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EDITOR’S WORD 
Welcome

I have been asked a few times this month, 
whether it’s right that North East Times has 
an issue dedicated to women. To be honest, it’s 
something that I’ve struggled with, too. 

Gender shouldn’t matter in business, right? 
But if you look at the research into the gender 

pay gap and the number of women on boards and 
in senior positions – across all sectors – it’s clear 
that inequalities based on gender, do exist in the 
workplace.

I also think back to a few years ago, when my 
pre-school daughter, announced that all bosses 
were men. This was despite, at the time, both the 
organisations my partner, and I worked for were 
being run by women. 

This experience reminds me of the need to have 
more high-profile female role models in business 
and leadership and – if I can help to do that through 
my editorship of this magazine – then I should.

This issue, therefore, is not anti-men in any way. 

I simply want to profile some of the women who are 
doing amazing and innovative things in our region 
– not because they’re women, but because of their 
hard work, creativity and determination. 

I, of course, long for the day when all women’s 
pay is the same as their male counterparts, and 
where the male and female ratios at a senior level, 
are more representative of society. 

In the meantime, though, I will continue to 
do my bit to showcase the inspiring people, who 
are making a meaningful impact on our region’s 
economy and beyond.

Last night, when I picked my daughter up from 
school, I asked her: “Do you think women can be 
bosses.” 

“Yes,” she said. “Can I watch Netflix on your 
phone?”

Job done. 
I hope that you enjoy this issue.

Welcome to the Women’s Issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@NETimesmagazine
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North East Times provides a voice for those 
who are shaping the North East economy.

The high quality monthly publication combines 
inspiring business and lifestyle content for 
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North East.

We look to build on the four-decade history of 
the North East Times title, while embracing the 
latest digital innovations to engage, inform and 
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to showcase the North East as a vibrant and 
productive place to work and live.

With our modern approach and established 
legacy, North East Times strives to be the 
number one business publication in the region, 
both on and offline.
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NEWS
Bulletin

The lack of availability of flexible senior roles has 
forced many women to take pay cuts, according to the 
workingmums.co.uk annual survey.

44 per cent of the 2300 working mums surveyed, said 
they earnt less than before they had children, with just 27 

per cent earning more. 
The lack of women in senior positions in organisations, is cited as a 

key contributor to the gender pay gap.
Moreover, the survey, sponsored by Nielson, reports that 67 per 

cent of mums, felt they had to work harder,because of unconscious 
bias in the workplace, towards flexible working. 

Some 24 per cent of dads work flexibly, according to the 
Workingmums.co.uk survey, although only 4 per cent of these 
worked reduced hours. Part of the reason, the survey indicated, was 
the perception that it will damage career progession.  

Gillian Nissim, founder of Workingmums.co.uk, reflects: “A work 
culture that does not recognise that the majority of employees have, 
or will have, families is not a culture that is fit for the future.”

Reports indicate that almost 
half of working mums earn 
less than they did before 
having children

BUSINESS 

Lack of flexibility 
in senior roles 
impacting 
working mums

BULLETIN

TOURISM

Visitor numbers and expenditure 
increase again in NewcastleGateshead
Figures released last month, show another rise in tourist numbers 
visiting NewcastleGateshead 

Overall, 2016,saw a three per cent increase in visitor numbers to 
the area (17.38 million), compared to the previous year, which in total 
brought in £1.46 billion to the local economy.

Sarah Stewart, chief executive at destination management and 
marketing organisation NewcastleGateshead Initiative, said: “It is 
great news that the number of visitors has continued to increase as the 
breadth and variety of what NewcastleGateshead has to offer also grows. 
This increase played an important part in the opening of over 40 new 
venues in NewcastleGateshead in 2016, including Live Works, Grey’s 
Quarter, and the new Premier Inn, set within the beautiful Art Deco 
Co-op building, alongside the hosting of major events, such as Magic 
Weekend.”
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CHARITY

COCO celebrates major 
fundraising milestone
Newcastle based international children’s charity 
COCO has announced it has raised £4 million in 
donations, since it was established in 2000. At a 
special event in Newcastle last week, sponsored by 
Muckle LLP, the charity, which was co-founded by 
Steve Cram CBE, thanked supporters, showcased 
some of the projects that have benefited from 
donations, and outlined plans for the future.

FINANCE

Accounting firm welcome 
12 new recruits
Tait Walker has strengthened its team with 12 new 
recruits.

The appointments coincide with the 
accountancy firm’s 80th celebrations, along with 
the recent expansion of its head office in Gosforth, 
which has increased the firm’s footprint, by more 
than 9000 square feet, and allowing for further 
recruitment, as well as creating a new working 
environment.

National news 

OUTPUT GROWTH 
SLOWS, BUT OUTLOOK 
REMAINS STRONG 

Manufacturing firms 
reported that output 
growth eased in the three 
months to September, while 
expectations for selling 
prices remained elevated, 
according to the CBI’s latest 
monthly Industrial Trends 
Survey.    

The survey of 429 
manufacturers, found 
that while output growth 
slowed last quarter, largely 
driven by the food and 
drink sector, the rate of 
growth remained well 
above the long-run average. 
Respondents expect output 
growth to bounce back next 
quarter, broadly matching 
the robust pace seen in the 
three months to July and 
August.

MINSTER WELCOMES 
£50M INVESTMENT 

Housing and Planning 
Minister, Alok Sharma, has 
welcomed plans by Ibstock, 
the UK’s largest brick 
manufacturer to invest £50 
million in a new factory in 
Leicestershire.

Speaking at an event 
attended by leading 
representatives from the 
UK’s builders’ merchants 
industry, Housing and 
Planning Minister, Alok 
Sharma, emphasised 
the vital role builders’ 
merchants play in getting 
more homes built in this 
country. 

He welcomed the 
success of the Builders 
Merchants’ Federation as 
a major representative of 
the sector for 109 years 
and congratulated the 
resilient performance of 
builders’ merchants over 
2017, supporting local 
growth, development and 
housebuilding across the 
country. 

CHARITY

Regional charity evolves 
with a new brand
A County Durham charity, which is investing 
more than £130 million in the region, has changed 
its name from the Auckland Castle Trust to The 
Auckland Project. The rebrand is to reflect the 
organisation’s widening remit to do good in the 
area, beyond protecting Auckland Castle, the 
original focus, when the charity was established in 
2012. 

PROPERTY

Bellway announces 
apprenticeship Levy 
partnership
Bellway has appointed Learning Curve Group as 
its Apprenticeship Levy partner. The partnership 
will see Co. Durham based Learning Curve Group, 
work with the housebuilder to deliver its new 
apprenticeship schemes, with dozens of vacancies 
created around the North East and nationwide. 
The available roles will include a wide range of 
construction trades and surveying roles, as well as 
administration and accountancy roles.
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EDUCATION

Teesside University unveils £300m Campus Masterplan
Teesside University has launched a programme of investment that will see £300 million spent to transform 
its campus over the next 10 years. Phase one of the Campus Masterplan will include a new £10 million 
Student Life Building and £6 million spent to create a new home for the Business School. Phase two will 
see £83 million invested in student accommodation, while £22.3m has been earmarked for a National 
Horizons Centre – a biomedical research, education and teaching facility at the university’s Darlington 
campus. 

BUSINESS

Scale-up academy launched
Team Massive Results scale-up coach Ian Kinnery 
(pictured) has helped the Entrepreneurs Forum to 
launch its first Scale-Up Leaders’ Academy.

Aimed at established, fast growing businesses, 
who have ambitions to scale-up quicker, the 
academy helps by taking business leaders through a 
mix of role model led events, practical workshops, 
and peer-to-peer monitoring, along with Ian’s 
individual brand of business scale-up coaching. 
This first Scale-up Leader’s Academy is being run 
as a pilot ,with Newcastle University Business 
School. Following an evaluation of the result the 
forum hopes to expand the academy to support 
more North East entrepreneurs.

TECH

Biotech company appoints 
international distributor
ievo Ltd, the Newcastle-based manufacturer of 
fingerprint biometric solutions, has announced 
that Network Information Technology (NIT), 
an Ingram Micro company, has been named the 
distributor for its product range for the META 
(Middle East, Turkey and Africa) region. After 
establishing a strong foothold in the domestic 
and European markets, this is the next step in a 
long-term strategy to gain market share in export 
territory markets.

Calendar of events:

October 5, 5pm-9pm

Northern Stars Regional 
Pitch Event – Newcastle

Location: The Biscuit Factory, 
16 Stoddart Street, Newcastle 
upon Tyne, NE2 1AN
Price: Free
www.eventbrite.co.uk

Attend an exciting pitch 
competition, in the search for 
the North of England’s most 
promising early-stage tech 
companies.

 

November 14, 8.30am-5pm

VentureFest North East 2017

Location: St James’ Park, 
Newcastle, NE1 4ST
Price: Free
www.venturefestnortheast.
com

VentureFest North East is a 
free, full-day event focussing 
on how businesses can 
grow through innovation 
and designed to connect 
businesses, corporates, 
investors, academics and 
advisors with specific 
expertise in innovation.

October 19, 8.30am-10.30am

CIPR North East Women in 
PR event series: Overcoming 
personal barriers to 
leadership

Location: Northstar Ventures, 
Grainger Street, Newcastle 
upon Tyne, NE1 5JE
Price: £10-£30
www.eventbrite.co.uk

Hear from one of Accenture’s 
most prominent female 
leaders, Kat White, in this 
interactive session, the first of 
four in the CIPR North East’s 
Women in PR series.

NEWS
Deals

DEALS
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Forward Ladies announced its 2017 
regional winners for the North East, 
Yorkshire and Scotland at a special event 
at the Crowne Plaza Hotel Stephenson 
Quarter Newcastle on September 22.

The National Awards, sponsored by HSBC, were 
introduced eight years ago, to acknowledge, reward 
and celebrate the exceptional work and female talent 
throughout the business community. 

Winners on the day included Emma Black, 
managing director of Cascade, who won the Digital 
business of the Year category, and Jules Quinn MD 
of Popaball Ltd who won the SME Growth category. 
Smart Resourcing Recruitment’s Sophie Milliken 
was also highly commended, in the SME Emerging 
category.

The 12 category winners will now take part in 
a judging day in Manchester in November, where 
they will join finalists from regional events in the 
Midlands, London and the South East, and the 
North West, Wales and Ireland. The overall national 
winner, will be announced at a grand finale to be 

held in Leeds, on December 1. 
Forward Ladies managing director, Griselda 

Togobo, said: “This has been a fantastic year for 
women, and through our National Awards, we are 
once again delighted to be working in partnership 
with HSBC, to showcase the very best women in 
business in the UK. 

“The calibre of entries has been increasing 
year-on-year, but in 2017, we had a number of 
outstanding entries and it was a wonderful afternoon 
of celebration and sharing their remarkable success. 
The standard of all our shortlisted entries was truly 
exceptional.”

Jennifer Crawley, head of UK Performance 
for HSBC, and chief awards judge, said at the 
event: “I am always impressed by such talented 
businesswomen who enter each year – and this 
year is no different. They play a significant part 
in the UK economy, which is recognised by these 
awards. A very well done goes to all those who have 
joined us and provided such inspiration for other 
entrepreneurs through their ongoing achievements.”

Event shines a light on female business talent from the North East, Yorkshire and Scotland 

AWARDS RECOGNISES FORWARD 
THINKING WOMEN IN BUSINESS 

FORWARD LADIES 
www.forwardladies.com

i

MONTHLY REPORT
Forward Ladies
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VentureFest Tees Valley threw open its doors at Wynyard Hall, welcoming hundreds of 
businesses, entrepreneurs, investors and experts for a day dedicated to further strengthening 
the regional economy through innovation. Practical workshops, lively discussions, inspiring 
exhibitions, networking and expert advice sessions provided a unique chance to share ideas and 
make valuable new connections. A total of 180 one-to-one meetings were also organised between 
investors and companies looking to raise cash. Keynote speakers highlighted new opportunities 
for businesses to grow, become more profitable and generate new jobs

FIRST VENTUREFEST TEES VALLEY 
HAILED A HUGE SUCCESS 

EVENT
VentureFest Tees Valley
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Q
OPINION
Burning Issue

What was your reaction to the Prime Minister’s Brexit Strategy speech 
on September 22?

BURNING ISSUE

The Prime Minister’ speech has set a positive tone, and we now need 
leadership from both sides, to turn the proposals and principles, into 
decisions and action.

Firms will welcome the proposal for a ‘status quo’ transition 
period for business, that averts a cliff-edge exit. This mirrors exactly 
the CBI’s proposal, made nearly 80 days ago and, if agreed by the 
EU, will protect jobs and investment, on both sides of the Channel.

Millions of EU workers and their families in the UK, need 
certainty and vice versa. Committing to enshrine their EU rights 
into UK law, goes some way to doing that, but until agreement is 
reached, individuals will still not be clear what their future holds.

Negotiators must now move the talks on to trade and transition, 
as soon as possible.

Students, academics and professional services staff, from across the 
EU, have helped make Durham University a world leader in higher 
education. Our European staff, need to be able to plan for the future 
with confidence, and an early agreement on the permanent rights of 
EU citizens is vital. We welcome the proposal of a transition period 
and will continue to lobby, through Universities UK and the Russell 
Group, for the rights of EU citizens to remain in the UK, and for 
continuing access to EU research funding.

Theresa May’s speech hopefully represents a step forward in the 
negotiations. To date, there has been plenty of focus on the divorce 
bill and on-going contributions.  

However, our businesses still have concerns about the scope of our 
trading relationship with the EU in the years ahead. Government 
must heed the views of business, and work for a positive deal that 
allows our firms to continue the North East’s proud track record of 
exporting goods and services, across Europe and beyond.

The enthusiasm and optimism communicated by Theresa May 
about a future special and deep relationship with the EU still 
doesn’t address the major conundrum of how to allow such deep 
trade integration without assuming the obligations that derive 
from the full access to the single market, which ultimately is the 
only deep integration setting that we know of. The PM rejected the 
possibility for the UK to follow the Norwegian model, whereby 
the UK would be a member of the single market without being 
a member of the EU but on the other hand, she also rejected the 
model of trade agreement recently adopted by the EU and Canada, 
which gives autonomy and control to Canada and is deemed as the 
most advanced EU free trade agreement created so far. She wants 
something in between these two extremes. While she demands 
creativity and imagination to be deployed to push the boundaries of 
the current legal and economic framework, it seems to me this is a 
mission to square a circle.

Sarah Glendinning 
Regional director – North East

CBI

Dr Joanna Berry
Associate professor (entrepreneurship)

Durham University Business School

Jonathan Walker
Head of policy

North East England Chamber of Commerce

Dr Sara Maioli 
Lecturer in economics
Newcastle University 
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Wealth management company, Broad Chare 
Partners, has appointed Christopher Straker as 
financial planner, and Lois Prest, as marketing 
executive. Chris will be responsible for advising 
individuals and businesses on their financial 
planning, while Lois will be working on marketing 
strategies and campaigns for the Newcastle firm 

The Redcar-based Centre for Process Innovation 
(CPI), the UK’s technology innovation provider 
for process manufacturing, has announced the 
appointment of Jennie Younger as its new non-
executive chairman. Jennie succeeds Bob Coxon 
OBE, who served CPI as chairman for 14 years since 
the company was set up in 2003.  As chairman, 
Jennie will lead CPI’s group board and oversee the 
next phase of CPI’s growth.

Chelsea Clark has been appointed assistant 
marketing manager at intu Eldon Square shopping 
centre. Chelsea, from Alnwick, graduated from 
Leeds University with a First Class BA Hons in 
Business Management, and has spent the last 
two two years as part of the marketing team at an 
aerospace software development company.

Newcastle law firm, Hay & Kilner, has expanded 
its corporate and commercial team, with the 
appointment of solicitor Ben Jackson.
Ben, who completed his training at the firm, will 
assist the team on a wide range of projects including 
business and share acquisitions and disposals, 
corporate refinancing, management buy-outs and 
employee share option schemes, as well as a full 
range of commercial agreement work.

Rebecca Noble has joined Watson Burton’s 
commercial litigation team having spent two 
years on the Newcastle-headquartered firm’s 
graduate programme. The qualified solicitor will 
now undertake a range of legal work across areas 
including, property litigation, commercial disputes, 
data theft and fraud.

North East-based Ithica Films, which specialises 
in making corporate films, has appointed Lauren 
Wearmouth as head of finance and operations, in 
what is a newly created role. Lauren has joined the 
company after seven years honing her expertise 
at the Boho Zone in Middlesbrough. In her new 
role, she will be focused on improving systems and 
enabling growth.  

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Christopher Straker 
and Lois Prest
Financial planner and 
marketing executive 
Broad Chare Partners

Jennie Younger
Non-executive chairman
CPI

Chelsea Clark
Marketing manager
intu Eldon Square

Ben Jackson
Solicitor
Hay & Kilner 

Rebecca Noble
Solicitor
Watson Burton

Lauren Wearmouth
Head of finance and 
operations
Ithica Films



17



18

RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Head of estates
Tyne and Wear
Brierley J Recruitment Ltd

An international technology company is currently 
seeking an experienced senior surveyor with 
a solid background in property management. 
The successful candidate, will be responsible for 
putting a structure in place for the newly formed 
property department, which has increased in size 
due to recent acquisitions. The role will include 
managing multiple properties across the UK, 
budget management, streamlining processes, where 
necessary, and implementing changes to drive 
efficiencies within the portfolio.

beth@brierleyj.co.uk

Project manager – 
established developer
Tyne and Wear
Brierley J Recruitment Ltd 

Brierley J Recruitment is seeking a project manager 
for a developer to oversee multiple developments 
and construction projects – three of which are 
planned for the next 12 months. The client is 
building its brand and establishing an innovative 
and design-orientated product. Once these projects 
are completed the developer is looking to branch 
further out into the UK. 

beth@brierleyj.co.uk

Finance director
South Shields  
Barbour

Nigel Wright Recruitment is helping Barbour 
recruit this strategically important role. The 
primary role purpose is to take full responsibility 
for the leadership of the Barbour Finance function, 
while integrating into Barbour’s senior leadership 
team. The successful candidate will provide 
strategic insight and direction. Barbour is seeking 
an experienced finance professional who can 
demonstrate a strong commercial understanding 
and the ability to structure a team. 

www.nigelwright.com

Account manager
Newcastle 
Martin Tait Redheads

An ambitious account manager is being sought by 
the Newcastle-based full-service ad agency, Martin 
Tate Redheads. Applicants must have two-to-three 
years’ agency experience – ideally with multi-media 
consumer accounts management, while design and 
print experience would be an asset – have a high 
attention to detail, be pro-active and personable. 
Send a CV and cover letter to: 

emily@mtra.co.uk
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COMMENT
In the limelight

Alison Cowie looks at why, even in the female-dominated industry of PR, gender 
inequality still exists

IN THE LIMELIGHT

When you think about 
workplaces that need to 
address imbalances based 
on gender, most of us will 
tend to focus on the science, 

technology, engineering and manufacturing 
sectors. Very few, I suspect, would consider 
inequality in the world of public relations. 

But recent research shows that gender 
disparities occur here, too. 

According to the 2015 Holmes Report women 
make up around 70 per cent of PR staff, but only 
30 per cent of senior management positions 
(in the case of the 20 largest PR companies this 
proportion drops to 25 per cent).

The CIPR State of PR 2016 report, also found 
an average pay gap of £15,040 per annum. With 
regression analysis taking in consideration factors 
such as seniority, the influence of gender amounts 
to a £6004 disadvantage for women. 

Such statistics have shocked many within the 
industry, including marketing and PR manager 
at Northstar Ventures Laura Richards, who was 
named Outstanding Young Communicator at last 
year’s PRide Awards, organised by the Chartered 
Institute of Public Relations  North East (CIPR 
NE).

While Laura doesn’t believe she’s experienced 
discrimination in her career based on her gender, 
she reflects: “If you look at the number of women 
working in PR at a manager or account manager 
level, and then those who have gone onto senior 
or c-suite level roles, there’s a huge drop-off. It 
means that somewhere along the line, something 
is going wrong.”

She continues: “In the PR industry, we like to 
describe ourselves as the eyes, ears and heart of 
the businesses we work for. But, if we can’t get the 
gender balance right ourselves, how can we advise 
our clients in this area?”

Pressed on the reasons for the gender 
disparities in the PR industry, Laura cites research 
by Liz Brigden, a senior lecturer in PR at Sheffield 
Hallam University, who interviewed women that 

had left the PR industry, before taking the step up 
to senior management.

“One of the key findings was that women 
were often side-lined and ended up doing less 
meaningful jobs.

“Liz also found a lack of visible role models 
and mentors in the industry, especially ones that 
represented the career-paths that the women 
interviewed wanted to take.”

