 
and trusting environment.

What has been your career highlight?
In terms of my own development, I am extremely 
proud to have become a chartered accountant and a 
fellow with the Chartered Institute of Management 
Accountants and a chartered director and a fellow of 
the Institute of Directors – all at a relatively young 
age. At TT2, completing the second crossing on 
time and on budget was also a career highlight. The 
second crossing was opened by HM the Queen, 
which was very special for us all. 

What has been your biggest challenge?
Getting ready for the royal visit in 2012 was a huge 
challenge. The whole process, from guests to royal 
security protocols, had to be managed, while the 
site had to be immaculate and everything had to be 
executed perfectly.

Who or what inspires you?
Women that have broken the glass ceiling. Women 
such as Heidi Mottram of Northumbria Water and 
Anne Richards of M&G Investments, both of whom 
can influence beyond boundaries and command a 
boardroom in a positive manner. They have inspired 
me, not only in my career, but to become a role 
model myself. I have two little girls of my own and I 
want Lily and Ava to know the sky is the limit.

What are your organisations’ short and long-term 
goals?
At both TT2 and Darlington Building Society our 
goals are to be at the heart of the community, and to 
successfully manage our customer expectations. In 
times of economic uncertainty, people need services 
they can rely on.

How do you achieve a good work/life balance?
I find this question difficult to answer as a good 
balance is different for everyone. The way I view 
the definition of a good work/life balance is when 
the whole family unit is happy. In my case, I 
achieve this with the help of a very understanding 
husband. When I moved into executive-level roles, 
my husband became the primary carer for our two 
daughters. This enabled me to concentrate on my 
career with the safe knowledge that my daughters 
are with the best dad in the world.

TYNE TUNNELS
www.tt2.co.uk
@TT2Limited

i
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INTERVIEW
Supporting Role

Heidi Mottram left her role as managing director of Northern Rail to become CEO of 
Northumbrian Water Limited in 2010. Here, she reflects on the important of female business 
leaders being more visible – particularly in traditionally male-dominated industries, while 
Northumbrian Water project manager Lynn Preston discusses the personal impact of working for 
a female CEO

SUPPORTING ROLE

Heidi Mottram 
CEO, NORTHUMBRIAN WATER 

Although I am a geography graduate, I joined British 
Rail and I was thrown into the world of engineering. 
I suppose I would have to agree that engineering is 
male dominated - until the point where people stop 
asking me about it! I believe a growth in the number 
of women engineers will be supported by those 
already in such roles leading by example and being 
visible, not because they are unusual, but because 
they are successful in these exciting roles. 

I thoroughly enjoyed working in the rail industry 
and it was an amazing personal achievement when 
I became managing director of Northern Rail. Then 
the opportunity to become CEO of Northumbrian 
Water came along and gave me a chance to learn 
about an industry which is all about the very essence 
of life – what could be more important than water? 

In this role, I try hard to provide a vision and 
direction that my team believe in and then motivate 
them and give them space to deliver that vision. I’m 
always there to nudge and encourage people along 
the way.  When I was appointed to the role in 2010, 
I joined a management team where I was one of 
just two women. I set out my stall from the outset 
that I wanted to address this balance and achieve 
a more diverse team, because it has been proved 
time and time again that diverse teams are high 
performing and that they make a huge difference to 
an organisation. Today, half of our executive directors 
are women. That’s a huge shift in six years.  

Lynn Preston
PROJECT MANAGER, NORTHUMBRIAN WATER 

I am a project manager at Northumbrian Water 
and when it is identified that we need to upgrade 
a section of our vast water and sewerage network, 
it is my role to make sure we have the required 
resources, skills, knowledge and expertise to deliver 
this work in a timely and cost-effective manner.
The projects I work on are mainly to reduce flood 
risk to customers – one of our top priorities. 
This entails working with a wide range of people 
from contractors and consultants to dealing with 
customer and stakeholder queries.

I think it is great to have a female CEO in one of 
the largest businesses in the North East. Heidi has 
taught me to be myself, to be true to what I believe 
in and to lead by example. 

She has always been very supportive of the type 
of work I do. 

Heidi is very enthusiastic and well-informed, and 
leads by example. She is motivational and inspiring 
when she speaks. Aside from all this Heidi is very 
easy to talk to, which is really important.

 

NORTHUMBRIAN WATER
www.nwl.co.uk
@NorthumbrianH2O

i



25



26

INTERVIEW
Alison Thain

Business opportunities come from 
being out there and interacting with 
lots of different people - even in this 
digital age. Personal contacts, often 
chance encounters, can and do lead 

to real business opportunities. Even if it’s a wet 
Monday night in February, make the effort! You 
never know who you might meet, or what you 
might learn.

Be authentic and consistent. People can spot a fake 
a mile off, and if they believe you’re genuine, even 
if they don’t like what you’ve said or done, at least 
they know what you say is honest. Consistency is 
similarly important; people need to know where 
they are with you.

When running a business, you need to be really 
tenacious to get just about anything done, 
particularly in a big organisation. You also need 
resilience to cope with the setbacks and brickbats 
leadership brings. A stable personal life has also 
been critical for me.

Concentrating on the here and now is important. 
Keep customers happy and ensure you’re delivering 
for shareholders or stakeholders while keeping staff 
motivated. But in the role of the CEO, you also 
need to be constantly looking ahead, planning for 
the future and anticipating the changes inevitably 
coming. Building in time to do this is vital.

Resist the temptation to surround yourself with 
only likeminded people and fans. You need 
challenge and different perspectives to build a great 
business and not get a ‘God complex’. I’ve seen it 
happen and it never ends well!

Assemble an array of mentors and critical 
friends who’ve been there before you and whose 

judgement you trust.

Understand what you’re good at and prioritise. 
It’s tempting to chase apparent opportunities but 
understanding your purpose and values will provide 
a filter through which you can judge which to 
pursue. You can’t do everything.

Be generous with your time and advice. In the 
North East, we all love our region; it’s important 
we make it stronger and even more successful 
by sharing and supporting colleagues to become 
successful themselves. My great mentor - and 
friend - is Margaret Fay [former MD of Tyne Tees 
Television and chairman of ONE, the Regional 
Development Agency abolished in 2010]. Her 
values, uncompromising approach to good 
governance, lack of ego, unselfish, independent and 
plain speaking approach are quite unique. I often 
think ‘what would Margaret do?’. It always helps.

Tell your staff where the business is going, and 
what their part is in the scheme of things. You will 
get the best from them this way.

The most powerful comments I’ve received 
from colleagues, particularly when I retired from 
Thirteen Group, were about feedback I’d given 
them, both good and not so good, often from years 
earlier. It was never from formal appraisal processes, 
but the small, often casual comments made in 
passing that have clearly stuck with people and 
made them feel special and motivated. 

Never underestimate the power of ‘thanks’ and 
‘well done’, so long as it’s real. And it also never 
hurts if others overhear it, too. I’m still astonished at 
the things people remember.

Finally, have fun in business - everything will be 
better for it.

Alison Thain stepped down from full-time employment in July from her role as chief executive of 
Tees Valley-based Thirteen Housing Group, which is the largest housing group in the North East. 
She is currently chairman of CBI North East, vice chairman of Darlington Building Society and a 
governor of Sunderland University

WHAT I’VE LEARNT

ALISON THAIN
www.cbi.org.uk
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INTERVIEW
Lucy Armstrong

Lucy Armstrong is a tour de force in the 
world of business – particularly when it 
comes to the needs of small and medium-
sized businesses. 

In a career spanning 27 years, Lucy has 
worked in venture capital and private equity, and 
for the past 13 years, she has been chief executive 
of North East-based The Alchemists, a boutique 
consultancy focused on supporting fast-growing 
entrepreneurial businesses as they go through major 
points of change. 

She has also sat on countless boards spanning 
business, political, social and cultural organisations, 
including NCFE, Tyneside Cinema, TDI, 
Northumbria University, Newcastle University, 
Business Bank, the UK Indian Business Council and 
the CBI, to name just a few. 

As if all that wasn’t enough, Lucy has also 
found time to study for a degree and an MBA, 
adding to an existing degree in philosophy, politics 
and economics that she obtained from Oxford 
University.

Her jam-packed and diverse career, Lucy reflects, 
is largely down to her inquisitive nature. 

“I’ve always been curious and I think there is 
something interesting in almost every experience 
you have,” she says. 

“I find it particularly fascinating going around 
people’s businesses and seeing what they do well. 
Just as every human being has something special 
about them, so does every business. You’ll always 
see something and realise, ‘oh, that’s how’s that little 
bit of the world works’.” 

Speaking to Lucy at her North East base – Vertu 
House at Gateshead Team Valley – is fast-paced 
and hugely enlightening. She answers each question 
with eloquence and gusto, and each opinion is 
garnished with scenarios, metaphors, quotes or 
anecdotal evidence. 

First, I ask what she believes is the key to running 
a successful business.

She answers: “Paul Polman, CEO of Unilever 
who used to work in the North East at Procter & 

Gamble, says that a business needs to have a sense 
of purpose beyond just making a profit. I completely 
agree – companies need a culture and an ethos that 
all interested groups – shareholders, customers, the 
staff and even the bank and the accountant – can 
buy into. 

“As a business grows, it’s then important that 
you plan and critique yourself. By writing down 
objectives, you have something to measure your 
actions against. Without that, human beings, by 
their nature, will justify in their heads that what 
they’re doing is right.” 

Lucy was asked to head up The Alchemists in 
2003 by a group of North East business leaders who 
recognised that while there was plenty of business 
support for sole traders and larger corporations, 
there was a gap in the market to provide a service 
that helped small and medium-sized private - 
mainly family-owned - businesses to manage 
change and scale their ambition without resorting 
to selling the company. 

Lucy offers a helpful analogy to explain: “Larger 
organisations, whether a PLC or a hospital, 
operate like a dance in a Jane Austin novel. It’s very 
choreographed, it’s neat and tidy and synchronised. 
The businesses The Alchemists work with are a bit 
more like a disco – there’s a whole load of energy 
and vibrancy. There is some structure but it’s 
noisy and there’s a lot of people bumping into one 
another. But there’s also one dominant voice - the 
DJ - or in the case of a business, its owner.

“As a company grows, you have to build in 
more structure while trying to keep the energy 
and vibrancy. That’s what The Alchemists help 
businesses to do.”  

Lucy, along with the business experts she 
headhunts especially for each individual project, 
works with private and family company clients 
across the country. 

In the most part, this has centred around 
succession as a company owner steps away from the 
daily management of the company - but remains a 
shareholder - while the operations are undertaken 

Chief executive of The Alchemists, member of several boards and all-round business guru Lucy 
Armstrong talks to Alison Cowie about her career, her inquisitive nature and toilets on motorways

THE CHEMISTRY 
OF BUSINESS 
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by a management team. 
“We help with recruiting the management team 

and putting in place mechanisms for those people 
to make decisions,” explains Lucy. 

“We also assist the owner, who, as you can 
imagine, has been used to making all the decisions, 
move into the role of shareholder and instruct 
them on what kinds of questions they should 
be asking, how often they should be asking for 
information and what information they are 
entitled to. 

Often the relationships between The Alchemists 
and the clients go on for many years.  

“In succession, you can be dealing with very 
sensitive issues and we have to build trust,” Lucy 
says. 

“We are always very clear with our clients that, 
unlike business coaching and mentoring which 
tends to centre around the individual, we will 
always put the business needs first. The result is 
that we often tell business owners things that are 
difficult for them to hear.” 

Lucy also espouses the importance of looking at 
succession planning as early as possible to family 
businesses. 

“The really clever families and entrepreneurs 
think about succession early on so it doesn’t 
become a problem,” she says.

“It’s a bit like driving a car: if you’re scanning 
the road, you can see potential hazards in plenty 
of time and do something about it. If you leave it 
to the last minute, it’s much riskier. You have to 
slam on your brakes and that’s when accidents can 
happen.”

Away from The Alchemists, Lucy continues 
to work on a variety of projects that centre 
around UK business. She is currently chair of 
the Enterprise Research Centre (UK) which is 
working with five universities, four banks, two 
governmental departments and one research 
council to build a body of authoritative data to 
determine whether government policies will help 
small and medium-sized businesses. She is also 

chair of the Asset Based Finance Association 
which looks to provide a reliable and high quality 
regulatory body for the sector.

Lucy has been a vocal Remain supporter and 
took part in many expert panel debates leading up 
to the EU referendum.

She continues to advocate the benefits of EU 
membership and the 48-year-old suspects she will 
be seeing fallout from Brexit for the rest of her 
working life.   

“It’s going to be a very long process and some 
elements may take decades to settle down,” she 
says. 

“Businesses thrive when there is stability and 
certainty. Smaller businesses have fewer resources 
to keep scanning the environment but they just 
have to get on with what they do best, not worry 
about things they can’t control and respond fast to 
changes that do arise.” 

Given the theme of this issue, I am also keen 
to ask Lucy her opinion about gender equality in 
business.

“In my career, I have gone from absolutely the 
only woman in the boardroom to one of some. Do 
I think a 50/50 ratio is going to happen? No. Do I 
want to see that happen? No. I don’t like tokenism. 
I don’t want to believe I’m in a boardroom because 
I have two X chromosomes instead of an X and a 
Y. Similarly, I don’t think men want that either.”

Lucy also tells me about a conversation she had 
just days before we met.

“I was at Stiller [a North East family run 
logistics company] and we were discussing 
why there weren’t more women truck drivers. 
[Commercial manager] Matthew Spiller told me 
that he believed it wasn’t because truck driving was 
about being macho or strong – it’s actually now 
much more about administration and customer 
service. Instead, he said, women weren’t attracted 
to truck driving because there are very few places 
where a truck can actually stop and the drivers can 
have their lunch and go to the toilet. He went on to 
say that if we were really serious about attracting 
more women into logistics and distribution, then 
the infrastructure on major roads needs to be 
looked at.

“I thought that was fascinating,” Lucy continues. 
“It’s something I had never thought about. But of 
course – as we know - it’s much easier for a man to 
go for a wee by the side of a motorway than it is for 
a woman,” she adds with a smile.

The conversation at the logistics facility has 
clearly provided Lucy with something new to 
pique her interest. It has also added to her arsenal 
of anecdotes that I’m sure she will continue to 
draw on to inform, inspire and challenge those 
who come into contact with this formidable 
authority on business. 

THE ALCHEMISTS 
www.the-alchemists.com
0191 491 2392
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COVER STORY 
Jules Quinn

It was a quintessentially mundane job on a university 
work placement that sparked the idea for North East 
entrepreneur Jules Quinn’s own business, leading to 
her being named on the Forbes 30 Under 30 Europe 
list for retail and commerce. She talks to Alison Cowie 

about her tea-rrific journey so far
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Twenty-eight-year-old Jules Quinn 
always knew she wanted to run her 
own business. At 14, she was selling 
bracelets to her friends in the school 
yard. A few years later, she was 

running a small outside catering company and then 
organising under-18s club nights in Hexham. 

The ambitious teen’s aim was to start a business as 
soon as she finished her A levels, but Jules’s parents 
insisted she go to university first.

“They said I needed to get a degree so that I 
would have something to fall back on in case my 
business didn’t work out,” Jules reveals. “I’m glad 
they did as university is a great way to develop skills 
and allow time to get a little older and wiser.” 

Jules choose to study fashion marketing at 
Northumbria University because of her love for 
design and the business element of the course.

It while she was on a work placement seven years 
ago - as part of that course - when the idea for The 
TeaShed was born. 

