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EDITOR’S WORD 
Welcome

When asked what the best thing 
about the North East is, the 
answer you’ll almost always 
hear is… the people. We are 
renowned across the world 

for our friendly, can-do attitude and in this issue, we 
want to celebrate the GREAT people of the North 
East. 

We speak to individuals based in the region who 
are responsible for some of the biggest workforces. 
Heidi Mottram, CEO of Northumbrian Water, is an 
award-winning leader who is in charge of more than 
3200 employees. She talks to North East Times about 
how her management skills have developed over the 
years and the people who have influenced her. 

In addition, Caroline Moore, people director of 
Sage UK & Ireland, representing a workforce of more 
than 3000, reflects on the changing nature of human 

resource management and the rise of ‘people science’ 
,and John Hays, founder and managing director 
of Hays Travel, the independent travel agency that 
employs more than 1300 people and is recognised 
as one of the Sunday Times’ 100 Best Companies to 
Work For in the UK, reveals the economic benefits 
of looking after your staff. 

We also look at our world leading medical 
research expertise in the North East and talk 
to director of the NIHR Newcastle Biomedical 
Research Centre, Professor Avan Sayer, about 
ageing research. Finally, our cover star this month 
is Sir Gary Verity, chairman of the Great Exhibition 
of the North. We ask him why people should get 
behind the major event that will take place across 
NewcastleGateshead this summer and the legacy it 
will leave on the North East and beyond. 

I hope that you enjoy this issue. 

Welcome to the February issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

Businesses, the Government and learning providers must 
take a fresh approach to skills in 2018, according to the 
Confederation of British Industry (CBI).

In a new report, In Perfect Harmony, the UK business 
group argues that 28 skills reforms in 30 years have 

alienated firms, confused learning providers and failed to deliver on 
skills needs.

The CBI urges policy makers, businesses and providers to 
collaborate and design a stable national framework for skills – based 
on the Government regulating for quality, rather than designing 
qualifications as has happened in the past.

Businesses are clear the current reform programme can meet 
skills needs if Government ensures it reflects businesses’ views on 
new T-Levels, apprenticeship reforms and the National Retraining 
Partnership.

Neil Carberry, CBI managing director for People policy, said:
“Too often, skills reforms have been well-intentioned, but do not 

work for learners or businesses across the country, so the system is 

reinvented again. The Apprenticeship Levy is the latest example of a 
policy that’s not yet right – the CBI has been clear that it must evolve 
for the levy to work effectively. 

“There is an opportunity now to establish a stable framework 
for skills in England – by the Government reviewing the Levy and 
creating a world-class technical system through T-levels. If we all 
work together to get this right, confidence can be built that the 
English skills system won’t keep changing, enabling firms and skills 
providers to invest.”

A national policy agreement and local 
business leadership are essential, says CBI

BUSINESS

Fresh approach needed 
to make English skills 
reforms last

BULLETIN

BUSINESS

North East second only to London as 
UK’s entrepreneurial capital in 2018
People in the North East are more likely to start their own business or 
invest in someone else’s this year than those in nearly every other region 
of the UK, according to a new poll by Gateshead-based international 
development charity Traidcraft Exchange.

Timed to coincide with the launch of the Hidden Entrepreneur 
appeal, in which the UK Government will match every donation made 
by the public, the poll conducted by independent research company 
Populus found that one in ten people from the North East planned to 
start a new business in 2018 and more than one in 14 would invest in 
someone else’s. This puts the North East joint second with the North 
West, behind only London in enthusiasm for start-ups.
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SCALEUP

First Scaleup North East 
partners announced
Three partners have been appointed to spearhead 
the new Scaleup North East programme, led by 
the North East LEP and delivered by RTC North, 
which aims to create and sustain more local scaleup 
businesses. Laura Foster, Craig Huntingdon and 
Andrew Esson have joined the programme and will 
use their vast experience to unlock the potential of 
the North East’s most progressive businesses.

FINANCE

Finance awards returns
The North East Accountancy Awards 2018 will take 
place on June 28 at Hilton Newcastle Gateshead. 
The annual event, which attracts around 400 of 
the region’s accountants, finance directors and 
tax advisers, will celebrate industry successes and 
achievements of the past 12 months. The awards 
are supported by key professional associations in 
the sector, as well as long-standing main partner, 
Nigel Wright Recruitment.

National and 
international 
news 

LLOYDS ANNOUNCES 
EMERGENCY FUND FOR 
SMALL BUSINESSES IN 
CARILLION’S SUPPLY 
CHAIN

Lloyds Banking Group 
(LBG) has announced a 
£50 million package of 
support to its small business 
customers, as part of a range 
of emergency measures 
for those businesses within 
Carillion’s supply chain, 
which are now in financial 
difficulty because of 
Carillion’s liquidation. 
The fund is providing 
supply chain businesses, 
subject to credit approval, 
with arrangement fee-free 
overdrafts and, for the 
most severely impacted 
customers, with capital 
repayment holidays on 
loans for an initial six-month 
period, to help with cashflow 
shortages caused by the 
liquidation. Customers 
will also be able use the 
fund to extend or draw 
new invoice discounting or 
factoring products, free of 
arrangement fees.

FIRMS ADVISED TO GET 
HELP WITH LEVY

Firms should get expert help 
to make the apprenticeship 
levy work for them, 
according to a training 
specialist. 
Chris Wood, CEO of 
Develop Training Ltd 
(DTL), was commenting 
as a Government inquiry 
prepares to hear views 
about the levy introduced 
in April last year. Many of 
those views are likely to be 
critical with some businesses 
complaining about red tape 
and branding the initiative 
a tax.
Chris said: “It was frustrating 
that the training sector 
was not consulted during 
the formation of the levy, 
but we have made great 
strides in understanding the 
opportunities, and we are 
already helping customers 
to make the levy work for 
them.”

EDUCATION

Funding boost for 
Teesside University
Teesside University is to receive a share of a multi-
million pound national funding initiative aimed 
at developing new courses to teach the skills of the 
future. Universities and colleges across the country 
are set to benefit from the £6.1 million Higher 
Education Funding Council for England (HEFCE) 
Catalyst Fund programme. Teesside University will 
receive upwards of £160,000 for a project to help 
grow the bioscience sector.

PORTS

Port of Blyth sets sail on 
£12 million investment
A North East port has announced a new £12 
million banking facility with Lloyds Bank that will 
enable the next phase in its expansion.

Port of Blyth is set to make major investments in 
its terminal infrastructure and the construction of 
new warehousing, as well as strengthening quays 
and installing new cranes. The port is now viewed 
as one of the UK’s fastest growing Trust Ports.
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BUSINESS

Clive Owen LLP supports 
RSK acquisition
RSK has acquired the business, operating assets 
and employees of Ian Farmer Associates, a site 
investigations company working throughout 
the UK. The acquisition of the major ground 
investigations company was brokered by North 
East accountancy firm, Clive Owen LLP, and will 
lay the foundations for future growth. All 108 staff 
of Ian Farmer Associates are being kept on and the 
business principals – Ken Marsh and John Marsh– 
will also stay on to assist the integration.

PROPERTY

Stanley Black & Decker expands at DurhamGate
Arlington Real Estate has announced the completion of an agreement that will expand Stanley Black & 
Decker’s operations in the North East at its site on DurhamGate. Stanley Black & Decker has signed a new 
lease with Arlington for the 220,000sq ft Meadowfield building. This agreement extends Stanley Black & 
Decker’s presence in the area, having relocated its European Product Development Centre, UK spares and 
returns operations and its factory shop from the adjacent site of the original Black & Decker factory at 
DurhamGate. 

LAW

Muckle celebrates Sport 
England appointment
The sports team at the North East independent 
law firm Muckle LLP is celebrating after being 
appointed by Sport England to its exclusive 
National Legal Panel. Newcastle-based Muckle LLP 
is the only law firm in the North to be recognised 
for sport in the Legal 500 rankings, and joins Sport 
England’s exclusive list of ten law firms authorised 
to provide a full legal service to more than 300 
national governing bodies.

Calendar of events:

February 13, 8am-10am

Durham 2sday
Location: Esquires Coffee 
Shop, 22 Back Silver Street, 
Durham, DH1 3RD
Price: Free
www.businessdurham.co.uk

A relaxed and informal 
breakfast networking event 
in the heart of the city of 
Durham for North East 
entrepreneurs, executives and 
start-ups from a rich mix of 
sectors.

February 28, 12pm-1pm

Social Media Café 
Location: North East BIC, 
Sunderland, SR5 2TA
Price: Free
www.ne-bic.co.uk

The monthly social media 
cafe at the North East BIC is 
a place for people interested 
in using social media for their 
business to come together, 
share ideas and lessons 
learnt. The aim is to help local 
businesses flourish with the 
use of all the latest social 
media tools, applications and 
platforms.

March 1, 1pm-2pm

Digital Union: Careers in the 
North East
Location: Gateshead College, 
Baltic Campus, Quarryfield 
Road, Gateshead
NE8 3BE
Price: Free
www.eventbrite.co.uk 

Whether it’s creating a 
tailored PR and digital 
marketing campaign, writing 
code for some emerging 
technology or providing HR 
and legal advice, you can 
have an exciting career in the 
North East. Come along to 
learn more and be inspired to 
start your career in the North 
East.

NEWS
Deals

DEALS
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A 
plan to drive economic growth 
through transport investment in the 
North East and the wider North of 
England was launched at a special 
event last month at Newcastle 

International Airport.
Aimed at rebalancing the UK’s economy through 

a sustained 30-year programme of transport 
infrastructure investment, the plan could deliver 
a £100 billion boost to the economy and 850,000 
additional jobs by 2050. 

The public are now being asked to share their 
thoughts on the proposals.

Speaking at the launch event, Cllr Nick Forbes, 
chair of the North East Combined Authority’s 
Transport North East Committee, said: “This 
investment would not only support business growth, 
attract new businesses to our region and create jobs, 
but would also enable people to access a wider range 
of employment and training opportunities – not just 
in their local area but also further afield.

“We believe [the plan] would transform not just 
our regional economy but also the future prosperity 
of the country as a whole.

“Our task now is to unite as a region in persuading 
government of the importance of matching our 
ambitious plans with the resources and powers 
necessary to make them a reality.”

Andrew Hodgson, chair of the North East Local 
Enterprise Partnership, added: “A strong, well-
connected, environmentally-friendly and sustainable 
transport system is crucial if we want our economy 
to grow and continue to make this region an 
enjoyable place to live and work.”

While a full list of the improvements that will 
be needed has not yet been published, emerging 
priorities for the North East include upgrading 
strategic highway links to the rest of the North 
and to Scotland, Northumberland to Newcastle 
rail connections, the Leamside Line and Durham 
Coast Line, and improved access to Newcastle 
International Airport. These are in addition to the 
baseline investment assumptions set out within the 
plan. 

Alongside the corridors, Transport for the North 
has for the first time outlined its emerging vision 

for Northern Powerhouse Rail, a rapid, reliable and 
resilient rail network between the North’s six biggest 
cities and other significant economic centres. 

Northern Powerhouse Rail, which would see 
much faster connections between Newcastle and 
Leeds, via Durham, Darlington and York, would 
reduce journey times between Newcastle and Leeds 
to 60 minutes. 

The plan is accompanied by an updated Rail 
Strategy for investment in the North’s existing lines, 
stations, services and franchise operations, reflecting 
the planned integration of Rail North into Transport 
for the North in April this year. 

In the short term, Transport for the North has 
commenced a rolling programme from now until 
2021 to introduce integrated and smart ticketing 
across the North of England. This will make paying 
for and planning travel much easier, starting in 
major cities and across the busiest routes.

The public consultation on the Strategic Transport 
Plan will run until April 17, 2018. A final version 
of the plan will be published later in the year and 
submitted to the Government for ministerial 
consideration.

Transport for the North’s Strategic Transport Plan outlines how improved connections 
across the North of England can close the economic gap between the region and the rest 
of England

NORTH EAST LEADERS LAUNCH 
TRANSPORT PLAN

TRANSPORT FOR 
THE NORTH 
www.transportforthenorth.
com

i

MONTHLY REPORT
Transport for the North
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Leadership was the focus of the Entrepreneurs’ Forum Chairman’s Dinner on January 23, where – 
after six years at the helm – Nigel Mills passed on his role as chairman to James Robson.
Set at Jesmond Dene House, 70 of the region’s business owners came together to hear special 
guest speaker, Major Russell Lewis MC, share his inspirational view of leadership. Offering real-life 
examples, guidance on coolness in command and leading your team during a tough climate, there 
were clear connections between the pressures of leading in battle and in business

ENTREPRENEURS’ FORUM 
CHAIRMAN’S DINNER

KEY EVENT 
Entrepreneurs’ Forum 
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Q
OPINION
Burning Issue

What makes North East people ‘great’?
BURNING ISSUE

People in the North East are good, solid, reliable workers and we 
are widely regarded as a dependable addition to any workforce. 
This makes us an attractive prospect when recruiting. In fact, many 
companies in the south actively look for north easterners to hire 
for this very quality. We also have a great sense of community here, 
even in an increasingly individualised world. For this reason, we are 
perceived as sociable and welcoming, which is a brilliant reputation 
to have.

Community spirit, pride and collaboration are what makes the 
people of the North East great. Many offer their time and support 
(often for free) to share expertise and best practice and create new 
opportunities. There is a collective desire to strengthen the economy, 
which sets us apart, and an innate determination to ensure the 
region succeeds against all odds produces a sense that we are all in 
this together.

The openness and willingness of people in the North East business 
community to support others is genuinely not found in other 
regions. Individuals regularly go out of their way to facilitate 
introductions and this ‘people connectivity’ is one of the USPs that 
helps Invest Newcastle sell the region to inward investors. Businesses 
in the region tell us time and again that the creativity, passion and 
productivity of our workforce is hard to beat and, more generally, the 
friendliness and generosity of the local people is legendary.

There are a number of reasons as to why the North East is ideally 
placed for Norton Rose Fulbright, including access to a strong pool 
of local talent. It’s imperative for us to attract top-quality people 
with the right attitude that can help us deliver to our clients around 
the world – and we’ve found no shortage of bright, diligent and 
innovative people. The work is demanding and the hours can be 
long; positive attitude and enthusiasm are crucial to keeping morale 
high.  

Dr David Cliff
Managing director, Gedanken

Michaela Reaney
Managing director, Gradvert

Catherine Walker
Inward investment director, Invest Newcastle

Kiran Radhakrishnan
Head of The Newcastle Hub, Norton Rose Fulbright
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Newcastle-based marine insurer North P&I Club 
has announced that Alan Wilson (left) will step 
down from his role as joint managing director with 
effect from May 1 2018. Fellow joint managing 
director, Paul Jennings (right), will take on the role 
of chief executive officer after this date. Paul is also 
chairman of the Reinsurance Sub-Committee for 
the International Group of P&I Clubs.

Ward Hadaway’s Tim Craig has joined the board 
of trustees for national charity The Sick Children’s 
Trust, which runs free Homes from Home 
accommodation for families with critically-ill 
children in hospital. Tim, who is a partner and head 
of the construction and Engineering Team at law 
firm Ward Hadaway, has specialised in construction 
law for 23 years and has considerable expertise 
advising charities.

North East-based research agency Explain Market 
Research has strengthened its workforce with 
the addition of research manager Darren Wake. 
Following seven years as business development 
manager at research agency TLF, Darren will focus 
on bringing strategic value for the agency’s high-
profile client base.

EY has appointed a new partner and head of 
transaction support for the North East and 
Yorkshire. Mark Allcroft previously spent 18 years at 
KPMG, where he supported corporate and private 
equity clients across a wide variety of sectors and 
deal situations, both domestically and overseas. 

Gershom Chan has joined Scholes and Brown as a 
technical analyst after gaining more than a decade’s 
experience working in two of the UK’s largest 
Banks, RBS Group and Lloyds Banking Group. In 
his new role, Gershom will support the directors 
in delivering high-quality sound advice and an 
excellent service to clients. 

Sarah Hall has become president of the CIPR in 
its 70th anniversary year – the first practitioner 
in the North East to achieve this. Sarah will 
continue throughout as managing director of 
Sarah Hall Consulting, her North East-based PR 
and marketing consultancy, which employs a team 
of ten. In addition to her agency work and CIPR 
duties, Sarah is a trustee for the Sunshine Fund.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Paul Jennings
CEO
North P&I Club 

Tim Craig 
Board of trustees
The Sick Children’s Trust

Darren Wake
Research manager
Explain Market Research

Mark Allcroft
Partner and head of 
transaction support
EY

Gershom Chan 
Technical analyst
Scholes and Brown 

Sarah Hall                                                                
President
Chartered Institute of Public 
Relations (CIPR)
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Managing director, International 
Advanced Manufacturing Park 
North East, £78,935-£89,277
NRG

IAMP – an internationally recognised destination 
for advanced manufacturing in the North East, set 
to create up to 5000 new jobs and attract over £400 
million of private sector investment into the region 
– is recruiting for a managing director. Applicants 
must have extensive experience of successfully 
delivering complex economic development projects 
of a significant scale and, ideally, exposure to both 
private sector commercial manufacturing parks 
alongside public sector regeneration work. For more 
information,  contact Jim Allcroft on 0191 260 4483 
or jimallcroft@nrgplc.com    

www.iamp.nrgplc.com

Audit assistant manager
Newcastle, up to £40,000pa plus benefits
Bryony Gibson Recruitment 

A prestigious accountancy firm is looking to 
appoint a qualified (ACA/ACCA or equivalent) 
auditor to join its growing team. Candidates will 
lead on a number of audit assignments, providing 
guidance to a team of trainees. Promotion at the 
firm is readily available for those striving to achieve 
further progression to manager in a realistically 
small period of time. Other benefits include 
generous holiday allowance, pension, bonus and 
free parking. 

bryony@bryonygibson.com

Lead research engineer 
North East, salary up to £60,000 with benefits
NRG

A technology innovator within its field is seeking 
a lead research engineer through NRG. The 
successful candidate will join a research and 
development team that focuses on blades and 
turbines. Key responsibilities of this position are 
conducting research and development-based 
activities related to the renewable energy sector. 
Additionally, you will lead the technical delivery of 
a portfolio of research projects in the area of blades 
and turbines. The role reports into the head of 
research. For more information, contact:

jakerichardson@nrgplc.com

Chairman and trustees
Newcastle, voluntary 
Newcastle Parks Trust

A new pioneering parks charity is seeking a chair 
and trustees for its founding board. The innovative 
charity is being set up by Newcastle City Council to 
run the city’s parks and allotments. The Newcastle 
Parks Trust has been three years in the making and 
is a UK first in terms of its size and ambition. The 
successful board candidates will be from a range of 
backgrounds with a diverse skillset. Email CV and 
cover letter, before February 12, to:

futureparks@nationaltrust.org.uk
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COMMENT
In the limelight

Alison Cowie looks at the issue of ‘brain drain’ among graduates 
from North East universities and asks what can be done to stem 
the leak?

