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EDITOR’S WORD 
Welcome

This month we are focusing on the 
North East’s arts and culture sector. 
As a region, we boast world-class 
cultural organisations and institutions, 
from Newcastle’s Theatre Royal, 

Gateshead’s Sage Gateshead and BALTIC Centre 
for Contemporary Art, to Middlesbrough Institute 
of Modern Art and Durham Cathedral, a World 
Heritage Site. Sunderland is also set to get its own 
cultural quarter soon to add to the Empire theatre 
and the National Glass Centre. And that’s not to 
mention the myriad of smaller performance spaces, 
galleries, libraries and cinemas that are dotted all 
over the region to satisfy all tastes. 

We really are spoilt for choice.
In this issue, we speak to Northumbrian-born 

Alexander Armstrong about his role as president of 
Newcastle’s Lit & Phil Society, as well as Jim Beirne, 
who shares the ways Live Theatre has become more 

commercial. We also get an early insight from 
the creative team at the Great Exhibition of the 
North - which comes to Newcastle Gateshead in 
the summer 2018. As a region, we should be very 
proud that this once-in-a-lifetime event will take 
place in the North East, and I truly hope everyone 
gets behind it. 

Of course, Government spending cuts have 
put the arts and culture sector under increasing 
pressure in recent years and much of this issue 
is dedicated to the increasing reliance on private 
support for the arts – and the reciprocal benefits 
that brings.

Speaking of Government, as the Prime Minster 
has announced the small matter of a general 
election next month, we have also asked some of the 
business community for their reaction to the news 
that we’re all back to the polling stations on June 8.

I hope that you enjoy this issue.

Welcome to the May issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@NETimesmagazine
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who are shaping the North East economy.

The high quality monthly publication combines 
inspiring business and lifestyle content for 
professionals who are working and living in the 
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We look to build on the four-decade history of 
the North East Times title, while embracing the 
latest digital innovations to engage, inform and 
entertain our audience.

By publicising the achievements of the 
individuals, companies and organisations that 
are impacting the local economy, our aim is 
to showcase the North East as a vibrant and 
productive place to work and live.

With our modern approach and established 
legacy, North East Times strives to be the 
number one business publication in the region, 
both on and offline.
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NEWS
Bulletin

The free Newcastle-based initiative, Arts Connect, 
delivered by the Arts Development Team at Newcastle 
City Council, has secured funding to ensure its work can 
continue in the city for another three years by gaining 
an Early Intervention Grant through the Children with 

Disabilities Team. 
Arts Connect works with children and young people under the 

age of 18 from Newcastle who have special educational needs and 
disabilities. The team of dedicated artists meets up with young people 
and brokers relationships between the young people and creative 

activities - including painting, drawing, photography, acting, singing 
and dance - that integrate disabled young people and their non-
disabled peers.

Arts Connect has been serving Newcastle for over five years and in 
that time it has delivered a series of projects where about 50 creative 
artists have worked with over 250 young people. 

Arts Connect works with several local cultural organisations 
including Dance City, City Library, Laing Art Gallery, Scotswood 
Natural Community Gardens, Sage Gateshead, Live Theatre, 
Northern Stage, Tyneside Cinema and Circus Central.

A Newcastle City Council arts programme, 
aimed at children and young people 
who have special educational needs 
and disabilities, has secured an Early 
Intervention Grant to carry on vital work in 
the city

ARTS

Making an arts connection 

BULLETIN

CULTURE

Durham is England’s most cultured city
Durham City has been named as England’s most cultured city by 
TotallyMoney.com, which has produced a new guide looking at the 
most artistic, musical and refined cities around England.

Michelle Gorman, managing director at Visit County Durham, said: 
“We are thrilled that this accolade is shining a light on Durham City as 
being a cultured place that brings great benefit to those who live, work, 
study and visit here. Our rich tapestry of iconic buildings, award-
winning attractions, enthralling exhibitions and theatre, distinctive local 
produce and a packed annual calendar of festivals and events means that 
although we are a relatively small destination compared to others who 
made the top five, our heritage city packs a big punch.” 

The guide, which highlights the 30 top cultural cities, also named 
Newcastle in sixth place and Carlisle in 27th.
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DEVELOPMENT

Lucky 13 for Solutions 
Recruitment Group
Newcastle-headquartered Solutions Recruitment 
Group is targeting a turnover of £50m within the 
next 18 months after announcing plans to open its 
13th UK office. 
The new branch, located in Warrington, will create 
up to 15 new jobs and will open in April on the 
back of the company securing a number of new 
clients in the North West.

LAW

Sintons joins national 
healthcare panel
Law firm Sintons has been appointed to the 
panel of the North of England NHS Commercial 
Procurement Collaborative (NOE CPC) for the 
next four years. The Newcastle law firm, known 
nationally for its expertise in healthcare, will join 
the panel that works with more than 80 high-
level NHS organisations across England. Sintons’ 
specialist healthcare team will provide a range of 
advice to its members encompassing commercial, 
estates and employment matters.

National news 

STRONG UK DOMESTIC 
AND EXPORT 
MANUFACTURING 
PERFORMANCE 

The UK’s manufacturers 
have reported strong 
growth in orders both at 
home and from abroad 
over the first quarter of 
2017, although costs and 
prices have also continued 
to rise at an elevated pace, 
according to the latest 
quarterly CBI Industrial 
Trends Survey.
The survey of 397 
manufacturers found 
that domestic orders had 
improved at the fastest pace 
since July 2014 in the three 
months to April. Meanwhile, 
export orders recorded 
the strongest growth in six 
years, supported by strong 
rises in competitiveness, 
particularly in non-EU 
markets which improved 
at a record pace. The weak 
pound continued to push up 
costs, with manufacturers 
reporting the strongest rises 
in unit costs in six years.

ONS OPENS NEW DATA 
SCIENCE CAMPUS

The Office for National 
Statistics (ONS) opened its 
new Data Science Campus 
at its Newport headquarters 
on March 28, as part of a 
£17 million investment in 
statistics announced in 
March last year.
The campus has been 
established to use new data 
sources and technologies to 
provide statistics for policy 
makers and businesses 
about the fast-moving UK 
economy and society.
Creating this resource for 
the nation is part of the 
ONS’s ongoing programme 
of work to meet the 
challenge of providing 
richer and more real-time 
statistics to inform decision 
makers.

DESIGN

World-class designers to 
speak at conference
A line-up of leading designers has been confirmed 
for the Design Means Business conference on May 
9 at the Northern Design Centre in Gateshead. 
Amanda Jennings, Mamas and Papas’ innovation 
director (pictured), Mark Catchlove, director of 
the insight group for Herman Miller, and Michel 
Cloosterman, international trainer for Lego Serious 
Play will speak at Design Network North’s fifth 
annual conference, which is managed by RTC.

ARTS

Sage Gateshead to open to 
new talent this summer
From August 1 to September 10, Sage Gateshead 
is offering short residencies for local musicians, 
singers or artists in its Music Education Centre 
to create new work, develop their practice or 
prepare for a performance. This represents a rare 
opportunity for creatives to take advantage of the 
region's world-class facilities and expertise, free of 
charge. 
The summer residencies will also feature in a 
showcase concert on September 2.
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TECH 

Fire and water does mix for Synergi IT
Gateshead’s Synergi IT has recently acquired two major blue light and two water authority contracts. 
All four will use the IT company’s process mobility platform, Nintex - an automation system that helps 
transform and improve workflow processes. 

Justin Short (pictured), director at Synergi, stated: “Reducing fire officers’ administration time and 
allowing them more time to carry out their duties is vital. The hours of work saved by streamlining and 
automating processes genuinely makes a difference in how they save lives on the frontline.”
He continued: “We have also successfully introduced and developed a solution for a water authority to 
drive efficiency around safety auditing and risk management, and we are actively engaged with another 
water authority to deliver a similar service.”

TECH  

Educational app receives 
major investment
WordPlay, a Sunderland-based start-up that 
develops educational game applications, has 
received a £245k investment, of which £100,000 
has come from the Finance for Business North East 
Proof of Concept Fund, managed by Northstar 
Ventures. 

The company was founded by Jonathan Karlsen 
who, after spending almost a decade living, 
working and studying in Shanghai, realised that 
there was a gap in the market to provide language 
programmes that helped primary-aged children 
who struggle with traditional teaching methods. 

BUSINESS  

Adderstone Group backs 
MBO
North East-based property and investment 
business Adderstone Group has assisted in a 
buyout that will see the management team take 
control of Turbo Power Systems Plc (TPS) from 
Brazilian mining giant Vale. TPS specialises 
in the design and manufacture of cutting edge 
power conversion systems to the likes of Eaton, 
Bombardier and UK Power Networks, designed 
and developed in the Team Valley. The deal will 
see the buyout company own an 89.4 per cent 
controlling stake in TPS, which is AIM Listed on 
the London Stock Exchange.

Calendar of events:

May 17, 8am-4.30pm
DL Business Expo
Darlington Business Club

Price: Free
Location: Northern Echo 
Arena, Darlington DL2 1DL
Website: www.
darlingtonbusinessclub.co.uk
This is the seventh annual 
event showcasing businesses 
in the DL area. Promote your 
business, source suppliers, 
and make new contacts – 
starting with the event’s Big 
Breakfast at 8am – the main 
event starts at 9.30am.
 

May 23, 12pm-2pm
Women North East 
Networking
Federation of Small 
Businesses

Price: Free
Location: Olives at the 
Station, 12 Station Road, 
Whitley Bay NE26 2RA
Website: www.fsb.org.uk
This networking event 
is an opportunity for 
female entrepreneurs to 
get an introduction to 
the Federation of Small 
Businesses and the new 
benefits it’s introducing this 
year. Open to both members 
and non-members.

 

May 24, 9am-5pm
Finance Camp North East
Innovation Super Network

Price: Free
Location: Ramside Hall Hotel, 
County Durham DH1 1TD
Website: www.supernetwork.
org.uk
This is a chance for 
businesses seeking finance to 
meet investors and lenders. 
Workshops will be taking 
place before the event to 
help delegates get the most 
out of their meetings, which 
will also be arranged in 
advance. 

NEWS
Deals

DEALS
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Businesses from across the North East are 
giving their backing to one of the UK’s 
largest free LGBT festivals.  

Newcastle Pride 2017 will return to 
Newcastle’s Town Moor July 21-23 as 

part of its tenth anniversary year. 
The festival – which attracted more than 73,000 

visitors and contributed more than £10.4 million 
to the economy in 2016 – has confirmed that NE1, 
Newcastle’s Business Improvement District, is back 
on board for the third year as festival sponsor - 
alongside Manchester Airport, who will be flying the 
flag as Main Stage sponsor over the Pride weekend.

NE1 and Manchester Airport will also be joined 
in sponsoring Newcastle Pride 2017 by a number of 
public sector organisations, including Northumbria 
Police and Tyne and Wear Fire and Rescue Service.

More than a dozen businesses from across the 
region have also signed up to support this year’s 
event, including banking giants Virgin Money, 
Barclays and Tesco Bank, leisure brands Eazy Street, 
Powerhouse, Arnold Clark and Matfen Hall Hotel 
and housing and utilities providers Gentoo, Your 
Homes Newcastle and EDF.

Mark Nichols, chair of Northern Pride, says: “This 
is currently one of only a few festivals of this scale 
that is still free to attend and without the support of 
all of our sponsors, this simply wouldn’t be possible.

“They are the reason that we are able to bring 
the LGBTQ+ community together each year for an 
incredible free weekend of celebrating Pride in our 
past, present and future.”

Each company will sponsor a specific element of 
the festival, with overall support being offered by 
Newcastle City Council and Ramside Event Catering, 
as well as media outlets Pride Radio, Made In Tyne 
and Wear and Made With Pride.

Mark adds: “A limited number of opportunities 
for businesses are still available and those who sign 
up as sponsors, Pride Guide or screen advertisers 
are offered a unique opportunity to engage with the 
LGBT community on a wide scale and showcase 
their brand to a captive and receptive audience.

“It also sends out a powerful message of 
tolerance from each organisation and helps 
support our mission of reducing homophobia, 
promoting awareness of equality and uniting LGBT 
communities across the region.”

A number of national and local businesses have joined NE1 as sponsors of the tenth 
anniversary of Northern Pride, which takes place this July

BUSINESSES BACK LGBT FESTIVAL

NORTHERN PRIDE
www.northern-pride.com 
@northernprideuk

i

MONTHLY REPORT
Northern Pride 
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Tees Valley Community Foundation (TVCF) hosted a business dinner on April 6, sponsored by 
North East Times, at Wynyard Hall.
Hugh McGouran from TVCF gave an audience of leading business people an insight into 
charitable organisation and how it helps local communities address disadvantage and exclusion. 
This was followed by North Times Times director John Duns who hosted a debate on key 
issues facing the region. Vinay Bedi, who runs an investment consultancy, helped organise the 
dinner. He said: "The informed nature of the debate from business people across a wide range 
of sectors showed that our region has businesses of a quality that can compete nationally and 
internationally."

TEES VALLEY BUSINESS DINNER

KEY EVENT
TVCF business dinner
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OPINION
Burning Issue

Q: What is your reaction to the snap general election?
BURNING ISSUE

With Brexit, our businesses have been consistent in the view that 
what is required above all else is certainty, and that Government’s 
utmost priority is to get the best possible deal for the UK as we exit 
the EU. NE1 is an apolitical organisation and as such, what matters 
most to our members as an outcome from the general election is 
greater stability, a unified parliamentary voice and a stronger hand at 
the negotiating table as Brexit discussions progress.

Newcastle and the North East currently stand to benefit from 
several policies already in the pipeline, including greater devolution 
and the expansion of Property Owner BIDs to cities outside of 
London. We hope that progress in these areas continues at pace, 
regardless of the general election result.

With the snap election announcement, businesses will be looking to 
each political party to set out their plans for supporting economic 
stability and prosperity over the next Parliament in a way that is fair 
and sustainable for communities all across the UK.  
Distraction from the urgent priorities of seeking the best EU deal 
and improving UK productivity must be kept to a minimum.
North East firms will want to hear commitments from all parties 
that they'll work in close partnership with business and back a new 
Industrial Strategy to make the UK economy the most competitive 
in the world by 2030. 

Overall, I think the election is probably a good thing and could 
eventually bring a little stability and certainty for the business 
community. It’s important that we at least understand who is 
going to be leading Brexit negotiations and try to gain some 
confidence that the trade arrangements made with the EU and other 
worldwide markets will be positive for the North East and the rest 
of the country. Hopefully the elected PM will help to support the 
confidence in the region and help us to make steps in continuing to 
boost trade and employment.

As we prepare for the third national vote in as many years, 
businesses are growing weary of constant political uncertainty. What 
this election does provide is the opportunity for all parties to present 
a clear statement and vision for our economic future.

To achieve this, we need a sensible debate about the future 
direction of the country and our region. North East businesses 
need a stable environment in which to invest, a government that 
is genuinely committed to encouraging growth in all regions and 
confidence in our politicians’ ability to navigate us safely through the 
Brexit process. Let’s hope that more short-term uncertainty leads to 
long-term stability and growth.

Sean Bullick
Chief executive, NE1 

Sarah Glendinning
Regional director (North East), CBI

Paul Shields
Associate partner, Tait Walker

Jonathan Walker
Head of policy and campaigns, NEECC

Q



15



16

RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Audit, tax and consulting firm RSM has 
strengthened its HR services practice by appointing 
a new senior HR consultant. Nanette Brimble has 
over 16 years’ experience working in-house and 
consulting for a range of businesses, including 
Yorkshire Building Society, Opera North and the 
Hay Group, and will provide strategic HR support 
to a growing number of middle market clients in 
Yorkshire and the North East, while growing the 
practice and its offering across the region.

Sunderland City Council has appointed Peter 
McIntyre as its executive director of Economy 
and Place. Peter joins the council from the 
Northumberland development company Arch, 
where he was chief executive. Peter's new role will 
involve working with and influencing a range of 
key stakeholders and businesses across the country, 
Westminster, Europe and the wider global economy.

Redcar-based ElringKlinger (GB), which employs 
more than 300 people, has appointed a head of 
logistics and finance controller. Glen Pearson 
has been appointed as head of logistics and is 
responsible for the end-to-end supply chain 
function within the business while Paul Alexander 
has been promoted to financial controller after he 
joined the business last year as a cost accountant.

Chartered Financial Planning firm Fairstone Group 
has added to its senior management team by 
appointing Mike Slater as divisional director. 
Mike, who will also join the group’s executive 
committee, has more than 20 years’ experience 
within the financial advice and investment sectors 
and has held senior roles at Zurich, Openwork and 
Octopus.

Graham Tye has been appointed as information 
systems director of Newcastle Building Society's 
Newcastle Systems Management subsidiary, which 
provides technology solutions and support for both 
the society's various operations and other third 
party clients.
Graham has more than 30 years' experience with 
a range of public and private sector organisations, 
including the NHS, Eaga, Carillion and 
Northumbria Police.

