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EDITOR’S WORD 
Welcome

This month, we present our Building the 
Future issue, which focuses on the built 
environment. 

We look at some of the most exciting 
construction projects happening 

around our region – from Newcastle Science 
Central to the work of Siglion, which is looking to 
revitalise the economy of Sunderland through three 
key development sites.

We’re also very excited to present the Amazing 
George Clarke as our cover star this month. He 
talks to North East Times about growing up in 
Washington, combining his presenting career with 
that of his architectural practice and his MOBIE 
project, which is aiming to bring about innovation 
to the house building industry.

Something that I was repeatedly told when 
producing this issue was that the construction 
industry is traditionally reticent to embrace  
innovation. 

George Clarke, in particular, shared his 
frustrations at the lack of modernisation in house 
building. He made the point that a new car will 
have around half-a-billion-pounds of R&D spent 
on it before production begins. New houses 
have nowhere near this kind of investment and, 
according to George, is one of the reasons many 
people prefer to live in period homes. 

I, personally, live in a house that’s more than 
100 years old so can’t argue with that. Perhaps I 
would have considered buying a new build home if 
it represented the kind of innovative spec on a par 

with the latest saloons rolling off the production 
line.

Thankfully though, change is beginning to 
happen in the industry. One such example is the 
growth of digital construction and BIM (Building 
Information Modelling). I’m particularly heartened 
to find that this technology is also rooted in the 
North East. 

Forward-thinking businesses and organsiations 
such as Ryder Architecture, NBS, Space Group, 
Viewpoint and Dynamo BIM have all championed 
digital construction for the past few years and are 
now reaping the benefits from its growth.

Of course, skills remain an ongoing concern for 
the construction industry – like in so many other 
sectors. But it seems that the North East is making 
its mark here, too. Many of our region’s universities 
and higher education colleges have endeavoured to 
create industry-led training initiatives to prepare 
students with the right knowledge and skills in this 
exciting period of flux. 

It’s all good news for the North East and I hope 
we can maintain our position as global leaders as 
innovators in construction. 

Welcome to the November issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@NETimesmagazine

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

North East office take-up for the third quarter totalled 
166,843 sq ft, compared with 133,831 sq ft in Q3 2016 
and 158,763 sq ft in Q3 2015, according to letting 
statistics released by the North East Office Agents 
Forum (NEOAF).

This third quarter was also the best quarter so far this year with 
some notable city centre lettings. 

Out-of-town activity was also brisk, though the average size of 
deals was just 2745 sq ft.

NEOAF comprises the office agents BNP Paribas Real Estate, 
Bradley Hall, Cushman & Wakefield, Gavin Black & Partners, 
GVA, Knight Frank, Lambert Smith Hampton, Naylors Chartered 
Surveyors and  Sanderson Weatherall.

Spokesman Greg Davison, of Cushman & Wakefield, said: “The 
overall picture is far from gloomy given the traditionally quieter 
summer period.” 

He added: “Economic uncertainties do remain centred on the 
Brexit issues and the spin off of those issues on the wider economy. 
However, the North East has many strengths as a business location 

and there is no doubt that these strengths will continue to be 
attractive to occupiers. As a result, I anticipate annual take up is 
likely to be similar to last year which will be solid if not spectacular, 
highlighting lack of Grade A supply and relative few larger out-of-
town deals.”

Forum results show highest growth for 
occupiers since 2014  

PROPERTY  

Regional office take up: 
best for three years        

BULLETIN

SKILLS

North East construction firm joins 
forces with local college to address the 
skills gap
North East-based contractors Metnor Construction, a member of 
the National Federation of Builders (NFB), has recently partnered 
with Newcastle Sixth Form College as part of its involvement in the 
Enterprise Adviser Network – a national initiative that is managed at a 
regional level by the North East Local Enterprise Partnership (LEP).

The North East LEP is committed to encourage every school and 
college in the region to adopt the Good Careers Guidance Benchmarks, 
a framework of internationally-researched careers advice practice.
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PROPERTY

Architect’s designs are 
simply grand
Newcastle-based Sadler Brown Architecture 
(SBA) is celebrating following one of its specialist 
residential design projects was featured on Grand 
Designs.  The Channel 4 television programme 
showcases unusual and elaborate housing projects 
and featured a Spiral Eco Home designed by SBA’s 
lead residential designers Kevin Brown and Mark 
Starford.

STEM

College joins European drive 
to get women into STEM
Gateshead College has united with top academics 
and business leaders across Europe to encourage 
more females into STEM subjects by hosting the 
EU Erasmus+ funded partnership event for the 
GirlsTech project. 
The two-day event attracted key members of the 
industry from countries including the Netherlands, 
Portugal, Spain and Slovenia. 

National news 

COMPANIES 
ENCOURAGED TO ACT 
NOW ON ENERGY 
PERFORMANCE 

Lambert Smith Hampton 
(LSH) warns that action 
should be taken now to 
ensure buildings conform 
to new minimum energy 
efficiency standards, which 
will come into force in April 
2018. Peter Dalby, director 
at LSH, said: “Under the 
MEES Regulations, landlords 
of non-domestic, privately 
rented property are 
prohibited from granting a 
new lease on what are sub-
standard buildings.

“To be clear MEES, 
Minimum Energy Efficiency 
Standards, are designed 
to bite. Landlords of 
commercial property 
portfolios will not be 
allowed to agree new 
property leases on buildings 
with Energy Performance 
Certification (EPC) rated at 
levels F and G. 

“Clearly, professional 
advice is required now.”

HUGE GROWTH IN 
URBAN LOGISTICS 
SPACE NEEDED 

A huge increase in urban 
logistics property space 
is required across key 
centres in Europe over the 
next few years to meet 
the exponential growth 
of eCommerce, says a 
new research report from 
Cushman & Wakefield.

The Urban Logistics 
report uses Cushman & 
Wakefield’s Urban Space 
Model and was developed 
in partnership with P3 
Logistic Parks. According 
to the Urban Space Model, 
delivery volumes across 
Europe should increase by a 
further 69 per cent by 2021, 
with variations by market 
impacting space required. 
In terms of population and 
buying power, London is 
the largest and most mature 
eCommerce market in 
Europe with a current urban 
logistics space requirement 
of 870,000 sq m. This total 
is expected to exceed 1.2 
million sq m in 2021.

TECH

High-growth tech firm 
invests in Sunderland
AR Controls, which supplies control panels and 
electrical services to major manufacturers, has 
completed a £600,000 expansion to a new factory 
in Sunderland, enabling it to create jobs and win 
further contracts with global manufacturers. The 
group has acquired a new HQ on Sunderland’s 
Sunrise Enterprise Park, consolidating its two sites 
in the city.

FUNDING

New businesses receive 
almost £40,000 funding
Six new businesses have received funding of almost 
£40,000 in the latest round of the Launchpad FUEL 
programme at Teesside University.  The successful 
businesses include four social enterprises, an 
animation studio and a high-level concept art 
studio. Launchpad FUEL is a development 
programme open to the university’s students and 
graduates who are in the early stages of developing 
a business idea.
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PROPERTY

YoungsRPS merger
North East chartered surveyors and property 
consultants, YoungsRPS announced a deal on 
October 5 that will see established commercial 
surveyors and estate agents, Stanton Mortimer 
merge with the business – creating a new major 
player in the regional property market. 
The merger will see Stanton Mortimer’s branches 
in Newcastle city centre and Northallerton come 
under the YoungsRPS banner.

FINANCE

Watson Burton advises on £3.5m contract for 
Northumbrian Water
Newcastle-headquartered Watson Burton has advised water company Northumbrian Water Group on 
a £3.5 million-plus contract with IBM United Kingdom Ltd for the provision of system integration and 
hosting services for 24 months.
Northumbrian Water Group is investing heavily in its customer services provision – which has included 
developing its IT systems. Watson Burton, led by partner Duncan Reid (pictured) supported the company 
in reviewing the contract with IBM United Kingdom Ltd, offering a rapid turnaround time which helped to 
take the agreement forward to a successful conclusion for both parties.

PROPERTY

Ten-year Balliol letting                                   
North East industrial property specialist HTA Real 
Estate has secured the letting of a 48,000 sq ft unit 
to global fire systems manufacturer Advanced at 
Balliol Business Park in Longbenton.
Currently based in Cramlington, Advanced has 
signed a ten-year lease, which will commence upon 
completion of a £2 million refurbishment being 
undertaken by the landlord of the property, Ashall 
Homes.

Calendar of events:

November 7, 9.30am-
12.30pm

Start-Up Workshop: Getting 
Customers
Location: North East BIC, 
Wearfield, Sunderland, SR5 
2TA
Price: Free
www.ne-bic.co.uk
A lively, interactive seminar 
packed full of practical 
marketing hints and tips 
aimed at anyone looking to 
start a new business. You’ll 
receive some great marketing 
advice on how to plan, target 
and get customers.

November 10, 9.30am-4pm

Design It; Build It
Location: CastleGate, 
Melbourne Street, Newcastle 
upon Tyne, NE1 2JQ
Price: £248.99
www.dibiconference.com
Design It; Build It is back 
for a one-day conference in 
Newcastle for UX designers 
and web developers, 
featuring eight presentations 
from those shaping the future 
of the web.

November 14, 8am-10am

Durham 2sday
Location: Esquires Coffee 
Shop, 1st Floor, 22 Back Silver 
Street, Durham, DH1 3RD
Price: Free
www.businessdurham.co.uk
A relaxed and informal 
breakfast networking event 
in the heart of the city of 
Durham for North East 
entrepreneurs, executives and 
start-ups from a rich mix of 
sectors.

November 29, 8.30am-10am

BIM in Action
Location: The Old Post 
Office, St Nicholas St, 
Newcastle upon Tyne, NE1 
1RH
Price: Free
www.eventbrite.co.uk
Join NBS for a practical 
look at how to develop and 
coordinate information on a 
BIM project with Dr Stephen 
Hamil, Director of Design and 
Innovation.

NEWS
Deals

DEALS
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More than 25 regional and national 
businesses have confirmed 
attendance at next year’s MIPIM: 
The World’s Leading Property 
Market in Cannes.

Keepmoat, Port of Tyne, GVA, Ryder 
Architecture, Highbridge Properties, NBS and 
Science Central are just some of the key partners 
that will join Invest Newcastle at the international 
property event, where they will help to promote the 
city’s future vision and attract investment. 

Chief executive of Newcastle City Council 
Pat Ritchie said: “Last year was about building 
momentum and confidence, and this year we feel 
that Newcastle’s moment has arrived and that there 
has never been a better time to invest in Newcastle. 
MIPIM is a great platform to showcase our collective 
offer.  

“The city is seeing sustained growth and our 
market position is solid as developments like 
Newcastle Science Central and the Stephenson 
Quarter continue at pace. Our strong partnership 
approach demonstrates that we are willing and open 
for business.”

Delegates to next year’s event – which will take 
place March 13-16 at The Palais des Festivals – will 
include global capital investors who will be able 

to visit the Newcastle Pavillion and hear from 
key partners discussing topics such as talent and 
skills growth in North East England and thought 
leadership in the investment space, such as new 
peer-to-peer funding models. 

GVA, one of the UK’s leading and most diverse 
real estate advisory service, is one organisation 
that will be sponsoring and partnering with Invest 
Newcastle to represent the city next year. 

Roger Speirs, senior regional director at 
GVA Newcastle, said: “GVA are delighted to be 
supporting Invest Newcastle.  We see this as an 
excellent opportunity to promote some of the 
major projects and schemes that we are involved 
in including Science Central and the East Pilgrim 
Street regeneration scheme. 

“We are again sponsoring the investor dinner 
and will be holding a seminar on public and private 
sector partnering.  

“MIPIM is a great forum to promote the region 
to investors and potential occupiers and it is 
therefore key that we attend.  Partnering with 
Invest Newcastle gives us the opportunity to stand 
alongside both public and private sector partners 
to present a united story. MIPIM is a powerful 
and unique opportunity to promote the region to 
potential inward investors.”  

Businesses including GVA, NBS and Port of Tyne will join Invest Newcastle at next year’s 
international property show in Cannes 

KEY PLAYERS LINE UP TO 
REPRESENT NEWCASTLE AT MIPIM 

MIPIM 2018 CANNES  
www.mipim.com

i

MONTHLY REPORT
Invest Newcastle
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On September 29, North East entrepreneurs were honoured at the Entrepreneurs’ Forum Annual 
Awards, held at the Crown Plaza Hotel’s Boiler Shop. Organised by the forum, in partnership 
with the North East LEP, the awards remain the highlight of the group’s calendar of events. The 
top award on the night went to Newcastle-based financial services entrepreneur David Harrison, 
managing partner of True Potential LLP, who was named as Entrepreneur of the Year

ENTREPRENEURS’ FORUM 
ANNUAL AWARDS

EVENT
Entrepreneurs’ Forum 
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Q
OPINION
Burning Issue

Is Newcastle city centre getting swamped by student accommodation or 
developments for the private rented sector?

BURNING ISSUE

More than 50,000 students and two world-class universities in 
the city brings economic benefits. This also needs to be properly 
serviced. The growth of purpose-built student accommodation 
is good for the students, the property and construction sectors, 
especially when other development is not happening.

We have almost reached capacity though and so good quality 
developments and a good location are paramount. But there is still a 
shortage of good quality apartments for rent. I have advised clients 
for some time to design developments to meet dual demand for both 
student and the private rented sector.

The general consensus among the residents of Newcastle is 
that, ‘surely there can be no more large scale student housing 
development?’

However, as long as there is demand and the will to invest in 
development we are likely to see more schemes in the years ahead.
The dynamics of the economy in Newcastle mean that the private 
rented sector has been slower to take off than has been the case in 
other large regional UK cities.

At Naylors, we’re aware of a number of proposed PRS schemes in 
the pipeline so we expect to see the sector continue its growth. 

This is a time of natural transition with Newcastle’s economy 
evolving through technical and digital innovation, albeit 
underpinned by a strong regional identity.

This scenario is testament to the success and strength of our 
further education centres. In order for them to compete on the world 
stage, there is a need for them to offer accommodation which stands 
on an equal footing. As long as new development are  carefully 
integrated into the existing heritage, the benefits to our community 
are numerous. For one, we are seeing traditional student areas on the 
periphery of the city being reclaimed for family housing. 

No, I think it’s great to see. The investment it brings into the city’s 
economy is not only significant, but the development activity 
itself=sends out a very positive message. 

Newcastle has a great range of hotels, shops, restaurants and bars, 
so what development activity would have realistically otherwise 
taken place in the city over the last 10 years?

Only now are we seeing new office development come back 
to the agenda, so we need the likes of East Pilgrim Street and the 
Stephenson Quarter to develop the next generation of commercial 
accommodation for Newcastle.

Kevan Carrick 
Principal, JK Property Consultants LLP

Fergus Laird
Head of Investment, Naylors

Graham McDarby
Managing director, Gradon Architecture

Simon Taylor
Director, Four Walls PR
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Matthew Williamson has been appointed as a 
director of Land Factor after three years with the 
firm as an associate. Land Factor manages estates 
throughout the north of England and southern 
Scotland and Matthew has principally been involved 
with the management of privately-owned Blagdon 
and Belsay Estates. He joins existing directors Tom 
Warde-Aldam, Athole McKillop, Peter Combe and 
Roddy Findlay.

Newcastle-headquartered Parkdean Resorts, which 
owns 73 holiday parks in the UK, has appointed a 
new chief operating officer.

Mark Harper has led a distinguished career in the 
leisure sector and was most recently joint managing 
director of Haven.  In this new role, Mark will 
support chief executive John Waterworth and the 
leadership team while taking responsibility for the 
operations team across the business. 

North East-based prop tech business Kykloud, 
which provides software for surveyors and property 
asset managers around the world, has appointed a 
new chief finance officer as it gears up for further 
growth. Michael Norden previously worked as a 
financial director at Hayes Travel and Parkdean 
Holidays before joining Callstream, where he helped 
grow and sell the business to the US NASDAQ listed 
telecoms giant J2 Global.

RDA (Restaurant Design Associates) has appointed 
Louise Ward (left) as business development 
manager and Caroline Anderson as PR and 
marketing manager. Louise has extensive experience 
in the food services, education and hospitality 
sectors while Caroline has a successful track record 
in communications and marketing strategy having 
previously worked for national brands in hospitality, 
retail, education and technology.

A County Durham charity has welcomed its 100th 
member of staff.

Kathryn Wilson has joined The Auckland Project 
as a visitor experience officer and will lead the team 
in running its new Mining Art Gallery, which opens 
later this month. She joins the team with four years 
of experience as an engager at Beamish Museum. 
Previous to this, Kathryn was a solicitor for 12 
years.

Transport for the North (TfN) has announced 
the appointment of Barry White as its new chief 
executive. Barry comes to TfN with a wealth 
of experience in delivering major investment 
programmes and was previously chief executive 
at Scottish Futures Trust. He was appointed after 
an extensive national search to find a successor for 
David Brown, who has left TfN to take up the post 
of managing director of Arriva Rail North Ltd, 
which operates the Northern rail franchise. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Matthew 
Williamson
Director, Land Factor

Mark Harper 
COO, Parkdean Resorts

Michael Norden
CFO, Kykloud

Louise Ward and 
Caroline Anderson
Business development manager, 
PR and marketing manager,
RDA

Kathryn Wilson
Visitor experience officer, 
The Auckland Project

Barry White 
Chief executive, Transport for 
the North 
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Head of estates
Tyne and Wear, competitive salary 
Brierley J Recruitment Ltd

An international technology company has 
a pressing professional need to recruit an 
experienced senior surveyor who has a solid 
background in property management. The 
company requires someone who has the ability 
to put a structure in place for the newly formed 
property department, which has increased in size 
due to recent acquisitions. The role will include 
managing multiple properties across the UK, 
budget management, streamlining processes where 
necessary and implementing changes to drive 
efficiencies within the portfolio.

beth@brierleyj.co.uk

Project manager 
Tyne and Wear, competitive salary 
Brierley J Recruitment Ltd 

A developer is searching for a project manager 
to oversee multiple development/construction 
projects – three of which are planned for the next 
12 months as part of an ambitious growth strategy. 
The company is building its brand and establishing 
an innovative and design orientated product. Once 
these projects have been completed, the developer 
is looking to branch further out into the UK, 
establishing its brand and product in all major 
cities.

beth@brierleyj.co.uk

Financial reporting manager
Darlington, salary up to £35k

NRG is looking for a proactive individual to 
join an evolving organisation. The role will have 
responsibility for the production of accurate 
financial and regulatory reporting and analysis. As 
part of a hardworking and committed team, the 
successful candidate will play an integral role in 
the delivery of financial and regulatory reporting 
production of strategic budgets and documents. 
Applicants should be adaptable, logical, able to 
delegate effectively and a qualified accountant 
(ACA, ACCA, CIMA or equivalent).

georgiascott@nrgplc.com

Business manager
Newcastle, £40k-£50k

DCS Multiserve is seeking an experienced, 
innovative, strategic-minded and proactive person 
to join its team. The successful candidate will work 
closely with new and existing clients and should 
have a sound commercial background in cleaning 
and facilities management. They will be required to 
set and ensure that DCS continually meets its KPIs 
and help build the company’s portfolio. For more 
details contact:

enquiries@dcsmultiserve.co.uk
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COMMENT
In the limelight

Alison Cowie looks at the rise of digital construction in the North East

IN THE LIMELIGHT

For the past 15 years, the construction 
industry has been infiltrated by a 
game-changing new technology that 
promises to build efficiencies into the 
design, construction and maintenance 

of a building. What you may not know is that the 
North East – and particularly Newcastle – has 
been at the forefront of this digital revolution. 

Digital construction – also known as BIM 
(Business Information Modeling) – came onto the 
scene in the early 2000s and, put simply, allows 
architects, surveyors, engineers, builders and other 
construction professions to work from the same 
digital 3D plans and specification 

It is claimed that by doing so, it dramatically 
reduces waste and inefficiencies in an industry 
that’s notorious for ballooning budgets and 
timescales. 

Early adopters of this innovative digital 
technology were several forward-thinking 
Newcastle-based companies and organisations, 
including Space Architects, NBS (the commercial 

arm of RIBA) and Ryder Architecture. 
Rob Charlton, CEO of Space Group, has been 

an architect for 25 years and was one of the first in 
the industry to recognise the potential of digital 
construction.

He reflects: “I came across a construction 
software called Revit in around 2001 and 
immediately saw how it could help an industry 
that was fairly inefficient.”

Space delivered its first project using the 
software in 2005 before setting up a consultancy 
(BIM Technologies), followed by BIM Store and a 
BIM development company. 

The group is now working on projects for 
new UK headquarters for Google and ITV, 
Wimbledon’s Court One, as well as with major 
brands including Barratt PLC and Travis Perkins. 

Rob reveals that the advancement of BIM was 
massively helped in 2011 when the Government 
announced that from April 2016 onwards, all 
publically-funded construction in the UK must be 
produced using the technology. 

“At that point people didn’t really have a 
choice but to adopt BIM,” says Rob. “Had the 
Government not made that announcement, we’d 
probably still be banging out heads against a brick 
wall. Because it did, the UK is now one of the 
leading countries in the world in relation to digital 
construction.”

Space, Ryder and NBS – along with a number 
of other North East-based businesses, such as 
Viewpoint and Atlas Cloud – have subsequently 
been able to steal a march on their industry peers 
and the region is now seen as a global leader in 
BIM products, training and consultancy work.

It has also enabled many of these enterprises to 
enter new international markets. Just one example 
is NBS, which has expanded into Australia and 
Canada in the past 12 months.

Another factor in the growth of BIM in the 
North East has been its recognition by the regional 
universities, which have been quick to link up with 
industry to build BIM and digital construction 
skills.

In 2010, Northumbria University entered into a 
joint venture with Ryder Architecture to form BIM 
Academy. 

The academy looks to support existing and 



25

aspiring construction professionals through 
training, research and consultancy work, with 
Northumbria driving the training while Ryder 
focuses on delivering the commercial consultancy 
work via BIM Academy (Enterprises) Ltd.

Manging director of BIM Academy 
(Enterprises) Ltd and partner at Ryder 
Architecture, Peter Barker, reveals some of the 
academy’s international projects: “We’re worked 
with Sydney Opera House to create an intelligent 
3D model of the iconic building that links up all its 
asset management systems, as well as a new £400 
million arts museum in Hong Kong, where we’re 
working with the contractor team to co-ordinate 
the design using 3D modelling.” 

He adds that Northumbria and Ryder are 
very pleased with the journey of BIM Academy 
and that it’s recently been shortlisted for a 
Times Higher Education Awards for Most 
Innovative Contribution to Business-University 
Collaboration.

The region’s digital construction strength has 
also attracted the attention of Dynamo North East, 
the industry-led organisation that looks to ‘grow 
the North East IT economy’.

The membership initiative has established 
Dynamo BIM to help the industry share business 
opportunities and best practice, primarily through 
networking events. 

According to Anne Macdonald, engagement 
manager of Dynamo North East, these events 
help to “raise awareness and spark invention by 
creating connections and enabling conversations 
to happen.” 

As digital construction continues to build 
momentum across the globe, it is recognised by 
many in the industry that Newcastle, and the 
wider North East, must continue to invest in order 
to maintain its leadership position.

“A few years ago people didn’t know what BIM 
was but as it’s starting to get more recognised, 
people are wanting to capitalise on it. It’s therefore 
important that the North East continues to build 
awareness about its strengths and is supported 
by the universities, councils and the North East 
LEP,” says Rob Charlton, who last year brought 
the popular BIM Show Live, a national two-day 
industry conference, to Newcastle’s Boiler Shop.

Anne also explains that Dynamo North East is 
currently working with a number of its BIM cluster 
partners, spanning industry, education and public 
sector organisations, to put together a Government 
proposal for a National Centre for Connected 
Construction to be built in the North East. 

The benefits of a national centre that is focused 
on training and research into BIM, Anne explains, 
would “bring together all of the North East 
expertise and skillset and create more opportunity, 
business growth and trade nationally and 
internationally.”

Work is also taking place to explore the 
potential 3D digital modelling could have beyond 
construction, as Peter Barker explains: “The focus 
for BIM is beginning to be less about creating 3D 
models of buildings and more about how you can 
connect those models to a suite of other digital 
sectors, exploring the potential with The Internet 
of Things, Smart Cities and all those things.”

In the meantime, it’s important that the North 
East continues to make a noise when it comes to 
the internationally-renowned digital work that’s 
rooted to the North East. 

This ‘noise’ shouldn’t be the sole responsibility 
of those working directly in digital construction 
but for the whole region – which should be rightly 
proud of the innovative and globally-recognised 
digital construction work that’s happening on our 
doorstep.
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INTERVIEW
Helen Whitfield

Helen Whitfield is the chief operating officer of one of the fastest growing companies, NBS, a 
global provider of construction information and knowledge management services. Originally 
appointed to lead the finance function of what was then a struggling business, Helen has been 
instrumental to the growth of NBS, which now boasts a turnover of over £23 million, employs 
more than 250 people in the UK and has sites in Canada and Australia. A qualified accountant, 
Helen holds the IOD Diploma in Company Direction, completed a scholarship at the Kellogg 
School of Management in Chicago, and was the first female director at NBS when she was asked 
to join the board at 40 years old

10 QUESTIONS

What was your first break in 
business?
Not long after joining NBS, 
it went through a major 
reorganisation of the teams 

in what was then a group of companies. I was asked 
at that point to join the board. For me, to be trusted 
at such a young age to work alongside the other 
directors in shaping the business and developing the 
investment plans was very empowering. 

What did you want to be growing up?
I was always pushed to do academically well at 
school but the careers guidance I received was 
awful. At a young age, I wanted to own a coffee 
shop, so I suppose I’ve always had that desire to 
own or lead something. Accountancy seemed a 
sensible and stable option at a time when you were 
viewed as an achiever if you had letters after your 
name. I never felt there was encouragement to be 
entrepreneurial which, thankfully, is encouraged 
now.

