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EDITOR’S WORD 
Welcome

This month, we are focusing on the 
business of sport. We look at the 
significance of sport in our region, 
its commercialisation, education and 
economic impact, as well as the ways 

organisations have embraced physical activities for 
the benefit of staff and productivity. 

Our cover star this month is Newcastle United 
manager Rafa Benitez who reveals why a connected 
club and community will create benefits on and off 
the pitch.

As Premier League wages and transfer fees soar 
in the top-flight, we also speak to regional chairmen 
and chairwomen from lower league and non-league 
football about the ongoing financial struggle at this 
level. 

In addition, Paul Blake, the owner of the hugely 
successful Newcastle Eagles, talks about plans 
to build the club’s own purpose-built stadium, 
while Dame Tanni Grey-Thompson discusses 
the secrets to good training and Professor Emma 
Stevenson demonstrates how Newcastle University 
Medical School is leading the way when it comes 
to using sport and exercise in disease treatment 
and prevention. Finally, leader of Newcastle City 
Council Nick Forbes talks about attracting major 
sporting events and how the benefits of these filter 
out to the whole of the region.

I hope that you enjoy this winning issue.

Alison

Welcome to the September issue 
of North East Times 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@NETimesmagazine

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk

IN ASSOCIATION WITH
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We look to build on the four-decade history of 
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With our modern approach and established 
legacy, North East Times strives to be the 
number one business publication in the region, 
both on and offline.
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NEWS
Bulletin

TUC general secretary Frances O’Grady has warned 
that the North East must not be allowed to suffer 
economically because of Brexit.

On a visit to industrial innovation specialist Materials 
Processing Institute in Teesside this summer, O’Grady 

said: “Getting Brexit right is crucial for working people in the North 
East. This is a region with huge automotive and chemicals sectors that 
export goods across Europe.

“I’m not just talking about factories closing, but about the 
disruption that could be caused to supply chains. We’re already 
hearing worrying noises about firms delaying investment decisions.

“The Government can’t allow Brexit to endanger jobs and 
livelihoods in the North East.

“We need real industrial planning that brings together businesses 
and unions, and proposes custom plans which play on every area’s 
unique strengths.”

Material Processing Institute CEO Chris McDonald said:
“It is important for the government to utilise the diverse range 

of expertise in the North East to support its industrial strategy 
objectives. 

“Investment in the Tees Valley and promoting the circular 
economy will create new and sustainable jobs in the region. The zero 
carbon hydrogen hub initiative that the institute is working on to 
help industry explore and develop green energy generation is a good 
example of how we as a region can bring together both the industrial 
and commercial expertise to support long-term economic growth.”

General secretary Frances 
O’Grady speaks of regional 
concerns as the country 
prepares to leave the EU

BREXIT

North East must 
not lose out 
because of Brexit, 
warns TUC

BULLETIN

LEISURE

Tourism figures on the rise in 
Sunderland
New research has revealed that visitor numbers, visitor spend and the 
number of people employed by tourism in Sunderland city have all 
increased. 

Statistics received by the City Council through the STEAM 
(Scarborough Tourism Economic Activity Model) reveals that, in 
2016, 8.24 million people visited Sunderland, up by three per cent on 
2015. Visitor expenditure in Sunderland now stands at £399 million. 
The research also showed that 5040 jobs are supported by tourism in 
Sunderland, an increase of two per cent on 2015. 

Leader of Sunderland City Council, Councillor Paul Watson said: 
“I’m delighted that the number of people visiting our city is increasing, 
and that the economic impact of their visits, in terms of money spent in 
the city and jobs created, is also rising.” 
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CHARITY 

Kingston Park Stadium to 
host sleep out fundraiser
North East businesses are being urged to take part 
in Action for Children’s Byte Night to help raise 
money for young people at risk from homelessness. 
The CEO sleep out will take place at Kingston Park 
Stadium on October 6. Byte Night North East 
co-chair and senior vice president at CIO Connect 
Alistair Russell said: “Last year was a great success 
and this year we’ve got even more people signed 
up and we’re aiming to raise £100,000 to help 
vulnerable young people in the region.”  

OFFSHORE

Osbit delivers project for 
landmark Scylla vessel
Osbit Ltd, the offshore engineering and technology 
company, has completed a bespoke access system 
for Seajacks Scylla, the world’s most advanced 
offshore wind farm installation and maintenance 
vessel. The gangway is now operational and has 
been deployed to the DONG Energy Walney 
Extension Offshore wind farm development in the 
Irish Sea which, once complete, will be capable of 
powering more than 500,000 homes. 

National news 

RECORD £2M BACK PAY 
IDENTIFIED

More than 13,000 of the 
UK’s lowest paid workers 
will get around £2 million 
in back pay as part of the 
Government’s scheme 
to name employers who 
have failed to pay National 
Minimum Wage and Living 
Wage. 
The Department for 
Business, Energy and 
Industrial Strategy 
published a list of 233 
businesses that underpaid 
workers on August 16. As 
well as paying back staff 
the money owed, employers 
on the list have been fined 
a record £1.9 million by the 
Government. 

EKM OPENS GOOGLE-
STYLE OFFICE

EKM, the award-winning 
software company, has 
moved into its new 23,500 
sq ft head office in Preston, 
Lancashire.
The new premises is a 
culmination of almost four 
years of designing, planning 
and construction and 
represents a £3.5 million, 
self-financed investment for 
EKM.com. The headquarters 
have been custom-built and 
include a raft of state-of-
the-art office technology, 
an expansive kitchen, a 
rest-and-relaxation area, a 
training and presentation 
auditorium – and a three-
storey slide.

AWARDS

NE businesswomen of the 
year shortlist revealed
The finalists who will compete for the North 
East Businesswomen of the Year Awards (WIN 
Awards) have been announced. The short-listed 
businesswomen are from around the region, 
including Fiona Simpson of Sunderland-based 
Artventurers, Michaela Reaney from Newcastle’s 
Gradvert, Simi Sanghera of Yarm’s Bellissimi 
Beauty and Gill Rice of Northumberland 
business Tyne Valley Plastics Ltd. Winners will 
be announced on October 27 at the Hilton, 
NewcastleGateshead.

TECH

IT company celebrates 
successful financial year end
North East IT solutions provider Perfect Image has 
announced a £9.7 million turnover this financial 
year - a 29 per cent increase on the previous 12 
months.

The company, based at Cobalt Business Park in 
North Tyneside, celebrated its 25th anniversary in 
2016. This financial year’s impressive growth has 
been fuelled by repeat business and the addition of 
63 new customers during the period.



10

INNOVATION

£100k investment for 
national expansion
Innovation North East, the Sunderland-based 
company behind VentureFest North East and 
FinanceCamp, has received £100k of investment 
to expand and grow its work across the UK. The 
funding comes from the Finance for Business 
North East Proof of Concept Fund, managed by 
Northstar Ventures.

Innovation North East runs networks and 
events to support innovation activity among 
businesses. Having developed high-profile 
programmes such as the Innovation SuperNetwork 
and VentureFest in the North East, the company 
is now working on reapplying these programmes 
elsewhere.

TECH

Digital specialists drive into 
automotive sector
A Teesside animation company has delivered 
a major contract with one of the UK’s most 
successful automotive parts and tools experts.
Animmersion, which recently announced a 
60 per cent growth plan, worked on the three-
month project to produce holograms, interactive 
touch screens, an app and an animation for the 
Sunderland-headquarted Unipres.

FINANCE

Tait Walker supports 
pharmacists’ transactions
Tait Walker Corporate Finance has helped David 
Jarvis and fellow pharmacist Kevin Simpson with 
their third corporate transaction in three months. 
In July, they acquired the shares of Gateshead-
based M R Crowder Limited having added 
Willington-based Britton and Robson Limited 
to their group in May. The pair also sold their 
shareholdings in Houghton-le-Spring’s Frank Jones 
Limited to another pharmacist, Greg Clark. 

Calendar of events:

September 21, 12pm-4pm
Money Matters: Make It, Grow 
It, Share It
Location: Jesmond Dene 
House, Newcastle NE2 2EY
Price: £99 +VAT
www.echoevents.org 

Attendees will hear from a 
range of speakers, discussing 
how best to grow and 
scale-up a business, how 
to manage personal and 
business wealth and how to 
develop and implement a 
successful succession plan.

 

September 27, 10pm-1pm
Social Media Café
Location: Wearfield, 
Enterprise Park East, 
Sunderland SR5 2TA
Price: Free
www.ne-bic.co.uk

This monthly social media 
café at the North East BIC is 
a place for people interested 
in using social media for their 
business to come together, 
share ideas and lessons 
learnt.

October 4, 10am-3pm 
Teesside Business Show
Location: Riverside Stadium, 
Middlesbrough TS3 6RS
Price: Free
www.teessidebusinessshow.
co.uk

The Teesside Business Show 
has become one of the 
region’s largest one-day 
business events and attracts 
more than 500 delegates 
from every kind of business 
sector imaginable.

NEWS
Deals

DEALS
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A 
North East businessman is in a race 
against time to finance a gruelling 
cross-Atlantic charity challenge.

Former Reece Group chief 
executive Phil Kite and his two 

teammates plan to showcase the best of the region’s 
innovation when they take on the 2018 Talisker 
Whiskey Atlantic Challenge, a 3000-mile race known 
as the world’s toughest row.

Team Tyne Innovation will spend 40-70 days 
at sea in a 25ft boat encountering 50ft waves in 
December 2018. But before they can cross the start 
line, they must meet their £100,000 fundraising 
target.

Now, Phil, chair of EEF’s North East regional 
advisory board, is appealing to the region’s business 
community for sponsorship.

The 56-year-old said: “The idea of the rowing 
challenge is to support the region by showcasing 
innovation generated by our businesses and 
universities while raising money for some incredibly 
deserving charities.

“The North East has always been a hub for 
innovation and in completing our challenge we’re 
going to showcase that innovation to the world.

“But to do so we need the support of the local 
business community. We’re offering a range of 
sponsorship opportunities and hope everyone will 
get behind us.”

Phil will be joined by teammates Dave Higgins, 
a mechanical engineer, and Guy Clack, a software 
product manager. The trio are members of Tyne 
Amateur Rowing Club, in Newburn, Newcastle.

The team is offering North East businesses and 
universities the chance to market their innovation 
within the challenge by incorporating ideas that will 
improve the design and function of boat, improve 
the crew’s physical performance, provide protection 
from the elements, generate efficient solar power, 
improve telecommunication, tracking and data 
collection, and maintain the health of the crew.

Team Tyne Innovation is hoping to raise over 
£100k to complete the race and support its charities. 
A range of sponsorship opportunities are available 

on the website, including Gold, Silver and Bronze 
for businesses, the Plus 250 Club and Just Donate for 
individuals.

Local charities being supported include Daft 
as a Brush Cancer Patient Care and the Stroke 
Association.

The former chief executive of Reece Group is looking to showcase North East innovation 
– and physical determination - when he and two teammates tackle next year’s Talisker 
Whiskey Atlantic Challenge 

TEAM TYNE INNOVATION SEEKS 
SUPPORT FOR ‘WORLD’S 
TOUGHEST ROW’

TEAM TYNE 
INNOVATION
Details on the team’s 
approach to the challenge 
can be found at 
www.teamtyneinnovation.
com

i

MONTHLY REPORT
Talisker Whiskey Atlantic Challenge
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Q
OPINION
Burning Issue

Who is the greatest ever North East sports person?
BURNING ISSUE

It has to be rugby legend Jonny Wilkinson. I was privileged to 
witness him scoring the winning drop goal in the last minute of 
extra time against Australia in the 2003 Rugby World Cup Final.
During his 12 distinguished years at Newcastle Falcons he became 
a role model for youngsters in the North East, showing great 
dedication to his profession and a humility that has won him respect 
throughout the region and worldwide.  

A true ambassador for the sport he served so well, he has shown 
what can be achieved by combining talent with hard work – a 
shining example to our sports students.

Despite being born in Cardiff, Tanni Grey-Thompson has been 
living and training in the North East for much of her adult life, and 
has an amazing competitive record stretching over many years. 
As one of Britain’s most successful Paralympians, Tanni has been 
a pioneering figure in the development of disability sport. She 
won four Paralympic golds at the 1992 Games in Barcelona, one at 
Atlanta in ’96, four in Sydney in 2000 and signed off her career with 
another two titles in Athens. She continues to be an inspirational 
role model and mentor for our next generation of Paralympic 
athletes.

Although not a ‘North Easterner’ by birth, Jonathan Edwards has 
made Newcastle his home and spent the majority of his competitive 
athletics career competing for Gateshead Harriers and training 
from Monkton and Gateshead stadiums. He is an Olympic, World, 
Commonwealth and European champion at triple jump, and 
has held the world record of 18.29m in the event since 1995 - a 
remarkable achievement. 

I was fortunate enough to share the same coach as him when 
I myself competed in the long jump; he always struck me as an 
incredibly down-to-earth and humble man.

I – along with the team at Tyne Wear Sport – choose Brendan 
Foster. Not only is he recognised by the nation by his familiar North 
East accent through his commentary on many major athletics 
championships, Brendan Foster was also a champion athlete back in 
the 1970s. 

He captured gold at the European and Commonwealth Games, 
bronze at the 1976 Montreal Olympics, broke the 3000 metre record 
at his home track in ’74 (Gateshead International Stadium) and in 
the same year became Sports Personality of the Year. 

His legacy off the track and outside of the commentary box 
extends through his founding of the Great North Run, the world’s 
biggest half marathon.

Liam Gumbrill
Sports Academy lead

Gateshead College 

Martin Jenkins
Senior strategic development manager

Tees Valley Sport

Neil Cameron
Managing director 

Sport Works

Laura Watson
Communication and information officer

Tyne Wear Sport 
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

The Great Run Company has appointed 
Northumbria graduate Susie Brown as an event 
administrator as part of a 26-week paid internship, 
facilitated by the Northumbria Enterprise and 
Business Support (NEBS) and part-funded by the 
European Regional Development Fund (ERDF). 
Susie has been hired, initially, to provide support for 
The Great Run Company’s events managers.

North P&I Club has appointed a new global 
director of people as part of a company-wide focus 
on driving forward leadership and development. 
Dawn Robinson has joined the global marine 
insurer following three years in a worldwide role at 
Nomad Digital. She brings a wealth of experience in 
change management, leadership and development, 
operations and employee relations.

John Craggs, CEO of Sunderland-based Housing 
Association Gentoo Group, has been appointed 
chairman of the North East England Chamber of 
Commerce Sunderland area. John has more than 
35 years’ experience in the housing sector and is 
one of the industry’s most respected figures. He will 
chair area meetings with leading business figures 
to discuss views on the Wearside economy, trading 
conditions and future challenges.  

Newcastle-based charity Dementia Care has 
appointed a new chair to help oversee the strategic 
direction of the charity. Dr Moira Livingstone 
brings over 30 years’ experience working as a doctor 
in the NHS, and 12 years’ experience working at 
a national level, where she helped organisations 
deliver high quality, efficient services to improve 
health and wellbeing across the UK.

George F. White, the land, business and property 
group, has appointed a partner to its planning and 
development team. Julie Hunter, who has a degree 
in architecture, will work to enhance its range of 
planning and development services, attract a wider 
client base and help to grow the planning team. 

Barclays has appointed Andrew Lawrence to the 
North East team as the new head of small and 
medium business, with responsibility for businesses 
achieving a turnover of up to £10 million. Andrew, 
who has worked at Barclays for ten years, has 
a wealth of experience having worked in retail 
banking and business and corporate banking, as 
well as having had substantial time in the payments 
industry through a variety of roles at Barclaycard.  

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Susie Brown
Event administrator
The Great Run Company

Dawn Robinson
Global director of people, 
North P&I Club

John Craggs
Chairman
NEECC 
Sunderland area

Moira Livingstone
Chairman
Dementia Care

Julie Hunter
Partner 
George F. White

Andrew Lawrence 
Head of small and medium 
business
Barclays
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PROFILE
In the limelight

Alison Cowie looks at the ways companies and organisations are embracing sport and exercise as 
part of their health and wellbeing strategies

IN THE LIMELIGHT 

With the majority of the UK 
workforce operating in sedentary 
roles, sitting for long hours behind 
computer screens, there is a growing 
recognition that employers must do 

more to address staff health and wellbeing. 
It is claimed that this will not only improve employees’ 

health but also help business productivity, as a happier, 
more engaged workforce are more likely to work harder.

According to the UK Workplace Wellbeing Index by 
Barnett Waddingham, published in May 2017, seven out 
of ten organisations currently have, or are in the process of 
implementing, a wellbeing strategy.

The index cites the biggest obstacles to promoting 
wellbeing are a lack of resources, expertise and cost 
– issues most prevalent in small and medium-sized 
businesses. Meanwhile, key to creating an effective strategy 
is seen to be the effective use of data to ensure that the 
wellbeing of employees is being properly addressed and 
monitored.

Initiatives adopted by many businesses and 
organisations to tackle staff wellbeing include flexible 
working, healthcare assessments and more training in this 
area.

Others have encouraged staff to adopt more active 
lifestyles. 

Company football teams are not a new thing, but in 
recent years, they have been joined by a range of other 
sporting clubs such as netball, running and cycling. 

Discounted gym memberships are also now offered by 
businesses in an attempt to encourage staff to get fit.

Business parks have tapped into this sporting trend - for 
instance, Quorum Business Park in Newcastle has free-
to-use floodlit football pitches, tennis courts and a netball 
court as well as outdoor gym equipment and a table tennis 
table. 

The business park also runs a number of sporting 
classes, clubs, competitions and tournaments for tenants.

According to events manager Laura Barber: “At Quorum 
it’s not just about the office buildings, it’s about creating a 
community and lifestyle that enhances the working day.”

She adds: “Feedback from the tenants has been very 
positive. Staff retention, productivity and engagement 
all benefit from the onsite facilities and the community 
approach at Quorum.”

Muckle LLP, a corporate law firm based in Newcastle 
that recently achieved the prestigious Investors in People 
Gold accreditation, has made it a priority to offer staff a 
range of physical activities. 

As well as running weekly pilates and Megafit classes 

on site and holding a healthy eating week in June, the 
progressive law firm has created three active clubs: Muckle 
Runners, Muckle Cyclists and Muckle Walkers.