Laura has now joined her fellow members of 
the CIPR North East committee (which she was 
co-opted to earlier this year) to create a year-long 
programme of events to address gender bias in the 
PR industry and support women into senior roles.

The launch event on October 19 at Northstar 
Ventures’ office in Newcastle will focus on the 
personal barriers that women in PR face. 

“We’ll be looking at gender stereotypes in 
the workplace and how ‘imposer syndrome’ is 
impacting women’s belief that they have the skills 
and ability to reach senior-level positions,” Laura 
explains.

Other planned events include, a session on 
coaching and leadership skills with Sharon 
MacArther, MD of Red Handbag, a conference 
on International Women’s Day (March 8), where 
top PR, creative and digital leaders will be invited 
to share their experiences, as well as a final event 
that will address the practical ways PR agencies 
can encourage more women at a senior level.

In terms of the solution, Laura maintains 
there isn’t a one-size-fits-all, but does highlight 
agencies that have brought in blind recruitment, 
equal maternity and paternity leave, and more 
transparent pay structures (that aren’t based on 
previous salaries), to help tackle the issue. 

Laura is also confident that the industry wants 
to change. 

“We’re not trying to hide the fact that there are 
issues, now that they’ve been identified,” she says. 
“There’s a lot of support for this and, hopefully, PR 
professionals will work together to put changes 
in place and improve gender inequality in our 
sector.”
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INTERVIEW
Kim Miljus

Kim Miljus is managing director of Global North East. She graduated from Newcastle Polytechnic in 
1980 and worked in print media sales and marketing before finding her career home in commercial 
radio. Kim initially worked as a key account manager at Metro Radio Group before rising through 
the ranks to station director. Kim joined Global Media and Entertainment in 2011, as managing 
director for the North East. In the role, Kim oversees the running of all Global Brands in the region, 
including Heart and Capital FM

10 QUESTIONS

What was your first break in 
business?
After graduating from 
university I was eager to start 
working but had no idea what 

I was going to do with my HND in Business Studies.  
I remember sitting in the sales director’s office at 
The Journal for a display advertising sales position. 
In my nervousness I asked when he wanted me to 
start? Years later he told me, with a close like that, I 
was destined for a career in sales.

What did you want to be growing up? 
An actress on the stage in musical theatre. 

What attracted you to your current role? 
I was approached by Global Media and 
Entertainment in 2011 to head up Capital FM, 
the brand-new station launching in the North 
East. Backed by a ground breaking and innovative 
television campaign – featuring some of the world’s 
biggest pop stars – it was an easy decision. I was 
hugely impressed by the ambition and vision of 
owner Ashley Tabor, and the company’s investment 
strategy to revolutionise the commercial radio 
industry.

What is the company’s mission? 
To be the best media and entertainment company 
in the UK.

At Global, we live by our obsessive statement, 
which drives our mission. It lives and breathes 
in our day-to-day work, is key to our annual 
performance reviews, and is even painted in giant 
letters on our broadcast centre walls. The statement 
is all about striving to make each detail right, 
busting a gut to deliver for our customers, having 
the courage to say when something isn’t good 
enough, and daring to try the never-been-tried 
before! These behaviours aren’t just platitudes, they 
mean something and are relatable to the people who 
work in the business. 
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How do you get the best out of your team?
I love my team. Every day they amaze me with their 
creative ideas, passion, dedication and commitment 
to be the best. I’ve ensured we all have a common 
purpose, clear goals and challenging work and that 
everyone feels valued and listened too. I also reward 
often and celebrate that success with lots of fun 
activities.

What has been your career highlight? 
I’ve been lucky to lead teams that have won 
many awards of recognition, but winning the 
Broadcast Centre of the Year at the prestigious and 
companywide Global Awards at the end of my first 
year with Global was my proudest yet.

What has been your biggest challenge? 
The way we consume media today is very different 
from what it was, even five years ago. These changes 
are a massive challenge but ones which Global has 
embraced, with huge investment into technology, 
marketing, and the development of our people. We 
now deliver products that are relevant to today’s 
listeners, via platforms including the Capital App.  

Who or what inspires you? 
Ashley Tabor, owner of Global. I’ve never met 
anyone with his level of passion, drive and courage. 
Also, my creative team and my amazing daughters, 
Nina and Sasha.

What are Global’s short and long-term goals? 
To grow our audience, revenue and fund raising for 
our charity Global’s Make Some Noise. Our long 
term goal is to support and develop our people, to 
grow to be the best they can be, to ensure we build 
the best media and entertainment company in the 
UK.

How do you achieve a good work/life balance?
I don’t. The line between work and life is somewhat 
merged. I love my work, and therefore, it is a huge 
part of my life. But I’m lucky to have a holiday 
cottage on the most beautiful beach in the world, 
at Newton-by-the-Sea. This is my place to readjust, 
and achieve equilibrium. With no TV, phones or 
internet allowed – there’s just the sound of the 
waves crashing on the beach and, of course, the 
radio.

GLOBAL RADIO 
NORTH EAST 
kim.miljus@global.com
www.global.com

i
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INTERVIEW  
Supporting role

Harriet Bell  
 

I enrolled on a two-year business and management 
course at Gateshead College, in the autumn of 
2016. As part of my course, I was tasked with 
creating and delivering a marketing and social 
media campaign for a local company. Working 
with three other students, I outlined our initial 
ideas in a presentation to John and thankfully 
he was impressed! We’re now working with him 
to promote a new product – a boiler that can 
temporarily be fitted in care homes, schools 
and other organisations, if their existing boiler 
breaks down. Our ideas include personalised, 
handwritten letters to prospective clients, an 
eye-catching fridge magnet that contains useful 
information about the product, and a social media 

campaign to target clients via channels such as 
Facebook and Instagram. 

It’s great that the college has given me this 
opportunity. Working with John and his team 
has helped me to improve my communication, 
presentation and time-management skills, and I’ve 
also learned some important business lessons, such 
as making sure the marketing strategy supports 
the overall goals of the business. In return, I’m 
producing some engaging new marketing content 
and helping the company to get more value from 
its social media channels. 

I’m not sure which career path I want to follow, 
but my course will give me useful skills that I can 
apply in several different job roles. 

John Savage  
 

Having started my career as an apprentice, I 
am keen to get involved in the community and 
support institutions such as Gateshead College, 
which prepares the workforces of the future. My 
son actually enrolled at the college so it made sense 
and was the perfect fit.

I have been actively involved with the college 
since the summer and was immediately impressed 
by the creativity and commitment displayed by 
Harriet and the rest of her team for our ‘Heat for 
Hire’ service. We are always innovating at Flame, 
and it was refreshing to see Harriet’s drive and 
determination, throughout the project , especailly 
given her relatively young age. 

She has continued to impress me over the last 
three months with her dedication and positive 
attitude. As with most of my business meetings, I 
tend to keep things informal and so this is the case 
when I meet with her – at least once a month – 
and she usually leads the discussions! I am there to 
guide her and offer my thoughts on her project and 
work in general, as well as suggest ideas relating to 
the heating and plumbing trade, where necessary.  

Whichever career path Harriet decides to take, 
she has the ability and ‘can-do’ attitude to make a 
success of herself. After all, anything is possible, 
with hard work and perseverance, and Harriett 
certainly has a bright future ahead of her. 

SUPPORTING ROLE
John Savage is managing director of Flame Heating Spares, a North East-headquartered heating 
and plumbing merchant, that works with some of industry’s top brands. He is supporting 17-year-
old Harriet Bell, a business management student at Gateshead College, on a project to create a 
marketing and social media campaign for his company

GATESHEAD COLLEGE 
www.gateshead.ac.uk/
employer   

i
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INTERVIEW
Carey Stuart 

Carey Stuart is a senior manager at business advisory firm Deloitte. She joined the firm as a 
graduate in 2005 in Manchester, but moved back to her native North East in 2013 after having her 
daughters. Carey leads the Professional Standards Review Centre of Excellence in Newcastle and 
has grown the team from three to 26 in less than two years. A strong advocate of agile working, 
Carey works a four-day week, with two of those days in the office and two days at home

WHAT I’VE LEARNT

Build a strong team. It’s only recently 
that I’ve learnt how important it 
is to have people working for you 
that you can trust to do a good job. 
Not only do I know they’ll make 

the right decisions when they need to, but also 
that they know the right point to come to me for 
help or advice, if they can’t make those decisions 
themselves. This allows me to focus on what I need 
to get done to achieve my strategic goals, rather 
than focusing energy and time micromanaging 
others. 

Lead by example. Behave the way you want the 
team to behave. 

Don’t assume everyone is the same. It’s vital to 
know what matters individually to each person in 
your team, and accommodate their needs as far as 
possible. This allows me to focus on how I reward 
people, based on what matters to them. Whether 
it’s time off for extra hours worked, financial 
reward, or purely recognition of the effort made. 
Everyone is different and, if you can get this right, 
it’s extremely valuable.

Trust is an important motivator. Over half of my 
team at Deloitte has some form of agile working 
arrangement. This means they can either work 
remotely or reduced hours. Because of this, the 
high levels of trust and engagement in the team 
lead to consistently high levels of performance.

Never forget to say thank you. If you appreciate 
the work people are doing for you - let them know. 
A simple thank you can have a huge impact on 
my team’s desire to go the extra mile, and deliver 
an exceptional standard of work. When you’re 
busy it can be so easy to forget, but making time 
to recognise when people are working hard is so 
important.

Be flexible. Having two young daughters, my 
work life balance is extremely important to me. 

I started the Centre of Excellence with Nicky 
Cooke, a director in the Newcastle office. We both 
knew there was a wealth of talent that was being 
lost when working parents choose not to pursue a 
career in audit due to personal circumstances. We 
wanted to provide a rewarding and challenging 
career, not only for working mums, but also to 
those with other personal circumstances and 
commitments. Over half of our team are on 
part-time contracts. The support that Deloitte has 
given us in building the centre has been incredible. 

I truly believe that Deloitte’s commitment to 
providing alternative working arrangements 
through our agile working agenda is leading the 
way in shaping how we’ll all be working in the 
future.

Strive to be a role model to others. I’m extremely 
lucky to have such strong role models and mentors 
at Deloitte. Locally, I know I can speak to our 
partner group about anything. On a personal 
level, I also believe it is vital for younger women 
to have strong female role models, especially 
in an industry like accountancy that has been 
dominated by men for so long. Deloitte has some 
fantastic women partners in very senior positions, 
which is an amazing inspiration.

DELOITTE
Contact Carey at 

castuart@deloitte.co.uk

www.deloitte.co.uk/northeast
@DeloitteUK

i

“Over half of my team 
at Deloitte has some 
form of agile working 

arrangement. This means 
they can either work 
remotely or reduced 

hours.”
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Engineering 
the 
future 
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COVER STORY
Chi Onwurah MP

Chi Onwurah, grew up on a Newcastle council estate, before she won 
a scholarship to study engineering at Imperial College London. She 
forged a successful career in the male-dominated field before entering 
another – politics. Chi was appointed the MP for Newcastle Central in 
2010 and became Shadow Minister for Business, Energy and Industrial 
Strategy in late 2016. She talks to Alison Cowie, about growing up on 
Tyneside, her political aspirations and being referred to as Mr Onwurah

W
hat’s your fondest memory 
growing up in Newcastle?
I’ve so many fond memories, 
but if I had to pick one, it would 
be going blackberrying with my 
family. I grew up on a council 
estate in Newcastle, but we’d 

go less than a mile down the road – to what was 
then the old railway track – and spend the day 
picking blackberries. My mum didn’t bake very 
much, but she could make a really good crumble, 
which we’d have with Dream Topping. It was the 
most delicious thing, partly I think, because I 
had the sense that I’d really earnt it. We had no 
money at the time, but this was something that the 
family did together. My favourite pudding is still 
blackberry crumble – but with proper cream!

How do you feel the city has developed since your 
childhood?
I was blackberrying two weeks ago near Manor 
Park so some things are exactly same. But the 
city has changed hugely – and for the most part, 
for the better. There are a lot more tourists and 
students nowadays. The night-time economy has 
always been there, but now there’s something 
for everyone. The city’s a lot more cosmopolitan. 
When I was growing up there were very few black 
children whereas now people from all over the 
world come to study, and to work in Newcastle, 
and, while we don’t have the big sources of 
employment, like the Armstrong Works or 
the shipyards, we have lots of small, dynamic 
businesses. That said, you still meet everyone you 
know walking down Northumberland Street. 

Prior to politics you describe yourself as having 
a ‘fulfilling career in engineering’. What first 
attracted you to this sector?
I can’t really remember a time when I didn’t want 
to be an engineer. All kids are curious and want to 
understand how the world works, and for me, that 

came from science and engineering. I remember 
playing in the bath when I was about eight or nine 
years old with objects to see if they floated. I would 
also take things apart and try to put them together. 

Do you feel as though your experience in 
engineering was different to your male 
counterparts?
I was almost always the only woman in the 
engineering department, and while I worked with 
many, fantastic men – all my mentors at the time 
were male – my experience was different. I was 
regularly addressed as mister, or if I answered the 
phone in the office, people would assume I was the 
secretary. I also remember going to a conference in 
Washington DC and the group activity afterwards 
was to go to a pole dancing club. The conversation 
was typically a series of sexist jokes, until it moved 
on to working in Africa – which would inevitably 
turn racist. Having said that, the thing about 
engineering, which is different from politics, is 
that something either works or it doesn’t. So, if the 
circuit boards I designed worked – and they did – 
nobody could argue with that. 

There is a lot focus on getting more females 
involved in STEM. Do you agree with this and if 
so, how can it be achieved?
I absolutely agree. If you don’t have technology 
that represents humanity, and it’s only designed 
by a very narrow group, then it won’t make life 
better for everyone. Tech is also a great career and 
women shouldn’t be excluded from that. 

When I went to Imperial College London, I won 
a Women in Science and Engineering Scholarship 
- so, 30 years ago, people were trying to encourage 
more women into the sector. Unfortunately, the 
proportions haven’t changed much. 

I’m a big fan of gender-neutral toys and access 
to better career advice. Also, having engineering 
companies – and many great ones in the North 
East already do this – go into schools to show 
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pupils what an engineer actually does, and the 
fantastic careers that are available. There also needs 
to be more help for women who want to return 
to work after having children; we need to create 
a culture that welcomes and values women [into 
engineering].

What led you into politics? 
My mum was a hugely committed Labour Party 
member. She was born in 1927, and grew up in the 
Depression years in real poverty on [Newcastle’s] 
Quayside. My mum had six siblings, only one of 
whom survived into adulthood. She recognised 
that having free school down the road, living in a 
council house and having access to the NHS were 
there because of political struggles by working 
class people. Growing up we’d talk politics – and 
football. I joined the Labour Party when I was 
16 and I was elected as the Labour MP for the 
Kenton School in mock elections when I was 17. 
I was always  interested in politics, but like a lot of 

women, I didn’t think of it as a career. Politicians 
didn’t look like me, and I didn’t really know 
how you go about it, but I thought to represent 
the people you grew up with must be a fantastic 
honour and privilege. The Labour Party then 
started championing all-women short lists, and 
when the MP for Newcastle Central, Jim Cousins, 
announced that he was retiring in 2009, I thought, 
if I’m ever going to do this, now is the time. I didn’t 
expect to be selected.

Have you experienced sexism or inequality as a 
female politician? 
The figures show that politics is male dominated, 
although the Labour Party is less so, in terms 
of number of MPs, and after the next General 
Election, it aspires to have 50 per cent female MPs. 
The House [of Commons], however, remains 
a cross between an old boys’ club, and a male 
public school. Obviously, I haven’t been to either, 
but that’s what comes across. Politics affects 
everyone, so it should be as open to women, as 
it is to men, from all backgrounds. In terms of 
my own experience, I do tend to get much more 
aggressively trolled on social media, and I still get 
addressed as mister in correspondence. 

What drives you as a politician?
Making things work for the people who I grew 
up with, for the people I now represent, and for 
everyone. This includes male and female, black 
and white, middle class and working class, but 
particularly those people who have been ignored 
or side-lined. I work to get better services and 
facilities for the North East, and secure investment 
in jobs and the economy. 

Although your constituency voted to remain in 
the EU referendum, it was by a narrow margin, 
and 58 per cent of North East voters opted to 
leave. Why do you think the region – and the UK 
– chose to leave the EU, and what would you like 
to see happen in the next two years to manage the 
transition?
The vote was over a year ago but people are 
still interpreting it in different ways. There still 
hasn’t been enough done to talk to and listen 
to people. There was a huge amount of anger 
at the political elite that had come after six-or-
seven years of austerity – and the North East 
suffered in particular. There are some people in 
Whitehall who have no idea where Newcastle 
is – never mind places such as Consett. That 
kind of marginalisation had specific economic 
consequences and created a huge amount of ill 
feeling. It also didn’t help that for 30 to 40 years, 

COVER STORY
Chi Onwurah MP
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“I was always  interested 
in politics, but like a lot 

of women, I didn’t think of 
it as a career. Politicians 
didn’t look like me and I 
didn’t really know how 

you go about it”

CHI ONWURAH
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CHI ONWURAH MP
www.chionwurahmp.com
@chionwurah

i

political parties blamed Brussels for everything 
and took the credit for anything that was positive. 
It meant the EU was the natural target. There was 
also a sense of anger at the impact that immigration 
has had, particularly on certain sectors, while 
professional people have largely been shielded from 
it.

I think there are still huge challenges ahead. 
We want to rebalance the economy in the UK, but 
we don’t want to do this by losing international 
investment. Some people mocked me when I said I 
had constituents who had cried themselves to sleep 
at night because they were European citizens, and 
didn’t know what their future was. But these levels 
of uncertainty are hugely destructive, personally, 
and for our economy. It also raises community 
tensions. 

You’re Shadow Minister for Business, Energy 
and Industrial Strategy. If Labour was in power, 
what policies would you look to implement, and 
how would these impact business owners and 
employees?
[Labour] believes that investing is the way to grow 
the economy and to face the challenges of Brexit. In 
our manifesto, we state we would create a National 
Transformation Fund to invest in infrastructure 
and, in addition to this, we’d have a £250 billion of 
fund for a National Investment Bank, that would 
have a regional focus. This would mean the end of 
austerity. 

We’ve worked closely with Mariana Mazzucato 
– an Italian economist who lives in the UK – to 
develop a mission orientated industrial strategy. 
The Labour Government would set out long-
term visions in specific areas. One of those would 
be in climate change, where our mission is to 
decarbonise our economy by 60 per cent by 2030. 
This would be hugely beneficial to the North East, 
as we have a lead in clean energies technologies.

Another mission is to create an ‘innovation 
nation’ where three per cent of our GDP would 
be invested into research and development This 
would meet OECD targets, and would represented 
a massive increase in investment in this area. We’ve 
also set out that this would create one million 
good, high-skilled jobs we want to create, to have 
the highest proportion of high skilled jobs in the 
OECD. 

Although things are improving, statistics show 
that women still lag behind men in terms of 
entrepreneurship, board positions and equal pay. 
What would you do to address these disparities?
There needs to be a number things done, but the 
Government is  being far too slow and reactive. 
At the heart of [Labour’s] Industrial Strategy, 
is diversity, and we would bring in reporting 
requirements for gender, for gender pay gap, and 
for the number of women on boards. We’d also 
encourage industrial trade bodies to sign up to 
diversity charters, to create more visibility and 
transparency. Critically, we’d also implement 
a National Education Service. When I was 
campaigning for the general election, I met so 
many women who felt they’d made the wrong 
choices at school, or had to leave education for a 
caring responsibility. They wanted to reskill but, if 
you’re over the age of 24, you don’t have the access 
to free education. I’m the chair of the All-Party 
Parliamentary Group for Adult Education and 
it’s something I feel really passionate about. The 
National Education Service would act like the 
National Health Service and would provide access 
to life-long education. I think it would help to 
transform the skills sets of women, in particular. 
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Westfield School in Gosforth held a special event at the Marriott Hotel Gosforth Park to mark the 
end of the academic year, which featured an inspiring presentation by business leader Jacqui 
Miller-Charlton MBE. The venue’s main hall – which was decorated in the school’s signature pink 
branding – was filled with proud parents and pupils who celebrated recent achievements over 
drinks and canapes. Shortly afterwards, the upper sixth marked their departure from school with 
a Camellia Ball at the Vermont Hotel in Newcastle  

WESTFIELD SCHOOL 
LEAVERS’ EVENT

EVENT
Westfield School 
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FEATURE

North East Times celebrates some 
of the female entrepreneurs who are 
running successful businesses and 

enterprises in the region

WOMEN IN BUSINESS 
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JULIA AUSTIN
TYNE BANK BREWERY LTD
WWW.TYNEBANKBREWERY.CO.UK

Julia graduated from Newcastle University, with 
an MEng in Chemical Engineering, and enjoyed 
17 years in the industry working for blue-chip 
companies. While on holiday in 200, she was 
inspired by the brewing scene on the West 
Coast of America and, in 2011, established Tyne 
Bank Brewery creating craft beers and lagers 
for pubs, restaurants and the home consumer. 
After a successful Kickstarter campaign, the 
brewery moved to new premises which features 
an open-view brewery tap room and events 
space. While there have been a number of 
highlights for Julia the one she is most proud 
of is winning the Great British Beer Hunt, with 
Tyne Bank Brewery’s Silver Dollar American 
Pale Ale.