What attracted you to your current role? 
Before NBS I had a secure role with personal 
development opportunities at a top accountancy 
practice, but I needed a change. While most 
people thought I was losing my mind, NBS was 
the opportunity and challenge I’d been looking for 
and my way to gain new experiences and insight. I 
thought I’d stay for three years to set-up an accounts 
function in the business. But even at this point the 
directors at NBS were ambitious, supportive and 
challenged the status quo so I ended up staying.

What is the organisation’s mission?
To lead the built environment with powerfully 
connected knowledge and services around the 
world. 

How do you get the best out of your team?
I think I’m clear about the direction of the business 
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and that contribution is valued. I’m delivery-
focussed and help create an environment that is 
honest, caring and supportive. I have so many 
talented colleagues that there is an overflow of 
innovation and ideas; it’s a brilliant team to be part 
of. But there’s a fine balance between keeping up 
the passion and excitement, to delivering against 
our promises and expectations. 

What has been your career highlight?
Becoming a board director at NBS, particularly 
as it came at a time where there was little female 
representation on company boards in the market 
in which we operated. The board members were 
incredibly supportive which demonstrats how 
forward-thinking our leaders are. 

What has been your biggest challenge?
I’m my own worst critic. People sometimes confuse 
this with lacking self-belief or confidence, but it’s 
neither. You can have endless supplies of both. 
You set yourself standards around performance, 
achievement and how to motivate and treat people. 
If, at the end of the working day, you don’t believe 
you’ve met those standards, it feels like a disaster 
– regardless of how many other brilliant things 
you’ve done. 

Who or what inspires you?
Amelia Earhart’s quote: ‘The most difficult thing 
is the decision to act, the rest is merely tenacity’, 
has always stuck with me. I admire people who 
are authentic, who don’t give up and who show 
character whatever is thrown at them. A person 
who inspires me is NBS ex-chairman Clive Carr. 
He’s incredibly accomplished in business, a perfect 
gentleman, understated and softly spoken. He also 
speaks with experience, conviction and belief. I 
feel very privileged to have had his guidance and 
support.

What are NBS’s short and long-term goals?
Having acquired Digicon in Canada and set up 
a subsidiary in Australia, we will continue to 
develop our products and services to support 
our customers who operate globally.  But we are 
committed to the North East, creating quality 
jobs and being seen as a centre of excellence in 
Building Information Modelling (BIM) around 
the world. To help us do this we made a significant 
investment in buying the Old Post Office building 
in Newcastle city centre and spending £5.8m on its 
redevelopment.

How do you achieve a good work/life balance?
Looking after yourself so you can make the right 
decisions for all the colleagues that depend upon 
you, was one of the hardest lessons I learnt when I 
completed my scholarship at Kellogg in Chicago. 
For me, family, good friends, laughter, spending 
time outdoors and being active are the tonics I need. 
The best ‘balancer’ is also due to arrive in a few 
week – my first grandson!

NBS
www.thenbs.com
@theNBS 

i



28

INTERVIEW  
Supporting role

Ellie Curry
 

I graduated in the summer of 2016 from the 
University of Hull where I studied geology with 
physical geography BSc(Hons). I’ve always had 
a passion for geology and the environment and I 
think engineering is a perfect combination of the 
two. 

Also, I’m quite nosey and love to understand 
how things work! 

I started at Roberts Environmental in September 
on work experience and was kept on as a graduate 
consultant, where I love the combination of site 
and office-based work. 

As a boss, Jeff offers me both formal and 
informal support. As a team, we meet regularly to 
discuss projects and deadlines so that everyone is 
aware of what is happening and who is doing what. 

If I have a question or I’m having any 
difficulties, I know I can have a private chat with 
Jeff at any time. 

I would say the main lesson Jeff has taught me 
is to trust myself and my colleagues. If you have 
confidence and are not scared of asking for help, 
the problem is halved. I’d like to think that, if I’ve 
taught him anything, it’s that hiring a graduate is 
worthwhile.

I now want to continue progressing as far as I 
can and hopefully one day I’ll be one of the top 
female consultants.

Jeff Roberts
 

After Ellie graduated from Hull University, she 
returned home to the North East. She saw one of 
our vans on the road, took down the number and 
gave us a call. When we met, I was immediately 
impressed by her drive and proactive nature and 
invited her to do work experience with us. It 
quickly became apparent from her work ethic that 
Ellie would be an excellent fit for the company. It 
didn’t take me too long to offer her a full-time role. 

I assist Ellie with any queries regarding specific 
projects or she approaches me with training needs 
and opportunities. I encourage all members of 
the team to be proactive in developing their own 
knowledge base within the industry. This also 
involves providing Ellie with contacts within the 
business community so she can go and make her 
own business connections, which she has done 
recently with the Women in Property group.  I 
want Ellie and all team members to find the 
aspect of the business that suits their niche and 
develop an area of expertise. There is no point in 
trying to force someone to do something they are 
not comfortable with. Ellie has such a cheerful 
disposition, but is very meticulous in what she 
does. It’s still very early days for Ellie and her 
career, but if she continues to learn, she can reach 
the highest level of the profession. 

SUPPORTING ROLE
Roberts Environmental was established in 2012 by Jeff Roberts, who previously worked as 
a consultant for Government departments, local authorities, major landowners and FTSE 
100 companies. In September this year, Ellie Curry spent time at the Newcastle-based geo-
environmental engineering consultancy on work experience. Her hard work and attention to detail 
impressed Jeff and the team and she was offered a graduate consultant position

ROBERTS 
ENVIRONMENTAL 
www.robertsenvironmental.
co.uk
enquiries@
robertsenvironmental.co.uk
@RobertsEnviron

i



29



30

INTERVIEW
Silverstone Residential Surveys

After working as a commercial property solicitor for over ten years, Alexandra Hunter launched 
Silverstone Residential Surveys Limited in July 2017, along with business partners Richard 
Farrey and Ben Hunter. Alexandra now oversees the day-to-day running and management of 
the business and planning for future growth. Here’s what she’s learnt from her first few months 
running a business

WHAT I’VE LEARNT

Work hard and be committed 
to what you are doing. As 
a trainee solicitor, I quickly 
learnt that knowledge of 
the law was not going to be 

enough to succeed. To provide a good service and 
keep clients coming back, every member of the 
team had to be fully committed, motivated and 
prepared to work hard. 

A good business plan is essential. For Silverstone 
Residential Surveys Limited, we spent months 
putting together our business plan. It made us 
consider everything which meant that we had to 

take advice and research areas that we were not 
sure about. Putting everything down on paper 
made it all feel very real, exciting and daunting but 
it gave us the confidence and focus that we needed 
to make it happen. 

Communication is key when running a business. 
You need to be able to talk to people effectively. 
It’s often too easy to hide behind emails, but if you 
want to build relationships with people – whether 
with colleagues, clients or advisors – talking face-
to-face or on the telephone goes a long way. The 
more people you talk to, the more opportunities 
that arise.

Get to know your clients and provide them with 
the best service that you possibly can. Clients 
usually engage our services while they are in 
the process of moving house which can be an 
extremely stressful time. We have to make our part 
in that process as easy as possible for them so we 
always take the time to engage with them, get to 
know them and find out how we can help.

Work as a team. You can’t do everything yourself 
and every individual has different strengths. 
Success and achievements come from identifying 
what those strengths are and bringing them 
together.

Be honest and manage expectations. Our clients 
often ask us how quickly we can do a survey and 
provide them with our report. We always provide 
a clear and achievable timescale from our very first 
conversation with every client. This way we never 
promise something that we can’t deliver.

Don’t get complacent. There is nothing better than 
a client telling you you’ve provided a great service, 
but that doesn’t mean that you can stop trying. 
There’s always room for improvement.

Maintain a good work life balance. Setting up 
a new business can be all consuming, but it is 
so important to take time to look after yourself 
because without you, there would be no business.

SILVERSTONE RESIDENTIAL 
SURVEYS
alex.hunter@

silverstoneresidentialsurveys.com

www.
silverstoneresidentialsurveys.com
@SilverstoneRESi
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COVER STORY
George Clarke
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COVER STORY
George Clarke

Tell us about MOBIE (the Ministry of 
Building, Innovation and Education) 
and the courses you’ve recently set 
up in partnership with Teesside 
University?

One of the main reasons I came up with MOBIE is 
because the industry hasn’t been innovating enough 
over the past 15-20 years - if anything I think it has 
gone backwards. I want young people to have the 
excitement and the passion that I had about the 
building industry when I was young. 

We only formally launched [the four advanced 
home construction courses*] in May at Teesside 
University and we are making great progress. Of 
course, it’s great to be doing this in the North East, 
where I am so proud to be from. For me, this is 
a lifelong project and something I will always be 
committed to. I launched MOBIE to radically 
change the industry, and that is not something 
that is going to change overnight. The goal is to 
help change young people’s perceptions of house 
building, to bring some innovation into it, and to 
make it an appealing and exciting career choice for 
them. There is a massive skills shortage and we need 
to entice young people to want to help fill it. 

Why does MOBIE focus on housebuilding in 
particular? 
I was brought up in a 1960s-built housing estate in 
Washington and that was more innovative than any 
modern new build estates I see being built today. In 
today’s world, we’re advancing quickly in so many 
areas, so how can a whole industry go backwards 
like this? I cannot think of another industry that is 
now less advanced than it was 20 years ago. The fact 
that people prefer older houses as they’re so much 
better build quality is something I hear a lot. People 
spend a fortune on new build houses that often 
aren’t very well built and aren’t really up to standard. 
This is not just me being an architectural snob, I 
am just sad to see an industry that hasn’t innovated 
and as a result is not advancing. We are very good 
at innovation in construction when it comes to big 
investment landmark projects like the Shard, but 
why shouldn’t housebuilding also be extraordinary?

You describe MOBIE as looking to attract the 
‘brightest minds into the building profession’. 
What do you think currently holds people back 
from entering the industry? 
When young people are thinking about career 
opportunities, they are much more attracted by 
other, more progressive industries. Look at the 
advances that have been made in design and 
technology or the manufacturing or car industry. 
The amounts these industries invest in research 
and development help them to continually 
innovate and makes them very attractive for young 
people to go into. With the launch of a new car, you 
will see somewhere around half a billion pounds 
invested in R&D before the first models come off 
the production line. And each time a car is made 
it’s got the very latest in carbon emissions, the best 
technology, premium safety and innovative design, 
and you can customise the outside and inside so it’s 
absolutely bespoke to you. Compare that to how we 
build a house – in many ways, we haven’t moved 
on since the Romans built them. 

The construction industry has seen a decrease 
in skills in the last 20 years. Young people don’t 
want to do it. Back in my day young people 
aspired to be plasterers or bricklayers or to learn 
a trade. Now when you ask them what they want 
to be when they grow up, they’re going to say 
they want to work for Apple or Dyson or another 
similarly innovative name. The construction and 
housebuilding industry just isn’t something that 
appeals and excites them and that’s really sad. 

What changes can be made to make 
housebuilding a more attractive career option?
We need not only to engage children from the 
earliest age and to invest in innovation, we also 
need to make it inclusive for more people. Houses 
are built on muddy building sites and work stops 
when it snows and when the weather is awful – 
why shouldn’t we look at ways to change that? 
Perhaps more of the house can be built in a factory 
or similar indoor space, and then maybe more 
people with disabilities might be able to work in 
construction if they could work on a production 

Through presenting television shows like The Restoration 
Man and Amazing Spaces, George Clarke has been a 
household name and regular on our screens for over 
13 years. Washington-born George speaks to Deborah 
Busby about his passion for re-engaging young people 
in housebuilding through his new MOBIE project, how his 
grandad is his superhero, and why his headstone will refer 
to him only as an architect
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line. It might also encourage more women and 
girls to come into the industry if they can work 
in a clean professional environment instead of a 
dirty outdoor building site. The industry needs 
to think about better design, better build, better 
manufacturing, and naturally that will attract more 
people into our industry. So many more people, 
young people, should be seeing this an exciting 
industry to be part of. 

The North East, and particularly Newcastle, has 
been instrumental in the development of BIM 
(Building Information Modelling) technology. 
What is your take on this and what impact will it 
have on the industry? 
BIM is doing some absolutely great stuff, and is 
helping to bring about a cleaner, more efficient, 
hopefully more affordable means of housebuilding, 
which I would love to see the industry as a whole 
using. It’s like when I was little and my dad 
bought a Betamax player for something like £300, 
which was a huge amount of money back then 
– housebuilding is stuck in the days of the VHS, 
but then something like Blu-ray and DVD comes 
along. These days, you can pick up a DVD player 
for about £20, because the innovation we have seen 
in technology has made it commonplace and it 
becomes affordable. I hope that BIM will have that 
same effect on housebuilding. 

You have said that you knew from an early age 
that you wanted to be an architect. What inspired 
you to follow this career path? 
My grandad was my superhero, he lived in Plains 
Farm in Sunderland and he was a builder, he was 
involved in building the A66 and A69. He was in 
the building game all his life and he loved it. He 
took me onto building sites when I was a kid of 
about eight years old; this was before any of the 
health and safety legislation, of course! I thought 
it was amazing. I didn’t want to play with Lego, I 
wanted to be out there doing it. I still love that now, 
every day I’m surrounded by my job – whether 
that is a 1960s tower block or a beautiful historic 
square in Italy. My grandad inspired me to get into 
the industry and building and from that point it 
was part of my DNA. I want MOBIE to inspire 
young people in the way that my grandad did with 
me; not just to become part of the industry, but to 
become the future of it and to help change it. 

You’ve been a regular on our TV screens since 
the early 2000s. How did your presenting career 
begin? 
It’s quite funny because being on the TV is 

something I never wanted to do. I wanted to be an 
architect, pure and simple, and on my headstone it 
will say ‘George Clarke: Architect’ - nothing about 
me being on the telly. That said, I do absolutely love 
being on TV, it’s privilege and honour to be asked 
to do it, and adore working on every show I’ve ever 
done.

It all came about while I was teaching at 
Newcastle University – I would do a round trip 
from London every Friday to teach my students. 
I was asked if I would write a book and I got a 
literary agent to help me get it published. I didn’t 
know at the time, but she was also a broadcast 
agent – I met her on a Thursday and by the 
following Monday she was encouraging me to 
consider TV. I said no the first few times she asked 
but, in the same way as your mam somehow gets 
you to do things through encouraging you to give 
it a try, my agent persuaded me to give it a go. 

I’m pleased now that I did change my mind, I 
genuinely love my presenting work but I know one 
day it will end – as these things inevitably do – and 
then I will quite literally go back to the drawing 
board full-time in my own practice. 
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Tell us about your architectural practice, George 
Clarke + Partners and how you came to be an 
entrepreneur?
I started my working life at FaulknerBrowns in 
Killingworth on my year out on professional 
placement while I was at Newcastle University. 
While I would’ve loved to stay there longer, I also 
had this huge desire to go to London. I loved being 
in practice and went to work for Sir Terry Farrell in 
London, who is a very passionate North East man. 
I worked for him for quite a while. I also worked in 
Hong Kong on some big industry projects during 
the handover in 1997. I had to go back to university 
to finish my degree, but didn’t return to Newcastle 
as I was offered a place at University College 
London – one of the best architectural schools 
in the world. I went back to work with Sir Terry, 
but right from the days where I used to go onto 
the sites with my grandad, I wanted to have my 
own practice, to run my own business. Although 
I have TV commitments, I am still massively 
hands-on in the practice. The team are great and 
they run things so well while I’m filming and am 
not physically there, but I am always sketching, 
and the mobile technology we have today means I 

don’t need to be in the office all of the time. I can 
sketch and draw designs on the iPad, or take a 
photo of hand drawings with my phone and then 
email them over, so I’m never out of reach. I still 
oversee each and every project, and the fact I am 
so involved in the business also makes me a better 
presenter who can give better advice to people 
through my shows. 

Can you tell us about one project that sticks in 
your mind?
The Shed of the Year [part of George’s Channel 
Four series Amazing Spaces] this year was won 
by a 14-year-old girl who designed a mushroom 
house and her dad built it for her. It was absolutely 
beautiful and how brilliant that she had this idea 
that she then brought to life with the help of her 
dad. That is so inspirational for young kids, and 
it’s what MOBIE is all about. Imagine her going to 
school and saying she’s had this idea for a design 
which has then become reality in her back garden. 

What does the future hold for MOBIE? 
As well as the brilliant courses we have launched 
at Teesside University, which are aimed at 16-20 
year olds, what I am planning next is to get kids 
engaged from the earliest age by getting primary 
and secondary schools involved. One of the most 
effective ways to disrupt an industry is to get the 
people with the energy and enthusiasm to make a 
difference, and for me that’s about harnessing the 
potential and interest of kids at school. One of the 
most important parts of MOBIE is our aim to have 
a kids outreach programme in schools. Imagine 
the ideas that the imaginations of 5,6,7,8,9 year 
olds could have and the amazing new designs in 
housebuilding they could come up with. I think 
often by secondary school age, they’ve been told 
not to worry about design, as it’s maths and English 
exams they need to pass. I want these kids to be 
sketching and drawing. We want to run some really 
exciting primary and secondary school design 
courses so these kids and young people have 
something to aspire to through MOBIE.

“For the last few years I’ve been designing a 
number of unique house types that capture the 
MOBIE philosophy with design innovation at their 
very core and I’m really excited to say that the first 
of these houses will soon be arriving in the North 
East.”

GEORGE CLARKE
For information on MOBIE 

courses available at 

Teesside University visit: 

www.tees.ac.uk/minisites/
advancedhome

www.georgeclarke.com
@MrGeorgeClarke

The team travelled to London 

via Virgin Trains East Coast

www.virgintrainseastcoast.
com
@Virgin_TrainsEC
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INTERVIEW  
John Seager 

TRANSFORMING 
SUNDERLAND’S 

FORTUNES 
Siglion – a 20-year partnership between Sunderland City 
Council and Carillion, managed by igloo Regeneration, is 

looking to revitalise Sunderland’s economy by bringing 
office, leisure and residential development to three key sites 

in the city. Alison Cowie speaks to chief executive John 
Seager to find out more

For development company Siglion, its 
objective to help transform the fortunes 
of a city over the next two decades is 
ambitious to say the least, but one that 
chief executive John Seager and his 

team are fully committed to achieving.   
Siglion was launched in April 2015 and is a 

joint venture partnership between Sunderland 
City Council and construction company Carillion, 
for which real estate business igloo Regeneration 
is providing development, asset and fund 
management services.

From modern city centre offices, overlooking 
the Wearmouth Bridge and coastline beyond, 
Siglion is set to redevelop three key sites in 
Sunderland (with a further two earmarked for 
future work) over the next 20 years.

The partnership’s work forms part of a wider 
masterplan driven by Sunderland City Council 
and a number of city stakeholders to revitalise the 
city’s economy.

Recently branded the 3,6,9 Vision, the 
masterplan includes at least £1.3 billion of 
investment including creating a strategic transport 
corridor to link the International Advanced 
Manufacturing Port on the A19 with the city 
centre and the Port of Sunderland and building 
15,000 new homes, while major infrastructure 
projects including the establishment of a Centre 
for Enterprise and Innovation at the University 
of Sunderland and the transformation of the city 
centre’s Fire Station into a cultural quarter have 
already been delivered.

John was appointed Siglion chief executive 
shortly before the partnership was officially 
launched two-and-a-half-years ago. A qualified 
chartered surveyor from the South East, he has 
lived and worked in the region for the past 14 
years, previously working on development projects 

in the North East and beyond while at Gateshead-
based UK Land Estates.

In his current role, John is responsible for 
managing the planning and delivery of Siglion’s 
development sites. The first of these – and the one 
that’s the most advanced in terms of delivery – is 
at the former Vaux Brewery site located in the city 
centre. 

Siglion has outline planning to transform the 
5.5-hectare site with office, retail, residential and 
leisure facilities, working with architecture firms 
including Feilden Clegg Bradley Studios and 
Newcastle-based FaulknerBrowns, among others.

Construction of the first building – a 60,000 sq 
ft Grade A office building with ground floor leisure 
and retail space – is well underway and is due for 
completion next year. 

John and the team are particularly mindful 
of their duty to create something that not only 
benefits the city in terms of jobs and inward 
investment but also honours the historical 
significance of the site and engages the whole 
community. 

John explains: “The Vaux Brewery [which 
closed its doors in 1999] was once at the heart of 
the city centre. Not only was it a major source of 
employment for the city, the smell of the brewing 
permeated the air and the brewery sponsored the 
city’s football team as well as numerous other clubs 
and groups. 

“If you go onto ebay and type in ‘Vaux 
memorabilia’, you’ll find lists of stuff, from beer 
mats and beer trays to pictures and photos, which 
illustrates how relevant and important the Vaux 
site is for people of Sunderland.”

Not only do signs and hoardings at the 
reimagined Vaux site celebrate its history but the 
team at Siglion has put much thought into how the 
new development will attract locals. 

As construction continues, the partnership is 
planning some charity and pop-up enterprises 
to draw people to the site, inspired by similar 
initiatives that sprung up in and around London 
Kings Cross as the station and surrounding area 
were regenerated.

“We’re currently in talks with a charitable 
enterprise about growing and selling food on site. 
We’re also investigating the possibility of growing 
hops on the site and creating sculptures out of 
them – a direct nod to its former brewing days,” 
John adds. 

Attention has also been paid to integrate the 
development with local landmarks including 
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the recently completed Keel Square public space 
(located just metres away from the Vaux site) and 
the Keel Line – a paving inset that contains the 
names of 9000 ships built on the River Wear, which 
will run directly through the former brewery site. 

Siglion invited a number of creatives to develop 
ideas for a structure that would mark the end of 
the Keel Line, while attracting people to the Vaux 
site. 

The winning idea was The Launch, a huge 
swinging pendulum, that is inspired by the 
tradition of smashing a bottle of Champagne off 
the hull of a new ship as it was launched for the 
first time. 

Detailed designs for The Launch are currently 
underway with the hope that it can be completed 
in time for the Tall Ships Race that comes to 
Sunderland’s riverside in July 2018.

Just as important as creating an area that 
engages the local community, is ensuring Vaux 
is an attractive option for new tenants, including 
out-of-the-region companies and organisations 
who can bring much needed high-skilled jobs and 
inward investment into the city. 

John says: “At the moment Sunderland has a lot 
of out-of-town business parks and excellent motor 
industry-based manufacturing facilities, but it can’t 
cater for large or medium-sized companies that are 
looking for modern offices in the city centre.

“The city’s economy has suffered as a result, and 
we intend to try and fix that.”

John explains that the design of the Vaux site 
reflects igloo Regeneration’s ‘Footprint’ a method 
of design that’s focused on the health, happiness 
and well-being of those who use the site.

“I genuinely believe that architecture can have a 
huge influence on people’s well-being. This can be 
as simple as the view from a person’s window, or 
having a naturally ventilated building,” says John. 

“At Vaux, we’ve designed the vast majority of 
offices using the top-level Well Building Standard 
so that we can say with confidence to prospective 
tenants, if you chose to base yourself at the Vaux 
site your employees will be happier, your staff 
turnover will be less and you’ll spend less on sick 
pay and attrition rates. 

The development, John continues, is also 
designed to make the most of its location and the 
benefits of Sunderland’s proximity to the coast. 

“You’ll be able to see the sea from much of the 
Vaux site and workers could feasibly go surfing 
on their lunch break if they wish to do so,” John 
enthuses.

In addition to the Vaux site, Siglion is also 
currently developing plans to transform the 
seafront area of Seaburn. 

“We’re currently working on the overall 
masterplan to create a mixed-use development 
with a lot of retail and restaurants spaces, that will 
attract people to the seafront, as well as housing 
that will provide families with the opportunity to 
live in a fantastic coastal location.”

Similarly, Siglion is in the planning stage of its 
third site, Chapelgarth, which is a major housing 
development in the south of Sunderland. 

“It forms part of a significant effort by the 
council to deliver more and better houses to not 
only retain skilled people, but also attract people 
from outside the area,” says John. 

“We have consent in place for 750 residential 
units, and we have an agreement in place with a 
house builder to develop around 115 homes as 
part of the first phase. We hope work for this first 
phrase begins on site next year.”

As planning and subsequent construction work 
continue across Siglion’s three main sites, John is 
mindful that the partnership’s masterplan must be 
flexible to adapt to external social, economic and 
political factors that will inevitably impact such a 
long-term project. 

But if the partnership delivers development 
in the three proposed sites, its chief executive is 
confident it will succeed in its aims to make the 
city more economically attractive.

He concludes: “Sunderland is certainly not 
the only post-industrial economy that has found 
itself in a difficult place to attract investors and 
developers, but I’m certain that Siglion and the 
city’s other stakeholders are doing very positive 
work to address these issues.”
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PAST
When I joined the sector, the housing model was 
very traditional. It was slow in terms of achieving 
change and not hugely responsive to the market. The 
customer was not terribly well understood at that 
time.

That said, social housing has always remained true 
to its roots, despite significant political challenges. 
The social purpose that lies at the heart of housing, 
coupled with the passion within the sector, created 
a drive to improve. When I joined the sector, there 
were definite steps towards improved commercial 
thinking and looking beyond housing to find new 
ways of doing things.

At the time, I recall Inside Housing – the sector’s 
key publication –predicting that I wouldn’t last three 
months because I had come from outside of the 
sector. But the need for a new approach meant that 
more of us ‘outsiders’ were being welcomed into the 
fold and, almost a decade later, I’m still here.

PRESENT
While we continue to operate in the midst of a 
housing crisis, I’m certainly encouraged by how 
much of a spotlight social housing received at this 
year’s party conferences. Refreshingly, both parties 
are calling for more housing in similar ways and 
consistency of approach will be key to support 
sustainability.

 I think one thing that has changed is the sector’s 
enterprising nature – although, we will always 
remain true to our core purpose. We are more 
inclined to generate our own income through the 
build and sale of a wide range of homes, allowing 
profits to be reinvested back into affordable homes 
and services for the people who need them the most. 
Another key priority for us is ensuring that those 
homes and services meet the needs of our customers, 
which is why we invest so much in our customer 
involvement work.

