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EDITOR’S WORD 
Welcome

This issue focuses on the good, the 
bad and the ugly of leadership. We’ve 
spoken to some of the most successful 
and promising figureheads of the North 
East business community to find out 

what makes them tick, and the leaders who inspire 
them.

Our cover story is Ben Houchen who, as the Tees 
Valley’s first elected mayor, now holds a unique 
leadership position in the region. The Conservative 
talked to North East Times just weeks into his new 
role about his priorities in delivering Devolution 
to the people and the businesses of the Tees Valley 
and how he will work with the five Labour-run 

authorities in the area.
Maurice Duffy, a business coach who has worked 

with leaders around the world also reveals why 
mindset is so importance when managing yourself, 
a colleague, a team, a company and a marketplace. 
And Mrs Lynne Renwick, headmistress of Durham 
High School for Girls, speaks about nurturing the 
next generation of leaders.

Of course, this month will also see how the UK’s 
ultimate leadership contest plays out. Will Theresa 
May’s gamble to call a snap election pay off or will 
the country wake up on June 9 to a new style of 
prime minister in Jeremy Corbyn? Time will tell. 

I hope that you enjoy this issue.

Welcome to the leadership issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@NETimesmagazine

NET
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ABOUT:

North East Times provides a voice for those 
who are shaping the North East economy.

The high quality monthly publication combines 
inspiring business and lifestyle content for 
professionals who are working and living in the 
North East.

We look to build on the four-decade history of 
the North East Times title, while embracing the 
latest digital innovations to engage, inform and 
entertain our audience.

By publicising the achievements of the 
individuals, companies and organisations that 
are impacting the local economy, our aim is 
to showcase the North East as a vibrant and 
productive place to work and live.

With our modern approach and established 
legacy, North East Times strives to be the 
number one business publication in the region, 
both on and offline.
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NEWS
Bulletin

The North East recorded 26 foreign direct investment 
(FDI) projects in 2016 – 38 per cent of which were 
first time investments in the region from international 
investors, according to the latest EY UK Attractiveness 
Survey.

This follows a landmark year in 2015 where a surge in FDI saw 41 
projects into the region.

Newcastle continued to dominate the region in terms of attracting 
FDI, securing seven projects in 2016, followed by five in Sunderland 
and three in Newton Aycliffe. FDI into the region was dominated by 
manufacturing and financial and business services with 15 and nine 
projects respectively.

The majority of investment in the region originated from North 

America with ten projects, making the North East stand out from 
the rest of the North, where investment from the EEA (European 
Economic Area) dominated.  

In all, FDI in the North East was generated from 11 different 
countries across the globe.

Sandra Thompson, incoming North East Senior Partner at EY, 
said: “The work that has taken place to position the North East, and 
indeed, the whole of the North of England, as a strong investment 
location in the global marketplace is starting to pay off. These figures 
show that the international investment community sees the potential 
in the region with its access to the right skills, infrastructure and 
strong supply chain networks.”

The EY UK Attractiveness Survey shows 
positive foreign direct investment figures 
for the region

BUSINESS

Foreign investment 
continues to flow into the 
North East  

BULLETIN

BUSINESS

Chamber calls on leaders to build work 
skills
The North East England Chamber of Commerce has launched a 
campaign to give the region’s young people first-hand careers advice 
from business leaders and help to develop their work skills.

The Chamber’s work will be part of the Building My Skills 
programme, founded by Esh Group, with the organisation setting an 
ambitious target of securing 30,000 hours of contact time between its 
members and students throughout the academic year
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BUSINESS

Global North P&I Club 
celebrates growth
Newcastle headquartered North P&I Club (part 
of the North Group), a leading global marine 
insurer, has announced its annual results for the 
financial year, confirming a premium income of 
US $429 million (£320m) and a seven per cent 
rise in shipping tonnage insured under North.  
Alan Wilson, joint managing director (right), 
commented: “We are pleased to have further 
bolstered North’s financial position and capital 
strength in the past 12 months.”

BUSINESS

Punjab Kitchen makes 
£500K investment
A South Shields food supplier which has developed 
a unique range of products used in hospitals across 
the country is about to start the next phase of its 
development. 

Punjab Kitchen supplies NHS hospitals and care 
homes with pureed replicas of meals for patients 
who have difficulty swallowing. It is investing 
£500K into changes to the production facilities to 
increase capacity in order to meet new contracts.

National news 

GROWTH EASES BUT IS 
EXPECTED TO PICK UP 
OVER SUMMER

Private sector growth eased 
in the three months to May, 
according to the CBI’s latest 
Growth Indicator.
The survey of 721 
respondents across the 
manufacturing, distribution 
and service sectors showed 
that growth slowed a little 
(+13 per cent) in comparison 
to April (+18 per cent).
The slowdown in 
momentum was mainly 
driven by business and 
professional services. 
Manufacturing output 
continued to record a 
robust expansion, with the 
retail sector and consumer 
services gaining a little 
momentum following a 
lacklustre start to the year.
Overall, expectations are for 
the pace of growth in the 
private sector to pick up 
a little over the next three 
months (+18 per cent), with 
healthy demand growth in 
manufacturing and business 
and professional services 
off-setting a slowdown in 
retail and falling volumes in 
consumer services.

BRITS VOW NEVER TO 
RETURN

Seven out of ten Brits living 
abroad would never move 
back to Britain, a new poll 
reveals.
In an international survey 
carried out by deVere 
Group, one of the world’s 
largest independent 
financial services 
organisations, 69 per cent of 
those polled said that they 
would never relocate back 
to the UK. Ten per cent said 
they would consider it, while 
21 per cent said ‘maybe’. 
Despite the majority 
of respondents saying 
they would not consider 
returning to Britain, the poll 
also found that 72 per cent 
still regularly send money 
back to the UK and that 
87 per cent were able to 
save more in their overseas 
location.

EVENT

UK investors descend on 
Durham for FinanceCamp
Forty funders representing millions of pounds 
worth of investment attended FinanceCamp North 
East at Ramside Hall in Durham on May 24, where 
they met ambitious North East businesses. 

More than 300 meetings with local business 
people and potential investors were arranged at 
the one-day event, which also comprised pitch 
presentations and keynote speakers from Atom 
Bank (pictured), RealSafe Technologies, North East 
Finance, Foresight Group and Beauhurst. 

FINANCE

Good news for True 
Potential
Tyneside financial and technology services group 
True Potential has grown turnover by 23 per 
cent to £69m, according to its annual results. The 
company’s profits also rose by 21 per cent from 
£12.4m to £15m during the year.  David Harrison, 
managing partner at True Potential, said: “We had 
some notable market-moving events this year so 
to end that year with turnover up by a quarter and 
profits up by a fifth is a remarkable achievement.”
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LAW  

Watson Burton unveils new 
specialist insurance service
A commercial law firm has strengthened its presence 
in the insurance sector by winning a major long-term 
contract with Hiscox.
Watson Burton, which has offices in Newcastle, Leeds 
and London, has partnered with the international 
insurance company to offer Hiscox’s policyholders a 
collateral warranty review service. The tailored service 
has been developed using expertise drawn from 
Watson Burton’s Construction and Insurance team, 
and was designed in particular to minimise risk for 
companies working in the construction sector.

PROPERTY

Sadler Brown has ‘designs’ 
on expansion following 
acquisition
Newcastle-based Sadler Brown Architecture has 
continued its expansion plans with the acquisition 
of Gosforth-based Anthony Keith Architects 
(AKA). Sadler Brown Architecture, part of Sadler 
Brown Group, was advised by the corporate team 
at Newcastle-based Mincoffs Solicitors, led by 
Partner John Nicholson and assisted by solicitor 
Chris Hughes.

PROPERTY

Specialist facilities set for 
Newcastle Science Central
Kier Group has been appointed to construct 
specialist laboratory facilities on Tyneside. 

Located at Newcastle Science Central, Newcastle 
Laboratory will provide over 70,000 sq ft of 
bespoke laboratory space, offering high-quality 
incubation and grow-on space to meet the needs 
of innovative businesses in the life science and 
healthcare sector. Work is already underway with 
the £20 million facility due to open in August 2018.

Calendar of events:

June 15, 6pm-8pm
In Conversation with Alastair 
Waite

The Forge (Teesside 
University)

Price: Free
Location: Teesside University, 
Middlesbrough TS1 3BX
Website: www.tees.ac.uk
Alastair Waite is an 
entrepreneur and business 
angel investor who will 
be discussing his career 
with Caroline Theobald 
– talking taking risks and 
opportunities, obtaining and 
making investments, and the 
people he has encountered 
along the way. 
 
 

June 23, 1pm-7pm
Boozy Summer Solstice BBQ

Network B2B

Price: £19.95
Location: The Jolly Fisherman 
on the Quay, 95 Quayside, 
Newcastle NE1 3DH
Website: www.eventbrite.
co.uk
Celebrate the summer 
solstice by taking a half-day 
and joining fellow business 
people (and their partners) 
for food, booze, live music 
and a raffle. All proceeds will 
be going to The Percy Hedley 
Foundation. 
 

June 29, 5.30pm-7.30pm
1-to-1 Business Surgery for 
North Tyneside

The Business Factory

Price: Free
Location: John Willie Sams 
Centre, Dudley, Cramlington 
NE23 7HS
Website: www.
businessfactorynt.co.uk
Register now for your chance 
to address problems that may 
be preventing growth in your 
business – whatever stage 
it’s at. Issues you may wish to 
discuss include recruitment, 
bid writing, Quality 
Assurance, year-end record 
keeping and much more. The 
session can be tailored to 
your needs.

NEWS
Deals

DEALS
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Teesside University has announced a 
number of new courses in partnership 
with TV architect George Clarke, 
through his Ministry of Building 
Innovation (MOBI) initiative.

MOBI’s mission is to attract a new generation 
into the building profession and working with 
Teesside University has developed a suite of multi-
disciplinary courses which begin in September. 

George said: “MOBI is about training, retraining, 
making, building and creating innovative 21st 
century homes that genuinely improve the way 
people live. We need to teach the new generation of 
students how to think differently to challenge the 
norm and look for new ways of doing things.”

He added: “The slow and antiquated method of 
building new homes is painful and, fundamentally, 
we still build homes the way we did hundreds 
of years ago. While technology corporations, 
telecommunication companies, and the automotive 
and aerospace industries are advancing at incredible 
rates, the house building industry is stagnant and it’s 
genuinely time for systematic change.

“There is a need for exciting innovation, 
opportunities to push the boundaries of what we 
build and how we build that will attract bright new 
minds in to the industry.”

Teesside University has developed the courses 
in Advanced Home Construction starting with 
a Higher National Certificate and Diploma, an 
undergraduate degree programme, BSc (Hons) 
Advanced Home Construction (top up) and a 
postgraduate degree course – MSc Advanced Home 
Futures.

The courses take a new look at the building 
industry and offer a broad-based practical approach 
which aims to attract learners from different 
disciplines, not just traditional architecture, and 
enable students to explore a variety of specialisms, 
allowing them to challenge the status quo.

Students will engage with industry and explore the 
concept of home, different aspects of living spaces, 
and digital solutions to create innovative approaches 
to address the issues of the built environment.

Professor Jane Turner, Pro Vice-Chancellor 
(Enterprise and Business Engagement), said: “At 
Teesside University we are continuously seeking 

opportunities to work with partners who have 
exciting and innovative visions for the future, 
requiring access to our research expertise. This 
is therefore a perfect opportunity to work with 
George and industry partners to provide a unique 
suite of academic programmes that bring together 
multi-disciplinary perspectives to drive new ways of 
thinking and action. The students graduating from 
these programmes will have distinctive knowledge 
and a unique skill set, making them highly sought-
after by industry.” 

The government set a target of one million new 
homes to be built by the end of 2020, but it has 
been widely reported in the national media that 
this is unlikely to be met. Shelter, the housing and 
homelessness charity, is calling for urgent reform to 
stem the rising levels of homelessness in England 
which it says stand at more than 50,000 families a 
year.

The courses will offer the added advantage of 
working closely with industry and with some 
of Teesside University’s specialist facilities. This 
includes Middlesbrough Institute of Modern Art, 
which is looking at social issues such as housing, 
MOBI-Lise, a dedicated workshop on campus to 
allow students to make and test items, and RIBA, the 
Royal Institute of British Architects, which will give 
access to its online library resources.

The university and TV architect have launched a number of courses to encourage a new 
generation into the building industry 

TEESSIDE UNIVERSITY TEAMS UP 
WITH GEORGE CLARKE

TEESSIDE UNIVERSITY 
Visit the university website 
for full details of the courses 
and how to apply:
www.tees.ac.uk/
advancedhome
www.georgeclarke.com

i

MONTHLY REPORT
Teesside University and MOBI
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Rugby World Cup winner Will Greenwood and Everest-climbing broadcaster Rebecca Stephens 
were the keynote speakers at last month’s prestigious sporting dinner hosted by South 
Northumberland Cricket Club, which attracted more than 450 guests. 
The main sponsor of the event was Bond Dickinson with Brewin Dolphin as networking sponsor 
and North East Times as media partner

SOUTH NORTHUMBERLAND 
CRICKET CLUB SPORTING DINNER 

KEY EVENT
Sporting Dinner
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OPINION
Burning Issue

Who is the business leader that inspires you?
BURNING ISSUE

Nick Wheeler, the founder of the Charles Tyrwhitt shirt brand. 
What inspires me is that he started the business over 30 years ago 
when he was a student and has grown it to an international business 
turning over more than £200 million. He’s moved with the times 
in developing the business and has not been afraid to take risks in 
terms of product, production and marketing. He acknowledges that 
business can be difficult but has a ‘keep it simple’ philosophy that 
resonates with me.

Success is rarely achieved overnight, and when it is, it’s often the 
result of good luck, timing and demand. However, one leader who 
has certainly earned his stripes – or ‘Swoosh’ in this case – is Phil 
Knight, founder of Nike, Inc. He gets my vote because, in the face 
of continuous hurdles and personal hardship, his burning desire 
to succeed won the day. He and his friends created a running shoe 
that previously had rarely been valued in the marketplace. Through 
crude marketing, tenacity and persistence, the Nike brand was born. 
Despite manufacturing setbacks and double dealings, he never gave 
up.

Richard Branson is an inspirational leader. By always being able 
to identify the next opportunity, he has completely diversified his 
portfolio of businesses. He builds businesses up and then puts great 
people in place to run them, rather than selling, before moving on to 
his next venture. He takes ownership of everything he does. He also 
has a playful, unique, yet pioneering spirit that certainly inspired me 
when I first started in business and hopefully inspires others to take 
risks and not be afraid to take the plunge.

I heard entrepreneur Hilary Devey speak recently and was incredibly 
impressed. She is really open about the challenges she has faced in 
business and her advice to see obstacles as an opportunity to scale, 
grow or pivot is inspiring. Hilary doesn’t sugar-coat anything and I 
think we need more women who refuse to adapt their work style to 
male-dominated environments and instead change the framework of 
how the business operates. She presents as candid, brave and full of 
humour – all great qualities for any aspiring leader to mirror.

Andrew Little
Director 

Baldwins North East

Chris Lee
Managing director 

CCS

Steve Cochrane
Owner 
Psyche

Michaela Reaney 
Managing director

Gradvert

Q
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Specialist recruiters to the construction and the 
built environment sector, Coleman James Ltd has 
appointed Robyn Keelin as a senior consultant. 
Robyn boasts a 14-year track record in recruitment. 
In her new role, she will have national responsibility 
for delivering recruitment solutions for clients in 
building services, general engineering design and 
management.

The region’s biggest bus company, Go North East, 
has welcomed Paul Edwards as its new finance 
director. He replaces Colin McPherson, who had 
the role for almost two decades and retired in April.
Paul has held numerous senior posts at Go North 
East’s parent company, The Go-Ahead Group 
plc. He will now help to oversee the company’s 
substantial investment programme.

PR, social and content agency O has added to its 
growing team with the appointment of Michele 
Finch as business development manager. 

Formerly a director of The Old Fashioned 
Football Shirt Company, which she sold in 2015, 
Michele was tempted out of early retirement by 
former North East Woman Entrepreneur of the Year 
and founder of O, Kari Owers, with whom she had 
previously worked as a client.

Chris Barrett has joined Newcastle-based 
Physiotherapy Matters as business manager and 
senior physiotherapist. 

He will assist with operational management 
of the firm as well as utilising his skills as an 
experienced physiotherapist. Key to Chris’s role 
will be driving forward the three core areas of the 
business – occupational health, NHS and private 
clinics.

Newcastle-based independent chartered financial 
planning firm Scholes & Brown has appointed 
Kathryn Redpath to the position of practice 
manager. 

Kathryn, who joined the firm in 2013, has a 
wealth of experience having worked in financial 
services for more than 30 years. 
As practice manager – a new position for Scholes 
& Brown – she will manage all compliance and 
risk regulation, supporting the directors and 
implementing continuous improvement practices.  

Northumbria University associate professor Russell 
Hewitson is the first academic to be appointed as 
chair of an influential committee of the Law Society 
of England and Wales.

Russell’s role on the Conveyancing and Land 
Law Committee will involve regular meetings with 
key stakeholders such the Government, the Law 
Commission and the Land Registry to provide 
expert advice and to respond to consultations. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Robyn Keelin
Senior consultant
Coleman James Ltd

Paul Edwards
Finance director
Go North East 

Michele Finch
Business development 
manager
O

Chris Barrett
Business manager and senior 
physiotherapist 
Physiotherapy Matters 

Kathryn Redpath
Practice manager
Scholes & Brown

Russell Hewitson
Chair
Law Society of England and 
Wales
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Business development manager
Newcastle, £30k

Multi award-winning Lakes Distillery is looking 
for a business development manager to cover the 
Newcastle and surrounding area. As an integral part 
of the team, the role will be primarily accountable 
for developing new accounts and growing existing 
accounts. A big part of this role will be to support 
the brand activity plans and key events. Please send 
CV and cover letter to: 

careers@lakesdistillery.com

Senior architect
Newcastle, up to £45k

A progressive and forward-thinking architecture 
practice with a proven track record of delivering 
award-winning designs is looking to appoint a 
senior architect. The projects range from bespoke 
one off schemes to large commercial projects, so 
candidates must be from a commercial practice 
that have experience dealing with schemes of this 
nature. 

www.coleman-james.com

Head of customer operations
Newcastle, £60-£70k

NRG is currently recruiting for an experienced head 
of customer operations for a global organisation 
based in Newcastle. Reporting to the director of 
customer operations, the successful candidate 
will be responsible for setting up key processes 
for implementation, integration and support. You 
will deliver and execute a content strategy that 
demonstrates best practices to the organisations 
customers and partners. Global travel may be 
required.

jorawlinson@nrgplc.com

Senior development chemist
Billingham, up to £60k

A senior development chemist is being sought 
by NRG for an international speciality chemicals 
company and a leader in sustainable technologies. 
Reporting to the technology manager, the senior 
development chemist must be educated to PhD 
level and will apply chemistry and scientific skills, 
turning ideas and concepts into commercial 
products as well as finding new opportunities for 
growth of the company.

shaundocherty@nrgplc.com
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PROFILE
Political leaders 

Alison Cowie reflects on the impact Donald Trump and Jeremy Corbyn – and their very different 
leadership styles – have made and what this may mean for the future of politics

IN THE LIMELIGHT 

Recent times have seen the emergence 
of unconventional political characters 
on both sides on the Atlantic with very 
different approaches to leadership.

Donald Trump has, with no 
experience, managed to get elected to the most 
powerful political job in the world with his brazen, 
antagonistic style.

Similarly, Jeremy Corbyn has become the unlikely 
leader of the Labour Party, thanks largely to a change 
of party membership rules that saw a surge in support 
for his more deferential and considered leadership. 

So what does the rise of these two very different 
personas in politics signify?

Dr Martin Farr is senior lecturer in modern and 
contemporary British history at Newcastle University. 

He reflects: “The basic point is that neither Donald 
Trump nor Jeremy Corbyn looks or sounds like a 
traditional politician – and that’s part of their appeal.

“Trump has proved a fit with American voters as the 
alpha male, using aggressive language, concepts and 
manners, whereas Corbyn has gained appeal for being 
someone who is not demonstrative, who listens and 
will quote members of the public at every opportunity. 

“They couldn’t be more different but they are bound 
by the same connection: they are attractive to people 
who believe that the political class lie, mislead and 
don’t fulfil their promises.

“Both men have also been able to rally against their 
own parties: Corbyn against Blair and Trump against 
the Republican establishment.” 

Martin goes on to say that anti-establishment 
politicians are not a new phenomenon – citing Ronald 
Reagan, Jimmy Carter and Pat Buchanan as all having 
fulfilled this role in the US – but not to this extent.

The reason, he says, is largely down to the era of 
24-7 media and, in particular, social media. 

“Both Trump and Corbyn have benefited hugely 
from the mobilisation of support on social media,” he 
says.