“The placement was at a fashion company in 
London and it was really ‘sh*tty,” Jules recalls. 
“All they made me do was make cups of tea for 
everyone. I made so much that they ran out of 
teabags so I was sent to Sainsbury’s to buy some 
more.”

As the 21-year-old stood in the supermarket 

aisle, she was stuck by the lack of choice when it 
came to tea.

Jules returned to university and began developing 
a tea business, which would offer something 
different and unique to consumers. 

“I wanted to focus on gifting as opposed to 
everyday tea,” she explains. “I didn’t want the tea to 
come in a standard box so one of the first products 
I created was where the bags came in a paper cup so 
you had something to drink out of, too. It just made 
it a bit different.”

Jules admits that she relied on internet searches 
for much of her business information in the early 
days.

“Google was my mentor!” she exclaims. “I knew 
very little about running a business. I didn’t know 
what margins were or how to work them out, so I 
spent a lot of time on the internet.

“There were lots of little challenges to overcome 
along the way and some things haven’t gone the way 
I wanted. But I wouldn’t change anything because 
everything that has happened– good and bad - I’ve 
learnt from.”

Working from home, Jules created an online 
presence but knew getting her products into major 
retailers would be key to appealing to a mass 
audience. 

It took her six months before The TeaShed 

COVER STORY 
Jules Quinn
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“The [work] placement 
was at a fashion 

company in London and 
it was really ‘sh*tty. All 
they made me do was 
make cups of tea for 

everyone.”
- JULES QUINN
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THE TEASHED & 
POPABALL
www.the-teashed.co.uk
@The_TeaShed
www.popaball.co.uk
@Popaball
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launched to get a meeting with Fenwick but the 
eventual appointment went well and the North East-
based retailer agreed to stock her quirky tea.

“Fenwick was the ideal start for TeaShed. It 
positioned our products on the market. They were 
also extremely supportive, especially as I was a local 
business.”

Three months later, John Lewis approached her 
and wanted to stock The TeaShed products in its 
department stores.

“Getting into John Lewis was fantastic but it was 
also tricky because its forecasts where huge. The 
first order was for £20,000, which I had to finance 
six months in advance. It was a challenge but I 
found a way because I knew I had to.”

Soon, retailers from around the world were 
contacting Jules about her products.

“I was getting enquiries from retailers in Japan, 
The Middle East and Europe who had seen our 
products online,” she says. 

The proactive entrepreneur also helped spread 
word of The TeaShed with pop-up shops in Fenwick 
(Newcastle and London) and special tea tents at 
festivals across the UK. 

One quirky drink served in these temporary stalls 
was to spawn her next business project.

“We would serve bubble tea which is an iced 
milky tea with little balls that you suck up through a 
straw and they burst in your mouth with juiciness. 
We then started adding the balls to cordials, 
cocktails and Prosecco.

“One day, someone asked if you could buy 
the balls and use them at home. At the time you 
couldn’t but I thought, ‘why not?’.” 

Jules began importing the bubbles and working 
on flavour combinations, branding (Popaball) and 
a marketing campaign. Unlike her tea, the bursting 
bubbles needed to specially packaged and so Jules 
took the decision to move her business out of her 
home and into Hoults Yard in Byker last year. 

The popularity of these quirky drink additions 

meant she outgrew the site within months and, in 
March, The TeaShed moved to a larger facility at 
Benfield Business Park.

Jules now employs up to 15 members of staff per 
day (mainly women) who work in design, packing 
and distribution roles.

Employing full-time members of staff has been 
a learning curve for Jules but she has drawn on her 
experience working with temporary staff for the 
pop-up stalls.

“I learnt quite a lot from my first experiences 
of employment and about the best ways to handle 
situations.

“It’s very important to me to create a happy 
and supportive environment, where people want 
to come to work and respect each other. I would 
hate for anyone to ever dread having to come to 
work. But while we do have fun, I am clear about 
standards.”

Jules’ parents are very supportive of her and the 
business and both her mum and dad help out. She 
also employed her sister, Tanja, in December to 
manage the ever-growing ecommerce side of the 
operation. This has enabled Jules to concentrate 
on negotiating the deals with the major retailers, 
knowing the ecommerce is in safe hands. 

“Since Tanja has started, she has transformed our 
ecommerce presence and sales have grown by more 
than 200 per cent online.”

In January this year, Jules was also named in 
the Forbes 30 Under 30 Europe list – in retail and 
ecommerce.

“When Forbes got in touch, I was so surprised,” 
Jules admits. “It wasn’t something I had applied for 
but I guess they had done their research online. 

“I was shocked because I know there are people 
younger than me who are turning over more money 
but I think they were attracted by how I’ve moved 
the business over the past five years. 

“I didn’t go to the awards ceremony in America 
as it was during our peak period but it has been 
great for publicity. We also saw a spike in online 
sales when the list was announced.”

Jules is looking to continue doubling turnover 
year-on-year and is currently working on a new 
product which is strictly under wraps. 

“I can’t say too much but there’s nothing quite 
like it on the market. I am confident that in a couple 
of years’ time a glass of prosecco won’t be the 
same without one of our product added,” she adds 
tantalisingly, with a grin.

Longer term, Jules has a three-year plan to 
develop more products and push the business 
forward, and she doesn’t rule out selling the 
business. Whatever she decides, this proactive 
businesswoman will no doubt continue to develop 
business ideas rooted in the entrepreneurial passion 
that has been burning within her since she was 14 
years old.

COVER STORY 
Jules Quinn
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Jacqui Miller-Charlton is seen as a 
trail blazer in construction, quarrying, 
mining and associated industries. She 
- along with her two brothers - built 
up Miller International Ltd., which 
has helped change the way hydraulic 
excavators are used around the world 
with the company’s revolutionary 
Miller Quick Coupler. Jacqui stepped 
down from her operational role in 
2014 but remains a shareholder and a 
main board director at Miller. In 2013, 
she was awarded an MBE for her 
services to industry and international 
trade. She is also a past winner 
of the WIN International Business 
Woman of the Year and a Women’s 
Business Council’s National Award for 
Enterprise. Here, Jacqui reflects on 
her experiences as a woman working 
in male-dominated industries for 
more than 35 years

THE LONG 
GAME

TIMELINE

1981
Joined Miller Welding 

Engineers to work 
alongside her two 
brothers, aged 17.

1988
Planned and developed 
the sales and marketing 

strategy for an innovative 
hydraulic excavator  

1994
Signed first independent 

Miller overseas distributor, 
Haladjian France.

INTERVIEW
Jacqui Miller-Charlton 
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PAST
I started my journey in the early 1980s, supplying 
products and services to construction machinery 
in the very male-dominated environment of 
construction, quarrying, mining, demolition and 
all associated sectors. Back then, you hardly came 
across a female in these sectors, at least not in 
the front line. Being a young ambitious woman 
with integrity as one of my core values, I learnt 
quickly that in the business environment, all was 
sometimes not what it seemed. The industry was 
exceptionally competitive and sexism and inequality 
were rife. I experienced on a great many occasions 
inappropriate behaviour from both a verbal and 
physical perspective - all of it down to one single 
fact - I was a woman. However, as my mother 
always said, ‘if you can’t stand the heat get out of 
the kitchen’, and so, unperturbed, I marched on, 
determined to become a trail blazer for women in 
the sector.

PRESENT
Fast forward almost three and a half decades and 
the sector has improved dramatically. Although 
inequality and sexism does still exist, great 
progress has been made as more and more male 
managers have embraced working with their female 
counterparts and can see the added value and 
different sense of perspective women can bring - 
even to the most masculine projects. Although there 
are considerably more women working within the 
construction and associated environments today, 
there is much work to be done to encourage our 
younger female generation to consider a career 
within these industries. We must tackle the gender 
bias that still suggests there are jobs for only boys 
and jobs for only girls. As the sector continues to 
evolve, it’s never been more important to attract the 
skills of both genders to keep up with the pace of 
change. We need innovative, fast-paced thinking 
individuals to help Britain become a world leader in 
infrastructure design, development and deliverance.

FUTURE
I hope that through initiatives aimed at attracting 
more female talent within what were previously very 
male-dominated sectors, we will see a significant 
increase in women working in construction and 
helping to reshape and improve the industry. I am 
not a believer in quotas. I believe that as a male or 
female you should earn the right of advancement 
within your chosen career. However, I sincerely 
hope that we will see an end to pay inequality and 
men promoted over women simply because of their 
gender. Like most business people, I look to the 
future with a mix of trepidation and excitement 
as, while none of us can know what it holds, Brexit 
throws up a host of additional uncertainty to 
try and navigate. What we can do, however, as a 
country, is invest in the British economy by looking 
to release the capital necessary to start the many 
much-needed large infrastructure projects across 
the length and breadth of the UK. By doing so we 
can ensure that most of our people are working 
through one of Britain’s most difficult transitional 
periods in recent history. Do I believe Britain can 
thrive outside the EU? Yes, I most certainly do; it 
will take time, there will be significant hurdles to 
overcome, but if we pull together and work hard we 
will emerge as a stronger, richer, more stable United 
Kingdom.

1999
Alongside her two 

brothers, secured the 
company’s biggest ever 

contract – a global supply 
agreement to supply 

Caterpillar INC

2002
Drove company-

wide brand 
redevelopment 

2009
 Opened Miller 

India  

2014
Formed part of senior 
team investigating and 
appointing executive 

team to run Miller 
International.

2000
Identified and co-negotiated first 

independent North American 
distributor supply agreement

2011
Started the seeding process 

for Miller Quick Couplers 
throughout China 

JACQUI MILLER-
CHARLTON
www.jacquimillermbe.com
@jmcmbe
www.millergroundbreaking.
com

i
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INTERVIEW
Therese Liddle

While preparing a report in 
her office, Therese Liddle’s 
attention was caught by one 
of the workmen singing 
outside NRG’s headquarters. 

She went over to the window and rewarded him 
with a round of applause - a subtle way of letting 
him know he had been heard. The singing duly 
stopped. 

Such a beautifully handled situation seems typical 
of Therese. By her own admission a ‘people person,’ 
she is clearly not remote from her staff, or the 
workmen for that matter, despite having the top job 
at one of the North’s leading recruitment businesses. 
Having been with the business for 26 years, 
spending the last 12 months as chief executive, 
Therese admits her least favourite part of her new 
role is having to be more removed. 

“I think the theory is that as CEO, I’m supposed 
to work on the business rather than in the business, 
but that’s perhaps something I haven’t mastered yet,” 
she smiles. 

“NRG is a real people business; that’s something I 
am proud of and something I think makes us stand 
out. We support our people here and continually 
invest in their development and progression, as I 
know from my own experience. 

“Our expertise and knowledge, combined with 
our approach of working closely to understand our 
clients, is evident in the success of the business. We 
take very seriously the responsibility of recruiting 
for each client to ensure the fit is positive both for 
them and the candidate. Quality underpins all that 
we do.”

Now in its 40th year, NRG has firmly established 
itself as one of the leading recruitment businesses 
in the North of England. With its headquarters 
on Grey Street in Newcastle and an office in 
Middlesbrough, collectively employing about 
100 people, NRG continually evolves to offer a 
comprehensive range of services to businesses 
across a range of sectors, placing candidates 
from board level to operational roles. Its RPO 
(recruitment process outsourcing) business secured 

Having joined recruitment business NRG ‘by accident’ 26 years ago, Therese Liddle has gone on 
to become its CEO. Deborah Johnson speaks to her about her time with the constantly evolving 
business

PUTTING THE 
ENERGY INTO NRG
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NRG’s accreditation by Recruitment International 
as one of the top ten UK RPO providers – delivering 
partnership solutions for major clients including 
Geoban, part of the Santander Group, and Atom 
Bank. 

Therese sees the next phase of growth in the 
business to be investment in Total Talent Solutions, 
which looks to further integrate with clients to 
ensure all of their resource requirements and talent 
pipelining are met. 

Back in 1989 when Therese joined NRG, she 
admits to not being overly familiar with the 
company or her new role. Having started her 
career in retail with Sunderland-based Joplings, 
she decided she wanted a change, so went for an 
interview with NRG. 

“I came here quite by accident really, I knew 
nothing about recruitment and nothing about the 
company but I was looking for a job and thought 
this was something I could probably do. I started 
doing secretarial recruitment in our Middlesbrough 
office, but to be honest, I don’t think I even knew 
what a secretary was. Looking back, I think it was 
serendipity that I ended up here,” she remembers. 

“Of course, back then, it was a totally different 
world. There were no mobile phones or computers, 
we used desk-based flip card records systems and 
everything was paper-based. 

“Recruitment, the industry and our regional 
business landscape have changed massively since 
then and NRG has stayed ahead of the change, often 
punching above its weight and taking risks which 
have helped our longevity and success.”

Mother-of-two Therese, who was born and bred 
on Wearside and continues to live there, cites two 
women as having a huge impact on her life and 
career. The first is her mother: “She’s always been 
an inspiration to me and I feel so lucky to have had 
such a supportive family background,” she says. 

The other is Lorna Moran, founder of NRG. The 
North East business leader has been a “great mentor 
and influence” on Therese’s career. In today’s world, 
where the glass ceiling is so keenly felt, both Therese 
and Lorna are examples of what is possible. 

“I do think a glass ceiling for women exists 
in certain industries, although I have never 
come across it in my experience in NRG, or in 
recruitment,” says Therese. 

“I was asked to join the NRG board as a 
35-year-old mother of two and feel I have always 
been encouraged and judged on my ability and 
commitment to the job.”

And with Therese’s ‘people person’ personal 
approach, it’s little wonder that that ethos runs 
throughout the business: “At NRG, we try to 
support women and men equally. If they are parents 
with responsibilities to juggle, we try to be flexible 
to help them achieve that balance. We are mindful 
that we employ real people and our clients are real 
people too; we always try to strike a fair balance.”

NRG
www.nrgplc.com
@nrgplc

i
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INTERVIEW
Allison Antonopoulos 

Briefly, what is the history of Wynyard 
Hall?
Records show that there was a manor 
house at Wynyard around the 12th 
century. From that time it was owned 

by various important Durham families. The most 
notable were the Vane Tempests who bought 
the Hall in 1794. When Henry Vane Tempest 
died in 1813, the property was inherited by his 
daughter, Lady Anne Frances. She married Lord 
Charles Stewart who became the Third Marquis 
of Londonderry. Henry Vane Tempest bought 
the hall in 1780 and when he died, his daughter, 
Frances Anne, inherited the property. She married 
Charles Stewart, who became the Marquess of 
Londonderry. The Londonderry family developed 
and built the house as you see it today, which cost 
around £150,000 and took 20 years to complete. 
The Londonderrys were known for entertaining on 
a grand scale and hosting prime ministers, royalty, 
and even the Duke of Wellington. 

We can now add the Hall family to the list of 
illustrious families at Wynyard. How did you 
become involved in the estate?
My parents bought the estate from the Ninth 
Marquess of Londonderry in 1987 with the aim 
of creating a large private estate – similar to the 
gated communities they had been inspired by 
after a trip to America. Wynyard Hall itself was in 
disrepair and my parents invested £8 million in its 
first major refurbishment. The hall was then used 
as headquarters for our family property business, 
Cameron Hall Developments, until we acquired 
NUFC, in 1992. Our family had always realised 
that old buildings such as Wynyard Hall need 
an economic use to maintain them and I felt the 
private chapel and state rooms were crying out to 
be used again as a stunning wedding venue and 
country house hotel.