Partner in the banking and restructuring team Jess 
Swindells has worked at Muckle since 2011. As a seasoned 
triathlete, ultra-runner and qualified running coach, she 
helped establish Muckle Runners three years ago, along 
with senior partner Hugh Welch, who also takes part in 
ultra marathons in his spare time.

Jess explains that up to 30 members of the team will get 
together twice a week, at 5.15pm, to take part in mainly 
high-intensity interval sessions close to the office, at either 
Leazes Park or Exhibition Park in Newcastle.

“The sessions are for all abilities and people can do as 
much or as little as they want,” she explains. 

The law firm has also set aside a budget to allow 
members of the group to participate in organised 5km and 
10km runs held across the region.

“Muckle colleagues, friends and family often do the run 
too and we tend to all go for lunch afterwards, so it’s very 
inclusive and very sociable,” says Jess. 

Muckle Cyclists will get together for a group cycle once 
a month on average, while every Wednesday lunchtime, 
the Muckle Walkers will spend an hour walking around 
the city, either down to the Quayside or around the Town 
Moor.

Jess says: “Sometimes if you have a work snag it’s just 
good to get out of the office into the fresh air. It always 
makes me feel better and more productive.”  

Such clubs and activities also provide a good alternative 
to late night socials that tend to involve alcohol.

“Muckle still has nights out in town and Christmas 
parties but it’s also nice to offer something social that 
doesn’t revolve around drinking and late nights. For the 
most part, though, people tend to enjoy a mix of both,” 
says Jess.

Jess, who is currently in training for her second Iron 
Man competition, also recognises the benefit of working 
for an employer who supports her training. 

“Even a little thing like having a shower at the office 
makes such a difference. I’m currently training two or three 
times a day and if there wasn’t a shower, I wouldn’t be able 
to train.

“I feel as though I’m able to prioritise my training 
because Muckle recognises that it’s very important to me.”

As we face an ageing population and extended 
retirement ages, it seems inevitable that more companies 
and organisations will follow Muckle LLP’s lead and 
make sporting activities a critical part of their health and 
wellbeing agenda.
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INTERVIEW
Paul Foster

Paul Foster is the CEO of the Great Run Company, organiser of the Great North Run (founded 
by father Brendan in 1981) and Britain’s biggest mass participation sports business. There are 
over 40 Great events each year in which 300,000 people take part. Paul leads a team of 70 staff 
in Newcastle and London who develop, market, commercialise, organise and provide television 
coverage of these events. Before becoming CEO, Paul was the managing director of FilmNova, the 
Great Run Company’s in-house TV production business, and prior to that was a producer at BBC 
Sport 

10 QUESTIONS

What was your first break in 
business?
Being hired by Roger Tames 
and Ken Pollard as a trainee 
in the Sport team at Tyne Tees 

in the late ’90s. I spent a year there, developing the 
skills that got me into BBC Sport and Match of the 
Day. It was a great team in a dynamic newsroom, 
and a brilliant time to be involved at Tyne Tees, 
when the ITV regions made a lot more TV than 
they do today.

What did you want to be growing up?
I wanted to make movies. I haven’t completely ruled 
it out, but it’s starting to look unlikely at this stage. 

What attracted you to your current role? 
After almost ten years with Great Run, growing 
our TV business into one of the UK’s top sport 
production companies, the opportunity to take over 
as CEO came up. We’re a company full of brilliant 
people who deliver one of the world’s best events 
right here in the North East, and are by far the 
biggest in our sector in the UK. I knew it inside out, 
and given the opportunity to lead it, the decision 
was a no brainer.  

What is your company’s mission?
We want to inspire people to be active. 300,000 
people took part in our events last year but there’s 
more to do - each of those events is one day a year; 
we want to engage with more people year round, 
to help them train, keep them motivated and keep 
them going after the event. 

How do you get the best out of your team?
It’s such a committed, tight-knit team that we tend 
to keep each other motivated and working at a 
high level. What we do is very visible, and if things 
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go wrong it’s very hard to hide – from customers, 
stakeholders and especially each other. Many of us 
have worked together for years; we’ve always kept 
high standards, and people joining the team learn 
that quickly.  

What has been your career highlight?
It’s hard to pick one.  
Having watched the show since I was a kid, 
directing Match of the Day for the first time – 
cueing Gary Lineker off the opening titles was a 
really big moment for me.

The Simplyhealth Great North Run is an annual 
highlight, but in 2014 we had our millionth finisher 
cross the line. We were the first event in the world to 
reach that particular landmark.

Running the Mini Great Newham London Run 
this year with my three-year-old daughter reminded 
me how much fun running is, and why we do what 
we do. 

What has been your biggest challenge?
Coordinating television coverage of the Millionth 
Finish ceremony. On Newcastle Quayside we had 
Sting, Mark Knopfler, Ant and Dec, dozens of boats, 
hundreds of dancers, thousands of fireworks and a 
20 metre-high burning runner floating down the 
Tyne. We were working with a few partners who 
didn’t appreciate the scale of the thing. At one point 
someone laughed and said: “This sounds like the 
Olympics opening ceremony.” I replied: “Yes, but 
it’s harder, because there’s no stadium, no rehearsal, 
and a fraction of the television budget.” But we got 
there in the end.

Who or what inspires you?
Our runners. For many of them a Great Run will be 
a huge personal challenge, or a massive emotional 
investment. Everybody’s got some reason to run 

and a story to tell. We invite our customers to share 
their stories, and we listen to the most amazing 
tales of resilience and strength. Just watching 
people crossing the finish line is a huge source of 
inspiration for anyone.

What are your company’s short and long-term 
goals?
Short term, we want to make the next event better 
than the one before. Long term, we want to see 
millions of people taking part in Great Run events 
across the world. 

How do you achieve a good work/life balance?
It’s hard. Our work involves lots of travelling and 
weekends away. I do try and turn the phone and 
email off when I’m not working, and make sure that 
being off means being off. But it doesn’t always work 
out that way.

THE GREAT RUN 
COMPANY
www.thegreatruncompany.
com
www.greatrun.org
@Great_Run
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INTERVIEW  
Supporting role

Guy Taylor
 

The Talented Athlete Scholarship Scheme was 
established in 2003 with goal of enabling athletes 
to continue with their studies post-school 
rather than having to make a choice between 
‘university’ or being a ‘sportsperson’. The scheme 
provides support to talented athletes that allows 
them to balance their education and sporting 
commitments and develop as world-class athletes. 

The principal source of funding for TASS is 
the National Lottery via Sport England. We also 
generate income from consulting and have advised 
a number of governments including Japan, Brazil 
and India. Institutions and sports organisations 
also buy our services, such as the Army and the 
FA. 

Over 14 years, TASS has allocated more than 
6000 awards and supported more than 2000 
individual athletes from over 50 different sports. 

In total, 163 Olympic or Paralympic medals have 
been won by athletes supported by TASS at some 
stage during their careers.

This year, we held our first TASS Star Awards. 
We wanted to celebrate TASS athletes’ successes, 
as while they may receive recognition for a good 
sporting result or achieving a good academic 
grade, there was nothing that recognises these 
athletes are excelling in two very difficult and 
demanding environments.

Georgia O’Connor
 

I got into taekwondo when I was four as my dad 
wanted me to be able to look after myself. I stuck 
at it for a long time and won three national titles in 
the sport, but when I was ten, I decided I wanted 
more of a challenge so I started boxing. I’m a 
member of Durham Community Boxing Club 
and the amount of training I do varies. If I have 
a campaign coming up, I train up to three times 
a day, six days a week. I been studying A-Levels 
at Durham Sixth Form but am about to start 
studying sport and exercise science at New College 
Durham. I first heard about TASS when I was 
nominated for the scheme by England Boxing. 

TASS has helped me by providing access to 
workshops that fit around my studies. Also, the 
financial support has proved immensely helpful.

Combining training and studying has several 
difficulties, especially as I progressed onto Team 
GB. At times, I have had to use rest periods 
between training sessions to catch up with my 
studies and work.

Winning the TASS Star of the Year award felt 
amazing! I was nominated among some very 
talented athletes so it meant a lot to win the award.

I would advise young athletes who are balancing 
their training with studying to manage their time 
wisely and try not to stress too much about things. 
A lot of students become stressed, especially if they 
have other commitments, but I think it’s important 
to remain positive. Everything will work out in the 
end!

SUPPORTING ROLE
The Talented Athlete Scholarship Scheme (TASS) is a national Sport England-funded programme, 
based at Northumbria University, which has helped hundreds of talented sportsmen and women 
balance their training and education - including Rebecca Adlington, Greg Rutherford and Tom 
Daly. Here, national director Guy Taylor explains more while Georgia O’Connor, a 17-year-old boxer 
from Durham, who recently won gold at the Young Commonwealth Games in the Bahamas and 
was named TASS’s Star of the Year, reveals how the scheme has helped her 

TASS 
www.tass.gov.uk
@TalentedAthlete
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INTERVIEW
Tanni Grey-Thompson

Baroness Tanni Grey-Thompson is one of the UK’s most successful Paralympians, winning 16 
medals over five games - 11 of them gold. Post competition, she helps her husband coach 21-year-
old wheelchair racing sensation Jade Jones while working to improve disability rights and welfare 
reform legislation in the House of Lords as a cross-bench peer. Last month, Tanni was invited to 
Teesside University to speak to aspiring disabled athletes as part of a Tees Valley Sport summer 
camp. Afterwards, she talked to Alison Cowie about the training and commitment it takes to be a 
Paralympian and the biggest misconception about disability sports 

BUILDING THE JIGSAW 

How did you become involved in 
the Discover Your Ability Summer 
Camp?
I’ve known [camp organiser] Julie 
Sparrow for years, since I was on 

GB teams. She asked if I would come along to chat 
with the athletes and tell them about what it’s like 
to be a Paralympian and the training it takes. 

How important is having camps like these?
It’s really important. We’ve got the least active 
generation of young people we’ve ever had; the 
fittest kids in school these days would have been 
the least fit 30 years ago. That’s a massive problem 
and we need to encourage more health and fitness. 
For young people who have the aspiration to 
compete for Team GB, it’s also important that they 
meet each other. 

What does it take to become an elite sports 
person?
You must have a bit of talent as well as 
determination, focus, resilience and an ability to 
make yourself do the training that you don’t like. 

When did you start wheelchair racing and how 
did your training develop?
I tired lots of different sports but when I was 
around 13 I started wheelchair racing. I joined an 
athletics club but my coach hadn’t worked with 
a wheelchair racer before and didn’t know about 
the technique, chair building, which gloves to 
wear - that kind of stuff. I found someone who 
could coach me on my racing technique while 
my athletics coach trained me on the physical 
stuff. I also spent time talking to GB team athletes 
and read lots of books about disability sports, 
physiology and psychology.
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It sounds as though you had to be very proactive. 
Is it the same for aspiring disabled athletes 
nowadays?
Things have got loads better. There’s certainly more 
understanding and more funding. But actually, I 
do think it’s important for young athletes to take 
the time to learn as much as they can about their 
sport.

What’s the secret of good training?
Think about it as a jigsaw. You have to put the right 
training sessions, prehab and rehab, diet, nutrition 
and sleep together. It’s also important to have other 
interests outside of sport. Enjoying your sport is 
really important. If you don’t enjoy it, you won’t 
want to do it and won’t get the best out of yourself.

Have you ever got your training wrong?
When I was 19, I used to train with a 
mountaineering group. They were amazing 
because they trained really hard on upper body 
strength. At the end of one session, my training 
partner said to me, ‘you look tired, don’t do the 
last rope climb’ but I did it anyway. When I was 
coming back down the rope, I pulled a muscle 
and fell six foot to the floor. I snapped a rod that I 
had fitted to my spine. I was out of sport for three 
months. It was a very important and very painful 
lesson to learn about knowing when to push 
yourself in training and when to know enough is  
enough. 

What’s been your sporting highlight?
Probably winning the 100m in Athens, as it was 
my weakest event. It was toughest medal I’ve won 
but probably the best race I ever did.

You’re now involved in politics – any highlights 
there?
I work on welfare reform and disability rights so 
there aren’t too many happy moments in this. 
There are a few votes that I’ve won and a few I’ve 
lost. 

Have you transferred any of the skills you’ve 
learnt from sport into politics? 
You use the same skills in politics as you do in 
sport. You need to work hard and be resilient. 
You must also learn to do things that you don’t 

particularly enjoy. The things you learn from doing 
sport translates in so many different areas. 

What is the biggest misconception in disability 
sports?
There can sometimes be a patronising tone around 
disability sports. People will say, ‘oh, aren’t they 
brave, aren’t they marvellous’. Everyone is, of 
course, but in different ways. We can still be elite 
athletes and be very focused on achieving goals. 

Is this attitude changing?
It doesn’t move in just one direction; it ebbs and 
flows. I do think disability sports are in a really 
good place, though what I still want to see is more 
disabled people in sport, more disabled people in 
politics, and more disabled people in work. It’s all 
about giving disabled people the opportunities to 
do what you want to do. 

BARONESS TANNI 
GREY-THOMPSON
www.tanni.co.uk
@Tanni_GT

i



24

INTERVIEW
Hugh Welch

Hugh Welch is a senior partner at Muckle LLP, having joined the firm as an assistant solicitor 
in 1985. Primarily a corporate lawyer, he is also involved in promoting the firm and setting its 
business strategy. A keen marathon and ultra-runner, Hugh has participated in races around the 
world. Earlier this year he completed Table Mountain and Chapman’s Peak in Cape Town. Hugh
also has responsibility for the development of the corporate social responsibility work of the firm 
and helped to establish Muckle Runners 

WHAT I’VE LEARNT

‘Success is a journey not a 
destination.’ I like motivational 
quotes and this one always 
appeal to me. My Christian faith 
is also at the heart of everything 

I do and I hope it guides my thinking and my 
decision making.

You don’t need to be ruthless to succeed in 
business but you do need to be clear about your 
objectives and pursue them. I see businesses that 
are run by people with a huge variety of skills and 
qualities but the things they all possess are focus 
and determination.

Recognise that it’s a team effort. The success of 
Muckle is not down to me or the other partners. 
Yes, we set the strategy and vision but at the end 
of the day our success is attributable to everyone 
in the firm and the hard work, commitment and 
energy that they bring to looking after our clients.

Don’t duck difficult decisions. Problems never go 
away if you don’t tackle them. They simply fester 
and gradually get worse. Occasionally, decisions 
at Muckle have to be taken that may seem harsh 
to some individuals but need to be taken for 
the benefit of the firm as a whole. They are the 
hardest decisions to make but nothing is gained by 
avoiding them.

Don’t be put off when things go wrong or be 
disappointed by those things that don’t work out. 
Starting a business is always challenging because 
of the lack of financial security and the pressure 
of not knowing what’s round the corner. Stay 
determined.

A growing business needs direction. It is often 
easy to think that there may be better work to be 
won elsewhere but easy wins are very rare and too 
much diversification can be counterproductive. 

Leadership is often nothing more than setting a 
good example and giving people the freedom to 
do their jobs to the best of their ability. I firmly 
believe that the vast majority of people come to 
work wanting to contribute fully and to do a great 
job. It is up to us as partners at Muckle to allow 
that to develop.

Create a good environment for employees. Being 
open and honest and making sure that everyone 
knows that their contributions are valued and 
appreciated.

Offering fitness activities for staff will ultimately 
help your business. I work better when I’m 
running and feel fit and healthy. The development 
of Muckle Runners has been a huge success for the 
firm. It enables people from across the firm to take 
part in a joint activity. That breaks down barriers 
and keeps us all fit. Anything outside work which 
a group of people can enjoy together can only 
benefit the overall team spirit.

MUCKLE LLP
hugh.welch@muckle-llp.com

0191 211 7903

www.muckle-llp.com

i
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COVER STORY
Rafa Benitez

When Rafa Benitez was confirmed as manager at 
Newcastle United in March 2016, he talked about the 
importance of club and community working together 
for benefits on and off the pitch. Securing promotion 

back to top-flight football, he now faces the tough 
challenge of re-establishing the Magpies in the 

Premiership – but not to the detriment of the club’s 
community focus. Here, the man from Madrid talks to 
North East Times about community spirit, passionate 

fans and the much-lauded ‘Rafa effect’

the power of 

football
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You’ve been the Newcastle United 
manager for more than a season 
now. What have you made of the 
North East?
 

I was made to feel so welcome by everybody at 
the club, the supporters and the city from my very 
first day. That was a big factor in my decision to 
stay last summer. The North East already feels like 
home for me and, when the football calendar has 
allowed, I have visited a number of the landmarks 
and tried to experience as much of the culture as 
possible. I believe it is important to embrace a city 
and its people, and I am grateful to have such a 
positive relationship with our fantastic supporters. 
They are always behind us and played a big part in 
our success last season.

We’ve read that your daughters played a key role 
in your decision to stay at Newcastle United by 
showing you the positive feedback by Geordie 
fans via social media. Is this right?
My family wanted me to stay in England after 
time away in Italy and then Spain, and it is true 
that my daughters were showing me what the fans 
were saying on social media at the time. They were 
looking on different social networks – Twitter, 
Facebook, Instagram, Snapchat – and saying, ‘You 
have stay and win for these people - the fans love 
you here!’. I have always said that the fans were 
one of the main reasons I decided to stay and, for 
my family, the comments they were seeing from 
supporters helped them to see it could be the right 
place for me.

 
Very early on you spoke about the need for 
the club, the foundation and the city to “work 
together” to become “stronger”. Why was it 
important to enforce this message from the 
outset? 
It is important for all football clubs to recognise 
their role in the community and the impact they 
can have on people’s lives. The Newcastle United 
Foundation plays a big part in this. Every day 
they are out in the city, coaching young people 
and putting on events that can help to inspire the 
next generation of supporters or even footballers 
who could go on to play for Newcastle. Once you 
have experienced that as a young person, you stick 
with the club for life. When I came into the club, 
I wanted to help with this by giving my support 
and attending some of the foundation’s events. The 
connection between the club and its community 
needs to be strong – we want everybody to be 
working together and helping each other – and I 
think that helped us a lot last season. 

 
What role should a football club such as NUFC 
play in the local community?
It should help to inspire people in the local 
community and give opportunities to those who 
have maybe experienced difficult things in life. 
We know our local community lives and breathes 
Newcastle United, so it is important that the club 
recognises the impact it can have on people’s 
lives. By making sure the young people in the 
city are connected to their local club, you are also 
encouraging the next generation of supporters to 
follow the club as they are growing up.

