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EDITOR’S WORD 
Welcome

Our popular Tech Issue returns for 
its third year and again celebrates 
the strength and depth of the North 
East’s tech and digital sector.

Our cover star is one of the 
region’s most prominent tech figures. Paul Smith 
co-founded the Ignite accelerator programme in 
2011 before relocating to the UAE to set up a similar 
initiative and joining Hyperloop One, Elon Musk’s 
project that is promising to revolutionise commuter 
travel around the world. 

Paul recently returned to his native North East 
and has set up Newcastle Tech Trust. He tells 
North East Times how the trust will support tech 
companies in the region. 

We also wanted to showcase the new and 
upcoming tech talent based in the region this 

month and ran a social media campaign where 
we asked people to nominate individuals – aged 
30 years old or under – who are developing and 
delivering innovative tech and/or helping to inspire 
others in the region. 

We were so pleased to have received scores of 
nominations –reflecting the depth of upcoming 
talent in the region – although narrowing them 
down to just seven individuals to feature was no 
easy task! Thank you to everyone who got involved 
in the campaign. 

In addition, one of the godfathers of UK gaming, 
Ian Livingstone, shares his radical thinking to 
bridge the skills gap in the North East – something 
that’s a continuing theme throughout this issue – as 
the tech revolution shows no signs of abating. 

I hope that you enjoy this issue.

Welcome to the Tech Issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

IT firm Waterstons is making a move to 
new premises in an area set to play a key 
role in creating thousands of jobs for 
County Durham.

Waterstons has announced it will 
relocate to Durham County Council-owned 
Northumbria House at Aykley Heads in 
Durham City from its current offices at 
Belmont Business Park. 

The move has been sparked by growth 
of nearly 30 per cent in the 2017 financial 
period, with planned growth for the 
period at around another 20 per cent. The 
company, which also has offices in London 
and Glasgow, employs 133 staff and expects 
to hire another 30 people over the next 
12 months. It is also looking to expand 

overseas, possibly in the Asia Pacific region.
Susan Bell, chief executive officer at 

Waterstons, said: “We are very proud to 
maintain our head office in Durham. We are 
enjoying excellent growth, with aspirations 
to grow further in the North East fuelled by 
our long term relationships and partnerships 
with clients and prospects in the region. 
The new office will provide much needed 
additional capacity and enable us to work 

more effectively together.”
Brian Archer, managing director 

of Business Durham, the economic 
development organisation for County 
Durham, which helped facilitate the move, 
added: “This is an incredibly exciting time 
for Waterstons to be moving to Aykley 
Heads – an area which will be transformed 
by millions of pounds of investment over the 
next few years.” 

TECH

New IT jobs 
created at Aykley 
Heads

BULLETIN

TECH

Major tech careers event 
returns to North East
One of the region’s largest tech-specific 
careers and opportunities fairs is returning 
on May 24, relocating to central Newcastle 
for the first time since it began three years 
ago. 

Tech Talent 2018, which is being 
supported by Sunderland Software City, 
will see 70 of the North East’s businesses, 
universities, colleges and training providers 
showcase the opportunities on offer to more 
than 1000 expected delegates at the one-day 
event, which will take place at Crowne Plaza 
in the Stephenson Quarter.
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TECH

tombola makes three 
senior appointments
tombola, the Sunderland-based technology 
company that develops online entertainment 
focussed around bingo and casino games, has 
made three senior appointments. Debra Ballantyne 
has been appointed head of people, Debbie Herron 
is the company’s new head of chat, while Ralph 
Lichtmannedgger (pictured) has become head of 
compliance.

TECH

New lab investment 
for Lucion
A Gateshead firm specialising in asbestos 
management services has announced a £200,000 
investment. 

Lucion Services has extended its operations 
at its Halifax Court-based laboratory, boosting 
its capacity to undertake bulk analysis and air 
monitoring for customers using high powered 
scanning electron microscopy by 30 per cent.

National and 
international 
news 

GLOBAL COLLABORATION 
TACKLES CYBER RISK 

Cisco, Apple, Aon and 
Allianz have announced a 
new cyber risk management 
solution for businesses, 
comprised of cyber 
resilience evaluation services 
from Aon, the most secure 
technology from Cisco 
and Apple, and options for 
enhanced cyber insurance 
coverage from Allianz. The 
new solution is designed 
to help a wider range of 
organisations better manage 
and protect themselves 
from cyber risk associated 
with ransomware and 
other malware-related 
threats, which are the most 
common threats faced by 
organisations today.

PRIVATE SECTOR GROWTH 
EXCEEDS EXPECTATIONS

Growth in the UK’s private 
sector picked up in the 
three months to February, 
exceeding expectations for 
modest growth, according 
to the latest CBI Growth 
Indicator. 
The composite measure, 
based on 671 respondents 
across the distribution, 
manufacturing and service 
sectors, showed the balance 
of firms reporting a rise in 
output at +20 per cent, up 
from +9 per cent in the three 
months to January. Growth 
strengthened across the 
board and was far above the 
long-run average in most 
sectors. 
Looking ahead, the pace of 
growth is expected to edge 
higher over the three months 
to May (+24 per cent), 
underpinned by a pick-up 
in retail and robust growth 
across all other sub-sectors.

TECH

Shining a new light 
on recruitment
Sunderland-based technology company, Shine – a 
video interviewing and pre-hire screening software 
platform that allows businesses to remotely assess 
candidates’ suitability for a role before a formal 
interview – has added values-based assessments 
to its recruitment platform. The new offering 
benchmarks the values inherent in an existing team 
and generates a unique profile which can then be 
mapped against prospective candidates. 

TECH

University partners 
with Orema
Teesside University is working with a Tees Valley 
company to develop cutting-edge augmented 
reality technology that will improve efficiency and 
safety in engineering facilities. The university is 
working with Orema to develop Smart Helmet 
technology that combines a hard hat with a visual 
display unit and overlays visual information onto 
whatever the wearer is seeing.
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BUSINESS

Arcinova announces 
major collaboration
Contract research and development organisation 
Arcinova has announced a new collaboration with 
Sterling Pharma Solutions, which is set to enhance 
the two companies’ service offerings to their global 
client bases. 
Alnwick-based Arcinova will now have access to 
Cramlington-based Sterling Pharma Solutions’ 
scale up and pilot plant assets, which will 
complement the company’s existing facilities. 

RECRUITMENT

Jackson Hogg agrees exclusivity deal with Pryme
Jackson Hogg Recruitment, the Newcastle-based recruitment consultancy, has agreed an exclusivity 
arrangement to support Pryme Group with all of its future appointments. The contract will see Jackson 
Hogg working closely with Pryme Group, a company that offers a range of integrated contract and sub-
contract manufacturing capabilities across the oil and gas, defence and aerospace industries.

TECH

Atom bank raises £149m in 
latest fundraising round
Durham-based Atom bank has raised £149 million 
in a round led by cornerstone investors BBVA 
and Toscafund. As part of this fundraising round 
BBVA will invest a further £85.4m in the digital 
only bank, increasing its ownership to around 39 
per cent subject to regulatory and shareholder 
approval. Toscafund will invest £54.4m and is 
also increasing its stake in the bank. A number 
of Atom’s other existing shareholders are also 
supporting this raise. 

Calendar of events:
April 26, 8.30am-12pm

Growth Hub Live: Finance 
that Functions
Location: Newcastle Marriott 
Hotel Gosforth Park, B1318, 
Newcastle upon Tyne, NE3 
5HN
Price: Free
www.eventbrite.co.uk
Co-founder of online social 
lending business Zopa, 
Giles Andrews, shares 
his experience of raising, 
managing and maximising 
finance to make a business a 
success.

May 2, 9am-4pm

North East Expo
Location: Newcastle Falcons, 
Brunton Road, Kingston Park, 
Newcastle Upon Tyne, NE13 
8AF
Price: Free
www.northeastexpo.co.uk
The North East Expo has 
become the region’s largest 
one day business event and 
attracts over 1500 delegates 
from every kind of business 
sector imaginable.

May 14-18

Newcastle Startup Week 
Location: Multiple venues 
across Newcastle upon Tyne
Price: £65
www. newcastlestartupweek.
com/startup-week
Newcastle Startup Week is 
a 5-day, multi-venue festival 
that inspires and helps people 
to start or grow a business in 
Newcastle upon Tyne and the 
wider North East of England.

May 16-17

Thinking Digital
Location: Sage Gateshead, 
St Mary’s Square, Gateshead 
Quays, Gateshead, NE8 2JR
Price: £165-£195
www.thinkingdigital.co.uk
The 11th annual Thinking 
Digital Conference will unite 
attendees to learn about 
new technologies, hear 
innovative ideas and begin to 
understand how our future is 
being shaped by them.

NEWS
Deals

DEALS
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A 
report titled Brain Gain: How to 
attract, retain and reconnect digital 
talent – commissioned by Vodafone 
and authored by Steve Hughes, a 
former Bank of England economist – 

has highlighted the challenge that regions across the 
country are facing when it comes to keeping hold of 
their graduates. 

Analysing the most recent data (2015/16) from 
the Higher Education Statistical Agency (HESA), the 
study found every region of the country is suffering 
from a ‘brain drain’ of workers with 5295 – or just 
over 4 in 10 - taking up jobs outside the North East 
within six months of graduating.

The report – based on a series of in-depth 
interviews with combined authorities, business 
groups and digital innovators in Greater Manchester, 
Tees Valley and the West Midlands – paints an 
encouraging picture of ground-breaking digital 
initiatives across the UK, but warns that these 
regions will struggle to fulfil their digital potential 
without a ready and available supply of talent.

The report includes a number of ‘brain gain’ policy 
proposals, such as an audit of buildings which could 
be converted into low-cost offices for digital start-
ups, commitment by universities to allow students to 
use their buildings to start businesses for a year after 
graduation and allowing Apprenticeship Levy funds 
to be used for retraining and upskilling returnees.

It also says that upgrading the country’s digital 
infrastructure will be at the heart of encouraging 
those people to want to live, begin careers and start 
up their own businesses in regional towns and cities.

Tees Valley Mayor Ben Houchen has welcomed 
proposals by Vodafone to help towns and cities 
attract and retain more graduates to stay, live and 
work across the region.

Speaking at the launch of the report, Mayor 
Houchen discussed how he is working to help keep 
digital talent in the area and attract new companies 
and individuals. 

He said: “Along with our region’s excellent digital 
sector, I am turning ‘brain drain’ into ‘brain gain’ 
head-on. This includes robust apprenticeship and 
skills schemes, both announced and in the pipeline, 
to inspire new generations and enhance the expertise 
of people in work or looking.”

He added: “We are rightly proud of our digital 
firms, which are forward-thinking and engaging 
with Teesside University and other colleges to help 

develop home-grown talent vital for future success.
“Middlesbrough’s Boho Zone and new and 

upcoming research facilities such as the biologics-
focussed National Horizons Centre at Darlington’s 
Central Park are helping change perceptions of 
our area, helping to attract and retain talent in the 
future and helping to support this vital growing 
sector. Ideas outlined in Vodafone’s study will only 
encourage the industry to bloom.”

Vodafone recently announced a deal with 
CityFibre to provide gigabit-capable full fibre 
broadband to approximately 12 cities, reaching one 
million homes across the UK by 2021. The company 
says it will do more, provided a more competitive 
and simplified policy and regulatory system existed. 
It urges politicians to create a national full-fibre plan 
and boost funding for 5G test beds and to force BT 
to open up its ducts and poles to competitors.

Nick Jeffery, the CEO of Vodafone UK, said: 
“Tees Valley is ideally placed to be a world leading 
digital centre. It has a rich industrial heritage 
and outstanding businesses, entrepreneurs and 
innovators. However, for the region’s towns and cities 
to realise their full potential, we need to create the 
right conditions for success: a pool of digital talent, 
underpinned by infrastructure investment that 
helps to attract people and businesses who can drive 
greater economic growth.

“Part of the challenge requires turning the so 
called ‘brain drain’ of talent into a ‘brain gain’. This 
must start in schools and continue through to 
colleges and universities. It also requires getting 
people to move to the area. Places need to have 
other pull factors which make them attractive for 
digital entrepreneurs to locate to the area, for digital 
companies to flourish and for those on a career break 
to reconnect with the labour market.”

The telecommunications company has launched a report that details ways the Tees Valley and 
other regions outside London can unleash their digital potential 

MONTHLY REPORT
Vodafone

VODAFONE TACKLES ‘BRAIN DRAIN’ 
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Dynamo North East – the industry-led initiative focused on growing the region’s tech sector – 
hosted its annual members’ dinner at the River Terrace at BALTIC Centre for Contemporary Art 
on March 22. Guests enjoyed a drinks reception on arrival before sitting down to a three-course 
dinner. The keynote speaker was Sandra Thompson, office managing director at EY, who is also 
non-executive member of Finance and Investment Committee of the Elton John AIDS Foundation 
and board member of the North East LEP Growth Fund, while Matthew Gould, director general 
for digital and media policy in the Department for Digital, Culture, Media and Sport, also spoke. 

Photos: TyneSight Photographic  

DYNAMO NORTH EAST 
MEMBERS’ DINNER

KEY EVENT 
Dynamo North East 
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Q
OPINION
Burning Issue

What’s your reaction to the Spring Statement?
BURNING ISSUE

I am particularly interested to see the focus on the UK digital sector 
in this statement, with the creation of new tech businesses being 
founded somewhere in the UK every hour. As a board member at 
Generator, which runs Digital Union to promote and advance the 
creative digital sector in the North East, I am hopeful to see the 
Government taking this economic growth opportunity seriously. 
However, we need to help those businesses starting up every hour to 
grow, hire and train their people so I would like to see more available 
funding to encourage digital scale-ups. As a digital business 
ourselves, we know that growth is expensive and would welcome 
further support to recruit and train new people so we can scale even 
faster.

This was a Spring Statement that was downplayed by the Treasury 
but nevertheless included a few announcements to support 
businesses.

The Chancellor continues to recognise the importance of 
targeting productivity, with a consultation to be launched to help 
the least productive firms. Almost a quarter of businesses told us 
before the statement that economic stability was key to improving 
productivity, so the revising up of economic forecasts is good news 
for their efforts to become more productive.

Elsewhere, smaller companies will welcome the pledge to support 
them on combating late payments and the £80 million made 
available for new apprenticeships. Investing in people continues to 
be key to tackling the skills gap and boosting growth.

While the Spring Statement forecast continuing economic growth, 
this can be described as steady at best so there is much still to tackle 
to create conditions in which our businesses can generate the jobs, 
investment and wealth we need. 

Despite the fact that this wasn’t designed to announce any new 
tax or spending plans, the Chancellor ranged across a series of 
policy areas with a raft of new consultations. But two big issues 
loomed large over this and were barely mentioned. The success 
or otherwise of negotiations and planning for Brexit could yet 
render these forecasts largely irrelevant and businesses still have 
little detail to base their planning on. The Chancellor also failed to 
give any meaningful update on whether the gap between London 
and other regions is being closed, which again calls into question 
the commitment in the Conservative manifesto to make this the 
Government’s top priority.

It is encouraging for the North East as a whole that the Government 
have a continued focus on innovation, R&D and their industrial 
strategy. While we weren’t expecting any tax changes, and we didn’t 
get any, the reaffirmation that the Government see investment 
in manufacturing, innovation and R&D is good news for the UK 
economy as a whole and also the North East region.

Kari Owers
Owner, O Communications and board member, Generator

Mike Mullaney
Regional director North East, Lloyds Bank Commercial Banking

Ross Smith
Director of policy, North East England Chamber of Commerce 

Alastair Wilson
Tax partner, Tait Walker
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

UBS Wealth Management has appointed a new 
associate director to its Newcastle team. Oliver 
York, who previously worked at Brewin Dolphin 
in the region, will focus on helping to manage the 
firm’s existing client base, as well as growing the 
business throughout the North East.

Chris Pearson FRICS, partner at Gavin Black 
& Partners in Newcastle, has been appointed 
chairman of the RICS (Royal Institution of 
Chartered Surveyors) North East Regional Board, 
replacing David Furness, senior director at BNP 
Paribas Real Estate.

Chris will be responsible for leading the 
committee, comprising more than ten chartered 
surveyors, that looks to improve standards across 
the region’s land, property and construction sectors.

Vanessa Stobart has joined JB Skills as finance 
director. She brings with her over 20 years’ 
experience working in finance across a diverse 
range of businesses. Vanessa will be focusing 
on developing financial models, forecasting and 
analysis, ensuring working capital management and 
profit maximisation.

RED Engineering, which provides specialist 
engineering consultancy and design expertise, has 
appointed Will Hopps (pictured) as lead engineer, 
as part of a recruitment drive which has also seen 
Magnus Campbell re-join the company as principal 
engineer, while Barry James has been appointed 
as a senior engineer and Adam Lockett as a design 
engineer.

North East-based housing technology solutions 
provider, Orchard, has appointed a specialist in 
the international technology sector as its new 
chief executive officer, as it looks to future growth 
after a record-breaking year. Pat Clarke, who has 
more than 20 years’ hands-on experience in senior 
leadership roles, takes over the reins at Orchard 
following the retirement of managing director Ian 
Shard in February.

A senior Newcastle-based solicitor has taken over as 
the figurehead of the city’s legal profession. Alison 
Hall has become president of the Newcastle Law 
Society, a professional organisation which covers 
an area stretching from Berwick upon Tweed down 
to Durham City. Alison, who is head of the private 
client department at Hay & Kilner Law Firm, will 
serve a 12-month period in the role.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Oliver York
Associate director
UBS Wealth Management

Chris Pearson
Chairman
RICS North East

Vanessa Stobart
Finance director
JB Skills

Will Hopps
Lead engineer
RED Engineering

Pat Clarke 
CEO
Orchard

Alison Hall
President
Newcastle Law Society 
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Associate tax partner
North East, salary negotiable

Bryony Gibson Recruitment 

Bryony Gibson Recruitment is looking for 
an existing senior manager to join a leading 
accountancy practice with an impressive national 
client base. Working on some interesting tax 
projects, the successful candidate will become 
part of an experienced senior management team. 
Applicants should be an accountant (ACA/ACCA) 
or a Chartered tax advisor (CTA), who is already 
operating in an advisory capacity in corporate 
or personal tax – preferably with an element of 
business development to their role.

www.bryonygibson.com

Dynamics 365 functional architect 
Newcastle, salary up to £65,000 plus benefits

NRG

NRG is recruiting for a Newcastle-based 
retailer, who has an exciting opportunity for an 
experienced Dynamics 365 Functional Architect 
to join its team on a permanent basis. Applications 
from contractors will also be considered. For more 
information contact Gary Rogers on 0191 260 4458 
or email:

garyrogers@nrgplc.com

Finance director 
Newcastle, £55,000

BMC Recruitment Group 

BMC Recruitment is currently seeking an 
ambitious financial professional to join a growing 
business in Newcastle. Reporting to the managing 
director, this is a unique opportunity to join a 
company experiencing a period of significant 
growth. The successful candidate should be ACCA/
CIMA/ACA qualified, will be strong on systems, 
have the gravitas and experience to liaise with all 
areas of a business. For more information contact:

sophie.goymer@bmcrecruitmentgroup.com

Partner 
Co. Durham, salary negotiable

BMC Recruitment Group 

One of the leading accountancy practices in 
the North East is currently seeking a partner. 
Successful candidates will either be partner at 
a smaller practice, or a driven senior manager/
director with aspirations of progressing further. 
The initial salary and package is highly flexible 
based on level of experience, as well as any client 
following or track record of successful business 
development. A specialism in tax, accounts, 
outsourcing or audit is desired. For more 
information about this role contact:

craig.chamberlain@bmcrecruitmentgroup.com
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COMMENT
In the limelight

One in five existing jobs in UK cities are likely to 
be displaced by 2030 because of automation and 
globalisation, a CentreforCities think tank report 
has revealed. 

