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EDITOR’S WORD 
Welcome

This month, we look at the different 
ways companies and organisations 
address their employees’ well-being 
and whether a working environment 
can really make an impact on a person’s 

productivity level. 
Sadly, in this day and age, there is still a lot of 

negativity surrounding staff psychological well-
being, with some business leaders continuing to 
believe that addressing such issues will incur costs at 
the expense of their profit margins.

But, speaking to advocates and specialists in 
workplace well-being this month, I am struck by 
evidence that seems to contradict this. 

Indeed, according to Judith Doyle, our cover star 
who has guided Gateshead College to two Investors 
in People Gold accreditations, an engaged workforce 
can add 18 per cent to a company’s bottom line. 
Hamish Moore, a HR specialist who has dedicated 
much of his career to the well-being agenda, also 
cites research that for every £1 spent on staff well-
being, an organisation can expect a £4 yield.

Showing that you are a good employer surely 
helps attract and retain the best staff in competitive 
markets, which is what companies strive for, isn’t it?

Thankfully, if you take one thing from this issue, 
it is that thinking and action around well-being in 
the workplace is beginning to change, with further 
developments on the horizon. 

And then there’s the issue of where you work. 
Does your location and environment really have an 
impact on how you work? 

Admittedly, with North East Times recently 
moving to offices within the serenity of South 
Northumberland Cricket Club in Gosforth, I can 
now enjoy a leisurely spot of cricket on my lunch 
break (yes, we do get lunch breaks), meaning I 
return to my desk more relaxed and more focused 
on the job in hand. 

In this issue, we ask company owners about the 
benefits their staff receive working in the North 
East, compared to other areas in the UK, while 
Rob Charlton, CEO of Space Group, reflects on 
the changing requirements of commercial spaces. 
I’m also pleased to introduce our new commercial 
property section which looks at some of the most 
exciting properties available in the North East and 
the businesses that are building and marketing 
them.

I hope that you enjoy this issue.

Welcome to the People and Places Issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk
07961091522
@NETimesmagazine

NET
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NEWS
Bulletin

The UK Northern Powerhouse Conference has appointed 
two Newcastle-based business leaders - Pat Ritchie, the 
CEO of Newcastle City Council and Tyneside-based 
Sarah Green, director for member relations and regions 
and nations at the CBI - to its advisory board. 

The pair will assist in driving forward plans for supporting 
significant growth in the Northern economy while supporting 
UK Northern Powerhouse in matters including reviewing and 
monitoring government responses to the ten recommendations 
outlined in the Outcomes Report of the 2016 UK Northern 
Powerhouse Conference. These include the need for a regional 
strategy for science, research and skills, better engagement with 
corporate transport infrastructure users and providers, and a 

Northern Powerhouse Investment Fund.
They will also be helping propose relevant issues and topics 

for inclusion in the 2017 UK Northern Powerhouse International 
Conference & Exhibition, which will take place on February 21 and 
22 at Manchester Central. 

Pat Richie and Sarah Green have been 
appointed to the UK Northern Powerhouse 
advisory board, following the Prime 
Minister’s announcement that the 
Government is still committed to former 
Chancellor George Osbourne’s vision for 
the North 

BUSINESS

Newcastle-based business 
leaders join push for the 
Northern Powerhouse

BULLETIN

TECH

Personal Group set to open 
Newcastle office
Employee engagement company Personal Group is to open an office 
in Hoults Yard in Newcastle’s Ouseburn this month.

The fast growing Milton Keynes-headquartered technology 
company is expanding to the North East to support a new contract 
win with Sage Group plc.

Ashley Doody, chief information officer and general manager at 
Personal Group, said: “Working with Sage, we will be launching a 
new product that could change the face of employee engagement, 
productivity and happiness in the workplace. And what better place 
to launch this project than in Newcastle, where Sage is based.”
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DEVELOPMENT

Teesside makes bid for 
investment
Tees Valley Combined Authority and Tees Valley 
Unlimited (TVU) have submitted a bid for funding 
from the Government.

The two organisations have applied for a share 
of the £1.8 billion of support available from the 
Government’s Local Growth Fund to enable 
private sector growth and unlock private sector 
investment in six key areas: research development 
and innovation, business growth, economic 
infrastructure, culture, skills, and transport. 

Dave Budd, chair of Tees Valley Combined 
Authority (pictured) said: “We have a programme 
of projects which will deliver the transformational 
change that is needed in Tees Valley. We are calling 
on the Government to invest in our plans which, 
alongside the new powers and funding of the Tees 
Valley Combined Authority, will deliver our vision 
for the area.”

HOSPITALITY

Cairn Group empowers its 
management
Employee from a number of Newcastle-based 
leisure operator Cairn Group’s hotels have 
completed a new Leadership Development 
Programme for management individuals from sites 
across the UK.

Twelve members in the business completed the 
programme which started in February 2016 and 
culminated with presentations by the learners and 
a certificate giving ceremony at Royal Station Hotel 
Newcastle this June.

ARCHITECTURE

Local architects scoop 
national design award
Newcastle-based Squires Barnett Architects is 
celebrating after being awarded a National Housing 
Design award at the Housing Design Awards, for its 
Ropery project in Hexham. 

Sadly, co-owner Warren Barnett, who submitted 
the entry passed away before the announcement was 
made.

Louise Squires said: “Obviously it has been a very 
sad time for us all but Warren would have been so 
proud to receive such high recognition for his work.”

National news

EVENTS ANNOUNCED 
AROUND NATIONAL 
STRESS AWARENESS 
DAY 

The International Stress 
Management Association 
(ISMA) will be holding 
a number of events and 
workshops promoting 
employee well-being 
across the UK this autumn 
as part of National Stress 
Awareness Day, which takes 
place on November 2. 
With a stigma still 
associated with personal 
and work stress-related 
issues, ISMA is aiming to 
raise the profile of such 
issues and change attitudes 
towards the management of 
stress at work.
For more information, visit 
www.isma.org.uk.

UK RETAIL SALES BEAT 
EXPECTATIONS 

Retail sales volumes grew in 
the year to August following 
last month’s fall, according 
to the latest CBI quarterly 
Distributive Trades Survey.
The survey of 131 UK firms, 
of which 58 were retailers, 
showed that the volume 
of sales grew modestly 
over the year, beating 
expectations for a further 
fall this month. However, 
sales volumes are expected 
to be broadly flat over 
September.
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FINANCE

Square One Law advises on first Atom Bank 
commercial lending
Atom Bank, the Durham head-quartered, digital-only bank, has successfully completed its first commercial 
loan within the North East region - using Square One Law as its legal advisers.

The bank has provided a commercial loan to Rivergreen Management Pension Fund to fund the 
acquisition of the long leasehold of an industrial unit in Hartlepool.

Stephen Pratt from Atom Bank, said: “This transaction is a significant step in Atom Bank signalling it is 
open for business and will provide innovative and streamlined funding solutions to the market.”

TECH

Cann backs Elitesoft
Serial entrepreneur, James Caan, has launched 
his first venture in the North East by backing 
Elitesoft Group, a specialist technology recruitment 
company. The former star of TV show Dragons’ 
Den, will act as chairman of the Newcastle-based 
business, which was founded at the end of 2015 by 
recruitment specialists, Laurent Halimi from the 
south of France, and local Andrew Robinson.

With James’ backing this company is 
accelerating growth plans and will open a new 
office in London soon.

OFFSHORE

Osbit delivers £3 million 
project
Offshore engineering company Osbit Ltd has 
successfully completed and loaded out £3 million 
worth of well intervention equipment to Helix 
Energy Solutions. 
The multi-million pound deliveries are a major 
milestone in a series of projects awarded to Osbit 
last year, to supply approximately £11 million 
worth of equipment for a range of specialist vessels.

Calendar of events:

September 13, 
8am-9.30am

Taster Session: Sales 
Strategy and Negotiation
RTC North Ltd
Free 
Tanfield Lea Business Centre, 
Stanley DH9 9DB
www.rtcnorth.co.uk
This taster workshop 
is designed to equip 
participants with knowledge 
about practical skills in sales, 
why customers buy, business 
selling models and client 
needs. 

September 27, 
7.30am-9.15am

Business Exchange with Will 
Butler-Adams OBE
The Forge
Free
Teesside University, Vicarage 
Road, Darlington DL1 1JW
www.tees.ac.uk/enterprise
Boss of Brompton Bicycle 
and Brompton Bike Hire 
Will Butler-Adams will share 
his business and branding 
knowledge in the hope of 
helping businesses ‘build out’ 
obsolescence. 

September 29, 
9.30am-12.30pm

Social Media Strategy and 
Content Creation Workshop
North East Social Media
£75
Team Valley Business Centre, 
Earlsway NE11 0QH
www.northeastsocialmedia.
co.uk
This hands-on workshop will 
help you to create engaging 
content for social media via a 
manageable plan, as well as 
ensuring you’re on the right 
platforms in the first place.

NEWS
Deals

DEALS
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North East dealmakers have enabled the 
creation of one of the region’s largest 
apprenticeship providers through 
the acquisition of the training arm of 
the North East England Chamber of 

Commerce. 
NECC Training has been taken over by 

Middlesbrough College, which brings together two 
leading regional providers in the development of 
skills and training. 

NECC Training and Middlesbrough College 
already deliver a combined total of around 2000 
apprenticeships each year, providing courses in areas 
such as engineering, professional services, dental 
nursing and the technical industries.

But through the creation of a combined 
training provider, new services, including higher 
apprenticeships, traineeships, bespoke workforce 
solutions and grant support for businesses, will be 
introduced. 

The deal, for an undisclosed sum, was overseen by 
Newcastle law firm Sintons and chartered accountant 
and business advisor Tait Walker. 

James Ramsbotham, chief executive of the North 
East England Chamber of Commerce, said: “The 
Chamber campaigns strongly for improvements in 
the delivery of skills for North East businesses, which 
is a key focus of our members.

“The decision to sell NECC Training was not 
taken lightly, but our board agrees this move 
offers the best possible future for both our core 
membership business and NECC Training.

“In Middlesbrough College, the Chamber is 
confident that we have found a training provider that 
shares our commitment to the North East business 
community and who will provide the infrastructure 
and support needed to ensure this business is fit for 
purpose in the years ahead.”

Adrian Dye, partner in the company and 
commercial team at Sintons, handled the legal 
aspects of the transaction. 

“Both the Chamber and Middlesbrough College 
are highly respected training providers in their own 

right, so the combination of their resources through 
this acquisition is a very positive move for the future 
of apprenticeship provision in the North East,” he 
said. 

“We are very pleased to have acted for the North 
East England Chamber of Commerce, our long-
standing client, in this transaction.”

Chris McCourt, corporate finance associate 
partner at Tait Walker, said: “It was a pleasure to 
be able to help the Chamber deliver their strategic 
objective to exit their training business.

“This deal represents a great opportunity for staff 
and learners to access more opportunities as part of a 
bigger organisation. The Government has ambitious 
targets around growth of apprenticeships and I 
expect further consolidation in the sector with deals 
like this.”

Two organisations combine to boost training and apprenticeships in the region

DEALMAKERS OVERSEE ACQUISITION 
OF NECC TRAINING

NECC TRAINING 
Photo, left to right: Adrian 
Dye (Sintons), Chris McCourt 
(Tait Walker) and David 
Langley (NECC)

i

MONTHLY REPORT
NECC Training
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Durham kept up their quarter-final aspirations with a convincing win against Warwickshire in the 
Royal London Cup tie at South Northumberland Cricket Club.
Mark Stoneman, Scott Borthwick and Paul Collingwood all made half centuries as Durham 
reached their target of 293 with 14 balls to spare.
The fixture, which was held in Gosforth, boasted a crowd of around 2000, including a sold out 
hospitality area. The corporate sponsors were all well entertained with enjoyed some excellent 
cricket, food and drink, glorious sunshine and professional hosting from Sky Sports’ Pete Graves.

DURHAM CCC AT SOUTH 
NORTH CRICKET CLUB

EVENT
Durham County Cricket Club
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OPINION
Burning Issue

What impact does basing your company in the North East make on your 
employees’ well-being?

BURNING ISSUE

Stuart Godfree
Managing director, mkodo

At the latter part of 2014, mkodo started to 
investigate the commercial and work life balance 
opportunities of opening a second office outside 
London. We eventually chose Newcastle. One of 
our colleagues volunteered to help set-up the new 
office and moved from Wimbledon to Newcastle. 
The positives of Newcastle are apparent, his daily 
commute of one hour each way, is now down to a 
25 minute ‘stroll’. He now owns a car (impractical, 
expensive and relatively unnecessary in London) 
and can drive out into the country side at the 
weekends. His also says his apartment in Newcastle 
his much bigget, yet cheaper, than where he was 
renting in London  His whole experience has been 
extremely positive and he soon will be searching for 
a house to buy in the area.

John Harrington
CEO, Top Brass Contracts

As a company that designs and supplies furniture 
and upholstery to the hotel trade, we recently 
decided to relocate our production from London 
to Hartlepool. Only two of us have relocated to the 
North East so far but we have found it a great place 
to live. Our kids are enjoying the beach and when it 
rains the sunshine seems to come out straight away!

We are employing a workforce from the local 
area because they have the skillset that we couldn’t 
get in London. Skills from hands-on woodcraft to 
data and design. The people are skilled and hard-
working and appreciate a good job here. 

We have only been in the North East for a 
short while but everything from the people to the 
standard of living ticks all of the boxes and we hope 
to continue to grow and flourish here.

Kevin Mann
CEO, Tidy International 

Newcastle is a vibrant city with lots of energy. This 
makes a big difference, for a creative cloud software 
company like ours, on positive staff attitudes and 
productivity. The North East has an industrious and 
creative history and this continues today with an 
inspiring array of technology and research firms to 
mix with. Outside of the workplace there is a vast 
range of culinary, cultural, sport and recreation 
offerings. Having lived and worked in some of the 
world’s best cities and locations including my native 
New Zealand, New York, Melbourne and London, 
I feel qualified to say that Newcastle and the region 
rates highly as a great place to work and live. 

Richard Hogg
Managing director, Jackson Hogg Recruitment

The North East is a fantastic place to be based 
and it has a number of benefits for our team. Home 
ownership is within the grasp of almost everyone on 
a professional salary in the region, even within a few 
years of starting work. 

This is something people in equivalent jobs in 
London could only dream of. 

As a region we can keep more of the excellent 
graduates our universities produce if we made a 
bigger deal out of our low cost of living and high 
quality of life.

Q

BURNING ISSUE 
Get involved in the 
conversation

@NETimesmagazine
#BurningIssue

i
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

An experienced insolvency lawyer who has 
worked on high profile insolvency investigations 
has embarked on a new stage in his career. Aman 
Sehgal, who has more than ten years’ experience in 
corporate and personal insolvency, has joined North 
East law firm Muckle LLP and will look to build up 
the contentious work of the insolvency practice. 

A North East-based charity has appointed its first 
ever chief executive officer. The Children’s Heart 
Unit Fund (CHUF) has allocated the new role to 
its former head of fundraising, Chris Gray. She will 
be responsible for the continued expansion of the 
charity which helps children and young people who 
are born with or develop heart conditions.

The Jolly Fisherman, which opened last month 
on the former Waterline pub site, has appointed 
Adam Hegarty as its head chef. Adam will oversee 
the restaurant’s kitchen, creating seasonal food 
made using only the best fresh seafood and locally 
sourced produce, having headed up some of the 
region’s top eateries, including Wynyard Hall and 
Baltic’s Six Restaurant.

North East-based metrology software products ltd 
(MSP) has appointed two new company directors. 
Margaret Toberty, who joined MSP in 2010 as 
business development manager, will take on a new 
role as director of operations, while Denise Brown, 
who has been instrumental in the financial success 
of the business since 2002, takes up the post of 
director of finance. 

Hay & Kilner has appointed Jonathan Waters as 
its managing partner in a rebranding of the firm’s 
senior partner role. He takes over from Martin 
Soloman, who has stepped down after 15 years 
at the helm, and will continue in a client-focused 
role in his main commercial specialisms of dispute 
resolution and intellectual property.

Berni O’Leary has taken up the post of operation 
director for JB Skills, which specialises in 
apprenticeships, learner loans, individual functional 
skills and bespoke training. Bringing 17 years of 
experience to the role, Berni will be responsible 
for the day-to-day operations of the business, 
which now employs 33 people and encompasses 
Skills2Care under the company umbrella. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Aman Sehgal
Insolvency lawyer
Muckle

Chris Gray 
CEO
The Children’s Heart Unit Fund

Adam Hegarty
Head chef
The Jolly Fisherman

Margaret Toberty and 
Denise Brown
Director of operations director 
of finance, MSP

Jonathan Waters 
Managing partner
Hay & Kilner 

Berni O’Leary
Operation director
JB Skills
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Retail marketing manager 
Newcastle. £40K-£50K
Extension recruitment 

Extension Recruitment is currently looking for a 
marketing manager for a successful retail business. 
The role includes responsibility for the delivery 
the company’s marketing activities, managing the 
marketing team and working closely with directors 
to develop annual strategies. Candidates should have 
a related degree and strong experience in integrated 
multi-channel marketing.

www.extensionrecruitment.com

Energy team leader/senior project 
manager
Northumberland, competitive salary
George F. White

Land, property and business consultancy George F. 
White is looking for an experienced and enthusiastic 
individual who is seeking a new challenge. The 
successful energy team leader/senior project manager 
will be responsible for leading the energy team in 
delivering a range of projects, as well as ensuring the 
overall business is up-to-date on energy matters and 
remains compliant.

www.georgefwhite.co.uk

PHP multi-channel developer 
Tyneside/Teesside, £24-£28K plus benefits
Visualsoft

The e-commerce company is currently looking for an 
experienced PHP developer as part of a large-scale 
recruitment drive. The ideal candidate must have an 
excellent understanding of object orientated PHP5, 
MySQL, and jQuery, and any experience of MVC 
methodologies would also be advantageous. As a 
minimum requirement, you must have one year of 
commercial experience or a recognised qualification 
in this field.

www.visualsoft.co.uk

Private client solicitor (1-3 years 
PQE)
Newcastle, competitive salary 
MuckleLLP

Newcastle law firm, Muckle, is looking to speak to 
solicitors with between one and three years’ post-
qualified experience to work in the private client 
team. Candidates should have experience in one of 
more of the following: working with high net worth 
individuals, probates and wills, lasting powers of 
attorney for both business and personal affairs.

recruitment@muckle-llp.com
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PROFILE
Employee benefits

From unlimited holidays and improv classes, to free haircuts and protein shakes, more and 
more companies are - literally - buying into the idea that if you provide benefits that address 
employees’ well-being, you can attract and retain the very best. But do these perks really make 
a difference when someone is looking for their next career move? And are such epic employee 
benefit packages the preserve of global megabrands? Alison Cowie investigates 

IN THE LIMELIGHT

Words:
Alison Cowie The sizeable benefits Google offers its 

employees, or ‘Googlers’, has often 
garnered attention from the world’s 
media. Most of the time, the headlines 
evolve around the more unorthodox 

perks - such as nap pods, free massages, car washes, 
yoga classes, and unlimited (healthy) snacks – but 
Google also offers 18 weeks of paid maternity leave 
(US standard is six weeks) and should an employee 
die while working for the company, their spouse 
will receive half of their salary for ten years, and an 
additional $1000 a month for each of the Googler’s 
children.

