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EDITOR’S WORD 
Welcome

In writing this piece for the last issue of 2017, 
I decided to look back at what I wrote for the 
December 2016 editor’s word. One phrase 
that jumped out is my desire that 2017 will 
bring “more answers regarding Brexit and 

more certainty on which to base future business 
strategies.”

Well, a calamitous general election and ongoing 
UK/EU disagreements around the negotiation table 
has hardly achieved this. Over a year after the EU 
referendum result, we’re barely any further forward 
– apart from having triggered Article 50. With the 
clock now ticking, it’s crucial that 2018 brings the 
answers we crave. 

But despite ongoing uncertainty, there has been 
successes in the region. I congratulate those who 
have been recognised at recent awards, such as 
Steve Bagshaw (North East Business Executive of 
the Year), David Harrison (Entrepreneurs’ Forum 
Entrepreneur of the Year) and Puregas Solutions, 
which was named the overall fastest growing North 
East business of 2017 in Ward Hadaway’s Fastest 50. 

Congratulations also goes to John McCabe, 
who has become North East England Chamber of 
Commerce’s new president. He shares his aims and 
aspirations for this two-year tenure in this issue. 

The latest budget also brought good news for the 
region. Not only in the £337 million investment 
announcement for the Tyne & Wear Metro but in 
the North of Tyne achieving its devolution deal. 
Well done to all those involved in the negotiations 
and I’m looking forward to seeing how the deal 
progresses. 

I’m also hugely excited about the Great 
Exhibition of the North that will take place in 
Newcastle and Gateshead next summer, celebrating 
the best of art, culture, design and innovation 
across the north. I hope that the whole region gets 
behind this major exhibition, which will be the 
largest event held in England in 2018.

Please enjoy this issue and, on behalf of the 
whole team at North East Times, I would like to 
wish you all a very Merry Christmas and a Happy 
New Year.

Welcome to the December issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

Low take up of readily available technologies and 
management practices is fuelling deep-seated productivity 
problems in the UK, according to the Confederation of 
British Industry (CBI). 

In a new report, From Ostrich to Magpie, the CBI argues 
that by encouraging more businesses to behave like ‘magpies’ – 
picking the best tried and tested technologies available – rather than 
like ‘ostriches’, who are more stuck in their ways, then the UK could 
reduce inequality between firms’ productivity and people’s pay. The 
national business group estimates that this could add over £100bn 
to the UK economy and support a five per cent reduction in income 
inequality. 

The CBI also argues that the Government should prioritise 
diffusion, ensuring that proven technologies – such as cloud, 
mobile technology, e-purchasing and cyber security – can reach 
more businesses through the new Industrial Strategy, funding local 
business support where needed.

Carolyn Fairbairn, CBI director-general, said: “In too many areas 
of diffusion, we struggle against our international competitors, with 
more workers being employed by less productive firms here than in 
France and Germany, while by some markers, we are almost a decade 
behind the Danes.

“The UK needs more ‘magpie’ firms with the skill and the will 
to find and adopt tried and trusted technologies and management 
practices that the best businesses showcase, and not get stuck in their 
ways. 

“Ultimately, getting better at diffusion of key technologies and 
innovation is one of the missing links in solving the UK’s productivity 
puzzle and should be made a national priority.

Failure to adopt existing technologies 
leading to big disparities in productivity 
and pay among firms, says CBI

BUSINESS

More ‘magpie’ firms could 
inject over £100bn into UK 
economy      

BULLETIN

EDUCATION

Innovate degree to steer entrepreneurial 
skills
Teesside University has launched a new entrepreneurial degree for 
students, based on a model pioneered in Finland that sees students 
direct their own learning as they work towards becoming business 
leaders.

The BA (Hons) Team Entrepreneurship is based largely on learning 
by doing, with guidance and support offered from experienced business 
coaches and a range of other experts.

The students will participate in team sessions rather than lectures 
while practical business projects will see them trade as real businesses. 
Run by a handful of universities worldwide, the model is described as 
a radical approach to business education, with those involved believing 
that learning from experience is the best way to teach business skills.
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BUSINESS

NE1 receives international 
recognition
Tariq Albassam, head of operations at NE1, 
has accepted an award ‘in recognition of the 
organisation’s work in supporting the region’ at 
an event hosted by the Arab-British Chamber of 
Commerce in London. The award came about 
after NE1 hosted a delegation of high level 
representatives from the Arab Nations as part of an 
Arab-British Chamber visit in March 2017.

PROPERTY

Construction of photonics 
Centre begins
The Centre for Process Innovation (CPI) has 
started construction of its National Centre for 
Healthcare Photonics. Senior representatives from 
CPI and the North East LEP, alongside MP for 
Sedgefield Phil Wilson, initiated construction in a 
traditional ground breaking ceremony at NETPark 
in County Durham. The centre is set to open in 
Dec 2018.

National and 
international 
news 

UK ENTREPRENEURS 
HUNGRY FOR CAPITAL 
IN 2018

According to a new report 
from EY, 84 per cent of 
entrepreneurs across the UK 
aim to fundraise between 
£5m and £10m each over the 
next 12 months. The EY Fast 
Growth Tracker interviewed 
371 business owners about 
their fundraising and exit 
plans. It found that funding 
remains the biggest hurdle 
to British business success. 
Despite the majority of 
those surveyed completing 
a funding round in the past 
12 months (61 per cent), 
many found this process to 
be a distraction to running 
their business (40 per cent). 
This has not stopped UK 
entrepreneurs from being 
hungry for capital, however, 
and 72 per cent of those 
wanting to fundraise in the 
next year are looking for 
up to £5m in capital, with a 
further 12 per cent wanting 
to raise over £10m.

KPMG URGES SMES TO 
SEIZE GLOBAL EXPORT 
OPPORTUNITIES 

KPMG has launched an 
in-depth Going Global 
guide and online export 
assessment tool for 
businesses considering the 
opportunities presented by 
overseas markets to boost 
sales.
As DIT figures reveal a 13.1 
per cent rise in UK exports 
over the last year, the ‘big 
four’ professional services 
firm says that it has seen 
an increase in mid-market 
businesses coming to them 
for advice driven by the 
need to increase sales, 
reduce costs and access 
specialist skills and capacity 
from overseas. Currently less 
than ten per cent of UK SME 
businesses export and are 
missing out on potentially 
billions of revenue according 
to a report by World First.

LAW

Muckle shortlisted for 
charitable work
A Newcastle-based law firm has been shortlisted 
for a national award for its voluntary legal work 
for worthy causes and charitable organisations. 
Muckle LLP has been shortlisted in the category 
Best Contribution by a firm with a Regional Head 
Office in the national LawWorks Annual Pro Bono 
Awards 2017. 

STEM

RTC to make Big Bang
A national initiative that aims to inspire the next 
generation of scientists and engineers is to be 
rolled out across the North East. The Big Bang 
Near Me programme is led by Engineering UK 
and Sunderland-based RTC North has secured 
a contract to deliver the 2018 programme in the 
North East region. A busy schedule of events is 
now being drawn up.
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PROPERTY

NBS welcomes first tenants 
to incubator space
Stephenson Halliday and Realty Media are the 
first tenants to move into NBS’s new, state-of-the-
art incubator space at the Old Post Office on St 
Nicholas Street, Newcastle. 
The space was developed as part of NBS’s 
commitment to supporting the local community 
and targeted at digital and technology companies 
looking to grow.

TECH

Inflo announces 
collaboration with Grant 
Thornton
A software company, based in Houghton-le-Spring, 
has partnered with one of the largest accountancy 
firms in the UK.

Grant Thornton UK LLP has officially joined 
forces with Inflo after working together over the 
past year to evaluate the benefits of Info’s data 
analytics software to their staff and their clients and 
to plan for a scaled roll out.

Commenting on the collaboration, Mark 
Edmondson, CEO at Inflo (pictured), said: “We are 
delighted to formally announce our relationship 
with Grant Thornton. We have worked very closely 
with the team to ensure that the trial was successful 
and that our capabilities equally apply to the range 
of plc to owner-managed clients Grant Thornton 
work with.”

MEDIA

Squires invests in Curtis 
Gabriel
Newcastle-based social media and digital 
marketing specialists, Curtis Gabriel, has 
announced that former director and Benfield 
Motor Group’s brand manager, Matthew Squires, 
has made a significant investment in its business. 
The funds will allow Curtis Gabriel to further 
develop its product offering and move into new 
sectors, following a number of recent high-profile 
contracts wins. 

Calendar of events:

December 6, 12pm-2pm

IoD North East Business 
Leaders’ Lunch with Bank of 
England
Location: Ward Hadaway 
Boardroom, Sandgate House, 
102 Quayside, NE1 3DX
Price: Member £20 / Non-
Member £25
IoD North East members and 
their guests are invited to 
a Business Leaders’ Lunch 
where Mauricio Armellini, 
North East Agent for the 
Bank of England, will give 
his informed views of the 
economy.

December 8, 8am-10am

Maximising your membership
Location: Newcastle 
Gateshead Marriott, Metro 
Centre, Gateshead, NE11 9XF
Price: Free
This informal North East 
England Chamber of 
Commerce event will include 
an update on the products 
and services that could 
benefit your business and 
how to best use them to your 
advantage.

December 14, 4pm-6.30pm

Thinking Digital Sessions: 
Spotlight on Start-Ups
Location: Northern Design 
Centre, Abbott’s Hill, 
Gateshead, NE8 3DF
Price: Free
The final Thinking Digital 
Session of 2017 will feature 
tech start-ups and scale-
ups, to learn about their 
innovative business models 
and plans to survive and 
thrive in 2018 and beyond.

NEWS
Deals

DEALS
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In last month’s Autumn Budget, the Chancellor, 
Philip Hammond, announced that Tyne & Wear’s 
metro system would benefit from £337 million of 
government investment to replace its 37-year-old 
trains with a new fleet. 

The news has been much welcomed by the region’s 
local and business community who have long called 
for improvements to the metro system. 

In a statement about the announcement, Tobyn 
Hughes (pictured), managing director of Nexus, 
which operates the Tyne & Wear Metro, said: “I don’t 
need to tell you how important this is for Metro, 
public transport in North East England and our 
whole economy.

“I would like to thank you for your support in 
a campaign that truly united our region, bringing 
together Metro passengers, the business community, 
politicians from all parties, the media, and many 
other friends and partners. Together we have 
been able to show the value we place on transport 
infrastructure as a means to drive the economy and 
growth.

“[The announcement] is also a vote of confidence 
in what Nexus delivers, through our on-going 
investment programme in Metro’s infrastructure, the 
roll-out of smart ticketing and our plans to further 
extend and develop Metro and local rail services.

“We will now begin a demanding but exciting 
programme to choose a supplier and see trains 
designed and built to enter service from 2021.  

“Between now and then we will continue to 
provide and improve the frequent and reliable 
Metro service our passengers expect, while working 
towards a bright future.”

Andrew Hodgson, chair of the North East Local 
Enterprise Partnership (LEP) said: “We welcome 
the £337m investment in the Tyne and Wear Metro 
system. I personally wrote to the Chancellor ahead of 
the budget to call for this funding.

“The strategic importance of the Tyne and Wear 
Metro to the local economy of the North East of 
England cannot be over-stated. It carries up to 40 
million passengers each year, two thirds of whom are 
travelling for work or education and is a significant 
employer in its own right.”

Jonathan Walker, head of policy and campaigns, 
North East England Chamber of Commerce said: 
“Our campaigning ahead of this budget has been 

successful on a number of important issues for the 
North East. We wanted new Metro trains as a matter 
of priority and are delighted these are now on their 
way.  

Kevin Robertson, partner and head of the 
Newcastle office at Womble Bond Dickinson, added: 
“It is good news that the Chancellor has heeded the 
calls from the North East to find the £337 million 
needed to fund a new fleet of Metrocars for the Tyne 
and Wear Metro. Those of us who live in the North 
East know that this investment was desperately 
needed. The Chamber and other regional bodies 
and leaders have pushed for the North East to 
get increased funding to improve transport. The 
investment announced today will help replace the 
37-year-old vehicles used on the Tyne and Wear 
Metro and bring in a new fleet of trains. It’s a hugely 
positive step that will help to rebalance the local 
economy and provide more opportunities in the 
North East.”

The chancellor announces £337 million of government investment for region’s metro system

BUDGET PROVIDES TRANSPORT 
BOOST FOR TYNE & WEAR 

NEXUS 
www.nexus.org.uk

i

MONTHLY REPORT
Budget
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Newcastle United Foundation held 125 Years United in a marquee in Exhibition Park last month. 
Hosted by sports broadcaster Gabby Logan, guests were joined by Newcastle United manager 
Rafa Benitez, Newcastle United players and some Club Legends to recognise the achievements of 
Foundation participants and to celebrate the Club’s 125th Anniversary. Foundation patrons Steve 
Harper and Bob Moncur also inducted Magpie favourites Les Ferdinand and Shola Ameobi into 
the Hall of Fame

125 YEARS UNITED 

KEY EVENT 
NUFC
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Q
OPINION
Burning Issue

Reaction to the Autumn Budget…
BURNING ISSUE

Action on business rates, R&D tax credits, the National Productivity 
Investment Fund and Brexit planning will help firms to invest and 
grow against an uncertain Brexit backdrop while it was good to see 
focused investment in the long-term drivers of growth that underpin 
sustainable prosperity. Building a skills system that supports the 4th 
industrial revolution is the right ambition, but the approach needs 
to be joined-up with the National Retraining Partnership delivering 
a stable approach and apprenticeship levy flexibility. Additional 
investment in infrastructure will help tackle regional inequalities. 
And by making the most of tomorrow’s technologies, including 
increasing investment in R&D and fuelling innovation, the 
Government will help create a virtuous circle by drawing in private 
sector funding. The challenge now is turn words into action.

Our campaigning ahead of this budget has been successful on a 
number of important issues for the North East. We wanted new 
Metro trains as a matter of priority and are delighted these are now 
on their way. As part of our desire to see a more influential North 
East we had asked for more funding and powers for Tees Valley 
and completion of a North of Tyne devolution deal.  It is great news 
that the Chancellor has listened on both of these issues. Ahead of 
the budget, we also called on the Government to get serious about 
the need to change the distribution of investment and economic 
activity in the UK. The announcements made are a big step forward 
but we await the long-term shift in Government thinking which will 
hopefully come forward in the Industrial Strategy.

It was good to see the Chancellor’s speech acknowledge small 
businesses’ concerns about the VAT threshold. Dragging thousands 
of more small firms into the hugely complex VAT regime would have 
caused a significant drag on output at an already challenging time 
for businesses. We look forward to working with the Government to 
reform this burdensome tax. Small firms spend more than a working 
week a year complying with VAT obligations on average. It’s time 
that should be spent growing their firms. The promise to tackle VAT 
evasion by online overseas sellers is welcome. No business should be 
gaining an unfair advantage by evading tax. 

This is a budget that recognises that we face a range of challenges but 
is focussed on preparing the economy for the future. The Chancellor 
has prioritised actions that can strengthen the UK’s competitiveness 
through innovation, skills and investment in housing and 
infrastructure. I fully support devolution to the North East and 
welcome its announcement by the Chancellor. We also welcome 
the £337m investment in the Tyne & Wear Metro system. The 
Transforming Cities Fund, which will invest £1.7bn into transport 
infrastructure and the commitments to develop the next generation 
of 5G technologies, were also positive. The North East can play a 
key role in testing and delivering 5G for the UK.  I also welcome the 
£20m to help further education colleges prepare for the new T-levels.

Carolyn Fairbairn 
Director-general, Confederation for British Industry 

Jonathan Walker
Head of policy and campaigns, North East England Chamber of 

Commerce 

Mike Cherry 
National chairman, Federation of Small Businesses 

Andrew Hodgson
Chair, North East Local Enterprise Partnership



15



16

RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

A Tyneside academic has been elected to lead the 
Regional Studies Association (RSA), an influential 
society that focuses on the growth and development 
of cities and regions in the UK and internationally. 
Professor Mark Tewdwr-Jones, director of 
Newcastle City Futures and professor of Town 
Planning at Newcastle University, will chair the RSA 
Board until 2020. 

North Shields-based GasTech Ltd, a specialist in 
mechanical building services, has announced the 
appointment of Ross Bailey (right) as a director 
and Tony Fraser (left) as an estimating manager. 
Ross will lead the mechanical installation division 
alongside fellow director Allan Stott, while Tony’s 
appointment is part of a long-term plan to grow the 
senior management team. 

Gary Butler has joined Cellular Solutions’ business 
systems team, as a software support engineer, to 
strengthen its service offering and enhance the 
support offered to customers. His appointment 
comes at a time of growth for the company, which is 
continuing to expand its influence within a range of 
sectors including manufacturing and engineering, 
automotive and construction. 