IN THE LIMELIGHT

The economic performance of any UK 
city, increasingly, depends on the skills 
of its residents. As such, the major 
conurbations of the North East are 
part of an ongoing battle to retain as 

many of their highly-skilled workers as possible.
Traditionally, the North East has suffered from 

a ‘brain drain’ effect, particularly among graduates 
who, after gaining a degree at one of the local 
universities, have opted to leave the region to 
embark on their career elsewhere. 

In the May 2017 CentreforCities report – Great 
British Brain Drain: An Analysis of Migration to 
and From Newcastle – it shows that between 2009-
2015, Newcastle benefited from a large net inflow 
of young people (16-21-year-olds) into the city 
but that this subsequently turned to a net outflow 
as graduates left the city and moved around the 
country for work.

Most graduates, unsurprisingly, were attracted to 
London (17 per cent of leavers) but this migration 
– along with that from other UK regions – has 
contributed to an ‘overheating’ economy in the 
capital, resulting in massive pressures on housing 
and transport. 

It should be said, though, that the 
CentreforCities report does reveal that Newcastle’s 
36 per cent graduate retention rate does make it 
the ninth highest in the UK; compare this with 
Chatham and Exeter, which retained only 12 per 
cent and 13 per cent between 2009-2015.  

However, Newcastle does still lag behind 
graduate retention rates of London (77 per cent) 
and Manchester (51 per cent), indicating that 
there’s room for improvement. 

So, with a direct impact on the local economic 
performance at stake, what more can be done to 
improve graduate retention rates across the North 
East?

According to Professor Jane Turner, pro vice-
chancellor (enterprise and business engagement) 
at Teesside University, the role of the university is 
essential for improving retention rates in the Tees 
Valley.

“We need to get the message across – 
particularly to those students from outside the area 

who choose to study at Teesside – that the Tees 
Valley is a great place to live and work. We must 
also show them the clear career pathways that are 
open to them by staying in the area.”

Prof Turner also reveals that the university has 
been working with businesses to show them the 
value graduates can bring.

“Over the last two years we’ve really ramped up 
our connections with local employers so that they 
understand the benefits graduates can bring to an 
organisation,” she says. “We’re also working with 
Reed Recruitment to increase the level of graduate 
level jobs in the area and results are starting to 
show in terms of the numbers available.”

Promoting entrepreneurship as a legitimate 
career path is another important area for Teesside 
University. It runs Teesside Launchpad to support 
the fledgling entrepreneurial community and 
provides incubator space for enterprises to develop 
their businesses ideas. 

Another important focus, Prof Turner reveals, 
is improving the management capability across the 
Tees Valley. 

“We know that people leave managers, not 
necessarily the organisations, and so Teesside 
University want to improve leadership skills so 
that, hopefully, this will impact more people’s 
decision to stay in the region.”

Prof Turner believes that ongoing devolution 
in the Tees Valley – which promises more local 
decision making – will make an impact on 
graduate retention levels. 

“The Combined Authority’s Skills Strategy is 
about to be launched and Teesside University has 
had a major impact into that.

“A key stand of the strategy is around skills, how 
we recognise the value of graduates and how we 
can support those with entrepreneurial leanings. 

“Another area the mayor has control over is 
housing and if we can build more accommodation 
for graduates, this will help retain more students, 
as well as attract others from out of the area,” she 
adds.

Michelle Rainbow, skills director at the North 
East Local Enterprise Partnership (LEP), echoes 
Professor Turner’s sentiment that the role of 
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universities is crucial for improving 
graduate retention. 

She reveals: “The North East LEP 
worked with the four local universities 
[Newcastle, Northumbria, Durham 
and Sunderland] to run a campaign in 
November and December 2017, called 
Live, Work and Stay. The response was 
amazing and heard many compelling 
stories from people who are proud that 
they live and work in the North East.

“We’re now looking at ways the LEP 
and the universities can work more 
closely together and are developing a 
pilot that is focused on careers support 
guidance.”

Michelle also calls for more local 
businesses to work with universities to 
provide opportunities for students. 

“By offering summer internships and 
work placements to university students, 
businesses are able to cherry-pick the 
best talent. This not only helps the 
businesses to look after their own skills 
pipeline but they can also encourage 
loyalty among graduates.”

She also highlights advancements 
in technology as an opportunity for 
graduates to gain access to national and 
international work without necessarily 
having to leave the region. 

“With remote working nowadays, 
graduates can work for major corporates 
– on globa; projects – but still live in the 
North East and benefit from the great 
standard of living we offer,” she says.

And so while the North East still 
has more work to do to bring graduate 
retention rates in line with cities such 
as London and Manchester, it seems 
that an increased focus by universities, 
businesses and local economic agencies 
is helping to change perceptions and 
show skilled young people that they 
can take their first steps to a successful 
career here in the North East.
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Ben Debnam 
Associate director

I met Chris about three years ago. At the time, 
he was working for a competitor but I’d heard 
positive things from our candidate and client base, 
which prompted us to approach him to join Nigel 
Wright. My first impression of Chris was that he 
was someone who was meticulously organised and 
driven.

As his line manager, I meet with Chris every 
week. Our discussions are centred around the 
marketplace and what is going on with businesses 
in the Tees Valley region. We also spend a large 
proportion of our time talking about his clients 
and their development, as ways to grow the 
business. 

At Nigel Wright, we have a true ‘one team’ 
structure from graduate to board level. This allows 
us to share information between teams and really 
understand the challenges our clients face at all 
levels. 

I think I have helped Chris to develop his role as 
a coach rather than a manager, as well as helping 
him vary his style and approach depending on the 
people that he interacts with. 

One of the things I always look out for 
when hiring people is whether they may bring 
something different to my own skill set. Chris has 
been central in developing my operational skills, 
which have helped me to scale the businesses that I 
am responsible for.

Chris can achieve anything he wants to in our 
business. He is passionate about making sure we 
are the recruitment partner of choice in the Tees 
Valley and his growing team is testament to that. 
As part of our regional strategy, we’re committed 
to growing our presence in North Yorkshire and 
Chris will play an integral part in achieving that.

Chris Kent 
Managing consultant

Having studied business studies at university, I 
was keen to undertake a commercially-focused 
career. Recruitment seemed to provide a platform 
with excellent reward opportunities and I 
proactively applied to a number of well-known 
brand names within the recruitment industry, 
successfully securing a role.

I was headhunted by Nigel Wright in June 
2015 after ten successful years with my previous 
recruitment company (the last six years in a 
management position). The firm was looking 
for an experienced hire to set up a sales and 
marketing specialism in its new office in Wynyard, 
reporting into the divisional head in our head 
office in Newcastle, Ben. 

Ben is my official line manager and is one 
of our associate directors. He manages me 
remotely from our head office in Newcastle but 
we meet once a week to discuss market place 
developments, performance reports and plans for 
driving the Wynyard sales and marketing team 
forward. We also hold a quarterly appraisal/review 
meeting, which is more formal. 

In my early days with the company, Ben 
taught me a lot of marketplace information and 
discussions were more detail focused about 
the day-to-day job. As our relationship has 
progressed, my learning has been driven more by 
Ben being a coach, facilitating my development 
and assisting my own management skills. As a 
result, I have been able to develop my team and 
coach them more effectively.

I would like to continue to grow my team 
and career Nigel Wright and this is actively 
encouraged from the top down within the 
company.

INTERVIEW  
Nigel Wright Recruitment

SUPPORTING ROLE 
Managing consultant Chris Kent joined Nigel Wright in 2015 to set up the sales and marketing 
service at the recruitment firm’s new Wynyard office. His line manager is associate director Ben 
Debnam, who is based in Newcastle. The pair meet regularly to discuss client progression and the 
Tees Valley marketplace 

NIGEL WRIGHT
Photo: Chris Kent and Ben 

Debnam

www.nigelwright.com
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INTERVIEW
James Robson

James Robson was recently announced as the new chairman of the Entrepreneurs’ Forum, 
replacing Nigel Mills. He founded Exwold Technology in Billingham, where he remains a non-
executive director. James also owns and operates consultancy firm Alexander Jewitt & Co, which 
provides mentoring and hands-on resources to North East SMEs. He is an investor and the chairman 
of Micropore Technologies and a member of the North East Process Industry Cluster (NEPIC) 
leadership board

10 QUESTIONS

What was your first break in 
business?
I secured my first job in 1984 
with Cargo Fleet Chemicals, 
which was a hugely 

entrepreneurial company. The company identified 
that selling chemicals into new sectors without the 
skills of an engineer would be a challenge, which 
created the opportunity for me to come in as a 
project manager. 

What did you want to be growing up?
I grew up overseas and from about the age of 11 I 
spent a lot of time flying transatlantic. My father, 
who was from Stockton, worked for the British 
Government as a seismologist and got a job in 
Trinidad where my brother and I were born. When 
I was seven, we moved to New York when he took 
a position at United Nations where he spent the 
rest of his career. I was schooled in New York until 
I was 11 and my parents decided we should have 
an English education and started flying to the UK 
for term time in England. It was these journeys 
that sparked a dream of becoming a commercial 
airline pilot. However, this proved to be one of the 
only times my father put his foot down to stop me 
pursuing my ambitions – he saw the job as nothing 
more than a glorified bus driver!

What attracted you to the role of chairman of the 
Entreprenueurs’ Forum?
Becoming chairman is enabling me to develop my 
passion for helping others in the North East become 
more aspirational, entrepreneurial and enterprising. 
I am a huge believer in the benefits of peer-to-peer 
learning and the forum is the ideal platform for it.
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What is the organisation’s mission?
The mission of the Entrepreneurs’ Forum is to 
provide a dynamic entrepreneurial environment 
that helps entrepreneurs and business leaders to 
be inspired, to create connections and to share 
knowledge that leads to business growth and 
success.

How do you get the best out of a team?
Without doubt, communication is the key. It is vital 
to keep an open dialogue and be honest across every 
level of employee within a business.

What has been your career highlight?
To be honest, there have been quite a few so far, but 
currently I would say being asked to take up senior 
and non-executive director roles with business and 
organisations where my experience can be applied 
to deliver future success. I am also very proud of 
my work with Richmond School, where I hold 
the position of chair of governors, which gives 
me the opportunity to support the school’s role in 
helping students develop their career aspirations 
and support their interest in enterprise and careers 
in sectors such as STEM (science, technology, 
engineering and mathematics).  

What has been your biggest challenge?
Raising the start-up funding for Exwold. In 1993, 
I raised £600,000 to build a chemical plant. It was 
not something that happened very often as it is an 
industry that is so capital intensive. 

Who or what inspires you?
We are blessed to have so many inspirational people 
in the North East with drive and ambition that I 
am spoilt for choice. Quite simply, the North East 
is an inspiration and an inventive place. Personally, 
I am inspired to help drive the region forward as I 
believe the North East’s time is coming to thrive; we 
just need the people taking the right risks to make 
it happen.

What are your short and long-term goals as 
chairman of the forum?
My short-term goals are to continue to make a 
difference to the region’s prosperity by inspiring 
and providing a helping hand to entrepreneurs. For 
the long term, I want to play my part in helping to 
make the North East a better place and a region 
recognised for entrepreneurial spirit, invention and 
innovation.

How do you achieve a good work/life balance?
Honestly, when I was working full-time at Exwold, 
I probably didn’t do too well at achieving a balance. 
However, now I am better at saying no. My wife, 
Elizabeth, has recently retired so we’re thinking 
more about travelling and future planning. As a 
result, I am more careful about what I choose to 
do, built around my passions, but being careful not 
to stretch myself too far so if the companies and 
organisations I support need me, I can be there for 
them.

ENTREPRENEURS’ 
FORUM 
www.entreprenuersforum.net
@entforum

i
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INTERVIEW
John Hays 

John Hays is founder and managing director of Hays Travel, the UK’s largest independent travel 
agency. After studying maths at the University of Oxford and completing a master’s in business 
administration at Manchester Business School, John set up the first branch of Hays Travel in his 
home town of Seaham in 1980. The company has since expanded to 147 retail branches, hundreds 
of homeworkers and the Hays Travel Independence Group consortium. The company employs 
more than 1300 people and is recognised as one of the Sunday Times’ 100 Best Companies to 
Work For in the UK 

WHAT I’VE LEARNT

Look after your people and they will 
look after your business. This was my 
business ethos at the start and it hasn’t 
changed. But getting the right people in 
the right positions isn’t easy.

Customers’ satisfaction is fundamental to success. 
Clearly, there are financial and technical factors, 
but if you don’t focus on your customer needs 
relentlessly then nothing else will work.

You can still be successful even if you’ve failed 
at something. Only people who do nothing don’t 
make mistakes.

Have passion in what you do, take the best advice 
you can afford, roll your sleeves up and get on 
with it.

Don’t stand still. In today’s global, fast-moving, 
business environment if you stand still, you’re not 
likely to succeed.

Invest in you the way that you would invest in 
your business. Often, it’s how well you personally 
do that will have an impact on how successful you 
and your business will eventually become.

Be clear on your business’s overall objective and 
what every person’s role is in delivering it. Be as 
explicit and specific as possible and catch people 
doing things right.  

Be determined, resilient, entrepreneurial and 
surround yourself with great people.

HAYS TRAVEL
john.hays@hays-travel.co.uk 
www.hays-travel.co.uk
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COVER STORY 
Sir Gary Verity  

Sir Gary Verity is a former sheep farmer and businessman who became 
CEO of Visit Yorkshire in 2008 and successfully led the campaign to 
bring the Grand Départ to the county. Three years ago, Sir Gary was 

appointed chairman of the Great Exhibition of the North, a major 
celebration of arts, culture, design and innovation that will take place across 

NewcastleGateshead this summer. He talks to Alison Cowie about how plans 
are progressing, the exhibition’s predicted impact and the importance of 

people in the North East – and across the North – to support what is set to 
be this year’s biggest event in England 

GET BEHIND 
THE NORTH 
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H
ow did you get involved in the Great 
Exhibition of the North?
I was asked by the Government to 
chair the board around three years ago. 
I put the independent board together 
and the first thing we did was run the 
process by which towns and cities 
across the North could bid to host the 
exhibition. Initially, we had 11 places 
that we whittled down to a shortlist of 
four. The board and the judges then 

spent a day in each of the four places, hearing 
from the bid teams about what they had to offer. 
I oversaw the whole process but removed myself 
of the scoring because two of the bidding places 
were from Yorkshire. The winner of the process, of 
course, was NewcastleGateshead. 

Why was NewcastleGateshead chosen?
Something that really impressed the judges about 
NewcastleGateshead was its amazing quayside, 
river and bridges, framed by the Sage Gateshead 
and the Baltic Centre for Contemporary art, 
among many other great buildings. One of 
the objectives of the exhibition is to change 
perceptions of the North and to raise its profile. 
I think when people see NewcastleGateshead 
quayside – especially if they arrive by train – 
they’ll just say, ‘wow, that’s amazing’. 

You mention that one of the aims of the 
exhibition is to change perceptions of the North. 
What are its other aims?
One of the projects I was involved in was bringing 
the Tour de France to Yorkshire in 2014. That 
event gave Yorkshire a great sense of pride and 
we’re hoping that the Great Exhibition does this for 
the whole of the North of England. We also want 
to persuade more of our young people to study 

in the great learning institutions of the North. 
Equally, we want to persuade our graduates to stay 
in the North and apply their talents here as we leak 
too much of this to the South East. 

Another objective is to get more women into 
engineering. Only eight per cent of engineering 
graduates currently are women across the UK and, 
worse than that, only half of these go on to jobs in 
engineering. 

The exhibition will be a celebration of art, 
culture and design and something we want to do 
is inspire people, particularly young women. For 
example, the first Brit into space was a woman – 
Helen Sharman from Sheffield – and her space suit 
will be on display as part of the exhibition. I think 
her story will inspire a lot of people and, speaking 
as a single parent of a 15-year-old daughter, I hope 
that it will resonate with her too. 

COVER STORY 
Sir Gary Verity    
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“We want to hear from 
companies who are doing 
cutting-edge stuff which 

involves the latest technology. 
The exhibition is a great 

showcase for them to be able 
to demonstrate their products 

and wares to the world.”

SIR GARY VERITY
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What impact will the exhibition make on the 
North East?
For the North East – and certainly for 
NewcastleGateshead – there will be an economic 
impact. A lot of visitors will travel to the region 
this summer and will use taxis and visit hotels, 
restaurants and bars. 

What about the wider North?
The exhibition will give the North a boost of 
confidence and, hopefully, get people to start 
thinking about the opportunities for the North 
if we work together. If you look at the North of 
England and aggregate the size of the economy, 
it’s bigger than most European companies. There’s 
nothing that we don’t have in terms of assets and 
by working as a team – which is what is happening 
with Great Exhibition of the North – there’s 
nothing we can’t achieve. 

Why should people get behind the Great 
Exhibition of the North?
This is the first ever great exhibition to take place 
exclusively outside of London and for it to be held 
in NewcastleGateshead is so special. Everything 
as part of the Great Exhibition of the North will be 
free and we want people to bring their children, 
grandchildren and friends, be part of history and 
be proud of what the North has achieved.

What about businesses – why it is important that 
they get behind the exhibition?
The working title of the exhibition is the ‘Economy 
of Tomorrow’ and will celebrate innovation. We 
want to hear from companies who are doing 
cutting-edge stuff which involves the latest 
technology. The exhibition is a great showcase 
for them to be able to demonstrate their products 
and wares to the world. It will also be a great way 
for businesses to attract and retain new talent and 
attract and retain new customers. 

While I’m sure businesses in the North East will 
see the benefit of getting involved, what about 
those located elsewhere in the North?
This is not the Great Exhibition of 
NewcastleGateshead, it’s the Great Exhibition of 
the North. We want to showcase businesses and 
organisations from across the North of England. 
The National Graphene Institute in Manchester, 
for example, is already involved. We want to 
engage everyone from a line south of Sheffield up 
to the Scottish boarders. If you have examples of 
really good practice in terms of arts, culture or 
design – or ideally a combination of all of these 
things – it’s important you’re represented in the 
exhibition. 