You led this project. How did it start and how has 
Wynyard Hall developed since then?
My mother helped me with the interior design 
and the refurbishment and I initially recruited a 
general manager, two wedding events coordinators 
and a chef. The weddings were a huge success 
from the start and from there, we developed the 
bedrooms, the restaurant, the bars, the library and 
the state rooms. We then converted the old boat 
house into a spa and the four cottages into extra 
accommodation. We now have more than 200 
members of staff. 

What lessons have you learnt from your father 
and do you feel you have adopted his leadership 
style?
My father has always taught me to stay ahead of 
the competition, be creative, visit exhibitions, 
travel, see other places and make new contacts. My 
mother has always said to make sure you keep a 
sense of humour! 

I’d like to think that I have some of the same 
leadership qualities as my father, and my parents 
continue to be a huge influence on everything we 
do at Wynyard Hall. 

Recent changes to the estate have focused on the 
gardens. Tell us more. 
When the hotel was complete, it seemed like a 
natural progression to start restoring the gardens 
and parkland. Phase one saw the construction 
of The Grand Marquee in the grounds. It’s an 
amazing space that can seat up to 650 people. 
I really felt there was a gap in the market for a 
facility like this in the Tees Valley and it’s since 
been used for conferences, events, large weddings 
and fairs. 

Phase two then saw the construction of the 
visitor centre and the rose garden, which my father 
had always wanted at Wynyard. We used Alistair 

In just under a decade, Allison Antonopoulos - daughter of property developer and former owner 
of Newcastle United Sir John Hall - has transformed the family’s Tees Valley estate into a luxury 
country house hotel with an award-winning restaurant, spectacular function rooms, a lakeside 
spa, a 650-capacity entertaining marquee, idyllic gardens, a visitor centre and a farm shop. Here, 
Allison reflects on the latest chapter of the family business, the transformation of the historic 
estate and how the final phases will open the 150 acres of parkland up for everyone to enjoy 

BUILDING A LEGACY 
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Baldwin for the garden design, while I developed 
the visitor centre, farm shop and café. The gardens 
and visitor centre have been open for a year and 
have exceeded expectations of visitor numbers. 

In September, we completed the edible garden 
and The Glasshouse. The garden supplies the 
kitchens at the hotel and The Glasshouse houses 
a farm shop and a space for our calendar of 
workshops, which includes floral and cooking 
classes, children’s clubs and yoga, among other 
things. This Christmas, we’re also planning to 
transform the gardens into a winter wonderland 
and The Glasshouse will become a Christmas 
barn with gifts, wreath making and other festive 
crafts. 

So what’s next?
Wynyard Hall is surrounded by some stunning 
parkland and we’ve started work on opening it 
up to the public, with walkways and picnic areas. 
We’ve been restoring all of the historical follies, 
monuments and temples over the past six months 
and we’ve just put planning in for a special 
children’s garden. We’re hoping to have this all 
ready for next summer.

Sounds as though you’re creating something for 
the whole community to enjoy…
When people come to Wynyard Hall, we want 
them to come for the whole day. You’ll come to see 
the gardens and browse the farm shop, which is 
filled with all kinds of seasonally changing artisan 
produce – from fresh sausages and cheese from 
local suppliers, to handmade gifts and children’s 
toys. Then you can relax in the café with some 
delicious homemade cake and a freshly ground 
coffee, or perhaps take one of our workshops.

The hotel will continue to host weddings and 
provide a tranquil retreat for leisure guests. We 
are also becoming more and more popular with 
corporate clients, who choose Wynyard for its 
unique setting, the level of service provided by 
the team, the beautiful house and gardens and its 
convenient location.

What do you hope the Hall family’s legacy will be 
at Wynyard Hall? 
Wynyard Hall is of great historical importance to 
the North East and I hope our legacy will be that 
we opened this hidden gem up for everyone and 
created something for future generations to enjoy. 

INTERVIEW
Allison Antonopoulos 

WYNYARD HALL
www.wynyardhall.co.uk
@WynyardHall
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Ask Elspeth Thomson, managing 
partner of David Gray Solicitors 
LLP, if her gender has ever had 
an impact on her career, either 
positively or negatively, and she’ll 

give you a quizzical look.
“I don’t believe that it ever has. I’ve always felt 

empowered to achieve whatever ambition I set 
myself. Or maybe it’s because I specialise in family 
law – a field traditionally dominated by women 
lawyers. Whatever the reason, I don’t recognise my 
gender as a particularly important issue.”

Elspeth, who is accredited by Resolution as a 
specialist lawyer in the areas of private children 
law and domestic abuse, has just returned from 
court and is briefing her team about the week’s 
priorities. She’s currently in the middle of a three-
week public law trial before the designated family 
judge for Newcastle – Her Honour Judge Hudson.  

Elspeth reveals that the case is a little unusual, 
not because of the clients, but because of the 
makeup of the court room. 

“Everyone involved in the case is female: the 
judge, QCs and the solicitors. 

“We’re all women, which isn’t the norm. In fact, 
the only professional men involved in the case are 
the medical experts,” she explains.

However, the helmswoman at David Gray 
Solicitors - who has been repeatedly asked to share 
her professional knowledge in the media including 
on BBC2’s Newsnight, Radio 4’s Women’s Hour 
and Law in Action, and on Radio Newcastle - 
recognises that her experience within the legal 
profession doesn’t necessarily match that of others. 

“There is no question that at David Gray 
Solicitors we buck the trend when it comes to the 
number of female managers we have in the firm. 
70 per cent of our partners are women, compared 
to a national average of 37 per cent. Ask me why 
this is the case and I really couldn’t answer. All I 
know is that we pick the very best lawyers to do 
the job.”

A study last year by the Law Society of England 
and Wales revealed that the gender pay gap is 
still an issue for the profession generally, with 
a gap of nearly 20 per cent separating men and 
women. That, however, certainly isn’t the case with 
Elspeth’s law firm, which employs 60 staff and 30 
lawyers.

When asked to cite a strong female business 
leader she admires, Elspeth names Anita Roddick, 
the founder of The Body Shop who died in 2007: 
“She famously said, ‘I run my company according 
to feminine principles – principles of caring, 
making intuitive decisions… having a sense 
of work as being part of your life, not separate 
from it; putting your labour where your love is; 
being responsible to the world in how you use 
your profit.’ I think that pretty much sums up my 
approach, too.”

David Gray is holding its second ladies’ 
evening on December 8 at the Baltic Centre for 
Contemporary Art to celebrate women in North 
East business and raise money for Children North 
East. 

LAW 
David Gray Solicitors

Specialist family lawyer Elspeth Thomson is managing partner at David Gray Solicitors LLP, a firm 
that boasts 70 per cent female partners – almost double the national average. She talks to North 
East Times about the impact this makes and the business woman who has inspired her 

BUCKING THE TREND 
FOR WOMEN IN LAW

DAVID GRAY SOLICITORS
www.davidgray.co.uk 
@DavidGrayLLP
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DEVELOPMENT
The HR Dept Newcastle

Q: Christmas is on its way and while I want my 
staff to enjoy themselves and have fun, I found the 
seasonal period last year very stressful. How can I 
make it better this year?

Here are my dos and don’ts to help the party 
season go smoothly:
•  If you have not already arranged Christmas 

leave, sort it quickly. There needs to be fairness in 
authorising time off.

•  Inappropriate ‘secret Santa’ gifts can cause 
grievances and offence. Remind staff to be 
respectful of their co-workers.

•All employees have a right to equal treatment so 
invite them all, including fixed-term temporary 
workers, part-time staff, agency workers and those 
on maternity leave
•  Be aware that some of your staff may not drink 

alcohol; don’t make it mandatory to attend 
and perhaps also put on an event that does not 
revolve around alcohol.

•  You have a duty of care for your employees and at 
the very least you should remind your employees 
not to drink and drive. Consider the timing 
of the event so that people can access public 
transport and remind employees of the danger of 
being over the limit the following morning.

•  It is often too easy for an employer to brush off 
a staff grievance after a Christmas party, on the 
basis that the behaviour took place outside of 
work. But you must ensure that you investigate as 
you would in every other situation.

•  There could be an impact from employees 
sharing photos and jokes from the works party 
on their or indeed your business social media 
accounts. Many harassment and bullying cases 
are linked to interactions on social media.

• Make sure employees are well aware of the 
consequences of pulling a sickie the day after your 
office do! Their hangover should not cause you a 
headache, too.
• Last of all, enjoy it! 

Human resources expert Jayne Hart, director of The HR Dept Newcastle, answers your queries…

ASK THE HR EXPERT 

THE HR DEPT NEWCASTLE
Do you have a HR question for 
Jayne? Email her at 
jayne.hart@hrdept.co.uk
www.hrdept.co.uk
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Young women at Gateshead College 
are proving that career success is all 
about hard work and a commitment 
to achieving job aspirations.

Twenty-year-old beauty blogger 
Katie Meehan recently turned her hobby and 
online skills into a digital start-up after gaining 
valuable insight and support on a business course 
run by the college. 

Katie set up a blog - http://katiemeehan.co.uk/ 
- which celebrated one million hits in 2014 and 
focuses on beauty and make up as well as her love 
of photography.

She now plans to apply the expert skills and 
knowledge that have made her own blog a 
resounding success to support small and medium 
businesses in establishing and running their own 
social media channels. 

Elsewhere, ambitious teenager Chloe Kingsland 
is pursuing her childhood dream to become 
an engineer. Having graduated from the Ford 
Engineering Academy in top place, Chloe 
became a young apprentice at Ford Engineering, 
spending four days a week at Ford Aerospace 
in South Shields and one at Gateshead College’s 
Skills Academy for Automotive, Engineering, 
Manufacturing and Logistics at Team Valley. 

Chloe is excelling in her role and plays a key 
part in Ford presentations to schools, encouraging 
young people into manufacturing and engineering. 

She says: “Being female has made no difference 
to me getting into this profession. There’s nothing 
that girls can’t do just as well as men and I hope 
that my experience will inspire more women to 
take up careers in the industry.”

Last year, two Gateshead College apprentices 
also became the first women in more than two 
decades to join the Nexus Apprenticeship Scheme. 
Morgan Saville and Sam Davenport were among 
ten new recruits to join the programme, which 
is designed and delivered in partnership with the 
college and offers an ideal opportunity to start a 
career in rail engineering. 

It was the first time that Nexus had taken on 
women in trainee engineering roles since the early 
1990s. 

Morgan, from East Boldon, and Sam, from 
Sunderland, have now successfully completed 
their first year which has been spent training at 
Gateshead College and the Nexus rail engineering 
base at South Gosforth in Newcastle. 

Judith Doyle, principal and chief executive at 
Gateshead College, comments: “My advice to 
young people when choosing their career is not 
to be put off by outdated perceptions that gender 
stereotype professions – it’s about positive attitude 
and being the right person for the job. 

“It’s important that we have good role models 
in business so that more women are encouraged 
to be aspirational in their careers and have the 
confidence to apply for jobs that challenge them. 
I hope that I can inspire in my role, where I 
am succeeding as the first female principal of 
Gateshead College having worked my way up 
through the ranks. I like to celebrate that men and 
women are different, that they bring different skills 
and that this enriches the culture and success of 
any workplace.”

Judith has led the college to become Ofsted-
rated Outstanding and number one in the region 
for its success rates. She was also recently named 
FE Leader of the Year at the Times Education 
Supplement’s FE Awards. The awards celebrate 
those who have had an outstanding influence on 
post-16 education in the UK.

EDUCATION 
Gateshead College

From setting up businesses to forging careers in engineering, young women are being supported 
by Gateshead College to secure their dream jobs 

HARD WORK WINS OUT FOR 
INSPIRATIONAL WOMEN 

GATESHEAD COLLEGE
www.gateshead.ac.uk
@gatesheadcoll
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Bcharmd, which started life on a 
market stall and now retails across 
the world, has opened a new flagship 
store in one of central Newcastle’s 
most prestigious shopping areas. 

Since being founded in 2009, the jewellery 
has grown from its original home in Tynemouth 
Market to be sold in more than 500 top 
department stores and boutiques across the 
world and attracts customers from as far afield as 
Australia and Canada through its online platforms. 

After occupying premises in Newcastle’s 
Shakespeare Street for the past four years, 
Bcharmd has now moved its boutique into a new 
unit in Central Arcade, an Edwardian shopping 
mall regarded as one of the city’s most sought-after 
locations. 

The business – which is retaining its previous 
home as its headquarters and design studio – now 
employs nine people and is poised for further 
growth after significant investment in its revamped 
bcharmd.com website and digital offering. 

Founded by fashion designer Stephanie 
Milburn, Bcharmd produces a range of jewellery 
made from semi-precious stones. Stephanie, who 
is creative director of the business, continues to 
hand-make the prototypes of each design, and 
her husband Lee heads the commercial arm of 
Bcharmd. 

Stephanie says: “We have grown so much since 
the days when I would be out in all weathers 
at Tynemouth Market, making every piece of 
jewellery myself, working every minute that I had 
to make a success of the business I gave up my job 
for – in the last few years, it’s taken on a life of its 
own.

“We are now stocked by more than 500 high 
end luxury stores across the world and have a very 
loyal customer base locally and internationally too. 

“We reached the point where we were so tight 
on space in Shakespeare Street, it made sense to 
move the boutique elsewhere. I couldn’t think 
of a better place for us than Central Arcade. We 
aren’t really suited to being on a high street or in a 
traditional shopping centre, so this is ideal for us. 

“It’s a really exciting time for all of us at 
Bcharmd. As well as the relaunch of the website 
and the opening of our new boutique, we continue 

to break into new parts of the world and secure 
new luxury stockists. We are a very proud North 
East business and it’s perfect that we can operate 
internationally from where it all began.”

The opening of the new Bcharmd boutique was 
supported by Newcastle law firm Sintons, who 
handled the commercial property work. 

Cheryl Ball, solicitor in Sintons’ Real Estate 
team, said: “From starting out as a spare-
time hobby for Stephanie, her hard work and 
determination to succeed has seen Bcharmd 
become one of the leading fashion jewellery 
brands in the UK. Bcharmd is a true North East 
success story and we hope its new flagship store in 
Central Arcade helps them to continue on its path 
of strong growth.”

LAW 
Sintons

A luxury jewellery business has opened a flagship store in Newcastle with help 
from law firm Sintons

BCHARMD EXPANDS INTO 
CENTRAL ARCADE

SINTONS
www.sintons.co.uk
@SintonsLaw
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DAME ALLAN’S SCHOOLS
Photo, left to right: Mark Evans, 
Raeesah Haque, George  White, 
Sarah Glendinning, Dr John 
Hind and Matt Boyle

www.dameallans.co.uk
@DameAllans
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EDUCATION
Dame Allan’s Schools

Young people from across the region 
have been encouraged to think outside 
the box by regional and national 
businesses and universities when it 
comes to their future. 

The biennial Futures Fair, which is run and 
hosted by Dame Allan’s Schools, saw over 1000 
attendees speaking with over 100 businesses, 
educational establishments and training providers. 

Among those in attendance was regional 
director of the CBI and alumna of Dame Allan’s, 
Sarah Glendinning. The CBI provides a voice for 
businesses across the UK and Sarah, who has an 
active interest in education, gave a talk called ‘What 
Really Are My Options?’ where she discussed the 
importance of adaptability and soft skills and she 
encouraged young people to have the confidence to 
explore. 