One of Newcastle’s highest-rated and most 
respected lawyers, Tim Gray, has joined Mincoffs 
as a consultant. After 43 years at one of Newcastle’s 
fastest growing law firms, Tim retired but is 
returning to private practice and will work 
alongside the partners to build on a period of 
continuous growth at the firm, which now employs 
over 60 staff at its Jesmond-based office.  

Chartered accountant Lynn Shearing is Parkdean 
Resorts’ most recent appointment. Having spent her 
career to date with professional services giant PwC, 
Lynn has taken up the newly-created mergers & 
acquisitions director role, based at the holiday park 
company’s Newcastle office.

Newcastle University has announced Professor 
Julie Sanders as its new deputy vice-chancellor. 
Prof Sanders will work with vice-chancellor and 
president Prof Chris Day and the rest of the senior 
management team on the university’s next strategy 
and vision, as well as having specific responsibility 
relating to the sustainability of the Newcastle 
University campus and leading the academic estate 
strategy.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Professor Mark 
Tewdwr-Jones
Chair, RSA Board

Ross Bailey and Tony 
Fraser
Director and estimating 
manager, GasTech Ltd

Gary Butler 
Software support engineer, 
Cellular Solutions

Tim Gray
Consultant, Mincoffs Solicitors 

Lynn Shearing
Mergers & acquisitions 
director, Parkdean Resorts 

Professor Julie Sanders 
Deputy vice-chancellor, 
Newcastle University 
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Systems architect/designer 
Gateshead, up to £60,000 + bonus 

NRG is currently seeking a systems designer to 
develop software solutions for governments across 
the globe to manage, identity, and protect revenue 
and provide analytical insights into currency use.
The successful candidate will be key to the 
success of the business through the delivery of 
architecture, design and prototypes for business 
critical production systems, ensuring alignment 
to core business architectural principles. For more 
information contact: 

rogerburn@nrgplc.com

Managing quantity surveyor
Newcastle/Northumberland, competitive salary 

A regional house builder is looking to appoint 
an experienced quantity surveyor via Brierley J 
Recruitment Ltd. It seeks someone with a wide 
range of knowledge and expertise in house building 
to implement changes and best practice within the 
team and the business as a whole. This role is for 
a self-motivated individual who can take an idea 
and progress it through to reality. The opportunity 
is for someone to come into the company, establish 
themselves as a strong, commercially focused 
team leader and then progress to heading up the 
department. For details contact:

philip@brierleyj.co.uk

Finance business partner
North Tyneside, up to £65,000 + bonus + car 
allowance

NRG is looking for an experienced finance 
business partner to join a growing service provider. 
Reporting to the finance director and as a member 
of the senior leadership team, the finance business 
partner will play a key role in understanding 
and improving the financial performance of two 
business units, providing financial, commercial and 
strategic support to the relevant business unit or 
functional director. The successful candidate will 
have experience of working in a similar position 
and should ideally hold a professional accounting 
qualification (ACA/CIMA/ACCA). For more 
information contact: 

liamoconnor@nrgplc.com

Sales professional
North East, competitive salary 

Zenith People is seeking a sales professional for 
an engineering and manufacturing business based 
on the border of County Durham and Teesside. 
Applicants should be a highly skilled sales 
professional with a strong technical background 
– ideally an engineer who has successfully moved 
into a commercial role. The successful candidate 
will be able to spot new opportunities and assess 
whether current production equipment is capable of 
manufacturing new added value products.

www.zenithpeople.com
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COMMENT
In the limelight

Alison Cowie reflects on North of Tyne devolution and asks if it is good news for the region?

IN THE LIMELIGHT

North of Tyne devolution was announced by Chancellor 
Philip Hammond in his Autumn Budget, promising 
£600 million of new government investment to boost the 
local economy by £1.1 billion, create10,000 new jobs and 
attract £2.1bn of private investment. 

The deal – forged by the government and Newcastle, North 
Tyneside and Northumberland councils – has been 14 months in 
the making, after the previous wider North East agreement fell apart 
when the councils to the south of the region (Gateshead, Sunderland, 
Durham and South Tyneside) failed to agree on its terms.

This latest deal will mean the direct election of a North of Tyne 
Mayor (earmarked for May 2019). He or she will become chair of a 
newly formed North of Tyne Combined Authority that will take charge 
of a £20 million per year allocation of government revenue funding, 
for the next 30 years, to invest in local economic priorities. 

In addition, the North of Tyne area will get full control over its adult 
education budget, an Inclusive Growth Board that will coordinate 
skills and employment, while more collaboration will take place with 
government to boost trade and investment, digital infrastructure and 
rural growth across the area. 

A launch event for North of Tyne devolution took place at the 
Urban Sciences Building in Newcastle on November 24, where the 
minded-to deal was signed by the Exchequer Secretary to the Treasury, 
Andrew Jones MP, Minister for the Northern Powerhouse and Local 
Growth, Jake Berry MP, the leaders of the three respective councils and 
Andrew Hodgson, chair of the North East LEP. 

Speaking at the launch, Andrew Jones MP maintained “the 
government is delivering for the North East”, while Jake Berry MP 
described the deal as creating “a new golden era” for the region. 

Norma Redfearn, elected mayor for North Tyneside, alluded to her 
frustration at the previous deal’s collapse by exclaiming “at last!”, before 
focusing on the benefits the new deal will bring young people in North 
Tyneside. 

Cllr Nick Forbes, leader of Newcastle City Council, said the deal 
gave the opportunity to “confirm our place at the heart of modern 
Britain” while taking the “next step towards a North East economy 
with above average wages and below average unemployment”. Cllr 
Peter Jackson, leader of Northumberland County Council, then 
told the audience the deal would “make the North of Tyne an even 
better place to live” before reflecting on how it would leverage private 
investment.

The North East’s business community, too, seems to have welcomed 
the North of Tyne devolution announcement.

Speaking after the launch event, Jonathan Walker, head of policy 
and campaigns for the North East England Chamber of Commerce, 

said: “It’s no secret that many businesses wanted a deal that covered 
a much bigger geography but this is still a significant step forward. 
“Devolution is an ongoing conversation and we want to ensure all parts 
of the region stand to benefit from the deal.”

Sarah Glendinning, CBI regional chair for the North East, said it 
was “a great week for the North East” in reference to the devolution 
deal as well as the £337 million Tyne & Wear metro investment that 
was also announced in the Budget. She now hopes that people will get 
behind the “ambitious, aspirational and outward-looking” devolution 
deal.

 “If you look to [Tees Valley elected mayor] Ben Houchen who came 
into the role in May, and the speed and the opportunities that he’s been 
able to drive forward – working with the business community – it’s 
incumbent upon us to make this happen in the north of the region 
too,” Sarah added.

But the devolution deal is not without its challenges, especially as 
it effectively divides the wider North East region. This is particularly 
worrying when economically – particularly on a national and 
international level – it is said that the North East must act with one 
voice.

This division is perhaps most starkly evident between Newcastle 
and Gateshead which for a number of years have been marketed as one 
domain.

Speaking after the launch event, Nick Forbes is adamant that North 
of Tyne devolution will not affect the “strong relationship” between the 
two councils. 

“We have a very strong partnership with Gateshead and this will not 
change with the deal,” he said, before echoing that the focus of the deal 
will be on delivering the North East LEP’s strategic economic plan, 
which incorporates seven local authority areas. 

Many of those involved in North of Tyne devolution are also open 
about their hope that the deal – which adds to the existing agreement 
well under way in the Tees Valley – will encourage the south of the 
Tyne to embrace devolution. Whether it does force the hand of these 
councils, though, remains to be seen. 

That said, the North of Tyne deal has helped to put the region firmly 
back on the government’s radar – at least in the short term – and could 
curry favour. 

As Sarah Glendinning points out: “If you look at the funding that 
was put for transport in the [Autumn] budget, half went to areas with 
metro mayors.” 

While the launch event, unsurprisingly, had an air of positivity and 
celebration, there is also recognition of the difficult task that lies ahead: 
not only to integrate the deal within the North of Tyne community, but 
to deliver on its promises of better productivity, investment and more 
jobs while ensuring the whole of the North East can work effectively 
together.

Time will tell whether the deal manages to achieve these things 
and does bring significant benefits to those living and working in the 
North of Tyne – and wider region. Personally, I join with others in 
the business community in welcoming the deal – albeit ‘devolution 
lite’ for the North East – and I do believe it is step forward for positive 
economic change in our region. 
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INTERVIEW
Gill Rice

Gill Rice moved to the North East in 1992 and started working for a small injection moulding 
company in Hexham. Unfortunately, the business went into voluntary liquidation a couple of months 
later. Gill decided to purchase the company assets and small order book and started her first 
business, Rocon Plastics. This traded until 2003 when Gill created Tyne Valley Plastics Ltd, designing 
and manufacturing plastic components for a variety of national and international industries. Last 
month Gill was recognised at the (WIN) North East Businesswoman of the Year Awards in the STEM 
category

10 QUESTIONS

What was your first break in 
business?
I ran my first injection 
moulding department at 
the age of 19. This involved 

the condition setting of 19 thermoplastic and 26 
thermoset machines. I was the only female in 
the department and where my love of the plastic 
industry first developed. I also studied for an 
Ordinary National Certificate and Higher National 
Certificate in Polymer Technology on day release 
during this period.

What did you want to be growing up?
I wanted to swim with dolphins, but this morphed 
into wanting to be a vet. By senior school I wanted 
to do something that included science, but I was 
unsure in which field.

What made you set up your own business? 
I had worked for a material supplier as technical 
support, which enabled me to visit a lot of other 
moulders and I soon recognised that many were 
unwilling to produce low volumes of components. 
They were also reluctant to mould using more exotic 
materials, so I started my first business to fill this 
gap in the market. 

What is your company’s mission?
At Tyne Valley Plastics, our mission is to provide 
our customers with the correct design and 
manufacture of customer specific, plastic injection 
moulded components, conforming to the required 
level of quality, environmental and health and 
safety standards. We will perform this mission in 
accordance with our company objectives and values, 
while maintaining a high level of competence 
through investments in people, technology and 
software.
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How do you get the best out of your staff?
Some of our staff have worked for us for many 
years and, in the last three years, we have employed 
three apprentices. We are keen to train, support 
and develop our employees and hold regular staff 
meetings, carrying out staff appraisals - at least 
annually. We also have an ‘open door’ policy so that 
all staff can come and talk to us about anything - be 
it positive or negative.

What’s been your career highlight?
I have had many highlights in my career. The first 
was setting up my own business from scratch. But 
certainly, the most recent highlight was receiving 
the North East Businesswoman of the Year Award in 
the STEM category. It felt like recognition of all the 
hard work for the entire TVP team. 

What has been your biggest challenge?
My biggest challenge, other than setting up the 
business, was when the factory was completely 
flooded out by Storm Desmond in December 2015. 
I had to outsource production so as not to let any 
customers down. It was a massive risk in case we 
lost our valued customers, but it turned out to be an 
unforeseen opportunity, as we now subcontract for 
some of the suppliers we used.

Who or what inspires you?
I am inspired because when I started the business, it 
was quite an unusual trade for a woman. And now 
- I run a successful manufacturing company in the 
plastics industry.

What are your company short and long-term 
goals?
Our short-term goal is to move into new premises, 
so that all sections are under one roof, rather 
than under the current four. That way, we can 
streamline production and achieve faster growth. 
Our long-term goals are continued growth and the 
purchase of more machines, so that we can offer 
our customers more solutions for their technical 
problems.

How do you achieve a good work/life balance?
When my children were young, I had a good work/
life balance but now I am guilty of work becoming 
my top priority. However, I recognised this has 
been an issue for the past few years, so I have just 
employed a production manager and an office 
apprentice to help us meet the challenges ahead.

TYNE VALLEY PLASTICS
www.tynevalleyplastics.co.uk
@TVPlastics 

i
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INTERVIEW
Kevin Carr 

A chartered director and a chartered engineer, Kevin Carr began his career with Go North East 
as an electrical engineering apprentice and after working his way up the organisation, became 
its youngest general manager in 1992. Ten years later, Kevin was made managing director of the 
region’s largest bus operator, which boasts a fleet of nearly 700 vehicles and more than 2000 
team members 

WHAT I’VE LEARNT

Communicate, communicate, 
communicate. I learnt this early 
on in my career when I started in a 
managerial position with Go North 
East and I sat in on discussions with 

team members and trade union representatives, 
when sensitive issues like wages were being 
discussed. Communicating effectively and 
accurately with people – be them team members, 
customers or stakeholders – is vital for business 
success.

Share the good and the bad. I value transparency 
within the workplace and work closely with my 
senior management team, with no hidden agenda. 

By having an open-door policy everyone knows 
I’m approachable and that they can have an honest 
discussion with me. As time has passed, our 
business has become much more complex, so this 
has never been more important.

Lead by example. Show you are part of the team by 
putting your heart and soul into the business and 
treat people how you would like to be treated. 

Be flexible and agile to your business and 
customers’ needs and don’t be afraid of change.

Empower staff and ensure they feel trusted to do 
their job. People are your most important assets.

Learn from your mistakes. Acknowledge when 
something goes wrong and use that learning 
to inform your next step. Lots of successful 
businesses make mistakes – the key is to recognise 
what went wrong and learn from it.

Don’t rest on your laurels. Looking for new 
opportunities, diversification and continuous 
improvement are important for any company that 
doesn’t want to stagnate. 

Take the time to analyse your organisation’s 
strengths, weaknesses, threats and opportunities 
and use that analysis to inform your business 
strategy.

Be decisive and don’t over-labour decisions as 
things won’t get done. That’s particularly true 
in a large organisation like Go North East with 
a workforce of over 2000 team members and 
180,000 people using our services daily.

Never stop learning. Take the time to listen and 
understand what other businesses are doing and 
use their best practice examples to influence your 
choices.

Enjoy what you do. So much time is spent at work 
so make sure you have a little bit of fun along the 
way.

GO NORTH EAST
www.gonortheast.co.uk 
@gonortheast

i
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Valda Goodfellow’s career may have 
spanned manufacturing, food 
production, IT, business support 
and hospitality, but in every role, 
she’s demonstrated tenacity, 

brilliant strategic thinking and a unique ability to 
seek out transformative business opportunities. 

Valda, who is from County Durham, currently 
runs Goodfellow & Goodfellow Ltd (G&G) 
with her husband, Paul, which provides luxury 
tableware to five-star hotels and renowned chefs. 

Clients includes The Gordon Ramsey Group, 
Jason Atherton’s The Social Group, The Ritz 
London, The Dorchester, The Lanesborough and 
The Goring Hotel, as well as local Michelin-starred 
chefs Kenny Atkinson of House of Tides and James 
Close of The Raby Hunt restaurant. 

Last month, Valda’s business prowess with G&G 
was recognised when she was named a finalist 
of the North East Business Executive of the Year 
2017. It’s quite an accomplishment as G&G only 
established in 2012, but its managing director 
remains modest.

“You never run your business to achieve 
accolades,” Valda says. “You run it to be a good 
business. If the accolades come, that’s lovely and 
they are a great source of pride for the team, but 
they should always be a by-product of a successful 
company.”

Valda began her career in the 1970s at television 
manufacturer Rediffusion, where she became the 
company’s first female production controller by 
her early 20s. 

Around the same time, Valda began to 
recognise the growing influence of computers 
in the workplace and she took it upon herself to 
install the first computerised system at the factory. 

“I was 22 years old at the time and I did it as a 
project for my work manager’s course,” she reveals. 
“I had one week’s training and a set of manuals to 
work from, but managed to install the system – 

and found it a lot less difficult than everyone said 
it would be.” 

Valda left Rediffusion to establish her own 
consultancy, where she would go into companies 
to install IT systems. 

“You really had to understand how each 
company worked in order to create a system that 
was right for them,” she reflects. 

Valda joined a chemical company to run its 
computer service department before returning to 
IT and business consulting after having her first 
child.

She became a personal business advisor with 
Business Link Teesside before being poached 
to become operations director for the premium 
sausage company, Mr Lazenby’s, in 1996. 

Within days, Valda – who was also tasked with 
heading production – discovered the company 
was operating dangerously in the red. Three weeks 
later the BSE crisis hit the meat industry. 

Valda chose a bold strategy to attract the 
attention of the major supermarkets’ buyers. 

“I sent a fax to all the head offices that said ‘do 
you practice safe sex? Then buy safe sausages’.  At 
the time, all the buyers were under 30 and I knew 
they’d read something that had the word ‘sex’ in it.”

Mr Lazenby’s was able to take advantage of the 
rise in demand for pork products as beef sales 
slumped and it soon restored its margins.

Valda became managing director within a year 
and the company began producing Prince Charles’ 
Duchy Original Sausages. Mr Lazenby’s was sold 
to Cranswick PLC in 1998.

Valda returned to business consulting where she 
was introduced to her future husband, Paul. 

At the time, Paul was running a small family-
run business, Continental Chef Supplies Ltd, based 
in South Hetton in County Durham, but it was 
going through challenging times as the market was 
flooded with cheap stainless steel imports. 