Tim Mallon has joined Leathers as its development 
director, charged with spearheading the ongoing 
growth of the firm. 
Tim is considered one of the North East’s best-
known and most highly respected tax advisers. He 
has joined Leathers’ founder and managing partner, 
Michael Leather, with whom he worked at PwC 
almost 30 years ago. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Nanette Brimble
Senior HR consultant, RSM

Peter McIntyre
Executive director of Economy 
and Place, Sunderland City 
Council

Glen Pearson and 
Paul Alexander
Head of logistics and finance 
controller, ElringKlinger (GB) 

Mike Slater
Divisional director, Fairstone 
Group

Graham Tye 
Information systems 
director, Newcastle Systems 
Management

Tim Mallon 
Development director, 
Leathers 
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Creative director
Newcastle, £36,658-£42,386
Seven Stories

The National Museum for Children’s Books in 
Newcastle is currently seeking a creative director - a 
pivotal senior role to lead its public and learning 
programmes and productions. The successful 
applicant will be a dynamic arts professional with 
proven leadership and management skills relating 
to arts for children and or literature programmes. 
Further details and the application form are online 
at Seven Stories’ website. Deadline May 9. 

www.sevenstories.org.uk/support-us/current-
vacancies

Head of customer service centre 
North Tyneside, up to £55,000
NRG 

NRG is seeking a key position for a well-
established client based at Cobalt Business Park. 
The position represents a great opportunity to 
drive the operational management and contractual 
performance of multiple customer-facing and 
support departments leading, directing, motivating 
and developing the customer service centre 
management team.

www.nrgplc.com

Interim financial controller
Newcastle, circa -£55,000 
(Ten-month fixed term contract)
NRG

NRG is looking for a qualified chartered 
accountant, ideally with ‘Big Four’ training and 
industry experience. Offered on a temporary 
contact, the successful applicant will have full 
responsibility for the overall management of the 
monthly management accounting cycle, and group 
consolidation. Candidates must possess strong 
technical accounting skills, have a track record of 
implementing internal controls and working with 
integrated MI systems. 

www.nrgplc.com

Corporate tax consultant
Newcastle, £34,000-£45,000 plus benefits
Bryony Gibson

A Newcastle accountancy firm is seeking a 
corporate tax consultant at a newly (or soon-to-be) 
qualified level in either ACA or CTA. Candidates 
should have approximately three years experience 
in compliance with some exposure to advisory. 
They will experience a mix of clients from OMB's to 
larger corporates and medium-sized equity-backed 
businesses. Work will include transfer pricing, R&D, 
International and M&A. 

bryony@bryonygibson.com
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IN THE LIMELIGHT
Arts funding

Alison Cowie reflects on the growing importance of corporate support for the arts 

IN THE LIMELIGHT 

Arts and culture has the power to engage, 
influence and inspire people of all ages 
and the North East boasts a diverse 
infrastructure of world-class and niche 
cultural venues, organisations and 

festivals which do just that.
According to the North East Culture Partnership, the 

region’s creative and cultural industries are worth £755 
million in GVA to the North East economy and more 
than 20,000 people are employed in 6000 organisations, 
with a further 3375 employed in cultural and heritage 
institutions. 

Traditionally, these cultural institutions have relied 
heavily on public funding but austerity and ongoing 
Government cuts have decimated this source of 
investment.

As a result, most, if not all, cultural venues in the 
North East – alongside those across the UK - have been 
forced to become more commercially minded to help 
fill the funding void. 

For example, the Theatre Royal – one of Newcastle’s 
most iconic buildings - has worked hard to become 
more commercial, often calling on the skills of its board 
members.

Adam Fenwick, group managing director of Fenwick, 
has sat on the Theatre Royal board as its deputy chair 
for more than ten years and is well placed to comment 
on changes as public funding has fallen. 

“The theatre is a charity but it has had to operate on 
more commercial grounds. It now has to stand on its 
own merits as the loss of public funding has removed 
the safety net,” he says. 

“It has created the sorts of issues that are similar to 
those faced in the commercial marketplace and I feel 
I have been able to work with the executive team and 
assist in a range of areas - from capital projects to HR 
guidance."

He continues: “Arts venues are multifaceted 
institutions and everyone, across the sector, has had 
to up their game. Boards now operate in a similar way 
to how they do for PLCs in providing support and 
guidance. As such, the theatre has been careful to select 
members with different, yet complementary, skill sets.”

Adam goes on to say that being part of the theatre’s 
board has given a him great satisfaction and the ability 
to give something back to the local community. He also 
insists the experience has been a “two-way street”.

He says: “I’ve definitely learnt things along the way 
and I think one of the reasons companies encourage 
their executives to take up a non-executive role is 
because, while there is a lot of cross over, there’s also a 
lot of benchmarking and knowledge to be gained from 

working in another industry.”
Competition for corporate support in the arts 

remains high and organisations have had to become 
increasingly inventive and flexible to appeal not only 
to large, well-established corporations with sizeable 
sponsoring budgets but also to smaller businesses, too.

Sally Coop is development director at Artichoke, 
the London-based creative company that puts on 
Durham Lumiere, the UK’s largest light festival, which 
will return to the city November 16-19, 2017.  She has 
worked on all five Durham Lumieres, which began in 
2009, and has witnessed visitors numbers grow from 
75,000 to 200,000.

Although the festival receives support from Durham 
Council, its growing popularity and increased demand 
for more specular light installations has meant the 
festival’s budget has grown from £650,000 to £2 
million - putting pressure on Sarah and her team to find 
increasing corporate support. 

The festival now offers hundreds of different ways for 
businesses of all sizes to contribute.

“We have an overall sponsor for the festival as well 
as sponsors for each installation, a sponsor for our gala 
event, as well as sponsors for our volunteers, a travel 
sponsor, a hotel sponsor - the list is endless,” she says.

“We also get a lot of support in kind. Ramside Hall 
gives us hotel rooms and the Radisson Blu provides the 
venue, food and drink for our Gala event. 

“We also get all our jackets and gloves donated by 
Workwear Express, Virgin Trains gives us train tickets 
and Pizza Express gives us discounted pizzas."

Sarah reveals that this year, the festival has also 
received a donation from the Dutch Embassy, as one of 
the light installations is being provided by an artist from 
the Netherlands.

However, the bulk of the support, she continues, 
comes from Durham-based businesses, trusts and 
foundations that “see the benefit that the festival brings 
to the county".

With ongoing austerity and political instability 
(there’s the forthcoming general election and Brexit to 
contend with) the return of healthy public funding for 
the arts seems a long way off, and may never do. Our 
region’s cultural organisations must therefore continue 
their work to compete for the public funding that is 
available, to supplement this with corporate support 
and to deliver more commercial-focused strategies. 
Should they fail, the North East risks losing its power 
to attract world-class artists, performers and events 
and with it some of the colour and vibrancy that have 
helped to make the region an inspiring place to live and 
work.
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INTERVIEW
Thomas Peutz 

Thomas Peutz became chief executive of Tyneside Cinema last year. Previously, he was the founding 
director of SMART Project Space & Cinema in Amsterdam where he commissioned, curated and 
project managed more than 250 international cultural programmes and collaborated in close 
partnership with international institutions and professionals. Thomas has extensive experience 
in executive roles, and has served on boards of trustees and committees of funding bodies and 
charitable trusts

10 QUESTIONS

What was your first break in 
business?
It wasn’t my first ‘break’ in 
business but something that 
proved a significant moment 

in my career was when, after 20 years running art 
institutions in the Netherlands, I took time out to 
do the Sloan Masters in Leadership and Strategy 
at London Business School. It was a conscious 
decision to build a future in the UK for my wife – 
who is from Northern Ireland - my children and 
me.

What did you want to be growing up?
When I was growing up I wanted to become 
an architect. I come from a family of successful 
architects – so it was in my blood. At the crucial 
moment when I had to choose which subject to 
take at university, I switched to Art History as I was 
interested in the way that contemporary art engaged 
with the world. This appealed to me on a social and 
political level while it offered scope for advocacy 
and activism. 

What attracted you to your current role? 
I knew Tyneside Cinema to be a very agile 
organisation that had managed to seize 
opportunities that had come its way. I saw 
opportunities to build on this, grow the organisation 
and take film education and production to the next 
level. 

What is your organisation’s mission?
Tyneside Cinema’s mission is to inspire, entertain 
and transform people through its programmes. 
My ambition is to take inspiration from Tyneside 
Cinema’s early years as a Newsreel cinema; to 
continue informing our audience about events in 
the world and bring a more engaged strand into the 
programming with curated programmes of films 
and documentaries that address the big global and 
societal issues - from poverty and inequality to 
civil rights, from human rights to environmental 
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degradation and climate change. By engaging 
academics and specialists to contextualise the 
issues with introductions and panel discussions, 
we want to develop Tyneside Cinema into a civic 
platform for discussion while continuing to build on 
its strength as an independent cinema that brings 
audiences the best new releases in art house and 
quality film. 

How do you get the best out of your team?
I believe in empowering people through the 
responsibility that you give them. By giving people 
space to help shape the organisation and think 
about how to structure it, you can create highly 
effective teams with a sense of ownership and 
accountability required to deliver quality and be 
successful. 

What has been your career highlight?
There have been good moments along the way 
but I believe my career highlight is yet to come - 
undoubtedly at Tyneside Cinema. 

What has been your biggest challenge?
Brexit poses a huge challenge for the UK and it’s 
important for leaders to prepare for the impact 
this will have. For an organisation that depends on 
revenues from the box office for film and from food 
sales the challenges are compounding. If we start 
sliding into a recession with all associated inflation 
and loss of spending power, cinemas are likely to 
suffer as people can easily economise by eating at 
home and waiting until new film releases become 
available on Netflix. For Tyneside Cinema to be able 
to continue bringing the best first run releases to 
the North East, we will have to prepare ourselves 
by diversifying our revenue streams and creating 
economies of scale.

Who or what inspires you?
I’m inspired when I see people, especially young 
people, engage with the pressing issues of our day, 
whether political, social or economic – and finding 
inspiration to help create a better ‘common’ world. 

What are your organisation’s short and long-term 
goals?
Tyneside Cinema has been a Newcastle institution 
since 1937 and this year we are celebrating the 80th 
anniversary with programmes of films and activities 
that reflect and build upon our rich history. The 
referendum on EU membership has taught us that 
we can’t leave discussions about important issues 

to politicians or the media. It is pertinent that these 
discussions take place where people congregate, 
and especially in cinemas, where we can use the 
medium of film and especially documentary to 
properly introduce the issues and inform the 
discussion. I would like to see Tyneside Cinema 
become that platform for discussion about issues 
that matter. In the medium term I would like 
ensure that we turn our pop-up film school into an 
important film school that is fully integrated into 
the fabric of our organisation and in the longer 
term that we progress from producing short films 
and documentaries to the production of full-length 
documentaries and feature films.  

How do you achieve a good work/life balance?
I’m in the very fortunate position that I love my 
work and am able to incorporate a variety of 
interests that are important in my life. Life and work 
are intrinsically linked. Whenever I’m away from 
the office, I’m often reading and researching, or 
attending events that inspire my work.

TYNESIDE CINEMA
www.tynesidecinema.co.uk
thomas.peutz@

tynesidecinema.co.uk

@tynesidecinema

i
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INTERVIEW 
Supporting role 

Samling is a North East-based charity that nurtures young classical singers and piano 
accompanists through its artist programme and academy. Caroline Dowdle, a well-respected 
opera coach and regular staff member of the Royal Opera House in Covent Garden, is Samling’s 
music director. Young soprano Rowan Pierce, originally from Saltburn-on-Sea, took part in 
Samling Academy and subsequently was asked to join its artist programme. She recently won 
the prestigious President's Award at the Royal College of Music and has performed with some of 
today’s most renowned classical musicians 

SUPPORTING ROLE 

SAMLING
www.samling.org.uk
@SamlingArts
www.rowanpierce.co.uk

i

Caroline Dowdle

I’m fascinated with the human voice and I can 
offer a pair of objective ears to report to singers 
who can't have the same perception of their sound 
from within their own bodies as an audience will 
have. It was Karon Wright, the brains and heart 
behind the Samling Artist Programme and the 
Samling Academy, who invited me to be musical 
director. At the time, we felt there were not enough 
opportunities for young singers in the North East 
to train at the highest level possible. We've watched 
young people, perhaps shy and hesitant to begin 
with, blossom and flourish once they've been set 
free in the right environment. The Programme 
involves two long weekends each October, and 
some additional development weekends during the 
year. We offer singing lessons, repertoire coaching, 
movement, dancing, language coaching and 
stagecraft. At the end of the course there is a concert 
at Sage Gateshead, in which everybody performs. 
Rowan auditioned in our very first year. She was 
remarkable from the start. As she left the audition 
room, we on the panel all smiled broadly. At 
Samling we believe very strongly that we need 
to address the whole artist, not just the singing 
technique, important though that is. Movement, 
stagecraft, languages and communication through 
the texts are also vital, in our opinion. I have no 
doubt Rowan can accomplish anything she wants to 
in her career. She is blessed with great intelligence 
and the ability to reach and touch an audience with 
her great clarity and simplicity -  that's a precious 
and rare combination. 

Rowan Pierce

I started classical signing at seven years old with a 
teacher called Betty Middleton. I took part in the 
very first Samling Academy after my singing teacher 
at the time, Miranda Wright - who had been a 
Samling Artist - recommended it to me. 

The Samling make it much easier for young 
singers who may not otherwise be able to afford it 
to get involved in classical music. You get access 
to a large family of potential advisers and I have 
had opportunities to perform at concerts around 
the UK. My initial Samling Artist Programme 
involved a week of intensive study of opera and song 
repertoire with coaches. 

Caroline helped make all that was blurry, clear 
and precise. She is honest but has a positive way of 
putting things. She works in a way that makes you 
independent. By the end of a session you can work 
out your own mistakes and then fix them yourself 
- I think that’s one of the best ways of working. She 
has also helped me to expand my repertoire and 
sing in different styles. I’m currently finishing my 
masters degree at the Royal College of Music and 
this summer I have concerts with the AAM and 
Florilegium in Cheltenham Festival; a recital with 
Christopher Glynn in Bath International Festival; 
performances in Kilkenny Festival and Cambridge 
Summer Festival and my BBC Proms Debut with 
the OAE.

I hope to be able to pursue a career singing in 
operas and on concert platforms throughout the 
world - working with people who are passionate 
about sharing the music I care about.
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INTERVIEW
mima

Do everything to the best of your 
ability or you won’t sleep at night. 
The great art dealer Anthony d’Offay 
told me that and he was right. I 
worked with him for seven years and 

it was the most comprehensive education I got in 
the workings of the world.  

You need creativity and a good aesthetic to run 
a successful business. By this I mean how people 
relate in a sensory way to what you do. All the big 
companies - Apple, VW, Tesla and Facebook – get 
it. Those that don’t usually come a cropper.

Economics is not just about money. In its truest 
sense, it is a much more holistic idea of ‘good 
housekeeping’ – how we maintain a good society, 
environment and relations between people. John 
Ruskin wrote about this in his Unto This Last as a 
response to Adam Smith, but no one really listened. 
Given the mess the planet is in now, I wish we had!

There’s no such thing as mistakes – as long as you 
learn from them. I’m always amazed by people who 
have risen again after falling spectacularly. 

If you’re thinking of starting a company, go for it. 
Someone has to.

Whatever you do, do it with all your heart. That’s 
the motto of the primary school my children went 
to. I think it’s great.  

Give back what you take out and spend your 
money well. I see so many rich people spending 
money badly. I was discussing with a fellow 
museum director the other day about starting a 
taste police for wealthy art collectors.

Support others in your sector. The art world is a 
very generous place on the whole. mima is part of a 
very strong network of over 30 museums in the UK 
and overseas and we talk to one another and give 
support to one another all the time. 

Create a nurturing environment, where everyone 
feels they can make a contribution and has a voice. 
The relationship between how much you contribute 
and health is well proven.

Encourage a sense of being part of something, a 
mission or a cause. In terms of mima, this means 
not art for art’s sake, but a way of making social 
change through education, making, creativity - and 
injecting more thoughtfulness and consideration 
into the world. This has made mima quite a ‘thing’ 
nationally and internationally, and I think there is 
some excitement about shaping it – even though it 
is a lot harder and more complicated that nailing 
pictures to a wall.

Alistair Hudson was appointed director at mima (Middlesbrough Institute of Modern Art) in 
October 2014 and is responsible for delivering a vision that is based on a ‘useful museum’, which 
uses art as a tool for education and social change. Before joining mima, he was deputy director of 
Grizedale Arts in the Lake District and spent seven years working at the Anthony d’Offay Gallery in 
London. Alistair was a jury member for the 2015 Turner Prize and is chair of Culture Forum North

WHAT I'VE LEARNT

MIMA
www.visitmima.com

i
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INTERVIEW  
Carol Bell and Maria Bota

In October 2016, the Government announced 
that Newcastle Gateshead had been selected to 
host the Great Exhibition of the North, a major 
free cultural event in the summer 2018. 

Carol Bell was involved in the successful 
bid as director of culture and events at Newcastle 
Gateshead Initiative. She reveals that competition 
to tell the ‘Story of the North’ was particularly 
strong among the 12 cities and major towns that 
applied: “Everyone could see that hosting the 
Great Exhibition of the North would bring a global 
profile and position the winning location at the 
very heart of the Northern Powerhouse.”