GREAT EXHIBITION 
OF THE NORTH  
The exhibition will take place 
across NewcastleGateshead 
June 11-September 9, 2018

www.getnorth2018.com
@getnorth2018
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So businesses can still get involved?
Absolutely. Our full programme at it stands will 
be unveiled on February 27, but it’s not too late for 
businesses and other organisations to get involved. 
This a coalition of the willing and we’ve already 
had great support from many organisations. The 
two local authorities in Newcastle and Gateshead 
have been exemplary in the way in which they’ve 
worked as have lots of other agencies, such as 
NewcastleGateshead Initiative and the Great Run 
Company. I think that it’s particularly fitting that 
the exhibition’s closing event on September 9 with 
be the Great North Run. It was the North East of 
England that brought mass participation running 
to the rest of the world. 

You’ve helped organise a number of major events, 
such as bringing the Tour de France to Yorkshire. 
What’s the biggest challenge of putting on events 
like these?
When you’re dealing with a multi-agency 
approach, it’s key that all the relevant agencies 
work well together. Thankfully, we’ve been 
very lucky with this project. There’s been a real 
willingness from all the partners to contribute 
positively, which has made my job as chairman 
pretty straightforward. We’ve also had tremendous 
support from Government, which helps. Clearly, 
with any major event you’re putting on now, 
security is a factor. I deal with security services 
all around the world on different events and the 
quality of services that you have here in the North 
East as a good as anywhere else. 

Some details of the event were released on 
January 1, including a dramatic fountain display 
on the Tyne, the display of George’s Stephenson’s 
Rocket, John Lennon’s piano, Helen Sharman’s 
spacesuit and specially-commissioned music, film 
and poetry. Is there anything in particular you’re 
most looking forward to?
The thing that I’m really excited about – which 
I am with all the events that I’ve been involved 
in – is the opening night. Seeing all the hard 
work everyone’s put in coming together on 
June 22, I think will be a memorable night for 
NewcastleGateshead but also for the North of 
England. Another thing is Diarmuid Gavin’s 
garden [an urban garden and leisure destination 
designed out of shipping containers to be 
constructed in the shadow of the Tyne Bridge], 
which I think it will be an inspiration.  A lot of 
people will remember the [1990] Gateshead 
Garden Festival and the impact that that had. In 
many ways, it was a catalyst for positive change 
and I hope that Diarmuid’s garden will do 
something similar.

I believe the exhibition is expecting to attract 
three million visitors – half of which will be 
through digital mediums… 
Without the technology we have today, we would 
not be able to do the exhibition in the shape and 
form that we’re doing it – we’d need a budget 20 or 
30 times higher.

What do you think the legacy of the exhibition 
will be?
Ensuring that there is a long-term legacy is 
important. I’m not a big fan of things that are 
one-off ‘flashes in the pan’. There’s a specific legacy 
fund that the Government will makes some 
announcements on over the next few months.

COVER STORY 
Sir Gary Verity  
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INTERVIEW
Heidi Mottram

Heidi Mottram, CEO of Northumbrian Water, has been managing teams throughout her career and 
has won multiple awards for her leadership. She speaks to Alison Cowie about how her people 
skills have developed 

LEADING BY EXAMPLE 

One of the mantras that Heidi 
Mottram, CEO of Northumbrian 
Water Limited and Northumbrian 
Water Group, often uses is ‘people 
work for people’. 

Explaining what she means by this is, Heidi 
reflects: “a boss is very influential. They determine 
whether an employee [under them] likes what 
they’re doing and if they are prepared to put in that 
extra effort.”

For Heidi, who is currently responsible for a 
workforce of more than 3200, effective people 
management has been at the core of her impressive 
career – and her leadership style has received 
multiple awards.

Heidi studied geography at university and – 
combined with a love of the outdoors inherited 
from her father – her initial ambition was to 
become a national park warden. 

She secured a place to study a masters in 
recreational management – the pathway to become 
a national park warden at that time ¬– but with 
grants difficult to secure, the pragmatic graduate 
decided to defer her place and enter the world of 
work.

Heidi joined British Rail with the intension of 
saving for her further studies but, she reflects, the 
rail industry, “soon got its hooks into me”.

Heidi spent a year in a traineeship programme 
that appealed to her practical nature. 

“I was learning all about levers in signal boxes, 
coupling trains together and winding points. On 
one level, it was real boys’ own stuff but British Rail 
was quite ahead of its time in that I wasn’t the only 
female on the programme – although I guess we 
were still reasonably trailblazing for the mid-80s.”

After this, Heidi was appointed to a supervisor 
position at Leeds Station, where her potential was 
swiftly recognised. 

“I was quite tenacious and built up a bit of a 
reputation as a grafter who made things happen 
and got things done,” Heidi explains. 

Over a period of 24 years, Heidi rose through 
the ranks within the rail industry, holding several 
senior positions. She eventually became managing 
director of Northern Rail Ltd, the largest rail 

operator in the UK at the time.
Almost from the start of her rail career, Heidi 

was put in charge of a team, which allowed her to 
work on her people skills.

Initially, Heidi says, she tried to be “uberwoman”. 
She explains: “Because I was a woman in a man’s 
world, I felt as though I had to be amazing and 
couldn’t put a foot wrong. I was very concerned 
with always being in control.”

Heidi goes on to reveal that an inspirational 
leader at British Rail then made a dramatic impact 
on her leadership style.

“Brian was able to show everyone that he 
in charge but he was also very connected with 
people. He would know which football team a 
staff member supported and where they’d been on 
holiday.

“I think he was just very interested in people. 
I am too but, at that time, I didn’t reveal that 
personal side. After watching Brian, though, I 
started letting myself be a bit more ‘Heidi’ and 
found that people really responded to that and it 
gave me a lot of confidence. 

“Yes, you have to be very good at your job and 
know what you’re doing but, ultimately, people 
want to work with people who they like and 
respect, and they feel are genuinely interested in 
them.”

Heidi’s talent for managing people was 
recognised in 2009 when she was awarded Rail 
Business Manager of the Year.

Two years later, Heidi received a call to say that 
her name had been suggested for the CEO position 
at Northumbrian Water. 

“My first thought was, ‘I don’t know anything 
about the water industry’, but after a while I began 
to think it would be interesting to learn something 
new’,” she recalls.

Heidi began to do her research and found that 
Northumbrian Water’s values aligned with hers. 
She also talked to employees who “were unanimous 
in saying how great the company was to work for”.

Heidi became CEO of Northumbrian Water 
in April 2010 and she describes her early days 
in the role as: “exciting and fascinating but also 
challenging and quite tiring.”
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She adds: “In the rail industry, I had built up my 
knowledge in layers but I had to learn about the 
water industry very quickly. 

“I would go home on a Friday night and feel 
as though my brain was pushing against the side 
of my head because of everything I was trying 
to squish into it. After about six months, I felt as 
though I knew what was going on.

“I also found the team at Northumbrian Water to 
be incredibly generous with their knowledge; they 
would go out of their way to help me. I’ve since 
observed that this is the same with all new starters. 
Everyone’s incredibly welcoming; it’s in the DNA of 
the company.”

After getting to grips with the water industry, 
Heidi set about giving Northumbrian Water a 
“real sense of purpose” and targeted becoming 
the national leader in sustainable water and waste 
water services. 

Key to this was spending a considerable amount 

of time communicating this vision to the staff. 
Eight years later, Heidi – who benchmarks the 

Northumbrian Water against other water suppliers, 
as well as other service companies such as Amazon 
and John Lewis – believes the company is well on 
its way to achieving this goal.

Twice, Northumbrian Water has been named 
The Utility of the Year (2013 and 2017), under 
Heidi’s leadership.  

“It’s great to get the recognition of your peers,” 
the CEO says.

In 2016, Heidi was also named North East 
Business Executive of the Year.

At the time, she was praised for being ‘a leader 
who has engaged with her employees, raised 
ambitions and reinforced confidence in an industry 
facing the challenges of deregulation’.

Staying connected with such a large workforce, 
spread across the country, is no easy task but Heidi 
utilises several methods. 

As well as regular site visits, Heidi holds around 
65 roadshows each year, when she speaks to groups 
of 20-30 team members and discusses where the 
company is, its future direction and the issues and 
challenges facing the water industry.

Heidi reflects: “As a CEO, I’m always trying to 
make strategic decisions for the business and the 
roadshows are a great place for me to get a feel 
as to whether those decisions resonate with the 
employees. 

“We also ask for people to share their thoughts 
and ideas and make sure we record and feed back 
on everything that is raised.

“The roadshows have made a really big 
difference to our performance because the ideas 
that have come out are so good.”

In addition, the CEO is also very active on 
Yammer, a private social media platform for all 
Northumbrian Water employees.  

“It’s like Facebook for companies, where 
employees can create groups, and post information, 
photos and videos. 

“It’s a great way for large and varied workforces 
to keep in touch and feel connected. I will regularly 
post blogs about the company and comment on 
what others are doing.” 

Heidi is also keen that effective people skills 
are embedded within Northumbrian Water at all 
levels and the company has invested heavily in 
its Extraordinary Leaders programme, working 
with external bodies to teach employees good 
management skills.

She concludes: “We’re very focused on having 
the very best leaders that we can have – people who 
empower and motivate others and who are worth 
working for.”

NORTHUMBRIAN 
WATER 
www.nwl.co.uk
@NorthumbrianH20
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“We’re very focused on 
having the very best leaders 
that we can have – people 

who empower and motivate 
others and who are worth 

working for.”

HEIDI MOTTRAM
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INTERVIEW  
Professor Avan Sayer

SEARCHING FOR THE ANSWERS 
As Newcastle leads the way with medical research into ageing, Deborah Busby speaks to the 
director of the NIHR Newcastle Biomedical Research Centre, Professor Avan Sayer, to find out more

Against a backdrop of the widespread 
growing concern at the UK’s ageing 
population and what is being done 
to cater for that in years to come, 
surprisingly, ageing remains a niche 

area of research with significantly less resources 
channelled into it than most other major areas of 
clinical need. 

But while many calls have been made for more 
research to be done in this area to help address 
the projected issues, for many years, Newcastle 
has been ahead of the curve through its work in 
ageing. Regarded far and wide as being the global 
leader in research into many facets of ageing, the 
city’s work is being felt on an international scale 
as it works to improve the lives of people as they 
grow older. 

One of the key components in Newcastle’s 
portfolio is the National Institute for Health 
Research (NIHR) Newcastle Biomedical Research 
Centre (BRC). A partnership between the 
Newcastle upon Tyne Hospitals NHS Foundation 
Trust and the Faculty of Medicine at Newcastle 
University – both globally-recognised authorities 
in their own right – has created a centre with a 
mission to improve lives through world-class 
research in ageing and long-term conditions. The 
centre was recently awarded NIHR funding for a 
third time, a rarity outside the so-called ‘Golden 
Triangle’ of London, Oxford and Cambridge, with 
a £16.2 million award to help fund its work.

The team is led by Professor Avan Sayer, 
director of the BRC, who is herself known around 
the world for her work in ageing – particularly in 
sarcopenia and frailty – and her appointment has 
helped to raise the levels of expertise in Newcastle 
even further.

The BRC carries out research into the diagnosis, 
treatment and prevention of five main research 
areas: dementia, liver disease, musculoskeletal 
disease, neuromuscular disease, and skin and 
oral disease – and is the global leader across all 
of them. Through the arrival of Professor Sayer, 
Newcastle is now also carrying out world-leading 
work into ageing syndromes. 

Having joined BRC in 2016, relocating from the 
South to do so, Professor Sayer is hugely proud of 
the work being done.

“We are unique here in Newcastle and we are 
renowned for our work. We are leading on some 
superb research, which will hopefully go on to 
change people’s lives. One of the main reasons 
Newcastle is known nationally and internationally 
is for the way we combine clinical and research 
expertise; and with the BRC, our team extends 
across the university and the trust, which is a very 
powerful combination,” says Professor Sayer, who 
holds positions as Professor of Geriatric Medicine 



39



40

at Newcastle University and Honorary Consultant 
in Geriatric Medicine with the Newcastle upon 
Tyne Hospitals NHS Foundation Trust.

“We have the critical mass here and a wide 
range of skills and research areas. That is a very 
appealing prospect for anyone working in this area 
internationally. People want to be part of what is 
happening here, and that certainly appealed to me. 

“In my previous role [Professor Sayer was 
Professor of Geriatric Medicine and MRC 
Principal Investigator and Programme Leader at 
the University of Southampton], I collaborated 
with Newcastle and, of course, knew of their 
reputation for their work in ageing, so when the 
opportunity came along to become director of 
the BRC, I jumped at the chance. It’s a big job 
but a great opportunity, and we are doing some 
important things here.”

While there are many research projects 
underway, Professor Sayer points to two she 
believes help to articulate the breadth of what is 
tackled by the BRC. The AuToDeCRA project 
seeks to develop new ways of treating rheumatoid 
arthritis, led by world authority Professor 
John Isaacs. While traditionally tablets may be 
prescribed, this project pioneers the use of cellular 
therapy. Having been in the early research stage, it 
is now ready  to take forward and potentially go on 
to major trials. 

Another project – the first in Professor Sayer’s 
specialist area of ageing syndromes – is the 
MIlkMAN study to look at whether sarcopenia, 
the loss of  muscle mass and function with age,  
can be slowed through the consumption of milk 
alongside resistance exercise. A pilot is due to get 
underway in the near future, following a funding 
award from the BRC. 

“Our research is about driving forward the 
diagnosis, treatment and prevention of a whole 
range of long-term conditions. There are a number 
of projects underway and there are many phases 
to these projects and we are absolutely at the 
forefront of this field in Newcastle,” says Professor 
Sayer. 

“Going forward, and for the longer term, what 
is important is capacity building. We have great 
projects really important projects, but we need to 
make sure we have the people to sustain this work. 
We have just appointed our latest cohort of PhD 
students and we have 13 young people starting, 
which is very exciting. They are the future of our 
research. 

“It is true to say there is a national shortage 
in health research for older people that moves 
from the bench to the bedside, and that is despite 
our ageing population. We need to encourage 
young people into this career and support them 
in their research. Newcastle has more than most 
but nationally, there needs to be more of a link 
between providing the best healthcare for older 
people  and building capacity in medical research; 
that is very important.

“Fortunately, as a centre of excellence, 
Newcastle is leading the way in this area, and we 
are really well placed to find answers to the many 
critical questions to do with ageing.”

NIHR NEWCASTLE 
BIOMEDICAL 
RESEARCH CENTRE
www.newcastlebrc.nihr.ac.uk
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“We are unique here in 
Newcastle and we are 

renowned for our work. 
We are leading on some 

superb research, which will 
hopefully go on to change 

people’s lives.”

PROFESSOR AVAN SAYER
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PAST 
When I started working in HR around 18 years ago it 
was really hard to get your first role. Every company 
wanted experience as well as qualifications. I was 
lucky that I met a very forward-thinking HR director 
who took a chance on me and gave me my first role. 
I had a degree in Business and HR and my CIPD, 
which really helped me get a foot in the door.

At that time, the focus was heavily around admin, 
process and employee relations. Personally, I also 
carried out lot of recruitment activity, which I loved 
and set me up very well for the rest of my career. We 
focused a lot on policies, making sure everything was 
documented, and less on employee engagement and 
employer brand.

PRESENT 
Today, we work in a very competitive world, 
particularly when you want great talent working 
for you. Companies now need progressive ‘People’ 
teams in order to sell the business well and to attract 
the candidate (it’s a two-way process, after all) and 
to differentiate themselves from other companies. 
Technology is so important, from your company 
website, intranets and social media to your people, 
MI and data systems – these are crucial to tracking 
and measuring performance.

Employer brand is, too; this needs to be carefully 
thought through and communicated as you want 
to sell the best parts of your business while being 
realistic and authentic – it’s so important to be 
authentic. 

At Sage, we regularly review our employee 
proposition to ensure it remains relevant and 
attractive to the right colleagues we want working 
with us and also to ensure we’re retaining the best 
people. Some of our real strong points at Sage include 
the work we do via our amazing Sage Foundation. 
Each colleague can use five volunteer days each year 
to help in their local community and give back to 
good causes. We also offer a great range of benefits, 
exciting roles and flexible working opportunities, as 

well as newly-refurbished offices across five locations 
in the UK and Ireland.

Young talent is really important to us at Sage, 
too. We started our very popular apprentice 
programme in 2012 and have around 130 incredibly 
ambitious and talented young people working for 
our organisation through this, our retention rate for 
apprentices to stay on board after their programme 
has ended is impressive too; we always offer 
permanent roles where we can. 

We also have a strong focus on families, diversity 
and inclusion. It’s important to remember that people 
want more than just jobs these days, they want careers 
that are flexible and a culture where everyone can be 
the best version of themselves.

FUTURE
Technology will continue to change the profession, 
directly and indirectly. People science is already here; 
using sophisticated data and analytics to help define 
what a people strategy should look like will become 
the norm very soon. 

As social media continues to influence, ways of 
attracting new talent and promoting employer brand 
will continue to move to digital and automated 
channels and be more important than ever before.

Flexible working, culture, engagement and 
inclusion need to be key areas of focus for businesses 
if they want to attract a strong, diverse talent pool to 
move them forwards and to remain successful. Also, 
an open mind around where people live and work 
– with technology people don’t need to work in the 
office nine to five. Flexibility and mobile working is 
here to stay!

Caroline Moore studied business and HR at Leeds Beckett 
University, before moving to London, where she took 
her first HR role in the travel industry. Three years later, 
she moved to the North East and joined Sage as an HR 
Manager. After six years, Caroline joined GE as head of 
resourcing for GE Money in the UK and Ireland before re-
joining Sage in 2011 as a senior business partner. Caroline 
was appointed People Director for UK & Ireland in 2016, 
representing a workforce of more than 3000

THE LONG GAME

INTERVIEW  
Caroline Moore

SAGE 
www.sage.com
@sageuk
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Sintons has taken on a number of 
high-calibre people in practice areas 
across the business, as part of its 
Strategy for Growth. 

The Newcastle law firm has 
recently unveiled plans to grow the business to a 
£20 million turnover and to recruit and retain the 
very best legal talent to help achieve its target. The 
firm has also been clear about its vision of setting 
the standard for legal excellence. 

Mark Quigley, managing partner of Sintons, 
says: “As a business which recognises that 
people are central to our continuing success, 
we are committed to recruiting and retaining 

outstanding people who share our vision of 
excellence, both in terms of legal work and client 
service. 