What more can be done to build Newcastle 
United’s impact in the community?
We have to keep going, keep supporting the 
foundation and making sure we are helping the 
people who need it. There is always something 
we can do to help with the club in the community 
and to use the power of football to change lives. 
We want our community to feel that connection 
with the club and a lot of hard work goes into that 
every day.
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“By making sure the 
young people in the city 
are connected to their 
local club, you are also 
encouraging the next 

generation of supporters 
to follow the club as they 

are growing up”
RAFA BENITEZ
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Now the club is back in the Premiership, has its 
role in the community changed?
Even in the Championship, Newcastle United 
was still one of the biggest clubs in England and 
no matter what league you are in, it is important 
that the club plays its part in the community. 
Obviously, a lot more people watch the Premier 
League around the world, it is more high-profile 
and maybe that can help to inspire the youngsters 
even more, which can only be a good thing.

 
You will undoubtedly have had a busy summer 
preparing for the Premiership but still made 
time to attend the second Foundation 1892 
Cup and hand out prizes to the winning teams. 
Why is it important that the first team manager 
attends events like this and engages with 
youngsters?
It has been a pleasure to attend both of the 
Foundation Cups so far - it’s fantastic to see so 
many youngsters enjoying their football at our 
academy. All of the children there were given 
our new kit ready for the new season and that is 
a perfect example of what the club does in the 
community to inspire the next generation of 
supporters. Once those children are given the 
new kit, they are likely to stay with the club for 
life. There was some really good football played, 
too! I enjoyed watching the finals and seeing their 
enthusiasm for football. It is only a small amount 
of time out of my day to watch the finals and 
present the awards, but I know it means a lot to 

them and that is the most important thing.
 This year marks the 125th anniversary of 
the club. How does it feel being part of this 
landmark anniversary and what are you most 
looking forward to this year?
It is such a big, historic club and I feel very 
honoured to be the manager of Newcastle United, 
especially for the 125th anniversary. Of course, I 
am looking forward to every game in the Premier 
League – it is where the club belongs – but I never 
like to look too far ahead. I say it a lot, but it is 
important to focus only on the next game and 
then, after that, the next game! We have to stay 
focused and prepare for each game as it comes. 
Then, at the end of the season, we can look back 
at the highlights and hopefully talk about the 
times we enjoyed.

 
The fans have taken you to their hearts. What 
impact has the ‘Rafa effect’ had on you and how 
you perform your role at the club?
It is always good to have a positive relationship 
with the supporters and I am very pleased to have 
that here - I have always felt very welcome at this 
club. All I can do is continue to work hard every 
day and try my best to give them a team to be 
proud of. They are the motivation in everything 
that we do and I am really glad we could make 
them happy last season by winning the title. 
We know that this season will be tough in the 
Premier League but, with the fans on our side, it 
gives us a better chance of achieving our targets.

NEWCASTLE UNITED
www.nufc.co.uk
@NUFC
@rafabenitezweb
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INTERVIEW
Professor Emma Stevenson

This academic year sees Newcastle University launch the first sport and exercise science degree 
to be based in a medical school. Alison Cowie speaks to Professor Emma Stevenson, who was 
tasked with developing the new discipline two years ago, to find out more

SPORT AS MEDICINE 

The first cohort of undergraduates will 
begin a new BSc sport and exercise 
science degree at Newcastle University 
this month.

What makes this different from the 
many other sports sciences courses offered across 
the UK, though, is that it will be based within a 
medical school.

Emma Stevenson, professor of sport and 
exercise science, who was charged with 
establishing the new discipline in the 183-year-old 
medical school, reveals: “At the moment, it’s the 

only sport and exercise science degree to be based 
in a medical school and it’s an especially big step 
forward for the discipline to be integrated into a 
Russell Group renowned one.”

While sports sciences have traditionally not 
been held in the same regard as clinical medicine, 
the move by Newcastle University is reflective of 
the growing recognition that exercise can have a 
major impact on the treatment and prevention 
of disease – especially relevant for our ageing 
population. 

North East-born Emma studied an 
undergraduate degree in sport and exercise science 
at Loughborough University, followed by a PhD in 
sports nutrition and exercise metabolism. During 
her time at Loughborough she also worked with 
many athletes including  aspiring England women 
footballers.

Following her PhD Emma took an industry-
funded post-doctoral research post at the 
University of Nottingham, investigating the 
impact of exercise on appetite regulation, before 
returning to the region to take up a lectureship at 
Northumbria University in 2006. 

Nine years later, in 2015, the now professor was 
enticed across the city to Newcastle University, 
attracted by the chance to set up a sport and 
exercise science department within one of the UK’s 
most esteemed medical schools.

Once in post, Emma set about writing the 
three-year undergraduate course, which was fully 
approved in April 2016 in preparation for this 
year’s applicants.

Around 40 students will begin the science-
focused course this month and will study a 
combination of physiology, biomechanics, 
nutrition, strength and conditioning and 
psychology.

Emma predicts that graduates of the degree will 
either choose to study a masters in a specific area 
of sport and exercise science or seek employment 
in high-performance sport, the NHS, local 
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“It’s the only sport and 
exercise science degree 

to be based in a medical 
school and it’s an 

especially big step forward 
for the discipline to be 

integrated into a Russell 
Group renowned one”

EMMA STEVENSON



34



35

authority sports programmes or in industry - in 
the pharmaceutical or nutrition sectors, for 
example. 

The former Dame Allan’s pupil who played 
hockey and netball at school, has also built 
key partnerships in the region including with 
Newcastle Falcons Rugby, Newcastle United and 
Newcastle United Foundation. 

“We’ve recently signed a three-year contract 
with Newcastle Falcons that includes a PhD 
student who is joint funded by the club and the 
university.  The student will monitor the first 
team players to assess the long-term impact of 
training on illness, injury and recovery, while we 
are helping Newcastle United Foundation with the 
development of its community programmes and 
how to monitor the effects on general health and 
wellbeing in the region.”

Fully integrating sport and exercise science into 
the medical school is key for Emma and a number 
of research projects have already been established. 
These include investigating how exercise and 
nutrition can be used in the prevention and 
treatment of diabetes and cardiovascular and liver 
disease. 

Medical experts will also be drafted in to talk 
to the sport and exercise science students to give 
them a more detailed clinical understanding. 

Over the past two years, Emma has worked 

closely with architects in the design of a sport 
centre extension at the university, part of a £30 
million investment in outdoor and indoor sports  
facilities. 

Building work begins this December on the 
Richardson Road site and is due for completion in 
summer 2019. Features will include state-of-the-
art biomechanics and physiology laboratories, an 
environmental chamber, gait track and nutrition 
kitchen, an eight-court sports hall, four squash 
courts, a strength and conditioning suite and two 
exercise studios.

With a combination of high quality science-
focused teaching, key industry and academic 
partnerships in the region and beyond, and cutting 
edge facilities, Emma hopes Newcastle University 
will cement itself as the number one destination 
for sports and exercise science learning and 
research in the UK. 

Events such as this month’s International Sports 
Science and Sports Medicine Conference and 
December’s International Sports and Exercise 
Nutrition Conference, which takes place at the 
university this autumn and will attract academics 
and professionals from around the world, will 
also help to build Newcastle University Medical 
School’s reputation in the sports and exercise 
science discipline – and ensure the historic school 
stays at the forefront of medical innovation.

NEWCASTLE UNIVERSITY 
www.ncl.ac.uk/
medicalsciences 
@UniofNewcastle
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INTERVIEW
Paul Blake

NEWCASTLE EAGLES
www.newcastle-eagles.com
@NewcastleEagle
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As owner of the most high-achieving team in top-level British basketball, Paul Blake has been 
instrumental in building the foundations of success for the Newcastle Eagles, both on and off the 
court. Deborah Busby finds out how the club’s new stadium will help take its achievements to the 
next level

HIGH FLYER 

Having discovered a love of 
basketball at school, Paul Blake 
is now committed to ensuring as 
many youngsters as possible can 
experience the same opportunity. 

Growing up in Bristol, Paul admits that 
basketball was far from a mainstream sport 
and something he hadn’t previously considered 
getting involved in, but he was encouraged to 
give it a go at secondary school. 

He remembers: “I had a very supportive 
teacher who really helped me develop my 
basketball. I was a keen footballer too, but 
that fell away in favour of basketball. Through 
being introduced to this new sport and being 
encouraged along the way, I found a real love of 
basketball and probably knew even at that stage 
it was going to play some kind of role throughout 
my life.” 

Indeed, that turned out to be very true – Paul 
is now known throughout the world of sport 
as the owner and chief executive of Newcastle 
Eagles, the most successful team in the history of 
the British Basketball League (BBL), winning 24 
trophies in the past 12 years. 

But equally, Paul is also known for his genuine 
desire to promote participation in basketball 
from the earliest ages, an approach probably 
based on his own discovery of the sport. 
The Eagles are known far and wide for their 
community commitment, which first began - at 
Paul’s instigation - in Newcastle’s West End 
almost two decades ago, and the nationally 
renowned Eagles Foundation now works with 
scores of schools and community groups across 
the whole North East region. 

Having achieved so much since becoming 
owner of the club in 1999, Paul is now set to 
achieve a long-held desire to build the Eagles’ 
own stadium. While currently playing matches 
at Sports Central at Northumbria University, the 
new 2800 seater stadium – which will be built just 
off Scotswood Road in Newcastle – represents a 
huge investment for the Eagles and will signal the 

start of a new era for the club as it looks to build 
even further on its success. 

“We are in the last stages of finalising 
everything so that the build can go ahead; it’s 
a very exciting time. This will be our very own 
home which will underpin all of our work and 
commercial opportunities. It will be an amazing 
facility for the club, our foundation and the whole 
wider community,” says Paul, who has secured 
Newcastle College as its anchor tenant to use the 
facility for students on non-match days. 

“It will have several very important roles – 
firstly, as a base for the foundation. We currently 
have to hire about 40 facilities every week so we 
can hold our sessions, which is a huge expense, 
so now we will have our own base. Of course as it 
is an outreach programme, we will still be getting 
out into communities across the North East, but 
this will help to centralise our work; it will be a 
focal point. 

“We also want it to be a community facility 
and want to encourage participation in sports like 
netball and volleyball - they are sports we have 
affinities with and are hoping to develop, but we’ll 
also be encouraging all kinds of other sports the 
community has an appetite for - things as diverse 
as dominos for over 50s. There really is such a 
huge variety of things we can offer. 

“And from the club’s point of view, this is the 
next step for us on our journey. Unfortunately, 
we can’t currently play European games at Sports 
Central, but in our own home we will be able to 
host and play in European competitions. That is 
obviously going to be huge for us.” 

The new stadium project is Paul’s latest big 
contribution to developing sport in the city. 
Having moved to Newcastle in 1989 to study 
sports studies at Northumbria University, and 
going on to achieve a masters in marketing, Paul 
helped to establish the origins of the first-class 
Sports Central facility, and also set up what is 
now Team Northumbria – the men’s and women’s 
basketball teams run in partnership between the 
university and Eagles. 



37



38

COVER STORY
Paul Blake

While deciding against a career in playing 
basketball  – although he continued to play on 
evenings and weekends for a team in Sedgefield, 
County Durham – Paul’s first role after leaving a 
post as a lecturer in marketing at Northumbria 
was, unsurprisingly, within the domain of 
sport. He took a job with a sports video analysis 
company, which used video and computer 
software to analyse the performances of some of 
the world’s top sports teams. 

“It was great, and at the time quite 
revolutionary. I got to work with the British Lions 
on their 1997 rugby tour, the England cricket team 
during the Ashes, and various football and rugby 
teams. It was a great job to have,” Paul recalls. 

While, by now, working around the world, his 
return to his basketball roots would come probably 
much sooner than expected, through a surprise 
phone call mid-way through the Ashes in 1997. 

“This was at the time the Newcastle United 
Sporting Club was being established – the dream 
was to build on the success of the football club, 
Barcelona style, and create a sporting organisation 
for the whole city. It would take in the Falcons 
rugby team, Vipers ice hockey team, and the 
Eagles,” says Paul.

“I was asked to be the marketing manager for 
the Sporting Club, which was a big decision to 
take, especially during such an important time in 
my new career – the Ashes is one of the biggest 
events in sport – but ultimately I decided to return 
to Newcastle and joined the Sporting Club in 
August 1997.” 

However, less than two years later, the ill-fated 
Sporting Club had disbanded, having failed to 
achieve its ambitions and making a significant 
financial loss. A new opportunity arose for Paul - 
who had already contributed so much to basketball 
in Newcastle during his Northumbria days – and 
Ken Nottage, a fellow basketball player and former 
chief executive of the Sporting Club, who remains 
Paul’s business partner to this day. 

“Buyers had already been found for the ice 
hockey and rugby teams – this was during the 
time when the Falcons brand was flying with 
the success of Rob Andrew’s team of stars – but 
no-one had come forward to take on the Eagles. 
Having looked at it with Ken and my wife, Sam, 
it was clear the desire was there and we needed to 
take the club on,” says Paul. 

And the rest, as they say, is history. Paul set 
about transforming the Eagles, making numerous 
key additions to his playing staff – including 
basketball legend Fabulous Flournoy, now the 
Eagles’ head coach – and establishing the hugely 

successful Eagles Foundation. 
“As well as the fortunes of the club on the court, 

it was the case right from the very start that there 
was a need to address the lack of infrastructure, 
particularly at junior level. Community 
engagement was clearly part and parcel of growing 
the Eagles’ set-up and the sport in general, and it’s 
something that Sam and I continue to feel very 
strongly about,” says Paul. 

“The new stadium will be a huge step forward 
for everything we have been doing here for a long 
time, and will allow us to take it to the next level. 
The ambition is to continue to do what we’ve 
been doing, really. For the club to continue to be 
successful and for our work with the community 
to grow even more.” 
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“Community engagement 
was clearly part and 
parcel of growing the 
Eagles’ set-up and the 

sport in general, and it’s 
something that [wife]
Sam and I continue to 

feel very strongly about”
PAUL BLAKE
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INTERVIEW  
Nick Forbes

THE PERFECT HOST 
When Nick Forbes became leader of Newcastle City Council in 2011, he made it part of his mission 
to bring major sporting events to the city. So far, he has welcomed Olympic Football, the Rugby 
World Cup and three Dacia Magic Weekends – with the Challenger Cup and the World Transplant 
Games on the horizon. He speaks to Alison Cowie about bidding for such events, the practical 
considerations of hosting large numbers of people and how the economic impact spreads beyond 
the city boundaries

How important is it for Newcastle to 
attract major sporting events such 
as the Dacia Magic Weekend, the 
Rugby World Cup and the World 
Transplant Games?

I’ve made it part of my leadership of the city to 
bring big events to Newcastle because it’s the kind 
of thing that makes a city a vibrant, exciting and 
thriving place. They also help to put Newcastle 
on the map by bringing people to the city - often 
for the first time - from elsewhere in the UK and 
from overseas. One of the challenges we’ve faced 
in Newcastle is getting people to come here in the 
first place. Sporting events give us a great hook to 
get people in to experience what we have to offer. 

What are the major sporting events that are being 
planned in Newcastle over the next few years?
Newcastle is the only city to have hosted the Magic 
Weekend three times and we’re working to bring 
it back for a fourth time in 2018. We also have 
the annual Great North Run as well as three Ed 
Sheeran concerts at St James’ Park and the Great 
Exhibition of the North next year. In 2019, we’ll 
have the European Professional Rugby Final, 
which is the most prestigious club rugby final 
in Europe, and the Challenge Cup final and the 
World Transplant Games, too. We’ve got a busy 
programme of events over the next couple of years 
and we’re already starting to scope out further 
events for 2020 onwards to keep up the profile of 
the city.

Have you received much resistance to hosting 
such events?
I became leader in 2011 and one of the first things 
that I did was to bid for the Olympic Football 
Games that we held here in 2012. At the time, 
there was a bit of concern about whether we 
should bid for major sporting events, which take 
time and money. The council was facing big cuts 
and there were questions about whether we could 

justify that level of support at a time when we were 
seeing other services being reduced. In my view, 
though, holding these big sporting events is really 
good for the pride of the city and helping people 
feel as though they live in an exciting place. We 
started with Olympic football in 2012, then we had 
the Rugby World Cup in 2015, followed by three 
Magic Weekends. Each event has given us greater 
confidence about bidding for more and bigger 
events. They’ve also helped us to make sure we 
have the right partnerships and infrastructure in 
place to handle large numbers of people in the city.

Many of the past and future sporting events 
revolve around rugby. Has it been a conscious 
decision to target this sport?
I didn’t know anything about rugby when I became 
leader. In fact, someone texted me to say: ‘You do 
realise rugby is the one with the pointy ball...’ My 
interest started after being invited to go and watch 
a Falcons game. It got me hooked on rugby and 
helped me understand how powerful it could be to 
put on rugby events for the wider city. There is an 
assumption that Newcastle is a one-sport city and 
of course our love of football is pretty legendary. 
But it’s also important to develop other sport, too. 
By hosting sporting tournaments, we’re not only 
focusing the world on Newcastle, but virtually all 
of these events have wider community outreach 
programmes. We can see with the rugby stuff we’ve 
done that there’s been an uptake in people playing 
rugby at all ages and all abilities. 

What’s involved in bidding for major sporting 
events?
Each event is different and has its own criteria. 
Usually there’s some sort of bidding fee and one 
of the initial challenges is raising the money for 
this. The council always tries to match funding 
from the private sector where possible. Organisers 
will often look to see what local partnerships you 
have in place and we’ve got very good working 
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Nick Forbes

relationships with Newcastle Gateshead Initiative 
and NE1, as well as with neighbouring authorities, 
particularly Gateshead Council, and major 
sporting arenas such as Kingston Park and St 
James’ Park. They also look for evidence that a 
place can handle large numbers of people, so, for 
example, if we have the right number of hotel beds 
in a range of affordability, and the right transport 
access. They will also look at the nighttime 
infrastructure, so bars and restaurants and the 
social spaces. 

What do you think makes Newcastle an attractive 
host of major events?
One of the assets that makes Newcastle pretty 
unique is that St James’ Park – where so many of 

these major sport events take place – is located 
in the middle of the city centre. This makes us 
very different from a campus stadium such as 
Murrayfield or The City of Manchester Stadium, 
where people have to travel to and from events. 
Here, even if people aren’t inside St James’ Park, 
we can create an atmosphere through fan zones 
and community activities that build a sense of 
excitement and show off the city centre to best 
effect. 