Social media may have helped Trump and Corbyn 
garner public support but how are their leadership 
styles translating in the political arenas in which they 
operate?

So far, Trump’s presidency has been chaotic. His 
Twitter rants which seemed to ingratiate himself 
to voters are now accused as showing a lack of 
confidence, while in the bullish sacking of FBI director 

James Comey, Trump was seen as covering up Russian 
security leaks. This latter accusation is so serious that 
many believe it will result in Trump being impeached.

His macho behaviour hasn’t translated well on the 
world stage either. In recent international tours, his 
‘crushing’ handshakes and infamous ‘shove’ of the 
Montenegro prime minister were mocked around the 
world. 

The new president of France, Emmanuel Macron, 
also seemed to publically swerve the US president 
to greet the German Chancellor during a meeting of 
NATO leaders.

Indeed, Chancellor Merkel’s disapproving glances 
towards her US counterpart can no longer be misread 
as she publically stated that Europe cannot rely on the 
US (nor the UK). 

As for Jeremy Corbyn, he has twice enjoyed 
emphatic votes of confidence by members of his own 
party but he has yet to successfully translate this to the 
wider electorate.

As I write this, more than a week ahead of the 
General Election, he has seen an increase in the polls 
but still lags behind Theresa May. 

Should he successfully turn around the deficit and 
win on June 8, he’ll surely face a similar conundrum to 
Trump in how he applies his unorthodox leadership on 
the national and international stage.

It has been a rollercoaster ride for both Trump and 
Corbyn, so what does it mean for the future of politics? 
Can we expect more divisive politicians to come to the 
fore, carried aloft on a wave of social media approval? 
It would provide a clearer cut choice for voters but 
uncertainty too with the potential of sweeping policy 
changes over every horizon.

Martin is doubtful: “There’s a case for saying that, 
having flirted with the likes of Trump and Corbyn, 
there’ll be a reversion to more moderate, mainstream 
politicians who can make voters cross party lines.

He continues: “Already in 2017, we’ve had the 
Austrian, Dutch and French elections. In each, there 
was what was considered outside personalities who 
were running against the establishment: Nobert Hofer, 
Geert Wilders and Marine Le Pen respectively. But 
they all lost. 

“I think Trump and Corbyn are part of a curious 
historical accident rather than necessarily something 
profound for the future.” 

Only time will tell if this proves to be the case.

Words: Alison Cowie
Illustration: Nate Kitch
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INTERVIEW
Mark Quigley

Mark Quigley is managing partner of Newcastle law firm Sintons. Prior to taking on the role earlier 
this year, Mark was the firm’s head of personal injury and was known across the UK for his work as a 
leading catastrophic injury lawyer

10 QUESTIONS

What was your first break in 
business?
Those of us who enter 
professional services 
sometimes forget that we lead 

a relatively charmed life. For most lawyers, it’s not so 
much a question of getting a break but more about 
working hard and, subject to the vagaries of the 
economy, things tend to work out reasonably well. 
This carries the risk of making us a tad complacent 
and may explain the lack of commerciality among 
many of my fellow solicitors. I am full of admiration 
for those in the business world who, despite their 
efforts, struggle to achieve the recognition and 
reward they deserve but who persevere nevertheless 
and take full advantage of opportunities that 
eventually come along.

What did you want to be growing up?
As with many North East lads, I played football 
morning, noon and night and was entirely 
convinced that this was my future. Brutal reality 
intervened around the age of 13.

What attracted you to your current role? 
While I have derived enormous satisfaction from 
client work over the years, I was ready for the 
intellectual, organisational and psychological 
challenge that comes with managing a law firm. 
The legal sector is increasingly competitive and the 
outlook for the region’s economy is uncertain to 
say the least. I relish the prospect of contributing to 
Sintons’ continuing growth, ensuring that the firm 
remains commercially sound and an attractive place 
to work.

What is the firm’s mission?
It’s about excellence. This starts with the quality of 
the work we do for our clients but is about much 
more. It means understanding what our clients 
need and how best to meet their needs, how we 
deliver our service and how we ensure that there is 
complete transparency around pricing so that the 
work we do is recognised as value for money. At 
Sintons, we strive to instil pride throughout the firm 
in what we do and how we do it.
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How do you get the best out of your team?
My role involves both leading and managing, 
which are different things. Good management 
means actively listening to our people and having 
a genuine commitment to both understanding 
and addressing their concerns. It is important to 
act in a manner that demonstrates their views and 
efforts are truly valued, appreciated and will be 
appropriately rewarded. 

Leadership requires being clear and consistent 
about what we are trying to achieve and why the 
contribution of our people matters. It’s about setting 
an example all day, every day. We get the best out of 
people when management and leadership effectively 
combine.

What has been your career highlight?
Without a doubt being elected managing partner of 
a firm which has done well for over 100 years, has 
grown significantly over the last decade, and has 
ambitious plans for the future.

What has been your biggest challenge?
I am sure that there are many challenges still to 
come but the most pressing issue for most law 
firms in the region is the retention and recruitment 
of good-quality staff. One of my priorities is to 
maintain our focus on our HR strategy and ensure 
that the firm remains one of the North’s most 

desirable places to work.  

Who or what inspires you?
I want to contribute to something enduring and 
something that makes a positive difference to the 
commercial and personal lives of our clients and 
the professional lives of my colleagues. 

 
What are Sintons’ short and long-term goals?
In the short term, Sintons’ aim is to continue to 
deliver both legal and client service excellence for 
businesses, organisations and individuals, both 
regionally and nationally. Long term, this means 
keeping and attracting the best legal talent around 
to enable us to grow and thrive. We want people 
who share our commitment to excellence.

How do you achieve a good work/life balance?
With difficulty! Emails are a blessing and a curse; 
we are never closed for business. I studied English 
Literature at Cambridge and reading remains a 
deep passion as well as an opportunity to take 
myself in to another world. I do my best thinking 
while walking and try and do as much as I can. I 
have been fortunate enough to trek through some 
of the most stunning scenery throughout the 
world and am looking forward to returning to the 
Himalayas this autumn. I am told that there is wi-fi 
there now!

SINTONS
www.sintons.co.uk
@sintonslaw
0191 2267878
mark.quigley@sintons.co.uk 

i
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INTERVIEW  
Supporting role

Sir John Hall
 

You have to build relationships with other people 
in business and when you shake hands on a 
deal, you have to deliver. Other business people 
must trust you and you trust them. Allison has a 
tremendous relationship with people – it’s a great 
asset that she shares.

As a leader, you have to be the driving force in 
your business. You’ve got to have some talent, lots 
of energy and you have to persevere at all times, 
even when things are not going the way you want 
them to. 

I think I have taught Allison about hard work, 
determination and to never take no for an answer. 
I might be a little bit harsher than Allison is – I’ve 
been in business for longer! But we both value 
relationships and want to get the best out of 
people. Allison has taught me about design and the 
quality in design, which we both share a passion 
for. She has a tremendous eye for detail and this 
was instrumental in helping me to create the rose 
garden at Wynyard. 

Allison has always involved with me in the 
business of Wynyard Hall. You can never really 
escape discussing business matters when you run a 
family business. It’s important to talk about things 
and come to common agreements on the way 
forward. 

 

Allison Antonopoulos 

My father has always supported and encouraged 
what I wanted to do, but at the same time 
suggested ways to improve. 

He taught me to be ambitious, driven and 
always stay ahead of the game. He also told me to 
visit other places, exhibitions and fairs to see what 
everyone else is doing and to learn from it. 

My father has always been a leader and I have 
learnt a lot from that. We both understand how 
important people are to our business and how 
to work with rather than against them. I try to 
inspire my team and allow them to make their own 
decisions and grow with the business. 

Dad is semi-retired now but business was a 
constant conversation at the dinner table for most 
of our lives – you can’t help it. Both my parents are 
still very interested in Wynyard and they like to 
know how things are going. My daughter, Sarah, is 
involved in the business too. She is a very driven 
person and a fantastic support to me at the hotel. 
We both enjoy each other’s company and work 
well together. We learn a lot from each other. 
When you’re in a family business you can’t really 
keep business separate from family life. But if you 
enjoy what you’re doing, it’s not a problem – and 
we do.

SUPPORTING ROLE
Sir John Hall is one of the most renowned businessmen in the North East. As a property 
developer, he masterminded the construction of the MetroCentre in the 1980s and was later seen 
as the ‘saviour of Newcastle United’ as the club’s owner during the 1990s. The son of a miner 
bought the historic Wynyard Hall estate in the Tees Valley in 1987, and in 2008 daughter Allison 
Antonopoulos transformed the estate into an exclusive wedding venue. Wynyard Hall is now a 
thriving four-star country hotel with spa, rose garden, visitor centre and large-scale conference 
and events facilities. Here, father and daughter reflect on the advantages and demands of being 
part of a family-run business

WYNYARD HALL
www.wynyardhall.co.uk
@WynyardHall

i
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I N T E R V I E W  -  C O V E R  S T O R Y

On May 5, Conservative candidate 
Ben Houchen was named the first 
elected mayor of the Tees Valley, 
in what was described as a ‘shock’ 
result. The 30-year-old former 
lawyer and business owner is 
now charged, alongside the new 
Combined Authority, to deliver 
Devolution across the five Labour-
run local authorities of the area. 
Just weeks into his new role, Ben 
talks to Alison Cowie about his 
election, his priorities and working 
across party divisions to deliver a 
stronger future for the residents 
and businesses of Teesside

All

on Teesside’s
EYES
NEW MAYOR
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I N T E R V I E W  -  C O V E R  S T O R Y

Firstly, congratulations on your win. How does it feel to be the first 
elected mayor of Teesside?
Fantastic! The comment I made directly after the election result was 
that I felt the weight of responsibility on my shoulders but it’s one that 
I wear with pride. I can think of nothing better than to represent the 
community where I have lived my whole life. 

Tell me a bit about yourself… 
I grew up in Ingleby Barwick and I now live in Yarm. I studied Law 
at Northumbria University and worked as a solicitor at law firms in 
Stockton and Middlesbrough. I left private practice after six years and 
did some legal and business consulting work for a client. This led to 
an opportunity to run my own professional sportswear business, BLK 
Sport. I’ve taken a big step back from that business now so I can focus 
my time on the role of mayor. 

What led you into politics?
I’ve always been interested in politics and my earliest memory of was 
the 1997 General Election when was 11 years old. I was always aware 
I wanted to go into politics but I wanted to go to university, get a 
career and run a company first. I felt it was important so that I would 
be able to understand the pressures that businesses face. A year ago, 
I made a concerted to move into politics as I thought it was the right 
time.

How did you find the election experience?
It was fascinating. I signed up to be a mayoral candidate in December 
2016. Initially, it was about flying the Conservative flag in an area 
that’s traditionally been a tough hunting ground for the party. But 
within weeks it was clear that there was a movement away from the 
traditional Labour roots towards the Conservatives. 

I first noticed it when I worked closely with James Wharton, the 
MP for Stockton South, before his election in 2010. The groundswell 
really seemed to build in the months leading up to the mayoral 
election. The announcement of the General Election shortly before 
the vote seemed to accelerate that even more. I think a lot of people 
were linking the role of the mayor with national politics.

Your election was described as a ‘shock’ result. Presumably, you 
don’t see it that way… 
It would be remiss of me to say that the win was expected but I knew 
that we had a good chance, especially as time went on and I could see 
this surge of support. I was confident when I went into election day – 
and the count the day after. It wasn’t expected but it certainly wasn’t 
a surprise. 

Now you’re in post, what are your priorities?
I want to allow the people of the Tees Valley to provide for themselves 
and their families long term, and to achieve this we need a strong 
local economy and strong private sector businesses to support jobs. 
My job as mayor, along with the Combined Authority, will be to 
create a framework by which private businesses can flourish and be 
world leaders. 

Part of my job will be an ambassadorial role – not just internally 
within the Tees Valley but nationally and internationally. I want to 
show people the benefits of the Tees Valley as the place to live, work 
and build a life, and for businesses to bring investment into the area. 

I’ll soon be attending a two-day conference in London with mayors 
from across the Commonwealth and I am scheduled to go to New 
York to meet mayors from Europe and America to see how we can 
work better together. 

Now we have a Tees Valley mayor, we have a seat at the table and 
my role is to make my voice heard and share the fantastic things that 
we have in the area. 

Buying back Durham Tees Valley Airport was a key pledge of your 
campaign. Why so?
The people of the area are very much wedded to a strong regional 
airport. Durham Tess Valley Airport was on its way to becoming 
one but, for a number of reasons, that’s disintegrated. People want a 
thriving airport, not just because they want good, accessible flights 
to holiday destinations but, as a business hub and an economic 
powerhouse, the Tees Valley needs one. From an inward investment 
perspective, it is one of the things that people will look for. Creating 
this strong regional airport is a priority for us and it was crucial to 
delivering my mayoral victory.

What progress have you made so far?
Last week I met with the chairman of Peel Airports which owns 
Durham Tees Valley Airport. It was a very positive and constructive 
meeting and there are a number of potential options on the table. I 
am now looking forward to the negotiations and to delivering what’s 
best for the airport and its community.
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“I know what the 
Tees Valley is about. 

It’s in my blood. I 
understand it. I get 
the businesses and I 

get its people.” 
 - BEN HOUCHEN
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The Government’s Devolution agreement promises the mayor and the 
Combined Authority increased powers in several areas. You’ve only 
been in post a few weeks but what is the position of the following:

Transport:
The mayoral office and the Combined Authority has an established 
infrastructure plan, of which transport is a key aspect, and we are 
committed to delivering that plan. Devolution will allow us to challenge 
funds at a local level to support infrastructure improvements, such as 
widening of the A19 and providing more access to, for example freight 
and logistics access to the Redcar [former SSI] site. 

Homes and communities:
The Combined Authority has established a land commission and one 
of the key roles of this is to try and consolidate all public land across 
the Tees Valley into Combined Authority ownership. This will allow 
for greater strategic planning and access to those pieces of public land 
for regeneration. We have to work very closely with the HCA [Homes 
and Communities Agency] on this and I will be lobbying for further 
funding and powers. It will be a difficult ask but it’s important to take a 
more local view of housing. 

Skills and education:
Under Devolution, we’ll have a budget within the Combined Authority 
to manage all post-19 years education by 2018. The mayor won’t 
have direct control over the governing bodies and the colleges across 
the Tees Valley, but an important role for me will be in coordinating 
the skills and the courses that those institutions offer. We’ve had 
an area-based review and we very clearly need consolidation and a 

rationalisation of the courses being offered so that they suit the needs 
of local communities. It’s all very well having a qualification but unless 
that qualification provides access to a job, in my opinion, that doesn’t 
serve anyone.

Business growth and investment:
Something that I will be dedicating a lot of time to – and I’ve had 
some very positive feedback from the business community on – is the 
establishment of an investment fund for the area. 

Along with the guaranteed £15 million pounds funding from Central 
Government, I want to leverage private investment. But we need to look 
at more ingenious ways to do that. 

I’m hoping to pull together a working group of local businesses and 
people with expertise to be able to, firstly, bring that fund together and 
then to advise on how this is handled. 

I strongly believe that the mayoral office and the Combined 
Authority should be a single shop front for businesses to access help 
and we have to be more creative in this support. We need to go beyond 
saying “here’s a £10,000 or £100,000 grant, make sure you tick a box 
to say you’re going to create X number of jobs”. Potentially, we could 
create joint ventures where the Combined Authority buy equity into the 
business. 

It’s about thinking of new and modern ways of being able to invest in 
businesses, rather than this traditional way where you write a cheque 
and hope for the best. 

If all these things come together we could have a real war chest to be 
able to reinvest into our area. 

As a Conservative mayor, you now preside over an area of five Labour-

I N T E R V I E W  -  C O V E R  S T O R Y
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run councils. How will you overcome political divisions to deliver 
your role?
I’ve already had one-to-one conversations with all the leaders of the 
area and they have been very receptive. I’ve made it very public that 
I’m happy to work collaboratively with them because, ultimately, what’s 
best for the Tees Valley is best for all of us, irrespective of political 
persuasion. 

A lot of the Strategic Economic Plan and the Infrastructure Plan 
is non-political and the leaders have given me their assurances that 
they’re happy to deliver on the plans that are already set up. 

On the few flashpoints where there may be some conflict, I’ve always 
impressed that it’s very dangerous for any political leader or politician 
to go against the mandate of the people. I have been given a mandate 
and the local authority leaders understand that’s the case. I’m here to 
deliver on my promises I’ve made to the Tees Valley people.

While the Tees Valley has embraced Devolution, an agreement has 
not yet been achieved in the North East Combined Authority area. 
In the local business community, I repeatedly hear the need for the 
North East region – including Teesside – to work together to become 
a stronger force nationally and internationally. Do you agree with this 
idea and, if so, can more collaboration be achieved?
I think this goes wider than the North East. The Tees Valley has to work 
collaboratively across the whole of the North of England. The concept 
of the Northern Powerhouse hasn’t gone away and I will be working 
hard to get our voice heard. A sub-divide of that is the East coast, where 
I am the first municipal mayor. We will need to work collaboratively 
across the region, not just north into Newcastle and Sunderland, but 
also south into Yorkshire. 

But what I would say is that when it comes to the mayoralty, there are 
some jealous eyes looking at the Tees Valley; people think we’re getting 
ahead of the curve. I do feel we’ve stolen a march on a lot of other areas 
and, as an area, we need to capitalise on that. I’m unashamed that I 
want to make sure that the Tees Valley gets the best for its community. 
We’ve been given our own autonomy and our own devolution and the 
people of the Tees Valley have grabbed it with both hands. 

As this is the leadership issue, I must ask what you think makes a 
good leader?
There are various types of leadership but, personally, I think a leader 
must be humble and aware of their own limitations. They must have the 
right team around them and, as the mayor, I am looking to surround 
myself with the right advisers both politically and from business. 

Ultimately, though, the buck stops with me. Like all leaders, I will 
have to make difficult decisions. I am making a very conscious effort to 
work collaboratively across many different sectors and industries, but 
will have to take a view personally on what’s best for the region. As a 
leader, you must have a sense of direction and a strength of purpose. I 
think that I’m well equipped to make the right decisions, having been 
born here, grown up here, gone to school here and worked here. I know 
what the Tees Valley is about. It’s in my blood. I understand it. I get the 
businesses and I get its people. 

I N T E R V I E W  -  C O V E R  S T O R Y

BEN HOUCHEN
@BenHouchen

i
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L E A D E R  P R O F I L E 

WHAT ARE THE KEY SKILLS/QUALITIES YOU NEED 
TO RUN A SUCCESSFUL BUSINESS? DO YOU THINK 
THESE CAN BE LEARNT? 
To me, the key skill that’s required is to create a clear and positive 
sense of purpose so that everybody knows where they’re driving 
towards. This needs to be communicated in such a way that every 
single person understands what their role and responsibilities are 
– and they need to be continually reinforced.

Much of this is based on my military background where, as a 
leader, you have to work with what you’ve got and your challenge 
is to make the best of every single person working with you and 
give them the skills and confidence required to succeed. It is 
crucial that you are able to impart confidence when you’re asking 
someone to put themselves in harm’s way – so it needs a particular 
type of leadership to build morale in that environment. 

HOW WOULD YOU DESCRIBE YOUR OWN 
MANAGEMENT STYLE? WHY DO YOU THINK IT’S SUC-
CESSFUL?
I’m a great believer in the approach where you don’t tell someone 
how to do something. Instead, tell them what needs to be done 
and let them find their own way of doing it. If you tell someone 
exactly how to do something, they don’t feel any ownership of the 
process and, if it goes wrong, they have no sense of responsibility 
– so there’s little drive to overcome the challenge. Ultimately, it’s 
about empowering people and giving them the motivation to 
succeed.

My particular style of leadership is much more than just leading 
within the NEECC because we, as an organisation, have a regional 
leadership role. As the chief executive of the chamber, I spend 
the majority of my time leading people over whom I have no 
authority: the wider regional community. When I started this job 
over ten years ago, I set out my stall very clearly to completely 
change the aspirations of the North East. At that time, we were a 
region that tended to emphasise the negatives at every possible 

opportunity.  There’s still a lot to do but, over the past decade, I 
believe we’re shifting that mind-set and the North East is gaining 
in confidence all the time.

WHAT’S THE WORST MISTAKE YOU CAN MAKE WHEN 
LEADING A BUSINESS?
The worst thing you can do is believe someone when they say ‘trust 
me’. The fact that they’ve even had to say that suggests to me that 
I need to be really worried. If you are totally trustworthy, you just 
never say that – it’s a given. Integrity and trust are so important. By 
nature, trust people until they prove it wasn’t warranted.

HOW DO YOU GET THE BEST OUT OF YOUR STAFF?
It’s about building aspirations and creating a sense of purpose and 
positivity. Once people believe they can achieve something, they 
usually will. That doesn’t just apply to within the chamber but 
the business community as a whole. I spend time trying to help 
businesses grow internationally. This work is often quite hard as it is 
about giving them the confidence that it is possible. People believe 
that exporting is really hard, which is true, but we’ve a great team 
here to help companies achieve their goals.