Currently, stigma towards the sector is shifting. 
We carried out some research last month that 

shows that Brits are more inclined to welcome 
social housing developments than they would be 
developments generally. I think that, as a society, we 
are responding to the crisis. 

FUTURE
We’ll never tackle the housing crisis if we keep doing 
the same things. Housing is, by its nature, traditional 
but innovation is key. In my view, we need to disrupt 
the system and that’s why, at Home Group, we’ve 
invested in product innovation expertise.

I believe there are several ways we can readily 
disrupt the system:

Firstly by diversifying our building types and 
techniques: offsite construction, flat-pack housing 
and cross-laminated timber sheets all offer the 
potential to build in modern factories attracting a 
whole new cohort of engineers and construction 
professionals.

Secondly, I am keen to see a proper and strategic 
pipeline of land, linked to infrastructure investment, 
properly assembled and released to developers in 
efficient and effective ways. This will mean that 
we get the right kind of houses in the right kind of 
places. 

Thirdly, we also must look to new forms of 
investment. Housing associations are safe and solid 
organisations for investors. We can create large new 
developments that provide a mix of rented tenures to 
provide guaranteed income. 

Finally, we should also flex these tenures to suit 
customer needs over the lifetime of their housing 
journey – whether that involves starting out with 
subsidised rent, before moving into market rent and 
on to equity share and full ownership.

Much of this is already beginning to happen. 
What I would really love to see, however, is a cross-
party housing strategy to offer us consistency. That 
would be a real game-changer and I hope that, by 
working in partnership with government, investors 
and development partners, we can scale these 
innovations up to make a real difference.

Mark Henderson, chief executive of Home Group has 
almost 30 years’ experience of housing, regeneration 
and business support activity. Prior to joining one of 
the UK’s biggest housing associations in 2008, Mark 
ran his own business, was a director of the regional 
development agency One North East and chief 
executive of a local authority. He is a board member of 
the National Housing Federation

THE LONG GAME

INTERVIEW  
Mark Henderson

HOME GROUP
www.homegroup.org.uk
@homegroup
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Mark Thompson 

PIONEERING SPIRIT 
Embracing new technology, innovative ways of working and delivering strategic growth 
that’s based on reputation building not number crunching – has led Newcastle-based Ryder 
Architecture to establish itself as one of the leading practices in the UK.  Alison Cowie talks to 
managing partner Mark Thompson to find out more

For almost 65 years, Ryder has been 
pioneering in the building industry. 

The firm, originally known as Ryder 
& Yates, was established in Newcastle 
in 1953 by Gordon Ryder and Peter 

Yates who created an innovative multi-disciplinary 
architecture and engineering firm that embraced 
all of the mid-century technology available 
to deliver projects such as Norgas House, the 
engineering research station in Killingworth, and 
Vickers on Scotswood Road.

Six decades on and the firm (which rebranded 
to Ryder Architecture in 1997) is now helmed by 
Mark Thompson and Peter Buchan, who took over 
at the practice in 1994, following the then senior 
partner Ted Nicklin’s tragic and sudden death from 
cancer. 

In honour of their predecessors, senior partner 
Peter and managing partner Mark have continued 
in the same pioneering vein.

One such example is Ryder’s early adoption of 
Building Information Modeling (BIM) technology, 
a software application that allows architects, 
engineers, surveyors and builders to work from the 
same software designs, and is revolutionising how 
buildings are designed, built and maintained. 

Mark – who began his career in engineering at 
British Shipbuilders in 1894 before joining Ryder 
in 1988 – reflects: “BIM first came onto the scene 
around 2001 but it was a concept that had be 
used in ship building back in the 80s where naval 
architects worked side by side with engineers. 

“At Ryder, we had people looking at the 
technology and its benefits for a few years and in 
2006, the partners made the decision that all of our 
projects would use BIM.”

This bold decision has paid off as the software 
continues to build momentum in the industry. 

In 2011, the Government announced all 
public-funded buildings from April 2016 must 
be designed in a BIM environment – with many 
international governments now following suit.

Staying agile in a competitive market has 
also enabled Ryder to expand its team and grow 
nationally and internationally. 

In 2000, the firm invested in a London office 
while entering into a joint partnership with 
American firm, HKS, a specialist in healthcare 
projects that was looking for a bigger foothold in 
Europe. 

Mark says: “It was the time when the 
Labour Government was investing heavily in 
infrastructure and the London office gave us more 
profile while the mutually beneficial partnership 
with HKS gave us credibility and skills in the 
healthcare sector.  

Ryder went on to deliver projects, including 
North Staffs University Hospital, and although 
the HKS joint venture ended in 2008, the firm 
has continued to win major healthcare and public 
sector work including Dumfries and Galloway 
hospital, the Prince and Princess of Wales Hospice 
in Glasgow and currently preparing proposals for 
the Queen Mary Hospital in Hong Kong. 

Ryder expanded its reach in the UK further, 
when it opened new offices in Glasgow in 2006 
and Liverpool in 2007. 

Mark reveals that both offices were opened off 
the back of Ryder delivering major projects in 
the cities, with Newcastle-based people initially 
relocating before recruiting additional colleagues 
locally. 

A few years later, and a desire by the partners 
to make Ryder more resilient amid economic and 
political uncertainty in the UK, has led to the firm 
expanding internationally.

“If we really want to 
make a different [in 

construction] then you 
need to be teaching 
differently as well.”
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Ryder opened an office in Hong Kong in 2013 
and Vancouver early this year. Again, these offices 
were opened as a result of Ryder completing work 
in these cities, with Tyneside-based staff members 
taking the lead so that the Ryder’s culture is 
maintained.

Another area where Ryder has been pioneering 
in is in collaborative working. ‘Collaboration’ 
has become ubiquitous in the business world but 
Ryder has paid more than just lip service to the 
term.

“Traditionally, the construction industry is 
siloed with architects and engineers, working 
independently,” says Mark. “Ryder has always 
promoted a collaborative culture and put a huge 

emphasis on that.”
In 2014, the Ryder Alliance was set up between 

seven architectural practices – spanning Australia, 
Budapest and Barcelona and representing more 
than 350 employees – to share best practice, 
resources and business opportunities. 

“We’ve spent the past three years working to 
develop a similar culture and belief in how we 
work,” says Mark. “All the firms must also embrace 
certain methods of working, so for example, we all 
use BIM.

“Now that this in place we’re looking to 
collaborate on opportunities that may not 
otherwise be available to the firms pitching on 
their own.”

International growth and collaborative working, 
Mark believes, ensures Ryder’s workforce remain 
challenged, happy and hopefully less like to seek 
employment elsewhere.

The managing partner points to Ryder’s tenth 
position in The Sunday Times’ 100 Best Small 
Companies to Work For. More crucially, Mark 
says, is that the practice is ranked forth for 
personal development and personal growth.

Providing opportunities for staff to work on 
innovative projects is another important focus for 
Ryder.

Most recently the practice – in collaboration 
with Arup – was named one of 10 winners of the 
Hyperloop One Global Challenge.

The worldwide challenge called for compelling 
ideas for the practical application of the mass 
passenger transportation concept via pods that 
travel at high speeds along reduced-pressure tubes.

Ryder and Arup’s Northern Arc proposal looked 
to link northern cities with the Scottish Central 
belt, allowing travel from Glasgow to Liverpool via 
Newcastle in as little as 47 minutes. 

As further research and proof-of-concept into 
the viability of Hyperloop travel continues in the 
US, many are still sceptical about the technology.  

“A lot of people say it’s sci-fi but you’ve got 
[Richard] Branson putting aeroplanes into space,” 
Mark retorts. “You can sit back and be dismissive 
and pessimistic about it or you can embrace it. 
Something has to happen to change rail or mass 
commuter travel. In the UK, being an island, we 
have a finite resource of land and with Brexit on 
the horizon, we must connect people more. 

He adds: “Whether [Hyperloop] happens in 
my lifetime is up for debate but I hope that my 
grandchildren benefit from it – if not my children.”
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Other forward-thinking projects for Ryder is 
focused on skills and helping new and current 
architects and engineers adapt to changes to the 
industry.

In 2010, Ryder partnered with Northumbria 
University to create BIM Academy – now driven 
on Ryder’s side by Peter Barker. 

BIM Academy looks to equip a new generation 
of construction professionals with BIM knowledge 
and skills, while consultancy work, driven by 
Ryder, educates companies on the technologies 
application across the globe. 

Another key initiative co-founded by Ryder is 
PlanBEE (Built Environment Education), a private 
sector-led partnership with Gateshead College that 
attracts talented young people into construction. 

PlanBEE provides apprentices the opportunity 
to supplement their education with practical 
work experience at build environment companies 
across the region including at Ryder, Arup, Brims, 
Cundall, FaulknerBrowns, Surgo, Xsite, RICS and 
more.

Speaking about the formation of PlanBEE, Mark 
says: “It came from a frustration that while there’s 
a lot of change going on in the industry, education 
isn’t adapting.

“If we really want to make a different [in 
construction] then you need to be teaching 
differently as well.”

The scheme was recently shortlisted as Skills 
Initiative of the Year in the Building Awards and 
Mark reveals that the partnership is now receiving 
interest from other areas of the UK about a 
potential franchise model. 

Mark maintains that Ryder’s growth has never 
been driven in terms of numbers but about “doing 
the best job, earning a good reputation, being 
entrepreneurial and generating opportunities 
rather than maximising profit.” 

Last month’s acquisition of Devereux 
Architectsure to bolster capacity in the healthcare 
and higher education sectors is seen as another 
demonstration of the firm’s expansion based 
on reputation building, not financial targets. 
Mark also doesn’t discount further international 
growth≠ “as long as it benefits the firm in the right 
way.”

In the meantime, the Newcastle-based firm will 
continue its pioneering approach and it’s safe to 
say that – whatever future innovations arise in the 
construction sector – Ryder will be at the forefront 
and ready to lead the way.

RYDER ARCHITECTURE
www.ryderarchitecture.com
@Ryder1953
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TECH  
Communicate Technology PLC 

BUILT FOR SPEED 
Fast-growing Communicate Technology PLC, based in the Tees Valley, provides telecoms, internet, 
cloud services, hardware and software, cyber security and technical support to businesses, 
organisations and commercial property management companies across the UK. Here is the story 
so far 

Flexible, co-working and multi-
occupancy office space is becoming 
an increasingly popular choice for 
businesses who are looking to facilitate 
their plans for growth.

According to international real estate advisor 
Savills, serviced office take-up across the UK 
increased by 176 per cent in 2017, rising from 
386,750 sq ft to 1.07 million sq ft compared to the 
same period last year.

And for companies such as Tees Valley’s 
Communicate Technology PLC, it opens up 
opportunities to establish its name nationally.

The company is rapidly establishing a reputation 
as a specialist technology provider and has built 
up an impressive national portfolio of clients in 
multi-occupancy commercial premises, including 
business and science parks.

When it comes to business growth, location, 
flexibility and broadband speed are three of the 
key factors that will influence where a company 
chooses to make its base.

In terms of location, it goes without saying that 
you want to be situated in the right environment, 
reflective of the sector you’re in and your business 
needs and ambitions, where travel links make it 
easy to access existing and new markets. 

Flexibility is also a major consideration, 
especially for those companies who are growing 
and need easy in, easy out space. The last thing you 
want is to be stuck in an office which is too small 
to accommodate your expansion because you’re 
tied into a long-term lease.

Arguably, the most important factor when 
considering a workspace is the broadband 
speed available. In today’s ever increasing digital 
world – where almost every aspect of business is 
done online – having access to super-fast, fibre 
broadband can often be the deal breaker when it 
comes to where a business may choose to locate.

And this is where Wynyard Business Park-based 
Communicate Technology PLC can help. 

The company works in partnership with agents 
and landlords to design a package for businesses 
that makes their journey into multi-occupancy 

offices simpler and smoother.
Tony Snaith, CEO at Communicate, believes 

it’s no coincidence that the growth of the business 
comes at a time when the commercial property 
sector is thriving.

“The commercial property sector is particularly 
buoyant right now, with serviced offices becoming 
an increasingly popular choice for businesses 
looking at the next phase of their growth,” he says. 

“The benefit for the end user is that everything 
is taken care of. You don’t have the headache of 
sourcing things like telephone lines and broadband 
access, which means your move can be instant.

“Our clients know that by working with us, 
they’re sourcing a reputable provider who can 
come in, prepare the office space for occupancy 
and be in and out quickly and with minimal 
disruption. This not only strengthens their offering 
to tenants but makes the tenants lives easier 
once they do make the move as the office is fully 
functional from the outset.”
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Communicate’s growth has been significant, and the company recently signed a 
partnership agreement with Property Initiatives, (which manages more than three million 
sq ft of prime commercial space) doubling their connected network to six million sq ft.

As part of the Property Initiatives contract, 250,000 sq ft across five London sites are now 
connected to the Communicate UK wide network, with a roll-out of an additional five sites 
in London and the Home Counties per month over the next year.

Communicate’s portfolio of clients includes more than 500 long-term contracts with 
companies and over £3 million worth of hardware in its core network. This makes it 
perfectly placed to provide on-demand internet and telecoms access.

The company, which was launched six years ago, has developed a unique business 
model that is based around the relationships it forges with property owners. This enables 
it to invest in technology infrastructure for any given building and pass on the benefits to 
tenants.

The approach taken is to work with the owner to install high speed internet access to the 
building, which is there for clients to connect to immediately. Engineers also install a fibre 
optic and structure cabling network within the building, ensuring great connectivity.

In addition to the internet connectivity and telecoms services, Communicate also offers 
technical support, the latest hardware and software, cloud services, cyber security services, 
web design and print services.

The expansion of the Communicate portfolio – which has also seen the recent 
acquisitions of telecoms company, Touchdown Offices, and cyber security company, 
Landscape Networks – has led to the strengthening of the senior management team. 

Recent appointments include, John Toal as sales director, Oliver Stell as business 
development manager and Emily Bentley as marketing and business development manager.

Tony comments: “With the partnership with Property Initiatives, the acquisitions, 
investment in the latest technology and the expansion of our senior management team, 
we believe we are ideally positioned to branch out into new markets and establish the 
Communicate brand to a national and very influential audience.”

The last year also saw Communicate rank 228th in the Financial Times list of fastest 
growing companies in Europe and the Telegraph Business Club featured the fast-growing 
company in an online film.

COMMUNICATE PLC CASE STUDY: 
WITH DISCOVERY PARK

Discovery Park is a vast complex of high 
quality office space created on the site of 
the former Pfizer facility in Kent. Extending 
across multiple buildings, Discovery Park 
is aimed at high quality start-ups and 
established mid-sized enterprises.
To enable the park’s management team 
to offer tenants a technology portfolio 
to meet all of their business needs, 
Communicate initially installed dedicated 
high-speed internet access to the core of 
the site that would support the first phase 
of development and allow for the capacity 
to double as more clients were attracted 
to the site.
The second phase of the project was to 
establish a Communicate demonstration 
and support centre in the heart of the 
main building, where all of the company’s 
capabilities are on show. New clients use 
the facility to discuss and design the best 
technology for their business and current 
clients gain access to qualified technical 
staff to solve problems quickly.
Max Hunter from Discovery Park reflects: 
“Discovery Park has been a tremendous 
success with over 130 clients moving in 
over the last three years and many more 
lined up.
“Communicate has worked with each 
to assist with their move to site and 
deliver one or more services from their 
technology portfolio.”
Communicate CEO Tony Snaith adds: 
“Discovery Park is the perfect example 
of the projects we are involved with. Our 
support to the team and the services 
we’ve provided have without doubt 
enabled the growth of the park, playing 
an important role in attracting tenants to 
the site.
“We’re based in a multi-occupancy 
development ourselves and know 
how important it is for the move to be 
seamless. Tenants don’t want to be moving 
into offices wondering how long it will be 
before their internet is fully functional or 
their telephone lines are working. Business 
is here and now and our services reflect 
that.
“There’s no doubt the commercial property 
sector is growing. The market is thriving 
and in turn, that’s helping Communicate 
broaden its market reach, regionally and 
nationally.”

TECH  
Communicate Technology PLC 
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Not only does the North East 
Business and Innovation Centre 
(BIC) offer high quality managed 
office space in the North East, 
it also provides customers with 

a unique environment to start and grow their 
business. 

Having helped to create more than 7000 jobs 
across the region since 1994, the North East BIC 
has developed a range of tailor made services 
and facilities to meet the needs of thriving 
businesses in the region. Offering a broad range 
of commercial property with flexible terms, the 
space is finished to the highest standard, with 
tenant packages starting from as little as £49 per 
week. 

A unique approach
The BIC was established 23 years ago as a not-for-
profit organisation to drive entrepreneurial and 
regeneration activities from the former Austin 
and Pickersgill shipyard site in Sunderland. With 
the departure of the region’s heavy industries, 
there was a real need for new innovative 
entrepreneurs to kick start our regional economy.

Starting with one small building, we created 
a sustainable business guided by a proven 
European model – the Business and Innovation 
Centre (BIC) accredited framework. The 
mission of all BICs is to accelerate innovation 
and entrepreneurship through the delivery of 
a comprehensive range of professional support 
alongside the provision of high quality business 
premises.

Support is on offer from our business start-
up team who have helped more than 4000 
individuals set up in business, while the SME 
Innovation Programme is stimulating established 
businesses to develop new products and services, 
and our programme of events provides ample 
opportunity for entrepreneurs to learn new skills 
and get advice on many different topics from how 
to avoid cybercrime, to mastering social media. 

Networking events at all our centres also help 

to inspire, inform and connect you with other 
businesses.

Plans are currently underway to introduce a 
new programme of events and collaborations 
that will not only offer information, insight and 
opportunities to our business community, but 
will broaden our support to those companies 
wanting to move into new international markets 
or that seek a ‘soft landing’ into the North East.

Business support, events and a community 
spirit is at the heart of our unique offer, making 
us more than just affordable business space. Our 
businesses span an array of sectors including 
pharmaceutical and scientific, marketing and 
design, software and high tech clusters to finance 
and logistics. 

This mix of sectors makes the BIC a diverse 
and exciting place to do business. 

Experienced property managers
In extending our property portfolio to three 
sites across the North East, we also demonstrate 
that our unique model delivers consistent 
and attractive results for building owners 
and property managers who are looking for 
professional business centre management and 
outsourcing. Today, we own or manage a total 
of 240,000 sq ft of managed and serviced office, 
industrial and laboratory space. We are currently 
home to 235 companies, ranging from start-ups 
to established businesses employing from one to 
50 people. 

As a £3.3m turnover, not-for-profit private 
business, we now have a sustainable business 
model, not dependent on public funding, with a 
proven track record of adapting to changes in our 
environment and we will undoubtedly continue 
to evolve in response to future political and 
economic landscapes.  

Our approach and commitment to North East 
businesses has seen our reputation and space 
portfolio grow and we are proud of our bustling 
business community that calls North East BIC 
home.

PROPERTY
North East BIC

Chief executive Paul McEldon reflects on the history and development of the North East Business 
and Innovative Centre (BIC) and how it continues to encourage and support entrepreneurship in 
the region 

DELIVERING REGENERATION 
SINCE 1994

NORTH EAST BIC
www.ne-bic.co.uk
@northeastbic
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Delivered by national housebuilder 
Persimmon in partnership with 
Gateshead College, the Combat to 
Construction programme retrains 
ex-military personnel for a career in 

the sector. Based in locations around the country, 
they gain a wide range of skills in bricklaying and 
joinery and work on live housing developments 
across the UK, eventually obtaining a full 
apprenticeship at NVQ Level 2 at the end of their 
studies. 

The scheme has been hailed as a major success, 
providing jobs for ex-military personnel, boosting 
the efficiency and productivity of companies and 
helping the construction industry to tackle key 
skills shortages. 

Now apprentice joiner Chris Gow has 
become the 100th trainee to graduate from the 
programme, which was extended to take in a new 
cohort of trainees last month. 

The 29-year-old, who works as an apprentice 
joiner on Persimmon’s prestigious Ladgate Woods 
development in Middlesbrough, previously spent 
four-and-a-half-years as a mortar operator for the 
40th regiment Royal Artillery before becoming a 
weapon-locating radar specialist as part of the fifth 
regiment. 

He comments: “I chose Combat to Construction 
as I had some experience in the building industry 
before joining The Army. I wanted to train to be a 
joiner after I left school and this scheme has given 
me the opportunity to pursue that dream while 
earning a proper wage.”

Former infantry soldier Connor Wilson has 
also completed the programme, which has helped 
him launch a career as an apprentice joiner at 
the Whitewater Glade housing development in 
Stockton-on-Tees. 

Chris and Connor are among dozens of people 
who have benefited from the training provided 
by Combat to Construction, which can lead to a 
range of exciting careers in project management, 
sales, health and safety, quality control, quantity 
surveying, bricklaying and joinery.

Trainees travel from all over the country for an 

intensive seven-week programme at Gateshead 
College, where they acquire technical expertise, as 
well as key skills in literacy, numeracy and IT. They 
also work towards obtaining their Construction 
Skills Certification Scheme (CSCS) accreditation, 
which provides proof that individuals working on 
construction sites have the required training and 
qualifications for the type of work they carry out. 

The trainees then gain valuable experience of 
working on live projects on various Persimmon 
sites around the country. The 18-month 
programme is tailored specifically to the business 
needs of the company, which is recognised as one 
of the premier housebuilders in the UK.  

Alan Hopwood, director of Persimmon Homes 
Teesside, reflects: “It’s great to be working with 
Gateshead College on this programme, which is 
designed to help us acquire skills that can make us 
even more efficient, productive and competitive. 
Trainees like Chris and Connor are an invaluable 
resource as we aim to grow our business and 
maintain our reputation as a renowned national 
housebuilder.

EDUCATION
Gateshead College 

The 100th apprentice has completed a pioneering programme that is growing the skills base of the 
construction industry 

CONSTRUCTION SKILLS 
PROGRAMME HITS CENTURY 
MILESTONE 
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“We take pride in our workforce and are always 
on the lookout for new talent. We welcome 
applications in all fields of discipline from 
bricklaying to forklift driving. Previously we used 
subcontractors to carry out certain work, but 
now we’re benefiting from bringing these skills 
in-house. 

“It is well known that the construction 
industry suffers from major skills shortages, but 
through Combat to Construction, Persimmon 
and Gateshead College are playing a major role in 
tackling these issues.”

Gateshead College is also supporting 
Persimmon on its Upskill to Construction 
programme, which aims to be a gateway into the 
construction industry for those looking to change 
career or enhance the building skills they already 
possess.

Ivan Jepson, director of business development 
at Gateshead College, says: “We’re delighted to 
support Persimmon’s Combat to Construction 
and Upskill to Construction programmes.

“As well as helping ex-military personnel and 
other professionals forge a worthwhile career 
in the industry, the programmes also develop 
a pipeline of skilled talent that will enable 
Persimmon to remain competitive going forward. 
They are also helping the company to anticipate 
and address skills gaps in the workforce.

“The fact that 100 apprentices have now 
completed Combat to Construction and are 
now employed by Persimmon is a fantastic 
endorsement of what we’re trying to achieve. 
We work with employers to design or adapt 
training provision to meet their specific business 
needs and this allows us to produce a pool of 
work-ready talent with the skills and aptitudes 
required.”

Persimmon is a strong advocate of the 
movement to use the skills of ex-forces men and 
women, with between 12,000 and 15,000 leaving 
the armed services each year. 

These people bring many benefits to the 
company, including a strong work ethic and 
an ability to learn and adapt quickly to the 
construction environment. Some of the Combat 
to Construction trainees have used the scheme 
to fast-track their career beyond the building site 
and into site management.

Persimmon and Gateshead College have 
continued to expand the scale and scope of 
the programme, which will become even more 
valuable as demand for new homes across the 
country increases. With this growth, there 
will be a greater need for bricklayers, joiners, 
forklift drivers, site managers and other skilled 
tradespeople who can help build a sustainable 
future for the UK construction industry. 

GATESHEAD COLLEGE 
Left page: Chris Gow and 

Connor Wilson (Combat to 

Construction apprentices)

Above: Ivan Jepson (Gateshead 

College)

www.gateshead.ac.uk
@gatesheadcoll
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Confidence among property investors 
remains strong, with many taking 
a long-term view of the market. 
Barclays research shows prices across 
the UK are expected to rise 6.1 per 

cent over the next five years. And while the biggest 
jumps are anticipated in London, the South and 
East, investors are actively seeking opportunities in 
Scotland, the Midlands and the North too. 

The Barclays UK Property Predictor provides 
a forecast of where prices and rental income 
are heading over the next five years. Its view of 
future trends is based on an in-depth analysis 
of factors such as rental trends, employment 
levels and commuter behaviour, as well as house 
prices. To better understand investor sentiment, 
we also surveyed more than 500 high net worth 
individuals.

Over the next five years, high employment 
rates, growth in the private housing market and 
an increase in average earnings will all feed into 
rising property prices. However, our research 
also revealed another important driver - the rise 
of the 25 to 35-year-old HNWI (high net worth 
investor). The millennial investors surveyed had 
41 per cent of their portfolios invested in property, 

compared to 23 per cent of those aged 55 and 
above, and generated nearly half their income 
from rent.

Overall, the research found property remained 
an important part of all HNWIs investment 
portfolio. Investors typically owned three 
properties, while more than a quarter were 
planning to buy property because they believed it 
offered long-term investment security.

Analysis of the findings shows London leads the 
way. Prices across the whole capital are expected 
to rise by almost 12 per cent by 2021, with 
Richmond-Upon-Thames the fast-growing area, 
with house values there likely to rise by 39 per cent 
over the five years.

But property hotspots are emerging elsewhere. 
Predicted prices in St Albans almost match 
Richmond. Cotswold in the South West will enjoy 
a 32 per cent rise, according to the Predictor, 
boosted by one of the highest employment rates 
in the region: the South East district of Mole 
Valley, South Northamptonshire, and Warwick, 
in the East and West Midlands respectively, are all 
expected to see prices rise between 29 and 30 per 
cent, fuelled by strong household incomes and, in 
the case of Warwick, a high business start-up rate.