“The world of work is changing and schools and 
teachers need to catch up,” she said. “Businesses 
and industry are evolving so quickly that many of 
the skills our young people are learning are for jobs 
that haven’t been created yet. It is so important that 
events like this are held to offer advice and guidance 

to students who are faced with an ever-changing 
world. We need to raise the value of vocational 
education and ensure that careers advice goes from 
play-level to A Level. Skills are the currency of the 
21st century.”

The packed programme included over 70 stalls 
representing a variety of businesses and employers 
including the armed forces, Reece Group, the 
Laing Art Gallery, the NHS, Beamish Museum 
and many more. Representatives from universities, 
including Oxford, Durham, Edinburgh, St Andrews 
and Queen’s Belfast also travelled from across the 
country to attend. 

There were 30 inspirational presentations on a 
variety of careers from industry leaders including 
Matt Boyle, president and CEO of Sevcon, who 
brought along an electric motorbike. Matt described 
the fair as “a superb opportunity for young people to 
see what careers are available to them in the North 
East and beyond”.

Careers advice is particularly topical this year, 
having been the focus of much government debate. 
In October, Education Secretary Justine Greening 
announced a new scheme in an attempt to support 
schools in their careers advice and links with 
employers. Earlier in the year the TES published 
data which showed a profound mismatch between 
available vacancies and the areas young people want 
to work in. 

Principal of Dame Allan’s Schools, Dr John 
Hind, said: “The Futures Fair is a wonderful event 
in the Schools’ calendar which gives students 
the opportunity to meet with a huge range of 
representatives from across the UK and beyond to 
get advice and guidance. We have an excellent and 
very well-used careers service at Dame Allan’s and 
the Futures Fair, which tops it all off, prepares our 
young people for life beyond Dame Allan’s.

“Our Diamond Structure, which sees boys and 
girls taught separately and mix socially between 11 
and 16 years, means our students are able to avoid 
any gender stereotypes in the classroom and are free 
to be the best they can be. They then enter our Sixth 
Form which, like the real world, is co-educational. 
Our students are taught to have confidence and to 
push themselves, skills that they take with them into 
the wider world of work.”

Dame Allan’s Schools hosts the Futures Fair to inspire the next generation of business leaders 

BUSINESSES URGE YOUNG PEOPLE 
TO FOCUS ON THE FUTURE
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TECH
Monpellier 

Business software solution and IT company Monpellier has been helping SMEs to grow by offering 
bespoke technology packages for the past 15 years

HELPING YOU FIND THE RIGHT FIT  

Software sits at the heart of every 
successful business, but how do you 
find the right solution for yours? 
Choosing a solution that will play such 
a vital role in the day-to-day running 

and prosperity of your company can be a daunting 
task. 

The team at Monpellier pride themselves on their 
ability to listen and understand what your business 
needs are and how any new system will be used. 

Monpellier was established over 15 years ago by 
managing director Ray Walton, who after years in 
the industry wanted to create a business that did 
more than provide ‘out-of-the-box’ solutions. Three 
years into Monpellier’s journey, sales director Tom 
Cram joined the growing team and the company’s 
offering doubled. With two offices based in the 
North, Monpellier offers a wide range of solutions 
to meet a diverse customer base. 

As an accredited partner of Sage and Pegasus, 
Monpellier provides financial accounting software 
as well as being able to offer integration with EPOS, 
CRM and ecommerce solutions. 

Ray comments: At Monpellier, we know that 
finding a company who can supply the right 
software is only half the battle when sourcing 
a new complete solution. Support and training 
are two vital elements to the implementation 
and continuous success of a new solution. With 
82 per cent of businesses leaving their existing 
software provider due to poor customer service it 
is paramount that you choose a partner who places 
your needs first.”

The easiest way to tell if a company honestly 
provides great service is to hear positive feedback 
from their existing customer base. 

Richard Warren, a director at Quality Water, 
comments: ‘’You need a provider like Monpellier 
with a team who will listen, have excellent product 
knowledge and the ability to plan. They don’t rush 
things for the sake of sales.’’ 

Monpellier showcases multiple case studies on 
its website from various happy customers with 

testimonials uploaded each month. In addition to 
case studies, a recent customer survey revealed that 
an impressive 94 per cent of Monpellier customers 
were ‘very pleased’ with the service they received. 

Ray adds: “Another aspect to consider is whether 
or not the partner can facilitate all of your needs. 
Having multiple contracts is both time consuming 
and costly. Finding a provider that can supply your 
accounts system, support your CRM, monitor your 
server, backup your data and provide anti-virus 
options in one contract will save you huge amounts 
of time and allow you to peacefully continue with 
your other duties knowing everything is supported.”

But with so many resellers out there what makes 
Monpellier so different? And more importantly, 
what makes the company the right fit for your 
business? If you are looking for a solution to fit 
seamlessly into your daily processes - a bespoke 
solution that can be created to meet your individual 
needs and a company recognised for its excellent 
customer service then Monpellier could be the 
perfect fit for you. 

MONPELLIER 
www.monpellier.co.uk 
@MonpellierLtd 
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The North East technology and digital 
sector is thriving. We have a vibrant, 
growing community that looks set to 
get bigger and better in coming years. 

Since joining Muckle from Sage 
earlier this year, I have been immersed in this 
exciting community including supporting the 
#ThisIsMINE campaign, as well as speaking at 
some of the IT industry’s major conferences. It’s 
no surprise that, according to recent research, 
tech workers in the North East now earn the most 
outside of London* - we’re so tech strong here and 
we need to embrace that.

With this growing sector there is a real need 
for businesses to be able to access expert advice 
and guidance when it comes to ensuring they are 
operating effectively and safely in their digital 
activity. 

Cyber security is a huge issue for our region. 
Newcastle tops the league table** for data security 
incidents with 93 per cent of businesses with 
more than 200 employees in Newcastle and the 
surrounding area having lost important data. 

At the recent National Information Security 
Conference in Glasgow, I was invited to talk 
around this issue and how many businesses 
could be overlooking what should be set out in 
their contracts when it comes to cybersecurity. 
Contracts should be used as a tool to map out the 
steps to be taken to keep data safe and, if the worst 
does happen, the response to a breach in terms of 
notification and also liability.

The new General Data Protection Regulation, 
which organisations must comply with by 2018, 
was also on the agenda. This is an important 
issue which will go beyond the technology sector 
and will affect every business in the region to 

differing degrees. Some may think it’s not relevant 
to them due to Brexit but this is incorrect and 
organisations need to be taking action now.

I’ve already done two webinars on the 
regulations with cyber security solutions provider 
Sapphire and encourage businesses to seek advice 
on the things they can be doing now to prepare for 
the changes.

There’s a common misconception that regional 
businesses have to look to London for an IT 
lawyer but here at Muckle we offer a range of 
services. I have been hands-on in the industry 
for seven years so I understand the pain points 
and have seen how different types of businesses 
overcome them. My in-house role at Sage was very 
much a holistic one, where, as well as providing 
legal and contractual IT services, I also worked 
alongside the operations teams on devising and 
implementing strategies.

I have seen first-hand the adoption of cloud 
technology for both the provider and the supplier. 
I advised on many of the enterprise contracts 
when Sage procured technology for its internal 
use as well as working on the customer base 
solutions. This involved working with some of the 
leading data centres and cloud providers but also 
small, independent businesses. 

One of reasons I decided to join Muckle was to 
start working with the vibrant SMEs and start-up 
businesses we have in the North East. At Muckle, 
we offer expert advice on a range of IT issues from 
cloud-based agreements and ramifications in 
terms of data protection, to app development and 
how to monetise an idea. We offer practical advice 
on data security and we can help people build 
their security net to ensure that they are covering 
themselves on all appropriate bases.

LAW  
Muckle LLP

Jill Dovey, a commercial lawyer at Muckle LLP who specialises in IT, examines the growing 
technology sector in the North East, the importance of organisations protecting themselves from 
data breaches, and the new general data protection regulations (GDPR) that will have an impact 
on all organisations when they come into force in 2018

BEAT CYBER CRIME 
WITH MUCKLE LLP

MUCKLE
www.muckle-llp.com
@MuckleLLP
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*http://www.channelbiz.co.uk/2016/10/05/pay-north-outstripping-wages-south/
**http://www.chroniclelive.co.uk/business/business-news/newcastle-tops-national-table-cyber-10244391
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PUBLIC RELATIONS
Bradley O’Mahoney 

BRADLEY O’MAHONEY
0191 519 7450

www.bradleyomahoney.co.uk
@BradleyOMahoney 
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Storytelling is one of the most ancient 
art forms and continues to this day to 
be a vibrant part of culture throughout 
the world.

As children, storytelling allowed 
us to explore our minds and develop great 
relationships with often imaginary characters. 
It allowed us the opportunity to delve into our 
imaginations as we began to play out a story 
that was unfolding, visualising characters and 
connecting with the events described.

This is something that creates a lasting 
impression as we all have that favourite book made 
up of fictional characters, each of us perceiving 
them differently. Similarly, storytelling continues to 
play a major part in our lives, both personally and 
professionally.

Storytelling has undoubtedly stood the test of 
time and has evolved to be a very powerful business 
tool as it builds connections, emotions and loyalty. 

Does your company have a brand story, that all 
important narrative which sets the tone for the way 
you wish the business to be perceived? 

It could be around a set of values that underpin 
the relationships you have with employees, 

customers or suppliers. Or, perhaps, it is more to do 
with your commitment to bring innovation to the 
sector you operate in.

Successful businesses build their brands by the 
use of narrative. They use it to build a workplace 
culture, enhance employee performance and to 
ensure that everyone within a team is on the same 
journey.

Storytelling is inspirational. Leaders often look to 
storytelling when going through change, to boost 
morale or to inspire comradery. It helps teams to 
connect and to fulfil their potential.

Just like a story from our childhood, the one 
that applies to your business should take people 
on a journey through a start, middle and end. Tell 
them why you set out on the journey and the highs 
and lows – all good stories include periods when 
times were tough and people are keen to know how 
you overcame the obstacles – and then present the 
successful conclusion.

Peter Guber, author and CEO of Mandalay 
Entertainment, sums up storytelling as: “The ability 
to articulate your story or that of your company 
is crucial to almost every phase of enterprise 
management. It works all along the business food 
chain. A great salesperson knows how to tell a story 
in which the product is the hero. A successful line 
manager can rally the team to extraordinary efforts 
through a story that shows how short-term sacrifice 
leads to long-term success. An effective CEO uses 
an emotional narrative about the company’s mission 
to attract investors and partners, to set lofty goals, 
and to inspire employees. Sometimes a well-crafted 
story can even transform a seemingly hopeless 
situation into an unexpected triumph.”

While storytelling was initially communicated 
via word-of-mouth or in small groups of people 
– both still very important – in today’s age of 
multi-channel communication powerful storytelling 
can be delivered via a range of channels – word 
of mouth, online videos, blogs, brochures and the 
traditional media.

If you would like to discuss how a powerful 
narrative can be developed so as to give you 
differentiation in the marketplace please contact me 
on danielomahoney@bradleyomahoney.co.uk today.

Address an audience with a profit and loss sheet in one hand and the likelihood is that you will 
lose their attention in seconds. Speak to the same audience with a great story and they will 
remember you for ever, says Daniel O’Mahoney, managing director of Bradley O’Mahoney

IS YOUR COMPANY STORY 
A BLOCKBUSTER?
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PROPERTY
Story Homes 

STORY HOMES 
www.storyhomes.co.uk
@storyhomes 

Photos: (top) the land and 
planning team, (right) Sarah 
Armstrong

i

“When I first started 
working in the North 
East land sector I 
remember that I 
was one of only two 

women working in the industry.” Sarah Armstrong, 
head of land and planning for Story Homes, reflects. 
“I was young but learning quickly in my first job 
out of university as a land buyer at Bowey Homes. 
A contact gave me a number for Nicola Rosul, who 
was working in the land team of Bryant Homes 
at the time. We met in a pub and quickly became 
friends - now she is an invaluable part of my team at 
Story Homes. It’s funny how things can often come 
full circle.”

The unprecedented growth of Carlisle-
headquartered Story Homes into the North East 

saw more than 50 new jobs created in the region 
last year, with a total of seven developments across 
North Tyneside, Northumberland, County Durham 
and Teesside. Two further developments are due 
to open before Christmas, including the launch of 
Story Homes’ first Signature range development of 
39 four and five bedroom houses in Morpeth. 

“I’m pleased that Story Homes has had such 
a great reception in the North East and have 
ambitious growth plans, looking specifically at the 
executive end of the market. 

“Our company strategy is to build aspirational 
homes in areas that people want to live, so when it 
comes to identifying land that is a key consideration 
for the team.

Story Homes developments can range from 39 
four and five bedroom executive homes, up to 

As a child, Sarah Armstrong could often be found in the middle of a field holding a theodolite 
for her architect dad. Fast forward 30 years and as head of land and planning for luxury home 
developer Story Homes, she is more likely to be in the boardroom securing land deals. Here, Sarah 
reflects on her journey and her role in helping to deliver Story Homes’ future growth plans

FAMILY BUILDING 
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developments of 1000 new homes on partnership 
developments with other housing developers such 
as Miller Homes and Avant.

“It’s currently a priority for us to build 
relationships and partnerships with land owners, 
agents, consultants, Local Authorities and other 
developers to ensure we have a strong pipeline of 
land opportunities available to support our long 
term growth plans,” says Sarah.

It’s an impressive career ladder that Sarah has 
climbed in 16 years. Following Bowey Homes, Sarah 
worked for Keepmoat for three years as regional 
land manager in the North East, before joining 
Barratt Homes as senior land manager where she 
spent the next eight years.

“I joined Barratt Homes in 2007, just as the 
recession hit” she recalls. “I worked on a number 
of fantastic projects including a large regeneration 
scheme in Scotswood and Mount Oswald golf club, 
but it was a difficult time for construction and many 
people in the industry were being made redundant.

“It was during this time that I had my two girls, 
Eve and Issy. I had a great team around me, and a 
very supportive boss. When you’re building a career 
I don’t think there is ever a ‘good’ time to take a 
break and have children. Family is everything to me 
though and you always find a way to make it work.”

When the opportunity came along to join Story 
Homes in 2015, Sarah considered it carefully. On 
one hand she was secure in her position with a PLC, 
but on the other, felt that joining Story Homes was a 
great step in her career with fantastic development 
opportunities.

“The fact that it is a family-owned company is 
one of the things that really attracted me. There is a 
real emphasis on key values which make it a unique 
place to work as everybody across the business 
really stands behind them.”

Shortly after joining the company, Sarah became 
a Story ambassador to help communicate and work 
to the company’s key values and encourage her team 
to do the same.

“We have experienced 46 per cent growth in the 
past 12 months and it is a priority for the business 
not to lose that culture, which is great. At Story 
Homes I really feel part of something bigger and as 
though I can really make a difference,” she says. 

“When I joined Nicola was the only member of 
the land team and had been working closely with 
the team in Carlisle to start developing the North 
East region. We reached a point where the region 
was needed its own management, which is where I 
joined with a completely new role as head of land 
and planning. 

“I was able to build up the team that we have now, 
recruiting a planner, strategic planner and graduate 
planner, as well as land administrator. We have lots 
going on but we work closely to support each other 
and as a result have a great team ethic.”

 At home Sarah has the support of her husband, 
David, a teacher, and an extensive network of family 
and friends. “We all help each other out to make it 
work – we’re very lucky,” she explains.