The one thing I say to any new recruit at NEECC is that for the 
first two months, at least, challenge and criticise us on everything 
you see. In two months’ time, they can become part of a problem 
because they don’t see it in the same way that they saw it on day 
one because they’re no longer an outsider. They always have a right 
and a responsibility to challenge everything we do on behalf of 
members, but I encourage them to be particularly challenging when 
seeing things through fresh eyes.

WHICH BUSINESS LEADER(S) HAVE YOU BEEN IN-
SPIRED BY AND WHY?
Anita Roddick, founder of The Body Shop. She once said something 
that still resonates with me: ‘If you ever think you’re too small to 
make a difference, you’ve never been in bed with a mosquito.’

North East England Chamber of Commerce (NEECC) is a regional membership organisation that champions and supports local business 
community from SMEs to multi-national corporations. With almost 4000 members, the NEECC effectively represents the needs of more 

than 500,000 people in the North East (45 per cent of the region’s workforce). James has extensive senior level experience across a range 
of sectors and industries. He has been NEECC chief executive for more than ten years

www.neechamber.co.uk

J A M E S  R A M S B O T H A M
C H I E F  E X E C U T I V E ,  N O R T H  E A S T  E N G L A N D  C H A M B E R  O F  C O M M E R C E
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PAST
I started my academic career after spending time 
in various sales roles in France and the UK, as a 
researcher on a Leverhulme research grant, working 
with industry on ‘Managing the Product Range’. 
In reality, this focused more on how companies 
reached and implemented decisions to delete 
products from ever-expanding offerings, a decision 
that proved to be made infrequently, and when 
reached, was implemented poorly, if at all. The 
companies ranged from fast moving consumer 
goods giants, to small OEMs in B2B contexts – but 
the issues and problems were remarkably similar, 
with inadequate financial and customer data 
being at the heart of hesitation, delay and market 
acceptability.

My research became increasingly bound up 
with issues of product innovation and many of the 
insights gained (while translating some very applied 
research into a fully-fledged PhD) centred on the 
importance of marketing - as a function which 
sought to instill company decision making with the 
importance of a market or customer view.

As I completed by PhD, I took up a lectureship 
at the University of Strathclyde and went on 
to gain wider academic experience in the US, 
The Netherlands, Spain, France, Denmark and 
Australia. These international perspectives were 
important to both my development as a scholar, 

working with internationally renowned research 
teams, but also in widening the strategies and 
ambitions of the UK-based institutions where I 
worked in leaderships roles in the 15 years after 
gaining the doctorate.

I thought it was important to bring to institutions 
such as Heriot Watt University and the University 
of Stirling, policies that married the need for 
rigorous academic research with the need for 
practice-oriented relevance. I’m very pleased that 
this view has grown in impetus across UK academic 
institutions such that the ‘Research Excellence 
Framework’ which measures the distinction of 
our universities’ research and includes a strong 
element of evaluation of the impact of that research 
outside the various subject academies. A further 
strand through my evolving leadership has been the 
conviction that international perspectives are vital 

The dean of Durham University Business 
School, Professor Susan Hart, is a recognised 
expert in product innovation and marketing 
management, an experienced business 
school leader and an established adviser 
to international accreditation bodies and 
professional associations. She is a member 
of the Board of Directors and Accreditation 
Panel for the Association to Advance 
Collegiate Schools of Business (AACSB), 
as well as the Executive Committee of the 
Academy of Marketing. Susan is also a fellow 
of the Chartered Institute of Marketing, 
the Marketing Society, the Royal Society 
of Edinburgh and the Leadership Trust 
Foundation. Previously, Susan was dean of 
Strathclyde Business School 

THE LONG GAME

INTERVIEW  
The Long Game
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to student development – widening horizons and 
appreciating different cultures are, I believe, central 
to the advancement of individuals, organisations 
and societies.

PRESENT
In the last decade, I have been extensively involved 
in International Business School Development. 
As executive dean of Strathclyde Business School, 
and with university-wide responsibility for 
Internationalisation of Strathclyde, I joined the 
Accreditation Board of the European Foundation 
for Management Development as well as the 
Board of Directors of the Association to Advance 
Collegiate Schools of Business, both bodies 
responsible for international Business School 
Accreditation. I was delighted that during my 
time as dean, Strathclyde attained highest levels of 
such accreditation. During these processes, I have 
learned much about the importance of imbuing 
business school work with strong values of ethics, 
responsibility and sustainability, and ensuring that 
higher education is available to the many, not just 
the few. 

Some 30 years after completing my PhD, I still 
believe many organisations struggle to put the 
customer at the heart of strategy and operations, 
despite proclamations to the contrary, and the 
role of marketing seems at times to have waxed 
and waned over the decades as new forms of 
customer insight and information have come from 

perspectives in operations, quality management, 
CRM and now, digitisation and disruption. That 
said, a constant theme from academic research 
continues to underpin the importance of customer 
and market input to strategy in the competitive 
positioning of organisations – from the start up to 
multinational and encompassing the third sector 
equally.

FUTURE
In my role of dean at Durham University Business 
School and as the university moves forward, I 
believe the values of internationalisation, my 
ethical stance on issues such as sustainability and 
diversity as well as a belief in the impact academia 
can and must make to local, regional and global 
business and communities, are well matched to this 
great university. The university has an important 
presence in the city and region, as well as a global 
reach and, working with my colleagues, I intend 
to strengthen these further through working in 
collaboration with industry, economic growth and 
innovation bodies, and the third sector. Through 
this, the impact of our research will further expand 
and our educational experience will be continually 
enhanced to ensure it is always relevant to the 
business world. Attracting high-calibre faculty 
and students from all countries across the globe 
will also ensure we further embed and develop our 
position as one of an elite group of business schools 
worldwide.

TIMELINE

2016
Became dean of 

Durham University 
Business School

2008
Promoted to executive 

dean of Strathclyde 
Business School

1995
Appointed professor 
of marketing at the 
University of Stirling

2005
Appointed vice-dean of 
research at Strathclyde 

Business School

1993
Appointed professor of 

marketing at Heriot Watt 
University 
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INTERVIEW
Maurice Duffy 

Chairman of Blackswan Maurice Duffy coaches business, political and sporting leaders around 
the world and believes that changing the mindsets of people is the key to success. He speaks to 
Alison Cowie…

THE CHANGINGMAN

Business coach, speaker and author 
Maurice Duffy is on a mission to 
change leaders around the world. 

The reason, he says, is that the 
leadership traits that worked in the 

industrial past no longer relate to the modern 
world.

“The story of leadership is changing 
dramatically,” Maurice reflects from his 
Tynemouth home, which overlooks Longsands 
beach. 

“People nowadays have to deal with much more 
volatility, uncertainty, complexity and ambiguity 
and, as a result, we are looking for different types 
of leaders.”

Maurice believes that today’s chiefs must be 
masters of collaboration and building effective 
networks.

“They must be able to multitask, be inquisitive 
and have the capacity to absorb and synthesise 
information,” he adds. “They also have to be 
comfortable in discomfort, to not look for a safety 
net and be happy to take risks.”

The problem, Maurice says, is that education 
and traditional work practices have trained people 
to think in a certain way, making them resistant to 
change. 

“Most people perceive change as everyone 
around them changing, but not themselves,” he 
says. “Leaders therefore approach a problem with 
the same level of thinking that created it in the first 
place.”

The solution, Maurice believes, is that leaders 
must change their mindset and recalibrate their 
brains to embrace new ways of thinking that are 
focused on curiosity, creativity and collaboration. 

This, he says, will better prepare them for 
demands of modern leadership. 

As Chairman of Blackswan – based on a 
residential street in Tynemouth (the former offices 
of the Viz comic) – Maurice and his partner, Karen 
Lee, have built a world-renowned consultancy 
specialising in executive coaching, mindset and 
leadership development.

Maurice has worked with leaders in business, 

politics and sport from the UK, India, China and 
Guinea, and while he accepts that the nuances of 
these disparate groups may be different, the core 
principles of leadership remain the same. 

“I’m constantly teaching people that there are 
five levels to leadership,” he explains. “You first 
have to able to lead yourself before you can to lead 
an individual, lead a team, lead a business and then 
lead a marketplace.
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“Most people perceive 
change as everyone 

around them 
changing, but not 

themselves.”
 - MAURICE DUFFY
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“A lot of people want to jump straight to the 
third level but it won’t work,” Maurice continues, 
“and that’s why a lot of the coaching I do is around 
self awareness. You have to be able to apply critical 
thinking to yourself and your circumstances before 
you can lead others.”

Maurice first came to the UK in the early 1980s, 
having previously worked in finance and HR in his 
native Ireland. 

He began working for a cable manufacturing 
company based in west London and was later 
appointed general manager of its manufacturing 
site. He moved to submarine cable specialist 
company STC that was later acquired by global 
telecommunications company Nortel Networks.  

It was during his time at Nortel that Maurice 
says he started to take his job and his career 
seriously. As HR director for Europe, Maurice 
gained responsibility for 45,000 people. He 
worked in multiple countries across the Continent 
and gained a wealth of experience in building, 
reshaping and restructuring businesses. 

In 1999, Maurice left Nortel Networks to start 
his own consultancy, Blackswan. The business was 
an immediate success as he and his growing team 
were caught up in the frenzy of the dot-com era. 

“We thought we’d cracked the code to 
entrepreneurship and business management,” he 
reflects.

But when the dot-com bubble burst, Blackswan 
found it increasingly difficult to get paid. Maurice 
was forced to make dramatic cuts to his workforce 
– an experience he describes as “traumatic” – and 
he eventually sold the business in 2002. 

Soon after, he visited the North East of England.
“I immediately fell in love with the coastline, 

the area and the people. I ended up marrying a 
Geordie and setting up a home here,” he says.

Maurice planned to spend his days playing golf, 
interspersed with ad hoc consultancy work, but 
was then approached by Manpower Inc and asked 
to help in a bid for £28 million worth of business. 
He accepted and was ultimately successful. One 
of the conditions of the contract, though, was that 
Maurice would stay on and deliver the work. He 
did, and for the next four years grew the original 
£28 million to £970 million. 

It was during this time that Maurice first 
met a man called Dr Bill McAneny, author of 
Frankenstein’s Manager, who introduced him to 
the idea of mindset and the power it could have on 
leadership.

Maurice was immediately hooked on the subject 
and once his work with Manpower Inc ended 
in 2008, he returned to the North East set on 
reforming his consultancy and offering business 
coaching that addressed people’s thoughts and 

behaviours. 
Within months, Blackswan won the largest 

coaching contract of the time – with Rio Tinto.
Blackswan now runs a range of one-on-one and 

group coaching workshops for clients across the 
globe, on average, delivering 400 pieces of activity 
a month. 

Maurice – who regularly speaks at conferences 
and has penned two books on the subject of 
mindset – works with multinational companies, 
political parties and major public sector bodies 
such as the NHS. He also recently spent time with 
top cricketers from the Indian Premier League.

Just one of the mindset techniques Maurice has 
developed is to ask his subjects to imagine them 
having a conversation with their seven-year-old 
self. 

“I get them to ask their seven-year-old self what 
their aspirations are and what they think they will 
achieve in their life. They can then compare this 
with that they have achieved to see if there are any 
changes they want to make as a result.”

It is via a conversation with his own seven-year-
old self that Maurice now has a Harley Davidson 
standing in his hallway. 

“I was a fan of speed as a child and always 
imagined myself as having a motor bike. So I asked 
myself, ‘now that I’m an adult, why don’t I have 
one?’”

Although North East-based, only three per cent 
of Blackswan’s work is delivered in the region (and 
only 20 per cent in the UK).  

As a result, Maurice and his team have made 
conscious efforts recently to grow business closer 
to home. The consultancy recently opened an 
additional office on Cobalt Business Park in North 
Tyneside and established Cygnet Events to service 
the local market. 

Blackswan has also recently developed a digital 
analytics arm of the business that researches 
organisations’ and individuals’ profiles on social 
media.

“For example, we used the technology with a 
NHS health trust and found that it had more than 
200 social media accounts but that 90 per cent 
of traffic was between these accounts. It wasn’t 
engaging with the public at all.” 

Perhaps surprisingly, Maurice doesn’t describe 
himself as a leader but instead an “aspiring leader”.

He explains: “The minute I think I have 
achieved the title of leader, I’ll have stopped 
learning. But the world doesn’t stop. In fact, the 
rate of change is increasing. I’m always looking to 
build my own knowledge, expertise and capability.   

“It’s one of the reasons I’ll never retire,” Maurice 
adds with a smile.

“Leadership is a journey not a destination.”

BLACKSWAN  
www.globalblackswan.com
@globalblackswan

i

INTERVIEW
Maurice Duffy 
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L E A D E R  P R O F I L E 

WHAT ARE THE KEY SKILLS/QUALITIES YOU NEED TO RUN 
A SUCCESSFUL BUSINESS? DO YOU THINK THESE CAN BE 
LEARNT?
Sage works with hundreds of thousands of business owners across 
the UK and Ireland and so we understand what it takes to make 
your idea not only a reality but a success. Many of us within Sage 
have experience of running our own businesses, or come from 
families who have ran their own enterprises, which is why we 
understand the journey and challenges involved and why we care so 
much about helping our customers achieve their business dreams. 
Whether they are a joiner, coffee shop owner, consultant or a 
food manufacturer like one of our wonderful North East clients, 
Canny Milk, business owners need to acquire a range of skills 
especially as many startups are initially set-up and operated solely 
by the entrepreneur before they employ staff or seek the services 
of specialist advisors. Many of these skills can be learnt – but the 
passion and drive to make your business a success needs to come 
from within. 

Management and organisation skills are essential – what you don’t 
already know, you need to learn. Businesses will have many goals 
and aims – but all need to be financially viable to continue to exist. 
My number one recommendation would be to understand your 
finances from the outset and continually be aware of where you’re at.

You need to be a strong leader - whether that’s motivating 
yourself or engaging a wider team. There’s no secret formula to this, 
it’s about leading your business in a way that is true to the leader and 
the values of the business, making clear what the business goals are 
to give everyone the same targets to work towards – and inspiring 
everyone to want to achieve these goals. The most successful 
businesses have the capability to think differently so don’t be afraid 
to challenge.

Once you have these building blocks in place, you need to 
regularly review your plan and have the ability to sell your vision. 
From personal experience, in my father’s family business, moving 
with the times and updating your plan is essential – don’t become 
outdated or you’ll be left behind! 

HOW WOULD YOU DESCRIBE YOUR OWN MANAGEMENT 
STYLE? WHY DO YOU THINK IT’S SUCCESSFUL?
I’m Scottish and we’re known for being forthright, honest and 
passionate, which describes me and my management style. It’s 
important that you are honest and clear giving instructions so 
people know what to expect and what we’re aiming for. You have a 
better chance of success that way. 

I love what I do, love the company I work for and what we’re 
doing jointly with partners and accountants to support businesses 
in the UK and Ireland. Being passionate brings an authenticity 
to management; people are more likely to listen and act on what 
you’re asking them to do. 

No matter what your management style is, it needs to be 
authentic to who you are and also mirror the culture of the 
business. 

WHAT’S THE WORST MISTAKE YOU CAN MAKE WHEN 
LEADING A BUSINESS?
Having focus is crucial. You need to be able to identify the 
important issues that are relevant to the success of the company, 
while not getting distracted by the ones that don’t add value. 
You need to build the confidence to make timely decisions – and 
where you do make mistakes, learn from them quickly and adjust 
your aims if you need to. Focus and knowing your goals inside out 
is key to avoiding big mistakes. 

HOW DO YOU GET THE BEST OUT OF YOUR STAFF?
Hiring your first employee is a major milestone for a business 
owner and then being able to keep this close communication 
going as you grow. Over the years, I’ve learnt that it’s essential 
that every person knows what they are there to do, how that 
contributes to the overall success and goals of the business and the 
value they bring. This creates the best two-way engagement and 
helps secure employee buy-in which plays a part to the company’s 
success. 

Sage is the UK’s largest tech company listed on the FTSE100 and is proud to be the market and technology leader for 
integrated accounting, payroll and payment systems, supporting the ambition of accountants and entrepreneurs across 

the start up, scale up and enterprise segments. Established in the North East of England in 1981, today Sage has more than 
13,000 colleagues in 23 countries, including a 2000-strong workforce at its Newcastle HQ 

www.sage.co.uk

A L A N  L A I N G
M A N A G I N G  D I R E C T O R ,  U N I T E D  K I N G D O M  A N D  I R E L A N D  -  S A G E
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Lynne Renwick, has been a teacher for 34 
years and has always recognised her role 
as shaping future leaders. 

“Throughout my career, I’ve always 
had an expectation that the young people 

I’ve been teaching would be the next generation of 
leaders – whatever their ability,” she says.

Apart from a year working for Barclays Bank, 
Lynne has dedicated herself to education and has 
worked in schools in Yorkshire, Oxfordshire and 
Lima, Peru – where she spent two years at a British 
International School.

Between 2004 and 2012, Lynne was headmistress 
of Our Lady’s Abingdon School in Oxfordshire, and 
then moved north to become head of Durham High 
School for Girls, a Church of England Foundation 
independent school that provides education for 
girls aged three to 18 years old. 

Having taught in both co-ed and girls-only 
schools, Lynne doesn’t believe there are differences 
in how boys and girls are moulded into future 
leaders.

“It depends on the person, not their gender,” the 
headmistress insists.

Lynne sees team work, integrity, understanding 
and compassion as key traits of leadership. These, 
she says, are ingrained in pupils at Durham High 
School for Girls via three routes: the curriculum, 
extra-curricular activities and through the school’s 
spiritual and pastoral care. 

Within the curriculum, the high standard of 
teaching set by the school is aimed to develop a 
passion for life-long learning.

“We want our girls to excel and to fulfil their 
academic potential but also to take pleasure in 
learning and continue on this journey throughout 
their lives,” Lynne explains. 

The school also regularly sets academic 
challenges and hosts Olympiads where the brightest 
pupils can work together on high-level maths, 
biology and chemistry problems. 

On the extra-curricular front, the school delivers 
an extensive programme of sport, music and drama 
to help develop commitment and team-building 
skills. 

A variety of sporting activities are available, from 
traditional team games, such as netball and hockey, 
to trampolining and Zumba classes. 

INTERVIEW
Lynne Renwick

The headmistress of Durham High School for Girls, Lynne Renwick, talks to Alison Cowie about 
the ways she and the team at the independent school are helping to create the next generation of 
leaders through three key areas

FUTURE LEADERS 
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“We want our girls to 
excel and to fulfil their 
academic potential but 
also to take pleasure in 

learning and continue on 
this journey throughout 

their lives.”
 - LYNNE RENWICK
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Lynne reports that several pupils are excelling in 
individual sports, too. Last summer, Durham High 
School for Girls’ pupil Amy Tinkler won a bronze 
medal in gymnastics at the Rio Olympics. At 16, 
she was the youngest member of Team GB.

Lynne adds: “We believe that physical fitness is 
important for mental fitness too and encourage all 
of our girls to stay fit and healthy.”

In addition, the school also encourages pupils 
to develop a cultural appreciation. It hosts an 
annual performance at Durham’s Gala Theatre, 
while access to music lessons, choirs and orchestras 
encourage new skills and team work.  

Another extra-curricular activity that the school 
has grown in recent years is debating.

The school now has a debating club called 
Symposium, where pupils gather to discuss 
everything from current affairs to social issues. 

The club regularly hosts English Public Speaking 
Competition events. 

Lynne reflects: “If girls are going to be leaders, 
in whatever field that might be, they have to feel 
confident that they can take an argument, look at 
both sides and weigh up the pros and cons. We 
feel that’s a very important skill for the them to 
develop.”

Recent debates have included the merits of 
Brexit, whether schools should have uniforms, 
the impact of artificial intelligence, and the 
power of social media. The club recreated a mock 
referendum last year and plans a mock General 
Election soon. 

The school is also involved – and has won 
numerous accolades – in national enterprise 
schemes such as Future Business Magnates, a 
Business Durham initiative that all Year 8 pupils 
participate in, and Young Enterprise, where the 
girls get to develop and run their own businesses. 

“They have to motivate each other and make 
sure everyone is pulling their weight,” Lynne says. 
“A managing director and a secretary are appointed 
to lead the team, who work on all aspects of 
business, from product development to marketing.”

In the spiritual guidance provided by the school 
– often reinforced through daily assemblies – Lynn 
feels this helps with some of the softer skills of 
leadership.

 “We want our girls to have moral fibre and have 
loyalty, honesty and integrity. These skills will help 
them in later life,” she says.

Durham High School for Girls also runs a school 
council where representatives from each year group 
meet and discuss the running of the school. 