After the result was announced, Carol was 
appointed the Great Exhibition of the North’s 
executive director and was joined by Maria Bota, 
who previously delivered the Ageas Salisbury 
International Festival, as its creative producer. 

Supported by Sarah Munro, the Baltic’s director, 
who has been appointed creative spokesperson, 
as well as a core creative team that includes Iain 
Watson, director of Tyne & Wear Archives & 
Museums, Abigail Pogson, managing director of 
Sage Gateshead and Prof. Roy Sandbach, director 
of the National Innovation Centre for Ageing at 
Newcastle University, Carol and Maria are now 
charged with delivering the major exhibition that 
will take place across Newcastle Gateshead from 
June 22 to September 2018 and attract an expected 
global audience of millions.

While this will be the first Great Exhibition 
of the North, there is a long legacy of similar 
international exhibitions, such as the London 
Great Exhibition in 1851 and the 1929 
International Exposition in Barcelona.

Maria reflects: “These are events usually held 
once in a generation and have a long-lasting 
impact. My 102-year-old grandmother, who is 
Catalan, still talks about the Barcelona Exposition.”

While previous great exhibitions have been 

marked by buildings or structures (The Crystal 
Palace in London and the Barcelona Pavilion, for 
example), there will be no permanent landmark 
erected for the Great Exhibition of the North. 

Instead, the production team has been working 
with Newcastle and Gateshead’s existing cultural 
venues to host different elements of the exhibition.

“It is a practical decision,” Carol explains. 
“Maria and I have both been involved in capital 
projects and they take a lot of time. Due to the 
relatively short time frame we have, we must be 
fleet of foot. 

“Newcastle Gateshead has had more than £250 
million of investment in its cultural facilities so it 
just makes sense to use these.”

The concept of the Great Exhibition of the 
North is to celebrate the industrial heritage of the 
North East – and the wider northern region – and 
show how this influences and impacts on the 
innovation and new inventions that continue to be 
developed in the North today. 

“It’s that journey from coal to code,” says Maria. 
“Historically, we’re standing on the shoulders of 
giants in terms of that was achieved during the 
Industrial Revolution. We want to spend time 
celebrating that ambition and combine it with 
present day nnovations that will change the future. 

“There are some amazing innovations 
happening in science, technology, the arts and 
in design today,” Maria continues, “but they are 
often more difficult to see than the large industrial 
inventions of the past. We want to make these 
more modern innovations more transparent and 
shine a light on them.”

The exhibition is set to showcase how the North 
has – and continues to – make a global impact on 
who we are, where we live, what we eat, what we 
wear, how we are entertained, how we travel, how 
long we’ll live and how we can live sustainably, 
through a range of art installations, exhibits, 

FROM COAL TO CODE – 
TELLING THE NORTH’S STORY 
Hailed as a once-in-a-lifetime event, the Great Exhibition of the North will take place across 
Newcastle Gateshead in the summer of 2018 and tell the ‘Story of the North’ through art, culture, 
design and innovation to an expected global audience of three million. Alison Cowie speaks to 
the exhibition’s executive director Carol Bell and creative producer Maria Bota about winning the 
Government bid, initial plans and the crucial role businesses will play in the exhibition’s success 
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performances, talks, demonstrations and other 
interactive activities.

For example, Carol explains: “We are currently 
in talks with the British Science Museum about 
borrowing The Rocket for the exhibition as well as 
speaking to Hitachi Rail Europe to show the current 
innovative work in train design taking place in 
Newton Aycliffe.”

The team has launched a creative call out online 
for Northern based or born performers, visual 
artists, architects, musicians, scientists, engineers, 
inventors, writers and designers to get involved in 
the project (submission deadline is May 22) and 
is is speaking to organisations such as Tech North, 
Innovate UK, the North’s Chambers of Commerce, 
the Design Council, NESTA and the BBC to further 
get the message out about the exhibition. Carol has 
also met representatives from the 11 other cities and 
towns that bid, who, she reports, are keen to support 

the project: “We want to work with people across 
the North, as well as those from the North East, and 
people are being very receptive to that."

The Great Exhibition of the North will be based 
on a number routes (innovation, art or design) 
that will snake across Newcastle and Gateshead, 
taking visitors from the exhibition hub of the Great 
North Museum down to the Gateshead quayside 
and to the Sage Gateshead and the Baltic Centre for 
Contemporary Art - presenting them with points of 
interest and interactive activities on route.

Plans are also in development for spectacular 
opening and closing events as well as a business 
expo and a summer camp for children. 

Crucially, the whole of the exhibition will be free 
to attend. 

While the organisers are expecting a large 
influx of visitors to Newcastle Gateshead over the 
exhibition period – good news for the region’s 
hotels, bars, shops and restaurants – around half 
of the expected three million-plus audience will be 
via digital means; the feasibility of creating a virtual 
reality experience of the Newcastle Gateshead 
routes for people to download is currently being 
explored.

It is hoped that the whole of the North East gets 
behind the exhibition and a volunteers' programme 
(similar to other successful initiatives during the 
Manchester Commonwealth Games in 2002 and 
the London 2012 Olympics) is planned, as is an 
extensive schools engagement programme. 

“Inspiring young people is a key driver for the 
exhibition and our ambition is that every child in 
England will connect with the Great Exhibition 
through the curriculum,” Maria explains.

The Government has committed £5 million to 
the cost of delivering the major event, with the team 
seeking to raise additional funding via sponsorship 
and other bids.

While the team is in the process of applying for a 
heritage lottery grant, it is recognised that the main 
bulk of the outstanding amount will come from 
corporate support. 

Representatives of the Great Exhibition of the 
North recently visited 10 Downing Street to meet 



31

“Inspiring young people is a 
key driver for the exhibition 

and our ambition is that 
every child in England will 

connect with the Great 
Exhibition through the 

curriculum.”
 - MARIA BOTA, CREATIVE PRODUCER
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with key businesses that have interests across the 
North to discuss ways they can give support. Of 
course, exhibition organisers are also keen to engage 
with businesses of all sizes that are based in the 
North East and are developing a variety of ways that 
local businesses may make an impact. 

Carol is also keen to stress that all contracted 
work associated with the exhibition will go to 
businesses based in the North. 

“It’s been one of our policy decisions from the 
start,” she says. “We want the benefit of all the 
investment - including the Government funding – 
to come to the North.”

As for the legacy of the Great Exhibition of 
the North, Carol and Maria speak of building a 
more “connected” region, while helping to change 
perceptions of the area and inspiring young people. 

“We want to create a beautiful and impactful 
experience that brings people together and lays 
down some unforgettable experiences,” says Maria. 

Carol concludes: “This exhibition is all about 
showing what the creative and inventive people are 
doing in the North. At the end of the day, this is 
their showcase and the benefit will last generations.”

GREAT EXHIBITION OF 
THE NORTH 
Register your interest in the 

exhibition at:

www.ngi.org.uk/
GreatExhibitionOfTheNorth
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INTERVIEW  
Carol Bell and Maria Bota

“This exhibition is all 
about showing what the 
creative and inventive 
people are doing in the 

North. 
- CAROL BELL
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INTERVIEW
Alexander Armstrong

Comedian, actor, writer, singer, presenter and all-round 
nice guy Alexander Armstrong grew up in Rothbury 
and relished childhood visits to Newcastle’s many 
vibrant cultural institutions. But it wasn’t until he was 
approached to become a patron that he became aware 
of the city’s Literary and Philosophical Society (the 
largest private library outside London) on Westgate 
Road - once a haunt of the North East's inventors and 
scientists, from Robert Stephenson and Sir Joseph Swan 
to Lord Armstrong. After some research, Alexander 
discovered that there was a long family connection 
with the ancient institution and he is now a passionate 
advocate in bringing the Lit & Phil to a new generation 
as its president. Alison Cowie speaks to the Pointless 
presenter to find out more

STAYING 
RELEVANT – 
THAT’S THE
POINT
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When and why did 
you decide to get involved in the Lit & Phil?

I was approached around 2010 and asked if I’d 
be interested in being a patron. I have to admit 
that until then I didn’t really know anything about 
the institution.

So you’d never visited the Lit & Phil before?
No. I grew up about 30 miles outside of Newcastle 
in a rural village in the heart of Northumberland. 
I’d get very excited when we visited the ‘big 
city’. As a family, we’d go to Bainbridge’s [now 
John Lewis] to pick up school uniforms and to 
Newcastle’s Central Station. We must have walked 
past the Lit & Phil on Westgate Road a million 
times but I had no idea it was there. 

When I discovered the Lit & Phil it was a 
revelation. I soon realised I had a long family 
connection, stretching back almost to the 
society's formation [in 1793]. I fell in love with 
the institution and when I was asked if I would 
be interested in becoming its president, I was 
delighted to accept.

 
What about the Lit & Phil appeals to you? 
It has this incredible history. It was once a crucible 
for natural philosophy – which we now commonly 
call science – as well as for literature and politics, 
making it a focal point for so much of the North 
East’s development. The Lit & Phil was established 
to create an environment where people could 
come together and exchange ideas and thoughts. 
It wasn’t a place for confrontation, it was a place 
for expansion and mutual debate. 

You mentioned that you have a long family 
connection with the institution…
I have Armstrong ancestors and Swinburne 
ancestors who were involved in the Lit & Phil. 
Robert Spence Watson, who was my great 
grandmother’s brother, was also a former 

INTERVIEW
Alexander Armstrong
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president. When I found out about the Lit & Phil, 
it was as though I had discovered a whole new 
portal in the North East and I was so excited.

What does your role of president involve?
I was initially asked to become involved in the 
Lit & Phil as a figurehead but I was determined it 
should be more than that, despite the difficulty of 
living in the South, working in London and getting 
remarkably little time off. I do try and get up to 
Newcastle at least once a year and will always pay 
a visit to the Lit & Phil. My job is to help raise its 
profile and to draw attention to the library and 
the society. In particular, it is to attract a younger 
audience and make them aware of the Lit & Phil as 
a resource. 

What role do you think the Lit & Phil plays within 
the community now and how can it become more 
accessible?
Its chief role is to be a beautiful cultural venue. 
The library has a wonderful atmosphere to it. 
It remains an important meeting place but I 
think its role can and will expand. There’s been 
a big fundraising drive recently to finance the 
redevelopment of the rooms under the main 
library space. These are the rooms where Joseph 

Swan developed and demonstrated the first 
electric light bulb. Where Thomas Bewick, Robert 
Stephenson and William Armstrong discussed 
their ideas. The level of discussion might not 
be quite the same nowadays but I think it could 
return in the future. Wonderful talks from visiting 
literary figures still take place but once the 
renovated rooms are up and running again, there’ll 
be more flexibility. There’s a lot in the pipeline to 
make the venue more attractive to a new audience. 

So the Lit & Phil needs to modernise?
I don’t see it as modernising. It’s about staying 
relevant. I recently spent time filming at a very 
prominent London theatre. It’s gone through 
several years of renovations since I was last there 
and I found that all of the colour, the vibrancy, 
the ‘yeastiness’ and the slightly faded glory of the 
backstage areas had gone. Instead there were grey 
walls and grey carpets. It was like an architect’s 
office. Someone said it had been done to make it 
more relevant but I just thought, ‘no it’s not, it’s 
to be more corporately available and bland’. The 
lovely thing about the Lit & Phil is that that’s not 
going to be the case.

As this is the arts and culture issue, what were the 
North East cultural venues you visited growing 
up?
My first introduction to music was in the North 
East. I remember going to see The Gondoliers 
opera at the Theatre Royal. The Scottish Opera 
would spend short seasons at the theatre as did 
the Royal Shakespeare Company [RSC] and, of 
course, still do. As a family, we would devour it all. 
My mother, in particular, loved the RSC and would 
buy tickets to every production. We also regularly 
visited Newcastle Playhouse and the Gulbenkian 
Studio [now Northern Stage]. We have a lovely 
family connection with the playhouse in that my 
Great Aunt – the playwright Esther McCracken - 
and Great Uncle, established the foundation for the 
theatre. I was also a huge fan of Roger McGough 
when I was young - and still am. Roger would visit 
Newcastle each year to perform a poetry reading 
and I would beg my parents to take me. 

Culturally, there was masses going on in the 
North East in the 1970s and the 1980s. I loved 
going to the Joicey Museum when I was little, too. 

"[The Lit & Phil] has 
this incredible history. It 
was once a crucible for 
philosophy – which we 
commonly call natural 
science – as well as for 
literature and politics, 
making it a focal point 

for so much of the North 
East’s development."
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INTERVIEW
Alexander Armstrong

LIT & PHIL
www.litandphil.org.uk
@litandphil

@XanderArmstrong
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Alongside Pointless, in what else can we expect to 
see you on our television screens?
A new series called Don’t Ask Me Ask Britain 
has just started on ITV. It’s a live interactive 
programme, which I chair, where people at home 
can vote for answers using an app. I’m also in 
the middle of filming a documentary about the 
Royal Wedding to mark 70 years since the Queen 
and Prince Philip got married, which should be 
screened in the autumn. 

What about your music?
There’s another album on its way. I’ll be recording 
that in the next couple of months and working with 
the Choir of New College Oxford.

Returning to the Lit & Phil, what do you hope to 
achieve during your presidency?
I hope to be president over a strong period of 
expansion. As I say, the big question for the Lit & 
Phil – as it is for all of the ancient institutions - is 
how does it remain relevant? The development of 
the downstairs rooms and the preservation of the 
architecture will continue but what’s important is 
that the spirit of the beautiful old structure remains. 
It’s important to know that there’s a difference 
between being ‘old fashioned’ and ‘classic'. The Lit 
& Phil is a classic and it must be restored sensitively 
so that people who visit can see and feel what a 
beautiful and important institution it is.

It’s an ongoing task but it’s one that I’m delighted 
to be a part of. 

"It’s important to know that there’s a 
difference between being ‘old fashioned’ 
and ‘classic'. The Lit & Phil is a classic." 
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INTERVIEW 
Jim Beirne

World-renowned as a ‘crucible of ideas’ and launch pad for many now-famous plays and writers, 
Live Theatre in Newcastle is also the toast of the cultural world for the unique self-sustaining way 
in which it funds itself. Deborah Busby meets its chief executive, Jim Beirne 

ALIVE AND KICKING

While Live Theatre has long 
been known as a huge 
cultural asset to Newcastle, 
perhaps its contribution to 
the economy in the city and 

wider region, alongside its unique self-sustaining 
business model, is lesser known. 

The theatre, much-loved in Newcastle for more 
than 40 years, is known throughout the cultural 
world as a launch pad for careers and productions, 
many of which have gone on to achieve 
international success, as well as its commitment to 
youth theatre and developing literacy. 

The Pitmen Painters, Dancer (later better known 
as Billy Elliot) and the more recent Our Ladies of 
Perpetual Succour, which won an Olivier Award 
last month, all began at Live Theatre. Lee Hall, the 
hugely esteemed creator of all three productions, 
started out as a young writer at Live Theatre in the 
1990s.

Its reputation as an incubator for emerging 
productions is truly stand-out, and its £6 million 
refurbishment in 2007 has equipped it for well into 
the future. But aside from its role as a theatre, a 
charity and creative hub, Live Theatre is in fact built 
on a unique business model which sees it support 
not only itself, but also the creation of jobs, the 
growth of small enterprises and the development of 
new leisure venues in the fast-developing Quayside 
area. 

Its vast property portfolio, which stretches down 
Broad Chare and onto the riverfront, supports the 
creation of jobs and provides homes for new and 
growing businesses – more than 300 people are 
now employed across all of the buildings it owns. 
In a £10m project completed over the course of 
several years, Live Theatre has created a whole new 
development around itself, part new-build and part 
renovation of Listed buildings, to bring a whole new 
dimension to Newcastle’s Quayside. 

Alongside Live Theatre itself, its neighbouring 
gastropub The Broad Chare is a partnership 
between Live Theatre and its long-standing partner 
Terry Laybourne. The venue alone finances one 
production each year at the theatre. As well as Caffe 
Vivo and Head of Steam – a joint venture with 

LIVE THEATRE
www.live.org.uk
@LiveTheatre
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Camerons -  a fourth restaurant, a seafood venue, 
is set to be unveiled in the Quayside premises 
formerly known as Flynn’s, following its purchase by 
the theatre. 

The Schoolhouse, an adjoining building dating 
back to the 1750s, has been renovated into a creative 
hub, housing a series of growing businesses. Live 
Works, a sizeable new purpose-built office block 
occupied by cutting edge tech company Zerolight, 
stands in previously unused grounds to the rear. 
Live Tales, a dedicated facility to help develop 
literacy for school children through the telling of 
stories, has also been purpose-built by the venue. 

Yet back in 2000, when chief executive Jim 
Beirne first joined Live Theatre, the outlook was 
very different. Financially challenged due to a small 
capital project, the theatre needed to turn around its 
fortunes to ensure its future.  

Sitting in the theatre’s Undercroft bar, a Grade 1 
Listed, homely setting where actors socialise with 
theatregoers after performances, Jim - whose long 
career in the arts saw him awarded an MBE in 2012 
- remembers it well. 

“It was certainly a challenging time, but this has 
always been a much-loved organisation and its 
creative heart was good, so there was always the 
desire to support it through this challenge. It was, 
in fact, relatively easy to turn around – what was 
needed was a bit of vision and direction,” he says. 