Something we get very good feedback on is 
the strength of our Geordie welcome. People love 
coming to Newcastle; they feel that this is a warm, 
friendly, welcoming city where people can feel 
safe, and that’s largely down to our residents and 
our businesses. The other advantage is that we 
have World Heritage Sites on our doorstep. People 
can visit Hadrian’s Wall, Durham Cathedral, the 
Northumberland coastline or Alnwick Castle all in 
around 30 minutes of Newcastle. It makes the city 
a fantastic hub where people come for a sporting 
event but also explore other parts of the North East 
while they’re here. 

What are the city’s disadvantages and how are 
these overcome?
Any major event causes a level of disruption and 
I’m very grateful that we have so many positive 
and supportive residents, particularly in the city 
centre. They understand that it’s part of the nature 
of living in a great city that there will occasionally 
be road closures and disruptions of that nature. 
The other challenges are around handling large 
numbers of people, so the practicalities of 
managing the movement of people safely.

The health and safety of those attending events is 
obviously always important but recent terrorist 
attacks have highlighted this even more. How 
does the council keep people safe at these events?
For every major event that we do, we have joint 
planning arrangements in place between the 
council, police, other emergency services and 
the event organiser to ensure we’ve covered all 
the risks. Sadly – and it’s an indictment of the 
times we live in – this includes the kind of recent 
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attacks made on large groups of people. We look 
to mitigate any opportunities as far as we can and 
have created safe zones to move people around the 
city safely and securely. We also work closely with 
the police with effective CCTV coverage to target 
any known individuals who may cause trouble. 
Fortunately, we’ve never had any major incidents 
at our sporting events. 

Could Newcastle host the Commonwealth Games 
in the future?
I’m ambitious that the Commonwealth Games is 
something Newcastle could bid for. It’s something 
that could bring our region together, not just 
by using facilities in Newcastle, but ones in the 
surrounding areas. For me, it’s an event that we 
should be aiming for in the next 15 to 20 years. 
Until then, we should continue to create a profile 
of sporting activities and build credibility through 
them. It’s a personal ambition of mine that we 
can bid for an event as big as the Commonwealth 
Games; it could be a game changer for our city and 
our region. 

 
What is the economic impact of Newcastle 
hosting major events?
The economic impact of major sporting events is 
pretty significant. We know that each of the Magic 
Weekends that we’ve held has had an economic 
impact of between £8-10 million for our local 

economy. We also know that the Rugby World 
Cup games that Newcastle hosted in 2015 had an 
economic impact of around £43 million. These 
are very significant sums of money and they don’t 
include the impact from return trade. For me, it’s 
part of the justification for hosting major events – 
although there might be some upfront costs, the 
economic benefits to our local businesses are huge. 

Does the impact reach beyond the city?
For big events, such as the Rugby World Cup 
and the Great North Run, for example, people 
have stayed as far away as York and Berwick and 
then travelled into Newcastle, so we know that 
the whole region and beyond benefit from the 
city hosting major events. Part of what makes 
Newcastle the regional capital is that we’ve got 
the transport links, the number of hotels and the 
ability to handle large numbers of people but the 
benefits are region-wide. 

Of all the major sporting events that Newcastle 
has hosted, do you have a favourite?
I’ve sat through every game of each of the Magic 
Weekends and have really enjoyed those but, for 
me, the highlight was watching the All Blacks play 
in the Rugby World Cup at St James’ Park. The fact 
we had probably the best-known rugby team in 
the world playing here still sends a shiver down 
my spine.

NORTH EAST 
SPORTING EVENTS 
IN NUMBERS 

Dacia Magic Weekend 
2017 (source: Futures)
Gross expenditure: 
£8.7 million
Direct economic impact: 
£8.2 million
Gross Value Added: 
£14.3 million
Attendees: 65,407
Attendees from outside 
Newcastle: 91.5%

Rugby World Cup 2015
(Source: EY/NGI)
Total economic impact: 
£43 million
Direct economic impact: 
£20 million
Indirect economic impact: 
£15 million
Induced economic impact: 
£8 million

Great North Run 2014/15
(source: Bluegrass)
Total Direct Economic 
impact: £23,776,931
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EDUCATION  
Gateshead College 

NEW PARTNERSHIP TAKES FLIGHT 
Newcastle Eagles are teaming up with a North East college to provide young people with 
guidance and inspiration from the best business brains in the region

An exclusive, innovative, real-life 
enterprise challenge has been 
introduced to students thanks 
to a collaboration between the 
region’s leading basketball club and 

Gateshead College. 
The Gateshead College Sports Enterprise 

Challenge is a five-week scheme designed to 
develop young people’s business skills, including 
planning, marketing, budgeting and staffing.

The programme, which is open to business 
students at the college, includes expertly guided 
workshops that prepare students in the art of 
business plans and project management, readying 
them to undertake the delivery of an event during 
a Newcastle Eagles game at the team’s home court, 
Sport Central, in Newcastle. 

Participants also develop their skills in 
media management, including organising press 
interviews with players, promotions and event 
organisation and implementation. 

Paul Blake, managing director of Newcastle 
Eagles, says: “Inspiring and developing skills in 
young people is at the centre of what we do at the 
Eagles and across the work of our foundation. 
By working together with Gateshead College we 
have been able to provide opportunities with this 
programme as well as provide valuable experience 
to students of other disciplines at our game nights 
and across the business of our club.”

The success of the scheme has encouraged 
Gateshead College and the Newcastle Eagles to 
create a more detailed year-long course to allow 
practical experience at more events and the 
opportunity for students to develop further skills 
and experience. This is set to launch this school 
year. 

The relationship between the college and the 
club has also led to a number of students being 
chosen to further their work experience after 
completion of the programme.

Gateshead College’s principal and chief 
executive, Judith Doyle, adds: “This programme 
perfectly demonstrates what is different about 
learning with us. The Sports Enterprise Challenge, 
along with many of our other schemes, provides 
learners with exposure to the region’s most 
successful business people, allowing students to 
be mentored, inspired and learn first hand how to 
forge a career in their chosen industries.

“By teaming up with the region’s leading 
sports clubs we can offer insight into the breadth 
of roles within the sports industry. It broadens 
horizons and promotes the reality that the industry 
is not exclusive to athletes, but also provides 
opportunities for many other well-paid and high-
profile careers.”

GATESHEAD COLLEGE 
To find out more about college 

courses on offer, visit: 

www.gateshead.ac.uk/
employer 

i
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A 
new venue has opened in central 
Newcastle, offering an informal 
take on traditional French cuisine 
alongside a range of specially 
sourced wines.

The French Quarter has opened in the old 
Railway Arches on Westgate Road, providing a 
French-style café experience alongside Tapas-style 
French dishes and fine wines in a casual, relaxed 
setting.

The name is inspired by the four elements 
offered by The French Quarter – it will be a café, 
wine bar, bistrot and market and will be open from 
breakfast until late evening. One unique feature 
will be the opportunity to purchase refillable 
bottles of wine that will be filled directly from a 
barrel.  

The French Quarter is the first venture in 
England for Cedric Boc-Ho, who hails from the 
Loire Valley in France, and his partner Catherine 
Metcalfe, from Northumberland. Since meeting 
in the Alps seven years ago, the pair have dreamed 
of opening a restaurant that combines Cedric’s 
knowledge and love for French food and wine 
with Catherine’s passion for informal dining and 
traditional, independent businesses.   

The restaurant will initially create ten jobs, with 
more planned as it continues to grow. Having 
been inundated with job applications – with every 
applicant having some connection with France or 
a long-standing passion for French food or wine 
– The French Quarter now has a strong team in 
place ready. 

Cedric, a wine enthusiast who holds a WSET 
level 3 qualification, is also looking to offer wine 
tasting experiences to groups across the region, 
either in The French Quarter’s private dining space 
or on a more personal level in a client’s home or 
business premises. 

He says: “It has been my dream to open a 
restaurant for so many years, since I was very 
young, and when Catherine and I moved to 
England and we found this site in The Arches, it 
felt like the perfect place to do that.

“The French Quarter brings something new. 
Newcastle is a city which already has a wide 
variety of restaurants, cafés and bars, but there 
is nothing like this. We have created a space for 

people to meet however they want, whether that is 
with a coffee and pastry, over a glass of wine, or in 
a bistro environment. 

“But what is important is the informality. 
Here, people are welcome to ask questions, to try 
our products and to share our passions for wine 
and food but equally they can sit back, relax and 
discover for themselves.”

Hexham-born Catherine adds: “This is a huge 
project for us which we have planned for so long, 
and it is really exciting that we’ve opened our 
doors. 

“Being part of an independent business 
community was an important factor from the 
outset, so we are really pleased with the location 
we have chosen, especially being so close to where 
I am from.”

Cedric and Catherine have been supported in 
their plans by Newcastle law firm Sintons, with 
the firm’s head of licensing Sarah Smith securing a 
license for The French Quarter. 

Sarah says: “Even in a city as vibrant and diverse 
as Newcastle there is always room for something 
new and different, and The French Quarter is 
just that. The combination of high quality and 
informality is a winning formula. 

“Throughout the licensing process I have been 
hugely impressed by Cedric and Catherine’s 
passion for the project and their dedication 
to detail. We wish them and their team every 
success.” 

LAW 
Sintons

A unique venue celebrating French cuisine and culture has opened on Westgate Road, with the 
help of law firm Sintons

NEW VENUE BRINGS A TASTE OF 
FRANCE TO NEWCASTLE

SINTONS
www.sintons.co.uk
@SintonsLaw

i
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Sport has an incredible power to 
do social good and the impact 
of grassroots sport on local 
communities has been well 
documented. It can help people to 

lead healthier lives, develop new and transferrable 
skills and engage with their communities. 

As the UK’s largest Chartered Financial 
Planning firm, Fairstone Financial Management 
has been keen to support sport on a local and 
national level. 

Most recently, Fairstone has invested 
in grassroots golf, sponsoring the Home 
Internationals Amateur Championship over 
a four-year period. The Home Internationals 
recognises elite amateur golfers and often acts as a 
pathway to becoming a touring professional. 

In addition, Fairstone also has a long-term 
relationship with Scottish Golf and the business 
sponsors the Scottish Amateur, the Scottish 
Women’s and the Scottish Boy’s championships. 

Fairstone CEO Lee Hartley says: “Our 
sponsorship of the Home Internationals Golf 
Championship provides top-level amateur golfers 
with the platform to showcase their talents at 
four of the UK’s most challenging venues. Our 
relationship with Scottish Golf has also allowed us 
to support emerging talent throughout Scotland. 
We are delighted to align our business with golf, 
a sport that has a backbone of integrity and really 
embodies our values as a business.” 

At a professional level, Fairstone has also been 
a lead supporter of Newcastle Falcons in the Aviva 
Premiership. 

Lee continues: “As a national firm that began in 

the North East, we are very proud of our roots. As 
we kickstarted our growth strategy back in 2012, 
it was clear that our partnership with the Falcons 
represented a perfect fit for our business – both 
in terms of increasing our profile and being able 
to reach new customers. Fairstone was the official 
partner of the team between 2013 and 2017 and 
continues to support the club.” 

Within the local community, Fairstone has 
supported children at Hilton Primary Academy in 
Blakelaw, Newcastle. The school was introduced 
to the firm after the directors saw the school’s 
rugby team take part in a special half-time match 
at a Newcastle Falcon’s game and subsequently 
donated full kits to the team. 

Hilton Academy educates more than 400 
children from some of the most deprived areas of 
the west end of Newcastle. The school offers its 
youngsters learning experiences through a diverse, 
rich and creative curriculum, which includes team 
sports such as rugby. 

Lee comments: “It’s a pleasure to have been able 
to donate the rugby kit to the students of Hilton 
Academy. It was clear from seeing the children 
take part in the half-time match at Newcastle 
Falcons that the team is passionate about the game 
of rugby, much the way we are as an organisation. 
We were delighted to provide them with a brand-
new kit and to encourage their commitment to the 
game which, as well as being important for health 
and fitness, can also develop teamwork, confidence 
and communication skills.

“Fairstone is proud to align the Fairstone brand 
with sports that are based on dedication, honesty 
and integrity - values which, as a Chartered firm 
with very high business standards, are integral to 
our business.”

FINANCE
Fairstone Financial Management 

A South Tyneside-based chartered financial planning firm – which has enjoyed unprecedented 
success since establishing in 2008 – is proving to be one of regional sport’s biggest supporters by 
assisting rugby and golf initiatives at professional, amateur and grassroot levels

FAIRSTONE PROMOTES FAIR PLAY

FAIRSTONE GROUP
Fairstone is a national 

financial advisory and wealth 

management group based in 

South Tyneside.

Discover more about the UK’s 

largest Chartered financial 

planning firm by visiting 

www.fairstone.co.uk
To arrange your free initial 

consultation email 

info@fairstone.co.uk 

or call 0845 605 0680
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There’s been a lot of hype around 
General Data Protection Regulation 
(GDPR), which will begin on May 25, 
2018. The Information Commissioner 
(our data regulator) recently blogged 

that “not everything you read or hear about GDPR 
is true” and that there’s “some misinformation out 
there too”.

So what is fact and where should you be 
concentrating your attention?

The maximum fine for data protection law 
breaches is increasing significantly to EUR20 
million or four per cent of global annual 
turnover, whichever is higher. The Information 
Commissioner has provided reassurance that 
“it’s scaremongering to suggest that we’ll be 
making early examples of organisations for minor 
infringements or that maximum fines will become 
the norm”. The ICO are not going to be applying a 
‘scaling up’ methodology to fines and will continue 
to impose fines proportionately and judiciously.

Proportionality is particularly important as 
GDPR applies to everyone – from sole traders to 
PLCs – who handle personal data. There are no 
blanket exclusions or opt-outs for small businesses 
or charities.

The definition of personal data is very wide and 
includes IP addresses and emails (even work email 
addresses). Essentially, if a piece of information 
either by itself, or in conjunction with other 

information, is capable of identifying a living 
individual, its use and processing will be caught 
by GDPR.

Attention is also being given to the requirement 
to notify certain data security breaches to the ICO 
within 72 hours of awareness. GDPR compliance 
should help reduce the likelihood of data breaches 
but it will not completely eradicate them. If 
an organisation suffers a data breach it doesn’t 
automatically mean it will be fined, or that it 
wasn’t complying with GDPR. You must ensure 
your team are aware of notification obligations 
and it is advisable to have incident management 
procedures in place.

Some organisations will be required to appoint 
a mandatory data protection officer (DPO). If 
you have to appoint a DPO he or she cannot be 
conflicted in the performance of their duties, so 
it may not be appropriate for that individual to 
be responsible for IT, marketing or HR. The role 
of DPO can be outsourced, but be cautious as a 
detailed knowledge of your organisation will be 
key to appropriate compliance.

There is a new requirement for organisations 
to demonstrate accountability. This can be 
achieved through training programmes, policies, 
procedures, logs, board minutes, privacy policies 
and other systems and processes aligned to GDPR.

Organisations must be clear about the bases 
on which they process data. The lawful bases on 
which organisations can process data include 
compliance with a legal obligation, performance of 
a contract and legitimate interest.

The most talked-about basis for processing is 
consent, but this is not always the appropriate 
one to rely on. Consent is necessary for direct 
marketing activities. Consent must be a freely 
given, specific, informed and unambiguous 
indication of the individual’s wishes and can be 
withdrawn! You cannot use pre-ticked opt-in 
boxes as a way to gain consent.

For those unsure where to start, I strongly 
suggest you undertake a data audit to establish 
what personal data you hold, what processing 
takes place, what bases you rely on for processing, 
where the processing occurs, how you inform 
individuals of your data management and what 
deletion mechanisms are in place.

LAW
Muckle LLP

There’s no escaping the fact that data protection laws are evolving and the new General Data 
Protection Regulation (GDPR) comes into force in spring 2018. Jill Dovey, associate solicitor at 
Muckle LLP, reveals what it means for your business 

THE FACTS ABOUT GDPR

MUCKLE LLP
If you need some advice from 

an expert to help you on your 

GDPR journey to compliance, 

contact 

jill.dovey@muckle-llp.com 

0191 211 7972 

@TechlawyerJill 
www.muckle-llp.com
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Creating a brand
My decision to launch The Human 
Group was driven by a desire to add 
a personal touch to the world of 
recruitment. Our focus as a team is 

to create a personalised service for our clients – 
whether they are job seekers or employers – and 
this will remain our top priority throughout our 
business journey. We worked with local companies 
to launch our new brand, gathering feedback 
and providing effective solutions to issues that 
companies regularly find in the recruitment 
industry. For us, recruitment is all about building 
relationships, getting to know our candidates and 
clients and helping them achieve their personal 
career ambitions and business goals.

It’s a people thing 
Our people-focused approach at The Human 
Group, combined with our recruitment expertise 
which spans more than 45 years collectively, helps 
our clients to access the very best talent in the 
UK. We pride ourselves on our honest approach 
and our ability to put the right people in the right 
places. I’ve always believed that people are your 

greatest asset and to be successful in business you 
need to have the support of a great team. Andrea 
Conway heads up the operational team and with 
15 years in the industry is highly experienced, 
while James Robson is a non-executive director 
and provides strategic advice, ensuring the 
business is on track to achieve its growth 
objectives. 

Life in the Tees Valley
I’m extremely proud of my roots in the Tees 
Valley - Middlesbrough has grown into a town well 
known for its business support and creative start-
ups. As a team, we’re part of multiple business 
organisations including Tees Valley Business Club, 
The Entrepreneurs’ Forum and The NEECC. We 
attend regular events, and being a part of this 
vibrant business community is something that’s 
always driven us to do more for our town and the 
people in it. 

The future is bright 
We don’t want to be just another recruitment 
agency, which is why we’re working to add new 
services to help us stand out from the crowd. 
We’re pleased to be able to offer HR consultancy, a 
payroll service and proof of right to work checking 
as well as drugs and alcohol testing services, and 
we have plans for more services developing over 
time. 

We have also successfully fulfilled the criteria 
for a GLAA (Gangmasters and Labour Abuse 
Authority) license, which means that we meet the 
GLAA licensing standards covering health and 
safety, accommodation, pay, transport and training 
- something that we’re very passionate about. 

We’ve recently opened an additional office 
in North Yorkshire to allow us to expand our 
workforce too. 