On the secret to success…

“I don’t feel that being a female entrepreneur is 
an advantage or disadvantage. As long as the 
entrepreneur has a strong enough character 
to believe in their idea, has the determination 
not to give up, to ask for help when needed, 
and most importantly learn from their mistakes, 
then success will follow.”

EMMA PACE
HOUSE OF OBJECTS COMMUNITY 
INTEREST COMPANY
WWW.HOUSEOFOBJECTS.ORG

House of Objects (HOBS) was originally 
established in 2009, as a council-run service, 
but in 2012, in line with the recession, the 
council found it was no longer able to fund the 
service. Emma bid to save the project, and has 
since transformed it into a social enterprise. 

House of Objects Community Interest 
Company, now has two key parts for the 
business. It operates as a scrapstore, collecting 
good, reusable waste from companies, while 
running workshops for children and young 
people, allowing them to explore properties of 
materials and their own creativity.
In 2015, the enterprise invented Invention 
Sheds to take the HOBS approach and services 
directly to schools. Between 2015 and 2017, 19 
Invention Shed programmes were sold. 

On inspiring women into business…

“I believe the best way to inspire women into 
business is to present them with role models 
in their education. I would welcome careers 
interventions where all types of professionals 
are invited into schools to share what they do 
with students. If this included a broad range of 
women who had set up their own businesses, 
it would be inspiring and illuminating for young 
women.”
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ANNA MARIA MOUTAFIS
CENTO CLOTHING LTD
WWW.CENTOCLOTHING.CO.UK

A fashion graduate and junior fashion designer, Anna Maria 
established Centro Clothing Ltd in late 2013, after seeing a 
gap in the market to help start-up fashion brands find reliable 
clothing suppliers.
The company now works with a number of fashion and fitness 
brands offering them a range of services, from branding and 
CAD design to sourcing, sampling and packaging. 

As a young business owner, Anna Maria must deal with the fast-
paced nature of the fashion industry but she is very proud of 
what she and her team have achieved, and media coverage the 
company has garnered. 

On business becoming more gender neutral…

“I think we are lucky that business is becoming more gender 
neutral and it’s a lot more accessible now, thanks in part to 
social media. My advice would be to believe in yourself. It’s 
always a risk starting a business, but it can also be really 
rewarding.”

MICHAELA REANEY 
GRADVERT 
WWW.GRADVERT.COM

A law graduate, Michaela began her career on the 
Nigel Wright International graduate scheme before 
joining a global consulting firm, where she worked as 
an account manager for FTSE 100 client Rio Tinto, with 
responsibility for delivering the world’s largest executive 
coaching programme, across 23 countries. 

Michaela launched Gradvert in 2012. The initial aim was 
to support graduates by working closely with education 
and employers. Now, with offices in Newcastle, 
Birmingham and London, the company works to develop 
and nurture talent across all levels of an organisation. 

Gradvert’s mission, is to enhance business performance, 
by improving people through life-long learning. 

On being a female entrepreneur…

“The bottom line is that if you know your stuff – if you 
are great at what you do – then questions about your 
gender will become less relevant. Determination and 
hard work go a long way.”
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JOANNA FEELEY
TREND BIBLE
WWW.TRENDBIBLE.COM

Joanna Feeley set up as a freelance trend 
consultant in 2008 and grew this into a 
business in 2011.Previously, she was head 
of trends at Tesco and worked as a fashion 
designer for retailers including Topman in 
London and American Eagle Outfitters in 
New York. Joanna saw a gap in the market 
for a trend forecasting company that focused 
on the future of the home. While most trend 
agencies are based in Paris, London, New York 
and Amsterdam, Joanna has opted to base 
her company in Newcastle, where she and her 
15-strong team help retailers and brands in the 
UK, Northern Europe and the USA understand 
how their consumers will think, feel, behave 
and shop in the future, so that they can 
shape new product ranges and marketing 
campaigns. 

On the challenges of being a working mum… 

“The biggest disadvantage for me has been 
running a business and having maternity 
leave. I remember googling ‘how to run a 
business and take maternity leave’ and finding 
a handful of articles, some of which said don’t 
tell your clients you are on maternity leave! 
There’s a serious lack of useful guidance and 
conversation on the topic.”
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LOUISE RICHLEY
BEYOND DIGITAL SOLUTIONS LTD
WWW.BEYONDDIGITALSOLUTIONS.CO.UK

After running a marketing company that specialised in the 
property market, Louise Richley established Digital Solutions 
Ltd in 2009. 
The company supports clients to communicate digitally. This 
could be helping retailers communicate with customers at their 
point-of-sale using digital screens, or assisting corporates to 
communicate with employees at health and safety briefings. 

Digital Solutions Ltd, boasts in-house expertise in design 
creative, IT, software and engineering to create bespoke digital 
communication solutions to brands including Jaguar Land 
Rover, Volvo and Greggs.
Keen to support more women in entrepreneurship, Louise 
has become involved in Newcastle University’s Founderships’ 
programme, that encourages business leaders to help and 
mentor start-up businesses. 

On the perceptions of being female business owner…

“Particularly at the start of my career, I was often dismissed as 
the secretary or person taking notes in a meeting. I once took a 
cold call where the man on the other end of the line asked if he 
could speak to the MD. When I explained that he was speaking 
to the MD, he said, ‘but you’re a woman…I’m not interested in 
talking to you’ and hung up!”

LAURA MIDDLETON
THE OFFICE ROCKS 
WWW.THEOFFICEROCKS.COM

The Office Rocks, was first created as a virtual assistant 
business in January 2014 by Laura, who had previously 
been a stay-at-home mum for five years. She initially began 
managing social media accounts for small businesses, 
before reinventing the business as a digital marketing agenc, 
specialising in affiliate marketing.

The Office Rocks now works closely with local, national and 
international retailers, to drive large volumes of traffic via a 
portfolio of social media brands, websites and mailing lists. In 
September 2017, The Office Rocks Academy was launched to 
provide digital coaching and mentoring to SMEs.

Laura is a firm believer that ‘life comes first,’ and for this 
reason, The Office Rocks core office hours for its 21-strong 
team are 9.30am to 2.30pm, with the rest of the time worked 
flexibly to fit around family and other commitments.

On encouraging more women to start their own 
businesses… 

“As a female business owner, I make a conscious effort to 
speak to as many people as possible about my journey, to 
show them that although starting and running a business is 
a lot of hard work, anyone can do it, as long as they have the 
ambition and determination to make it succeed.”
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KATE WELCH 
SOCIAL ENTERPRISE ACUMEN
WWW.SOCIALENTERPRISEACUMEN.CO.UK

Kate established the Social Enterprise Acumen 
Community Interest Company in 2010 and started 
trading in 2012. Previously, she has founded a number 
of social enterprises, including Acumen Community 
Enterprise Development Trust in 2003 (where is still 
a non-executive director), and before this, she ran the 
family Garden Centre business for 15 years.

Social Enterprise Acumen, provide professional support 
and advice to people, who want to start an enterprise 
and organisation’s that make a difference to society in 
a financially sustainable way. 
In September this year, Kate moved her social 
enterprise to the Grade II-listed, Old Rectory, in 
Houghton-le-Spring, with the aim to develop it into a 
centre for social enterprise and community businesses 
in the North East.

On trying to conform…

“When I was younger I would wear glasses rather than 
contacts, so that I would be perceived as having more 
experience than I had - but that may have been more 
about my age than my gender.”
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INTERVIEW  
Dr Joanna Berry

SPEAKING UP
As associate professor for entrepreneurship at Durham University Business School and Institute of 
Directors’ regional chair, Dr Joanna Berry is on a mission to promote new venture creation, elevate 
the profile of North East business women and showcase the region’s entrepreneurial successes on 
a bigger stage. She talks to Alison Cowie

Hartlepool-born, Dr Joanna Berry, is 
a staunchly proud North Easterner 
who, as an associate professor at 
Durham University Business School, 
is helping to educate, support and 

inspire the next generation of entrepreneurs and 
business leaders. 

This new generation, Joanna says, can no 
longer expect to go into a nine-to-five job – or 
even a career – for life. She tells her students that, 
“career is a verb, as well as a noun”, and believes it 
is essential that young people build up interesting 
skillsets that are transferrable across sectors. 

To illustrate her point, Joanna talks about 
her 16-year-old son who is studying game 
development, film studies and graphic design at 
college.

She says: “It will provide him with skills that 
could be used in a range of tech and creative jobs 
but also – dare I say – the armed forces, or in 
medicine, where there is a lot of work going on 
into remote treatments.”

Joanna boasts a colourful and varied career 
herself. After attending her local primary school, 
comprehensive and sixth form college, she won 
a place at Oxford University to study law. But all 
did not go to plan for Joanna who failed her final 
exams. The reason, she reveals, was that she was, 
“having too much fun.” 

The young student subsequently curbed her 
partying ways, resat the year, and gained her degree 
at the second attempt. Armed with a law degree 
from one of the most prestigious universities in the 
world, the newly-married Joanna went to live in 
South Africa. She joined a law firm in Krugersdorp, 
and became fluent in Afrikaans – a language, she 
quips, is “only useful to swear in.”

But this was the mid-eighties, Nelson Mandela, 
was still in prison, and Apartheid was in full 
force. When local residents found out that Joanna 
was defending two black men from Soweto, her 
windows were smashed and car tires slashed. 
Soon afterward, she and her husband told 
neighbours they were going on a shopping trip to 
Johannesburg. Instead, they boarded a plane to the 

UK, and have never returned. 
The couple agreed that, back home, whoever 

gained a trainee contact first, the other would get 
a job to support them. It was Joanna’s husband 
that achieved the accountancy traineeship, leaving 
her to take a job as a sales manager at Haymarket 
Publishing.

Joanna spent the next few years in international 
sales and business development, before deciding 
that working for herself was a more attractive 
option. She subsequently bought, ran, and sold a 
series of businesses including in personal fitness, 
media production and dot.com enterprises.

Joanna’s next move was into the world of 
academia and, after completing a PhD in music 
industry business models, where she ran a record 
label, she joined Newcastle University as an 
academic director, eventually becoming director of 
external relations while lecturing in management.

Two years ago, Joanna took her current role at 
Durham University Business School (DUBS), and 
she has been inspired by its “exceptional” students.

“They are interesting and intelligent but also 
aspirational and thoughtful,” she reflects. “They’re 
also conscious of the world they live in and 
concerned with social enterprises and the future of 
the planet.”

As associate professor for entrepreneurship, 
Joanna is charged with ensuring that students 
(MBA and undergraduates) gain practical and 
theoretical experience of new venture creation 
and enterprise, while the university generates 
intellectual capital that is recognised on local, 
national and international levels. 

As well as creating links with businesses and 
bringing in industry guest speakers to speak to 
students (recent invitees include chief James 
Timpson, CEO of Timpson shoes, Yvonne Gale, 
CEO of NEL, and financial writer and entrepreneur 
Mike Southon, journalist at the Financial Times), 
Joanna has developed several programmes to help 
students learn the essentials of running a business. 
These include a boardroom exercise where MBA 
students work with business leaders on a live case 
study. 
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Dr Joanna Berry

Joanna explains: “The students are divided into 
groups and become board members responsible 
for finance, marketing, strategy and operations. 
They’re assigned a non-executive director from 
industry and given three weeks to come up with a 
series of papers based on a real corporate situation.

“The recent case study was for Whitbread - so 
the Costa Coffee and Premier Inn brands - and the 
non-executive directors included, John Mowbray 
[chairman at University of Sunderland], John 
Cuthbert [non-exec director at Bellway], and Lucy 
Armstrong [CEO of The Alchemists]. 

“It’s a very intense process and brings to life all 
those interpersonal dynamics that are essential in 
business,” the associate professor adds.

All Durham University undergraduate students 
can also take part in an annual new venture 
project.

“It’s open to students from all disciplines,” 
Joanna explains, “so you’ll get an engineer sitting 
next to a sports scientist, talking about leggings. It’s 
conversations that wouldn’t otherwise happen; this 
cross-fertilisation of ideas is really exciting.” 

Monitoring changes and trends in 
entrepreneurship is another important job for 
Joanna, who predicts the emergence of more older 
entrepreneurs, “as people live longer, healthier 
lives,” as well as the growth of social enterprises.

The associate professor also echoes the need 
to encourage more females into STEM-focused 
careers.

“There’s this idea that girls don’t do maths, 
engineering, science and technology, but that’s 
very wrong, “she says. 

Joanna – whose role model is her 88-year-
old mum who was the first female doctor in her 
department at Leeds’ Infirmary Hospital – believes 
she has a duty to use her profile to promote 
women in the workplace. 

“But it needs to be done in such a way that is 
elegant and effective, not strident and irritating,” 
she adds.

Six months ago, Joanna took the prestigious 
position of regional director of the Institute of 
Directors (IoD) and has since recruited a new, 
largely female, c-suite that includes Therese 
Liddle (chief executive at NRG), Lucy Batley 
(co-founder and creative director at JUMP) Ellen 
Deboeck (general manager at Crowne Plaza 
Newcastle), Janicke Aitken (strategy partner 
at LiveStrategy), Anne Cuthbertson (director 
at Your Growth Consulting), Fiona Standfield 
(owner Witton House Associates) and Michael 
Whittaker (professor at Newcastle University). 
These ambassadors will identify opportunities and 
successes within their respective industries while 
encouraging discussion among their peers.

“I want to show that women can make a 
difference [in business], be recognised for, and be 
represented in a way that makes sense,” she says. 

Joanna is also intent on using her IoD position 
to influence policy and create a louder voice for 
the whole of the North East which, she believes, 
lacks a national and international profile. 

“I’m incredibly proud of being from the North 
East, she says. “As a region, we’ve been through 
pit closures and the decline of heavy industry, but 
we’ve bounced back. We’re good at bouncing back.

“We now need to be recognised for the creative, 
innovative and sparky quarter of the country, that 
we are. At the moment, we’re not. It makes me very 
cross, and as regional director for the IoD for the 
next three years, I will be working to change that.”

With a voice so informed, passionate and 
engaging, you wouldn’t bet against Dr Joanna 
Berry achieving this – and more.

DURHAM UNIVERSITY 
BUSINESS SCHOOL
www.dur.ac.uk/business
@DUBusSchool

INSTITUTE OF 
DIRECTORS 
www.iod.com
@The_IoD

i
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“As a region we’ve been 
through pit closures 
and the decline of 

heavy industry but 
have bounced back. 

We’re good at bouncing 
back.”

DR JOANNA BERRY
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PAST
It was difficult to break into the legal profession 
for me, particularly as I had no family or personal 
connections, in the industry. In my experience, 
the fortunate ones, who secured legal training 
contracts straight out of university, could often get 
a helping hand through the door. After almost a 
year of unsuccessful training contract applications, I 
chose the paralegal route. This gave me knowledge, 
experience and confidence, but more importantly 
a feeling that I was putting my degree to use. 
I qualified as a solicitor 14 years ago, and the 
profession was definitely more weighted on the 
male side back then. I don’t feel that being female 
held be back – my philosophy has always been that 
to prove myself, I needed to show hard work and 
dedication.

When I started out, clients were guided by their 
solicitor and trusted the advice they were given, 
while timescales were very much dictated by the 
solicitor. Solicitors were office based, and there was 
no culture of flexible working or working from 
home; law firms had very basic websites and social 
media was unheard of.

 
PRESENT
Now that I’m in the role of managing partner, I 
feel more than ever that I am in the minority when 
attending events. While there does seem to be a lot 
more female lawyers in the profession, there aren’t 
as many in senior roles. I’m still regularly asked who 
my boss is, something which I have learnt to take in 
my stride, responding with a smile and the answer 
‘me’.

Entering the profession being male, or female, 
is just as difficult as ever. One of the best things 
about being a managing partner, is that I can ensure 
that our firm adopts a fair and equal approach to 
recruitment of trainee solicitors, where background 

and connections aren’t taken into consideration. 
There is a lot more regulation surrounding trainee 
solicitors now, to ensure their training is quality 
and varied. This does therefore, restrict how many 
trainee vacancies a law firm can offer.

I have worked very hard, over the last few years, 
to take our firm forward in terms of technology, I 
see this as being crucial to our survival. We operate 
paperless files, have access to remote working and 
have desk phones integrated with mobiles. As 
a business, we can be very flexible if we need to 
be. Being so reliant on technology does have its 
drawbacks and we have stringent disaster recovery 
plans in place.

We live in an online generation where clients buy 
products at the click of a button and want the same 
speed and convenient service from their lawyer that 
they get from other companies, so expectations can 
be high.  

Kathryn Taylor was appointed 
managing partner of Gordon 
Brown Law Firm in 2013. Here, 
she reflects on her career and 
feeling in the minority when she 
meets other legal leaders 

THE LONG GAME

INTERVIEW  
Kathryn Taylor
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FUTURE
Law continues to be as popular, as ever, as a 
university subject, with more and more women 
choosing it. I don’t think it will get any easier for 
young graduates to obtain the very limited number 
of training contracts that will be available. Firms 
who don’t embrace technology will undoubtedly 
struggle to provide the service that clients demand.

As for women, I see no reason, at all, as to why 
they can’t thrive and do well in the profession. 
For men or women, it will be hard work and 
determination that will get you to the top – gender 
shouldn’t really come into it.

TIMELINE

2007
Residential conveyancing 
solicitor at Gordon Brown 

Law Firm LLP

2003
Residential conveyancing 
solicitor team leader at 

Bond Dickinson LLP 

2011
Partner at Gordon Brown 

Law Firm LLP

2013
Managing partner at Gordon 

Brown Law Firm LLP

GORDON BROWN LAW FIRM
www.gbff.co.uk
@GordonBrownLaw
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Alongside the day job of managing a team of over 
20 designers and developers, as a co-founder and 
creative director of digital and design agency, 
JUMP, Lucy Batley is also an ambassador for 
creative and digital for the Institute of Directors’ 

(IoD) regional committee and a board member of EcoNorth.
This year, JUMP, is celebrating its tenth anniversary and it 

recently moved into larger office space in Newcastle’s Milburn 
House, to accommodate ongoing growth. 

Reflecting on the challenges faced by women in business, Lucy 
says: “Feminism, gender inequality in the workplace and how we 
find the equilibrium between the sexes, will always remain a hot 
topic. We have moved forward a great deal over the years, but the 
need for so many female-only led events, feminist campaigns, 
and discussions around pay inequality and the number of female 
leaders within the boardroom, show it’s still a burning issue.  

  “For me, however, the challenge I am trying to face head-on 
now is the lack of inner confidence that can sometimes restrict 
women from achieving their ambitions. Only 11 per cent of the 
creative industry are female leaders, and I believe that being 
confident in your right, ability and capacity to be a role model, a 
leader, and in a position where your voice can make a difference, 
is imperative to improving the success rate of aspiring female 
entrepreneurs. 

“Things are changing now for the better, but it is important that 
the encouragement of more women in boardrooms keeps being 
pushed in every industry.”

Lucy adds:  “Fear of the unknown, is another issue I believe 
can sometimes hold people back, but it’s how we overcome that 
fear which is important. I compare the feeling of setting up a 
business to diving into a huge pool – it is scary, but exhilarating 
at the same time. So many women feel they can’t do it and worry 
they won’t be very good. What’s the saying? Face the fear and do 
it anyway… We need to challenge society and the norm more. It 
is a cliché, but you really can achieve anything you set out to do, 
irrespective of gender. I believe that a lot of what women impose 
on themselves is within the mind. We need to break down the 
barriers and move on.”

 Discussing the notion that women have to work twice as hard 
as their male counterparts to achieve the same success, Lucy 
accepts that has never been the case for her. With a supportive 
business partner in Robert Brown, all decisions regarding the 
future of JUMP are made jointly with shared ownership and equal 
responsibility. 

Forthright in nature, Lucy admits that like everyone, she has 
had moments of self-doubt, but that with the support of strong 
female mentors, being adaptable and using her all-important gut 
instinct, have helped her make the decisions needed to move the 
business forward.

Lucy Batley, co-founder and creative director of digital and design agency JUMP in Newcastle, 
shares her insights on being a woman in business

CONFIDENT CHAMELEON

MEDIA
JUMP
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JUMP
lucy@wesayhowhigh.com
www.wesayhowhigh.com
@yousayjump

INSTITUTE OF DIRECTORS
www.iod.com/about
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Lucy owes some of this success to her mentor of ten years, Jill Holst, 
owner of interior design and project management business, Ward 
Robinson, who has played a pivotal role in supporting her career. 