“When I first came to Newcastle, this part of 
the city was nothing like it is today. There was no 
Millennium Bridge, no Sage Gateshead.

"We were mindful of where we were based, and 
also that we needed to provide for our own future. 
Even then, before the recession, the public sector 
was unlikely to have more resources to give us; we 
couldn’t sell any more seats for productions; we 
were unlikely to improve fundraising. 

“We decided we needed to make more resources 
for ourselves through a series of social enterprises, 
which would benefit Live Theatre and the city. 
Not just in terms of buildings, but also in terms of 
developing young people’s skills and aspirations, 
and to support the economy.”

Following the £6m refurbishment of Live Theatre 
itself – which saw it re-open with the hugely-
acclaimed The Pitmen Painters in 2007 – a plan was 
devised to redevelop the surrounding area. 

Following the opening of Caffe Vivo in 2008, The 
Broad Chare followed in 2011. The Schoolhouse was 

purchased and developed in 2011, and permission 
was then granted for the development of Live Works 
and Live Tales. 

Following consultations with the “very 
supportive” Newcastle City Council and with 
funding being secured to finance the hugely 
ambitious project – including £6.5m from the 
council, £2m from the Arts Council, £2.1m from 
the ERDF (European Regional Development Fund) 
and the remainder from local fundraising – work 
got underway on the latest Live Works project in 
2013.

“I think we did it the right way, step by step, 
one thing at a time. People could see what we were 
doing and could see our vision, so were willing to 
‘buy in’ to it,” says Jim, who is now regularly invited 
to tell the story of Live Theatre’s success at venues 
around the world. 

“It was a risk, of course, but there is risk in 
everything. We were motivated by the desire to 
support the theatre at the same time as making 
this part of the city a better place. To have created 
some great art and played a role in the cultural 
regeneration of this area of Newcastle is something 
which gives us pride. It really is great that Live 
Theatre has done its bit.”

INTERVIEW 
Jim Beirne
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PAST
I began working in public museums in 1986. 
Funding then was almost wholly from local 
authority sources although, uniquely, TWAM 
(Tyne & Wear Archives & Museums) enjoyed a 
proportion of national funding in recognition of the 
greater than local role that it played and still plays. 
We employed no fundraisers and shop income was 
generally ‘nice to have’, providing a little ‘rainy day’ 
resource to supplement core income. We did build 
relationships with corporate sponsors and I worked 
with a local artist to create a mural, sponsored 
by British Gas, which is still in place at Wallsend 
nearly 30 years on. While fundraising wasn’t a big 
part of the job, public relations certainly was and 

I remember a day spent in the toilets at Wallsend 
Bus Station dressed as a ‘Midnight Mechanic’ to 
promote the ‘Loo of the Year Awards’ – Midnight 
Mechanics were the Victorian workers who cleaned 
out the ash closets in back lanes and removed the 
waste for fertiliser! 

PRESENT
As director of one of the country’s largest regional 
museum and archive services, my job now is not 
only to be the chief executive but also the chief 
fundraising officer. We employ a professional team 
of four fundraisers and they work very closely 
with me and the senior management team to 
provide essential support for the organisation, 
from individual gifts in donation boxes to high net 
worth individuals. The local authorities who make 
up TWAM are essential to the organisation but, 
as a result of central government reductions, their 
contribution has reduced by 48 per cent since 2009. 
Arts Council England now provide 40 per cent of 
our funding and this has to be won competitively. 
We also manage museums for Newcastle University, 
supporting teaching and research excellence and 
helping draw in research funding. Our work is 
assisted by a brilliant independent fundraising 

Iain Watson trained as a secondary school English teacher 
before becoming an education officer at what is now 
Segedunum Roman Fort. After nine years managing 
museums and local history in County Durham, Iain 
returned to Tyne & Wear Archives & Museums (TWAM) in 
2001 and led the lottery funding bid (£9 million) for the 
Great North Museum. He was appointed TWAM director 
in 2010. Here, Iain reflects on the changing nature of arts 
funding he’s witnessed during his career

THE LONG GAME

INTERVIEW
Iain Watson 
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trust and our trustees, all volunteers, directly 
support our fundraising activity. We are currently 
recruiting for two new trustees and a chair for the 
fundraising trust and I am really keen to hear from 
anyone who might be interested in these roles and 
in supporting our work. Our other income sources 
are now diverse and include consultancy earned 
through helping Chinese museums become more 
entrepreneurial.

FUTURE
TWAM has tremendous support from the 
local authorities of the region but pressures on 
public expenditure mean that this investment 
will inevitably decline. We know how much our 
users value the services we provide and that they 
recognise the ‘cost of loss’ – what it would be like 
if organisations like ours weren’t there. We are 
therefore working with as many of our audiences 
and stakeholders as possible to convert visitors 
to stakeholders to financial supporters. We use 
techniques such as crowd funding and text giving 
alongside the traditional fundraiser's bucket. While 
traditionally, donation boxes were the recipient 
of small change, many people - particularly the 
millennial generation - don’t carry cash and rely on 
card or phone to pay. We have also just relaunched 
our Corporate Membership scheme – I am keen to 
talk to any businesses who would like to find out 
how we can work together. 

TYNE & WEAR ARCHIVES & MUSEUMS
www.twmuseums.org.uk
@TWAMmuseums
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LAW 
Vardags 

Nestled in Newcastle’s historic Grey 
Street, Vardags’ newest regional 
office occupies one of the most 
prestigious addresses in the city 
centre. The law firm was founded 

in 2005 by Ayesha Vardag, who is highly regarded 
among her legal peers and is considered to be one 
of the top divorce lawyers in the UK. 

Vardags took up its Newcastle residency at the 
start of the year and is now home to a team of 
three, who have more than 25 years of collective 
experience in practising family law in the North 
East.

Vardags began in the spare bedroom of Ayesha’s 
London home. She was determined to bring 
‘City-quality’ service to family law. When the firm 
was launched, she was sole practitioner, working 
day and night to forge new ground in family law - 
while caring for her baby daughter and two young 
sons.

Ayesha wanted to build a new gold standard in 
law, beyond the traditionally male cast of London 
City ‘suits’. Her previous legal experience had fallen 
so far short of what she felt it should and could be 
and in 2005 she felt she could make a change. 

Following work as a finance solicitor, then as a 
barrister, Ayesha moved from the Bar to the area of 
family law after her own divorce lawyer offered her 
a job at his firm. 

Ayesha’s razor-sharp expertise on complex 
financial matters, coupled with empathy and 
no-nonsense common sense from her experience 
on the other side of the negotiating table, soon 
won her a reputation as a formidable litigator and 
she has worked on some of the last decade’s most 
prominent family cases in the English courts.

In 2009, Ayesha changed legal history with 
the case of Radmacher v Granatino, which made 
prenuptial agreements legally enforceable in 
England and Wales. 

The case helped cement Vardags as a game-
changer in family law and the firm – along with 
Ayesha herself - was catapulted to the forefront 
of family law. Vardags incorporated the following 
year and has experienced meteoric growth, 
progressing from an initial one-woman operation 
to a 60-strong team with five regional offices and a 

global clientele in little over a decade. 
Every Vardags client is represented by a 

dedicated team of talented lawyers who are 
carefully selected to suit their particular high net 
worth needs. As a result, the firm is renowned for 
tackling tough jurisdictional cases and for its asset-
tracing expertise, thanks to a pioneering in-house 
financial forensics team.

Renowned family law firm Vardags opened its latest regional office in Newcastle at the beginning 
of 2017. For founder Ayesha Vardag, the expansion has allowed her to reconnect with a region that 
offers strong family roots 

THE GOLD STANDARD 
COMES TO NEWCASTLE 
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This is the gold-standard service that Vardags 
is determined to bring to Newcastle. For Ayesha 
- who says she despises workplace sterility - the 
choice of region was simple: she has an emotional 
connection with the North East as her mother was 
born and bred in Northumberland. Though the 
family eventually moved southwards to Oxford, 
instilled in Ayesha was a strong sense of pride for 
her North Eastern roots. Her mother would regale 
her with stories of her family’s life in Alnwick 
and Alnmouth and, as a child, she spent time 
holidaying on the spectacular Northumberland 
coast. 

Congruent with her fondness for the region is 
the conviction that - despite a lack of investment 
- the potential of the North East has barely begun 
to be tapped.

She says: “I wanted to put my money where 
my mouth is with my wholehearted support for 
regional investment in the UK.

“Business owners have a responsibility to 
partake in the creation of a more inclusive 
economy, and while this venture is personal 
to me, rooted in my fiercely felt connection to 
Northumberland, it also makes undeniably good 
commercial sense. The area is ripe and bursting 
with talent and budding homegrown industries, 
plus two leading universities and a strong legacy of 
Geordie innovation - all of which made Newcastle 
the natural choice for our new Vardags base.”

Two exceptional hires currently make up 
Vardags’ Newcastle directorial team. Susanne Shah 
and Nicky Hunter (pictured) are both experienced 
family lawyers who have been working in the 
North East for years. 

For them, businesses have a responsibility 
to commit to local expansion, and ensure that 
the North is home to an economic force to be 
reckoned with.

Nicky says: “We’re determined to do our 
bit to realise the promise of a true Northern 
Powerhouse. 

“Supporting economic stimulation and creating 
jobs in my home county is a real motivating force 
as we grow our business.”

Fellow director Susanne agrees: “While we 
are currently a capsule team, we’re steadfast in 
our commitment to local expansion, with a view 
to hiring 40 employees in the city. With client 
demand growing, we’re already looking forward 
to welcoming another paralegal into the fold in 
September, who will join the wonderfully talented 
Beth Courtney-Walker. Nicky and I are committed 
to providing both paralegals with the hands-on 
training they need to become exceptional family 
lawyers.”

“Beth has been there from the start, coming 
to us on graduation from my alma mater, 

Northumbria. The university is particularly well 
equipped to give aspiring solicitors the very best 
start to their legal careers, incorporating the LPC 
into its undergraduate law programme.”

But it’s not just the concentration of talent that 
gives Susanne and Nicky high hopes for the new 
office - the team feels that the demand for services 
in the area is greater than ever.

For high earners, professionals, and those who 
have married or were born into significant assets, 
Vardags’ Newcastle branch will be a welcome 
arrival.

“You instruct a family lawyer to protect the 
things that really matter," says Susanne, “to 
protect your family life, legacy and relationships. 
Those with substantial assets will have particular 
concerns that demand a highly personal, bespoke 
service from a team who really cares.”

With the doors of Vardags’ Newcastle office 
officially open for business, Nicky, Susanne and 
Beth look forward to welcoming new clients 
from across the North East and confirming that, 
whatever their family law matter, a world-class 
service is less than a stone’s throw away.

VARDAGS
Earl Grey House, Grey Street

www.vardags.com
0191 401 8575

i
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PUBLIC RELATIONS
Bradley O’Mahoney 

At Bradley O’Mahoney, we were 
delighted to be able to deliver 
the Winning Brands lecture in 
conjunction with North East Times 
magazine. We were particularly 

encouraged to see that representatives from more 
than 60 companies attended to hear about how 
they could improve their brands.

In a crowded and competitive market place, 
those companies that embrace strong values and 
then bring them to life through their daily actions 
have a real opportunity to distance themselves 
from those that do not give sufficient thought to 
this area. 

Companies that place integrity and transparency 
at the heart of all their business transactions have 
positive and enthusiastic staff, attract high-quality 
recruits, develop exciting partnerships and both 
retain and win customers.

Customers can go to a range of different 
suppliers for products and services, but what will 

keep them coming back to your business is very 
simple – how you made them feel!

It was for this reason that the first Winning 
Brands lecture focused on Living Your Brand 

Values, with speakers including Neil Stephenson, 
Maurice Duffy and myself. 

Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations, reflects on the Winning 
Brands lecture that took place last month

INSPIRING INSIGHTS 
AND STORYTELLING 

BRADLEY O’MAHONEY 
www.bradleyomahoney.co.uk
@BradleyOMahoney

Photo (above), left to right: John 

Duns, Daniel O'Mahoney, Maurice 

Duffy and Neil Stephenson

i
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Taking the stage to introduce the event, John 
Duns, co-owner of North East Times, described 
how the magazine encourages local businesses 
to focus on expanding their reach by building 
powerful brands. He reported a direct link between 
brand and profit. However, the link is only effective 
if a company invests in a well-researched and fully 
integrated long-term plan.

I then gave an insight into how differentiation 
through developing a clear brand story based 
around company values will help companies 
to stand out in the crowd. An example of this 
being our client Hodgson Sayers, whose total 
commitment to its core values ‘Honesty, Decency 
and Integrity’ has been a driving factor in the 
growth of the company.

In 2016 Neil Stephenson sold his company, 
Onyx Group, for over £60 million. Through 
Q&A with John Duns, Neil said that, at a time 
when his competitors weren’t paying attention to 
their brand, he was fully focused on developing 
a business that was truly customer-focused and 
demonstrated high integrity and trust. 

Maurice Duffy, chairman of Black Swan, 
explained how his company uses social media 
to identify what customers and third parties are 
saying about a brand. It is possible to measure 
- in real time – the reputation of, for example, a 
politician at election time, by the conversations 
the electorate are having about that person on 
social media. This analysis would reveal which 
of the topics the politician was discussing 
were favourably received and which attracted 
widespread critical comment. They could then 
tailor their campaign accordingly.

Comments from delegates were so encouraging 
that we are set to announce further lectures aimed 
at highlighting the many inspiring Winning 
Brands that operate in the North East.
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LAW
Gordon Brown Law Firm

I have been left out of my estranged mother’s 
will and I don’t think it’s fair. Is there anything 
I can do?

 
English law recognises the freedom of 

individuals to dispose of their assets by will after 
death in whatever manner they wish.

There are default succession rules in the 
event of intestacy, however, since 1938, and now 
under the Inheritance (Provision for Family and 
Dependents) Act 1975, the court has the power 
in defined circumstances to modify either a will 
or the intestacy rules if satisfied that they do not 
make reasonable financial provision for a limited 
class of persons. 

The court must identify a will or the intestacy 
rules apply unless an application is made to, and 
acceded to by, the court and a specific order or 
provision made; only a limited class of persons 
may make such an application - spouses and 
partners (civil or de facto), former spouses and 
partners, children, and those who were actually 
being maintained by the deceased at the time of 

death; all but spouses and civil partners who were 
in that relationship at (and for two years up to) 
the time of death can claim only what is needed 
for their maintenance. Thus there is no claim to 
the effect that ‘what I received was unfair’; and the 
test of maintenance (or rather, reasonable financial 
provision) is objective and will vary from case to 
case. 

The court is empowered to make adjustments 
which may include one or more periodical 
payments, a lump sum payment, the transfer of 
property, creating an interest in property or the 
acquisition of property.  

The concept of reasonable financial provision 
is central to whether or not a court should depart 
from the terms of a will or the intestacy rules. 
Current spouses or civil partners are entitled to 
reasonable financial provision whether or not 
required for maintenance. All other applicants are 
limited to such provision as would be reasonable 
by way of maintenance, however the concept of 
maintenance is broad.

For a court to make an order, it must assess that 
the will, or the intestacy regime, does not make 
reasonable financial provision for the applicant. 
This is assessed against what would be reasonable 
for the applicant to receive either for maintenance 
or without that limitation depending on the class 
of the applicant.

The court generally has no carte blanch to 
reform the deceased’s dispositions or those which 
statute makes of his or her estate to accord with 
what the court itself might have thought would be 
sensible if it had been in the deceased’s position.

The 1975 Act plainly requires a broad-brush 
approach from the judge to assess very variable 
personal and family circumstances. The time at 
which the court has to assess whether reasonable 
financial provision has been made, and what it 
should be, is at the date of the hearing of any claim.

The process requires a single assessment by 
the judge of what reasonable financial provision 
should be made in all the circumstances of the 
case. The above factors are all to be considered 
so far as they are relevant, and in light of them a 
single assessment of reasonable financial provision 
is to be made. 

Jonathon Stokes is head of dispute resolution at Gordon Brown Law Firm LLP. Here, he explains the 
options if an adult child has not been named in a parent’s will and is looking to make a claim against 
the estate 

DISAGREE WITH A DECEASED 
PARENT’S WILL?

GORDON BROWN LAW 
FIRM
0191 388 1778

info@gblf.co.uk  
www.gblf.co.uk
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Last month, research published by 
the North East England Chamber 
of Commerce (NEECC) and Bond 
Dickinson made it clear that we all have 
a part to play in developing an integrated 

approach as to how we review and improve the 
public transport offering across our region. 

Public transport is a vital enabler of North 
East England's economy. In a region with the 
lowest level of household car ownership outside 
of London (29 per cent of homes have no access 
to a car) an efficient, easy-to-use public transport 
system is essential.

The Public Transport Priorities report highlights 
the many positive aspects of transport in the 
region. Take, for example, the exciting plans for the 
Metro, which include a new fleet of trains, major 
investment in infrastructure and the potential for 
new routes. There is also the promise (subject to 
the result of the snap general election in June) of 
additional regional transport funding coming from 
central government to improve the infrastructure 
in the North East.

Importantly, however, the report also seeks to 
bring to the fore those critical transport issues that 
have been identified by the business community, 
including the cost of tickets, the reliability of 
services and the difficulty in making connections 
between different modes of transport.