“A typical morning sees me getting the girls 
up and ready for school, then drop them off at 
my parents house for breakfast. I normally work 
until about 6.30pm and then pick them up from 
gymnastics club on my way home. The nature of 
my job means that I can often be working late or 
on weekends. Thankfully David’s job means that 
more often than not he can be on hand and school 
holidays are taken care of, which is brilliant.

“As a family we are really sociable. We have a 
caravan and love to go away with family and friends 
at the weekend. I think it is so important to have a 
good balance. When my girls start in the world of 
work I’ll definitely encourage them to work hard to 
achieve their goals, but also encourage them to take 
time to find a balance and live their lives to the full.”
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Leaving the EU will create significant 
challenges for all businesses, not least 
expected currency fluctuations, the 
mobility of staff across borders which 
is particularly relevant for the region’s 

digital economy and the level of finance available 
to assist growth plans. Business decision makers 
would be prudent to include potential effects on 
long term contracts, intellectual property rights 
and data protection legislation in their top areas of 
future risk planning. The main issues are:

Supply chain changes: The majority of UK 
businesses will see their commercial relationships 
across supply and distribution chains change as 
the UK starts the process of leaving the EU. This 
is especially pertinent to those who currently have 
longstanding supply contracts; even those who are 
UK-based and trade solely in this country need to 
consider their suppliers up and down the chain and 
whether they trade outside of our borders. Equally, 
long term agreements may be adversely affected by 
termination provisions agreed without Brexit and 
its consequences in mind.

Secure storage of data: There are new data 
protection regulations coming into force which 
represent a major change, and risk, for most 
businesses so the upgrading of IT security is 
essential to ensure that you have adequate data 
subject consents in place for the secure storage of 
employee and customer information. This new 
legislation will introduce a mandatory ‘reporting of 
breach’ for companies as well as fines of up to 4 per 
cent of a business’ worldwide turnover, so planning 
now could save significant sums in the future.

 Copyright: Any effect on commercial copyright 
may depend on the way in which the UK exits 
Europe. There are imminent reviews of existing 
legislation under the EU’s Digital Single Market 
Strategy, but depending on the timing of an exit 
from the EU the UK could lose any input into the 
reform of EU laws on copyright and further plans 
for e-Privacy reform in Europe. This could be a 

major issue for those operating in, or marketing 
to Europe and has the potential to create a two tier 
system. 

Protect your brand: IP legislation in the UK 
encompasses everyday concerns for businesses 
such as patents, design rights and new trade mark 
registration, or enforcement of current trade 
marks. The current legal framework surrounding 
them is fairly standardised across Europe which 
gives a good level of protection to UK companies 
if rights become infringed. It is not yet agreed how 
existing Community Trade Marks and Community 
Registered Designs will be dealt with, but such 
existing registrations may simply cease to provide 
protection for the UK, leaving owners to apply for 
equivalent protection, or could even create non-
tariff barriers to trading with the EU in the future. 

Key considerations for the future include 
budgeting for additional costs of securing these 
separate UK registrations. 

Transitioning: all businesses should expect a 
period of post-Brexit transition where the UK 
government re-negotiates our rights. Due to the 
complexity, volume and inter-connectivity of the 
subjects being discussed at the negotiating table, 
the external environment is likely to be highly 
changeable. It is therefore vital that any professional 
advice businesses take is from a suitably placed 
adviser and should be reviewed regularly. 

Preparation is key: the future of IT and IP law is an 
area which is likely to receive increasing attention 
as we start to understand the full extent of when 
and how the UK will leave the EU. Although the 
business implications will ultimately be shaped by 
the exit model the UK adopts, it is vital that those 
wishing to prepare as fully as they can for such an 
uncertain environment will embrace planning as 
a positive action to secure their business’ future. 
The North East IT industry may indeed see some 
benefit from Brexit in the form of additional 
human resources availability if the feared exodus 
from London-based institutions becomes a reality.

LAW
Square One Law

Helen Brain, Commercial, Information Technology (IT) and Intellectual Property (IP) partner at 
Square One Law, previously worked for K&L Gates in London and for the government of Dubai. 
Here, she highlights the key areas businesses should be aware of in the post-Referendum IT and 
IP landscape.

PLANNING FOR 
UNCERTAIN TIMES 

SQUARE ONE LAW
For more information on any of 
the issues raised please contact 
helen.brain@squareonelaw.com 

www.squareonelaw.com
@SquareOneLaw
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COMMERCIAL PROPERTY - Feature

Welcome to our regular commercial 
property section. Each month, 
North East Times features the 
latest news and views from the 

commercial property sector and 
highlights some of the best offices 
and work spaces available in the 

North East

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

clayton@netimesmagazine.co.uk

Commercial
Property
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COMMERCIAL PROPERTY - News 

DURHAM

Integra 61 takes another 
step forward
The multi-million pound 
industrial and logistics 
scheme in Durham starts to 
take shape, thanks to Citrus 
Durham Ltd

Contractors have been invited to tender for 
the first phase of infrastructure works for a 
200-acre site in County Durham.

In April, developer Citrus Durham Ltd 
received outline planning permission for 
Integra 61, a multi-million pound, mixed-
use scheme which will include up to 2 
million sq ft of employment space.

Proposals for the site, which is located 
adjacent to junction 61 of the A1(M) at 
Bowburn, include large industrial and 
distribution units, a 70-bedroom hotel, a 
residential care home, restaurants, a GP 
surgery, roadside retail units and up to 270 
new homes.

David Cullingford, development manager 
at Citrus Durham said: “Integra 61 has the 
potential to provide the largest scale logistics 
and manufacturing development the North 
East has seen in a generation and we are 
very excited to be taking this major step 
forward. 

“We intend to be on site with the first 
phase of infrastructure works in March and 
once complete, we will have fully serviced 
sites available, meaning that we can deliver 
properties designed to suit occupiers’ 
specifications as early as autumn 2017.”

GATESHEAD

Agents announced for 
Team Valley scheme
UK Land Estates has appointed Naylors and 
Knight Frank as joint letting agents on its 
new speculative development, Dukesway 
Central on Team Valley, Gateshead. 

Building work is now underway on 
the first phase of the Dukesway scheme, 
which will provide three high specification 
industrial units, each one capable of taking 
20 tonne overhead cranes.

Upon completion, the three medium-
sized units will provide 26,630, 20,000 and 
12,000 sq ft of industrial/warehouse space, 

which will be suitable for a range of uses 
including industrial processes, storage and 
distribution.

Dukesway Central is the first speculative 
build of its size in the region for eight years. 

Gleeds the first occupiers 
in Quorum’s Qeleven 
suites 
Global property and construction 
consultancy Gleeds has announced that it 

is moving its Newcastle office to Quorum 
Business Park in the north of the city.

Responsible for recently delivering 
award-winning projects The Malings and 
North Durham Academy, Gleeds has taken 
2112 sq ft, making this the first letting in the 
new Qeleven suites in the Q11 building at 

Quorum.
There are 16 suites in the building ranging 

from 500 to 3193 sq ft. These have access to 
a separate board room, meeting room and 
break out space, where fully catered facilities 
are available.

NORTH EAST

North East planners 
in a buoyant mood
Property development in the North 
East is in rude health, the chairman 
of the Royal Town Planning Institute 
(RTPI) in the North East has said.

Martyn Earle - also an associate 
planner at Newcastle-based planning 
consultancy Barton Willmore - pointed 
to a legacy being created for the region 
through current schemes coming to 
life.

Following the recent RTPI North 
East Awards for Planning Excellence, 
Martyn said: “There is a lot of optimism 
in the air at the moment, and we’re 
seeing that translate into some 
substantial, innovative schemes on the 
regional map.

“It’s fantastic to see a legacy being 
created in the North East – including 
important housing, commercial and 
cultural schemes that will shape life 
here for years to come.

“We’re beginning to see this 
optimism realised as delivery of 
schemes. The adoption of Local Plans 
such as the Newcastle Gateshead Core 
Strategy and Core Urban Plan is an 
important marker of this progress.”

COMMERCIAL 
PROPERTY 
BULLETIN
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COMMERCIAL PROPERTY - Chris Dobson

Despite some falls in Zone A* rents since 
the peaks of a decade ago, the regional retail 
sector has reached a healthy level and offers 
a strong mix of market towns, out-of-town 
shopping and an excellent city centre offer.

The most recent autumn Retail Market 
Review, published by Newcastle-based retail 
specialist @retail, focuses on all retail sub-
sectors from Berwick to Teesside.

@retail partner Bob Fletcher says the 
region’s retail capital, Newcastle, is trading 
very strongly. 

“The fact that Zara has committed to let 
the BHS store at the top of Northumberland 
Street to create a major, 35,000 sq ft, outlet 
in spring next year shows huge confidence 
in the location. This will be a massive pull 
for the city,” he says.

Elsewhere in the city centre, Monument 
Mall was sold by Hammerson to Standard 
Life for £75 million.

“The new owners lost no time in 
contracting Molton Brown to take the 
unit formerly occupied by Jolie Papier, the 
upmarket Clinton subsidiary. The rent is 
believed to equate to £220 Zone A** a record 
for this location, which features a number of 
high-end brands,” says Bob.

There is, however, a shortage of secondary 
space. The affordable retail opportunities in 
Grainger, Clayton, Nelson and Nun Streets 
are becoming increasingly important in 
filling this gap, as are “the spoke streets 
radiating off Northumberland Street – St 
Mary’s Place, Saville Row and Ridley Place, 
for example,” adds Bob.

He continues: “It is these streets that are 
becoming increasingly important in shaping 
the future of the retail core of the city centre 
and we are pleased to see that Newcastle 
city centre and NE1 are formulating a 
strategy led by retail property guru Mark 
Williams, director, Acquisitions, Finance 
and Investor Relations at Hark, one of the 
UK’s leading retail asset managers, and 
chair of the Working Group to transform 
Northumberland Street.”

With the former Co-op building in 
Newgate Street brought back to life through 
ambitious refurbishment by Interserve, this 
large property between China Town and 
Eldon Square features Premier Inn, Turtle 
Bay, Zapp and Cabana, with a further large 
unit under offer to a major leisure attraction.

intu Properties’ Eldon Square continues 
to dominate the city with 70 per cent of 
Newcastle’s prime retailers located here, 
attracting 36 million visits each year. It 
comprises more than 150 stores, covering 
1.35m sq ft. Over £200m has been invested 
by intu over the last five years.

@retail says prime rents are pushing £310 
Zone A. Bob comments: “The imminent 
opening of 20 restaurants in Grey’s Quarter 
shows how this scheme continues to evolve 
very successfully.”

Out-of-town retailing is dominated by 
Gateshead’s intu Metrocentre, where the 
statistics continue to be very impressive – 
two million sq ft; 21m annual footfall, 342 
units, 9250 car parking spaces – all in all 

the largest shopping and leisure centre in 
Europe.

Acting for intu Properties, @retail reports 
a number of significant deals including New 
Look Men’s - at 7100 sq ft, the biggest store 
in the UK for them to date. Other lettings 
include Flannels, Pandora (two new stores), 
Carluccio’s, Cath Kidston, Supercuts and a 
new 20,000 sq ft store for Wilkos.

Elsewhere across the region there are 
well-performing market towns such as 
Yarm, Northallerton, Hexham and Morpeth, 
which fall into @retail’s category of affluent 
locations that are doing really well serving 
local catchments with a measure of tourist 
spend on top. 

These towns are increasingly of interest 
to niche fashion multiples and attracting 
investment interest such as the recent 
Arch (the Northumberland development 
company) acquisition of Northumberland 
Retail Park Hexham, which was on the 
market for around £7.2m. Tenants include 
Homebase, Poundstretcher, Majestic Wine 
and Pets at Home.

Sunderland is looking good, too, through 
Siglion’s activities in particular at the former 
Vaux site, where work has started on this 
gateway to the city centre. This will include 
office, retail, residential and leisure areas, 
with the master plan bringing forward a 
flagship development for living, working and 
relaxing at the city’s centre. This economic 
regeneration is bound to improve retailing 
prospects in the city centre in due course.

…writes specialist property 
writer Chris Dobson 

Regional retail 
sector ‘in good 

health’

01
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The Bridges is the central retail anchor 
with over 100 stores including Primark, 
Boots, HMV, Debenhams, Disney, H&M, 
Next and River Island. Zone A rent is 
around £100. Nearby High Street West 
is being developed to make it a much-
improved retail environment and Next At 
Home is rumoured to be taking a new store 
with frontage both into the Bridges and onto 
Keel Square. 

Durham City, with Prince Bishops and 
The Gates as its main shopping centres, has 
Saddler Street and Silver Street as ‘High 
Street’ destinations, where there is interest 
from retailers for smaller units of around 
400-750 sq ft. To illustrate the point, @retail 
successfully sold Pandora’s lease on Saddler 
for a positive premium to Smiggle, the 
Australian retailer of fun and fashionable 
stationery. Pandora relocated opposite. 
Zone A rents are now approaching £100 on 
Saddler St - on par with Silver St.

Middlesbrough and Darlington can be 
grouped together because they simply have 
too many shops - some 500 in Darlington 
alone. In Middlesbrough there is Hill Street, 
Parkway, The Mall and Linthorpe Road 

and in Darlington there is Northgate, the 
Queen Street Centre and New River Retail’s 
Cornmill shopping centre in Priestgate, 
where the primary catchment population is 
an estimated 292,000 with an annual footfall 
of six million.

South East Northumberland’s 
Cramlington, which sits between the 
A1 and A19, has a strong population of 
around 30,000, far larger than towns such 
as Morpeth and Alnwick. Its location and 
potential for further growth may well have 
been the trigger for Arch to make another 
acquisition, the shopping portfolio in the 
town, from Hammerson for £78m. Included 
is the 440,000 sq ft Manor Walks centre 
where Zone A rates are £45/£50, a nine-
screen multiplex cinema let to VUE, some 
office space and 1500 car parking spaces.

Finally, out-of-town retailing. The 
principle is to balance out-of-town with 
town or city centres, essentially to act as one. 
The £14m St Helen Auckland shopping park 
has recently opened, creating more than 
100 jobs, but the question is, what impact 
will it have on nearby Bishop Auckland? As 
with all these situations, time will tell, but 
opposition from town centre retailers has 
been robust. 

01  Newcastle’s Northumberland Street
02  Monument Mall
03  Eldon Square
04  Flannels.com at Metrocentre
05  Morpeth market town

05

02

03

04
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*Zone A is classified as space closest to the window, considered 
most valuable. Distances from the shop frontage decrease in rental 
with Zone B, Zone C and then ‘remainder’ classifications.

**£/per sq ft
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COMMERCIAL PROPERTY - George F. White

How influential do you think women are in 
North East business and how does George 
F. White support equality?
Holly: You just have to look at the number 
of women focused entrepreneur and 
business organisations that exist across the 
North East to realise how influential women 
in business are.  
Sally: The North East sets a great example 
in providing opportunities for women in 
business and I believe that’s down to the 
values and environments that companies 
create for their employees, to shape their 
development and help them achieve their 
career goals, regardless of gender. Such an 
environment exists at George F. White. The 
business has continued to grow and evolve 
since it was established nearly 40 years ago. 
Following successful growth year-on-year, 
the business is now a multi-disciplined and 
diverse consultancy that employs more than 
120 people in six locations, from the Scottish 

Borders down to North Lincolnshire. 
George F. White puts its clients and its 
people at the heart of everything it does and, 
as a result, the team is always committed to 
delivering high quality professional work, 
whatever their discipline. The people-led 
ethos has provided the ideal environment 
for us personally, and other employees, to 
grow as individuals and lead as members of 
the senior management team.