Lucy says: “I always aspired to have a successful business, like Jill’s. 
It’s no lie that I very much wanted to be her when I grew up, so having 
her as a mentor has been invaluable. She is an incredible example of 
a strong, intelligent female leader who not only has a vast range of 
experience in her field, but has also been a great person to work with. 
She has helped me define a very clear focus for my business and given 
me the confidence to challenge the status quo.”

Having strong female leaders, however, started a lot earlier in Lucy’s 
childhood with her art teacher, Beryl Rankin. Rebellious and prepared 
to challenge the norm, Beryl’s approach inspired Lucy, giving her the 
confidence and belief in her ability as a graphic designer.

Being supported by such inspiring female leaders has come full 
circle, with Lucy herself playing a key role in the business community 
by helping others through her roles as ambassador for creative and 
digital for the Institute of Directors’ (IoD) regional committee and 
non-executive director role at EcoNorth. Through the IoD, Lucy has 
been able to help promote the regional creative sector across the UK, 

but also use her influence to encourage more women into design and 
tech roles, whilst retaining much-needed talent within the North East.

One of the only females on the EcoNorth board – an organisation 
offering ecological advice, surveys, planning support and land 
management services – Lucy will be using her design expertise to help 
them develop their brand nationally and internationally, in order to 
support their growth plans.  Alongside mentoring and finding her own 
inner confidence, Lucy also believes that being adaptable has been an 
asset to her in business and likens this to being a chameleon. 

She explains: “You have to be agile in business, adapting to briefs, 
clients and environments. I think women are very good at using their 
empathy, instinct and communication skills to understand and get 
the best from these situations. If I’m honest, I will often change my 
appearance to express myself depending on who it is I am meeting. 
I think a lot of us do this subconsciously to be more relatable to our 
audience and to create confidence in new situations.

“Male or female, the key is to be who we are, play to our individual 
strengths, get support where we need it, and not let society’s 
preconceived notions of gender hold us back.”

“The key is to be who we are, play to 
our individual strengths... and not let 

society’s perconceived notions of gender 
hold us back”
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In her forward to the 2016 Virgin Money 
Empowering Productivity Report, the (then) 
economic secretary to the Treasury, Harriett 
Baldwin MP, stated: “In the UK economy, there 
are now record numbers of women in work, 

the gender pay gap is at a record low and has been 
almost completely eliminated for women under 
40. Women now comprise 26 per cent of FTSE 100 
Board members.”

Despite this, the report also showed that women 
account for just 14 per cent of executive committee 
members across UK-regulated financial services 
companies. What’s more, financial services is the 
country’s highest paid sector, but according to the 
Guardian, it has the widest gender pay gap, at 39.5 
per cent, compared with 19.2 per cent across the 
economy. This means that for every pound earned 
by a man in financial services a woman earns just 
over 60p.

Fairstone Financial Management recognises the 
imbalance within the sector and is committed to 
developing a fully inclusive workforce at all levels. 
As a result, 50 per cent of the South Tyneside 
based firm’s senior management team are female 
and 33 per cent of its Chartered Board are women. 

Fairstone CEO Lee Hartley said: “The gender 
imbalance within the financial services industry 
has been well documented. As a firm, we believe 
that the benefits of a more equal workforce are 
clear and we are committed to helping build a 
more balanced and fair industry.” 

The issue is being addressed at a national level 

and last March, several major UK banks including 
HSBC UK, Barclays Bank, The Royal Bank of 
Scotland and Lloyds Banking Group, signed up 
to a new voluntary Women in Finance Charter, 
aimed at getting more women into senior roles in 
the finance industry.

As of July 2017, 141 firms have signed 
the charter, representing more than 560,000 
employees. Of these firms, two-thirds believe 
that signing the Treasury’s charter will lead to 
a permanent and sustainable change in gender 
diversity at senior levels across the industry. 

Fairstone head of HR, Sharon Trainor, said: 
“As a firm, we welcome this attitude shift within 
the financial services industry. We want to see a 
diverse sector led by talented men and women and 
we are committed to addressing the issue within 
our organisation. 

“Fairstone has a strong culture of flexibility and 
inclusivity and we are passionate about supporting 
all of our people to fulfil their potential.” 

FINANCE
Fairstone Financial Management 

Statistics show that gender equality in financial services sits below the national average in the UK. 
As a result, Fairstone Group is committed to creating an inclusive workforce, at all levels, within the 
South Tyneside based chartered financial planning firm 

WOMEN IN FINANCE 

FAIRSTONE GROUP
Fairstone is a national financial advisory and 

wealth management group based in South 

Tyneside. 

To arrange a free initial consultation email: 

info@fairstone.co.uk or call 0845 605 0680

www.fairstone.co.uk
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FAIRSTONE IS 
PASSIONATE ABOUT 
NURTURING TOP 
TALENT: 
Amanda Hill 
Amanda was one of the 
first to join the business 
back in 2008. Originally 
appointed as office 
manager, Amanda’s role 
has developed over the 
years and she is now part 
of the finance team and 
is working towards her 
Professional Diploma in 
Accounting. 
 

Kiera Redman 
Kiera began her Fairstone 
career as a business 
administration apprentice 
after leaving school in 
2013. She currently leads 
the co-ordination of the 
firm’s extremely successful 
Key Partner Programme 
and manages a series of 
technical workshops for 
Fairstone’s advisers across 
the UK. 

Frances Abbott
Supporting graduates 
is also a key part of the 
Fairstone ethos and 
through the Fairstone 
Academy, the firm offers 
a Trainee IFA role each 
year. Frances Abbott 
joined the programme 
in 2013 and went on to 
join the firm’s business 
development team, where 
she is responsible for 
identifying new prospects 
and integrating all new 
partner firms. 
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Talented young females are playing 
a major role in helping the built 
environment industry tackle a long-
standing skills shortage. 

Emma Hawkins, Jodie Carson, 
Ellen McCann and Lana Whittaker, have all signed 
up to PlanBEE to learn new skills that will enable 
them to plot a successful career path in the sector. 

The four young women are part of the second 
group of students on the innovative scheme, 
which was launched last year when Gateshead 
College and Ryder Architecture formed a powerful 
alliance with architects, designers, contractors, and 
engineering specialists. 

Together, they developed a unique, flexible 
degree-level apprenticeship, designed to attract 
and retain the brightest new talent in the region, 
plug skills gaps, and create a more flexible 
workforce, capable of working across various 
construction disciplines.

Twenty-year-old Ellen McCann signed up to 
the scheme after turning down the chance to study 
fashion at Kingston University. 

Ellen, from East Boldon, says: “I’ve always been 
interested in interior design and architecture, so 
when I heard about the degree-level course, it 
sounded perfect for me. It’s becoming increasingly 
common for women to work in this sector, and 
there’s a wide variety of career options available for 
those who do.” 

Rather than follow a traditional training model, 
where students complete their qualifications while 
working in one company, PlanBEE gives trainees 
the chance to work across several companies, and 
gain a thorough first-hand understanding of the 
built environment industry.

Working with Gateshead College, the 
alliance has created a bespoke higher-level skills 
programme, that provides budding professionals 
with study, and off-the-job training, at the college’s 
Skills Academy for Construction on Team Valley, 
along with a job working with some of the region’s 
leading companies. It has been tailored specifically 
for, and by, the North East construction sector, 
providing students with a starting salary of 
£10,800 per year, a professional qualification, and a 
guaranteed job opportunity upon graduation. 

Chris Toon, deputy principal at Gateshead 

College, says: “We want to develop the next 
generation of female business leaders, particularly 
in industries that require an injection of new 
skills. Attracting more talented women into the 
built environment sector, which is a key aim 
of PlanBEE, will help companies become more 
productive and competitive.” 

Gateshead College is inspiring 14 to 16 year-
olds to join the sector as part of its career college 
initiative, which offers students the opportunity 
to complete a new construction and built 
environment programme, in tandem with their 
GCSEs which they study at school. This will set 
them on a pathway to PlanBEE and a professional 
career, with the first candidate starting this month. 

Investigating why so few women enrol on 
construction-related degree courses is also 
key to boosting the number of females in this 
sector. Gateshead College has teamed up with 
Northumbria University and Derby College on 
the BRIDGE research project, which explores 
why these courses attract so few people from 
disadvantaged backgrounds, or with disabilities, 
those from ethnic minority groups, and mature 
and part-time students.       

Extensive research with key stakeholders is 
being undertaken to gain a deeper understanding 
of the factors affecting student degree and career 
choices, with the goal of developing and testing 
a range of interventions that can improve the 
diversity of graduate recruitment in professional 
construction subjects.  

EDUCATION
Gateshead College 

Gateshead College is helping to attract more women into the built environment industry through 
the pioneering PlanBEE scheme

BRIDGING THE CONSTRUCTION 
SKILLS GAP 

GATESHEAD COLLEGE 

Photo: Left to right: Helen 

Whitfield (NBS) with Jodie 

Carson, Ellen McCann, Lana 

Whittaker and Emma Hawkins 

(students of PlanBEE)

 

For more information about 

PlanBEE, visit http://www.

gateshead.ac.uk/planbee/ or 

contact Helen Whitfield at 

Ryder on 0191 269 5454

www.gateshead.ac.uk
@gatesheadcoll
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I lead a team of women simply by chance, not 
by design. 

More importantly, as well as sharing the 
same gender, my team shares the same passion 
for what we do, the same ambition in terms 

of the outcomes we deliver for our clients and the 
same enthusiasm for making a real difference. 

Yes, we all enjoy law (we are lawyers after all!), 
but our job is great because we play a small part 
in helping charities and education providers to 
deliver their outcomes for the communities they 
serve. 

I was lucky enough to learn from a great 
(female) leader at the start of my career. A woman 
regarded as the ‘Queen of charity law’, Judith Hill. 
She was not only great at law, she was straight 
talking, very hardworking and she would always 
lead from the front when it came to her team. She 
was a role model for me and is certainly the type of 
leader I wanted to be.

I joined Bond Dickinson (previously Dickinson 
Dees) at the start of 2007 and took over as head 
of the team in 2012. It was a rather odd transition 
going from the number two to the number 
one and I was nervous that I wouldn’t have the 
credibility (or the grey hair) to be taken seriously 
in the marketplace. 

Thankfully, that concern was misplaced and 
I’ve been blessed to have such a fantastic and loyal 
range of clients. No two days are ever the same, 
my clients keep me busy and I truly enjoy working 
with them.

I recruited Samantha Pritchard in 2012 into our 
Newcastle office, from Russell Cooke in London. I 
knew immediately upon meeting her that I wanted 
her in my team. She is very calm, measured and 
quietly assured. She saw this as an opportunity 
to be part of a team that was on a journey to 
further grow its profile in the sector, to compete 
with the absolute best charity law firms and offer 
a first-class service to its clients. She wanted to 
be involved in interesting work and hasn’t been 
disappointed. I truly consider her to be the ‘ying’ 
to my ‘yang’.

Our team has a clear strategy: we want to 
provide all the services a charity needs and do that 
locally, regionally and nationally.

We have always had a number of clients across 
the country, but we wanted a more permanent 

presence in London and the south of England, 
in addition to our offering in the North East. It 
seemed fate, therefore, that over a coffee one day, 
myself and my former colleague, and friend, Jo 
Coleman (ex Farrers and IBB) decided to join 
forces. 

In May last year, Jo joined our London office as 
a partner and alongside her, Eva Abeles, a highly 
regarded managing associate, bringing a fantastic 
range of new clients and leading our Southern hub.

This recruitment was also perfect timing 
because – as if I wasn’t busy enough, I decided to 
have twin babies; just to keep life interesting as a 
working mum.

As our workload and reputation has increased, 
Bond Dickinson has further recruited into the 
Newcastle office. At the start of this year, we 
took on Liverpudlian Alison Smullen, whose 
enthusiasm is refreshing and infectious in equal 
measure. She has been great at developing the 
team’s Twitter presence and is currently designing 
our free drop-in legal clinic that we intend to 
offer to charities to celebrate trustees’ week in 
November. We are very excited about it.

The recruitment of Sally Cooper into the 
Newcastle office (who previously trained and 
qualified at the firm) in September, makes the 
team complete, for now.

My next step is to ensure our national profile 
continues to enable me to bring opportunities for 
charities to the North East.  Earlier this year, we 
hosted the Fundraising Regulator, and this month 
will bring the new Charity Governance Code to 
Newcastle. We’ve already hosted this event in 
London, and it was a huge success, so I am really 
looking forward to bringing it to our clients here 
in the region.

For me, life is not about standing still. We 
support some fantastic charities and are proud to 
work closely with many charities here in the North 
East, including the Percy Hedley Foundation and 
the Bowes Museum, Mental Health Matters, plus 
a number of independent schools and colleges.  
With the firm’s combination with American firm 
Womble Carlyle happening later this year, I am of 
course setting my sights on potential international 
opportunities too, but my focus will always be 
primarily here in the UK and especially the North 
East, as the place I call home.

LAW
Bond Dickinson  

Emma Moody, partner and head of charities at Bond Dickinson, describes the evolution of her 
all-female team of charity specialist lawyers

WOMEN WITH AMBITION

BOND DICKINSON
Contact Emma at emma.
moody@bondickinson.com or 
0191 230 8823
www.bonddickinson.com
@BondDCharities
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The matrimonial team at Sintons’ 
law firm – frequently cited as one of 
the best of its kind in the North of 
England – works across the UK and 
is known for handling the separations 

and divorces of wealthy professionals, with clients 
including a number of high-profile public figures. 

Led by renowned divorce lawyer Steve Freeman, 
Sintons’ matrimonial team is now seven-strong 
and has plans to grow further to help keep pace 
with its expanding caseload.

Newcastle-based Sintons is targeting growth 
across the firm over the next five years to achieve 
a £20 million turnover by 2021. The matrimonial 
team is playing a key role in this progress. 

Steve Freeman, partner and head of the Personal 
and Family team at Sintons, says: “Over the course 
of many years, our matrimonial team has built a 
well-deserved reputation as being among the best 
in the business. Our ethos is simple – we want the 
best outcome for our clients, and we know how to 
help them get it.   

“As a large full-service firm with specialisms in 
a range of additional issues that may arise during 

separation (property, corporate, wills), we can offer 
a comprehensive service that other firms simply 
cannot.  

Steve adds: “We have grown significantly in 
terms of our case load, the majority of which 
comes from word-of-mouth recommendation, 
and we are expanding to help accommodate that. 
We have a highly capable team of matrimonial 
specialists, and are keen to add to that as we 
continue to develop the department even further.”

Mark Quigley, managing partner at Sintons, 
says: “Our matrimonial work is one of a number of 
areas of the business where we attract work from 
across the UK. Being based in the North East is 
certainly no barrier, and proves clients are willing 
to instruct the very best advisors, wherever they 
happen to be based. 

He continues: “Our vision as a firm is to set 
the standard for legal excellence, and in doing so, 
to become the law firm of choice for individuals, 
businesses and organisations, regionally and 
nationally. Our matrimonial team is a prime 
example of that ethos being put into practice, and 
with great success.”

LAW
Sintons

The specialist matrimonial team at Sintons is continuing its expansion, which will form part of 
ambitious growth plans across the whole of the Newcastle-based law firm 

GROWTH PLANNED FOR SINTONS’ 
MATRIMONIAL TEAM

SINTONS
www.sintons.co.uk
@SintonsLaw

Left to right: Julie Gallon, 

Jayne Boyd, Allison Clark, 

Steve Freeman, Louise Masters, 

Sally Michael and Anne Smith 

(Sintons’ matrimonial team)
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Encouraging women into engineering 
remains an ongoing challenge for a 
number of organisations, with recent 
statistics showing that only 9 per cent 
of the UK engineering workforce is 

female. 
It is an issue that’s being tackled head-on by 

Siemens Power Generation Services in Newcastle, 
which from wartime Britain to the present day, 
have been supporting and encouraging women 
into engineering roles, and empowering them to 
make a difference. 

Ruth Baldasera (pictured left), is one of two 
women working within the quality engineering 
team at Siemens, and has been a key member of 
the department for over five years. 

She is responsible for carrying out annual 
audits and ensuring the business has the correct 
processes and procedures to deliver quality 
services for energy customers, as well as managing 
corrective and preventive actions for non-
conformances, and supervising customer queries 
and improvement projects.  

With more than 720 procedures to oversee, 
Ruth is also responsible for ensuring correct 
process specifications and technical instructions 
are in place to help employees effectively fulfil their 
roles. 

The legacy of female engineers at Siemens, 
however, began decades before, in the early 1900s. 
The business, which still remains on Shields Road 
in Byker, was known as CA Parsons at that time, 
having been founded by Charles Parsons in 1889. 

In 1913, Charles’ only son, Algernon, was 
appointed company director. But when war broke 
in 1914, Algernon was soon conscripted, so 
Charles appointed his daughter, Rachel Parsons, 
as temporary director of the business; a radical 
decision to make at the time. 

Inspired at an early age by her father’s ingenuity 
and invention, Rachel Parsons, enrolled at 
Newnham College at the University of Cambridge, 
where she was one of the first three women 
to study mechanical services. Like all women 
until 1948, she could not graduate with a degree 

ENGINEERING
Siemens

For more than a hundred years, one international engineering company (formally CA Parsons and 
now Siemens) has been at the forefront of gender equality. Here, we take a look at the stories of 
two female engineers, past and present 

A TALE OF TWO ERAS 
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or become a full member of the university. 
Nevertheless, she was able to add theoretical 
knowledge to the practical skills she had already 
obtained at her father’s factory.

During the First World War, more than 
800,000 women in the UK replaced men within 
engineering based roles, reflecting a much larger 
increase of female employees, than in any other 
trade or profession, showing that no task was too 
big or too small, despite gender difference.  

Given her experience, Rachel was employed by 
the Ministry of Munitions during the war to train 
thousands of women at CA Parsons, and across the 
North East, in a range of mechanical tasks from 
making periscopes and view-finders, assembling 
aircraft parts, to installing electrical wiring on 
battleships. Others were involved in physically 
demanding aspects of shell production, including 
working hydraulic presses, guiding huge overhead 
cranes, and in the former years, making steam 
turbines for electricity generation.  

Sadly, after the war, the ‘restoration of pre-war 
practices act’ introduced in 1919, meant women 
were forced to give up their roles; this included 
Rachel. 

Undeterred, she continued to be a pioneer for 
women’s employment rights, launching Britain’s 
Women’s Engineering Society, an organisation that 
still exists today, empowering females in the sector 
to develop and thrive.  She also became a member 
of The Royal Institution of Great Britain in 1918, 
an organisation devoted to scientific education and 
research. 

Like Rachel, Ruth also considers her role to have 
a much wider remit than that of the workplace.  As 
a STEM ambassador, she plays an active role in the 
community. She volunteers her time, enthusiasm 
and experience to visit local schools in the North 
East to encourage and inspire girls to pursue 
science, technology, engineering and mathematics 
subjects.

Ruth reflects: “Often girls aren’t aware of 
engineering being a feasible career option, with so 
many being encouraged into more stereotypical 
female roles.  Instead of talking about power 
stations, I try and make engineering relatable, 
by demonstrating its context in every- day life. 
Take hair straighteners, for example, the way 
they heat, shape and mould the hair using metal, 
is engineering in practice. I use this example 
and joke telling the girls that they are engineers 
already, and didn’t even know it!” 

As well as being a STEM ambassador, Ruth 
also supports the well-established Siemens 
apprenticeship programme, where recruits 
spend two weeks gaining work experience within 
the quality engineering department. A heavily 
subscribed and respected programme, the scheme 
still sees a significant imbalance, with 95 per cent 
of applications coming from males. While progress 
is being made, it demonstrates that more has to be 
done. 

Ruth adds: “So much has changed to support 
the role of women in engineering roles, but more 
has to be done. There is still a notable imbalance 
in those taking on [engineering] roles. The media, 
parents, and the education system, all have to 
a part to play in showing girls what is possible, 
and demonstrate to them what a rewarding and 
fulfilling career this sector can be.” 

SIEMENS
For more information on 

engineering roles at Siemens 

visit www.siemens.com
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A 
relationship breakdown is one of 
the most stressful life events you 
can go through. The emotional 
impact can be significant and often 
there are financial issues, or issues 

concerning children to resolve. While taking legal 
advice may not seem like the most urgent thing to 
do, it can be hugely beneficial to make contact with 
a specialist family lawyer at an early stage.  