Some, if not all, of these issues are already high 
on the agenda of transport operators and local and 

central government. 
We will soon be seeing new and refurbished 

trains, as well as extra services across the North 
as part of the commitments embodied in a large 
number of the rail franchises that serve our region. 
And we are already seeing a real commitment 
from local bus companies to introduce innovative 
ticketing solutions through the development of 
mobile, contactless and smart ticketing solutions.

Yet more can be done to make our transport 
more accessible and more sustainable. If we 
can get public transport right then there is a 
real likelihood that this will boost our region's 
economy.

Since the report was published, the NEECC 
and Bond Dickinson hosted an event at which 
Nigel Foster, director of Strategy at Transport for 
the North, urged business leaders from across the 
region to collaborate and communicate so that 
their voice could be heard on public transport 
issues. 

The event also proved to be a useful reminder of 
the fact that one of the main aims of the much-
discussed Northern Powerhouse is to improve the 
transport links between the North's major cities, 
enabling them to compete together as one major 
economy, rather than competing against each 
other. As a region, we must not fail to take this 
moment seriously.

Yet before we can expect good connections 
between our neighbours in Yorkshire and the 
North West, we need to get it right in our own 
backyard. In short, we have a real opportunity to 
showcase the transport operations of the North 
East as a true ‘heavyweight’ of the Northern 
Powerhouse.

So, I end with a ‘call to arms’ to all businesses 
across the region to take a more active role in 
working with the chamber, local authorities, 
transport operators and local and central 
government to explore and, more importantly, 
deliver on the needs and aspirations for the 
region's transport network

Put simply, and using the core message of 
the NEECC, "together we can be stronger" in 
formulating the priorities for public transport in 
the North East.

LAW
Bond Dickinson

Now is the time for North East business to make its voice heard, says Kevin Bell, transport partner 
at Bond Dickinson

PUBLIC TRANSPORT PRIORITIES 

BOND DICKINSON
www.bonddickinson.com
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The recent landmark Supreme Court 
ruling that awarded a deceased man’s 
long-term partner payments from his 
pension, despite her not being named 
on an official nomination form as 

decreed by his pension provider, has re-ignited the 
debate over rights of unmarried couples against 
those who are married or in a civil partnership.  

While unmarried couples living together is 
increasingly commonplace, legally it remains the 
case that there is a fundamental difference between 
being married and unmarried. 

Therefore, it is vital that those who are 
not married take appropriate steps to protect 
themselves and their family. 

In the case of William McMullan and Denise 

Brewster, they had lived together for ten years 
before they became engaged during Christmas 
2009 – tragically, Mr McMullan died only two days 
later. While the couple had lived as ‘common law’ 
man and wife, Mr McMullan’s pension provider 
– the Local Government Pension Scheme of 
Northern Ireland – required unmarried cohabiting 
partners to be nominated by the scheme member 
in order to benefit. Nomination is not necessary 
for those who are married or in a civil partnership. 

After a lengthy legal challenge, Ms Brewster 
was successful in her appeal to the Supreme 
Court, who ruled the couple’s mutual financial 
dependence should mean a nomination form 
would add nothing to her eligibility. Many other 
pension schemes operate on the same basis, so the 
wider repercussions of this case are yet to be seen. 

But this case serves as another reminder of the 
need for unmarried couples to ensure they take 
steps to afford themselves greater protection. 

•  Have an up-to-date will in place, whether 
married or not. This is particularly important 
for cohabiting couples, as if their partner dies 
without making provision for them through 
a will, they have no automatic right to any 
inheritance. Although a claim may be possible 
under the Inheritance (Provision for Family and 
Dependents) Act 1975, that could be a costly and 
lengthy process, at what will already be a difficult 
time. 

•  Make clear legal documentation over ownership 
of property. Often partners do not contribute 
equally to the purchase price or mortgage 
repayments, so a declaration of trust should be 
prepared setting out how proceeds from the 
sale of the property should be divided up. A 
cohabitation agreement is also important for 
unmarried couples in regulating financial and 
living arrangements and responsibilities. 

•  Careful tax planning is important. Married 
couples have much more favourable rights with 
regard to the nil rate band (NRB) and additional 
residential nil rate band (RNRB) on their 
inheritance. 

If you are unsure of your rights and entitlements 
as an unmarried couple, it is important you seek 
advice to clarify your position. 

LAW
Sintons

Sophie Robinson, wills and probate specialist at Newcastle law firm Sintons, reflects on the legal 
differences between cohabiting and married couples 

DON’T GET CAUGHT OUT

SINTONS
Contact Sophie on Sophie.

robinson@sintons.co.uk or 0191 

226 7812. 

www.sintons.co.uk
@SintonsLaw
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Northern Counties Club hosted an event in honour of International Women’s Day called Steak Not 
Cake on March 8. Organised by Audrey McNaughton and Fiona Newborough, the lunch attracted 
50 North East business women who enjoyed cuts of steak and sausages supplied by local butcher 
Charlottes Butchery

INTERNATIONAL WOMEN'S DAY LUNCH

EVENT
Brewin Dolphin
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EDUCATION 
Gateshead College

The success of the North East’s 
colourful mix of creative and cultural 
organisations is continuing to build, 
making it ‘big business’ in the region. 

Collectively these organisations 
employ 8000 people and generate an estimated 
£866 million for the North East economy while 
experts predict that the latter figure will rise to £1.1 
billion by 2020. 

Some of these organisations, including Sage 
Gateshead, have benefited from Gateshead 
College, which has been supporting the sector for 
more than a decade. 

This assistance will be needed in the future, 
too, as the North East’s creative and cultural 
industry recruits more skilled workers ahead of its 
predicted growth. 

As businesses build, job opportunities grow, 
along with the need for new skills and bespoke 
training to meet the needs of creative employers 
across the region. The recently implemented 
apprenticeship levy is set to support and encourage 
this, with businesses that have a payroll of more 

than £3 million being charged 0.5 per cent of 
payroll costs towards training apprentices.  

Ivan Jepson, director of business development at 
Gateshead College, says: “The North East arts and 
culture scene is booming and we’re delighted to 
be helping creative organisations build a talented 
workforce for the future.

“We are currently providing businesses in 
the sector with advice and guidance on the 
apprenticeship levy. We know that through our 
partnership with the Entrepreneurs' Forum and 
the North East England Chamber of Commerce 
that many employers still don’t really know how 
it will impact their business. It is vital for us to 
spread the message and help local businesses take 
advantage of the levy and its development and 
financial opportunities.”

Gateshead College has a track record of working 
with high-profile creative and cultural employers 
from Dance City to Centre for Life, developing 
apprenticeships and supporting businesses. The 
college is a founder member of The National Skills 
Academy for Creative and Cultural Skills, and was 
one of the first in the region to deliver creative 
apprenticeships to meet employers’ needs. 

A recent example of the college’s success 
in providing bespoke creative and cultural 
apprenticeships includes a specially designed 
programme with the iconic Tyneside Cinema. The 
college worked closely with the cinema to design 
its new creative and digital media programme, 
which was put in place to provide more skilled 
workers for the business. 

Ryan Peebles, 22, from Durham, is the 
first digital and media apprentice at Tyneside 
Cinema. His mentor, Helen Moore, learning and 
participation manager at the cinema, says: “We 
are working with Gateshead College to ensure the 
future of digital and creative careers in the North 
East. We want to support the growth of the sector 
as well as train potential employees with the best 
knowledge and skills.

“Ryan has been an asset to the team and his 
enthusiasm and willingness to get involved is 
exceptional. We would definitely recommend 
apprenticeships with Gateshead College to other 
local businesses; it’s a great opportunity for both 
the individual and for the company.”

Gateshead College is partnering with the region’s creative and cultural organisations 
to help build skills 

CREATIVE APPRENTICESHIPS TO 
BOOST GROWING SECTOR 

GATESHEAD COLLEGE 
www.gateshead.ac.uk
@gatesheadcoll
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Newcastle-based law firm Muckle 
LLP has extended its contract with 
Durham County Cricket Club.

The independent law firm, which 
specialises in business law, will 

continue to act on the club's behalf with regards 
to legal matters, vital expertise and strategic 
business advice.

Having enjoyed a mutually successful 
partnership over a number of previous seasons, 
the club and the law firm will again work together 
in the coming years.

David Harker, Durham CCC chief executive, 
says: "Muckle is a vital and valued legal partner 
and we are delighted to renew our partnership for 
another three years.

"On the legal side, last year was a very busy one 
and Muckle were exceptional in their professional 
approach and support they offered to the club."

Stephen McNicol, client and strategic 
development partner at Muckle LLP says: "We are 
delighted to continue our long-term relationship 
with Durham CCC and by signing this new 
three-year partnership we are committing 
to the exciting new era for the club and the 
communities and businesses in the region it 
unites.

"The new business model and structure of 
the club has now been safeguarded and we are 

looking forward to working with everyone 
connected with the club and its supporters."

Durham CCC chairman Sir Ian Botham adds: 
"This is fantastic news that a leading North East 
business like Muckle has committed to support 
our club for a further three years. 

“This is testament to the recent progress we 
have made off the field and the new direction and 
atmosphere we are beginning to create around 
the club.

"We are certainly looking forward to working 
with all our sponsors and new business partners 
and taking the club on its new journey."

As sole legal partner of Durham CCC, Muckle 
LLP’s branding will appear prominently across 
the Riverside stadium including the pavilion, 
perimeter advertising boards and hospitality area. 
The law firm’s branding will also feature on the 
Durham website and as part of joint promotions 
and marketing activity.

Muckle LLP's Corporate team has ranked 
number one in the North East's top dealmaker 
league for the last three years and its sports 
division also advises the Caribbean Premier 
League (CPL Ltd) as well as the Football 
Association on its Parklife project. 

Muckle is the only law firm in the North of 
England to be recognised for sport in the Legal 
500 UK listings.

LAW
Muckle LLP

Muckle LLP has announced a new three-year partnership with the cricket club

LAW FIRM EXTENDS SUCCESSFUL 
CONTRACT WITH DURHAM CCC 

MUCKLE LLP
www.muckle-llp.com
0191 211 7777

@MuckleLLP
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COMMERCIAL PROPERTY - Feature

Welcome to our commercial property section. Each 
month North East Times features the latest news and 

views within this important sector such as transactions, 
development, valuations, asset management as well those 

from the wide range of other important professionals 
from planning through design to completion. When 

appropriate, we also focus on the wider issues affecting 
the North East region

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

in association with:

Commercial
Property



COMMERCIAL PROPERTY - News 

SUNDERLAND

Construction begins on landmark HQ
Work has now started on the construction of a 
new company base for tombola on Wearside

Gaming giant tombola is building a new £6 million head office at 
Wylam Wharf and Sunderland construction company Brims has now 
embarked on the 56-week programme of work.

CEO of tombola, Phil Cronin, said: “We’re thrilled to be on site 
and it’s exciting to see construction of our new head office beginning. 
“We’re working with a very talented design team from the North East 
including Ryder Architecture and Brims Construction. 

“We are two years into our five-year 2020 strategy and are on target 
to double our turnover and our technology team. The construction of 
our new HQ is an important element of our plans for future growth 
and further international expansion."

International design practice Ryder Architecture has created a 
unique riverside campus which unifies the current listed building 
with a new 25,000 sq ft office development, including innovative 
external landscaping proposals that reinforce the local character of 
Wylam Wharf, Sunderland.

Ronnie Graham, director at Ryder Architecture, said: “The building 
will promote a cultural shift in office design through the delivery 

of a sleek, modern and desirable space - one that truly promotes 
collaboration and activity based working amongst its employees, 
linking them with their internal and external environment.” 

Brims’ director, Richard Wood added: “We’ve been aware of 
tombola’s plans and have tracked the project for a while. We see it as 
a landmark project for Sunderland as well as the North East. It has a 
cutting-edge design and a very high specification which is exactly the 
sort of project and client we want to be associated with. We’ve worked 
closely with tombola and their team to get the project to this stage so 
it’s great to see the work get underway.” 

NORTH TYNESIDE

Seven lettings at Tyne Tunnel Estate
A £2 million refurbishment scheme recently completed at UK Land 
Estate’s Tyne Tunnel Estate in North Shields has attracted a host of 
new tenants. 

Work completed on the 11 units late last year delivered a range of 
buildings ranging from 3000 sq ft up to 26,000 sq ft. 

“Since completion, seven units amounting to circa 70,000 sq ft 
have let with two of the remaining four units currently under offer,” 

confirmed Mark Proudlock, partner at Knight Frank and joint agent 
with Cushman & Wakefield. 

He added: “This level of activity over such a short timescale is very 
encouraging.”

David Gibbs, head of Lettings at UK Land Estates, commented: 
“The on-going investment into the estate demonstrates our strategy 
to improve our vacant stock to meet occupier demand but also 
make these great locations work. Tyne Tunnel has seen significant 
investment over the past seven years and this is set to continue with 
new developments as well as on-going refurbishments.”

MIDDLESBROUGH

Business-focused development 
proposed for Teesside
Developer Ashall Projects has submitted a planning application for a 
key redevelopment site in central Middlesbrough.

The plans for Centre Square East will see Ashall Projects transform 
the land around Centre Square through the development of circa 
210,000 sq ft of Grade A office accommodation, enhanced public 
realm and landscaping with additional food and beverage outlets. 

Ashall’s plans form part of Middlesbrough Borough Council’s £74 
million Investment Prospectus, which was launched to the public in 
March and includes plans to create 5000 jobs across the town.

Centre Square has the potential to be a centre for business activity 
capable of providing the best office accommodation between Leeds to 
the south and Newcastle to the north, providing a significant boost to 

the local economy.
Up to 1500 jobs could be created throughout the Centre Square 

development alone if plans are given the go-ahead.

in association with:
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COMMERCIAL PROPERTY - Chris Dobson

Despite being surrounded by seas, there 
are comparatively few major ports serving 
the main island of Great Britain and all 
the 11,073 miles of its shore-line. And of 
the British ports we have, some are very 
specific, such as Aberdeen’s focus on the 
North Sea oilfields and Dover’s focus 
on cross Channel links with France and 
Belgium.

East-facing as our region is, the distant 
horizons for our ports clearly include 
Europe, in particular Germany, the 
Netherlands, Belgium and Denmark but 
also Scandinavia, Finland, Russia, Lithuania 
and Poland. Although this is not the 
complete picture of the markets accessed 
from the North East.

So when a requirement for commercial 
space from a potential inward investor 
arrives from Invest North East England with 
some essential requests for being ‘up to 20 
miles from a port with good road access 
to the rest of the UK, then bells should be 

ringing at our two major ports on the Tees 
and Tyne.

It will come as no surprise to anyone 
who has driven from the Channel ports 
to the M1 or M11 that a crucial point is 
the favourable location and accessibility of 
our ports, instead of, as the Port of Tyne's 
integrated logistics operation puts it, 
“battling through the congested South East 
and adding thousands of unnecessary road 
miles to the mix”.

Ports are also not just for export/import 
functions. Increasingly, tourism is a major 
contributor to port activities. The Port of 
Tyne celebrated an all-time high of 44 cruise 
ship visits in 2016, with more cruise lines 
than ever before discovering all that North 
East England has to offer. This year already, 
over 50 cruises have been booked for the 
Tyne.

The Port of Tyne's cruise and ferry 
business adds some £60 million to the 
economy of the North East, supporting an 

Regional ports are the assets 
for our region, according 
to specialist commercial 

property writer Chris Dobson

Gateway to the 
North East 

in association with:
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estimated 1700 tourism-related jobs.  2017 
sees the return of Thomson Cruises to the 
UK and to the Port of Tyne as its sole UK 
departure port with 12 cruise calls from 
Thomson Celebration. 

Also returning in 2017 are Fred Olsen 
Cruise Lines, Cruise and Maritime Voyages, 
German-operated AIDA cruises, Holland 
and America Line and the return of Disney 
Magic. Other new operators visiting the Port 
of Tyne include Norwegian Cruise Lines.  

Once world-renowned for coal exports, 
the Port of Tyne has diversified to ensure it 
can keep pace with the global economy and 
its customers' varying needs. It is now one of 
the UK's largest car exporters and one of the 
largest handlers of wood pellet in the world.

The Port’s Conventional and Bulk 
Business Area has benefited from 
infrastructure development and major river-
dredging so that the main Riverside Quays 
can now handle 86 per cent of the world's 
largest cargo ships.

The Logistics Business Area offers 
customers an integrated package of 
container handling, warehousing and 
distribution. Goods handled through the 
container terminal include retail products, 
parts for manufacturing and almost a third 
of the UK's tea imports.

The Port of Tyne's three car terminals 
were developed to support the growing 
automotive sector and in particular provide 
Nissan with the most efficient route to 
market for its products.

The Port's Estates business manages 
a growing portfolio of commercial 
properties and land holdings with over 100 
business tenants and also offers property 
development opportunities. In terms of 
Gross Value Added (GVA), in 2015 the Port 
of Tyne added £710 million to the regional 
economy of the North East, supporting 
14,000 jobs directly and indirectly.

To the south of the region, Teesport says 
its transport links are first class and that “it 
is the gateway to the North”. Located less 
than a mile from the mouth of the River 
Tees, it’s a deep-water facility with a natural 
marine opening, providing lock-free access 
to the North Sea.