“We have taken on a number of very high-
calibre new people, several of whom have 
relocated from across the country to join us, 
which is indicative of our commitment to 
increasing and strengthening our teams across 
a range of practice areas, particularly across the 
commercial group. We are always looking to add 
further to our team – as a growing, ambitious law 
firm which offers development and progression 
opportunities for our team, we believe joining 
Sintons is a very attractive proposition.”  

Claire Atkins 
Head of HR

Claire has worked in the 
field of HR for over 25 
years, including at the 
John Lewis Partnership 
and most recently 
at law firm Muckle. 
She is a Fellow of the 
Chartered Institute 
of Personnel and 
Development (CIPD) 
and is taking an active 
role in developing 
Sintons’ recruitment 
and retention strategy.

Chloe Dinsdale 
Senior associate 
(company commercial)

During her 15 years 
at Womble Bond 
Dickinson (formerly 
Bond Dickinson), 
Chloe has built up a 
reputation as a leading 
public sector specialist 
lawyer, acting for both 
commissioners and 
providers of services. 
She has particular 
expertise in healthcare, 
for which Sintons has 
a national reputation 
for its work with NHS 
Trusts, GPs, dentists 
and other providers 
across the UK. 

Luke Philpott
Solicitor (company 
commercial)

Having relocated from 
Manchester for his new 
role, Luke is a corporate 
solicitor with specialism 
in acquisitions and 
disposals. He has a 
strong track record in 
acting for management 
in venture capital 
and private equity 
transactions. 

Louise Weatherhead
Solicitor (company 
commercial)

Louise advises private 
and public sector 
clients on a range of 
commercial matters 
and procurement 
projects. She has 
particular specialism 
in data protection 
legislation and is 
advising clients across 
all sectors on the 
impending introduction 
of GDPR. 

Emma Saunders
Senior associate 
(dispute resolution)

Emma joins Sintons 
from Top 100 London-
based law firm 
Russell-Cooke and is a 
specialist in contentious 
probate and disputed 
Court of Protection 
matters. Hailed for 
her “no nonsense” 
approach by Legal 500, 
she advises on disputes 
arising from trust and 
probate issues. 

LAW
Sintons

Law firm Sintons has made a number of key appointments in the last few months to help support 
its continued growth plans 

SINTONS’ GROWTH CONTINUES 
WITH RAFT OF NEW APPOINTMENTS 

THE NEW RECRUITS….
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Lewis Couth 
Associate (dispute 
resolution)

Lewis is a dispute 
resolution specialist 
and works widely in 
the fields of property, 
commercial and 
intellectual property 
disputes. He has moved 
from a law firm based 
in Yorkshire to join 
Sintons. 

Jonathan Grogan 
Solicitor (private 
client)

After more than 17 
years with Womble 
Bond Dickinson, 
Jonathan moved to 
Sintons as part of its 
highly-esteemed private 
client department. 
He handles wills and 
probate work, and has 
significant experience 
of handling contentious 
work. Jonathan is an 
associate lecturer at 
Northumbria University, 
specialising in wills and 
probate. 

David Ferguson
Senior associate 
(banking)

A highly-respected 
name in the field of 
property finance, David 
has over 19 years’ 
experience of acting 
for major high street 
banks and commercial 
lenders and investors. 
He joins Sintons’ highly-
rated banking team 
from Womble Bond 
Dickinson. 

David Knipe 
Associate (personal 
injury)

A specialist personal 
injury lawyer with over 
20 years of experience, 
David handles all areas 
of personal injury 
litigation. 

Debbie McIvor 
Legal executive 
(personal injury)

Debbie has joined 
Sintons’ nationally-
leading insurance 
litigation team, handling 
cases for an array of 
major UK insurers.  

SINTONS HAS ALSO PROMOTED TWO OF ITS LAWYERS TO 
PARTNERS…

 
Donna Anderson and Alex Rayner have both been awarded partnership in the 
Newcastle-based firm, in recognition of their achievement in their respective 
practice areas. Following the promotion of Donna and Alex, Sintons now has 
33 partners.

Donna Anderson
Leading employment lawyer Donna acts for major public and private sector 
clients across the North East and beyond, and was recently instrumental in 
setting up Sintons’ specialist immigration law service.

Alex Rayner
Alex, Sintons’ head of construction and engineering, has helped to grow 
the firm’s construction department into one of the most highly esteemed 
construction specialists in the region, regularly acting on matters across the 
UK.
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Investing in workforce development is a smart 
move for any business wanting to secure its 
future and remain competitive. North East 
companies of all sizes have done just that, by 
signing up to Go>Grow, a regional skills and 

enterprise programme led by Gateshead College, 
in partnership with 30 local training providers.  

Launched after the college secured £15 
million from the European Social Fund through 
the Education and Skills Funding Agency, the 
programme enables North East businesses to 
take advantage of free training to develop their 
workforce.  

Now one of the region’s most popular attractions 
is benefiting from Go>Grow as it steps up plans for 
major expansion.

County Durham-based Beamish, The Living 
Museum of the North, has enrolled its staff onto 
a series of free Go>Grow courses delivered by 
Gateshead College. Staff have completed courses in 
several areas, including search engine optimisation 
(SEO) and Microsoft applications.  

The training is part of a wider plan by Beamish 
to transform the museum and create a range of 
new ways for people to experience the heritage 
of the North East. A £10.9 million grant from 
the Heritage Lottery Fund is supporting the £18 
million ‘Remaking Beamish’ project, which will 
see several new attractions emerge, including a 
reconstructed 1950s town and the recreation of a 
Great North Road coaching inn, The Three Tuns, 
which once stood at Scotch Corner. 

The idea behind the project is to attract more 
people to Beamish, create more jobs and equip 
staff with the skills to give visitors a memorable 
experience. 

Michelle Lagar, Remaking Beamish project 
officer (skills), says: “For a museum steeped in 
history, we’re very excited for the future. We are 
currently gearing up for a period of significant 
expansion and aim to create 95 jobs and up to 
50 apprenticeships with our Remaking Beamish 
project.

“The training delivered by Gateshead College 
was tailored to our needs. These bespoke courses 
have been well received by the staff that attended 
and they are now keen to apply what they have 
learnt in their job roles. The main aim for us all is 
to continue to provide the best possible experience 
for visitors.”

Gateshead College said it was proud to help 
such an iconic North East museum through its 
next phase of growth.

Ivan Jepson, director of business development 
at Gateshead College, says: “We designed bespoke 
training to specifically meet the needs of the 
organisation and its customers following detailed 
meetings and discussions with the Beamish team. 
The feedback was fantastic and we look forward to 
continuing our partnership with the organisation 
in the near future. 

“Our aim is always to work closely with 
organisations to support their business success and 
development.”  

The training is being delivered by Gateshead 
College and Amacus as part of a wider skills 
programme for Newcastle Gateshead Cultural 
Venues, which includes the Baltic, Sage Gateshead, 
Newcastle Theatre Royal and City Hall. These 
organisations are working in partnership with 
Gateshead College to ensure staff are equipped 
with the right level of skills to support visitors and 
boost audience numbers.  

Go>Grow training is structured around a 
programme of courses for start-ups or small 
businesses looking to widen their skills base or 
employers who want to upskill or strengthen their 
workforce.

Courses are also available to support people 
who are looking to get back into work, or those at 
risk of redundancy. 

EDUCATION
Gateshead College 

The North East’s iconic open-air museum is investing in the future of its workforce after taking 
advantage of a free business skills programme

SKILLS INVESTMENT 
HELPS BEAMISH

GATESHEAD COLLEGE
Photo, left to right: Michelle 
Lagar (Beamish), Ivan Jepson 
(Gateshead College) and Celyn 
Williams (Beamish)

For more details on Go>Grow 
visit www.gogrow.org.uk
www.gateshead.ac.uk
@gatesheadcoll

i



47

With the shift in focus towards 
digital innovation across 
most sectors, SMEs are 
finding themselves facing 
clients that don’t know what 

they want or how to get it. 
As a result, we have seen a cultural and 

procedural change in business over the last few 
years – the traditional RFQ (request for quote) 
process is no longer fit for purpose when a 
business is looking for a supplier. 

This is because companies are no longer 
looking for a supplier just to build a one-off 
system. Instead, companies need suppliers that 
understand their goals and growth aspirations, so 
that their approach is complementary and long 
lasting. Companies want to find suppliers they can 
trust to have an honest and mutually beneficial 
relationship, over a longer period of time.  

To achieve this, many large organisations 
are turning to open innovation approaches to 
find the correct suppliers. Open innovation 
allows businesses to find a range of suppliers 
with differing capabilities, without having to be 
prescriptive about what they require (so they are 
not dictating what the final product looks like). 
For SMEs, this means that their personal pitch to 
a client is becoming increasingly more important 
than what they can put down on paper. 

Even without the open innovation approach, 
pitching well is critical to the success of an 
SME. There is no doubt that pitching to a client 
has always been important (and daunting); the 
difference now is that companies are primarily 
judging SMEs on their unique approach to 
a problem and the potential for a long-term 
partnership. Because ‘people buy from people’, 
SMEs are no longer only assessed on their 
capabilities and portfolio, but also based on how 
honest they are as suppliers, what they prioritise 
and how easy it would be to work together. Due 
to the complex nature and flexible parameters 
of most digital projects, clients often need their 
suppliers to guide them through the process. 
Suppliers are expected to advise on functionality, 
whether a client actually needs what they are 
asking for and whether the timing is right to run a 
specific project.  

It is often difficult for SMEs to know how to 
get the correct balance during a pitch – how do 
you demonstrate personality while remaining 

serious about the project? Most SMEs we work 
with are passionate about the work they do and 
therefore would not choose to take on a project 
they were incapable of seeing through. When 
running innovation challenges at Digital Catapult 
North East & Tees Valley, we’ve found the best 
way to approach a pitch is to understand what 
your company’s unique selling point is. If you 
can demonstrate this through your pitch, you 
help potential clients to understand what the 
experience will be like, should they choose to work 
with you. 

TECH
Digital Catapult Centre North East and Tees Valley 

…says Naomi Marrow, lead for Digital Catapult Centre North East and Tees Valley

PEOPLE BUY FROM PEOPLE

DIGITAL CATAPULT 
CENTRE NORTH EAST 
AND TEES VALLEY
www.digitalcatapultcentre.org.
uk/local-centre/netv/
@DigiCatNETV
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We would agree that financial 
stability and profit is what 
business is all about, but to 
achieve this what you really 
need is the right people. 

It’s a discussion I’ve had many times with 
colleagues and other business leaders. Sometimes 
the stars align and the right person falls into 
your lap; other times it takes a great deal of time 
investment to find ‘the one’. This also requires a 
financial investment if you are using a recruitment 
agency. One colleague referenced their search for 
business development staff as ‘you’ve got to kiss a 
lot of frogs before you get your prince’ (or princess, 
of course).

At Cargo, we are proud of our small team, but 
would we like more staff? The answer is yes, but 
only if we find the right people to work with who 
can add value to our clients (that’s where the 
money making the world go round bit comes in). 

I’ve regularly heard the term ‘people over 

profits’. I agree with this, to an extent, but both of 
these elements need to work hand in hand.

We’ve now had the same core team at Cargo for 
over five years – something that’s almost unheard 
of in a business like ours. I know at times, some 
have been tempted by other opportunities but I’m 
very glad that they have chosen to stay with us. 
Our team is great. 

Not only are they all very good at what they 
do, they can also talk to our clients. For me, this 
as important as their technical or creative ability. 
Just recently, I spoke to a colleague about process 

of recruitment and why qualifications are not 
the be all and end all to us. The ability to deal 
with people is just as important as their technical 
qualifications. We are a service business and 
that means a ‘people business’. As a company, we 
reward staff who embrace this ethos – whether 
financially or in terms of flexibility.

For a short time, I worked in education and 
something I remember regularly saying to students 
is that, “as a designer, you have to ‘sell’ your work”. 
If your work is good, it should sell itself. Right? But 
if it’s not presented well – in a manner that can be 
understood and taken onboard by your client, so 
that they feel as though they can build a rapport 
with you – you won’t sell. 

At Cargo, we don’t have salesmen in suits or 
‘client development’ staff who sit between our 
clients and delivery team. Instead, we have hard-
working, friendly people who understand that 
the most important thing is the problem you are 
asking us to help you solve.

MEDIA
Cargo

Asks Paul Hart, managing director of design agency Cargo

DOES MONEY MAKE THE WORLD 
GO ROUND…OR DO PEOPLE?

CARGO
Cargo is a design agency that 

works with clients – building 

lasting relationships to help you 

achieve creative consistency both 

online and offline

www.cargocreative.co.uk
@cargocreative
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MEDIA
Cargo

The cost of recruitment and selection 
is significant to a business. However, 
talent retention is often overlooked. 
Advertising, selecting and 
interviewing takes time and effort, 

but many business owners and line managers fail 
to recognise that this is only the first stage of the 
people management process.

For a business to be successful, line managers 
need to foster good relations with their staff. 
The relationship between the employer and the 
employee is, in reality, the relationship between the 
employee and the line manager. Line managers can 
either make or break relationships, so it is essential 
that line managers understand that people are 
their most important asset. People no longer want 
mundane jobs. Yes, they want to be rewarded for 
their efforts; however, the majority of employees 
want that ability to develop while being offered the 
opportunity to contribute. 

Too many businesses either don’t have a 
business plan in place or, where they do, they are 
written without any real action plan in place.

At Gordon Brown Law Firm (GBLF), everyone 
is provided with a copy of the business plan upon 
joining. However, prior to joining, employees 
receive a ‘Hooray you’re hired’ card signed by 
the whole team. They are emailed the weekly 
newsletter as soon as they receive their offer of 
employment, affording them the opportunity 
to understand the culture of the firm and to feel 
involved from the outset. 

On joining, staff receive a two-week induction 
whereby they meet all of the key people within the 
firm who can support them throughout the early 
days. Additionally, throughout the first six months, 
new employees meet with HR on three occasions 
so that any initial teething problems can be ironed 
out.  

When asked how he felt during the early 
months, Chris Elliott, a solicitor at GBLF, reflects: 
“I felt welcomed and fully included from the 
outset, and, from very early on, like an integral 

part of the firm.”
Katie Cummings, a solicitor in our corporate 

and commercial team, who recently joined the 
firm, comments: “The induction that I had here at 
GBLF is the best induction that I have had. There 
was a plan in place from the moment that I started, 
and the induction gave me a great overview of 
the firm and how the different departments work 
together. 

“I was shown the systems and met key 
people and it was clear that at GBLF there is 
a definite joined-up approach, with all teams 
working together in a friendly, yet professional 
environment.”

Kathryn Taylor, managing partner, operates a 
culture that has a zero tolerance of bullying. She is 
approachable and actively listens to her workforce. 
She encourages staff to have a voice via a number 
of channels and understands that her employees 
are integral to the future success of her business.

Prior to becoming a manager or team leader, 
Kathryn requires all managers to undertake a 
qualification in leadership and management (ILM 
Level 3). This helps them to value relationships 
and manage effectively. Employees are encouraged 
to actively contribute to the firm’s business 
offering via bi-monthly meetings where they 
can put forward ideas as to how the firm can 
grow and develop. Staff are surveyed regularly 
in order that they can comment on what they 
think the firm do well, how supported they feel 
by their line managers and what they feel the firm 
could do better in terms of reward, recognition, 
communication and general support etc. By 
involving the staff and then actively working upon 
improvements, staff believe that they have a voice.

Kathryn understands the importance of 
providing autonomy and the dangers of micro 
management. The success of the firm today and 
the subsequent low levels of attrition are as a 
direct result of Kathryn leading from the top while 
ensuring positivity is a resounding element of the 
culture.  

LAW
Gordon Brown Law Firm LLP

HR manager Deb Tweedy reveals the ways that Gordon Brown Law Firm LLP fosters strong 
relationships with its new and existing staff 

HOW TO RETAIN TALENT 
IN A BUSINESS

GORDON BROWN 
LAW FIRM LLP
www.gblf.co.uk
@GordonBrownLaw
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The two-year window for organisations 
to take the steps necessary to comply 
with the GDPR is drawing to a close.  
GDPR will take effect on May 25 this 
year, meaning less than four months 

to put an action plan in place that prioritises key 
risks for your organisation. Here are my four steps 
that businesses should address now. 

Step one
Review what personal data you hold, how it is used 
and who it is shared with. Mapping out the data 
flows across your business is a key priority at this 
stage. This will underpin your compliance action 
plan.  You will then be able to identify how you 
move forward, and what resources you need to 
help achieve this. This mapping exercise will also 
form the basis of your record-keeping obligations 
under GDPR and, likewise, allow you to update/
draft GDPR compliant privacy notices. 

Step two
Once you know what personal data you hold, the 
next step is to analyse your legal basis for using 
that information. Much has been made of the 
consent obligations, but this is only one of the legal 
requirements that you can rely on as a basis for 
using and holding an individual’s personal data. 

Considering the more stringent consent 
requirements, you should review where you are 
relying on this approach and consider if any other 
legal basis is available to you. Where consent is the 
only available legal basis, you should review your 
consent language and consider whether changes 
are needed to comply with GDPR, refreshing them 
where needed. 

Step three
Consider your governance structures and how they 
need to change to ensure appropriate responsibility 
for compliance is allocated to individuals within 
your business. Identify champions within the 
business to implement policies and procedures 
which address key compliance risks (such as 
notifying security incidents and handling rights 
of individuals) and train staff to ensure everyone 
understands their obligations. GDPR is everyone’s 
responsibility.

Step four 
Review contracts that involve the transfer of 
personal data to a third party. Assess whether 
those third parties are acting as your data 
processor (i.e. using the information on your 
instructions and on your behalf) or using the data 
for their own purposes. Where they are acting as 
your data processor, for example, by providing 
payroll services or cloud-based web hosting, the 
contract will need to be updated to include the 
provisions required by GDPR. Depending on 
the volume of these contracts, you may need to 
prioritise those that pose the highest risk as these 
are likely to take the most time to negotiate and 
amend. 

While the steps above may not address all of the 
actions you need to take ahead of May 25, the time 
and resource likely to be needed to complete these 
tasks means that they should be your focus now.  
Leaving these tasks until later in the year, may 
mean you do not leave sufficient time to comply. 