The recruitment industry is competitive, but 
The Human Group will continue to learn, develop 
and offer a personalised approach to achieve our 
client’s success. We have a strong, highly trained 
team and with ambitious year-on-year growth 
plans ahead of us I’m excited and focused on 
building the Human brand.

RECRUITMENT
The Human Group

Jo Hand, a previous winner of the Susan Dobson Award for North East Woman Entrepreneur of 
the Year, kickstarted her career in recruitment almost 30 years ago and has helped thousands of 
people find new careers across the UK. She secured a six-figure investment via the Finance for 
Business North East Angel Fund earlier this year and launched a new brand - The Human Group. 
Here, Jo discusses what makes her new recruitment agency different 

THE HUMAN APPROACH

THE HUMAN GROUP
www.thehumangroup.co.uk
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According to a report by HR 
Recruitment firm Ortus, employees 
are significantly more productive 
when sport or exercise is 
incorporated into the working day. 

Quorum Business Park in north Newcastle has 
put health and wellbeing at the forefront of its offer 
to new occupiers.  This has borne fruit with 25 
businesses and over 6000 staff now working at the 
park, including Greggs and Balfour Beatty. 

When the one-million sq ft park was built, 
an early component was a free-to-use, floodlit, 
astroturf sports club, which is located in the 
middle of the site, comprising a seven-a-side 
football pitch, three tennis courts and a netball 
court. It was one of the first such facilities to be 
built on an office park in the UK. The Quorum-

dedicated events team continues to promote a wide 
range of sports leagues, events and regular classes 
for people of all fitness goals and aspirations. 

This includes football, tennis and netball as well 
as dance classes, regular running and triathlon 
clubs. In addition, there is an outdoor gym and 
a fully fitted indoor gym run by PureGym, while 
the two outdoor table tennis tables are in almost 
constant use.  

According to events manager Laura Barber: “At 
Quorum it’s not just about the office buildings, 
it’s about creating a community and lifestyle that 
enhances the working day.”

“Feedback from the tenants has been very 
positive. Staff retention, productivity and 
engagement all benefit from the onsite facilities 
and the community approach at Quorum.”

PROPERTY
Quorum Business Park 

For many businesses, there has been a surge in interest in how incorporating sport and health 
initiatives into the working environment can boost workplace health and staff morale – including 
those located at Quorum Business Park in Newcastle

SPORTS FOCUS AT BUSINESS PARK

QUORUM BUSINESS PARK
www.quorumbusiness.co.uk.
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The manufacturing sector is 
increasingly turning to automation 
and innovative IT-based solutions to 
drive efficiencies and improve the way 
factories operate. 

These solutions often result in the production 
of a wealth of valuable data which needs to 
be analysed, managed and stored. The recent 
Wannacry NHS cyber-attack highlighted the 
importance of keeping data secure and the 
devastating impact of failing to do so. Against 
this backdrop, the law in this area is changing 
rapidly with the latest development being the new 
Data Protection Bill which was announced by the 
government on August 7.

Innovation and technology
In what has been referred to as the fourth 
industrial revolution, manufacturers are investing 
significant sums in automating equipment and 
machinery and enabling those items to talk to 
each other using Internet of Things solutions. 
These solutions can improve the speed and 
accuracy of manufacturing, reduce waste, predict 
and identify faults using sensors and alarms, and 
improve health and safety.  They often involve 
the collection of real time data from the factory 
and supply chain which can be used to reduce 
costs and increase profit. However, the connected 
factory is not without risk.  

Staying safe
The data collected using these technologies may 
be commercially sensitive and the IT systems 
that connect equipment and machinery could 
be central to the running of the factory. This 
makes manufacturers a potential target for cyber 
criminals who seek to exploit weaknesses in 
IT systems - for example, through ransomware 
or distributed denial of service attacks. 
Manufacturers must therefore start to address 
real risks which until recently have not existed. 

Practical steps include keeping IT systems up 
to date, staying on top of software updates/
patches, and investing more time and resources 
into implementing and maintaining security 
measures. Manufacturers should also ensure 
contracts with suppliers are robust and require 
the implementation of security measures to keep 
data safe.

Maintaining compliance
The law is evolving quickly to keep pace with 
technological advances. On August 7, 2017, the 
Government announced its new Data Protection 
Bill and from May 25, 2018, the General Data 
Protection Regulation (GDPR) will come into 
force. The GDPR will affect all manufacturers 
because they will hold personal information about 
employees, customers and suppliers.  

The GDPR imposes stringent obligations on 
organisations that fail to comply and depending 
on the breach, fines of four per cent of global 
turnover or €20,000,000 (whichever is the greater) 
could be levied.  

The technologies being employed by 
manufacturers may involve the collection of 
significant volumes of personal information.  For 
example, technology which measurers output 
on a production line might enable individual 
worker data to be analysed. Manufacturers will 
need to ensure that they are transparent about the 
personal information that is collected using these 
technologies by updating privacy notices and 
ensuring those notices comply with the GDPR. 
They will also need to ensure that contract terms 
are put in place which meet the requirements of 
the GDPR.  

Bond Dickinson has a dedicated manufacturing 
team which has an in-depth knowledge of the 
sector and its privacy experts are well placed to 
help manufacturers capitalise on the significant 
opportunities connected factories represent while 
managing the legal risks.

LAW
Bond Dickinson

Peter Snaith, partner and head of manufacturing at Bond Dickinson, reflects on the new Data 
Protection Bill and the forthcoming General Data Protection Regulation (GDPR) and how they will 
impact technologically savvy manufacturers 

CONNECTED FACTORIES 

BOND DICKINSON
www.bonddickinson.com
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Tucked away in an unassuming part of 
Newcastle Quayside, Parkers is busy 
building a brand and reputation that 
is getting it noticed. The business, full 
of determination to succeed with a 

large dose of luxury thrown in for good measure, 
has weathered a recession that left little room for 
opulence and has emerged stronger and better.

Providing luxury travel since 1997, the company 
has offices in Teesside and Newcastle and is owned 
by father-and-son team Brian and Simon Rudd.

The company, which started as an executive 
chauffeur service providing luxury travel in 
state-of-the-art limousines, names the Mercedes S 
Class LWB and the Mercedes E Class as two of its 
many superior drives. The business is expanding 
rapidly and, in the last year alone, has invested 
£1.5 million on a fleet of executive coaches 
which provides the same luxury experience as its 
chauffeur service.

Simon Rudd reveals: “We have a very 
professional and dedicated team of chauffeurs who 
share one common value: delivering the very best 
of excellence to our customers at all times. 

“When we started the executive chauffeur 
business all those years ago, we knew that if we 
put the client’s experience at the core of what we 
stood for, then we would succeed. That is still 
behind everything we do to this day. Whether the 
customer requires one of our chauffeur cars or a 
coach, they must always feel they have experienced 
luxury that is second-to-none.

“Parkers chauffeurs are hand picked and vetted 
before setting foot behind the wheel to determine 
they have the same work ethic and values as our 
brand. Each chauffeur will have had years of 
training and experience, and the maturity and 
professionalism to understand they represent our 
clients and must display discretion at all times. 
Put simply, they are not just drivers – they are 
ambassadors for Parkers and the clients that the 
company works for.”

He continues: “With that in mind, it is of the 
utmost importance that we communicate to both 
existing and potential clients the measures we 
put in place, not just while they are with us but 
also the work we do before and after, to ensure 
their experience is the best it possibly can be. It 
is this that brought us to work alongside Bradley 
O’Mahoney Public Relations. Having an external 
resource that is focused solely on delivering our 
key messages and core values to the market place 
on a consistent basis allows us to concentrate 
totally on what we do best – delivering an 
unparalleled, superior service.

“Bradley O’Mahoney Public Relations is called 
upon to raise our profile, with much of its activity 
being the identification, research and generation 
of written and visual content for press releases, 
newsletters and blogs.”

Simon adds: “Given that Parkers is a high-end 
chauffeur business, it is all the more important 
that the content is top quality and of genuine value 
to those to whom it is aimed. We know that our 
communication with the market is informative, 
measured and well controlled. This will be 
increasingly important as we build a brand that is 
now reaching out from its traditional North East 
base to the rest of the UK.”

PUBLIC RELATIONS
Bradley O’Mahoney 

Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations, asks Simon Rudd, 
managing director of Parkers Executive Chauffeurs, to outline how the company has maintained 
its reputation for top-drawer customer service for two decades

A SUPERIOR KIND OF DRIVE 
FOR 20 YEARS

BRADLEY O’MAHONEY
www.bradleyomahoney.co.uk

PARKERS EXECUTIVE 
CHAUFFEURS 
www.parkerschauffeurs.com

Photos: (top) Brian and 

Simon Rudd (above) Daniel 

O’Mahoney
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Chris Black, who holds a degree 
in economics from Northumbria 
University, has spent the past 10 
years advising high net worth clients 
at HSBC on wealth management, 

retirement planning, inheritance tax and trust 
planning. 

He joined Brewin Dolphin in July, and works in 
the financial planning team as a divisional director 
at the Newcastle office of the long-established 
wealth management firm.

 “There is a lot of competition in the market 
for firms managing people’s money but, if you 
look closely, the benefits of a dedicated wealth 
management firm are pretty clear to see. That’s 
why, having watched the growth of Brewin 
Dolphin over recent years, I jumped at the chance 
to join the team,” he says.

“One of the main draws to Brewin Dolphin 
was the prospect of providing genuinely bespoke 
personal service and financial solutions to clients.”

Many banks are undergoing strategic changes  
and wealth management is increasingly becoming 

‘add-ons’ to core banking business despite clients, 
who have a real need to protect and grow their 
money, looking for specialists that can provide the 
highest quality service and greater stability.

Chris is convinced that Brewin Dolphin’s long 
heritage, combined with in-house research and 
forward-thinking development is the ideal blend 
for success.

He says: “In simple terms, if you were looking 
for a dentist and an electrician, you’d want an 
expert in each – and would be a more than a little 
concerned if they were the same person. To be 
truly expert, you need to have developed, and 
focused on, that specialism. 

“Brewin Dolphin doesn’t offer current accounts, 
we don’t offer credit cards; what we do is cost-
effective, bespoke wealth management. A further 
advantage over others is that there are no potential 
conflicts of interest – we do not have our own 
funds or products, meaning we can make unbiased 
recommendations of other funds and products 
based on our research. 

“We steer clear of one-size-fits-all models. 
We know our clients are all different, and reflect 
that in our bespoke portfolio service. Our highly 
personalised wealth management approach offers 
huge advantages over off the shelf offerings.”

Chris is the latest in a number of new hires at 
the 50-plus strong team at the Newcastle office, 
based at Time Central in Newcastle.

William Baker Baker, head of office in 
Newcastle, says: “Chris is a great acquisition and 
underlines our aim to recruit the highest calibre 
of staff to service our clients. As we help more and 
more people with their investment management 
needs, we have become increasingly convinced 
that financial planning advice must be core to the 
way in which we structure their investments.

“Chris has a great deal of experience in complex 
wealth planning matters, which will be really 
valuable as we look to provide a robust and well-
rounded view of all our clients’ financial affairs.”

With over £2 billion of money being managed 
in the North East alone, Brewin Dolphin’s 
award-winning personalised wealth management 
services meet the varied needs of over 4000 clients, 
including individuals, charities and pension funds.

FINANCE 
Brewin Dolphin

Brewin Dolphin’s most recent senior hire, Chris Black, has strong opinions on what gives the firm 
an advantage in an increasingly competitive marketplace

STABILITY IN WEALTH 
MANAGEMENT – DON’T BANK ON IT

BREWIN DOLPHIN
0191 279 7793 

www.brewin.co.uk
@brewindolphin
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Have you seen an increase in 
companies seeking assistance on 
employee wellbeing policies? 

GBLF is an active member of 
the Better Health at Work Award 

(BHAWA) and every time we attend an event, 
numbers are growing. The scheme is sponsored 
by the NHS and is a great way for employers 
to learn about promoting wellbeing and is free 
to businesses in the North East and Cumbria, 
regardless of size, location or type of business. 
For those that already promote a healthy lifestyle, 
their achievements will be recognised and they 
will be helped to move forward in a structured 
and supported way. For those who do not yet have 
an official policy, taking part in the award helps 
them to reap the rewards of encouraging a healthy 
workforce. 

Would you recommend implementing a formal 
employee health and wellbeing policy? 
Absolutely - more and more employees are asking 
about wellbeing policies when they are looking for 
a new role. Research suggests that nearly a third of 
companies now have a formal policy and I expect 
that number to grow significantly in the next few 
years. It will soon be commonplace for businesses, 
and those who do not have policies will struggle to 
attract the best talent.   

How does it help recruitment? 
If a business promotes employee wellbeing on its 
website, as well as during the interview process, 
this increases the opportunities to add value and 
thereby become an employer of choice. Also, by 
communicating success stories to jobseekers and 
recruitment agencies, a business enhances its 
reputation. 

Does focusing on wellbeing help with staff 
retention? 
There is definitely a correlation between a focus on 

wellbeing and the health of staff and their desire 
to work for a company. When employees know 
how supportive you are and how much you care 
about their wellbeing they are more likely to offer 
discretionary behaviour and less likely to be absent 
or resign. 

In your experience is there a link to a reduction in 
absenteeism?
Absenteeism can often be the result of stress 
at work and, in many cases, is avoidable. If an 
employee is properly educated about wellbeing in 
the workplace and feels like they are supported 
they are less likely to be absent. 

Some absenteeism is completely unavoidable 
and it is just as important in these situations 
that companies have proper occupational sick 
pay policies in place and procedures to welcome 
members of staff back to work. Training staff to 
deal with this, as well as mental health awareness, 
will allow companies to support their workforce. 

LAW
Gordon Brown Law Firm

Recent statistics show that 31 per cent of companies now have an employee wellness strategy*. 
For employees in the North East, and the UK as a whole, the issue of staff health and wellbeing 
and its link to productivity is becoming increasingly important. Deb Tweedy, HR manager at 
Gordon Brown Law Firm LLP (GBLF), reflects on this growing trend

STAFF HEALTH AND WELLBEING 
IN THE WORKPLACE

GORDON BROWN LAW 
FIRM
0191 388 1778 

info@gblf.co.uk     
www.gblf.co.uk  

*https://www.
employeebenefits.co.uk/
the-growing-importance-of-
workplace-wellness/ 
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When running a business, a 
large proportion - if not all - 
of your time revolves around 
your enterprise. From 
rapidly growing start-ups to 

established family-run businesses, long working 
days pass into months, which can roll into years in 
the pursuit of making the business a success. 

It’s no surprise then that planning for those 
‘worst case scenarios’ is not at the top of the ‘to 
do’ list. 

But having worked so hard to create and 
establish a successful business, it is important 
to take the time to consider what would happen 
to all of that hard work and success if a personal 
catastrophe arose – such as the loss of mental 
capacity or death. 

According to Legal and General’s recent State 
of the Nation’s SMEs report, where 800 SME 
owners were surveyed, over half did not include 
any provisions in their wills for the future of 
their business, or have any specific arrangements 
in place for dealing with their shareholdings or 
business assets (such as Shareholder Agreements).

Given the busy nature of running an SME, many 

had not reviewed governing documents such as 
the company’s Articles of Association or their 
Partnership Agreement since the business began.

Should the worst happen, and a business owner 
died without adequate planning in place, this 
could cause major problems for the future of the 
business. For example, uncertainty would arise 
in relation to whom the deceased’s shareholding 
would pass. Could the company buy back the 
shares? How would this be financed? And could 
the business continue to exist? 

A lack of adequate planning could also result 
in family members and loved ones being left in a 
financially vulnerable position, with the wealth 
accumulated within a successful business being 
inaccessible, eroded or lost after so many years of 
hard work. 

If a Property and Financial Affairs Lasting 
Power of Attorney was not in place and a business 
owner was to lose mental capacity, it may not be 
possible to access business accounts, fulfil contacts 
and, ultimately, manage the business.

The same is also true from a personal 
perspective. Without a Lasting Power of Attorney, 
it may not be possible to take earnings out of the 
business, which could in turn prevent the business 
owner from obtaining much-needed care or result 
in their family being left in financial hardship.  

When considering a Property and Financial 
Affairs Lasting Power of Attorney, it is important 
to ensure that the correct people are appointed 
to act as attorneys, so that they are adequately 
placed to deal with the business. This may mean 
having one Lasting Power of Attorney to deal 
with business assets, and another to deal with 
personal finances to ensure that the business, the 
incapacitated owner and their family are properly 
cared for. 

At Hay & Kilner, our specialist solicitors in our 
private client and commercial teams work closely 
with business owners, directors and shareholders 
to provide advice and planning through wills, 
shareholder and cross option agreements and 
Lasting Powers of Attorneys to ensure that, 
should death or incapacity occur, the business can 
continue, and the families and loved ones of those 
involved in the business will be provided for.

LAW
Hay & Kilner 

Richard Marshall, associate solicitor at Hay & Kilner, is calling on business owners to protect their 
businesses should the worst happen

PUTTING ‘DEATH’ ON 
THE BUSINESS AGENDA

HAY & KILNER 
For further information or 

advice, please contact Richard 

on:

0191 232 8345

richard.marshall@hay-kilner.

co.uk 

www.hay-kilner.co.uk
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Why should someone use 
Bespoq Commercial 
Solutions?
As ex-bank managers, we 
understand how the credit 

approval process works from start to finish. We 
work with clients to find the right lender to suit 
their requirements and as members of the National 
Association for Commercial Finance Brokers 
we have access to a large range of providers. We 
can save our clients a huge amount of time and 
money by doing the research on their behalf and 
presenting lenders with the correct information to 
give them the best chance of securing finance.

We can advise on all aspects of finance, from 
acquiring a piece of machinery to buying a 
property or managing cashflow.

We work with all the high street banks as well 
as a number of invoice finance and asset finance 
companies, and more niche funders.

What makes the company different from 
traditional funding routes?
Lenders have different guidelines they adhere 
to and some have restricted sectors and funding 
limits. Clients traditionally have approached 
their bank in the first instance for their financial 
requirements, however, if that bank declines 
the facility, it does not necessarily mean that 
it is not possible to obtain finance. It can often 
be disheartening for a business owner to face 
rejection, therefore we can provide guidance that 
may avoid this situation. 