“The company couldn’t compete by buying 

INTERVIEW  
Valda Goodfellow

CRACKING THE 
WORLD OF BUSINESS 
From television manufacturing to IT installation, sausage-making and now supplying tableware 
to the most renowned eateries in the UK, Valda Goodfellow has lead a colourful but, ultimately, 
successful and inspirational career. She talks to Alison Cowie
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GOODFELLOW & 
GOODFELLOW LTD
www.goodf.co.uk
@GoodfellowsLtd

i

container loads of stainless steel products from 
China because there wasn’t enough money in the 
business,” Valda explains. 

Valda joined Continental Chef Supplies Ltd full 
time in 2001 and worked with Paul to change the 
company’s strategic focus from kitchen supplies to 
tableware.

This inspired change of direction transformed 
the fortunes of the business and, in 2008, it was 
sold to Bunzl PLC. 

For the next three years, Valda continued as the 
company’s managing director (as well as MD of 
Bunzl’s Speciality Business Division) while Paul 
remained as a director. In May 2011, the couple 
decided it was time for a break. 

“We left the company but we didn’t know what 
we were going to do,” says Valda. “We took the 
opportunity for some time out from any form of 
business to think about what would really interest 
us.”

After a well-earned rest and much discussion, 

Paul and Valda concluded their heart remained 
in tableware and in January 2012, established 
Goodfellow & Goodfellow Ltd. 

Looking back, Valda says “someone should have 
slapped me at that point!” as the beginning proved 
very difficult. 

Despite Paul and Valda’s considerable 
experience, the pair had to start from scratch 
in a hugely competitive market. Contractually, 
they were also unable to contact any of their old 
customers for an allotted period.

But Valda and Paul persisted and positioned 

G&G at the very top end of the hospitality market, 
opening a London showroom to showcase their 
beautifully made tableware and glassware that they 
sourced from artisan producers and renowned 
brands from around the UK and abroad. 

Valda was also quick to recognise the impact 
social media could make on establishing their 
fledgling business. 

“Even before we started G&G, I noticed that 
chefs were using Twitter but that it was social 
thing; it was about people, not the business,” she 
reflects. 

“I said to my husband – who’d never used a 
computer before – that the future was going to be 
in engaging with all the chefs that he had personal 
connections with from his career in the industry. 
He’s since become exceptionally good at social 
media.”

G&G Ltd now combines industry blogs and 
recommendations with beautiful photos of food 
set in its dishes, which is shared on the company’s 

“We do spend a lot of time 
travelling to the capital but 
we’ll always be a northern 

company. 
“We live here and have 

made money here, so we 
want to reinvest that back 

into the area”
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INTERVIEW  
Valda Goodfellow

website and social media channels such as Twitter, 
Instagram and Facebook. 

Despite a difficult start, Goodfellow & 
Goodfellow Ltd’s savvy positioning and digital 
marketing strategy has paid off and the business 
– which now employs a workforce of 29 across its 
London showroom and Peterlee-based warehouse 
– was recently named as one of the 50 fastest 
growing businesses in the North East. 

 “We’ve recently hit a milestone that in five 
years in business, we’ve achieved the turnover that 
the previous business took 25 years to achieve. 
It’s unbelievable that we’ve achieved that from a 
standing start,” Valda adds.

While much of G&G’s business is London 
centric, due to its high concentration of premium 
restaurants and hotels, Valda and Paul remained 
committed to the North East. 

“We do spend a lot of time travelling to the 
capital but we’ll always be a northern company,” 
says Valda. “We live here and have made money 
here, so we want to reinvest that back into the 
area.”

The husband and wife team are now looking to 
the future and recently completed a new three-
year strategy for G&G, where they hope to double 
turnover and enter new international markets 
while maintaining their exceptionally high 
standard of personal service. 

In addition, the company is on the verge of 
launching its first domestic range of tableware.

“We get a lot of requests from people who dine 
in restaurants and have asked the waiting staff 
where they got their tableware from,” says Valda. 
“We said to ourselves if the demand is there why 
not cater for that?” 

Longer term, Valda – a self-confessed 
“manufacturing girl at heart” – harbours a desire 
for the company to produce its own tableware, but 
remains realistic about the prospect. 

“Manufacturing our own products would be 
phenomenal and it’s a burning ambition I have,” 
she says. “But because our range of tableware 
requires lots of different sorts of processes, we’ll 
never be able to set up one type of production to 
satisfy demand and will always need to source 
products from elsewhere. 

“At one point, though, I hope we can have some 
manufacturing capability in one form or another.”

Given Valda’s dynamic entrepreneurial spirit, 
you wouldn’t bet against her.
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INTERVIEW  
John McCabe

WELCOME, MR PRESIDENT 
The North East England Chamber of Commerce welcomed its new president last summer in 
John McCabe. Here, the managing director of Fusion PR speaks to Alison Cowie about his aims 
for the two-year tenure and how the membership organisation plans to guide the local business 
community through ‘exciting’ times 

John McCabe took on the prestigious 
position of North East England 
Chamber of Commerce (Chamber) 
president six months ago, replacing 
the outgoing incumbent Mike 

Matthews, MD of NIFCO. 
He will spend the next two years balancing his 

work as the figurehead of one of the region’s most 
influential business membership organisations 
with his day job running Fusion PR, a full-service 
PR and marketing agency based in Blyth. 

John has become president amid uncertain 
times for the North East business community as 
it contends with Brexit, regional devolution and 
a minority Government; but it’s a challenge that 
John relishes.

He explains: “The board approached me earlier 
this year and asked if I would consider nominating 
myself to be president after Mike Matthews’ tenure 
ended. I wasn’t expecting it at all and it came as a 
surprise. I thought it was a great opportunity to 
work with the fantastic business community, at an 
exciting time, and so I grabbed the opportunity 
with both hands.”

John has worked in public relations for the past 
28 years. He began his career at Northumbrian 
Water (shortly before the water industry was 
privatised) as a clerical traineeship and soon found 
his home in the PR department where he cut his 
teeth writing documents and briefing documents 
for the organisation’s senior team. 

After five years, John left to join a large 
Newcastle-based marketing agency, before moving 
to the Midlands to work at National Grid Transco.

Two years later, John moved his young family 
back to the North East and joined Newcastle 
Building Society as its head of media and 
communications. In 2002, John was approached 
by mining company Alcan to be its corporate 
affairs director. He spent 12 years at the company 
– which was bought by Rio Tinto in 2008 – where 
he was heavily involved in government lobbying, 
media relations and internal and external 
communications.

Following a strategic review in 2013, Rio Tinto 
Alcan asked John to relocate away from the North 

East. Instead of uprooting his family for a second 
time, he decided to take voluntary redundancy. 

John intended to do 12 months of consultancy 
work before seeking another in-house position but 
almost five years later, his company grows from 
strength to strength. 

Initially branded Round Table Solutions, John 
spend two-and-a-half years consulting from a 
home office before moving into the modern Blyth 
Workplace and taking on his first employee. 

His company – which rebranded to Fusion 
PR earlier this year – recently took on its eighth 
member of staff and offers everything from media 
relations to strategic marketing and creative design 
for clients including Northumberland National 
Park, National Grid, Northumbria University and 
chemical company AkzoNobel.

Throughout his career, John has been an active 
member of the North East England Chamber of 
Commerce. 

“While at Alcan, I was on the Chamber council 
and when I started my own company, one of the 
first things I did was become a member as I knew 
how good a network it was to be in,” he reveals.

“A few months after, the Chamber asked if I 
would be interested in taking over as chair of its 
Northumberland committee. This not only gave 
me a seat back on the council but on the board as 
well.”

John was appointed president of the Chamber 
at the organisation’s AGM in June this year. In his 
first speech, he set out his three key aims for his 
two-year presidency. 

His first focuses on collaboration and 
encouraging more North East businesses to work 
smarter together. 

“We need to look at procurement procedures 
as too much money is spent outside the region on 
skills, expertise and resources that are available 
right here on our doorstep,” John says. 

His second aim targets skills and the need to 
build better relationships between companies and 
educational establishments in producing the next 
generation of workers.

“The business community puts an onus on 
schools and colleges to deliver work-ready young 
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people with the right technical and academic skills, 
as well as the right personal characteristics for the 
workplace, but businesses must also do more to 
provide people with a better standard and more 
consistent levels of work experience and career 
guidance.”

While these build on the existing work of 
the Chamber, John’s third, highly personal, aim 
focused on mental health in the workplace. 

He explains: “It’s estimated that one in four of 
us will experience a mental health issue in the next 
year. None of us are immune, regardless of what 
your job title is or how wealthy you are. 

“It has become a business-critical issue and 
means that some of our best, most capable and 
brightest people aren’t developing the careers that 
they should because they can’t feel they can speak 
to their employer, that they can put themselves 
forward for a promotion or apply for another job.”

John, who has experienced a mental health 
issue in the past, was heartened by the Chamber’s 

support in putting mental health on its agenda. He 
reveals that not only has the organisation joined 
the Time to Change campaign to reduce mental 
health-related stigma and discrimination, but the 
team is working on practical support measures to 
increase discussion and help its members break 
down the stigma of mental health issues within 
their organisations.

Unsurprisingly, John also sees Brexit as 
dominating his presidency. 

He describes the UK departure of the EU as “the 
single biggest challenge that any government, of 
any colour, in the UK has faced since World War 
II,” but maintains that “Brexit can be successful.” 

He says: “What impresses me with the North 
East business community is how resolute it is, but 
I think we’re reaching a point with Brexit now 
where enough is enough and so we’re calling on 
the government to urgently start finding more 
certainty and clarity on issues such as customs, 
immigration and the movement of people.”

John reveals that the Chamber recently met with 
represenatives from HMRC to talk about trading 
agreements and the organisation also invited the 
Permanent Secretary to the Treasury, Tom Scholar, 
to a meeting at Gateshead College where he heard 
directly from members about their concerns.

John, a strong supporter of devolution, is also 
closely monitoring its impact in the region and 
hopes that the existing Tees Valley devolution and 
the new North of the Tyne deal will eventually lead 
to the whole of the North East embracing more 
local decision making.

“The more decisions that are made at a 
local level by people who are aware of local 
circumstances and opportunities, the better,” 
John says, “but it’s important that the business 
community is plugged into this and works closely 
with politicians to make sure it’s meaningful and 
the public has confidence in the process.”

When asked what he hopes to achieve by the 
end of his two-year presidency, John says that: 
“Whatever the post Brexit world looks like, I hope 
that the North East economy is still thriving, still 
innovating and still able to create and sustain 
fantastic opportunities for our brightest and best 
people to live and work in the region.”

John is also keen that his work continues past 
June 2019.

“I want to remain involved in the debate and 
discussion around some of the social, economic 
and political issues that the region faces. I feel I 
have a contribution to make and I hope I’ll be able 
to make that beyond my two-year presidency.”

NORTH EAST ENGLAND 
CHAMBER OF 
COMMERCE
www.neechamber.co.uk
@NEEChamber
@John_FusionPR

i
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“We need to look at 
procurement procedures as 
too much money is spent 

outside the region on skills, 
expertise and resources that 
are available right here on 

our doorstep”

JOHN MCCABE
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PAST
When I first joined the industry, housing products 
were bespoke and this continued to be the case for 
the next ten years, or so. This all changed when 
bigger companies started to bring in automated 
manufacturing, which meant customers were seeing 
better cost savings than ever before and, as a result, 
margins were eroded. This, along with the downturn 
of new-build housing in 2009, meant that we, as a 
business, had to look for a different focus for our 
skilled workforce. 

It was during this time that global warming 
had become a real talking point and the news was 
regularly filled with stories of people’s homes and, 
consequentially, lives that had been destroyed due 
to flooding. Evidence from the Kyoto Treaty told 
the world that the climate was changing yet the only 
products on the market were reactive such as sand 
bags, covers and barriers. We started to have all our 
doors tested for wind, water and security resistance 
and with concrete evidence that our products could 
be adapted to protect against flooding, the business 
changed course and started on the path that has led to 
the present day. 

PRESENT
In the past five years, we have invested incredible 
amounts of time and money in to the research and 
development of proactive solutions to flooding. In 
January this year, we became the UK’s first company 
to be BSI kitemark accredited for both composite and 

Upvc storm resistant doors for the domestic market. 
As part of the accreditation our manufacturing plant 
continues to be assessed twice a year for the quality of 
the production of our products. 

Our intuition to change the direction of the 
company has proven correct as satellite technology 
confirms the UK is experiencing more storms 
that ever before, the most significant being Storm 
Desmond in 2015, which devastated large areas in 
the North of England. I am proud to say that our 
products are now protecting those affected houses 
from further damage in the future.

FUTURE
By its nature, the future is unpredictable and never 
certain and the same can most definitely be said for 
the weather. Four out of five floods do not happen 
in flood areas and while technology has drastically 
improved since the early days of my career, the 
weather continues to baffle scientists. 

Throughout all the uncertainty, we will be here to 
supply flood installation companies and will continue 
our research and development at a pace as we look at 
new products that will provide increased protection 
for the domestic market place. We will continue to 
be passionate in our stance that all products being 
supplied to protect against fire or floods should be 
kitemark accredited. 

Moving forward we will also be turning our 
attention to products that would be highly valuable to 
the commercial world. 

Gerard Hiscock is executive chairman of 
Watergate Flood Solutions, a company 
dedicated to the manufacture of storm 
resistant doors for the domestic market. 
Gerard has operated for most of his career 
in the building sector and his products 
are extensively used across the North of 
England. He is passionate in the field of 
product development and Watergate is the 
first company in the UK to achieve a BSI 
kitemark for composite doors

THE LONG GAME

INTERVIEW  
Gerard Hiscock

WATERGATE FLOOD 
SOLUTIONS 
www.
watergatefloodsolutions.
co.uk
@watergate_doors
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COVER STORY
Nigel Mills

R U L E S 

A N D

F O L L O W

T H E

Inspired by his entrepreneurial family, 
Nigel Mills bought seven newsagents 
with his father in 1986 and spent the next 
25 years growing it into the nationwide 
Mills brand comprising 85 convenience 
stores and employing 2000 people. He 
sold his Mills empire to Tesco in 2011 
and for his next venture has co-created 
a multi award-winning whisky distillery 
in the Lake District that attracts more 
than 100,000 visitors a year – despite its 
first malt whisky still maturing in their 
casks (three years in the making, this 
epic milestone for The Lakes Distillery 
will not happen until summer 2018). Here, 
Nigel talks to Alison Cowie about his 
career and why one-page business plans 
and addressing the five challenges of 
business have been key to his success 
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ell me a bit about your background…
I went to Kings School in Tynemouth 
before going to the University of Lancaster 
where I studied economics, accountancy 
and law. I joined Price Waterhouse 

[Coopers] in Newcastle in 1980 and qualified as an 
accountant in 1984. I worked in the London office 
for two years before returning to the North East, 
where my father and I set up the Mills Group, as it 
became known. 

Was it always your intention to start a business? 
My grandfather and grandmother began a chain of 
newsagents towards the end of World War II and, 
along with my father who joined the business later, 
grew it to 35 shops before selling them in 1972. I 
grew up with this background but I didn’t inherit 
the business. My father was my mentor for the first 
seven years of the Mills Group, as well as a family 
solicitor called Geoffrey Lurie. My father stayed 
in the company for the first seven years and over 
25 years, the company grew to a chain of 85 stores 
based across the North East, the North West and 
in South Wales. We had 2000 employees and about 
£170 million going through the tills. 

What do you think was the key to this success?
We had a very simple business plan which was to 
attract people to the store – either through the sale 
of newspapers, off licence goods or convenience 
groceries – and while they were there, we’d offer 
them great service and a lovely ambiance in the 
hope that they’d buy other things too.

What’s was your highlight during this time.
When we won The Grocer award for best 
independent retail chain in the UK, in 2007. 

What was your biggest challenge with Mills?
Managing change. For instance, between 1986 
and 1994, we traded from a monopoly position 
whereby newsagents had the sole right to sell 
newspapers and magazines. In 1994, three things 
happened. The Government deregulated the 
industry so that everyone could sell papers and 
they also introduced Sunday trading. We lost 
two of our big USPs. On the positive side, we 
secured the National Lottery in every store, which 
effectively put back the profit that we’d lost from 
the other two pieces of Government legislation. 
Businesses go through cycles; the world never 
stops changing so you must keep evolving. 

Was it always the plan to sell?
Yes. I had two children who were relatively 
young and I didn’t want to burden them with the 
responsibility of taking on that business. We were 
looking to exist up to three years before the end 
and finally sold to One Stop, which is part of Tesco, 
in March 2011. 