LAW 
Womble Bond Dickinson

With only four months to go until General Data Protection Regulation (GDPR) comes into force, 
Caroline Churchill, partner of Womble Bond Dickinson reveals the four steps businesses should 
take now

THE COUNTDOWN TO GDPR 

WOMBLE BOND 
DICKINSON
For advice on how you can 
achieve GDPR compliance, 
please contact Caroline or one 
of the data protection team at 
Womble Bond Dickinson.
caroline.churchill@wbd-uk.com
www.womblebonddickinson.
com

i
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North East Times’ success in covering the commercial property sector has prompted us to widen our scope to – the Built 
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended 

our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and 
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we 

can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT
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BUILT ENVIRONMENT - NEWS

NORTH EAST

Construction lobbying group welcomes new chair    
Construction Alliance North East (CAN), the organisation 
established two years ago by an alliance of four of the region’s 
construction and engineering federations, has welcomed a new 
chairman.

Stuart Miller, a well-known face within the construction and 
contracting sector, takes over the two-year appointment as chair, 
from Jeff Alexander of Surgo Construction.

Speaking about his new role, Stuart said: “The quality of civil 
engineering and construction projects we are delivering in the 
region is impressive and with the potential opportunities afforded 
by the Northern Powerhouse agenda, I am keen to ensure that, 
whenever possible, North East companies have the best possible 
opportunities to secure North East projects.  This will create 
greater sustainability in the regional contracting industry, which is 
essential, given its key role within the UK economy overall.”

TEESSIDE 

Cushman & Wakefield agrees double deal in Teesside     
Cushman & Wakefield’s Newcastle-based logistics and 

industrial team has completed two deals in Teesside. 
The firm has let 17,577sq ft of industrial space at Legal & 

General’s Easter Park on Teesside Industrial Estate, Thornaby, to 
Air Management Systems Ltd. The deal was agreed on behalf of 
Legal & General’s Industrial Property Investment Fund (IPIF) and 

the unit was let on a ten-year lease with a five-year break at 
the asking rent. Cushman & Wakefield has also acted on behalf of 
workwear supplier, Arco to broker the sale of its former 30,527sq 
ft regional distribution unit (pictured) on Portrack Industrial Estate, 
Stockton. A private investor has acquired the building and 
Cushman & Wakefield has been retained as the letting agent.

NEWCASTLE

PegasusLife for 
Jesmond project    
Retirement and later living developer PegasusLife has been chosen 
as a preferred bidder for the former Jesmond Dene Nurseries, 
Newcastle. 

Subject to contract, PegasusLife is aiming to deliver a mix of 
91 later living apartments and, with joint venture partners, 18 
executive family homes. Early plans also include restoring and 
developing the historic police stables at the site, which will provide 
30 additional hotel bedrooms and a spa facility for Jesmond Dene 
House Hotel. FaulknerBrowns Architects will deliver the project.  

Cllr Ged Bell, cabinet member for Inclusive Growth at Newcastle 
City Council, said: “This prime development site, in the heart of 
Jesmond Vale, offers a unique opportunity to provide a range 
of housing choices to meet the needs of our residents, and we 
are delighted to be working with PegasusLife on this innovative 
scheme. The sale of the site will help us invest in Newcastle’s 
future, and deliver on our commitment to create more balanced 
communities and deliver inclusive growth that everyone can benefit 
from.”

IN ASSOCIATION WITH:
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It’s all in the planning

The immediate answer to whether there is 
too much student accommodation appears 
to be ‘yes, there is’ with a common complaint 
being that such developments have taken up 
important city centre sites better used for office 
development.

Cushman & Wakefield’s UK Student 
Accommodation Report 2017/18 says a record 
number of new student accommodation bed 
spaces (30,000) were delivered in 2017 in the 
UK, taking the total number of purpose-built 
spaces available to 602,000. While the numbers 
of newly-delivered en suite and studio spaces 
have both increased significantly, the supply of 
studio rooms has increased by 106 per cent 
since 2014. 

Overall rents per bed space in student 
accommodation increased 2.9 per cent 
between academic years 2016/17 and 2017/18, 
marginally above the 2.7 per cent seen 
during the same period in the previous year, 
indicating the sustained health of the student 
accommodation market as a whole. However, 
there were significant variations across the UK 
as well as by type and sector. 

Home to two large universities, Newcastle’s 
student accommodation market has grown 
significantly over the last five years and is 
now home to 16,434 purpose-built student 
accommodation beds. In the last year, more 
than 1000 additional bed spaces have been 
brought to the market, and there are over 4500 
beds in the development pipeline. Most recently, 
Newcastle City Council is minded to grant 
planning permission for a redevelopment of the 
former Tyne Tees Television site, on City Road, 
to form 222 student studios and five duplex 
studios in a seven to eight-storey development.

Despite strong student number growth, 
rapid development of purpose-built student 
stock has led to increased competition in the 
market, which is holding back previously strong 

rental growth. While university providers have 
increased rents by an average of one per cent 
between 2016 and 2017, private sector rents 
have remained fairly constant, with a one per 
cent fall in weekly studio rents.

David Feeney, advisory associate at Cushman 
& Wakefield, says it is encouraging that the 
student accommodation market continues to 
flourish despite initial concerns following the 
EU Referendum and the impact of increased 
student tuition fees. 

“However, in a number of cases studio 
development has been driven by higher prices 
rather than by true student demand, which 
now risks oversupply. En suites and shared 
rooms provide a cheaper bed and more of a 
social experience, with communal and shared 
spaces,” he says. 

“There is a real opportunity for developers 
to meet the demands for more affordable 
accommodation and provide more standard or 
en suite rooms for students. Studios are 45 per 
cent more expensive but do they offer a 45 per 
cent better experience? It is all about the value 
of the experience and this will increasingly drive 
students’ preferences for accommodation.”

In terms of supply, David says there are too 
many studios available but for the right product, 
that is good value clusters, there is plenty of 
slack.

Elsewhere in the region, it is Durham City 
that catches the eye with the promise of over 
6000 private sector jobs delivering a £400 
million boost for County Durham’s economy if 
proposals for the redevelopment of the County 
Council’s headquarters, the Aykley Heads site, 
get the go-ahead. 

Hailed as a ‘once in a generation’ 
opportunity to help transform the county’s 
economic prospects, the creation of a new 
central business quarter capable of attracting 
thousands of high-quality private sector jobs 

With planning applications for more student accommodation pending at the time of writing, Chris Dobson asks if there is simply 
too much of this type of development facing Newcastle, while reviewing other commercial property news from the region

PROPERTY - CHRIS DOBSON
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could represent a game-changer for the county, 
according to indications from an independent 
analysis. 

Aykley Heads, Durham City
Hosting more than 30 businesses already with 
1300 jobs, Aykley Heads is quickly establishing 
itself as a premier private sector location. The 
decision by Atom Bank to set up its global HQ 
there was quickly followed by sustained interest 
in the council’s business start-up and expansion 
incubator, Salvus House. 

Independent analysis identifies that the city 
does not currently offer sufficient premises for 
business growth, despite the fact that half of 
the enquiries made in the North East are from 
businesses that would consider locating in 
Durham.  

The proposals would start the process of the 
site becoming a major centre of private sector 
employment with a clear focus on quality jobs 
in areas such as finance, banking and legal 
services.

The masterplan would see the present 
council headquarters demolished with the 
council relocating to smaller, more affordable 
city centre accommodation. It also means that 
the development of four refurbished strategic 
sites around the county will continue at Seaham, 
Meadowfield, Spennymoor and Crook.

Newcastle Science Central
Returning to Newcastle, Legal & General 
has secured planning for its second Grade A 
office building at Newcastle Science Central, 
as it continues to transform cities and regions 
across the UK, boosting local jobs and driving 
economic growth. 

The 12-storey, 100,000sqm, office building 
will deliver modern workspace with 10,000sq 
ft floor-plates for over 1200 people in the 
science, technology and the knowledge sectors. 
Designed by international design practice, 
Ryder Architecture, the Grade A building will be 

to British Council for Office (BCO) standards. 
It is also being built to BREEM Excellent 

standard with an EPC rating of A and a 
Wiredscore Platinum certification. 

Ben Rodgers, senior development manager 
at Legal & General, says: “This planning consent 
is yet another great step in achieving these 
goals with construction of this flagship office 
building planned to start on site next year and 
targeted for completion in early 2020.” 
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Empowered people: 
the recipe for success

Last year was fantastic for George F. White. 
A key highlight was the decision to move into 
Newcastle to further cultivate our planning and 
development, energy and commercial sectors as 
market developments have seen an increase in 
demand for a more urbanised business offering. 
The move was a success and following further 
development within these sectors, we have taken 
the next step and have relocated into a bigger 
and more centralised office on Westgate Road.

Another high point of 2017 - and something 
that will continue to be a key priority this year - is 
the development and expansion of our team. 
We appointed a range of people, from board 
level positions down to junior and apprentice 
level roles. We added more specialists to the 
team, appointing a new operations director, Sally 
Hart, and a new regional operations manager 
for GFW Letting, Donna Cheney. Eleven new 
starters joined us when we expanded into Tyne 
and Wear, taking us to more than 120 employees 
nationwide. 

I often get asked: ‘what’s your secret to 
continued success?’ and my answer is always 
the same, our team. Each team member 
provides clarity, direction and support to help 
clients make informed decisions and achieve the 
best outcomes. To us, this secures success and, 
in turn, drives growth and prosperity. 

Fundamentally, our ethos is people-driven, 
which is why the personal and professional 
development of our team is vital. 

Another highlight of last year was the 

restructure that the business went through. We 
wanted to support internal growth and identify 
new and consistent opportunities for staff and 
services. 

In Northumberland alone, 11 members of the 
team were given promotions, recognising the 
dedication, hard work and talent of the individuals 
within the business. The restructure has given 
everyone, regardless of their level or role within 
the business, a very clear route to progression. It 
has also provided leadership and management 
opportunities for many, and shown that the group 
is committed to supporting each and every team 
member’s development, which is rewarded and 
recognised appropriately. 

We’ve also introduced new and updated 
incentives to give back to the team, from extra 
holidays and changes to the maternity package, 
through to vouchers and rewards. Notably, a 
bonus structure has now been implemented so 
that all members of staff will receive a percentage 
of the whole business’s profits for that financial 
year.

Entry level employment is something we 
strongly believe in, too. Over the past year alone, 
the Alnwick office has been home to three 
apprentices and an Assessment of Professional 
Competence (APC) student. Over the past 
decade, we have supported 23 successful APC 
graduates and are currently recruiting for more 
across the business. 

For me, investing in your people is, without 
doubt, the most important thing you can do as a 
business. By giving the right mentoring, training 
and tools to excellent people – the team – we’re 
able to give the right guidance and support to 
clients. 

Due to our consistent growth, we are actively 
recruiting to add four new roles across the 
business. Our ability to grow our workforce is 
all down to putting our people at the centre of 
our ethos, and empowering skilled and nurtured 
people to thrive at George F. White.

Last year was a pivotal time for land, business and property group George F. White. Here, managing partner Robyn Peat 
explains the key ingredient behind the milestone year and why 2018 presents further opportunities 

PROPERTY - GEORGE F. WHITE

George F. White

For more information about the 

current career opportunities at 

George F. White, contact Liz Rhodes 

on careers@georgefwhite.co.uk 

www.georgefwhite.co.uk



57



58

Construction is one of a number of industries 
that has been transformed by advances in digital 
technology in recent years and the building 
consultancy team at Naylors has embraced the 
opportunity with investment in technology and 
training. This has helped the firm in a number of 
ways.

Design: Over the past ten years, there has been 
a significant rise in the use of Building Information 
Modelling (BIM) and 3D design tools to help 
accurately record the individual components of a 
building. At Naylors, our use of such technology 
also enables us to better illustrate new project 
designs to individual stakeholders and design 
teams at an early stage.

By designing in a 3D environment, it gives us 
greater control of the building documentation. 
By overlaying the design with existing data, we 
can see how the completed project will look in 
relation to its surroundings. 

Improved efficiency: By designing in 3D, we 
can ensure coordination of information where 
changes are made. For example, should the 
position or specification of a wall change, we can 
ensure that the details are amended universally.  
To ensure better document control and ongoing 

project coordination, we can also automatically 
produce information such as door and window 
schedules, calculate room areas, and material 
take offs. 

Construction: Whether a new build or 
refurbishment, once the project has commenced 
on site, accurate documentation and reporting 
is critical. Verification of the work is essential to 
reduce the amount of time spent rectifying errors. 
For example, it’s easier to deal with electrical 
and plumbing issues before lining walls and stud 
partitions with plaster board have been fitted.

Stakeholders such as the general contractor 
and owner require robust documentation 
at important milestones to verify that the 
construction adheres to the required standards, 
designs and performance specification. 

At Naylors, we are able to create an interactive 
3D experience that is considerably easier to 
manage than thousands of 2D photos. Following 
an inspection of the construction works, we can 
deliver a fully immersive 3D environment which 
includes a visual list of defects and identifies the 
exact location of any problems, which improves 
communication and efficiency on site. 

Facilities management: Good quality 
information – which is recorded during the 
construction phase – helps to facilitate effective 
property management once the building is 
complete. For example, where concealed 
services are located behind fixed finishes, 
they can be easily identified and appropriate 
information provided.This information can all be 
incorporated within the 3D environment at an 
early stage assisting in the development of the 
operation manual for the facilities management 
team. In the months and years that follow, this 
vastly improves the quality of the maintenance 
being carried out and can save valuable time 
and money for the building owner and occupier, 
reducing defects in the long term. 

Naylors

For further information on Naylors 

3D services, contact David 

Straughan on 0191 232 7030 or 

davidstraughan@naylors.co.uk  

www.naylorsbc.co.uk

Building for the future 
with 3D technology 
David Straughan, associate director at Naylors, explains how the firm’s use of 3D technology helps in the design and 
construction of development projects, as well as the ongoing management of properties once they are completed

PROPERTY - NAYLORS
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Viewpoint 

UK Land Estates (UKLE) is well-known for 
its Team Valley development to such an 
extent it could over-shadow your interests 
in other parts of the North East. What are 
those developments?
We have three main estates – Team Valley, 
Tyne Tunnel and Teesside Industrial Estate, as 

well as quite substantial property holdings in 
Sunderland at Pallion and Pennywell. Team 
Valley generates just over 40 per cent of our 
rental income and is our principal asset, but 
the other sites – successful estates in their 
own right – are fundamental to the overall 
performance of the business.
 
You mention Tyne Tunnel Trading Estate, 
how many occupiers are there on site and 
how has this estate benefited from the 
duelled Tyne Tunnel?
Tyne Tunnel has 70 tenants – a great mix of 
national and local businesses. These include 
SMD, Screwfix, Chirton Engineering, and North 
Tyneside Council. The dualled Tyne Tunnel has 
substantially improved links to and from the 
estate; indeed, it is now within the journey times 
for Nissan suppliers and a potential location for 
them. This is a great example of how investment 
in transport infrastructure can promote 
economic development in the region.
 
What has been your investment policy 
here?
We have invested heavily at Tyne Tunnel over 
the last three to four years. There has been a 
wholesale refurbishment of the existing stock 
and investment in signage and landscaping. 
Occupancy levels have improved alongside 
this work and we have consistently held 
voids at around five per cent in recent times. 
This performance gave us the confidence to 
speculatively build a 60,000 sq ft factory this 
year with some grant support from the North 
East LEP. The factory has been let to the Pryme 
Group.  
 
It seems you have a rolling programme 
of investment across your portfolio. What 
schemes have you in mind for Team Valley 
and if any are ‘on hold’, why?
Team Valley is really thriving and the most 
successful estate in the North East. To keep 

Chris Dobson talks to Chris Whitfield, chief executive of UK Land Estates

INTERVIEW - UK LAND ESTATES
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it in this position, we must continually strive to 
make it a more and more attractive location 
for business. This requires not just high-quality 
business premises, but also a full range of 
amenities and services, which ensure that the 
people who work on the estate enjoy it as a 
location. In the year ahead, we will convert 
former offices at Enterprise House into top-class 
retail units and a gym, and we hope to add a 
Costa drive-thru at Maingate, alongside major 
works to improve parking and landscaping. 
Though not typical factory and industrial 
developments for which our business is best 
known, they are an integral part of ensuring that 
the estate provides a full range of facilities for its 
occupiers.

We will also continue to invest in factories 
and business premises. We built three factories 
speculatively during 2017, totalling 60,000sq ft 

and have let one already, with strong interest in 
another. We are also in the final stages of the 
planning process to build 54,000sq ft premises, 
which will allow the strong, local business 
Palintest to relocate on the estate, and are 
about to go into planning for a new build for a 
multinational company that I cannot name due 
to confidentiality agreements. 

In addition to this, we have detailed planning 
for a 60,000sq ft factory that we are currently 
considering to build speculatively; it would be 
a first of this size in the region that isn’t grant 
assisted for a long period.

We do not have any schemes that I would 
describe as being ‘on hold’. We have to make 
sure that investment into Team Valley, and 
indeed our other estates, does not exceed 
demand, but demand is strong at present and 
with this backdrop we will look to roll out an on-
going programme that will incrementally improve 
our estates. We are in this for the long run.  
 
UK Land must be affected by wider 
regional issues such as infrastructure. 
What are the issues that could be 
addressed to improve the region’s 
attractiveness to inward investors?
We are a North East business and proud of 
it – the region is a great place to live and work. 
Transport infrastructure can be improved 
and further works to the A1 and Western 
Bypass would benefit us and the wider region. 
Ultimately, however, we think that our area and 
the estates we own within it are great places 
for business to thrive and prosper and it’s our 
task to get out and promote this. We are very 
confident in our outlook for our business and 
the North East.
 
North of Tyne is on track to get its own 
devolved authority. You have considerable 
investments south of the Tyne. Do you feel 
left out?
Not in the slightest – it will be fascinating to 
see how the devolved authority works and we 
obviously hope it will be a great success. It does 
not, however, mean that south of the Tyne will 
become some sort of backwater.

UK Land Estates

Photo: Chris Whitfield (chief executive) and 

Keith Taylor (managing director)

www.uklandestates.co.uk
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Independent law firm for businesses, Muckle 
LLP, has again maintained its position as the 
region’s most active corporate legal dealmaker 
for the fourth year running.  

The data, published by Experian MarketIQ, 
which tracks M&A deals valued at over £500,000 
at regional and national level, has found Muckle 
to be the region’s busiest legal adviser in 2017. 
Muckle’s corporate team advised on 35 deals, 
nearly double its nearest competitors, which each 
advised on 18 deals. 

The latest results mean that Muckle has been 
top of Experian’s dealmaker league since the end 
of 2014, leading the way again in 2017, having 
worked on corporate deals for clients ranging from 
small business startups to large companies, PLCs 
and private equity investors. 