You both hold board level roles while being 
relatively young, how have you achieved 
that?
Holly: I was taken on as George F. White’s 
first non-surveying graduate and given the 
opportunity to explore areas for the business 
to develop, internally and for clients. This 
led me to my role today, which is to identify 
and deliver opportunities for growth, which 
have included revenue sources, people and 
new geographical areas.   

The number of women in 
business has increased 
steadily in recent years 

with women breaking down 
barriers in traditionally male-

dominated industries and 
taking on senior management 

positions. Here, Holly Shiel-
Redfern, operations manager 

and board member at land, 
property and business 

consultancy George F. White 
and director at GFW Letting 

and Sally Hart, who is head of 
communications at the group 

and sits alongside Holly on 
the board for both businesses, 

discuss the role of women in 
business, reflecting on their 

own success and challenges 
they’ve faced during their 

careers so far

Ladies who lead

GEORGE F. WHITE
The consultancy provides 

agricultural and rural services 
to commercial and residential 

property, planning and 
development and the energy 

sector.

Sally Hart
sallyhart@georgefwhite.co.uk

07525 803956

Holly Shiel-Redfern
hollyshielredfern@georgefwhite.

co.uk
07900 740336

i



6565

Sally: I joined George F. White two years 
ago, following a number of senior roles 
in marketing agencies across the North 
East. Six months into my role as head of 
communications, I was asked to join the 
board. I set and manage the internal and 
external communications strategy for George 
F. White, focusing on reputation and growth. 
My position is very commercially focused, 
too, which is where our roles complement 
one another. Both Holly and I steer the 
performance and delivery within the George 
F. White business and that also involves 
setting growth objectives across every arm of 
the business, including GFW Letting.

Do you think your success has largely 
depended on the business you work for?
Holly: I think success is a partnership 
between a business and its people - values 
need to be aligned and a vision needs to be 
attainable - where this works, we see success 
across a range of North East businesses. 
When you value your own contribution and 
you know it’s valued in return, that’s when 
results are delivered. Success is about being 
brave and finding your opportunity to be 
your best. 
Sally: I don’t think a business can define 
your success, if you have a strong skill set 
and ambition then it is about working out 
where your opportunity lies. Having said 
this, working in a business, like George F. 
White, that provides genuine opportunity for 
development is important as it means you 
will always have access to such opportunities 
because of the people-focused ethos and 
nature of the business, where leaders want 
its people to grow and continue to evolve 
to reach their professional and personal 
potential.

What has been your biggest lesson so far?
Sally: You should always listen to those 
around you. I mean really listen. It’s not just 
about what people are saying but interpreting 
the sentiment they are delivering a message 
with, reading their body language and 
observing what they do. Essentially, it’s about 
building meaningful relationships and being 
attuned emotionally and professionally.

Holly: Without a doubt, I have always learnt 
most from my mistakes. I have realised that 
you should naturally trust your instincts and 
business intuition, but make sure you can 
back them up with an informed decision. Do 
your research, ask the right questions, and 
always understand the story the numbers or 
financial performance tells. 

How do you rate the region in providing 
opportunities for more women in business 
to attain senior leadership positions like 
yourselves?
Holly: I honestly believe there is significant 
support within the North East business 
community towards both females and 
males. I think what we actually need to do 
is concentrate on engaging with the region’s 
young talent and reduce the number of 
young people leaving the North East to find 
opportunities elsewhere. This has to be a 
priority as recruitment is one of the hardest 
aspects of business - we all need to work 
together to make the North East a brand 
itself. 

What have been the biggest challenges that 
you have faced in your career?
Sally: Challenging other people, especially 
those more senior than you, is a test both 
Holly and Sally have faced. One of the key 
aspects of our roles is to challenge those 
around us. We never sit still and settle - we 
are constantly thinking ahead. It’s important 
to innovate and prioritise the needs of a 
growing business to get the best results for 
everyone. Sometimes you need to be brave 
enough to challenge and not choose the path 
of least resistance.

What advice would you give your younger 
self?
Sally: It’s okay to ‘have a wobble’. We are after 
all only human but these are the situations 
in which you learn your own value and you 
need to go through them to come out a 
better, stronger version of yourself.
Holly: Don’t fear failure - that is when 
you learn the most, and always be humble 
and grateful for the time people invest in 
supporting you.
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COMMERCIAL PROPERTY - Naylors

Last year saw the rebirth of one of the 
region’s most well-established property 
consultancy firms, Naylors.  

Prompted by the retirement of its founder, 
Bill Naylor, in May 2015 and the company’s 
25-year anniversary, the firm launched itself 
into a major transformation of the business, 
driven by the new managing director, Angus 
White (pictured). 

Angus explains: “Our desire was to build 
on the strengths of the business and the 
solid reputation built up over the past 25 
years, while completely modernising our 
outlook and making a positive commitment 
to differentiating ourselves from the 
increasingly corporate and faceless ‘real 
estate’ consultancy practices.

“We set about redefining our core values 
and working together on an alternative 
and unified approach, which focused on 
our four central pillars of people, place, 
ambition and knowledge. From this came 
our rebrand last Autumn and the rebirth of 
the business, which has been a huge success. 
Having set out on this path we realised the 
need to back this up by bringing on board 
further specialist knowledge and services to 
improve and diversify our offer, which has 
in turn led to new contract wins.”

Since the start of this process last May, 
the firm has made a number of significant 
appointments, including Phil Steadman, 
who joined from DTZ in July 2015 as a 
director to head up the Lease Advisory 
team, Jon Symonds, who was appointed 
as non-executive director to drive forward 
the new business plan in October 2015 and 
Gavin Hennessey, who joined as finance 
manager in February 2016. Peter Rogerson 
has also been appointed as a consultant to 
head up the rating team and, most recently, 

Chris Donabie has joined from Cushman & 
Wakefield as director in industrial agency.

Angus adds: “We are, above all, a people 
business, hence us branding ourselves as 
‘commercial property people’. These strategic 
new appointments have really strengthened 
our senior team and will enable us to 
continue to deliver the best possible results 
for our clients. We wanted to position 
ourselves as an approachable, friendly team 
and bring a fresh, dynamic approach to the 
property market and I believe we have done 
this.”

The shake-up has seen the firm win a 
number of new clients including Gateshead 
Council, Redcar & Cleveland Council, 
Luxury Leisure, Metnor, Brewin Dolphin 
and North East England Chamber of 
Commerce. Last year, Naylor’s agency 
team secured new occupiers for over 1.2m 
sq ft of commercial space throughout the 
North East. The firm has also confirmed a 
number of major new instructions including 
Citrus Durham’s 2 million sq ft industrial 
and logistics development, Integra 61, 
Siglion’s Vaux development, Kames Capital’s 
Newburn Riverside scheme, UK Land 
Estates’ Dukesway Central on Team Valley 
and the management of the St Nicholas 
Building and the Stamp Exchange in 
Newcastle city centre. 

Angus concludes: “The last 12 months 
have been a very exciting chapter for 
Naylors but we see this as being only the 
start. We now have a very strong team 
and are able to offer a level of unrivalled 
expertise. We are now looking to raise 
further awareness of our non-agency 
departments, particularly our property 
management, facilities management, 
building consultancy and rating services.”

A year on from its re-brand, 
Naylors is building on the 

foundations of a different kind 
of property business 

New-look 
Naylors 

NAYLORS
www.naylors.co.uk

hello@naylors.co.uk 
0191 232 7030

@NaylorsSurveyor
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LONG SHADOWS
Photography – Christopher Owens

Assistant - Chloe Holmes

Styling – Haley Blades & Ghazal Rahimi-Khoub, Jules B

Hair & Make Up – Victoria Holdstock www.victoriaholdstock.co.uk

Location – Wynyard Hall Estate and Gardens 

All clothes supplied by Jules B and available at www.julesb.co.uk
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Mackage- Black Trish Long Coat- £814.99
Cocoa Cashmere- Ash Cowl Neck Cashmere Jumper- £209.99

True Religion- Black Runway Moto Leggings- £148.99
Kendall & Kylie- Black Finley Leather Boots- £164.99 
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BKLYN- Black Merino Wool Meanie Hat- £29.99
BKLYN- Deep Red Fur Pom Pom- £19.99

Parajumpers- Chalk Gobi Down Bomber Jacket- £684.99
Paige Denim- Black Margot Ultra Skinny Jeans- £194.99

Candice Cooper- Black Trek- D Mid- Top Trainers- £209.99 

Dom Goor- Honey Reversible Shearling Parka- £1,594.99
Cocoa Cashmere- Chalk Cowl Neck Cashmere Jumper- £209.99

Paige Denim- Mona Hoxton Ultra Skinny Jeans- £199.99
Le Pepe- FUMO Studded Suede Boots- £314.99 
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Bazar Deluxe- Black Military Jacket- £694.99
Rag & Bone- Coal Dive Skinny Jeans- £149.99
Toga Pulla- Red Buckled Leather Brogues- £314.99 
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Yves Salomon- DENIM DELAVE/ Fur Lined Denim Parka- £1,694.99
Charli- Silver Cadence Cashmere Jumper- £248.99

Rag & Bone- Clean Steel High Rise Dive Skinny Jeans- £169.99
Kendall & Kylie- Lavagna Finley Suede Boot- £149.99 
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TRAVEL  
Royal Caribbean  

Tell us a bit about yourself …
I live in Hollywood with my husband and my two 
sons, who are aged 15 and 19. Life is always on the 
go, balancing travelling with work and spending 
quality time with my family. 

How long have you worked in the cruise industry? 
I’ve worked in the travel industry for my entire 
professional career. My first job was as a travel agent 
and then an agency manager; I then transitioned to 
the airline industry as a manager of reservations, 
followed by airport start-up and management. I 
started working in the cruise industry, and with 
Royal Caribbean specifically, more than 20 years ago. 
Travel is such a great industry; I couldn’t imagine 
being involved in anything else. 

How has your career progressed with Royal 
Caribbean?
I moved to Miami in 1995 and began at Royal 
Caribbean as manager of reservations. Over the 
years, I’ve held a variety of positions, including 
manager of customer service, director of trade 
support and service, and director of certified 
vacation planning, before taking my current 
role: director of guest services and housekeeping 
operations.

Tell us a bit about your role. 
I support a wide variety of teams on board our entire 

fleet of 25 ships. They include guest services, print 
shop operations, group coordinators, international 
ambassadors, concierges, stateroom attendants, 
laundry operations and our facilities cleaning team. 
I’m a huge people person and I love dealing with so 
many different people from all over the world on a 
daily basis. 

What else do you love about your job?  
An innovative culture is truly part of the DNA at 
Royal Caribbean. I’m very lucky to be involved in a 
variety of new projects which are aimed at improving 
the guest experience. The introduction earlier this 
year of Royal Suite Class, with our wonderful Royal 
Genies, is a great example of one of these initiatives. 

Royal Genies are like butlers and provide a 
premium service for our suite class guests by adding 
an element of surprise and delight to their holiday 
experience. As the ultimate insiders onboard our 
ships, a Royal Genie can craft exclusive experiences 
across all elements of the holiday. 

The Royal Genies have undergone training from 
the British Butler Institute and, as a result, are always 
looking at attention to detail and the ways that 
they can enhance the holiday experience of guests, 
guiding them through a once-in-a-lifetime holiday.

They can best be described as a cross between 
Carson from Downton Abbey and Mary Poppins, 
offering a heartfelt service that helps guests enjoy 
the ultimate holiday full of unexpected moments. It’s 
this innovative approach that continues to drive my 
passion for what I do every day. 

Is there anything you find particularly challenging? 
Just that sometimes there aren’t enough hours in the 
day!

 
Where’s your favourite place to go on holiday?  
When I’m not travelling with work, I really cherish 
having downtime with my family. Favourite holiday 
spots would have to be either waterskiing with 
my family in Wisconsin or walking the beaches in 
California – bliss!

Do you have any insider tips for passengers heading 
off on a Royal Caribbean cruise?
My biggest piece of advice is to make sure you ‘pack’ 
your sense of adventure and be open to experiencing 
new cultures, cuisines and activities. 

Any interesting facts about your role that you’re 
able to share?  
I love receiving feedback from our guests and after 
all these years, I still get a real kick out of the lovely 
letters we receive thanking us for creating such a 
memorable holiday experience. That feeling never 
gets old and always brings a smile to my face.

ROYAL CARIBBEAN
www.royalcaribbean.co.uk

i

Claudia King-McWilliams, director of guest services and 
housekeeping operations at Royal Caribbean International, 
tells North East Times about her role and why every guest 
should pack a sense of adventure before heading off on a 

Royal Caribbean cruise 

PROVIDING A 
ROYAL SERVICE 

Royal Genies 
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SPORTING VIEW  
Steve Harper 

On the back of another hugely 
successful Olympics and 
Paralympics, it’s time to focus on a 
sport where we continue to develop 
young stars; and we may well have 

another future Olympic gold medalist here in the 
region.

Emily Large from Ponteland is 15 years old and 
attends Kings Priory School in Tynemouth. She 
swims for the Newcastle Swim Team, is the current 
British Champion at 200m fly and is ranked as the 
fastest 15 year old in the world at the same event.

Emily is also the European Junior Champion at 
200m butterfly, the 4x100m freestyle and the mixed 
4x100m medley, as well as collecting many other 
remarkable achievements in the last couple of years.

When did you start swimming?  
I had lessons from the age of three and started 
swimming competitively from the age of eight.

It was only in the British Championships in 
2015, when I got picked for the European Youth 
Olympic Festival, that I really realised I could have 
a future in swimming. It also coincided with Ryan 

[Livingstone, her coach] arriving at the Newcastle 
Swim Team and spotting my potential in 2014. 

Any other swimmers in the family, then?
My sister Sophia was a good swimmer but gave it up 
to play hockey. Apart from her, no.

How often do you train? 
I do nine two-hour swimming pool sessions a week 
as well as one strength and conditioning session 
a week at Newcastle University and three land 
training [core work, etc.] sessions a week, too.

Four of those pool sessions, three on school days, 
are early mornings with a 4.30am wake-up call to 
start swimming at 5.30am.

Do your parents share the early morning burden?
No, my dad does the early mornings while my mum 
does the rest.

What have you had to sacrifice to commit fully to 
swimming?
I was a good runner and I’ve also had to give up 
school sport but to be honest, I prefer doing the 
swimming so it’s not really a sacrifice.

I don’t get to watch much television, either!

Who do you admire from the sport?
I look up to Michael Phelps and Adam Peaty. I 
respect the work ethic, motivation and dedication 
that they’ve had to reach the very top of the sport. 
When I started working with Ryan two years ago, 
that’s when I really had to commit that same level of 
dedication to the sport.

What is your favourite stroke or event? 
I like the butterfly because I’m good at it and I like 
the rhythm and getting into the stroke rate of it. 
I’m quite good underwater too and that really helps 
with that stroke.

Your personal best for the 200m butterfly is 
2:08:87. That’s only four seconds off the time that 
won Olympic Gold in Rio. How does that make you 
feel aged only 15?
It makes me even more determined to be at the 
Olympics in Tokyo in 2020.

STEVE HARPER
www.myoddballs.com
@steveharper37
Photos: SWpix.com

i

Newcastle United goalkeeper coach Steve Harper talks to a promising 15-year-old swimmer from the 
North East who is already a British and European champion and has her sights firmly set on the 2020 
Olympics in Tokyo

MAKING A SPLASH

Above: Emily Large (right)
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Did you watch that final in Rio?
No, I didn’t want to watch it because that’s their time 
- mine will come. 