How did your involvement in The Lakes Distillery 
come about?
During the Mills time, we had developed other 
businesses and had up to three hotels, which I 
jointly owned with other people. When we sold the 
Mills Group in 2011, we were left with a portfolio 
of investment properties and one jointly-owned 
hotel called the Trout Hotel in Cockermouth, 
Cumbria. One day, I was reading a newsletter from 
a firm of architects in Carlisle called Architects 
Plus and it said that they’d got planning consent to 
build a whisky distillery in an old model Victorian 
farm around six miles from the Trout Hotel. I 
thought, ‘that’s interesting; there’s going to be 
tourists and we have a hotel located close by. I 
must meet up with them’.
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I met Paul Currie and Gary Thornton who 
had devised a business plan and had managed 
to find the site and get planning consent, but in 
April 2012, when I met with them, all of their 
funding had disappeared. I sat down with them 
and we drew up a single page business plan which 
had seven different income streams that would 
generate income while the whisky was produced – 
which takes at least three years. 

What were these extra income streams?
To produce gin and vodka – which you can distil 
and sell virtually straight away.  To create the best 
facilities of any whisky distillery in the world with 
a world class bistro – fortunately [renowned North 
East chef and restaurateur] Terry Laybourne 
joined us to help us do that – as well as a retail 
site and an ecommerce presence. We also said we 
must be distillers and blenders, so we’ve produced 
a world’s first which is The One, a British Isles 
blended whisky. We also planned tours of the 
distillery and members’ clubs. All of these streams 
have been used to build the brand of The Lakes 
Distillery company. 

What’s been your biggest challenge in creating an 
English distillery?
We’re in the Lake District National Park and 
still have planning issues six years in – although 
they’re virtually resolved now. Another challenge 
has been raising the funds. It’s not easy to create 
an English distillery business. Fortunately, Paul 
Currie and his father, Harold Currie, built the 
Arran Distillery in 1995, which was a success, and 
we’ve been lucky to be joined by one of the world’s 
leading authorities on the Scotch whisky industry, 
Dr Alan Rutherford, who’s recently moved from 
Scotland to near Hexham. All this has helped 
build our credibility. 

How have you raised the funding for the 
distillery? 
To start, we raised our funding via high net worth 
individuals through an Enterprise Investment 
Scheme [EIS]. Any single project like this has a 
limit of £12 million and over the course of six 
years, we’ve raised £10 million either through 
EIS equity or through grants. This November, we 
also launched a crowdfunding campaign through 
Crowdcube. We raised about £1 million in about 
48 hours, which was the minimum amount we set 
ourselves. We’re now looking to push that on to 

£1.75 million, which represents the last of the EIS 
shares. The deadline for this is December 8.

You must be thrilled to have raised so 
much in such a short space of time through 
crowdfunding. Why do you think it proved so 
popular? 
People have the opportunity to own a piece of 
English whisky history. We’ve also spent six years 
building the brand – with our gin,vodka and The 
One blended whisky – so we aren’t a start-up and 

COVER STORY
Nigel Mills
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THE LAKES DISTILLERY
www.lakesdistillery.com
@LakesDistillery 
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a lot of the initial risk has gone. Crowdcube said 
it was one of the best fundraising exercises that 
they’ve been involved with, which is fantastic. 

Newsagents and a whisky distillery are obviously 
very different. What are the common business 
themes that echo in both?
All businesses have five fundamental challenges. 
One is leadership and you must have the right 
person with the right vision to take the business 
forward. The second one is finding the right skills 
and the right people to build the business and 
over the years, we’ve learnt to do that pretty well. 
The third is finding the right form of finance and 
The Lakes Distillery has done that through EIS 
and peer-to-peer loans and crowdfunding. The 
next one is finding new customers and we’ve 
done a great job doing with our branding, while 
my 25 years’ experience in the grocery industry 
has also helped. The last thing is navigating 
the infrastructure challenge in terms of office 

accommodation, communications and planning. 
The experience of all of the team has come 
together to allow us to tackle these key challenges 
head on and make the progress that we have. 

How does The Lakes Distillery set itself apart 
from the competition?
We have a philosophy of constant improvement. 
For instance, we’ve improved the gin liquid and 
have created The Lakes Gin, which is a premium 
gin, and The Lakes Gin Explorer which is a super-
premium gin with a big botanical flavour. We 
also changed the packaging of the bottles and the 
cartons within 18 months of launch to make sure it 
was modern and edgy. In addition, we’ve launched 
our gin and vodka liqueurs in October this year, 
and our Christmas baubles that are proving really 
popular.

What are the distillery’s plans for 2018?
In May next year, we’ll launch the first-ever 
blended malt, using scotch and English whiskies. 
It will be called Steel Bonnets, after the Anglo-
Scottish Reivers who used to fight over the border 
between the 14th and 17th centuries. In June, we’ll 
auction the first 101 bottles of the Lakes Single 
Malt through an auction site 
(www.whiskyauctioneer.com) and we hope to get 
around £5000 to £10,000 for bottle number one, 
which would create the world’s most expensive 
English whisky ever produced. We’re also 
launching a sherry wood expression of the Lakes 
Single Malt called The Quatrefoil Collection next 
August and, in October, we’re launching the first 
Lakes Single Malt called Oriens, which is Latin 
for ‘I’ve arrived, I’ve begun and I am here’. Whisky 
is set to become much more of a feature for the 
company but the gin and the vodka are incredibly 
important to us, too. We are also currently 
exporting to Australia, Taiwan, France and many 
other countries in Europe but next year we hope to 
launch into Japan and the US.

You’re also involved in the Entrepreneurs’ Forum. 
Do you think North East business is in a good 
place?
I was one of the founding members of the forum 
in 2002 and became a board member in 2008 and 
chairman in 2011. I think that we are in a very 
challenging place in terms of the UK economy 
because we’ve decided to come out of Europe but 
organisations such as the Entrepreneurs’ Forum 
are essential for moving business forward. In the 
North East, we have the passion, the desire, the 
history, the courage and the ability to turn this 
region around and transform these challenges into 
huge opportunities.
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LAW  
Womble Bond Dickinson

MUCH TO REPORT 
Robert Phillips, partner at Womble Bond Dickinson, looks back at a successful year for the 
corporate team in the region

What an exciting year 2017 
has been for us. The 
Newcastle corporate team 
has completed a number 
of successful deals, we’ve 

been recognised by Chambers and Legal 500 and, 
most recently, the firm has become Womble Bond 
Dickinson, opening up a host of new opportunities 
for our clients and contacts in the region. 

The team has continued to develop and been 
recognised for the work we do. We won Deal of 
the Year (above £10m) for the second consecutive 
year at the North East Business Insider Dealmakers 
Awards 2017, this time for our work advising 
Newcastle City Council on the investment into the 
Science Central joint venture. This will support 
Newcastle’s £350m flagship regeneration project 
to create a global centre for urban innovation. This 
award followed our success last year for our work 
supporting Atom Bank’s growth and development.

In addition, we have enjoyed another successful 
year with legal directory rankings. Chambers 
recognised us for our ‘formidable corporate 
practice’ in Newcastle, recognising us as the only 
band one ranked firm in the North East. Legal 500 
also ranked the team as tier one, remarking that we 
have ‘an approach that is unmatched in the region’. 

Some of our younger team members have 
received recognition for their hard work and 

2017 TIMELINE

MARCH
Advised property and 
investment specialist 

Adderstone Group on its 
support of the management 
buyout of Gateshead-based 
manufacturer, Turbo Power 

Systems

MARCH
Advised Northedge Capital 

LLP on its acquisition 
of Clearly Drinks Group 

Limited

MARCH
Advised Atom Bank PLC on an 

equity investment by way of 
rights issue

APRIL
Advised Huntsman 

(Holdings) UK on its 
acquisition of I.F.S. 
Chemicals Limited

MAY
Advised GenII Engineering and 

Technology Limited and outgoing 
members on the transfer of 

membership interest in GenII 
Engineering and Technology 
Limited to City and Guilds of 

London Institute

Photo, left to right: Ben Butler, Robert Phillips and Jamie Pass (Womble Bond Dickinson corporate partners)
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dedication. Stacey Hall was shortlisted for Young 
Dealmaker of the Year at the North East Business 
Insider Dealmakers Awards and was also identified 
as a Next Generation lawyer by Legal 500, one 
of seven in our Newcastle office. Our continued 
investment in our people has also led to growth in 
the team with the addition of three newly qualified 
solicitors: Oliver Rickett, Gemma Bourne and 
David Ridley. Oliver and Gemma, previously 
trainees with the firm, qualified into the corporate 
and tax teams respectively earlier this year. David 
joined us after training in Scotland where he spent 
time on an exciting secondment at one of the 
largest independent oil producers in the North Sea. 

I was delighted to be acknowledged by Legal 
500 as a leading individual alongside Jamie Pass 
who has been with the firm for over 20 years, while 
Ben Butler was also recognised for his continued 
work with Atom Bank. Simon Watts was named as 
an ‘eminent practitioner’ by Chambers, confirming 
the strength of our senior corporate team who 
continue to develop and progress our practice here 
in the region. 

All-in-all both the team and the firm have had 
a fantastic year. With the local legal market as 
competitive as ever, and Womble Bond Dickinson 
now operating on a transatlantic scale, we’re 
looking forward to working and growing with our 
clients across the region in 2018. In particular, 
we continue to be focussed on our local clients 
and markets and bringing our local knowledge, 
national expertise and transatlantic opportunities 
to the region where we as a business are based.

WOMBLE BOND DICKINSON
www.womblebonddickinson.com
@WBD_UK
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JUNE
Acted for Molins PLC on 
the £30m disposal of its 
tobacco machinery and 

instrumentation business to 
Italian headquartered G.D 

S.p.A.

AUGUST
Advised minority shareholder 
James Bowers in his exit from 
Witherslack Group (Holdings) 

Limited 

AUGUST
Advised the shareholders 
of Chemoxy International 

Limited on their disposal to 
Novacap UK Limited

AUGUST
Advised on the 

USD$454 million 
Venator Materials PLC 

IPO

SEPTEMBER
Acted for Fat Buddha 

(Newcastle) Limited in its 
acquisition of the Newcastle 

based restaurant and bar The 
Fat Buddha

OCTOBER
Advised AVX Limited on 
its £118.8m acquisition of 

TT Electronics Technology 
Limited

JUNE 
Advised management 

team, Anthony Nicholson 
and Garfield Nairn, on a 
management buy-in at 

Nicholson Nairn Architects
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FINANCE  
Brewin Dolphin

TEAM WORK AT BREWIN DOLPHIN
The wealth management company reveals why collaborative working combined with a personal 
approach are key for serving clients 

While it might be easy to 
think that managing money 
is all about numbers, it 
is often forgotten that 
human relationships are 

vital too. No one should trust a stranger, let alone 
a computer algorithm, with their hard-earned 
wealth. It is because of this that Brewin Dolphin 
considers itself a ‘people business’ and prides itself 
on the strong relationships it has with clients. The 
philosophy that underpins all of Brewin Dolphin’s 
work is to ‘enrich lives’.

Charlie Fellowes, a long established divisional 
director at the firm’s Newcastle office, is clear as to 
what sets them apart.

“The service we provide to each and every client 
is genuinely unique and bespoke to their specific 
needs and circumstances. This is not something 
that all wealth management firms offer. We know 
that not only will portfolios be built to suit our 
clients’ objectives, but the relationship we have 
with them is far from a one-size-fits-all approach,” 
he says.

The team Charlie works with comprises five 
fully qualified investment managers supported 
by a dedicated administrator. Between them 
they have over 120 years of industry experience. 
Although all are qualified to the industry’s highest 
standards, their ages range from 32 to 63, giving 

a wide breadth of views, expertise and differing 
backgrounds. They have seen stock markets rise 
and bubbles burst and their experience helps 
clients navigate their way through many personal, 
political and economic situations, both good and 
bad.

James Rainbow, a fellow director and team 
member, reflects: “Our clients are a broad church 
and come from a wide range of backgrounds. 
From the self-made entrepreneur or senior 
executive with a young family, who is thinking 
about saving for retirement and funding the 
children’s education, to the retiree who wants to 
travel the world, as well as help the grandchildren 
to have a good start in life. 

“We are used to managing all of these issues and 
more, and are well versed at helping our clients 
make the most of every phase of their life. This 
cannot be done through financial analysis alone. It 
takes time to understand the individual and their 
needs, and this level of personal service is where 
the firm outperforms many others in the industry.” 

Lorraine Armstrong, a director of Brewin 
Dolphin and a member of the team, adds: “The 
relationships we build with our clients really do 
matter to us and this is evident when you consider 
the fact that we look after multiple generations of 
families. In some cases, these family relationships 
predate the eldest of us.

“All the team agrees that team work is really 
important in our world. No one person can 
oversee a number of clients and all of their 
individual needs alone. Those who pretend they 
do are probably failing to offer the best service 
they can. Our clients do have an individual point 
of contact, but the six of us work very closely to 
ensure that every need is met and nothing slips 
through the net.”

Charlie concludes: “The size of our team is 
a definite benefit. Our ability to be nimble is a 
huge advantage in what is an ever-changing and 
uncertain world. Of course, we are backed up by 
the rest of the office in Newcastle and our award-
winning research team based in London, but 
having the flexibility to adapt how we do things is 
important. By being personal and dedicated, we 
can continue to provide the best service we can to 
each and every one of our clients.”

BREWIN DOLPHIN
www.brewindolphin.co.uk

@BrewinNewcastle

i
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The North East has had a rough time 
in terms of funding options in 2017. 
Perhaps the biggest let down was the 
reality of ‘No JEREMIE funds’.
But there have been some good things:   

• Finance Durham Fund was launched
•  ARCH and LEADER have continued to fund 

in rural areas 
•  North East LEP have continued to support 

regional capital projects 
But if we look, holistically, we’d have to say it’s 

been a pretty poor year in the funding world.
One of the only tools that start-ups and scale-

ups have right now is crowdfunding (aka the 
hammer) and at Current Capital, we are supporters 
of crowdfunding, for the right businesses. 

This style of financing has its advantages and 
disadvantages and should be part of any thorough 
funding scoping exercise. But, be cautious too, as 
for many companies, the burdens that this type of 
funding puts on them is significant and shouldn’t 
be taken lightly.

Is Crowdfunding the right choice? 
With this type of funding, a share in a business 
is provided to investors in exchange for their 
investment. On the face of it, the process seems 
great – until you dig under the skin a bit deeper. 

Depending on the platform a company chooses, 
they could be stuck with some or all of the 
following: raising fees, monitoring fees, payment 
gateway fees, legal fees and application fees, just to 
name a few. What this means is that from all the 
funding that the company raises, they may see as 
little as 80 per cent of it by the time they’ve paid 
all the people in the funding chain. And none of 
these fees cover having to deal with potentially 
thousands of investors going forward.

What are the options?
For some businesses, it may make sense to look 
internally and reject outside platforms to help 
reach their funding goals. Maybe what they need to 
look at is a more insular model. At Current Capital, 
we call this type of crowdfunding Co-op Funding.

This type of insular model leverages the same 

‘crowd’ mentality but is controlled entirely in 
house. If a business has a raving and loyal fan base, 
this can be a great answer. Think Kickstarter on 
steroids but with total internal control.

The positives of this type of funding are focused 
on the control element of the campaign. No more 
dull templates, stale messages and relying on others 
to get the message out. It’s entirely in the business’s 
hands. By keeping most of the work in house, the 
fees reduce to a manageable level, which means the 
business gets to keep more of the funds raised. And 
most importantly, all the backers of the campaign 
are owned by the business – not the platform.

While there are negatives with this type of 
strategy – the time factor for example – many 
of the goals a business has for itself are directly 
aligned with the funding project anyway. The 
company wants to grow their audience, talk to and 
engage with their fans, clients or connections, and 
they want to sell more of whatever it is they do.

There is no question this type of funding is hard 
work and can be time consuming but doing it right, 
in house, is sometimes the best way.  It gives you 
another tool in your tool box, so maybe you don’t 
have to look at everything like a nail anymore. 

FINANCE
Current Capital Limited

Kris Bolton is one of the founding partners of Current Capital Limited, a North East-based venture 
capital firm. Here, he reflects on crowdfunding opportunities for businesses amid a challenging 
2017 for finance raising 

WHEN YOUR ONLY 
TOOL IS A HAMMER

CURRENT CAPITAL 
LIMITED
0191 500 5950

www.currentcapital.co.uk
@current_capital 
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IN ASSOCIATION WITH:

North East Times’ success in covering the commercial property sector has prompted us to widen our scope to – the 
Built Environment. Just as we will continue to focus on news and views in the important commercial property sector, 

we have extended our interest into every aspect of the construction environment. We will seek to engage with the many 
disciplines involved and highlight the issues impacting them. Above all, we will promote the excellence that exists in the 

North East and deliver where we can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT
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BUILT ENVIRONMENT -  NEWS

NEWCASTLE

Dream deal for Lugano     
Dream Apartments, a Belfast company, has taken a 15-year lease 
on Aerial House, the former Tyne Tees TV property, City Road, 
Newcastle.                      

The sympathetic £4.5m conversion project carried out by 
Lugano Developments entailed adding two additional floors to 
increase floor space from 14,094 sq ft to 19,908 sq ft enabling 
the delivery of the aparthotel scheme which comprises 28 units 
namely one studio, 7x1 bedroom, 17x2 bedroom and 3x3 
bedroom apartments.