In addition to the 35 deals valued at over 
£500,000, the team also completed a further 41 
deals valued at less than £500,000 in the same 
period.

This consistent performance has helped the 
team achieve a top tier ranking for the North in 
Legal 500, a leading independent national legal 
directory.     

Andrew Davison, head of the corporate team, 
says: “These Experian results are great news and 
we are delighted to be named the region’s busiest 

adviser for the fourth year in a row. 
“This is testament to our continued success 

in deal making and growth. Over the last 12 
months, we have grown the team, adding three 
fully-qualified solicitors to our already large team 
of corporate lawyers. We work with all sizes and 
types of business and have a real breadth and 
depth of expertise, focused on helping our clients 
achieve their ambitions.”

Matthew Walsh, associate in the corporate 
team, who collates and monitors deal activity, 
adds: “It’s fantastic to top the M&A deals league 
for the North East once again. Our team has an 
enviable track record in deal making and it’s great 
to receive independent verification that we are the 
region’s most active corporate legal dealmaker.

“At one point in the summer, the team was 
simultaneously working on several high value 
deals: Baird Capital’s investment into CAV Ice 
Protection and CAV Advanced Technologies; 
LDC’s multi-million pound development capital 
investment into Patrick Parsons; the £35m sale 
of O’Brien Waste Recycling Solutions to Biffa 
plc; Transflex Vehicle Rental’s sale to Equistone-
backed TOM Vehicle Rental; and the takeover 
of Quantum Pharma Plc by Clinigen Group plc, 
which valued Quantum Pharma’s share capital at 
£150m.”

LAW 
Muckle LLP

Experian MarketIQ has named the Newcastle-based law firm top for merger and acquisition deals 
over £500,000 every year since 2014

MUCKLE TOPS NORTH EAST 
DEALMAKERS FOR FOURTH 
YEAR RUNNING

MUCKLE LLP
Photo: Muckle LLP’s corporate 

legal team

www.muckle-llp.com
@MuckleLLP

i
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The performance of Hindley Circuits in 
its first year of trading has been simply 
breathtaking.

Massive investment at every level 
has been rewarded with a £2.5 million 

turnover (financial year ending November 2017). 
The company is now starting 2018 with an eye-
popping £2.6 million order book.

All the more staggering is that little over one 
year ago, the original company – which had been 
trading as Opsol Limited – was staring into an 
abyss following the collapse of its parent company, 
Ashington-based A-Belco.

Realising the true potential of the business, a 
team led by Andrew Lapping, Bim Sandhu, Chris 
Pennison and Sarah-Jane Moffat bought the assets 
from the administrator, Deloitte LLP, in October 
2016 and named the new business Hindley 
Circuits.  

Richard Whitehead, who was general manager 
at Opsol and is now chief executive officer of the 
new business, says: “The investors realised we had 
the potential to be a very good business but what 
was needed was strong leadership, a clear vision 
and financial investment. In just over a year, that 
has all been put in place and we have a business 
that has been galvanised and transformed. One of 
our investors recently described Hindley as ‘being 
on fire’.”

He continues: “Much of the credit must go to 
my near 40-strong team of colleagues, many of 
whom were with us during our darkest days, but 
have remained loyal. They are the reason we are so 
confident that the great start we have made can be 
built upon so that we fulfil the very ambitious goals 
set by our investors and the management team. 

“The surface mount technology sector is 
notoriously cut-throat and we will not get involved 
in price wars. Instead, we’ve positioned ourselves 
fully in the value added, high-end market, where 
delivering solutions that help our clients drive 
down cost, or get to market quicker than their 
competitors, is a priority. To this end, we are 
winning contracts on a regular basis with clients 
that are on the cusp of exciting new product 
development in specialist, niche markets such as 
life science, environmental, leisure, security and 
media.”

Over £500,000 has already been invested in 

world-class technology and equipment, putting 
Hindley Circuits on a par with companies that are 
far bigger and longer established.

Richard adds: “Even at this very early stage, 
we are punching above our weight and this is 
confirmed by the response from new prospects 
when we explain our capability and our plans for 
further investment, which will be on-going. 

“This is now a seriously ambitious operation 
and among the key messages that we need to 
project is our ability to assist those companies that 
are committed to onshoring; that we can partner 
with them from initial design stage through to 
large-scale manufacture.”

To ensure that it is communicating with clarity 
and consistency, Hindley Circuits has engaged 
with Bradley O’Mahoney Public Relations, which 
is driving forward a regional and national PR 
campaign and website review during 2018. 

Richard says: “We are building something 
special at Hindley and it is important – now that 
we have had time to put the building blocks in 
place – that we strengthen our brand profile and 
position ourselves very clearly in the market. This 
is something that cannot be achieved overnight but 
through a sustained communications programme 
that demonstrates clear evidence of success and 
achievement.”

PUBLIC RELATIONS 
Bradley O’Mahoney 

Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations, profiles 
Cramlington-based Hindley Circuits, which has completed a remarkable first year in business 
following a management buy-out

HINDLEY CIRCUITS IS ON FIRE

BRADLEY O’MAHONEY 
www.bradleyomahoney.co.uk

HINDLEY CIRCUITS
www.hindleycircuits.co.uk

Photo: Richard Whitehead 

and Chris Pennison (Hindley 

Circuits)
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David Blair qualified as a Chartered 
accountant with KPMG and spent 
his early career working in corporate 
finance and mergers and acquisitions, 
first with UNW and then with 

Newcastle College Group. 
But when an opportunity arose to lead a 

fledgling recruitment company, David decided to 
try something new.

“I was approached by a group of investors who 
I had previously advised,” David explains. “They 
were investing in a recruitment company and asked 
if I would be interested in leading it, with the aim of 
scaling the business.”

Having worked on some high profile recruitment 
transactions as a corporate finance advisor, it was 
a sector that David had always had a keen interest 
in, so the chance to apply that knowledge and 
the broader experience of advising high profile 
businesses was too good of an opportunity to turn 
down. 

David immediately set about instigating major 
change within the business. 

This included relocating the business from 
Stockton to Newcastle, rebranding it to BMC 
Recruitment Group, and changing its focus away 
from solely engineering to other professional 
disciplines, including finance – a sector he knew 
well. David recruited a new team with extensive 
experience of the local recruitment market, and 
switched the primary focus to the North East. 

 “I wanted to build a solid base within the 
North East, before expanding nationally and 
internationally, by utilising my relationships and 
network I had built as an accountant and those of 
the consultants who had come on board,” David 
explains. 

David’s strategy has proved very successful 
and over the past two consecutive years, BMC 
Recruitment Group has achieved 100% growth, 
worked and is working with major clients, from 
home-grown SME’s to multinational organisations, 
and seen its team swell from two to 15.

David puts the company’s success down to a 
transparent, highly process-driven approach.

“Perhaps because of my accounting background, 
we are very focused on the detail of how we do 
things,” he explains. “We’re ISO 9001 accredited 

and have our processes audited to understand 
where we can make improvements to our service.”

It’s difficult to differentiate a service like 
recruitment, especially in such a crowded 
marketplace – but it’s what we do behind the 
scenes – the genuine passion we have for every 
single client and candidate project combined with 
our process driven approach, which really helps 
to distinguish BMC.  We’ve also adopted the very 
latest search technology which means we can be 
fast and effective to cover all of the market.”

BMC Recruitment Group can count some of 
the North East’s largest businesses as its clients, 
such as Nissan, Sage, Arriva, Bellway and Proctor 
& Gamble – and candidates alike, which highlight 
BMC’s success in delivering a personal, high energy 
service. 

“We’re pretty obsessive when it comes to 
communicating to our clients and candidates 
exactly what we have done and are doing for them,” 
David says. 

In fact, the team at BMC Recruitment Group 
is so confident of the service it provides that the 
company offers a free 12-month replacement 
guarantee on all placements.

“It’s something that’s practically unheard of in 
our industry,” David maintains.

Having established its credentials in financial 
recruitment and executive search at a local level, 
BMC Recruitment Group has also succesfully 
branched out into several new sectors, including 
technology, HR, engineering and sales and 
marketing. 

The company has enjoyed exclusive contracts 
with two international clients as part of global 
expansion plans, with plans to enter new markets 
both in the UK and further afield. 

This year, David is aiming to double turnover 
again in 2018 and to recruit additional staff to 
support growth plans. He is also hoping to expand 
the company’s national and international market 
share. 

“From a business perspective, I encourage big 
thinking here at BMC – with a shared ability to 
create and communicate ideas – the team is part 
of the vision and the payback from what we’ve 
achieved so far has been fantastic, we’re at a pivotal, 
truly exciting stage of company development.”

RECRUITMENT   
BMC Recruitment Group 

Former Chartered accountant David Blair has used his knowledge and experience of the finance 
industry to build a successful North East search consultancy. Now, the managing director of 
BMC Recruitment Group, David has his sights set on new sectors and national and international 
growth…

LEADING THE SEARCH FOR TALENT 

BMC RECRUITMENT 
GROUP 
@BMCRecGroup 
0191 303 9298

enquiries@
bmcrecruitmentgroup.com 
www.bmcrecruitmentgroup.
com
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Active and passive
Should you go for active or passive 
investments? In general, the team 
at Barclays would say active, as 
we believe it provides more value 

in many ways for clients. We have the rationale 
and track records to support that view. But we 
also recognise that passive management can have 
a role to play when cost and simplicity are key 
considerations, too. 

The debate about active and passive investments 
has become polarised over recent years when some 
active equity managers have struggled to add value 
and the flows into passive products have picked 
up. At Barclays, we believe that much of this 
debate misses the point. We don’t see it as active 
or passive but as active and passive. It all depends 
on what you are looking at and what is important 
to you.

Why care?
So, why should you care about this in the first 
place? The main reasons tend to be the long-term 
returns after fees and the profile of these returns, 
especially during sell-offs. Other considerations 
could be the impact on, and long-term 
sustainability of, financial markets.

More comprehensive studies show that most 
active managers in most asset classes outperform 
their passive comparisons over time. The picture 
has been biased by the focus on US large cap, 
where active managers have struggled for some 
time, and that active managers are often compared 
to their indices, leaving out the important fact that 
passive funds replicating these indices have fees.

The studies also usually look at the average or 
median active manager. We think that we can 
do better than that. Over 80 per cent of Barclays’ 
single asset class multi-manager funds have 
outperformed their passive comparisons after 
fees over five years, and 60 per cent performed 
better than the median Morningstar manager 
over the period. Over 70 per cent of our panel of 
active managers have outperformed the average 
over the past three years. Past performance of 
investments is not a reliable indicator of their 
future performance.

Patterns in active returns
There are some clear patterns within the active 
returns. Active management seems to generate 
more return within fixed income than equities, 
more within European and Asian equities than 
in the US, and more within small and mid-cap 
equities than large cap.

Why is this? It often boils down to a few key 
factors, such as the nature of the indices, how rich 
the opportunity sets are and how many investors 
within the area are primarily focused on returns. 
The success of active bond managers, for example, 
is often linked to the difficulties to replicate and 
rebalance the indices, the broad range of different 
bonds available to invest in, and that many fixed 
income investors have alternative goals to outright 
returns, such as central banks and insurance 
companies.

Active managers should be able to provide 
a better return profile than passive managers, 
especially when markets sell off. Passive 
management easily becomes a fairly basic 
momentum strategy, with the winners growing 
in the index, leading to concentrations in more 
expensive stocks, which the manager continues to 
hold as the market goes down. Active managers 
have tools to dampen this impact.

Key takeaways
•  At Barclays, we believe in active management 

but recognise that passive management has a 
role to play when costs and simplicity are key 
considerations

•  Most active managers in most asset classes 
outperform passive comparisons. We have a 
strong and experienced manager and fund 
selection team, with a successful track record 
of picking the better active managers, further 
improving the odds for active management

•  Active management seems to go through cycles 
and there are reasons to believe that recent 
headwinds will abate and the environment will 
turn more supportive

ADVERTISEMENT
Barclays Wealth Management

In this month’s article, Arne Hassell, chief information officer at Barclays Investment Solutions, 
considers the differences between active and passive investing and sets out house views on how 
to utilise each in clients’ portfolios

ACTIVE VERSES PASSIVE 
INVESTMENTS – WHICH IS BEST?

BARCLAYS WEALTH 
MANAGEMENT
Contact Richard Clark, 

Chartered wealth manager on 
richard.f.ckark@barclays.com
www.barclays.co.uk/wealth

Disclaimer:
Investments can fall in value as 
well as rise.
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Impact on market and society
According to Barclays’ MultiManager Compass 
Q1 2018 report, there are also other arguments in 
favour of active management more linked to the 
impact on financial markets and society. Active 
managers provide a public good by making sure 
there is information in stock prices, making the 
allocation of capital in society more efficient. 

There are also examples where passive 
investments can have a negative effect through 
so-called ‘adverse selection’ and ‘moral hazard’. For 
example, passive allocation of bonds following the 
index will favour borrowers with the largest debt. 
This incentive could lead to over-borrowing and 
delayed restructuring or reforms.

However, passive investments have a role to 
play and can, at times, be the best choice. The 
most obvious attraction is the lower fees. This 
can be an important consideration for those who 
focus more on costs than value for money. Passive 
investment vehicles are also simple and provide 
easy access to markets, which can be important for 
asset allocators. Many investors, including us, have 
propositions focused on adding value within asset 
allocation, while accessing the underlying markets 
with passive vehicles over short time horizons. 
Another passive advantage is that they provide 
healthy competition for active managers, pushing 
them to provide value for money.

Active management going forward
The MultiManager Compass Q1 2018 reports 
also shows that active management seems to be 
cyclical, with recent years looking like the bottom. 
The factors behind these cycles are complex, but 
seem to be linked to the opportunity set, which in 
turn tends to be affected by macro policies and the 
business cycle.

Looking at the opportunity set, the higher 
the correlation between the securities, the more 
difficult it becomes to pick the winners and the 
losers. The correlation between different stocks 
– how much they move together – has been very 
high in many equity indices since the global 
financial crisis in 2008, and it is only of late that 
this correlation has fallen back to more normal 
levels. Any factor that acts like a tide that is ‘lifting 
all the boats’ will increase the correlation. The very 
loose monetary policy of central banks and their 
quantitative easing programmes are such factors.

The level of the so-called ‘small cap premium’ 
– the extra compensation you receive for holding 
smaller, less liquid equities – and the performance 
of defensive bond-like equities – often called ‘bond 
proxies’ – also tend to be important. Typically, 
active managers allocate more to small and 
medium cap stocks and tend to avoid such bond 

proxies. This allocation has been a headwind over 
the past few years.

Looking forward, there are reasons to believe 
that the environment for active will improve. The 
year has so far produced substantially better active 
results than in 2016. And with stock correlations 
falling, interest rates gradually edging higher, 
quantitative easing being phased out, the small 
cap premium recovering, and the rally in bond 
proxies seemingly having peaked, there should be 
continued support for active management.

Even though we don’t see a recession or equity 
bear market around the corner, there will be a time 
when the market will sell off in a meaningful way. 
Looking at previous patterns, there are reasons 
to believe that well-diversified actively-managed 
portfolios will be more robust in such a scenario.

Myths and misconceptions 
•  You cannot invest directly in an index. You must 

buy a fund and a fund has a fee. Passive funds 
will underperform their benchmarks after fees. 
Many indices cannot be entirely replicated, e.g. 
within the bond area, and passive funds can 
therefore have significantly lower returns than 
their indices.

•  Most active managers in most asset classes 
outperform their passive comparisons. Many 
studies are biased by focusing on US large cap 
equities, where active managers have been 
struggling, and by comparing against indices 
instead of passive funds.

•  So called ‘smart beta’ solutions are only a subset 
of active investors, in this case with a very small 
amount of active management, usually provided 
through a simplified quantitative system. 
The amount of active management is usually 
measured either by the ‘tracking error’, the active 
risk, or ‘active share’ – how large the positions are 
relative to the index.

•  Active investing is not a zero-sum game. Many 
investors are not primarily focused on active 
returns and have other objectives or agendas. 
Passive investors are one example. Within the 
active areas, central banks, insurance companies, 
employee investment plans and non-professional 
investors are a few examples.
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Wallsend-based Northern 
Community Power CIC 
(NCP) is putting plans in 
place for capital investment 
after it received a £30,000 

Big Potential grant in August 2017.
Big Potential is a £10 million fund aimed at 

eligible voluntary community and social enterprise 
organisations (VCSEs) that want to improve their 
sustainability, capacity and scale to deliver greater 
social impact to communities across England.

Since its inception in 2011, NCP has developed 
strong relationships with several community 
centres across North Tyneside and Newcastle East 
End providing energy audits and workshops. With 
a focus on low income neighbourhoods, its aim is 
to help community centres and their neighbours 
to understand how better energy management 
and locally-owned renewable projects can help 
save costs and create new income streams for 
communities.

After receiving initial funding from the 
Department for Energy and Climate Change 
(DECC) and the Local Energy Assessment Fund 
(LEAF), NCP is currently investigating plans 
to install Solar Photovoltanic systems on up to 

five factory roofs in the east end of Newcastle. A 
proportion of the income generated from the sale 
of the electricity produced will then allow NCP 
to carry on its work with community centres and 
extend its networks.

Chartered accountancy and business advisory 
firm UNW worked with NCP to secure the 
funding.

Craig Woolf, director at Northern Community 
Power, says: “Our work up to now has highlighted 
to us the important and trusted role community 
centres play in their neighbourhoods. As well 
as the usual activities, many community centres 
provide a host of other important services, 
including employment training, welfare advice 
and health and well-being projects. A better 
understanding of how to manage energy use 
can help centres save money on bills and even 
create new income streams and ensure long-term 
sustainability.”

Paul Kaiser, corporate finance partner at UNW, 
says: “Community buildings and many of their 
business and residential neighbours continue 
to find themselves under increasing financial 
pressure, making the work Northern Community 
Power are doing all the more vital. UNW has been 
delighted to support them through the application 
process and beyond so that they can continue their 
work on an even larger scale.” 

NCP has completed solar feasibility on a 
number of factory roofs on Tyneside and the 
funding will enable the business to upgrade and 
strengthen its governance and produce a business 
plan and financial model to prepare it to raise 
the capital investment for solar installations with 
support from UNW.

Craig adds: “We are really excited to have been 
chosen as a recipient of Big Potential and to be 
working with UNW, who have already been a huge 
help and have a great track record in helping new 
organisations such as ours take the next steps in 
their development.

“Long term, Northern Community Power 
would like to see the project lead to training and 
employment opportunities for local people in 
renewables and energy efficiency technologies. 
Local communities should be at the heart of the 
renewable revolution, with the financial benefits 
kept in the neighbourhoods where they are needed 
most.” 