“The council has made changes to our school 
menus, has chosen the colour scheme in our 
refurbished dining hall and, most recently, 
encouraged us to build an Astroturf hockey pitch, 
so that our schools teams can remain competitive,” 

says Lynne.
The independent school upholds the traditional 

practice of having a head girl, as well as three 
deputy head girls and a team of prefects. 

“The election of this leadership team is very 
rigorous,” says Lynne.  Girls have to write a letter of 
application, be interviewed by myself, the deputy 
head and the head of sixth form, and give a two-
minute presentation to rest of the school about why 
voters should vote for them.” 

The school is divided into four different houses, 
which Lynn believes instils a sense of loyalty and 
pride while providing the opportunity for girls of 
different ages to work together. 

More recently, the school has adopted a peer 
mentoring scheme and a buddy system – where 
Year 10 pupils are paired with Year 7 pupils to help 
them settle into senior school. 

Sixth form pupils can also work in the school’s 
nursery after their school day finishes. 

Durham High School for Girls regularly invites 
former pupils to return to the school to speak. 

“We have former pupils working in just about 
every sector and industry imaginable and it’s 
important for our girls to hear their experiences,” 
says Lynne. 

By interweaving leadership training into the 
curriculum, extra-curricular activities and the 
pastoral care, Lynn is confident that Durham High 
School for Girls succeeds in preparing its pupils for 
leadership roles.

“We have a strong belief that every girl has a 
talent,” Lynne reveals. “She might not know exactly 
what that is and our job is to develop it. 

“By encouraging this talent and equipping her 
with the requisite skills and confidence, all pupils 
can show leadership in whatever they choose to do 
in the future.”

INTERVIEW
Lynne Renwick

DURHAM HIGH SCHOOL 
FOR GIRLS  
www.dhsfg.org.uk
@dhsfg

i
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INTERVIEW  
Lee Hartley 

Setting up your own business is 
fraught with risks and fears, and for 
many, there is none greater than the 
fear of failure. But for Lee Hartley, he 
had seen first-hand from an early age 

that failing and starting again was nothing to be 
scared of. 

“My dad had various small businesses,” he 
remembers. “He managed rock bands, had a 
sandwich round, ran a motorcycle shop; nothing 
really worked as well as he’d hoped but he kept 
going. That showed me even then that you 
shouldn’t be afraid to try. That whole mystique of 
what would happen if things didn’t work out was 
taken away. It wasn’t something big and scary, so 
probably from then I realised that setting up on my 
own was achievable.” 

Based on the phenomenal success so far of 
Fairstone Group, the business Lee co-founded in 
2008, it’s probably a fair bet to say he’s pleased he 
did so. 

The venture is now the UK’s largest chartered 
financial planning firm, with a high growth 
strategy fuelled both by acquisition and strong 
organic growth. Attracting the attention – and 
indeed the capital – of a range of investors and 
private equity houses from its inception, Fairstone 
operates across the whole UK, managing over £7 
billion in client assets from its offices in the City of 
London, Bristol, and its headquarters in Boldon, 
Tyne and Wear. 

But back in 2008, when Fairstone was set up 
to offer a refreshing new approach to financial 
advice, backed up by a bespoke IT infrastructure, 
the prospect of failure was something Lee thought 
he may have to confront. Only a few months after 
launching came the Lehman Bros crash, sparking 
crisis in the financial sector and marking the onset 
of recession. 

“I can look back with rose-tinted glasses now 
and say it forced us to be agile, it encouraged us to 
remain lean, but truthfully it was horrific. When 
you put together a team of people at the start of the 
year, then only a few months later can no longer 
afford to keep half of those staff, that was a very 
difficult time,” says Lee, who sold his first highly 

successful business, an e-commerce venture, in 
2006. 

“For those three years, 2008 to 2011, we heavily 
scaled back our growth plans as it was obvious we 
weren’t going to be doubling our turnover each 
year, we were running at a million miles an hour 
just to stand still. I suppose you could say it really 
instilled discipline into our business, and we are 
probably feeling the benefit of that now.” 

From such a tough start, Fairstone has more 
than weathered the storm, becoming one of the 
leading and most respected names in financial 
services. 

Its reputation for professional, transparent 
advice, coupled with its ambitious business plan 
– which saw it add six new businesses to the 
group last year, and plans to acquire a further 10 
throughout 2017 – has made it a new and exciting 
big player on the scene. 

“We do not make acquisitions for the sake of 
it – we buy good businesses and make them even 
better. The firms we bring into the group have 
experienced organic growth of over 15 percent 
year on year, so we genuinely help them to achieve 
the potential we see in them,” says Lee. 

“The growth of the business is something I am 
proud of, of course, but the biggest achievement 
for me personally so far with Fairstone is when 
in May last year we completed a new £25 million 
private equity round of investment and were able 
to cash out some of our early-stage shareholders. 
They got a good return on their capital, which was 
nice for us to be able to say thank you for their 
support in the early years. And to secure a new 
lead investor of that stature too, that will help us 
enormously in being able to achieve our potential 
for the next five to ten years.” 

Having been based in the North East since 
its inception, South Shields-born Lee is keen to 
reaffirm his commitment to the region, and unlike 
many, has no desire to uproot the business for the 
sake of having an HQ in London. 

“We are a national business based in the North 
East. We have a large office in the City, only half a 
mile from the Bank of England, where 75 people 
are based but we have the capacity to add another 

NO FEAR 
Having become one of the UK’s leading financial services businesses, Fairstone Group is on an 
ambitious path of continued growth. Deborah Busby speaks to chief executive Lee Hartley about 
the firm’s stellar growth, and why early setbacks and a fear of failure should not be a deterrent to 
succeeding in business 
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40 or 50, so that is a significant presence. Our 
senior management team is here in the North East, 
this is our hub of activity and it’s a great place to 
run a business,” says Lee, a Northumbria University 
graduate. 

“We have been received really well within the 
financial services sector. It’s almost that, because 
our head office isn’t in London, we come across as 
more trustworthy in that we haven’t been sucked 
into the way the City operates. You are seen as less 
abrasive, more honest and straightforward, and 

they are definitely values that we want to reinforce 
across the business.”

As one of the key figures in the financial services 
market, Lee - who counts golf, boxing and being 
a ‘Soccer Mom’ to his triathlete wife as preferred 
ways to spend his spare time – has learned 
many lessons over the years, but admits it is his 
early experiences that have probably shaped his 
approach the most. 

“When I was at university, I spent two and a half 
years putting together a business plan, I thought 
it was really strategic, a work of art. Only when I 
launched my first business did I realise it was a load 
of rubbish. I’ll never forget the stark realisation 
that you may know how to do something that is 
potentially very valuable, but unless you know 
how to reach your target market and know how 
to communicate the benefits you can bring, it’s 
worthless,” he says. 

“That was another harsh lesson, but one I’m 
pleased to have learned early in my career. The 
things I took from my first experiences in business 
have been invaluable as I have gone on.”

INTERVIEW  
Lee Hartley 

“The growth of the business 
is something I am proud 

of, of course, but the 
biggest achievement for 

me personally so far with 
Fairstone is when in May 
last year we completed a 
new £25 million private 

equity round of investment 
and were able to cash out 

some of our early-stage 
shareholders.” 

FAIRSTONE GROUP
www.fairstone.co.uk
@FairstoneGroup
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L E A D E R  P R O F I L E 

WHAT ARE THE KEY SKILLS/QUALITIES YOU 
NEED TO RUN A SUCCESSFUL BUSINESS? DO 
YOU THINK THESE CAN BE LEARNT? 
Enthusiasm, passion and financial astuteness are 
all essential qualities when running a business 
but, for me, the most important skill is to listen 
and learn. A sound knowledge and understanding 
of your business and the markets in which you 
operate is essential. When I took over Barbour in 
1968 following the sudden death of my husband, 
I worked in every department of Barbour to fully 
understand all aspects of the business. It was only 
then that I made changes based on a clear grasp of 
what needed to be done to take Barbour forward. 
I always asked questions and I never thought that 
I knew it all. I think this skill can be learnt but it 
requires maturity. 

HOW WOULD YOU DESCRIBE YOUR OWN 
MANAGEMENT STYLE? WHY DO YOU THINK 
IT’S SUCCESSFUL? 
I have always been a good listener and I’ve never 
assumed that I can do it all on my own. My 
management style has been to lead from the front 
but to surround myself with a strong management 
team – my current managing director, Steve Buck, 
has been with the company since 2000.  I also 
have strong financial acumen – I eschew debt 
and have always been careful to ensure that the 
business stays financially strong.

 WHAT’S THE WORST MISTAKE YOU CAN MAKE 
WHEN LEADING A BUSINESS? 
Not being decisive in your leadership and 
avoiding the tough decisions that every business 
has to make from time to time. It creates 
uncertainty.

HOW DO YOU GET THE BEST OUT OF YOUR 
STAFF? 
Barbour is a family business and even though we 
now have over 1000 staff worldwide, I pride myself 
on the fact that the company still has a family 
culture. Many of our employees have been with 
Barbour for over 20 years. 

I hold regular meetings with my senior 
management team and discuss openly the 
challenges and successes of the business and how 
we can continue to evolve and remain relevant 
to today’s consumers while still staying true to 
our heritage. I have always encouraged a culture 
of openness and discussion and our annual staff 
survey allows staff the opportunity to let us know 
what they think we are doing right and areas where 
we can improve. Our employees are at the heart of 
our business – my daughter Helen and I could not 
do it without them

WHICH BUSINESS LEADER HAVE YOU BEEN 
INFLUENCED BY AND WHY? 
Within the Barbour business, I always looked up to 
Nancy Barbour, my mother-in-law. Nancy had to 
come into the business when her husband Duncan 
Barbour went away to serve in the Second World 
War. She continued to work in the business after 
his early death in 1957 and was elected chairman in 
the 1960s, a position she held until her retirement 
in 1972. Nancy always championed women’s causes 
and encouraged women to fulfil their potential. 
In 2000 following her death, I set up the Nancy 
Barbour Award for women in her memory.

I also think the Queen is an excellent role model. 
During her reign she has shown strong leadership, 
diplomacy and a calm, measured approach to the 
challenges she has faced – all attributes that a good 
leader should have.

The Barbour story began in 1894 in South Shields when founder John Barbour began 
supplying oilskins and other garments to protect the growing community of sailors, fishermen 

and dockers. Today, Barbour remains a fifth generation family business. 
Under the leadership of chairman Dame Margaret Barbour, the company has grown into 

a global lifestyle brand, offering a wardrobe of stylish functional clothing for men, women 
and children inspired by the unique values of the British countryside. The iconic wax jackets 

continue to be made by hand in Barbour’s factory in South Shields. The proud holder of three 
Royal warrants, Barbour is sold in more than 40 countries worldwide. 

In 1999, Dame Margaret established The Women’s Fund with her daughter Helen, which 
supports women in Tyne & Wear and Northumberland. 

www.barbour.com

D A M E  M A R G A R E T 
B A R B O U R

C H A I R M A N  -  B A R B O U R
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Judith Doyle knows a thing or two 
about leadership. As principal and 
CEO of Gateshead College, one of 
only a few in the country to be rated 
‘outstanding’ by Ofsted, she has 

guided the organisation through a period of great 
change with the aim of helping students to become 
the most highly prized in the jobs market. 

The fact that the college is widely viewed as a 
top vocational training provider is proof of Judith’s 
strong leadership, with companies across a range 
of sectors now benefiting from talented students 
with the skills, attitude and attributes to make a 
positive difference to their business from day one 
of their employment.

Typically, however, she is quick to heap praise 
on her capable team of staff who share the values 
and ethos that she has instilled at the college since 
stepping into her current role in 2013. 

She says: “A good leader will make his or her 
staff feel involved and able to play a part in shaping 
the organisation’s future success. At Gateshead 
College, our management team ensure that 
everyone knows what their role is and how it fits 
with the wider goals of the business.

“We want staff at all levels within the business 
to demonstrate our core values – which include 
excellence, positivity and respect for others – as we 
all work towards the goal of ensuring our students 
have that all-important ‘employment edge’.

“In many respects, the CEO role is quite a 
generic one in that you need to demonstrate the 
same key attributes, regardless of the sector in 
which you operate. It’s vitally important to carry 
out the job with passion and purpose, whether 
you’re leading a growing engineering firm or 
a successful Further Education (FE) college. 
The people who work for you want to see that 
enthusiasm and absorb it, but they also want to 
buy into a clearly-defined vision with achievable 
end goals.  

Several other attributes make for a good MD 
or CEO, including a willingness to embrace 
innovative ideas, empathetic listening skills and 
the tenacity to see a complex job through to its 

conclusion. A cheerful disposition and a good 
sense of humour are also a must. 

Judith continues: “On my office wall there’s a 
quote from the American writer Mark Twain. It 
says: ‘Humour is the great thing, the saving thing. 
The minute it crops up, all of our irritations and 
resentments slip away and a sunny spirit takes 
their place.’

“I try to remember this on the most challenging 
days – and I’ve encountered a few of those in my 
current role. 

“In recent times, FE providers have had to adapt 
to several changes in Government policy and, in 
some cases, take difficult decisions to protect their 
business. It’s not just FE that has been affected; 
companies in other sectors have also faced major 
challenges and have had to change the way they 
operate to become more efficient, streamlined and 
productive.”

One of the biggest challenges for business 
leaders, says Judith, is to make sure they carry staff 
along with them on the journey. 

“Not everybody will buy into a new initiative 
or idea, at least not straight away, but they will 
be more prepared to do so if you listen to their 
concerns and show them that you care.” 

EDUCATION
Gateshead College

Judith Doyle, Gateshead College principal and CEO, discusses the importance of strong and 
effective leadership in North East businesses… 

PASSION WITH A PURPOSE

GATESHEAD COLLEGE 
www.gateshead.ac.uk

@gatesheadcoll
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“A good leader will make 
his or her staff feel involved 
and able to play a part in 
shaping the organisation’s 

future success.” 
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JUDITH ON THE ART 
OF LEADERSHIP

WHAT MAKES A GREAT LEADER?
Someone who can motivate and inspire 
people. Some MDs and CEOs struggle 
to delegate and try to do everything 
themselves. This generally doesn’t work, 
especially in larger organisations with 
dozens of staff. Getting the most out of 
your workforce – the greatest asset of 
any business – is the secret to unlocking 
success. 

WHAT KEY CHARACTERISTICS 
SHOULD THEY DISPLAY?
Passion with a purpose. People sometimes 
talk a good game but then don’t follow it 
up with actions that will make a positive 
difference or influence change. There’s a 
saying from Shakespeare’s Macbeth about 
sound and fury signifying nothing; in 
any line of business, words mean nothing 
unless they are converted into action. 

WHICH LEADER HAS INSPIRED YOU 
MOST? 
Barack Obama. He demonstrated great 
leadership against the odds in what is 
probably the most high-profile job in the 
world. 

WHO WOULD YOU LIKE TO SPEND AN 
EVENING WITH OVER DINNER?
I’ve met many inspirational people in my 
career so it’s difficult to pick just one. I 
have great admiration for anyone who has 
managed to turn around a company and 
transform its fortunes. That takes a high 
level of resilience and tenacity. 

WHAT THINGS SHOULD AN ASPIRING 
LEADER NOT DO? 
Don’t blame others when things go 
wrong. A good leader should always 
be accountable. It’s also important to 
demonstrate humility and humour, 
particularly when under pressure. Also, 
don’t carry on doing something if it’s not 
working. Be open to change.  

WHAT ARE THE KEY VALUES THAT 
SHOULD BE INSTILLED IN ALL STAFF?   
Integrity, professionalism, respect, 
humility and an insatiable desire to strive 
for excellence and improvement. A strong 
work ethic and willingness to engage with 
the local community is also a must. 

It’s often the small things that matter 
most. Judith makes a point of being visible 
at the college and personally meets all 
new staff at their induction sessions – a 
human touch that has been well received 
by the employees. For the last three years, 
she has also given all staff extra holiday 
at Christmas as a reward for contributing 
to the college’s outstanding performance 
during this period. 

Judith has become a high-profile figure 
in the business community too, by helping 
companies understand the implications of 
the new Apprenticeship Levy and sitting 
on boards and committees in prominent 
organisations such as the North East 
England Chamber of Commerce, North 
East Local Enterprise Partnership and 
NewcastleGateshead Initiative (NGI).  

Her willingness to be outward-facing 
and engage with the local community, 
businesses and policymakers has helped to 
boost the reputation of Gateshead College 
and transform it into the outstanding 
organisation it is today. 

“My parents taught me to work hard 
for something if it’s really worth having,” 
Judith says. “This attitude is prevalent in 
the North East, which is home to some 
inspirational people who are leading 
successful, growing businesses.

“The best companies don’t stand still 
or get complacent. At Gateshead College 
we constantly look at ways of improving 
so that we can deliver an even higher 
performance culture to benefit our 
students, staff and the businesses we work 
with.” 

EDUCATION
Gateshead College
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L E A D E R  P R O F I L E 

WHAT ARE THE KEY SKILLS/QUALITIES YOU NEED TO RUN 
A SUCCESSFUL BUSINESS? DO YOU THINK THESE CAN BE 
LEARNT? 
Passion, determination and a competitive spirit combined with a 
desire to both develop people and create something meaningful are 
crucial. A successful leader is one who can nurture these skills – so, 
undoubtedly, they can be learnt.

HOW WOULD YOU DESCRIBE YOUR OWN MANAGEMENT 
STYLE? WHY DO YOU THINK IT’S SUCCESSFUL? 
I aim to be open, direct and thoughtful. A successful management 
style is one that creates a fantastic place where people aspire to 
work; this is the main aim of the attributes I try to bring to my role.

 WHAT’S THE WORST MISTAKE YOU CAN MAKE WHEN 
LEADING A BUSINESS? 

Losing focus can be critical when leading a business; I believe a 
good leader always needs to a have a clear idea of the direction their 
organisation is heading and to broadcast this to colleagues.  

HOW DO YOU GET THE BEST OUT OF YOUR TEAM? 
We promote an excellent training programme with a clear purpose. 
It is also important to ensure that the skills they develop from this 
are allowed to flourish. To do this, we create the opportunity, space 
and autonomy to succeed.

WHICH BUSINESS LEADER HAVE YOU BEEN INFLUENCED BY 
AND WHY? 
I find inspiration in Ray Kelvin, the founder and CEO of British 
clothing brand Ted Baker. His blend of eccentricity and a people-
centric management style, together with exceptional attention to 
detail, have been influential in my career to date.

‘The Galleries’ is a 535,000 sq ft shopping centre in Washington, Tyne and Wear that welcomes around 250,000 visitors 
each week. In 2008, the 158,000 sq ft Galleries Retail Park opened adjacent to the centre with tenants including H&M, 

Next, New Look and M&S Food.
www.gallerieswashington.co.uk

D A V I D  M C N E E
C E N T R E  M A N A G E R  -  T H E  G A L L E R I E S  S H O P P I N G  C E N T R E
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Lucy Batley and Robert Brown founded 
the digital and creative agency JUMP 
in 2007. 

Celebrating its tenth anniversary this 
year, the agency has provided branding 

and design solutions to a range of businesses 
across the North East and beyond. 

Based at Milburn House on Dean Street in 
Newcastle since 2009, the team has grown steadily 
over the years to a group of 20, comprising a mix 
of designers, developers and support staff. 

The agency offers a range of services under one 
roof, including brand, design, web and digital, with 
the team delivering bespoke solutions to clients 
including National Trust, Newcastle University, 
NE1, People’s Theatre, Tyneside Cinema and 
Newcastle upon Tyne Hospitals NHS Foundation 
Trust.

Robert Brown, co-founder and managing 
director at JUMP, reflects: “We are delighted 
to have reached the ten-year milestone of our 
business. Being able to offer both creative and 
digital services in-house is something we feel has 
helped set JUMP apart from our competitors. We 
are fortunate to have a range of complementary 
skills sets in both designers and creatives who 
work collaboratively to bring together brilliant 
design and technology solutions for our client 
base. 

“We stick to a simple process of understanding 
and listening to the needs of our customers from 
the start then – put quite simply – for each project, 
we will design it, build it, launch it and support it, 
all under one roof.” 

Fellow co-founder and creative director Lucy 
Batley adds: “We have certainly come a long way 
in ten years since Rob and I met in our shared 
office space in Jesmond in 2007. At the time, 
we both had our own businesses, providing 
complementary services, with Rob involved in 
technology and me in design. We used to joke that 
there were only 12 steps between our two offices 
and within weeks of meeting we started working 
together, figuring that two heads were better than 
one. The rest is history and JUMP was born, aptly 
named to represent our journey in taking a leap 
of faith, but also highlighting our ambition to 
help our customers take a step up in their own 
businesses. 

“In our last three years, we have managed to 
double turnover, increase profitability by 50 per 
cent and our staff appointments by 30 per cent. 

“We now say that the five heads of our 
leadership team are better than one and we meet 
regularly to shape the future direction of JUMP for 
the next ten years. 