According to the Google careers site, “many 
of our benefits programs and onsite amenities 
are aimed at supporting you and your loved one 
through life’s various stages”.

Other companies offering unusual benefits 
include: Twitter, which 
provides three meals 
a day, complimentary 
acupuncture and even 
improv classes to its 
workers; Airbnb, which 
gives £2000 to each 
employee a year for 
personal travel; Twillo, 
which gives staff a Kindle 
each and £30 a month 
to purchase books; and 

Asana, which provides free life-coaching lessons.
So why are these benefits that are focused on staff 

well-being seen as important?
Hamish Moore, chief executive of Wellbeing 

Works and senior partner at DrummondHR, 
reflects: “Generation Y are increasingly asking the 
question, what is it like to work in that organisation 
and what will be the impact on my well-being? 

“Secondly, people no longer expect to work for an 
organisation for a long period of time and will look 
at how an organisation fits with their personal set of 
requirements.”

US-based companies may be leading the way 
with their well-being benefits, but UK-based 

companies are beginning to respond. 
Virgin made headlines back in September 2014 

when it brought in unlimited holidays.
Writing on the Virgin website at the time, Sir 

Richard Branson said he was inspired by a similar 
plan adopted by online television firm Netflix, 
which he described as a “downright courageous 
initiative.”

He asked, “if nine to five no longer applies, then 
why should strict annual leave policies?” and then 
told his personal staff (170 employees) that it would 
be “left to the employee alone to decide if and when 
he or she feels like taking a few hours, a day, a week 
or a month off, the assumption being that they 
are only going to do it when they feel 100 per cent 
comfortable that they and their team are up to date 
on every project and that their absence will not in 
any way damage the business – or, for that matter, 
their careers!”.

But Sir Branson was not the first UK company 
to adopt unlimited holidays. Visualsoft, the 
e-commerce company headquartered in Stockton, 
brought in unlimited paid holidays after a 
management buy out in July 2014, alongside a suite 
of employee benefits developed by the new CEO 
Dean Benson and his head of HR, Emma Hart.

Dean explains: “We recognised that the 
e-commerce service sector was 24/7, 365 days a year 
and that we needed a workforce that could respond 
to this need.

“We brought in unlimited paid holidays alongside 
flexible working so people could serve our clients 
but also achieve 
a good work/life 
balance. To do this, 
we defined everyone’s 
role and gave them 
individual KPIs 
[Key Performance 
Indicators]. 
This meant that 
people knew what 
the company’s 
expectations of them 
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were and, crucially, they knew when their job was 
completed.”

Dean continues: “We are now over two years into 
the process and what we’ve found is that people still 
plan their main annual holidays where they save up 
and go away for a week or two, but it’s the flexible 
working part that’s made most of an impact. Staff no 
longer worry if it’s 8.55 in the morning and they’re 
still 15 minutes away from the office. If they have a 
doctor’s appointment or want to drop their kids off 
at school, that’s fine, too. As long as they fulfil their 
KPIs, they have this flexibility.”

Visualsoft also joins Google in offering a number 
of health-related benefits, with the Teesside 
company offering subsidised gym membership, free 
protein shakes, free eye tests and staff relaxation 
areas. 

“We want to make sure that when staff are sitting 
at the desk, they feel happy and in a productive state 
of mind,” explains Dean. “We see health as crucial to 
this and there are a number of stories from within 
the company where people have used our subsidised 
gym membership and have completely changed 
their lifestyle as a result.”

He continues: “We have a phrase at Visualsoft: 
‘happy staff, happy clients.’ When staff are in a 
genuinely happier and healthier state, the clients 
notice the vibe and the buzz. It’s hard to measure 
but everything just uplifts.”

In addition, Visualsoft has recognised the creative 
potential within its workforce. Initially, it created 
Time2Innovate, which has evolved into Innovation 
Labs, which allows staff to develop their own digital 
ideas. The latter has already spawned HiveHR – a 
new company that looks to offer ongoing online 
employee engagement surveys.

“We say that as long as you achieve your KPIs, 
you can dedicate as much time as you want to your 
own creations,” Dean explains.

Visualsoft has gone on to win multiple awards for 
its well-being programmes and is currently looking 
at additional benefits including in the area of 
financial well-being (the firm recently adopted the 
popular childcare voucher scheme) and initiatives 
to ensure staff achieve better sleep.

And more employees are set to benefit from these 
perks as Visualsoft is currently in the middle of a 
60-strong recruitment drive. 

So does Dean think that people are attached to its 
employee benefits or are the main drivers still job 
role and salary?

“I think the employee benefits are a massive 
driver and a lot of people apply to Visualsoft 
because they’ve heard about the type of company we 
are and what we offer,” he responds. 

“But you still need to have the skillset needed to 
fulfil a role. It’s important that people know why we 
do what we do and why we offer the benefits that 
we do. It’s about being successful for our clients and 
making sure that we have the staff whocan deliver 
above and beyond what they ask of us.”
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INTERVIEW
Maureen Wright

Maureen Wright is the managing director of Westray Recruitment Consultants, which she 
established 26 years ago. The business, based in Gateshead, provides recruitment and talent 
acquisition strategies to businesses across the North East

10 QUESTIONS

What was your first break in 
business?
I started my recruitment 
career in Birmingham in the 
early 80s when I walked into 

an employment agency (as they were called then) 
looking for a career change. After a chat with the 
recruitment consultant that interviewed me, she 
asked if I would be interested in a role within the 
agency; I started a week later and the rest is history.

What did you want to be growing up?
A vet. However, my father convinced me that, being 
an animal lover, I wouldn’t be able to deal with the 
difficult aspects of the job. He was probably right.

What made you set up your own business? 
I moved back to the North East in 1990 at the age 
of 30 after a period of change in my life. Initially 
I wanted to travel the world but when logic and 
reality set in - true to my Capricorn traits - I 
decided to set up my own recruitment business. It 
was quite challenging in the early days as I wasn’t 
too familiar with the local business landscape and I 
had the bank manager breathing down my neck on 
a few occasions. 

What is your company’s mission?
To raise standards within the recruitment industry 
and to aim to ensure that we continually add value 
to the businesses that we work with.

How do you get the best out of your staff?
I try to lead by example and I encourage open 
channels of communication between management 
and staff. We hold regular communication meetings 
where everyone is informed of what is occurring 
within the business. We share successes as well as 
failures, which do happen and shouldn’t be ignored. 
We also encourage people to come to the meeting 
with suggestions for improvement, whether that 
be for new business activities or what we can just 
generally do better.

What has been your career highlight?
I wouldn’t say I have one career highlight. I am very 
proud of the business as a whole and the fact that we 
have achieved longevity within a very competitive 
market sector. Also, weathering the storm of a few 
recessions and guiding the business through periods 
of change and advances in technology, while still 
retaining the personal element of the job.

What has been your biggest challenge?
In recent years, it has been trying to change the 
negative perception that some have about the 
recruitment industry. Sometimes the bad press is 
deserved, however, at Westray, we work tirelessly to 
raise standards. In the earlier years, being a single 
parent of three children and running a business was 
a challenge in itself but I’m proud to say that all of 
my children have grown up with ambition and a 
strong work ethic.

Who or what inspires you?
James Cracknell. I’ve always admired his world-
class sporting prowess and focused mindset when 
it comes to competing in endurance events. After 
suffering a life-threatening brain injury while 
undertaking a cycling challenge, his recovery has 
been nothing short of remarkable and was largely 
down to his resilience, his will and his approach to 
beating the odds. Similar traits to those we require 
in business.

What are your company’s short and long-term 
goals?
As always, we will be focusing on continuous 
improvement and increasing the range of services 
we provide, as well as our geographical reach. 

How do you achieve a good work/life balance?
In the early days there was no life, it was just work. 
However, I now have a great team of people working 
in the business, many of whom have been with me 
for many years. This means the balance is much 
better.

WESTRAY RECRUITMENT 
CONSULTANTS LTD
www.westrayrecruitment.co.uk
0191 4926622
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INTERVIEW
Supporting Role

Gosforth-based nesma specialises in professional qualifications and training in marketing, public 
relations and online and offline communications. It was established by Veronica Swindale, who has 
helped a range of students and professionals. Her clients include Maggie Love, group marketing 
manager at Newcastle biotech company QuantuMDx, who has built up considerable marketing 
knowledge through multiple qualifications with nesma

SUPPORTING ROLE

Veronica Swindale
FOUNDER DIRECTOR, NESMA 

My background has always been in marketing and 
training and I set up nesma to provide professional 
training in marketing and PR to a range of people 
- from school leavers, sole traders and SMEs to 
those working at large corporate and public sector 

organisations. Maggie started studying for her CIM 
Professional Marketing Certificate with nesma 
in September 2013. She spent 15 months taking 
the Certificate course with us and then returned 
to complete her CIM Diploma in Professional 
Marketing (Digital Strategy), which has taken just 
nine months. 

Maggie has learnt the theory and application 
of the principles and strategy of marketing, along 
with market research, stakeholder marketing, 
mastering metrics and digital strategy. Perhaps 
just as importantly, she has also learnt how to 
manage her nervousness during exams. She now 
has the confidence to tackle strategic BA Hons 
Level studies and it is highly possible that Maggie 
will continue studying with us at Masters level and 
become a chartered marketer, with the potential of 
being a successful senior marketing director. 

Maggie Love 
GROUP MARKETING MANAGER, QUANTUMDX 

I was first attracted to nesma because of its 
incredible track record of high pass rates and its 
smaller class sizes. It also seemed much more 
personal than other institutions offering the 
Chartered Institute of Marketing courses. Veronica 
was on hand to answer any questions, and also put 
me in touch with a nesma alumna in my industry 
who gave me insight into how the course could 
help shape my career, which had moved into 
marketing at QuantnMDx. 

Working with Veronica has been fantastic. 
During a period of ill health, which was disruptive 
to my studies, Veronica’s encouragement, flexibility 
and support were key to me completing my 
CIM Certificate qualification and going onto the 
Diploma. Her experience and her network means 
that no matter what your question, she’s always 
got helpful advice or an anecdote to pull from, or 
she knows somebody who knows somebody who 
can help. Veronica’s classes felt more like guided 
roundtable discussions than learning by rote. 

I would wholeheartedly recommend nesma to 
anyone looking to advance or change their career. 

NESMA
www.nesma.co.uk
@nesmatraining
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INTERVIEW
Bill Lynn

Regardless of how talented you are, 
there is no substitute for hard work.

Be straight, fair and reliable and give 
the right advice to clients regardless of 

what that would mean to you financially.

You must be able to make the hard decisions no 
matter how unpalatable they can sometimes be. 

Take advice from those for whom you rely, but 
know when it’s good advice. Do not be blinded by 
personalities.

React decisively when called upon to do so.

Turnover is for vanity and profit is for sanity. 

Do your research carefully when starting a 
business. Consult the right people and make sure 
you have the capital behind you before you start.

Do not get complacent and know when the time is 
right to bow out.

Different staff need different stimuli. Some need an 
arm around them, some need a push and some are 
self motivated. Regardless, I think it is important 
that everyone knows that you will support them 
through thick and thin. 

Having the right team around you is key. I have 
been lucky to have had very able business partners 
around me over the last 36 years, and also a range of 
other contacts that I have developed both inside and 
outside of the profession.

Bill Lynn joined property surveyors Storey Sons and Parker in 1980, becoming partner seven years 
later. In 1988 the business was sold and three years after this, Bill was part of a management 
buy-out which rebranded the firm, Storeys:ssp. The surveyors, with Bill as chief executive, merged 
with Edward Symmons in 2011 and was sold to national property consultancy, Lambert Smith 
Hampton, in March 2015. Bill is currently head of agency and investment for the North East

WHAT I’VE LEARNT

BILL LYNN
Lambert Smith Hampton 
www.lsh.co.uk
blynn@lsh.co.uk
0191 338 8294
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“Do not get 
complacent and 
know when the 
time is right to 

bow out”
- BILL LYNN
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Well-being in the workplace 
has been creeping up the 
business agenda in recent 
years as organisations 
grapple with how to create 

the right environment to maximise the productivity 
of the workforce. 

According to Hamish Moore – senior partner of 
DrummondHR and chief executive of Wellbeing 
Works - the main turning point occurred after the 
2008 financial crash. 

He explains: “The seismic change in both the 
financial and employment markets led to me to ask 
a simple question: who was going to come to work 
and perform and engage optimally now the world 
of work was altering?”

This question led Hamish and DrummondHR 
– the human resources consultancy he established 
almost 30 years ago – to partner with Newcastle 
University to research how well-being and staff 
engagement can be measured and predicted.

But what exactly is well-being and why is it 
important?

Hamish defines well-being as “the holistic view 
of both physical and mental health that enables you 
to do the things in life that you want to”.

“It is different to health,” he adds, “as that is 
about the absence of disease.”

A former university lecturer in management and 
leadership, Hamish has seen increased recognition 
by companies and organisations that they have a 
duty to provide a psychologically safe environment 
for their employees. 

“Organisations have long recognised the 
need to provide a physical environment that is 
conducive and safe to work, so why wouldn’t they 
want to create a psychological environment that’s 
conducive to work, too?” 

He continues: “Psychological safety includes 
things like individuals having clarity about what 
is needed from them and how they contribute 
to an orgnisation’s purpose or success. It also 
cover how they believe their manager values their 
contribution and are treated fairly and consistently 
in an environment where performance matters and 
are allowed to exercise appropriate discretion and 
their work colleagues are supportive of them.

“Without all of these being in place, there is a 
limited likelihood of individuals offering ideas or 
challenge how things are done and, hence, their 
motivation is diminished.”

Employers that take the well-being of their 
workforces seriously can expect to be rewarded 
with better attendance levels, higher productivity 
and lower labour turnover. 

Hamish cites research by the National Institute 
of Economic and Social Research which reports 
that for every £1 spent on improving staff well-
being, an organisation can expect a £4 yield.

Such an impressive statistic is sure to pique the 
interest of even the most dubious business leaders 
or managers. But while highlighting trip hazards in 
a workplace may be easy, identifying psychological 
dangers is not.  

It is this conundrum that has led DrummondHR 
and Wellbeing Works to develop Wbi – the 
predictive well-being and engagement tool that 
is the culmination of its work with Newcastle 
University. 

Participants spend approximately ten minutes 

IS ALL WELL IN BUSINESS?

INTERVIEW
Hamish Moore

Hamish Moore, human resources specialist, chief executive of Wellbeing Works and senior partner 
at DrummondHR, has witnessed first-hand the growing importance of well-being in the workplace 
and the impact it can make on employees’ productivity levels. Here, he talks to Alison Cowie 
about the predictive wellbeing tool he has produced to measure well-being, and how he answers 
the sceptics 
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INTERVIEW
Hamish Moore

answering 87 questions online about themselves 
and their work. They are then provided with 
an instant, confidential report which identifies 
the individual’s likelihood of absenteeism and/
or presenteeism (attending work but not being 
productive).

The aggregation of the questions and the unique 
correlates built into the programme, Hamish says, 
ensures the reliability of the data and minimises the 
ability to ‘fudge’ results. 

“Also, people get their own confidential report 
so why would they want to distort a report about 
themselves?” says Hamish. “Most people are 
genuinely very interested in themselves.”

Once the individual data is collected, the team 
at Wellbeing Works then produces an anonymised 
report for the client that shows what proportion 
of an organisation or department’s employees 
is thriving and what proportion is “hiving or 
surviving”. 

Hamish explains: “Thriving is about performing 
optimally, hiving is ebing busy but not effective and 
surviving is struggling as the precursor to absence 
or illness.”

In addition, the report indicates whether the 
nature of the work is at the right level, whether an 
individual’s autonomy in the job is appropriate, 
whether there is too much work or too little, how 
well people are managed and what the behaviour or 
conduct of their colleagues is.

The next part of the process Hamish describes as 
crucial; it focuses on what an organisation can do to 
improve its staff well-being.

The Wellbeing Works team provides individually 
tailored expert advice and support on how to yield 
practical improvements.

Hamish reveals that the biggest problem 
identified within the Wellbeing Works process is in 
the way managers manage. 

“One of the questions we ask is about the extent 
to which you feel valued by your managers,” he 
explains. “You wouldn’t believe how little some 
employees feel that they are.”

Hamish continues: “We can therefore suggest 
tools and techniques which managers can use to 
create a more positive environment, so, for example, 
providing clarity of role purpose, enabling quality 
feedback and allowing them to take more interest in 
their employees.”

Another issue which is often highlighted is 
bullying in the workplace and Hamish and his 
team can advise on how to identify and deal with 
examples of this. 

Wellbeing Works experts can also provide 
support about employees’ self-care, such as 
nutrition, exercise, physical movement at work and 
how to get more and better sleep, as well as helping 

managers identify and deal with issues regarding 
staff members’ mental health – something that 
Hamish says, “joins up all the thinking around 
well-being”.

Hamish and Wellbeing Works have already 
assisted a variety of organisations, with samples 
ranging from 18,000 employees down to just ten.

As Hamish explains, well-being in the workplace 
has an impact on all sectors. 

“In every job, people have to use judgement 
and discretion,” he says. “A person can choose to 
do an average job or an exemplary one and that 
choice will depend on whether they feel valued and 
recognised and feel well enough to engage with 
their work, whether that’s making a product or 
dealing with a customer or each other.”

But despite the growing awareness around 
well-being and strong evidence of its benefits, 
Hamish still sees doubt from some of the business 
community.