We are passionate about customer service 
and aim to build long-term relationships in the 
same way as a traditional bank manager would. 
Our clients are at the heart of everything we do 
and nothing makes us happier than helping an 
entrepreneur achieve their dreams.

 
What type of businesses have you worked with 
and how have you helped these enterprises secure 
funding?
We don’t limit our approach to specific sectors 
or sizes of business. As the name suggests, we 
work with all clients on an individual basis and 
can use a number of funding lines and potentially 
multiple lenders to help them. We also work with a 
number of property investors looking to expand or 
restructure their portfolios.

 
What is the most challenging thing for business 
owners when securing funding? How does 
Bespoq address these issues for clients?
Knowing who to approach and what information 
to provide is key when looking for funding. We 
take away this issue by researching the market and 
finding a solution.

What is your funding advice for business owners 
who are looking to scale up their operations?
Having access to the right level of funding is 
crucial. Winning a new client or some new 
contracts can be hugely exciting, however, without 
the cash to support business growth, many 
potentially successful businesses have failed. 
Exploring the options early and working with a 
trusted advisor who understands your business 
and can respond quickly can give you the best 
possible chance of success.

FINANCE 
Bespoq Commercial Solutions

Lucy Hope, managing director of Bespoq Commercial Solutions, is a former bank manager who 
has created a new business that offers a different approach to business funding

WHAT MAKES BESPOQ UNIQUE?

BESPOQ COMMERCIAL 
SOLUTIONS
Photo: Lucy Hope at Jesmond 

Dene House

www.bespoq.finance
@BespoqFinance
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COMMERCIAL PROPERTY

Welcome to our commercial property section. Each 
month North East Times features the latest news and 

views within this important sector, such as transactions, 
development, valuations and asset management, as 

well as professionals from planning through design to 
completion. When appropriate, we also focus on the 

wider issues affecting the North East

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

in association with:

Commercial
Property
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COMMERCIAL PROPERTY - News 

NEWCASTLE

New headline rent for St Nicholas 
Building
A new headline rent has been established 
for the St Nicholas Building with the early 
summer letting to Frank Recruitment of 
19,200 sq ft at £20.50 per sq ft.

Michael Downey of Lambert Smith Hampton, joint agent with 
Naylors, says: “This is a clear success story for the North East 
office market and a perfect illustration that a proactive attitude to 
refurbishing existing stock within the city will reap rewards.” 

NEWCASTLE

Nisbets opens 
Newcastle store                              
Nisbets, suppliers of catering equipment to 
commercial kitchens, has acquired 17,400 sq 
ft of surplus accommodation on Scotswood 
Road, close to Newcastle city centre. 
Established in 1983, the Bristol-based 
company has added the new Newcastle 

store, which is now open and trading, to its 
25 stores nationwide.  

Mark Proudlock, partner at Knight Frank, 
who acted on behalf of lighting retailer 
Litecraft said: “Due to its increasing online 
sales our client’s aim was to reduce its 
retail floor area which we have successfully 
achieved, at the same time securing a 
Nisbets, a tenant that will further drive 
footfall in this popular trade destination.”

GATESHEAD

Trade park attracts 
tenants                                                                 
Earlsway Trade Park, a speculatively built 
Trade Park on Gateshead’s Team Valley, has 
attracted three new occupiers.  

The new-build industrial scheme by 

Northumberland Estates comprises nine 
trade counter units. New tenants Camden 
Windows, telecommunications specialist 
Ward Air and Buy Smart cladding specialists 
have taken units at the estate ranging in size 
from 1200 sq ft to 3270 sq ft. Cushman & 
Wakefield and Naylors acted on behalf of 
Northumberland Estates.

NORTHUMBERLAND

Further commercial 
work at Alnwick                                  
Northumberland Estates is undertaking a 
£1.2 million major infrastructure project on 
the outskirts of Alnwick to facilitate further 
commercial development for the town.

At Lionheart Industrial Estate, works 

include a new access road, public footpaths, 
street lighting, bus stops and drainage.

The Shadbolt Group is project managing 
the works and HTA Real Estate is letting 
agent. The Lionheart Estate is already home 
to a wide range of companies, including JT 
Dove, MKM, Blackshaws and Plumb Center.

Elsewhere in Alnwick, Northumberland 
Estates is proposing a new retail scheme at 
Willowburn.

in association with:
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COMMERCIAL PROPERTY - Chris Dobson

Economic and political uncertainty 
clouds the commercial property outlook 
in the North East, says RICS (Royal 
Institute of Chartered Suveyors) in its Q2 
UK Commercial Market Survey. Rent 
expectations remain solid for industrial 
property but declines are expected for office 
and retail space.

Simon Rubinsohn, RICS chief economist, 
says the commercial property market has 
enjoyed a good run and that: “It is hardly 
surprising that we are now seeing a flatter 
trend emerge in the responses to the survey 
which chimes both with recent economic 
news flow and the political environment.”

Industrial space is still the most sought-
after commercial property in the region, with 
over 29 per cent of respondents seeing a rise 
in demand for such property during Q2. 

A closer look at the industrial sector 
shows take-up of logistic and industrial units 
over 50,000 sq ft across the North East region 
totalled 755,582 sq ft in the first half of this 
year, down 5 per cent on the previous half 
year, but 33 per cent up on the same period 
last year, according to Knight Frank. 

Simon Haggie, partner at the industrial 
agency, says the largest transaction was a 
461,128 sq ft letting of a riverside complex at 
Hadrian Yard to Smulders in February. 

He comments: “Transactions in the larger 
size ranges have been extremely scarce in 
general, however, mainly due to the lack 
of modern stock rather than the lack of 
activity in these size ranges. The on-going 
Brexit discussions and the snap General 

Election have unsettled the market and as a 
consequence businesses are adopting a wait-
and-see approach before committing to any 
new investment.” 

Rental evidence for new buildings is 
difficult to find because there has been very 
little development over the last ten years. 
UK Land has recently completed a series of 
smaller units on the Team Valley Trading 
Estate and let an 11,000 sq ft unit for a rent 
of £8.10 per sq ft to Adept Fasteners and a 
26,000 sq ft unit to All Good Ltd for a rent of 
£7.45 per sq ft.

Simon adds: “It is clear that Team Valley 
commands strong rents based on both 
its excellent location and the quality of 
industrial units being developed.” 

Nick Atkinson, director HTA Real Estate, 
says the automotive sector remains strong 
and steadfast, principally hinged around 
Nissan, but not exclusively so: “Suppliers 
in the North East are supplying other car 
manufacturers but Nissan, of course, has 
the biggest bearing, which is particularly 
pertinent since it announced its two latest 
models - new Qashqai and the X-Trail, 
which has never been manufactured here.” 

 Looking to the end of the year and 
into the next, what are the strengths of the 
region? Nick believes it’s “definitely the 
skilled labour supply, lower labour costs and 
cheaper cost of land,” adding that “skilled 
and available labour supply is more abundant 
here than in the Midlands, which has 
become a competitive and saturated labour 
market”.

Specialist commercial 
property writer Chris Dobson 

reflects on recent trends in 
the sector

Underlying 
picture remains 

fairly resilient 

in association with:
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Office take-up across the North East for 
Q2, which reached nearly 130,000 sq ft, 
was better than expected, says the recently 
rebranded North East Office Agents Forum 
(NEOAF) comprising the leading office 
agents, BNP Paribas Real Estate, Bradley 
Hall, Cushman & Wakefield, Gavin Black & 
Partners, GVA, Knight Frank, Lambert Smith 
Hampton, Naylors Chartered Surveyors and 
Sanderson Weatherall.

Take-up across the region and in 
Newcastle’s city centre totalled 129,291 sq 
ft compared to 186,544 sq ft for the same 
period last year, a difference of 57,253 sq ft. 

“But arguably it is a hard comparison as 
the same period last year was the second-
best performing second quarter over a five 
year period and it included the 35,000 sq 
ft Convergys letting and 20,000 sq ft Leeds 
Building Society at Cobalt,” says Patrick 
Matheson, partner at office agency Knight 
Frank. 

He adds: “Speaking to a number of agents 
at the NEOAF meeting, though Q2 numbers 
are down there is a significant amount of 
space under offer at the moment. If this all 
completes, there could be a bounce back next 
quarter. To a certain extent this also points 
to the issue we are facing about how long it is 
taking for deals to move from initial enquiry 
to contract.

“As there is no new Grade A space 
available, the market awaits progress on 
Legal & General’s recent planning application 
for the first of its Grade A office buildings at 
Newcastle Science Central. The 100,000 sq ft 
office building will create modern workspace 
for over 1200 people in the science, 
technology and knowledge sectors.”

Meanwhile the 60,000 sq ft Beam office 
building, Vaux, Sunderland, where Knight 
Frank and Naylors are joint agents, is 
currently coming out of the ground with a 
positive level of interest. 

Greg Davison, partner and head of office 
agency at Cushman & Wakefield says the 
underlying mood is more upbeat: “With 
several transactions not quite making the Q2 
figures and a number of good requirements 
in the market, we anticipate Q3 may be more 
reflective of our market.”

He adds: “As in a lot of regional cities, 
availability is tightening, but, in particular, 
Newcastle does not currently have any new 

Grade A development coming out of the 
ground; this is putting increasing pressure 
on occupiers who are looking to move as 
the number of options available to them 
contracts. 

“In the interim, there are several high 
quality refurbishment schemes taking 
place, including Central Square South and 
Stockbridge House, that will deliver around 
60,000 sq ft before the end of the year.”

CoStar data shows that net absorption 
has outpaced new deliveries of space each 
year since 2013. Consequently, the vacancy 
rate has dropped to its lowest level since the 
financial crisis.

Lambert Smith Hampton’s Michael 
Downey says: “With less than one year’s 
Grade A supply current available across 
the city centre, Landlords are refurbishing 
existing Grade B stock in order to satisfy 
occupational demand.”

He adds: “We expect supply to continue 
to tighten, albeit at a slower rate than 
anticipated. Grade A sublet space is 
beginning to return to the market as 
businesses look to reduce their size 
requirement, minimise occupational costs 
and utilise modern working practices.’’ 

in association with:

01  All Good unit, Team Valley
02  No 2 St James’ Gate

02
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LEADING THE FIELD
Brazilian footballer Neymar transferred to Paris Saint-

Germain this summer for a world record fee, and 
England’s Premier League 2017 summer transfer window 

easily surpassed the record £1 billion spent in the 
2016/17 season. Following these, fans and analysts of the 
beautiful game continue to be amazed and bewildered 

by the financial firepower of football’s major professional 
clubs. 

In reality though, club owners with deep pockets are in 
the minority and the North East is known for its tradition 

of lower league and non-league clubs where passion 
surpasses riches at this level. 

North East Times finds out more about the challenges 
faced by the people running clubs at the other end of the 

football food chain

Photography and words: Chris Owens

TONY PLATTEN
Chairman, Blyth Spartans. Est. 1899

Background
I ran my own electronics company, Tynetec Ltd, in Blyth for 34 years, before 

selling it to a large French CAC40 company, Legrand Electric, in 2013. I became 
involved in Blyth Spartans back in 2000 when it was in danger of being wound up 

by HMRC. I agreed to help with a financial rescue plan for a couple of years. I’m 
still here 17 years later!

Club’s essence
It is all the town of Blyth has to shout about.

Finance
We have two shirt sponsors, four stand sponsors, and many match and ground 

board sponsors. The success on the field - particularly in the FA Cup - has also led 
to higher attendances. 

Biggest obstacle 
Attracting larger crowds, which we will need to take the club from part-time to 

full-time status.

 Greatest achievement 
Reaching the fifth round of the FA Cup 

- 40 years ago.
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RICHARD BENNETT
Chairman, Gateshead FC. Est. 1930 (re-established 1977)

Background 
My background is in environmental chemistry and I run DETS, a 
laboratory that offers site investigation and exploration services. 
I got involved in Gateshead FC after sponsoring the club in 2014. 
Nothing prepares you for football, as most business decisions go 
out of the window in the pursuit of success. 

Club’s essence
The club is an evolving family-friendly club at the heart of the 
community.

Finance
The club is financed by me and my wife, Julie.

Biggest obstacle
Reaching out to the clubs local fan base.

Greatest achievement 
Reaching the play-off final in 2013/14 and almost gaining promotion 
to the football league.

Future plans 
Sustainability – ensuring the club is financially stable while still being 
ambitious.

LEE SANDERS
General manager, Durham Women FC. Est. 2013

Background
I got involved with the club ten years ago when it was Cestria Girls. 
We changed to Durham Women FC after partnering with Durham 
University and applying to be in The FA Women’s Super League. 

Club’s essence
To develop elite female athletes both in sport and academically and 
to compete at the highest possible level within the sport.

Finance 
The club is self-financed and is the only club of 20 in the super 
league that’s not attached to a men’s club. The infrastructure is 
supported by Durham University and our sponsors: Vision for 
Education, Durham Sixth Form Centre and JW Wood Estate Agents. 
In addition, we get a central fund from The FA that’s divided equally 
between clubs within the league. 

Biggest obstacle
Competing with Premiership clubs on 10 per cent of their budget.

Future plans
The university is currently developing a new facility which will give 
the club its own ground. 

The club is self-financed 
and is the only club of 20 in 
the super league that’s not 
attached to a men’s club

- LEE SANDERS

“
” 
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RONAN LIDDANE
Chairman, Bedlington Terriers FC. Est. 1949

Background
I became involved in the club seven years ago through Keith 
Perry, who had told me the club was going to fold as the previous 
chairman was in bad health.

Club’s essence
Our motto, Virtus Unita Fortis, sums us up; it means ‘united we act 
stronger’.

Finance
The club is financed by a social club and donations. We could 
always do with more funding as it’s a struggle every week to meet 
our commitments. We survived a winding up order in recent years 
which took a massive toll on the club.

Future plans
Driving our plans for new floodlights, clubhouse and 3G pitch 
forward. We’ve done so much hard work and need to drag it over 
the line but need help from the local council.

      ........................................

PAM DUXBURY
Chairwoman, Hartlepool United FC. Est. 1908

Background
I was a freelance business consultant and portfolio finance director 
and joined the club in January 2017 as its CEO. After a tough end 
to last season, our chairman decided to step down and I’ve stepped 
into the role and gained ownership of the club with another investor.

Club’s essence
The heart of Hartlepool.

Finance
Currently the club still receives ‘parachute’ payments from the 
football league. We’ll receive 100 per cent this year and 50 per cent 
next year if we don’t achieve promotion back to the football league. 
The remainder of our income is derived from match day income and 
owners’ subsidies.

Biggest obstacle 
Last year it was the constant battle against putting the club into 
receivership.

Greatest achievement
In the 1956/57 season, the club played Manchester United in the 
FA Cup third round and were winning 3-1 at one point. In the end 
Busby’s Babes won 4-3. More recently, it would be the play-off finals 
of 2004/5 where the club was eight minutes away from promotion 
to the Championship.  

Future plans
Making the club sustainable and attracting new investors. 

Currently the club still receives 
‘parachute’ payments from the 
football league. We’ll receive 
100 per cent this year and 50 
per cent next year if we don’t 
achieve promotion back to the 

football league.

- PAM DUXBURY 

“

” 
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MERV BELL
Chairman, Gosforth Bohemians. Est. 1894 (re-established 2001)

Background
I’ve been chairman for four years but first became involved in the 
club as a player in my mid-twenties. 

Club’s essence
A traditional amateur club where everyone is prepared to 
contribute.

Finance
The club is different to a lot of other adult clubs in the area in that 
we adopt a ‘pay-to-play’ ethos. Annual subs are paid at the start 
of each season and match-day subs before each game. We are 
supported by sponsorship from Winn Solicitors and Stagecoach, 
and The Three Mile Inn in Gosforth has also given us a lot of support 
over the years by providing post-match food and being a kit 
sponsor. 

Biggest obstacle 
The club has faced a number of obstacles that could have resulted 
in us folding. Eight years ago, the clubhouse boiler stopped 
working. It may not seem like a major issue but under current rules, 
if a club can’t provide hot showers after games, then the facility isn’t 
allowed to be used. With a lot of hard work, help from players, club 
members and grants we raised the £10,000 for a new boiler. 

Future plans
We want our first team to maintain our Northern Alliance Division 
One place and are looking to bring in some younger players to help 
future-proof the club. 

  

MARTIN HILLERBY
Chairman, Stockton Town Football Club. Est. 1987 

Background
I work full time for an engineering design consultancy as an 
electrical project engineer. I’ve been club chairman for ten years 
and was vice chairman before for four years. I became involved two 
years earlier when my eldest son was asked to play for one of the 
junior teams. 

Club’s essence 
Stockton Town Football Club is at the heart of the wider community 
of Stockton to offer football opportunities to all the people that 
want to be part of the club. 

Finance
The volunteer-led club is entirely financed by self-generated funds 
and sponsorship. 

Biggest obstacle 
As a successful FA Charter Standard Club we have had access 
to capital funding but have encountered many problems with 
delivering better facilities for the benefit of the town, for many 
reasons. 

Greatest achievement  
We have progressed from being a total junior set up seven years 
ago to competing in the Northern League Division One and entering 
both the FA Vase and FA Cup.

Future plans
The future will revolve around raising revenues to allow us to 
maintain our facilities and to keep developing the club.
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PAUL MCILDUFF
Chairman, Whitley Bay FC. Est. 1950
 

Background
I became involved with the club 17 years 
ago when a group of five business people 
got together and bought the existing major 
shareholder out. Within 15 months, the 
other four directors left the club for various 
reasons and I became chairman. 

Club’s essence
Pride, passion and commitment, on and off 
the field.

Finance
The club is financed through several 
revenue streams: gate revenue, bar revenue, 
sponsorship revenue and directors’ 
contribution.

Biggest obstacle
Like many other non-league clubs, finance 
is the biggest obstacle the club faces. At 
both senior and junior ends of the club we 
wouldn’t survive if it wasn’t for volunteers. 
It angers me greatly that you see all this 
money coming into the Premier League. 
Most of it going into increasing footballer 
wages and agent fees with none filtering 
down to the grass roots football clubs like 
ours to help nurture and grow the game.

Greatest achievement
Winning four FA Vases, including three wins 
in a row at Wembley between 2009 and 2011.

Future plans
To plan is for the club to play at the highest 
level possible within our financial capabilities.

It angers me greatly that you 
see all this money coming 

into the Premier league. Most 
of it going into increasing 

footballer wages and agent 
fees with none filtering down 

to the grass roots football 
clubs like ours to help nurture 

and grow the game.