Growth is forecast to be slower in the North. 
Prices in the North East, North West and Yorkshire 
and the Humber are expected to rise between 3.6 
per cent and 4.5 per cent. The fastest-growing area 
is Trafford, up by 17 per cent in 2021.

There is still a strong appetite among investors 
to put money into property outside London, the 
East and the South, however. More than a third of 
investors believe prices will rise in Midlands and 
the North, with just under a third citing strong 
rental income as a reason for investment.

A personal choice
There are a number of reasons why investors 
consider property. It will always be an important 
part of any diversified portfolio and can provide a 
stable source of alternative income. Even if you’re 
only looking to buy a second home, or move 
house, it can still be worth looking again at your 
mortgages. Rates are low, thanks to a combination 
of a very low Bank of England base rate and a 
highly competitive market

FINANCE
Barclays 

Richard Clark, chartered wealth manager at Barclays, reflects on the changing housing market 
and the impact on investors 

PROPERTY: WHERE ARE THE UK’S 
FASTEST-GROWING AREAS?

BARCLAYS WEALTH 
MANAGEMENT
www.barclays.co.uk/wealth
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Dedicated to inspiring the next 
generation of built environment 
professionals, NBS has announced 
that Teesside University will benefit 
from its biggest effort to date 

in providing free licenses to its globally used 
specification software for educational use. 

NBS – a global provider of technical 
information, specification and Building 
Information Modelling (BIM) tools to 
construction industry professionals – is passionate 
about providing experiences and roles for the next 
generation and sees this latest offering as a huge 
step forward in helping prepare students for the 
real world.

NBS chief operating officer, Helen Whitfield 
was inspired by the approach that Professor Jane 
Turner OBE Pro Vice-Chancellor (Enterprise and 
Business Engagement) at Teesside University was 
taking by launching a suite of ground-breaking 
new courses in partnership with renowned and 
respected TV architect George Clarke, through his 
Ministry of Building Innovation and Education 
(MOBIE) initiative.

Helen says: “It was a must to work with Jane, 
her can-do attitude is infectious. NBS wanted to 
support this initiative to bring real life applications 
into an education environment.”

The software NBS Create will help give the 
students an understanding of the importance of 
specifications and integrated project information 
on construction projects. 

Built into the final year of the university’s 
Engineering Degree, students will be able to 
experience NBS Create, the specification software 
product built by NBS that is an essential for all 
BIM led projects. 

NBS director of research and innovation, 
Stephen Hamil, reflects: “For students studying any 
built environment-connected degree, it’s hugely 
important that they can get close to an experience 
of what they will come to face in their future 
careers, and by providing this license to students 
at Teesside University we are one step closer to 
helping achieve this.”

NBS has focused for the last 12 months on 
connecting to other educational establishments as 
part of a programme of nurturing and supporting 

young people from across the region, to reach their 
potential and to see the opportunities in the built 
environment. 

Benfield School and Trinity Academy were two 
schools that have recently benefited from this 
programme, where students were given time to sit 
and talk to a variety of people within NBS, asking 
questions about their various roles and the paths 
that led them to their career. 

NBS was also announced as one of the latest 
sponsors on the PlanBEE programme, with its first 
cohort of students starting in the business back 
in September. The new North East Futures UTC 
College opening in September 2018 is another 
development that NBS is excited about.

Helen continues: “The success of NBS is down 
to talented colleagues, many of whom have grown 
and developed within the business. We want 
to make sure we are part of shaping the future 
and creating the best opportunities for the next 
generation.

“Being involved in innovative initiatives like 
the PlanBEE programme, which is providing 
non-traditional routes into work, is fantastic and is 
giving students the wider experiences they need to 
prepare them for the world of work.  

“When NBS takes on apprentices and graduates, 
we create a role for them in order to develop 
and retain them. We have many colleagues who 
started out as apprentices, who are now part of our 
senior team, leading their own department and 
contributing to the future direction of the business.  

“NBS is committed to creating exciting roles 
and interesting careers, so if you’re willing to work 
hard and you want to shape a successful career 
for yourself, we can give you that opportunity and 
help you.”

CONSTRUCTION 
NBS

NBS has teamed up with Teesside University to provide its specification software to future 
construction professionals 

BUILDING FOUNDATIONS FOR 
THE NEXT GENERATION 

NBS
www.theNBS.com 
@theNBS

i



56

Culture is at the heart of Sunderland’s 
revival. It reflects the city’s 
innovative, entrepreneurial spirit 
and the remarkable range of 
opportunities offered to the people 

who live, work and visit the city. 
It also lies behind Sunderland’s bid to be named 

UK City of Culture 2021 – something that could 
boost the city’s economy by more than £100 
million.

It is estimated that winning would bring a 
sustainable boost to the city’s cultural sector of at 
least 30 per cent, creating 150 new businesses and 
750 jobs.

Becoming City of Culture would mean an 
estimated additional £80 million to Sunderland’s 
visitor economy, creating 400 more sustainable 
jobs.

And the budget for the project would include a 
programme of preparatory activities worth about 
£14 million and a legacy budget of more than £40 
million, generating further economic impact in the 
city – Hull has seen a £3 billion boost since being 
announced as winner in 2013.

Vibrant city
Cllr Paul Watson, leader of Sunderland City 
Council, says: “There is a vibrancy about 
Sunderland, a sense that opportunities are there to 
be taken and a real feeling that people with ideas 
and determination can make it.

“From our cultural renaissance and 
infrastructure projects like the New Wear 
Crossing, the Vaux site and the regeneration of our 
seafront to the development of buildings like The 
Fire Station, we have the potential to achieve so 
much here; building on the significant assets of the 
city – its stunning physical attributes – due to is 
coastal location, and its city wide green spaces, its 
people and its rich heritage.”

Sunderland bid director Rebecca Ball adds: 
“These fantastic statistics show the sort of huge 
benefits we’d enjoy from a successful bid. It would 
boost the city economically, socially and culturally, 
and we’d also expect to see significant increases in 
levels of well-being, confidence and pride.

The UK City of Culture bid is an opportunity for 
Sunderland to establish itself as a national centre 
for arts, heritage and culture. A successful UK City 

BUSINESS
Sunderland

Sunderland is vying to be named UK City of Culture 2021, as part of a raft of exciting ongoing 
investment projects and initiatives that are set to transform the city for visitors and locals alike 

CULTURAL BOOST TO 
CITY’S REGENERATION
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of Culture bid would kick-start a four-year period 
of growth, innovation and creativity and culminate 
in a year of exciting cultural and artistic events.

The bid has been overseen by Sunderland 
Culture, supported by partners Sunderland 
City Council, the University of Sunderland and 
Sunderland Music, Arts and Culture (Mac) Trust.

Economic boost of record numbers of visitors
Sunderland will also welcome the Tall Ships Races 
to the city in 2018 that will boost visitor numbers 
significantly.

Last year, 8.24 million people visited Sunderland 
– a three per cent increase on 2015. They spent 
almost £400m in 2016 during their time in the city, 
benefitting shops, hotels and leisure sectors, and 
adding to the dynamism of the city. 

In July 2018, the Tall Ships fleet will create a 
stunning spectacle on the banks of the River Wear 
and within the port of Sunderland. The event is 
expected to bring a 1.5million extra visitors to the 
city.  

The growing importance of tourism to 
Sunderland is reflected in the almost 5000 
tourism-related employees working in the city.

Creative and digital sectors
Sunderland is known as an outward-looking 
international city. Its well-established position 
on the global map is not only boosted through its 
strong automotive and manufacturing industries, 
but increasingly by its software and creative 
sectors.

A Digital City of Culture Sunderland will lead 
the way in the use of digital technology across the 
year as UK City of Culture. Sunderland is one of 
four Digital Catapult Centres in the UK and has 
one of the country’s fastest-growing digital tech 
sectors. 

The Tech Nation report 2017 confirms that 
Sunderland is one of the best places in the UK 
to start and grow a digital tech business. It 
reports that the turnover of the city’s digital tech 
businesses grew by 101 per cent between 2011 and 
2015, and supports over 5700 jobs. 

Home to over 220 software firms and the first 
UK city to offer blanket superfast broadband, 
Sunderland’s tech sector is strong in terms of size, 
reputation and competitiveness. A recent report 
by Nixon Williams has shown the North East is 
second only to London for growth in the number 

of tech companies, with a 9.2 per cent increase in 
the last year.

International Advanced Manufacturing Park
The proposed International Advanced 
Manufacturing Park (IAMP), a project of ‘national 
significance’ being brought forward by Sunderland 
in partnership with South Tyneside, is predicted to 
deliver over £300m of private sector investment. 
This will attract new businesses, including 
European-scale ‘super suppliers’ linked to the 
automotive, energy, low carbon, logistics and 
offshore manufacturing industries, and create an 
additional 5200 jobs in the city.

IAMP’s associated benefits of investment in 
research and development, innovation and people 
will be felt throughout the North East region 
and the UK. It will be a catalyst for major growth 
and will create many highly skilled jobs in the 
knowledge economy.

Sunderland’s focussed approach on building a 
globally competitive, highly productive economy 
with innovative companies will see its worldwide 
position strengthen in years to come.

The inventive, creative spark that drives 
Sunderland to success will be set alight with a 
winning bid for UK City of Culture. 

SUNDERLAND 
To find out more about Sun-

derland’s bid for UK City of 

Culture visit: 

www.sunderland2021.com 

For more about Sunderland 

as a business location contact 

info@makeitsunderland.com 

or call 0191 561 1194 

www.makeitsunderland.com 
@MAKEitSund

MAKE it Sunderland is 

delivered by Sunderland City 

Council
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Storing files, designs and 
communications and hosting desktop 
programmes in-house on a physical 
server might have been sufficient 
in the past, but with efficiency and 

growth high on the agenda of many businesses 
today, IT solutions are sometimes overlooked.

Until recently, firms in the construction sector 
have been reluctant to digitise processes with less 
than one per cent turnover spent on IT (most 
industries are over four per cent). Today, however, 
we are starting to see a shift that is enabling 
businesses to work across multiple locations much 
more efficiently and, more importantly, cost-
effectively than ever before.

So, how is Atlas Cloud helping businesses drive 
down costs and become more efficient in order to 
grow?

Tony Harmieson, managing director and 
co-owner of Sadler Brown Architecture in 
Newcastle, says: “We cut out the requirement to 
have an in-house IT person, slashing that overhead 
immediately. It also reduced the cost of renewing 
expensive servers because we now don’t have to 

have such substantial back-up servers. Everything 
is backed up by Atlas Cloud.

“This outsourcing has helped us to concentrate 
on our core business delivery of architecture, and 
focus our strategies on the growth and acquisitions 
side of our business. We plan to grow extensively 
over the next five years and when we acquire any 
new business, it means that we can get everyone 
up-and-running on the same system and the same 
platforms much quicker than before.

“Moving to the cloud has helped us to increase 
our headcount too. When I joined the company we 
were at eight staff and we are now up to 35.

 “We now have staff on secondment in large 
engineering practices and other large architectural 
practices. Off the back of the cloud, it has allowed 
people to be very nomadic when it comes to work. 
They can leave our office on a Friday and go to 
start at an engineer’s office on a Monday - working 
from exactly the same desktop that they were in 
our office.

 “The cloud enables us to very quickly mobilise 
people in different parts of the country. It’s a 
scalable solution and means we can now budget 
for new resources much more easily than before.”

Similarly, for Adam Langman, finance director 
of construction and property company Metnor 
Group, moving to the cloud was all about better 
connectivity between employees.

He says: “For us, moving to the cloud was about 
being at the cutting-edge of technology. It’s a much 
more inclusive way of working that means whether 
a worker is based on site in a cabin, working on a 
train or back in the office, everyone can access the 
same files, documents, applications and emails.

“This new way of working has helped as we have 
grown our turnover over the past two years from 
£50 million to £86 million.” 

Efficiency and mobility
At Atlas Cloud, we think it’s important not to try 
to bamboozle our clients with lots of tech speak, 
nor are we expecting them to become overnight 
experts in configurations and high level IT speak. 
Instead, we see the cloud as an enabler. We’re here 
to worry about all the tech stuff and to manage the 

TECH   
Atlas Cloud 

Instant access to company data combined with the need to work across multiple locations means 
businesses need to keep IT provisions simple, yet cost-effective. One way of doing that is to 
migrate to the cloud, says Pete Watson, CEO of North East-based managed service provider Atlas 
Cloud

THE CLOUD AS AN ENABLER 
FOR GROWTH IN BUSINESS
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levels of complexity that sit behind that, making 
your life easier and leaving you to take care of 
business.”

Keith Soulsby, director of Northern Bear Plc, 
which provides specialist building services to a 
range of clients across Northern England, says: 
“Atlas Cloud has integrated eight of our businesses, 
so now everything we do is centralised around 
the cloud. It means everyone has the same user 
experience wherever they are across our northern 
offices.”

Cloud technology provides workers with access 
to their entire workstation from any location. This 
means your desktop and everything you need is 
accessible on any Wi-Fi enabled device. Instead of 
storing all data, applications and files on a costly 
to run server within the four walls of the office, 
organisations now have the ability to take their 
office everywhere.

There is a common misconception that 
managed cloud based services will cost more than 
in-house IT and staff. But 46 per cent of firms have 
trimmed their annual IT expenditure by 25 per 
cent or more as a result of their shift to managed 
services.

It’s clear that there is increasing pressure on 
the construction sector, and indeed all modern 
businesses – from SMEs to PLCs – to address the 
increasing pressures to work smarter and more 
efficiently in any way they can.

Not all our clients are fully adopting the cloud 
yet, some are only using some of its functionality, 
a ‘hybrid-cloud’, whether that’s just hosting apps 
or file-sharing. For a small or growing enterprise, 
who want to start exploring what the cloud can 
offer, that might be what works best for them in 
the short-term. It’s about finding the right level, 
the right fit and the right solution to start making 
cost efficiencies for your business, whilst sticking 
within your tight budgets and allowing you to scale 
up and/or down as you need to.

The modern-day worker needs access to their 
working environment around the clock, from 
anywhere. Cloud technology is empowering 
workers to pick up their project work on the go, 
to collaborate in real time, and to improve their 
productivity, without having to wait until they are 
back in the office. 

Not only does remote working save time and 
increase productivity, we’ve also found that 
enabling your team to be more flexible in this way 
can vastly improve levels of staff well-being.”

ATLAS CLOUD 
0191 283 0191

hello@atlascloud.co.uk 

www.atlascloud.co.uk
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The expertise of the specialist 
residential development team at 
Womble Bond Dickinson has never 
been in such demand as we witness 
a house-building boom driven by 

the housing shortage and a real willingness at 
Government level to get Britain building. 

We have a long and proud history in residential 
development and we are committed to remaining 
at the forefront of changes that enable us to 
provide an even better service to our clients. It 
was extremely rewarding to have been recognised 
as one of Europe’s most innovative law firms in 
the Financial Times Innovative Lawyers Report, 
ranking 14th in the FT 50: Most Innovative Law 
Firms and Legal Service Providers 2017. This 
prompted me to think differently about the sector 
I work in on a daily basis and ask myself, ‘what am 
I seeing, which helps the region develop today and 
in the future’. 

It didn’t take long to conclude that residential 
development in the region is at the forefront of 
pioneering growth and there is plenty for us to 
shout about.
•  You don’t have to look much further than 

Newcastle Great Park (NGP), one of the largest 
developments of its type in the entire country, 
to see mixed use development coming about 
by collaboration between developers, in this 
case Taylor Wimpey and Persimmon. NGP is 
a showcase of how new houses can unlock the 
delivery of infrastructure and regeneration. The 
creation of, what is effectively, a new town came 
about on the back of demand for housing and 
any part of the country would rightly be proud 
of NGP. 

•  Many commentators believe the solution to the 
housing crisis lies, at least in part, with modular 
housing and other forms of off-site construction 
to speed up the delivery of new units. We have 
a fantastic example of this at Places for People’s 
development in North Shields, Smith’s Dock. 
This demonstrates the cutting-edge technique 
perfectly and it’s great to see this region leading 
the way.

•  Our house-builder clients are telling us that a 
significant limiting factor is a skills shortage 
within their businesses and the supply chain. 
However, the majority of developers active in this 

region are streets ahead of other sectors when 
it comes to apprenticeships. This in itself is a 
good news story. Other success stories include 
the Story Homes supply chain engagement 
programme, which aims to improve the level 
of support offered to subcontractors. This will 
undoubtedly benefit the region’s suppliers. 

•  Estates built sympathetically to a semi-rural or 
rural environment, deliver growth by attracting 
people to the region who are keen for the benefits 
a new build can bring. The focus on our region’s 
rural areas also bring employment and occupants 
to these communities which is vital to their 
growth. We have some wonderful examples in 
the region including: Bellway’s development 
at St Mary’s in Stannington, Duchy Homes’ 
development at Humshaugh and multiple new 
developments at Wynyard.
The sector is doing a lot in the region to deliver 

change and growth. Now is the time to make 
noise about the great innovation we’re part of and 
which contribute substantially to the growth and 
prosperity of the North East.

LAW  
Womble Bond Dickinson 

Tom Willows, partner at Womble Bond Dickinson reflects on why the residential property industry 
in the North East has plenty to shout about

DEVELOPING FOR THE FUTURE 

WOMBLE BOND 
DICKINSON 
For more information contact 

Tom on 0191 279 9196 or 

tom.willows@wbd-uk.com

www.womblebonddickinson.
com
@WBD_UK
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The North East’s built heritage is made 
up of a variety of properties that not 
only hold visual appeal for many 
but are also steeped in history. The 
traditional construction techniques 

and materials used mean many buildings feature 
intricate detailing and handmade components that 
cannot be easily replicated.

With these intricacies comes a more complex 
way of building repair and maintenance. 
Traditionally constructed buildings don’t perform 
in the same way as modern buildings and must 
be treated differently at every stage of their 
conservation and repair.

The ever-increasing demand for modern living 
means that many old buildings require updates 
and repairs to keep them safe and habitable. 
With careful consideration and planning, historic 
architecture can be adapted to meet modern 
requirements without losing the historic fabric 
or with alterations which are designed to be 
reversible.

Relatively few contractors and consultants 
have the required craft skills needed to carry out 
the work sympathetically, so it’s vital that owners 
seek out professional advice from an expert 
conservation specialist before the project gets 
underway, even for the smallest of repairs.

While owners may be well-intentioned and 
believe that the planned work will not affect 
the character of a building, local planning 
authorities may take a different view. Our 
team at Building Surveyors Ltd includes RICS-
accredited conservation specialists who liaise 
with conservation officers from councils and 
organisations such as Historic England to ensure 
that any work carried out is both compliant and 
retains the original character of the building.

A notable example of our expertise in 
conservation work is a recent project in which 
we were appointed to coordinate the partial 
conversion of the Grade II Listed Schooner Hotel 
(pictured) in Alnmouth, Northumberland, to 
provide new residential accommodation. 

In its prime, the hotel was a well-known 
17th century coaching inn with tiered gardens 
and grounds and a tennis court, situated in the 
picturesque village on the Northumberland 

coast. A large area of the rear of the hotel had 
become unused and redundant and was separated 
completely from the main hotel operations. This 
was to be converted into six residential houses 
and apartments with a new access road and 
parking provision where the grounds had become 
overgrown.

Our services included the design and 
specification of the intended works, procurement 
via tender bids to achieve best value for money for 
client and contract administration of the scheme 
through to completion and handover. We also 
liaised with utility companies to provide the new 
connections and worked with planning, listed 
building and building control officers, to ensure all 
works were completed to all necessary statutory 
requirements. 

The result was not only an aesthetically pleasing 
building that was fit for modern living but also 
reflected the original character and history of the 
property and local area.  

PROPERTY  
Building Surveyors Ltd 

It’s been 70 years since the Town and Country Planning Act started protecting the UK’s 
historically important buildings by giving them listed status. Chris Jude, director at Building 
Surveyors Ltd, explains the importance of getting good conservation advice to make sure that we 
continue to preserve our region’s heritage properties and old buildings

MAKING THE GRADE 

BUILDING SURVEYORS 
LTD
To discuss any conservation 

project requirements, call 

Building Surveyors Ltd on 

0191 500 9789

www.buildingsurveyorsltd.
co.uk
@BuildingsLtd
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Representing an investment of over 
£650 million in a project that promises 
to create and sustain thousands of 
jobs and provide huge benefits to 
local infrastructure, the proposed 

Dissington Garden Village has been heralded as a 
‘game-changer’ for the North East. 

The project prides itself on its commitment to 
build a new sustainable community of 2000 new 
homes and associated facilities on the Dissington 
Estate, just outside Ponteland and Darras Hall.  

Designed by world-renowned architect and 
Newcastle University alumni Sir Terry Farrell – 
already a well-known name in the region through 
his work on major projects including the master 
planning of the Newcastle Quayside, The Centre 
for Life and the Great North Museum: Hancock – 
the design of Dissington Garden Village has been 
meticulous, to create a vibrant community with 
homes and facilities for everyone. 

Likened to a ‘Poundbury for the North’, it 
will be a new community of exceptional design 
quality with multi-functional green infrastructure 
like orchards, grazing land, nature reserves and 
recreation space for the benefit of both the new 
village and the surrounding area.  

Critically, feedback and opinions from local 
Ponteland residents have also played a central role 
in the planning of the landscape-led design project. 

As well as creating the new garden village, 
developer Lugano will invest around £93 million in 
infrastructure including a flood alleviation scheme, 
countering a frequent and well-known local issue 
in Ponteland, as well as enabling the long-awaited 
creation of a Ponteland Relief Road, which has been 
seen as a community necessity for over 50 years, 
and is an important element of the Neighbourhood 
Plan. 

Furthermore, in addition to the investment in 
the new garden village facilities that include leisure, 
education and medical provision, more than 3600 
jobs will be created during the construction phase, 
with a further 2000 ‘more and better’ full time 
equivalent jobs set to be sustained post-completion, 
making the project a key driver for much needed 
economic growth in Northumberland. 

However, the plans have not been without 
controversy, with objections focusing on the fact it 
would build on green belt land, as well as the claim 
that the local area could not cope with such levels 
of additional housing. 

Lugano points to the fact that while objections 

PROPERTY   
Lugano Property Group

North East-based developer Lugano Property Group is set to create a ‘Poundbury for the North’ 
on the outskirts of Ponteland, designed by the renowned architect Sir Terry Farrell. Here, Lugano’s 
commercial director and chairman – as well as Sir Terry – reflect on the benefits of Dissington 
Garden Village while addressing some of the project’s critics 

VILLAGE LIFE 
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may have been well-documented, equally 
they have received much local support for the 
Dissington Garden Village project. This comes 
in addition to high-level backing from the 
business community, with the North East England 
Chamber of Commerce and North East Local 
Enterprise Partnership (LEP) being amongst their 
many supporters. The project also secured a grant 
from the Homes and Communities Agency (HCA) 
to specifically support the further development of 
the scheme. 

Allan Henderson, commercial director of 
Lugano Developments, says: “I think part of the 
problem we have encountered is that people don’t 
really understand what a garden village is and 
why it will be different. This will not be a housing 
development tagged onto an existing village – this 
will be a stand-alone, self-sufficient community, 
which will also bring significant benefits in terms 
of jobs and infrastructure. It is fundamentally 
different to what has been done before. 

“Significantly, due to the uplift in the value of 
the land, money can be invested in the community 

and in bringing this much-needed infrastructure. 
This will be a level of investment many times 
greater than a traditional housing development 
could bring. The infrastructure, in particular, will 
be of great importance to the local community, in 
that significant sums of private money are going to 
be used for public benefit in such important areas 
as flood alleviation and road upgrades.”

Lugano chairman Richard Robson says the 
emphasis of Dissington Garden Village will be 
on the quality of the project, and that the need to 
engage the local community has been prevalent 
from the outset. Together with the Prince’s 
Foundation, they undertook the Enquiry by 
Design initiative to inform the masterplan and 
design principles. 

“The fact we are working with the Prince’s 
Foundation can be seen as a form of quality 
assurance mechanism. They require a very detailed 
level of control over the design and are rightly 
precious about the projects they decide to get 
involved in,” he said. 

“As part of our commitment to engaging with 
the local community, ourselves and the Prince’s 
Foundation hosted a series of design events and 
drop-in sessions with residents so they could learn 
more about the project and give their views. Their 
views have most certainly been listened to, and 
indeed have helped to shape our plans. That is very 
much ongoing and will continue throughout the 
development process.”

Through the promise to create a new 
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DISSINGTON ESTATE
Lugano Property Group

www.dissingtonestate.co.uk
info@dissingtonestate.co.uk
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community, Dissington Garden Village would 
include a variety of houses, from starter homes 
to executive properties, with around 30 percent 
being affordable housing. Furthermore, Dissington 
Garden Village is committed to meeting the zero 
carbon target on all homes, making it a model 
of sustainable construction mindful that energy 
efficiency, although vital to reducing carbon 
emissions, should not displace the social and 
economic infrastructure that turns a new-build 
development into a neighbourhood and new-build 
residents into communities.

“To truly be a community, that variety is 
essential. The village will create opportunities, 
including for people already living locally. There 
may be residents of Darras Hall for example, 
perhaps retired couples looking to downsize, 
and currently there is nowhere for them to go. 
Dissington Garden Village would offer a very 
desirable location to move into,” adds Allan.

The involvement of Sir Terry Farrell, one of only 
14 recipients of the Royal Town Planning Institute 
(RTPI) Gold Medal, is seen as a further huge coup 
for the project. 

Sir Terry, who also spent much of his childhood 
in Newcastle, comments: “I recognised that a 
new village at Dissington, being in the green belt, 
would be both controversial but also a substantial 
opportunity. An opportunity to be the next game 
changer for the North East, in much the same way 
as the redevelopment of the Newcastle Quayside 
was. 