NEWCASTLE 

LSH strengthens Newcastle office               
National commercial property consultancy Lambert Smith 
Hampton (LSH) has made several key appointments to its 
Newcastle office strengthening the breadth and depth of its 
service offering across the North East.  

Peter Dalby, director, and Michael Fletcher, associate 
director, have joined to lead and grow the building consultancy 
team, Caroline Norton-Cox and Debbie Anderson have joined 

the property management team as a property manager and 
facilities manager respectively, David Robinson has joined as a 
development surveyor in the agency team and Philip Loxley has 
joined as a graduate surveyor in the valuation team.

Martyn Lytollis, head of LSH in Newcastle, comments: “We 
look forward to supporting them in their new roles and to the 
contribution each will make to the Newcastle business”. 

NORTH TYNESIDE 

Important residential site brought to market                                                  
Acting on behalf of Northern Trust Company, HNM Investments 
and C&P Investments, Knight Frank has been instructed to market 
a 35.26 acres residential development opportunity at Norham 
Road, West Chirton, North Shields. 

James Platts, partner at Knight Frank, says the site has outline 
planning permission to develop up to 400 residential properties:

“Due to the number of units planned for the site we believe 
this is an excellent opportunity to help regenerate an area with 
a volume of houses that will be of interest to all of the National 
House builders,’’ says Mr. Platts. “We believe that it is important to 
utilise existing brownfield sites helping to alleviate pressure on our 
greenbelt.’’  

DARLINGTON

Eston Community Village wins 
national accolade                           
Darlington-based BSBA Architects has won the coveted, national 
Best Residential Development Award for Eston Community 
Village at the Inside Housing Development Awards.

The Eston Community Village, of the Thirteen Group, was 
shortlisted in two categories: Best Architectural Design and Best 
Residential Development. 

The expert panel of judges chose BSBA Architects for 
showcasing “Design Excellence” in the development, which has 
transformed the lives of local residents with dementia, mental 
health problems and learning difficulties. Eston Community Village 
moves away from traditional institutional care models, challenging 
perceptions often associated with mental health by promoting 

independence within a supportive environment. The judges 
praised the scheme as a “model in care which can be brought 
forward for future projects.” 

IN ASSOCIATION WITH:
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£75 million 
turnover in sight

Celebrating 15 years in business in 2017 has 
given Metnor Construction Ltd the chance to 
reflect on its growth and development, which 
has been particularly impressive over the last 
few years.

Faced with a challenging economic climate, 
this growth is testiment to the dedication of 
the whole team, who have worked hard and 
collaborated to adapt practices that have 
improved operations.

A shift in strategy towards care homes and 
student accommodation also enabled Metnor to 
double its turnover in 2016 and it is targeting a 
£75 million profitable turnover this financial year. 

This growth has also allowed the company 
to attract some of the region’s top construction 
professionals, raising staff levels from 29 to 
more than 50 within the last two years. 

Metnor Construction Ltd is one of four 
divisions of the Metnor Group Ltd, a multi-
disciplined contractor formed in 2002, operating 
primarily in the commercial, hotel, education, 

leisure, stadia and healthcare sectors.
Metnor Construction’s activities cover 

traditional contracting, design and build, 
partnering and management contracting.

Earlier this year, the team completed a £21 
million Canary Wharf project – The Point Data 
Centre. The firm constructed the shell and core 
of the three-storey centre, which is located on 
Millwall Inner Docks on the Isle of Dogs, Canary 
Wharf. 

The team along with the client, TH Real 
Estate, and representatives from Paragon 
Building Consultancy and Saradan Design & 
Management Ltd who worked with Metnor on 
the project celebrated the completion of the 
work together. 

Marcus Langlands Pearse, director of 
Henderson UK Property PAIF, TH Real 
Estate says: “I was glad that we were able 
to understand the passion that went into the 
project, as well as conveying our pleasure in 
how it has turned out.” 

The team from Metnor Construction are all 
based from the North East and believe that it is 
the local work ethic that contributes to success 
and growth. 

Looking to the future, Metnor’s focus is on 
maintaining its position. With such an increase 
in revenue and size having been achieved in 
recent years, the team are aware of the risks, 
and so working on stabilising turnover and 
maximising the strength of current relationships 
is critical. 

Chris Cant, managing director of Metnor 
Construction concludes: 

“I never want to be too comfortable, I 
encourage staff to challenge decisions, bring 
ideas to the table and throw as many ‘curve 
balls’ as possible to keep the business looking 
forward.” 

Metnor Construction Ltd looks back on a successful anniversary year, where a shift in strategy and team work have helped the 
company achieve impressive growth 

CONSTRUCTION -  METNOR CONSTRUCTION LTD

Metnor Construction Ltd 

www.metnorconstruction.co.uk

0191 268 4000

@Metnor_
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SES’ 15th birthday 

Last month, national engineering specialist SES Engineering Services (SES) celebrated 15 years in the region at a special 
event at the Crowne Plaza Newcastle – Stephenson Quarter. To mark the occasion and its continued success, SES’ business 
director north Steve Joyce and his team entertained more than 100 guests from the construction industry, including main 
contractors, consultants and project partners. While enjoying drinks and canapés, guests not only reflected on the many 
successful projects SES has delivered since its arrival, they also mingled with football legend, Malcom MacDonald

EVENT -  SES
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End-of-year 
flurry of activity

Representing North East Times, I was the only 
journalist present at The Property Network 
Group’s lunchtime but not only did this 
Handelsbanken, Ward Hadaway, RSM and 
Lambert Smith Hampton sponsored event 
produce an open platform for views, it was 
startling in some respects in that an event in 
November 2017 matched a series of articles 
I wrote in the Estates Times nearly 22 years 
ago, where one theme then – “just the nature 
of politics of the area” - surfaced again during 
this outstanding seminar held at The Baltic last 
month.

Just what is the ‘nature of politics’ in the 
North East? Seemingly we expect too much 
from central government and when it doesn’t 
happen we also blame the government. Rather 
than a ‘win win’ philosophy it is more ‘lose lose’.

Twenty-two years ago, I quoted an Urban 
Development Corporation senior executive 
who complained that the 10 year tenure of the 
UDC was effectively cut short by some 30 per 
cent simply because of local politics. The first 
problem was the desire not to turn our backs on 
traditional industries. 

“There was still a lot of feeling that the 
glorious years of steel, ship-building and coal 
were just around the corner,” he said, adding 
that not a single development site “should be 
given up from industrial purposes”.

What should be allowed to drive the region 
forward are the region’s entrepreneurs, 
those who are behind the region’s industrial 
successes. There has been government action, 
possibly too much with 18 industrial strategies 
since World War II, but local authorities remain 

a major obstacle. Yet there are successes with 
Gateshead singled out as one of the best local 
authorities in the country – it’s astonishing what 
they have achieved.

BREXIT’S 6.2m sq ft price tag
Since the surprise Brexit referendum result, 
the level of significant commercial property 
investment deals as reported by CoStar has 
been regular, consistent and at times involving 
very significant sums of money.

Is there not a down side? Seaforth Land 
thinks so in its inaugural Real Estate Search 
which takes a principal investor’s approach 
to understanding the commercial real estate 
market. 

It argues that the UK market is provided 
with regular take-up statistics by the agency 
community and this is often perceived to be the 
definitive measure of occupier demand. 

However, take-up is misleading. Why? 
Because take-up ignores vacancy and can only 
ever be a positive number which only tracks 
new and renewed leases – even leases signed 
years before occupancy. Investors require 
something more meaningful.

 Net Stock Absorption (NSA) is a far more 
accurate measure of total leasing activity as it 
excludes forward commitments and nets out 
vacated stock. The chasm between the two 
methodologies is glaring - in 2016, where take-
up of Central London offices was positive at 
12.1m sq ft, NSA over the same period actually 
fell by 3.0m sq ft - meaning tenants vacated 
3.0m sq ft more than they occupied.

To quantify the impact of Brexit, Seaforth 

The Property Network Group’s invitation to attend a lunchtime seminar with Lord 
Wrigglesworth as guest speaker promised to produce an interesting debate and guests were 
not disappointed writes Chris Dobson

BUILT ENVIRONMENT -  CHRIS DOBSON
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developed a statistically robust model that 
explains historical net absorption employing 
variables such as stock, rents, employment 
growth and space per employee. 

Had there been no Brexit, NSA would 
have been positive at 2.4m sq ft. However, in 
reality tenants gave up 3.0m sq ft more than 
they leased in 2016. The total 2016 price tag 
of Brexit was a loss of 5.4mn sq ft of NSA. If 
the additional negative 800k sq ft NSA that 
occurred in the first half of 2017 are included the 
number rises to almost negative 6.2mn sq ft.

At the time of writing, only one senior 
chartered surveyor responded to my invitation 
to comment on Seaforth’s report.

Bill Lynn, director of Capital Markets at 
Lambert Smith Hampton, says: “I cannot 
dispute the comments and wouldn’t dream of 
doing so but this looks like a view very much 
centred on the South East and peripheral 
markets.

“On one hand I am not surprised that there 
has been some retrenchment, after all most 
national news since the Brexit decision has 
been investor driven. Some occupiers will be 
nervous and holding tight until there is a clearer 
picture but significant lettings are still taking 
place.

“In the North East we are seeing tenant 
activity against a lack of supply of Grade A 
space. Rents are holding up well. Supply 
of space however is very much focused on 
Science Central and Legal & General and 
that will take some time to reach the market 
by which time the macro view will be clearer. 
The North East is not over committed or 
exposed which cannot be said for a number of 
competing centres.”

Tony Wordsworth, director at GVA, in 
Newcastle, says: “Newcastle has not seen the 
impact of large scale government office take up, 
with relocations primarily being accommodated 
in existing stock. There has been a steady level 
of activity with a handful of medium size deals. 

“If this continues in the last quarter it will 
bring the total for 2017 in line with the five-year 
average,” he adds.

Key occupiers of the new city centre office 
space include The Princes Trust, lawyers Norton 
Rose Fulbright and computer gaming company 
Ubisoft. In the out of town market, engineering 
consultancy Siemens, Isocom Components and 
County Durham Police all completed deals over 
10,000 sq ft.
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New strategic leadership 
at Dunwoodie Architects

Dunwoodie Architects, established in 1990, has 
announced the strategic leadership team that will 
deliver its vision for 2018.

Headed up by Laura Ruxton and Peter 
Swift, the North East practice has ambitious 
diversification and growth plans, reflecting 
this with the launch of a new brand identity in 
December.

Well-established in the North East of 
England, the practice has a deep-rooted 
history in healthcare architecture. Founded by 
Mike Dunwoodie, the practice grew out of the 
Northern Regional Health Authority and brings 
together strong relationships and a wealth of 
experience in the sector.

Over the last 27 years, the practice has 
gained a reputation for excellence in the sector, 
delivering well-considered and technically 
complex projects in all aspects of healthcare, 
mostly in acute services. Clients have included 
the RVI, The Royal Hallamshire Hospital and 
Newton Lodge in Wakefield. 

When Mike Dunwoodie sadly passed away in 
2015, Laura Ruxton was promoted to director. 
Having worked at Dunwoodie Architects for 
ten years, she was uniquely placed to take 
the practice forward, understanding both 
the strength of its heritage and the skill and 
commitment of its staff. 

Laura says: “The experience and expertise of 
our team sets us apart from other practices. This 
grounding has formed the solid foundations on 
which to build the future vision for Dunwoodie 

Architects.”
She continues: “Dunwoodie Architects is 

distinct in offering our clients excellent design and 
technical solutions while maintaining the personal 
touch in our delivery. This is especially important 
in the healthcare sector as we are often tasked 
with developing in sensitive environments that 
need to be delivered to tight budgets.  

“Forming good relationships and engaging 
closely with clinicians is crucial to the success of 
any healthcare scheme”.

In a conscious effort to broaden its sector 
coverage, the practice has also acquired Swift 
Architects. Its founder, Peter Swift, brings 30 
years experience in the commercial, retail, hotel, 
industrial, residential and transport sectors 
and has been involved in some notable local 
developments such as St James’ Gate, Baltic 
Jury’s Inn, the Newgate Centre, Metro Riverside 
Park, Belmont Business Park and a number 
of major supermarkets throughout the country 
as well as the Heathrow Express Rail Link in 
London. 

Peter comments: “We strongly believe that 
by combining our businesses, the evolved 
Dunwoodie Architects is now well-positioned to 
move forward into new sectors as a more diverse 
and versatile practice aiming to expand and 
attract new exciting dynamic young talent.

“We are moving forward with a very clear 
vision of where we want to go with the practice, 
strategically positioned to react positively and 
creatively to the needs of our clients and the 
architectural sector. We look forward to meeting 
with and talking to new clients about their own 
projects and aspirations.”  

Dunwoodie Architects has been respected 
over the last 27 years as a traditional, reliable and 
trustworthy practice. Laura and Peter want to 
build on these commendable and valued traits 
to create a new, contemporary, energetic and 
forward-thinking practice backed by a highly 
skilled, loyal and reliable team, building a bright 
and dynamic future for Dunwoodie Architects.

Laura Ruxton and Peter Swift are heading up a new direction for the well-established practice 

ARCHITECTURE -  DUNWOODIE ARCHITECTS

Dunwoodie Architects 

www.dunwoodiearchitect.co.uk

@info@dunwoodiearchitects.co.uk

@Dunwoodie_Arch
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Consultancy hits a 
million-pound turnover  

One of the region’s most respected civil and 
structural engineering design consultancies has 
achieved a million-pound annual turnover for the 
first time in its history.

Since its launch in 2004, and despite 
experiencing one of the hardest hitting 
recessions, Portland Consulting Engineers 
(Portland) has enjoyed continuous year-on-year 
growth – with the past 12 months of trading 
being exceptional.

While the engineering company works across 
a diverse sector base encompassing retail, care, 
education, industrial and manufacturing, as well 
as commercial property, the housing sector 
remains prominent within Portland’s order book.

Representing 40 per cent of annual turnover, 
Portland’s reputation for providing projects in 
the social housing sector with innovative design 
solutions has been the foundation for much of 
its success in winning further work and repeat 
business with some of the largest Registered 
Social Landlords and developers across the UK.

For example, Portland has provided social 
landlord and client Karbon Homes with 
structural and civil design services on the 
redevelopment of the former council offices on 
Springfield Road in Blakelaw. 

Creating a mixture of houses, flats and 
bungalows, the project is just one of many 
North East schemes awarded this year through 
Karbon Homes’ framework agreement.

Outside of housing, a substantial amount 
of Portland’s work stems from industrial and 
manufacturing projects.  

Currently, the company is working on 
the construction of a crane workshop and 
maintenance depot incorporating a regional 
administrative centre for occupation by 
Mammoet Cranes, which is being developed by 
UK Land.  This is due for completion in February 
2018. 

Portland is also proud to be nearing 
completion on a project for a major employer in 
the North East’s manufacturing sector – Formica 

in North Shields – designing an extension to its 
existing manufacturing facilities and providing 
structural advice for the refurbishment of its 
European administration headquarters.

Speaking about achieving the million-pound 
turnover milestone, managing director, Lee Barr, 
says: “Despite a continuation of tight margins 
across the industry, I’m delighted to announce 
that for the first time in the company’s history, 
we have reached the million pound mark. This is 
a significant level of turnover for a single office, 
regional consultancy, which specialises in two 
main disciplines – civil and structural engineering 
- and given the size of the team, which currently 
stands at 17. In my opinion, our continued 
success is down to a combination of factors: 
the strength and commitment of the team to 
always deliver and our ability to forge strong 
relationships with clients across many sectors 
who are impressed by the work we do and 
continue to give us repeat business, not only in 
the region but across the UK. 

He continues: “We have a good level of 
work in the pipeline and I believe by working 
collaboratively with both clients and project 
partners we will overcome the widespread 
problem of getting schemes to site and will 
continue to build on our growing reputation and 
market share.”

Gateshead-based Portland Consulting Engineers is celebrating after reaching a major milestone

ENGINEERING -  PORTLAND 

Portland Consulting Engineers

Photo: Mark Grant and Lee Barr 

www.portlandconsulting.co.uk
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Viewpoint 

The Entrepreneurs’ Forum Awards was a 
very successful event. Why did you support 
such a worthwhile cause?
We have been active members of the 
Entrepreneurs’ Forum for a number of years 
and in 2013, I was awarded the runner up spot 

in its ‘Entrepreneur of the Year’ category. We 
very much recognise the positive contribution 
a high profile business forum – where people 
can work collectively with a strong membership 
‘voice’ – can bring to the North East business 
community. Apart from us being mentors to 
a number of the forum’s members in our own 
right, we also sponsor the Mentor of the Year 
award each year, in recognition of the value that 
we place on this incredibly important role. 