Fewer areas of the UK are better served 
by road and rail services. Teesport has 
direct access to the A66 trans-pennine East 
and West routes and A19/A1 M1 national 
motorway links for North and South. This 

is complemented by direct rail links via the 
East Coast Main Line and TransPennine 
routes to all parts of the UK.

PD Ports owns, operates and acts as 
statutory harbour authority for Teesport 
and the Port of Hartlepool, handling over 
40 million tonnes of cargo and 5000-plus 
vessels annually. The port’s estate covers 
some 779 acres and is an integral element of 
the wider industrial area. 

The strength of Teesport is its versatility 
and adaptability through its two container 
terminals, three general cargo berths, 
three Ro-Ro berths, in excess of two 
million square feet of covered warehousing 
and substantial open storage areas, over 
three million square foot of port-centric 
warehousing currently in operation, private 
rail sidings capable of handling a full range 
of cargoes and extensive open storage 
compounds. 

Meanwhile, the Port of Sunderland covers 
an area of 106 hectares (264 acres) where a 
wide range of tenants undertake a variety 
of port and maritime-related activities and 
industrial operations. 

Premises and land are available on 
attractive lease terms to businesses 
operating in various sectors – as well as 
companies with cargo handling and freight 
storage requirements – who are seeking 
a secure location within easy reach of the 
commercial heart of the Sunderland’s centre 
and the region’s major transport arteries.

Giving us a sign that the North’s four 
main ports can work together is the 
formation of a Northern Ports Association 
– formed to make importing and exporting 
much easier.

The association’s creation was a 
recommendation in IPPR North’s Northern 
Ports Report, which highlighted the 
domination of southern ports and the 
problems this creates in transporting 
imports and exports across the UK.

For instance, at present, 60 per cent of 
freight destined for the North is delivered 
to southern ports - leading to unnecessary 
motorway traffic, delays, pollution and 
inefficiency.

Bringing together the four ports of 
Liverpool, Hull, Teesport and Port of Tyne 
means the North can act as a genuine 
gateway to the world, connecting Atlantic 
shipping in Liverpool in the west to the 
East’s links with the continent.

in association with:
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Portland Consulting Engineers (Portland) – which continues to go from strength to strength – 
entertained more than 130 guests at its annual Easter drinks reception at Tiger Hornsby last month. 
The event was hailed as a great success and provided Portland with an opportunity to thank clients 
and project partners for their continued support

PORTLAND’S EASTER DRINKS RECEPTION

EVENT
Portland
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The inaugural North East v Yorkshire Property Rugby Festival took place at Northern Rugby 
Football Ground, McCracken Park in Gosforth last month. Providing the opportunity for property 
and property-related professionals to come together and enjoy a relaxed afternoon of rugby 
while supporting local charity St Oswald's Hospice. It was a terrific afternoon before a large 
crowd and hopefully it was the start of an annual event. Credit goes to the committee comprising 
Douglas Cranston and Patrick Matheson, both Knight Frank, Luke Symonds, GVA and Ben Hunter, 
Silverstone for organising the event

PROPERTY RUGBY FESTIVAL

EVENT
Property Rugby Festival
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GODFREY SYRETT
www.godfreysyrett.co.uk

i

COMMERCIAL PROPERTY - Godfrey Syrett

One of the latest trends sweeping the 
workplace is the sit-stand desk, amid claims 
that ‘sitting is the new smoking’.  

The team at Godfrey Syrett’s head office 
in Killingworth predict we will be seeing a 
lot more standing desks in the workplace 
in 2017, following research providing 
compelling evidence that prolonged periods 
of sitting are bad for your health. 

An expert statement published by the 
British Journal of Sports Medicine states 
that UK office workers currently spend an 
average of 65 to 75 per cent of their working 
day, an estimated five to six hours, sitting. 

According to Get Britain Standing, 
spending extended periods of time in a 
sedentary sitting position has been shown to 
raise the risk of developing heart problems, 
cancer and diabetes, and dramatically slows 
down metabolism.  

A research paper co-commissioned by 
Public Health England concludes that office 
workers should spend a minimum of two 
hours on their feet at work (four hours being 
the ideal number) to help avoid the effects of 
a sedentary lifestyle.  

Mark Richards, design manager at 
Godfrey Syrett, says: “What this research 
tells us is that balance in the workplace is 
key. Having the option to either sit or stand, 
and being able to easily switch between these 

two positions, is the route to maintaining 
a healthy lifestyle in the office. Having 
access to a height-adjustable desk, which 
can be seamlessly integrated into the office 
environment, allows employees to work at a 
height that suits their varying needs.  

“Across the UK, various companies 
are adopting sit-stand desks and making 
a conscious investment in the wellbeing 
of their employees. This has resulted in 
a significant increase in demand for our 
height-adjustable products.”

In response to market demand, Godfrey 
Syrett has launched a new generation of 
height-adjustable desks and bench systems 
for 2017. The new range has been put 
together by the firm’s in-house design team 
and will be made at its two manufacturing 
sites in Durham and North Tyneside, where 
it employs more than 230 people.  

Established in 1947, Godfrey Syrett 
is celebrating 70 years of manufacturing 
furniture solutions in 2017. Throughout 
its time it has seen office trends change 
drastically: from the traditional, regimented 
offices and ‘cubicle farms’ of past years, to 
the open plan, flexible and collaborative 
spaces that are becoming so prevalent in 
offices today. 

According to Godfrey Syrett, other 
workplace trends to watch out for in 2017 
include the domestication of the office, with 
the use of wooden furniture legs to give a 
more domesticated feel to office furniture, 
integrated electrics in soft seating to allow 
people to sit down and plug in, and muted 
tones in fabrics to create a welcoming and 
comforting work environment, as the lines 
between domestic and contract furniture 
continue to blur. 

Godfrey Syrett reports on 
how a combination of sitting 

and standing in the workplace 
can boost your health

Standing is the 
new sitting
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Land, property and business consultancy 
George F. White has opened a new office 
in the centre of Newcastle to bolster 
its planning presence as well as cater 
for the continued growth of the firm's 

commercial property offering in the North East. 
The office is based at Hoults Yard, a modern 

and vibrant office and studio complex situated in 
the Ouseburn area of Newcastle, which is home to 
a wide range of successful corporate and creative 
businesses.

Sally Hart, operations director at the George 
F. White Group, says: “Opening our Hoults Yard 
office is a key part of our strategic growth objective 
in the region, as we look to continue to develop 
our offerings in our planning and development, 
commercial and energy sectors. 

“We have historically been known for our farm 
and rural business services, however, market 
developments have seen an increase in demand for 
our more urbanised business offerings.”

Commercial focus
Sally continues: “Of course, our traditional sectors 

are still important to us but we are now widening 
our scope to reflect the ever-changing landscape 
for businesses like ours, which provide significant 
specialist consultancy services in a varied range of 
sectors.”

George F. White has continued to expand and 
evolve since it was established nearly 40 years 
ago. Following successful growth, the Group is 
now a multi-disciplined and diverse consultancy 
that employs more than 120 people in eight 
locations from the Scottish Borders down to North 
Lincolnshire. 

A key area of the business that has experienced 
consistent and strong growth is planning and 
development. The planning and development 
team has grown its services considerably as it now 
accounts for nearly 20 per cent of the company’s 
overall turnover with the team seeing increases 
in different types of planning and development 
needs from clients across the UK. There has been 
a particular demand for the in-house architectural 
service where there has been an increase in high-
profile jobs within the educational and commercial 
sectors.  

PROPERTY
George F. White

The consultancy has established a new presence in Tyne and Wear with a base at Hoults Yard to 
bolster growth plans

GEORGE F. WHITE OPENS 
NEW NEWCASTLE OFFICE 
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Like other teams across the business, the 
planning and development team has worked hard 
to diversify themselves from George F. White’s 
traditional rural client base to break into the urban 
market, which is a radical shift for the business. 

For example, it is now working on renewable 
energy projects for clients and also partnering 
with a number of the UK’s largest housebuilders, 
providing services nationwide.

The energy team has strengthened its position 
within the market and now has an impressive 
figure of 57 500kw turbines under its belt - 
taken from production to management. It has 
also developed a reputation based on good, 
knowledgeable advice and guidance for clients on 
many energy-related issues including planning, 
project feasibility and business management. As 
changes to UK energy policy have got underway, 
the team has been dedicating resources to 
understanding where the market has shifted and 
advising clients appropriately.

People-driven culture
With the opening of the Newcastle base, a key 
business priority for George F. White is to continue 
to grow its reputation further across all of its 
sectors by recruiting specialists into the expanding 
team. The consultancy is currently recruiting 
across the business in a number of services 
and geographical areas and information about 
vacancies can be found on the George F. White 
website.

“We’re a very people-driven business, which 
is also why the Newcastle base is a great move 
for us,” Sally says. “A key part of the George F. 
White culture is the personal and professional 
development of our people across the business. 
Our main objective is to provide opportunities to 
all our employees so that they can constantly strive 
to develop which, in turn, delivers for our clients.

“Hoults Yard is a great place to be and it also 

provides a better work/life balance for the team 
who often spend time commuting to our more 
rural offices from their homes which are closer to 
the city.  By providing the right environment and 
tools to excellent people - the team - we’re able to 
give the right guidance and support to clients.” 

The group’s people-led ethos is reflected in 
the recent Information and Communication 
Technology (ICT) overhaul across the business. 
George F. White has grown rapidly over the 
last few years and therefore required an ICT 
infrastructure to match. The business now boasts a 

centralised hybrid ‘on-premises’ model with some 
services in a private cloud, and some elements 
in the public cloud. This has been particularly 
effective in connecting the more rural offices and 
means that staff and clients can collaborate easily 
as the business continues to evolve.

Robyn Peat, managing partner, adds: “Having 
been operating within George F. White for almost 
30 years, it is fantastic to see that the business is 
continuing to evolve with its people at the centre. 
Recent developments have created further exciting 
prospects and have reinforced our decision to 
ensure the team are equipped with the tools they 
need to continually achieve, whether that be a new 
office space, ICT infrastructure or, more simply, 
personal development; we believe this drives 
growth and prosperity.”

GEORGE F. WHITE
www.georgefwhite.co.uk
@GeorgeFWhite

i

“Opening our Hoults Yard office 
is a key part of our strategic 

growth objective in the region"
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RENAISSANCE
GIRL

Model - Beth Douglass @ Tyne Tees Models
Instagram: @bethhdouglass  |  Twitter: @tyneteesmodels  |  Instagram: @tyneteesmodels

Location - Sage Gateshead 
Facebook: @sagegateshead  |  Twitter: @sage_gateshead  |  Instagram: @sage_gateshead

Makeup - Josephine Birkett
Facebook: @josephinebirkettmakeupartistry  |  Twitter: @josephinebirket  |  Instagram: @josephinebirkettmua

Hair - Rebecca Dixon
Facebook: @rebeccadixonhairdressing  |  Instagram: @rebeccadixonhairdressing

Photographer - Christopher Owens
Facebook: @christopherowensphotography  |  Twitter: @thisischrisjo  |  Instagram: @thisischrisjo

Production - Chloe Holmes
Facebook: @NETimesmagazine  |   Twitter: @chloeNETimes  |  Instagram: @NETimesmagazine

Stylist - Emma Townsend
W: www.emmatownsend.co.uk  |  Instagram: @emma_etownsend

Film - Andrew Lowe
W: www.andrewlowe.co  |  Twitter: @mrandrewlowe  |  Instagram: @mrandrewlowe

All clothes from John Lewis Newcastle

@johnlewisretail
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Finery beachcroft frill hem dress £79
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Kin by John Lewis cobalt blue 
compact cotton £45



79

Finery quentin super soft tee neon £25
Kin by John Lewis white oversized shirt £59

Hobbs sacacia jacket cayenne red £179
Finery cobden trousers dogtooth £65

Carvela kestrel blue courts £49

AND/OR rima tie clutch silver £55
Kin by John Lewis neutral longline parka £119

French Connection freeway grey trousers £80
Kin by John Lewis cobalt blue compact cotton £45

Kurt Geiger navy suedette ladies £69

Jaeger knitted top £127
Jaeger trousers £99
AND/OR eirene white suede trainers £75

Finery wisteria zip jersey tee red £35
Finery westdale wide leg trousers £85
Fossil harper leather across body bag £119
Carvela gigi nude £99
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Finery wisteria zip jersey tee red £35
Finery westdale wide leg trousers £85
Fossil harper leather across body bag £119
Carvela gigi nude £99
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Ex Newcastle and Sunderland player Steve Harper reflects on the mixed fortunes of the region’s 
football teams this season

UP AND DOWNS

SPORT - Steve Harper 

Writing a column about North 
East football a week prior 
to publication provides its 
own challenges but barring 
some miraculous escapes or 

catastrophes – the promotion/relegation issues seem 
pretty much settled.

To stay in the Premier League the general consensus is 
that you need to win ten games. Sadly our two top flight 
teams have struggled to manage that between them.

Sunderland appeared to be doomed to relegation from 
early in the season and the pre-season losses of Younés 
Kaboul, Yann M’Vila and Patrick van Aanholt in January 
certainly didn’t help their cause. David Moyes painted 
a very honest picture early in his rein. For me, I feel he 
could have got a little more out of the squad but probably 
not enough to keep them in the Premier League for next 
season. My biggest criticism of Moyes would be that he 
didn’t find out the full extent of the financial situation at 
the club prior to taking on the role.

The timing of Sunderland’s job losses announcement 
in February was poor as it happened at the same time as 
the squad’s training camp in New York. I was there last 
season when Big Sam took the squad to Dubai for a team 
bonding trip that worked very well and played a big part 
in the Premiership survival. I understand the trip, but 
not the timing of the cost-cutting announcement.

This is a pivotal summer for the direction of 
Sunderland’s future and the decisions made will dictate 
that course. For too long the club’s recruitment has 
misfired with huge sums spent on players who have failed 
to produce the goods on the pitch.

The very impressive Jordan Pickford would fetch 
around £15 million, and Lamine Koné £10 million. 
Jermain Defoe will surely leave too - so do they sell 
and fully overhaul the squad? Do they stick with the 
manager? Or do they give the youngsters an opportunity 
to shine? 

Whatever decisions are made the club needs a long-
term plan so when they do return to the Premier League, 
it is set up to compete in and around mid-table – not 
immediately get immersed in yet another relegation 
battle.

Middlesbrough sacked Aitor Karanka due to the 
increasing frustration at the playing style and the lack 
of goals. This gave Steve Agnew the opportunity in the 

hot-seat and to be fair to him at least he’s experimented 
with different formations to try and find a solution to the 
club’s predicament. 

Having worked with Agnew at Hull, I know first-hand 
what an excellent coach he is. It’s a big decision for Steve 
Gibson to whether give him the opportunity to continue 
in the role next season.

Players such as Álvaro Negredo and Victor Valdes 
won’t be happy playing in the Championship next season 
so - similarly to Sunderland - the Teesside club has big 
decisions to make which will dictate whether they can 
bounce back.

Pre-season Championship favourites Newcastle 
United has struggled of late and the lack of a new signing 
or two in January has caught up with them as a tired core 
of six or seven players look to have run out of steam.

The priority was promotion and this has been 
achieved. However, if the club is to miss out on the title 
it will be a little disappointing for the fans. Perhaps, 
though, the fact that Newcastle haven't run away with 
the title is a blessing in disguise as it paints a clear picture 
of the scale of investment required ahead of next season, 
back in the Premier League.

Jonjo Shelvey and Matt Ritchie look to be Premier 
League starting line-up players and although Paul 
Dummett seems to divide opinion among fans, I see 
other positions taking precedent over a new left-back. 
The will-he-won't-he-stay debate regarding the future 
of Rafa Benitez will no doubt be in full flow by now and 
hopefully given the fact he has reunited a football club 
seemingly at odds with itself and achieved promotion 
at the first attempt - and has vast Premier League 
experience - will see him backed as the club has a real 
opportunity now to make big strides forward.

Lower down the leagues, Hartlepool has dropped 
agonisingly down the table and the sacking  of Dave 
Jones - who was a strange appointment in the first place - 
was one last roll of the dice at staying in league football.

Meanwhile, in local non-league football, the region’s 
teams seem to be going from strength to strength. 
Gateshead has just missed out on the play-offs but will 
hopefully have a good run at it next season and Blyth 
Spartans and South Shields have both won promotion 
from their respective leagues  while South Shields has 
the opportunity to continue the North Easts fine run of 
success in the FA Vase.

STEVE HARPER
www.myoddballs.com
@steveharper37
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Unlike many women, Amanda checked her breasts on a regular basis. One day she discovered a lump and she knew 
she had to act quickly. Here is her story…

THE TIME FACTOR

HEALTH   - Spire Washington Hospital

SPIRE 
WASHINGTON 
HOSPITAL 
To find out more 
about inSpire – 
Spire’s exclusive 
private medical 
plan - contact one 
of their customer 
service advisers on: 
0191 448 9514
www.
spirehealthcare.
com

After finding a lump in my right breast, I 
didn’t want to wait for an appointment 
at my doctor’s surgery. I decided to go 
through my private medical insurance 
as I felt this would be the quicker 

option. The insurance company provided me with the 
details of three consultants who I could call to arrange a 
consultation.  