“Crucially, we have a strong customer base 
and loyal staff, without whom we could not have 
achieved what we have today.”  

Lucy and Robert also pride themselves on 
harnessing a strong culture of leadership and 
continued learning, encouraging development as a 
way of life for both themselves and their staff.  

Lucy adds: “We are strong believers that you 
should never stop learning and that at the heart 
of every good designer and developer should be 
someone who is curious. 

“As a team, we are passionate about promoting 
the importance of being inquisitive. We encourage 
our staff to be the best and to put themselves out 
there and learn as much as they can. 

“From development courses to simply absorbing 
the breadth of design and ideas that are around 
them every day, we encourage our staff to take it all 
in and bring that learning back into the business.” 

The ethos for learning, leading and sharing 
is highlighted in both Robert and Lucy’s 
commitment to being mentored themselves 
through a programme run by the North East LEP. 

In addition, both hold roles outside of JUMP. 
For Robert, this involves being director at the 
Three Rivers Learning Trust, based in Morpeth. 
Here, he works on strategy issues for the three 
academies that sit within its area of responsibility.

Lucy has recently been appointed ambassador 
for creative and digital for the Institute of Directors 
(IoD) regional committee. The position aims to 
help grow the profile of North East business and 
ensure it is represented within the IoD’s influential, 
national policy voice. She also wants to use her 
influence to encourage more women into the 
creative sector and help in the quest to retain 
much-needed talent within the North East. 

To support JUMP’s ongoing expansion, the team 
is taking on larger office space within Milburn 
House and will be looking to make a range of 
new appointments as it works to develop an even 
stronger foundation for the next ten years.

MEDIA
JUMP

The North East digital and design agency sights further growth as it celebrates its tenth anniversary 

HIGH TIMES FOR JUMP

JUMP
www.wesayhowhigh.com
@yousayjump
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A 
hotel group – which chose 
Newcastle for its first venue 
outside of its native North 
America – is eyeing further 
opportunities within the UK, 

backed by an eight-figure refinancing package.
Sandman Hotel Group, which developed the 

iconic Scottish & Newcastle headquarters in 
central Newcastle into the Sandman Signature 
hotel in 2011, has revealed it is looking at a 
number of sites across the country for further 
developments in the near future. 

The family-owned business, which is the leading 
hospitality group in its native Canada with more 
than 40 leisure venues across the country, is 
currently investing over £20 million in its third UK 
hotel in Aberdeen. 

The 218-room hotel is due to open in early 
2018, creating over 200 jobs, and marks another 
flagship development for Sandman as it introduces 
its brand into Scotland. The business also has a 
hotel in Gatwick, London. 

Mitch Gaglardi, director of Sandman and whose 
family have owned and run the business since 
establishing its first site over 40 years ago, says the 
huge success of its Newcastle hotel has been a key 
factor in the group’s ongoing UK expansion plans.

Since purchasing the Newcastle site in 2009, 
Sandman has been supported by law firm Sintons, 
and has recently secured refinancing from 
Allied Irish Bank (GB) to help it push on with its 
ambitions. 

Mitch says: “Our Aberdeen development is a 
serious investment and will be a legacy property 
for us, one that takes us into another new part 
of the UK. It is a large-scale development with 
extensive conference and banqueting facilities, but 
it will replicate the family-friendly atmosphere and 
great food, service and décor that we are known 
for throughout the group.  

“Our Newcastle hotel continues to be a huge 
success and was a great first step into the UK for 
us. It’s a fantastic city and it’s good to continue to 
work with specialists there.”

Newcastle law firm Sintons is Sandman’s long-
standing UK advisor, with commercial partner 
Christopher Welch and real estate partner Alok 
Loomba having acted for the business on a number 
of transactions since 2009. 

Jane Meikle, head of banking at Sintons, oversaw 
the recent refinancing from AIB (GB). 

Alok says: “This is another significant 
transaction we have completed for Sandman Hotel 
Group to help them further their ambitions within 
the UK. 

“Combining expertise from our banking, real 
estate, corporate and commercial and licensing 
teams, we are able to offer a full service to 
Sandman, who are a major international player 
on the leisure scene yet still retain the family-run 
ethos which has been such a major factor in their 
continued success.”

Chris Dixon, relationship manager from AIB 
(GB), adds: “Sandman Hotel Group brings a 
wealth of experience to the task of delivering their 
exciting plans for the North East and several other 
parts of Britain. 

“We are very pleased that our track record of 
meeting the complex banking needs of ambitious 
hotel and hospitality companies has led to an 
invitation to join the Sandman team on the next 
stage of their journey.” 

LAW
Sintons

The Canadian leisure group is to invest more than £20 million in a third UK hotel, with the help of 
Newcastle’s Sintons law firm and Allied Irish Bank (GB)

SANDMAN HOTEL GROUP EYES 
FURTHER UK GROWTH AFTER 
REFINANCING

SINTONS 
Photo, left to right: Jane Meikle 

(Sintons), Mitch Gaglardi 

(Sandman Hotel Group), 

Alok Loomba (Sintons) and 

Christopher Dixon (AIB (GB))

www.sintons.co.uk
@SintonsLaw
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As Park Electrical Distributors (Park) 
prepares to open its fifth branch in 
Durham and establish a London 
base, managing director Barry 
Wilkinson can be forgiven for 

reflecting on the early days of the business and the 
lessons learned over the years.

Park was launched in the garage of Barry’s home 
in County Durham in 1990. He had just one or two 
customers and little or no cash to inject into the 
venture. However, he had boundless energy and a 
steely determination to drive forward. 

Fast-forward to the present day and Park has 
navigated setbacks and challenges to achieve a 
turnover of £20 million with its sights set on a £30 
million turnover within the next five years.

With branches in Newcastle, Gateshead, 
Sunderland and Teesside, the business will expand 
its wholesale activities with a further branch in 
Durham this summer. In addition to wholesale, it 
has specialist divisions – lighting design, energy 
solutions, building technologies and industrial 
services. 

Employing 70 staff, Park prides itself on the 
long-term savings it can offer clients and on 
its environmental stewardship, having worked 
tirelessly to reduce the carbon footprint of its 
products by focussing on Light Emitting Diode 
(LED) technology.

Bradley O’Mahoney Public Relations is raising 
the profile of the business in line with its business 
plan and it has such a good story to tell. Park 
is forward-thinking in many ways, from the 
introduction of a hybrid electric vehicle fleet to 
providing truly innovative solutions to complex 
lighting projects in industrial and commercial 
environments. It also supplies state-of-the-art 
KNX functionality that allows total control and 
integration over lighting, visual, heating, blinds, 
CCTV and door communication.

The company has very strong core values based 
on openness and transparency, and builds deep 
relationships with staff, putting a huge emphasis 
on supporting their development throughout 
the business. These core values will form the 
foundation of the PR campaign. 

In 2003, with the business generating a turnover 

of about £7 million, Barry stepped back from 
day-to-day running of the business to focus on 
strategy. As a result, the turnover increased to £20 
million.

Barry says: “After initially looking externally, I 
realised the ideal people to move us forward were 
already here – loyal, long-serving employees who 
had the key skills required. 

“Our directors, Simon Mooney, Bridget Harold, 
Craig Hopwood and Ian Aitchinson, combine to 
make an exceptionally robust board of directors. 
They lead a mainly young, dedicated team of 
people, some of whom we fully expect will mould 
the future direction of the business and we actively 
encourage them to take on new roles and progress 
within the business.

“There is a tremendous amount happening 
this year. Having established only the second 
KNX Training Academy in the UK, where we run 
regular KNX certification courses for electricians 
who want to learn the technology and move into 
new markets, we are in the process of setting up a 
similar distribution and training centre in London. 
It is a very exciting prospect and has all been made 
possible by the dedication and commitment of the 
staff here in the North East.”

PUBLIC RELATIONS
Bradley O’Mahoney

Sarah O’Mahoney, account manager at Bradley O’Mahoney Public Relations, is assisting a business 
recognised as the largest independent electrical distributor in the North of England which has 
exciting growth plans

LOOKING TO THE FUTURE 

BRADLEY O’MAHONEY 
www.bradleyomahoney.co.uk
@BradleyOMahoney

PARK ELECTRICAL
DISTRIBUTORS
www.parkelectricaldistributors.
co.uk
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Muckle LLP has scooped the 
Property Law Firm of the Year 
award at the inaugural Insider 
North East Property Awards 2017.

The ceremony was held at 
the Marriott Hotel in Gosforth, where the North 
East’s leading independent law firm beat strong 
competition from other regional firms to win the 
award. 

The judges were particularly impressed 
with Muckle’s list of current clients and key 
regional projects, notably three of the largest 
redevelopment schemes in Newcastle – Science 
Central, the Stephenson Quarter and Newgate 
Centre. Science Central also triumphed in the Deal 
of the Year award.

Outside Newcastle, Muckle is involved in 
many other major projects across the North East. 
Significant developments include Sunderland’s 
inspirational Music, Arts and Culture quarter 
and Amethyst Homes’ extensive Regents Park 
regeneration near Durham.

The judges also commented on how Muckle has 
developed separate social housing and real estate 
litigation teams, significantly boosting the range of 
specialist expertise the firm now offers.

The property awards have been launched to 
recognise the excellence of the sector in the region 
and to reward the very best property companies, 

developments and deals over the last 12 months.
Jonathan Combe, partner and head of real estate 

at Muckle, collected the award on the night. 
He says: “It was an outstanding evening and we 

are all absolutely delighted with this prestigious 
award. 

“This certainly acknowledges our consistently 
high performance in a very competitive sector, 
despite the recent challenges the property market 
has faced since Brexit and potential economic 
uncertainty.”

Muckle’s real estate team (pictured) is ranked 
top for ‘Commercial Property’ by the UK’s leading 
legal directories – Chambers & Partners and 
the Legal 500. It has eight experienced partners 
and a growing number of skilled associates and 
solicitors. 

They work together in one office, on one 
floor, along with all the other specialist lawyers 
at Muckle. It’s a feature that the firm feels is 
crucial to maintaining its reputation as a highly-
responsive law firm, because communicating 
across departments is usually easier and quicker 
face-to-face.

Jonathan adds: “It’s our goal to be regarded 
as the law firm of choice in the North East for 
businesses, and we would like to place on record 
a very big thank you to all our clients and also our 
business partners for their continued support.”

LAW
Muckle LLP

The Newcastle law firm’s real estate team is recognised at the North East Property Awards

MUCKLE WINS PROPERTY LAW FIRM 
OF THE YEAR 2017

MUCKLE LLP 
www.muckle-llp.com
@MuckleLLP
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Does your to-do list have the things 
you like doing the most in your 
business at the top (usually the 
things you’re good at and why you 
started the business in the first 

place), followed by the things demanded of you by 
those who shout the loudest (usually your staff and 
customers)? 

Sound familiar? 
You’re not alone. But where on that list are the 
other things that you know need to be done? 
Things that promote your business growth; that 
protect you and encourage your team to develop?

Experience tells us that these critical jobs 
usually fall at the end of a to-do list and often 
never get addressed.

Are we right?
Sadly, there isn’t a manual for these things, which 
is a shame as it’s a myth that everyone who starts 
his or her own company is a natural entrepreneur. 

Most businesses exist because at one time 
somebody somewhere had a bright idea (either 
one of their own or one that originally belonged 
to someone else). They register themselves at 
Companies House and prepare to conquer the 
world.

And for a while, at least in many cases, it goes 
well. Because the truth is it’s intoxicating to be 
your own boss and to call the shots. 

But what happens if the intoxication begins to 
wear off, if growth starts to slow, and the initial 
thrill of going it alone begins to fade?

What if, instead of doing what you love, you 
find yourself doing all the things that you escaped 
the rat race to avoid? You sense the slow creep 
of stagnation that signals the terrifying fact that 
you’re falling out of love with your business?

Where do you turn to find the support you need 
to reignite that initial passion? How can you revive 
the thriving and successful company you dreamt of 
when you first opened that business bank account? 

The hard bits of running a business won’t 
simply go away, no matter how far you bury 
your head in the sand. And whiling away your 

evenings working on the areas where you feel most 
comfortable – so at least you can feel like you’re 
being productive – is not a long-term fix. It’s also 
the reason why many new businesses fail.

It doesn’t have to be this way. 
Everyone needs someone who can understand 
the worries and frustrations we feel; someone 
to whom we can tell the truth. Because when 
everything’s out in the open, we can resolve our 
problems. 

It’s the same in business.
At HiThrive, that’s what we do. We’re less of a 
business consultancy and more of a supportive, 
experienced and confidential ear. 

We won’t identify what’s wrong and then leave 
you to sort everything out on your own. Instead, 
we’ll stand by your side and work with you to 
remove the problems that stand in your way, 
so you can thrive and grow to reach your full 
potential.

We’re a registered NBSL provider, and we work 
in complete confidence with companies across the 
North East. So when you’re ready to look at the 
bottom of your to-do list, give us a call.

DEVELOPMENT 
HiThrive 

HiThrive offers business consultancy to small and medium-sized businesses, including growth, 
business turnaround and change management. Here, director Scott Rowland reveals how the 
company supports the leadership of business owners and empowers them to take control 

WHAT’S ON YOUR TO-DO 
LIST THIS WEEK?

HITHRIVE
hello@hithrive.co
0191 313 0040
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Tell us a bit about you...
Tom: As a Lincolnshire lad, my first 
experience of the North East was 
visiting Beamish Open Air Museum 
as a child. These days, I’m an adopted 

North Easterner with two young sons born and 
raised here. 
Caroline: I was brought up in Wiltshire and 
enjoyed horse-riding and being a free spirit in my 
early years. Working in my father’s business turned 
my career choice from wanting to run a riding 
school to being a lawyer. 

What do you like about working in the North 
East? 
C: I love the local, friendly feel you get in the 
North East. Also, Northumberland has the most 
beautiful coastline. When I first visited from 
London, I immediately fell in love with its unspoilt 
beauty, dark skies and clean air.
T: I agree. Within a relatively short journey 
you can travel from a vibrant city centre to the 
stunning countryside and coastline. The people of 
the North East also have a positive spirit and a ‘can 
do’ attitude.

When did you decide you wanted to work in law? 
T: After school I didn’t have a clear idea of what I 
wanted to do but I decided to do a law degree and 
completed my training contract. It wasn’t until I 
set foot in (what was then) Dickinson Dees that I 

really settled on law and haven’t looked back since!
C: I was the opposite. I knew from quite a 
young age that I wanted to work in law. From 
my mid-teens, I helped my businessman father 
and this gave me exposure to working in leisure 
and hospitality, property development and the 
retail sectors. I soon found out that the world of 
commerce was inextricably linked to law.

Why Bond Dickinson?
C: The people and the clients. It is a firm which 
is proud of its heritage in the North East but is a 
progressive firm with a strong focus on innovation 
and – being a technology lawyer – this excites me. 
T: When I moved to Newcastle to study law, I fell 
in love with the city. I knew I wanted to work for a 
firm that would offer me the greatest opportunity 
for growth and Bond Dickinson has certainly done 
that. 

What are your ambitions for the next 12 months?
T: My promotion demonstrates Bond Dickinson’s 
commitment to the residential development 
market and the North East generally. It is an 
extremely busy but often challenging time for 
our residential development clients and we will 
continue to see the growth of the Build to Rent 
sector.
C: It’s going to be a busy 12 months. I am a 
commercial lawyer and specialise in technology 
and data law. These two areas pretty much 
underpin everything we do, as we live in a world 
of connected systems and devices. With the 
introduction of the EU’s General Data Protection 
Regulation (GDPR) taking effect on 25 May 2018, 
now is a critical time for organisations to work 
towards compliance. 

Finally, what advice would you give to those 
seeking a legal career?
C: A career in law takes a high level of 
commitment and will demand a lot of you – but it’s 
very rewarding too. 
T: Don’t think about the law in isolation. Be 
curious and find out as much as you can about 
your clients, their businesses and the markets. 
Also, never forget that this is a people-focused 
business – a bit of personality and empathy can go 
a long way. 

LAW
Bond Dickinson

National law firm Bond Dickinson has recently announced three partner promotions, with two 
based at the Newcastle office. Tom Willows has been promoted to real estate partner and 
Caroline Churchill to commercial partner. They speak to North East Times

NEW PARTNERS AT BOND DICKINSON

BOND DICKINSON
www.bonddickinson.com
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Nowadays, the statement that ‘a 
woman’s place is in the home’ is met 
with the utmost disdain. 

Females have endured a hard-
fought battle over the last 100 years 

to secure equality in both a political sense and 
domestically. However, it seems the battle is still 
ongoing in the workplace, as Deloitte reports 
women represent only 12 per cent of seats on the 
world’s corporate boards.

While these figures make alarming reading, 
thankfully in the North East – and the UK as a 
whole – women are becoming more of the driving 
force behind some of our most high-profile 
companies. 

According to a survey carried out by The 
Recruitment and Employment Confederation 
(our governing body), in the UK, 34.8 per cent 
of women who work in business hold senior 
positions, a figure higher than the EU average of 
33 per cent. The rise of women in leadership roles 
goes even further in Fortune 500 companies, as a 
study conducted by Fortune states that currently 
27 companies on the list are led by women. By 
2018, it is predicted that more than five per cent of 
CEOs on the list will be women.  

A recent Financial Times study found that since 
2010, companies with women in their board room, 
delivered a 36 per cent better return than those 
without. Ultimately, this has led to better economic 
stability, a greater number of opportunities for 
job seekers, increased productivity and more 
development in the workplace. 

So, what is the cause of this shift? Is it down 
to attitude, skills or a mixture of both? It is 
thought that women have more effective ‘softer 
skills’ than men and therefore possess stronger 
communication and listening skills. In positions of 
leadership, these skills are essential when dealing 
with both customers and employees. Women 
are also recognised as having higher levels of 
emotional intelligence and are better equipped 
at building and fostering relationships, as well as 
resolving conflicts which, as we all know, do occur 
in the workplace. 

Evidence also indicates that a female’s strength 
is the ability to remain calm in times of crisis. 
High-level companies which advocate women as 
leaders have fared better in times of financial crisis 

– an issue we could face again with a hard Brexit 
expected in the coming years. 

Some of the most recognisable brands in the 
North East – including Virgin Money, Barbour, 
Ubisoft and Northumbrian Water – are led by 
women. 

My mother established Westray Recruitment 
Consultants back in 1990 and I’m extremely 
proud to be the next female leader of the business, 
in a region where there are so many strong and 
powerful businesswomen supporting each other 
and achieving amazing things. 

I’ve worked in my family business since the age 
of 16, but recruitment has been in my bones since 
birth. I grew up watching my mother work and 
always knew that a career in business was the way 
forward. 

One thing I realised was that to be successful 
in recruitment, you need to have a solid network 
of contacts. I had to step outside of my comfort 
zone and attend networking events and meetings 
with some of the region’s leading business men 
and women. Initially, I lacked self-confidence. I’d 
ask myself, ‘why would anyone want to speak to 
an inexperienced 21-year-old girl?’. But I soon 
realised that there is a ‘person’ behind any leader, 
and the North East has an exceptional business 
community all geared towards supporting and 
mentoring one another.

This is why I love that Westray’s roots are 
firmly planted in the North East. We have a 
thriving business community here that, despite 
the economic uncertainty surrounding Brexit, 
continues to do well and is attracting foreign direct 
investment, and I’m proud to be part of this.

RECRUITMENT 
Westray Recruitment Consultants

Ashleigh Wright began working within the family business, Westray Recruitment Consultants, 
when she was just 16 years old. Here, she reflects on her journey as a female in business

A WOMAN’S PLACE 

WESTRAY RECRUITMENT
www.westrayrecruitment.co.uk
@WestrayRecruit
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“One thing I realised was that to be successful 
you need to have a solid network of contacts. 
I have had to step outside of my comfort zone 
and attend networking events and meetings 
with some of the region’s leading business 

men and women.”
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High-profile couple George and 
Amal Clooney are expecting to 
hear the pitter patter of tiny feet 
this month. As a successful lawyer, 
Amal will be all too aware of the 

importance of planning for their children’s future. 
A significant factor that should not be overlooked 
is the appointment of a guardian in a will so that if 
anything unfortunate should happen, the children 
would be cared for by someone that the parents 
trust and believe can meet the children’s needs. 

 
Why do I need to appoint a guardian for my 
child?
The birth of a child often prompts parents to make 
a will to ensure that, should the worse happen to 
them, their child will benefit from their estate. 
While ensuring that your child will be financially 
secure, it is also extremely important to consider 
who you would want to appoint as their legal 
guardian in the event that there was no parent alive 
who could assume responsibility for them before 
they reach the age of 18 years old. 

If the worst does happen and there is no living 
parent, and no direction within your will, then it 
could fall to the family court to decide who would 
care of your child. 

This process can take months, and will not 
necessarily take into account your wishes and 
feelings. This can be easily avoidable by making 
due consideration when preparing your will.