“As such, Dissington is an excellent example of 
the need to argue for a more proactive approach 
to planning the green belt. What if developers 
were asked to ensure that, for every acre of green 
belt developed, another five acres of low-quality 

and environmentally harmful green belt were 
converted into cleaner agricultural land or high-
quality green space for leisure and recreation? 

“Dissington offers such opportunities, providing 
over 200 acres of accessible usable public space, 
remediating it and making it available for public 
benefit.”

Proposals for Dissington will also extend the 
Garden City Community Land Trust model. 
Instead of the capture of land value being retained 
for the benefit exclusively of the new community, 
it will be shared with the existing community. 
This will be delivered from a combination of 
substantial contributions towards identified local 
improvements in need of investment, such as the 
regeneration of the adjacent town centre.

The extent of these payments has been hailed as 
exceptional. Research undertaken by DCLG and 
Savills points to £10,300 as being a typical value 
of benefits to the community raised through a 
mix of Section 106 payments and the Community 
Infrastructure Levy. In the North East this is 
thought to be significantly less, perhaps as little as 
£3000 per house - yet Dissington is proposing a 
contribution to infrastructure of around £50,000 
per home, nearly 20 times the North East average.

The Dissington Garden Village project will 
also see the creation of a community trust, 
which will manage a new R&D ‘Innovation Hub’ 
incorporating up to 75,000 sq ft of commercial 
and innovation business space providing a focus 
for business support activities for Dissington, the 
locality and the region.

The Dissington Development Trust will be a 
social enterprise managing a community farm 
and a range of services provided across the 
garden village, employing up to 50 people and 
generating an annual turnover of around £2 
million. It promises to fulfil a number of aims 
identified in the Manifesto for Social Enterprise 
in Northumberland, published in 2012, and has a 
vision of becoming a model for future sustainable 
economic development. 

Richard concludes: “We have been committed 
to public engagement and quality since the very 
beginning of this project and we will continue that 
throughout its life. We want to deliver something 
of the highest quality that the region can be really 
proud of, and to create a very desirable and self-
sustaining new community in which people will 
want to live.”

PROPERTY   
Lugano Property Group
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As the economic development 
organisation – working on behalf 
of Durham County Council and 
the largest commercial property 
landlord in the region – Business 

Durham has links to a wide range of industrial 
units, office spaces and laboratories to support 
your growth plans. 

“We’re a landlord people can trust,” says Peter 
McDowell, business property director with 
Business Durham.

“There really is the right property for everyone, 
whether they’re small start-ups or bigger firms 
looking to scale up. For us, it’s all about the 
business – it’s the most important thing. If it’s good 
for the company, it’s good for us.”

North East Technology Park (NETPark)
One place offering businesses the chance to shine 
is the North East Technology Park (NETPark) in 
Sedgefield, which is already home to a number of 
internationally recognised science and technology 
companies. 

NETPark is uniquely placed to offer a dynamic 
and supportive environment to accelerate 
growth into global markets. It brings a like-

minded community together in an exceptional 
environment, with links to a readymade 
manufacturing supply chain and a talented 
workforce.

The park is currently enjoying an ambitious 
£12.6 million expansion programme that will see 
Explorer units offering bespoke laboratory, clean 
room and office spaces ranging from 3500 ft to 
5000 sq ft. Completed to client requirements, 
Explorer units provide grow-on space for 
graduating incubation companies, as well as 
established businesses which are looking for room 
to expand.

Salvus House

Other commercial sites in County Durham 
offering scale-up support include the award-
winning Salvus House, Durham County Council’s 
flagship 30,000 sq ft office space and business 
incubator unit at Aykley Heads, which has already 
attracted several industry leading businesses to its 
accommodation. 

Salvus House boasts incubation, office and 
desk space for lease for one to 90 people and is 
now home to firms in the finance, accounting, 
engineering, communications and digital design 
industries. 

Food Truck Friday events – which lure tenants 
with the aroma of Greek kebabs and gourmet 
burgers – also adds a sense of community. 

BUSINESS
Business Durham

There has never been a better time to do business in Durham. From the multimillion pound 
redevelopment plans currently underway in the historic cathedral city, to the £12.6 million 
expansion of the county’s flagship science park, Durham is buzzing with investment and 
opportunity

WHY DURHAM IS THE PLACE 
TO DO BUSINESS 

BUSINESS DURHAM
www.businessdurham.co.uk/
salvushouse
@_BusinessDurham

NETPARK
www.
northeasttechnologypark.com/
explorer
@netparknet

i
Salvus House co-working space

Salvus House
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Durham City Incubator
Meanwhile, prospective small business owners 
will soon be able to get access to the Durham 
City Incubator, an intensive programme of 
support from New College Durham and Durham 
University due to start in April 2018. 

Peter adds: “Salvus House is a flagship office 
space that has hot desks and smaller offices in the 
incubation centre and larger officers for bigger 
companies. Aykley Heads and Durham City, in 
general, is a place where companies can have their 
HQs or their local offices. 

“But we also have a range of offices and factory 
units for all requirements across the county.”

The county is proving to be a fantastic place 
to live and for businesses to grow and thrive 
– whether they’re small start-ups or bigger 
companies looking to scale up. 

Global leaders in sectors such as technology, 

finance and manufacturing are turning to 
Durham as the base for their HQs, research 
arms and manufacturing facilities. From the 
UK’s first app based bank, Atom, to train giant 
Hitachi, companies have found that the support of 
innovative Business Durham has been one of the 
major benefits of moving to the area.

Finance Durham
And Business Durham is much more than simply a 
landlord. The team can offer extensive connections 
and networking opportunities, growth support 
and training advice, as well as access to finance. 
Business Durham has even launched its own 
innovative investment fund, Finance Durham, to 
support the growth of high potential businesses 
located in, or looking to locate to the county. 
Finance Durham will invest between £200,000 and 
£700,000 per business to support the growth plans 
of businesses of all sizes and invest in some of the 
most dynamic industry sectors. Ten per cent of the 
fund is also available to invest up to £40,000 per 
company in start-ups.

The fund has already made its first investments, 
including in Durham Gin, which is set for rapid 
growth thanks to an injection of £250,000. 
Founded in 2014 by former NHS chief Jon 
Chadwick, Durham Gin is a small-batch craft 
distillery that creates spirits using a 400-litre 
copper pot. 

The company, which is now one of the region’s 
leading craft distillers, produces gin, vodka and 
gin-based liqueurs sold under the Durham Gin 
and Durham Vodka brands.

The investment will allow the business to 
relocate to central Durham to accommodate 
greater production capacity and storage facilities. 
The new site will also include a new visitor centre, 
which will provide guided distillery tours and host 
private and corporate events. Alongside fulfilling 
its innovative expansion plans, the Finance 
Durham funding will also support the launch of 
Durham Whisky, the North East’s first ever whisky.

Peter concludes: “With competitive rents, great 
transport connections and a wide mixture of 
premises in the county, Durham has a great deal 
to offer.”

 Left to right: Sarah Slaven (Business Durham), Jon Chadwick, (Durham Gin), Cllr Simon Henig (Durham County Council) and 
Michael Vassallo (Maven) at the announcement of the fund’s first investment into Durham Gin.

NETPark

NETPark Explorer buildings.



INNOVATION, EFFICIENCY 
& RELIABILITY 



Metnor Construction Ltd’s commitment 
to its values of innovation, efficiency and 
reliability has helped it achieve dramatic 
growth in terms of turnover and workforce 
in recent years. Here is the story so far

Metnor Construction Ltd was formed in 2002 and 
is one of four divisions within the Metnor Group. 

Offering a range of contracting, Design 
and Build and partnering services, Metnor 
Construction is headed by managing director 

Chris Cant – who joined the company in 2004 – and has delivered 
more than £350 million worth of management works over the 
past 15 years. 

It also recently achieved recognition at the prestigious 2017 
Constructing Excellence Awards (CENE) for outstanding 
economic growth, having doubled its turnover from £35 million 
to £60 million between 2015 and 2016. 

In addition, Metnor Construction Ltd was named the 
Northumberland and Tyneside Company of the Year at the latest 
North East Business Awards – adding to its winning ways.

The Metnor Group (originally known as Metalising Northern) 
was established in 1960 and initially operated in the shipbuilding 
industry.

Over the years, the group expanded its services and by 2005, 
its core business had transformed into more property-related 
activities including construction, building services and property 
development. 

In 2006, the decision was made to exit the metal galvanizing 
industry –  which had been the backbone of the group’s activities 
since the 1980s. 

Metnor Group concluded the successful disposal of its 
galvanizing operations in a trade sale and the proceeds from the 
disposal were invested in a number of strategic development sites 
which were primarily focused on the growing care home and 
student accommodation sectors.

Despite the economic downturn of the 2008 recesion – that 
dramatically impacted the construction industry – Metnor 
Construction developed care home sites in Chelmsford, Poole, 
Crowborough and Leeds between 2010-2013. These sites were 
initially retained by Metnor and rented to large care home 
operators, before being sold on as investments as the market 
recovered. 

CONSTRUCTING 
FOR THE FUTURE 

SPONSORED
Metnor Construction

TIMELINE

1960
Metnor Ltd is established and 
incorporated on November 

21 by John Rankin Snr (father 
of the present owner and 

chairman, Stephen Rankin) as a 
leading contractor in the marine 

sector in the North East

1992
The Group acquire what is 

now known as Metnor Great 
Yarmouth, a business which 

sells and rents out specialised 
pressure testing equipment 
and hoses to the oil and gas 

industry

1999
Norstead transferred to the group. 

The business experiences rapid 
growth with Norstead becoming 
heavily involved in build and fit 

out of large scale data centres to 
accommodate the fast growing 
dot.com and telecoms sectors

1992
Metnor Industrial Holdings acquire 
the trade name Norstead Electrical 

Engineers and certain assets of 
Norstead Plant and Maintenance 

Services Limited

2002
Metnor Developments 

Ltd is established to seek 
development opportunities 

while Metnor Construction is 
formed to manage building 

work generated from 
Norstead M&E projects 

2002
The first major project for 
Mentor Construction Ltd is 

awarded: £12m new stands for 
Newcastle Falcons Premier 

League Rugby Club 



Around the same time, the construction company began 
development on two sites on the outskirts of Newcastle city 
centre. Both student accommodation projects took several 
years to assemble, with Metnor Construction Ltd building 
the accommodation, Norstead providing the mechanical 
and electrical fit-out services and Metnor Property Group 
arranging the appropriate leases with Newcastle University and 
Northumbria University, to occupy the buildings.

Expansion at Metnor Construction Ltd over the last few years 
has been rapid, and in 2016, the company saw turnover almost 
double compared to the previous year. 

In addition, the company has attracted some of the region’s top 
construction professionals – raising staff levels from 29 to more 
than 50, within two years. 

One of the factors for this growth has been Mentor 
Construction Ltd’s openness to innovative new ways of working. 
Construction as an industry is typically slow to adapt to new 
technologies and practices but Metnor has invested into business 
development and marketing, along with new technologies, 

particularly within the bid process, which has led to a revitalised 
approach to tendering, including a reinforced brand identity, 
promoting the values of ‘innovation, efficiency and reliability’ 
throughout all points of client contact. 

Metnor Construction Ltd has also focused on maintaining 
and improving quality procedures and has appointed a dedicated 
aftercare manager who is tasked with continuously monitoring 
its customer’s satisfaction levels to ensuring the company is 
providing the best possible service. 

Metnor Group, as a whole, recognises it has had to change 
with the times and today’s group bears little resemblance to the 
original business set up in the 1960s. It currently has four main 
operating divisions: construction, mechanical and electrical 
contracting, property development and the supply of pressure 
testing equipment to the oil and gas industry. 

These four businesses have served Metnor Group well over the 
last decade but new opportunities will continue to be sought and 
diversification (of both risk and opportunity) will continue to be 
at the forefront of future thinking.

2010
Turnover begins to rise, 
following the recession 

leading to the award of Winn 
Studios, the start of the 

Portland student village and a 
£15.3m contract 

2012
98 bed Sleeperz Hotel, Newcastle 
is completed in January by Metnor 

Construction Ltd, The building 
receives the RIBA’s Hadrian Award 

for Architectural Excellence as 
one of the best new buildings in 

Northern England)

2012
First Data Centre for 

Metnor Construction in the 
Netherlands leads to further 

phases with a combined value 
of £20m

2013
Metnor Group revenues rise 

by almost 32 per cent to 
£49.6m, while pre-tax profits 

totaled £863,000

2017
Metnor Construction Ltd is 
selected as Tyneside and 

Northumberland Company of the 
Year at the North East Business 

Awards

2015
Chris Cant appointed managing 
director of Metnor Construction 

following Alan Greenwell’s 
retirement

2004
Chris Cant joins Metnor 

Construction Ltd as 
commercial manager

2005
Metnor is awarded National 

Contractor of the Year by The Builder 
and Engineer Magazine recognising 

“outstanding performance within the 
industry based on creative technical 

and commercial innovation” 
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Charlie Parsons
Pre-construction director 

“I am looking forward 
to the challenges and 
opportunities that lie 
ahead. I believe that the 
commitment, knowledge 
and enthusiasm of 
the team will see the 
company continue to 
grow.”

Dave Laidlaw
Commercial director 

“The personal 
recognition, for me, 
comes on the back of 
the recent accolades 
for the team including 
success in the North 
East Business Awards 
and the CENE 
award for economic 
growth.”

Charlie Thompson
Marketing 
and business 
development 
manager 

“During my short 
time at Metnor I have 
seen the business 
grow in both size 
and reputation. It 
is an exciting time 
to be part of such 
a forward thinking 
business.”

Ken Fiksen
M&E services 
manager

“My department 
services all of our 
projects across 
the UK, good 
communication is our 
teams greatest asset.”

TEAM
Metnor Construction Ltd prides itself on exporting 
the North East work ethic...

Sustainability is at the heart of what 
Metnor Construction Ltd delivers 
from its North East base. The company 
embraces collaborative working and 
the team instills this approach by being 

open and friendly. 
Construction is fast paced and Metnor works 

closely with its clients to develop specific briefs and 
detailed specifications while providing ongoing 
technical assistance. Metnor Construction offers 
support by providing an integrated approach 
covering each stage of the project.

The company’s approach is to understand and 
identify the client’s needs. The team carefully plan 
and formulate the construction methodology to the 
specific construction project. The importance of 

agreeing a clear and firm set of client requirements 
and producing a defined brief from the outset is 
fundamental to the ultimate success of a project, 
with the minimisation of unexpected variations. 

This provides a high degree of cost certainty that 
is often key to the funding of developments.

With a mixture of youth and experience, Metnor 
Construction has a diverse team. Currently 15 per 
cent of employees are being supported through 
education, these vary from apprenticeships, college 
courses and degrees. 

Metnor Construction is proud to export the 
North East work ethic when working nationally. It 
is also currently looking for new regional offices as a 
result of the dramatic growth achieved over the last 
two years.



Richard Johnson
Managing surveyor 

“At Metnor the 
personalities, work 
ethic and team spirit 
of our staff shine 
through. I believe this 
USP is the key to our 
success.”

Lee Mason
Design manager 

“Working at Metnor 
has allowed me to 
establish and grow 
an innovative design 
department, working 
across the board 
with our clients, 
consultants and 
onsite operations.”

Lee Kirk
Operations manager

“It is proven that with 
the implementation 
of our robust 
operational processes 
and procedures, we 
can achieve great 
results.” 

Jim Baldwin
Operations director 

“Our biggest asset is 
our staff. We have a 
great group who are 
self motivated, take 
pride in what they 
do and genuinely 
care. Bring this group 
of construction 
professionals under 
Chris’ direction 
and leadership and 
you have a truly 
formidable team.”



Steady growth and a flexible approach are key drivers 

As Metnor Construction Ltd has 
evolved over the last few years 
– and despite the uncertainty of 
Brexit – the company is yet to see 
a slow in its tender opportunities, 

or a significant dip in demand, with total output 
for the construction industry nearing the levels 
seen before the financial crash in 2008.

Looking to the future, Metnor Construction 
is now focusing on maintaining its position 
after the impressive growth in terms of revenue 
and workforce achieved over the last few years. 
Maximising the strength of current relationships, 
in particular, is seen to be critical. 

The company’s category ‘A’ supply chain 
created as a result of performance monitoring 
– allows it to be certain of achieving the 
best possible return for clients. It also shows 
commitment to best practices and supports local 
businesses wherever possible. 

As the construction industry faces a skills 
shortage, Metnor Construction is actively 
looking for apprentices and young people to train 
and support to help fill the gap. 

Critically, Metnor Construction is always 
ready to review and adapt current infrastructure 
and practices, in order to sustain and improve on 
its current growth. 

WHAT DOES THE FUTURE HOLD?

SPONSORED
Metnor Construction

“The company embraces 
collaborative working 

and the team instills this 
approach by being open 

and friendly.” 

Pictured right: Chris 
Cant, Managing Director, 
Metnor Construction and 
Stephen Rankin, Owner & 
Chairman of Metnor Group





metnorconstruction.co.uk
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Tell us how and why you established 
The Aurea Partnership?
The concept evolved over many years. 
It was born from my experience as 
a business owner and recognising 

just how little support there is for hard-pressed 
business owners. Ensuring our businesses are fully 
compliant with Companies House and HMRC 
rules is, of course, very important but it is not the 
main reason we get up each and every morning. 
As a former financial adviser, I was constrained 
to promoting products endorsed by the regulator, 
profitable to the financial services industry, but of 
questionable benefit to my client. Pensions, savings 
and other products may have their place but only 
when the key issues have been addressed and dealt 
with. 

How do you help business owners?
My opening question to owners of companies and 
partnerships is always: ‘Would you like to keep 
more of what you make?’ It’s a reminder of why we 

got into business in the first place. Making money 
means we can build lifestyles of choice rather 
than of circumstance; be truly rewarded for the 
effort, sacrifice and risk we take in setting up, in 
employing people – in making that contribution.

What is the biggest challenge for people looking 
to conserve profits and how does The Aurea 
Partnership help overcome this?
In recent years, the rhetoric employed by certain 
media has created the sense that should anyone 
dare to try to make things better and keep more, 
they will be publically named and shamed! 
Then face all the aggression the tax authorities 
can muster. This is not the case. There is ample 
provision, within the rules, for the business owner 
to make use of statutory reliefs – available to us all 
– to make a real difference. In addition, there is a 
plentiful supply of grant funding available. 

What advice would you give to potential 
customers looking to secure advice on 
profitability? 
The proposition is based on the answer to that 
simple question “Would you like to keep more?” If 
the answer is ‘yes’ then my advice to the business 
owner is to take a little time out to find out what’s 
available. I understand there may be scepticism 
initially – that is normal and in these trying times 
perfectly understandable. The opportunities to 
make a difference to our rewards are significant 
and most importantly, tried and tested. Often 
only a few minor changes are required, but once 
implemented the business owner can then look 
forward to building a life or a lifestyle of their 
choosing. That will deal with the work/life balance 
that so many talk about.

You’ve had a very successful 2017, what goals you 
would like to achieve next year?
My goal for 2018, is to help as many business 
owners, large and small, as possible. Many of us 
have continuing concerns over issues such as 
taxation, red tape and employment law, not to 
mention Brexit. Everyone is busy but how many 
of us can find and afford the time to actually 
enjoy life and enjoy it to the full? We have only 
a relatively short time on this amazing planet of 
ours, so lets make the most of it.

FINANCE   
The Aurea Partnership

Chris Haley, managing director of The Aurea (Latin for gold) Partnership, is a former corporate 
financial adviser who now specialises in providing clients with support on a more personal level, 
helping them keep more of what they make

GOLD STANDARD SUPPORT 

THE AUREA 
PARTNERSHIP
www.theaureapartnership.com

@AureaPartners

i
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Create a strong brand:  Ensure you 
create a strong identity for the 
development, not just visually, but 
also through carefully developed key 
messages. Tell the target audience 

what makes your scheme different and why it’s the 
right choice for them.

For many firms, the building they occupy 
conveys an important message about their 
business, so the brand should be thoughtfully 
designed with the end user in mind. Any themes 
and key messages should be used consistently 
across all communications.
Build your online presence: An online presence 
is essential and must be strategically planned and 
actively managed. Your scheme should have a fully 
branded, dedicated website which is responsive 
across all devices and well optimised so it can be 
easily found.  Choose the social media channels 

that are relevant to the scheme’s target audience 
then start reaching out to possible tenants, making 
sure you are engaging with local businesses and 
industry influencers. Be consistent with your key 
messages, think about what will be of interest to 
your audience and make sure you have a good 
quality library of images and videos to share. 
Establish a good media strategy: Don’t forget 
about traditional media. Establish your target 
media and maximise coverage opportunities 
by distributing press releases at key milestones, 
from planning approval through to securing new 
occupiers. 

Depending on the scale of the scheme, invite 
press to attend a ground-breaking ceremony 
or launch event.  Another tactic is to research 
relevant features in target publications and build 
them into your PR strategy so you can provide 
commentary and capitalise on these opportunities. 

PROPERTY  
Four Walls PR

Successful property schemes require a strategic PR and marketing plan to build profile and 
attract interest. Property PR specialist Rebecca Taylor from Four Walls PR shares some top tips 
on how to make your scheme stand out from the rest

GET YOUR SCHEME NOTICED 

FOUR WALLS PR
For more information contact 

Rebecca on: 

rebecca@fourwallspr.co.uk 

www.fourwallspr.co.uk
@FourWallsPR

i
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Building your company’s brand and 
reputation is like designing and 
constructing property. The brief 
may be to create a building that 
is functional, comfortable, safe 

and reliable, but to make it stand out from its 
neighbours, it often requires creative thinking and 
additional investment.

Allocating more time and resource to a 
development can make the difference in producing 
a more attractive building that excites and 
stimulates its visitors and occupants, and adds value 
to its community. Likewise, focussing additional 
investment on corporate brand-building can bring 
equivalent results to a business.

As a recruiter for the built environment, I’ve seen 
many reputable, reliable businesses that expect to 
attract skilled staff based solely on the strength of 
their brand name. What these steadfast brands often 
overlook, however, is the importance of making 
themselves different enough to stand out from a 
crowd of other employers. What exactly makes that 
business attractive to potential employees?

A lot can be said for being a trusted, reliable 
company – especially in this ever-fragile economy, 
but when so many firms are vying to secure that 
special, first-class graduate engineer, or the much 
sought-after star design manager looking for a new 
challenge, it demands a different approach. We all 
know about the construction skills shortage and 
how competitive the recruitment market is when 
seeking out talented staff. At Brierley J Recruitment, 
one of our fundamental aims is to help employers 
to recognise their own uniqueness, and identify the 
company values that will make them appealing to a 
potential employee.

I am a firm believer in practicing what I preach. 
I have worked to build a strong brand identity for 
Brierley J Recruitment as a consultancy that enjoys 
long-established relationships across the North East 
construction market and is based on going the extra 
step towards understanding the DNA of our clients. 
Investing in these values has also helped me to 
attract some talented staff into the business. 

Since launching in 2014, Brierley J has grown 
into a team of four. Each of us has our own specialist 
knowledge that’s focussed on a specific area of the 
built environment. This helps us to fully understand 

and respond effectively to our clients’ and 
candidates’ requirements. Priyanka Chawla is our 
engineering and surveying champion, Philip Ireland 
looks after construction contractors and Jeremy 
Bridge provides resourcing support. As managing 
director, I oversee the running of the business and 
specialise in recruitment of architecture, project 
management, town planning and health and safety 
professionals. 

Our team is committed to working closely with 
the region’s property and construction companies to 
understand their brand culture and values. As part 
of our service to clients, we highlight their strengths 

as an employer. In a candidate-driven recruitment 
market, it’s important that we do this – it helps 
communicate the right message about a business 
and presents them as the employer of choice.

We get to know our candidates too. Our 
screening process ensures that they have the 
relevant skills and experience, as well as the 
approach and values to match our employers. We 
pride ourselves on helping place candidates in the 
stimulating environments they aspire to work in – 
with supportive employers and organisations that 
will nurture their ambitions.

As an employer in the built environment, ask 
yourself: what are you doing to make your company 
stand out to candidates? Are you creating an 
exciting, stimulating business to work for, with 
outstanding brand values? 

If you do invest in building that reputation, the 
talented candidates will come to you.

RECRUITMENT  
Brierley J Recruitment

Beth Brierley-Jones is chair of the North East Women in Property Committee and managing 
director of Brierley J Recruitment, which specialises in the property and construction sectors. Here, 
she shares her thoughts on why she believes brand-building is key to securing the very best staff

BUILD IT AND THEY WILL COME

BRIERLEY J 
RECRUITMENT
www.brierleyj.co.uk
@BBrierleyJones
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“One of our fundamental 
aims is to help employers 

to recognise their own 
uniqueness, and identify the 

company values that will 
make them appealing to a 

potential employee.”
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ARCHITECT’S GROWTH 
PLAN DELIVERED IN 
PARTNERSHIP

 
When a growing national 
architectural practice 
planned to expand into 
Newcastle, Brierley J 
Recruitment was the 
consultancy of choice to 
support them with their 
growth strategy. 
GSS Architecture had 
four existing UK studios 
and Beth and her team at 
Brierley J were tasked with 
finding the best candidates 
to fulfil the key roles which 
were critical to the success 
of the new studio. 
Commenting on the 
support he received, GSS 
partner Jonathan Hunter, 
who is responsible for the 
practice’s northern region, 
says: “From the outset, 
Beth took the time to get 
to know our organisation 
and to really understand 
our aims, objectives and 
company ethos. This meant 
she was able to specifically 
match potential candidates 
with our architectural 
practice. As a result, 
we now have a robust 
architectural team in our 
Newcastle office, headed 
up by a skilled, experienced 
Associate Partner who will 
be a key part of our practice 
for many years to come.”
Being a North East based 
businesswoman with a 
network of influential 
regional contacts, Beth was 
also well-placed to share 
her knowledge about the 
Newcastle area with GSS. 
Jonathan adds: “Beth’s 
support did not simply stop 
at recruiting. She supported 
us with her local knowledge 
and connections to advise 
on suitable office premises. 
In this way, our relationship 
with Brierley J Recruitment 
resembles more of a 
partnership, founded 
on trust and a common 
understanding of our goals 
and aspirations.” 
GSS opened their new 
studio in Hoults Yard 
business village in 
Newcastle, earlier this year. 
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A 
new housebuilder – whose backers 
include a former Bellway executive 
director and a member of Bellway’s 
founding family – is looking to 
acquire further new sites across 

the North East following the success of its first 
development. 