FINANCE 
UNW 

A social enterprise is planning the next stages of its development after receiving a funding boost, 
with help from UNW

POWER TO THE PEOPLE

UNW 
Photo: Craig Woolf (Northern 

Community Power), Paul Kaiser 

(UNW) and Maxine Johnston 

(UNW)

Big Potential is administered 

by the Social Investment 

Business on behalf of the Big 

Lottery fund in partnership 

with Locality, Social Enterprise 

UK, Charity Bank and the 

University of Northampton.

www.unw.co.uk
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Block circle pleated skirt (£130), 
striped maxi dress (£150)
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Italian cotton linen dye jacket (£250), rib cotton 
crew neck (£89), Italian cotton linen dye trouser 

(£110), high top leather trainers (£120)
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It’s an impressive season from the Falcons 
so far; you must be delighted?
Yes, I’m really pleased. We made a very 
good start to the season but then had a dip 
in form in late-October and November. 

Since our big win away at Northampton in 
November, we’ve had a seven-game winning streak, 
including a very good win against top-of-the-
table Exeter. We’re now doing well in all three 
competitions and are on track for a home quarter 
final in the European competition.

What’s made the difference?
We’ve made good progress year-on-year and I 
think that the close results that went against us 
last year have gone our way this season. As a 
team, we’ve really worked together this season 
with not too many changes, so we have a better 
understanding of each other and what we’re about. 
We have real strength in depth now, too, with two 
or three players competing for every position.

You’re personally in the top three in the league for 
turnovers. You must be pleased with that?
Definitely. Unfortunately, everything is on hold 
as I’m going through a concussion protocol after 
suffering a second concussion in a short period of 
time. I worked out, this is my seventh concussion!

Have you noticed a change in the physicality of the 
sport in your time as a professional?
Everyone is getting bigger, faster and stronger. 
Wingers used to be quick and much leaner but now 
– just like everyone else – they’re monsters!

Are you disappointed or philosophical about the 
lack of international recognition to date?
There’s not much I can do about it other than 
keep trying to concentrate on playing well for 
the Falcons. There’s a big pool of strength of 
competition in the back row so I just have to keep 
going. Ultimately, it comes down to someone’s 
opinion.

Do you think the era whereby the North East’s best 
players had to leave the region to get recognition 
is over?
I certainly hope so, and it helps with the club 

being more successful on the pitch now, too. If we 
can keep this going it’ll help us keep hold of our 
younger players. But we’re a professional sport and 
so there’s always going to be movement and cases 
where people move on.

Is winning a trophy now a realistic target for the 
Falcons?
Definitely. We’re unbeaten in both Europe and the 
LV Cup* so it would be good to win one this year. 
It’s been a long time since the club won a trophy.

Does it make a difference to the players now the 
crowds are coming back into Kingston Park?
It makes a massive difference when we have a 
big crowd in. We’ve had crowds of over 7000 this 
season and the difference really helps us on the 
pitch. We’re playing a good brand of rugby, which 
helps bring the crowds in, too. Dave Walder has 
had a big influence on that.

Are you looking forward to playing against 
Northampton at St James’ Park on March 24?   
I can’t wait to play at the biggest sporting stadium 
in the North East. I went to the Swansea game 
recently and our Argentinian boys are friendly with 
some of their Spanish contingent. Our whole team 
is looking forward to it and hopefully we’ll get a big 
crowd for it!

Will Welch is the 27-year-old captain of Newcastle Falcons. He is a product of the excellent Newcastle Falcons Junior 
Academy and has represented England at U19s level. Ex-Newcastle United and Sunderland AFC player, Steve 

Harper, caught up with the openside flanker to ask him about the club’s recent success on the pitch

IN GOOD FORM

SPORT  - Steve Harper

STEVE HARPER
www.myoddballs.com
@steveharper37

NEWCASTLE FALCONS
www.newcastlefalcons.co.uk
@falconsrugby

*at time of interview
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Brian van Oosten first got a taste of the 
hospitality industry at the age of 14, 
working in a local bakery in his home 
town of Ommen, in Holland. The 
experience working in the restaurant 

encouraged him to enrol at Hotelschool, a business 
school specialising in hotel management, where he 
went on to achieve a BA in Hotel Management. 

After completing his final year placement at St 
Ermin’s Hotel in London, Brian remained in the UK 
and now has more than 25 years in the industry, 
working as general manager for a number of well-
known destinations, most recently Wynyard Hall 
where he has been working alongside the Hall and 
Antonopoulos families since 2014.

Speaking about the hotel industry, Brian says: “It 
is more than just a job, it’s a lifestyle. Every day is 
different; I get to work in an exquisite building and 
estate with lots of interesting individuals, delivering 
excellent-quality food and service, which is what I am 
passionate about”.

The mind-set of striving for perfection was instilled 
in Brian at a young age. “My father always told me ‘if 
you do something, you do it right’. This translated into 
every aspect of my upbringing, whether it be sport, 
school, food… it has always stuck with me. 

“One of my greatest strengths is my attention to 
detail. It is something I look for in my staff and I aim to 
entrench it into the culture at Wynyard Hall. Equally, 

it can sometimes be a weakness in my role as you have 
to remember to focus on the bigger picture and not get 
too caught up in the intricacies. 

“Having the right team enables you to do this.”
Asked if he sees a big difference between the 

hospitality industry in Holland and in the UK, Brian 
feels the difference is quite vast. 

“In the UK, the role of waiter or waitress is seen 
as a temporary role or a ‘stepping stone’. One of my 
greatest challenges is recruiting and retaining staff in 
these important positions. In Holland – and in Europe, 
in general – people make careers as waiters and 
waitresses and are proud of their work. 

“These days people get promoted too quickly and 
miss a lot of the basic skills required to perform well 
in their roles. The best members of our team can turn 
their hand to anything, I myself have worked in every 
department of a hotel and you will still find me all over 
the Estate, assisting where required.

“The hotel industry has changed so much in the last 
25 years. Guest expectations are so much higher and 
technology has changed everything – you have to work 
even harder to stay at the top. 

“Wynyard Hall is still a fairly new venture in many 
respects and we have undergone a period of huge 
growth, so we are still learning, but I feel very proud 
to be part of a strong team who are 100 per cent 
committed to improving and delivering the best-
quality service.”

General manager of  Wynyard Hall Brian van Oosten reflects on his 25-year career in the hospitality 
industry and the impact his father made on his work ethic

STRIVING FOR PERFECTION

HOSPITALITY – Wynyard Hall

WYNYARD HALL
www.wynyardhall.co.uk

@WynyardHall
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Chloe Taylor picks out the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

BOOK:
JARROW; ROAD TO THE DEEP 
SOUTH
STUART MACONIE
Stuart Maconie recently walked 300 miles, 
from Jarrow to London, retracing the famous 
Jarrow Crusade – a march that took place in 
the autumn of 1936 by 200 men to protest 
mass unemployment and extreme poverty. 
His book, Jarrow: Road to The Deep South, is 
an impassioned and enlightening reflection 
of the venture through Britain, then and now. 
The writer and broadcaster will visit Gala 
Theatre, Durham (Feb 10), Sage Gateshead 
(Feb 11) and the Custom House, South 
Shields (May 12) as part of a live show based 
on his epic journey.
Book available now

TV SERIES: 
JESSICA JONES SEASON 2
Debuted back in 2015, Jessica Jones 
will return in 2018 for more female-led 
action in a second series. Following 
the dramatic exit that concluded the 
popular first season, viewers were 
shocked to hear that David Tennant 
would be returning for the second 
series. As Jones takes on a new case 
following the events of her encounter 
with Kilgrave, specific plot lines and 
details of the new series have been kept 
under wraps, but if it’s anything like the 
exhilarating first installment, it is not to 
be missed.  
Released March 8 on Netflix 

MUSIC: 
JUSTIN TIMBERLAKE, MAN OF 
THE WOODS
After almost five years, Justin 
Timberlake is set to release his 
highly-anticipated fourth studio 
album, Man of the Woods. The music 
video for the first track, Filthy, oozes 
a futuristic vibe, a hint at what may 
be to come on the album. The new 
album is inspired by dance-pop with 
a reverberating bass line – a release 
not to be missed in February. 
Out February 3

DVD:
BLADE RUNNER 2049
Directed by Denis Villeneuve, Blade 
Runner 2049 is the story of a young 
blade runner’s discovery of a secret 
that leads him to track down a former 
runner, previously missing for 30 
years. The rogue replicant hunt is a 
neo noir science fiction film written 
by Hampton Fancher. Starring Ryan 
Gosling and Harrison Ford, Blade 
Runner 2049 is a visually stunning 
sequel to the original 1982 film.
Out February 5     

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

SHOW:
ANDY KIRKPATRICK - PSYCHOVERTICAL
Top British mountaineer and winter expedition specialist are just some of 
Andy Kirkpatrick’s many professions. Presented by Speakers from the Edge at 
the Sage Gateshead, Kirkpatrick’s brand-new show looks back at 40 years of 
adventures, telling the story of all the things that make life so amazing. Also an 
award-winning writer and film-maker, Kirkpatrick captivates audiences with his 
motivational and humorous way of story-telling. 
February 19 
www.sagegateshead.com

FILM: 
CAT ON A HOT TIN ROOF 
Peppered with impressive fabrications and scorching 
heat, Benedict Andrews’ exhilarating revival of 
Tennessee Williams’ 20th century Cat on a Hot Tin 
Roof stars Sienna Miller and Jack O’Connell. Setting 
the scene on a Mississippi night, a southern family 
gather to celebrate Big Daddy’s birthday. Marriages 
are at stake and tensions are high – which version of 
the truth is genuine? And which will win out? Catch 
the screening at Tyneside Cinema.
February 22
www.tynesidecinema.co.uk

ART: 
JASMINA CIBIC, THIS MACHINE BUILDS NATIONS
Jasmina Cibic offers a unique experience featuring film, sculpture, 
performance and installation. The exploration investigates how art, 
architecture and political rhetoric are implemented and deployed 
in the name of the nation. Cibic presents three films from her 
latest NADA trilogy for the first time in the UK and showcases 
a fusion of gesture, re-enactment and stagecraft. An insightful 
exhibition for lovers of art and culture, held at the BALTIC Centre 
for Contemporary Art. 
February 9-May 28
www.baltic.art

THEATRE:
HEDDA GABLER 
With this modern production 
of Ibsen’s electrifying 
masterpiece, the Theatre 
Royal showcases the 
audacious story of Hedda 
and Tesman in Hedda Gabler. 
The performance sees 
newly-married Hedda buried 
alive and longing to be free. 
With the determination to 
manipulate her surroundings, Hedda begins to watch her world 
unravel. The show has been revamped by Olivier Award-winning 
playwright Patrick Marber and viewers are involuntary enthralled 
by the fresh take on the piece.
February 13-17
www.theatreroyal.co.uk

ARTS - Culture out



84

This month, I thought I’d try something 
different. Rather than talk about myself, 
I would like to talk about the beauty of 
being based in the North East and my 
team of incredibly talented individuals at 

Peace and Loaf. 
I am so lucky to be able to call Newcastle my home, 

or ‘hyem’, as some would say, because I am surrounded 
by top-class suppliers who make the food we prepare 
even better. 

As you probably already know, my dishes take 
inspiration from British culture. The food we prepare 
and serve at Peace and Loaf will always have a ‘Coulson 
twist’ on traditional dishes; have you ever tried our raw 
steak and mushroom pie? It’s certainly not a pie in its 
usual form. 

Our food tastes the way it does because our 
suppliers give us the best produce the region has to 
offer. I would like to give Hodgson Fish, Country 
Valley Foods, Premier Cheese, Grow Module 365 and 
Delifresh a personal shout-out. One of our other local 
suppliers is 1265 Degrees North in Ouseburn; these 
guys supply us with our unique plates, which gives 
every dish an arty backdrop. 

The kitchen can be a very intimidating place, 
especially to those who are new. This is why I have 
always believed in nurturing the right person in 
order for them to reach their full potential. Currently, 
we have a fantastic apprentice in the kitchen who is 

proving herself every step of the way and I cannot wait 
to see the chef Niamh turns into. 

Our two front-of-house stars, Linden and Rosie, 
both have their WSET Level 1 award in wine tasting 
provided by our supplier of wines, Berkman. It is the 
perfect qualification to suit our ever-expanding wine 
list. Now, our diners can be offered the best wine 
pairings to go with their food choices and know that 
our staff are great at doing so!

In November last year, a young chef, Tom Reeves – 
who first worked under me – visited Peace and Loaf 
and hosted his very own pop-up restaurant. Tom and I 
worked together at a few venues before Peace and Loaf 
until he eventually ‘left the nest’ to work for L’Enclume, 
a Michelin star restaurant in Cartmel. 

The quality of staff we have is undeniable, and 
through our strong work ethic and team bond we have 
been able to win awards such as two AA Rosettes for 
culinary excellence, the Good Food Guide’s Restaurant 
of the Year North East, and the Luxury Travel Guide’s 
Gastronomic Excellence Award 2018. 

As 2017 was drawing to a close, we were also named 
as only one of seven restaurants outside of London to 
make it in the OpenTable Top 100 Best Restaurants 
2017 list.

Supporting our local community is something we 
value very highly. From using local suppliers and 
mentoring my staff to volunteering at the People’s 
Kitchen, the team and I are very proud to call 
Newcastle ‘hyem’. 

Dave Coulson, co-owner and head chef of Peace and Loaf, reflects on the region and the home-grown talent 
he’s nurturing at the Jesmond-based restaurant 

HOME SWEET HOME

FOOD & DRINK – Peace & Loaf

PEACE AND LOAF 
www.peaceandloaf.

co.uk
@peaceandloafjes
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Chloe Holmes visits casual spot Zucchini for 
the Italian soul food experience

BUSINESS 
LUNCH: 

ZUCCHINI 
PASTA BAR

BUSINESS LUNCH - Zucchini

Zucchini has a bright and spacious dining 
area, located in Newcastle city centre on 
Pilgrim Street. 

The pasta bar has an open kitchen and 
counter, and dishes are available to enjoy 

over a leisurely lunch or on the go. 
As the first ‘pasta bar’ in the North East, Zucchini is 

offering something different, with honest plates of fresh 
pasta at an affordable price. A simple concept that owner 
Alan Barker has successfully accomplished in the dining 
experience. 

Our server, Lucy, was friendly, super-welcoming and 
served us with a laid-back ease to match the informal 
atmosphere. 

For the health-conscious diner, Zucchini serves 
freshly-prepared pasta, made with good-quality 
ingredients; a healthier option to the dried alternative.

The menu includes a selection of drinks to enjoy. For 
lunchtime refreshment, there is a choice of fruit juices 
and organic coffee. Or, if you would like an alcoholic 
tipple, there are two organic house wines, a bottled beer 
and a fizz. I recommend the bellini!

The menu is simply crafted, with a selection of pasta 
fresca (fresh), pasta secca (dried), side dishes, and 
four choices of dessert. There is also an option for both 
gluten-free and vegetarian diners. 

I opted to try the taglierini with shrimp, raw zucchini 
and lemon butter – a fresh and zesty dish, and a brilliant 
choice for a light, energising lunch. 

The beef and rosemary ragu was tender and packed 
with flavour – a generous portion for lunch and very 
satisfying!

Our dishes were accompanied by a delicious selection 
of sides: thick, soft and indulgent sourdough bread, 
olives, and pork and fennel meatballs. At only £2.50 each, 
it’s a really affordable way to add a little extra to your 
lunch. 

And to finish, the tiramisu was rich and indulgent, just 
as it should be!

Zucchini absolutely delivers on the promise of fresh 
and wholesome flavours at an affordable price. Buon 
appetito!

ZUCCHINI
55 Degrees North, Pilgrim Street, Newcastle, NE1 6BL
www.zucchinipastabar.co
@zucchinipastaba
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Taglierini shrimp, zucchini & lemon 

£8
Open lasagne with lamb & mint ragu 

£5.50
Pappardelle ‘six hour’ beef shin & 

rosemary ragu

£6.50

Tiramisu

£4

Pork & fennel meatballs with 

pomodoro sugo 

£2.50

Sourdough bread & olive oil 

£2.50

Sides

Mains

Dessert

Olives

£2.50
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Try this slow-cooked pork belly with a sweet, spicy and sour sauce from Omar Allibhoy, talented 
Spanish chef and owner of Tapas Revolution, a popular chain that recently opened an eatery in 

Newcastle’s Grey Quarter

RECIPE OF THE MONTH - Tapas Revolution

TAPAS REVOLUTION
Try more of Omar’s recipes in his new book, Spanish 

Made Simple: Foolproof Spanish Recipes for Every Day 
(Quadrille £20) 

www.tapasrevolution.com
@tapasrevolution

TORREZNOS CON 
MOJO DULCE

METHOD
• Preheat the oven to 160°C.
•  Score the skin of the pork belly by running a sharp knife from side 

to side. Place in a roasting dish, skin side up, rub with the rock 
salt and pour the wine or beer around the meat. Slow-cook for 
four hours. Add the new potatoes around the meat in the dish 90 
minutes before the end of the cooking time.

•  To make the Mojo Dulce sauce, place all the spices, the oregano and 
the salt into a small bowl. Measure out the sherry vinegar, olive oil 
and 200ml water.

•  Pour another 50ml water into a small saucepan over a medium heat 
and add the sugar. Allow the sugar to melt, without stirring, to make 
a syrup. When the syrup turns to amber, tip in all the dried spices 
and give them a good stir for about ten seconds. The caramel will 
toast the spices very quickly so don’t leave them any longer. Pour the 
vinegar, oil and water mixture straight into the pan and keep stirring 
so that the caramel dissolves. Simmer over a low heat for 10 minutes 
and then take a hand blender, while the pan is still over the heat, and 
blitz for 1 minute to emulsify the sauce. Keep the blender away from 
the heat source.

•  Serve your pork belly with the roasted new potatoes and pour the 
thick Mojo Dulce over the top.

INGREDIENTS
SERVES 4

(FOR THE TORREZNOS)
1kg pork belly

1 tablespoon rock salt
250ml white wine or beer

600g new potatoes

(FOR THE MOJO DULCE SAUCE)
6 dried cayenne or bird’s eye chilli peppers, finely chopped

10g ground cumin
10g sweet pimenton paprika

10g black pepper powder
5g ground cinnamon

10g dried oregano
5g salt

75ml sherry vinegar
50ml extra virgin olive oil

150g sugar
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In keeping with the most commercialised day 
in February – good old Valentine’s Day – I’m 
theming my column this month around love 
and, in particular, self-love. 