Does this cement your commitment to the 
North East?
We’d like to think so, but it’s much more than 
that. Our strong connection with the region 
dates back over 35 years, albeit our group 
as we know it today commenced its trading 
activities some 26 years ago. We started as 
a family business, but we are very much now 
a family in business firmly headquartered in 
Newcastle. We remain wholly committed to the 
future and prosperity of the region.       

What are the driving forces behind your 
vision and values?
Our vision is to be recognised as a market 
leader in the provision of care and leisure 
through continued investment in our businesses 
and in our people. We believe that without a 
clear and documented vision it’s difficult for 
staff, customers and stakeholders alike to know 
exactly what the business is aspiring to achieve. 
Without certain values in place to underpin the 
vision, then it can only ever be a dream. Our 
growth and future prosperity will, we feel, come 
by bringing together true corporate ethics with 
recognisable family values.      
                 
How and when did the Malhotra Group 
commence its activities?
In 1991 we formed the group’s originally named 
company of UGC Holdings Ltd at a time when 

Chris Dobson speaks to Meenu Malhotra, founder and chairman of Malhotra Group PLC 

BUILT ENVIRONMENT -  MEENU MALHOTRA 
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we acquired the landmark Parrish Court building 
in Shields Road, Byker. Many further property 
acquisitions followed principally for investment 
purposes. Although our first interests within the 
care sector dates back to the 1980s, it was 
also in 1991 that the group acquired its first 
care home facility in Gateshead with a further 
care home acquisition in Sunderland a year 
later. During the financial turmoil of 2007/8 we 
also started to land bank a number of sites for 
future development. Over the years, we have 
also acquired premium buildings in Grey Street, 
Northumberland Street, Blackett Street and 
Cloth Market with a plan to help bring these 
back to their former glory.       

How many sectors are you involved in? Will 
you move into other sectors?
The three principal divisions within the group 
are care, leisure and property. Within our care 
division we own and operate 12 care home 
facilities, operating under our brand name of 
Prestwick Care, and also have three sites under 
various stages of development for future care 
facilities. Within our leisure division we own and 
operate a fairly eclectic mix of sites embracing 
hotels, a back-packing hostel, bars, restaurants 
and amusement arcades. In the property 
division we have a portfolio of commercial 
investment properties located around the North 
of England.  

What have been the key stepping stones in 
the development and investment process?
It’s fair to say that over the years we have grown 
and evolved from both a mix of planned organic 
growth as well as acquisitions as and when 
these have become available. We are not shy 
in taking bold decisions and chances to help 
facilitate this growth, but we have always sought 
top professional advice along the way that has 
held us in good stead.

Which are the main active developments and 
which ones will be completed in 2018 and 
2019?
We have recently completed a full refurbishment 
of our Grey Street Hotel which we are very 
proud of. We are currently on site in Alnwick 
and Ryhope, Sunderland and Whitley Bay with 
new care home facilities and are building a hotel 
on our Three Mile Inn site in Gosforth that will 
complement our existing facilities there. During 
2018 we shall be commencing work on three 
existing leisure sites in and around Newcastle. 

Will 2018 be a good year for the region or do 
you have concerns over Brexit, for example, 
or the issue of regional devolution?
We feel there will continue to be levels of 
uncertainty and anxiety in the market place 
over the next 12 months or so while regional 
devolution starts to show its hand, and whilst 
Brexit starts to provide improved levels of clarity 
that we all urgently desire. However, as we have 
shown over the years, during uncertain times 
opportunities and new business markets will 
undoubtedly emerge.

Malhotra Group PLC

www.malhotragroup.co.uk

@MalhotraGroup
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How has business been in 2017?
It has been extremely busy. We’ve 
been working with a diverse client 
base. The positioning statement on 
which we formed Bespoq is ‘Because 

Growth Needs Money’ and that certainly seems to 
be the case.  

What have been Bespoq’s highlights?
We’ve had the privilege of working with 
some fantastic businesses with strong growth 
aspirations. We are also working with a number 
of new and innovative lenders which will 
undoubtedly benefit our clients and give them 
a much wider choice when it comes to funding 
their businesses. A great deal of our time is 
spent meeting with lenders to ensure we match 
our clients with them correctly. We deal with all 
aspects of Commercial Finance from Commercial 
Mortgages, unsecured lending, asset and invoice 
finance, so there is a lot to keep up to date with.

What has been the biggest challenge this year? 
How have you overcome this?
A big challenge for us has been trying to change 
the way Commercial Finance Brokers are 
perceived. Often, brokers are viewed as a ‘last 
chance saloon’ for clients who have been declined 
by several lenders and don’t know where to 
turn. Intermediaries can assist clients who are 
struggling, however the majority of our clients can 
obtain finance relatively easily, but they do not 
have the time or the market knowledge to know 
which lenders to approach. We have the benefit of 
a vast number of contacts and can often negotiate a 
much better deal than a client would have obtained 
directly, by thoroughly researching the options 
available.

Have any external factors impacted the company?
We really want to create a professional image 
within the industry and work as our client’s trusted 
advisors. We’ve chosen to be directly authorised by 

the Financial Conduct Authority and are members 
of the National Association of Commercial 
Finance Brokers (NACFB) to ensure we offer our 
clients the best choice and protection.

What are Bespoq’s plans for 2018?
We are really looking forward to 2018 which will 
see the start of some of our client’s projects that 
we’ve been working on. It will be fantastic to see 
their plans come to fruition.

FINANCE
Bespoq Commercial Solutions

Lucy Hope, managing director of 
Bespoq Commercial Solutions, has 
enjoyed a successful year working 
with businesses on their funding 
needs 

A BUSY 2017 FOR BESPOQ

BESPOQ COMMERCIAL 
SOLUTIONS
Photo: Lucy Hope (managing 

director) and Colin Lynch 

(associate partner) 

www.bespoq.finance
@BespoqFinance 
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With Christmas now only a 
matter of weeks away, the 
annual dilemma of what 
to buy our nearest and 
dearest has arrived again. 

As it becomes increasingly difficult to think of 
something to buy people who already seem to 
have everything, financial gifts are probably more 
popular now than ever before. 

Gifts of cash will no doubt be warmly welcomed 
by the recipient, but there are also potential 
advantages for the giver too, in the form of 
inheritance tax (IHT) relief.

All taxpayers are eligible to take advantage 
of an IHT gift allowance of £3000 per tax year 
which will immediately fall out of their estate for 
IHT purposes. Records should be kept of all gifts 
made, including those given for other occasions 
including birthdays and weddings.

If you wish to make gifts over and above the 
£3000 annual allowance then you would need to 
survive the gifts by seven years for the value to 

fall outside of your estate and not reduce your 
individual tax free allowance available to your 
estate on your death (currently £325,000). 

For smaller cash gifts, these are covered by the 
Small Gifts Exemption, which allows as many gifts 
of under £250 to be made as you wish - they will 
all be exempt. 

Furthermore, it is useful to know that an 
unlimited amount of income can be gifted - 
provided it is out of ‘excess income’ - as a means 
of preventing your estate from increasing in value. 
This is a useful allowance when giving money 
to children, grandchildren or other loved ones. 
However, to take advantage of this, it is essential 
that comprehensive records are kept to show that 
after paying your living expenses you are able to 
make the gift without compromising your lifestyle 
and it is genuinely made out of income and not 
capital. The allowance is in addition to the annual 
£3000 allowance. Additionally, with the rise in 
popularity of winter weddings, as well as making 
Christmas gifts, it is possible you may also be 
looking to give cash as a wedding present. In this 
situation, the level of tax relief will vary depending 
on the relationship between the person who gives 
the gift and the recipient. Each parent, including 
step parents, can give up to £5000 tax free. 
Grandparents can each give up to £2500, and other 
relatives and friends can each give up to £1000.

As we approach the season of giving and 
goodwill, it is good to know that you are able to 
gift widely with tax exemptions. However, if any 
clarity is needed with regard to your tax liabilities, 
then expert advice should always be taken. 

LAW
Sintons

Sophie Robinson, wills and probate specialist at Newcastle law firm Sintons, reflects on how 
financial gifts this Christmas can benefit both the giver and the recipient

THE SEASON OF GIVING 

SINTONS
Sophie Robinson is a wills and 

probate specialist at Newcastle 

law firm Sintons. To speak to 

her about this or any other 

matter, contact Sophie on 

sophie.robinson@sintons.co.uk 

or 0191 226 7812

www.sintons.co.uk
@SintonsLaw

i

“All taxpayers are eligible 
to take advantage of an 

IHT gift allowance of £3000 
per tax year which will 

immediately fall out of their 
estate for IHT purposes.”
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According to data published by 
Experian MarketIQ – which tracks 
mergers and acquisitions activity 
at regional and national level – 
Muckle LLP is the busiest legal 

adviser after the first nine months of 2017. 
In addition, the corporate specialists are also 

ranked 20th in the UK for the volume of deals 
completed this year, according to Experian’s latest 
report. 

Muckle has been top of the Experian MarketIQ 
league at the end of 2014, 2015 and 2016 and is 
leading the way again this year, having worked 
on 22 corporate deals for clients ranging from 
small business startups to large companies, PLCs 
and private equity investors. This consistent 
performance has also helped the team achieve 
a top tier ranking for the North in Legal 500, a 
leading independent national legal directory.                                                                                                     

Andrew Davison, head of the corporate team, 
says: “We are delighted to be named the busiest 
legal adviser so far in 2017. These Experian results 
are testament to our continued growth, having 
recruited two new team members in the last 
few months, to add to our already large team of 

corporate lawyers. 
“We work with all sizes and types of business 

and have a real breadth and depth of expertise, 
focused on helping our clients achieve their 
ambitions.”

Matthew Walsh, associate in the corporate team, 
who collates and monitors deal activity, adds: “We 
have had the busiest summer we can remember. 
At one point the Muckle team were working on 
several high-value deals simultaneously: Baird 
Capital’s investment into CAV Ice Protection 
and CAV Advanced Technologies, LDC’s multi-
million pound development capital investment 
into Patrick Parsons, the sale of O’Brien Waste 
Recycling Solutions to Biffa plc, Transflex Vehicle 
Rental’s sale to Equistone backed TOM Vehicle 
Rental and the takeover of Quantum Pharma Plc 
by Clinigen Group Plc, which valued Quantum 
Pharma’s share capital at £150m.”

Andrew Davison, along with partner Anthony 
Evans and associate Sarah Forster, led the firm’s 
multi-disciplinary advice to Quantum throughout 
that takeover, one of the region’s biggest deals this 
year, according to Experian.

Chris Rigg, Quantum’s CEO who had joined 
the Clinigen main board, says: “We are delighted 
with the service we have received from Muckle. 
They have worked closely with us to understand 
our objectives and have ensured that we hit every 
milestone throughout the deal process.

“Their technical expertise in relation to the 
Takeover Code and the AIM Rules has been 
invaluable – a real asset to the region. It was great 
to be able to drop in to see them whenever we 
wanted to and it has been a real pleasure to work 
with everyone in their team.”

Craig Swinhoe, who has been appointed as 
managing director of Quantum Pharma, adds: “We 
had no hesitation in deciding to appoint the team 
to guide us through the complex takeover process. 

“Muckle’s reputation is second to none in 
relation to plc work and the team has worked 
closely with the group since 2009 on a number of 
strategic acquisitions. Everyone did a great job – 
the lawyers, their PAs, the team on reception and 
everyone else we bumped into were brilliant. Every 
time we came into Muckle’s office, they couldn’t 
help enough.”

LAW
Muckle LLP

The North East’s independent law firm for businesses is celebrating after maintaining its Experian 
MarketIQ position as the region’s most active corporate legal dealmaker

MUCKLE LLP IS TOP NORTH EAST 
DEALMAKER

MUCKLE LLP
www.muckle-llp.com
@MuckleLLP

i



63

In the fast-paced world of business, employers 
are boosting the skills base of their workforce, 
so they can remain competitive now and in 
the future. Many firms have benefited from 
teaming up with a training provider such as 

Gateshead College, which identifies companies’ 
skills needs and creates a training programme to 
suit their individual business requirements. 

This approach has been adopted by dozens of 
employers who currently work with Gateshead 
College. The college takes time to understand each 
company and their future aims and aspirations and 
then creates a flexible training programme to help 
them meet specific business goals. 

As well as delivering apprenticeships to more 
than 400 businesses, Gateshead College also offers 
many other training programmes that are tailored 
to the needs of each company. The training can 
be delivered at the college or at the employer’s 
premises, depending on what suits the business 
best. 

Greggs is one of several companies to benefit 
from Gateshead College’s expertise in 2017. 
Together the two organisations are delivering a 
new apprenticeship scheme that will help the food-
to-go retailer fast-track its national expansion 
plans. The initiative will see 120 apprentices in 
eight locations across the country trained in retail 
service or retail management.  

In the built environment sector, the college is 
working alongside housebuilder Persimmon to 
deliver the Combat to Construction scheme, which 
retrains ex-military personnel for a career in the 
industry. Based in locations around the country, 
trainees gain skills in bricklaying and joinery and 
work on live housing developments across the UK, 
eventually obtaining an apprenticeship at the end 
of their studies. 

PlanBEE is another unique initiative that 
gives construction employers access to talented 
undergraduate-level apprentices with a rounded 
understanding of the built environment industry. 
Ryder Architecture chose the college to help 
deliver the scheme, which was launched last year 
with a powerful alliance of architects, designers, 
contractors and engineering specialists. 

Unlike traditional programmes of this nature, 
apprentices complete their qualifications while 

working across several companies and on site visits 
and residentials, which broadens their overall 
knowledge of the industry and creates a flexible 
workforce capable of applying their skills across 
various construction disciplines.

Gateshead College works with a range of 
other sectors, from automotive, engineering and 
financial to leisure and health. Beneficiaries of the 
training include large companies and small firms 
that make up a significant proportion of the North 
East economy. Start-ups and small businesses 
can also access skills funding via Go>Grow, a 
multi-million-pound regional skills and enterprise 
programme managed by Gateshead College. It 
was launched after the college secured £15 million 
from the European Social Fund through the 
Education and Skills Funding Agency (ESFA).

Ivan Jepson, director of business development 
at Gateshead College, says: “We work closely with 
businesses to develop a dynamic training solution 
that is adapted to support the company’s individual 
needs. The key aim is to help companies, and 
the sectors they operate in, to become more 
productive, competitive and profitable.

“We try to really understand each company 
we work with, build up a strong level of mutual 
trust and effectively become an extension of their 
business. This approach has enabled employers 
across the region to gain demonstrable value from 
the training we deliver.”

EDUCATION
Gateshead College 

North East firms have turned to the region’s top performing college to help them boost 
productivity, become more competitive and prepare for a prosperous future

BUILDING SKILLS FOR A 
STRONGER ECONOMY

GATESHEAD COLLEGE 
Photo, left to right: Katie-

Anne McCue (Greggs), Jack 

Ferguson (Greggs apprentice), 

Ivan Jepson (Gateshead 

College) and Daisi Watson 

(Greggs apprentice)

www.gateshead.ac.uk
@gatesheadcoll
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There is no denying that as a society we 
are living longer, this ultimately means 
most people will need to fund a longer 
retirement period. This, coupled with 
new pension legislation has effectively 

doubled the period of time that financial advice is 
needed. 

UK consumers aged 50-70 have £1 trillion of 
liquid investable assets predominantly sitting 
in expensive, inflexible life insurance contracts. 
There is huge potential benefits to be gained by 
these individuals taking the decision to move this 
money into the modern world, where lower costs 
and greater control over fund management can be 
achieved.

Over the next ten years an additional 
£400 billion is forecast to filter through the 
inheritance tax threshold as wealth is passed 
to the next generation. This increased flow 
of intergenerational money has largely been 
influenced by a rise in property prices over the last 
two decades, which is commonly ignored in estate 
planning.

As we move into 2018, politically, we face 
further instability as Brexit talks continue and 
President Trump remains unpredictable. On an 
economic level, in 2017 sterling’s value versus 
other major currencies fell to its lowest level since 
the 1960s, inflation hit a four-year high and levels 
of real household disposable income fell drastically 
as consumer credit usage rose. 

Against this backdrop, Fairstone’s research 

shows that 52 per cent of respondents do not have 
a plan in place that will provide basic financial 
security in retirement. What’s more, fewer people 
are engaging with a financial adviser and 28 per 
cent didn’t know where to go to seek financial 
advice. 

It is extremely worrying to see that the level of 
financial engagement amongst a representative 
portion of the population seems to have 
deteriorated. Despite the headlines and promotion 
of automatic enrolment and pension freedoms 
it is staggering to see that more than half of the 
people we surveyed did not have a retirement plan 
in place. 

In such a volatile political environment and 
with markets still so uncertain, it is disappointing 
that respondents were reviewing their savings and 
investments less frequently. We understand that 
pensions are a complex area of savings, but we 
would urge people to seek advice and not ignore 
such an important part of planning for retirement.