The Cities Outlook 2018 – released in January 
– is an annual health-check of the 63 largest UK cities that aims 
to give a snapshot of the nation’s urban economy.

This year’s report focused on the impact automation and 
globalisation will make on jobs, using information on the current 
jobs market and comparing this with the findings of Nesta’s 
report – The Future of Skills: Employment in 2030.

The Cities Outlook 2018 predicts dramatic changes in the 
coming decade, with 3.6 million UK jobs at risk of being lost by 
2030 –representing roughly 21 per cent of all current jobs. 

The report recognises 35 occupations as high risk, with most 
of these being low skilled and “generally, made up of routine 
tasks”.  Sales assistants and retail cashiers, customer service roles, 
administrative occupations and (elementary) warehouse jobs are 
all highlighted.

Meanwhile, those occupations “requiring interpersonal and 
cognitive skills” are predicted to be far less affected.

Perhaps more worrying for our region, is that another 
significant finding of the report is that the impact will not be 
evenly spread across the UK – with job losses more sharply felt 
within the “vulnerable economies” of the North and Midlands. 

Sunderland is named the second UK city most at risk of job 
losses, with 29 per cent share of current jobs “likely to be lost by 
2030 as a result of automation and globalisation”. It is joined by 
Mansfield, Wakefield, Stoke and Doncaster in the report’s top five 
rankings. 

Compare this with Oxford – the city seen as least at risk – 
where it is deemed that only 13 per cent of jobs will be lost.

Chris Toon, deputy principal at Gateshead College, is hesitant 
about forecasting economic drivers so far in advance. 

“Back in the 1970s – when the North East relied on heavy 
manufacturing and ship building – no one would have predicted 
how the region’s tourism economy has developed or that we 
would have the burgeoning tech sector we do today,” he says. “We 
didn’t stop making ships and mining coal and think, ‘oh dear, 
everyone’s unemployed’. We found new industries and new ways 
to explore the assets that we’ve got; the North East economy is 
always evolving and it will continue to do so.” 

Indeed, despite the headline claims about UK job losses, 
The City Outlook 2018 report does strike a positive tone by 
predicting that, overall, jobs will rise across the UK by 2030. 

It also states that “empowering cities and empowering people” 
are key in preparing for future changes to the jobs market. 

Jill McKinney, head of skills and training at Sunderland 
Software City, agrees but maintains that work in this area is 
already taking place. 

Alison Cowie reflects on a new report that provides worrying statistics as to the impact 
automation will have on North East jobs

IN THE LIMELIGHT



23

“Sunderland has probably one of the most forward-thinking 
local authorities in digital inclusion,” she says. “At Sunderland 
Software City, we work closely with the council on a number of 
great initiatives. An example would be Work Discovery Week, 
that engages with schools and pupils in years 10 and 11. The 
council is also a massive supporter of our Zero Gravity code club 
that works with children.”

Chris Toon, too, is adamant that preparations for future jobs 
are happening in our region. 

He says: “If we all sat back and didn’t do anything then the 
outcomes the report is predicting would happen. But we’re 
not sitting back. We’re growing out knowledge economy. 
At Gateshead College, we see our job as giving people the 
‘employment edge’ by providing them with the skills that 
employers tell us that they need and want.” 

Both Chris and Jill echo the report’s recommendation that 
empowering the future workforce must begin in schools.

“The biggest impact will be educational reforms to make sure 
the right skills are developed from primary school level up to 
university level,” says Jill, while Chris believes that it is essential 
school children are shown “what the jobs market of the future 
will look like”.

For those already working in roles that may become obsolete 
in the future, re-education and upskilling these people may prove 
more of a challenge. But, as Chris and Jill affirm, this is being 
addressed in the region too. 

Chris highlights the £15 million Government fund that 
Gateshead College has been awarded to get more people into 
jobs and support businesses to upskill their employees, while 
Jill reveals that SSC runs a number of community engagement 
programmes that are open to everybody, and is currently 
working on ESF bid that will directly address how businesses 
futureproof the skills of their workforce.

“A lot of this is about breaking down the barriers and 
demystifying digital roles for people,” says Jill. “There needs to 
be a big commitment and investment in making sure people 
understand how their skills can translate.”  

The jobs market in the UK is clearly changing – and will 
continue to evolve dramatically in the coming decades. But it is 
important to remember that this is not a new phenomenon. 

Something we can concede to, though, is that current and 
future technological advances are impacting the level of change 
and the speed at which it is happening. 

Innovation, automation and globalisation promise to provide 
a raft of exciting new job opportunities for our region but it’s 
essential that attention is paid now to preparing the future 
and existing workforce for these. Failure to do so could have 
a devastating impact on the North East’s economy and its 
community. 
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INTERVIEW
Jim Mawdsley

Jim Mawdsley has had a dual career - having spent 30 years in live music, he was one of the driving 
forces behind the Evolution Festival and Shindig. He has also been CEO of Generator, the North 
East’s sector specialist development agency for the creative, digital, and music industries, having 
originally joined the organisation in 1998. In 2015, Generator acquired Digital Union, which seeks to 
build, represent and support the North East digital cluster 

10 QUESTIONS

What was your first break in 
business?
I got a chance to be the 
Ents Officer at Newcastle 
Poly back in 1987, which I 

grabbed with both hands. It was part baptism of fire, 
part apprenticeship, as I was immediately booking 
bands like The Ramones, Pixies, Deacon Blue and 
put on some great early gigs from bands such as 
the Happy Mondays. I also learned how to run club 
nights for 2000 people, which was useful.

What did you want to be growing up?
I didn’t really know but I was in a band despite 
being a terrible singer. From the age of 17 I wanted 
to get a job in live music and saw Newcastle as a 
developing scene. Most of my friends at the time 
laughed at this ambition until they realised I was 
good for free tickets.

What attracted you to your current role? 
I was running Shindig with my partners when I got 
involved with Generator. It was a combination of 
having some spare time and the fact that Generator 
wanted a small team of people to develop talent 
for the music industry across the North East and 
Cumbria, which was really attractive to me. I love 
a challenge and I love collaborating with people to 
achieve greater things so it was perfect.

What is your organisation’s mission?
We have been recognised as the leading music 
development agency in the UK for a number of 
years now and we have the ambition to become 
one of the leading development agencies for the 
creative and digital sectors. I’ve built a new team to 
drive forward for this challenge and everyone is also 
committed to building and promoting the North 
East creative and digital sector as much as we can.

How do you get the best out of your team?
The main way is inclusion in everything we do. 
I’ve learned a lot from the tech sector and how it 
functions, and we have systems in place where 
everyone has an equal say and we now make most 
of the decisions jointly. We are a small team and I 
think that by empowering everyone in the team, 

GENERATOR
www.generator.org.uk 
jim@generator.org.uk 
@jim_mawdsley 
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we are more supportive to each other and everyone 
buys into the vision. Showing humility is also very 
important. 

What has been your career highlight?
My career highlight has to be a music one and that 
was selling 30,000 tickets for the Evolution Festival 
in 2010. Building a festival in my home city like 
we did was something to be extremely proud of. 
With our ambition to build on the great work of 
Generator and to expand into other regions, I’m 
confident that there will be more career highlights 
to come.

What has been your biggest challenge?
I think my biggest challenge has been ongoing. 
Running a small independent organisation such as 
Generator is a continual challenge and the sheer 
amount of work we have done to support over 
1000 businesses, countless artists and contribute to 
so much to regional and national policy has been 
immense. We are obviously facing Brexit and that 
presents a huge challenge for organisations like us in 
terms of the loss of European Development Funds 
and how we carry on offering the levels of support 
once we leave. We are working on this now and are 
optimistic about the future.

Who or what inspires you?
My inspiration tends to come from people who get 
up, do something and don’t moan. I’m inspired by 
people who make a difference by stepping up to a 
challenge that others don’t. I think this is why I love 

working in the the sectors that I do. 

What are Generator’s short and long-term goals?
We’ve been developing some programmes over 
the last two years that we are now introducing to 
other regions. Our short-term goals are to win 
contracts to deliver support in other LEP areas 
for different sectors. Digital Union is also coming 
on leaps and bounds and is proving to be the 
effective organisation we wanted it to be. We want 
to keep building this to be the largest network for 
creative, digital and tech businesses in the North 
East. Longer term, we want to expand our services 
throughout the UK, collaborating with more 
partners and organisations outside of the region.

How do you achieve a good work/life balance?
I’ve never been good at this, but nowadays I try 
and make sure I get home by 6pm a couple of times 
during the week and, if I’m not working on a gig, 
I make sure I don’t engage in email or work phone 
calls at the weekend.

“My inspiration tends to 
come from people who get 

up, do something and don’t 
moan. I’m inspired by people 

who make a difference by 
stepping up to a challenge 

that others don’t. I think this 
is why I love working in the 

the sectors that I do.”
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Lyndsey Britton
Tech for Life was born out of Campus North 
to support people of all ages, skill-sets 
and backgrounds to gain digital skills and 
opportunities in STEM.

Currently, only 18 per cent of the workforce is 
female, and far fewer are in leadership roles. We 
started the Leading Ladies programme to help 
women working in the tech sector gain the skills 
and confidence to progress in their career or rise 
to leadership roles, looking at the barriers and 
developing some practical tools and solutions.

We had a lot of positive feedback from the 
programme, including from male colleagues who 
wanted to ensure organisations have a culture and 
opportunities that are genuinely open to all.

We decided to launch 50:50, our new 
programme to have those conversations with and 
offer support to both women and men.  

50:50 is for anyone working in the digital and 
tech sector who are keen to increase accessibility 
and opportunities for all and develop their own 
career – people can choose to come along and go 
to a taster session or workshop and then progress 
to our more in-depth six-month programme.

We invite in expert speakers and mentors to 
explore issues like unconscious bias and imposter 
syndrome to raise awareness and understanding, 
as well as share experiences and discover what 
actions can be taken to improve opportunities 
for all in the digital sector. Participants also get to 
share their own experiences too. 

Gemma Carlile 
I attended the Leading Ladies for Life programme 
in July/August 2017, as part of the pilot group. 
I originally went to Campus North looking to 
build some connections with organisations and 
companies across the North East Tech industry 
and seek out opportunities to skill up in the Tech 
area, in general. 

Talking to Lyndsey, it became clear that what 
our organisation really needed was something that 
specifically focussed on propelling the passions 
and capability the women in our organisation had. 
By joining the Leading Ladies programme, I really 
wanted to test something outside of our corporate 
environment to benchmark how a mixed cohort 
would impact the delivery and learning achieved.

Our group covered six topics across a series 
of half and full day training as part of the 
programme. This ranged from the ‘science’ and 
assumptions related to gender differences, to 
confidence building, microbit coding and lots in 
between. A range of trainers and speakers spoke 
at each session so there was a huge variation of 
styles, opinions and perspectives. 

The communications workshop, in particular, 
made a big impression on me. I realised that I 
was allowing myself to be massively distracted by 
things I had very little influence over and I have 
been able to address this.

What would I say to someone thinking of 
attending one of the Tech for Life programmes? 
Stop thinking and sign up!

INTERVIEW  
Tech for life

SUPPORTING ROLE 
Tech for Life, based at Newcastle’s Campus North, aims to introduce people from all backgrounds 
to digital skills via a range of events and programmes. Gemma Carlile, HR employee care solution 
manager for P&G, attended one such programme – Leading Ladies for Life – in the summer of 
2017. Here, she reflects on what she learnt, while Lyndsey Britton, co-founder of Tech for Life, 
reveals why the programme has recently been rebranded 50:50 

TECH FOR LIFE
www.techforlife.co.uk
@TechforLifeUK
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INTERVIEW
Deborah McGargle 

Deborah McGargle trained at Northumbria University to become a barrister and was called to the 
Bar in the late 1990s. She took a General Counsel role for the Rolls Royce ‘Reyrolle’ group in 1998 
and was appointed to the executive management board in 2005, when the group was brought 
by Siemens Plc. In 2010, Deborah swapped engineering for technology and co-founded law firm 
*particular, with Matthew Rippon, which provides legal and commercial support to high growth 
tech startups. In 2016, Deborah moved to Boston, Massachusetts, to work with the Techstars 
programme, returning in 2017 to become chief legal officer and part of the founding team at 
London-based Seedlegals. She lives in the North East and is part of Newcastle Tech Trust

WHAT I’VE LEARNT

High energy, respect and hard work 
at the top flows through every part 
of the company and beyond. This 
was taught to me during my time at 
Siemens where I learnt from some 

incredible business leaders. It remains true today.

Business leaders should be self-aware, resilient, 
decisive and fair. They must be obsessed with the 
product or service that they offer. It’s not enough 
to be interested in what you do; it has to run 
through your veins. 

Take care not to lose your balance. Work can have 
a habit of taking over and whole days can go by 
before you look up from your desk.  You must be 
disciplined in making time for you because going 
100 miles per hour, 24/7, is simply not sustainable.  

It’s not all on you. A good leader knows how 
to delegate, plain and simple. If you try to do 
everything yourself, you are only setting yourself 
up for failure. Businesses are running faster than 
ever.  Work with people who have your back and 
can share some of the load. Failure to do so is the 
worst mistake you can make.  

Get used to accepting imperfection. You will 
never know everything and you can’t offer 
brilliance from day one – but that’s okay. As 
a founder, that is something you have to get 
comfortable with.   

Get the right advice from the right advisors. This 
is particularly difficult in the tech sector because 
the advice needed by someone opening a new 
restaurant isn’t the same advice that someone 
trying to validate their idea for an intelligent 
automated deal platform might need. There are 
very few expert advisors in the latter category, 
which is why I was delighted to join the steering 
committee of Newcastle Tech Trust, which is 

trying to bridge this gap.

Don’t forget to give back. This could be by 
mentoring, which is so important to early stage 
businesses and has been shown to have personal 
benefits for both the mentor and the mentee, or it 
could be through angel investing, which is a great 
solution for new entrepreneurs looking to grow 
their business. I am currently a mentor for the 
Cherie Blair Foundation for Women working with 
an extraordinary entrepreneur in Chile. It’s hugely 
rewarding.

Everyone needs business advice from time to time 
and I am extremely lucky to have an incredible 
network of like-minded connections. My CEO, 
Anthony Rose, and chairman, Laurent Laffy, have 
a wealth of experience that I tap into daily, plus 
I’m a member of the Techstars family and IGNITE 
family so if you can’t find the answer immediately, 
somebody always knows somebody else who can 
help.

Put the right people in the right job and ensure 
that they are clear about what you want them to 
do and how they should be doing it.  Trust them, 
reward them, recognise them and train them.

Listen. The most effective business skill we all have 
yet the one we forget to use is listening. We need 
to listen to our customers, to our team, to our 
community and industry colleagues. Listening and 
letting people talk is key to winning them over, 
fundamental in helping you shape the best product 
or service you can and is essential in building trust.  

Good moods are infectious and positivity is the 
key to productivity. You can’t expect your team to 
work hard or behave the way you want them to if 
you don’t lead by example. If you get excited about 
the company’s goals, your team will get on board 
and work to achieve those goals. 

DEBORAH MCGARGLE
www.deborahmcgargle.co
www.linkedin.com/in/
debmcgargle 
@deborahmcgargle
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C O M I N G 
F U L L 

C I R C L E 
Paul Smith began his career in radio before moving into the tech 

and digital sector where he co-founded one of Europe’s first 
angel-led accelerator programmes, based in Newcastle. He has 
also travelled the world thanks to the generosity of his Twitter 

followers – writing a best-selling book about the experience – and 
has helped make Elon Musk’s revolutionary ultra-high speed land 
transport system, Hyperloop One, a reality by forging public and 
private-sector partnerships in Europe, the Middle East and Asia. 
Paul, who relocated back his native North East at the end of last 
year, established Newcastle Tech Trust in January. Here, Alison 

Cowie talks to him about his varied career and why the region’s 
tech start-up and scale-up companies need to be supported in a 

more targeted way

INTERVIEW
Paul Smith



31

As a child, Paul Smith – who was born in Darlington 
– was a voracious reader and devoured the 
volumes of children’s encyclopaedias that lined his 
grandparents’ bookshelves, learning about Nikola 
Tesla, Alfred Nobel and Florence Nightingale, among 
others.

Paul’s mum also instilled her love of astronomy 
onto her precocious son, who was gifted his first 
telescope on his 11th birthday.

“I’d spend my nights doing amateur astronomy 
and would contribute to the British Astronomical 
Association and the Junior Astronomical Society,” 
Paul reveals. “Sir Patrick Moore once phoned me 
because I’d discovered sand storms on Mars.”

After finishing his exams (completing his GCSE 
in astronomy aged just 14), the natural next step for 
Paul seemed to be university and he enrolled at Leeds 
to study physics and astrophysics. But his student 
days were short lived and he dropped out after just 
three months.

Paul began working part time in a record shop in Darlington while he followed another childhood passion – 
radio. 

“I adored radio as a medium and when Darlington got its own radio station, A1FM, I hung around the station 
like a bad smell until they let me do things,” he recalls.

Paul worked at the fledgling radio station for two years before moving to Newcastle in 1998 to become a copy 
writer at Metro FM, where he wrote “an assortment of radio adverts for carpet sellers and used car salesmen”. 

Over the next nine years, Paul worked at TFM Stockton, BBC Radio Newcastle, BBC Radio Cleveland, BBC 7 
Radio, BBC Radio Leeds and BBC Radio Manchester.