 
What responsibilities will my appointed guardian 
have?
Appointing a guardian for your child in your will 
means that you are effectively granting that person 
the same parental rights as you had for your child. 
If something were to happen to you, this person 
can make decisions for your child as though they 
were the child’s natural parent, subject to no other 
person holding parental responsibility. These 
decisions can include where they go to school, 
where they live, what medical treatment they 
receive, and what social activities they take part in. 

A letter of wishes can be prepared to accompany 
the will to give guidance to your chosen guardian 
on how you would like your child to be raised in 
line with your own views and beliefs. 

A guardian does not have an obligation to 
support a child using their own finances, which 
is something that needs to be considered when 
choosing them. In your letter of wishes or your 
will you could advise how you wish the money 
from your estate to be used for your child. If your 
child’s appointed guardian is the same person 
chosen to look after the child’s inheritance in the 
will (the trustee) then this allows them immediate 
access to funds. It is worth noting that the trustee 
would only be able to use funds for the benefit of 
the child and not themselves.

 
How do I choose a guardian for my child?
Choosing a guardian for your child can be an 
extremely difficult decision and one that shouldn’t 
be taken likely. There are several considerations 
that need to be made when you make the decision. 
Firstly, consider your child’s feelings towards the 
person you are appointing as their guardian and 
the relationship that they have. You also need to 
consider whether your chosen guardian shares the 
same parenting style, values and beliefs as you. 
Finally, you need to be sure that your guardian has 
the time and energy to look after your child.

Once a decision is made, it is important 
to notify your intended guardian of their 
appointment and ensure that they are willing to act 
in this capacity. 

It is important that time and care is taken when 
choosing a guardian for your child. Choosing 
the right person will give you peace of mind that, 
should something happen to you, your child will 
be in good hands.

LAW
Gordon Brown Law Firm

Gordon Brown Law Firm LLP’s family and matrimonial partner, Simon Dakers, explains the 
importance of planning for your child’s future should the worst happen to you

APPOINTING A GUARDIAN 

GORDON BROWN 
LAW FIRM 
For more advice on making 

a will or any family matters, 

contact the GBLF team on:

0191 388 1778

info@gblf.co.uk  
www.gblf.co.uk

i



65

What is Godfrey Syrett? 
Godfrey Syrett is a 
manufacturer of furniture 
solutions for commercial, 
education and healthcare 

environments. Established in 1947, we are 
celebrating 70 years of manufacturing in the North 
East in 2017. 

How has the business developed?
Godfrey Syrett started life as a supplier of metal 
tube tables and chairs to a newly-formed NHS. 
Seven decades later, the NHS remains one of 
our biggest customers but the company has also 
expanded into new markets such as schools, 
universities, accommodation fit-outs and 
offices, supplying fitted and loose furniture for 
refurbishment and new-build projects. Though 
we are still based on the original manufacturing 
site in Killingworth, Godfrey Syrett also has a 
manufacturing facility in Langley Moor, and a 
state-of-the-art storage and distribution centre in 
Belmont, Durham.  

What sets you apart from your competitors?
Godfrey Syrett provides a ‘full service’ offering 
to the market, by which I mean that we manage 
the full supply process. From initial engagement 
with the customer, we work with them on their 
design – depending on the size of the project, we 
can offer design and space planning support for 
customers, to ensure they are getting the most out 
of their space. We then manufacture the items, 
install all furniture – right down to individual 
items like a replacement task chair – and remove 
any packaging. 

What market trends are you seeing at present? 
The biggest market trends we’re currently seeing 
are around the changing face of the workspace. 
More and more, companies are embracing 
working away from the desk and creating a 
relaxed, informal environment for their employees. 
Integrated electrics in soft seating is a great option 
for these breakout areas. We’re also seeing a lot 
of demand for wooden frame furniture – adding 
a natural accent to the workspace creates an 

instantly welcoming and comfortable ambience. 
What has been the company’s biggest challenge 
to date? 
The biggest challenge – as I am sure many 
manufacturing firms can relate to – is keeping up 
with rapidly-changing market developments. Our 
business has grown organically over the years and 
we have had to make some big investments in our 
machinery to keep up with demand.  For example, 
we’ve seen an explosion in the soft seating market, 
driven by the ‘agile working’ phenomenon. To 
ensure we could keep pace with the increasing 
demand, we’ve invested £250,000 in a state-of-
the-art fabric cutting and optimisation solution, as 
part of a recent £1 million investment programme. 
This machinery has helped us to improve our 
efficiencies by 33 per cent and deal with customer 
orders more efficiently. 

What do you see as your biggest leadership 
challenge going forward? 
The company has ambitious targets for growth; 
targeting £50 million turnover by 2020. To achieve 
this, we need to make some upgrades to our 
admin systems – a process we have already started. 
While adopting new systems can be challenging, 
the bonus is that we have recently augmented an 
already talented and passionate workforce with 
individuals who have significant experience in 
embedding new processes and procedures and can 
help us make further improvements. 

BUSINESS 
Godfrey Syrett

Mark Dixon, executive chairman at Godfrey Syrett, tells North East Times about business 
at the North Tyneside-based furniture manufacturer

FORWARDING THINKING 
FOR 70 YEARS 

GODFREY SYRETT
www.godfreysyrett.co.uk
@GodfreySyrett
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In the recently reported case of Owens v Owens, 
the Court of Appeal upheld the decision of a 
judge who made the original decision that Mrs 
Owens was not able to divorce Mr Owens. The 
allegations that she had made about Mr Owens’ 

behaviour were flimsy and fell short of what was 
necessary for the court to grant a divorce. 

Current divorce laws are almost 50 years old, 
dating back to 1969, and the person applying for 
a divorce has to prove that their marriage has 
irretrievably broken down because of one or more 
of the following reasons: 
• The other party has committed adultery
•  The other party has behaved in such a way that 

the applicant cannot reasonably be expected to 
live with them

•  The other party has deserted the applicant 
for a continuous period of at least two years 
immediately preceding the application

•  The couple have lived apart for a continuous 
period of at least two years immediately 
preceding the application and the responding 
party consents to the divorce 

•  The couple have lived apart for a continuous 
period of at least five years immediately 
preceding the application (where the responding 
party does not need to consent to the divorce)

Family lawyers recognise that the law is 
out of date and that a couple should be able to 
divorce before they have been separated for two 
years, without blaming the other, and increasing 
acrimony. 

Couples are stuck with the present law for now, 
but if they use the collaborative process, the parties 
and their lawyers can work together to reach 
agreements and often discussions take place to 
agree the wording of the allegations of blame in 
advance of the papers going to court. 

The person who is blamed has an input into 
the allegations made against them and can even 
suggest reasons to the other party where they 
believe they have behaved badly. When the 
applicant applies to the court, they know the other 
party has agreed to allow the divorce to proceed 
and, as long as there is some substance to the 
allegations, it is unlikely that the court would 
prevent the divorce from proceeding.  

Owens v Owens was not a collaborative case. Mr 
Owens took exception to the allegations that Mrs 
Owens made against him and he argued against 
them in court. The judge found that they were 
flimsy and refused Mrs Owens a divorce. If the 
couple had engaged in the collaborative process, 
the outcome may have been very different. 

The president of the family division of the court, 
Sir James Munby, was critical of the fact that the 
law is so out of date, but stated that as judges, their 
task is to state the law, not make the law. 

It is hoped that Parliament changes the law in 
the not too distant future. Meanwhile, couples 
would be well advised to use the collaborative 
process to avoid an outcome such as in the Owens’ 
case.

LAW
Hay & Kilner 

Nicola Matthews, partner and head of the family department and a qualified Collaborative lawyer 
at Hay & Kilner, explores why changes are needed in divorce law

IS IT TIME FOR REFORM OF 
DIVORCE LAW?

HAY KILNER
For further information, 

contact Nicola on 0191 232 

8345 or nicola.matthews@hay-

kilner.co.uk 

www.hay-kilner.co.uk
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Costco, the leading warehouse club, 
has opened an exclusive new petrol 
station for the business community*.

Jim Campbell, manager of the 
Costco site at Gateshead, is excited 

by this major new service for its members.
“As one of the world’s largest wholesalers, 

Costco has fantastic buying power which means 
we can offer high-class fuel at competitive rates. 

“In May, for example, we were able to offer 
unleaded petrol around 10p cheaper per litre than 
standard filling stations. This equates to substantial 
savings for those business people who travel 
widely to meet with customers and clients”

It’s not just the busy sales executive on the 
road who can benefit, as Jim explains: “The 
hugely-competitive pricing is also available for 
HGVs, which is good news for haulage and other 
distribution companies.” 

Jim is also particularly proud of the quality of 

the Kirkland Signature petrol that Costco offers, 
which claims to help reduces emissions, restore 
fuel economy, fight harmful deposits and improve 
performance.

“Our fuel is premium quality that helps deliver 
efficiency while protecting your engine and saving 
you money,” he says.  

Fuel is just one of many benefits of Costco 
membership for business people throughout the 
North East. 

“Costco is a cash and carry membership club 
bringing high-quality products at the lowest 
possible prices to business owners and executives,” 
Jim explains.

“You can join our club at a very reasonable 
price and take advantage of an enormous range of 
goods, including office equipment, computers and 
software.”

He continues: “We also find that businesses buy 
bulk food and drink purchases for client and staff 
events.”

Jim is also very proud of Costco and its impact 
on the North East: 

“We employ almost 200 people in Gateshead 
who help to deliver a first-class personal service. 

“We have members from Teesside to the 
Scottish Borders and it’s great to know we are 
helping people to save time, buying in bulk, and 
money by taking advantage of our prices.”

*members only

BUSINESS
Costco

Costco has launched a high value fuel offering for members 

FUELING LOCAL BUSINESS 

COSTCO
The fuel station is open 

Monday to Friday (6am-

9.30pm), Saturday (7am-8pm) 

and Sunday (8am to 6pm)

www.costco.co.uk
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HOW DO I BECOME A 
MEMBER? 

Executive Membership: 
The annual membership 
for Executive Trade 
Membership is £56+VAT 
(£67.20). This includes a 
complimentary card for 
your spouse or domestic 
partner.
Executive Trade members 
earn a two per cent reward 
on most purchases, up 
to a maximum of £500 
per year, and receive this 
in their annual notice to 
use against goods in the 
warehouse.  

Executive Individual 
Membership:
The Executive Individual 
Membership costs 
£62+VAT (£74.40), 
which also includes a 
complimentary card for 
your spouse or domestic 
partner. 
Executive Individuals earn 
a two per cent reward on 
most purchases, up to a 
maximum of £400 per 
year. This is received in the 
annual renewal notice to 
use in the warehouse.

For further details of 
membership, contact 
marketing109@costco.
co.uk
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Shout Digital has devised an in-house 
hub to allow its team members to take 
advantage of the necessary research 
and development time needed to help 
clients make a commercial success of 

the vast array of emerging technologies.
Shout founder and CEO Gary Boon wants to 

put the organisation at the front of the progression 
in fields such as artificial intelligence (AI), 
augmented reality (AR), virtual reality (VR) and 
iBeacons.

He reflects: “Allowing the team to commit 
proper research and development time to 
understand how to apply these technologies in 
ways that offer obvious commercial benefit to our 
clients is of vital importance. 

“Agencies similar to Shout, that deliver complex 
solutions, will need to master these fields if 
they are to stay relevant. The lines are blurring 
between what people might commonly perceive as 
being technological and digital solutions. Digital 
agencies have a fantastic opportunity to take 
ownership of these areas and consult their clients 

effectively and knowledgeably.”
Shout has recently developed a range of 

advanced software applications for clients in both 
the UK and US, including having developed a 
solution involving iBeacons for a Fortune 100 
company. Last month, the organisation announced 
it had opened an office in Philadelphia on the 
United States’ East Coast.

The development of the in-house technology 
hub will be free of client billing time and, Gary 
claims, will free up his team to think more 
expansively about the range of solutions at their 
fingertips. 

Gary, who studied for a PhD in artificial 
intelligence 15 years ago, adds: “The fact is these 
so-called emerging technologies have been around 
for many years, but it is only now that we’re 
starting to see compatible hardware that starts to 
make developments in AI or AR commercially 
viable.

“I’m keen to balance the research and 
development time alongside on-going client 
projects to delve deeply into these fields.”

MEDIA
Shout Digital 

A North East-based digital agency has created its own innovation hub

SHOUT DIGITAL UNVEILS 
IN-HOUSE R&D TECH HUB

SHOUT DIGITAL
www.shoutdigital.com
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‘Be nice to your kids… they’ll 
choose your nursing home’. I 
recently saw this on a greetings 
card. It’s designed for children 
to send to their parents as a joke 

and, admittedly, it did make me smile. But, being 
a private client solicitor, it also made me think 
about whether the kids will be able to make that 
decision. Will they be able to agree among each 
other and if they do agree, will the decision be one 
their parents will be happy with?

In 2015, the leading cause of death for both men 
and women over 80 years of age was dementia or 
Alzheimer’s disease. Dealing with a relative who 
has dementia is something that many families have 
to face.

Since 2007 it has been possible to create a health 
and welfare lasting power of attorney (LPA) which 
allows you to choose someone who will make 
personal decisions on your behalf, in the event that 
you lose mental capacity. 

A health and welfare LPA can only be used if 
you are unable to make decisions for yourself. So 
it isn’t about giving up control, it is about taking 
an opportunity to appoint someone you trust, 
directing them as to your wishes and providing 
them with authority to make decisions about your 
health and care for a time when you may be unable 
to do so yourself.

A health and welfare attorney can make 
decisions about where you will live and what care 
you will receive. They can ensure that your care 
meets your wishes and expectations. They can 
make decisions on day-to-day issues such as what 
you will eat, which dentist you will see, and who 
can visit you. You can also nominate your attorney 
to consent to or refuse life-sustaining treatment 
(such as being resuscitated). 

Modern families can be complicated. If you 
want someone who is not your legal next of kin 
to make decisions about your care (such as an 
unmarried partner) or you are worried that your 
children may not agree about care choices, it 
would be wise to appoint an attorney. 

A health and welfare LPA can make life easier 
for your relatives, directing them about your care 
wishes and expectations. Even if you lose capacity 

and are unable to tell them what you want, there 
is a record of your wishes. Without one, decisions 
could be made without your knowledge. 

Even if professionals are trying to act in your 
best interests they may unwittingly care for you in 
a way that is against your wishes. Only your legal 
next of kin will be consulted about decisions such 
as life-sustaining treatment. Social services may 
need to become involved in decisions as to where 
you should live and what care you should receive. 
If agreement cannot be reached, an application 
may need to be made to the Court of Protection, 
which can be time consuming and expensive. 

No one likes to think that they may lose capacity 
or need nursing care but with a health and welfare 
LPA, you have the re-assurance of knowing that if 
the worst happens you have chosen someone you 
trust to make decisions for you. 

LAW
Clarke Mairs

Rachel Swinburne is a specialist private client solicitor at Clarke Mairs. Here, she explains how 
appointing a health and welfare attorney can make decision making easier in later life

WHO’LL MAKE THE DECISIONS 
IF YOU CANNOT?

CLARKE MAIRS
Rachel Swinburne is a panel 

deputy for the Office of 

the Public Guardian, a fully 

qualified TEP (Trust and Estate 

Practitioner), a member of 

Solicitors for the Elderly and 

DBS checked to work with 

vulnerable adults. Contact her 

on:

rs@clarkemairs.com 
0191 245 4831
www.clarkemairs.com
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Hadrian School in Newcastle’s west 
end is undergoing a transformation 
as building work on a Rebound 
Therapy Centre is finally underway 
after a three-year quest to secure 

funding. 
The school caters for pupils aged two to 11 

years with a range of additional needs, including 
complex, severe learning difficulties and profound 
and multiple learning difficulties. 

The new centre will provide pupils with 
the facilities needed to enhance their learning 
experience while helping to improve their fitness 
and communication skills. 

Planning permission for a new sports facility 

at the school was granted in 2013 but it has taken 
until early this year for the school to gain sufficient 
funding from numerous sources and make a 
significant start to its Rebound Therapy and 
HEADS Training Centre project.

Local entrepreneur Rob Armstrong is one of 
the school’s main benefactors and it’s thanks to his 
generosity – along with the expertise and support 
from Building Surveyors Ltd, James Christopher 
Consulting, and many other local businesses – that 
the Rebound Therapy Centre is becoming a reality. 

Head teacher Christopher Rollings explains: 
“Rebound Therapy uses trampolines to provide 
therapeutic exercise and recreation for people with 
a wide range of special needs. 

CONSTRUCTION
JC Consulting/Building Surveyors Ltd

North East construction firms and a local entrepreneur are creating the UK’s first therapy centre 
of its kind at Hadrian School in Newcastle

WORK BEGINS ON THE UK’S FIRST 
BESPOKE REBOUND THERAPY 
CENTRE
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“These include participants who may have 
profound and complex learning difficulties, 
severe and moderate learning difficulties, 
motor coordination difficulties, dual sensory 
impairments or sensory processing difficulties.

“The therapy is used to facilitate movement; 
promote balance, relaxation and sensory 
integration; increase or decrease muscle tone; and 
improve fitness and communication skills – all 
of which are vital in providing pupils with an 
improved quality of life and sense of wellbeing. 

“This will be the first bespoke Rebound Therapy 
Training Centre in the UK and will be the base for 
our extensive HEADS Training offer. 

“Thanks to the amazing support of Rob, 
Building Surveyors Ltd, James Christopher 
Consulting, and other North East businesses, we’re 
able to offer our pupils this fantastic therapy that 
will improve their all-round wellbeing.”

Hadrian School opened in September 1999 
and has since established itself as an OFSTED 
outstanding school, winning many accolades such 
as Charter Mark, Governor Mark, Arts Mark Gold 
and Investors in Children, as well as attaining 
Financial Management Standard in Schools and 
the Eco Schools Green Flag Award.

Rob Armstrong has used his links to business 
and industries along with financial support to get 
the project moving. 

He says: “When you meet the amazing children 
at Hadrian, you know you want to help them in 
any way you can. We’re overjoyed that we’ve now 
broken ground after years of this facility being in 
the planning.”

Newcastle-based Building Surveyors Ltd is a 
leading multi-disciplinary chartered surveyors 
firm which offers a range of commercial and 
residential professional property services. The 
team is acting as lead designer, project manager, 
cost consultant and health and safety advisor on 
the project.  

Director Chris Jude says: “As a North East-based 
business, it gives us great pleasure to use our skills 
and expertise on projects such as this that will 
benefit our local communities. 

“The new centre is taking shape and we’re 
proud to be part of creating a facility that not 
only is the first of its kind in the UK, but will also 
undoubtedly enhance the learning experience and 
overall health and wellbeing of so many young 
people in our region. 

“We look forward to seeing the completion of 
the project and handing it over to the staff and 
pupils at Hadrian School to enjoy for many years 
to come.”

Craig Higgins, director at James Christopher 
Consulting, which completed the geo-

environmental assessment of the site as well as 
the civil and structural design, adds: “It’s nice to 
be in a position to help local children. There have 
been so many local businesses which have donated 
materials and/or services to this project. It really 
has been a case of construction coming together.”

Sue Lee, office manager at James Christopher 
Consulting, continues: “When you walk into 
Hadrian School for the first time, what strikes you 
is how calm and welcoming the building is. The 
next thing that occurs to you is how happy and 
relaxed the children are.  

“I first encountered Hadrian School when 
my own children were babies and part of local 
swimming group, Puddle Ducks. I drove from Low 
Fell to the west end of Newcastle every Tuesday 
evening to meet fellow ‘Puddle-Duckees’, to splash 

about in the fabulous facility of the lovely, warm 
hydrotherapy Hadrian Pool.    

“Eight years on and my children can swim 
and those precious visits to Hadrian School 
are a thing of the past. However, along with 
colleagues at James Christopher Consulting and 
Building Surveyors Ltd, I have the pleasure in 
being involved again with the school – albeit in a 
different context.”  

Christopher Rollings concludes: “We are so 
grateful to Rob and all the local businesses that 
have donated their time to this project which, 
when complete, will make a huge difference to a 
number of our pupils here at Hadrian.  

“We are all looking forward to the official 
opening in the summer; however we are still 
fundraising to ensure we can fill the new centre 
with our wish list of resources. Some of the events 
to look out for are our Summer Ball on Saturday 
June 24, at Hilton Hotel NewcastleGateshead, and 
family fun days at INTU Eldon Square from July 
1 to 2.

“Seven members of our staff will also be cycling 
from London to Brighton on September 17. 

“If readers of North East Times can support 
these events or can assist in any way at all, please 
do contact the school.” 