I rang Spire Washington Hospital and spoke to 
an efficient adviser who was extremely helpful and 
sympathetic. I arranged an appointment to see Mr Bhatti 
in just three days’ time. I was relieved to know I’d be seen 
so soon. 

I attended my consultation with Mr Bhatti who I 
found to be caring and understanding. He examined 
me and immediately put my mind at ease. On the same 
evening I underwent a mammogram, ultrasound and 
biopsy. I was petrified and feared the worst, but Mr Bhatti 
and the staff at Spire Washington Hospital provided me 
with plenty of reassurance. I was advised that night that 
the lump would have to be removed but it was unclear 
what it was. 

Just two days later I returned for the official results. I 
was advised it was not cancer and there was nothing to 
be concerned about. I was ecstatic!

An appointment was made for me to attend the 

hospital just over a week later to have the lump removed.
When I returned for surgery the staff were 

outstanding. I met so many different staff in varying 
capacities and each one of them were extremely 
professional in their role. I underwent my procedure, 
which was a great success. I was only in the hospital for 
the day but I received fantastic care. 

I had a follow-up appointment and discovered that 
the lump was in fact a benign tumour. Mr Bhatti checked 
my wound and was happy with my progress. He said 
he would see me in six months but advised me that if 
I had any problems or concerns, I could contact him 
immediately. 

Mr Bhatti was a very polite, professional and friendly 
gentleman. I would have no hesitation recommending 
him and can’t thank him – or the wider team at Spire 
Washington Hospital – enough.

Mr Bhatti says:
Self-examination of the breasts is extremely important 
and should be done by every woman once a month. 
If there are any unusual findings, such as a lump, 
tenderness, nipple discharge or change in size or shape of 
the breast, these should be immediately reported to a GP 
or consultant. Detecting cancers at an early stage makes 
all the difference in the treatment of breast cancer.
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As a child in the 1980s, Lego was my 
favourite toy, by far! I especially loved 
the classic space kits and got quite into 
Technic kits too.

I stopped playing with Lego when I was about 12 or 13 
years old. I would occasionally find myself browsing Lego 
kits if I passed them in a shop but I never thought one day 
I’d return to building.

In 2012 I had a hankering to build a spaceship out of my 
childhood Lego that I’d kept in the loft. My wife suggested 
I build a model of our house instead. 

I’ve always been drawn to cities and iconic architecture. 
When I moved to Newcastle in 2000 from the Midlands 
I was really taken with the architecture of the city, and 
started photographing it. It was a hobby at the beginning 
and in 2006 I became a full-time freelance architecture 
photographer, working for architects and developers.

After recreating my house, I began building Newcastle’s 
iconic buildings in Lego. I got great feedback, particularly 
with my BALTIC model that I completed in 2015. 

Initially, it seemed a ridiculous dream that people 
would pay me to build things with Lego. But one day, I 
decided to give it a go. 

I built a website under the brand Brick This, and 
emailed my contacts about what I was doing. Many of 
these contacts are in the construction or architectural 
industries - in some ways a captive audience.

Lego architecture is all about detail. It’s trying to 
recreate an existing or proposed building as accurately as 
possible. 

Before I design a building, I gather photos and 
architectural drawings, if I can. I work out a footprint of 
the site, from plans or from Google maps in some cases. 
Occasionally I’ll use design software to test an idea. Then 
I start building. 

There’s a lot of trial and error, but that’s part of the fun. 

With every build, I ask myself what defines the building 
or structure. For example with the Angel of the North it 
was the grid-like structure of the wings and the curvature 
of the body. For St James’ Park, it was the the curving 
sections and the glass roof.

I’m a perfectionist but you simply can’t capture 
everything exactly. At some point you need to 
compromise. It might be on colour, or the angle of a roof 
or a curvature that is difficult to capture in Lego.

BALTIC lent itself to Lego and I’m proud of my Angel of 
the North. But I think my absolute favourite is St James’ 
Park.

Sage Gateshead feels like a big gap in my range of North 
East landmarks. I’m not sure if I want to tackle it though 
– it’s about as difficult a building to recreate in Lego as 
you can get. I’d love to try the Spanish City in Whitley 
Bay and Alnwick Treehouse and I’ve always fancied the 
façade of Fenwick.

When people see a picture of one of my models and, at 
first glance, think it’s the real thing, that’s when I know 
I’ve done my job.

Steve Mayes spent ten years working as an architectural photographer but in 2012, a desire to revisit his favourite 
childhood toy, Lego, led to an unusual shift in his career. He has since recreated some of the region’s most recognisable 

landmarks with the iconic bricks - works of art that have been exhibited in Woodhorn Museum, BALTIC and the 
Centre for Life. He now takes commissions under his company, Brick This

BALANCING ACT 

BALANCING ACT  - Steve Mayes 

BRICK THIS 
www.brickthis.co.uk
steve@brickthis.
co.uk
@brickthis
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In the increasingly solitary realm of today’s 
working environment, event co-ordinators at 
Wynyard Hall have cooked up the perfect plan to 
refresh and reconnect your workforce. 

The luxury North East hotel has added 
corporate team building to its menu, with the 
introduction of a series of workshops, including 
‘Cocktails and Canapés’ and ‘King of the BBQ’.

Many of us spend a greater proportion of our waking 
hours with our work colleagues than with friends and 
family, and yet the pace and pressure of the modern 
working environment means we are often rendered 
strangers in the office, with team bonding falling short of 
the agenda.

However, countless academic studies have highlighted 
the positive impact of a happy and unified workforce 
on company productivity, and organisers at Wynyard 
Hall believe they have mixed up a terrific tonic for office 
morale.

Set amid 150 acres of historic parkland, Wynyard Hall 
proves the perfect remedy for those burdensome office 
blues. Escape the grey Monday monotony and discover 
the lush green of the landscaped grounds, or experience 
the serenity of The Gardens, home to more than 3000 
delicate roses, renowned for their therapeutic and 
calming properties. 

An essential component of any successful modern 
business, Wynyard Hall offers bespoke team building 
events of all sizes. Perfect for all companies and business 
fields, a dedicated event co-ordinator will design an 
exclusive package, tailored to your needs and business 
goals.

For example, you can take part in a Show Stopping 
Cocktails and Canapés workshop (prices start from 
£37.50+VAT per person) presented within Wynyard 
Hall’s inspiring Glasshouse. A culinary masterclass led 
by leading mixologists and expert chefs, you and your 
colleagues can reconnect in an intimate and elegant 
environment, while discovering the secrets to amazing 
aperitifs. This informal and relaxed setting, centred on 
the shared pleasures of food and drink, allows team 
building participants to engage in genuine conversations, 
while learning a new skill and sharing a delectable 
spread; the perfect ingredients for establishing valuable, 
satisfying and lasting working relationships.

Or, why not challenge your co-workers to become 
King of the BBQ for a contrasting morale-building 
experience? Divided into competing teams, participants 
work alongside a Wynyard Hall chef in a bid to prepare 
the best multi-course meal. 

Spirited rivalry is sure to nourish and impassion the 
most demoralised of workforces, while the additional 
competitive factor encourages colleagues to showcase 
crucial business skills, such as leadership, delegation and 
creativity. 

Groups can then reconvene to unwind and indulge, in 
a charming and congenial setting.

Wynyard Hall is now offering corporate team building and it promises to be a ‘delicious’ 
experience for all who take part

A TASTE OF THINGS TO COME

LEISURE - Wynyard Hall

WYNYARD HALL
To discuss a 
bespoke team-
building event for 
your colleagues, 
contact the 
Wynyard Hall 
Events Team on: 
01740 644811 
(option 6)
www.wynyardhall.
co.uk
@WynyardHall
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Alison Cowie makes her way to The Biscuit Factory to sample the artistic delight of Artisan

BUSINESS LUNCH:
ARTISAN

BUSINESS LUNCH - Artisan

Visiting a restaurant within an art gallery, 
you’d expect strong attention to detail to  
be paid to the dishes' presentation and 
Artisan, at The Biscuit Factory, did not 
disappoint. 

Each dish my two colleagues and I were presented 
with during our lunchtime visit last month were culinary 
works of art; the venue truly impressed with every course. 

There has been a restaurant based at the 15-year-old 
commercial art gallery since it first opened but Artisan, 
which opened in March 2014, is the first to be owned by 
The Biscuit Factory itself, and is open from Wednesday to 
Sunday each week. 

Head chef Andrew Wilkinson crafts modern British-
inspired dishes each day, depending on the fresh and 
seasonal produce available to him. 

The result is that the choice from the a la carte and the 
lunchtime set menu (priced two courses for £15 or three 
courses for £20) may be limited but you are guaranteed a 

different dish each time you visit. 
My colleagues and I opted for the lunchtime set meal 

which offers a choice of three starters, three mains and 
three desserts. As we were a trio, we were in a position to 
order the full menu!

I've said that every dish was beautifully presented but 
Artisan's food is by no means style over substance. The 
quality of the ingredients and exceptional culinary skill 
shone through. The sweet yet savoury Lyonnaise onion 
tart and decadent bavette of beef proved to be highlights 
in what was a much-enjoyed meal all round.

With its fine dining, good value and chic interior - 
complete with original artworks commissioned especially 
for the restaurant - Artisan really is a perfect place for a 
working lunch. 

And if you haven’t finished the business talk when 
your meal is finished, you can always spend a few 
extra minutes walking around the main gallery space 
afterwards. Bliss. 

ARTISAN
The Biscuit Factory, 
Stoddart Street, 
Newcastle
0191 260 5411
www.
artisannewcastle.
com
@artisan_NE
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Lyonniase onion tart

with duck egg, asparagus and 

morel mushrooms

Glazed lemon tart

served with yoghurt ice cream 

and strawberries

Bavette of beef

with pink fir potatoes, 

caramelised onion and green 

sauce 

Dark chocolate pave

with créme fraiche, lime, cumin 

and espresso

Pressing of pig’s head and black 

pudding

Smoked ham hock, celeriac and 

kohlrabi

Goats curd

with beetroot, walnut and honey

Wild garlic soup

with poached egg, smoked 

salmon and buttermilk

Sea bream 

with fennel, blood orange and 

brown shrimp

Vanilla burnt cream and 

Yorkshire rhubarb

Starters

Mains

Dessert
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Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

ALBUM: HUMANZ
In their usual ground-
breaking style, 
Gorillaz have been 
publicising their 
new album with a 
‘live in conversation’ 
featuring two of 
the holograms from 
the band, and a 
worldwide house 
party last month 
offering fans in 500 
locations the chance 
to hear the album first. This is the virtual band’s first studio 
album since 2011, and there’ll be one UK tour date in Margate 
on June 10.
Out now
www.gorillaz.com

DVD: LA LA LAND
Winner of six (not seven) Academy Awards, La La Land also has 
five BAFTAs, seven Golden Globes and eight Critics’ Choice Awards 
– so there must be something about it. I had mixed feelings about 
this modern musical when I saw it at the cinema, but I found it 
intriguing enough to want to watch it again, so I’ll probably be 
buying the DVD to relive the story of two wannabes and their 
journey to success.
Out now
www.lalaland.movie

BOOK: FROM CRADLE 
TO STAGE
Introduced by Dave himself, 
this collection of stories 
about the makings of a rock 
star is by Virginia Grohl, who 
spent two years speaking to 
the likes of Janis Winehouse, 
Carolyn Williams (Pharell 
Williams’s mother) and the 
Haim sisters’ mum, Donna. 
Virginia’s curiosity about the 
experience of other mothers 
came about as she watched 
– with surprise – her son’s 
meteoric rise to fame.
Out now
www.hodder.co.uk

TV: MEXICO: EARTH’S FESTIVAL OF LIFE
If you enjoy a bit of natural history, look out for the BBC’s 
new three-part series, due to air this month. More than two 
thousand miles long, Mexico has ample space for wildlife 
galore, from black bears to monarch butterflies, as well as 
enormous physical features such as the 25,000 square mile 
Copper Canyon and Popocatépetl (pictured) – the country’s 
most active volcano.
Airing in May
www.bbc.co.uk

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

PLAY: SCORCHED
Premiering at the Edinburgh Fringe last summer, 
Scorched has since embarked on a national tour 
and will visit the Arts Centre Washington next 
month. Lisle Turner has taken the story of his 
grandfather, a WWII veteran whose self-tattooed 
body recalls the past as dementia removes 
the present, to create a play that considers 
masculinity and violence, love and loss, and the 
language of memory.
June 8
www.artscentrewashington.co.uk

MUSICAL: MATILDA
Okay, you’re going to have to wait a while for this one, but tickets are already on 
sale for the Royal Shakespeare Company’s multi award-winning production of 
Matilda The Musical – set to arrive at the Sunderland Empire this time next year. 
Featuring music and lyrics by Tim Minchin, the production is now in its sixth year 
in the West End – don’t miss the opportunity to catch it on tour.
May 8-June 2, 2018
www.atgtickets.com/venues/sunderland-empire

ARTS: THINKING DIGI-
TAL ARTS
This celebration of emerging 
digital arts seeks to provide 
inspiration and enjoyment with 
a programme that features a 
performance from Grammy-
winning artist, innovator 
and musician Imogen Heap 
(pictured). There’ll also be a 
panel discussion with Imogen 
and other digital artists, while 
an interactive installation from 
Di Mainstone will be on show 
for free until June 18.
May 16-17
www.sagegateshead.com

EXHIBITION: BISCUIT 
FACTORY
You’ve got until the end 
of this month to catch The 
Biscuit Factory’s current 
exhibition, headlined by 
Scottish artist and musician 
Steven Lindsay. Of 
Lindsay’s work (pictured), 
curator Sam Knowles says: 
“The ultimate effect of his 
paintings is sophisticated, 
arresting and thoughtful 
imagery that rightly places 
him as one of the most 
interesting figurative artists 
working in the UK today.”
Until the end of May
www.thebiscuitfactory.com

ARTS - Culture out
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The Patricia has recently opened its doors on Jesmond Road in Newcastle and, according to owner and 
head chef Nicholas Grieves, this dish is typical of the restaurant’s offering: “Simple cooking that only 

works with the very best ingredients.” This recipe, Nick says, calls for live crab, however it can be made 
with the best quality picked crab

RECIPE OF THE MONTH - The Patricia 

THE PATRICIA 
139 Jesmond Road, Newcastle

www.the-patricia.com

Spring vegetable macédoine 
with Cornish crab

Method
• Bring a large pot of highly salted water to a rolling boil. 
•  Place the live crabs in the water and simmer for ten minutes per kilo. While 

cooking, get a large container filled with ice. Do not add extra water to the 
ice. 

•  Once the crabs are cooked place them into the ice and allow to cool. Remove 
the legs and claws from the crab and gently crack open the shells with the 
back of a heavy knife. Remove the white meat and set aside. 

•  Open the bodies of the crabs and scoop out all the brown meat and pass 
through a tamis sieve.   

• For the mayonnaise, add two whole eggs and one yolk to a food processor. 
• Add the mustard, a big squeeze of lemon juice and the brown crab meat. 
•  Blend together for a minute then slowly add the olive oil in a constant 

stream till everything emulsifies to a thick mayonnaise. Season with salt and 
extra lemon if necessary (this will make more mayonnaise than is required 
for the dish).

• Wash all the vegetables for the macédoine. 
•  Cut the radishes into pieces into a similar size to the peas, put them into 

a container and cover them with the juice of the lemons. Leave at room 
temperature until pickled. 

•  Pod the peas to get around 50g. Pod the broad beans and blanch in boiling 
salted water for five seconds, place into ice water. Once cool remove the 
shells from broad beans and set aside. 

• Cut the tough bottoms off the asparagus and discard; slice the asparagus into 
thin rounds. Remove the outer skin and bottom of the spring onions, slice 
into thin rounds. 
•  To assemble put the white crab meat into a bowl, season well and add the 

lemon juice and olive oil. 
•  Put all the vegetables in a bowl and combine with some of the mayonnaise, 

taste and adjust seasoning. 
•  Divide the crab up between the plates and put the macédoine over one side 

of the crab. Finish with lemon zest. 

Ingredients
Kosher salt

Black pepper
2 large live spider crabs or common crabs  

100g podded fresh peas 
4 large asparagus spears

Bunch of radishes 
50g broad beans - 50g (shelled) 

1 bunch of spring onions
4 Amalfi lemons

3 medium free range eggs
1 tbsp Dijon mustard 

500ml of extra virgin olive oil 
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The new Mercedes Benz S-Class takes a major step towards autonomous driving, 
with a strong focus on passenger well-being and comfort 

DRIVE 
TIME 

MOTORS  - Mercedes Benz S-Class

The new Mercedes-Benz S-Class was 
unveiled in Shanghai last month. 

Among the highlights of the new 
model – which will be launched in 
Europe in July – is its autonomous 

driving focused technology and new levels of 
comfort and wellness settings in the interior. 

Several new engines are planned for the new 
S-Class: in-line six cylinders as diesel and petrol 
engines as well as a new V-8 bi-turbo petrol engine. 

In addition, Mercedes-Benz plans a plug-in 
hybrid with an electric range of about 50 kilometres. 

The model takes a big step towards autonomous 
driving with Distronic Active Proximity Control 
and Active Steer Assist promising even more 
comfortable support for the driver to keep a safe 
distance and steer. The speed is now also adjusted 
automatically ahead of curves or junctions. 