In 2006, he took the position of programme director at GMG Radio, where he and his team masterminded 
Century Radio’s infamous ‘hottest ticket in town’.

The promotion gave listeners the opportunity to win a pair of Take That reunion tour tickets by finding the 
Century Radio Ticket Tout in Newcastle. If the tout wasn’t found, he burned the tickets live on air during the 
breakfast show.

Two days in and with two sets of tickets already turned to ash, the station began fielding calls from angry 
listeners, disgruntled charities and even Take That’s management, who demanded the promotion be stopped.

“There was such astonishment that we’d dare do it; also absolute rage from the people ringing up. But everyone 
was talking about it. I felt as though I had done what I was meant to,” Paul reflects.

A
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INTERVIEW
Paul Smith

Century Radio bosses didn’t agree and the 
promotion was swiftly dropped. It marked the 
end of Paul’s love affair with radio and he quit 
the station soon after. 

With the demise of his radio career, Paul 
made his first foray into the tech sector – an 
area in which he’s made an indelible mark 
over the past ten years. 

Paul – who tried his hand writing computer 
games in his youth and has a life-long love of 
gadgets – co-founded an agency to develop early 
apps for the iPhone. One such app, ‘Ask the Hoff ’, 
enabled users to ask David Hasselhoff a question 
via their phone.

Around the same time, Paul also began 
exploring the power of emergent social media 
channels, which led to an unusual venture.

“I did something called Twitchhiker, which was 
an idea I had in the carpark of Gateshead’s Tesco,” 
Paul explains.

“I wanted to know whether you could take 
the social capital you built up on a social 
media network such as Twitter and turn these 
connections into something of tangible value.”

Paul came up with the idea of travelling to the 
opposite side of the world in 30 days spending no 
money and instead relying on the strangers he met 
via Twitter. 

“I thought ‘this is a ludicrous idea but if I don’t 
do it, I’ll be reading about it in six month’s time’,” 
he remembers.

Paul set off on this Twitchhiker journey in 
2010 and travelled to Stewart Island (off the south 
coast of New Zealand) in 28 days, thanks to the 
generosity of around 50 different businesses and 
individuals he met on Twitter. 

Paul’s journey attracted attention from 
around the world and he eventually turned his 
experiences into a best-selling book.

Paul was then contacted by Jon Bradford, the 
former founder and managing director of The 
Difference Engine, who invited him for a coffee in 
Hexham.

The Difference Engine, based in 
Middlesbrough, had been one of the first 
accelerator programmes run outside of the US 
but was forced to close in March 2011, with the 
demise of the regional development agency, One 
North East.

Jon was moving to Cambridge but was keen 
that an accelerator programme continue in the 
North East and asked for Paul’s help. 

John and Paul established Ignite, a Newcastle-
based angel-led accelerator programme in June 
2011. 

“Newcastle at the time had a very embryonic 
tech scene and the aim was to identify and support 
early-stage tech founders,” says Paul.

Chosen tech companies were given £17,000 
of private-sourced funding, from the likes of 
Northstar Ventures, and over a 14-week period 
took part in an intensive programme of business 
training to develop their ideas.

After three years of running the programme 
– which attracted start-ups from around the 
world – the team established Campus North, a 
co-working space in Newcastle city centre where 
early-stage and start-up tech companies could 
base themselves.

In early 2016, shortly after Ignite was expanded 
into London and Manchester, Paul announced 
he was leaving the programme – a decision that 
shocked many in the industry.

“At that point, Ignite had pretty much been the 
longest job I’d had since I was a copywriter,” Paul 
reflects. “I’d recruited a brilliant team behind me 
with Lyndsey [Britton] and Tristan [Watson], who 
had more ideas about how they could take the 
project on. 

“I felt I wasn’t really needed any more and had 
effectively made myself redundant.”

Paul admits that he left Ignite with no plan 
and spent the next three months “drifting 
around Newcastle and London picking up bits of 
consultancy work”. 
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He then received a call from the office of Sheikh 
Mohammed Bin Rashid Al Maktoum, vice president 
and prime minister of the UAE and ruler of Dubai, 
who asked if he would run a state sponsored 
technology and innovation programme. 

Paul relocated to Dubai and for the next 10 months 
helped to established the Dubai Future Foundation, 
which engaged and supported later stage technology 
companies. 

While in Dubai, he accepted his next position 
as global field operations manager for Hyperloop 
One, the revolutionary ultra-high speed ground 
transportation system – currently in a concept testing 
stage – that promises to transport commuters in excess 
of 700mph, via sealed tube systems. 

In the role, Paul managed a team that was looking to 
engage governments and partners across Europe, the 
Middle East and Asia.

“Ultimately, Hyperloop isn’t going to be developed 
in isolation,” says Paul. “It not only needs to partner 
with a Government that is keen to help develop the 
R&D, it also needs to bring in the private sector as 
well to help develop the technology to share the 
Intellectual Property and to create new systems and 
new technologies.

“Although [Hyperloop One] has 200 of the most 
brilliant engineers in the world, who have worked at 
NASA and developed the rockets you now see landing 
at SpaceX, they’re not arrogant enough to assume it’s 
all going to come from within.”

Paul recently relocated back to the North East of 
England and when not travelling, he spends his days at 
his old haunt, Campus North.

He has also recently set up Newcastle Tech Trust – 
to offer business support especially targeted to the tech 
industry.

“If you look at the region,” Paul explains, “there’s a 
belief that we’re already providing a level of support 
to technology businesses but it’s actually very generic 
activities that only set a broad base of business 
principles. 

“If you look at the region, 
there’s a belief that we’re 
already providing a level 
of support to technology 

businesses but its actually 
very generic activities that 

only set a broad base of 
business principles”
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“It’s not to say that technology companies don’t 
need to learn about PR or to learn how to do a 
cash flow properly. But it’s the trust’s belief that 
the challenges facing a technology business that 
is capable of scaling globally without necessarily 
scaling resource are unique. Trying to support 
these technology businesses with ‘broad brush’, 
generic business support, may ultimately do more 
damage than good.”

Paul has gathered a group of eight specialists 
in tech, including Deborah McGargle (chief legal 
officer at SeedLegals), Aubrey Chiduku (director 
of technology production house, Flux Outdoor) 
and Paul Fellows (chief operating officer at 
Performance Horizon Group) who will support 
and empower local tech start-up and scale-up 
companies through mentoring and peer support 
activities, events and advocacy.

Paul reflects: “I’ve brought these people 

together for two reasons: first is they are all 
founders or operators in technology businesses. 
They have experience and understand the unique 
challenges that similar businesses face. Secondly, 
I wanted to bring together a group of people who 
weren’t all white, middle-aged business men. 

“We have such a challenge in the North East of 
encouraging diversity and you look at the panels 
at business events, they’re almost all made up of 
middle-aged men in suits.

“I’m sure they know a great deal but are they 
going to encourage or inspire people of colour or 
women? 

“One of the things we want to do with the Tech 
Trust is to point out that, actually in the North 
East, it doesn’t matter who you are and where 
you’re from, you can have success and we want to 
help you achieve that.”

Asked what drove him to establish Newcastle 
Tech Trust, Paul recalls a recent conversation with 
his former colleague, Tristan Watson. 

“He said to me, ‘this is something that we 
absolutely have to do because our children are 
growing up here’. Tristan has two girls and is 
living in Tyneside and I have twin boys. I want to 
make sure there are opportunities for them in this 
region. Or, if they do choose to move away, I want 
them to know that there’s always high skilled jobs 
and well paid jobs and a great lifestyle to come 
back to.”

NEWCASTLE TECH TRUST 

www.newcastletechtrust.com

@NCLTechTrust

i



35



36

PAST 
I joined what was then Andersen Consulting in 
October 1991. It was a competitive market with 
management consultancies starting to seriously 
expand into IT delivery and support. But there was 
also strong growth as companies realised the savings 
and benefits they could get from IT. At the time, the 
industry was starting to move away from mainframe 
computers and PCs were becoming ubiquitous. 
Mobile phones (the size of house bricks) were just 
appearing, and I had to carry a pager in case people 
needed to contact me. Smart phones were confined 
to science fiction.  Government departments were 
striving to move from ‘green on black’ screens, which 
mostly replicated paper forms, to more intuitive and 
powerful systems. Paper was everywhere, and the 
internet was for academics and geeks.

PAST
The technology sector has transformed beyond all 
recognition, and in turn is disrupting every other 
industry. Seismic changes brought about by mobile 
computing, cloud, data analytics and the decreasing 
cost of computing power and storage are enabling 
ever more innovative IT applications. What was 
previously cutting edge is now a commodity, and 
businesses want IT to enable improved business 
performance. While there is always a need for 
deep specialists, different technology disciplines 
are converging, and individuals who can assemble 
solutions from disparate jigsaw pieces are in high 
demand. As an example, look at the family car. In 
addition to being a transport vehicle it is now a 
phone relay, an internet hotspot, an entertainment 
centre, a self-diagnosing maintenance computer and 

a navigation device. That is why the industry needs 
digital natives, who can piece these design puzzles 
together. 

FUTURE
Technology trends are notoriously difficult to predict, 
but the pace of change will no doubt continue to be 
breakneck. Robotics and automation will reduce 
repetitive and predictive tasks, with a key challenge 
being how this automation can assist employees 
rather than replace them. Different skills and talent 
will be needed as technology branches into new 
areas, and this will require a more diverse workforce. 
Companies will continue to broaden their talent 
pipeline and apprenticeships will become increasingly 
popular. Partnerships between industry and schools 
and universities will be key, and if we are to tackle 
the technology skills gap then the number of girls 
pursuing STEM subjects and taking up tech careers 
will need to increase.  
The insight derived from the massive volume of data 
being captured has huge potential societal value. But 
control around what data is captured, and how it 
can be used, requires careful consideration.  Amidst 
the challenges and uncertainty, I am fascinated and 
excited about what the next 25 years will bring.

Managing director Mark Larsen has worked 
for Accenture for almost 27 years. During 
this time, he has worked with many 
different public sector clients, including 
HMRC, DWP, Ministry of Justice, and the 
Met Police, via a variety of programming 
and testing, IT Architecture, programme 
management and account leadership 
roles. His current role now encompasses 
Accenture’s Newcastle Technology Centre, 
which employs more than 800 people and 
services 60-plus clients

THE LONG GAME

INTERVIEW  
Mark Larsen

ACCENTURE
www.accenture.com
@Accenture
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T O P  T E C H 
T A L E N T 
U N D E R  3 0
LAST MONTH, NORTH EAST TIMES 
RAN A SOCIAL MEDIA CAMPAIGN 
WHERE WE ASKED PEOPLE TO 
NOMINATE INDIVIDUALS – AGED 
30 YEARS OLD OR UNDER AND 
BASED IN THE NORTH EAST – 
WHO ARE DEVELOPING AND 
DELIVERING INNOVATIVE TECH 
AND/OR HELPING TO INSPIRE 
OTHERS IN THE REGION. HERE ARE 
OUR TOP PICKS FROM THE SCORES 
OF ENTRIES WE RECEIVED

DYLAN MCKEE
Co-founder, Nebula Labs

ylan McKee started building websites and 
developing apps when he was 13 years old and, a 
few years later, participated in the Ignite accelerator 
programme (as lead developer of Velo-Trainer Ltd) 
before attending Newcastle University to study 

computer science. 
“Being on the programme at such a young age inspired me to be a 

tech entrepreneur,” he says. 
Dylan established Nebula Labs – which offers mobile app 

development, web platform development and bespoke software 
development – with partner Nic Flynn, in his final year of university. 
The pair also participated in Newcastle University’s START UP 
Foundership programme where they received business support, 
funding and access to a co-working space.

Now based at Campus North in Newcastle, the award-winning 
Nebula Labs has worked with North Tyneside Council, Northumbrian 
Water, Gym Plan, SMD and Redu, among others. 

Dylan has also recently become North East Futures UTC mentor 
and will work with students when the specialist college opens in 
Newcastle this September. 

“I’m aware that I’m still at an early stage in my career but hopefully 
I’ll be able to open students’ eyes to the tech scene and help plant 
the seed for them to start the next Sage Software or major tech 
company in the region,” he reflects.

Dylan – who has twice been awarded scholarship tickets to 
attend the Apple Developers Conference in San Francisco – is now 
hoping that he and Nic can grow the team at Nebula Labs, while still 
delivering a highly technical and agile service to clients.

D
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“DYLAN HAS CONTINUED TO 
DEMONSTRATE THAT HE AND THE TEAM 
AT NEBULA LABS ARE INNOVATING 
HOW TECH CAN CHANGE THE FACE OF 
BUSINESS.” 
Angela MacOscar, innovation manager at the 
Innovation SuperNetwork
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en Maughan always wanted to be 
an entrepreneur and started his 
first company – a clothing label – 
at 16 years old. 
“I wanted to build a brand and 

move it forward,” he recalls.
The former Durham School pupil then 

established creative agency Very Niche, which 
delivered brand and marketing services for a 
number of local and national companies. 

Following a six-month period working as a 
marketing director in London, Ben then saw an 
opportunity to develop a North East agency 
dedicated to social media advertising.

He established Epic Social six months ago, 
where a team of videographers, social media 
managers, photographers and graphic designers 
produce high quality and creative viral content for 
social media channels.

The fledgling company has already worked 
with Porsche, BMW and Mini, and it garnered 
international attention with its McValentines 
campaign earlier this year. 

“We came up with the idea to host a Valentine’s 
Day event at the McDonalds on Northumberland 
Street,” Ben explains. “It was a bit of a gimmick 
but the story just took off. It trended around the 
world and UNILAD, LADBible and The Hook all 
picked it up. It even appeared on Guten Morgen 
Deutschland, Germany’s equivalent of This 
Morning. 

“We estimate the total reach of the campaign – 
which sold out instantly – was around 200 million 
people.”

aomi Morrow joined Sunderland 
Software City in 2014 as a project 
assistant and is now head of innovation 
and lead of the Digital Catapult Centre 

North East and Tees Valley. 
In her current role, Naomi helps to promote 

commercial opportunities for local tech SMEs by working 
with non-digital businesses and leading open innovation 
projects to help them understand and implement 
emerging technologies. 

“We’re not ‘shoehorning’ tech into businesses for the 
sake of it. It’s about making sure it’s the right tech at 
the right time and at the right cost,” she says. “We work 
with a non-digital companies to understand what their 
business challenges are and then break it down in a way 

N“BEN IS AN INCREDIBLY PASSIONATE, DRIVEN 
AND AMBITIOUS YOUNG ENTREPRENEUR.” 
Sarah Glendinning, regional director, CBI North East

B

BEN MAUGHAN 
Managing director, Epic Social
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that the tech community would understand.”
Naomi studied law at university but her project 

management-focused career has placed her firmly in 
the North East’s tech ecosystem. She now works across 
immersive, AI, data-driven and connected technologies.

At only 24, Naomi’s clients include global brands such 
as Nissan, AkzoNobel and Barclays. She is responsible for 
project managing complex programmes, coordinating 
industry experts, technology specialists and her clients – 
often working across multiple sites internationally.

Naomi adds: “One thing I’m really focused on at 
the minute is how we help non-digital companies and 
tech SMEs to work together long term. So often, the 
infrastructure and processes aren’t in place to allow that 
to happen.”

hems Eddine Boukhatem was born 
and raised in Algeria before his family 
relocated to Huddersfield, West 
Yorkshire.
Known as being the artist of the house, 

Shems became interested in animation when he was 13 
years old and spent his spare time creating 3D models on 
his computer. 

While studying for his A Levels, Shems began coding 
and applied to Newcastle University to study computer 
science. 

While at university, Shems completed a placement at 
Waterstons and continued to work at IT consultancy, on a 
part time basis, while completing his final year. 

Shems is now lead software developer at Waterstons 
and manages a team that provides leading edge solutions 
for number of clients, including a large logistics business. 

Over the past year, Shems has delivered numerous 
university lectures throughout the UK, has helped to run 
code clubs and contributed to many hackathon events in 
aid of good causes, such as the Hack for Hospice day.

He reflects: “I didn’t get to where I am today on my 
own. I’ve had a lot of help and so I think it’s important to 
give something back. 

“I want to show people what career opportunities there 
are for people in tech. It doesn’t have to mean sitting 
behind a desk all day. You can get involved in various 
things and be very creative.”

S

“SHEMS HAS A TRUE PASSION 
FOR TECHNOLOGY AND 
DEDICATES HIMSELF TO USING IT 
TO MAKE A REAL IMPACT, WHILE 
GIVING BACK TO THE COMMUNITY 
IN HIS SPARE TIME.” 
Dan Halliday, head of bespoke, Waterstons 

shems eddine boukhatem
lead software developer, waterstons

NAOMI MORROW 
Head of innovation and lead of Digital Catapult Centre North East and Tees Valley

“NAOMI IS ALREADY MAKING A SERIOUS 
MARK ON THE NORTH EAST’S TECH SECTOR.” 
David Dunn, CEO, Sunderland Software City
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ramlington-born Jane Hibbert aspired 
to be a PE teacher at school but turned 
her attention to a career in STEM and 3D 
digital modelling – which she showed an 
impressive talent for. 

“During my A Levels, we started using a CAD software 
tool called Pro/DESKTOP. I was the only one in the year that 
could use it and so I ended up teaching it to the whole of 
the sixth form,” Jane recalls. 

Jane studied building design management at 
Northumbria University where she completed a placement 
year at NBS. She continued to work at the Newcastle-based 
BIM specialists during her final year, before joining the 
company as BIM author. 

Now a senior BIM author, Jane leads a team of six to 
deliver technical content for NBS’s BIM tools used by 
construction exponents around the world. She also regularly 
speaks at schools about the career opportunities around 
STEM subjects.

“I talk to the students about how every industry is going 
through a digital transition,” Jane explains, who often uses 
Minecraft as an example to explain the kind of work that she 
does. 

Jane is particularly keen on encouraging more girls into 
STEM and her advice to those who are thinking of following 
a career in this area is: “Don’t be scared to break stereotypes 
and boundaries.”

She adds: “I’ve only got this far in my career because 
NBS has given me the opportunity to get involved in things 
– particularly in inspiring young people to get into the 
industry.”  