As he explains, he tends to use two examples 
to show the importance of well-being: “I’ll ask 
someone to think about the relationship in a 
hospital between the quality of patient of care 
and the well-being of the workforce. Do you 
think patient care in a hospital deteriorates if the 
employees feel tired, demotivated, unhappy, and not 
valued? Most people say yes, and they’re right, as 
research by Professor Michael West from Lancaster 
University shows that when staff well-being 
declines, mortality rates in hospitals rise.

“The other example I use,” Hamish continues, 
“is this: you are going on holiday and you’re on 
the plane. Before you take off the pilot makes their 
usual welcome announcement but as part of that, 
provides the airline’s well-being data, which shows 
some of its workforce are tired, don’t feel valued by 
managers and have low levels of concentration and 
focus. How would you feel about flying with that 
crew that day?”

For the dedicated and passionate Hamish, he is 
hoping to increase Wellbeing Work’s client base 
and the team is currently involved in a number of 
large-scale projects with the NHS, manufacturing, 
professional services as well as a number of SMEs. 

He is also confident that well-being in the 
workplace will continue to build a head of steam, 
driven by workers themselves. 

“We will get to a point where people will be 
asking, ‘why should I work for that organisation 
rather than that other one?’, particularly in areas 
where there is a lot of choice,” he says.

“The hunt to attract and retain talent is driving 
organisations to respond to this question and they 
will do this by demonstrating that they can deliver 
a safe psychological and physical environment for 
their employees.”

DRUMMOND HR
www.well-being-works.co.uk
www.drummondhr.co.uk
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INTERVIEW
Rob Charlton

What first attracted you to 
architecture? 
After showing initial interest 
in being a bin man, I settled 
on being an architect at the 

age of four. My hero was my Grandad and he was an 
agent for [house developer] Peter Cussins. He said I 
should be an architect and gave me my first hard hat 
and scale rule. 22 years later my dream came true.

Space Architects has created some innovative 
commercial spaces in the region and beyond. Is 
there a project you are most proud of? 
The project that I am most proud of is developing 
Space Group into a diverse design and technology 
business and helping all of our employees – ‘Spacers’ 
– achieve their aspirations. It sounds a cliché but it 
is a genuine triumph.

Our Spacers have all made a difference to the 
region and wider afield. I am proud of all of our 
projects, particularly think the schools we have 
delivered, which have made a huge difference to 
young people.

However, our involvement in the Stephenson 
Quarter is something to take significant pride in. 
This was far from an easy ride, taking over ten 
years from the start of the project to completion of 
phase one comprising the Crowne Plaza hotel and 
The Rocket office space development. And, in the 
middle of this, we had a recession. The tenacity of 
the Clouston Group to make this project happen is 
something we in the North East should be grateful 
for.

How have the requirements of office/commercial 
space changed since you first started designingit 
and how has Space addressed these changes?
The difference is huge. Most of this is driven by 
changes in business culture and a transition in the 
views of emerging generations.

Early in my career, businesses were far more 
formal and hierarchical (I remember not being 
allowed to eat oranges in the office!). We now have 
a café and pool table at the centre of our office 

Chartered architect Rob Charlton is CEO of Space Group, a collective of eight businesses that 
looks to push the boundaries in the built environment through architecture, construction and BIM 
(building information modelling) technology. Rob tells North East Times about what attracted 
him to architecture at the age of four, the pride he takes in his ‘Spacers’ and what is really driving 
innovation in commercial properties

WATCH THIS SPACE 
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(Spaceworks) and encourage collaborative working.
Flexibility is extremely important today and a lot 

of this is driven by technology, particularly mobile 
devices and Wi-Fi. We used to have cellular offices 
and executive toilets. All of that is long gone.

Space is currently working with Northumberland 
County Council on its new Ashington County Hall. 
The council is developing flexible working and we 
are helping by providing a space with break-out 
spaces and touch-down desks.

What impact do you think a workplace makes on 
the productivity of a person or organisation?
The biggest driver for any organisation is its culture; 
the space and environment needs to reflect this. 
Spaces need to allow communication and flow. 
They should allow an inclusive environment which 
inspires creativity.

I recently went to a masterclass visit organised by 
Santander at UKTV. It makes everyone move desks 
every three months. Personally, I don’t have a fixed 
desk in any of our offices. I like to move around our 
teams so I can keep in touch.

What impact does innovative commercial spaces 
make on a city or town?
Within the North East, being able to attract the 
best companies to the region is essential, and they 
will only come if we have world-class facilities. 
Once these businesses arrive, they need to be able 
to bring in the finest skills and, more importantly, 
retain their people. In digital businesses, these 
are generally Generation Y who want and need 
flexibility and collaborative environments.

The draw of London and the west coast of 
America is always there for this young talent so we 
have to focus on all of the positives relating to the 
quality of life in the North East.

What is the secret to good design?
From a Space Group perspective, we like to ensure 
we listen to our clients and deliver something 
beyond their expectations which adds value to 
their business. Good design should enhance 
the experience of the user and make a positive 
contribution to its environment.

Will the largest budgets always produce the best 
buildings?
Not at all. Innovative design should deliver a great 
outcome which translates to value rather than a 
high cost. 

What has been Space Group’s biggest achievement?
Next year will mark our 60th anniversary [since 

Space Architecture was established]. I think how 
we have continued to evolve and devolve over 
that period as well as the contribution we have 
made to people’s lives would be the overarching 
achievement.

What’s next for the firm?
Our culture at Space Group is to continually 
innovate and bring new ideas to our sector. Our 
current interest is in artificial intelligence in 
construction. We will also continue to deliver value 
to our clients in an ever-changing environment and 
continue to help Spacers achieve their aspirations. 
We’re looking forward to the next 60 years.

SPACE GROUP
www.spacegroup.co.uk
@WeAreSpaceGroup
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Judith Doyle

Giving Gateshead College

the edge
In the three years since Judith Doyle was 

appointed principal of Gateshead College, she has 
taken the further education establishment to an 
outstanding Ofsted rating, achieved Investors in 
People Gold for a second time, and been named 

FE Leader of the Year at the national TES Awards. 
Here, she talks about the business focus that has 
helped her make Gateshead College the number 

one FE college in the region 
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When Judith Doyle was 
appointed principal of 
Gateshead College in 2013, 
she had a clear vision and 
took no time in detailing 

what this was and what she expected from herself 
and her 500-plus strong team. 

She explains: “I gathered the full team of staff, 
and I set out our aim to make Gateshead College 
students the most highly prized in the jobs market 
and to give each and every one of them the 
‘employment edge’. 

“I asked everyone to think about the impact 
this would make on people’s lives – knowing that a 
good career also leads to happy people, prosperous 
families and a stronger business community.

“But I didn’t pull any punches about how difficult 
this would be,” Judith continues. “I told the staff 
they would have to work harder and smarter. If we 
didn’t, the college would struggle. If we did, I said, 
wonderful things would happen.”

While, perhaps inevitably, a minority of staff 
members did choose to leave, the majority 
embraced Judith’s vision and have worked with 
their dynamic leader to achieve remarkable results.

Gateshead College has since been awarded an 
Outstanding Ofsted rating, two grades higher than 
when Judith was first appointed as principal. The 
college is also ranked number one in the North 
East and sixth in the UK, based on the success of its 
students.

Achieving such feats, Judith says, has required a 
hard business focus and brave decision making.

In her first six months at the helm, Judith worked 
on a three-year strategic plan. Part of this included 
changing the college’s structure which, she explains, 
had become too dispersed and inefficient.

Alongside this, changes to college governance 
were introduced to ensure a balanced focus and 
reporting across all of the college’s operations, 
enabling swift decision making. The governance 
arrangements were divided into quadrants, each 
with its own sub-committee, alongside the main 
board.

Quadrants for Teaching and Learning - 
incorporating the full student experience, and 
Corporate Services, which included the college’s 
finance and infrastructure, were already well 
established but this new approach allowed for 
even greater focus and rigour. New quadrants for 
Business Development and People ensured an 
emphasis on and leadership at the highest level 
in what were recognised as crucial areas for the 
business. 

Judith and the marketing team continue to 
work hard to create a strong brand which clearly 
positions Gateshead College within the region 
with new and existing students as well as other key 
stakeholders. 

Judith recognises the importance of her own role 
as the figurehead of the college, and is currently 
voicing a radio campaign.

The principal has made a conscious effort to 
be more visible in the college (she hosts monthly 
staff lunches and personally meets all new staff at 
their inductions) as well as in the local business 
community, sitting on various boards and 
committees including for NewcastleGateshead 
Initiative (NGI), North of England Chamber of 
Commerce and the Confederation of Business 
Industry (CBI).

“One of my roles over the past three years 
has been to get the college to be more outward 
looking and responsive to the needs of our local 
community,” says Judith. “So I’ve been everywhere, 
talking to everyone and developing strong 
relationships with business leaders in our region, 
finding out what we can do to help them be more 
successful.”

Developing the college’s People Strategy was 
a key priority for Judith, who recognised that an 
engaged workforce could add up to 18 per cent to a 
business’s bottom line.

The college has subsequently adopted a number 
of people-focused initiatives, building on work 
that had gone before. This includes improving 
employee communications and engagement, 
greater investment in management development, 
succession planning, and reward and recognition 
initiatives, including the Edge Awards. An 
increasing focus on performance management, 
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“I told the staff they 
would have to work 
harder and smarter. 

If we didn’t, the college 
would struggle. If we 
did, I said, wonderful 
things would happen.”

- JUDITH DOYLE
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using tools including Aspire, an interactive online 
performance management system, is also–– 
helping drive a high-performance culture where 
people have clear targets and development goals 
and where achievements are recognised.  

“We set about changing the culture of the college 
so that everyone knows what their role is and 
how this sits within the college’s wider goals,” says 
Judith.

The work seems to have paid off as the college 
recently secured the Investors in People Gold 
Award for the second time. 

The renowned accreditation recognises people 
management in companies and organisations, with 
just 13 per cent of those who apply achieving gold.

“We’ve never done as well as we have this time 
around,” says Judith. “[The Investors in People 
award] is a statement about what we stand for, that 
we want to be a great employer and that we value 
our people.

“Of course, having that gold stamp also helps to 
attract people, and we want to recruit the very best 
people for our college,” she adds. 

Adopting such a strong business focus since 
becoming principal, it is perhaps surprising 
that Judith is not from a corporate background. 
Instead she taught English and Communication 
for 11 years at Gateshead College (then Gateshead 
Technical College) before moving into management 
and senior management roles focused on quality 
improvement.

“I’m a great example of an investment in 
a person,” says Judith, “as, apart from some 
consultancy work, which has taken me across the 
country and abroad, my career has virtually all been 
in and around Gateshead College.”

Judith’s business focus, she says, is welcomed by 
her board, which includes business leaders such 
as chairman Robin Mackie, Emily Cox, director of 
public affairs at Virgin Money, and Ian Renwick, 
CEO at Gateshead Health NHS Foundation Trust.

“The board and I recognise that the college is a 
business - a complex one - which just happens to 
be in education, and we must remain very target 
driven,” says Judith.

The college, of course, also plays a crucial role in 
many local businesses and is the chosen training 
partner for the likes of intu, Go North East, Nissan 
and other key employers in the region.

Judith is particularly proud of the flexibility and 
agility Gateshead College offers when developing 
training packages.

“This comes from our structure and our culture,” 
she explains. “We’re businesslike and listen to what 
our customers want and are prepared to take a 

different approach if that’s what is needed; our team 
know this is how we must operate.”

Gateshead College offers a range of training, 
from apprenticeships and BTECs to higher 
education qualifications, but also positions itself 
as the go-to organisation for those companies 
looking for expert advice on skills, developing their 
workforce development strategies and any relevant 
legislation such as the Apprenticeship Levy, which 
is set to come into force in April 2017.

Judith’s considerable accomplishments were 
recognised on the highest stage in April this year, 
when she was named the Times Educational 
Supplement  (TES) Awards FE Leader of the Year. 

One of six shortlisted FE leaders from 379 
colleges across the UK, Judith triumphed due 
to the judges recognising not only her role as an 
inspiration to those within the college and beyond, 
but also her achievements in exceeding the key 
financial targets for the college. 

“It is a moment I’ll never forget,” Judith reflects 
about the moment her name was announced at the 
awards ceremony at Grosvenor House in London. 

“I felt very proud and honoured. This has been 
my whole career and to be recognised nationally 
was overwhelming. It was also great for my 
daughter and my family who support me every step 
of the way.

“It’s a personal choice to do what I do and to 
spend the time that it takes. But you can’t approach 
a job like this in half measures and this award 
acknowledges the blood, sweat and tears. 

“Of course, it was about the team as well and it 
was great for Gateshead to be singled out as the best 
of the best.”

Despite her own and the college’s success, 
Judith is keen that Gateshead College continues 
to improve and is currently working on a new 
strategic plan.

“Our focus continues to be on giving our 
students the employment edge but we are also 
looking at increasing learning and development 
opportunities for our staff and coaching models 
to develop an even higher performance culture,” 
Judith explains.  

“We can do this now because of where we are 
and what we have achieved; I feel we have the 
business right. We have a maturity so we can focus 
on empowering people and getting them to be 
more innovative.”

She concludes: “As a college, we are highly self-
reflective. We can always do better. We want to get 
the best from people and not settle for second best, 
and then our students and the businesses we work 
with will always be the ones to benefit.”

GATESHEAD COLLEGE
www.gateshead.ac.uk
@gatesheadcoll
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Andrew Pickersgill started selling 
bin lorries while studying a 
business management degree 
at Huddersfield University. After 
graduating, he worked in sales 
and training within finance, 
logistics and recruitment. 
Andrew returned to the North 
East in early 2015 to run 
Sandler Training, a professional 
management and coaching 
business. He is also a mentor for 
the Entrepreneurs’ Forum

THE LONG 
GAME

TIMELINE

2000-2002
Mortgage advisor, 

Cheksea Building Society

1999-2000 
Sales and marketing 
consultant, Seddon 
Atkinson Vehicles 

2002-2003 
Freight account manager, 

Keihne + Nagel 

2007-2008 
Business development 
manager, Connaught 

PLC

INTERVIEW
Andrew Pickersgill 
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PAST
‘Sales’ has often been perceived as a dirty word: 
unprofessional and unloved. Salespeople have 
typically brought this upon themselves by trying to 
follow a traditional sales model – ask the prospect 
lots of open-ended questions, show them a value-
added solution, go for the close, don’t let the 
prospect say ‘no’ and get the best deal you can. To 
be a doctor, teacher or accountant you had to spend 
years learning your trade – to be a salesperson you 
needed a Yellow Pages and a telephone. Anyone 
could do it, right? Wrong. Companies would invest 
in the odd sales workshop or two-day seminar 
but it was focused on giving the salesperson some 
‘techniques’ they could use in the sales process 
to win a deal. We’ve all had the ‘do you want 
that Tuesday or Friday’? or ‘the price goes up on 
Monday’ close. 
But buyers have learnt how to deal with all these 
techniques, causing extended sales cycles and many 
companies dropping prices too much to win a deal.

PRESENT
At Sandler, we teach a salesperson to ask the 
right questions. We believe sales is a valuable 
profession and salespeople should be treated as 
such. Think of this – when did a salesperson last 
turn around and say, ‘I don’t think you should buy 
this from us’? Because they’re targeted on hitting 
those all-important sales targets without giving 
consideration to the clients’ real needs. By elevating 
the salesperson into a peer-to-peer relationship 
with their prospect, it becomes much easier for 
both parties to say no and walk away when it’s not 
right for either party. Having a healthy pipeline full 
of real prospects – the ones who want what you do, 
can afford it and have a serious buying decision to 
make, is much better than filling the pipeline with 
hundreds of false deals that are never going to close 
– just to look like you’re hitting your numbers. 

FUTURE
As buying habits continue to change, companies 
have to adapt their messages to resonate with 
a different audience. Saying ‘we deliver great 
customer service and always believe in an honest 
and transparent service,’ doesn’t evoke any emotion 
in the buyer. Let’s face it, who ever said, ‘we deliver 

terrible customer service and always lie to you!’? 
Sales messages should focus on the prospect and 
answer the perennial question: ‘Is what this person 
does relevant to me?’ Companies stuck in the 
traditional sales method are going to be forced 
to compete on price. Companies who invest in 
training their sales force to uncover the real reason 
people buy from them will be able to grow their 
business in an accelerated manner with more of the 
better clients and fewer of the bad ones. 

Having a healthy pipeline 
full of real prospects – the 
ones who want what you 

do, can afford it and have a 
serious buying decision to 
make, is much better than 

filling the pipeline with 
hundreds of false deals that 

are never going to close 
– just to look like you’re 
hitting your numbers.

2008-2011 
Manager, Hays 

2012–2015 
Managing director, 

Cooper Vance 
Recruitment 

2015
Managing director, 

Sandler Training 

SANDLER TRAINING 
www.sandler.com
@SandlerTraining
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LAW 
Muckle LLP

Jason Wainwright, managing partner at Muckle, is on a mission to change the legal sector to 
better respond to modern business needs. He tells North East Times why he’s encouraging the 
Newcastle law firm to be braver and also welcomes its clients to question the service it offers

FORTUNE FAVOURS 
THE BRAVE 

It is interesting to hear a managing partner of a 
law firm play down elements of its legal services 
but for Jason Wainwright of Muckle, which 
specialises in legal services for businesses and 
organisations, the firm’s award-winning legal 

advice is part of a much bigger picture. 
“I know this may seem strange to some but I 

don’t want us to be necessarily seen as just a law 
firm. In a way, the less clients see us as a law firm, 
the better job I think we are doing,” he says. “In 
reality, we’re a business for business that provides 
more than legal advice. We provide business 
support to our clients with exemplary client service 
ensuring repeat business.”

Jason also has strong views when reflecting on 
the changing nature of the legal profession.

“Nowadays, people don’t automatically respect or 
value lawyers and the advice they provide like they 
used to,” he points out.

“Instead, it has to be earned. It isn’t usually 
earned as a result of superior legal knowledge or 
skills but rather as a result of the quality of service 
and relationships with clients, and delivering that 
service at value-for-money rates.

“With the growth of technology, people are more 
knowledgeable and streetwise about how law works 
and are no longer willing to pay £200-£250 per hour 
for relatively simple tasks. Similar to other sectors, 
most clients now ring around firms for quotes and 
want transparency around what something will cost 
and why. It astounds me how many law firms refuse 
to acknowledge this and hang on to the old days.

“People are no longer intimidated by law 
firms and demand a welcoming and responsive 
relationship, good customer service and value for 
money.”