Choosing a lawyer can be confusing. Therefore, 
it’s important to look for recommendations and 
consider reviews, as well as research independent 
industry publications, such as Chambers & 
Partners and the Legal 500. At David Gray 
Solicitors, we have an award-winning team of 14 
specialist accredited family solicitors, including 
two higher rights advocates. 

We cover all aspects of family law, including 
divorce and the dissolution of civil partnerships 
financial issues, following the breakdown of 
cohabitation, domestic abuse cases, disputes over 
children and cases involving social services. We 

offer the full range of family law services, from 
mediation to collaborative law, to representation 
in litigation and arbitration, so you can ensure that 
you are placed with a solicitor who best meets your 
needs. We also offer clear pricing information, so 
you can be sure about your costs going forward.

At David Gray, we will only ever do as much 
work as you want us to do. We can see you for a 
one-off appointment at the beginning, for a few 
appointments to help with drafting an agreement, 
or we can represent you at every stage of the case, 
whether in court, or away from the court. We 
can also provide mediation and have in-house 
arbitrators in financial and children matters.

To make the most of your first appointment, 
my advice is to consider the different options 
available to you. Court is not the only option. At 
David Gray, we take the view that while sometimes 
necessary, litigation in court should be the last 
resort. We can fight your corner in court, but 
if an amicable solution is possible, we will help 
you through that process. Look at the Resolution 
website (www.resolution.org.uk) and consider 
your options.

Think about the issues that need to be resolved. 
Are there issues surrounding financial matters and 
arrangements for children, or are you and your 
partner/spouse able to agree on some of the issues 
between yourselves?

Pull together some basic financial information.  
If financial issues need resolving, bring basic 
details about you and your spouse/partner’s 
income, assets, liabilities and outgoings. This 
will mean more progress can be made at the first 
meeting.  

Bring a friend or family member. They will be 
able to support you through the meeting. It’s also  
good to make a list of questions you want to ask 
beforehand.

Remember that you are giving your solicitor 
instructions, so you need to feel comfortable with 
any course of action agreed on. A solicitor is there 
to advise on the legal position and obtain advice 
on what a court might decide should matters 
go that way. However, it is for you to decide the 
course of action. You don’t have to follow our 
advice and if you want to take a different course of 
action, we will respect those instructions. 

LAW  
David Gray Solictors LLP

In the event of a relationship breakdown, it’s important to seek professional help from a specialist 
law firm. Here Lucy Mead, head of family at David Gray, provides advice for that first meeting with 
a solicitor

YOUR FIRST MOVE 

DAVID GRAY SOLICITORS 
LLP
David Gray has offices in 

Newcastle and South Shields.

To ascertain the type of advice 

you need from David Gray 

Solicitors, contact customer 

relationship manager Louise 

Law on 0191 232 9547 or at 

lawyers@davidgray.co.uk

www.davidgray.co.uk
@DavidGrayLLP
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Professor Sharon Mavin has spent more 
than 20 years researching women 
in leadership and management, and 
is concerned that women remain 
underrepresented in these roles. 

She reflects: “Men hold over 70 per cent of 
leadership and management roles in the UK, a 
figure that is at odds with the demographics of our 
society, and with educational attainment. It’s not that 
women can’t be leaders, women can, and do, lead in 
organisations, but they face a number of systemic 
cultural and structural barriers, which make this 
challenging. The proportion of men in leadership 
roles does not reflect the number of highly talented 
and ambitious women working across a multitude 
of industries. However gendered stereotypes emerge 
when women demonstrate their ambition for 
leadership – our ambition is unexpected. Likewise, 
when we show our competitive nature.” 

Already engaged in mentoring young women 
in the North East – presenting research to the 

Government Equalities Office, and raising leadership 
aspirations within schools and company leadership 
programmes, Professor Mavin’s role at Newcastle 
University Business School will see her put 
research into practice, and lead on gender-inclusive 
leadership, with initiatives including the introduction 
of a ‘Women in Leadership Scholarship’ for its MBA 
programme, which has been AMBA accredited for 
30 years. 

For 2018 entry, this scholarship will demonstrate 
the school’s commitment to gender equality and 
developing influential women leaders, with a 
successful student receiving mentoring from the 
director over the course of the programme.

Sharon adds: “Involving men and women in 
changing expectations is critical to breaking down 
gender barriers. Not only is this future-proofing 
leadership talent, this is a key issue for our society.”

The Business School’s triple accreditation status 
is an accolade held by just one per cent of business 
schools worldwide. 

EDUCATION  
Newcastle University Business School

Professor Sharon Mavin, the new director of Newcastle University Business School, 
talks women in leadership

WOMEN IN LEADERSHIP

NEWCASTLE UNIVERSITY 
BUSINESS SCHOOL
www.ncl.ac.uk/business-school
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North East law firm for businesses, 
Muckle LLP, is one of the first firms 
in the region to adopt artificial 
intelligence (AI) technology to help 
speed up the disclosure process on a 

multi-million pound dispute claim.
The dispute resolution team at Muckle, headed 

by partner Susan Howe, is using predictive coding 
- also known as technology assisted review (TAR), 
to analyse hundreds of thousands of disclosure 
documents linked to an ongoing multi-million 
pound claim.

The first case initially involved one million 
disclosure documents, which was cut to 660,000 
after a standard keyword search, and then the use 
of this innovative technology enabled Muckle to 
reduce that number down by more than 90 per 
cent to 35,000.

Traditionally, the documentation would have to 
be manually analysed and assessed for relevance by 
members of the team, but TAR removes these first 
few relevancy stages, in turn saving time and the 

associated costs.
Susan says: “Using this type of technology is 

relatively new and is now being recognised by the 
court. Firms in London are investing heavily in AI 
systems but, regionally, it’s not widely used yet. 

“The dispute resolution team at Muckle 
increasingly works on large claim cases where 
disclosure documents can be in the hundreds of 
thousands, so having access to groundbreaking 
software such as TAR is game-changing. 

“A process that would traditionally involve a 
team of trainees or paralegals turning the pages in 
a room for a year is now significantly condensed 
thanks to this cutting-edge computer programme.”

Predictive coding is the use of keyword search, 
filtering and sampling to automate portions of an 
e-discovery document review. The aim is to reduce 
the number of irrelevant and non-responsive 
documents that need to be reviewed manually.

There is an initial level of investment required 
from the legal team to teach the program 
keywords and test the algorithm on a set of 
example documents. The algorithm analyses the 
characteristics of the documents and learns from 
the lawyers’ decision-making to enable it to then 
identify similar documents and rank them in 
relevance.  

Susan adds: “There is a lot of work involved 
in training the computer, but once this is done, 
it is incredible. And while the cost of using 
the technology is significant, in the context of 
substantial claims like our current one, it is worth 
the effort and the expense to be able to drop 75 
per cent, or more, of your documents in a single 
swoop.

“As a litigator, it’s understandable to feel uneasy 
having to rely on technology, but once you use the 
system, and understand you’re the one training 
it, then it becomes very easy to trust. The court is 
now encouraging the use of this type of technology 
so we will definitely use it again on future large 
claims,” she concludes. 

The use of predictive coding in the disclosure 
process was given judicial approval for the first 
time in the UK last year in the case of Pyrrho 
Investments Ltd and another v MWB Property Ltd 
and others [2016]. 

LAW
Muckle LLP

A North East firm that specialises in business law has invested in state-of-the-art technology, 
which promises dramatic efficiencies for clients with disputes

MUCKLE ADOPTS ARTIFICIAL 
INTELLIGENCE   

MUCKLE LLP
For specialist legal advice to 

help your business resolve a 

dispute, contact susan.howe@

muckle-llp.com or call 0191 211 

7920

www.muckle-llp.com
@MuckleLLP
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David Smith, the economics editor 
of the Sunday Times, believes 
that North East business would 
benefit from the UK being part of a 
European Economic Area post-

Brexit.
Speaking at an event organised by Square One 

Law and Deloitte last month, David highlighted 
that 58 per cent of exports from the region are 
sent to the European Union, which is higher than 
the UK average.  Therefore, a deal to maintain this 
level of exports would be important for the North 
East.

He said: “This would give us membership of the 
single market and a customs union, allowing us to 
negotiate trade.

“It would be inferior to EU membership,” he 
added, “but better than some of the alternatives, 
and much better than crashing out without a deal, 
which would impact on the North East and its 
exports to the EU.”

Post-event, Ian Gilthorpe, senior partner 
at Square One Law, reflected: “It was really 
interesting to hear David’s views on a post-Brexit 

economy, what it could mean for the North East, 
and the importance of maintaining trade links 
with the EU.

“Whatever the outcome of the EU negotiations, 
our clients will need access to Europe, and, as 
a firm, we are taking the initiative through our 
contacts in Brussels to play a part in allaying 
David’s concerns over the future of the trading 
relationship with Europe.”

Square One Law has recently announced that it 
has established a new strategic alliance, Brussels-
based EU law practice Kemmlers, which will 
ensure that its clients have access to European 
Institutions, as well as giving them a base to have 
influence within EU’s trading community. It will 
also offer its clients a full range of EU commercial 
legal services, under one roof.

Held at the Cleveland Tontine, the dinner was 
held for a select group of business people and 
entrepreneurs, from the Tees Valley. Guests were 
also joined by Tees Valley Mayor, Ben Houchen, 
who highlighted the progress being made in the 
area, and the dynamism that exists in the local 
business community.

In addition to giving his views on Brexit, David 
Smith also discussed the current state of the 
economy, and the prospects for interest rates.

“Normally slower growth, which we have 
experienced, would push higher interest rates off 
the agenda, but the Bank (of England) is getting a 
bit restless,” he said. 

“Of course, any rate rises will be done slowly, 
and cautiously, and the new norm for interest rates 
will be closer to 2 per cent.”

David’s speech sparked some lively debate 
among the assembled guests, most notably 
on issues including upskilling the North East 
workforce for modern industries, and delivering 
improved productivity. 

Stephen Hall, office senior partner at Deloitte in 
the North East, finished the evening by thanking 
the guests for attending before adding: “We very 
much appreciate David coming to the region to 
share his views and expertise. His assessment 
of the UK economy, its prospects and potential 
impact on the North East, was very insightful and 
encouraged plenty of discussion.”

LAW
Square One Law

The Sunday Times’ editor addressed Tees Valley business leaders at a dinner organised by 
Square One Law and Deloitte last month

BREXIT AND THE NORTH EAST: 
WHAT’S THE BEST WAY FORWARD?

SQUARE ONE LAW
www.squareonelaw.com
@SquareOneLaw

Left to right: Stephen Hall 

(Deloitte), Ben Houchen 

(Tees Valley Mayor), David 

Smith (Sunday Times) and Ian 

Gilthorpe (Square One Law)
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W 
orking at a law firm 
specialising in employment 
law, I am at the forefront 
of learning about new 
Government laws and 

proposals that are focused on improving and 
achieving equality in the workplace. 

As far as I am aware, I work in a company that 
does not treat women any differently to men. 
This could be because the majority of the team at 
Collingwood Legal are female! But I do regularly 
see evidence of inequality and discrimination in 
the work that we do. 

In order to achieve equality in employment, 
the Government has most recently introduced the 
Gender Pay Gap Information Regulations, which 
took effect in April 2017. The intention of this 
legislation is to remove the pay gap between men 
and women. It was introduced on the basis that 
evidence demonstrates men earn more than their 
female equivalent. 

Some would argue that the recent publication 
by the BBC of its top-earners demonstrates 
inequality in pay between males and females. 
Others may argue that any differentiation between 
these salaries is based more on the expertise of 
the particular individual, their popularity with the 
public, and the volume of work they undertake for 
the BBC, rather than their gender. For instance, 
Matt Baker earns approximately £500,000. His One 
Show co-host, Alex Jones, earns approximately 
£450,000. However, Matt also appears on Country 
File and other programmes, when Alex does not. 
Therefore, these figures, regardless of gender, may 
be reasonable, or justifiable. On the other hand, 
Fiona Bruce, earns approximately £350,000, while 
her BBC News colleague, Huw Edwards, earns 
approximately £550,000, yet, Fiona Bruce appears 
on other programmes, such as Antiques Roadshow 
and Fake or Fortune. Is this a fair reflection of 
individuals being rewarded for experience and 
expertise regardless of gender, or evidence of 
gender inequality?  

What the BBC figures actually demonstrate, 
more worryingly, is that only one-third of the 
96 top-earners are female. This lack of female 
representation is supported by a report undertaken 
by Glassdoor Economic Research, that suggests 
Britain has one of the worst records on gender 
equality at work, when taking into account board 

level representation, and the gap between male and 
female employment, as well as pay. 

The Government’s intention to remove the 
gender pay gap in employment (along with other 
equality and anti-discriminatory legislation), is 
admirable, but it does not, in itself, address the 
source of inequality. One recent example of this is 
the footwear retailer Clarks releasing a girl’s shoe 
earlier this year called ‘Dolly Babe’ along with 
the boy’s equivalent which was called ‘Leader’.  
Although Clarks have apologised, differentiating 
between boys and girls in this way, and at such a 
young age, demonstrates the challenges society 
faces in achieving equality, well before men and 
women enter the workplace. 

It is, however, an issue that society is aware of 
and, more importantly, talking about. I, therefore, 
have high hopes that inequality will be eradicated, 
but it is dependent on a change in mindset that 
may not happen in our generation. 

LAW
Collingwood Legal

Collingwood Legal associate solicitor Jane Sinnamon examines some of the deeper issues around 
what it means to be a woman in work in 2017

IS THE END OF INEQUALITY NIGH

COLLINGWOOD LEGAL
If you are covered by gender 

pay reporting and/or require 

advice on achieving a more 

equal workplace through 

flexible working practices 

and procedures aimed at 

promoting equality, contact 

Jane on 0191 282 2884 or jane.

sinnamon@collingwoodlegal.

com

www.collingwoodlegal.com
@CWoodLegal
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While it’s fair to say that 
society has made great 
strides in the area of gender 
equality, recent high profile 
stories in the media have 

highlighted the fact that there is still much work 
to be done. It’s also fair to say that some industries 
have more ground to make up than others, with 
the motor sector, in particular, having to work 
harder to turn around its reputation of being a 
male-dominated industry.

One person that bucks this prevailing trend is 
Heike O’Leary, marketing director for national 
motor retailer Lookers, whose opinion of the 
‘average Lookers customer’ is that there isn’t one.

It’s been two years since North East-based 
Benfield was acquired by Lookers. 

In that time, Heike has worked tirelessly to 
address gender misconceptions as well as create a 
compelling brand proposition for Lookers. Based 
at the group’s North East head office in Newcastle, 
her work has been recognised by business 
support network Forward Ladies, with a number 
of Lookers’ business partners and suppliers 
nominating her for the Yorkshire, North East 
and Scotland round of the organisation’s annual 
awards.

The awards, which are sponsored by HSBC, 
itself a strong advocate of diversity in the 

workplace, represent the biggest search for 
successful women across the UK.

We caught up with Heike during a busy period 
for Lookers, one that currently includes a number 
of high profile national campaigns, as well as an 
all-important registration change. 

Congratulations on your Forward Ladies awards 
nomination. What does the nomination mean to 
you?
To be shortlisted for this award means a lot 
because I received several nominations for it 
from various business partners and suppliers. It 
demonstrates that success is based on team efforts 
within the wider business networks and it also 
reflects my preferred leadership style, which is 
based on collaboration. It’s not the most senior 
person, but the best idea that should prevail.

What’s your biggest achievement as Lookers 
marketing director?
Building a compelling brand proposition 
for a successful £4 billion turnover business 
from scratch was a massive challenge but also 
an incredible privilege. There are not many 
precedents in brand marketing history and I 
was immensely relieved and delighted when the 
universal feedback from colleagues was a sense of 
pride to work for Lookers, particularly when they 
saw our very first TV advert. 

Tell us about your internal marketing team at 
Lookers…
There were many compelling business reasons 
to build a multi-skilled team and to bring more 
marketing activities in-house: reduction of 
duplication of activities and resources across the 
business, pooling resources and skills to create 
better economies of scale, improving consistency 
and impact and fostering collaboration. The 
outcome is we have a highly-skilled, diverse and 
forward-driving team with a fantastic team culture. 
Employee benefits include having Spotify on all 
day, Foodie Fridays, a Tyneside ‘Riviera’ location, 
a massive range of cool brands to promote, cake of 
your choice on your birthday, our own WhatsApp 
group and an ‘every day is different’ culture. 

MOTORS
Lookers

As marketing director at national motor retailer Lookers, Heike O’Leary knows a thing or two 
about making a difference in what is traditionally a man’s world, as well as revolutionising a brand 
from the inside out. North East Times catches up with her following her nomination for a coveted 
Forward Ladies award

PUSHING THINGS FORWARD

LOOKERS
www.lookers.co.uk
@LookersGroup
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What unique challenges does the motor industry 
face when it comes to marketing and what 
measures have you introduced to address these?
The marketing landscape in motor retail is 
incredibly fast paced and the low margins leave 
little room for errors. As a result, the marketing 
mind set is often too tactical with a short term 
focus on sales rather than a medium term 
approach to building a retail brand. 

I believe every retail business needs commercial 
drive and a more strategic ‘why buy from us?’ 
proposition. I’ve hired a team of talented, multi-
skilled and multi-branded marketers to better 
balance our marketing activities. I also think that 
marketing in motor retail is often too technical. 
Consumers love to connect with a brand rationally 
and emotionally – so content is king! 

In the spirit of your Forward Ladies nomination, 
what changes have Lookers made to foster gender 
equality?
We can all make a difference in our own families 
and jobs. On a personal level, I do not try to raise 
my daughters like sons! They are both amazing 
little ladies. One is a single figure handicap golfer 
and the other loves netball and horses. 

At work, Lookers actively fosters a diverse 
team culture with a focus on having a good work/
life balance. We have an apprenticeship scheme 
aimed at girls and offer above industry-standard 
holidays. We also offer a full year of maternity pay 
– something that was previously unheard of in the 
motor industry! A Ernst & Young report  recently 
state it would take 170 years to reach gender 
parity organically. At Lookers, we are committed 
to accelerate this process considerably and have 
pledged to fill 30 per cent of managerial roles with 
women by 2030.   

How does it feel being a woman at the head of 
such a key department at Lookers?
I always say I’m not the woman marketing director 
at Lookers – I’m the marketing director. 

What other companies do you most admire for 
their marketing and why? 
I love brands that create engaging, fun and 

thought-provoking content to promote their 
commercial offer with a compelling emotional 
hook. My favourites are Apple, Lego, adidas, 
Airbnb, Anthropologie, Innocent, Coca-Cola, Four 
Seasons, Disney, Shutterstock and Tory Burch. 

I have worked with many great brands in 
my career to date and I have learned that ideas, 
content and campaigns can’t be copied from one 
brand to another. Each brand or company, just 
like every person, has their own identity, persona, 
traits, needs and USPs and so the exciting task for 
us marketers is to be creative and to find a creative 
new solution that fits. 
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When and why did you 
establish Harvey & Hugo?
I had the idea of offering 
more flexible PR solutions 
to suit the market while at 

another agency. I ran the idea by the team, but they 
weren’t keen, so I decided to do it myself.

I launched Harvey & Hugo – named after my 
two border terriers – in 2009, with Pay-as-Hugo PR 
packages that were one-off pieces of publicity that 
didn’t tie people into a contract.

Social media was just starting to take off, and I 
recognised that this would have a big impact on the 
world of PR, so I developed services to incorporate 
this new ‘digital PR’ too.  

How do you describe what you do?
We make our clients’ brands desirable by telling 
their stories using our PR, social media, content 
marketing and design skills. We still offer a flexible 
approach with retained monthly packages, Pay-as-
Hugo, consultancy and training. 

What makes Harvey & Hugo different from your 
competitors?
The flexibility of our services is one of our USPs.
Also, we like to position ourselves as a digital PR 
agency… of which, there aren’t that many. The lines 
are blurred between PR and marketing these days; 
we’re very much about brand building rather than 
direct sales.

However, I believe that it’s more about Emotional 
Selling Points (ESPs) than USPs nowadays. People 
traditionally used to work with their hands, but 
the technological revolution evolved due to people 
working with their heads. I believe the future is 
about working with our hearts and this is where 
ESPs come in. 

Telling our clients’ stories is the best way to get 

across ESPs, as after all, people often don’t buy what 
you do, they buy why you do it. 

I’m fascinated by the psychology of brands, so 
we like to think a bit deeper and get to understand 
our retained clients’ values and develop a strategic 
approach to reflect that. We make sure that their 
stories are told in the most emotive way, on the best 
platform, to reach their target market.  

Tell us about the team at Harvey & Hugo?
Affectionally known as ‘The Pack’, the team believes 
in working hard, but playing harder. This year we 
went ‘on tour’ to Malaga, and it was a brilliant way 
of getting to know each other better. Next year, 
members of The Pack are already asking to go to 
Las Vegas, but I think that’s a few years away. 