C

arah Younas studied film making and app/website 
development at university and when she saw the 
digital programmes officer position advertised at 
Tyne & Wear Archives and Museums (TWAM), she 
thought it would be “the perfect fit” to her skills and 

passions in the arts and technology and successfully applied. 
Sarah now delivers a range of innovative programming at TWAM 

that aims to inspire future generations of inventors, designers and 
makers. She is also involved in pioneering research, including work 
with Google Arts and Culture and the GIFT International Research 

S

“JANE IS INSTRUMENTAL IN THE WORK THAT NBS DOES IN THE DIGITAL 
CONSTRUCTION INDUSTRY, AND ALSO SPENDS TIME WORKING ON 
INITIATIVES TO ENCOURAGE MORE YOUNG WOMEN INTO STEM.” 
Helen Whitfield, COO, NBS

JANE HIBBERT 
Senior BIM Author, NBS

SARAH YOUNAS
Digital programmes officer, Tyne & Wear Archives & Museums 
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ahmoud Elsaid became 
interested in how 
technology could help 
people from a young 
age. He attended the 

University of Sunderland, where he 
studied for a BSc in artificial intelligence 
and robotics. In his first year, he 
delivered consultancy work to IBM and 
Vodafone. He established LamasaTech 
Ltd while studying for his masters. 

Lamasa Tech is a digital technology 
agency that specialises in interactive 
applications and touchscreen 
technology including self-service kiosks, 
digital displays and visitor management.

“We’re unusual in that we 
manufacture our own hardware as well 
as developing all of the software too,” 
says Mahmoud.

The company, now in its ninth year, 
has offices in Saudi Arabia, Egypt, UAE, 
and the US, as well as in Newcastle.

Mahmoud received a FORBES 
entrepreneur award in 2015. More  
recently, the company received a North 
East Business Award in recognition of 
its work at The Word in South Shields.

Mahmoud is looking to grow the 
international reach of LamasaTech over 
the next five years, but he knows he will 
only achieve this with the help of his 
26-strong workforce.

“I’m very proud of the team,” he 
explains. “We all work very hard and 
are very target driven. Everyone knows 
they have to push the limits of what’s 
possible to get where the business to 
where it needs to be.” 

project, which is exploring gamification and personalisation in 
museums. Sarah champions digital artists and is currently working 
with an artist on an artificial intelligence project to enhance the Great 
Exhibition of the North. 

“A lot of my work at TWAM is focused on research and 
development and in defining what we mean by ‘digital’,” Sarah 
reflects.  

“A lot of people think museums are boring, dusty places and not for 
them. We want to transform that perception – using technology – and 
create places of discussion and creation that everyone can enjoy.”

“SARAH HAS BEEN A CONSTANT SOURCE OF 
INSPIRATION SINCE JOINING THE TEAM AT 
TWAM THREE YEARS AGO.” 
Ian Watson, director, TWAM

M

“MAHMOUD IS DEDICATED TO THE SUCCESS OF THE 
REGION AND IN ENSURING LAMASATECH IS AMONG 
THE ORGANISATIONS DRIVING THE NORTH EAST 
FORWARD AS A TECHNOLOGY POWERHOUSE.” 
Louis Bell-Proctor, director of operations, LamasaTech

MAHMOUD ELSAID
Director, LamasaTech Ltd
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INTERVIEW  
Ian Livingstone

You’re in the region to talk to SMEs 
about your business journey as part 
of Teesside University’s Leading 
Growth programme. Why is it 
important to support new and small 

scale enterprises?
The world has been transformed through 
technology and in a post-Brexit world we 
must ensure that businesses are supported and 
the right talent is coming though. Also, that 
there’s investment available to them and people 
understand the business opportunities out there. 
The global market can be reached quite simply via 
the internet nowadays. Any person with a creative 
idea can turn that into goods and services and 
instantly launch them internationally – whether 
you’re in China, France, South America or 
wherever. It’s important to get that message out 
there and encourage more people – particularly 
young people – to have an entrepreneurial 
mindset; turn them from being a job seeker to a 
job maker. 

You co-authored the landmark 2011 Next Gen. 
report, which you described as a “complete 

bottom up review of the whole education system 
relating to games”. How did this come about?
I’ve worked in the tech industry for some 40 years 
and over the last 20 years I’ve realised how difficult 
it was to get software engineers at a high enough 
standard – not just in the games industry but in all 
digital and creative industries. I complained about 
this to Ed Vaizey, the former minister for culture, 
communications and creative industries, and he 
tasked Alex Hope [CEO of Double Negative, a 
visual effects company in London] and me with 
writing the Next Gen. review, with the help of 
Nesta.

In our research, we found that most of the 
problems associated with a lack of tech skills began 
in schools and the way that children were being 
taught technology. 

Children were effectively being ‘bored to death’ 
with ICT, which is a strange hybrid of office 
skills and teaching them about Microsoft Word, 
PowerPoint and Excel. They were being told how 
to use technology but not given the knowledge 
to create their own. Effectively, how to read 
[technology] but not how to write [technology]. 

So, what’s the solution?
Our number one recommendation was to have 
computer science as an essential discipline on the 
national curriculum. I would argue that computer 
science is the new Latin because it underpins the 
digital world in the way that Latin underpinned 
the analogue world. 

A lot of education is based on academic testing 
and whether you remember knowledge. If you 
get a question right, you’re ‘able’ and if you get it 
wrong, you’re ‘less able’. 

Computational thinking allows you to solve 
problems in many ways, rather than thinking 
there’s just one answer and you’re either right or 
you’re wrong. 

I would say that every child has the ability to get 
something right if they’re able to find their own 
way.

In a world that’s being transformed by 
technology, where you must adapt to a furious rate 
of change, there’s no point being able to regurgitate 
facts because they will have to think on their feet 
and move with the times. This will better prepare 
them for the jobs that don’t yet exist. 

The World Economic Forum recently backed up 
this idea by saying the three most important skills 
for a child in 2020 will be ‘creativity’, ‘problem 
solving’ and ‘critical thinking’.

Do you think change towards more computation 
thinking is happening in our schools?
I would say that change in schools isn’t happening 

THE GODFATHER 
OF UK GAMING

Ian Livingstone authored interactive fantasy books before 
co-founding Games Workshop in 1975 that brought the 

world Dungeons & Dragons and Warhammer, among 
others. In the 1980s, he recognised the potential in the 

emerging video games industry and began working with 
Domark, later acquired by Eidos Interactive, which has 

produced some of the industry’s most celebrated titles, 
including Tomb Raider and Hitman.

Now referred to as one of the founding fathers of the UK’s 
games industry, Ian recently visited the region to speak to 
SME owners at the launch of Teesside University’s Leading 
Growth programme. Alison Cowie spoke to him afterwards 
where he shared his radical solution to addressing the skills 

gap in tech
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fast enough. Exams still reflect a more academic 
approach. But only five per cent of the workforce 
are academics. The other 95 per cent of us are 
required to have some sort of skill base.

Knowledge is, of course, important. I would 
never get rid of numeracy and literacy. But I think 
‘know-how’ is equally important too. 

Skills are just as important as qualifications.

What will happen if change isn’t embraced?
In the UK, we have to ask ourselves if we want 
to be in the driver’s seat of technology or in the 
passenger seat. If we’re in the passenger seat, 
we’re at a huge risk of being an outsourcing post 
for someone else’s grunt work. As the driver, 
we can set the agenda and be at the forefront of 
technology.

I think creativity is at the heart of industry – and 
not only in creative sectors. In science, technology 
and engineering, we need to be able to come up 
with new products and services. This requires 
creativity. 

The arts are being stripped out of the school’s 
curriculum but creativity is what has made us a 
great nation. 

For example, the UK Government thinks we 
must follow China and have a more role-learning 
approach to maths. But at the same time, China 
is looking to the UK to see how it can be more 
creative. They want to move up the value chain – 
away from goods being ‘made in China’ to ‘being 
designed in China’. 

The value of anything is in its intellectual 
property. 

Creativity has clearly been at the heart of your 
own success story…
Writing fantasy game books, in many ways, was a 
kind of guiding point for me for getting children to 
enjoy what they do. 

They were interactive books about empowering 
the reader and allowing them to be the hero and 
make the decisions. 

They were criticised at the time because they 
had the word ‘game’ in them but they improved 
literacy by 17 per cent. 

It then became possible to move my content 
from an analogue world into the digital world, 
which I thought was amazing. But I soon 
realised that computer games weren’t just about 
entertainment. 

What do you mean by this?
Cognitively, what’s happening when you’re playing 
a computer game is that you’re problem solving. 
You can’t get through a game without learning 
intuitively and tackling issues. Games also provide 
a safe environment to fail in. You’re not punished 
for making a mistake. In fact, the game usually 
encourages you to try again, giving you the 
opportunity to figure the problem out in your own 
time and in your own way. 

Games enable creativity. Who wouldn’t 
want to become an architect after playing 
Minecraft? They also add context. There’s a game 
called Rollercoaster Tycoon that’s effectively a 
management simulation. You have to understand 
the physics of the ride you build, the staff levels 
required and how much you charge for coming 
into the theme park. If you do it right, you win, 
if you don’t do it right, you can then change the 
parameters until you do. 

What advice would you give someone who wants 
to create their own games?
There’s three basic parts to gaming: the design side 
creating the mechanics, the software engineering 
and programming side, and the art and animation 
side. First, decide which of these three disciplines 
you want to focus on. Then, as soon as possible, do 
your own thing. 

The important thing is to make a game. If you 
fail, take your learnings from that and try again. If 
you keep doing it, you’ll find a way. 

Angry Birds wasn’t Rovio’s first game. It was its 
51st game. You shouldn’t be afraid of failure. 

The main thing for me when I first started out 
was that my hobby was playing games and I was 
very fortunate to be able to turn my hobby into a 
career. I never set out to make money. In the early 
days, my business partner, Steve Jackson, and I had 
to live in a van for three months. It doesn’t seem 
like hardship at the time because we were living 
the dream. 

So set out to do what you want to achieve and 
go for it. And if you fail, don’t give up. Take your 
learnings and move on. 

IAN LIVINGSTONE
@ian_livingstone

i

INTERVIEW  
Ian Livingstone

“Cognitively, what’s 
happening when you’re 

playing a computer game is 
that you’re problem solving. 

You can’t get through a game 
without learning intuitively 

and tackling issues.”
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From the world’s first lightbulb 
to business software and 

smart data, the ‘test bed city’ 
of Newcastle upon Tyne has 

been inventing the future for 
hundreds of years.

It’s also a stunningly beautiful city 
with wonderfully warm, friendly 

and loyal people, a place that 
offers a high quality of life yet 

low cost of living, five fantastic 
universities nearby, great transport 

links & a thriving digital and 
creative sector that is producing 

truly world-class products and 
services.

Newcastle Startup Week is a 5-day 
festival designed to inspire and 
support more people to start or 

grow their business in the North 
East of England. Last year’s event 

attracted over 600 delegates 
across the week and we’d love you 

to join us at our next one on 14-18 
May!

Paul Lancaster
Founder & Event Producer

newcastlestartupweek.com
#NewcastleStartupWeek



48

Our five-day Newcastle Startup Week festival 
will officially begin with a celebration of local 
business success stories of the past, present and 
future at Robert Stephenson & Co’s beautifully 
refurbished Boiler Shop, located directly behind 
Central Station.

As the world’s first purpose-built locomotive 
factory, which powered the railway industry and 
industrial revolution in the early 19th century, 
it’s the perfect venue to showcase the new 
entrepreneurial revolution taking place right now 
on Tyneside and the wider North East.

BRIAN FANZO
Millennial Keynote Speaker & Founder, 
iSocialFanz

Brian Fanzo inspires, motivates and educates 
businesses on how to leverage emerging 
technologies and digital marketing to stand 
out from the noise and reach the millennial 
and generation z consumers.

He has a diverse background working for 
the Department of Defense in cybersecurity, 
then as a technology evangelist at a 
booming cloud computing startup and is 
currently the founder of iSocialFanz which 
has helped launch digital and influencer 
strategies with the world’s most iconic 
brands like Dell EMC, Adobe, IBM, UFC, 
Applebees and SAP.

BRAD BURTON
Motivational speaker and best-selling 
author

The UK’s number one motivational 
speaker and best-selling author visits the 
city and will reveal his tips for ensuring 
you can achieve your ambitions while 
living a healthier and happier life too.

@ The Boiler Shop, Stephenson Quarter 
Monday 14 May, 11am-6pm

THE DAYTIME EVENT WILL BE 
FOLLOWED BY AN AFTER PARTY 

FOR EVERYONE AT BONBAR, 
THE ASSEMBLY ROOMS FROM 

7.30PM-MIDNIGHT.

KEY SPEAKERS

OTHER SPEAKERS:
Kari Owers 
(Founder & Managing 
Director, 
O Communications)

Julian Leighton 
Founder & CEO, 
Orangebus)

Ajaz Ahmed 
(Founder, Freeserve 
& SoSavvy)

Paul Irwin & Nicky 
Kaur (TryLife)

Alan Mahon 
(Founder, 
Brewgooder)

Holly Thompson 
(Founder & Director, 
Future Skills Vision)

DAY 1: INSPIRATION
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Once you’ve been inspired to start your own business or 
project, this day is full of practical tips and advice that 
will help you get that idea out of your head and into 
the real world, how to manage your time and money 
effectively, where to go for professional advice and how 
to look after yourself along the way too.

@ The Core, Science Central | Tuesday 15 May, 12.30pm-6pm

SPEAKER SCHEDULE
Jon Dudgeon & Dave 
Gibson 
(Co-Founders, Blu Sky 
Chartered Accountants)

Emma Whitenstall 
(Head of Business 
Support, Generator) & 
Rachel Peacock 
(Network Manager, 
Digital Union)

Jeni Banks 
(Business Support 
Specialist, Sunderland 
Software City) & 
Naomi Morrow 
(Head of Innovation, 
Digital Catapult Centre 
NETV)

David Carroll 
(CEO, XQ Cyber & 
Leader of #CyberNorth, 
Dynamo North East) & 
Phil Jackman 
(Director, Guerrilla 
Working & Associate 
Board Member, Dynamo 
North East)

Jill Dovey 
(Tech Specialist Lawyer, 
Muckle LLP)

Oliver Ranson 
(Pricing Expert, Ranson 
Pricing)

Nicola Jayne Little 
(Chief Sparkler, Digital 
Sparkles & Savvy Solos)

Debbie Stokoe 
(Owner, Room To 
Breathe)

Liam Watson & Simon 
Bishop 
(Co-Founders, Canny 
Drinks)

Natalie Hailey 
(Content Marketer, Hot 
Content)

Michael Owen 
(Founder & Designer, 
Always Wear Red)

Luke John Harrison 
(‘Momentum Coach’ & 
Founder, Total Fitness 
Tribe)

Tony Robinson OBE 
(Co-Founder, 
Enterprise Rockers & 
#MicroBizMatters Day)

THE DAYTIME EVENT WILL BE FOLLOWED BY AN AFTER PARTY 
AT KOMMUNITY ON MARKET ST FROM 7.30PM-MIDNIGHT.

DAY 2: GETTING STARTED

NICOLA JAYNE LITTLE 
Founder, Digital Sparkles 
& The Savvy Solos Club

NAOMI MORROW 
Head of Innovation, 
Digital Catapult Centre 
NETV
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If you’re looking for funding or finance to help start or grow 
your business, or you’re an investor looking for the next big 
thing to put your money into – this event is for you.

Starting with an explanation of the full range of funding 
options available to startups and scaleups in Newcastle 
and the wider North East, the day will go into more detail 
about grants, loans, crowdfunding, angel investors and 
venture capital.

@ Maybrook House, Grainger Street | Wednesday 16 May, 12.30pm-6pm

MIKE DIMELOW 

(Co-Founder & CIO, 
Accelerated Digital 
Ventures)

MICHAELA REANEY 
(Founder & Managing 
Director, Gradvert) & Paul 
Slater (Co-Founder, Gym 
Plan)

THE DAYTIME EVENT WILL BE 
FOLLOWED BY AN AFTER PARTY 
AT MOTEL ONE NEWCASTLE ON 

HIGH BRIDGE STREET. FROM 
7.30PM-MIDNIGHT.

DAY 3: FUNDING & FINANCE

SPEAKER SCHEDULE
Colin Tan 

(Programme Director, 
FORGE & Head of 

Operations, Tuspark 
Newcastle)

Sam Wood 
(Lead Client Account 

Manager, Blu Sky 
Chartered Accountants)

Rachel Chambers 
(SME Business 

Development Director, 
Centre for Process 

Innovation)

Richard Blakesley 
(Co-Founder & CEO, 

Capital Pilot) & Karen 
Winton (Chief Growth 

Officer, Capital Pilot)

James Bedford 
(Head of Investment 

Strategy, Tech North) 
& Tia Patterson (Angel 

Investor)

Kate Baucherel 
(Emerging Tech/Digital 

Business Strategist 
& author of ‘Bitcoin 

Hurricane‘)

James Foster 
(Investment & Transaction 
Lead, Accelerated Digital 

Ventures)
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Whether you’re a startup, scaleup or enterprise-level business, this day will show 
you how to take things to the next level with a range of experts sharing pro 
tips and insight in marketing, sales, PR, recruitment, personal development, 
leadership and mindset.

@ Newcastle City Library, New Bridge Street | Thursday 17 May, 12.30pm-6pm

HELENA HILL 
(Founder & Managing 
Director, 49digital)

SARAT PEDIREDLA 
(CEO, Hedgehog Lab)

THE DAYTIME EVENT WILL 
BE FOLLOWED BY AN AFTER 
PARTY AT COLONEL PORTERS 
ON DEAN STREET FROM 
7.30PM-MIDNIGHT.

DAY 4: GROWING & SCALING

SPEAKER SCHEDULE
 Nevil Tynemouth 
(Founding Director, New 
Results Ltd)

Ben Lax 
(Search & Content 
Manager, Rocket 9 Ltd)

Andrew Pickering 
& Pete Gartland 
(Co-Founders, Andrew 
& Pete)

Sarah Cox 
(Founder, Elemental 
Innovation)

Rob Baker 
(Founder & Director, 
Tailored Thinking) & 
Michelle Minnikin 
(Business Psychologist 
& Delivery Director, MP 
Squared)

John Marrin 
(Leadership Coach, 
Marwel & Co)

David Anderson 
(Business Strategy Coach 
& OKR Expert, Auxin 
Services)

Sandra Patterson 
(Director, Kids Bee 
Happy)
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How do you keep 
going, do you keep 
going, when do you 
change direction, exit 
or even know when 
it’s time to stop? And 
what’s next for the 
North East business 
community once 
Newcastle Startup 
Week is over?

@ NatWest Entrepreneur Accelerator, Trinity Gardens | Friday 18 May, 10.30pm-3pm

OUR FINAL DAYTIME EVENT WILL BE FOLLOWED BY A LATE AFTERNOON CLOSING 
PARTY OVERLOOKING THE BEAUTIFUL NEWCASTLE / GATESHEAD QUAYSIDE FROM 
THE SKY LOUNGE ON THE TOP OF THE VERMONT HOTEL FROM 4PM-7PM.