By recognising and embracing these changes, 
Jason is on a mission to ensure that Muckle 
continues to adapt and remain an approachable, 
friendly, transparent and trustworthy firm in the 
region.

Jason joined Muckle in 2005 from Arriva in 
Sunderland, where he was an in-house lawyer for 
the transport company. This experience as the client 

helped him see the other side of the lawyer-client 
relationship.

Originally from Staffordshire, Jason played down 
his intelligence at his comprehensive school because 
it wasn’t seen as “cool”. He gained a place at Sheffield 
University to study languages, making him the first 
in his extended family to stay in post-16 education.

After graduating, Jason did a conversion course 
in law and trained and worked in Walsall and 
Sheffield before moving to Wearside. 

He joined Newcastle-based Muckle, which had 
grown from a high street law firm into a major 
name specialising in corporate law, as partner, 11 
years ago.

In 2007, Stephen McNicol became managing 
partner at the firm and set about changing the 
overall culture of the business, with Jason’s whole-
hearted support. 

“We recognised that happy workers provided 
a better service, so we brought in more flexible 
working, a more relaxed dress code, and more social 
and community-based initiatives for staff,” Jason 
explains.  

Other changes included creating a modern 
business lounge area (designed by Ryder 
Architecture) at Muckle’s Newcastle city centre 
office for clients’ comfort.

When Jason took over the role of managing 
partner from Stephen in 2015, he was determined to 
build on the changes his predecessor had developed 
and instigated. 

The word he says he used a lot when he was first 
appointed as managing partner was “brave”.

“I wanted Muckle to be more courageous about 
trying new things and listening to what clients really 
wanted,” Jason says. 

“Traditionally, lawyers are very risk adverse and 
will spend their time telling clients what can and 
might go wrong. 

“I wanted Muckle to become the standout law 
firm that embraced a certain degree of risk and 
could provide more practical business advice, 
customer service and support.”

Jason is also keen to create opportunities for 
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greater efficiency in the way Muckle delivers its 
services, which will translate to better value for its 
clients.

He explains: “When you start breaking down 
what a law firm does, you’ll find that, depending 
on the legal area and work concerned, often a good 
percentage of what lawyers are doing doesn’t need 
to be done by a lawyer. Instead, a computer or 
someone who doesn’t have a legal qualification can 
do it, which ultimately cuts down on cost for the 
client.

“Of course,” Jason continues, “there are some 
things that only a fully qualified lawyer can do and 
where specialist, valuable knowledge is required. 
Our highly trained lawyers at Muckle will always 
do this work and the client-facing role – but 
streamlining the more administrative aspects of 
the work makes the process a lot more efficient and 
allows our lawyers to concentrate on what they do 
best.”

This analysis also allows Muckle LLP to provide 
clients with a more transparent and competitive 
pricing structure so that clients know how much a 
job will cost them from the outset.

“I once knew a lawyer who would cost a job 

depending on the weight of case file,” remembers 
Jason. “He would balance it on the palm of his hand 
and say, ‘this feels like about a £30,000 job’ and the 
clients would pay it.

“Those days are long gone but some law firms 
still refuse to be transparent on costs with clients at 
the outset. 

“Another traditional thing which still goes on 
in many law firms is to say that a job will be, say, 
£5000 initially and then ring the client halfway 
through and say it is going to be a lot more! This 
can be legitimate if the job has genuinely changed 
but often comes as a result of a reassessment of what 
is involved, something the lawyer should have got 
right at the outset. The client is halfway through the 
job so has no choice but to continue. But thankfully, 
things are now beginning to change.”

Jason continues: “At Muckle, we break down 
the job in detail at the start so that we can provide 
a final cost or, if this isn’t possible, at least a fee 
cap price, so that people know where they are 
throughout the process. We will also agree at the 
outset what is and is not included in that cost.”

Jason is aiming is to make Muckle the leading law 
firm in the North East for business and, according 
to the latest quarterly deal review releases by 
Experian, Muckle is well on the way, by delivering 
more deals over £500,000 than any other law firm 
in the region. But Jason is keen to continue to build 
Muckle’s reputation and strength to bolster this 
position.

He is also quick to point out that cementing 
Muckle as the leading law firm in the North East 
does not mean making it the biggest. 

Instead, the managing partner is proud that the 
team can deliver major legal projects and cases 
for its national client base from under one roof in 
Newcastle.  

“We’re at a size where everyone knows each 
other but we have the strength and depth that we 
need to do the transactions that our clients want 
and need. We can work on whatever sized deals or 
cases, in line with the larger multi-office firms, but 
all of our employees are in the same office and can 
talk to each other very easily. This inevitably means 
we provide a more streamlined, joined-up service 
and our clients get to know their Muckle team very 
quickly. We have control of our overheads and 
pricing and don’t have a head office somewhere else 
telling us what we can or cannot charge.”

Jason continues: “We have 143 employees at 
the moment and I don’t see any need to grow this 
significantly. I believe we would lose a lot of our 
competitive advantage if we did, in fact.

“Instead,” he concludes, “we will achieve our goal 
by being braver and delivering an unrivalled service 
from down-to-earth people who clients want to do 
business with.”

MUCKLE
www.muckle-llp.com
@MuckleLLP
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“Nowadays, people 
don’t automatically 

respect or value 
lawyers and the advice 
they provide like they 

used to”
- JASON WAINWRIGHT
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GEORGE F. WHITE
www.georgefwhite.co.uk

i

PROPERTY 
George F. White

In my role as managing partner, I am often asked 
what the key to business growth and success is 
and how to achieve this on a long-term basis. 
My answer is always the same: our people. 

With over 120 employees working from 
the Scottish Borders down to North Lincolnshire 
in a wide range of roles, it is the George F. White 
team and their hard work that is pivotal to how 
the business operates. Each of our staff provides 
clarity, direction and support to help clients make 
informed decisions and achieve the best outcomes. 
To us, that’s what business success is and that, in 
turn, drives growth and prosperity. 

For me, investing in your people is without 
doubt the most important thing you can do 
as a business, especially one where constant 
communication with people - be they clients, 
suppliers, partners, local communities or staff - is 
at the core of the services you provide. By giving 
the right mentoring, training and tools to excellent 
people - the team - we’re able to give the right 
guidance and support to clients.

At the heart of our culture are people, focusing 
on key qualities including innovation, inspiration, 
honesty and commitment, embedded into all 
we do and conveyed through the diverse range 
of services - from agricultural and rural services 
to commercial, residential and planning and 
energy development - that we provide. It means 
we are always committed to delivering high 
quality professional work, whatever the sector and 
whatever the job, large or small. 

A key part of the George F. White culture is 
the personal and professional development of our 
people across the group. Our main objective is to 
provide opportunities to all our employees so that 
they can constantly strive to develop and better 
deliver for our clients. We believe opportunity 
needs to be a structured and formalised process 
within a business, which is why we have created a 
career structures framework focused on enabling 
every person in the business to understand and 
appreciate how they deliver value in their role and 
how they are valued by George F. White.

It is much more than just allocating job titles 
to employees - it’s about appreciating our team 
and enabling everyone to feel that they contribute 
in their role. The aim of the programme is that 
all George F. White employees understand what 
success means to them. This, in turn, helps us to 
shape individual career paths and really focus on 
what skills and within which services our staff want 
to develop and progress. 

Of course, delivering a high quality client service 
is always the aim, 24/7, but, as an established 
business spanning across the North of England, 
we do feel like we should give back to the local 
communities that we work within. This is why our 
Corporate Social Responsibility programme is 

Robyn Peat, managing partner at land, property and business consultancy George F. White, 
explains why investing in your employees is fundamental to business growth and, in turn, success

BUSINESS SUCCESS? IT’S ALL 
ABOUT PEOPLE POWER…
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important with many of our employees involved 
in charitable and volunteering activities outside 
of the workplace in varying degrees from an 
annual fun run to Trustee positions. Indeed, over 
the last three years, we’ve supported 28 local and 
national charities, with the team baking 83 cakes 
and walking or running 470km collectively. One 
of our staff was, until recently, chair of the North 
East Teenage Cancer Trust and is still an active 
volunteer. Another team member has been a 
special constable with North Yorkshire Police since 
2015. 

Our investment in our team, who operate out 
of six northern offices, is reflected in the array of 
awards won by staff over the past 12 months or so. 
Award winners have been right across the group, 
including our letting business, from director-
level roles to mid-level management roles, down 
to apprentices. At last year’s North East Woman 
Entrepreneur of the Year awards, Holly Armstrong, 
director of GFW Letting and operations manager 
of George F. White, won the Leadership Award. 
Fran Mulhall, regional operations manager at 
GFW Letting, beat stiff competition in the service 
category, picking up the Best Service Award. 

One of our partners, Jonathan Wallis, received a 
high commendation at the RICS Young Surveyor 
of the Year awards, a fantastic achievement on 
a national level. Also, one of our first ever GFW 
Letting apprentices, Adam Bishop, was named 
Apprentice of the Year at the Newcastle Business 

Awards for his success and continued hard work. 
Not only do these award wins recognise the 

promising careers of individuals across the 
organisation, they have also made me proud and 
even more excited about expanding the business 
and being able to bring people on within it. As a 
consultancy, getting the right people to join the 
business and fulfil their true potential is a priority. 
People do business with people therefore it is 
crucial that we protect our people-driven brand 
and values and continue to push this ethos forward. 

Our overarching aim is to deliver value and 
opportunity to our clients; this would not be 
possible without the team of people I work with at 
George F. White. I know I’m the managing partner 
but, hand on heart, I can say it is an exciting, 
friendly and forward-thinking business to work 
within and for. Due to our year-on-year growth, 
we are actively recruiting to expand our 120-strong 
team, creating five new roles across the business 
which we’re hoping to fill over the coming months. 
Our ability to continue to hire and grow our 
workforce is all down to putting our people at the 
centre of our ethos. Without a doubt, this is what 
I firmly believe holds the key to business success, 
regardless of the sector, size or stature.

For more information about the current vacant 
positions George F. White is recruiting for, please 
visit the George F. White website or contact 
jessicatait@georgefwhite.co.uk/01665 511997.
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At Royal Caribbean, we pride ourselves 
on challenging the norm. Whether 
that’s introducing a 10-storey slide 
onboard the world’s largest cruise 
ship or expanding VOOM, the fastest 
internet at sea across our entire fleet, 
we are always looking to raise the bar.  
This is how we continue to redefine 

cruise holidays while growing the overall cruise market 
not only in the UK & Ireland, but around the world.  

The cruise industry in the UK is very healthy - there are 
approximately 1.7 million cruisers already, however there 
are still a huge proportion of holidaymakers who have 
not cruised before. The launch this year of ships like 
Ovation of the Seas and most recently, Harmony of the 
Seas, enables us to reach out to a new audience and 
attract a new generation of holidaymakers.  With both 
of these launches, we were able to offer short ‘taster’ 
cruises from Southampton which provided those who 
are new to cruise, a great opportunity to experience their 
first cruise holiday. 

Harmony in particular has proven to be a game changer 
with her arrival in May being met with great excitement 
on both sides of the Atlantic.  She really is in a class 
of her own, combining the best features of our Oasis 
and Quantum class ships and has achieved immediate 
success at opening up the prospect of a cruise holiday  
to an entirely new audience, competing directly with 
land based stays. 

And with new ships being introduced in 2018, 2019, 2020 
and 2021, it’s exciting times ahead for Royal Caribbean.

 

Stuart Leven
Managing Director, Royal Caribbean UK & ROI
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 YOUR

ADVENTURE
     STARTS

    HERE



From the beaches of Barcelona to the 
glaciers of Alaska, our 25 ships cover 

all corners of the world. 
Strut onto any of our ships and you’ll 
find hot footing across the globe has 

never been so easy. (Or stylish.)



WELCOME TO 
EXTRAORDINARY
IT’S THE UNIMAGINABLE THAT 
SETS US APART
Whether that’s wowing you with our 
robotic bartenders, dazzling you with 
our 30-foot giraffe or thrilling you with 
breathtaking destinations – we’re always 
blowing the doors off of ordinary.

1. Aquarium   2. Flowrider   3. Loft Suite®   4. Snorkelling



OCEANS 
APART
Onboard surf simulators, jaw-dropping 
entertainment and ice rinks at sea… it’s 
our thirst for innovation that means our 
fleet is star-studded with the world’s most 
revolutionary cruise ships, bar none.

ROYAL 
SERVICE
Prepare for pampering. We’ve assembled the 
finest service team in the world to deliver our 
legendary Gold Anchor Service. From 24/7 
attention to your own room attendant for 
the duration of your cruise, our staff are here 
to ensure you’ll enjoy the ultimate holiday 
experience, every day you’re with us.

A WORLD OF 
WONDER
25 ships sailing every major sea of the globe

249 incredible destinations in 71 countries on 
5 continents

Private tours and activities available, whatever 
shore you land on
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YES
     IT'S

INCLUDED



When you book a holiday with Royal Caribbean, 
you’re not just booking a holiday – you’re booking 
the opportunity to discover a host of new activities 

and fantastic destinations as well as unrivalled 
accommodation and meals, making a holiday with 

us truly amazing value.

ACCOMMODATION  *  DINING AND ROOM SERVICE  
*  ONBOARD ACTIVITIES  *  YOUTH & TEEN 

PROGRAMME  *  EXCLUSIVE ENTERTAINMENT  
* VITALITY FITNESS CENTRE

RoyalCaribbean.co.uk/whats-included



REST

ASSURED 
When you’re staying on an awe-inspiring ship, you’ll expect an 
extraordinary room to match, which is why all of ours are designed to 
wow, whatever your budget.

FIT FOR 
A KING
Hunker down in one of our comfy interior 
staterooms for a perfect night's sleep. Or 
go for a balcony and stay up to take in the 
unforgettable ocean view. With so many 
options to choose from, there'll always be a 

spot on the ship just right for you.

1. Sumptuous Bed linens  2. Room Service  

3. Royal Loft Suite**  4. Virtual Balcony
*Late night charges apply
**Lofts only on Oasis and Quantum Class ships
†Select ships only



HERE TO 
SERVE YOU
Whatever accommodation you choose, our 
team of dedicated stateroom attendants are 
on hand 24/7 to answer your every beck and 
call. Treat yourself to breakfast in bed* or 
enjoy a sunset drenched dinner on your own 
private balcony. It's all about you.

DOUBLE THE 
LUXURY
Blow the doors off your expectations with a 
stunning Loft Suite** on Quantum and Oasis 
Class Ships, stretching over two floors. With 
floor-to-ceiling windows that open out to your 
own private balcony, a moment spent staring 
into the deep blue is only ever a glance away.

STATE (OF THE ART) 

ROOMS
All of our staterooms come fully equipped with 
the latest tech, including virtual balconies† 
and an interactive TV that lets you check 
your account, order room service, watch your 
favourite movies on demand, reserve tickets 
to shows and book excursions at the touch of 
a button.
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THE

FUTUREOF

ENTERTAINMENT
HIGH-TECH PRODUCTION, 
GROUND-BREAKING TECHNOLOGY; 
WE’VE HARNESSED THE LATEST 
INNOVATIONS TO BRING 
ENTERTAINMENT INTO THE 21ST 
CENTURY.

Be stunned by our award-winning West 
End shows. Or be left on the edge of your 
seat by the AquaTheatre’s acrobatic high-
diving antics. On a Royal Caribbean holiday, 
unmissable shows have never been easier to 
catch.

*Feature and shows vary by ship and are subject to change.
1. TWO70SM   2. Grease  3. Casino Royal  4. Bionic BarTM



SHOW OFF
Witness world-class performers light up the 
stage at our stunning range of complimentary 
shows. You'll find different spectacles on every 

ship.

• Head back to the 50s with Grease

• Go glam rock with Queen's We Will Rock You 

• Witness the magic of Spectra's Cabaret

• Dance in your seat to Saturday Night Fever

• Relive Abba's greatest hits with Mamma Mia!

PARTY ON
Throw some shapes or soak up the atmosphere 
from your seat. When the sun goes down, the 
fun factor goes up.

•  Have your cocktail shaken and whirred at Bionic BarSM

•  Be amazed at the Centrum, home to dazzling aerial 

acrobatics

• Enjoy spectacular ice shows at Studio B

• Dance the night away in our nightclubs

• Roller skate or ride the only dodgems at sea

•  TWO70SM will leave you breathless as ground 

breaking technology transforms the sea views into a 

magical wonderland

LUCK OUT
Play Bond or live out your Vegas dreams at our 
onboard casinos, perfect for raising the stakes.

• Spin the roulette wheel

• Play a few hands of blackjack

• Hit the slot machines

• Perfect your bluff on the poker table

• Get a lesson from a pro

• Test your skills in a tournament
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ATASTE OF THE

EXTRAORDINARY
FOODIES REJOICE. FROM JAMIE OLIVER TO MICHAEL 
SCHWARTZ, WE'VE BROUGHT IN SOME OF THE 
WORLD'S LEADING CHEFS TO MASTER CRAFT OUR 
MENUS, BRINGING ALL THEIR TASTES AND IDEAS 
STRAIGHT TO OUR DECKS.

So, whether you sample a melt-in-the-mouth steak at Chops GrilleSM, 
or settle down for an exquisite six-course tasting menu at 150 Central 
Park, you won't have to look far to find a meal your taste buds won't 
forget.

Get a taste of the venues that await you at RoyalCaribbean.co.uk/dining

*Venues mentioned are a sampling. Restaurants vary by ship. 
Additional charges apply for speciality dining. Alcoholic beverages are not included.



Get an authentic taste 
of Italy, wherever you 
are in the world. Jamie's 
specialises in simple, 
rustic Italian dishes, all 
made using only the best 
seasonal ingredients

Head down the rabbit hole for a taste of 
wonderfully experimental dishes, served up 
by chefs free to push their culinary creativity 
to the limits.

Our signature steakhouse, featuring grade-A 
premium cuts of steak cooked to your 
specifications, plus fresh seafood, hearty side 
dishes and signature desserts in an upscale, 
contemporary setting.

Skilfully prepared sushi, sumptuous sashimi. 
At Izumi the exotic and irresistible flavours of 
the Far East are meticulously laid out for you 
on a plate.

In Spanish, it means flavour. But here, it's that 
and so much more. A vibrant dance across 
the plate and palate. A long heritage of fresh, 
simple ingredients, reimagined in full bloom.