The financial advice industry has always been 
dynamic. New regulations and an ever-changing 
landscape means that we are always striving to 
be ahead of the market and to offer innovative 
solutions.

Seeking professional advice can have long term 
benefits and can offer choices and opportunities 
that you perhaps hadn’t even considered. You don’t 
need to be a higher earner or super wealthy to 
benefit from expert advice, Fairstone can help you 
whatever your personal circumstances.

Why Fairstone? As one of the UK’s largest 
corporate Chartered Financial Planning firms, we 
are completely independent and offer true whole 
of market choice.  Because we aren’t tied into any 
specific products or providers we can offer you the 
very best advice with solutions that are tailored 
just for you. 

Fairstone has over 400 advisers and highly 
trained staff nationwide and 41,000 clients who 
trust us with their financial planning and wealth 
management needs.  We oversee in excess of £7 
billion of investments and pension assets on behalf 
of our clients and we secure over £1 billion in 
property finance each year. 

With no lower wealth limits and zero exit fees 
charged, our advisers are accessible whatever your 
circumstances. 

FINANCE
Fairstone Group

This month, Fairstone launches The Financial Future, a white paper that shares consumer 
attitudes towards financial planning and themes for 2018. As CEO Lee Hartley reveals, the 
research shows that there has never been a greater need for financial advice

WHAT’S OUR FINANCIAL FUTURE?

FAIRSTONE
If you’re seeking an opinion on 

any aspect of your financial 

planning, Fairstone offers a 

free initial consultation to all 

new clients. 

www.fairstone.co.uk
@FairstoneGroup
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Edna overshirt £139
(Previous page) Harriet chunky crew jumper £139

FACING THE ELEMENTS

ALL CLOTHES: BARBOUR WWW.BARBOUR .COM/UK

@BARBOUR



69

Derwent Polo £59.95
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Her: Thirkleby jackey £299
Him: Heritage Trail jacket £289
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Earmont overshirt £129
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December brings the most hectic 
fixture schedule of the season and 
by Boxing Day we’ll officially be 
in the second half of the 2017/18 
football season.

After a bright start to their campaign, the harsh 
reality of the Premier League has kicked in for 
Newcastle United.

A run of several successive defeats – including a 
demoralising 3-0 home defeat to Watford – showed 
the early season run had simply papered over the 
cracks of a very honest, hardworking squad, which 
lacks the quality to match that of manager Rafa 
Benitez.

The ‘elephant in the room’ remains the takeover 
and the potential timing of it. If the poor run has 
Newcastle sitting around the relegation zone by 
mid-December, will the interested party proceed 
at the asking price when relegation is a real 
possibility? Will Mike Ashley accept a ‘relegation 
clause’? And if a takeover doesn’t materialise, will 
Mike Ashley invest to ensure their survival?

These are the matters that need to be addressed 
as soon as possible to allow the club the best 
possible chance to remain in the Premier League.

The appointment of Chris Coleman is a real 
coup for Sunderland. They’ve been in freefall 
since the departure of Sam Allardyce almost 18 
months ago and the years of mismanagement in the 
corridors of power has resulted in a club appearing 
hell-bent on self-destruction. The fans are rightly 
fed up with what’s been served up for the last few 
years, however the appointment of Coleman has 
given them hope.

His recent successes with Wales will hopefully 
allow him the time required to turn the club 
around, and his win at Burton Albion gives them 

a starting point. He’s also been making the right 
noises to get the fans back onside. Put right the 
issue of winning at home and they can climb the 
table towards survival.

Middlesbrough’s inability to beat anyone in the 
top half of the table is proving their biggest obstacle 
to ‘smashing the Championship’ as predicted in the 
summer by owner Steve Gibson. Having backed 
Garry Monk to the tune of over £40 million, the 
owner would’ve expected a bit more at this stage 
of the season; however, despite these early season 
problems, it’s too early to panic. Consistency is 
the key to getting out of the Championship and 
Middlesbrough are yet to find any as a result of too 
many individual errors. A team always manages 
to find some form late in the season to get them 
into the automatic promotion shake-up and 
Middlesbrough fans will be hoping that this year 
its them.

Meanwhile, Gateshead and Hartlepool both 
remain in mid-table in the National League with 
the former making good progress under Newcastle 
old boy, Steve Watson. Defensively sound and 
playing attractive football, Gateshead are making 
good progress as they climb up the table. 

Hartlepool have experienced a difficult start to 
life in the National League and seem to take one 
step forwards then one step backwards. Having 
been pressured into changing formation recently 
they’ve stumbled but they’re still getting very 
impressive home crowds, and like Gateshead can 
hopefully get into the play-off picture in the New 
Year.

I wish you all a very Merry Christmas and a 
Happy New Year!

Steve

Former Newcastle United and Sunderland player Steve Harper looks at how our local clubs are progressing this 
season as they head into the new year 

A SPORTING VIEW

SPORT  - Steve Harper

STEVE HARPER
www.myoddballs.com
@steveharper37
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Sarah Fairfax picks out the latest books, DVD’s, music and television to enjoy at home

CULTURE IN 

TV: THE CROWN, SEASON TWO 
Set in 1956 - and ten years into the marriage between 
Queen Elizabeth II (played by Claire Foy) and Prince 
Phillip (played by Matt Smith) - Netflix’s majestic new 
series of The Crown digs even deeper into the royal 
marriage, as Philip’s rumoured infidelities rear their 
ugly head and Buckingham Palace battles the threat 
of public scandal. Over the next seven years, and as 
a rapidly changing Britain lurches from crisis to crisis: 
from Suez to Profumo, attitudes towards the monarchy 
are also changing and the royal family must adapt.  
December 8 
www.netflix.com  

DVD: THE TRIP TO SPAIN 
Having completed two previous road 
trips around the Lakes and Italy, 
real-life mates Rob Brydon and Steve 
Coogan return for the gastronomic 
trip of a lifetime through the stunning 
countryside of Spain, where they enjoy 
an array of restaurants with some 
seriously off-the-cuff banter along the 
way. Viewers can rest assured that there 
will never be a dull moment as they 
both lean more about each other and 
themselves than they ever imagined 
possible. 
On DVD and Blu-Ray December 12
www.amazon.co.uk

BOOK: THE FOUR 
PILLAR PLAN
If you fear overindulgence 
this festive season, then 
look no further than 
the perfect antidote in 
the form of a simple 
guide to better health 
from the star of BBC1’s 
Doctor in the House. In 
the Four Pillar Plan: How 
to eat, move and sleep 
your way to a longer, 
healthier life, Dr Rangan 
Chatterjee presents an 
easily accessible plan 
that revolves around four 
pillars: relaxation, food, 
sleep and movement. By 
making small, achievable changes in each of these key areas you can 
create and maintain good health - and avoid illness. 
Out December 28
www.waterstones.com

ALBUM: U2 SONGS OF EXPERIENCE
U2 release their 14th Studio Album, Songs of Experience – the follow up and companion 
album to their 2014 Songs of Innocence – again takes inspiration from a collection of 
poems this time by the 18th century English poet and mystic William Blake. The result is 
a collection of 13 thought-provoking songs in the form of intimate letters to some of the 
places and people that have influenced the band over the last four decades. 
Out December 1
www.u2.com

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

STAGE: THE SUGGESTIBLES’ IMPRO PANT-
SO 
The Suggestibles’ perform an anti-panto with no 
script, no score and no kids – well, only of the 
naughty big variety. Your suggestions will inspire all 
the twists and turns in this entirely improvised cracker 
of a show, which is guaranteed to get Christmas off to 
a bang. Be warned: The Suggestibles’ put the X into 
Xmas, so this pantomime with a difference is suitable 
for over 18s only.  
December 8 
www.galadurham.co.uk 

LECTURE: SANTA 
AND HIS MINIONS: 
THE DARKER SIDE 
OF JOLLY 
Set within Newcastle’s 
ancient Black Gate, join 
local historian Gail-Nina 
Anderson for a gothic look 
at why this time of year 
has traditionally inspired 
so many wintry and 
macabre characters – from 
a jolly fat man dressed in 
red, to a miracle-working 
saint and the ultimate 
Christmas demon, 
Krampus. Who really 
represents the seasonal 
spirit at this time of year? Join Gail-Nina for this not-to-be missed 
seasonal lecture. Tickets cost £4.50 and are available from the website. 
December 8
www.newcastlecastle.co.uk 

FILM: STAR WARS: THE LAST JEDI 
Episode Eight - the next chapter in the Star Wars saga follows 
on from the last film which saw Rey (played by Daisy Ridley) 
approaching Luke Skywalker (played by Mark Hamill) on a 
remote island, where she practices her lightsabre techniques 
under his watchful eye. Despite Carrie Fisher’s untimely death 
before filming wrapped last year, Princess Leia also returns – 
and rumour has it, Princes Harry and William will make their 
on-screen debut’s playing stormtroopers alongside Tom 
Hardy. While fans have been widely speculating as to who the 
Last Jedi in the film’s title could be, Rey actor Daisy Ridley 
has suggested that the film will reveal the identity of the 
character’s parents and will be much darker than The Force 
Awakens. 
Out December 15 
www.starwars.com

MUSIC: THE SNOWMAN 
Christmas just wouldn’t be Christmas without a festive singalong 
to Howard Blake’s The Snowman on the big screen. A great Sage 
Gateshead tradition, which is performed year on year, The Snowman is 
shown with a live performance of the score by Royal Northern Sinfonia. 
A relaxed matinee performance has been added for those with autism 
or disabilities, and their families. 
December 22-24
www.sagegateshead.com 

ARTS - Culture out
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It’s December! How the devil did that 
happen? What a whirlwind year it’s been 
for me and the restaurant and I cannot 
wait to see what 2018 brings.

This December, I will again be 
working with the guys at The People’s Kitchen, 
as I have done for the last few years. According 
to the Department for Communities and Local 
Government, it was estimated that there were 
4134 counts of rough sleepers on any one night 
in England during 2016, a 16 per cent rise on 
the previous year, which is such a sad state of 
affairs in this day-and-age.

The People’s Kitchen has a street party every 
December, which attracts a large percentage of 
the homeless community.

I’ll either be providing some of the food for 
the street party or I’ll be popping down to the 
kitchen, providing ingredients and cooking up 
a fab meal for their street friends. I like to show 
the voluntary cooks how to make the most 
out of the ingredients and have as little waste 
as possible. They’re great people and it’s really 
rewarding knowing I can help in such a small 
way.

Back to restaurant life, last month, we did a 
pop-up event with Tom Reeves of L’Enclume. 
Tom used to work for me in Peace & Loaf and 
we’ve worked together in other venues so we 
thought it would be amazing to have him back 
for one night only. We served an 11-course feast 
to a packed restaurant with dishes including 
oysters, quail, duck, haddock and mussels, to 
name but a few. They went down a treat with 
diners and we loved having Tom back for the 
night.

It’s been another amazing year for us at Peace 
& Loaf and I’m so proud of everyone involved. 
We’ve won multiple awards (again) and we’ve 
gone from strength-to-strength as a team. Many 
staff have been promoted and it’s great to see 
them accepting their new found responsibility 
and take on their roles with such enthusiasm.

Oh, and don’t forget to try out the Peace and 
Loaf Christmas menu this December – we’ve 
got a real treat in store for you all!

Chef patron of Peace & Loaf reflects on a fruitful 2017 for the Jesmond restaurant and again helping The People’s 
Kitchen to feed the local homeless community this December

A YEAR IN THE LIFE OF 
DAVE COULSON…

FOOD & DRINK - Peace & Loaf

PEACE & LOAF
www.peaceandloaf.co.uk
@peaceandloafjes
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The new Bentley Continental GT is available to order now and is being touted as the ‘definitive Grand Tourer’

TAKE 
A TOUR 

Designed, engineered and 
handcrafted in Britain, the 
new third-generation Bentley 
Continental GT combines 
performance with handcrafted 

luxury and cutting-edge technology.
At the heart of the new Continental GT sits an 

all-new, enhanced version of Bentley’s renowned 
6.0-litre, twin-turbocharged W12 TSI engine, 
mated, for the first time, to a dual-clutch eight-
speed transmission, for faster, more efficient gear 
changes.

A new, technically advanced, adaptive chassis 
uses Bentley’s intelligent 48-volt Dynamic Ride 
System to ensure a responsive ride and exceptional 
handling and refinement in all road conditions. 
The new system also controls ride comfort and 
lateral roll, cushioning passengers from excessive 
movement as well as making the car feel effortlessly 
precise.

While the Continental GT retains the classic 
elegance that made its forebear so popular, the 
form of the new car is more sculptural and sharply 
defined and takes much of its inspiration from 
the critically acclaimed EXP 10 Speed 6 concept 

car. The muscular exterior design is created using 
revolutionary technology which results in a 
lightweight, yet stiff, body. The engine is positioned 
further back to improve weight distribution, 
resulting in driver-focused, dynamic performance.

Offering four seats and improved luggage 
capacity for genuine real-world usability, the new 
Bentley Continental GT’s luxurious cabin is packed 
with exquisite details such as a new ‘diamond in 
diamond’ leather design. In addition, significant 
work has gone into harmonising the extensive 
portfolio of 15 colours across hides and carpets.

The exquisitely styled dashboard of the new 
Continental GT is also sculpted by long, flowing 
wings that mirror the shape of the Bentley badge. 

The new Continental GT, which launched at the 
IAA in Frankfurt in September, also showcases 
major evolutions in Bentley’s unique application 
of technology. An advanced, fully digital, driver-
focused instrument panel and Bentley Rotating 
Display for the driver are among the suite of 
innovations. The latter features an impressive 12.3 
inch touchscreen housed in a three-sided unit, 
which revolves the veneer to reveal the touchscreen 
as well as three elegant analogue dials.

BENTLEY CONTINENTAL 
GT
The new Continental GT is 
available to order now with 
first deliveries expected in 
Q2, 2018.
www.bentleymotors.com

MOTORS  - Bentley Continental GT
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A choice of three audio systems is offered in the 
new Continental GT. The standard system features 
10 speakers and 650 Watts, while a Bang & Olufsen 
1500 W, 16-speaker system with illuminated speaker 
grilles is aimed at lifestyle-oriented customers. The 
new Bang & Olufsen installation benefits from the 
first automotive application of the BeoSonic system 
– a new way for tone setting with a simple, intuitive 
one-touch user interface.

A Naim 2200 W, 18-speaker system with Active 
Bass Transducers built into the front seats and eight 
sound modes is offered for the true audiophile.

Behind the wheel, the technological 
advancements in the new Continental GT are 
striking. The driver-orientated instrument panel is 
now fully digital and configurable by driver. While 
the main dials appear to be real, they are in fact 
rotating digital graphics designed to look three-
dimensional.

The new Continental GT is offered at launch with 
an enhanced version of Bentley’s peerless 6.0-litre, 
W12 TSI engine which is 24 per cent shorter than 
an equivalent V12, benefitting weight distribution 
and maximising usable cabin space. 

Bentley has also confirmed that a plug-in hybrid 
Continental GT will be available in the future.
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Roecliffe in North Yorkshire is a quaint 
and quiet village, where – with a local 
ale in hand – you can look out across a 
green and watch a peaceful world go by. 

It’s also where you’d least expect to 
stumble over millions of pounds worth of rare and 
beautiful supercars – but that’s exactly what is on offer 
at the award-winning Alexanders Prestige. 

Founded in 2005 by long-term friends Alexander 
Brimelow (pictured left) and Andrew North (right), 
the motor dealership has grown year-on-year and 
is now one of the most trusted suppliers of prestige, 
sports and 4x4 cars in the UK. 

The company’s exemplary customer service has 
earned it customers including former England striker, 
Michael Owen, singer Will Young and television 
presenter Jake Humphreys. 

Andrew, who has spent his whole career in the 
motor industry, says: “When we established the 
company, it was important to me and Alexander that 
we treated customers how we’d want to be treated 
ourselves. If we don’t meet or exceed a customer’s 
expectations then we’d failed. 

“It’s that ethos that’s seen our client base grow to a 
stage where buyers now don’t need to see our vehicles 
before they pay their deposit because they trust that 
they’ll get what they’re after.

“As such, a lot of deals are conducted over the 
phone, by email, or even by text.”

Conveniently located close to the A1, Alexanders 
Prestige’s gleaming 22,000 square-feet showroom has 
made travelling Britain’s busiest A-road something of a 
treat for petrol heads. And especially for those with an 
eye for rare Porsches, top-spec Range Rovers, cutting-
edge hybrids and iconic Ferrari Testarossas. 

In addition, the facility incorporates a state-of-
the-art workshop and body care unit that brings the 
entire aftercare process under one roof. There’s even a 
bespoke brokerage service available for trade ups. 

Andrew continues: “We have customers who might 
change their wheels three or four times a year and we’ll 
not only help them find their next car, but we’ll sell 
their outgoing one for them.

“They know they’ll be looked after by knowledgeable 
people who genuinely eat, sleep and breathe beautiful 
cars.”