DAY 5: KEEP GOING OR PIVOT?

SPEAKER SCHEDULE
Natwest Entrepreneur 

Accelerator Trade Show

Justin Souter 
(MD, Souter Consulting)

Lizzy Hodcroft 
(Founder, The Sweet 

Beet)

Saul Gowens 
(Founder, Websand)

James Bunting 
(CEO, Leighton) & 

Steve Nelson (Software 
Alchemist, Leighton)
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While virtual reality (VR) and 
augmented reality (AR) are 
yet to reach the point of 
being commonplace in the 
workplace, these immersive 

technologies are increasingly being adopted in 
many sectors, including traditionally non-digital 
industries such as manufacturing, healthcare and 
retail. 

VR enables a user to enter a fully digital world, 
using a head-mounted display or headset. While 
this has been used in gaming for several years, 
content is now being created that lets users explore 
other environments – for example, transporting 
them to a subsea setting or letting them peer off 
the top of a wind turbine. Through interaction 
with these new virtual environments, users can 
undergo training in dangerous and hazardous 
situations, without leaving the safety of the office 
or classroom. 

AR, on the other hand, places digital 
objects over the real world and is beginning 
to gain traction in business, particularly in the 
manufacturing sector. Engineers can now walk 
around and interact with a prototype, even making 
changes to the design from inside the model as 
they go. AR makes it possible for engineers to gain 
a deeper understanding of how a product works 
and to improve a design before it’s passed on for 
manufacturing.

We’re also beginning to see companies 
embracing the use of AR on the shop floor as 
training aids and to simplify or de-risk complex 
manufacturing operations. AR can guide a user 
or operative through a complicated process, in 
real time. By adopting these new technologies, 
companies are reducing product development time 
cycles and improving the safety of their staff. 

Here in the North East and Tees Valley we 
have long been pioneers in this field, boasting a 
strong and growing immersive tech ecosystem. 

There are an increasing number of startups and 
small businesses developing bespoke VR and AR 
content, for a wide range of purposes. 

Furthermore, following nationwide analysis 
by Digital Catapult into immersive technology 
clusters across the UK, the region stood out as 
being influential and well developed. As a result, 
the region now boasts the Digital Catapult NETV 
Immersive Lab – one of only four centres across 
the UK. 

We’ve found that, when it comes to immersive 
technologies, seeing really is believing. It’s only 
when a business experiences it for themselves, that 
they realise the power immersive technology can 
have in driving true innovation. The Immersive 
Lab gives companies an opportunity to gain 
hands-on experience with the latest VR and AR 
content and devices. 

The opinion that immersive technologies belong 
only in the games industry is gradually changing 
and as content and hardware continue to advance, 
an increasing number of businesses will take the 
leap from curiosity to implementation – and, we 
believe, the North East will be leading the way. 

TECH 
Digital Catapult Centre North East & Tees Valley 

The use of virtual and augmented 
reality has long been limited 
to the games industry, but 
things are starting to change. 
Here, Jenny Lang, programme 
engagement manager at Digital 
Catapult Centre North East 
& Tees Valley, explains how 
immersive technologies are being 
implemented in other industries

NEW REALITIES 

DIGITAL CATAPULT 
CENTRE NORTH EAST 
AND TEES VALLEY
www.digitalcatapultcentre.org.
uk/local-centre/netv/
@DigiCatNETV
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The North East is home to some of the 
country’s most ambitious, forward-
thinking technology companies, which 
is hugely aspirational for people looking 
to pursue a career in the region.

Take Zerolight, which creates 3D visual solutions 
for some of the world’s top automotive brands, or 
award-winning digital development agency Enigma 
Interactive, named as one of the top UK tech 
agencies in The Drum magazine’s Digital Census. 

Creative firm Atomhawk is another rising 
star in the industry, helping movie studios, game 
developers and product designers bring their ideas 
to life. And innovative app developer Nutshell 
Software is the brains behind an innovative drag 
and drop app building platform that allows firms to 
create and customise their own app. 

Gateshead College works with all of these 
companies, making sure that our programmes are 
giving people the skills needed by these businesses 
as they grow and develop. 

In such a fast-moving sector, where new ideas 
and technology are continually emerging, this is 
critical if they are to capitalise on the opportunities 

that will inevitably arise.   
Working with companies at the cutting edge of 

modern tech keeps our curriculum and student 
experience relevant and inspiring. Emerging 
technologies such as virtual reality (VR) and 
augmented reality (AR) are very much part of the 
mix, as is working on employer-led projects. 

Some of our students will work with Atomhawk 
over the coming months, taking eye-catching 
artwork produced by the company and exploring 
ways of transforming it into VR or AR. 

Others will display their video games and 
interactive animations at the upcoming Great 
Exhibition of the North, in partnership with Proto 
– a huge opportunity to showcase the finest North 
East talent on the world stage.             

This approach gives students a chance to acquire 
a broader set of digital skills that will help them in 
their career. And these forward-thinking businesses 
recognise that working in partnership with us, 
investing their very precious time, will allow them 
to shape the talent they need to drive their business 
forward in the future – and there’ll be plenty of 
scope for this to happen, with a wide range of 
sectors now exploring the potential of tech and how 
it could help their business. 

Hotels and guest houses, for example, can show 
new customers 360-degree walkthrough videos of 
their room before they set foot in the place. The 
potential is enormous – and that’s why education 
providers must continue to work with tech 
companies, and their customers, to make sure they 
have the skills to capitalise on it. 

To that end, we’re working with Atomhawk, 
Zerolight, Nutshell, Enigma and others to ensure 
our students see how these technologies operate in 
a working environment before they take their first 
steps onto the career ladder. 

They’re mentored by experienced industry 
professionals and work on live client briefs so they 
can apply their skills and knowledge to real-world 
scenarios.  

Opportunities like this are essential to further 
their development and ensure firms have the skills 
they need to keep ahead of the game. Skills are, 
and should remain, a priority for the North East 
business community, and we should all play our 
part in helping firms exploit the power of tech. 

TECH 
Gateshead College 

Chris Toon, deputy principal of Gateshead College, explains how strong links between education 
and industry are boosting digital skills in the region 

DIGITAL SKILLS CAN HELP FIRMS 
CAPITALISE ON TECH BOOM

GATESHEAD COLLEGE
Photo: Chris Toon, deputy 

principal of Gateshead College  

www.gateshead.ac.uk
@gatesheadcoll
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Whether you need to make a 
mandatory appointment of 
a Data Protection Officer 
(DPO) or simply appoint 
someone within your 

organisation to take responsibility of this role, it’s 
important that you start planning for GDPR now.

There is, in fact, very little difference in 
the remit of a voluntarily appointed DPO or 
a mandatory one and notably, voluntarily 
appointed DPOs will also need to comply with the 
requirements of the GDPR.

A mandatory DPO role is needed for the 
following organisations: a public authority; one 
carrying out regular and systemic monitoring of 
individuals on a large scale; one carrying out large-
scale processing of special categories of data, such 
as health records or information about criminal 
convictions.

While the term ‘large-scale’ isn’t defined, 
guidance suggests that it affects a large number 
of data subjects on a regional, national or 
international level. The number of data subjects 
concerned, either as a specific number or as a 
proportion of the population or the geographical 
extent of the processing activity, would be relevant 
considerations in determining this.

In terms of governance, a DPO must be 
independent and report directly to the highest 
management level of an organisation. This is to 
secure buy-in at executive level to ensure the 
required resources and budgets are available to 
comply with the legislation.

A DPO’s contact details must be provided to 
the supervisory authority (in this country that 
authority is the Information Commissioner’s 
Office, or ICO) and the position requires that 
they have expert knowledge of data protection 
legislation and practices, although with SMEs this 
is sometimes a compliance officer who takes on 
a developmental ‘knowledge through experience’ 
data protection role.

The role of a DPO is to inform and advise the 
controller or processor and employees processing 
personal data of their legal obligations and to 
monitor the compliance of the GDPR through 
regular training and audits.  They must co-operate 
with, and be a contact point for, the ICO and 
must provide advice in relation to Data Protection 
Impact Assessments (DPIA).

A DPO will drive momentum on internal 
reviews of current policies and procedures to 
ensure that they are GDPR compliant and that 
they are adequately documented.  They should be 
the primary contact point for notification of a data 
breach.

You should also be aware that SMEs are not 
exempt from appointing a DPO. It very much 
depends upon the sensitivity and scale of the data 
you are processing and the potential risks to the 
data subjects in the event of a breach.  

One thing is clear, whether you decide to 
make an appointment or not, you still need to 
comply with the GDPR in relation to its other 
requirements so tread carefully and remember to 
document any decision you make (particularly 
where you consider you don’t need one).

LAW
Sintons

With the impending introduction of the new General Data Protection Regulation (GDPR) and 
the many additional obligations that will bring, Louise Weatherhead looks at the process of 
appointing a data protection officer

ARE YOU GDPR READY?

SINTONS
Louise Weatherhead is a solicitor 

at Newcastle law firm Sintons and 

a specialist in advising on GDPR. 

To speak to Louise, contact her on 

louise.weatherhead@sintons.co.uk 

or 0191 226 3699 

www.sintons.co.uk
@SintonsLaw
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In 2016, BMC was successfully supporting 
businesses with search recruitment solutions 
across a wide cross-section of industries. 
However, the strength of the North East’s tech 
scene meant that the recruitment firm’s clients 

were increasingly coming from within the digital 
and technology sector. 

The team at BMC was also regularly hearing 
about their clients’ struggles to source talent in a 
highly candidate-driven market. And so, confident 
that the network-based and process-driven search 
model would transfer well, BMC launched a 
technology division to address this market.

BMC Recruitment Group now works with some 
of the North East’s leading technology businesses, 
which are at the forefront of the sector, clients such 
as Sage, Performance Horizon, Mediaworks and 
Visualsoft, to name but a few. 

Working with such a range of technology 
businesses from international PLCs, to high 
growth prospective unicorns and start-ups, gives 
BMC excellent insight into the North East tech 
talent pool and the challenges that tech businesses 
face in attracting that talent.

Aqueel Ahmed joined the leading recruitment 
provider in February 2018 to head up the 
expansion phase of BMC’s technology division.  
He says: “I was attracted to BMC by the strength 
of their reputation in the technology market as a 
high integrity search provider and by the scale of 
their ambition. We plan to accelerate the growth of 
our technology division significantly in 2018, with 
an already strong client base and by expanding our 
team of consultants.”

Aqueel brings nearly ten years of experience to 
BMC within the technology recruitment sector 
and a notable career within the commercial space 
before that.  

He adds: “Newcastle itself has a thriving, and 
fast-growing tech economy, which will only 
be enhanced by the impending launch of the 
JEREMIE 2 funds and the increased access to 
the investment that will provide. There is real 
momentum behind the North East tech economy 
and it’s important the region capitalises on that 
and establishes itself as a key player in the UK’s 
technology agenda.”

BMC Technology covers multiple IT disciplines 
across the tech and digital sectors. This includes 
a wide range of development, IT support and 
infrastructure, systems and data roles, as well as 
senior IT management and board level roles.

Enjoying 100 per cent year-on-year growth, 
BMC works with five of the North East’s seven 
largest businesses and is already working with, 
and engaging with, tech businesses regionally and 
nationally. 

Now into its third year as a business, BMC 
Recruitment Group maintains the outlook 
and energy of a challenger brand in the highly 
competitive world of recruitment. 

They have successfully placed talent for nearly 
100 clients, grown from two people to sixteen-
strong, and delivered exclusive international 
projects.

BMC managing director, David Blair, says: 
“The North East is fast becoming a hotbed for 
tech, creative and digital companies attracted 
to the region by a host of factors that make it 
an attractive place to live and do business. This 
includes the talented candidates that reside here 
and we take great pride in helping our clients to 
unearth that talent and in replenishing the talent 
pool with candidates from outside of the region. 
We look forward to supporting our clients with 
their ongoing growth plans now and in the future.”

RECRUITMENT 
BMC Recruitment Group

Newcastle-based BMC Recruitment Group launched a technology division in 2016 to complement 
its executive search, finance and sales and marketing offering. Now, led by Aqueel Ahmed, senior 
technology consultant at BMC, the fast-growing recruitment provider has plans to further develop 
and expand its technology service

FINDING TECH TALENT 

BMC RECRUITMENT GROUP
www.bmcrecruitmentgroup.com
@BMCRecGroup
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Entrepreneurs and business owners are, 
by nature, focused on running and 
growing their business. But this can 
mean many neglect to put effective 
estate planning measures in place. 

At Womble Bond Dickinson, we help 
entrepreneurs and business owners protect and 
plan for their future, both for the succession 
of their business for future generations and by 
providing advice in anticipation of an exit.

Reviewing the structure of the business
Many businesses qualify for 100 per cent business 
property relief (BPR) from Inheritance Tax (IHT), 
meaning that the shares of a deceased shareholder 
can often pass to their chosen beneficiaries free 
of IHT.  Many business owners take this relief for 
granted without realising that their business might 
be structured in a way that would cause the relief 
to be lost. We can assist with a review of your 
business to maximise the availability of BPR.

Will planning
Under the intestacy rules, which apply if a person 
dies without making a will, only limited provision 
is made for a surviving spouse if there are also 

surviving children. Some business owners may 
also want to ensure that their spouse is provided 
for, but in a way which preserves their assets 
for the ultimate benefit of their children, which 
the intestacy provisions or a simple will cannot 
provide for.  A will drafted by a specialist lawyer 
can not only minimise the potential liability 
to IHT, but also provide flexibility to deal with 
whatever circumstances the family may face 
following a sudden death.  

Lasting Powers of Attorney (LPAs)
If a shareholder becomes unable to make 
business decisions or deal with their shares, but 
has completed a Property & Financial Affairs 
LPA , this will ensure there is minimal delay in 
in making key decisions. The alternative is an 
application to the Court of Protection to appoint 
a deputy to make such decisions, but this can 
take months and the deputy has to act under the 
direction of the court. We can deal with all aspects 
of LPAs, from preparation to registration, as well 
as acting as an attorney if required.

Planning for an exit
Too frequently, entrepreneurs exit a business 
without thorough consideration to the form that 
exit should take and may suddenly find themselves 
with cash on which IHT would be charged in full 
on their death. If the right planning is undertaken 
to reorganise their business interests pre-exit, 
it ensures that some or all of the proceeds are 
protected for their family.

Creating the right team
In all of the above areas, having the right advisers 
to provide specialist support is vital. This is likely 
to include a tax adviser, solicitor and financial 
adviser. If a business exit is anticipated, additional 
support may be required from corporate specialists 
and the business is likely to need its own advice. 
Investment advice will also be crucial if an exit is 
going to generate significant cash proceeds. We 
can put you in touch with the right people to make 
sure that you get the advice you need at every stage 
and with a team of corporate lawyers in-house, 
we can assist with any business reorganisation or 
review of governing documents. We are equally 
happy to work with your existing advisers, or to 
assist you with setting up a ‘beauty parade’, if you 
are looking for new advisers.

LAW 
Womble Bond Dickinson

Susan Maxey, legal director at Womble Bond Dickinson, shares her tips for entrepreneurs and 
business owners when planning for the future

ESTATE PLANNING

WOMBLE BOND 
DICKINSON
www.womblebonddickinson.com
@WBD_UK
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Executive Compass is one of the largest 
national bid and tender writing 
consultancies in the UK, helping 
clients of all sizes to secure more 
contracts in both the public and 

private sectors. Although the company works 
across the UK, it is firmly rooted in the North East 
and is committed to supporting firms in the area to 
grow and succeed in the region and beyond.

Growing your business 
Most organisations will undoubtedly come 
across the tender process to secure new work, 
as even low-value works are awarded through 
a transparent public procurement process that 
requires firms to submit a bid to the buyer.

Securing contracts is a great way to grow your 
business, as they can provide a clearly defined 
pipeline of work and income for your organisation. 
Most public sector contracts are in place for at 
least two years, and can usually be extended based 
on positive performance, which can result in a 
long-term relationship with a buyer and increased 
exposure and experience for your company. 

Bid for Sellafield
Executive Compass recently assisted KAEFER, 
the Jarrow-based subsidiary of German company 
KAEFER, to secure a £360 million access and 
installation contract for Sellafield. Working with 
the Jarrow-based KAEFER team provided a great 
opportunity for the Executive Compass team to 
integrate and provide support throughout the 
tender process. 

Tender submissions of this size and complexity 
require robust bid management and a team of 
skilled writers to create a winning proposal. After a 
two-year bidding process, KAEFER were awarded 
the contract and are currently working on the 
Sellafield site. This bid in particular was beneficial 
for the local area and helped support the economy 
through the use of local labour – an aspect that 
really appealed to Executive Compass.

SME contracts and supporting businesses in the 
North East
Although the KAEFER bid was a great win for 
Executive Compass, they don’t just work on 
high-profile, high-value projects. They work with 
companies of all sizes, including owner-managed 
businesses. Crucially, they spend time really 

getting to know the organisations and helping 
them to grow and achieve further success in their 
sectors. Typical clients in the North East include 
social care providers; asbestos removals, grounds 
maintenance and construction contractors; 
alongside colleges and educational establishments. 

There are numerous contract opportunities 
available in the North East, commissioned 
by local authorities, housing associations and 
procurement bodies such as NEPO, which has 
been proactive in making opportunities accessible 
to SMEs. Executive Compass can assist all 
businesses to grow and secure contracts through 
their knowledge of the bid and tender process, 
their attention to detail and the rigorous quality 
management processes that smaller bid writing 
firms cannot match.

Based in Hoults Yard, the consultancy provides 
a flexible approach to bidding and can integrate 
with businesses very easily. The knowledge it has 
of the public sector is invaluable to companies 
entering into the tendering process. The firm has a 
team of nine dedicated bid writers with experience 
across all industry sectors, having completed over 
3,500 bids since formation in 2009. 

Executive Compass’ aim for 2018 is to support 
more clients in the North East to grow and achieve 
further success in the region. The company has just 
launched business improvement services, headed 
up by Managing Consultant Ryan Noble, which 
will continue to drive the firm’s focus on quality 
and long-term relationships with clients.

BUSINESS 
Executive Compass

Executive Compass has helped secure millions in contracts for North East firms, reveals director 
of sales and marketing Amy Forshaw

NAVIGATING THE TENDER PROCESS 

EXECUTIVE COMPASS
www.executivecompass.co.uk
@ExecCompass
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New companies that emerge to 
challenge large and long-standing 
industries are not a modern 
phenomenon. Historically, 
this was called innovation or 

entrepreneurship but a new term has come to the 
fore – disruption.