You recently held your first Hugoversity event. Tell 
us about it…
In this fast-paced accelerating technological world, 
I believe that the learning never stops. Harvey & 
Hugo has always offered training, but it has grown 
so much that we wanted to give it a brand and 
launch our own PR and social media school.

Hugoversity provides everything a company 
needs to help them to become their own brand 
curators: strategy, recruitment and training. 

First, a strategy needs to be developed in line 
with overall objectives and vision. We can then 
recruit for certain PR and marketing roles for a 
client and carry out training, if required. 

The launch event was really well received and 
we’ve already had several enquiries about enrolling. 

MEDIA
Harvey & Hugo 

In 2009, Charlotte Nichols 
established Harvey & Hugo, a 
digital PR agency in Darlington, 
named after her two dogs. Her 
aim was to offer clients a more 
flexible approach. Here is her story

THE ‘TAIL’ OF 
HARVEY & 
HUGO

HARVEY & HUGO
www.harveyandhugo.com
@harveyandhugo
www.hugoversity.com
@hugoversity
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I founded Clarke Mairs LLP with Tim Clarke 
and Paul Rushworth in 2007. Our vision 
was to create a partner-led commercial law 
firm in Newcastle that acted for businesses 
and individuals nationwide. At the time, the 

trend was for larger firms, but we wanted a more 
streamlined firm where we would offer expert legal 
advice, and at the right price. The legal market 
seemed to be moving in the direction of smaller 
niche firms, and we found clients to be extremely 
receptive.

Planning for our new firm took time, and was 
against the backdrop of a booming economy. We 
had planned to open our doors on September 1, 
2007  - which ended up being a matter of days 
after Northern Rock customers queued around the 
block to withdraw savings. It was right at the cusp 
of the global financial crisis and an onlooker could 
be excused of questioning our wisdom. Oddly 
though, it actually helped us to develop our vision 
further, heightening our focus and encouraged us 
to work even harder.

We gained a number of clients during that 
period who were looking more closely at costs 
and legal bills and have stayed with us due to our 
approach and service. We learned a lot of things 
in those early years about running a business, and 
I am delighted we weathered the storm so well. 
As we celebrate our 10-year anniversary, it’s an 
opportunity to reflect on our success.

Over the past decade, our turnover has almost 
tripled and our staff has doubled (creating the 
need to move to larger premises in 2013). But 
we’ve kept close to our original intentions – not to 
grow for the sake of it - and our business decisions 
have always focused on how best to meet our 
client’s needs.

From the outset, Clarke Mairs has been well-
regarded for its property, company commercial, 
litigation and insolvency services, having been 
ranked now for many years in Chambers & 
Partners and the Legal 500, for insolvency. 
Over the last 10 years, we have identified areas 
into which we wanted to develop, and I am 
delighted we now have a thriving wills and 
probate department (led by two lawyers who 
are both full members of STEP), and a leasehold 
enfranchisement department (led by a member of 
ALEP).

The key to Clarke Mairs’ growth has been 

having the right people on board – technically very 
good lawyers, of course, but also ones who ask 
the right questions to pinpoint what their client’s 
needs are, and tailoring advice accordingly. As it 
happens, at Clarke Mairs, women outnumber men, 
4:1, and we pride ourselves on our flexible working 
approach. For instance, I largely work remotely. 
Investment in high-quality IT systems continues to 
be a priority for the firm, and we have just replaced 
our infrastructure earlier this year.

Our 10-year milestone is a great opportunity for 
us to thank every member of our firm for all the 
hard work they do every day. Also, sincere thanks 
goes to all our clients (and referrers of work), for 
their continued support; it is much appreciated 
and never taken for granted.

As a firm, we have held many events this year 
from a client get-together at Wylam Brewery, to 
a golf day at Close House, trips to Murrayfield, 
Durham CCC matches, and Champagne tasting 
evenings, but now is the time to start focusing on 
another successful decade.

LAW
Clarke Mairs 

As Newcastle-based Clarke Mairs celebrates its tenth anniversary this year, co-founder and 
partner, Susan Mairs, reflects on how far the law firm has come since 2007

TEN YEARS AND COUNTING 

CLARKE MAIRS
www.clarkemairs.com
@ClarkeMairs
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How did Joe Halliday Recruitment 
start?
After returning from maternity 
leave in March 2017, I established 
Joe Halliday. Previously, I worked 

for an international agency for over a decade 
and had enjoyed a wonderful career with great 
people. I wanted to work in an environment that 
allowed me the time and flexibility to focus on a 
high-level of customer service, while providing a 
bespoke one-to-one service to my customers and 
candidates.

 
Why should a company use your services? 
We aren’t driven by targets and instead work to 
gain repeat business customers. The services we 
offer are tailored to the client and candidate. We 
spend time getting to know them which enables 
us to deliver the best service possible. We are 
available seven days a week, working mornings 
and evenings to enable us to fit around our 
candidates’ and customers working hours.

 
I believe Joe Halliday Recruitment recently 
moved into a new office
The success of the business has meant we’ve 

already moved to a larger office. Our new office 
is at the Port of Tyne. It’s a great location and will 
provide us with the space and the facilities to 
develop further.

What other sectors have you worked with? Do 
you have to adapt your service?
I work within the manufacturing, engineering, 
warehouse, recycling and commercial sectors, 
and look to recruit for both temporary and 
permanent roles. For our temporary staff clients, 
we provide health and safety inductions and 
an aftercare service where we keep in close 
contact with them. Our service for permanent 
recruitment is slightly different as we provide 
more services pre-employment.

 
What do think the future trends in recruitment 
will be?  
I think a big trend is the growth of mobile 
recruitment. Over 60 per cent of my candidates 
have text, sent a WhatsApp or have used other 
social media platforms to apply for positions – we 
get notifications at all hours. But it has helped us 
fill vacancies that might not have had attention 
from general job boards.

RECRUITMENT 
Joe Halliday Recruitment 

Michelle Lightfoot established Joe Halliday Recruitment six months ago and has shunned a 
target-driven approach in favour of high-level, bespoke customer service 

SHINING A LIGHT ON RECRUITMENT 

i

JOE HALLIDAY 
RECRUITMENT 
www.joehallidayrecruitment.co.uk
@Joe_Halliday_UK
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Finance has traditionally been seen as 
a male-dominated industry. Do you 
agree? 
When I was appointed to my first 
commercial bank manager role, I was 

one of the only female commercial managers in the 
region – and certainly the youngest. However, in 
recent years there has been a shift in the industry, 
and, at one point in our North East team, there 
were as many female managers as there were men. 
Our area director was a woman, who had a hugely 
successful career, having worked up through the 
grades over a number of years.

Do you feel as though your career in finance has 
differed from that of your male counterparts? If 
so, how?
I believe that, regardless of gender, progression 
within a company should be based on merit.  
I don’t think that my career prospects were 
hindered, or advanced, because of being a woman.  
In general, however, I find that women tend to 
undersell themselves and focus on things that they 
aren’t good at, whereas men will do the opposite.

How has a career in finance benefited you?
I had fantastic training with one of the world’s 
biggest, most reputable brands, and have had the 
privilege of working with clients and colleagues 
from different backgrounds, as well as managing 
relationships with businesses of varying sizes, 
across all sectors. It has given me an understanding 
of both the lender and the client, and given me the 
required skills to start my own business.

What are the skills you need to have a successful 
career in finance?
The most important skills, in my opinion, are 
being able to manage relationships and having 
good judgment. Decisions are never right, or 
wrong, and there will always be a risk in financial 
transactions.  Being able to give a balanced view 
and weigh up the risks, for both the client and the 
lender, is vital in being successful. 

I believe you recently held a women-focused 
networking event. Tell me about it? Why did you 
decide to hold the event?
I decided to host a Prosecco Networking Event, 
creatively named Bespoqcco. It focused on 
bringing professionals together to make new 
contacts, and help one another in business. Often 
networking events – particularly in financial 
services – are typically male-dominated sporting 
events, or open networking, where women can 
sometimes feel intimidated. Bepoqcco wasn’t only 
for women, men were invited too, and there was 
a good balance. But I wanted to try something a 
bit different that may appeal more to the female 
audience. We are hosting a further event on 
November 3.

FINANCE
Bespoq Commercial Solutions

Lucy Hope, managing director of Bespoq Commercial Solutions, reflects on changing times when 
it comes to women working in the financial industry

PROGRESSION BASED ON 
MERIT, NOT GENDER 

BESPOQ COMMERCIAL 
SOLUTIONS 
Photo: Lucy Hope at Jesmond 

Dene House

www.bespoq.finance
@BespoqFinance
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Why were you attracted to the 
construction industry?
My dad was a joiner 
so I grew up around 
construction. He took me 

along to jobs at the weekends, and seeing how 
much he enjoyed his work meant I naturally 
considered a future in the industry. I did a degree 
in building surveying and my first job was as a 
surveyor, but I soon realised that I preferred the 
idea of being out on site and thought I would be 
suited to a management role.

Why did you choose Story Homes?
After graduating five years ago, I worked as an 
assistant site manager at Taylor Wimpey for 
four years and learned on the job. When the 
opportunity arose to help site manage a Story 
Homes development in its early stages, I was keen 
to take up the challenge. 

I knew the company had a reputation for 
high-quality homes and the chance to oversee a 
team working to these standards appealed to me. 
I was very excited to be part of Story Homes’ first 
Signature range development. 

What do you most enjoy about your job?
I like the organisation and planning involved in 
running a site, and I thrive on the pressure of 
meeting deadlines. My work is different every day, 
which keeps it interesting and means I’m always 
learning something new. One day I’m organising 
materials and manpower or chasing deliveries, 
and the next I’m spending with customers doing 
home demonstrations, courtesy calls and being 
their main point of contact in their first days after 
moving in.

What are your ambitions for the future?
I still have a lot to learn and want to develop 
in certain areas – for example, in scaffolding. I 
plan to spend a few years really getting to know 
the company, its policies and procedures, before 
looking to take the next step of becoming a site 
manager.

I definitely see myself staying at Story Homes 

long term – as it is growing so rapidly. It feels 
as though there’s a great deal of opportunity for 
ambitious people like me. 

What advice would you give to women about a 
career in construction?
I really hope that more women consider roles 
in construction – it genuinely is a great sector 
to work in with lots of exciting opportunities. It 
still isn’t the obvious choice for girls when they’re 
thinking about their career path, so I’m keen to 
increase awareness of the variety of roles available 
and how much other women I know and I enjoy 
working in the industry. Apprenticeships are a 
fantastic way to start out in construction, as you 
can earn while you learn and gain the skills you 
need.

From my own experience, having a calm and 
logical approach is beneficial in site management 
but, whatever your strengths, there will be a 
role to suit you. I plan to continue building my 
career in this industry for many years to come, 
and hope that over time I will see more young 
women joining me out on site. I can’t recommend 
it enough.  

PROPERTY 
Story Homes 

Lorraine Davie has recently joined award-winning housebuilder, Story Homes, as an assistant site 
manager, and is currently the developer’s only female in a site management role in the North East. 
Here, she talks about how she got into the industry and why more women should consider a role 
in construction

FLYING THE FLAG FOR WOMEN 
IN CONSTRUCTION

STORY HOMES 
www.storyhomes.co.uk
@storyhomes
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COMMERCIAL PROPERTY

Welcome to our commercial property section. Each 
month North East Times features the latest news and 

views within this important sector, such as transactions, 
development, valuations and asset management, as 

well as professionals from planning through design to 
completion. When appropriate, we also focus on the 

wider issues affecting the North East

To get involved with this section please contact:

Editorial: alison@netimesmagazine.co.uk
Sales: martin@netimesmagazine.co.uk

in association with:

Commercial
Property
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COMMERCIAL PROPERTY - News 

DURHAM CITY 

Adderstone group purchase the 
Rivergreen Centre, Atom Bank HQ
Newcastle-based property company 
Adderstone Group has completed the purchase 
of the Rivergreen Centre, in one of the most 
significant investment deals of the year. 

The award-winning Rivergreen Centre, located at Aykley Heads in 
Durham, comprises over 40,000 sq. ft. of office space, and is home to 
Atom Bank, who recently signed up to a 10-year lease, over the entire 
site. 

The building has been sold by original developers, and long-time 
owners, Rivergreen Developments. 

The Rivergreen Centre, is an environmentally sensitive, low impact 

office building, that provides flexible, high specification, modern 
office space. It has been hailed for its design, and impact, and is a 
former winner of the RICS UK ‘Sustainable Building of the Year,’ and 
has won a RIBA Design Award. 

The building uses biofuel, and innovative design, to keep its 
environmental impact to a minimum, and offers a high speed data 
network, with excellent digital connectivity.

In recent months, the building has undergone small remodelling 
works, including making it more open plan, carried out at the request 
of Atom Bank to enable them to move their entire workforce to the 
site, whilst also giving them plenty of room for growth. 

Adderstone Group CEO, Ian Baggett said: “We are proud to add 
this award-winning development to our portfolio.”

Bill Lynn, of agents Lambert Smith Hampton, who acted for the 
vendor, commented: “There is a shortage of good quality investment 
stock, and we are not surprised to have sold this building so well.  It 
proves that good quality stock always has a home and this is one of 
the best buildings I have sold in my career.”

SPENNYMOOR

Enterprise City attracting new tenants                                                               
Efforts to attract new tenants to business 
estate near Durham are paying off, with 
six units having been let since January to 
growing local companies, leading national 
property, investment and management 
company LCP has announced.

Enterprise City in Spennymoor, which is 
part of Durhamgate, the largest mixed-use 
regeneration scheme in the North East, has 
seen six tenants, including South Durham 
Fitness, Wolf Thai Boxing and Park Electrical 
Distributors, move in since the beginning of 
the year.

NEWCASTLE

Civic Centre refurbishment targets £32m income                                 
Newcastle City Council’s ambition to generate income to help fund 
crucial council services through their Civic Centre refurbishment 
programme has taken a significant step forward, as plans for courts 
services to move into the building near completion.

Negotiations are now at an advanced stage for a long-term lease 
with HM Courts and Tribunals Service, which could see the civil 
and family courts and tribunal hearings move into Civic Centre.

The programme, which has a target of £32 million of income over 

the next 25 years, is transforming the Civic Centre into an 
efficient and modern working environment, preserving this 
important building whilst also creating attractive space to generate 
income.

A masterplan has been developed for next phase of the Civic 
Centre refurbishment programme. This includes proposals to 
reconfigure the Civic Centre’s main entrance. Designs led by 
Newcastle-based FaulknerBrowns Architects and Aura NorthEast.

in association with:
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COMMERCIAL PROPERTY - Chris Dobson

It was hardly surprising that the news of a 
major international law practice acquiring 
office space on Newcastle’s Quayside, got 
such good media coverage. Not only was it a 
quality letting, there was a promise of many 
jobs, and it was the practice’s first presence 
outside London, writes Chris Dobson.

Norton Rose Fulbright LLP (NRF), the 
major international law practice, has taken 
the 6950 sq ft first floor in Northumberland 
Estates’ Quayside House, Newcastle upon 
Tyne, on a new 10-year lease. Cushman & 
Wakefield advised NRF.

Chris Pearson, partner at Gavin Black 
& Partners, who advised Northumberland 
Estates, says the letting is, “major news for 
the city”.  

He continues: “This is Norton Rose 
Fulbright’s first presence in the UK outside 
London, confirming Newcastle’s importance 
as a service sector location. By taking space 
in Quayside House, the Quayside location 
as a legal hub, is under-scored given both 
Bond Dickinson and Ward Hadaway have 
major presences nearby as well as Newcastle’s 
combined court,” says Chris.

The letting follows recent lettings 
at Quayside House to Aon and Tilney 
Bestinvest Group, who respectively took 
2107 sq ft and 1514 sq ft, on the second floor.

Michael O’Driscoll, senior asset manager 
at Northumberland Estates, reflect on the 
letting: “Securing Norton Rose Fulbright is a 
massive coup for Quayside House and for the 
wider region. 

“North-Shoring, the process of moving 
office functions out of London to the 
northern regions, has become increasingly 
common in recent years, as a means of 
reducing operational costs,” he adds.

“The North East offers excellent value for 
money, when compared to other regions, as 
well as benefitting from a high quality and 
loyal labour pool. Attracting a high-profile 
organisation, such as Norton Rose Fulbright, 
is testament to this, and we are delighted 
they have chosen Quayside House as the 
Regional base outside of London.”

Norton Rose Fulbright, revealed the 
specifics of the move, which is to open 

a Newcastle Legal Process hub, creating 
around 100 new jobs locally, over the next 
two to three years. 

The firm has been running a Legal Process 
Hub in the city for over a year, as a pilot 
project. The Legal Process Hub currently 
employs a team of 28, which consists lawyers, 
non-lawyers, paralegals, legal technologists 
and process designers. This number is set to 
increase, following the transition to the new 
premises next month.  

The Legal Process Hub, delivers legal 
process efficiencies, trials the use of new 
innovative legal technology and collects and 
analyses data for research for the benefit of 
clients and the firm. 

Martin Scott, managing partner of Norton 
Rose Fulbright, Europe, Middle East & Asia, 
comments:

“There are a number of reasons, as to 
why, Newcastle is ideally placed for Norton 
Rose Fulbright, including access to a strong 
pool of local talent, that is able to support 
our efforts globally, and the city’s strong 
and growing reputation for innovation and 
technology. 

“Expanding the team outside London also 
allows us to trial emerging technology and 
working practices, including agile working, 
in a structured way.”  

He adds: “The Legal Process Hub 
approaches legal work in a new way and is 

Specialist commercial 
property writer Chris Dobson 

reflects on the news that 
a major new legal firm has 

acquired space in Newcastle 

Legal sector 
blossoms on 

Quayside

in association with:



77
77

developed as a centre of excellence with a 
range of capabilities, which can be flexed and 
deployed either to support our internal teams 
in delivering a component of a service to 
clients, or to deliver a client service in a new 
and dynamic way.  

“Our investment in technology, as well as 
artificial intelligence and machine learning 
will be a growth enabler to drive process 
efficiencies both at the Hub, and as part of 
how we deliver legal services generally.”

The news prompted some enthusiastic 
support from leading opinion-formers such 
as Newcastle City Council’s, Pat Ritchie, 
who points out that, Newcastle, “is a 
business friendly city with good transport 
connections and a talented workforce”. 

She adds: “It is also a growing centre 
for technology, creative and professional 

services. I very much welcome the decision 
by Norton Rose Fulbright to invest in the 
city, which will see the creation of new jobs. 
This commitment underlines Newcastle’s 
ability to retain and attract high quality 
employment and bolsters our efforts to create 
a strong and diverse economy.”

Catherine Walker, director of Inward 
Investment at Invest Newcastle, adds: “The 
move further strengthens the professional 
services sector operating out of Newcastle. 
What’s more, the work coming out of the 
Legal Process Hub chimes with the City’s 
status as a leader in new technology for 
business. 

“As a ‘smart city’, Newcastle continues 
to drive forward its status as an innovative 
northern City with a compelling offer for 
national and global business.”

in association with:
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COMMERCIAL PROPERTY - George F. White in association with:

GEORGE F. WHITE
www.georgefwhite.co.uk

@GeorgeFWhite 
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George F. White has continued to expand 
and evolve since it was established, almost 
40 years ago. 

This year has seen significant 
developments for the firm with the opening 
of its Newcastle office and a focus on 
progressing its urbanised business offerings. 

A key priority for the group has been to 
recruit specialists into the expanding team – 
from senior management to graduates and 
apprentices. 

Sally Hart, previously head of 
communications, was promoted to 
operations director earlier this year. She has 
been steering the performance and delivery 
of the group by setting growth objectives 
across every arm of the business. 

Speaking of opportunities for women 
within the region, Sally reflects: “I think 
the North East sets a great example in 
providing opportunities for women in 
business. I believe that’s down to the values 
and environment that companies create for 
their employees to shape their development 
and help them achieve their career goals, 
regardless of gender. 

“George F. White provides genuine 
opportunity for development, which is vital 
within a workplace. We want people to 
reach their full professional and personal 
potential.”

In July, Julie Hunter was also appointed 
as a partner at George F. White with a view 
to build upon the recent success of the 
planning and development team, a service 

that has experienced consistent and strong 
growth. 

Speaking about her new position she says: 
“I am extremely proud and know that this 
is the beginning of something fantastic at 
George F. White.”

Julie studied town planning but has 
a background in architecture. She has 
continued to build a wealth of experience 
working with local authority planning and 
for house builders, such as Barratt Homes, 
on large scale developments. 

Julie’s core objective is to expand George 
F. White’s presence in the region.

She adds: “The people-centred ethos of 
George F. White really appealed to me and 
the team consists of a range of talented, 
like-minded people who I am eager to work 
with, and learn from. It is refreshing to see a 
firm within this industry encourage women 
to not only progress to senior positions but 
voice their opinions from any level within 
the company’s structure.”