HADRIAN SCHOOL
www.hadrian.newcastle.sch.uk
admin@hadrian.newcastle.

sch.uk

JAMES CHRISTOPHER 
CONSULTING 
www.jc-consulting.net

BUILDING SURVEYORS 
LTD
www.buildingsurveyorsltd.
co.uk
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“This will be the first bespoke Rebound Therapy 
Training Centre in the UK and will be the base 

for our extensive HEADS Training offer” 
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COMMERCIAL PROPERTY - Feature

Welcome to our commercial property section. Each 
month North East Times features the latest news and 

views within this important sector such as transactions, 
development, valuations, asset management as well those 

from the wide range of other important professionals 
from planning through design to completion. When 

appropriate, we also focus on the wider issues affecting 
the North East region

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

in association with:

Commercial
Property



74

COMMERCIAL PROPERTY - News 

NORTH EAST

New North East property fund 
announced
A £10 million property fund to support smaller 
scale North East construction and property 
development projects is set to provide an 
important boost for the local industry

The idea for a fund to support the North East property industry has 
been conceived by FW Capital.

The investment company will manage the North East Property 
Fund, which is backed by Santander and the North East LEP and is 
held by NPF 2016 Ltd, a special purpose vehicle set up by directors 
Michael Smith and Geoff Hodgson.

The North East Property Fund has been created in response to 
strong demand from small and medium-sized (SME) construction 

and property development companies which are unable to access 
mainstream finance from traditional sources and it is hoped it will 
help kick-start development in smaller scale property ventures across 
the North East.

NEWCASTLE

Adderstone Group submits new plans 
for North Shore
Newcastle-based property development company Adderstone 
Group has submitted updated plans for North Shore, a proposed 
124 apartment and commercial scheme on a vacant brownfield site 
on Newcastle Quayside. The 1.5-acre site, located adjacent to St 

Ann’s Quay, would be one of the last to be developed on Newcastle’s 
Quayside. 

Working closely with the planners and Ryder Architecture, a 
stepped, landmark design comprising five towers, varying between 
10 and 16 floors, has been proposed as the optimum solution for this 
sensitive site.

The updated proposals, which were submitted last week, include 
122 two-bed, glass-fronted apartments, two one-bed apartments and 
a 423 sq. m. commercial unit on the ground floor. 

UK

Industrial properties setting industry 
pace
The RICS UK Commercial Market Survey for the first quarter 
has shown strength in the industrial property market, with 
growth in rents and capital values predicted to accelerate and 
industrial assets set to continue to outperform office and retail 
space. 

The survey revealed that 20 per cent more respondents reported a 
rise in demand across all of the region’s commercial property sectors 
during the first quarter of the year. The biggest demand was seen in 
the industrial market, with 34 per cent of respondents reporting an 
increase in enquiries for industrial space (up from 32 per cent in Q4 
2016). 

Demand for offices also increased in Q1 2017 with 17 per cent of 
respondents seeing a rise in enquiries for office space (up from 14 per 
cent in Q4 2016). However, demand for retail property fell, with only 
three per cent of respondents reporting an increase in enquiries.

Industrial space also performed the most strongly in terms of 
capital value expectations, with 40 per cent more respondents 
anticipating prices to rise over the next three months – the highest 

reading since Q1 2016. 
Given the demand and supply dynamics, rents are expected see 

the strongest growth in the industrial sector over the next 12 months, 
with 68 per cent of respondents anticipating a rise in rents for prime 
industrial property over the coming year. 

Rents for prime office space are also predicted to increase with 53 
per cent predicting a rise in rents for prime office space over the next 
12 months, while 32 per cent also anticipate a rise in rents for prime 
retail space. 

in association with:
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NEWCASTLE

McAlpine St Nicholas move
Naylors has secured a letting to one of the UK’s leading engineering 
and construction companies at St Nicholas Building in Newcastle.

Sir Robert McAlpine Ltd has signed a ten-year lease on an 8,095 sq 
ft suite within the landmark office building, which stands opposite St 
Nicholas Cathedral.

Naylors is currently project managing a £1 million capital 
investment project at the 64,175 sq ft building, which the firm says 
will make it one of the most attractive Grade A office spaces in the 
city centre.

NEWCASTLE

Women’s Aid moves into MEA House
MEA House, the five-storey, 27,000 sq ft office building in Ellison 
Place, Newcastle, has let a 1,362 sq ft office suite to Newcastle 
Women’s Aid, the Newcastle-based charity which provides specialist 
domestic abuse support services.

Ann Wynn, MEA Trust Director, says the building is now home 
to nearly 20 charities with Newcastle Women’s Aid the latest letting. 
“This is an important letting to a vital, local, charity,” she says.

Chris Pearson, partner at Gavin Black & Partners, which advises 
the MEA Trust, says: “We have seen an upturn in the level of 
enquiries recently and have another two suites in the building under 
offer. Without doubt, MEA House is the charity building in Newcastle 
providing affordable city centre space. It allows charities and 
community groups to gather strength from each other.”

NORTH SHIELDS 

Medical packaging company takes 
lease on North Tyneside
industrial unit
CRT Property Investments Ltd and its asset manager Blue Marble 
Asset Management (Blue Marble) have let a 37,000 sq ft industrial 
unit in North Tyneside.

Medical packaging company Nolato Jaycare has signed for a five-
year lease on Unit 1, New York Way, North Shields, NE27 0QF. 

The property was being marketed at a quoting rent of £170,000 per 
annum by Newcastle-based industrial agency HTA Real Estate and 
Cramlington-based MJM Commercial Property Consultants, which 
advised CRT Property Investments Ltd and Blue Marble.  

Unit 1, New York Way is a 37,700 sq ft detached, stand-alone, 
high-quality, modern industrial warehouse unit with two-storey 
offices, a secure fenced yard and 42 car parking spaces. It is located in 

a thriving commercial area close to Silverlink Retail Park and Cobalt 
Park and adjacent to the A19.

in association with:
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COMMERCIAL PROPERTY - Chris Dobson

Cushman & Wakefield held its annual 
Property Outlook presentation at Tyneside 
Cinema last month. The event discussed 
opportunities in the commercial property 
sector during a year marked by economic 
and political change. 

Elisabeth Troni, head of Europe, the 
Middle East and Africa (EMEA) Research 
& Insight, at Cushman & Wakefield began 
the event with a keynote presentation on the 
impact of Brexit on the real estate market. 

She revealed that the Newcastle logistics 
market tops Cushman & Wakefield’s Fair 
Value ranking, offering the best value for 
investors across UK regions and sectors. 

“The devaluation of Sterling and the 
expected boost to trade and FDI in the 
region means that the logistics market in 
the North East will be a ‘star performer’ for 
years to come,” said Elisabeth.

This was followed by a discussion on 
some of the key hot topics facing the 
property industry including the future of 
working and shopping trends against a 
backdrop of technological change. 

She said: “We predict that automation 
will have a larger impact on the future of 
UK work and jobs than Brexit. Cushman & 
Wakefield believe this will limit the impact 
of north shoring benefits to the North East 
but should drive growth in high skilled 
industries concentrated in city centres.”

Richard Turner, head of Investment at 
Cushman & Wakefield’s Newcastle office, 
discussed the outlook for the North East’s 

commercial property.  
In 2016 the North East market reflected 

the national picture as occupiers and 
investors sat tight in the lead up to the 
referendum and the following uncertainty 
once Brexit became a reality. 

After a difficult year in both occupational 
and investment markets, the presentation 
highlighted that 2017 has seen the start of 
a post-Brexit consensus as the key players 
get on with business in a market defined 
by under supply in the key industrial and 
office markets, and a real estate industry 

Cushman & Wakefield 
recently launched its Property 
Outlook for 2017 and beyond 

which indicates that, following 
a year of unprecedented 

economic and political 
change, the commercial 

property market in the North 
East has largely shrugged off 
the issue of Brexit. Specialist 

property writer Chris Dobson 
reports

North East 
property 

market bounces 
back after 

Brexit 

in association with:
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struggling to adapt to the pace of disruption 
in the retail sector.

Richard said: “While the current climate 
of uncertainty raises the risk of existential 
shock, we are confident that the solid 
underlying dynamics of the market shine 
through as its key drivers in the short to 
medium term.

“We expect a busy 12 months going 
forward, with rental growth in evidence 
in both industrial and Newcastle city 

centre office markets, and investor interest, 
including international capital, remaining 
strong.”

He added: “The region will continue to 
suffer from the marginal viability of new 
development, which will hold back the 
supply of much-needed new space and with 
it the regional economy. We feel that as in 
past cycles, brave developers who commit 
to providing space will be rewarded with 
strong tenant demand.”

in association with:
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Land, property and business advisors George F. White has opened a new office in Hoults Yard 
in order to support the growth of its commercial, planning and energy teams within urban 
environments. The group celebrated the expansion last month with fellow North East businesses 
at the extraordinary venue, The Secret Tower, where guests enjoyed a panoramic view of the city’s 
finest landmarks

GEORGE F. WHITE OFFICE OPENING 

EVENT
George F. White
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Paul Smith suit £524.99 
Hugo Boss three-piece suit £549.99
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T H E  B O Y S  O F  S U M M E R
Photography – Christopher Owens

Models – Jamie Yates & Jake Harris @ Tyne Tees Models

Location – Wynyard Hall

Production – Chloe Holmes

Video – Andrew Lowe

All Clothes – Psyche, Middlesbrough 

With thanks to, Beckie Andrews, Kelly Stobbs, Jessica Tucker & Christopher Percival
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Remus slim fit three-piece suit - jacket 
£189.99, waistcoat £69.99, trousers 
£89.99, and Psyche shirt £59.99



83

Two-piece slim fit navy £99.00, matching waistcoat £40.00, 
Psyche shirt £59.99

Paul Smith chinos £124.99, Paul Smith jacket £299.99, Paul Smith 
casual fit checked shirt £109.99
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Remus mix and match suit - jacket £199.99, 
waistcoat £69.99, trousers £94.99
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Paul Smith jacket £299.99, Paul Smith chinos £124.99, 
Paul Smith casual fit checked shirt £109.99

Ralph Lauren harrington jacket £174.99, 
Ralph Lauren crew neck t-shirt £44.99, Ralph Lauren chinos £114.99
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The role of the shopping centre in the age 
of ecommerce and ‘click and collect’ is 
much debated, but recent innovations 
and initiatives at The Galleries Shopping 
Centre in Washington have demonstrated 

how centres can be reinvigorated as the lifeblood of 
communities. 

Advances in environmental efficiency and a growing 
emphasis on social cohesion are central to recent 
developments at the centre.

The scale of the improvements to sustainability at The 
Galleries has helped put the centre at the forefront of 
technology-led environmentalism in the UK. It is thought 
that the installation of 1,317 photovoltaic panels or solar 
cells, covering 41,000 sq ft (the size of a professional 
football pitch) is the largest such array at any British 
shopping centre and is estimated to generate 315,000 
kWh of electricity – enough energy to power 68 UK 
households for a year. 

M&G Real Estate has invested significantly to make the 
project happen. 

On the standout environmental benefits of the panels, 
David McNee, centre manager of The Galleries, says: 
“The installation sits on an unused part of the roof, 
greatly reducing the demand for energy from carbon-
emitting sources and preventing the creation of 165 
tonnes of CO2 annually.” 

Sustainability is well embedded in M&G Real 
Estate’s investment approach and a dedicated in-
house Responsible Property Investment Team drives 
improvements throughout the UK and globally across its 
£27 billion property portfolio. 

The successful implementation of this project at The 
Galleries is another example of its industry-leading 
approach and the team is now considering similar 
schemes elsewhere. 

David continues: “In addition to long-term advances 
such as this visionary solar panel system, The Galleries 
has also invested in creating an inclusive environment for 
its customers. A good example is the recent development 
of a Changing Places facility, which caters for the needs of 
people with severe disabilities.” 

While the provision of accessible toilet facilities is a 
legal requirement across public and private buildings, 
a Changing Places bathroom provides a safer and more 

comfortable environment for shoppers with conditions 
such as motor neurone disease and cerebral palsy. 

Chris Poole, an asset manager at M&G Real Estate, 
who is responsible for The Galleries, reveals that, as part 
of its commitment to the local community, 
M&G Real Estate is determined to ensure its 
facilities are available to all in Washington 
and the surrounding area.

As a recent example, The Galleries hosted 
a Brunch Club with charity Age UK before 
Christmas, inviting elderly people living 
without close friends or family to the centre to meet and 
chat over free breakfast and a hot drink. By providing free 
public transport to the centre, elderly customers who may 
find it difficult to travel alone were able to attend.

Chris says: “It is important to ensure the facilities we 
provide at The Galleries allow it to remain the hub of the 
local community. It can serve as a prime example to retail 
districts around the UK on how they can create a pleasant 
and sustainable environment to shop and socialise in.”      

Sustainability and inclusivity are key drivers for The Galleries Shopping Centre in Washington

THE FUTURE OF 
SHOPPING CENTRES

LEISURE - The Galleries Shopping Centre 

THE GALLERIES 
SHOPPING CENTRE
www.gallerieswashington.co.uk   
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The best description I can give for 
leadership in football is that it’s very 
transactional. 

Win and you may get the bonus of an 
extra day off and a happy manager. Lose 

and you’re faced with extra training, a moody manager 
and restricted days off. 

Perhaps then, it’s no wonder that this short-
term (win the next game) focus results in a volatile 
environment with a high turnover of personnel.

Managers I played under ranged from motivators 
like Kevin Keegan – an authentic and inspirational 
figure, and a great speaker who could find the words 
to motivate anyone - to Ruud Gullit, who was another 
great player but had real issues as a young, relatively 
inexperienced manger in trying to man-manage 
some big characters. It was his failure to do this that 
ultimately cost him his job at Newcastle.

The late, great Sir Bobby Robson was by far the best 
all-round example of the art of man-management. On 
his first few days in the role, he had ten-minute one-
to-ones with every player. In these meetings he was 
sussing out their character and probing to see if they 
needed an arm round their shoulder or a kick up the 
backside.

He was the only manager I ever saw do this in my 23 
years as a player.

Sir Bobby was also very ‘hands on’. He was 
everywhere! He would be in the gym doing the sit-ups 
and supervising, conducting the warm-ups and he 
would regularly come into the players’ room. It was this 
attention to detail and interest in his players that helped 
him succeed in his managerial career.

Getting to know the individual is the key to 
leadership and management for me. 

Steve Bruce used to say: “I’ll treat you all fairly but I 
can’t treat you all equally.”

You often hear in football that someone is a good 
coach but not a manager, or vice versa, and this makes 
perfect sense to me.

A good coach can deliver a quality training session 

packed full of technical information but how it’s 
delivered is the key. A lack of rapport or relationship 
with your players means the impact is mostly wasted.

In my opinion, a manager who creates a relationship 
with his players – even if they lack technical 
information – will always be more successful in getting 
the best out of the team. 

The increasing use of a sporting director can also 
significantly reduce the demands on managers in the 
modern game.

A sporting director can remove the responsibility 
of recruitment of the best staff within budget, the 
scouting and recruitment of players, the academy 
training and the medical/sports science needs. 

They can create a culture to support the identity 
of the football club from top to bottom.

This frees up a manager to concentrate on the very 
difficult role of coaching and leading a high-performing 
sporting organisation – especially given the ever-
increasing demands from the press and social media.

If you look at the most successful leaders in sport, 
such as Sir Clive Woodward and Sir Alex Ferguson, 
they had the same qualities: an incredible attention to 
detail, excellent man-management skills and very high 
standards of authentic leadership.

Former Newcastle United and Sunderland AFC player Steve Harper looks at leadership in sport and reflects on the 
style of some of the managers and coaches he’s played under 

LEADERS IN SPORT: WHAT 
WORKS AND WHAT DOESN’T?

SPORT  - Steve Harper 

STEVE HARPER
www.myoddballs.com
@steveharper37
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Alison Cowie travels to Blanchland to sample the lunchtime offering at the historic Lord Crewe Arms 

BUSINESS LUNCH: LORD CREWE 
ARMS HOTEL, BLANCHLAND

BUSINESS LUNCH - Lord Crewe Arms Hotel

Asking people to travel almost 
an hour (from Newcastle) for a 
business lunch may seem a little 
strange, but the historic Lord Crewe 
Arms Hotel in Blanchland has 

plenty to justify the journey. 
Originally built as an Abbot’s lodge for the 

village’s abbey – which dates back to 1165 – the 
hotel is crammed full of Medieval history and 
charm.

On the lunchtime my two colleagues and I 
visited the Lord Crewe Arms we were given a 
whistle-stop tour of the public spaces.

These included The Hilyard, an atmospheric 
dining space with enormous stone fireplace, 
The Derwent snug with exposed beams and 
candlelight, the stone vaulted bar known as The 
Crypt, complete with coats of arms, and The 

Bishops Dining Room with elegant furnishing, 
plaid cushions and a selection of antlers adorning 
the walls. 

At lunchtime, the hotel offers a menu of 
traditional hearty fayre combined with some 
lighter, more refined dishes. 

Over the course of our lunchtime experience, my 
party and I feasted on beautifully-cooked scallops, 
rich chicken liver pâté and a delightful asparagus 
and broad bean tart, followed by a well-executed 
chicken schnitzel with a tangy tomato and red 
onion relish, a succulent hot pork sandwich and a 
gourmet burger served with chips. 

My colleagues also rounded off their meals with 
an indulgent chocolate brownie and a luxurious 
rich pudding with summer berries, while I opted 
for a double espresso. 

Admittedly, the dishes didn’t demonstrate the 
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most complex cooking techniques but their 
simplicity meant that the quality of the 
ingredients really shone through. 

This, combined with friendly and 
attentive service from staff throughout, 
provided us with a very pleasurable dining 
experience. 

After our meal, manager David showed 
us the latest addition to the hotel, which had 
opened just the week before. 

The Gatehouse, located across the road 
from the hotel, is a unique events space 
that combines an informal sitting room and 
versatile meeting space with a beautiful and 
well-equipped open kitchen, where up to 
eight people can sit and watch a culinary 
treat being whipped up in front of them.

The idea, David tells us, is that the space 
can be hired for a range of occasions – 
from private dinner parties and cookery 
demonstrations to business meetings, 
strategy days and even product launches. 

I could really see the benefit of hosting 
an event at The Gatehouse, especially as the 
North East business fraternity searches for 
somewhere different and away from city 
life to discuss company plans. However, if 
this isn’t what you’re after then the hotel has 
plenty of history and charm to make a trip 
to Blanchland well worth it. 

LORD CREWE ARMS 
HOTEL
www.
lordcrewearmsblanchland.
co.uk
@Lord_Crewe_Arms
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Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

ALBUM: OK-
NOTOK
It’s hard to believe 
but it’s 20 years 
since Radiohead 
released the critically 
acclaimed OK 
Computer. To mark 
the anniversary, the 
band are reissuing 
the album, featuring 
three unreleased 
tracks and eight 
B-sides. OKNOTOK 
will also be available in a boxed set (£100) including three 12-
inch vinyl records, a book of artwork, a compilation of Thom 
Yorke’s notes and even a cassette mix tape from session 
archives.
Out June 23
www.oknotok.co.uk

TV: WIMBLEDON
The new lid for No.1 Court won’t be finished until 2019 so here’s 
hoping for clear skies over SW19 next month. The women’s 
competition has been blown open now that Serena Williams is 
expecting, and British hopefuls like Heather Watson (pictured) will 
no doubt be doing their best to make the most of her absence. 
The total prize money this year is a heady £31.6m – a 12.5 per cent 
increase on last year’s £28.1m.
July 3-16
www.wimbledon.com

BOOK: BELIEVE ME
Whether you enjoy his 
comedy or not, Eddie Izzard 
showed remarkable tenacity 
in completing 27 marathons 
in 27 days in 2016 and this 
memoir promises to give 
an insight into where that 
tenacity comes from. Losing 
his mother at the age of six, 
Eddie’s life story moves from 
Yemen, to Northern Ireland, 
to England, Wales, Europe 
and America – all told 
with his trademark surreal 
humour.
Out June 15
www.penguin.co.uk

DVD: HIDDEN FIGURES
Based on the book of the same name by Margot Lee 
Shetterly, Hidden Figures follows the black women 
mathematicians whose role in the space race was previously 
untold. Amid the injustice of segregation, some of America’s 
brightest minds were confined to teaching jobs until the 
demands of the Second World War called them into service 
for NASA. Starring Taraji P Henson, Octavia Spencer and 
Janelle Monáe.
Out July 3
www.foxmovies.com

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

MUSIC FESTIVAL: SOUTH TYNESIDE
There’ll be three whole months of free live 
music and entertainment at South Shields 
seafront this summer. Highlights include music 
at the Sandhaven Amphitheatre on Thursday 
and Saturday evenings in June, brass bands on 
Sunday afternoons throughout the summer, the 
Summer Parade on July 1, Proms in the Park 
at South Marine Park on July 2, and concerts 
at Bents Park featuring KT Tunstall (pictured), 
Busted, and Sister Sledge.
June 1-September 2
www.southtynesidefestival.co.uk

LITERARY FESTIVAL: WRITE
The inaugural WRITE Festival will 
see a wealth of local and national 
talent coming together to celebrate 
writing in all its forms. The packed 
programme includes workshops 
on getting published and creative 
writing, comedy, children’s activities 
and author’s talks with the likes of 
comedian Jason Cook (pictured), 
stand-up poet Kate Fox and Sunday 
Times bestselling author Mark 
Billingham.
June 21-25
www.theworduk.org

DANCE: M¡LONGA
Sidi Larbi Cherkaoui 
is the man behind 
Beyoncé’s striking 
routine at the 2017 
Grammy Awards. He’s 
also choreographed 
this celebration of the 
art of tango, fusing 
traditional influences 
and contemporary 
dance to create a 
show that immerses 
the audience in the heat of Argentinian streets and this 
seductive style of dancing. M¡longa is coming to Newcastle’s 
Theatre Royal for two nights only.
June 16 & 17
www.theatreroyal.co.uk

EXHIBITION: TOKYO TO THE TEES
The Dorman Museum is home to an impressive collection of pieces 
by Christopher Dresser, an artistic pioneer of the industrial age who 
used modern methods to produce affordable items – from clocks to 
chairs. A new exhibition starts this month, commemorating the 140th 
anniversary of Dresser’s visit to Japan and recalling the commercial 
and cultural links between Teesside and the Far East.
From June 3
www.dormanmuseum.co.uk

ARTS - Culture out
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Cookery student Juliana Igbinedion is a chef at Enfields Kitchen, the commercial dining room located 
at Gateshead College. Here is a mouth-watering dish that is typical of its offering

RECIPE OF THE MONTH - Enfields Kitchen 

ENFIELDS KITCHEN 
Gateshead College, Baltic Business Quarter, 

Quarryfield Road, Gateshead, 
NE8 3BE

Opening times: Tues, Wed, Fri (12pm-2pm) and Thurs 
(6pm-9pm)

0191 490 2457   |  0191 490 4629

Sun-dried tomato and Manchego cheese-
filled ballotine of chicken with sweet 

potato mash, wild mushroom ragout and 
lemon reduction sauce

Method:
•  Bring half a large saucepan of water to the boil. Add a dash of salt and the sweet potato. 
•  Cover the pan and simmer for 10-12 minutes. Drain and pass the sweet potatoe through a 

ricer or sieve, add seasoning, a dash of double cream and butter to taste. Set aside. 
•  Place each chicken breast between sheets of cling film. Flatten with a rolling pin or meat 

mallet until approximately 2cm thick. Season with salt and freshly-ground black pepper and 
refrigerate until required.