Disruptive companies aggressively expand 
into markets dominated by firms encumbered 
by their size, old technology, physical footprint 
or stale branding and products. Here, we may 
be witnessing some of the repercussions of low 
interest rates, which allowed large companies 
to survive on very cheap debt rather than being 
forced to innovate. Whether or not this is the case, 
momentum has built up behind disruption as an 
investment theme.

Other investment themes, past and present, 
include outsourcing, sustainability, conglomerates, 
clean energy and technology. Themes tend to gain 
momentum because investors can easily envisage 
why they should be successful. This can often 
leave share prices surging far beyond what could 
be reasonably estimated as their fundamental 
value. 

When the difference is more nuanced, or 
even when trying to understand seemingly 
astronomical valuations, it can be beneficial to be 

aware of some of the behavioural traps that we as 
investors can fall foul of.

In everyday life, we are often guided by 
quick unconscious decisions based upon the 
information in front of us, with a short feedback 
loop that confirms or corrects our behaviour. 
When it comes to more complex decisions, such 
as those regarding investments, these unconscious 
processes or ‘shortcuts’ can turn into what are 
called cognitive errors. 

For example, if we can easily recall a recent 
and similar situation (availability bias) or 
classify the one in front of us into a stereotype 
(representativeness bias) we are likely to be 
swayed in our decision making, while feeling 
comfortable in doing do. 

In investment terms, this can lead to the 
inclination that historic returns or success is easily 
and immediately repeatable, or that all companies 
of a similar ilk will succeed because others in 
recent history have done so. 

Broadly speaking, these errors can be reduced 
by good investment processes. However, 
management teams, brokers and other investors 
interested in ever-higher stock prices find 
narratives a good way to encourage cognitive 
errors. A well-built, long-running and complex 
narrative can help shape investor perceptions and 
decision making, draw attention away from poorly 
performing areas of the business, ‘slipstream’ into 
popular themes or build a cult-like investor base. 

Investors that are hungry for further success 
after being involved in disruptive companies such 
as ASOS, Purple Bricks and Fever-Tree may be 
more susceptible to being seduced by the next 
investment story. When the next opportunity 
presents itself, a strong narrative may steer 
investors away from questioning the chances of 
the disruptor being strong enough to unseat an 
incumbent. The car industry provides a great 
example; can we be sure that the production 
expertise of the large manufacturers can be 
replicated quicker than they can catch up on the 
technology front?

Ultimately, if the business results do not hit 
expectations or justify the share price over the 
long term, a strong narrative can be worthless 
in terms of shareholder value. When investing 
in themes, it can be as much about avoiding 
the crowd as it is about benefitting from the 
opportunities.

FINANCE  
Vertem

Vertem’s James Flintoft, Chartered Financial Analyst, looks at the impact of disruptive companies 
and investors’ decision-making

THE DISRUPTIVE EFFECT

VERTEM

CFA® and Chartered Financial 
Analyst® are registered tradmarks 
owned by the CFA Institute

www.vertemassetmanagement.com
@vertemam

i



61

I’m proud to say that a little bit of snow last 
month didn’t affect business for Atlas Cloud’s 
clients. Staff could work safely from home with 
the tools to get the job done, and customers felt 
confident that their needs would be met.

But while US businesses are flocking to the 
cloud – with productivity, flexibility and mobility 
in mind – UK businesses are more cautious, 
which is perhaps reflected in the fact that Britain’s 
productivity output is 22 per cent lower in 
comparison.

So why is this the case? In my experience as 
CEO of a trusted cloud partner to clients across 
the UK and Ireland, there’s a misconception 
that it’s a long and winding road to convert to 
cloud-based IT solutions and will involve the 
complete upheaval of current IT infrastructure for 
a prolonged period. This isn’t the case. 

The process is personalised and non-intrusive, 
with the result being ‘invisible IT’ that enables 
organisations to focus on core business operations, 
without poor technical experiences such as slow 
performing machines. 

These benefits of cloud computing are 
influencing the prediction that global spending 
on cloud infrastructure will increase 51 per cent 
by 2020. Many businesses will shift to become 
completely cloud-hosted all at once, while others 
will follow a common three-step progression 
towards operational efficiency, GDPR compliance 
and reduced IT spend for years to come. 

Step 1: Cloud-hosted secure file sharing 
In a world where agility is key to project success, 
people need to easily collaborate, which is why 
secure file sharing via the cloud tends to be a small 
step with huge benefits. 

Atlas Cloud’s preferred software, Citrix 
ShareFile, facilitates this; providing a secure, 
online platform where staff and clients can share 
files and simultaneously work on documents. 
Often businesses take Microsoft Office 365 into 
this online environment so that their people can 
access up-to-date versions of Microsoft programs 

and applications from any location using secure 
cloud delivery – hugely increasing business 
efficiency.  

Step 2: Cloud-hosted applications
In addition to effortless collaboration and 
global accessibility, the benefits of cloud-hosted 
applications include the assurance that a business’s 
core and critical systems are complying with data 
protection laws, such as GDPR.

For example, the hosting of Sage apps on 
behalf of our clients has simplified their financial 
processes. They can access their business’s 
accounting processes and HR systems from a 
single view platform and rest assured that all vital 
data is securely managed and EU law compliant – 
one of the many underlying positives of working 
with a certified cloud solutions partner such as 
Atlas Cloud.   

Step 3: Cloud-hosted desktops 
Imagine having the entirety of your business’s 
tools and data in one centralised, single view – 
accessible to all staff, working across the world, at 
any time – without the poor experience attached 
to remote access solutions that dial into PCs and 
file servers. 

Atlas Cloud has helped many businesses thrive 
with Desktop as a Service (DaaS), also known as 
virtual desktop hosting. As a partner of Citrix, we 
also promise a ‘secure digital perimeter’; meaning 
that we keep organisations safe by completely 
securing the expanding virtual workspace around 
a business – that’s the user, the data, the device, 
and the network – which is necessary in this 
digital age.

There really is no doubt that cloud computing 
can be the route to business success, with our 
own client Ecus recently reporting a 20 per cent 
rise in productivity by converting. But before 
you set off on your journey, make sure you have 
a clear roadmap that aligns with your short-term 
and long-term business goals, plus a solid cloud 
solutions partner to support you along the way.

TECH
Atlas Cloud 

Becoming a cloud-hosted enterprise needn’t be daunting when a business can customise its 
journey and set a comfortable speed, explains Pete Watson, CEO of Atlas Cloud, an award-
winning cloud solutions company based in the heart of Newcastle

A BUSINESS’S JOURNEY 
TO THE CLOUD

ATLAS CLOUD
www.atlascloud.co.uk  
@AtlasCloud
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Watson Woodhouse is a long-
established Middlesbrough-
based firm that has carved 
out a stellar reputation for 
its legal defence services – 

ever since James Watson established the firm in 
1989 from a one-room office on Cargo Fleet Lane 
in the town. 

Now headquartered in a stunning period 
building on Borough Road – with additional 
offices in Stockton, Darlington, Northallerton 
and Harrogate – Watson Woodhouse boasts a 
workforce of more than 130.

While an acquisition of fellow Teesside law 
firm, Macks Solicitors, last year has dramatically 
expanded the legal services Watson Woodhouse 
can offer clients, the firm is best known for its 
criminal defence work – in particular, in complex 
and serious fraud cases.

Watson Woodhouse is one of only a few 
firms in the North East – and the only based in 
Middlesbrough – that holds the prestigious VHCC 
(Very High Cost Case) accreditation.

Sean Grainger, director and head of the 
Crown Court department, explains: “The VHCC 
accreditation allows us to work on cases that are 
listed for trial over 40 days. These are cases of a 
serious and complex nature – generally high-
level fraud brought by HMRC, although they can 
include drug offences, too.

“You’re not allowed  to work on these cases 
unless you’re on the accredited VHCC panel, as 
they can represent a very high cost to the legal aid 
agency and they want to make sure that there are 
specialist firms working on such cases.”

Sean joined Watson Woodhouse as a trainee 
back 1994. He qualified as a solicitor when he was 
32, after spending his twenties working as a PE 
and history teacher. 

He swapped professions after suffering a 
catastrophic leg injury playing rugby and, while in 
hospital, contracted a serious infection because of 

alleged medical negligence.
Sean, who was unable to return to teaching, 

worked with a local solicitor and eventually settled 
his medical negligence case after five years. His 
foray into the legal world led him to study an A 
Level in law before he undertook a full law degree. 

After almost 25 years at Watson Woodhouse, 
Sean is now a director and partner, who specialises 
in complex and serious fraud cases.

Sean played an instrumental role in the firm 
achieving the prestigious VHCC accreditation 
back in 2005 (when it was first introduced), which 
allows it to work on top-end fraud cases that can 
represent hundreds of millions of pounds. 

“To gain the accreditation by the Legal Aid 
Agency, you need to show that you can access 
specialist counsel and forensic accountants,” Sean 
explains. “We have this expertise within the firm 
or have a very good network of specialists we can 
call on, if required.”

Sean – who reveals he is currently working 
on a £160 million fraud case – talks about the 
importance of people seeking specialist legal 
advice as early as possible once they learn they’re 
being investigated for fraud. 

“People can often get caught in the headlights if 
they’re involved in these types of investigations,” 
he says. 

“They don’t know what to do but they must seek 
specialist advice  straight away as it’s important to 
work quickly.” 

Sean also reveals that in serious and complex 
fraud cases, individuals involved can have their 
personal assets frozen under Section 41 of the 
Proceeds of Crime Act, restricting them to an 
income of £250 a week during an investigation 
which could last two to three years. The powers 
under the Proceeds of Crime Act 2002 are 
draconian. 

“HMRC and the prosecuting team can apply 
to a judge for something called an ex parte order 
to restrain company and or personal assets prior 

LAW  
Watson Woodhouse Ltd

Teesside law firm Watson Woodhouse Ltd is one of only a handful of North East law firms that 
holds the prestigious VHCC accreditation that allows it to work on complex and serious fraud 
cases, which can run into hundreds of millions of pounds. Here, director and head of the Crown 
Court department, Sean Grainger, speaks to North East Times about the specialist expertise the 
firm has in this area and reveals why it is essential that companies seek specialist advice as quickly 
as possible if they learn they’re being investigated by HMRC 

DON’T GET CAUGHT 
IN THE HEADLIGHTS 

WATSON WOODHOUSE 
LTD
www.watsonwoodhouse.co.uk
@WatsonWoodhouse
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to charge, without the person’s knowledge,” Sean 
explains. 

“Remember, these are high net worth 
individuals who may have children in private 
education, restricting them to £250 can make it 
almost impossible to live.”

He continues: “At Watson Woodhouse, we are 
experts in releasing funds through applying to 
vary restraint orders. It’s a very discreet area of law. 
Most general firms won’t have this expertise but 
it’s something that we’ve built up over the past 10 
years.”

Sean goes on to explain that the firm was 
recently approached by an individual who was 
under investigation by HMRC for serious fraud 
and subject to a restraint order which had been 
obtained ex parte . 

“We applied to vary the order and after a lot of 
negotiations with some very tough specialist fraud 
investigators in London, we managed to release 
funds to allow our client to maintain a reasonable 
lifestyle,” says Sean.

In another VHCC example, the eight-strong 
team at Watson Woodhouse – which Sean 
estimates to represent more than 130 years of legal 
experience – was able to get the case thrown out 
of court. 

“We had to go through hundreds of thousands 
of emails but from the evidence we’d managed 
to extract, the prosecution realised that it was 
unlikely they would have been able to secure a 
conviction.”

With HMRC continuing to clamp down on tax 
fraud, Sean would encourage all companies to take 
out insurance to protect themselves, should they 
become subject to an investigation. 

Such insurance will not only help with the legal 
costs associated with a fraud investigation, but it 
will also allow companies to recruit specialist legal 
advice at the initial stage.

“If there’s one thing I’ve learnt in my 20-odd 
years of practicing law it’s that what you say in 
the first interview is usually the most important 
piece of evidence at a trial, with the defence and 
prosecution teams poring over every detail.

“In serious fraud cases, this interview may be 
years before a charge is brought or you appear in 
court.

“The first interview is the most important 
point of the trial process but sometimes the most 
neglected. 

“If Watson Woodhouse is instructed, a senior 
member of our team, such as myself, will come 
to the police station and be with you at those 
interviews – advising you from the very beginning.”

“These are high net worth 
individuals who may 

have children in private 
education, restricting them 
to £250 can make it almost 

impossible to live.”
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BUILT 
ENVIRONMENT

According to the Government 
National Statistics Release on UK 
Property Transactions in February 
2018, the highest number of 
residential property completions 

take place in August to November. And with 
transactions taking on average eight to 12 weeks 
to complete, these figures would seem to reinforce 
the notion that spring is the optimum time to 
begin your property search or to put your property 
on the market.

Any property sale or purchase has the potential 
to cause a huge amount of anxiety for all involved. 
It can be described as one of the most stressful life 
changes you can make. To help guide you, here are 
our top tips which should help to make the whole 
sale/purchase process run as smoothly as possible.

Think about the property 
Ask yourself, does the size of the property you’re 
viewing meet your current needs and anticipated 
future needs? Does the property need renovating 
and, if so, can you take on this project? If it is a 
leasehold property, what is the term left on the 
lease? Will this need to be extended prior to 
completion or shortly after? This can be a costly 
and time consuming exercise and should not be 
ignored by any seller or buyer.

Research the local area 
With new build developments on the rise, it is 
always worth checking whether the beautiful field 
next to the property will shortly become a building 
site. Are there any planning restrictions in the 
area? What schools are in the catchment area? Ask 
your seller about the neighbours. What are the 

facilities like in the local area?

Be mindful of the associated costs 
Estate agent’s fees or an early repayment charge on 
your mortgage can be high. As can removal costs 
and penalties for ending energy or entertainment 
(cable or broadband) contracts early.

Seek clear advice from a solicitor as to the 
impact of the revised Stamp Duty Land Tax 
rules. The first time buyer relief only applies in 
certain circumstances, and the hefty surcharge 
for additional properties can often impact 
unsuspecting buyers.

Put the right finance in place  
It is advisable to use the services of a 
recommended independent mortgage advisor, 
who will be able to give you all-round information 
about mortgage products available to you.

Choose the right solicitor 
Don’t assume that the lowest fee quote will mean 
that the job will get done properly or quickly. Your 
legal advisor needs to understand what you expect. 
The breakdown of solicitor and client relations in 
property transactions is often down to a lack of 
communication. 

Would you prefer email updates at work or 
a quick phone call on the way home? Is it more 
feasible for a family member to be kept updated? 
Are you happy to deal with a conveyancing 
team or would you prefer one point of contact 
throughout your case?

Legal problems may only arise several years 
later when you attempt to sell your property. Each 
legal title for a property is different. Is it a leasehold 
title? Are there covenants on the title you need to 
know about?  These may affect your plans for the 
property, and it is important your solicitor is aware 
of these issues.

Do you need to update or make a new will?  If 
you are purchasing the property with your partner, 
do you need a Deed of Trust to protect your shares 
in the property?  These are issues your solicitor can 
advise you on.

There is a lot to think about when buying or 
selling a property and it is important you obtain 
the correct and relevant advice from professionals. 
You need to feel confident that on the completion 
day you have made the right decision and all the 
legalities are in place.

LAW 
David Gray Solicitors 

With spring the most popular time of year for buying and selling property, Anne Austin, a solicitor 
at David Gray Solicitors LLP, provides her top tips for making the process run as smoothly as 
possible 

DITCH THE MOVING HOME STRESS  

DAVID GRAY SOLICITORS 
LLP
www.davidgray.co.uk
@DavidGrayLLP

i



65

IN ASSOCIATION WITH:

North East Times’ success in covering the commercial property sector has prompted us to widen our scope to – the Built 
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended 

our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and 
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we 

can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT
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BUILT ENVIRONMENT - NEWS

SUNDERLAND

New contractors sought 
for Vaux site
Tenders have been issued for securing new contractors at the 
Sunderland site, following Carillion’s collapse

Sunderland City Council and development partner, Siglion 
– which had to halt construction work at Vaux site in January 
this year, following the collapse of Carillion Construction – have 
now completed legal formalities and a tender process with other 
contractors has now begun to restart work at the Sunderland city 
centre site.

Councillor Harry Trueman, Leader of Sunderland City Council, 
said:

“Though the news of Carillion’s collapse was a set-back, this 
has only served to galvanise the city in its determination to deliver 
a job creating development at Vaux.” 

Long-term plans remain to develop the former brewery site into 
a new business district to create more city centre jobs, offices and 
pedestrian traffic. 

John Seager, chief executive of Siglion, added: “The process 

to appoint a contractor for the final construction phase on site 
is underway, and we hope to be in a position to announce more 
details on that soon.” 

UK

Demand for flexible workspace rises
The UK saw record growth last year, according to the latest 
research from Cushman & Wakefield, who say the sector has 
‘evolved and matured’. 

Around two thirds of the UK flexible workspace market is 
outside London, and the UK’s largest cities saw significant growth 
in the take-up of space for co-working, as the trend for flexible 
workspaces spread well beyond the capital for the first time.
Take-up of flexible workplace in the UK’s largest regional cities, 
including Newcastle, increased from 2 per cent of all city centre 

lettings in 2016 to 7.5 per cent of take-up in 2017. This increase 
was largely driven by the rapid expansion of WeWork and Spaces, 
which were responsible for more than half of the year’s take-up of 
co-working space across the UK.

Greg Davison, Head of Office agency at Cushman & Wakefield 
in Newcastle, comments: “It is clear that the co-working model 
has captured the imagination of occupiers at every level, and 
while Newcastle is not short of serviced office space, the way it 
is delivered is bound to change over the next 12 to 18 months in 
order to adopt a more contemporary approach.” 

NORTH EAST

GVA instructed to market nearly 200,000 sq ft
GVA has been instructed by M7 Real Estate to market two 
industrial investment properties in the North East, with an 
anticipated combined sale value in excess of £7.5 million.

This includes a 121,334 sq ft factory and office complex on a 
nine acre site at St. Cuthbert’s Way on the Aycliffe Industrial Estate, 
the second largest industrial estate in the North East, which is 
fully let on a long-term lease to car parts manufacturer Gestamp 
Tallent.

GVA also brings to the market a fully let 67,796 sq ft asset at 
Northumberland Way on the Stephenson Industrial Estate in 
Washington. The property has been let to Spectrum Brands (UK) 
Ltd on a 20 year fully repairing and insuring lease since 2011.
Simon Beanland at GVA comments: “We continue to see strong 
investor demand for well-let industrial opportunities in the North 

East, driven mainly by a thriving occupational market, a limited 
supply of investment stock and an attractive yield discount relative 
to our regional neighbours”.