Fly to Dubai, United Arab Emirates, Stay at The Grosvenor House Hotel          

Stay at The Grosvenor House Hotel

Stay at The Grosvenor House Hotel

Embark your cruise

Khasab, Oman                              

Muscat Oman                                        

Muscat Oman                                            

Cruising                                                 

Abu Dhabi, United Arab Emirates      

Dubai, United Arab Emirates              

Dubai, United Arab Emirates   

Dubai Khasab

Muscat
Abu Dhabi

UNITED  
ARAB 

EMIRATES

OMAN

INSIDE STATEROOM

BALCONY STATEROOM

OUTSIDE STATEROOM

JUNIOR SUITE

ITINERARY

PRICES PER PERSON FROM

From the world’s tallest building to its grandest mosque, plus vibrant markets and fragrant street food, it’s all here.

3 NIGHTS HALF BOARD PRE CRUISE STAY AT THE 5* GROSVENOR HOUSE  |  7 NIGHT CRUISE ONBOARD 

VISION OF THE SEAS  |  13TH TO THE 16TH JANUARY 2017 (PRE STAY)  |  16TH TO THE 23RD JANUARY 2017 

(7 NIGHT CRUISE)  |  DIRECT FLIGHTS WITH EMIRATES FROM NEWCASTLE

TERMS AND CONDITIONS APPLY. PRICES ARE PER PERSON BASED ON TWO PEOPLE SHARING THE LOWEST GRADE OF INTERIOR STATEROOM AVAILABLE. PRICES ARE CORRECT AT TIME OF GOING TO 
PRINT AND ARE SUBJECT TO CHANGE AND AVAILABILITY. FLIGHTS ARE ALSO SUBJECT TO AVAILABILITY. OTHER AIRPORTS MAY BE AVAILABLE AT A SUPPLEMENT. PLEASE ASK FOR MORE INFORMATION. 

JEWELS OF THE DESERT:  
DAZZLING SHORE EXCURSIONS†

WONDERS OF DUBAI  
& VISIT TO THE TOP
DUBAI
Discover the incredible architectural mix 
that has transformed Dubai into a modern 
metropolis, including a visit to the Burj 
Khalifa — the world’s tallest man-made 
structure.

NOUVELLE NAKHL  
FORT & RESORT
MUSCAT
Explore the heady mix of medieval, 
traditional and modern culture in the Omani 
capital, and a buffet lunch at the Al Nahda 
Resort.

ORIENTATION WITH HIGH TEA AT 
EMIRATES PALACE
ABU DHABI
Enjoy the unparalleled grandeur of this 
incredible, luxurious hotel with a fabulous 
high tea after a fascinating tour of the city.

†Additional charges apply. 

£1,389

£1,889

£1,499

£2,189

DUBAI STAY & ARABIAN GULF CRUISE

Fri 13 Jan 2017                  

Sat 14 Jan 2017  

Sun 15 Jan 2017     

Mon 16 Jan 2017       

Tue 17 Jan 2017                                  

Wed 18 Jan 2017                                   

Thu 19 Jan 2017                                       

Fri 20 Jan 2017                                          

Sat 21 Jan 2017           

Sun 22 Jan 2017                      

Mon 23 Jan 2017                    

Boarding

Docked

Docked

Docked

Cruising

Docked

Docked

Departure

6:00PM      

5:00PM      

-

6:00PM      

-

6:00PM       

-

6:00PM

-

8:00AM       

9:00AM        

-

-

8:00AM       

8:00AM        

-

Call 0800 215 5082 or visit 
Haystravel.co.uk/cruise

Offer code: CRRCI2
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LAW
Square One Law

Theresa May has recently stated that 
she wants to improve productivity in 
the country. This will clearly require 
improvements across a whole range 
of factors, but one area where HR 

professionals can add value to an organisation’s 
productivity is to improve employee engagement.

Employee engagement is the extent to which 
employees feel passionate about their jobs, 
are committed to the organisation and put 
discretionary effort into their work. Hiring the right 
people and being able to engage and retain them 
is key to improving productivity and profitability. 
When staff are fully engaged, a company benefits 
from increased efficiency, retention, lower 
absenteeism and staff talking positively about their 
place of work to their network of contacts, which in 
turn may aid recruitment.

Organisations with good employee engagement 
regularly outperform those without it. A Harvard 
Business School study conducted over 11 years 
showed a variety of areas in which companies with 
the right culture outperformed their counterparts. 
Revenues were 4.1 times higher, stock prices were 
12.2 times higher and return on investment was 15 
times higher.

Employee engagement is not the same as 
employee satisfaction and requires a strategic 
approach. 

So how do you create an employee engagement 
strategy? Terry L. Mathis, CEO of ProAct Safety, 
recently suggested it usually covers three main 
areas: affinity, affiliation and autonomy.

Affinity – believing in or buying in to your cause 
is essential. Writing for Industry Week, Terry L. 
Mathis says, “Without affinity, or believing in your 
cause, workers will put their hands and feet to work 
but not their hearts and minds”. This wonderful 
phrase demonstrates the importance of companies 
clearly articulating their vision throughout the 
organisation. 

Communication of the internal brand and 
external brand are improved when HR and 
marketing departments align and collaborate to 

effectively communicate your vision. 
Affiliation – this is not just an opportunity 

to participate but an opportunity to belong by 
taking ownership or responsibility or making 
a meaningful contribution, according to Terry. 
Communicating the value of each role to delivering 
your product or service is essential to creating a 
sense of belonging and value. Achieving buy-in 
and affinity requires an emotional response best 
achieved by carefully articulating your ambitions 
so again, marketing and HR can run effective 
workshops to explain the importance of teamwork, 
co-operation, personal investment and service 
delivery.

Autonomy – people support and contribute 
towards ventures they feel they have helped to 
create. Terry emphasises that allowing your people 
an opportunity to participate in the development 
of the business and the success of the brand 
motivates performance and improves engagement. 
Your teams should have a sense of ownership and 
fulfilment. 

In his Industry Week article, Terry goes on to 
say that the traditional carrot-and-stick theories of 
motivation have been proven to be ineffective and 
even counterproductive, indeed compliance rarely 
fosters engagement. At Square One Law we have 
seen that internal workshops facilitated by HR and 
Marketing where your people understand your 
brand, identify the customer touch points and also 
share ideas on how they can improve certain areas 
or processes, have been shown to improve service 
delivery.

The next seminars in Square One Law’s People 
Power series are going to concentrate on how to 
align your HR and Marketing teams so they add 
more value by improving employee engagement, 
service delivery and a greater understanding of the 
company’s brand. If you are a business owner, HR 
or marketing director/manager, you can attend the 
event in Wynyard on October 12 or in Newcastle 
October on 13. 

For enquiries about our People Power Series, 
contact Lucy Murray on 0843 224 7932 or          

Jean-Pierre van Zyl, partner and head of the employment team at Square One Law looks at the 
impact of an engaged workforce on an organisation’s performance and reflects on the thinking 
from one expert in this field, Terry L. Mathis 

CAN EMPLOYEE ENGAGEMENT 
IMPROVE PRODUCTIVITY?
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www.davidgray.co.uk 
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LAW
David Gray 

Monday morning
You’re walking through the office. One of your 
employees is at his desk but he’s staring into space. 
You remember that he’s in the middle of a divorce. 
Suddenly it strikes you: his divorce is costing 
you money. More worryingly, are there other 
employees in the same position? 

This could be expensive…
The divorce ratio in Britain is around five per 100 
people. If you employ 250, that’s 12 people. For 
cohabiting couples, the separation rate is three 
times higher. It could mean that more than ten 
per cent of your people are in some kind of family 
difficulty.

Work is safer than home
‘Presenteeism’ is the multi-syllable, rather clumsy 
word to describe the phenomenon of people 
turning up for work but being unproductive and a 
separating person may well rather be at work than 
at home. 

When couples separate, self-esteem and self-
confidence can plummet. As a consequence, both 
people in the relationship may feel insecure and 
anxious. Depression is common and physical and 
mental health can deteriorate. And if there are 
children, the potential anxiety may increase – 
massively.

It’s no suprise that at work concentration, 
energy levels and relationships for separating 
people can suffer.

What can a good employer do?
The Health & Safety Executive (HSE) advises that 
an employer should be “sympathetic and proactive” 
and “offer outside support”.

For a proactive employer, their staff should be 
able to call on that support instantly. It should be 
an essential element of their employment ‘package’ 
alongside policies on sickness or compassionate 
leave. 

That support should also swiftly inform your 
employee that divorce and separation does not have 
to end up in court – one of the most draining and 
stressful experiences a person can go through. 

There are now real options which keep couples 
out of court and allow them to:

•  get advice about post-separation parenting to 
help their children make a good transition to 
being parented by separated parents

• take financial advice about their options
•  receive constructive legal advice about the issues 

that are worrying them such as future child care 
arrangements, housing, financial arrangements 
(capital/debts, income/maintenance and 
pensions) and putting this into effect legally- 
divorce, civil partnership, separation agreement

The objective
For your employee, the goal is to resolve the 
emotional and practical issues which come with 
separation. For you, as a good, supportive employer, 
it is to restore that employee to their productive self.

Surely that’s a win-win situation.

Mary Shaw, solicitor at David Gray law firm, which advises organisations and their staff on 
separation process options and family law, addresses a common scenario that demonstrates how 
your staff’s personal lives can impact your productivity

IS YOUR EMPLOYEE’S DIVORCE 
COSTING YOU MONEY?
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DEVELOPMENT
The HR Dept

Q: Flexible working seems to be the ‘in’ thing 
at the moment but I just don’t see how I can 
realistically do this in my small business. Is it 
possible?

Whether flexible working is something you’re 
for or against, eventually you will probably have to 
accept it. Flexible working can have many forms, 
from changing the time that the person works and 
allowing them to miss rush hour, to working part 
time from home. It’s really about finding solutions 
that meet the needs of the business as well as those 
of the individual.

SMEs are traditionally good at employing 
flexibly. In bars, for example, employing flexibly 
is essential. Micro businesses, too, usually take 
on part-timers initially, keeping the salary bill 
manageable, while SMEs operating over seasonal 
periods need flexible employment to meet 
demand.

Technological limitations no longer mean staff 
must be in an office (no office overheads), but 
technology and cost savings should not be the 
only drivers. 

The biggest barrier to becoming a flexible 
workplace will be culture. Never underestimate 
it. It requires trust, strong leadership, clear 
communication and team work.

For some SMEs it genuinely won’t be practicable 
and there is always the concern that working from 
home will result in low productivity for a variety 
of reasons (not least the trust issue).

But remember, you have a legal requirement 
to consider the request carefully, looking at the 
benefits for the employee and the business and 
weighing these against any adverse business 
impact it may create. In doing so, watch that you 
take care not to unlawfully discriminate against 
the employee. You can say no, but you can only 
refuse an application for one or more of a number 
of specified business reasons (get in touch and I 
will provide them).

My advice would be to involve your staff at an 
early stage in discussions, ensure you have clear 
policies in place to follow, and that employment 
contracts are updated to reflect any changes. Do it 
gradually and continually review.

Human resources expert Jayne Hart, director of The HR Dept Newcastle, answers your queries…

ASK THE HR EXPERT 

THE HR DEPT NEWCASTLE
Do you have a HR question for 
Jayne? Email her at 
jayne.hart@hrdept.co.uk
www.hrdept.co.uk
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Parents looking to move to another 
country with their children are rarely 
advised that, following that relocation, 
should one of the parents choose to 
return home with their children – 

perhaps following a separation – they may not be 
allowed. In fact, thousands of parents across the 
world are currently experiencing difficulties.

International law provides that when you arrive 
in a new country with the intention of staying 
there, the ‘habitual residence’ of your child changes 
to the new country. Accordingly, both parents 
must agree that the children can be taken back 
to the original country. Or if not, an application 
for permission to relocate again must be made to 
the local court (the court in the country which 
you now reside). The laws governing how a court 
treats such an application varies widely from one 
country to another. Permission to return is by no 
means a given and specialist legal advice in that 
particular country will be required. 

Simply leaving and taking your children home 
is not an option as the removal of a child without 
the knowledge and consent of the other parent 
constitutes an offence of child abduction. There 
are 81 countries in the world which are signatories 
to the Hague Convention on the Civil Aspects of 
International Parental Child Abduction 1980. The 
purpose of the Hague Convention is to secure a 
common accord and aim that a child removed (or 
retained) across an international border without 
the consent of all parents who have the right 
in law (generally the child’s parents) should be 
speedily returned to the state of the child’s habitual 
residence to enable the court in that state to make 
a decision about the child’s future. Failure to do 
so is considered child abduction and is a criminal 
offence punishable with imprisonment. There 
are only narrow defences to a Hague Convention 
abduction which rarely succeed. 

So, what can parents do to protect themselves 
in the event, for example, that one of them 
decides he or she does not like living in the new 
country but the other does or if the relationship 
comes to an end? As with all important decision 
making processes, ensure you are armed with all 
information before you relocate and are therefore 
able to make an informed decision. It is strongly 
advisable that you and the other parent consider 
such issues before the initial relocation takes 
place. Family mediators and lawyers will be able to 
provide further advice and aid discussions between 
you to ensure there are pre-agreed arrangements 
in place to cover the various scenarios that could 
arise. 

Although there is currently no “pre-migration 
contract” in existence, the organisation, Expat 
Stuck Parent, is working to produce one 
which will be similar to that of a Pre-Nuptial 
Agreement. Such an agreement would not be 
legally enforceable in a court, but would be strong 
evidence of the arrangements that were agreed 
should a parent wish to return home with their 
children. While the interests of the individual 
children in every case are likely to take precedence, 
such an agreement is clear and cogent evidence 
of intention and undoubtedly significantly better 
than nothing. A copy of a potential contract, 
together with lots of other information about the 
Hague Convention and Expat Stuck Parents can be 
found at www.expatstuckparent.org

LAW  
Major Family Law

...Revealed by Lucinda Connell, associate at Major Family Law

WHAT FAMILY LAWYERS DON’T TELL 
YOU ABOUT CHILD RELOCATION

MAJOR FAMILY LAW
www.majorfamilylaw.co.uk
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Work stress, peer pressure 
and too much time spent 
on digital devices could be 
damaging our health and 
making us miserable.

Now fitness chiefs at the Spa at Ramside are 
addressing the need for a good work/life balance 
with a new Holistic Health Plan.

In today’s 24-hour society it’s getting harder and 
harder to simply stop and take some time out.

If we’re not working longer hours, we’re 
checking emails on our smartphones, or scrolling 
through social media, snapping selfies and 
comparing ourselves to others.

And it’s causing us to become more stressed 
and unhappy, according to Matt Jordinson, fitness 
manager at the spa, which is located within 
Ramside Hall Hotel in County Durham.

He says: “I think on the whole, people today are 
spending too much time in work mode and this 
is having serious implications on their health and 
happiness.

“We live in a society where it’s all about work 
and then if we’re not working, we’re focusing on 
social media and this brings its own problems. 
This culture of Instagram and selfies is making 
people feel more than ever that they have to look a 
certain way.”

Matt believes a healthy balance of exercise, good 
food, the correct amount of sleep and just general 
health housekeeping can make all the difference to 
a person’s wellbeing.

And these are all areas that are covered in the 
spa’s Holistic Health Plan, a new initiative which 
aims to improve the quality of life of its members.

Open to new and existing members, the plan 
introduces health and fitness goals based on the 
individual’s needs.

Matt explains: “We sit down with our members 
and go over the full plan, looking at several 
different elements and then look at how they can 
make improvements. Each one is tailored to the 
individual to target the areas which are affecting 
them the most.

“We look at things like sleep management, find 
out what time they go to bed, whether they wake 
up at certain times during the night, or wake up 
before or after the alarm goes off – things like that 
to see what changes can be made to give them 
better quality of sleep and as a result a better 
quality of life.”

Sleep is just one area covered. The plan also 
looks at stress management, eating habits, posture 
and movement analysis, awarding scores from 
a points system which are then added up and a 
health and fitness plan is devised to improve those 
problem areas.

Spa director Jill Russell believes a spa 
environment is much more beneficial than a 
standard gym. 

“Regular exercise at a spa brings far more 
benefits because as well as the gym facilities we 
can offer the luxury of the relaxation element too,” 
she says.

“At the Spa at Ramside our aim has always been 
to improve the wellbeing of our members and 
deliver the ultimate lifestyle spa destination. We 
believe our new plan will enable more people to 
enjoy a much better work/life balance.”

LEISURE & HOSPITALITY 
Ramside Spa

In an age where it’s work, work, work, the Spa at Ramside is helping members relax with its new 
Holistic Health Plan

BEAT STRESS THE HOLISTIC WAY

RAMSIDE SPA
Ramside Hall Hotel
www.ramsidespa.co.uk
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Being at the helm of one of the leading, 
fastest-growing motor groups in 
the UK, Andy Bruce clearly has a 
hugely demanding job. Overseeing 
the operation of a business which 

last year posted a £3.65 billion turnover and is on 
target to break the £4 billion barrier this year, as 
well as one which operates from 166 dealerships 
across the country, selling 200,000 cars a year, 
cannot come without considerable pressure.  

However, while Andy may occupy the hot seat 
of one of the UK’s most ambitious companies 
during the working week, he’s at least able to 
relinquish control at the weekend while still 
exercising his competitive streak.

He says: “Every Saturday morning, whatever 
the weather, I help to coach my son’s football 
team. I’m the assistant coach, so it’s actually quite 
nice after such a busy week to not be in charge. 
I’ve done it since my son was six and he’s now 15, 
so it’s been great to see him and his teammates 
develop into young men.”

That ‘team player’ mentality is something that 
features strongly in Andy’s approach. Recently 
named Chief Executive of the Year at the 
industry’s coveted Motor Trader Awards – on the 
same night as Lookers was named Dealer Group 
of the Year – Andy still shies away from individual 
praise.

“While I was hugely proud to win those 
awards, I must admit I found the CEO one a little 
embarrassing. It is absolutely not about me, it’s 
about the whole team rather than me personally,” 
he asserts. 

“However, it is of course a big endorsement of 
what we are trying to do, and I was particularly 
pleased that we won the group award.”

An avid Glasgow Rangers fan Andy began 
his career in the motor industry in 1986 as a 
graduate trainee at Land Rover before advancing 
to a number of dealer facing roles and eventually 
becoming sales director for Land Rover in the UK. 
He joined Lookers in 2000 to run the Northern 
Ireland side of the business before becoming 
managing director of the Motor Division in 2010, 

chief operating officer in 2013 and CEO in 2014.
The plaudits he has received for growing 

the business are many, with one of his most 
recent widely acclaimed achievements being 
the acquisition of Benfield Motor Group for 
£87.5 million, which has joined its new parent 
company’s portfolio almost seamlessly. 