In addition, Multibeam LED headlamps and 
Ultra Range High Beam help turn night into day 
while Road Surface Scan, the forward-looking 
detection of bumps, and curve-tilting function 
Curve are further unique features of the S-Class in 
the segment of luxury saloons.

The new S-Class also sees the launch of the new 
Energising comfort control system. This optional 
feature links various comfort systems in the vehicle 
together - such as climate control, ambience 
lighting, massage and fragrancing functions - and 
allows customers to configure a specific wellness 
set-up to suit their mood or need. 

Externally, all models are fitted with a new 
radiator grille: the versions with six and eight-
cylinder engines sport three twin louvres as well as 
vertical strips with a high-gloss black finish in the 
radiator grille. The saloon with long wheelbase and 
V-12 engine is fitted with additional chrome-finish 
vertical strips in the radiator grille.

In conjunction with the new Multibeam LED 
headlamps, the S-Class features three distinctive 
torches of light as an exclusive design element. The 
front bumper with pronounced air intakes and 
sporty looks is also new. 

All models are also fitted with a redesigned lower 
bumper section with integrated visible tailpipe trim 
while seven new light-alloy wheels with diameters 
between 17 and 20 inches are available as standard 
or as options. 
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The interior of the new S-Class boasts open-
pore wood and leather-trimmed doors in a range 
of colour combinations and has two new high-
resolution displays, each with a screen diagonal of 
12.3 inches with virtual instruments in the direct 
field of vision of the driver. 

The new S-Class has touch-sensitive controls in 
the steering wheel that respond to swiping motions 
like the screen of a smartphone. All models are also 
fitted as standard with the Keyless start function. 

The flagship from Mercedes-Benz was the best-
selling luxury saloon in the world in 2016. Since 
2013, the company has sold well over 300,000 
saloons.

Ola Källenius, who is on the Board of Daimler 
AG for Group Research and Mercedes-Benz Cars 
Development, says: "The development of the new 
S-Class was extremely extensive. With a whole 
series of new features and functions the S-Class 
remains the technological pioneer."

MERCEDES-BENZ S-CLASS
www.mercedes-benz.
co.uk/s-class
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The internet is awash with muscle-bound fitness ‘experts’ but 
how do we know what they’re saying is reliable? North East 
Times’ health and fitness correspondent Katie Bulmer-Cooke 
investigates  

FITNESS AT YOUR 
FINGERTIPS

HEALTH & FITNESS - Katie Bulmer-Cooke 

Fitness is bigger than ever, with more 
and more people taking an interest 
in what they should be doing when 
it comes to exercise and diet. 

And, thanks to technology, the 
latest tips on getting fit are so simple to access. 
They litter people’s social media streams and you 
are never more than a quick search on Youtube 
away from a workout video. 

But the big question is: how do you know 
that the advice you receive online is correct and 
appropriate for you?

There are a lot of ‘fitness cowboys’ online who 
have incredible bodies but have never stepped 
foot inside a personal trainer school, let alone 
hold any qualifications. 

Just because someone has an amazing body 
doesn’t mean they know their stuff when it comes 
to advising you. Tread carefully and don’t always 
judge a book by its cover. 

You should always get fitness advice from 
someone who is qualified - with at least a current 
and valid level two fitness qualification. 

Personal recommendations from friends, 
family and colleagues are good, but if you want 
to be super certain that the fitness people you 
follow on social media are legit, then have a 
fitness professional check them out. If you know 
a qualified personal trainer, for example, then 
ask their professional opinion on who’s really got 
their finger on the fitness pulse. 

With that in mind, here are my 

recommendations for who to follow for the 
ultimate fitness inspiration. 

Ben Coomber (bencoomber.com/podcast)
Known as the UK’s leading nutritionist, Ben’s 
podcast show is super popular and is packed with 
awesome guests and cutting edge diet advice. Ben 
never minces his words and can always be relied 
on for informative content and advice that is 
very down-to-earth and useable. You can find his 
podcast on iTunes. 

GymCube (www.gymcube.com)
This online platform offers stacks of workouts 
and recipe videos. Head trainer Kevin streams 
live workouts from the Facebook page so that you 
can join in and interact in real time. There really 
is something for everyone here, whether you're a 
newbie or someone who is already exercising and 
is looking for exercise inspiration. 

The National Fitness Network (www.facebook.
com/thenationalfitnessnetwork)
This busy Facebook page brings the latest 
industry news, workout ideas and reviews to its 
followers, who are made up of fitness enthusiasts 
and professionals. It also showcases the best 
deals and discounts on things that fitness lovers 
couldn’t live without, from active wear and 
supplements to equipment and healthy food. 

So if you’re looking for great fitness accounts to 
follow, then grab your phone and check these out.

KATIE BULMER-COOKE
Katie Bulmer-Cooke is an 
award-winning health and 
fitness entrepreneur, consultant 
and speaker (contact Michael@
usb-uk.com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Our aim at Emirates Riverside this year has 
been to develop the business as much as 
possible. At the forefront, we are a cricket 
stadium and that’s our passion; but we’re 
also much more than that. As the players 

turn their attention to the season ahead, our events team 
are busy developing a show-stopping events calendar for 
2017. Here are a few of the secrets we have up our sleeve.

Sir Rod Stewart
To kick off our summer this year we have the timeless 
Sir Rod Stewart lighting up the stadium as part of his 
exclusive two-stop tour! He's certain to deliver his much-
loved classics from the past five decades. As part of this 
fantastic event on June 9, we have put together some 
bespoke hospitality packages including the brand new 
Celtic package, which includes a three-course meal and a 
front row seat.

Little Mix
Our signature summer concert is Little Mix, who will 
take to the stage on July 15. Sold out on both general 
admission and hospitality, this concert is set to be one of 
our most successful to date.

Ladies' Day 
This is the most prestigious event in the cricketing 
calendar and will take place on July 9. For the first 
time, Ladies' Day will be on a T20 fixture - it is sure to 
be a fantastic day of action-packed cricket, pampering 
and fun. House of Fraser is again the headline sponsor 
and will provide a £200 gift card for best dressed and a 
signature gift bag for every guest. Another sponsor on 
the day will be local high-end salon Little White Room 
while there'll be plenty of concessions offering advice, 
demonstrations and treatments on the day, such as 
Murad skincare that takes a health-based approach to 
repairing and protecting your skin. 

England v West Indies IT20
Durham CCC is delighted to be hosting the most highly 
anticipated rematch in world cricket, when England 
take on the West Indies on Saturday, September 16. It 
will be the first time the sides have met in the Twenty20 
format since the exhilarating ICC World T20 final, 
where the West Indies hit four sixes in the final over to 
defeat England by the smallest of margins. All the stars 
from that game will be on show at Emirates Riverside 
as England seek revenge from that agonising defeat. A 
range of hospitality packages are available, starting from 
£45 per head.

Christmas Packages
You may think it’s too early to think about your corporate 
Christmas party but we are already taking bookings. 
We’ll be taking guests on a special black tie Vegas 
experience, complete with a casino, a live DJ and a 
signature three-course meal. Alternatively, you can enjoy 
a more traditional Christmas Party, complete with snow 
machine and live big band, or dance to the hits of every 
decade from the 1970s to the present day with the Dance 
through the Decades' fully choreographed show. 

Finally, for the first time, we’re hosting a pantomime 
at Emirates Riverside. Bring along the little ones as we 
celebrate Frozen Forever - a show inspired by the Disney 
phenomenon.

A signature events calendar will back up show-stopping cricket at Emirates Riverside this year, 
says marketing and events manager, Ythan Sale

IT’S NOT JUST CRICKET…

SPORT  - Emirates Riverside

EMIRATES 
RIVERSIDE 
For further 
information and 
bookings please 
contact a member 
of the events team 
on 
0191 387 2815 
events@durhamccc.
co.uk 
www.durhamccc.
co.uk
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SONY BRAVIA A1 TV

Boasting over 8 million self-
illuminating pixels, the Sony Bravia 
A1 OLED 4K HDR TV promises 
‘unprecedented black levels, 
rich and lifelike colour, dynamic 
contrast, blur-less image and a 
wide viewing angle’. Combining 
this incredible picture with Sony’s 
4K HDR Processor X1 Extreme – 
the world’s first Acoustic Surface 
sound system – the A1 looks and 
sounds great. It’s also powered by 
Android TV, so you can watch all 
your Amazon, Netflix and YouTube 
favourites, as well as creating a 
first-rate gaming station. Available 
this month, the 55” model costs 
£3500 while the 65” version comes 
in at a hefty £5000.

www.sony.co.uk

The Bravia A1 doesn’t emit sound 
from the bottom or sides like a 
conventional TV – instead, the 
entire screen resonates with sound, 
fusing image and sound so that the 
action seems to jump off the screen. 
This remarkable technology also 
means that image and sound are 
synchronised from all angles – even 
to the sides – so you don’t have 
to be face-on to appreciate the 
experience.

There’s no traditional stand here – the ‘easel support’ conceals a sub-woofer and 
the cabling – all of which can be folded in against the TV, should you want to put 
it on the wall. This cutting edge design means there’s nothing to detract from 
the screen, which can even make non-HDR content look good via HDR Remaster 
technology.

Rebecca Eves reveals the latest gadgets which promise to bring technological innovation to your 
life – whether at work or at home

TECH 

TECHNOLOGY
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PANASONIC MICROWAVES

Incorporating steam cooking 
functionality, two new microwaves from 
Panasonic have been designed with 
healthier living in mind. The 23-litre 
NN-GD38H and NN-GD37H allow a 
combination of steaming and grilling, 
as well as features such as Inverter 
technology to help avoid cold spots, 
and Aqua Clean – just place a cup of 
water and some lemon juice inside, 
press a button, and your microwave 
will be deodorised and cleaned without 
chemicals. Both models are available 
mid-May, RRP £154.99.

www.panasonic.co.uk

BOSE SOUNDLINK REVOLVE

Radiating sound in every direction, 
the Revolve and Revolve+ speakers 
are described by Bose as its ‘best 
Bluetooth speakers ever’. Revolve 
(£199.95) is just 15.2cm high, while 
Revolve+ (£279.95) measures 18.4cm 
high, with 12 and 16 hours of battery 
life respectively. Both are built to 
withstand spills, rain, and splashes – so 
you can take them into the garden 
next time you have a barbecue – and 
their integral microphones allow you 
to use them as speakerphones or with 
Siri or Google Assistant. 

www.bose.co.uk

WACACO MINIPRESSO

If you take your coffee seriously, then this 
compact little gadget will let you take your 
favourite cuppa with you wherever you go. 
The Minipresso from Wacaco is hand operated 
(think bicycle pump) so you don’t need any 
power outlets, gas canisters or compressed air. 
With a standard 70ml hot water tank and 116psi, 
the Minipresso is designed to deliver high-
quality coffee whether you’re on a country stroll 
or a camping trip – and it’ll only add 360g to 
your pack weight. Priced at around £50. 

www.wacaco.com

TECHNOLOGY
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EVENT - North East Times 

Many of the region’s IT and digital professionals descended on Newcastle’s Campus North last month for the North 
East Times’ breakfast event - sponsored by Call27 - to launch the April issue. The Tech Issue showcased some of 
the most innovative digital work taking place in the region and addressed issues such as skills, networking and 

international recognition. Charlie Hoult, owner of Hoults Yard and chairman of Dynamo, also spoke at the event 
about the strengths and opportunities of the tech sector in the North East

NORTH EAST TIMES BREAKFAST 
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Caron and Gareth Foley have opened 
Sebastian Blake Designer Bathrooms on 
Gosforth High Street. 

The new showroom aims to combine the 
married couple’s background in fitting and 

designing residential and commercial bathrooms with a 
quality retail environment led by high-end brands and 
suppliers.  

Caron says: “Opening Sebastian Blake Designer 
Bathrooms has been a long-held ambition for myself 
and Gareth. The showroom has been expertly created to 
present the very best in international bathroom brands, 
sourced to represent the style and taste of our desired 
customer base looking for an alternative to online-only 
bathroom retailers."

She continues: “We have made a significant investment 
to create Sebastian Blake and decided on Gosforth as 
a location for our first showroom with the confidence 
that we will become the go-to name for high-quality, 
exclusive bathroom design and installation.”  

Sebastian Blake Designer Bathrooms will be a 
welcome addition to the thriving independent businesses 
currently located on Gosforth High Street.  

The area is known for its flourishing retail and 
entertainment scene with a number of restaurants, pubs 
and bars sitting alongside bespoke boutiques and retail 
outlets.

Sebastian Blake Designer Bathrooms will offer 
full-service bathroom installation taking in 3D design 
and modelling to showcase the stunning collection of 

bathroom layouts and designs available.   
Caron adds: “Gareth and I have extensive experience 

in bathroom refurbishments, having formerly operated a 
residential construction firm. 

“However, last year we realised that ultimately our goal 
was to work with the client throughout the whole process 
- from design to supply and installation.  

“We sought to combine a retail business and our 
extensive knowledge of plumbing and construction to 
provide an all-round service to clients looking for a new 
bathroom."

The showroom features products, fittings and 
fixtures handpicked by Caron and Gareth, who source 
from suppliers they know offer something unique and 
practical.   

Gareth says: “Online outlets in the bathroom market 
are always pushing against the high street on price but 
our showroom features selected showroom-exclusive 
products, in addition to the kind of add-on services 
across design and installation which really set us apart 
to customers interested in a final space which works 
practically as well as aesthetically. 

“Every design we create is balanced between budget 
and style and we are always reviewing our suppliers to 
ensure we stay ahead of trends and new developments in 
the market.”

Among the brands on display in the new showroom 
are Burlington and Hudson Reed, as well as Zehnder, 
Vado and Sottini. It is also the second showroom in the 
North East to stock the in-demand JIG cast iron baths.  

Sebastian Blake Designer Bathrooms opens its doors on Gosforth High Street    

HUSBAND AND WIFE TEAM LAUNCH 
DESIGNER BATHROOM SHOWROOM 

LEISURE - Sebastian Blake Designer Bathrooms

SEBASTIAN BLAKE 
DESIGNER 
BATHROOMS 
115 High Street 
Gosforth, 
Newcastle
design@sebastian-
blake.com 
0191 223 6001
www.sebastian-
blake.com
@SebastianBlake0
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My favourite place to eat in the North East is the 
Robin Hood pub on the Military Rd (B6318). It 
has a relaxed and comfortable atmosphere and is 
welcoming to kids and dogs (of which I have both). 

When I want somewhere for fine dining I head to a 
little French restaurant in Hexham called Bouchon. 

Alnwick Garden is a wonderful visitor attraction 
and I think the North East is very lucky to have it. It 
continues to develop and grow and I admire the fact 
that the team works hard to continually improve the 
visitor experience.  

I often find myself in The Angel of Corbridge when 
meeting people from outside the area. It’s centrally 
located in Corbridge and on a sunny day and a great 
place to sit outside and watch the world go by. 

There’s no better view than that of the bridges lined 
up over the River Tyne. Especially when you’re 
returning home on the train from a long trip away. It 
never fails to give me the shivers and a real sense of 
Geordie pride. 

North East people are one of a kind; they’re 
funny, open and, overall, don't take themselves too 
seriously. I love to have a laugh and I can be quite 
self-deprecating, a trait I think is quite typical of a 
Geordie. I travelled fairly extensively in my youth 
and the one thing I missed was the Geordie sense of 
humour.

I often describe the Corbridge Festival as a hidden 
gem of the North East. It feels like there’s a bunch of 
people having a massive party in the centre of this 
quaint historic village and only they know about it. 
The festival has pretty much gone under the radar 
for a number of years and has only recently become 
better known. 

If I could change anything in the North East, I 
would develop Tynedale Park (RFC) and build a new 
larger clubhouse. The rugby club was devastated by 
the floods in December 2015 and the clubhouse took 
the brunt of the devastation. Like most volunteer-
led sporting venues, money is tight and budgets are 
small. I’d love to be able to mend and improve the 
clubhouse and, of course, this would benefit the 
Corbridge Festival, too!

The best thing about living and working in 
the North East is the variety of live music 
venues. Newcastle is well known for its 
small quirky places like The Cluny and The 
Riverside, which showcase some of the 

best emerging artists in the country. Then there are cool, 
vibrant venues like Wylam Brewery at Exhibition Park, 
which has a cracking programme of live music events, 
through to larger venues such as Metro Arena. Of course 
the region also has a number of great open air events 
including the Corbridge Festival. We really are spoilt for 
choice.

Even though I live in a small, rural village, I still 
love the coast. Before I moved to Corbridge, I lived in 
Tynemouth and I loved the great pubs, cafés, restaurants 
and stunning beaches.

I enjoy working out at the gym and I’m a member of 
Matfen Hall hotel and spa. It’s such a pretty and tranquil 
place to spend an hour or so a day.

Cheryl Durkin is the owner of Urban Field Events, the company behind the Corbridge Festival - a two-day family-
friendly music festival that, this year, will take place July 7-8 at Tynedale Park

MY NORTH EAST 

INTERVIEW - Cheryl Durkin 

CORBRIDGE FESTIVAL
www.corbridge-
festival.co.uk
@corbridgefest
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