Is your target now solely Tokyo 2020 with regards 
to your training programme, or are there other 
competitions along the road to the Olympics?
My first aim is to get to the Senior World 
Championships in Hungary next July. If not there, 
then the Junior Worlds are in Indianapolis in 
August.

Ryan has designed me a training programme 
with a four-year plan but it has annual targets within 
that, too. To be Olympic Champion in Tokyo is my 
dream.

Does such a big commitment affect your school  
work or friendships?
It doesn’t affect my school work and my friends 
understand and have been really supportive. 
Saturday morning is my last swimming session of 
the weekend, which gives me time to catch up on 
school work and with friends afterwards.

What would you say to youngsters to encourage 
them to start swimming competitively?
When you’re in the pool, you’re free; you can just 
forget about everything.

Any advice for my ten-year-old daughter, Olivia, 
who’s doing well with her swimming and admires 
you?
Keep up with the hard work and be prepared for the 
early mornings. 

What a lovely, grounded and very driven 
youngster Emily is. Watch out for her in the near 
future as she’s destined for the very top.

Thank you and good luck Emily.
Steve
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FOOD AND DRINK  
George’s Great 
British Kitchen

Last month, saw the first restaurants 
to open at Grey’s Quarter, which is 
revamping a tired-looking section of 
Eldon Square into a new £25 million 
dining hub for the city centre. 

While the majority of eateries are well known 
chains (Ask Italian, Giraffe, Handmade Burger and 
TGI Friday), the one that you may not be as familiar 
with is George’s Great British Kitchen. 

This is the second George’s to open (the first 
being in Nottingham) and pays homage to the 
British fish and chip shops, with hearty cooking 
combined with a quirky nautical interior complete 
with checked table cloths and beach hut booths.

My dining companions and I received the 
warmest of welcomes when we visited the restaurant 
last month for lunch, and I was pleased to find the 
slick and professional service continued throughout 
our meal – clearly, any teething problems with such 
a new restaurant had already been ironed out. 

The menu is printed on newspaper (a nod to 
the traditional fish and chip shop wrapping) and is 
divided into starters, ‘in a bun’ burgers, good old 
classics and dishes cooked on the inka charcoal grill. 

You’d be hard pushed not to find something to 
eat at George’s Kitchen with the stacked fish burger, 

steak and red wine pie and chicken in a basket 
pleasing classic palettes, while more adventurous 
eaters can choose from the likes of katsu chicken 
goujons, Inka grilled sea bass or a superfood salad.

We tucked into cod pakoras (bite-sized pieces 
of cod in onion bhaji batter),  Classic George’s 
Squid (squid rings dusted in Old Bay seasoning 
and spicy chipotle sauce) and pigs under duvets 
(the restaurant’s own take on th classic which, 
admittedly, tasted better than it looked). 

We followed these with the chicken in a basket, 
the Inka grilled wild ocean cod with sweet potato 
mash and a tomato and herb salad, and the 
mammoth surf and turf complete with a 28-day 
aged Hereford breed 8oz ribeye steak and three 
lemon pepper breaded fresh water king prawns.

The hefty portions at George’s – each main course 
came with a huge side of chip-shop style chips! – 
meant dessert was a definite no no and instead two 
of us finished off our meal with an espresso.

George’s Great British Kitchen’s wholesome food 
and friendly staff are well worth a visit during the 
day. 

Its sizeable drinks menu – including a range of 
gin cocktails – and quirky vibe also makes it an 
attractive option in the evening, too.

GEORGE’S GREAT 
BRITISH KITCHEN
www.
georgesgreatbritishkitchen.
co.uk
intu Eldon Square, 

Newcastle, NE1 7JB

@GeorgesGBK

i

Alison Cowie samples one of the eateries that has moved into the 
new Grey’s Quarter at Eldon Square 

BUSINESS LUNCH: GEORGE’S 
GREAT BRITISH KITCHEN
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CHICKEN IN A BASKET
Butterflied chicken breast in 

a lemon pepper breadcrumb 

served with maple grilled 

smoked bacon, sweetcorn 

pancakes, coleslaw and chipotle 

may dip

£12.95

COD PAKORAS
Bite-sized pieces of cod in onion 

bhaji batter with coriander, 

spring onion and a mint dip

£5.35

INKA GRILLED WILD 
OCEAN COD

Fillet of cod cooked in the 

Inka charcoal grill served with 

sweet potato mash with button 

mushroom confit and a tomato 

and herb salsa

£12.95

PIGS UNDER DUVETS
Sausages served on bubble and 

squeak with crispy bacon and a 

honey and mustard dressing

£5.55

SURF ‘N’ TURF 
28-day Hereford bred ribeye 

steak, three lemon pepper 

breaded fresh water king prawn, 

a deep fried tomato and onion 

rings

£24.95

CLASSIC GEORGE’S SQUID
Squid rings with Old Bay 

seasoning and chipotle sauce 

served with spring onion and 

coriander

£5.25

Starters

Mains
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ARTS
Culture In

Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

DVD: THE BFG
The remarkable Mark 
Rylance takes on the 
role of the Big Friendly 
Giant in this Stephen 
Spielberg-directed 
adaptation of Roald 
Dahl’s classic children’s 
story. Orphan Sophie 
finds herself kidnapped 
by the eponymous giant, 
but from this scary start, 
their friendship blossoms 
and they begin to work 
together against the 
BFG’s fellow (less-
friendly) giants and to 
capture dreams for the 
world’s children.
Out November 21
www.roalddahl.com

ALBUM: LONG LIVE THE ANGELS
If the stonking first release from this album is anything to 
go by, then Emeli Sandé hasn’t lost any of the song-writing 
power that made Our Version of Events a number one 
album four years ago. Hurts is a pulsing, arresting, emotional 
outburst of a song that showcases Sandé’s unmistakable 
vocals and places her firmly back at the centre of attention.
Out November 11
www.emelisande.com

BOOK: THE SECRET 
HISTORY OF TWIN 
PEAKS
Ground-breaking series 
Twin Peaks is making 
a comeback 25 years 
after the original ended 
- so what better way to 
reminisce (or catch up) 
than with this case file? 
Written by Twin Peaks 
co-creator Mark Frost, 
The Secret History of 
Twin Peaks expands the 
surreal world depicted on 
screen by director David 
Lynch, incorporating fact, fiction and conspiracy theory - 
enough to keep you going until series three airs in 2017.
Out now
www.us.macmillan.com

TV: CLOSE TO THE ENEMY
Award-winning writer and director Stephen Poliakoff has 
penned a new series for BBC Two. Set in the aftermath of the 
Second World War, Close to the Enemy stars Jim Sturgess as 
an intelligence officer whose last task for the Army is to put 
a captured German scientist to work on the development of 
the jet engine. Also starring Alfred Molina, Lindsay Duncan 
and Robert Glenister, this promises to be a treat of a period 
drama.
Starts this month
www.bbc.co.uk
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ARTS
Culture Out

Arts and cultural highlights from around the region this month

CULTURE OUT 

CULTURE DAY: JAPAN
The Centre for Life is hosting a Japanese-themed day in 
collaboration with the Japan Foundation and TFF (Tuning for 
the Future). Suitable for those aged seven upwards, the packed 
programme features a Hanafuda (Japanese playing cards) 
workshop, a traditional magic show, the chance to learn some 
basic Japanese and drop-in sessions where you can create a 
living moss ball planter.
November 26
www.life.org.uk

PLAY: KEY CHANGE
Winner of the Carol Tambor Best of Edinburgh Award 2015 
and the New York Times Critics’ Pick, Key Change opens the 
door to life inside a women’s prison. Written with an insight 
from prisoners themselves, the play was created by Open 
Clasp, a North East-based theatre company that brings the 
experiences of women on the edges of society to a national 
and international stage.
November 26
www.artscentrewashington.co.uk

FESTIVITIES: CHRISTMAS AT THE ALNWICK 
GARDEN
It’s that time of year again. Get in the mood for the festive 
season by heading to The Alnwick Garden: be dazzled by 
the illuminations at Sparkle (pictured), revel in the spectacle 
of light, music and movement at the Grand Lantern Parade 
or pick up some seasonal shopping at the Christmas Market, 
where you’ll be serenaded by local performers.
Dates throughout November and December
www.alnwickgarden.com

MUSICAL: STAND BY ME
If the title of this musical revue sounds familiar, it’s probably 
because it’s also the title of one of the 1960s’ biggest hits, 
which featured in the 1986 film of the same name. Ben E King 
had a string of other hits alongside The Drifters, including 
Under the Boardwalk, Up On the Roof and Saturday Night 
at the Movies, all of which feature in this telling of the 
controversy, challenges and conflicts in the group’s story.
November 19 (Billingham Forum) and December 29 (The 
Sage Gateshead)
www.forumtheatrebillingham.co.uk
www.sagegateshead.com
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RECIPE OF THE MONTH
The Merchants Tavern

THE MERCHANTS 
TAVERN
1 St Peter’s Wharf, Newcastle
0191 597 1212
@merchantstav

i

Try this autumnal dish by Ronald Robson, head chef at The Merchants Tavern at St Peter’s Basin

Method 
•  Bring the red wine to the boil and reduce by 

half, allow to cool. Bring the port to the boil 
and allow to cool. Mix the rest of the marinade 
ingredients together and pour over the venison 
loin and chopped bones. Allow to marinate for 
12 hours. Remove the loin and bones from the 
marinade.

•  Reserve the marinade to use as a base for the 
venison sauce 

•  Caramelise the venison bones in the oil and 
butter for around ten minutes until golden 
brown.

•  Add the onion, carrot, juniper, thyme and bay 
leaves and cook for five minutes. Pour into a 
sieve to remove the excess fat, then return to the 
heat and add the venison marinade. Reduce by 
half and add the stocks, bring to the boil, skim 
and simmer for 40 minutes. Strain through a 
fine sieve, then return to the heat and reduce to 
required consistency. To finish the sauce, whisk 
in the juniper berries and red wine, allow to 
infuse for ten minutes and strain.

•  For the spiced red cabbage, slice the cabbage 
very finely and combine with the rest of the 
ingredients and cook over a gentle heat for an 
hour until tender. Remove the whole star anise 
and cinnamon stick when cooked.

•  Combine all the vanilla gastrique ingredients 
apart from orange juice in a pan and simmer 
until a light caramel colour. Add the orange juice 
and reduce until syrupy.

•  Peel the salsify. Place into a container and 
cover with red wine. Leave to marinade for a 
minimum of 24 hours. When the salsify has 

taken on a deep purple colour, remove it from 
the marinade and keep to one side. Pour the wine 
into a large pan and reduce by two thirds add 
the brown chicken stock, thyme, bay and garlic 
and bring to the boil, add the salsify and simmer 
for five to ten minutes until tender. Season to 
taste, to finish add the vanilla gastrique and fresh 
blackberries while the liquor is simmering.
•  Add the 25g of butter to a sauté pan for the 

girolles. Allow to foam, then add the girolles. 
Cook gently, without colouring, and season with 
a little Maldon salt. Remove from the heat.

•  For the button hole kale, separate the leaves, 
wash thoroughly in cold water and drain, then 
season lightly with Maldon salt. Set aside until 
needed. Deep-fry the raw kale at 180°C for one 
minute (be very careful when dropping the raw 
kale into the hot fat, as it will spit). Drain on 
kitchen paper, sprinkle with salt and top the stew 
with the crispy kale.

•  Put the chicken carcass, vegetables, herbs in 
a large pot, and fill with water until all the 
ingredients are just submerged.

•  Bring to the boil, and then simmer, uncovered 
for three hours. Top up the water if necessary. 
Chicken stock should be simmered, not boiled. 
Boiling emulsifies the fat, and creates a cloudy, 
flat-tasting stock. 

•  Skim off any discoloured foam from the surface 
throughout cooking. 

•  Remove the carcass from the pot, use a slotted 
spoon to scoop out other bones and vegetables 
then strain the stock through a fine sieve.

•  Combine all of the elements on a plate and serve

Loin of red deer
with spiced red cabbage, button hole kale, braised red wine salsify, 

girolles and port sauce

For full ingredients 
please visit www.
netimesmagazine.
co.uk/out-of-hours
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MOTORS 
Automation

Jaguar Land Rover showcased its 
latest Connected and Autonomous 
Vehicle technologies as part of the 
UK Autodrive demonstrations taking 
place at the HORIBA MIRA test 

centre last month. 
UK Autodrive is a consortium of leading 

technology and automotive businesses, local 
authorities and academic institutions which are 
working together on a three-year UK trial of self-
driving vehicle and connected car technologies.

In a UK first, Jaguar Land Rover is working with 
Ford and Tata Motors’ European Technical Centre 
to test connected technologies that will allow cars 
to talk to each other as well as connect with the 
roadside infrastructure, such as traffic lights, in the 
future. 

Jaguar Land Rover is creating a fleet of more 
than 100 research vehicles to develop and test a 
wide range of Connected and Autonomous Vehicle 
technologies over the next four years. 

Ultimately, these technologies will enhance 
the driving experience as well as making driving 
smarter, safer and even cleaner in the years to come.

Tony Harper, head of research at Jaguar 
Land Rover, said: “We know that there’s a huge 
potential for these technologies in future vehicles 
around the world. Until now we have focused 
on communication between Jaguar and Land 
Rover vehicles, this collaborative approach is a 
major stepping stone towards all Connected and 

Jaguar Land Rover is driving forward Connected and 
Autonomous vehicle technologies in partnership with Ford 

and Tata motors

CARS THAT TALK 
TO EACH OTHER
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Autonomous Vehicles co-operating with 
each other in the future.

“Our aim is to give drivers exactly the 
right information at the right time and 
collaborations with other manufacturers 
are essential to help us deliver this 
commitment to our customers.”

Jaguar Land Rover is developing both 
fully and semi-autonomous vehicle 
technologies to help the driver with the 
challenging or more tedious parts of 
driving while maintaining an enjoyable 
driving experience. The company’s vision 
is to make the autonomous car viable in 
the widest range of real life, on and off-
road driving environments and weather 
conditions. 

CONNECTED AND 
AUTONOMOUS VEHICLE 
TECHNOLOGIES 

Advanced Highway Assist
The vehicle can overtake vehicles 
automatically as well as stay in its 
lane on the motorway without the 
driver having to touch either the 
steering wheel or the pedals. 

Electronic Emergency Brake Light 
Assist 
Warns drivers when a vehicle ahead 
brakes severely or unexpectedly. This 
is particularly useful when driving in 
dense fog or if the vehicle in front is 
out of sight. 

Green Light Optimal Speed 
Advisory 
The car connects to traffic lights 
advising the driver of the best 
driving speed required to reach the 
lights when they are on green. This 
will improve traffic flow and CO2 
emissions as well as the driver’s 
experience. 
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I design office interiors with the aim of 
providing Virgin Money colleagues with the 
best workspace possible. I have to consider 
layout, interior design, space utilisation and 
furniture requirements, ensuring that the space 

is used to its maximum efficiency, as well as being 
practical, fun and on brand.

Virgin is a cool, fun and exciting brand that is 
instantly recognisable across the world and it’s 
important that this comes through in our interiors. 
We look to innovate and do new and exciting 
things; we never stand still. I’m always looking 

at current trends and love finding new, exciting 
furniture.