“I must say that in 30 years in this industry, I 
have never seen an acquisition that has gone so 
smoothly,” Andy says. “It has been a wonderful 
addition to the wider business – often when a 
bigger company takes over a smaller business, 
you can see casualties and cuts, but that has 
certainly not been the case here. There have 
been several examples of Benfield staff taking on 
more responsibilities within the wider Lookers 
group, and that is the type of progression and 
opportunity we will continue to offer. 

He continues: “We are a very ambitious 
business and it is well known that we are always 
on the lookout for opportunities, especially within 
the prestige car market as demand is increasing 
among the UK’s discerning motorists.”

This approach has certainly borne fruit for 
the company over recent weeks. Following the 
proposed sale of the parts division for £120 
million, Lookers has been busy acquiring new 
dealerships as it refocuses on its core motor 
division. Drayton Group was purchased for 
£55 million adding more than £250 million 
turnover to Lookers’ accounts and a further 
seven Mercedes-Benz dealerships to the group, 
making Lookers the largest Mercedes-Benz dealer 
group in the UK. The following week Lookers 
announced the acquisition of Knights Group for 
£27m which brought the BMW and MINI brands 
into the group for the first time.   

Lookers has also announced a strong financial 
performance in the first half of 2016, with revenue 
increasing by 33 per cent, net debt significantly 
reduced and adjusted profits before tax increasing 
by 16 per cent. 

Andy reflects: “I am very proud of our 
performance – and the hard work that goes on 
across the business in achieving these results.”

AUTOMOTIVE
Lookers

Motor retailer Lookers is one of the UK’s best-known companies in the automotive sector, with a 
high-growth strategy fueled by acquisitions and masterminded by chief executive officer Andy 
Bruce. Deborah Johnson finds out more about the award-winning business leader

IN THE HOT SEAT

LOOKERS PLC
www.lookers.co.uk
@LookersGroup
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Volunteers from Sintons have 
spent time over several weeks 
mentoring and helping children 
from Amberley Primary School in 
Killingworth with their reading. 

The visits, part of the national Right to Read 
initiative, have involved children aged between 
seven and ten, from school Year 3 to Year 5. Over 
the course of several sessions, Sintons staff have 
worked with the same small group of children to 
listen to them read and encourage their progress. 

The law firm is a passionate supporter of Right 
to Read, a programme run by Business in the 
Community which aims to support students in 
their literacy development, while improving their 
confidence, communication skills and attitude 
towards reading. 

Tony Rigg, headteacher of Amberley Primary 
School, comments: “This has had a very positive 
impact on our children. Over the course of the 
programme, the children have had one-to-one 
support with their reading from the Sintons 
volunteers, who they have come to know and enjoy 
spending time with. 

“Their progress with their reading has helped to 
build confidence, and the children spending time 
with adults from outside the school helps them 

to become aware of careers and opportunities 
for them later in life. Right to Read has been an 
excellent programme for us, and one we hope to 
continue to be involved with.”

Michelle Brannen, regional programme 
manager North East at Business in the 
Community, says: “Our Right to Read programme 
does not only substantially increase a child’s 
reading level, but it also builds a child’s self-esteem 
and aspirations and presents children with positive 
role models from the world of business. 

“We are delighted and very grateful that Sintons 
has continued to support the programme as it is 
invaluable to our local schools.” 

Phil Ridley, practice director at Sintons, adds: 
“Right to Read is an excellent initiative and one 
which gives children a great opportunity to 
develop their literacy skills. We are delighted to be 
involved and colleagues have thoroughly enjoyed 
helping the children at Amberley Primary School, 
who have shown great enthusiasm. 

“We have a very strong commitment to 
corporate social responsibility at Sintons and 
donate 80 days of colleagues’ time each year to 
supporting our local community. We are only too 
pleased to be involved in worthwhile initiatives 
such as Right to Read.”

LAW 
Sintons

Pupils from a North Tyneside primary school have been supported in developing their reading and 
literacy by staff from Sintons

PRIMARY SCHOOL PUPILS 
SUPPORTED BY LAW FIRM 

SINTONS
www.sintons.co.uk
@SintonsLaw
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Durham Oktoberfest, which is now in 
its ninth year, brings together under 
one roof hundreds of employers, who 
are given the chance to meet potential 
customers, buyers and suppliers.

The event – which, this year, takes place on 
October 20 at the Xcel Centre in Newton Aycliffe 
- was set up to showcase the North East’s world 
class capabilities within the engineering and 
manufacturing sectors and now attracts hundreds 
of exhibitors and sponsors.

David Land, chairman of County Durham 
Engineering and Manufacturing Network 
(CDEMN), which organises Durham Oktoberfest, 
says: “Our region is home to thousands 
of businesses within the engineering and 
manufacturing sectors, who between them make a 
significant contribution to our economy.

“We want them to continue to grow here in the 

North East and to do that, inter-trading is crucial. 
That’s why Oktoberfest is so important, as it brings 
together employers of all sizes who are given 
the chance to promote their services and, more 
importantly, secure new contracts.

“Each year we hear from companies who have 
grown as a direct result of attending Oktoberfest, 
companies like EDM Zone, Altec, E-MAX Systems 
and Dyer Engineering, who have seen their client 
portfolio expand because of introductions they’ve 
made at the event.”

Roger Wilson, business development and 
marketing manager at EDM Zone, adds: “Durham 
Oktoberfest got us in front of potential clients 
from the widespread sector that otherwise we 
might not have had the chance to meet. We’ve 
definitely expanded our client portfolio as a result 
of attending and had no hesitation in signing up for 
this year’s event.”

EVENT 
Durham Oktoberfest

Engineering and manufacturing companies are preparing to showcase their capabilities in the 
region’s biggest industry shop window on October 20

DURHAM OKTOBERFEST RETURNS 

DURHAM OKTOBERFEST 
2016
www.durhamoktoberfest.org.uk
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THE NORTH EAST 
BUSINESS HUB
To join the hub, contact Paula 
and the business team on 0191 
243 8147 or email businessteam@
davidgray.co.uk 

www.davidgray.co.uk

i

LAW
David Gray and The HR Dept

What is The North East Hub?
Paula: The hub provides 
expert legal and human 
resources (HR) advice, as 
well as access to quarterly 

networking events, eBulletins and business talks. 
Its aim is to help businesses establish strong 
foundations upon which they can flourish. The new 
concept combines providing fledgling businesses 
with practical advice to help them be legally 
compliant, together with access to information and a 
networking hub that provides peer-to-peer support. 

Given that many SMEs fear the cost implications 
of getting professional advice, ensuring that access 
to essential legal and HR advice was affordable was a 
key consideration for us when setting up.

What advice and support will members receive?
Jayne: There are three annual membership 
options depending on your business and people 
requirements. Organisations can pay a monthly 
fee of £60 (+VAT) for either the Business package 
or People package; or £99 (+VAT) or both. The 
packages include access to HR and business law 
advice, as well as key business documents such as 
sales and services’ terms and conditions, a bespoke 
employment contract, an HR admin guide and a 
debt recovery procedure – to name but a few. We 
know that business people in the North East are 

naturally very supportive of each other, and all 
members will get free access to The Hub events and 
eBulletins, too

What prompted you to join forces in this way?
Paula: David Gray and The HR Dept have been 
working collaboratively for some time now, bringing 
our respective skillsets together for the benefit of 
businesses. This sparked the idea of formalising 
our working arrangement, but we were also keen 
to create something that brings business people 
together to share experiences and knowledge - the 
hub does exactly that.

What sort of businesses will benefit from joining?
Jayne: The hub is aimed at start-up or fledgling 
businesses but also those larger SMEs who have 
grown quickly and perhaps overlooked the legal 
foundations and they can now identify this as a risk 
to further growth. We understand that starting out 
on your own is daunting. It’s easy to be bombarded 
with information, yet it can be difficult to extract 
exactly what legal factors you need to consider. On a 
restricted budget, the potential cost may also be off-
putting yet getting the foundations of your business 
is something that you can’t afford to get wrong. 
Getting the ‘legals’ right is exactly the thing that can 
protect your business as it grows and, also, should 
things not go to plan.

David Gray Solicitors and The HR Dept (Newcastle) have collaborated to establish The North East 
Business Hub. North East Times caught up with David Gray partner and business law solicitor, 
Paula Harris, and Jayne Hart, The HR Dept Newcastle director, to find out more

JOINING FORCES 
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GATESHEAD COLLEGE
www.gateshead.ac.uk
@gatesheadcoll
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EDUCATION
Gateshead College 

Over the last three years, Gateshead 
College has adopted a fresh 
approach to its people development 
and has been nationally recognised 
for its people-led culture, 

consecutively picking up two Investors in People 
Gold awards and maintaining an accreditation that 
just 13 per cent of Investors in People businesses 
have achieved so far.

Working in partnership with industry experts, as 
much importance is placed on providing training 
and career development opportunities for its own 
staff as it is for the thousands of students and 
apprentices who attend each year. 

Hands-on learning is provided across all 
curriculum areas. For example, as part of the 
delivery of a bespoke warehouse apprenticeship 
programme for Vantec, all course tutors take part in 
work placements at the Washington-based logistics 
specialist. 

Designed to provide knowledge of specific 
working practices within the business, it helps 
tutors to give apprentices a more accurate insight 
into the processes and challenges that are part of 
daily operations at Vantec. 

Mark Thompson, director of people and 
organisational development at Gateshead College, 
says: “We recognise that to make sure students leave 
us well prepared to join the jobs market, the people 
teaching them need to know exactly what employers 
are looking for.

“Providing work-based training allows our staff 
to continuously develop their awareness of industry 
needs while also keeping them ahead of the game 
in terms of recognising industry trends. It means 
our students and apprentices are equipped with 
the latest skills and experience so they can hit the 
ground running from their first day at work.”

A cultural shift towards realising potential across 
the organisation is a result of having a people-
first approach and a dedicated people committee 
at board level that oversees all staff development 
activity. Combined with a significant increase on 
investment in learning and development activities 
for staff, this has achieved a rise in internal 
promotions from 37 per cent in 2014-15 to 45 per 
cent in 2015-16. 

Aspiring managers are helped to realise 
their career ambitions through a coaching and 
management programme, which also enhances 
the skills of those already in senior management 
posts. Those in top tier positions complete a level 
five qualification in coaching and then take part in 
a mentoring scheme to support budding managers. 
This inclusive approach promotes peer-to-peer 
learning  and ensures that staff across the business 
are involved with training and people development. 

Equally as important as developing teaching 
and role-specific expertise, Gateshead College 
pushes the health and wellbeing agenda through 
a Fit for Life initiative. All staff have access to 
health screenings, smoking cessation plans and 
mindfulness classes while being encouraged to take 
part in events for campaigns such as Mental Health 
Awareness Week. These initiatives have played a key 
role in reducing staff absences from 2.9 per cent in 
2014-15 to 1.5 per cent in 2015-16. 

Mark adds: “We’ve worked very hard over the last 
three years to bring about positive changes to create 
a working environment with plenty of opportunities 
for personal development and professional growth. 
And while the results speak for themselves in terms 
of recognition as both a top employer and one of the 
UK’s leading FE providers, the challenge now is to 
improve on what we’ve achieved so far and retain 
our position at the forefront of people development 
practice.”

With two consecutive Investors in People Gold awards and an Ofsted Outstanding rating under 
its belt, Gateshead College’s ethos of being a people-led business is proving true to the old adage 
that people are your most important asset

OUTSTANDING PEOPLE 
REAP REWARDS 
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BRADLEY O’MAHONEY 
PUBLIC RELATIONS
Chilly Snowdog has lots of pals 
- look out for them all around 
the region

www.bradleyomahoney.co.uk
@BradleyOMahoney
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 PUBLIC RELATIONS
Bradley O’Mahoney

At Bradley O’Mahoney, we are putting 
our full support behind our client 
Royal Quays Outlet Centre, which 
is also one of 50 sponsors of the 
exciting Great North Snowdogs 

initiative from St Oswald’s Hospice, Newcastle.
Great North Snowdogs is a mass art campaign 

trail which is set to capture the imagination of 
the North East public when it takes place from 
September to December.

For ten weeks, the streets, parks and open spaces 
of Tyne and Wear will become home to a series of 
individually designed Snowdog sculptures, painted 
by both well-known and undiscovered artists.

At a recent artist-matching event, Royal Quays 
selected to sponsor the Chilly Snowdog. ‘He’ is 
already very proactive on social media and his 
canine capers can be followed @chillysnowdog

In early September, each of the Snowdogs will 
become settled into their new homes and the 
sculpture trail will begin.

With sponsors such as Tyne and Wear Metro, 
Gateshead College, Barbour, Sage and Presenting 
Partners, Great North Snowdogs will win the hearts 
and minds of a region that has an exceptional 
pedigree for supporting its own local charities.

Bradley O’Mahoney has worked with Royal 
Quays Outlet Centre for five years and has provided 
an integrated communications programme based 
around media relations, direct marketing, social 
media and sponsorship. 

We were delighted when the centre took our 
recommendation to back Great North Snowdogs 
as we felt this was an exceptional opportunity to 
raise the profile of the centre, as tens of thousands 
of people will do the trail. In addition, there will be 
some great opportunities for media activity, photo-
shoots and social media. It promises to be a really 
exciting time for all those involved. 

Royal Quays centre manager Judith Ramshaw 
expains: “We are very much looking forward to 
welcoming Chilly Snowdog to the centre.

“We are whole heartedly embracing this initiative, 
as well as helping to promote St Oswald’s Hospice 
the trail is a tremendous opportunity to attract 
people to the centre. We have a very loyal customer 

base and we are looking forward to welcoming new 
visitors. This is also part of a much wider marketing 
push for the centre in the months ahead that will 
include prominent roadside advertising. 

“The centre is continually looking to expand 
and in recent months we have welcomed fashion 
department store, Quay Concessions which is home 
to top brands such as Lambretta, Weird Fish and 
Tigi. We also have a host of well-known new names 
such as Dreams bedding, ladies clothing stores 
Bonmarche and Klass and specialist footwear store, 
Brantano.

“In addition, we hope to make a big 
announcement regarding an exciting new leisure 
offering that we will be home to in the very near 
future.”

A ‘pedigree chum’ will be on display at Royal Quays Outlet Centre for the rest of the year, explains 
Sarah O’Mahoney, account manager at Bradley O’Mahoney Public Relations, which is this year 
celebrating its 25th anniversary.

CHILLY SNOWDOG TO RESIDE 
AT ROYAL QUAYS 



66



67

COMMERCIAL PROPERTY - Feature

Welcome to our new regular 
commercial property section. Each 

month, North East Times will be 
featuring the latest news and views 

from the commercial property 
sector and highlighting some of 
the best offices and work spaces 

available in the North East

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

clayton@netimesmagazine.co.uk

Commercial
Property
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COMMERCIAL PROPERTY - News 

NEWCASTLE

City centre offices to undergo 
six-figure refurbishment
Silverstone Building Consultancy and Citivale 
join forces to revamp West One

A city centre office building located near the Stephenson Quarter is 
undergoing a six-figure refurbishment in a bid to attract new tenants.

Newcastle-based Silverstone Building Consultancy has been 
instructed to manage the refurbishment project, working in 
conjunction with asset managers Citivale.

West One is a landmark building occupying a strategic location 
on Forth Banks, which has become one of Newcastle’s most rapidly 
emerging business districts, midway between Central Station and the 
Quayside. 

The nine-storey building, which was developed in 2008, comprises 
over 11,000 sq ft of office accommodation spread over four floors; the 
remaining floors offer secure car parking space. Existing occupiers 
include venture capital business IP Group Plc, law firm Hempsons 
and software company Performance Horizon. 

Silverstone Building Consultancy, which previously negotiated 

two dilapidations claims with outgoing tenants, will be refurbishing 
the fifth and seventh floors to Grade A specification, along with the 
common areas of the building.

NORTH EAST

Region top for university 
buy-to-lets
Buy-to-let properties next to universities in Northern cities have the 
best performing rental yields in the UK for this year’s crop of new 
undergraduates, according to research by property crowdfunding 
platform Property Partner.

As many 18 year-olds across Britain prepare to leave home for 
university for the first time, their parents will be figuring out how 
best to help pay the accommodation bills. One way is offsetting 
college costs by investing in property in the towns or cities where 
their children have chosen to study.

Property Partner has compiled a list of 86 university towns and 
cities across the UK and Northern Ireland, ranked by net rental yield 
in each local property market. The cities of the North East perform 
best, with Sunderland topping the table (6.9 per cent net yield), 
alongside Middlesbrough (5.9 per cent), and with Newcastle also in 
the top ten (4.3 per cent).

DARLINGTON

Businesses make 
Lingfield House 
their home
More companies have moved 
into Lingfield House at 
Lingfield Point in Darlington.

The refurbished art deco 
building has welcomed 
Healthfield Multi Academy 
Trust and Tensor Marketing, 
part of the Easy Life Group, 
which have taken up 
residence at the Darlington 
site.

Eddie Humphries, estate 
manager at Lingfield Point, 
said: “We are being inundated 
with enquiries, with more 
and more businesses joining 
our community, allowing a 
friendly neighbourhood to 
emerge.

“Our ‘Lingfield Life’ ethos and programme of activities are an 
added bonus to our excellent on-site facilities from our deli café and 
the Little Lingfields nursery to access to fast fibre-optic connectivity, 
extensive CCTV and 24-hour security.”  
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COMMERCIAL PROPERTY - George F. White

“Mike [Young, (pictured)] joins the firm 
with over 21 years’ experience as a chartered 
surveyor,” explains Robyn Peat, managing 
partner of George F. White. “During his 
illustrious career, Mike has developed a 
specialist range of expertise through the 
management and development of private 
and public owned minerals and waste 
property estates. This includes associated 
office, industrial, residential and agricultural 
property with regard to sustainable business 
plan objectives and maximising value. 

“It’s no surprise therefore that we are 
thrilled to welcome Mike as a partner in the 
business - it’s a great coup to recruit a man 
of Mike’s niche talent, leadership qualities 
and industry expertise. His experience, 
especially in the land and mineral resources 
field, will strengthen our delivery in 
this growing service area and enable us 
to expand our client base in this sector 
nationally.”

Mike’s specialist expertise includes 
contract negotiation, planning and 
environmental assessment, strategic 
site appraisal and evaluation, estate 
management and compulsory purchase and 
compensation.