Why Alexanders Prestige is the ultimate dealership for car enthusiasts 

CALLING ALL PETROL HEADS 

MOTORS - Alexanders Prestige

ALEXANDERS 
PRESTIGE 
The company offers a 
personal video service 
where you could enjoy 
a detailed tour of a car 
without even leaving 
your seat. 
Contact a member 
of the team for more 
details on 01423 
325800
www.
alexandersprestige.
co.uk 
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Chloe Holmes visits one of the newest additions to High Bridge

BUSINESS LUNCH: 
KALTUR

BUSINESS LUNCH - Kaltur

Kaltur is small but perfectly formed, 
with a warm and welcoming 
atmosphere. On the afternoon of 
our visit, the restaurant was already 
bustling with diners. 

The team behind the restaurant are 
knowledgeable and genuinely passionate about 
their quality Spanish produce, which is reflected in 
the authenticity of the menu. 

The extensive wine menu has flavours and bodies 
to suit all tastes, and we recommend asking your 
server to suggest the perfect pairing for your dish. 

For a lighter bite, the appetising selection of 
tapas is perfect to share over a business lunch, and 
so my colleagues and I decided to sample some of 
the dishes on offer.

As this was my first visit to Kaltur, I asked 
our server for some inspiration and her 
recommendations did not disappoint! 

The stand-out dish for me and my dining 
companions was the black pudding, which was 
well-seasoned with a delicious sweet complement 
from the apple sauce. 

I would also recommend you try the baby 
broadbeans, with Iberico ham and a poached egg. 
Warming and full of flavour, I could eat this dish 
every day!

If you fancy something more substantial, Kaltur 
also has a delicious selection of main dishes to 
choose from. And for those of you who enjoy 
something sweeter, Kaltur also offers a range of 
authentic Spanish desserts. 

The restaurant has a unique charm, offering fresh 
and authentic flavours and ingredients at good 
value for money. 

With delicious food and great service, I 
recommend you try this foodie haven the next time 
you are in Newcastle.

KALTUR
www.kalturfood.co.uk
restaurant@kalturoil.com
0191 447 4464



85

Tapas

Black pudding and apple sauce 

£4.25

Rice of the week 

£9

Pork and prawn gyoza 

£9

Red tuna tartar with avocado and 

ponzu sauce 

£7.75

Fried potatoes in extra virgin olive 

oil with homemade bravo and alioli 

sauce 
£3.75

Baby broadbeans with Iberico 

ham and poached egg 

£6.50
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? 

WAITING TO BE DISCOVERED 
THIS CHRISTMAS

LEISURE - Crab & Lobster 

Situated in the stunning North 
Yorkshire countryside, the Crab & 
Lobster Restaurant and Crab Manor 
Hotel combine to provide the perfect 
setting for fabulous food, drinks and 

getaways - the only limit is your imagination.
If you’re planning a Christmas catch-up with 

loved ones, organising the annual office party, or 
looking for a place to welcome the New Year in 
style, ‘The Crab’ will be brimming with magic this 
festive season.

The Crab & Lobster is famed for its quirky 
interior and stunning cuisine and flawlessly 
combines fine dining with a relaxed and friendly 
atmosphere, making it the perfect place to create 
Christmas memories. 

Alongside the a la carte menu, special Christmas 
fare with set-lunches, private dining and 
Christmas Day and New Year’s Eve menus, each 
provide something unique. After all, good food 
and good company are the greatest joys of life.

After the fine dining, you can then spend a night 
at Crab Manor, the venues exquisite 18th century 
Georgian manor house that provides the setting 
for a trip around the world. 

Each of the 20 luxuriously themed rooms have 
been carefully designed to transport guests to 
destinations beyond their wildest dreams, from the 
Seychelles to Lapland, with many having their own 
private hot tubs. 

The hotel is the perfect spot to relax before, 
during or after the festive season. And, if 
you’re looking for a special Christmas gift that 
incorporates indulgence, adventure and relaxation, 
gift vouchers are also available.

CRAB & LOBSTER 
Dishforth Road
Asenby, Thirsk
North Yorkshire
YO7 3QL
01845 577286
www.crabandlobster.co.uk 
reservations@crabandlobster.
co.uk
@crabandlobster

The quirky yet luxurious 
Crab & Lobster, located 
near Thirsk, is the perfect 
destination this festive 
season
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An impressive new gallery at The Discovery Museum in Newcastle, which brings together the 300-year history of 
England’s Northern Cavalry Regiments was opened by Lieutenant General Robin Brims, High Sheriff of Tyne and 

Wear, at a drinks reception in the Great Hall of the Museum. The reception was attended by many former and 
current serving soldiers together with local dignitaries and friends of Tyne & Wear Archives & Museums. The gallery 

allows visitors to gain a real insight into the life of northern soldiers who fought in many famous actions including 
Waterloo, The Charge of The Light Brigade, the D-Day landings and recent campaigns. The gallery was made 

possible thanks to money raised through the Heritage Lottery Fund and other local charities

LAUNCH OF CHARGE! 
THE STORY OF ENGLAND’S 

NORTHERN CAVALRY

EVENT - TWAM
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Parichat at Sohe is an Asian cuisine restaurant with award-winning Chef Parichat Somsri-Kirby at the 
helm. Here, she shares her recipe for teriyaki salmon with stem broccoli and jasmine rice

RECIPE OF THE MONTH - Parichat at Sohe 

PARICHAT AT SOHE
Osborne Road, Newcastle upon Tyne

0191 281 8161
www.sohe.co.uk

Parichat at Sohe 

Recipe:
•  Add all sauce ingredients to a pan and bring to boil. When boiled 

turn down the heat and simmer for 10 minutes, until it starts to 
thicken slightly. 

•  Remove from the heat and allow to cool. Store in the fridge until 
needed.

•  For the salmon, heat an ovenproof frying pan on a high heat and 
add the vegetable oil. 

•  Season the salmon on its skin side with salt, then place it in the 
pan skin side down. As it cooks season the flesh side with salt and 
pepper, and turn down the heat to medium. Fry the salmon for 
three to five minutes, until the skin is golden and crisp.

•  Place the salmon in the oven at 180c for five to eight minutes. Once 
cooked, remove from the oven and pour out the oil from the pan. 

•  Add 100ml of teriyaki sauce to the salmon and place it back on the 
heat. Heat the salmon and sauce gently, whilst spooning the sauce 
over the salmon to glaze for one to two minutes. Remove from the 
heat and leave to rest. 

•  Cook the broccoli in boiling salted water for two minutes. Remove 
from the heat and drain well.

•  Wash the Jasmine rice well then add to a pan and fill with water. 
Add a lid and bring to boil. When boiled, stir well.

•  Place the lid back on and turn down the heat to low. Cook until the 
water has evaporated. Remove from the heat and keep warm.

•  To plate up, place a portion of cooked Jasmine rice on a plate and 
add broccoli on one side. Place the salmon on the broccoli stem and 
spoon over the teriyaki sauce. Sprinkle with sesame seeds, chillies, 
spring onions and add a lime wedge.

Ingredients
2x 200g salmon fillets with the skin on

 Salt and pepper
 3tbsp vegetable oil 
200g stem broccoli

300g Jasmine rice
2 spring onions, washed, trimmed and sliced

1 red chilli, deseeded and sliced
1 green chilli, deseeded and sliced

2tbsp sesame seeds, toasted
1 lime wedge 

For the teriyaki sauce:
60g honey

100ml light soy sauce
20g ginger, sliced

2 cloves garlic, crushed lightly
50ml mirin

50ml sake or white wine
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As a personal trainer, I carry my gym 
bag around with me every day - in 
fact I’d be lost without it - so this 
month, I thought I’d share the items 
that I simply couldn’t live without. 

A good pair of trainers are an essential and if you 
take part in various activities I’d recommend having 
trainers to suit. I alternate between lifting shoes and 
running shoes, to match the activity I’m doing. On 
the flip side, if you want a good all-rounder, opt for 
a cross trainer and be sure to get the correct fit for 
your foot. 

A water bottle. My personal favourite is my bottle 
from Hydrate M8 for two main reasons. Firstly, it 
doesn’t leak and secondly it has little time targets on 
the side to help you hit your daily water intake. 

My iPad. I use an app called The Training 
Notebook to record all of my clients’ data so that I 
can check their progress using markers such as body 
fat percentage, measurements and photographs. I’m 
quite geeky when it comes to things like this and I 
love producing graphs for my clients so that they can 
see how far they have come. 

Good leggings. Nobody wants to be that person 
who exposes their underwear while doing a squat 
due to see-through leggings. For me, the perfect 

leggings are high-waisted, never go see-through, and 
always stay in place without creeping down while 
I’m training. As you can imagine, after 13 years in 
fitness, I’ve gone through my fair share of leggings. 
My favourites are from my own collection with 
AIMathleisure. 

Good snacks. I’m always on the go and between 
clients and meetings I often need to fuel up, so I 
always make sure I have a little healthy something in 
my bag for such occasions. I particularly like snacks 
by Deliciously Ella, Bounce Balls and little pots that I 
make up myself with fresh berries or vegetable sticks. 

Head phones. that don’t move when I’m working 
out. I’ve tried several pairs over the years but none 
of them seems to stay put when I’m running. A few 
months back I went for a pair of Skull Candy Grind 
Wireless ones and I couldn’t be without them now. 

A tape measure. I use this to track both my client’s 
and my own progress. I very rarely use weighing 
scales as they don’t always give the most accurate 
representation of what’s going on with your body. A 
tape measure on the other hand will provide you with 
accurate girth measurements for several areas of your 
body such as waist, thighs, hips etc., so if slimming 
down is your goal, a tape measure is a great tool to 
use to assess your progress. 

Health and fitness expert Katie Bulmer-Cooke reveals the essentials she always has with her when training 

WHAT’S IN YOUR BAG?

HEALTH & FITNESS  - Katie Bulmer-Cooke 

KATIE BULMER-COOKE
UK Personal Trainer of the 
Year 2012 & UK Fitness 
Professional of the Year 
2013.
Entrepreneur/Consultant/
Speaker
Bookings: michael@usb-
uk.com
www.katiebulmer.com
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Gateshead College hosted a special awards evening to recognise young people who have stood out during their 
time as an apprentice and to celebrate the work of the businesses that are working with the college to deliver 

apprenticeship programmes. The glitzy awards ceremony, supported by intu Metrocentre, took place at the college’s 
Baltic Campus and was hosted by former Gateshead College performing arts student Nathan Lough, alongside 
principal and chief executive Judith Doyle. Guests enjoyed a three-course meal prepared and served by talented 

catering and hospitality students

GATESHEAD COLLEGE’S EDGE 
AWARDS FOR APPRENTICES

EVENT - Gateshead College 
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SAMSUNG QE65Q9F 
QLED TV 

If you’re looking for the best 
possible viewing experience 
this Christmas, then the latest 
QLED TV by Samsung is one 
of the smartest and most 
stylish TVs on the planet. 
Gorgeous from every angle, 
the QLED TV is designed to 
flawlessly blend into your 
living space and utilises 
ground-breaking Quantum 
dot technology which takes 
light and turns it into breath-
taking colour. Priced from 
£4479 for a 65 inch screen 
QLED TV.
www.samsung.com 

Experience 100 per cent colour volume and discover bold contrast, 
whatever the time of day or night. With extremely low light reflectivity, 

QLED TVs deliver an incredible picture and impeccable contrast across a 
wider variety of lighting environments than any other TV currently on the 
market. There are over eight million pixels on a Samsung QLED TV, which 

makes the level of detail a lot brighter and sharper, leaving the viewer 
witnessing the ultimate details as the programme creators would have 

intended them to be seen. 

Every seat is the best seat with wide viewing angles, from every angle. QLED TVs 
are also designed to fit completely flush to the wall and have almost no distracting 

bezel around the edge of the screen, so every inch of the picture is pushed to 
the limit.  Samsung also offers a five-year display warranty and a 10-year burn-in 
guarantee for all 2017 QLED TV products. This guarantee period is much longer 

than the usual TV warranty period of one to two years, and stems from Samsung’s 
confidence in the display durability of its technology in terms of image retention 

and burn-in.

Sarah Fairfax reveals what’s new and improved within the world of gadgets 
and tech this month

TECH 

TECHNOLOGY
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GOPRO HERO6 BLACK

The best just got better - and with the new and 
improved GoPro HERO6 Black, you can share 
life as you live it. Transform your adventures 
into QuikStories that automatically transfers 
and edits your footage for you. With next-level 
video stabilization and twice the performance, 
looking good has never been so easy. Voice 
control and a durable waterproof design make 
the HERO6 the ultimate GoPro for people with 
an active lifestyle. You can easily control your 
HERO6 with commands like “GoPro shoot 
burst” whilst copying photos and videos over 
to your phone. Now featuring touch zoom, the 
three-inch touch screen display makes it easy 
to frame shots, change settings and play back 
footage. Available for £479 from Amazon. 
www.amazon.co.uk 

TECHNICS SC-C70 OTTAVA 
ALL-IN-ONE MUSIC SYSTEM

Premium all-in-one music system 
featuring music streaming via Bluetooth 
and Wi-Fi and a top-loading CD player. 
SC-C70 delivers richness, clarity, 
definition and versatility to your home 
listening experience. Combine this with a 
DAB/DAB+ Tuner, Internet Radio, Spotify 
and Tidal, this system will impress even 
the most discerning audio enthusiast. 
Priced from £799. 
www.petertyson.co.uk 

MAGIMIX VISION TOASTER

As toasters go, the Magimix see-through Vision toaster is 
the supermodel equivalent in the kitchen device stakes. 
Priced at £145, this may seem a little pricey for a humble 
toaster, but boy does it take the humble slice of bread 
to new levels of toast perfection. Easy to clean and with 
multiple settings and a long-life quartz element, this 
is the world’s first see-through toaster, enabling visual 
control over toasting anything from bagels to baguettes. 
Even Nigella has one, as seen on her latest cookery show. 
Available for £145 from John Lewis. 
www.johnlewis.com 

TECHNOLOGY
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North East Times’ breakfast event on November 7 hosted around 80 guests for informal networking and light 
refreshments at NBS. Attendees from the region’s business community were the first to receive a copy of the November 
Issue – featuring Sunderland-born architect and TV presenter George Clarke on the cover. We were also delighted to 
welcome Helen Whitfield, chief operating officer at NBS, and Richard Waterhouse, chief executive officer at NBS, as 

guest speakers

NORTH EAST TIMES’ BREAKFAST

EVENT - North East Times
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I’m a born and bred North Easterner 
(Sunderland to be more specific), however 
I did spend a few years living elsewhere in 
the UK and Germany during my twenties.

The best thing about living and working in the 
North East is a bit of cliché, but it’s definitely the 
people. I’m convinced that we’re the friendliest 
bunch on earth.

I love the Northumberland coast. Come rain, 

wind or shine, there’s nowhere I’d rather be than 
on a huge stretch of amazing – and deserted 
– Northumberland beach. I have so many 
fond memories of incredible times spent there 
with friends and family, from New Year’s Eve 
fireworks displays with a big group of friends, 
wild camping with the kids in summer to 
kitesurfing with my wife, the list goes on and 
on...

Nitehawks is my favourite bar in Newcastle. It’s 
great for a few drinks after work mid-week or for 
partying on a Friday or Saturday night.

My favourite place to eat at the minute is Barrio 
Comida – the little Mexican restaurant on the 
Quayside in Newcastle. It’s been a fairly recent 
discovery for me and I love it. 

The visitor attraction the North East should 
be most proud of is Sage Gateshead. Not just 
because of how impressive it is architecturally, 
or because it provides the best acoustics for a 
performance venue that I’ve ever experienced, 
but because of the wonderfully diverse 
programming they put on. I’ve seen some of 
my favourite artists play everything from full 
on rock sets (Richard Ashcroft) to the most 
intimate acoustic shows (Ben Ottewell). And 
then there’s events like the BBC Free Thinking 
Festival, featuring another North East treasure, 
Lauren Lavern, and the great performances from 
Northern Sinfonia. I’m forever boring visitors 
to the region about how incredible this place is. 
I get to go again soon(ish) as I’ve just bought 
tickets to see a Fleetwood Mac tribute act with 
my parents (but that’s a surprise for them!).

The best view in the North East is of Durham city 
centre from the train at night. The cathedral and 
castle are illuminated beautifully and look simply 
spectacular.
 
What makes the North East for me is that 
you can be in a great city such as Newcastle 
– enjoying all of the hustle and bustle that a 
big(ish) city has to offer – and within an hour 
you can be alone on one of the best beaches in 
the world. Not many places can offer that.

Sunderland-born Wesley Tivnen joined Siemens Power Generation Services (then part of Rolls Royce) in 1996 as a 
technical apprentice. Now operations director, he is responsible for around 350 employees across the Newcastle-based 

engineering group and service facility

MY NORTH EAST 

INTERVIEW - Wesley Tivnen

SIEMENS
wesley.tivnen@siemens.com
www.siemens.com
@SIEMENS
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