Tantallon Homes is nearing completion of its 
development in Dudley, Northumberland, which 
comprises 14 three and four-bedroom, three-
storey homes. 

All of its four-bed homes have been reserved, 
with strong demand for the remaining properties.

The housebuilder comprises key figures 
including Peter Stoker – who retired as 
commercial director of Bellway in 2011, after 30 
years with the business – and James Bell, whose 
family founded the Newcastle-based giant in 1946, 
and is now on the lookout for further sites to 
develop across the North East. 

Negotiations are already underway over a 
number of potential new locations. 

Tantallon Homes, which develops in 
collaboration with North East-based contractor 
PCD UK, is building Tantallon Court on the site of 
a former school in Dudley, which dates from the 
1800s but had fallen into disrepair. 

In a nod to its heritage, stone from the school is 
being used as part of the entrance wall of the new 
development.  

Craig McClen, founder and director of PCD, 
says: “The combination of Peter’s expertise on the 
financial and operational side, alongside James’ 
housebuilding heritage and my experience of 
creating high-end developments, is something 

that sets us and our projects apart. We are 
very ambitious and are keen to look at further 
opportunities across the region. 

“Our development in Dudley is a small but 
high quality project in a very well-situated part 
of Northumberland, which also occupies a 
central location in the village. Demand has been 
high since plans for Tantallon Court were first 
announced, and all of our four-bed properties 
were reserved very quickly. 

“Help-to-Buy schemes have been important 
for us, as it makes our homes accessible and 
affordable, and the fact Dudley has not seen as 
much new homes development as many other 
surrounding areas has meant that Tantallon 
Court has attracted a lot of positive attention and 
feedback. 

“We are keen to replicate the success of Dudley 
elsewhere and are continually on the lookout for 
potential new sites.”

James Bell, who worked on a number of 
projects with PCD prior to Tantallon Homes 
being established, adds: “Building houses is in 
my blood - it is my family heritage, and the vision 
for Tantallon is to create another very successful 
housebuilder that hails from the North East. 

“It is great to work alongside Peter (who I have 
known all my life) and Craig to follow in my 
family’s footsteps and create an ambitious new 
name in high-quality home building.”

Tantallon Homes has been supported with 
its first development by law firm Sintons and its 
specialist residential development team, led by 
Alan Harkness. 

Alan Harkness, consultant at Newcastle-based 
Sintons, said: “Tantallon Homes is an ambitious 
new regional housebuilder which has made no 
secret of its desire to expand, and its ethos of 
creating small developments of high-quality family 
homes is something that could be replicated all 
around the North East. 

“Peter Stoker and James Bell’s experience 
and understanding of the housebuilding sector 
is an invaluable asset to Tantallon Homes, and 
combined with Craig’s track record of building 
bespoke high-end developments, we have every 
confidence that together they will go on to achieve 
further success.”  

LAW  
Sintons Law Firm

Tantallon Homes is seeking new sites, with the help of law firm Sintons, following the success of 
its first development in Northumberland

HOUSEBUILDER ON THE 
ACQUISITION HUNT 

SINTONS
Photo, left to right: Alan 

Harkness, Catherine Davies, 

Peter Stoker, Craig McClen and 

James Bell 

www.sintons.co.uk
@SintonsLaw 
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When I started Ashdan 
Consulting, after 30 years 
of working for others in 
the construction industry, I 
wanted to ensure that what 

I had learned over that time was embedded in 
the consultancy’s culture: that our core surveying 
activities were supplemented by bespoke services 
and a diverse innovative approach.
From the outset, Ashdan has focused on combining 
all the usual commercial support to clients with 
additional services such as project programming, 
design management, bid writing and bid 
management. These other services are rarely offered 
by surveying consultants in the construction sector.

Our programming service, in particular, is very 
popular with clients in the early stage of projects. 
It links well with initial design proposals and our 
cost planning service, to helps with ‘time feasibility’ 
appraisals – something that is often missing at this 
key stage.

Clients also see our considerable experience 
within the contracting side of construction as 
another great benefit. We know how contractors 
work and think, and that can often be a great asset 
to a client when embarking on a construction 
project.

Supporting construction contractors and sub-
contractors with work-winning activities is another 
key part of our business. We have many years of 
experience in bid writing and bid management for 
major contractors, which several North East SMEs 
have already benefited from.

Dedicated personal engagement at a senior level 
is at the heart of Ashdan, with all of our clients 
looked after by an experienced and qualified 
chartered surveyor. We don’t chase turnover to feed 
excessive overheads, we don’t employ freelance 
staff, nor do we delegate key activities to junior 
or inexperienced staff. ‘A Chartered Surveyor – 
guaranteed’ is what we promise, and that is what we 
deliver. 

While retaining and developing repeat business 
relationships with well-established companies such 
as Watson Burton and Turner & Townsend, our 
approach has also enabled us to secure several new 
clients undertaking executive residential projects, 
as well as local contractors and corporate clients 
developing commercial projects throughout the 
North East. 

PROPERTY   
Ashdan Consulting

John Johnson, managing director of North East quantity surveying and project management 
consultancy, Ashdan Consulting, highlights how specialist tailored services and an innovative 
approach to client relations has been a major factor in the company’s development 

DARING TO BE DIFFERENT

ASHDAN CONSULTING
Ashdan is regulated by RICS

www.ashdan-consulting.com
@ASHDANCONSULT
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In a busy corner of South Shields, HTG enjoyed 
an exceptional period of growth this summer 
with the arrival of new faces, an expanding 
client base and larger premises.

Formed in 2005 by husband and wife, Kevin 
and Sarah Howell, HTG is a go-to organisation for 
cutting edge digital IT consultancy.

Based at the One Trinity Green workspace, HTG 
currently employs 11 core staff and anticipates 
this to increase to 30 by the end of 2018, in 
addition to having consultants and subcontractors 
working globally.  The growth of the business is 
linked to the arrival of Graham Wight, who Kevin 
persuaded to join the company in late 2016. The 
differing skill sets have turbo-charged the business 
over the last 12 months.

Kevin says: “I have known Graham for many 
years and the time was right to make an approach. 
We have achieved a great deal in a short space of 
time, so it is truly exciting to think where we could 
be in, say, five years.”

Graham has successfully delivered large multi-

million pound ICT programmes of work within 
both the private and public sectors and has been 
brought on-board to support Kevin in the day-to-
day management of HTG, as well as identifying, 
tracking and nurturing long term opportunities.

HTG has a very impressive list of customers in 
UK Government, finance, healthcare, utilities and 
education.

Kevin adds: “Businesses often call themselves 
‘experts’ but many don’t have anything to back up 
their claim – we believe we do. 

“For example, in the UK just eight people 
have Citrix technology advocate status and 
HTG has three of them. There are only 60 in 
the world. Given the size of our company this is 
an exceptional achievement and gives us clear 
differentiation in the market. 

“We have also recently become an EMEA  
(Europe, the Middle East and Africa) allegiance 
partner for Samsung Electronics, which is a 
great achievement and complements our other 
partnerships 

“While we work with a lot of international 
companies, we are extremely proud of our local 
roots and have recently partnered with South 
Tyneside Council to create a digital club to develop 
the IT sector and harness talent in the borough.

“The club at One Trinity Green, will see 
professionals coming together on a regular basis 
to learn different topics identified by HTG that are 
of interest to tech professionals in a wide range of 
industries. 

“It is due to such significant growth that we have 
brought in Bradley O’Mahoney Public Relations 
to manage our messaging.  On a wider basis, the 
firm is ensuring our communications programme 
is based not just on our business strategy but is 
aligned to our culture and values, something many 
companies fail to do but which creates confidence 
and good-will amongst our customers and all 
those we transact with.” 

Bradley O’Mahoney was formed in 1991 and 
provides integrated communications programmes 
for clients operating in the manufacturing, 
construction and high technology sectors.

PUBLIC RELATIONS  
Bradley O’Mahoney 

Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations, speaks to Kevin 
Howell, managing director of Howell Technology Group (HTG) about his firm’s growth plans and 
why it is a champion for local talent

SUMMER SUCCESS 

BRADLEY O’MAHONEY 
Photo, left to right: Sarah 

Howell, Kevin Howell and 

Graham Wight (HTG)

www.bradleyomahoney.co.uk
@BradleyOMahoney
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Muckle LLP law firm, based at Time 
Central in Newcastle, has recently 
recruited three new solicitor 
apprentices through the North 
East Solicitor Apprenticeship 

(NESA) scheme.
The successful candidates are 18-year-olds Joe 

Torre, Anna Douglas and Ben Evans. 
Joe currently works in Muckle’s commercial 

and employment team, Anna has joined real estate 
dispute resolution and Ben has started his legal 
career in real estate.

Muckle led a consortium of six North East 
law firms in establishing NESA, an alternative, 
university fees-free route to becoming a qualified 
lawyer. It is also the first time a consortium of UK 
law firms have worked together to form a regional 
apprenticeship programme for solicitors in the 
UK.

During the six-year scheme, the apprentices 
will obtain a law degree and the postgraduate 
qualification and work experience required for 
admission as a solicitor. Muckle will pay the 
apprentices a salary, as well as funding their 
academic studies.  

Since April 2017, employers have been 

required to pay 0.5 per cent of their pay bill to the 
Government if their payroll exceeds £3 million 
per year. This levy can then be used to fund 
apprenticeship training and, in this case, means 
aspiring solicitors can have the opportunity to 
qualify while working without paying university 
fees. 

Jason Wainwright, managing partner at 
Muckle, says: “We are delighted to be providing 
an apprenticeship route for solicitors, after three 
years of planning and preparation. We identified 
early that there was a real danger that the legal 
profession was missing out on talented young 
people due to the burden of university debt 
and that many were being tempted towards the 
apprenticeship route offered by other professions.

“As a business, we are passionate about 
supporting our community, so welcoming these 
bright, talented and ambitious people on board is 
fantastic for the whole firm. I am looking forward 
to working with and watching them grow and 
develop over the next six years.”

Commenting on his apprenticeship, Ben Evans, 
from Durham, says: “The rising fees have made 
university an increasingly unattractive option and 
I am not sure that I would have chosen this career 
path had it not been for this apprenticeship route. 

“It is an incredibly exciting and unique chance 
to work and study at the same time. Muckle’s 
modern office, attitude and forward thinking 
meant it was always my first choice.”

Anna Douglas, of Low Fell, Gateshead, 
continues: “During my selection process, the ethos 
and culture at Muckle really stood out. People were 
happy to help and were extremely supportive and 
friendly.

“I’m a keen sportswoman outside of work and I 
was also impressed by the range of healthy living 
initiatives on offer at Muckle. I’m definitely going 
to join the workplace running club, ‘The Muckle 
Runners’.”

Jason Wainwright, adds: “I strongly believe in 
helping young people, who might be put off by the 
costs of higher education, to have the opportunity 
to enter the profession. This is our way of ensuring 
this profession is open to all talented people and 
that students can earn as they learn.” 

LAW  
Muckle LLP

One of the North East’s leading independent law firms for businesses, has reaffirmed its 
commitment to supporting the region’s young talent by welcoming three new solicitor 
apprentices to its team as part of its innovative apprenticeship scheme

BRIGHT FUTURE FOR 
MUCKLE’S APPRENTICES

MUCKLE LLP
www.muckle-llp.com
@MuckleLLP
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What changes have HMRC 
made to the original 
Making Tax Digital (MTD) 
roadmap, and how will it 
affect VAT?

Ever since the original roadmap for MTD was 
laid out by HMRC in December 2015, there have 
been constant disagreements and setbacks. Initial 
consultations and a report by the Treasury Select 
Committee in January 2017 highlighted several 
flaws with the proposed timetable. As a result, 
HMRC have deferred the wider roll-out of MTD 
until 2020 at the earliest. In the short-term, only 
businesses above the VAT registration threshold 
(currently £85,000 per annum) will have to keep 
digital records, and then from April 2019 only 
for VAT purposes. April 2019 may seem like the 
distant future, but MTD will require businesses to 
make essential changes to the way their finances 
are managed sooner rather than later.

Why is VAT the first tax to be subject to MTD?
Since 2010, it has been compulsory for VAT 
returns to be submitted online and HMRC 
probably see VAT as the natural first step when 
looking to introduce the scheme across all taxes. 
Submitting VAT returns online is currently a 
simple process and, when combined with the 
provision to pay quarterly VAT liabilities by 
automatic direct debit, provides businesses with a 
short-term cash flow benefit.

Under new rules, businesses will use a software 
platform to connect directly to HMRC, providing 
information from digital records they have kept. 
It is important to note that ‘information’ being 
supplied under MTD will be more comprehensive 
than is currently shown on a VAT return.

Will this make the process simpler for businesses?
Perhaps, but I have a certain apprehension about 
the capabilities of accounting software being 
used to automatically submit VAT returns on 
behalf of businesses. The current versions that 
are available are only suitable for straightforward 
VAT return declarations, and cannot handle more 
complex VAT return calculations involving partial 
exemption which require human intervention 
and an eye for detail. HMRC are rolling out pilot 
studies later this year, so hopefully any problems 
will be ironed out.

Most VAT returns are already filed on a quarterly 
basis, so what impact, if any, will the mooted 
changes have?
The MTD initiative places emphasis on the 
provision of information to HMRC on a timelier 
basis, but VAT returns are already quarterly. This, 
coupled with the fact there are already automatic 
penalties for late returns, makes the situation a 
little confusing. If something isn’t broken, why 
fix it? I think HMRC would be wise to spend 
their time and limited resource on more pressing 
matters that businesses are concerned about, 
particularly with Brexit on the horizon.

On the topic of Brexit, what are the potential 
implications on VAT in the UK?
Brexit will more than likely have very little impact 
on VAT where a business solely trades within the 
UK. Rates of VAT are likely to stay the same, albeit 
HMRC will have more flexibility on the application 
of the reduced and zero rates – something on 
which being a Member of the EU has meant our 
hands are generally tied. Overall this should be 
positive news to the wider UK economy. However, 
where a business currently trades with businesses 
or customers located in any of the other 27 
member states, the probable re-introduction of 
import and export declaration requirements will 
introduce a significant burden, and possibly delay 
the movement of goods in and out of the UK.

FINANCE   
UNW

Mark Hetherington, VAT partner at UNW, reflects on some of the challenges facing business 
owners as Making Tax Digital becomes a reality

MAKING TAX DIGITAL FOR VAT 

UNW 
To learn more about UNW’s 

VAT and indirect tax 

services contact Mark at: 

markhetherington@unw.co.uk

0191 243 6000

www.unw.co.uk
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Ctrl Hub is a pioneering and exciting 
North East business, born out of 
inefficiencies in the construction and 
utilities industries –not traditionally 
known for technological innovation.

It provides its clients with a fully integrated 
operational management system.

The joint venture partners behind Ctrl Hub 
include owners of construction and utilities 
companies, rather than software developers. 

They are committed to the health and safety 
of their workers, and share a belief in continuous 
improvement – looking to enhance working 
practices, supply chain transparency and industry 
reputations. It is this shared ideology that has 
brought them together to create Ctrl Hub. 

Ctrl Hub now has its own in-house development 
team and, at the time of writing, is in the running 
for the Innovator of the Year title at the Dynamites 
17 Awards.  

Colin Shaw is managing director of Shaw 
Construction Management as well as a director of 
Ctrl Hub.  

He explains some of the frustrations and issues 
that led to the creation of the system: “Health 
and safety legislation has placed a growing 
administrative burden on companies, and an 
increasing level of risk and liability at board level. 
Working practices and technology haven’t caught 
up. Construction companies are using the same 
spreadsheet and paper based systems that they 
were thirty years ago.”  

Simon Maughan is managing director of M A 
Utilities in addition to being a director of Ctrl Hub. 

He adds: “As managing director of a company 
that sends a number of operatives out on site every 
single day, I want real-time confirmation that 
every single one of our workers is properly trained 
and qualified. I want certainty that my operation 
is compliant, and I want to be able to demonstrate 
that to my clients, or to the HSE, at any given time.  
I now have one easy to read dashboard that gives 
me all of that information.”

The Ctrl Hub system allows a client or employer 
to track employee training and health and safety 
records across its entire organisation and supply 

chain. It provides early warning when certificates 
or qualifications are about to expire, allowing for 
proactive management of training and course 
attendance.  It does the same for vehicles, plants 
and equipment regarding servicing, maintenance 
and insurance etc. 

The initial focus on health and safety 
compliance has expanded into other operational 
areas. Paper forms such as risk assessments 
and hand arm vibration reports are replaced by 
electronic forms, which are permanently stored 
against employees, equipment, sites and projects, 
as relevant.  

Electronic folders can be created for each job 
or area within each site.  Relevant documents – 
such as codes of practice, technical and operating 
instructions, safe systems of work, quality 
management system documents and operative 
ICE information – are uploaded to the electronic 
folder at head office, and are available instantly to 
operatives on site.

The system is under development to add further 
functionality such as the ability to talk directly to 
access gates, so that operatives are only allowed 
on site if they are competent, qualified and 
assigned and inducted to that site. It is built in a 
modular way that allows customers to effectively 
tailor the system to the specific requirements of 
their business by selecting the modules that they 
require.

TECH  
Ctrl Hub

Two business owners operating in construction and utilities have joined forces to create a 
powerful and paperless operational management system  

LOCAL COMPANY AIMING FOR 
GLOBAL IMPACT

CTRL HUB
For a trial of the management 

system contact: 

enquiries@ctrl-hub.com 

www.ctrl-hub.com 
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Renowned for its high-quality partner-
led legal advice, Hay & Kilner has 
been recommended in 19 practice 
areas in The Legal 500 2017.

Named as a ‘regional heavyweight’ 
the full-service firm is regarded for its work in 
a large number of fields, including corporate, 
commercial property, employment, dispute 
resolution, clinical negligence, private client and 
agricultural law. 

Three of the firm’s lawyers are also listed in The 
Legal 500 elite ‘leading individuals’ list. 

Jonathan Waters, Hay & Kilner’s managing 
partner, comments: 

“We are delighted that our excellence in so 
many different practice areas has been recognised 
by The Legal 500, and to have three of our lawyers 
listed as leading individuals is a great achievement. 

“It is testament to the continued hard work and 
dedication of everyone at the firm.”

In the corporate arena, The Legal 500 has 
praised Hay & Kilner for its ‘exceptional advice’ 
and highlighted the work of partners Jonathan 
Waters and Mark Adams. The team were also 
recently praised at the Insider North East 
Dealmakers Awards 2017, where two of their 
corporate deals were shortlisted for Deal of the 
Year.

The commercial property team at Hay & 
Kilner continues to represent clients throughout 

the country. Nicola Tiffen leads the team, which 
includes ‘leading individual’ Richard Freeman-
Wallace and ‘highly regarded’ Paul Taylor. 

Hay & Kilner’s employment team also 
performed well throughout the year and saw an 
increase in the number of clients they provide 
training to through their dedicated, bespoke 
training service. Partners Neil Dwyer, Sarah Hall 
and Sarah Furness are all ‘recommended’ in The 
Legal 500.

The ‘efficient and professional’ litigation team 
at Hay & Kilner is praised for their ‘unsurpassed 
knowledge’. ‘Approachable and hardworking’ 
leading individual Martin Soloman is recognised 
for his mediation expertise. Key areas of focus 
for the ‘highly experienced’ group include the 
technology, construction, financial services, 
agricultural and rail sectors. 

Partner Lucy Gray is noted for her 
‘professionalism’ while partner, Neil Harrold is 
singled out for his ‘practical and common-sense 
approach’.

In the private client field, Hay & Kilner receives 
praise for being ‘highly experienced, with a 
wealth of knowledge and a strong reputation that 
other firms struggle to match’. Leading individual 
and department head Alison Hall is ‘highly 
recommended’ in the prestigious legal guide.  

In June, the firm was named Private Client 
Team of the Year at the Northern Law Awards 
2017 in recognition of its impressive client base, 
broad range of expertise and commitment to staff 
training and development. Nicola Matthews heads 
the Family team at Hay & Kilner and has notable 
experience in high-value divorce cases. 

In rural matters, department head Alison 
Hall is hailed as a ‘key figure’ advising on farm 
successions and assisting with drafting farming 
partnership agreements. Senior associate John 
Luke is noted for his experience in advising on the 
sale of agricultural buildings, residential dwellings 
and woodland.

During the past year, the firm has strengthened 
its commercial department with the appointments 
of commercial property lawyer, Chris Anderson, 
commercial disputes lawyer, Sara Malik and 
corporate lawyer, Ben Jackson. And as Hay & 
Kilner expands further, it will continue to look to 
attracting high calibre lawyers.

LAW  
Hay & Kilner 

Newcastle-based full-service law firm, Hay & Kilner, is celebrating its recent success and 
recognition in the prestigious, independently researched guide to the legal profession  

THE LEGAL 500 SUCCESS 
FOR HAY & KILNER 

HAY & KILNER
The Legal 500 is an 

independently researched 

guide to the legal profession. 

Firms are assessed and 

rated on criteria that 

includes technical legal 

ability, professional conduct, 

client service, commercial 

awareness/astuteness, 

diligence and commitment

www.hay-kilner.co.uk 
@HayKilner
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As a global consultancy, Turner 
& Townsend sees lots of change 
in design, construction and 
operations, from both a client and a 
supply chain point of view.

Our team at Turner & Towsend in the North 
East supports the transition of major global 
projects – from traditional to digital – in property, 
infrastructure and natural resources sectors. 

Working across the UK, US, Latin America, 
Middle East, Asia and Australia, we are challenged 
with differences in culture, approach, language 
and values. These can often impact efficiency and 
agility. 

In terms of a ‘modern approach to data’, the 
construction industry lags behind other sectors. 
But BIM (Building Information Modeling) and 
open standards are starting to change this. 

We are also starting to see global alignment 
through think tanks, shared experiences and 
focused trade missions from the UK. This allows 
the construction industry to plan, adapt and 
contribute efficiently, as well as analyse project 
performance based on available intelligence.

Agility is about being dynamic, responsive 
and quick to recognise threats and opportunities. 
It’s easier if, as an industry, construction use the 
same digital language, work in the same way and 
manage our intelligence. Because we can analyse 
the same data, we can see early indications of risk 
and opportunity, and manage them effectively.

The North East is becoming a real centre for 
exportable skills and knowledge in BIM. We have 
some of the best organisations and approaches 
located in the region, which can adapt, innovate 
and respond to global needs. 

BIM is becoming fundamental to construction 
and is laying the foundations for a better future by 
asking us to think digitally. In time, this will help 
the construction sector catch up to other more 
mature industries, such as finance and high-tech, 
which are closer to fully integrating artificial 
intelligence (AI) and machine learning into their 
business processes. This is where the construction 
industry needs to be.

A universal approach to data means better 
alignment at a global level. Information becomes 
understandable and subsequently valuable. 
At Turner & Townsend, we are helping clients 

understand the true value of their data.
I recently judged the Build Earth Live 

Hyperloop competition in Dubai. Teams were able 
to collaborate over two days to produce amazing 
concepts and designs – working together from all 
corners of the globe, made possible through better 
information.

In essence, this dynamic way of working enables 
better, faster decisions which are also better 
informed. Its successful implementation creates a 
bedrock of structure and process that underpins 
a dynamic and highly-responsive business 
environment. 

We, in the UK, can lead on this and the North 
East has a major part to play.

CONSTRUCTION
Turner & Townsend 

George Mokhtar, head of BIM at Turner & Townsend, reflects on the potential of Building 
Information Modeling and how shared data and practices can build efficiencies in construction 
across the world 

STAYING AGILE

TURNER & TOWNSEND
www.turnerandtownsend.com
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Karpet Mills is a sixth-generation 
business that started in 1878, tell 
us a bit about how the business 
developed…
The founder of the business, John 

Dickinson started life as a cabinet maker. Cabinet 
making evolved into furniture production before 
the dawn of television led my grandfather into 
retail. During the following decades, we expanded 
the retail side of the business while ensuring 
we always kept balance across the company by 
taking opportunities in new associated ventures. 
Every generation of the family has always kept 
the blinkers off to ensure we follow the right path 
towards growing the business.

What changes have you implemented since 
becoming managing director? 
After I sold my business in 2010 and moved 
back to the region I knew it was the right time 
to become the sixth generation of the family 
to run Karpet Mills. The transition felt very 
natural having done the hard yards growing 
my own business. I’d learned how to make 
things happen and I’ve not looked back. Since 
becoming managing director, I’ve opened two new 
branches, grown our contract arm of the business 
(supplying flooring for new build houses), as well 
as expanding our commercial flooring offering. 
We have 55 staff working full time alongside our 
contractors fitting the flooring.

What’s the ethos behind Karpet Mills?
We offer guaranteed low prices for our products 
and we back that up with top-rate, old-fashioned 
service. We’ve been serving the North East for over 
100 years and we know what our customers want. 
The key to operating successfully in a competitive 
market is to offer customers what they want, when 
they want, and this changes over time. We aim to 
provide transparent pricing, honest advice and 
genuine product recommendations – this is the 
key to long term success. We would rather sell 
products that are right for the customer instead of 
trying to make a quick buck from an easy sale.

Tell us about the company’s commercial offering? 
We offer the full spectrum of commercial 

products required to complete a range of projects. 
In particular, we specialise in large scale office 
refurbishments, student accommodation and 
hospitality properties dealing with most of the top 
commercial agents to provide our expertise and 
services.  

Why should someone use the business for their 
commercial project? 
In the commercial flooring industry it’s vital to 
ensure that the right product is used for the right 
job and experience scores highly in this sector. We 
have tens of thousands of square metres of history 
behind us and we can help to match the most 
suitable product to the budget constraints whilst 
ensuring the top service levels naturally expected 
of us.