- PAUL MCILDUFF

“

” 
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The North East’s ‘big three’ football clubs are 
all actively involved in their respective local 
communities, using the power of football as a 
means of improving the lives of local people. 

Middlesbrough FC has the MFC Foundation 
and Sunderland AFC has the Foundation of Light, while 
Tyneside’s top football club has the Newcastle United 
Foundation. I caught up with head of Newcastle United 
Foundation Kate Bradley, to discuss the foundation’s work 
and big plans for the future…

The foundation is celebrating its tenth birthday this year. 
How has it developed in that time and what has been 
achieved to date? 
We are a registered charity that takes Newcastle United 
Football Club into the local communities. Our work is really 
diverse: we deliver school programmes, work with disabled 
children and young unemployed people, promote healthy 
lifestyles and help youngsters to gain qualifications. We 
worked with more than 54,000 people last year – which is 
slightly more than a full St James’ Park – and we’ve grown 
from a small team to now having a staff of more than 100 
people who work in the community and use football to 
motivate and inspire. 

The foundation is well supported by our patrons and the 
football club and we have an excellent board of trustees. To 
date, we’ve raised over £13 million thanks to the support of 
people and businesses in the North East but, as we grow, our 
plans and projects will continue to need increasing support.

It’s an exciting time for the foundation as you’ve recently 
announced plans to establish a sport, education and 
wellbeing hub in the heart of the city. What was the 
inspiration behind this plan?
Just a couple of years ago a standalone centre was the dream 
but in 2017/18 we plan to build a vibrant, state-of-the-art 
hub for sport, learning and wellbeing, located just a goal-
kick from St James’ Park. It’s not just about constructing a 
new building for our charity, it’s about transforming lives, 
giving a community a new lease of life and changing it 
forever. It was always our dream to do this for the local 
community and provide a hub to deliver the programmes 
from our award-winning team and we want local businesses 
involved to make our dream a reality. 

What opportunities will this centre offer the community?
We need a permanent base to deliver our sporting and 
education programmes so, along with a sports hall and a 

football pitch, there will be classrooms and digital learning 
suites plus meeting spaces for the wider community. 

You’ve mentioned that businesses can get involved in the 
project…
This is a multi-million pound project and we need support 
in order to create a centre that will benefit thousands of 
young people and their families across the city and beyond. 
Businesses can join this project at a crucial early stage and 
join an exclusive club that will enjoy a lifetime’s association 
with Newcastle United Foundation. Businesses can support 
us in a number of ways including corporate donations, 
sponsorship, charity of the year partnerships, employee 
volunteering and gifts in kind. They can also support our 
fundraising events such as our annual dinner or CEO 
Sleepout, and we also have naming opportunities for the 
new centre. We already have multiple partnerships with 
businesses and other organisations that are helping us with 
our mission but always welcome new support too.

What stage of this ambitious project are you currently at?
We have agreed terms with the trustees of Murray House 
Recreational Centre to transfer the 
ownership of the existing site and building 
to the foundation and we have appointed 
Ryder Architecture to design the new 
building and Muckle LLP to advise on the 
asset transfer.

What are the other priorities for the foundation?
The start of the new season marks the tenth birthday of the 
foundation and we have exciting plans. We’re holding a very 
special fundraising dinner on Newcastle’s Town Moor on 
November 7 to celebrate the club’s 125th Anniversary. The 
Newcastle United Women’s team has also been relaunched 
this season. This will form part of the foundation’s work as a 
new player pathway for girls’ football and we will kick off a 
new BTEC in Futsal in partnership with Newcastle College 
in September. We will also continue to work closely with 
NE1 in helping young people not in training or employment 
to connect to local employers. 

It’s fantastic to see that the region’s football clubs are 
putting back into their local communities. To find out 
more and support any of these three foundations and their 
excellent work, please visit:
www.nufoundation.org.uk (@NU_Foundation), 
www.foundationoflight.co.uk (@SAFCFol) and 
www.mfcfoundation.co.uk  (@MFCFoundation). 

Ex-Newcastle United goalkeeper Steve Harper looks at how the region’s top football clubs are giving back to the 
local community, and speaks to the head of Newcastle United Foundation, Kate Bradley

BUILT ON GOOD FOUNDATIONS  

SPORT  - Steve Harper 

STEVE HARPER
www.myoddballs.com
@steveharper37
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Katie Bulmer-Cooke reflects on gyms’ over-reliance on fitness fanatics and why sports clubs are filling the void for those 
who want a way to stay healthy in a more social, less pressurised environment 

SPORT VERSUS THE GYM

HEALTH & FITNESS - Katie Bulmer-Cooke

Gym membership uptake is at an 
all-time high with more than 
nine million people making a 
commitment to their health and 
fitness by joining a local gym. 

While this may look like an impressive statistic 
on the surface, the cynic in me can’t help but 
wonder whether this is making a significant 
impact on the general well-being of our 
population when obesity levels are at an all-time 
high, too.

Over the last year, I’ve regularly found myself 
questioning the industry that I know and love. 
While there is no doubt in my mind that the 
gym-based fitness industry excels in serving the 
‘fitties’, I feel that it has lost the ability to engage 
the ‘newbies’ - the very people who need to get 
involved in order to reduce the risk of obesity and 
inactivity-related diseases such as diabetes and 
heart conditions. 

I do believe the industry has become over-
sexualised and fixated on creating the best 
bodies. It’s become heavily geared towards 
aesthetics, allowing many key benefits – such 
as cardiovascular fitness, social interaction and 
mental wellbeing – to fall by the wayside. 

The world of recreational sport, on the other 
hand, has kept these values at its core and actively 

encourages people to be fit for their sport rather 
than pursuing the perfect ‘Instagram model’ look. 
Sport also places a strong emphasis on positive 
physiologically at all levels. 

In my book, this makes it a great choice for 
anyone who wants to be on form both physically 
and mentally. 

To take part in sport you don’t have to be a 
pro, you just have to turn up with a willingness 
to give it a go. Right here in the North East there 
is a whole host of opportunities to try new things 
such as netball, dodgeball and even roller derby. 

So, if the gym doesn’t float your boat and you’d 
rather steer clear of the whole Instagram fitness 
vibe, then why not commit some time every week 
to trying something new and visiting an activity 
where no-one wears head phones and people talk 
to each other instead?

I love fitness in all forms, and as a personal 
trainer of course the gym feels like a second 
home, but physical activity comes in many forms 
and should not take a one-size-fits-all approach. 
Sport offers up-skilling in areas that can also be 
transferred across to the world of business, such 
as decision making, team work, communication, 
leadership and dedication, so what are you 
waiting for? Go and Google what’s out there and 
get involved!

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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Chloe Holmes visits family-run Kith & Kin to sample the new foodie haven

BUSINESS LUNCH 
- KITH & KIN

BUSINESS LUNCH - Kith & Kin

Located in Whitley Bay, Kith & Kin is 
a ‘coffee and kitchen’ style café that 
opened just a few months ago but 
can already boast fantastic customer 
reviews. So, I couldn’t wait to try out 

the brunch and lunch menu for myself. 
On arrival, a warm welcome from the friendly 

staff soon made my colleague and me feel relaxed, 
and we settled ourselves in the bright and spacious 
sunroom at the back. The contemporary décor and 
unique decorative items create a laid-back, modern 
feel.

Eve Jones, head chef and co-owner, uses 
wholesome and seasonal produce to create an 
inspiring and interesting menu, with culinary 
influences from around the world. Utilising local 
producers and suppliers such as Pink Lane Coffee 
Roastery, Easy Teasy, Nicholson’s Butchers and 
Sweet Love Cakes and Bakes, the café is proud to be 
supporting local and independent businesses.

After seeing so many ‘insta-worthy’ shots of 
The Aussie, there was no question which dish I 
would be choosing on my visit. The vibrant plate 

was packed with hearty and nutritious flavour; no 
wonder it has become such a popular choice!

My colleague tucked in to the Kith & Kin steak 
sarnie with perfectly cooked pink steak and a 
delicious herby olive oil dressing, proving it to be a 
worthy dish for the menu.

The pleasant surprise on the day of our visit was 
the crayfish and pear salad, full of fresh and citrusy 
flavours – it’s definitively worth a try as a lighter 
option. 

For dessert, we tried a new dish - strawberry 
French toast, with vanilla mascarpone and toasted 
pistachio nuts. This would be a fantastic sweeter 
alternative for brunch or the perfect dessert. Kith & 
Kin also stock a fantastic range of artisan pastries 
and homemade cakes and scones to enjoy with 
your coffee.

With all of the above, weekly specials and plenty 
of vegetarian, vegan and gluten-free options too, 
there is something for everyone. 

Kith & Kin proved to be an ideal location for a 
working lunch, with great coffee, tasty food and a 
welcoming environment. 

KITH & KIN 
172 Park View, Whitley Bay 
NE26 3QW
0191 289 3465
www.kithandkinwb.co.uk
@kithandkinwb
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The Aussie – grilled halloumi, 

homemade beetroot hummus, 

sautéed herby mushrooms and kale, 

fried free-range egg, sourdough 

toast, dukkah, fresh lemon & herb 

olive oil and streaky bacon

£9.95

Kith & Kin steak sarnie – Nicholson’s aged 

rump steak cooked pink with herb olive oil, 

rocket, house pickled red onion and Dijon 

mayonnaise in a brown malt baguette 

£9.10

Crayfish and pear salad - with 

sourdough croutons, baby gem, 

rocket, cucumber and a zesty lemon 

and caper dressing

£8.00

Strawberry French toast – with 

strawberry compote, vanilla 

mascarpone and pistachio nuts 

£7.95

Mains

DessertFries with Dijon mustard 

mayonnaise 

£2.20

Crispy fried chilli chickpeas

£2.00

Sides
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The French Quarter café, bistrot, wine bar and market 
has opened in the old Railway Arches on Westgate Road 
in Newcastle, offering informal French cuisine. Here is 

co-owner and chef Cedric Boc-Ho’s vegetarian twist on a 
traditional dish from Provence 

RECIPE OF THE MONTH - The French Quarter

THE FRENCH QUARTER 
www.frenchquarternewcastle.co.uk

@FQNewcastle

C ourgette farcie

Method:
•  Add the puy lentils to boiling water and boil for 20 minutes or 

until lentils are crispy on the outside and soft on the inside.
•  Preheat your oven to 180ºC. Slice the head off the courgette and 

keep to one side.
•  Empty the courgette of all seeds and create a small hole, whilst 

keeping an even outer layer of flesh.
•  Place both the body of the courgette and the courgette top on a 

baking tray and rub in the olive oil. Season with salt and pepper 
and roast for ten to 12 minutes.

•  In a frying pan add a table spoon of olive oil and add the garlic, 
thinly sliced. Fry on a medium heat until browned and the garlic 
has infused the oil.

•  Finely dice the tomatoes and add to the frying pan. Stir well 
ensuring the mixture is covered evenly by the olive oil.

•  Add all herbs and spices to the frying pan, as well as the 
vegetable stock. Keeping the hob at medium heat allow the 
mixture to reduce for three to four minutes or until all of the 
liquid has evaporated.

•  Fill the roasted courgette with the lentil mixture and place the 
top of the courgette on top of the lentil mixture.

•  To garnish add a tablespoon of persillade sauce, tamarin micro 
herbs and micro basil. 

Ingredients:
30g puy lentils

1 handful of baby spinach
½ a beef tomato

½ tsp vegetable stock mixed with ½ cup of boiling 
water

1 round courgette
½ tsp cumin

½ tsp paprika
½ tsp caster sugar

¼ tsp rosemary
¼ tsp thyme

½ tsp saffron
½ tsp parsley
1 tbsp chives
Pinch of salt

Black pepper
1 clove garlic

Persillade Sauce
1 tbsp parsley

1 tbsp olive oil
1 clove garlic
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Rebecca Eves’ picks of the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

ALBUM: NATIVE 
INVADER
Described as an 
‘intense feast of 
melody, protest, 
tenderness and pain’, 
Native Invader was 
due to be inspired by 
Tori Amos’s road trip 
in 2016 through North 
Carolina’s Smoky 
Mountains, where she 
aimed to reconnect 
with her mother’s 
family. The consequences of the US election and of a severe 
stroke suffered by her mother resulted in much darker themes 
than Amos originally intended.
Out September 8

www.toriamos.com

FILM: WONDER WOMAN
The first DC (or Marvel) film to be directed by a woman, Wonder 
Woman had Patty Jenkins at its helm. The director of 2003’s 
Monster took the opportunity to create a box office success that 
was also a hit with the critics. Gal Gadot plays the Amazonian 
princess who leaves her island paradise when an American pilot 
crashes on its shores, bringing news of a worldwide conflict.
Out October 9

www.warnerbros.com

BOOK: IMAGINE
It may be a children’s book but 
there are probably a few adults 
in the world today who could 
do with a reminder of John 
Lennon’s philosophy for peace 
and tolerance. Illustrated by 
Jean Jullien, with a foreword 
by Yoko Ono Lennon, this 
reimagining of the song follows 
a lowly pigeon as she seeks 
to unite the world. Royalties 
from the sale of the book 
will be donated to Amnesty 
International.
Out September 21

www.amnesty.org.uk / www.
imaginepeacebook.com

FESTIVAL: CONTAINS STRONG LANGUAGE
Featuring 17 new commissions spanning the diverse range of 
poetry in the UK, Contains Strong Language is the country’s 
biggest festival devoted to new poetical work, hosted by the 
BBC and Hull UK City of Culture 2017. Coverage on BBC TV 
and radio includes Stand Up Poets – capturing performance 
highlights from Hull – and Men Who Sleep in Cars – a film in 
verse starring Maxine Peake.
September 28-October 1

www.bbc.co.uk

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

MUSICAL: SON OF A PREACHER MAN
Debra Stephenson (pictured) and Diana 
Vickers step back to the sixties to a swinging 
Soho joint whose owner, The Preacher Man, 
dispenses advice to cure lonely hearts. Years 
later, his son tries to continue his legendary 
legacy. Featuring the music of Dusty 
Springfield, this new production has been 
penned by Warner Brown, with direction and 
choreography from Craig Revel Horwood.
September 19-23

www.atgtickets.com

BALLET: THE LITTLE 
MERMAID
It’s still a little way off 
but you won’t want to 
miss the opportunity to 
catch the World Premiere 
tour of Northern Ballet’s 
interpretation of The Little 
Mermaid. Choreographed and 
directed by David Nixon, this 
production will immerse you 
in the fantastical underwater 
world of Hans Christian 
Andersen’s famous fable 
about the mermaid who is 
willing to sacrifice everything 
for love.
October 31-November 4

www.theatreroyal.co.uk

THEATRE: A SONG FOR ELLA GREY
Premiering at Northern Stage this month, A Song for Ella Grey 
is based on David Almond’s retelling of the Orpheus myth. 
Adapted from the novel by the author himself, the production 
features 16-21 year olds who responded to an open call to 
work alongside the creative team. Over the summer holidays 
they helped create sound, music and film footage – pictured 
here on location at Bamburgh.
September 5-16

www.northernstage.co.uk

EXHIBITION: ROYAL PHOTOGRAPHIC SOCIETY
The Royal Photographic Society Members’ Biennial 2017 is currently 
on display at the Arts Centre Washington. It features both the work of 
the Society’s members, selected by a panel, and images taken by some 
of its Honorary Fellows – all chosen to celebrate the variety of the 
photography produced – whatever the level of the photographer’s skill.
Until September 21

www.artscentrewashington.co.uk

ARTS - Culture out
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The all-new BMW M5 Saloon will launch at the beginning of 2018 and promises to combine the best of both 
worlds as a high-performance sports car and business vehicle

NO COMPROMISE

MOTORS  - BMW M5 Saloon

The sixth generation of the BMW 
M5 Saloon will launch in February 
2018, equipped with an enhanced V8 
engine, a new M-specific, all-wheel 
drive system known as M xDrive, 

and performance statistics that surpass all previous 
incarnations.

Key to a promised heightened level of 
performance is the introduction of M xDrive and its 
adaptability thanks to a central control module and 
the variety of different dynamic modes that can be 
selected. 

Power comes from the latest 4.4-litre V8 engine 
with BMW M TwinPower Turbo technology. It 
delivers a maximum torque of 750Nm, accelerating 
the new M5 from zero to 62mph in just 3.4 seconds, 
making it the fastest M5 yet. Power is transferred 
to the road via a new eight-speed M Steptronic 
transmission with Drivelogic.

All of this performance is wrapped in a design 
that adheres to the form-follows-function mantra 
of all BMWs. The front design serves to splice the 
oncoming air in the most aerodynamic fashion 
while at the same time providing the breathing and 
cooling requirements for a 600hp engine and its 
braking system, and the downforce required of a 
high-performance saloon.

Engines and transmission 
Thanks to various tuning enhancements, the latest 
BMW M5’s 4.4-litre V8 M TwinPower Turbo is more 
powerful than ever. It develops a maximum torque of 
750Nm from just 1800rpm through to 5600rpm – a 
70Nm increase over the previous M5.

The engine characteristics can be changed by 
pushing the Drive Performance from the basic setting 
‘Efficient’ to ‘Sport’ and ‘Sport Plus’, both of which 
provide a faster turbo response while the new eight-
speed M Steptronic transmission with Drivelogic has 
extremely quick shift times and optimises change 
points to deliver the best performance.

The new M5 features the electromechanical M 
Servotronic steering system to provide the right 
steering torque for every driving situation. The tyres 
were developed especially, too and are mounted on 
light-metal cast double-spoke bicolour wheels. These 
wheels are also optionally available in Jet black.

Brake pads have been developed using a special 
M compound, characterised by significantly lower 
weight compared to conventional cast iron brakes. 
At the front and rear, perforated and internally 
ventilated brake discs are mounted within blue-
painted six-piston callipers with a distinctive M 
logo designation. M Carbon ceramic brakes are also 
available as an option. 

BMW M5
www.bmw.co.uk/M5
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Sporty design 
The new BMW M5 boasts a completely redesigned 
front bumper - with its enlarged air openings, it 
has the task of supplying the cooling systems and 
brakes with sufficient cooling, even in race track 
applications. The track width is greater than the 
car’s predecessor; the front wings are aluminium for 
weight reduction and carry characteristic M-sport 
cooling gills.