In a world of Instagram, airbrushing 
and unrealistic body goals, it’s all too easy to be 
unnecessarily hard on ourselves about how we look 
and while it’s very important to exercise and move 
our bodies, it’s vital that we learn to love them rather 
than loathe them. 

Many people aspire to be like others rather than 
opting to be the best version of themselves. They 
need to take the time to step back, look in the mirror 
and say, ‘you know what, I’m alright’.

Many are never content with achieving their 
goals but it’s important to take a moment to pause, 
appreciate your own hard work and applaud your 

achievements. For example, you set out to reach 20.3 
per cent body fat or to fit into your size 12 jeans, but 
when you get there, it’s not good enough, and the 
cycle of criticising yourself and always wanting more 
begins all over again. 

So how do we break that cycle? Here are my top 
tips: 
Unfollow anyone on your social media feed that 
makes you feel negative about your own body. 
It’s time to say goodbye to the over-edited gym 
selfies, the contorted poses and those who only 
post photographs of their super-healthy meals and 
never the Malteser Bunny they had while they were 
watching Coronation Street. 

Stop speaking about yourself negatively because 
you will begin to believe the words you say and they 
will stick in your head like glue. I was brought up 
to believe that if you don’t have anything nice to say 
to other people, then say nothing at all. The same 
is true about how we speak about ourselves. If you 
continually tell yourself you’re fat or your thighs are 
too big, this will become your truth and the reality is, 
you are beautiful. So what if your thighs rub a little at 
the top? Most people’s do; it doesn’t mean you have 
to change it. 

Start paying yourself some compliments. Rather 
than always focusing on the things you want to 
change or dislike about your body, look at the things 
you do like. Take a few minutes every day to stand in 
front of the mirror, pick out something you like about 
yourself and either out-loud or in your own head, pay 
yourself a compliment and repeat it several times. 

Forget ‘smashing’ or ‘beasting’ your body in the 
gym. The truth is that exercise should never be a 
punishment. It should be a positive experience and 
you should select the form of exercise that your body 
needs or can cope with at any given time. Yes, there 
will be days when you can really challenge yourself 
and push hard, but equally there will be days when 
your body needs disciplines such as yoga and Pilates. 

Be sure to listen to your body, respect it and, above 
all, love it!

With Valentine’s Day on the horizon, Katie Bulmer-Cooke reflects on why it’s important to ‘love yourself’ and 
not become disillusioned by unrealistic body goals 

WHAT DO YOU SEE WHEN YOU 
LOOK IN THE MIRROR?

HEALTH & FITNESS – Katie Bulmer-Cooke 

KATIE BULMER-COOKE
UK Personal Trainer of the 

Year 2012 & UK Fitness 
Professional of the Year 

2013.
Entrepreneur/Consultant/

Speaker
Bookings: michael@usb-

uk.com
www.katiebulmer.com
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My interest in American football 
began at university when I 
wanted to play a new sport and 
joined the full contact team.

I love the fast pace of American football, how 
technical it is and the number of high intensity 
moments every game can bring. There is a 
constant adrenaline rush as on any play – either 
team could score a touchdown.  

When I discovered I had epilepsy, I couldn’t play 
full-contact football anymore. I looked for a flag 
football team in Newcastle but discovered there 
wasn’t one. I established Newcastle Blackhawks 
and set about trying to recruit players. 

Flag football is a five-a-side, non-contact version 
of the sport. There are no pads or helmets and 
tackling is performed by pulling a ‘flag’ attached 
to each player’s waist. The game maintains all the 
speed and skill elements from the contact sport 
but minimises injury risk.

The first few sessions for Newcastle Blackhawks 
only had a handful of players. Often, my 
house-mates would come down to make up the 
numbers.

Since then, the club has grown steadily. We had 
15 registered players in the 2017 season and are 
always looking for new recruits. 

We train most Sundays from 10.30am-1.30pm 
at Paddy Freeman’s Park, Newcastle. Our 
competitive league season runs from April to 
August. We are in the UK national premiership, 
having made the national playoffs the past two 
seasons. In 2017, we were the middle England 
conference champions. During our off-season, 
a lot of our players still meet and we compete in 
friendly tournaments, some of which involve the 
top sides from across Europe.

I probably spend at least five or six hours a week 
organising training/squad availability for game 
days and managing the social media presence of 
the club. 
American Football is definitely growing in 
popularity, not just in the North East, but 

nationally. Most of the growth is due to the 
international series games the NFL play in 
London every year. Since we started in the 
UK national league, the number of teams has 
increased every year. There are numerous contact 
teams in the North East with a long history, but 
we are the only dedicated flag team. Because 
of this, we have players travel from as far as 
Morpeth, Hexham and Hartlepool to compete 
for us.

If you are interested in trying flag football, come 
to one of our sessions! It’s an easy sport to pick 
up, especially if you have played another ball sport 
in the past. It’s accessible for anyone over 16, male 
or female. 

Flag football provides the opportunity to 
compete at a national level and meet flag 
community members from all over the UK. A lot 
of the fun around playing flag football revolves 
around being able to talk about a sport you love 
with others who share your passion in addition to 
actually playing. 

Alan Bartholomew is an optician who works at Specsavers in North Shields. In his spare time, he helps to run 
Newcastle Blackhawks, the region’s only flag American football team

BALANCING ACT

INTERVIEW - Alan Bartholomew 

NEWCASTLE BLACKHAWKS
www.facebook.com/
BlackhawksFlag
@blackhawksflag
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With the first UK deliveries of the new BMW M5 this spring, North East Times looks 
at the key features of this new model which promise to thrill both on the road and on 
the track

OCCUPYING THE 
DYNAMIC HIGH 
GROUND

The new BMW M5 takes this popular 
model into new territory, with M 
xDrive all-wheel drive featuring in the 
high-performance sedan for the first 
time. 

This change of tack sees the M5 exploring new 
dynamic dimensions and offering greater everyday 
practicality in all driving conditions. The new car is 
committed to building on the tradition of a concept 
– the luxurious four-door business sedan with a taste 
for the race track – first glimpsed in 1984 with the 
original BMW M5. 

The new M xDrive developed by BMW M GmbH 
promises the most emotionally engaging all-wheel-
drive system, which works with a central transfer 
case with multi-plate clutch and distributes drive 
fully variably between the front and rear axle, as 
required. 

Another ingredient in the car’s supreme traction 
in all road and weather conditions is the Active M 
Differential at the rear axle, which also works fully 
variably and has a locking effect between 0 and one 
hundred per cent. 

The driver has five different configurations to 
choose from, based on combinations of the DSC 
modes (DSC on, MDM, DSC off) and M xDrive 
modes (4WD, 4WD Sport, 2WD). In the basic 
setting with DSC (Dynamic Stability Control) 
activated and 4WD, the system permits slight slip 
through the rear wheels when accelerating out of 
corners – and therefore plays its part in giving the 
new BMW M5 its sporting agility. 

Providing ample power for the new BMW M5 is 
a 4.4-litre V8 bi-turbo engine with M TwinPower 
Turbo technology. The M engineers have carried out 
significant revisions to the outgoing model’s power 
unit. For example, newly-developed turbochargers, 
ultra-efficient indirect charge air cooling and 
increased fuel injection pressure together help 
to raise output and, above all, torque. The engine 
develops 441kW/600hp at 5,600 – 6,700rpm, while 
an impressive 750Nm (553lb-ft) of torque is placed 
at the driver’s disposal from as low down as 1800rpm 
and remains there until 600rpm. 

The car’s impressive performance figures speak for 
themselves:0 and one hundred m/h (62 ph) in just 
3.4 seconds, 0 and two hundred m/h in 11.1 seconds 
(124 ph). Top speed, meanwhile, is an electronically-
limited 250km/h (155mph), but the optional 
M Driver’s Package can keep the fun coming to 
305km/h (189mph). 

The new BMW M5 channels all that power 
through a specially-tuned eight-speed M Steptronic 
transmission with Drivelogic. In D mode, it provides 
all the comfort and convenience of fully-automatic 
gear changes, but can then also switch to sequential 
manual shifts. The driver can do this using either the 
compact selector lever on the centre console or the 
steering wheel-mounted paddles. Drivelogic allows 
the driver to adjust the transmission’s characteristics 
to their personal preferences. For track use, the eight 
- speed M Steptronic unit serves up lightning-fast 
shift times, helping to give the new BMW M5 its 
exceptional agility and dynamic flair. 
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LLOYDS NEWCASTLE
www.lloydnewcastlebmw.co.uk
0191 908 1658

A WORD FROM RICHARD 
SKINNER, GENERAL 
MANAGER AT LLOYD BMW

At Lloyd Newcastle we 
are proud to showcase 
the ever-growing range 
of new BMW models as 
well as more than 150 
approved used cars. As 
part of the family-owned 
Lloyd Motor Group we pride 
ourselves on providing the 
highest levels of customer 
service and expertise 
for all your automotive 
needs. This March, we 
will see the launch of the 
sensational new BMW M5. 
It’s impressive 0-62mph 
in 3.4 seconds, the first 
ever carbon roof on an M5, 
intense performance with 
the M xDrive all-wheel drive 
system and the eight-speed 
M Steptronic transmission 
this is a car to be 
experienced. Find out for 
yourself and arrange a test 
drive at Lloyd Newcastle by 
calling 0191 908 1658
*Test drive subject to status 
and availability

MOTORS  – BMW M5 

The suspension of the new BMW M5 is, likewise, 
designed to deliver both maximum traction for 
everyday use and supreme dynamic performance 
on the track. Like the engine, transmission and M 
xDrive system, it has been tuned by experts and 
racing drivers at venues including the world’s most 
exacting test facility – the Nürburgring Nordschleife 
circuit. 

Sophisticated stiffening elements in the front 
and rear structures ensure the body structure is 
extremely rigid and therefore that the car provides 
instantaneous feedback, in particular when the 
driver is pushing hard on the road or track. 

The driver can also choose from Comfort, Sport 
and Sport Plus modes for the Variable Damper 
Control (VDC) system – which has M-specific 
tuning – and the M Servotronic steering. And the 
engine’s characteristics can also be configured to 
the driver’s tastes via the Efficient, Sport and Sport 
Plus modes. The two M1 and M2 buttons on the 
M leather steering wheel can be used to store two 
set-ups combining the driver’s preference of engine, 
transmission, suspension and M xDrive modes, 
the DSC mode and Head-Up-Display settings. The 
driver can then activate their preferred set-up by 
pressing the relevant button. 

On its exterior, the new BMW M5 includes 
revisions to its bodywork over the regular BMW 5 
Series to satisfy its challenging dynamic brief. The 
M engineers have redesigned the broader front 
side panels and front bumper trim to include larger 
apertures for the air feeding the cooling systems and 
brakes. Also new is the rear diffuser. The exhaust 
system’s quartet of tailpipes are a visual pointer 
to the power generated by the BMW M5 and also 
lay on a suitably sporting soundtrack for the job 
in hand, courtesy of their flap control system. The 
driver can use a button to adjust the engine sound 
as desired. 

The bonnet, which also has an M-specific design, 
is made from aluminium and boasts eye-catching 
sculpture lines. These extend into the extremely 
lightweight carbon fibre-reinforced plastic (CFRP) 
roof – a standard feature of the new M5. The weight 
savings contributed by the CFRP roof and other 
components such as the exhaust system help to 
ensure the new BMW M5 with M xDrive all-wheel 
drive is lighter than its predecessor. 

The new BMW M5 is fitted as standard with 
M compound brakes, which are lighter than 
conventional grey cast-iron items and therefore also 
bring down the car’s weight. With blue-painted six-
piston fixed callipers at the front and single-piston 
floating callipers at the rear, plus perforated, inner-
vented brake discs all round, the M compound 
brakes have the speed-shedding power to befit the 
car’s dynamic potency. The new BMW M5 also 
comes as standard with polished 19-inch light-alloy 
wheels in Orbit Grey and M-specific tyres, while 20-
inch items can be specified as an option.

Standard specification for the new BMW M5 also 
features Merino leather and M seats with electric 
adjustment. The options list includes newly-
developed M multifunction seats, which stand out 
with their bucket seat-style construction, and even 
better lateral support. 
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IMAC PRO 

Deemed the fastest and most 
powerful Mac ever made, the 
brand-new iMac Pro provides 
incredible computer power 
for real-time 3D rendering, 
high megapixel photography, 
complex simulations, massive 
audio projects and real-time 
4K and 8K video editing. The 
display is slick and elegant, 
performing far beyond the 
assumed possibility for an 
all-in-one. The new iMac 
features a workstation-class 
performance in iMac design, 
the most advanced graphics 
ever featured in iMac design 
and not to mention a new 
level of integration and 
security. Priced from £4899.
www.apple.com/uk

With a stunning Retina 5K display, super-fast storage and advanced I/O, 
Apple’s newest creation maintains its famous thin, quiet and seamless 
aluminum and glass enclosure while adding new and exciting features. 

iMac Pro delivers up to 80 per cent more cooling capacity with an all-new 
thermal architecture complete with four microphones with beamforming 

technology. A Magic Keyboard, Magic Mouse and optional Magic Trackpad 
are just a few of the extra characteristics of the new workstation-class 

innovation. 

iMac Pro delivers up to an amazing 11 Teraflops of single-precision 
computing power with the Vega GPU, for real-time 3D rendering 
and high frame rate VR. The exceedingly advanced novelty is 
ideal for machine learning, supporting up to 4TB of SSD and up 
to 128GB of ECC memory. Featuring a next-generation compute 
core and up to 16GB of on-package high-bandwidth memory, 
the iMac Pro features 10Gb Ethernet for up to ten times faster 
networking – a first for Mac products.

Chloe Taylor reveals what’s new and improved with the world of gadgets and 
technology

TECH 

TECHNOLOGY
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SONY HT-SF200 SOUNDBAR

Sony’s new 2.1ch compact soundbar is a new 
innovation with cinematic-quality sound 
complemented by a cool and stylish aesthetic. 
Designed to complement any item of furniture, 
the compact speaker features deep bass 
and wide surround sound. The sophisticated 
soundbar has a built-in subwoofer and produces 
unparalleled sound for your living room, 
creating the effect of being surrounded by 
speakers – without the wires trailing around the 
room. Available to connect to your TV via HDMI 
ARC, Optical or Bluetooth, it can also wirelessly 
connect to other smart devices by advanced 
Bluetooth technology. Available Feb/early 
March priced around £200.
www.sony.co.uk

AIRSELFIE 2

AirSelfie is a revolutionary pocket-size 
flying camera that snaps unlimited HD 
photos of you and your life from the sky. 
Simply connect it to your smartphone 
and the turbo fan propellers will thrust 
up to 20 meters in the air, allowing you 
capture wide and truly organic photos 
and videos on your device. The innovation 
has received an upgrade in its second-
generation device AirSelfie 2, featuring an 
enhanced camera, longer battery life, and 
an upgraded smartphone app to make it 
easier to share photos and videos with 
your friends and family.
www.airselfiecamera.com

BEOPLAY H9I WIRELESS HEADPHONES

New from Bang & Olufsen are the H9i ‘around ear’ 
BeoPlay wireless headphones. With advanced active 
noise cancellation, transparency mode and proximity 
sensors, the headphones are available in both black or 
a natural colour. The wireless headphones have up to 18 
hours’ playtime and are wireless via Bluetooth, featuring 
an innovative aluminum touch interface with Bang & 
Olufsen’s signature sound. RRP £449.
www.petertyson.co.uk

TECHNOLOGY
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North East Times’ breakfast event, in association with Newcastle Young Professionals Forum, on January 11 hosted 
around 150 guests for informal networking and light refreshments, at Browns Newcastle. Attendees from the region’s 

business community were the first to receive a copy of January’s issue – which focused on professional services. The 
team was delighted to welcome Kevin Robertson, head of the Newcastle office at Womble Bond Dickinson UK, 

as guest speaker

NORTH EAST TIMES’ 
BREAKFAST

EVENT - North East Times
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I 
was born in Berwick-upon-Tweed and 
I grew up living opposite Holy Island, 
where my parents still live.  I have lived 
in the North East all my life, apart from a 
stint in London while studying at Royal 

Central School of Speech and Drama. I’ve now 
settled in Ryton, Gateshead, but still refer to 
Northumberland as home. 

The best thing about living and working in the 
North East is the people. I meet folk from all 
walks of life in my job. Practically everybody will 
greet me with a smile and a willingness to help out 
however they can. We graft in the North East, but 
there is a spirit of generosity that goes alongside, 
which I love.

My favourite area of the North East is any section 
of the Northumberland Coastline. Pick any beach 
from Craster to Bamburgh, Spittal, Druridge Bay 
or Ross Beach. Whatever time of year, you can’t 
fail to be blown over by the sheer beauty of this 
relatively undiscovered coastline

My favourite place to spend some quality leisure 
time in the North East – obviously – is the Live 
Theatre! If you haven’t yet been, you really must. 
Live Theatre has an international reputation 
as a new writing theatre, as well as producing 
and presenting new plays. Come along, have 
a different night out, and you will be warmly 
welcomed – we also have a very good and well-
stocked bar.

The attraction the North East should be proudest 
of is potentially happening this summer. 
NewcastleGateshead will host Great Exhibition of 
the North, set to be the biggest event in England 
in 2018. Showcasing world-class art, culture, 
design and innovation from the North, there will 
be something for everyone. 

The best view in the North East is from the 
middle of the Millennium Bridge looking back 
up the Tyne to all the other bridges. I particularly 
like the lights and river reflections at dusk. It’s my 
new route home and don’t think I’ll ever tire of 
this view. 

My ‘hidden gem’ in the North East is Fausto 
Coffee on Roker Beach in Sunderland. Cracking 
coffee, cracking cakes, stunning views over the 
shore and the pier and very welcome after a walk 
along the beach. 

Helen Green joined Live Theatre last month to lead its work with children and young people, as the theatre 
significantly expands a programme of free story writing workshops for North East schools. Live Tales workshops 

allow children to spark ideas, build confidence and develop original thinking. Currently delivered out of Live 
Theatre, located just off Newcastle Quayside, Live Tales Sunderland will launch this April, thanks to support from 

Virgin Money Foundation, from its new home in the newly-opened The Fire Station in Sunderland’s Music, Arts and 
Culture Quarter

MY NORTH EAST 

INTERVIEW - Helen Green

Live Theatre 
www.live.org.uk 

helen@live.org.uk
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