What types of commercial projects have you 
worked on? 
We’ve recently completed a major refurbishment 
to office space on Newcastle’s historic Grey 
Street. The Grade II listed building is currently 
undergoing significant development and 
investment, courtesy of property investment 
firm Stessa Commercial. Separate to this, in the 
last few months we’ve completed projects for 
Universal Student Living, Hesleyside Hall, South 
Northumberland Cricket Club and Durham 
Cathedral.

What’s your business highlight? 
In 2016, we had our most successful year in the 
history of the company and I was proud to be a 

BUSINESS   
Karpet Mills 

In 2010, Joel Dickinson sold his online retail business to become the sixth generation owner of 
family business Karpet Mills. Here, he reflects on the company’s history and ethos and the growth 
and new services he’s instigated since becoming managing director 

GENERATIONS OF SUCCESS

KARPET MILLS
Karpet Mills has stores at 

Kingston Park, Gateshead and 

Hetton

www.karpetmills.co.uk
@karpetmills
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“I have wonderful and 
very capable staff and it is 
very rewarding to yield the 
return from such prolonged 

hard work”
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part of that. I have wonderful and very capable 
staff and it is very rewarding to yield the return 
from such prolonged hard work. It is a true 
privilege to be part of such a long established and 
successful business.

What’s been the business’s biggest challenge? 
When the recession hit in 2008, it was tough for 
a lot of people but particularly for retail in the 
North East. When I joined in 2010, we were still 
feeling the effect of the downturn and it required 
a lot of drive and tenacity to be able to overcome 
the challenges. Through altering the product mix 
and exploring new channels in the sector we were 
able to trade our way out of those hard years. In 
a business that has been through several ups and 

downs, we have the experience and history to be 
able to overcome these challenges and come out 
the other side stronger than we went in. 

What are the short- and long-term plans for the 
business? 
We have recently taken on a new business 
development team and relaunched our website 
that includes a Home Selection Service. We are 
looking to consolidate what we currently offer and 
ensure we maintain our levels of service. Long-
term, we intend to take fairly measured steps. We 
don’t want to push on too fast and expand too 
quickly. We take things at the correct pace. That’s 
why we’ve been going since 1878. But for now, the 
future looks pretty bright.
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Whether you have a leasehold 
property or not, you can’t 
have failed to notice the 
recent furore regarding 
leasehold homes. The 

storm has not gone unnoticed by Parliament who 
have recently consulted and are keen to make 
major changes.

But what’s really the problem?
The ‘leasehold scandal’ isn’t really about 

leasehold verses freehold. It’s about some 
developers abusing the leasehold system for 
greater profits. New developments that could 
be freehold are being sold on a leasehold basis, 
often imposing excessive ground rents so that the 
freehold can be sold off for an additional profit.

In 1967 and 1993, Parliament acted to protect 
tenants by giving them various rights to buy the 
freehold of their house or block of flats, or to 
extend their lease. While this all costs money that 
many struggle to afford (an issue to be addressed 
in itself), the protection is there for tenants to 
ensure their leases don’t run out.

The scandal is actually about a new problem: 
in the last 10 years or so, homebuilders saw 
the opportunity to make more money out 
of developments and many started selling 
more properties on a leasehold basis and then 
separately selling the freehold to investment 
companies. While the leases sold tend to be 
longer than previously (125 years or 999 years), 
the ground rent is much higher (typically 
upwards of £150 per year) and in some cases 
doubles at set intervals, for example every 10 
years. If a ground rent starts at £150 per annum 
and doubles every 10 years, it can quickly reach 
astronomical figures.

The long-term issue of paying annual sums at 
that level are obvious but for most, the ground 
rent won’t reach that level in their lifetime. The 
short-term problem is that these properties 
are virtually unsellable with many mortgage 
companies refusing to lend.

The cost to extend a lease of a flat, or to buy 
the freehold, is calculated in part by reference to 

the amount of ground rent the landlord would 
expect to receive over the term of the lease, with 
a discount.  Where the ground rent reaches an 
annual sum in the hundreds of thousands of 
pounds you can get freehold or lease extension 
prices at an unaffordable level.  Buying the 
freehold or extending the lease to get rid of the 
unreasonable ground rent in the original lease is 
then not an option for most. 

Nationwide Building Society were the first 
lender to take major action, refusing to grant 
mortgages on new built properties where the 
lease of a flat is below 125 years or 250 years for 
a house.  It won’t accept ground rents that double 
every 10 or 15 years, or where it starts at more 
than 0.1 per cent of the value of the property.  
It will accept fixed ground rents, those with 
reasonable increases throughout the term or 
where the increase is in line with the Retail Prices 
Index (RPI).

In response, and presumably in anticipation 
of legislative involvement, we’ve seen Taylor 
Wimpey put together a fund reportedly worth 
£130 million to change the doubling ground rent 
in the leases of properties they sold so that the 
ground rent is linked to RPI instead. This is a 
welcome move (and more than many developers 
have done!) and would certainly improve the 
position for home owners without costing them 
anything.

Much of the focus in the press has surrounded 
developers selling the freehold after completing 
the development but that’s not really the issue 
– the ground rents would still reach a level that 
was unaffordable and the lease would still include 
the same terms even if owned by the original 
developer.

Should we just abolish leasehold? In principle, 
there is nothing wrong with leasehold. Is it 
archaic? Yes, but it may be the most workable 
solution for managing estates of flats and houses 
where there are common areas. Is it absolutely 
necessary in residential property otherwise? 
Probably not and that is being looked at closely 
by the government.

LAW  
Clarke Mairs 

…asks Clarke Mairs partner and property law specialist, Katy Rushworth 

THE LEASEHOLD SCANDAL – 
WHAT’S REALLY GOING ON?

CLARKE MAIRS
www.clarkemairs.com
@ClarkeMairs 
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British landlords have faced a tough 
time over the last 18 months. Those 
investing in residential property have 
had to absorb a three per cent stamp 
duty surcharge on all new property 

purchases since April 2016 and as of April this 
year, tax relief on buy-to-let mortgage interest has 
been cut back.

As an example of the impact of this stamp duty 
change, if a landlord bought a main residence for 
£100,000, they would pay no stamp duty as it is 
under the £125,000 limit. However, as a second 
home, a landlord would pay £3000.

In addition, newly introduced tighter lending 
criteria will arguably make it increasingly difficult 
for some investors to refinance. 

It’s easy to overreact to these supposedly 
negative signals, but all is not lost when it comes 
to buy-to-let investing. Existing portfolios can 
continue to produce good income and capital 
growth, and in a low interest environment with 
significant geo-political uncertainties, many of the 
attractions of bricks-and-mortar remain.

Although house prices have fluctuated in recent 
years, property is still a relatively safe long-term 
investment and there are still profits to be made if 
investors can find the right deal. 

A growing opportunity seems to be the 
increased demand for renting single rooms by 
those that are struggling to get onto the property 
ladder. A House of Multiple Occupation (HMO) 
or ‘multi-let’ is a rental property in which three or 
more tenants share amenities (wc, bathroom or 
kitchen facilities). These types of properties can 
appeal to students and young professionals and 
can generate increased rental income compared to 
traditional buy-to-lets. 

There is also research to suggest that buy-to-let 
landlords aged over 55 years could access almost 
£50 billion through equity release. According 
to a report from Retirement Advantage, equity 
release could offer a financial boost at a time when 
landlords are seeing their income fall.

As a nation of property lovers, many who are 
in a position to invest can overlook commercial 
property. In recent years, this market has become 
an increasingly attractive investment and it can 
offer a relatively safe source of steady income.

The commercial property market is made 
up primarily of shops, industrial buildings 
(warehouses etc) and offices. Investors can 
typically invest directly by buying a fund that 
holds actual physical property in its portfolio 
or by buying a property, or indirectly by 
investing in property companies, developers 
and housebuilders, or in funds invested in those 
companies.

Investors can also buy shares directly in a REIT 
(Real Estate Investment Trust) such as Land 
Securities or British Land, which runs a portfolio 
of properties, although this is a far less diverse way 
to invest as it’s just one company.

As with any investment there are pros and 
cons to investing in commercial property and 
investors should ensure they take a well-diversified 
approach to avoid any sector specific risks. 

If you are looking to invest, a financial planner 
can help you to assess your options and find 
the right solution for you. As the UK’s largest 
corporate Chartered planning firm, Fairstone 
offers a free initial consultation to all new clients. 

FINANCE   
Fairstone Group

Steve Easter, sales director at South Tyneside-based chartered financial planning firm Fairstone 
Group, looks at the current challenges and opportunities for investors 

INVESTING IN PROPERTY 
– STILL WORTH IT? 

FAIRSTONE GROUP
Fairstone is a national 

financial advisory and wealth 

management group based in 

South Tyneside. To arrange a 

free initial consultation email: 

info@fairstone.co.uk or call 

0845 6050680

www.fairstone.co.uk
@FairstoneGroup
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Chartered town planner Karen Read 
founded her own consultancy at 
the beginning of 2015 to provide 
support and advice to commercial 
companies using the planning 

system.
When setting up klr Planning, Karen spotted 

activity in the commercial property market was 
picking up and developers were looking to fast-
forward projects that had been on hold in previous 
years.

She reflects: “As my background is in economic 
development and regeneration, I am genuinely 
excited to be involved in projects that will bring 
new investment to an area, improve the places 
people live and create new jobs”.

Karen proudly counts brands such as Aldi 
Stores, Ascent Homes (Arch Development Projects 
Ltd), Newcastle Building Society, Remondis (JBT 
Waste), KFC and Dysart Developments, amongst 
her clients and has secured planning permissions 
for a range of prestigious projects. 

This includes a 2800-capacity community sports 
arena on Scotswood Road, which will become the 

permanent home for Newcastle Eagles basketball 
team, the regeneration of the former Hexham Bus 
Station for mixed retail, leisure and residential use, 
a new auditorium and outdoor performance space 
as part of the Sunderland Arts and Culture Quarter 
and a number of new Aldi stores throughout the 
North East. 

Most recently, Karen has secured planning 
permission for an Everyman Cinema and café bar 
in the former Legends nightclub on Grey Street in 
Newcastle.

Karen believes her success – in what is typically 
perceived as a male-dominated industry –has 
been down to her ambition and hard work. She 
comments: “As one of just a few women working 
in the commercial property industry, particularly 
at the beginning of my career, I’ve never felt this 
has been a disadvantage. A desire to be good at my 
job, putting in the hours, and a healthy competitive 
streak means I have progressed in my career in the 
property industry.”

Professional milestones – which underpin 
Karen’s philosophy that sheer hard work pays 
off – include being appointed in senior roles in 
national planning consultancies in Manchester 
and Newcastle and setting up a regional office in 
the North East for a national firm.

However, it’s running klr Planning that offers 
Karen the most satisfaction in her career so far. 

“It’s enormously gratifying to dispel the 
assumption that some often make, that larger 
national consultancies offer a better service than 
smaller firms. The results that I achieve for clients 
speak for themselves,” she says. 

Karen is delighted with how her business has 
developed over the past three years and feels 
privileged to be working with amazing clients and 
business partners on some exciting North East 
projects. 

She concludes: “I am now thinking about the 
growth of the business and how that will look. 
It may be through collaboration, partnership or 
employing people, but with the political turmoil, 
and potential impact on the economy, I am taking 
my time working out my plans. But however I 
choose to scope this out, I can honestly look back 
and say that I am pleased with my progress to date, 
while learning not to take anything for granted 
along the way.”

PROPERTY  
klr Planning 

Karen Read of klr Planning tells North East Times how her strong work ethic and competitive 
streak has seen her map out her own route to success

PLANNING FOR SUCCESS

KLR PLANNING 
karen@klrplanning.co.uk 

07468 619559

klrplanning.co.uk
@klrplanning
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COMMERCIAL PROPERTY

Welcome to our commercial property section. Each 
month North East Times features the latest news and 

views within this important sector, such as transactions, 
development, valuations and asset management, as 

well as professionals from planning through design to 
completion. When appropriate, we also focus on the 

wider issues affecting the North East

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

Commercial
Property

in association with:
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COMMERCIAL PROPERTY - News 

NEWCASTLE 

City centre hotel opportunity                                                    
GVA has been instructed to offer experienced 
hotel and leisure operators an opportunity to 
deliver a full-service boutique hotel business 
together with a fine dining upmarket food and 
beverage offer within the impressive, Grade 
2 listed, iconic former Fire and Police Station 
buildings, located in the heart of Newcastle city 
centre.

The site, which is in sole ownership, is situated within the East 
Pilgrim Street Masterplan Area, in close proximity to Newcastle 
city centre’s prime retail and leisure destinations of Eldon Square, 

Northumberland Street, Monument Mall and Grey Street. 
Interested parties will be offered a shell and core building leasehold 

building, subject to a development agreement.

DARLINGTON

Station transformation announced                                 
Darlington 2025 has been announced to remodel the present station 
by creating dedicated platforms for local connections and future 
high-speed services. 

The ambitious programme will enhance rail connections across 
the North, on the East Coast Main Line, as an integral part of the 
HS2 network and across the Tees Valley.

The initiative will position Darlington as a crucial part of the 

new HS2 network, able to accommodate new high-speed trains 
once they join the East Coast Main Line. It sets out new plans for 
the reconfiguration of the rail infrastructure around the station to 
unlock improvements to local rail services, leading to faster, more 
frequent and better-quality services across the Tees Valley, County 
Durham and North Yorkshire, and better freight connections from 
Teesport.

NORTHUMBERLAND

Employment park planned                                  
Plans to build an employment park on the site of the former Alcan 
Aluminium Smelter plant in Lynemouth have been approved, which 
could help create 650 jobs.

A regeneration commission has been set up in Berwick to help 

drive investment in the town and redevelopment of Bedlington 
Town centre is proposed, as well as regeneration of Ashington town 
centre. Other county-wide proposals include securing investment 
for a new hotel in Amble.

SUNDERLAND

Henry Boot appointed on IAMP     
South Tyneside and Sunderland City Councils have jointly 
appointed Henry Boot Developments as development partner for 
the International Advanced Manufacturing Park (IAMP).

Henry Boot will be responsible for the physical building of the 
site which is proposed for an area close to the A19 and to the north 
of Nissan’s existing manufacturing plant. 

IAMP will be a world-class environment for high-tech industries, 
advanced manufacturing businesses, and aims to attract more than 
5,000 jobs and bring in more than £300 million of private sector 
investment over the next ten years.

in association with:
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COMMERCIAL PROPERTY - Naylors

NAYLORS
If you have land and would 

like advice, contact Chris 

Donabie on 0191 211 1548 or at 

chrisdonabie@naylors.co.uk 

www.naylors.co.uk
@NaylorsSurveyor
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Drive along any major North East route and 
there’s no escaping an array of construction 
projects in full flow. Whether it’s commercial, 
student accommodation, hotels, retail 
parades or new housing, there is a growing 
level of activity, signalling a time of 
confidence in the North East development 
market.

While this is the case, there continues 
to be an under supply in certain markets, 
particularly industrial, with a lack of 
high-quality large-scale premises. In many 
cases, there is the land available to provide 
solutions, but a lack of knowledge, expertise 
and funding to optimise a site’s development 
prospects. 

It is in this current climate that Naylors 
has identified an opportunity to help 
landowners bring about new development by 
providing an all-encompassing development 
consultancy service, which brings together 
a range of expertise from the firm’s highly 
regarded agency and building consultancy 
departments.

The formation of the development 
consultancy department was triggered by two 
strategic appointments made over the past 12 
months. 

Chris Donabie joined as a director in 2016, 
bringing with him a wealth of experience in 
agency and development, following 12 years 
with Cushman & Wakefield. In January this 
year, the firm also recruited David Straughan 
as associate director to the bolster the services 
of the Building Consultancy department.

Since launching the service, Naylors is 
advising even more clients on sites across the 
region, with industrial and roadside markets 
particularly active.  

Chris explains: “Combining our agency 

and building consultancy expertise 
means that development feasibility can be 
considered at an early stage when advising 
clients. This might be on previously 
undeveloped or brownfield land and across a 
wide range of sectors.  

“We can advise on all factors including 
market supply and demand, values, optimum 
uses, site layout, density and build cost, to 
accurately appraise a scheme.  

“Naylors is also active in identifying joint 
venture or funding opportunities for both 
landowners and developers.”

This year, the firm has been involved in a 
number of new developments, particularly in 
the industrial sector. At Team Valley, Naylors 
is working on behalf of UK Land Estates on a 
number of new developments as well as with 
Northumberland Estates on the Team Valley 
and Tyne Tunnel.

In County Durham, Naylors is working on 
the development of a major new mixed-use 
development at Bowburn. Integra 61 has 
planning permission for over 170,000 sq m of 
industrial space as well as roadside uses such 
as a family pub and restaurant, car showroom 
and retail space. Infrastructure work is due 
to start shortly with buildings to be delivered 
late next year. Discussions are at an advanced 
stage with end users.

David adds: “Once we have helped our 
clients to put together a viable development, 
Naylors building consultancy team can firm 
up the design, before tendering and project 
managing the scheme. The development 
consultancy service is proving particularly 
popular with landowners who may have plots 
of only one or two acres in some cases, and 
don’t have the time or experience to carry 
forward a project.”

Naylors is working with 
North East landowners and 
developers to establish viable 
development solutions, from 
feasibility analysis, through 
to the delivery of turnkey 
solutions

Unlock your 
site’s potential
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COMMERCIAL PROPERTY - Chris Dobson

The late summer planning permission for 
the first of two 100,000 sq ft phases of Legal 
& General’s office investment in Newcastle’s 
Science Central development, Gallowgate, 
was a significant step forward for the capital 
of the North East.

It takes a drive around the boundary of 
the Science Central site and a walk through 
the development to get a true measure of 
the scale of what is going on at this 24-acre 
site where the emphasis is on science and 
technology.

 This ‘innovation hub’ is on the former 
Scottish & Newcastle Breweries’ site, of 
which only the regional headquarters 
building remains as the Sandman hotel.

Located in Newcastle’s city centre, the 
numbers associated with Science Central 
are impressive – to generate over 4000 jobs, 
create 500,000 sq ft of office space and build 
450 new homes. 

Just over a year ago it was announced that 
Legal & General would become a long-term 
investment partner on the £350 million 
flagship site, alongside Newcastle City 
Council and Newcastle University. 

Pat Ritchie, chief executive of Newcastle 
City Council, says: “Newcastle Science 
Central is our flagship development and is 
fast becoming a flourishing innovation hub 
in the heart of the city. Developments are 
progressing apace as new structures rise 
from the ground and construction of new 
commercial and academic facilities continue 
on site.

“This is all made possible through our 
committed partnership with Newcastle 
University and Legal & General as a long-
term investment partner, and we look 
forward to strengthening our private public 
partnership for decades to come.”

The first office building is FaulknerBrown-
designed ‘The Core’, 27,000 sq ft of excellent 
office space for start-ups and SMEs. It joins 
the Urban Sciences building that has just 
opened and The Key. Under construction 
is the Newcastle Laboratory building and 
proposed is the Learning and Teaching 
Centre, the National Innovations Centres for 
Data and Ageing and the first eight-storey 

L&G building, which will be on site before 
the year end.

 In terms of commercial property 
specifics, Tony Wordsworth, director, GVA, 
National Markets – Offices and joint agent 
with Cushman & Wakefield, says Legal & 
General’s investment “is the biggest property 
deal in Newcastle for decades and represents 
a major vote of confidence in the city from 
the private sector.”

He adds: “There has been a sustained 
focus on developing Newcastle’s reputation 
as having a cutting-edge proposition in the 
fields of science and technology. The future 
development at Science Central will build on 
what has already been delivered, including 
The Key, a landmark iconic building with 
a lightweight triple skin structure and 
dynamic, innovative interior research labs.

“The university’s £58 million Urban 
Sciences Building is now open and, in 
addition, design work is underway for 
a Learning and Teaching Centre and 
Newcastle Laboratory ,which will offer 
high-quality, incubation and grow-on 
accommodation specifically geared to 
science-based commercial activities.”

Looking at a wider picture of Newcastle, 
Tony says: “Culture-led regeneration has 
not only improved the image of the city and 
the quality of its places; it is a significant 
contributor to the economy through tourism 
and employment. The ambition is for this 
to continue and key future sites such as East 
Pilgrim Street will integrate and build on 
existing cultural assets to create new ‘cultural 
hubs’.”

Specialist property writer 
Chris Dobson looks at the 

evolution and potential of one 
of Newcastle’s most exciting 

developments, Science Centre 

The biggest 
property deal in 

Newcastle for 
decades

in association with:
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Regeneration and comprehensive 
redevelopment are not new to Newcastle. 
“Over the past 20 years it has seen significant 
regeneration success, following a city-wide 
strategy linking economic development, 
urban renaissance and the retention and 
growth of population within the city,” says 
Tony.

“The regeneration of Grainger Town in 
many ways initiated the recovery from a 
physical perspective, exemplifying heritage-
led regeneration utilising public and private 
sector investment. Its comprehensive 
approach attracted office, retail, housing 
and leisure uses and acted as a stimulus for 
further investment and redevelopment in 
the city.

“Further, the visionary renewal of the 
Quaysides has revitalised a historic part of 
the city and been prominent in building 
a reputation for Newcastle as a cultural 
destination. Using culture as a catalyst for 
change has been an important and visionary 
part of Newcastle’s story.”                     

There is strong demand in Newcastle for 
Grade A office space, but a lack of investors 
willing to speculatively build is creating a 
supply/demand imbalance. 

Newcastle Science Central is a prime 
example of what can be accomplished 
through innovative and collaborative 
working, and is testament to the hard work 
and commitment of the partnership between 
Legal & General, Newcastle City Council and 
Newcastle University.

This partnership arrangement is one of the 
mechanisms that the council and partners 

have adopted to unblock this supply/demand 
issue which will create jobs and boost the 
local economy. 

Ryder Architecture has designed the 
first L&G building, which will provide 
contemporary workspace for over 1200 
people in the science, technology and 
knowledge-based sectors.

The building is designed to British 
Council for Office standards with an 
occupancy ratio of one person per eight 
sq m net of office space and is designed to 
BREEAM Excellent standards with an EPC 
rating of  ‘A’. 

The design will benefit from a generous 
double-height shared reception and 
touchdown space along with a café. Through 
expressing the structure of the building and 
the rigour of the function within, Ryder 
Architecture has achieved a well-articulated 
architectural expression which has a high 
degree of transparency. Vehicular access, 
disabled parking and drop-off points are 
incorporated into the adjacent public realm. 

Colour and tone have been introduced to 
give the building richness and depth – the 
earthy copper tone of the building catches 
the sunlight, changing its look and feel 
throughout the day and providing a dramatic 
addition to the skyline of Newcastle. 

Jonathan Seebacher, architectural director 
at Ryder Architecture says: “Ryder is 
working closely with Legal & General and 
Newcastle City Council to ensure we create a 
building of European standing, befitting the 
region’s Northern Powerhouse aspirations.  
The design and specification represents 
a significant step change in workplace 
provision for the city, setting an outstanding 
new benchmark in the commercial office 
market.” 

in association with:
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Photography – Christopher Owens
Models – Rimka Puri, Fran Hatch & Lucy May Hunt @ Savalas Models 

Location – The Botanist
Make Up – Josephine Birkett

Hair – Rebecca Dixon
Styling – Chloe Taylor

Production – Chloe Taylor & Chloe Holmes
All clothing & accessories – John Lewis

With thanks to Lauren Hedley @ OPR & Terry Costello

Botanical Bliss
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Whistles Tie Neck Velvet Dress Black - £159
Fossil Campbell Cross Body - £119
Kurt Geiger Sly Black Printed Leather Ankle Boots - £139
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Jaeger Wide Leg Trouser - £110
Fenn Wright Manson Clara Top - £79

Fenn Wright Manson Rose Coat - £249

French Connection – Green Velvet Dress - £95
Jigsaw Waterpool Silk Blouse - £140
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Left:
Whistles Agnes Leather Biker Jacket - £330
Whistles Jennifer Blouse - £199
French Connection Sequin Silver Dress - £165
Dune Blush Velvet Bow Trim Clutch - £27 
Dune Aiyana Blush Velvet High Pointed Court - £27 

Middle:
Karen Millen Black Satin Dress - £199
Dune Amalfie Pink Suede Mid Heel Court - £80

Right:
French Connection Embroidered Knit - £120
Whistles Leather A Line Skirt - £170
Oasis Fur Coat - £75
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Ted Baker Frill Detail Bardot Top - £99
Modern Rarity Boyfriend Trousers - £120
Ted Baker Mini Suede Detail Moon Bag - £149
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Spire Washington Hospital is celebrating after coming top for knee replacements in a national patient survey 

TOP OF THE LEAGUE 

HEALTH - Spire Washington Hospital

Washington-based Spire 
Hospital has topped 
the league for knee 
replacement quality in 
a survey put to NHS 

patients throughout England.
The Patient Reported Outcome Measures 

(PROMs) are gathered at NHS Hospitals and 
private hospitals providing care under the NHS 
e-Referral Service.

Using survey information collected between 
April 2016 to March 2017, Spire Washington 
Hospital, in Rickleton, came out on top after 
patients answered 12 questions that assessed 
their health gain following knee replacement 
surgery.

PROMs have been used to measure health 
improvement for over ten years and provide an 
indication of the outcomes and quality of care 
delivered to patients who have received NHS-
funded care.

Spire Washington Hospital director, Andrew 
Johnson (pictured), describes the findings as 
tremendous news for the hospital and all the 
people involved with it.

He says: “The PROMs survey is well respected 
throughout the healthcare service in this country 
and to be at the top is a testament to the care and 
dedication we show in helping our patients back 
to health. It is a great example of how we – the 
local private hospital – are supporting our local 
NHS trusts and working closely together.”