It was my husband who suggested I take up roller 
derby. I attended a beginners’ session in February 
2014. It takes 15 weeks to learn the minimum skills 
required, but unfortunately I failed to make the 
grade on my first attempt. I was gutted, but by then 
I had the bug and didn’t give up. I tried again in 
2015 and was delighted to pass. It has been a long 
journey but I have loved every minute.

Roller derby is played on quad skates with teams 
of five players taking and skating in the same 
direction. 

Game play consists of a series of short match-ups, 
or jams, in which each team designates a jammer, 
who seeks to score points by going all-out to lap 
members of the opposing team. The other team 
members attempt to physically block and stop the 
opposition’s jammer and in doing so assist their 
own player to score more points.

Like any other contact sport, there are impacts and 
there is a chance that you could get injured. We 
wear protective gear to minimise the risk, including 
safety helmets, mouth guards and wrist guards, plus 
elbow and knee pads.

I play for Newcastle Roller Girls and train up to 
four times per week; games are held throughout 
the year. Our home venue is the Walker Activity 
Dome in Newcastle.

The sport is growing in Newcastle. There’s a male 
team called Tyne & Fear and a new junior league 
in Newcastle. There are also teams in Sunderland, 
Durham and Middlesbrough. We play teams across 
the UK and have played against American and 
European sides. 

Roller derby is a grassroots sport, so the league is 
run entirely by volunteers and we all work hard to 
raise funds to cover things like team travel and kit.

Roller derby is suitable for all ages, shapes 
and sizes, but you do need to be 18 to play for 
Newcastle Roller Girls or Tyne & Fear.

INTERVIEW
Helen Richardson-Smith

Helen Richardson-Smith is a space planning specialist for Virgin Money, designing the office 
interiors for the bank. In her spare time, Helen is involved in the fast-paced contact sport, roller 
derby 

BALANCING ACT

VIRGIN MONEY 
uk.virginmoney.com

Newcastle Roller Girls holds 
a new skater intake each 
year. For details visit www.
newcastlerollergirls.org.uk
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The Lookers Annual Charity Golf Day and Gala Dinner, hosted by Rory Bremner, took place at 
Close House and the Hilton Gateshead on October 7. The Lookers Day was supported by more 
than 250 golfers and guests, including Alan Shearer and Johnathan Edwards who helped to raise 
£35,000 for the Prince’s Trust 

LOOKERS’ ANNUAL CHARITY 
GOLF DAY AND GALA DINNER 

EVENT
Lookers
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HEALTH & FITNESS
Katie Bulmer-Cooke

Today we seem to be bombarded with 
and dominated by perfect air-brushed 
images of girls in bikinis on social 
media platforms. 

So is it any wonder that us girls have 
hang ups about our bodies? 

It’s high time women stop putting themselves 
down and focusing on the things they don’t like 
about their bodies. 

We must understand that often all is not what 
is seems on social media. These ‘perfect’ images 
of women aren’t a true representation at all. Often 
they’ve contorted their bodies into a pose that 
makes them look slimmer and smoothed out their 
cellulite by using a filter. There are even apps that 
enable women to shrink down their waists! 

We need to get real with each other, and instead 
of focusing on trying to be like those we see on 
social media, we should focus on looking after 
ourselves and stop being so harsh on ourselves. 

We have enough to juggle with working, running 
businesses, and managing home life and family, 
without the added pressure of negative self-talk 
about our bodies. 

It is time to simply start looking after ourselves 

better, which doesn’t mean overhauling your whole 
lifestyle on Monday. What it really means is taking 
small steps to a healthier and happier you, because 
when you become healthier, you look healthier and 
you feel happier. It’s that simple. 

So, here are my small steps to better health, 
bigger smiles and banishing the body image 
pressure.

Go herbal
Swap fizzy drinks and excess coffee for water and 
herbal tea. 

Add colour
Instead of reaching for the beige, dead, processed 
foods such as crisps, bread, pasta and biscuits go for 
a variety of fresh, colourful foods, such as spinach, 
peppers, oranges, salmon, carrot, grapes, sweet 
potato and broccoli. These foods are very nutrient 
dense, they help to banish the bloat and don’t leave 
you with that awful sluggish feeling. 

Sleep well
Get some quality sleep. Everything feels better after 
a good night’s sleep and you feel much more like 
you could take on the world. 

Believe the hype
Take the compliments that are given to you. 
When someone says ‘wow, you look great’, simply 
answer with ‘thank you’, instead of something like 
‘oh it’s only because I’m wearing black’ or ‘no I 
don’t, I’ve got loads of weight to lose’. Don’t deflect 
compliments from others, just soak them up and 
allow yourself to believe them. 

Talk to yourself
I’m not suggesting that you pace the streets having a 
full conversation with yourself. I’m saying that when 
you look in the mirror, stop prodding and pulling 
at your ‘fat bits’ and reiterating how much you hate 
certain parts of your body. Instead, flip it, and in 
your head or out loud give yourself a compliment, 
even if it’s just a small one, such as ‘my hair looks 
good today’ or ‘I look much healthier’. The more 
positive reinforcement you give yourself, the more 
you will believe it. 

So let’s stop focusing on chasing an ideal body 
and instead let’s focus on building health and 
confidence.

Health and fitness expert Katie Bulmer-Cooke is on a mission to get women to start being 
‘filter-free’ when it comes to their health 

STOP CHASING THE IDEAL

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award-winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Rebecca Eves reveals the latest gadgets 
which promise to bring technological 
innovation to your life – whether at 
work or at homeTECH

RAZER BLADE PRO

A gaming laptop that can outperform a desktop PC? Seems 
unlikely but Razer’s 17-inch Blade Pro offers more power 
than any other notebook of such slimline dimensions. In 
fact, featuring the latest Intel Core i7 quad-core processor 
and next-generation NVIDIA GeForce GTX 1080 GPU, it’s 
the most powerful system ever built by Razer, and it boasts 
32GB of memory, too. The stunning 4K monitor offers 
smooth frame rates and 100 per cent RGB colour accuracy 
to ensure the visuals match the internal performance. Out in 
November with a to-be-expected hefty price tag of £3499.
www.razerzone.com
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The Blade Pro is the first notebook 
to utilise Razer’s ultra-low profile 
mechanical switches, mimicking the 
feel and sound of a full-size mechanical 
keyboard. Meanwhile, the mesmerising 
backlighting effects come courtesy of 
Razer Chroma and can be customised 
or synced with your gaming 
experience.

At less than an inch thick and weighing 
under eight pounds, the Razer Blade 
Pro’s slender profile is in part thanks to 
the world’s thinnest vapour chamber 
cooling system, which, combined with 
a custom fan design, will dissipate the 
heat resulting from all that powerful 
processing. The laptop even comes 
with a suitably compact AC adapter.

AIRCRAFT PILOT MAX

AirCraft promises that its latest vacuum robot will preserve your skirting boards 
thanks to its ultrasonic sensors, while cleaning up a storm with its large twin 
brushbars and an extra-long side brush to get right into those dusty corners. 
Set your preferred vacuuming schedule via the remote control and rest assured 
that the Pilot Max returns itself to its charging dock every time, so it’s always 
ready for action. This helpful robot can be cleaning the floors in your home for 
£329.
www.aircraftvacuums.com

GOPRO HERO5

GoPro has introduced a new 
line-up of cameras that are 
waterproof (up to 33 feet) 
without any need for separate 
casing. They can also auto-
upload to GoPro Plus, a cloud-
based subscription service 
enabling you to access your 
content wherever, whenever. The 
original GoPro wide-angle style 
image capture is still part of 
the deal, along with the option 
of non-fisheye perspectives. 
Hero5 Black (£349) and its little 
brother, Hero5 Session (£249) 
are available now.
www.gopro.com

VIVITEK QUMI Q8

This smart little projector from 
Vivitek allows home entertainment 
enthusiasts to take their passion with 
them wherever they go. Just 19cm 
long and weighing in at 621g, the 
Qumi Q8 packs a long-life, energy-
efficient LED engine, 1000 lumen 
brightness and 120” diagonal FullHD 
1080p resolution, plus a built-in two-
watt speaker and Wi-Fi connectivity. 
Whether you’re using it for films, 
photos or documents, the Qumi Q8 
can handle any event or room. Priced 
at £849 with a three-year warranty.
www.vivitek.eu
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In partnership with the North East LEP, the awards were the first event to be held in the Crowne 
Plaza Newcastle’s newly refurbished Boiler Shop. Hosted by comedian Jason Cook, with 
adventurer Jamie Mc Donald giving an inspirational after-dinner speech, the evening saw John 
Savage (Flame Heating Spares) pick up the Emerging Talent award, James Robson (Alexander 
Jewitt & Co) named Mentor of the Year, John Waterworth (Parkdean Resorts) crowned 
Entrepreneur of the Year and John J Fenwick honoured with a Lifetime Achievement award

ENTREPRENUERS’ FORUM 

EVENT
Entreprenuers’ Forum 
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LEISURE & HOSPITALITY 
Walwick Hall

Overseeing a multi-million-pound 
renovation of a Grade II listed hall, 
recruiting 40 members of staff, 
creating a new luxury brand and 
opening a boutique hotel with 

restaurant and spa may seem like a big task - but it’s 
all been part of the day job for Rachel Batson in the 
last 18 months.

What may be daunting for some, Rachel has 
instead taken it all in her stride, probably due in no 
short measure to the company she keeps. Rachel’s 
family boasts a variety of talents. Her father is 
a well-known entrepreneur, her eldest brother 
is a partner in one of the UK’s fastest growing 
financial technology firms, her younger brother 
has a background in the armed forces and private 
security and now runs a country estate, and her 
younger sister is a partner in the firm that owns the 
Walwick Hall and Chesters Stables properties. 

Her family’s business interests - holidays and 
property ownership in the US, Europe and the 
Caribbean - have meant Rachel has experienced 
some of the best places to stay in the world and 
she has brought that experience in the renovation 
of Walkwick Hall, located near Hexham, which 
opened on October 29.

The hall, together with Chesters Stables became 
part of the Chesters House estate in 2014, and 
the Harrison Partnership was formed to run the 
operation of the hotel as well as the 100 acres of 
land adjoining it.

From selecting and working with Doonan 
Architects and the local planners to organising 40 
burly builders on a day-to-day basis, Rachel has 
totally immersed herself in the entire renovation 
project.

Of course, renovating the building itself was 
only the start; Rachel has since worked with and 
benefitted from the guidance of Incognito Interiors 
to bring the hall’s interior back to its former glory, 
while adding some modern spirit - something she 
has captured as the essence of this luxury country 
house hotel brand. 

The hotel itself features ten luxurious, 
individually designed rooms, a mixture of suites 
and deluxe bedrooms, featuring large marble 
bathrooms with freestanding baths and sweeping 
views over the open countryside. There’s a snug 

and a drawing room that will both invite guests 
to spend some quality time relaxing in front of a 
roaring fire. Or, unusually for a property of this 
size, there’s an intimate spa by Elemis, pool, Jacuzzi 
and steam room all built into an architectural 
wonder in the hill!

Rachel hasn’t left the dining options to chance 
either. The dining room at Walwick Hall serves 
the very best British food in an atmosphere that is 
sophisticated yet relaxed and welcoming. Head chef 
Steven Murray will offer classic ingredients from 
the Northumbrian larder and allies this rigorous 
sourcing to the latest international gastronomic 
techniques. Guests and non-residents will be able 
to choose from breakfast, lunch, afternoon tea and 
dinner. 

With the hotel now open for business, you’d 
forgive Rachel - a married mother of three - for 
sitting back and enjoying some of the fruits of her 
labour. So, what are her plans for the rest of 2016?

 “We’re starting phase two in November to 
convert Chesters Stables into luxury holiday lets 
- set to open in 2017; Perhaps I’ll have a week off 
after that”.

Rachel Batson reflects on helming the refurbishment and transformation of Walwick Hall into a 
luxury country hotel that opened on October 29 

NORTHUMBERLAND’S LATEST 
BOUTIQUE HOTEL OPENS ITS DOORS 

WALWICK HALL
www.walwickhall.com
0871 4950013
hello@walwickhall.com

i
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Guests from the fields of business and professional services took to the fairways for a special, 
bespoke event at Close House organised by Brewin Dolphin to celebrate the 2016 Ryder Cup. 
Guests were given blue or red commemorative polo shirts and assigned to either Team USA or 
Team Europe before taking to the course and competing to see who came out on top. The day’s 
play was bookended by a European (Continental) breakfast and a USA-style barbeque, before 
guests finally go to rest their legs and watch the opening day’s play from Minnesota. 

BREWIN DOLPHIN’S RYDER CUP GOLF DAY

EVENT
Brewin Dolphin
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INTERVIEW
Sarah Hall

I was born in Darlington, went to secondary 
school in Durham and am now based by 
the coast in North Tyneside. It makes for an 
interesting accent; I’m often called a Posh 
Geordie. 

The best thing about living and working in the 
North East is that you can be a relatively big fish 
in a small pond if you work hard and build your 
networks. 

My favourite area of the North East is Durham. 
I have so many memories and life experiences 
wrapped up in my time there that I’m emotionally 
attached to it. 

My favourite place to spend some quality leisure 
time in the North East is Waves in Whitley Bay. 
I hate to say it but I really enjoy my gym classes 
and I have two small boys who love the swimming 

pool so there’s something for us all. That said, a trip 
to Tynemouth Market can’t be beaten and we all 
spend our pocket money there.

I recently went to Kynren – An Epic Tale of 
England with my sister and the kids and I was 
bowled over by an absolutely spectacular outdoor 
experience, involving over 1000 volunteers. It was 
an incredible achievement by the organisers and 
I’m looking forward to next year’s show already.  

My favourite place to conduct business away 
from the office is the upstairs bar in the Vermont 
Hotel in Newcastle because you can have a private 
conversation at a leisurely pace – and it serves the 
best fish finger sandwiches with mushy peas and 
chips for lunch. Pair this with a Sauvignon Blanc 
and creativity flows.  

What ‘makes’ the North East for me is the 
resilience of its people and how upbeat we are. 
As a region we’ve had to reinvent ourselves time 
and time again and there is an entrepreneurial 
streak within our DNA that cannot be quashed. 
It’s inspiring working with businesses doing 
groundbreaking stuff in emerging industries, 
especially when you place it in the context of our 
industrial heritage. 

My ‘hidden gem’ in the North East is Seaton Sluice 
beach. I absolutely love it and regularly walk my 
cocker spaniel, Madge, there. 

When I was little my grandparents used to come 
and holiday in Tynemouth and they would drive 
to the car park at St Mary’s Lighthouse. Now, the 
lighthouse is down the road from where I live and 
my partner and I regularly make it a destination for 
a run. It’s stunning as the sun is going down and the 
tide is coming in. It’s a great place for picnics too. 

If I could change anything in the North East, it 
would, selfishly, be to have more routes from 
Newcastle International Airport. My mum lives 
in Nantes and it would be amazing to have a direct 
flight. 

Sarah Hall, managing director of Sarah Hall Consulting, a ten-strong PR and marketing consultancy 
based in North Tyneside, was recently named 2017 president-elect of the Chartered Institute of 
Public Relations. The chartered PR practitioner is also policy director for the PRCA and ICCO, 
a trustee of the Sunshine Fund and founder and editor of #FuturePRoof, the crowdsourced 
community and books looking at the future of PR practice

MY NORTH EAST 

SARAH HALL CONSULTING
www.sarahhallconsulting.co.uk
sarah@sarahhallconsulting.co.uk 
07702 162704/0191 6597072
@Hallmeister

i



99



100