The bonnet is also made of aluminium, while 
the roof consists of a very light and stable carbon 
fibre reinforced plastic (CFRP) - the first time such 
an innovation has been used in a BMW M5 while 
the redesigned rear diffuser the M-specific rear 
apron and the M rear spoiler, coupled to purposeful 
sill panels, all enhance the sporty and powerful 
appearance of the M5. 

Inside, the interior is geared around the driver 
and offers space for up to four passengers, a large 
boot and high levels of comfort akin to those of the 
5-Series saloon.

Driving dynamics 
The M5 enjoys good level of standard equipment, 
all geared towards driving dynamics. The focal 
point is the driver’s seat, from which all switches 
and buttons can be operated in an ergonomically 
designed way while almost all of the dynamics 
systems can be configured via the central touch-
screen display, centre console button and M-Sport 
steering wheel. The central information display also 
has a gesture control.

The new M5 is available in a variety of exterior 
colours, some of which are exclusively reserved for 
the model. A brand new shade is Marina Bay blue 
metallic, an intense blue colour. Also available on 
request are matt colours such as Frozen Dark Silver 
or Frozen Arctic Grey.

With the new M5, BMW is continuing a success 
story that began over 30 years ago and is based on a 
seemingly simple recipe: luxury through the highest 
level of performance and comfort.

All of this performance is 
wrapped in a design that 

adheres to the form-follows-
function mantra of all 

BMWs

“
” 



90

NOKIA 8

Nokia has designed its new smartphone 
with the consumer’s love of capturing and 
sharing content in mind. Looking sleek 
and working hard, the Nokia 8 features 
Dual-Sight cameras, immersive audio and 
an advanced aluminium body. Just 4.6mm 
thin at its edge (and measuring just over 
7mm on average) the casing houses 
Qualcomm’s powerful Snapdragon 835 
mobile platform running pure Android, but 
a full-length copper cooling pipe means 
that all that power won’t overheat your 
phone. A range of accessories includes the 
water, sweat and dust-proof Nokia Active 
Wireless Headset. On sale this month for 
around £550.

www.nokia.co.uk

The Nokia 8 suggests we can be 
‘less Selfie, more Bothie’ thanks to 

its Dual-Sight feature. With front 
and rear-facing cameras developed 
in collaboration with ZEISS Optics, 

this world-first simultaneously takes 
images from both angles, displaying 

them in a split screen and allowing 
them to be livestreamed to social 

media with just one touch.

The first smartphone to boast Nokia OZO Audio, the Nokia 8 
adds 360-degree surround sound to your 4K video via three 

microphones and exclusive acoustic algorithms – so you’ll feel 
like a Hollywood director in no time. Even if you share your films 
to a device lacking OZO Audio, nifty binaural codecs mean that 

playback will still be high quality.

Rebecca Eves reveals the latest gadgets which promise to bring technological innovation to your 
life – whether at work or at home

TECH 

TECHNOLOGY
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LK+ LASER KEYBOARD

This is a keyboard with a difference. The 
ultimate in space saving and handy for 
typing on the go, the LK+ Laser Keyboard 
and Powerbank (£72.99) projects 
a QWERTY keyboard onto any flat 
surface and allows you to type as if by 
magic. Connect your smart device with 
a cable or via Bluetooth and eliminate 
the frustration of not having a full-sized 
keyboard. What’s more, if you connect 
via USB, the Powerbank will also charge 
your device – two birds, one stone!

www.prezzybox.com

APPLE IOS 11

iOS 11 will be available as a free software 
update for both iPad and iPhone users 
this autumn. Alongside new, more natural 
voices for Siri, there’ll be professional 
capabilities for Photos and Camera (such 
as Loop and Bounce effects), CoreML, 
multitasking features and augmented 
reality (the last three are particularly 
useful if you’re developing your own 
apps). iPhone will even detect when 
you’re driving and auto reply to your 
contacts so that your attention is not 
distracted. 

www.apple.com

RAZER ATHERIS

With up to 350 hours of continuous use 
from a single pair of AA batteries, the Razer 
Atheris seems to be a viable wireless mouse 
option. Designed with gaming in mind, the 
Atheris (£54.99) will also give you the edge 
in the boardroom, thanks to Razer’s Adaptive 
Frequency Technology, which ensures a stable 
wireless connection via a USB dongle, and a 
7200 DPI optical sensor for top-notch accuracy. 
Bluetooth connectivity is also an option, and the 
mouse is suitable for both left and right-handed 
users. 

www.razerzone.com

TECHNOLOGY
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My son Thomas is a talented 
fencer who fenced for 
England and Great Britain in 
international competitions. 
I enjoyed many years of 

taking him to tournaments around the country, 
and rather missed it when he went to Oxford 
University after his A levels last year, so I 
thought I would have a go.

I only manage one training session per month 
on average, always with Newcastle Fencing 
Club at the Newcastle Fencing Centre in 
Benfield.

Fencing is an intense and highly skilled sport 
requiring high levels of fitness and above all, 
mental alertness. I like that combination. 

To be a good fencer you need to be supremely 
fit and agile and have exceptional reflexes.

For me, the most difficult thing to master is 
blade control.  You have to be able to parry and 
riposte against an opponent almost instinctively 
because there is no time to think about it. 

I’ve had a few knocks and bruises while 
fencing, but my pride has been hurt more than 
my body when I’ve been roundly beaten by 
youngsters.

I haven’t taken part in any competitions yet but 
I’d like to sometime in the future.

If someone is thinking of taking up fencing 
I would say: ‘Go for it!’ Make contact with a 
fencing club that will give you a taster session to 
help you understand the basics.

John Dickson missed taking his son to fencing tournaments when he left for university and so the CEO for Owen 
Pugh Group decided to try the sport for himself. He is now a member of Newcastle Fencing Club

BALANCING ACT 

INTERVIEW - John Dickson

OWEN PUGH 
www.owenpugh.com 
0191 250 0315

NEWCASTLE FENCING CLUB 
www.newcastlefencingsportstrust.org
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Admittedly, this wasn’t my first time at 
the Crab & Lobster, a hidden gem of 
a hotel and restaurant located just off 
the A168 near Thirsk. I had visited the 
venue on two previous occasions but 

knowing it as I did, I was confident that this latest visit 
would provide a different experience. And I wasn’t 
disappointed. 

The Crab & Lobster comprises a characterful pub 
and award-winning restaurant while a walk along a 
tree-lined path and through the formal gardens brings 
you to Crab Manor, the 18th century Georgian Manor 
Hotel. Here, every bedroom is inspired by different 
luxury hotels and resorts, including Bora Bora in the 
South Pacific, Mount Nelson in Cape Town, Burj Al 
Arab in Dubai and the Cipriani Palace in Venice.

In addition, there is a thatched lodge, Scandinavian 
pine cabins, garden rooms and luxury suites to choose 
from - all individually furnished, with private hot tubs 
and saunas to make a stay extra special.

My partner and I stayed in The Hermitage suite, part 
of a new building that was erected around a year ago. 

At a hefty £350 per night, The Hermitage is not cheap 
but the opulent décor inspired by the Tzar’s winter 
home in St Petersburg makes quite an impression. 

The vastly proportioned suite features mirrored 
panelling, green leather-clad walls and an epically 
ornate gold king-size bed. 

There is also a separate dressing area and lounge with 
green velvet sofas, while the deluxe bathroom contains 
a free-standing roll-top bath and walk-in shower with 
rain-forest attachment. 

As if all of that wasn’t enough, The Hermitage offers 
a private outdoor terrace housing a hot tub and sauna 
unit.

After enjoying a quick soak in the hot tub and a 
complimentary drink from the mini bar, my partner 
and I ventured back to the Crab & Lobster for our 
evening meal. For a weekday, the place was packed with 

diners, seemingly a mix of locals and overnighters. 
After enjoying an aperitif in the pub, we were shown 

to our table in the conservatory, which offers an eclectic 
mix of artworks, bric-a-brac and objets d’art. 

While in some places I get the impression that the 
owners have purchased a job-lot of antiques in an 
attempt to make their venue look more characterful, 
I don’t think this is the case at the Crab & Lobster. 
Instead, my guess is that each piece of art, trinket, 
marionette doll and crab ornament has its own story 
to tell.

The menu, unsurprisingly, centres around seafood, 
but if the fruits of the sea aren’t to your liking then there 
are a number of meat options and a separate vegetarian 
menu, too. 

I opted for the ample crispy fishcake (£10.50) to 
start, which offered a good mix of white fish, salmon, 
pancetta and vegetables and was served with a creamy 
leek sauce and a poached egg. 

My partner chose the fun prawn ’bocker glory (£13) 
for his starter, with prawns, cucumber jelly, Bloody 
Mary relish, gem lettuce and single malt Marie Rose 
sauce, served with a crevette fritter and a crab and 
lobster spring roll on the side. 

I went all out for my main and ordered the roast 
garlic butter lobster (half portion £26; full portion is 

Alison Cowie travels to North Yorkshire to 
spend a night at the quirky Crab & Lobster 

hotel and restaurant

WORTH 
SHELLING 
OUT FOR 

HOSPITALITY  - Crab & Lobster

CRAB & LOBSTER
www.crabandlobster.co.uk

@crabandlobster
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also available for £52) which came topped with queen 
scallops and king prawns and served with chunky 
chips, side salad and a herb mayonnaise. 

My adventurous partner decided on one of the 
specials – the chargrilled swordfish loin with Thai 
green king prawn curry and steamed fragrant basmati 
rice (£21) which, although not as indulgent as my 
main, was packed with flavour and greatly enjoyed. 

Full from our first two courses, my partner and 
I couldn’t manage dessert but could have picked 
from the likes of treacle tart, a parfait of strawberry 
and elderflower or a Belgian chocolate cheesecake. 
Instead, we soaked up some more of the lively 
atmosphere while polishing off our bottle of Pinot 
Grigio, before retiring for the evening to our opulent 
room fit for Russian aristocracy. 

The next morning, my early-to-rise partner took 
full advantage of the room’s facilities and had a sauna, 
followed by a bath and a shower. I, on the other hand, 
enjoyed a child-free morning with a lie-in.

We then made our way back to restaurant where 
continental breakfast options were followed by a 
selection of hot dishes that included a full Yorkshire, 
steak and eggs, and Craster kippers. 

Both of us opted for the top-quality full Yorkshire 
breakfasts that boasted all the usual trimmings.

For most of us, a stay at the Crab & Lobster will 
be reserved to celebrate a extra special occasion and 
what it lacks in a spa, leisure centre or golf course, it 
more than makes up for in great service, wonderful 
food and truly unique accommodation that’s different 
every time. 

It had certainly impressed the guest who, when I 
was checking out, was already booking her next visit 
– before the current one was over. Praise indeed!
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A 
great Victorian theatrical tradition 
that died out almost a century ago is 
being revived by Newcastle’s newest bar 
restaurant – and the search for stars has 
started.

Throughout the 1800s, music hall theatres across the 
country staged shows featuring everything from singers 
and comics to speciality acts such as ventriloquists, 
trapeze artists, jugglers, magicians, cyclists, sword 
swallowers and illusionists. 

Newcastle’s acts were among the most popular in the 
country – and now Colonel Porter’s Tavern, Botanical 
Garden and Rhum Bar, on Dean Street, is launching a 
search for their modern-day counterparts.

The bar – which is modelled on the private gentlemen’s 
clubs of the 19th century – is bringing vaudeville back to 
the city, with plans to hold monthly Howay Hootenanny 
live shows and it wants to hear from anyone with an 
interesting or unusual act.

The ticketed shows, scheduled to begin on Wednesday 
October 4, will be held in the venue’s general lounge to 
entertain guests with a lively programme of acts – the 
quirkier, the better.

Colonel Porter’s sales manager and event organiser, 
Chrissie Gladstone, reveals: “What we’re looking for are 
performers whose acts are out of the ordinary.

“Very much like the Victorian music halls, we want 
to hear from accordion players, people who can pay the 
spoons, jugglers, dancers, ventriloquists – anyone with 
an unusual act. 

“It doesn’t matter if they’ve never played in front of an 
audience before - this will be their chance.”

The aim is to present a different programme of acts 
each month, although Chrissie is keen to stress that this 
is not a Britain’s Got Talent-style competition.

“No-one will be judged – although the better the act, 
the more applause they will probably get!” she explains.

“With its gaslight-style lighting, thick velvet drapes 
and eccentric and opulent furnishings, Colonel Porter’s 
is the perfect place for an event like this – and maybe we 
will find the variety stars of the future.”

The good old days of variety – or vaudeville – theatre is set to return to the city as Colonel Porter’s Emporium 
launches its monthly Howay Hootenanny

BAR TO BRING MUSIC HALL 
BACK TO NEWCASTLE

HOSPITALITY  - Colonel Porter’s 

COLONEL 
PORTER’S 
Those wishing to 
perform at the 
Howay Hootenanny 
should send a short 
video clip of their 
act to Chrissie at 
chrissie.gladstone@
colonelporters.
co.uk
0191 261 7600 
www.
colonelporters.
co.uk
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Arts and culture
Art is extremely important in 
Bali - its people and streets ooze 
creativity and you’ll find every 
corner is filled with creativity. 

The Uluwata temple - one of the six key temples 
believed to be Bali’s spiritual pillars - is a 
particularly cultural place with its depictions of 
captivating ancient tales. Just look out for the 
lively monkeys! Rice terraces, coffee plantations, 
food markets and mountain climbing are also all 
excellent ways to embrace the Balinese culture. 
Or simply walking round each street will allow 
you to experience the imaginative architecture 
including crazy, diverse bamboo structures, wood 
and stone carvings and a multitude of handmade 
decorations. 

Balinese cuisine 
Food in Bali is a celebration of colour, texture and 
flavour which tends to combine a heady mix of 
herbs and spices with fresh vegetables, rich meat 
and fish. Night markets featuring warung stalls 
are the perfect place to sample authentic street 
snacks, such as Babi Guling (suckling pig) and 
Lawar, a spicy mix of vegetables, grated coconut 
and minced meat. Cookery schools dotted across 
the island also offer tourists the chance to learn 

more about Indonesian cuisine while preparing 
dishes for themselves.

Bali driver and tour packages
Driver and tour packages are very common in 
Bali and tremendous value. A friendly driver will 
transport you and your group around the island 
to your desired locations allowing you to spend 
as much or as little time as you like in each place. 
Common excursions include The Ubud Monkey 
Forrest, snorkelling around the island, waterfalls, 
white water rafting, water parks and Balinese 
temples. 

Kuta and Legian Street
Known for its stunning beach and party 
atmosphere, Kuta is a mecca for tourists from 
around the world. If you’re feeling peckish or 
fancy a spot of daytime to late-night shopping, 
Legian Street is home to a choice of eat-in and 
on-the-go restaurants, shops, Balinese masseuses 
and hair and beauty salons. Perhaps not the most 
relaxing of locations, the street also has some 
great clubs and numerous bars creating an electric 
atmosphere in the evening - why not absorb a 
spot of culture by trying Balinese beer? Bintang! 

Tegenungan Waterfall
Tegenungan Waterfall is located in Banjar 
Tegenungan, Kemenuh village, and is arguably 
one of the most stunning waterfalls in Bali. An 
abundance of trees frames the cascade beautifully, 
meaning the walk to the waterfall is almost as 
striking as experiencing it close up. A fantastic 
photograph opportunity, Tegenungan Waterfall is 
a must-visit in Bali. 

Gili Trawangan 
If you have the time, why not visit one or more 
of the exotic islands that surround Bali? Each 
island possesses its own unique character and 
offers something totally different and appealing. 
If crystal clear waters and pristine white beaches 
are what you’re looking for, your ideal location is 
a short boat ride away at Gili Trawangan (known 
locally as Gili T), where stunning beauty, tropical 
accommodation and cosmopolitan bars will greet 
you. 

Bali is an Indonesian island universally known for its beauty, sunsets and artistic character. Whether you’re there for 
a short or long stay, you’re sure to fall in love with the Balinese culture, while a plethora of excursions and activities 

means there’s something for everyone to enjoy. Here are our top picks: 

BEAUTIFUL BALI

TRAVEL  - Royal Caribbean

ROYAL CARIBBEAN
www.royalcarribbean.co.uk

@RoyalCaribbean

HAYS TRAVEL
Visit a Hays Travel branch to 

discuss cruises to Bali and other 
destinations. Alternatively call 

0800 215 5082 or visit 
haystravel.co.uk/cruise
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Guests and clients joined the North East Times’ team at Jesmond Dene House on July 25 for an afternoon of 
drinks, canapés and informal networking. The summer drinks event was sponsored by Fairstone, the UK’s largest 

chartered financial planning firm, and in association with charity partner Community Foundation Tyne & Wear and 
Northumberland, while attendees enjoyed complimentary drinks from NOVELTEA

NORTH EAST TIMES 
SUMMER DRINKS

EVENT - North East Times
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Golf has been my life for as long as 
I can remember.  I was introduced 
to the sport by my grandfather and 
began playing at Hartlepool Golf 
Club. I now represent Rockliffe Hall as 

its touring professional. 

My fondest memories of the North East are playing 
junior golf around the region and building lifelong 
friendships.

Growing the game of golf in the North East is an 
ever-increasing passion of mine and something I 
want to build on in years to come.

Newcastle is such a vibrant, energetic and friendly 
city. I visit to eat, drink, shop and socialise.

House of Tides is, in my opinion, the best restaurant 
in the North East. I have a passion for good food and 
drink and the quality of food, service and ambience 
at this Newcastle restaurant is first class.  

The visitor attraction the North East should be 
proudest of is Durham Castle and Cathedral. The 
cathedral’s Romanesque architecture has amazing 
detail and I’ve enjoyed many memorable evenings in 
the castle for Durham County Golf Dinners.

The best view in the North East, for me, is from an 
aeroplane when flying home and seeing the beautiful 
coastline before landing at Newcastle International 
Airport.

If I could build anything in the North East, it would 
be my own links golf course along the beautiful 
coastline.

After winning The British Amateur Championship in 1999, Hartlepool-born Graeme Storm has played as a 
professional golfer on the European Tour for over 17 years – with four professional victories to his name. This month, 

he will compete in the British Masters at Close House Golf Course at Heddon-on-the-Wall

MY NORTH EAST 

INTERVIEW - Graeme Storm

GRAEME STORM 
www.graemestorm.co.uk  
@stormygraeme 
@GSjunioropen
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