Previous to his new position at George 
F. White, Mike was head of land and 
mineral resources at Hope Construction 
Materials, where he led a successful 
development team who provided property, 
planning, engineering and geological advice 
throughout the UK.  Prior to this, Mike 
spent a decade working for Tarmac Limited.

Talking about his new role as a partner 
in the land, property and business 
consultancy, Mike says: “My new position 
is a dual role as equity partner and head of 
commercial property. From a leadership 
perspective as a partner, a key focus will be 
developing the regional strategy. As head 
of Northumberland and the Borders, I will 
be working closely with all business teams, 
to understand their view points and then 
ensure my leadership style compliments 
this. 

“I strongly believe that George F. White 
should be the first choice of property 
consultancy for both employees and clients 
alike. Our developing culture will deliver 
our business strategy and, in my opinion, 
this is the best foundation for business 
growth.

“As head of commercial property, I will 
be focused on business-related property, 
including minerals, waste and recycling, 
industrial and manufacturing, office, retail 
and distribution and logistics. I’m looking 
forward to working closely with our 
existing commercial property clients while 
developing new clients in this key area of 
growth. 

“It’s a great time to join George F. White 
and I’m settling in really well. I’m already 
very impressed with the enthusiasm of the 
team and their commitment. I really respect 
the culture driven ethos of the business that 
focuses on our people and puts all of us at 
the centre of its approach. I cannot wait to 
get involved.”

Land, property and business 
consultancy George F. White 
has appointed a new equity 
partner, Mike Young FRICS 
FIQ. As a partner, Mike will 

head up the Northumberland 
and Borders region. He 

will also become head of 
commercial property in a 

dual role at the group. Here, 
Mike and managing partner 

Robyn Peat explain what 
the appointment means for 

George F. White

New equity 
partner joins 

George F. 
White

GEORGE F. WHITE 
www.georgefwhite.co.uk

i
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COMMERCIAL PROPERTY - Kevan Carrick  

The property market has been challenging, 
to say the least, over recent years. And just 
as we were seeing some improvement, Brexit 
has happened, which has created more 
confusion.

Immediately, doom was forecasted 
over the property sector, and just like a 
self-prophecy, the share value of property 
companies and house builders ‘fell off a cliff ’. 
Yet the market did not respond in that way.  

Two auctions in the week following the 
result of the referendum reportedly saw 
about 90 per cent of the lots sold at prices 
some ten to 20 per cent higher than the 
reserve prices.

Investment funds are actively seeking 
opportunities within northern regions, 
such as in the North East, rather than in 
London, which is becoming overcrowded, 
highly competitive and proving a challenge 
in regards to creating the necessary yield for 
foreign markets.

The North East offers a good level of 
demand for city centre grade A (top quality) 
offices and modern industrial units, but 
a shortage of supply - a good position for 
investors with potential growth in rent and 
returns.

The position is not so good for out-of-
town offices with a supply of space that 
is being taken up over time but not yet in 
a position of shortage; thus rents are not 
seeing much growth.

The values of city centre offices and 
industrial units, because of improving yields 
and rental growth, make development 
viable. Gaining finance from the usual 
sources of banks and short-term lenders is 
still problematic with a reluctance to step up 
on a speculative basis.  

The funding of student accommodation 
in Newcastle is fading except for 
those locations that are prime. Those 
developments on the periphery will struggle 
as supply begins to match demand.

Leisure development is still progressing 
with restaurants and bars going well as 
locations churn and change in the city 
centres and in stronger towns in the region. 
But hotels in Newcastle are beginning to 
struggle with the weekend demand reducing 
to one-night visits. We need a stronger 
corporate demand to build the market but 
this is not surprising with about 1000 hotel 
bedrooms being added to the city centre 
over the last two years or so. I expect to see 
quality service becoming critical.

We have a crisis in the supply of new 
homes across the board, from executive-
style housing and family homes, to 
affordable homes. Much of the new 
development is focused on greenfield 
sites that are less risky, quicker and more 
profitable to build. We need to see smaller 
builders enter the market, more use of 
brownfield sites to be made shovel-ready for 
development and the skill shortage met with 
new apprentices coming through training.

We need to grow demand in the market.  
Property will not lead the region out of 
recession but if there is not an adequate 
supply of space, it will retard or delay that 
much-needed growth.  

Kevan Carrick, principal at 
JK Property Consultants 

LLP, looks at the plight of 
the North East property 

industry in the wake of the EU 
referendum result

What does 
Brexit mean for 

property?

JK PROPERTY 
CONSULTANTS LLP
www.jkpropertyconsultants.com

i
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COMMERCIAL PROPERTY - Naylors

Naylors is well known for its expertise in 
the sale and letting of commercial property 
throughout the North East and further afield. 
But did you know that it also has one of the 
biggest property management teams in the 
region? 

Naylors’ property management 
department has kept a relatively low profile 
since it was established in 2000. But in the 
light of some national practices in Newcastle 
closing down or scaling down their property 
management function, the commercial 
property consultancy believes that now is 
the right time to showcase the benefits of 
Naylors’ fully comprehensive management 
service. 

Naylors’ property management team, 
which operates from its offices in Newcastle 
city centre, has eight dedicated members of 
staff who are highly trained to offer a range 
of specialist services, including… 

 
Property management 
Naylors can take over all of the day-to-day 
property management issues – the team can 
set service charge budgets, manage contracts, 
deal with all tenant issues and organise 
reactive and planned maintenance.

Facilities management
The consultancy’s dedicated facilities 
management (FM) team specialises in 
attention to detail – members can prepare 
specifications and tender contract work, 
negotiate contract renewals directly with 
utility companies to ensure best value and 
also ensure statutory compliance issues are 
identified and addressed.

Occupier FM
Naylors also offers a specialist service to 
occupiers, on behalf of the owner or the 
tenant, meaning the FM service is tailored 
to address occupier needs and take the 
administration headache away from the 
business. This service includes a review of 
your lease, a review of supply contracts and 
advising on how best to procure services.

Asset management
The property specialists can work with you 
to agree and then deliver a clear plan for 
maximising the return from your property 
asset with its asset management plan.

Financial accounts
The dedicated accounts team will report to 
you monthly and quarterly on all income 
and expenditure, provide you with the 
necessary information to complete your 
VAT return, reconcile all income and 
expenditure and liaise with your accountants 
on year-end reports. The team can also 
provide a cashflow for each building or 
portfolio.

Naylors has some impressive figures 
to back up the strength of its Property 
Management department…

•  A dedicated team of eight people within 
the department 

• Over 70 properties under management 
• Currently acting for over 50 clients 
•  Geographical spread of instructions 

spanning from Aberdeen to Yeovil 
•  Total floor area under management in 

excess of 2.5 million sq ft
•  Rent roll collected on average is £5.5 

million per annum
•  Service Charge funds managed are in 

excess of £2.25 million per annum

Effective property management is 
an integral part of any property owner 
and occupier’s business strategy and if 
done properly can have a significant and 
positive outcome for both parties. So, if 
you are looking for a hands-on property 
management service, call Angus White at 
Naylors today.

The Newcastle-based 
commercial property 

consultancy boasts one of the 
North East’s biggest property 

management teams

Naylors: One 
of the North 

East’s biggest 
property 

management 
teams finds it’s 

voice

NAYLORS
www.naylors.co.uk

hello@naylors.co.uk 
@NaylorsSurveyor

0191 232 7030

i
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The Jolly Fisherman on the Quay welcomed guests to its official launch party on August 18. 
Located in the former Waterline pub site, the venue is owned by local restauranteur David 
Whitehead, who is also the face behind The Plough Hotel in Alnwick and the original Jolly 
Fisherman in Craster. Guests on the night enjoyed Champagne, samples from the menu and live 
music, while exploring the results of the restaurant’s £700,000 refurbishment

THE JOLLY FISHERMAN ON THE 
QUAY LAUNCH PARTY

EVENT
The Jolly Fisherman
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Volkswagen enthusiasts helped mark the official opening of Lookers Volkswagen following a 
£1.6 million refurbishment. The modernised VW dealership focuses on enhancing the customer 
experience and includes a showpiece two-lane drive-through that allows customers to drive 
straight into the building without having to worry about parking and a customer coffee bar with 
workstations featuring charging facilities

LOOKERS OPENS NEWLY REFURBISHED 
VOLKSWAGEN DEALERSHIP IN NEWCASTLE

EVENT
Lookers
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las t  day s of  summer
Photography – Christopher Owens

Model – Emma Townsend @ Savalas Models www.savalasmodels.com

Hair – Nik Addis - www.nikaddishairdressing.co.uk

HAVETOLOVE
3 Hawthorn Rd, Newcastle upon Tyne, NE3 4DE

www.havetolove.com
0191 213 1155
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Havetolove Marant 
Floral Bomber Jacket 
£69, Erin Silver Skinny 
Jeans £55
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Havetolove Elsa Ribbed Jumper In 
Grey £68, Havetolove RiRi Black & 
Grey Fur Parka Price On Request, 
Havetolove Amber Black Coated 
Jeans £55
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Mink Pink Straight N Narrow 
Cropped Knit £55, Havetolove 
Moss Black Coated Zip Jeans 
£58

Havetolove Elle White Military 
Badge Shirt £55, Havetolove 

Amber Black Coated Jeans £55
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Havetolove Harper Grey Fur Gilet Price 
On Request, Havetolove Aria Grey Sequin 

Blouse £58, Havetolove Amber Black 
Coated Jeans £55
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Havetolove Jenner Black Cold 
Shoulder Dress £59, Havetolove Evie 
Muli-Coloured Fur Gilet Price On 
Request
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PROFILE 
Hays Travel

When and why did you first 
establish Hays Travel?
I established Hays Travel in 
1980 in the back room of my 
mum’s childrenswear shop 

in Seaham. I’m from Seaham originally and had 
completed a maths degree at Oxford University, an 
MBA at Manchester University and had spent some 
time as a merchant banker in London. I came back 
to the North East and wanted to start a business 
because I had seen what my mum’s shop had done 
for our family,  including allowing my dad to leave 
his job as a coal miner.

What attracted you to the travel industry?
I wanted a business that had relatively low start-
up costs, good growth potential and would be 
something I would enjoy: a travel agency ticked 
all three boxes. I had considered becoming an 
undertaker with my dad making the coffins. It 
offered good margins but was a let down on the 
enjoyment side.

How has Hays Travel developed over the years? 
We started from very humble beginnings in 
Seaham and then moved to Sunderland, which 
was a success, so we started to steadily open more 
branches. When we got to maybe ten or 12 in the 
early 1990s, Thomson (then Lunn Poly) offered to 
buy out the company. I had to make a choice: sell 
or get bigger, fast. I chose the latter and expanded 
to up about 30 branches relatively quickly. We now 
have 140 Hays Travel branches across the UK, 1500 
members of staff, a further 300 homeworkers, three 
call centres and a Sunderland head office and are 
looking to grow the business further, especially in 
our tour operator part of the business.

What makes Hays Travel different to other travel 
companies?
We’re the UK’s biggest independent travel agency 
so have good buying power and can keep prices 
low. But we still have the same strong family ethos 

John Hays has built his travel business up from the back room of his mum’s shop to a multi-award 
winning, £800 million travel agency with 140 branches nationwide, three call centres and more 
than 1500 members of staff. He talks to North East Times about the growth of Hays Travel and 
partnering with Royal Caribbean

MAKING HAYS WHILE 
THE SUN SHINES 
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that we had when we were smaller and that revolves 
around looking after our customers. It’s something 
that is embedded in our staff. I’m very proud of 
our level of customer service. We subscribe to an 
independent review company, Feefo, along with 
lots of international companies and our customer 
satisfaction rate is 99 per cent.

What has been your greatest achievement?
When I was inducted into the Travel and Hospitality 
Industry Hall of Fame along with some very big 
names such as Sir Richard Branson. 

Also when Hays Travel was included in the 
Sunday Times best 100 companies to work for. I’m 
really proud of that. The biggest asset we have is our 
people and the dedication they show. This is allied 
with our award-winning training department. We’ve 
taken on 150 apprentices this summer. A lot of our 
staff began as apprentices and it is great to see how 
they have flourished. 

Hays Travel works with Royal Caribbean. What is 
the significance of partnering with such a well-
known travel brand?
Royal Caribbean is a fantastic brand to work with 
and we sell a lot of its cruises. It is a much larger 
organisation than Hays Travel but culturally has a 
lot of integrity and is very easy to work with. We do 
a lot of training with Royal Caribbean and the team 
is always very open to our suggestions. We have a 
workshop day soon with senior managers where 
myself and some of Hays Travel’s marketing and 
product teams will meet up to work on new ideas 
and products.

Why should someone book a Royal Caribbean 
through Hays Travel?
Hays Travel is Royal Caribbean’s biggest partner in 
the North East and as a result has access to a number 
of exclusive offers. We can offer its traditional cruises 
but, because we have a very close association, we 
can also create unique packages for our customers. 
So, for example, someone may book a cruise around 

the Caribbean but may want to spend a few days 
in Miami before they sail, or visit the theme parks 
in Orlando afterwards. We can arrange all this for 
the customer. This is our distinguishing feature 
and Royal Caribbean is a great partner to help us 
facilitate that flexibility. 

Who are Royal Caribbean cruises suitable for?
Everyone. They’re great for kids and teenagers with 
amazing things such as waterslides, FlowRider surf 
simulators and climbing walls. But the ships are 
divided into different zones or ‘neighbourhoods’, so 
if you’re looking for a quieter, more sophisticated 
experience, the cruises are perfect for that, too. My 
wife and I love being on a Royal Caribbean cruise 
ship.  

HAYS TRAVEL
www.haystravel.co.uk

i
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INTERVIEW
Brian Aitken

What attracted you to the role 
of head of corporate affairs at 
Newcastle United?

I came to the North East 
more than 12 years ago and 

my family quickly came to view this as home. As 
editor of The Journal, I felt it right that I should 
campaign on behalf of the region, to talk up the area 
which we had decided to call home, and to make 
sure that businesses were as connected as possible. 
Arguably, working for Newcastle United affords an 
even better opportunity to continue that work. The 
club is probably the biggest brand in the North East 

and a successful football team can only be a force 
for good in the region.

What will be your main roles and responsibilities?
NUFC managing director Lee Charnley has already 
said that the club has become disconnected from a 
large section of the North East business community. 
The club has many happy, regular corporate 
sponsors but it needs to retake its place at the North 
East business table. To act its size.

My main task is to build bridges. To go out and 
speak to people and see how best the club can 
improve relationships that already exist, to forge 
new relationships and to rebuild relationships that 
have lapsed.

Tell me about the team you’ll be working with…
It’s almost gone under the radar, but Lee has been 
busy restructuring the club – it’s not just been about 
keeping Rafa Benitez as manager and it’s not just 
about what happens on the pitch. What Lee has said 
and done has given me the confidence to join the 
team and get involved. 

I am mainly working with Nicole Atkin, the head 
of business development, and Dale Aitchison, the 
head of partnerships, but my role sees me work 
across all the departments.

What reputation do you think the Newcastle 
United brand currently holds among the local 
business community?
In simple terms, there is a view that Newcastle 
United has had the drawbridge up for a few years 
now. We need to let people know that not only is the 
drawbridge down but that there is a welcome mat at 
the front door.

Many people have a view that the club had 
become complacent and simply sat back and waited 
for people to come and do business with them. I 
don’t know if that was perception or reality but, 
thankfully, there is an acceptance internally that the 
club has to change things, to raise its game. Lee is 
very keen to have an open dialogue with business 
and for the club to take its rightful place at the 
North East business table – and I am here to help 
with that.

Why is the relationship with business important?
Newcastle United benefits from a strong, thriving 

Brian Aitken, former editor of The Journal has joined Newcastle United as head of corporate affairs. 
He is tasked with delivering managing director Lee Charnley’s vison to reconnect the club with the 
North East business community, and again become a force for good in the local economy

NEWCASTLE UNITED MEANS BUSINESS 

NEWCASTLE UNITED
www.nufc.co.uk

i
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North East economy – and the economy benefits 
from a successful Newcastle United. A situation 
where the club acts in isolation and plays no part 
in assisting with the health and wellbeing of the 
regional economy makes little or no sense for 
anyone.

What are you most excited about in this new role?
That’s difficult to say. I played football for more than 
30 years, so what’s not to like about being involved 
in professional football? However, I really like the 
idea of making a difference – and when you can 
make a difference while working for a brand that is 
recognised the world over then… wow!

Newcastle United can be a significant force for 
good in the North East. It is already doing some 
work that is not properly recognised – but there is a 
lot more that can be done, especially in partnership 
with others. That partnership approach is key to the 
future.

What do you think will be your biggest challenge?
There is a big catch-up operation that needs to be 
done and it’s obvious that there will be a certain 
amount of cynicism and negativity to overcome. 
But having said that, I will be pushing against a door 
that is more open than it has been in recent seasons.

You were previously editor of The Journal, how will 
this experience help you in this latest role?
The Journal is a newspaper that majors in business, 
culture and sport and in my time there I met many, 
many people and made a great number of contacts. 
I had to be an ambassador, relationship manager 
and external affairs director, and play a major role in 
business development – as well as being a journalist!

So, the people skills I developed at The Journal, 
and the contacts I made, can be of considerable 
value to NUFC. 

Rafa has injected some much-needed positivity but 
NUFC will still be playing in the Championship 
this season. What impact will this make on what 
you are trying to achieve? And how will this 
change if the club manages to win promotion?
Yes, Rafa has made a major difference. Every time I 
hear something about what he has done, he rises in 
my estimation.

The impact of the so-called Rafalution is 
enormous and the levels of optimism are higher 
now than they have been for years – despite the 
drop to the Championship. That optimism is 
infectious and makes my job a little easier. Getting 
promotion would mean winning matches and 
that success would be brilliant for the club and the 
region. But my work is about building relationships 
that will last through good times and bad.

What are your short and long-term ambitions in 
your new role?
My short-term goal is to make sure Newcastle 
United reclaims its seat at the table of North East 
business discussions and that every company in the 
region who would like to talk to us is able to.

Looking further ahead, I’d like to see the club 
at the heart of North East business, to see St 
James’ Park used as a business hub, a place where 
companies and individuals know they can come to 
clinch deals, impress clients and get business done – 
all while the trophy cabinet fills!
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SPORTING VIEW  
Steve Harper

It’s been a while since I’ve done a column but I 
felt it was a good time to round up an eventful 
start to the football season, both personally and 
throughout the region’s teams.