George F. White prides itself in their 
graduate and apprenticeship programmes. 
Jessica Clark is one of 19 graduates who 
have passed their APC (a property training 
scheme) at the firm in the past 10 years.

Jessica says: “I joined George F. White as a 
graduate in 2007 and can honestly say that I 
have never felt inferior while working within 
what is traditionally a male-orientated 
industry. It is fantastic to see more and more 
females coming into the industry and being 
supported by the business culture.”

The team at the land, 
property and business 

consultancy is growing, 
including several female 

senior management 
appointments

The evolution 
of George F. 

White 
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At the tender age of 21, many young 
women are just starting out in their 
career, but for entrepreneur, Jordan 
McCabe, reaching this milestone 
age has also coincided with hitting 

her first £1 million in sales for her business, Aztec 
Diamond Equestrian.  

Jordan is the founder and managing director of 
Aztec Diamond Equestrian, and, to date, she has 
designed more than 300 pieces of fashion-forward 
clothing for the equestrian market – all from her 
office in County Durham.  

“Reaching our first million pounds in sales 
was a huge achievement for such a niche brand,” 
Jordan reflects. 

“I always knew what I wanted to do, as I’ve been 
involved in horse riding since I was a young girl, 
but found it so hard to find affordable, yet trendy 
and stylish, riding clothing.  

“When I was 10 years old, I started designing 
my own clothes. Then at 17, I started to really 
visualise how I could turn my designs into a 
business, as I knew the demand was there in the 
market.”

After working with a personal business advisor 
from TEDCO Business Support to help develop 
her ideas into a working enterprise, Jordan met 
with manufacturers all over Europe to secure the 
right suppliers to create her designs for the initially 
limited range of 16 key pieces of clothing.  

Jordan continues: “The initial run sold out, and 
the business really just took off from there; it was 
great to have my TEDCO business advisor on 
hand for support along the way.”

Jordan has worked hard to build Aztec 
Diamond from a niche fashion online retailer into 
an international fashion brand, and has regularly 
enlisting well-known faces in the equestrian world 
on her social media feeds to promote her styles.  

Jordan says: “One of the advantages of being 
a young woman in business is that I can use my 
knowledge of online marketing to help position 
my brand with the right audience.

“The majority of my sales come via my social 
media coverage, where I’ve built a really solid 

following through aspirational photography and 
engagement with the equestrian community. 

“Aztec Diamond Equestrian now has 158,000 
followers on Instagram alone. It’s certainly been an 
effective way to expand internationally, and 40 per 
cent of our sales now come from the US - by far 
our biggest market.”

Jordan continues to receive guidance from her 
TEDCO business advisor as her business grows.  

Carole White, chief executive of TEDCO 
Business Support, comments: “As a woman in 
business myself, I’ve always been an advocate for 
encouraging more women to use their talents 
to drive entrepreneurship in the region. Jordan 
is a wonderful role model, as she perfectly 
demonstrates how a personal passion can 
become a successful career through hard work, 
determination, and exceptional vision.  

“There are many more women like Jordan 
just waiting to take the plunge into business 
ownership, and we will continue to help the many 
undiscovered female entrepreneurs in the region 
find their feet in developing their own successful 
enterprise.” 

BUSINESS  
TEDCO

TEDCO is helping one young 
female entrepreneur to make her 
mark in the world of equestrian 
fashion 

BRIGHT 
SPARK

TEDCO
www.tedco.org
@TEDCOLTD

i
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Newcastle-based law firm Clarke Mairs held its 10th Anniversary event at Wylam Brewery, Palace 
of Arts, Exhibition Park on September 6. Clients and business contacts joined the team for an 
evening of celebration, which started off with a guided tour of the brewery. Guests then entered 
the Grand Hall for a selection of street food and the evening continued with guests using their 
newly acquired knowledge of the brewing process to sample a fine selection of beers

CLARKE MAIRS 1OTH ANNIVERSARY 

EVENT
Clarke Mairs
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Ralph Lauren Cotton Flare Sleeve Shirt - £129.99
Boss Beswedy Leather Look A-Line Skirt - £128.99
Joules Pique One Button Blazer - £108.99

Joules Wool Boyfriend Coat - £149.99
Ralph Lauren Heidi Skinny Long Sleeved Polo £98.99
French Connection Cotton Jogger Pants £79.99
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Photography – Christopher Owens
Models – Hannah Lindsay & Rebecca Everett @ Tyne Tees Models

Location – Wynyard Hall
Make Up – Josephine Birkett

Hair – Rebecca Dixon
Styling – Chloe Taylor 

Production – Chloe Taylor & Chloe Holmes

All clothes from Psyche Middlesbrough 

With thanks to Stephanie Grieve & Beckie Andrews
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Religion Glorious Frill Blouse - £79.99
Religion Glorious Trousers - £79.99 
Michael Kors Rhea Zip Detail Extra Small Back Pack - £193.99
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French Connection Leather Midi Skirt - £174.99
Saint Tropez High Neck Blouse - £39.99

Love Moschino Dogtooth Check Wool Coat - £484.99
Ted Baker Cold Shoulder Plain Top - £109.99
Religion Prime Animal Pants - £64.99 

Paul by Paul Smith Wool Epsom Coat - £434.99
Paul Smith Rabbit Print Shirt - £124.99
Boss Sellie Faux Leather Pants - £199.99

Paul Smith Wool Epsom Coat - £434.99
Saint Tropez Knitted Top - £44.99
Boss Sellie Faux Leather Pants - £199.99
Coach Edie Leather Shoulder Bag - £349.99
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Saint Tropez Velvet Blazer - £69.99
Saint Tropez Velvet Pants - £69.99
Ted Baker Leather Flower Detail Mini Ladybag - £128.99
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What first attracted you to rugby?
My dad, my uncle and my cousin played at Westoe, so some 
of my earliest memories were standing on the side of a rugby 
pitch with my grandad watching them play.

How easy was it to get into women’s rugby?
I played in the junior section with the boys at Westoe up 
until the age of 12, but then I had to stop as after that age 
mixed teams weren’t allowed. I didn’t play rugby for four 
years, but went back to it aged 16.

What made you return?
I joined a North East girls’ side that had recently formed, 
and it was the beginning of my progression through the 
ranks. At 17, I went to Novocastrians (commonly known 
as Novos), where I was recognised and joined the England 
pathway. I went on to represent England at Under 18 and 
Under 19 levels, before moving onto the England Academy 
and the England A team. I won my first full cap in 2007. I’m 

currently on 91 caps, and we’ve three autumn 
internationals then the Six Nations. If I play 
in all of them, it will take me to 99 caps.

You used to be a school teacher, before 
becoming a full-time rugby player in 2015. 
How did you balance this with your rugby?
It was a massive challenge simply having 
to manage my time as well as possible. On 

a normal day, I would be in the gym at 6am, be at school 
from 8am-5pm, then back in the gym from 5.30pm to 
7.30pm, before finally getting home for 8pm. Then there 
was the preparation: I’d have to prep for lessons, do marking 
for school and manage my kit for training. I had to plan 
everything well in advance.

How did it feel to be awarded the honour of captaining 
your country? Can you remember exactly where you were?
I was driving when I got the call to tell me that Catherine 
Spencer was retiring, and that I was being offered the 
captaincy. I had occasionally captained the team at 
Development tournaments. To be honest, I was initially 
unsure as to whether I could commit to the captaincy, due 
to my hectic schedule. However, when I spoke to my parents 
they told me I had to do it and, of course, they were right.

You led England to World Cup victory in 2014, what was 
the tournament like?
It was undoubtedly the highlight of my career. England had 
been beaten by New Zealand in the three previous finals, 
and we’d been labelled as ‘bridesmaids’. To win the World 
Cup meant so much to the team, the staff and everyone. 
It was amazing. As you can imagine, we had a pretty mad 
48-hours afterwards too!

What affect did going full-time at rugby have on your 
game and your life in general? 
It was difficult, but also amazing. I was 29, which is late to 
become a full-time athlete. It was a great opportunity to 
represent Great Britain [in the British Sevens] and to learn 
a new code of the game too.

You went to the Rio Olympics with the British Sevens, 
how was that experience?
It was incredible. I’ve been part of World Cups and 
other big tournaments, but this was something else. The 
Olympic Village was like a high-rise town, and the food 
hall took you 15 minutes to walk round. The scale of it was 
overwhelming, and there were athletes of all shapes and 
sizes wandering around – including Usain Bolt. It was an 
honour just to be there, and wear my Great Britain kit.

How has women’s rugby changed during your career? 
The standard has improved enormously, and the speed, 
fitness and technical ability have moved on significantly 
too. There was nothing for young girls when I started, but 
also a lot of local clubs have women’s teams now. The RFU 
has plans to get 50,000 women and girls playing rugby by 
2021, and the growth is phenomenal. It was fantastic to see 
ITV showing our World Cup final, which will help raise 
the game’s profile. 

What advice do you have for a young girl/woman looking 
to start playing rugby?
Just have a go. The fantastic thing about rugby union is 
that there’s a format of the game and a place in the team for 
everyone. Whether it’s touch rugby, full contact or sevens, 
anyone can play. It doesn’t matter if you’re thin, fat, fast 
or slow – regardless of your size, shape or ability, there’s a 
place for you in the game.

Katy McLean MBE is an England Rugby Union International, who had the proud honour of captaining her country 
to World Cup victory in 2014. The 31-year-old fly-half from South Shields has 91 caps, and is the record points scorer 
at 15-a-side for her country. She currently plays for Darlington Mowden Park Sharks, in the Tyrell Premier 15. She 

spoke to former Newcastle United and Sunderland player, Steve Harper, about her career and encouraging more 
women into rugby 

KEEPING IT MCLEAN

SPORT  - Steve Harper

STEVE HARPER
www.myoddballs.com
@steveharper37

MOWDEN PARK RC
www.mowdenpark.com  
@DMP_Sharks
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When and why did you decide to establish Foxy 
Hair Extensions?
I started Foxy Hair Extensions 11 years ago after 
having a baby. I didn’t want to return to full-time 
employment, so I went back to my hairdressing 
roots, and trained in hair extensions. I initially went 
to people’s homes to fit their hair extensions. The 
plan was to do it a few afternoons a week, but I just  
got busier and busier. 

 
What was the biggest challenge at that time and 
how did you overcome this?
Managing my time was hard. I had to juggle caring 
for a small baby around my husband’s working 
hours, as well as my clients’ needs. Thankfully, a 
lot of clients were requesting evening and weekend 
appointments, so my husband could take over the 
childcare when he got home from work. 

 
How did the Foxy brand develop and how did you 
differentiate your company from the competition?
After a while, I started researching how to import 
hair from overseas. Having my own stock meant I 
could do a consultation and fitting the same day. I 
then developed the Foxy Hair Extensions brand, set 
up a website, and started selling to the trade.

My husband, Simon, took a 
big leap of faith and left his career 
to  manage the trade side of the 
business. This freed up my time to 
concentrate on what I was passionate 
about – creating beautiful heads 
of extensions. I feel we stand out 

because we offer a solution for everyone. We have 
a hugely popular clip-in hair line, which is great 
for people wanting a temporary fix for that special 
occasion, or night out, while we also offer several 
permanent hair extension fitting methods, with 
a method suited to all hair types. In addition, 
we cater to clients with thinning hair, with a 
voluminising hair replacement system, available 
exclusively at our Kingston Park salon. Our full hair 
range is in stock at all our stores, so everything can 
be done on the same day as this is, ultimately, what 
clients want.

Added to this, we also hold our own accredited 
training courses for both people who are new to the 

world of hair extensions, and experienced stylists 
wanting to add new methods, or brush up on their 
skills.

What is the current position of the company?
We currently have two premises, a salon and a 
warehouse at Kingston Park Newcastle, and a 
salon and shop in the Metrocentre Gateshead. We 
employ 15 members of staff in total.

 
What are you most proud of at Foxy Hair 
Extensions?
The team we have put together. We are all hugely 
passionate about what we do, and are one big 
friendship group. 
 
What does the future hold for the company?
We aim to solidify our position as one of the 
leading hair extension suppliers and hair extension 
salon chains in the UK.

Hayley Fox started her hair extensions business after starting a family in 2006 and has since grown it to a hugely 
successful enterprise. Here, she tells North East Time how she, and husband Simon, developed the Foxy Hair 

Extensions brand, and what the future holds for the North East-based business 

BUSINESS GROWTH

BUSINESS - Foxy Hair Extensions

FOXY HAIR 
EXTENSIONS
www.foxyhairextensions.net 
@FoxyHair
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Chloe Holmes visits the city-centre bar and eatery

BUSINESS LUNCH: 
PLEASED TO MEET YOU

BUSINESS LUNCH - Pleased To Meet You

Just off Grey Street, High Bridge has 
transformed in recent years to become 
a vibrant street in the heart of the city 
centre, and Pleased to Meet You, is 
certainly in good company, with an 

eclectic mix of independent businesses.
Pleased To Meet You serves beautifully crafted 

cocktails, a selection of international gins, a vast 
range of beer and wine and a good hearty menu, 
with interesting flavours and local produce.

With recently appointed head chef  David 
Kennedy now at the helm of the kitchen, my 
colleagues and I were interested to see how the 
menu has developed, and if it would compete with 
other upmarket restaurants around the region.

The newly-renovated restaurant has a 
contemporary feel, finished with exposed brick and 
copper details, cue an ‘interior goals’ snap! 

We were seated at a table by the window, looking 
out onto the bustling street. 

My colleagues were impressed by the daily 
menu, with an appetising selection of starters, 
mains and grazing boards.

Starters of hand-dived scallops, pork belly, apple 

and fennel, and whole baked camembert with 
apple chutney were rich and indulgent, an excellent 
showcase of the talent and finesse apparent in the 
kitchen. 

The main courses were equally impressive in 
presentation and taste. The side dish of locally 
sourced buttered walled garden greens was fresh 
and perfectly seasoned, a brilliant recommendation 
by our server. 

I opted for the slightly more modest lunch menu, 
which offered two courses at a very reasonably 
priced £12.95, and three courses for £14.95, served 
Monday to Friday, 12 to 7pm. Each dish was 
beautifully presented, full of flavour, and definitely 
a generous serving for a lunchtime special.

Brandade croquettes with roast garlic 
mayonnaise, followed by a 6oz rump steak and 
thrice cooked chips certainly did not disappoint! 
Of course I left a little room for dessert - a light 
vanilla pannacotta with apple and gingerbread. A 
delightful way to finish my lunch. 

With beautiful food, a great atmosphere and 
such a convenient location, there is no wonder 
PTMY is such a popular choice!

PLEASED TO MEET YOU
41-45 High Bridge, 
Newcastle, NE1 1EW
@ptmynewcastle
www.ptmy-newcastle.co.uk
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Vanilla pannacotta, apple and 

gingerbread 

£5.50

6oz rump steak, thrice cooked chips, roast 

tomato and foraged watercress 

(£2.00 supplement) 

Brandade croquettes, roast garlic 

mayonnaise, tomato and tunnel shoots 

£5.95

Roast corn-fed chicken, garlic 

creamed mushrooms, potato 

croquettes, leeks and spinach 

£16.95 

Buttered walled garden greens 

£2.95

Thin cut fries with parmesan and 

rosemary 

£2.95

Hand dived scallops, pork belly, 

apple and fennel 

£11

Lunch Menu

Whole baked camembert, toasted 

baguette and apple chutney

£6.95

Saute of king prawn, saffron and 

Iberico ham risotto with samphire

£17.95

Daily Menu Sides

Two courses £12.95, three courses £14.95
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By Hugo Embleton-Black, sous chef at Jesmond’s Peace & Loaf restaurant 

RECIPE OF THE MONTH - Peace & Loaf

PEACE & LOAF 
217 Jesmond Road

www.peaceandloaf.co.uk
0191 281 5222

info@peaceandloaf.co.uk

Sea bream with seasonal 
purple sprouting broccoli

Recipe:
•  First, make the smoked eel mayonnaise. Use 80g of smoked eel, 

and blend it with 160g of pasteurised egg yolk. Once smooth, 
add a slow stream of vegetable oil (with a blender on a medium 
setting), until it turns to a thick mayonnaise. Season with table 
salt and lemon juice.

•  Next, make the ‘river bacon’. Line the bench with cling film, and 
build four layers of the remaining smoked eel, with some wild 
sorrel in-between each layer. Wrap this up in to a cylinder and 
roll tightly to form a ballotine. Put it in the fridge to chill.

•  Blanch the broccoli and breakfast radish (reserve two radishes 
to raw shavings using a mandolin). Char the broccoli on the hob 
and cover both the broccoli and radish, with a small amount of 
olive oil and salt.

•  For the bream, place it skin side down in a hot pan of seasoned 
oil and cook until the skin is crisp and the fish is golden. Flip 
over and add a knob of butter and a splash of lemon juice and 
cook for a minute or so.

•  Serve the dish as shown.

Ingredients
300g seabream 

80g Ken’s sprouting broccoli 
14g wild sorrel

160g smoked eel 
120g breakfast radishes 

160g pasteurised egg yolk
Buttermilk

Olive oil
Salt and pepper to taste

Green oil
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Laura Farley is the business development manager at Spire Washington Hospital. She joined the business in April 2016, 
after ten years in the marketing department at Sunderland-based housing provider, Gentoo. Here, Laura tells North 
East Times about her career so far, and making the step to a more senior role in a new sector

STEPPING UP

HEALTH - Spire Washington Hospital

What did you want to be 
when you were growing 
up?

To be honest, I was 
never sure. I loved 

working and interacting with different kinds 
of people and understanding how businesses 
operate has always interested me. 

What qualifications do you have?
I completed my degree in applied management 
in December 2015, as well as undertaking 
various business management qualifications. 
But I think it’s just as important these days to 
have work experience, as well as qualifications. 
People management and understanding how 
to deal with problems can’t be learned through 
qualifications; this comes from experience and 
your approach to getting the best out of people.

What attracted you to your current role?
I was ready for a change of sector and a new 
challenge. Moving from a housing association 
(Gentoo), where I had been for nearly 10 years 
to a healthcare provider was a big change, 
but I absolutely love the variety my new role 
brings. I’ve enjoyed meeting new people and 
learning how everything is done. No two days 
are ever the same at the hospital. One day I 
can be working on bringing a new service to 
the hospital, and the next I could be having 

a meeting with one of the consultants about 
growing their practice. There is still a lot 
for me to learn, and by working with my 
colleagues at Washington and the wider Spire 
Healthcare Group, I will be able to build on my 
understanding and knowledge of the healthcare 
sector.

What is your remit in your current role?
I oversee the business development team, 
which is made up of a marketing co-ordinator, 
GP liaison officer, and a team of customer 
service advisors. Day-to-day I work on 
developing new services, overseeing the 
marketing strategy, and working on consultant 
engagement. I work alongside our seven-
strong business development team to ensure 
we are promoting the services effectively, and 
in a timely manner. I also work as part of the 
wider senior management team that involves 
change management, developing strategies, and 
ensuring the smooth running of the hospital.

During your career, have you noticed a shift in 
more females now holding senior roles? 
I was very fortunate in my role at Gentoo to 
work with a great female manager for ten years, 
and I have followed suit in my role at Spire. 
Over half of the senior management team at the 
hospital is female. It’s great to see how women 
can hold senior roles, while balancing home life.