•  Blend the sun-dried tomatoes until the texture is smooth. Add the finely-grated Manchego 
cheese to form a paste, add chopped basil and thyme.

•  Line a large piece of cling film with overlapping Parma ham. Place the chicken breast in the 
centre and spoon two tablespoons of the sun-dried tomato paste over the top. 

•  Using the cling film, roll each chicken breast in to a cylinder shape.
•  Secure the ends by knotting the film tightly, tying the two ends together so a lifting handle 

is created. 
• Repeat this process for each chicken breast.
•  Pierce the cling film in a few places then place the wrapped chicken breasts in a pan with 

800ml of chicken stock and simmer for approximately 35 minutes. 
•  When cooked through, remove the chicken breasts from the stock using the handles and put 

to one side.
•  For the ragout, heat the oil in a frying pan and add the shallots. Fry gently until soft, then 

add the mushrooms and garlic and stir well. Add 100ml red wine and simmer until reduced 
by half.

•  Add 150ml of double cream and reduce to the required consistency. Season to taste with sea 
salt and  cayenne pepper. Set aside.

•  For the lemon reduction sauce, heat 1 tbsp of olive oil and fry shallots over a medium heat 
until they have become soft but not brown. 

• Add lemon juice and 100ml dry white wine. Simmer until the liquid has reduced by half. 
•  Reduce the heat and stir in cream fraiche, thyme and 1tbsp of double cream. Season to taste. 
•  To serve, remove the cling film from the chicken breasts and gently brown with butter and 

1tbsp of oil reserved from the sun-dried tomatoes.
•  Warm the mushroom ragout and the sauce and gently warm the sweet potato mash, adding 

a little cream.
• Glaze vegetables in butter and season.
• Slice the chicken breast and arrange ingredients on a warm serving plate. 

Ingredients:
4 chicken breasts (de-boned and skin removed)

150g drained sun-dried tomatoes (reserve 1 tbsp of oil)
100g Manchego cheese (finely grated)

3 banana shallots (finely chopped)
3 medium-sized sweet potatoes (peeled and diced) 

12 slices Parma ham
250g wild mushrooms (sliced)

800ml hot chicken stock
70g butter

1 garlic clove (finely chopped)
1 tsp basil (chopped) 

1½ tsp thyme (finely chopped)
2 tbsp olive oil

100ml red wine
100ml dry white wine

200g creme fraiche
Approx 200ml double cream

½  lemon (juiced)
Salt and freshly-ground black pepper

Sea salt
Cayenne pepper

To serve:
A selection of vegetables. We suggest blanched mini 

florets of broccoli, macedoine of carrot, swede and 
asparagus.
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A new lighter, faster RS 5 coupé with exceptional specification has joined the Audi range 

THE ALL-NEW AUDI RS 5 
COUPÉ MAKES A SPLASH

MOTORS  - Audi RS 5 Coupé

Precision shares equal billing with power 
in the all-new Audi RS 5 Coupé and 
this is particularly true of UK-bound 
examples which benefit from an 
enhanced specification, bringing the 

pin-sharp clarity of the Audi Virtual Cockpit and 
the optimal handling adjustability delivered by the 
Audi sport differential as standard. 

The new high-performance, high-technology 
coupé with its advanced new 450PS V6 biturbo TFSI 
is available to order now, priced from £62,900 OTR. 

With 600 Nm (442.5 lb-ft) of torque, the new 
2.9-litre V6 holds a 170Nm advantage over its 
naturally aspirated predecessor. The top model in 

the A5 family sprints from 0 to 62mph in just 3.9 
seconds and with the optional dynamic package 
reaches a top speed of 174mph. 

Two turbochargers positioned centrally between 
the cylinder banks guarantee exceptional response 
throughout the rev range, and combustion 
technology employing the B-cycle process with 
central direct injection ushers in a new level of 
efficiency for an RS model. Aided by a 60kg overall 
weight reduction versus the outgoing car, the V6 
biturbo is capable of up to 32.5mpg combined, 
corresponding to 197 grams of CO2 per km – an 
efficiency gain of 17 per cent over the previous 
model. 

The biturbo’s copious power is managed by the 
eight-speed tiptronic transmission with optimised 
shift times and by the reworked five-link front 
and all-new five-link rear RS-specific suspension, 
which is of course supported by quattro permanent 
all-wheel drive. The centre differential-based system 
distributes drive forces in a 40:60 front-to-rear ratio 
favouring dynamic handling with optimal traction, 
and in UK specification models is augmented by 
the quattro sport differential, which also apportions 
torque optimally between the rear wheels to 
promote even greater handling adjustability.
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For the most committed drivers, Audi Sport also 
offers optional RS sport suspension with Dynamic 
Ride Control (DRC), ceramic brakes and dynamic 
steering with RS-specific tuning. 

Pronounced air intakes, gaping oval exhaust 
tailpipes, quattro blisters complementing widened 
wheel arches, and an exclusive honeycomb design 
for the single frame grille are among the features 
that render the elegantly updated A5 body fit to bear 
the RS badge. 

In this latest model, the look can also be further 
enhanced by new features such as a full carbon roof 
and by bundled appearance packs that accentuate 
the sill strips, mirror cappings and diffuser insert. 

The standard LED headlamps with their dynamic 
scrolling indicators can also be upgraded to Matrix 
LED units capable of intelligently diverting their 
high beam around oncoming and leading traffic for 
maximum illumination, and for maximum visual 
impact the sizeable 19-inch alloy wheels can also be 
upgraded to a 20-inch design.  

Defining features also abound in the upscale 
and lavishly-appointed interior. Fine Nappa 
leather-upholstered RS sport seats position the 
driver perfectly in relation to the flat-bottomed 
multifunction sport steering wheel and the tiptronic 
selector lever with its RS insignia. 

When the start button is pressed, the 
exceptionally sharp and richly detailed graphics 

of the RS-specific, fully digital Audi Virtual 
Cockpit come to life. This standard feature of 
UK RS 5 models features a customisable display 
incorporating special RS screens which provide 
information on tyre pressure, torque and g-forces. 

The list of driver assistants that feature as 
standard also includes the Audi side assist blindspot 
monitoring system, Audi hill hold assist and the 
Audi drive select adaptive dynamics system, offering 
fine-tuning of engine response, transmission 
shift points, steering weighting and the operating 
characteristics of the quattro system and sport 
differential. 

On the infotainment front, the RS 5 Coupé comes 
equipped as standard with the Audi Smartphone 
Interface, bringing Apple Carplay and Android 
Auto on board, and with MMI navigation plus with 
MMI touch, which now also includes LTE internet 
connectivity as part of the Audi connect package. 
Thanks to the embedded Audi connect SIM, the flat 
rate data package for the connect services, including 
Europe-wide roaming, is free of charge for three 
years. 

Further high-end technologies, including a 
head-up display and as many as 30 driver assistance 
systems, are available from the options list to help 
the RS 5 remove even more layers of stress from 
every journey and leave drivers free to immerse 
themselves as fully as possible in the performance.

AUDI RS 5 COUPÉ
www.audi.co.uk
@AudiUK
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…asks North East Times’ health and fitness correspondent, Katie Bulmer Cooke

WHAT MAKES A GREAT FITNESS LEADER? 

HEALTH & FITNESS - Katie Bulmer-Cooke 

With this issue shining a light 
on leadership, I’ve decided 
to look at what makes 
a great fitness leader. In 
other words, when it comes 

to sourcing the best trainer, what should you 
really be looking for? 

The fitness market is a busy one and choosing 
your perfect personal trainer can be difficult. 

To help you make the right choice, here is my 
guide to finding a true fitness leader. 

1. Dedicated 
Those leading the way in fitness should be fully 
immersed in CPD (Continuing Professional 
Development). They should be regularly updating 
their training by taking part in online courses, 
attending workshops and furthering their fitness 
education. Don’t be afraid to ask your would-be 
trainer which courses they have attended this 
year. 

2. Inquisitive 
A truly great trainer will be very inquisitive when 
it comes to finding out about you. They should be 
asking about your lifestyle and what your goals 
are rather than telling you about themselves, how 
they like to keep fit and what they eat. They will 
understand that everyone is different and fitness 
is not a ‘one-size-fits-all’ world. Just because they 

love to eat chicken and broccoli morning, noon 
and night, it doesn’t mean you have to as well. A 
great fitness leader will never be a dictator!

3. Inspirational
Your coach should be leading a fitness-filled life 
and most certainly be leading by example. Now 
I’m not suggesting that they must live and breathe 
protein shakes and Pilates; they are human too 
and will enjoy the odd pizza washed down with 
a gin and tonic. But on the whole they should be 
the epitome of health and fitness, and a positive 
role model for the industry.

4. Successful 
Your new fitness friend should also have led 
others, like you, to their goals. Again, don’t be 
afraid to ask about their success stories from 
previous clients. They should be able to show 
you hard and fast evidence of the achievements 
that others like you have made. This can come 
in many forms, such as photographs, video 
testimonials and written accounts. But for the 
ultimate seal of approval, have a chat with others 
who have enlisted the services of your trainer-to-
be to find out the nitty gritty details. 

When you find the right leader in the world 
of fitness, together you can be unstoppable and 
certain of achieving your health and fitness goals. 
Good luck.

KATIE BULMER-COOKE
Katie Bulmer-Cooke is an 
award-winning health and 
fitness entrepreneur, consultant 
and speaker 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Washington Hospital first opened as 
an independent British hospital 
in 1988 and became Spire 
Washington Hospital in 2007. 

This year, it celebrates ten years 
of being part of Spire Healthcare – the country’s second 
largest private hospital group. 

The anniversary marks many achievements for the 
hospital, including the opening of a new theatre and 
ward, more than £2 million investment into on-site 
MRI and CT scanners, as well as a full refurbishment of 
patient and consulting rooms.

Spire Washington has also introduced bariatric 
surgery to its services and its endoscopy unit became the 
first hospital outside of the NHS to be JAG accredited. 

The hospital, which now has 35 in-patient beds (23 
with en suite facilities), provides high levels of medical 
treatment and personal care to patients from across the 
North East and beyond. 

This includes a wide range of procedures and 
treatments, from diagnostic imaging including X-Ray, 
MRI, CT and Ultrasound, to surgery performed across 
three theatre suites and an endoscopy unit, including 
orthopaedic, cosmetic, urology, gynaecology and general 
surgical procedures. There are ten consultant rooms and 
two treatment rooms, as well as an on-site pathology lab, 
physiotherapy suite, pharmacy and wellness centre. 

Spire Washington Hospital also boasts a 300-strong 
team of highly-trained clinical and admin staff, and 
currently has more than 175 consultants from over 25 
different specialities. 

Patients’ wellbeing is the overriding priority and 
services are available to everyone – whether you are 
covered with private medical insurance or paying for 
your own treatment, for which the hospital offers one-off 
private treatments with a fixed price agreed in advance. 

Only recently, Spire Healthcare formed a partnership 
with April UK to create inSpire – an innovative health 
insurance plan that combines high-quality healthcare 
with exceptional value for money. Certain specialties can 
also be accessed via the NHS choose and book system.

The hospital has been leading the way for private healthcare in the North East for ten years

LANDMARK BIRTHDAY FOR 
SPIRE WASHINGTON

HEALTH  - Spire Washington

SPIRE 
WASHINGTON 
HOSPITAL 
For a free quote 
or more details 
on inSpire private 
medical insurance, 
call 07540 111 139
www.
spirewashington.
com
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IKEA TRÅDFRI SMART 
LIGHTING

Smart lighting isn’t a new concept 
but Ikea is making it affordable with 
the new Trådfri range. Okay, it lacks 
the multi-coloured options available 
with the likes of Philips Hue, but 
if you’re happy with the idea of 
making your traditional white 
spectrum lighting more flexible, 
Trådfri is for you. There are various 
levels of kit to suit your needs as 
well as a variety of LED bulbs, plus 
LED light panels (£55 or £100 each) 
that can be wall or ceiling mounted, 
and LED light doors (£70 or £90 
each) that slot into your existing 
Bestå or Metod cabinets.

www.ikea.co.uk

This basic dimming kits costs just 
£15, for which you get an LED bulb 
and a ‘steering device’. Simply 
replace your old bulb with the new 
one, and you can dim from warm 
to cold light as you please. For £69, 
you get the ‘gateway kit’(pictured) 
providing two bulbs, a remote 
control, and access to an app that 
allows you to personalise and pre-
set your lighting in three moods, 
with timers.

You can also purchase a wireless 
motion sensor kit (£25) so that you 
don’t have to touch any kind of 
switch or screen. Lights come on 
when you enter the room and go off 
again after one, five or ten minutes 
without movement. Perfect for 
night-time wanders to the bathroom 
or late night arrivals when you’ve 
got your hands full of bags.

Rebecca Eves reveals the latest gadgets which promise to bring technological innovation to your 
life – whether at work or at home

TECH 

TECHNOLOGY
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MCCULLOCH ROBOT MOWERS

Can’t face a summer of relentless lawn 
mowing? The ROB R600 or ROB R1000 
(£799/£899) may be the answer. All 
you need to do is position the charging 
station, lay the boundary wire, then sit 
back and watch them do all the hard 
work. Micro clippings form mulch to feed 
the lawn, so you don’t even have to get 
the rake out. With cutting areas of 600 
sq m and 1000 sq m, the mowers can 
cope with a 25% gradient and head home 
when in need of a re-charge. They’re even 
quiet enough to run at night. 

www.mcculloch.com/uk

MOCORO ROBOT CLEANING BALL

Is it a cat toy? A child’s play thing? 
A stress reliever? No! It’s the Mocoro 
Robot Cleaning Ball. Dressed in a pink 
microfibre coat that can be removed for 
brushing off or washing, this battery-
powered robotic duster rolls around your 
floor picking up dust, hair, and whatever 
else lurks beneath the sofa. It changes 
direction when it hits a blockade to its 
path and automatically takes a break 
every 15 minutes until you give it a little 
shove. It’s almost like having a pet, but 
cheaper (£29.99). 

Available from www.firebox.com

SONOS PLAYBASE

Sleek and powerful, the Sonos Playbase (£699) 
resides beneath your TV and connects to your 
Sonos home sound system – so you get top 
notch sound whether you’re watching TV or 
listening to music. Six mid-range amps, three 
tweeters and one woofer produce sound 
quality that exceeds expectations of such a slim 
speaker. As if that wasn’t enough, you’ll be able 
to speak to your Playbase later this year, when 
the Sonos range integrates Amazon Alexa. You 
can hear the Playbase in action at stockist Peter 
Tyson in Kingston Park.

www.sonos.co.uk

TECHNOLOGY
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BALTIC Centre for Contemporary Art proved an apt location for  North East Times’ breakfast event on May 4 to 
launch its arts and culture issue.

Attendees from the region’s business community were the first to receive a copy of May’s edition, featuring television’s 
Alexander Armstrong on its cover, while enjoying informal networking and refreshments. 

Carol Bell, executive director of the Great Exhibition of the North which will take place across Newcastle and 
Gateshead in summer 2018 also spoke at the breakfast about the significance of the region winning the bid and 

opportunities for businesses to support the ‘once-in-a-generation’ event

NORTH EAST TIMES’ BREAKFAST

EVENT - North East Times 
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An audience of senior professionals attended the inaugural In Focus event at Jesmond Dene House last month, which 
featured leading legal services expert Professor Stephen Mayson.

Professor Mayson highlighted several changes in the way law firms are managed while discussing investment 
opportunities in the legal profession.

Organised by Echo Events, in conjunction with North East Times, the seminar was the first in a series of events on key 
topics for the business community.

Peppermint Technology and Pulsant were the main sponsor partners for the event while Brewin Dolphin was 
networking partner

IN FOCUS EVENT - THE FUTURE 
OF PROFESSIONAL SERVICES 

EVENT - In Focus
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the development of new facilities and events at the 
sites across the region is brilliant and each trip to 
Cragside, Gibside or Wallington brings more mud, 
tired feet and happy faces.
 
The best meal I had recently was at Walwick Hall 
on Hadrian’s Wall, just outside Hexham. It offered 
wonderful food, fantastic attention to detail, stunning 
artistry and exceptional customer service. 

The village shop in Humshaugh – where my parents 
live – is my hidden gem and its existence says so 
much about the people of our region. In 2009, the 
post office/store in the village announced it was 
closing and the community got together to save 
it. Roll forward to 2017 and the award-winning 
store is now a community venture run entirely by 
volunteers from the village. It’s a vibrant shop and 
along with The Crown Inn across the road is the real 
hub of the village. It’s also giving my children early 
work experience as they often help Grandma on her 
weekend shift.

We have many excellent corporate facilities in the 
region, although a convention centre would be a 
welcome new addition. I can always rely on the team 
at Artisan and The Biscuit Room. The team at CBI 
is delighted with their chef ’s ingenuity and fantastic 
front of house staff and we’ve held our annual dinner 
there over the last three years. It’s been great to 
see how the business has grown from strength to 
strength.
 
There are so many fantastic views in the North East 
but but the iconic view of the Quayside and the 
bridges across the River Tyne is second to none. So 
much of my life and happy memories are connected 
to the bridges – my Grandfather’s blacksmith shop at 
the end of the High-Level Bridge for example or the 
feeling of knowing I was ‘home’ driving over the Tyne 
Bridge after a long journey. 

It’s been said many times before but what makes 
the North East for me is the people. Our region is 
rich in culture, beautiful countryside and fabulously 
welcoming and supportive communities. It’s just the 
best place to live and I’m proud to call it my home.

Generations of my family are native North 
Easterners so I have spent most of my 
life here. I ventured away from the region 
for university and on my first career steps 
- plus a stint travelling the world with my 

husband - but returned to the region in 2003. I haven’t 
looked back since.
 
The best thing about living and working in the North 
East is how we blend our heritage and modern thinking 
in every aspect of life. Every day I learn about new ideas 
and enterprises, as well as seeing our more traditional 
businesses and industries developing and adapting to 
new opportunities. It’s awe-inspiring stuff.
 
The National Trust provides some of my favourite 
places to spend quality leisure time with my family. 
How the trust has evolved to engage and inspire through 

Sarah Glendinning is North East regional director for the Confederation of British Industry (CBI). As local leader 
of the business membership organisation, her role is to provide support to local enterprises while promoting their 
successes on a national and international stage. Sarah is also involved with the NELEP Gatsby Careers pilot, the 

Princes Trust and the North East branch of the National Association of Women in Construction

MY NORTH EAST 

INTERVIEW - Sarah Glendinning

CBI NORTH EAST 
www.cbi.org.uk/
northeast
@CBINorth
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