After 23 years on the roller-coaster of being 
a professional footballer, the opportunity to retire 
and return to Newcastle United Academy as its 
goalkeeper coach, as well as some media work 
and working for the Premier League, were things I 
couldn’t resist.

The impact Rafa Benitez has had in his short 
term at Newcastle United has been significant - not 
just in the most recent results and the big changes 
he has made across the playing staff, but also the 
behind the scenes work to bring back the feel-good 
factor among the club’s supporters.

This will be a season of hopefully a lot more highs 
than lows in the Championship - which can be 
relentless - and will result in the club bouncing back 
into the Premier League at the first opportunity.

My short time at Sunderland coincided with a 
real upturn in their form towards the end of the 
season. However, all of that momentum the club 
had been looking to carry forward into this Premier 
League season was hamstrung by the loss of Sam 
Allardyce to the England job.

I do feel that if Sam had stayed and been able to 
recruit well, Sunderland would have comfortably 
finished in the top 12 this season.

Recruiting a manager in David Moyes, who 
was given the time to build Everton into a regular 
top eight Premier League side, may prove to be 
a shrewd move as long as he’s given the backing 
needed to build a bigger and better quality squad 
than last season.

In Jermain Defoe, Sunderland has one of the best 
in the business but with the departures of DeAndre 
Yedlin, Younes Kaboul and speculation around 
Lamine Kone, they could well be without three 
of the back four who did so well at the end of last 
season.

There was no shame in Sunderland losing 
at Man City on the opening day but the loss to 
Middlesbrough highlighted just how light they 

are in important areas and the end of the transfer 
window will be crucial in Sunderland’s battle to beat 
the drop.

As for Middlesbrough, a good point on the 
opening day was followed up by an impressive win 
at Sunderland on the second weekend.

The team were excellent for the first hour and 
I was very impressed by Middlesbrough’s passing 
and movement, and the amount of forward runners 
showed real intent.

The partnership of Gaston Ramirez and Alvaro 
Negredo could be key to their survival in the 
Premier League.

Away from football, I was disappointed to read 
that Durham CCC is going to be losing Mark 
Stoneman from its ranks for next season.

As an impressive opening batsman who’s played 
a key role in Durham’s success in the last few years, 
it is always very disappointing whenever you see 
a homegrown player moving away from the area. 
Tough times may be ahead for the region’s First 
Class cricket club. We’ll all need to get behind the 
club this season.

Finally, congratulations to a magnificent Team 
GB display at the Olympics. I’m sure, like me, you 
watched plenty of sports you only watch every 
four years but still got caught up in the emotion of 
seeing everyone strive to win a gold medal for their 
country.

STEVE HARPER
www.myoddballs.com
@steveharper37

i

Steve Harper reflects on his latest career moves and what his expectations are of the region’s sports 
clubs this season

SPORTING VIEW 

“As for Middlesbrough, a 
good point on the opening 

day was followed up by 
an impressive win at 

Sunderland on the second 
weekend.”
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FOOD AND DRINK  
Osaka

Osaka is a distinguished Asian 
restaurant with an ambient 
atmosphere, serving traditional 
and authentic sushi, as well as other 
Japanese influenced dishes such as 

stir fries, ramen and curries.  
And, located just a few minutes from Monument 

Metro Station, it provides the perfect spot to meet 
for a convenient and delicious meal during the day.

For business and leisure diners alike, Osaka has 
a fantastic lunch set menu, with plenty to choose 
from. At £8.50 for one course, £10.50 for two 
courses and £13.50 for three courses, the eatery 
managed to balance good value with high quality 
cuisine, too. 

For starters, we shared a delicious selection 
of speciality maki and temaki sushi, which were 
recommended as best sellers by the serving team at 

Osaka and was fresh with dynamic hot and sweet 
flavours. 

For my main I sampled the chicken katsu curry 
don and it definitely did not disappoint! The 
succulent chicken breast in crispy breadcrumbs and 
vegetables were served with a rich and mildly spiced 
curry sauce which was full of flavour. 

To finish our lunch, we sampled a range of 
authentic Japanese desserts. Although perhaps an 
acquired taste for some, the green tea ice cream was 
a lovely and refreshing taste and finished the meal 
perfectly.  

My dining companions echoed my view of 
the excellent dining experience we had at Osaka 
Newcastle, with plans to return in the future. It is 
apparent the seamless blend of Japanese dining and 
contemporary décor will continue to attract diners 
from across the North East.  

OSAKA
69 Grey Street
Newcastle 
NE1 6EF
www.osakanewcastle.co.uk
@OsakaNewcastle

i

Chloe Holmes samples Osaka, the Japanese eatery set on the 
iconic Grey Street in Newcastle

BUSINESS LUNCH: 
OSAKA
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Osaka teriyaki chicken

Mixed tempura

Chicken katsu curry don

Beef with asparagus

Chilli beef soup noodles

California, active volcano and 

ocean dragon speciality maki 

& temaki sushi

Green tea ice cream 

and sakura mochi

Starters

Mains

Desserts
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ARTS
Culture In

Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

BOOK: THE PIGEON 
TUNNEL
John le Carré taught at 
Eton in the 50s, served 
in British Intelligence 
during the Cold War, and 
has published 21 novels 
since 1961, including the 
recently adapted-for-
TV The Night Manager. 
The Pigeon Tunnel, his 
first memoir, promises 
to be an enthralling 
exploration of his life 
as an author as well as 
the lives of his ‘secret 
sharers’ – the people who 
have provided the truth 
behind his tales.
Out September 8
www.penguin.co.uk 

ALBUM: STAY TOGETHER
Kaiser Chiefs are back with their first album since 2013, and 
the first single, Parachute, has a dance edge that is certainly 
different from the band’s familiar, rockier sound and could 
even, perhaps, be mistaken for a recent Take That number. 
Featuring collaborations with Grammy-nominated singer 
MNEK and One Direction songwriter Wayne Hector, the 
album seems likely to divide opinion.
Out October 7
www.kaiserchiefs.com 

TV: STRICTLY COME DANCING
Love it or loathe it, Strictly is back on our screens with a 
launch show on September 3, showcasing the 12 celebrity 
contestants and pairing them up with the pros. Among the 
line-up are World Champion long jumper Greg Rutherford, 
politician Ed Balls, singers Anastacia and Will Young, and 
Birds of a Feather actress Lesley Joseph. Presenters Tess Daly 
and Claudia Winkleman (pictured) will be compèring. 
Launches September 3
www.bbc.co.uk 

BLU-RAY: LABYRINTH 
30TH ANNIVERSARY 
EDITION
An exclusive to Amazon, 
this special edition of 
the much-loved movie 
(£10.99) includes a 24-
page digibook featuring 
rare photos and a look 
behind the scenes. It 
seems unlikely, but if you 
haven’t seen it, Labyrinth 
is the tale of a teenage 
girl (Jennifer Connelly) 
who must find her way 
through a mystical maze 
to save her baby brother from the Goblin King – played 
gloriously by David Bowie. 
Out September 19
www.amazon.co.uk 
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ARTS
Culture Out

Arts and cultural highlights from around the region this month

CULTURE OUT 

THEATRE: PUTTING THE 
BAND BACK TOGETHER
Ever been in a college band? 
Got a dusty guitar propped 
up in the corner? It’s time to 
put the band back together! 
Part gig, part storytelling, this 
theatre piece explores the 
emotional relationships people 
have with music, featuring Ross 
Millard (The Futureheads), Maria 
Crocker (The Letter Room) and 
Alex Elliott (Northern Stage) 
as well as a house band of 
ex-players that you could be 
part of. 
September 22, 8pm
www.artscentrewashington.
co.uk

EXHIBITION: SMALL PRINT INTERNATIONAL
A touring exhibition of 150 fine art mini-prints is currently 
on display at The Biscuit Factory, where you can admire 
and purchase the works by 90 artists from 18 countries. 
Originating from Leicester Print Workshop, the showcase is 
part of Northern Print’s renowned International Print Biennale 
and will be visiting only six cities in the UK. 
Until October 30 
www.thebiscuitfactory.com 

DINING: SUPPER CLUB
Join the Tyneside Bar Café for a monthly dining experience. 
For September’s Supper Club (which, thankfully, we do 
talk about) head chef Tom Adlam will be creating delicious 
vegetarian dishes so that diners can feast on five courses 
(with wine and beer) for £35 per person. Previous themes at 
the Supper Club have included a celebration of spring and 
dishes based on the five senses – look out for a new event 
each month.
September 14
www.tynesidecinema.co.uk

EXPOSITION: TEESSIDE ART AND TECHNOLOGY
You don’t have long left to get along to mima for the Teesside 
World Exposition of Art and Technology. In reaction to the 
closure of Redcar’s steelworks, this presentation is seeking 
to make a positive contribution to the region’s future by 
showcasing current developments in industry, manufacture 
and technology from local organisations, as well as displaying 
archival materials and various artworks.
Until October 9
www.visitmima.com
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RECIPE OF THE MONTH
The Duke of Wellington Inn

THE DUKE OF WELLINGTON INN
Newton, Northumberland, NE42 7UL
www.thedukeofwellingtoninn.co.uk
01661 844446

i

Celebrate the delights of the sea with this fishy dish, developed by David McKie, the head chef of 
The Duke of Wellington Inn in Newton, Northumberland

Method:
• Thinly slice both the fennel bulbs (use a mandolin if you have one).
•  Put one of the sliced fennel bulbs in a container with iced water and 

leave in fridge until the slices go transparent.
•  Place the other fennel bulb in a metal container with the zest and juice 

of the orange. Add the vegetable stock, thyme, two cloves of garlic, 
Pernod and the 100ml of rapeseed oil and cook in the oven at 180 
degrees for approximately 18 minutes. Remove from the oven and set 
aside to cool.

•  Peel and core the apples and slice into 0.5cm discs. Put the discs in a 
small mixing bowl with the honey, grain mustard, salt and remaining 
rapeseed oil and set aside for at least two hours.

•  In a small saucepan, bring the lemon juice, water and sugar to the boil, 
add the agar agar then set aside to cool. Once cooled and set, blend in a 
liquidiser until smooth.

•  Place the cooked mussel meat in a container with enough milk to 
cover. Mix the self-raising flour, polenta and rice flour together and dip 
the moistened mussels into the mixture to coat them.

• Pané the scampi tails by dipping them alternately in flour, beaten egg 
and Panko breadcrumbs.
• Crush the garlic and add to the mayonnaise and then season with salt 
and pepper.
•  Mix the cornflour, plain flour and baking powder then add enough 

soda water to make a batter that should just coat your finger.
• Dip the king prawns into the batter and deep fry with the mussels and 
scampi.
•  Assemble the dish by piping the garlic mayo onto a plate, then add the 

roasted fennel and pipe the lemon gel on to the plate before adding the 
apple slices.

•  Place the king prawns on the fennel and the scampi and mussel 
popcorn around it. Finish with the transparent fennel.

Ingredients:
4 king prawns (peeled and deveined)

8 scampi (peeled and deveined)
20 mussels (cooked and shells discarded)

2 fennel bulbs (peel to remove 
discoloured outer layers)

50ml Pernod
1 orange

10g thyme
3 cloves of garlic

100ml vegetable stock
100ml+3tbsp rapeseed oil

2 apples
1 tbsp honey

1 tbsp grain mustard
½ tsp salt

150ml lemon juice
150ml water
150ml sugar

4.5g agar agar
50g mayonnaise

50g cornflour
75g plain flour

5g baking powder
Soda water

Panko breadcrumbs
Milk 
1 egg

150g self-raising flour
75g polenta 

50g rice flour

Tempura king prawns 
with fennel, scampi and 

mussel popcorn
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HEALTH & FITNESS
Katie Bulmer-Cooke

The world has finally realised that lifting 
weights and resistance training doesn’t 
make you big and bulky. In fact, it 
plays a crucial role in weight loss 
and improving muscle tone. Lifting 

weights has also become rather cool and ‘the thing 
to do’, but for many it can still seem a little scary 
and a step too far outside of their comfort zone. 

Often, taking the first step away from your 
trusted cardio machine and into the world of free 
weights can be quite daunting! Naturally you don’t 
want to get it wrong, from a safety point of view, 
but also because you want to get the most out of 
your gym session.

So, with that in mind, here are my top tips when 
starting to lift weights.

Always dead lift your weights from the floor 
or the rack. As you pick up your weights, look 
straight ahead, keep a tall back and bend your 
knees.

Add weights to exercises you already feel 
comfortable with. For example, if you are already 
incorporating squats into your workout, then keep 
doing so but try using dumbbells too. Hold one 
dumbbell in each hand, with your arms straight 
down by your sides and perform the squat as 
normal.

Quality over quantity. It can be tempting 
to reach for a heavy weight, especially if those 
training around you are lifting big dumbbells 

and barbells - no one wants to feel left out, right? 
Instead, opt for a light weight to start off with just 
while you are learning the correct technique and 
form for new exercises.

If it doesn’t challenge you, it won’t change you. 
Once you’ve got to grips with the technique of 
some new free weight exercises then it’s time to 
start challenging yourself and upping the weight 
you lift. If you’re performing a bent over row, 
for example, and doing a set of 12 repetitions, 
you should choose a weight that feels like a real 
challenge (but allows you to maintain good form) 
for the last three to four reps.

Keep it simple. The gym is filled with a range of 
fantastic equipment and it’s so tempting to want 
to give everything a shot, but take your time and 
don’t try to over-complicate the things that don’t 
need to be complicated. A squat is a squat after all. 
Try adding some dumbbells initially, then once 
you’ve mastered that you can move onto barbells 
and kettle bells, for example.

Choose big, compound exercises. These are 
movements that utilise more than one joint. For 
example, exercises such as squats, rows, shoulder 
presses, lunges and chest presses. These will help 
you to increase your heart rate and burn more 
calories than exercises like a bicep curl. 

So give it a go and don’t be put off by those 
around you who may look like pros - they all had 
to start with the basics, too.

Katie Bulmer-Cooke tackles a weighty issue in her health and fitness column this month

SO YOU WANT TO LIFT WEIGHTS?

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.
com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Rebecca Eves reveals the latest gadgets 
which promise to bring technological 
innovation to your life – whether at 
work or at homeTECH

SAMSUNG GALAXY NOTE7

Featuring a water-resistant body, top notch security and a 5.7-inch QHD Super 
AMOLED screen, the new Galaxy Note7 is aimed at those who want a device that 
can handle work and play. The security measures include biometric authentication 
thanks to iris scanning technology and a fingerprint scanner, plus Secure Folder, a 
separate file which adds an extra level of authentication to keep sensitive information 
safe. Entertainment-wise, the Note7 is ready to stream HDR video and features the 
S7’s camera with dual-pixel sensor technology, a wide aperture and fast auto focus, 
while Game Pack and its top titles is available via Google Play. 
www.samsung.com 
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Add an anti-slip lens cover to your 
Galaxy Note7 and you can switch 
between a wide-angle lens and a 
telephoto lens. Other add-ons include 
a keyboard cover and a protective 
cover that doubles as a stand, while 
the Note7 is also compatible with the 
Gear 360 camera and the Gear VR 
headset.

Samsung promises that the S Pen is 
more than just a writing tool. New 
Air Command functions allow users 
to zoom in on the screen or translate 
languages with a hover of the S Pen, 
it can be utilised to create and share 
GIF animations with Smart Select, and 
it even works without unlocking the 
screen. 

PHILIPS HUE

Light bulbs that can be adjusted from your smartphone? Sounds a bit like a 
gimmick but there’s more to Philips’ personal lighting system than you might 
expect. Choose from several settings for the perfect mood – from ‘concentrate’ 
(tested in schools – it worked, apparently) to ‘relax’, turn your lights on and off 
when you’re away, set your lights to wake you up gently, and choose from 16 
million colours! (RRP £149.99)
www.philips.co.uk 

PETCUBE CAMERA

Ever wished you could call your 
pet when you know they’re home 
alone? Well, now you can. The 
Petcube Camera (£145) not only 
features a 138-degree wide angle 
camera but also houses a two-way 
audio stream through its built-in 
microphone and speaker, so you 
can stream HD video of your furry 
friend via your home Wi-Fi, and 
have a ‘chat’. You can even play 
chase-the-laser with the in-built 
beam.
www.petcube.com 

BUDDYGUARD FLARE

This neat unit houses an HD camera 
and high-tech sensors providing you 
with continuous security coverage 
of your home. Flare (£265) can 
recognise known and unknown faces 
and will even perceive your pets, 
springing into action if an intruder 
does attempt to enter by raising the 
alarm, informing you via your mobile 
or calling the police. Vigilance is not 
at the expense of privacy – Flare 
closes its camera shutter when a 
known person enters a room.
www.buddyguard.io 
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INTERVIEW
Donna Anderson

Sometimes frustratingly, the North 
East is still one of the UK’s best kept 
secrets. Along with my colleagues 
from the North East England Chamber 
of Commerce, I am a passionate 

campaigner for bringing business to the North 
East and there can still be a strong London-centric 
attitude - just as much as when when I was growing 
up here. 
But one thing we don’t have to do up here is to wait a 
quarter of a year for a reservation at a local Michelin 
star restaurant [House of Tides]… I’ll take that! 

We’re so blessed to have such beautiful places in 
the North East. And they’re ideal for dogs, which is 
good for me and my border collie.

Come rain or shine, the scenery in the North East 
really does take my breath away. We have so much 
history and heritage here and it is not hard? to make 
the most of it. 

My favourite place to eat in the Newcastle is Peace 
and Loaf. Geeta Ral and Dave Coulson’s concept is 
sophisticated, unpretentious and edgy. 

My hidden gem for eating is Franco’s Italian 
restaurant in Prudhoe. 

My favourite place to conduct business away from 
the office is Malmaison. It has incredible views over 
the Quayside. The cocktail list isn’t bad either!

The work that city investor, art collector and 
philanthropist Jonathan Ruffer and his wife Jane are 
doing to breathe new life into Bishop Auckland’s 
marketplace is truly phenomenal. They are on a 
mission to tackle deprivation in County Durham 
and to put Bishop Auckland on the map. Their 
enthusiasm is infectious. 

If I could change anything in the North East it 
would be to build a bigger Metro network to 
connect some of our best places. 

Donna Anderson is an associate in the employment team at Newcastle law firm Sintons. She was 
raised in the North East and trained as a lawyer on Newcastle’s Quayside before moving to Sintons 
in 2011

MY NORTH EAST 

SINTONS
www.sintons.co.uk
@SintonsLaw
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