Consultant orthopaedic surgeon Parvin Bansal 
adds: “It comes as no surprise to me that Spire 
Washington Hospital has been ranked as the 
best for total knee replacements, considering the 
skills, dedication and caring nature of all the staff 
involved. The hospital provides a safe, clean and 
caring environment for patients and staff alike 
and I would thoroughly recommend the hospital 
to all, including friends and family.”

Other surgery assessed by the PROMs 
includes groin hernias, varicose veins and hip 
replacements.

SPIRE WASHINGTON 
HOSPITAL

For more information or to 
book an appointment, call 
Spire Washington Hospital on: 
0191 448 9514
www.spirehealthcare.com
@SpireWashington



103



104



105

It’s official – two of the big North East football clubs are for sale. 
Sunderland has been for sale for a while after Ellis Short decided not 
to put in any more money in. Instead he is cutting his losses after a 
turbulent ten-year reign, while Mike Ashley has decided enough is 
enough…or has he?

After a period of trying to drum up interest, he’s finally decided to go public 
and has even dangled the carrot of a deferred payment option to facilitate a 
quick sale.

Newcastle United has been down this road on a few previous occasions 
and so its fans may be a little skeptical. This time, though, does feel slightly 
different. 

The alarm bells really should have been ringing after a summer of limited 
transfer activity, alongside the rumour mill being full of attempts to push 
through a sale. 

This was a risky strategy for a such an astute business brain – what if 
Newcastle had a poor start to the campaign, as many predicted, or what if Rafa 
Benitez had resigned or been poached by a bigger club?

As it happens, Rafa and his team have made a remarkable start and the 
Spaniard has got the maximum out of the players at his disposal. Fans can 
even start to dream of what might be achievable if he has access to vast riches 
following a takeover.

Sunderland, on the other hand, remains in a difficult predicament following 
its relegation from the Premier League. 

Currently languishing near the foot of the Championship, only the recent 
signs of the club’s freefall beginning to slow will temper the anger of the long-
suffering fans.

It will take a long time to turn Sunderland round, given the mis-
management over the last decade. A takeover which brings in an ambitious 
owner with a well-planned structure and pathway back to a sustainable 
Premier League place would be very welcome on Wearside.

Meanwhile, Middlesbrough spent heavily in the summer to ‘smash’ 
the Championship, in the words of its owner Steve Gibson, but he’s yet to 
see any signs of that so far this season. The team must learn to win games 
when not playing well and get back to their defensive best as they have a 
bad habit of going behind in games. A run of clean sheets along with some 
ugly wins would breed the confidence needed to avert the pressure that will 
start to intensify on Garry Monk if he can’t get them up and running before 
Christmas.

It’s great to see my former colleague, Steve Watson, get his first managerial 
opportunity at another of my former clubs, Gateshead. ‘Watto’ has served his 
apprenticeship at Birmingham and more recently Macclesfield, and I’m sure 
all Newcastle fans will wish him every success at a club well set-up to get to the 
Football League after ‘knocking on the door’ for the last few seasons.

Former Newcastle United and Sunderland player Steve 
Harper reflects on the news that his former clubs are up for 

sale

FOR SALE!

SPORT  - Steve Harper

STEVE HARPER
www.myoddballs.com
@steveharper37
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It seems that these days everyone is chasing the 
‘magic’ solution to weight loss, and how to make 
it happen at a super-sonic speed. Whether it’s 
a diet or a new exercise plan, it seems that the 
search continues for the elusive secret. 

Sorry to disappoint you but the reality is that there is 
no secret or magic solution. Instead there are five simple 
things you need to do better to lose weight. 

1. Care about yourself
You have to put yourself first and prioritise your health 
and fitness. If you don’t, it will end up being pushed to 
the bottom of the list. 

2. Be realistic 
Stop trying to lose a stone in a week! Set yourself a 
challenging yet achievable goal. Your starting point 
will dictate how quickly you drop pounds or inches 
(whichever you decide to track). Be sensible in your 
approach to achieving your ultimate goal. 

3. Take your sleep seriously 
Sleep plays a huge part in the body’s ability to recover 
and greatly impacts mood and motivation, so if you want 
to stay focused, recover well between workouts and keep 
that fire in your belly for hitting the gym, it’s time to 
catch an extra 40 winks. Be sure to get to sleep at a decent 
time, aim for seven to eight hours of good-quality sleep 
a night and stop playing on your phone or answering 
emails when you should be in snoozeville.

4. Be consistent 
Everything you do should be consistent, from nutrition 
and exercise to sleep and reducing stress. Ditch the fad 
diets and the ideology of ‘eating clean’ 100 per cent of 
the time (you’ll inevitably fall off the wagon!). Instead, 
focus on making good choices most of the time over 
an extended period, rather than ditching several food 
groups for shorter periods. 

5. Get moving 
Whether it’s going for a walk on lunch break, choosing 
public transport over driving to work or taking the stairs 
instead of the lift, it’s important to move more. Yes, 
getting those solid gym sessions in is also important, but 
being active between those sessions is too.

Health and fitness expert Katie Bulmer-Cooke gives her top tips for losing weight sensibly 

DITCH THE FAD DIETS 

HEALTH & FITNESS  - Katie Bulmer-Cooke 

KATIE BULMER-COOKE
UK Personal Trainer of the Year 2012 & UK 
Fitness Professional of the Year 2013.
Entrepreneur/Consultant/Speaker
Bookings: michael@usb-uk.com
www.katiebulmer.com
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Chloe Holmes visits newly-opened bar and restaurant The Laundrette

BUSINESS LUNCH: 
THE LAUNDRETTE

BUSINESS LUNCH - The Laundrette

With already established 
venues in Manchester and 
Chorlton, my colleagues 
and I were excited to try 
The Laundrette the week 

following its official opening in Newcastle.
Our first impressions were positive, with a 

warm welcome from sales manager Bethany. The 
contemporary décor was modern and stylish and 
the lunchtime atmosphere was lively yet laid back.

The Laundrette promises a menu that’s packed 
with ‘fun’, and you can choose from ‘prewash’ 
appetisers, ‘small load’ starters, ‘full load’ mains, 
‘easy care’ salads and ‘extra spin’ sides.

Cocktails and carbs play a big role on the menu 
– something my colleagues and I were happy to 
get on board with – but a good selection of lighter 
bites will appeal to grazers, too.  

Our server, Melissa, was friendly and attentive, 
and the wait time between courses was just right. 
We were all impressed by our starters, but the real 

winner was the truffle smoked cheese fondu and 
garlic dough balls – what’s not to love? 

For mains, I put The Laundrette’s take on the 
staple burger to the test, and it didn’t disappoint! 
A succulent patty was topped with crisp pancetta, 
cheddar and a lovely dill pickle mayo. 

For its range of pizzas, The Laundrette offers 
something different to the traditional toppings – 
and a few of the choices took my colleagues’ fancy; 
the béchamel base and carbonara toppings proved 
rich and tasty. 

The highlight of our experience, however, was 
undoubtedly dessert – where The Laundrette’s 
motto of ‘eating is treating’ really comes to life. The 
desserts, complete with candy floss and popping 
candy, were quirky, unique and genuinely good 
fun. 

With a great atmosphere, welcoming team and 
delicious food, The Laundrette is set to become 
a popular destination in Newcastle city centre by 
night and day. 

THE LAUNDRETTE
48 Westgate Road, 
Newcastle, NE1 1TT
newcastle@thelaundrette.
uk.com
0191 261 2334
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BBQ baby back ribs and celeriac 

‘slaw 

£7

Truffle smoked cheese fondu and garlic 

dough balls 

£6.50

Bresaolo & buffalo mozzarella caprese, 

pickled wild mushrooms and truffle 

cream 

£9.50

Affogato; espresso shot, vanilla 

ice cream and amaretto 

£5

Raspberry screwball and 

prosecco jelly cheesecake 

£6.50

Beef burger, pancetta, cheddar, 

dill pickle mayo, lettuce and 

tomato 

£12.50

Pizza carbonara; mozzarella, 

pancetta lardons, grana Padano, 

runny egg yolk and parsley 

£11

Starters

Mains

Desserts

9oz ribeye steak, garlic, roasted 

vine tomatoes and fries 

£21

Basil mint panacotta, chocolate 

honeycomb and a peach straw

£6.50
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By Greg Lambert, executive chef of Six at BALTIC 

RECIPE OF THE MONTH - Six at BALTIC

SIX AT BALTIC
0191 440 4948

www.sixbaltic.com
@sixbaltic

Fillet of beef with 
watercress puree, slow 

roast tomatoes and Golden 
Plover ale onion rings

Recipe:

•  For the watercress puree, blanch the watercress and spinach separately in 
rapidly boiling water for one minute. Refresh in iced water. Drain and squeeze 
all water from the greens and chop roughly. Sweat the onion in oil and butter 
with a generous pinch of sea salt until soft, but with no colour. Add the garlic 
and cook for five minutes. Add the double cream and reduce by half. Cook 
the chopped watercress and spinach in the cream mixture for a further two 
minutes.  Immediately put in a blender and set to highest speed for two 
minutes. Pass through a fine sieve into a bowl set over ice, which helps return 
the bright green colour of the puree. Chill until needed. 

•  For the batter, whisk or blend all the ingredients until smooth. Season to taste. 
•  Remove the eyes of half of the tomatoes with a small pointed knife. Place skin 

side down in an oven tray and drizzle with oil and season with thyme, garlic, 
salt and pepper. Cook on a low heat for around three hours. Baste the tomatoes 
every half an hour with the oil and juices. 

•  Bring the steaks to room temperature an hour before cooking. Season with salt 
and pepper and leave for a minute. Heat a heavy bottomed pan and add the oil. 
Place the steaks in the pan, ensuring they don’t touch. Add the butter and heat 
until foaming. Cook the steaks until they are a dark golden colour and turn. 
Using a probe, cook until the centre of the steak reaches a temperature of 55 
degrees for a medium steak. Remove from the pan and rest.

•  Heat a fryer or pan of oil to 190 degrees. Toss the onion rings in plain flour and 
shake off the excess. Dip the rings in the batter and gently place in the fryer. 
Cook for two minutes and then turn them over and cook for a further two 
minutes. Remove and drain on kitchen roll, season generously with salt.

•  To serve, heat the puree and place in the centre of a warmed plate. Add the 
rested steak and top with two roasted tomatoes. Finally, place three crispy 
onion rings on top. 

Ingredients

Serves 4 
4x 225g dry-aged fillet steaks

50g unsalted butter
2 sprigs of fresh thyme

Sea salt and black pepper
2 large white onions, cut into 1cm rings

Watercress Puree
400g watercress

400g spinach
400g double cream

2 medium white onions, diced
8 cloves of garlic

Salt and white pepper
Rapeseed oil and butter

Golden Plover batter
330ml Allendale Golden Plover pale ale

160g self-raising flour
Large pinch cayenne pepper

Generous dash of dark soy sauce
Sea salt and white pepper

Slow Roast Tomatoes
1kg ripe plum tomatoes

150ml rapeseed oil
2g chopped thyme leaves
5g chopped garlic cloves

Sea salt and black pepper
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Sarah Fairfax picks out the latest books, DVDs, music and television to enjoy at home 

CULTURE IN 

ALBUM: THE 
ARCHITECT 
Following a three-year 
hiatus, songstress Paloma 
Faith returns with her 
much-anticipated fourth 
studio album The Architect, 
which features a star-
studded array of acclaimed 
co-writers, producers and 
collaborators, including: 
Sia, John Legend, Rag ‘n’ 
Bone Man, as well as the actor Samuel L Jackson. While the 
music is classic Paloma – with sweeping orchestral tracks, 
smooth soul and catchy disco grooves – the lyrics raise social 
and political questions, covering powerful and topical themes, 
such as motherhood, social anxiety and wealth inequality. 
Out November 17
www.palomafaith.com

DVD: WHISKY GALORE!
Based on a true story, Whisky Galore! is the heart-warming tale of a 
close-knit island community turned rogue when its inhabitants plot 
to relieve a sinking ship of its whisky cargo, during a time of wartime 
scarcity. Starring comedians, Eddie Izzard and Gregor Fisher, the 
ensuing merriment is only threatened when officials try to spoil the 
party by catching the crafty locals with the bottled loot.  
On DVD and Blu-ray November 6
www.amazon.co.uk  

BOOK: FANTASTIC 
BEASTS AND WHERE 
TO FIND THEM
Whether it’s an early 
Christmas present for 
yourself or for the kids, fans 
of all things Harry Potter 
will consider this gloriously 
illustrated new edition 
of Newt Scamander’s 
Fantastic Beasts and Where 
to Find Them essential 
reading for aspiring wizards. 
Famed Magizoologist 
Newt Scamander’s years of 
adventure and exploration 
have yielded a work of 
unparalleled importance, which explores the magical fauna of five 
continents from Acromantula to Yeti via ten different breeds of 
dragon. This dazzling new edition features the fully updated 2017 
text – which includes new profiles of magnificent beasts that inhabit 
North America and a new foreword by JK Rowling, writing as Newt 
Scamander.
Out November 7 
www.waterstones.com

TV SERIES: SHE’S GOTTA HAVE IT 
Cult film director, Spike Lee, has given his seminal 1980s indie 
movie She’s Gotta Have It a TV makeover for Netflix. Lee has 
created and directed a new ten-episode TV series based on 
his 1986 debut film, which sees struggling Brooklyn artist 
Nola Darling (played by DeWanda Wise) struggling to define 
herself and juggle her time among her friends, job and three 
lovers. 
Out November 23 
www.netflix.com 

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

MUSIC: RHIANNON GIDDENS 
Grammy award-winning singer, songwriter 
and multi-instrumentalist, Rhiannon 
Giddens, combines new songs and old with 
her unique vocals and authentic bluegrass 
spirit. Fans of the TV show Nashville may 
also recognise her from playing Hannah Lee 
“Hallie” Jordan, a social worker with the 
voice of an angel. Not to be missed. 
November 28
www.sagegateshead.com

THEATRE: JAYNE EYRE: 
AN AUTOBIOGRAPHY 
Jane Eyre: An Autobiography, 
is a new one-woman retelling 
of the classic Charlotte Brontë 
novel from award-winning 
theatre company Dyad 
Productions. Struggling to 
think, live and love beyond 
the stifling expectations of 
duty, class and convention, 
governess Jane Eyre and 
Master Edward Rochester 
take a dark journey towards 
sensual and intellectual 
liberation. Telling the 
story through Jane’s eyes, 
performer Rebecca Vaughan 
embodies everywoman Jane – 
and several other characters – 
in this intimate study of love’s 
realities.  
November 9
www.artscentrewashington.
co.uk 

ART: LUMIERE DURHAM  
Back in Durham for the fifth time, artists from around the 
world will light up the city in delightful and unexpected ways, 
with a series of art installations to explore. This year, visitors 
can look forward to a gigantic illuminated mobile over the 
River Wear, an illuminated field of flowers in the cathedral 
cloisters, a meditative paradise of birds in the Botanic 
Gardens and a winter wonderland in Durham’s Market Place. 
The full programme of 29 installations has something for 
everyone to enjoy. 
November 16-19
www.lumiere-festival.com/durham-2017

COMEDY: MILTON JONES IS OUT THERE 
BBC Two Mock the Week regular Milton Jones comes to Newcastle’s 
City Hall this November to showcase his usual brand of eccentric wit 
and one-liners in his brand new show, Milton Jones is Out There. 
The comedian will be talking about his life so far – the ups, the downs 
and why buying his own see-saw was the best decision he ever made. 
He will also be scaling the heights of fashion and politics, covering his 
trademark look and how he aspires to be the next Prime Minister. 
November 18
www.miltonjones.com

ARTS - Culture out
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Aston Martin has launched the latest evolution in its iconic convertible Sports GT 

THE RETURN OF THE 
ULTIMATE CONVERTIBLE 
SPORTS GT

The DB11 Volante is powered by a new 
4.0-litre twin-turbo 510PS V8 engine 
and is built around the all-new bonded 
aluminium structure first seen in the 
DB11 Coupe. 

Lighter and more rigid than the model it replaces, 
the DB11 Volante has been engineered to deliver a 
much broader envelope of abilities. 

Greater levels of performance and handling 
accentuate the more sporting side of its character, 
while increased refinement, comfort and interior 
space ensure it remains a consummate grand tourer.

This depth and breadth of ability is made possible 
by the Volante’s three-stage powertrain and chassis 
modes. Working in harmony with the eight-speed 
paddle-shift automatic transmission, electric power 
steering and limited-slip differential with dynamic 
torque vectoring, the driver is able to configure the 
car’s responses and tailor its behaviour in a way 
that best suits the road, weather conditions or their 
mood.  

Creature comforts such as a heated steering wheel 
encourage all-season open-air motoring, and rear 
seat ISOFIX attachment points – a first for a Volante 
model – also bring added versatility.  

ASTON MARTIN
www.astonmartin.com
@astonmartin
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MOTORS  - Aston Martin DB11 Volante

Visually, the DB11 Volante features the striking 
single-piece aluminium bonnet and innovative 
‘Curlicue’ aerodynamic feature from the DB11 
Coupe, combined with new wood or carbon fibre 
veneer panels on the seat backs, a beautifully 
tailored fabric hood – available in a choice of 
bordeaux red, black silver or grey silver –  dramatic 
ultra-slim ‘light blade’ tail lights that create a bold 
C graphic and a striking new design of forged alloy 
wheel. The end result is a breathtakingly sleek and 
athletic form that perfectly expresses the DB11 
Volante’s character.  

Of course, the defining feature of the DB11 

Volante is its convertible roof. Combining the 
timeless appeal of a fabric hood with the very 
latest acoustic and insulation materials, it takes 
just 14 seconds to lower and 16 to close and can 
be operated remotely from the key, or on the 
move at speeds of up to 31mph (with a 31mph 
headwind). The model is also engineered to be 
the most advanced and complete open-top Aston 
Martin, offering a fine balance of ride, handling, 
responsiveness and refinement.

With a recommended retail price from £159,900, 
the DB11 Volante’s first deliveries are scheduled to 
begin in the UK during the first quarter of 2018.
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AMAZON ECHO SHOW 

Echo Show brings you everything you love 
about Alexa, but now she can also show you 
things on Amazon’s first screen-equipped 
device in the range. Instead of relying on just 
a speaker to give you information, the Echo 
Show uses a seven-inch touchscreen, which 
can complement Echo’s audio information 
by showing you videos, photos, song lyrics, 
weather forecasts, and more. You can also 
use the device to make video and voice calls 
to anyone who has an Echo device, or the 
Alexa app. 
Available from November 16, priced at £199.

www.amazon.co.uk

Using Amazon Music, you can see song 
lyrics on screen. Just ask to play a song or 
artist and stream over Wi-Fi. Also, stream 
music on Spotify, TuneIn and RadioPlayer 
across multiple Echo devices in separate 
rooms with multi-room music. Powerful 

speakers with Dolby processing enables 
superior room-filling audio. Even with the 
volume turned up to max, Echo Show has 
eight microphones meaning that it hears 
you from any direction even while music 

is playing.

The screen can also be configured to show a live video 
feed from elsewhere in the house through compatible 
third-party cameras. Once you name each room in the 

house, all you need to do is to ask Alexa to show you the 
front door or monitor the baby’s room. Turn on lights, 

control thermostats and more with WeMo, Philips Hue, 
Hive, and other compatible smart home devices. 

Sarah Fairfax reveals what’s new and improved within the world of gadgets 
and tech this month

TECH 

TECHNOLOGY
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GOOGLE PIXEL 2 

The Google Pixel 2, is the second 
smartphone to be released under 
the Google moniker. Smaller than the 
previous version at just five inches, it’s 
also more powerful, with an improved 
12.2MP camera, HD display and bags 
of new features including an all-day 
battery and superfast charging. It’s also 
completely water resistant and comes 
with ‘squeezable’ sides that will allow the 
phone to activate Google Assistant, a 
virtual aide that will respond to questions 
and connect users with smart home 
devices at the squeeze of a finger. 
Out now, priced from £629.
www.carphonewarehouse.com

BOSE QUIETCOMFORT 35 WIRE-
LESS HEADPHONES II

The new QC35 II are BOSE’s first wireless 
noise cancelling headphones, letting 
you adjust the level of noise cancellation 
to suit your environment. The QC35 
II also have Google Assistant built-in 
which lets you interact with any smart 
device you plug them into with just your 
voice. Put simply, this means no crunchy 
audio detritus, just well-tuned music no 
matter how noisy the world around you 
is. There’s also a massive 20-hours of 
wireless play time from a rechargeable 
lithium-ion battery, which removes the 
worry of running out of juice. 
RRP £329.95.
www.bose.co.uk

SMEG RETRO CJF01 CITRUS JUICER 

Add a touch of retro to your kitchen with the Smeg citrus 
juicer, one of the latest small appliances in the luxury 
brand’s range. Although there are cheaper juicers out 
there, the Smeg juicer is bursting with personality and 
would make a stylish addition to any kitchen. Available 
in a range of colour finishes, it’s also stainless steel, anti-
corrosive and dishwasher safe – a nice touch for quick 
and easy cleaning. It also has a quiet 70W motor and 
built-in sensor, which speeds up the juicing process by 
intelligently starting up as soon as pressure is applied to 
the juicing core. The anti-drip spout and lockable valve 
also enable juice to be dispensed without going where 
it shouldn’t. Quality is synonymous with the Smeg brand 
and this juicer has it in spades. 
Priced from £119.
www.smeg.com

TECHNOLOGY
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This year’s RICS Annual Dinner was attended my more than 200 local property professionals.
The black-tie event – sponsored by Moy Materials – is one of the Royal Institution of Chartered Surveyors’ (RICS) 

flagship events in the North East, and invites those in the land, property and construction sectors to reflect upon 
the year’s achievements, entertain clients and make valuable new contacts. Held at the Crowne Plaza, Newcastle 

on September 29, guests enjoyed a three-course meal and after dinner entertainment from sophisticated jazz band, 
Minnie and the Jazz trio

RICS ANNUAL DINNER 

EVENT - RICS
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Guests and clients of Tait Walker came together on October 5 to help the accountancy firm mark the launch of its 
fourth North East office, as it takes up residence in Durham city. Hosted at Tait Walker’s new office at Salvus House 

in Aykley Heads, the celebration brought together leading members of the local business community

TAIT WALKER OFFICE OPENING 

EVENT - Tait Walker 
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North East Times’ breakfast event on October 5 hosted around 80 guests for informal networking and light 
refreshments at Tyneside Cinema. Attendees from the region’s business community were the first to receive a copy 

of The Women’s Issue. We were also delighted to welcome two high-profile women from business and politics – Chi 
Onwurah, Labour MP for Newcastle Central and Shadow Minister for Industrial Strategy, and Dr Joanna Berry, 

associate professor for entrepreneurship at Durham University Business School and regional chair of the Institute of 
Directors – as guest speakers

NORTH EAST TIMES’ BREAKFAST

EVENT - North East Times 
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More than 170 people gathered at Newcastle Racecourse for Brewin Dolphin’s annual evening of fun and 
fundraising in support of local charities last month. 

This year’s event was raising funds for the Doddie Weir’5 Discretionary Trust and Foundation, supporting the 
popular former Falcons, British Lions and Scotland player in his battle with Motor Neurone Disease. With support 
from Hay & Kilner, George F White, Lycetts, Ryder Architecture, Leathers LLP and other regional companies and 

organisations, the evening of racing, raffle and auctions raised almost £13,000 for the charity

BREWIN DOLPHIN RACE NIGHT 

EVENT - Brewin Dolphin
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Jonathan Ruffer, chair of Ruffer LLP and The Auckland Project, was guest speaker at a recent event held by Scholes 
& Brown Chartered Financial Planners at The Biscuit Factory in Newcastle. The invited audience knew they were 
in for an interesting talk and Jonathan didn’t disappoint. With his wealth of experience, Jonathan proved to be an 

exceptional speaker and his talk about the world of investments was frank and thought-provoking. Afterwards, 
guests enjoyed meeting with Jonathan and the Ruffer team who had travelled from London and Edinburgh, together 

with the directors and staff of Scholes & Brown

SCHOLES & BROWN EVENT 
WITH JONATHAN RUFFER 

EVENT - Scholes & Brown
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I 
was born in Newcastle and have lived 
most of my life in the North East – apart 
from a few periods of “exile” when I lived 
in London and Harrogate.

The best thing about living and working in the 
North East is being close to family and friends 
and the overall cordiality of our people. 

I love Newcastle as a place to work and socialise, 
it has all that a city should offer but is not too big, 
and is easily accessible  

I’m not sure any other area can rival the diversity 
and accessibility of our natural and historical 
assets, our buildings and structures, or the 
fabulous social opportunities we have in the 
North East. I think for me though, the icing on 
the cake is that our history and tradition seems to 
have moulded our outlook and attitudes. We seem 
to have developed a unique sense of belonging 
and pride in our region that is so special.  

My favourite place to eat is El Coto restaurant in 
Newcastle. But any Indian restaurant on Ocean 
Road, South Shields, would come a close second. 

The visitor attraction the North East we should 
be proudest of is Hadrian’s Wall, given that it’s a 
spectacular World Heritage Site. 

My favourite place to conduct business away 
from the office is Barluga on Grey Street. It has 
great atmosphere and good food.

The best corporate facilities I’ve experienced in 
the region is at Newcastle Racecourse. I do enjoy 
a day at the races and the catering and overall 
experience is very conducive to corporate events. 
I also have to mention any event in Newcastle 
Civic Centre. I don’t know how they manage to 
serve such high-quality food to a mass audience.

The best view in the North East is the River Tyne 
and the bridges from a train on the King Edward 
VII railway bridge. Apart from the spectacular 
view, being there means I’m close to home.

Grahame Kelly is a building services engineer and director of Sweco UK, which plans and designs cities and 
communities of the future. Graham’s primary role is to direct, manage and develop the building services team in the 

Gateshead office, but also works closely with colleagues in other business units to develop their multi-disciplinary 
offering in the region and beyond

MY NORTH EAST 

INTERVIEW - Grahame Kelly

SWECO UK
grahame.kelly@sweco.co.uk
0191 5007017
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