SPIRE WASHINGTON 
HOSPITAL
0191 448 9614
www.spirehealthcare.com
@spirehealthcare
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Sarah Fairfax picks out the latest books, DVD’s, music and television to enjoy at home 

CULTURE IN 

TV: STRANGER THINGS SEASON TWO 
Stranger Things looks set to continue as one of the most 
hyped shows on Netflix, when season two debuts on 27 
October. Eleven, the Upside Down, the Demogorgon, Steve 
Harrington’s hair... All became winning ingredients, which 
made the first series the must-see of 2016, and more popular 
for Netflix than Making a Murderer. With such a huge weight 
of expectation riding high, the makers of Stranger Things 
season two, have promised that things are about to get even 
stranger for the residents of Hawkins. Premieres October 27. 
www.netflix.com

ALBUM: PET SHOP BOYS ‘YES’ AND ‘ELYSIUM’ 
This month, fans of the Pet Shop Boys will not be disappointed 
when they release the second set of albums in their definitive 
‘Catalogue: 1985-2012’ series of reissues of all of their Parlophone 
studio albums. This second set sees the re-release of ‘Yes’ from 
2009 and ‘Elysium’ from 2012, now both remastered, including 
bonus tracks and some previously unreleased demo material. Both 
albums also include a booklet in which Neil Tennant and Chris Lowe 
discuss each song, illustrated with many archive photographs. Out 
on October 20. 
www.petshopboys.co.uk 

MUSIC: IN TUNE MIXTAPE
This month, Radio 3’s flagship 
afternoon drive-time programme In 
Tune will be immediately followed 
by a brand-new half-hour segment: 
In Tune Mixtape. Listeners will 
be treated to an unpresented 
sequence of music spanning every 
genre, often contrasting and even 
surprising. Each mixtape will also 
be easily downloadable, available 
on the BBC Music App and the 
Radio 3 website, so you can also 
listen anytime. This Autumn also 
marks Sean Rafferty MBE’s 20th 
anniversary presenting In Tune. Tune 
in at 7pm.
www.bbc.co.uk/radio3 BOOK: EAT WHAT YOU WATCH (A COOKBOOK FOR 

MOVIE LOVERS) 
Author Andrew Rea, who is one-part chef, one-part 
filmmaker, has taken culinary inspiration from the big-screen 
to put together a book which recreates the recipes made 
famous by some of film’s most iconic food scenes. With 
recipes inspired by more than 40 classic films including Annie 
Hall, Goodfellas and Saturday Night Fever, Eat What You Like 
is for anyone who wants to bring a touch of dramatic flair to 
their dinner plate. Available from October 3. 
www.amazon.com

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

MUSIC: TUSK FESTIVAL 
TUSK Festival returns to the North East for 
the seventh time this October, bringing a 
uniquely diverse programme of international 
music to Sage Gateshead. Audiences can 
once again enjoy a range of inspiring UK 
debuts, spanning music, film, exhibitions, 
talks and installations over three days 
and featuring acts, such as Swedish punk 
schlock legends, Brainbombs, and Irish folk 
musician, Brigid Mae Power. October 13-15. 
www.sagegateshead.com

ART: HATTON 
GALLERY 
Following a £3.8 million 
refurbishment supported by 
the Heritage Lottery Fund, 
Newcastle University’s 
Hatton Gallery once again 
throws open its doors on 
October 7, to showcase 
their new and improved 
modern exhibition space. 
Its opening exhibition, 
Pioneers of Pop looks at 
how Newcastle influenced 
Pop Art and will include 
works by Richard Hamilton 
– who taught at Newcastle 
University from 1953 to 
1966. 
www.hattongallery.org.uk

DANCE: 
RUMPELSTILTSKIN
balletLorent, the award-
winning team behind 
Rapunzel and Snow White, 
return this autumn to 
Northern Stage, debuting 
their latest twisted fairy tale 
for children, Rumpelstiltskin. 
Directed by Liv Lorent and 
retold by Poet Laureate, 
Carole Ann Duffy, 
Rumpelstiltskin is the story 
of an outsider shunned for 
being different. With a score 
by Doctor Who composer, 
Murray Gold, and narration 
by Game of Thrones actor, 
Ben Crompton, this is dance 
theatre for 21st century family audiences. October 24-28, 
6pm. 
www.northernstage.co.uk  

THEATRE: DR JOHN COOPER CLARKE WITH SPECIAL 
GUESTS  
Widely acknowledged as one of the most influential poets to emerge 
from Manchester’s post-punk scene, John Cooper Clarke makes a 
welcome return to Tyneside this November, when he takes to the stage 
at the Whitley Bay Playhouse to perform his latest round of bitingly 
satirical verse. His latest show is a mix of classic verse, as well as new 
material and his usual brand of quickfire wit. A night not to be missed. 
November 10.
www.playhousewhitleybay.co.uk

ARTS - Culture out
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The highly-anticipated Volvo XC40 range is built primarily for city 
driving and packs a punch when it comes to technological features 

BUILDING MOMENTUM 

The new Volvo XC40 urban SUV is now 
available to order in the UK, with on-
the-road prices starting at £27,905 for 
the T3 Momentum version.

The XC40 is Volvo’s first ever 
premium compact SUV, and is also the first 
model to be built on the company’s all-new CMA 
(Compact Modular Architecture) platform.

Designed primarily for the city, it features much 
of the advanced connectivity, entertainment, and 
safety technology, from Volvo’s newest 60 and 90 
series cars, the XC60, S90, V90, and XC90. It is also 
powered by Volvo’s efficient Drive-E engines, and 
is offered with front or all-wheel drive, and with 
manual and automatic gearboxes. 

Three petrol and two diesel engines will initially 
be available, with power ranging from 150 to 250 
hp. All these engines are 2.0-litre, four-cylinder 
units: there are 156 hp T3, 190 hp T4 and 247 hp T5 
petrols, and 150 hp D3 and 190 hp D4 diesels. The 
T3 is available exclusively with front-wheel drive, 
while the D3 is offered in front or all-wheel drive 
form. The T4, T5 and D4, come with all-wheel drive 
and an automatic gearbox. An automatic gearbox 
is also available on D3 versions. Other powertrains 
will be offered later in the XC40’s lifecycle. 

Entry-level Momentum versions have the most 

expressive styling including textile and vinyl interior 
upholstery, and the option of a contrast-coloured 
white roof and door mirrors, along with white and 
black alloy wheels. 

Momentum XC40s are well equipped as standard, 
including Volvo’s cutting-edge Sensus 9-inch touch 
screen, that works in tandem with the sophisticated 
voice-activated control system. Other features 
include a sat-nav with real-time traffic information, 
and three USB sockets. The Sensus system, also 
allows access to a range of web apps, including 
Spotify, TuneIn, Google Local Search, and Yelp.

The Volvo On Call smartphone app, and 
emergency assistance package, is also fitted to every 
XC40. This allows you to control various functions 
of your car remotely from your smartphone or 
smartwatch, such as locking and unlocking the 
doors and, on automatic versions, even starting the 
engine to pre-heat, or cool the cabin. It can also 
automatically alert the emergency services if your 
car is involved in an accident, and use the car’s 
inbuilt GPS to direct them to your precise location. 

Also standard are LED headlights, dual-
zone climate control with Volvo’s sophisticated 
CleanZone air-filtration system, a 12.3 inch active 
TFT configurable driver’s information display, and 
rear parking sensors. Alloy wheels are 18-inch as 
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MOTORS  - Volvo XC40

standard, with up to 21-inch wheels available as an 
option. 

Sector-first standard safety equipment includes 
City Safety, Volvo’s automatic emergency braking 
system that can detect pedestrians, cyclists and large 
animals, and Oncoming Lane Mitigation, which 
warns you if you move out of your lane into the 
path of an oncoming vehicle and provides steering 
assistance to guide you safely back into your lane. 

R-Design versions, add a host of sporty touches, 
including a gloss black front grille and front and 
rear lower bumper sections, a black roof and door 
mirrors, and dual integrated exhaust pipes. They 
also get uprated sports suspension, and 18-inch 
diamond cut, or matt black alloy wheels. 

On the inside, there’s leather and nubuck 
upholstery, front seat cushion extensions, a 
perforated leather steering wheel and gear knob, 
and aluminium dashboard inlays. 

Inscription versions focus on luxury, and come 
with leather-faced upholstery, a power-operated 
tailgate, front parking sensors, a powered driver’s 
seat, driftwood interior inlays, and chrome exterior 
highlights. Automatic versions also come with a 
crystal gear lever from Swedish crystal glassware 
maker, Orrefors. 

Every version of the XC40 is also available 
in highly specified Pro form. Highlights of the 
Momentum Pro include a powered driver’s seat, 
heated front seats and a heated windscreen, and 
active bending headlights with adaptive shadow 
technology that blocks out part of the headlights’ 
beam to avoid dazzling vehicles in front. 

R-Design Pro benefits from all this, along with 
20-inch alloy wheels, while Inscription Pro has 19-
inch wheels and a powered passenger seat. 

An optional Xenium package is available across 
the range, and brings a powered tilt and slide 
panoramic glass sunroof, a 360- degree surround 
view parking camera system, and Park Assist Pilot, 
which includes automatic parallel and 90–degree 
parking. 

Pilot Assist, Volvo’s innovative semi-autonomous 
drive feature, is an optional extra on every XC40. It 
assists with the steering (up to 80 mph), and takes 
care of the acceleration and braking, to keep the car 
within lane markings and at the desired speed, or 
distance, from any vehicle in front. Pilot Assist is 
another step towards fully autonomous driving. 

Other desirable options include wireless mobile 
phone charging and a Harman Kardon sound 
system.

The first XC40s in the UK, will be the T5 and 
D4 First Editions, which are based on R-Design 
Pro versions, but with even more equipment as 
standard. Highlights of the enhanced First Edition 
specification are the Xenium pack, Pilot Assist, a 
power-operated tailgate with handsfree opening and 
closing, heated rear seats, wireless mobile phone 
charging, and the Harmon Kardon sound system.

The XC40 is available to order now, with the first 
customer deliveries expected in early 2018. 

VOLVO XC40
For more information on 
the Volvo XC40, including 
the online configurator 
visit: 
www.volvocars.com/uk

The Sensus system, also 
allows access to a range of 

web apps, including Spotify, 
TuneIn, Google Local 

Search, and Yelp.

“
” 



104

With access to 24-gyms and fitness 
advice on our smartphones it’s easier 
than ever to stay healthy, says Katie 
Bulmer-Cooke

NO 
EXCUSES

HEALTH & FITNESS - Katie Bulmer-Cooke

In the 13 years that I’ve been in the fitness 
industry I’ve seen fads and fashions come 
and go. I’ve seen full length and thong-
backed leotards be the height of fashion, 
and then very quickly become extremely 

uncool. 
I’ve tried every new group fitness class that has 

entered the market.  Some of which have stayed 
and some have become a distant memory. But 
there has never been more choice, or opportunity, 
in the world of fitness than there is right now. 

You can literally workout 24 hours a day at a 
local gym or online, using one of a range of apps, 
websites or even Youtube videos. 

There are so many different forms of exercise, 
so whether you want to jump and dance around 
to crazy-fast dance music, or stretch and chill to 
the sound of pan pipes or the mating call of the 
bottle-nosed dolphin - there really is something 
for everyone. The choices are endless!

There’s also a world of information on 
nutrition, diet and how to be healthy available to 
use day or night on our smart phones. 

In a world where all things health and fitness 
have never been easier to access, why is it that 
people make so many excuses as to why they 
‘can’t’ stay fit and healthly? 

When it comes to business, health should 
always be a priority, as without good health we 
can’t perform to the best of our ability in all 
aspects of our job. Spending time on improving 
your physical and mental well-being, through 
good diet and physical activity, has been proven 
to improve focus, confidence and energy levels. 

The next time you think about cancelling your 
gym session in favour of doing an hour of work 
on your laptop, remind yourself that taking time 
out to put your health and fitness first, will benefit 
all aspects of your life, including work life. 

Yes, we are all busier than we’ve ever been. 
We all have work and family commitments, 
but I’m sure that everyone can find around 30 
minutes every day to exercise. Yes, that might 
mean getting out of bed half an hour earlier, or 
swapping your gym workout for a home workout 
– but it is possible. 

KATIE BULMER-COOKE
Katie Bulmer-Cooke is 
an award winning health 
and fitness entrepreneur, 
consultant and speaker 
(contact Michael@usb-uk.com) 

www.katiebulmer.com
www.thefitmummymanual.com
@katiebulmer1
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I 
started Thai Boxing around nine years 
ago, as a way to keep fit. 
I now help to teach students at Erawan 
Thai Boxing in Trimdon, Durham.

I had a good four years of fighting. I fought 
some of the best girls in the UK for my weight 
category.

There’s no padding involved when you 
compete. You just have your gloves and 
gumshield. 

Injuries are common, however, I was lucky and 
suffered no more than bruised shins and the 
odd black eye.  

I’ve stopped fighting now, and take a more 
leisurely approach to training. I train a few 
times a week, and help the other members of 
the club. I also supplement my training with 
strength and conditioning work – specifically 
powerlifting.

I like the technical aspect of Thai boxing. It’s 
not just mindless violence. You have to be clever 
and know how to score.

Patience and dedication are essential. Nothing 
comes overnight. There are lots of different 
aspect to Thai boxing, and lots of different parts 
to master.

The first step into Thai boxing is the hardest 
but I guarantee you will be hooked after a few 
sessions.  There is nothing better than feeling 
yourself getting fitter and fitter and watching 
your technique improve.

Hayley Fox, managing director of Foxy Hair Extensions, took up Thai boxing to keep fit. While she no longer 
competes, she helps to teach the martial art to others at her local club

BALANCING ACT 

BUSINESS - Foxy Hair Extensions

FOXY HAIR EXTENSIONS
www.foxyhairextensions.net



107



108

IPHONE X

Last month – and to mark ten years since the 
launch of the very first iPhone in 2007 – Apple 
added to its growing iPhone repertoire when it 
launched the iPhone X, which joins the iPhone 
8 and iPhone 8 Plus, in Apple’s all-singing, all-
dancing, iPhone line-up. 
The iPhone X (which is pronounced iPhone 10), 
has been much-hyped since launch and takes 
Apple’s ten-year-old smartphone design in a 
bold new direction. The iPhone X is powered by 
the hexa-core, A11 Bionic chip featuring 64-bit 
architecture, which is Apple-speak for packing in 
more technology than you can shake a stick at. 
Available to pre-order from the end of October, 
the iPhone X is a technological beast of a device, 
and is the high-end iPhone Apple fans have been 
waiting for - hence why it commands an eye-
watering price tag of around £999. 
www.apple.com/uk

The iPhone X, is Apple’s first smartphone 
to boast a full-screen 5.8-inch OLED 

Super Retina Display, which goes well 
beyond the screen size Apple gave us on 

previous phones, delivering a superior 
HD+ resolution, a reinforced all-glass 

design, and support for wireless charging. 
Apple has also done away with the home 

button and in its place comes Face ID 
recognition software, which uses multiple 
sensors, infrared and a sophisticated dot 

projector to map the individual users face. 
According to Apple, the technology works 
in the dark and will adapt to the contours 

of your face as it ages over time. 

The iPhone X camera sensors are larger and faster, and thanks to its 
improved 12-megapixel cameras, it can capture what Apple calls ‘deep 

pixels’ with an improved wide-angle aperture and telephoto lens, giving 
you the ability to take even better photos and up to 4K of videos, up to 60 

frames per second (fps) and 1080p slow motion up to 240fps. A front-
facing TrueDepth camera also makes Portrait Mode possible, together with 

more intuitive depth of field and faster autofocus, for that all-important 
selfie. 

Sarah Fairfax reveals what’s new and improved within the innovative world of 
gadgets and tech this month   

TECH 

TECHNOLOGY
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FITBIT IONIC 

Following a long-awaited release, the 
Fitbit Ionic, finally lands this month and 
promises to live up to all expectations. 
The new and improved Fitbit tracks runs, 
swims, rides and other workouts with 
real-time stats, incorporating mobile 
phone payment technology, a large full-
colour display, music storage, and with a 
new lightweight ergonomic design, which 
has been perfectly honed for working 
out. Other fitness features on the watch 
include a heart rate sensor and built-in 
GPS tech. RRP £299. 
www.fitbit.com/ionic

XBOX ONE X 

Microsoft has turbo-charged the Xbox 
and released the most powerful version 
of its console yet. The Xbox One X is 
40 per cent more powerful than any 
other Xbox, and its 8-core Custom 
AMD CPU promises enhanced AI and 
real-world detail, for truly immersive 4k 
gaming. 12GB GDDR5 of graphic memory 
also adds speed and power to game 
performance, with quicker load times. 
Available to pre-order for £449.99. 
www.xbox.com

LUMIE BODYCLOCK LUXE 750D

If the darker mornings are upsetting your 
bodyclock, then the latest addition to the 
Lumie range of wake-up to daylight lamps, may 
well be a good investment. Lumie Bodyclock 
is a range of wake-up light alarm-clocks that 
mimic sunrise to wake you naturally with light. 
The theory goes that using light in this way 
has been shown to improve mood, energy 
and productivity, leaving you feeling more 
refreshed and alert. There’s also a slowly fading 
sunset option for those of us who have trouble 
nodding off. In addition, you can also enjoy 
high-quality audio with DAB radio, stream via 
Bluetooth, or plug a device into the USB port. 
Available to buy for £199 
www.lumie.com

TECHNOLOGY
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North East Times’ breakfast event on September 8 hosted around 100 guests for informal networking and light 
refreshments at St James’ Park, the home of Newcastle United FC. Attendees from the region’s business community 
were the first to receive a copy of September’s edition, featuring Newcastle United FC manager Rafa Benitez on its 

cover. Guest speaker Kate Bradley, head of Newcastle United Foundation, spoke of the charity’s work and the impact 
they have in the local community 

NORTH EAST TIMES’ 
BREAKFAST

EVENT - North East Times
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Wealth Managers Brewin Dolphin hosted a day of high-relaxation and oenology at Ramside Hall Hotel in 
September, with guests choosing to spend the afternoon in competition on the golf course, or to relax at the spa, before 

an evening of wine tasting in the hotel.
Many of Brewin Dolphin’s extensive team of financial planners and investment managers were on hand to welcome 

the invited guests, who praised the organisers and the venue for their hospitality and excellent service.
The evening was compered by Conal Gregory, a former MP and one of only 369 Masters of  Wine in the world, who 
talked guests through old-world and new-world wines, demonstrating unmatched knowledge and ability in the art, 

science and business of wine

BREWIN DOLPHIN 

EVENT - Brewin Dolphin 

Roger Speirs and Larissa Speirs Left to right: Garry Burton, Shelagh Burton, Peter 
Burton, Christopher Burton, Martin Nichols, Karen 
Nichols and Gary Welford

Helen Roseberry and Lorraine Armstrong

Helen Roseberry and Mike Roseberry

Left to right: Jayne Oliver, Raymond Oliver, Christine Renton, Phil Renton and 
Gary Fawcett

Left to right: Peter Walls, Caroline Walls and Conal Gregory, Master of Wines

Left to right: Stephen Jones, Helen Roseberry and Mike Roseberry
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Julie Anne Clements and David Soan

Conal Gregory, Master of Wines Left to right: Simon Howatson, Steve Keppie, Harry Collinson, Nicola Collinson, 
Steve Martin and Andy Wilson

Left to right: Gary Fawcett, Alok Loomba and Anna 
Barton

Hossain Rezaei

Left to right: Charlie Fellowes, Toby Gibson, Peter Barratt and Edward Aitchison
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I 
was born in Newcastle and lived in 
Jesmond and Heaton, before going to 
university in Leeds. I returned to Jesmond 
when I joined the graduate scheme at John 
Lewis Newcastle. I went on a six month 

secondment to head office in London, which 
turned into eight years! I returned to the North 
East six years ago, and commuted to London for 
work, before having my daughter, and setting up 
Smart Resourcing Solutions in Newcastle in 2013.

Although much of my work is national, I love 
being involved in the North East business scene, 
and am a particular supporter of women in 
business in the area. The support people have for 
each other in the North East is unrivalled.  

My favourite area of the North East is Jesmond. 
It is close enough to walk into the city centre, yet 
has a village feel, with brilliant shops, bars and 
restaurants, and is only a short drive away from 
the coast.

My favourite place to spend some quality leisure 
time in the North East is Happy Yoga Newcastle. 
An hour of yoga with the fantastic Jo Openshaw-
Hutton gives me a renewed energy for the rest of 
the day. If I have more than an hour, then a full 
day at Ramside Spa is one of my favourite things 
to do! 

I love Riley’s Fish Shack on King Edwards Bay, 
Tynemouth. It’s so quirky and unique, and the 
fish they serve is excellent. 

The Discovery Museum always has varied and 
interesting things to see and do. I held my 
daughter’s fourth birthday party there, and it was 
a big hit with kids and parents alike. 

My favourite place to conduct business away 
from the office is Hotel du Vin Newcastle. It’s 
easy for people to find, has great outdoor space, 
and cosy indoor space so works in all weather. 
The food and drinks are always great too.

The best view in the North East, is from the park 
bench just past Paddy Freeman’s Park, which 
overlooks the old mill and waterfall in Jesmond 
Dene. It holds lovely memories, and is always 
beautiful in every season.

I love walking from Whitley Bay to Tynemouth. 
There’s the wonderful views of the sea, and the 
Priory, with the added bonus of being far enough 
to clock up a good number of steps on my Fitbit.

Following 13 years in senior HR roles at the John Lewis Partnership, Sophie co-founded Smart Resourcing Solutions 
in 2013, becoming Managing Director in 2017. Smart Resourcing Solutions work nationally to support employers, 

with the design and delivery of everything to do with graduates and apprentices. They support universities and 
schools, to ensure their students effectively showcase their talents to employers, and also work with students on an 

individual basis  

MY NORTH EAST 

INTERVIEW - Sophie Milliken

SMART RESOURCING 
SOLUTIONS
www.smart-resourcing-solutions.
com
sophiemilliken@smart-
resourcing-solutions.co.uk
@SRS_Sophie 
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