IN ASSOCIATION WITH:
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Empowering the 
construction industry 

I’ve come a long way since I started as an 
apprentice at NBS in 2005. Now, as head of 
software development, I’ve seen the enormous 
impact technology has had on our business and 
the wider construction industry. But one thing 
that hasn’t changed is the need for passionate 
technology professionals who are dedicated to 
their sector. 

There are so many new technologies available 
now that if you don’t stay focused, you’ll risk 
losing ground to others. When I started at 
NBS, cloud technology was just beginning to 
come into mainstream business. Now, with our 
adoption of cloud technologies, we’ve been 
able to stay responsive to the changing needs of 
our business and to help revolutionise the way 
construction professionals work.

NBS empowers the construction industry 
through specialist knowledge and by utilising the 
latest advances in technology. We have digitised 
the ability to access the latest construction 
standards, improved efficient specification writing 
and helped construction professionals with 
accessing the latest manufacturer product data. 
We’ve partnered with global organisations such 
as Autodesk to allow whole construction teams 
to collaborate and share 3D construction models 
directly through the web browser. All of these 
together are really helping push the construction 
industry forward.

All industries now rely on technology in some 
form or another, but it is how they apply this 
technology to enhance their industry that is 
truly remarkable. If we adopt technology in the 
right way, it can really help provide businesses 
and employees with new opportunities to grow. 
Despite the constant changes in technologies the 
one thing that remains unchanged is the need for 
STEM professionals to be passionate about their 
industry.

When I’m hiring new colleagues for our 
software development team, I look out for 
proactive and self-motivated candidates who 

have perhaps built their own websites, games, 
contributed to open source projects or learned 
a specific technology in their own time. It shows 
a real appetite for their subject of choice and a 
desire to push boundaries.

It’s important that young people are supported 
into STEM careers by teachers and mentors who 
recognise their dedication to the subject and can 
encourage their growth. It’s really reassuring for 
me when I visit local schools to talk about careers 
in STEM, to see how the pupils respond to the 
interactive tasks and demonstrate how they get 
involved with coding at such a young age. 

NBS has been involved in various schemes 
in the region to help give students exposure 
to STEM careers. We’ve worked with NE1 to 
host STEM events, are big supporters of the 
upcoming UTC College and are sponsors of the 
PlanBEE initiative, which is an intense higher 
apprenticeship programme. 

There isn’t just one route into a STEM 
career. You don’t always need to attend 
university straight from school or college to 
be successful in your field. There are now so 
many options for routes into employment that 
providing opportunities to students from a mix of 
backgrounds will ensure that the next generation 
of STEM professionals will help advance the 
sector more than ever before.

Phil Scott, head of software development at NBS, reflects on how changing technology has shaped the construction industry 
and the importance of passion for STEM in the next generation

CONSTRUCTION - NBS

NBS

www.thenbs.com

@theNBS
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Change-changing 
technology 

I haven’t met a facilities manager or building 
surveyor for many years. At the time, it 
seemed a stressed environment, one with 
considerable responsibilities with little 
recourse to technology. Have things changed?
In recent years, the profession has been 
transformed by technology. So much so, 
‘Proptech’ is one of the fastest growing 
technology sectors to emerge; this dedicated 
industry provides innovative technology solutions 
for property professionals around the globe. While 
the adoption of technology across the profession 
was slower than some industries, building 
surveyors and asset managers across the globe 
now rely heavily on technology.

We were one of the first to bring cloud-
based asset management solutions to the 
profession, but fast-forward a few years and it’s 
now considered a mainstay for most property 
professionals. 

What has been the force behind these 
significant changes?
Without a doubt, the need for accurate data in 
order to make informed, data-driven decisions. 
Before technology, it was difficult to extract 
up-to-date, real-time data. By the time surveys 
of large property portfolios were completed, the 
data would often be out of date. Technology like 
ours allows surveyors to extract data from built 
assets quickly and easily and turn this data into 
meaningful management information.

As a result, our software is being used all over 
the globe to help asset managers understand and 
manage their property portfolios more efficiently 
and ensure that capital planning decisions are 
based on accurate data.

For a profession that is so focused on 
accuracy and speed of reporting, our technology 
allows fully customisable and bespoke building 
surveys to be delivered directly to a team in the 
field and for all data to be uploaded securely and 
efficiently.

Your regional office is based in Nautilus 
House, North Shields. What is the global 
scale of your company?
We operate all over the globe – in more than 20 
countries across four continents on more than 
42,000 projects – but our core technical and 
support team is based here in the North East. 

Chris Dobson, North East Times’ property writer, talks with Ed Bartlett, VP of Kykloud, an Accruent company and provider of 
facility and asset surveying and management software built here in the North East

INTERVIEW - ED BARTLETT
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In December 2017, Kykloud was acquired by 
Accruent, the world’s leading provider of physical 
resource management solutions. Accruent, a 
Texas-based global company, is committed to 
the ongoing development of our team here in the 
region.

The North East looks set to become a huge 
development centre for the company – tapping 
into some of the excellent technical skill sets that 
we have here in the region. We are looking to 
more than double the size of our technical team 
over the next 12 months. 

Returning to technology, how has this 
changed the building surveying profession?
Our software is a game changer; it quite literally 
has transformed the way in which building 
surveyors operate. Not so long ago, surveyors 
arrived on site with a notepad, a pen and a digital 
camera. They would make notes on their pad, 
take accompanying photos, and then spend 
numerous hours back in the office creating 
reports. Our software allows them to go on 
site, capture data from a predetermined survey 
template on their iPad – to ensure consistency 
of data collection – and take photos which 
are saved alongside the relevant information 
automatically. Then, quite literally at the touch 
of a button, they can generate a report from the 
data and photos. 

Our technology reduces a whole load of 
unnecessary administration and time and allows 
building surveyors to spend more time on site.

But the real clever part is using this asset 
management data for capital and lifecycle 
planning. Managers of large property portfolios 
must be able to forecast future spend. Until our 
software came to market, typically, they would 
rely on error-prone spreadsheets to manage 
multi-billion pound projects. Our software allows 
them to forecast accurately, and make data-
driven decisions on future spend and evidence 
funding requirements.

Can you expand on this?
Certainly. Use of technology such as ours is 
no longer considered a nice thing to have, 
but is increasingly a key requirement in large 
tenders. Owners of large property portfolios 
recognise the huge benefits that technology 
brings. Typically, technology is included within 
the tender documentation as a key requirement 
for consideration. This approach helps to identify 
firms who are ahead of the curve in terms of 
utilising mobile surveying technology, but also 
provides a more cost-efficient surveying service 
for the assets under management. So, very 

often, consultants looking to bid for surveying 
work on schemes are required to show evidence 
of an established use of our technology to 
complete the surveying process.

 
And what of the future?
It’s exciting times. As an Accruent company, we 
are now part of a globally recognised business 
dedicated to the better management of built 
assets. There is huge synergy across our 
software products and we are confident that we 
will be able to improve our client offering as part 
of the wider group. 

For the team based here, the opportunities are 
enormous. We have ambitious plans to further 
our growth as part of a multi-million pound global 
business.

Once again, the North East has demonstrated 
that it builds internationally recognised, 
enterprise-level technology solutions which can 
be successfully exported all over the globe.

Kykloud 

www.kykloud.com
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Building Connectivity

“When we initially speak to landlords or property 
developers about what we do, and what we 
provide free of charge, they always ask ‘what’s 
the catch?’,” reveals Tony Snaith, CEO of Tees 
Valley-based Communicate Technology PLC. 

“The thing is, there really is no catch.”
Communicate is an innovative IT and 

telecoms specialist that provides telecoms, 
internet, cloud services, hardware and 
software, cyber security and technical support 
to businesses, with a specialism in multi-
occupancy commercial properties and business 
parks across the UK. 

Tony continues: “The unique differentiator 
is our model. We fund the entire network 
infrastructure required on a park or building. 
Tenants are connected from day one and use 
what they need, when they need it, on a ‘pay 
as you use it’ model, we believe we are the only 
Internet Service Provider or telecoms company 
in the country doing this.

“We install everything required and invest 
significant time and money in your property 
by installing ultra-fast fibre cabling (1GB) 
for immediate connectivity to your tenants, 
full Cisco network infrastructure, full Wi-Fi 
solutions, a complete IOT infrastructure and 
Cat6 structured cabling system to your building 
or park. 

“We provide a fully managed cyber security 
service, Avaya hosted telephone solution, IT 
support, as well as IT and audio visual hardware 
for all tenants.”

Tony continues: “All too often we find a site’s 
internet speed and connectivity capabilities 
are an afterthought. However, more than ever, 
commercial spaces are under pressure to 
provide all services a business needs – or risk 
losing the tenant to larger premises or a better 
equipped facility. 

“It’s become the norm for businesses to 
expect everything to be taken care of when 
basing their business within multi-occupancy 
properties.”

Tony believes that Communicate gives a 
business park or building a real edge over 
competitors. 

“We understand the pressures of managing 
sites, by working with us we take care of 
the logistics and ensure tenants are up and 
running from the moment they move in. We 
pride ourselves on taking care of everything 
– which strengthens the offer to tenants and 
frees up the agent’s valuable time to market the 
property.

 “We even provide a business migration 
service, taking the pain out of the logistics 
and disruption a move can bring. We work 
alongside existing IT personnel and teams, 
or, where businesses don’t have their own 
provision, can fulfil an in-house role. Moving 
no longer means a difficult transition period 
and our clients’ customers don’t even have to 
know.” 

With years of specialist experience in the 
sector, Communicate understand the needs of 
landlords and agents, as well as businesses’ 
requirements.

For the second year in a row, Communicate 
has also been listed as a fastest growing 
company in Europe by the Financial Times, 
named as ‘one to watch’ by the Telegraph and 
listed as one of the top 50 best companies to 
work for in property by Property Week. 

Communicate is a reputable IT specialist 
provider with a portfolio of clients that includes 
over 500 long-term contracts with companies 
including Northumberland Estates, Knight 
Frank, MIDOS Property Group, Dell, Hornby 
Hobbies and FW Capital.

North East Times asks Tony Snaith, CEO of Communicate Technology PLC, how the IT specialist provider is helping 
commercial property owners and landlords add value to their package to stay ahead of the competition

TECH - COMMUNICATE TECHNOLOGY PLC

Communicate Technology PLC 

info@communicateplc.com

01740 661066

www.communicateplc.com

@CommunicatePLC



72

A devolution update

The devolution saga in the North East has been 
a drawn-out affair but at last the finishing line 
is in view and with it a £600m investment fund 
that is forecast to generate £1.1bn to the local 
economy, create over 10,000 new jobs and 
deliver over £2.1bn of private sector investment.

On October 23, 2015, Durham County 
Council signed a 15 page proposed North East 
Devolution Agreement along with six other 
councils covering Gateshead, Newcastle, North 
and South Tyneside, Northumberland and 
Sunderland. 

Later in 2016, the North East Combined 
Authority, comprising the same seven councils, 
rejected devolution by four votes, all south of 
the Tyne, against three votes in favour, all north 
of the Tyne. 

Against this precarious background a 
‘minded to’ devolution deal has now been 
agreed with the Government by the Newcastle, 
North Tyneside and Northumberland County 
councils. So it is not yet over the finishing line, 
but within reach is significant investment and 
economic regeneration as already outlined but 
with the break-up of the original North East 
Combined Authority. This is a long-term game.

Part of the interminable process involved 
engagement with the public and North East 
Times attended two events, one in Alnwick and 
a final one hosted by the CBI in Newcastle. 
Both were necessary to outline the proposals 
set out by the North of Tyne devolved authority 
and give the public a ‘chance to have a say’.

Predictably, the Alnwick meeting touched 
on many matters including communications in 
outlying areas but, all in all, my sympathy was 
for the County Council, which stoutly outlined 
the benefits in great detail. It is little wonder 
that rural issues were discussed as the North 
of Tyne devolved authority is 5200 sq miles, of 
which the urban area is just 200 sq miles.

Within the devolved area there is a population 
of 815,000, with 23,000 businesses and a 

It’s getting closer…writes Chris Dobson, North East Times’ property writer

INTERVIEW - CHRIS DOBSON
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“Within the devolved 
area there is a 
population of 

815,000, with 23,000 
businesses and a 
GVA of £17bn.”

IN ASSOCIATION WITH:

GVA of £17bn. Its unique assets include our 
universities and colleges, the capital, Newcastle, 
its airport and two ports. There are, of course, 
three ports when one includes Berwick, 
which its website confirms happily trades 
with “all European Ports, the Baltic, and the 
Mediterranean”.

There is also a UNESCO World heritage site 
which is Hadrian’s Wall. Surely there are more? 
Well yes, Durham Cathedral, but sadly that is 
south of the Tyne so does not figure within the 
North of Tyne presentation. 

Strictly speaking, North of Tyne has only 
part of a heritage site as about 35 miles of 
Hadrian’s Wall disappear into Cumbria. In terms 
of branding though, this presentation was under 
the banner of ‘North of Tyne’. 

However, it was clear to all attending that this 
is not necessarily the brand for the devolved 
authority going forward.

The Newcastle event at Newcastle 
Racecourse, sponsored by the CBI, was 
packed. 

Of the three authorities joining together to 
form the devolved authority, just Newcastle City 
Council and North Tyneside were present.   

Once in place the devolved authority can 
market the region on the international stage 
and tell the world about our successes such 
as the thriving offshore and energy sectors, 
pharmaceuticals, health and life sciences 
and ageing, digital and 5G, advanced 
manufacturing, financial and professional 
services, the rural economy, tourism, culture 
and creative industries. 

Naturally, there would be enhanced 
collaboration with the Department of 
International Trade and ongoing, close working 
with the North East Local Enterprise Partnership 
(NELEP).

In due course the Elected Mayor will 
‘give a strong voice for our area’. He or 
she will champion the region nationally and 

internationally, have a seat at the national table 
with other mayoral combined authority areas, 
have access to funding streams reserved for 
mayoral combined authorities and chair the 
North of Tyne Combined Authority. Elections for 
the post will be in May next year.

The Elected Mayor will also chair the cabinet 
of the combined authority and have powers 
to set up a Mayoral Development Corporation 
with some compulsory purchase powers and 
have the power, subject to cabinet approval, to 
set a council tax precept to pay for the Elected 
Mayor’s priorities.

There will be new powers to accelerate 
delivery of new homes, which will be good 
news for landowners and house builders, but 
not necessarily for the communities where 
these houses will be built. There will be greater 
collaboration with the Department for Business, 
Energy and Industrial Strategy (BEIS) on low 
carbon energy projects - BEIS is supported by 
45 agencies and public bodies. Further detail 
includes maximising the impact of the Great 
Exhibition of the North and its legacy, which will 
take place in NewcastleGateshead from June 
22 to September 9 this year.

There will be a focus on rural businesses 
within the Government’s ‘scale-up champions’ 
programme, in other words North of Tyne will 
work more closely with high-growth businesses 
across the devolved area.

Much to do!
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Technology: cost 
versus value 

There has been a dramatic shift in recent years 
in the construction industry’s attitude towards 
‘digital’. For some, this means laptops, tablets 
and smartphones. For others, it’s all about BIM 
and project management software. 

The truth is somewhere in between – each of 
these technologies is an enabler or participant 
in a wider digital construction strategy, one 
which needs to encompass data acquisition 
and collaboration for each stakeholder across 
the entire supply chain to really deliver ROI. It’s 
now time to focus on the benefits of deploying 
the right technology in the correct way, looking 
at the improvements in productivity and the 
value of collaboration rather than ‘technology for 
technology’s sake’.

Digital needs site buy-in
A well-conceived digital strategy and deployment 
of one of many emerging and established 
collaboration platforms can deliver huge benefits 
to all stakeholders. The value of a project 
delivered with BIM is now easy to see, especially 
in the years after completion.

As an example, modern tablet computers are 
an ideal data capture and delivery device – with 
built-in cameras and powerful processors, they 
can be used for everything from validating the 
credentials of site operatives to comparing live 
plans against actual work.

One thing that always surprised us is the lack 
of engagement from one of the most important 
yet overlooked stakeholders in the entire process 
– the site team itself – but a long-held culture of 
being ‘stuck out on site’ still holds true to this 
day. What we see in most clients we engage with 
is that a site IT and communications deployment 
consists of handing the agent a laptop, mobile 
phone and dongle because it has a predictable, 
minimum impact on the bottom line and is 
usually quick to mobilise. What this doesn’t do is 
deliver the value of your other digital investments 
to the site, or it doesn’t leverage the value of the 
data the site itself brings.

At Trench Networks, we recently engaged 

with a top contractor to compare the low-cost 
dongle approach with a deployment of our 
Outpost communications system and to observe 
the benefits. The improvements in productivity 
were clear – by effectively turning the site into an 
extension of the office, they could work in familiar 
ways and the team immediately became more 
engaged.  

Looking ahead to what a larger scale 
deployment would look like, it becomes easier 
and more cost-effective to leverage new 
technology investments, such as using tablets 
to capture the most valuable data directly from 
the site itself, as well as deploy more diverse 
site teams when network connectivity is a given, 
rather than a possibility.

Network security is a step towards data 
security
With GDPR on the horizon, never before has 
the security of your data been so important. 
With total visibility over an IT estate, it’s 
easier to enforce security policies and with 
Outpost’s end-to-end encryption and private 
cellular network, there is no possibility of data 
leakage or interception as it travels between 
your systems. A great security addition to any 
remote site is Network Access Control (NAC), 
something which is standard on Outpost. With 
an increasing number of devices spending time 
on other networks, it’s so much easier to pick up 
malware or miss out on vital security patches, 
but NAC ensures no device is allowed onto your 
network until it has been thoroughly analysed 
and is adequately secure. This also makes it 
easier to secure these ‘edge’ locations from 
prying eyes by taking a multi-faceted approach 
to security.

The cost versus value argument will no doubt 
wage on but when considering the demonstrable 
impact on productivity, security and having your 
sites fully bought-in to your digital strategy, the 
argument for deploying robust, fit-for-purpose 
on-site communications to site is more than 
compelling.

Kevin Latimer, director at Trench Networks Ltd, reflects on the impact of technology in the construction industry 

BUILT ENVIRONMENT - TRENCH NETWORKS LTD

Trench Networks Ltd

www.trenchnetworks.com
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Projects stacking up 
for Dunwoodie 

Since its merger with Swift Architects in 
December last year, Dunwoodie Architects 
has had an excellent start to 2018, winning a 
number of new projects, including the highly-
anticipated STACK development in central 
Newcastle, due to open in June this year.

Peter Swift and Laura Ruxton now lead the 
long-established practice, historically known 
as a well-respected supplier of healthcare 
architectural services. 

By bringing in Peter and his team, 
Dunwoodie Architects has now added 
extensive experience in the commercial, retail, 
industrial, residential and transport sectors to 
the practice. 

Laura says: “Merging the two practices 
has enabled us to immediately broaden our 
sector base by consolidating our already 
strong healthcare portfolio, alongside extending 
our new reach in other sectors, we are in 
an excellent position to realise our goals for 
growth.” 

Since Peter and Laura have been leading 
the practice, their new partnership has already 
had an immediate and dynamic impact. For 
the last few months they have been working 
with Danieli Holdings on the STACK shipping 
container retail, food and leisure village to be 
located on the site of the former Odeon Cinema 
on Pilgrim Street in Newcastle city centre.

Peter says: “I spent the early part of 2017 
carrying out research into similar schemes 
in London with the intention of bringing the 
concept to the North East. We worked in 
conjunction with Danieli and Collective Design 
to submit a scheme for planning and are 
delighted to announce that the project has now 
started on site.”

The STACK concept is unique to the North 
East, and intends to introduce street food to 
the centre of Newcastle, alongside ‘pop up’ 
start-up creative businesses in a casual and 
contemporary open-air environment. 

Hadrian’s Tipi will make a re-appearance 
later in the year, and an outdoor performance 
area and Hadrian’s Enchanted Garden will 
add to the offer. Many operators from similar 
schemes in London have been very keen to be 
part of this exciting new venture in Newcastle.

Peter adds: “From an architectural point of 
view, it would be very easy to assume that this 
is a very straightforward simple development, 
but all the same planning, structural and 
services issues that are part of any complex 
city centre construction development come 
into play. In many ways, it is a more technically 
complex project than a traditional project. 
The research that Dunwoodie Architects have 
carried out over the last few months has proved 
invaluable in the success of the project.”

In addition to the STACK development, 
Dunwoodie Architects is carrying out healthcare 
consultancy work abroad, which is being led by 
Laura and the highly qualified and experienced 
team. Laura is also currently engaged in 
negotiations with other international clients 
on healthcare projects, where the practice’s 
strong experience is proving invaluable and in 
demand. Other P22 healthcare schemes, retail, 
residential and commercial schemes are also 
currently on the drawing board as Dunwoodie 
Architects continues to grow and diversify in 
line with its vision. 

Following a recent merger, Dunwoodie Architects is now taking the lead on the high-profile STACK Project set to transform the 
former Odeon site in Newcastle city centre

BUILT ENVIRONMENT - DUNWOODIE ARCHITECTS

Dunwoodie Architects

www.dunwoodiearchitects.co.uk
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Viewpoint 

Sanderson Young has established a 
reputation as a specialist in the region’s 
best residential properties. Was this your 
intention when you started the business?
Very much so - the brand was targeted at the 
mid to higher values throughout the region and to 
this day we remain focussed on presenting some 

of the finest rare and luxury homes we can offer.
Prior to the launch of Sanderson Young, I 

had established a similar brand known as G A 
Town and Country in the region and this was the 
natural progression from corporate to private 
enterprise.

 
When was Sanderson Young established 
and why?
We launched in January 1999 when I moved 
from a sales director overseeing 66 offices from 
Leicester to the Borders to one local branch in 
Gosforth with six staff and 30 houses for sale.

The corporate business had evolved with 
greater focus on insurance products. I had spent 
15 years building a niche higher value brand 
which I enjoyed and didn’t want to lose.  

 
How many offices do you now have? Is 
there a reason for this geographical spread?
We have four offices and five sales/lettings teams 
as well as our Mayfair office in London.  

The geographical spread is huge, from 
southern Scotland to Cumbria in the west down 
to North Yorkshire.   

Regionally, high value homes are few and far 
between. Historically, around 100 homes over £1 
million within 40 miles of Newcastle are sold each 
year with Sanderson Young introducing up to 
70 per cent of the buyers. However, confidence 
has subsided and the volumes readjusted 
accordingly.  

 
As you built up the business was there a 
pivotal moment when you realised that you 
had a very significant business?
In 1999 the Journal Homemaker on a Saturday 
was an indicator of your agency’s influence and 
when we started taking ten to 12 broadsheet 
pages of property advertisements, then I knew 
we were doing something right.

Do you just sell individual properties 
or are you involved in larger residential 
developments?

Chris Dobson talks to Duncan Young, managing director, Sanderson Young estate agents and property consultants

INTERVIEW - DUNCAN YOUNG
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IN ASSOCIATION WITH:

About 80 per cent of this year’s budget is made 
up of individual house sales with circa 20 per 
cent, and rising quickly, from our new homes 
sales. 

My own focus, as well as that of three of my 
colleagues, is within new homes and we have a 
background between us of selling the majority of 
agent-led developments throughout the region.

Typically, we are working with Places for 
Peoples and Urban Splash on the regeneration 
of the former Smiths Dock to create up to 800 
dwellings. 

This scheme is amazing and will offer a 
great regional choice for buyers to live in iconic 
buildings, newly constructed with great views of 
the River Tyne. 

I’m proud to be associated with leading urban 
regeneration projects throughout the North East.

We have nearly 20 new homes sites as work 
in progress and expect these to fill a significant 
gap in the region’s supply of quality homes 
throughout all price levels.

Could you give me an example?
As well as Smiths Dock, we have 11 detached 
houses due to be released this summer in 
Jesmond with nearly 100 people on the mailing 
list already.

We have sites providing beautiful larger family 
homes in Alnwick, Lesbury and Rennington, as 
well as ten amazing holiday homes in the surfers’ 
paradise of Coldingham Bay, north of Berwick.

Ponteland, Winlaton and Longhirst, just north 
of Morpeth, are other project locations. The mix 
of prices and styles of properties is exciting.

 
Is the market very much about purchasers 
moving within the region or is there a trend 
for incoming purchasers?
Out of region buyers have been a lifeline for us 
and every year, normally in the first quarter, we 
register a very healthy number of buyers who are 
often getting “out of London and the rat race”. 

These buyers are looking for value for money, 
swapping a two-bed flat in London worth £1 
million for a fabulous new or older home in 
Northumberland.

They also want an easy commute, good 
schooling and quick access to the hills and 
beaches that surround us, to let them live 
work and play in a more relaxed and beautiful 
environment

Our website traffic has nearly 20 per cent of 
its readers based in London and even seven 
per cent out of the United Arab Emirates so our 
clients’ homes are certainly well travelled!

 

2018 is all about the continuing Brexit 
debate and, more locally, devolution. What 
is your feel for the sentiment within the 
North East?
It surprises me really, as such a large number in 
the region appeared to vote for Brexit without 
a thought for how their employment might be 
affected. Yet we know that the European model 
is broken and needs intensive care, so I suppose 
the question is should we be part of the repair or 
a catalyst to the break up.

The North East is a very proud region and the 
recent announcement on the North of the Tyne 
devolution is a good one with a £600 million 
investment chest coming.

The region has to recognise its strengths and 
its weaknesses and, like its sports clubs, know 
when to change direction, management and its 
players to succeed in the future.

Sanderson Young

www.sandersonyoung.co.uk

@SandersonYoung
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Founded in 2006, N+1 Singer was 
backed initially by one of the oldest 
dedicated small companies’ banks, 
Singer and Friedlander, which provided 
a key part of its DNA. 

The Newcastle-based team joined through a 
merger with Brewin Dolphin’s corporate advisory 
and broking business in 2012. 

After a busy and successful six years, the firm 
has recently signalled its ongoing commitment to 
the region, extending the lease on its office on Grey 
Street for another five years.       

James Tetley joined the firm from KPMG in 
2007 and now runs the Newcastle office. 

He says: “We are proud to be offering something 
unique in the North East market with experienced 
corporate financiers and corporate brokers, equity 
research analysts and a highly-regarded sales 
trader based in our Newcastle office. 

“We have hired six graduates from local 
universities in recent years and continue to look 
for new talent and experienced hires. 

“We also work hand in glove with our London 
office, which gives us access to institutional capital 
through close relationships with many of the 
leading fund management houses in the City.”

As one of the top three advisors to AIM-listed 
companies in the UK, N+1 Singer has advised on 
more than 125 IPOs and secondary fundraisings 
over the past five years. 

This year has started in a similar vein with a 
£250 million fundraise for The PRS REIT and a 
£60m fundraise for leading veterinary services 
company CVS Group.  

James continues: “Given the strength of 
institutional demand, we are keen to meet 
ambitious and dynamic local businesses, to find 
out about their growth plans and to help them 
decide whether a stock market listing would be 
right for them. We raised £375m through IPOs in 
2017 and the market remains very much open to 
attractive businesses with credible growth plans.”

Last year was the busiest year for stock market 
flotations for three years. 106 companies floated 
on the London Stock Exchange during the year, 
raising £15 billion, an increase of 164 per cent on 
the previous year. 

FINANCE 
N+1 Singer

The North East team at investment bank and corporate stockbroker N+1 Singer is focused on 
uncovering the Greggs, Sages and Bellways of tomorrow and highlighting the attractions of 
IPO (a stock market flotation) to ambitious businesses in the region…

HUNTING OUT REGIONAL IPOS

N+1 SINGER
www.n1singer.com

i
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AIM, the smaller companies’ growth market, 
also ended 2017 on a high: 49 new companies 
floated on AIM, raising £2.1 billion, a 97 per cent 
increase on the prior year. 

2017 was also a positive year for share 
price performance post IPO. On average, new 
companies listed on the London Stock Exchange 
increased in value by 12 per cent and those listed 
on AIM increased by 11 per cent.

Taking a longer-term view, 2700 companies 
have floated over the past 20 years on the London 
Stock Exchange and AIM markets (excluding 
investment companies and investment trusts). 

The tech sector (software and hardware 
combined) accounted for around 10 per cent of 
all companies floating over that period, which 
makes this the most popular sector to IPO. Other 
well represented sectors include healthcare and 
life sciences, support services, general financials, 
media and industrials. 

It is perhaps no surprise that the tech sector 
has thrown up more IPO candidates than any 
other, given the sector’s disruptive potential, high 
growth characteristics and demand for capital. 
Having said that, there is a clear appetite for good 
quality businesses with strong management teams 
across a wide range of sectors. N+1 Singer’s most 
recent IPO was a £25m fundraise for Springfield 
Properties, a leading Scottish housebuilder. The 
IPO was oversubscribed and the shares have 
performed well since listing.  

Preparing for an IPO typically takes six to 
nine months and consumes a significant amount 
of management time and energy, but it can be a 
transformational process. 

Rachel Hayes, who joined the firm in 2010 
and has 20 years’ experience in equity capital 
markets, explains: “The IPO process itself can 
be gruelling, but it provides permanent capital 
to invest in growth plans, a currency for future 
acquisitions and it raises a company’s profile 
significantly. It also brings institutional investors 
onto the shareholder list, allows existing investors 
and business founders to realise some of their 
investment and provides an opportunity to 
incentivise existing employees through share 
schemes.” 

In the years after IPO, companies often return 
to the market to raise additional capital as their 
growth plans develop. 

Rachel continues: “We seek to build long-term 
relationships with our clients, working closely 
together to help to achieve their long term 
ambitions. We recently advised Quantum Pharma 
on its £160m takeover by Clinigen, a year after 
raising £15m for the company in a secondary raise 
on the stock market. 

“Other long-standing North East clients include 
tech businesses Zytronic (touch screen displays) 
and Stadium Group (wireless, power and touch 
screen technologies), as well as Hargreaves 
Services, which operates in the infrastructure, 
energy and property sectors.

“We look forward to helping more ambitious 
North East companies fulfil their potential over the 
coming years.”
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The North East is widely regarded as 
being one of the UK leaders in the field 
of digital innovation, but to keep ahead 
of the curve in such a fast-changing 
and innovative world requires ongoing 

development. 
That development extends, not just to young 

people who will go on to work in many of the 
emerging and established digital and tech-based 
businesses in the North East and wider regions, but 
also to up-skilling employees and businesses, to 
ensure they remain at the top of their game and in a 
position to continue to grow the regional economy. 

Within that structure, Newcastle College 
occupies a role at the very heart of digital 
development, working in line with the North 
East LEP priorities to help support skills training, 
particularly in STEM, and subsequent job creation. 

As one of the region’s long-standing leading  
education providers, the college has come to the 
fore with its digital provision, working across the 
whole spectrum of age and abilities to support the 
continued progress of such a vital North East sector. 

The college recently unveiled its new digital tech 
hub at its campus in central Newcastle, which is a 
facility equipped with the very latest technology, 
including over 450 PCs and Macs, is rightly proud 

of its commitment to working with industry and 
particularly in forming close partnerships with 
businesses to help solve the skills gaps both they and 
the wider sector face.  

Indeed, the college – part of NCG, one of the 
leading education and training organisations in 
the UK – has partnered with some of the region’s 
biggest names, including Accenture and Space 
Group, to pioneer such projects and to look at 
means of supporting both them and their wider 
specialisms to develop and thrive. 

Deni Chambers, director of creative and digital 
industries at Newcastle College, is a passionate 
champion of the North East’s digital sector and 
the skills within it. A board member of Dynamo 
– the group tasked with growing the region’s tech 
economy – she is a keen advocate of engaging 
people of all ages and instilling the transferable 
skills that are needed to support the region’s digital 
economy. 

She says: “I believe that education is a lifelong 
journey; a young person can come to us at 16, 
pursue their studies through to a degree, then step 
out into employment returning further down the 
road to upskill to continue their career development 
or even change direction in order to fulfil a lifelong 
aspiration. 

“The important thing is to be flexible and offer 
a range of options, be it full time, short courses, 
distance learning - we understand the different 
commitments and circumstances people have and 
we will work with them to help remove any barriers 
to learning. 

“I see the flexibility we offer as being a big USP 
for us and essentially that is something we need to 
do to help develop skills – particularly transferable 
skills, which can play such an important role in so 
many different areas - and ultimately support the 
economic growth of the region.” 

Deni continues: “Working with businesses is 
vital and I see that as part of our corporate social 
responsibility. We have a definite role to play in 
supporting economic development and by working 
with employers, we can help to solve the problems 

EDUCATION  
Newcastle College 

In a region with such strength in the digital and tech sector, much work is being done now to 
ensure the North East continues to thrive in years ahead. Deborah Busby meets Deni Chambers, 
director of The School of Creative and Digital Industries at Newcastle College, who explains its 
vital role in working alongside the business community to create a current and future workforce 
equipped with the skills to succeed

FORMING STRONG BONDS 
IN THE TECH SECTOR
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that may exist now or in the future with skills and 
we are very passionate about doing so. We do 
everything we possibly can to help come up with 
solutions and can create something from nothing, 
something meaningful in response to a specific 
issue.”

Indeed, the college has a reputation as being a 
solutions provider, devising bespoke options if a 
course or programme does not already exist, as well 
as being able to help with CPD issues. One North 
East company approached the college as it wanted to 
pitch for some new business in the field of Cinema 
4D, an area in which it had very limited expertise. 
A short course and a matter of weeks later, the 
business in question had upskilled and duly won 
the work. 

As part of its work with Accenture, the college 
has created a range of higher level and degree 
apprenticeship programmes and previously, a 
pre-assessment boot camp for apprenticeships – all 
developed in close partnership. 

Space Group was also keen to develop a 
programme to help support the growth of Building 
Information Modelling (BIM), for which it is 
becoming known on a global scale. 

“With Space’s growing dominance in BIM, the 
group found it had a problem in that there weren’t 
enough people coming through with the necessary 
skill set and also that a lot of people weren’t seeing 
construction as an industry for them – I think it is 
still seen by some as just being on a building site, 
whereas now there are so many options for digital 
careers working in construction and the built 
environment,” says Deni, who has been with the 
college for 15 years, working her way through the 
ranks to her current director post.  

“So we worked with them to develop a short 
course, initially for 16 to 19-year-olds, who are 
not in employment or training in this area. We are 
excited about the prospects of this and it helps to 
show what we can do to support employers with 
specific skills and development issues they may 
have.” 

Following completion of the course, Deni goes on 
to reveal, attendees are guaranteed a place to study a 
further course, or the college will help them to find 
an apprenticeship. 

Deni, a mother of two children - the oldest 
of whom is debating a career as either a ninja or 
an engineer/creative – is a passionate advocate 
of championing people to achieve not only their 
potential but to fulfil their dreams too. 

“When we give prospective students initial 

advice and guidance, we ask what their aspirations 
are, what’s the dream at the end of it all? It’s about 
finding out what the goal is and working backwards 
from that, to see how we can help people achieve it. 

“Likewise in working with businesses, we 
establish what the goal is and what the challenges 
are and then we tailor our curriculum around that. 
It’s exciting for us to be able to create something that 
maybe doesn’t exist yet,” she says.

“But saying that, this isn’t always something that 
happens over months, we are able to respond and 
turn things into reality very quickly. In an industry 
like this, something you have a meeting about last 
week might already be out of date by now, so we are 
able to move fast to make things happen.

“Our goal is to support people in progressing, 
developing their skills at whatever stage of their 
education, career or life they may be at, and equally 
to work with industry to develop solutions and to 
create new opportunities. If something doesn’t exist 
yet, we can help to introduce it – finding solutions 
to help the economic growth of the region is what 
we are committed to achieving.” 

NEWCASTLE COLLEGE 
www.ncl-coll.ac.uk
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This year marks a very special double 
milestone for Peterlee-based Berger 
Closures. 

It is 30 years since the company 
came to the region and with it 

Richard Swart, whose role was to establish the first 
operation outside of its German homeland.

The fact South African-born Richard was 
chosen as the executive to launch the UK business 
put the spotlight firmly on his young shoulders, 
especially as it was his first introduction to the 
business. Three decades later, he proudly leads 
a 20-strong team at Peterlee and the products 
manufactured are sold across the globe. 

Moreover, Richard is now director responsible 
for global sales and quality for the entire Berger 
Group, employing some 500 employees and 
targeting 200 million Euro turnover by 2021. 

The Berger Group, now stock-listed in Germany 
as Ringmetall AG, has 12 locations and exports to 
more than 50 countries.

Richard says: “I had been working in the USA 
for a short period of time when, from nowhere, 
this opportunity was presented to me via a contact. 

I had never worked in manufacturing and knew 
very little about the North East.

“30 years ago large scale manufacturing 
dominated the North East skyline. Many have 
come and gone but I am delighted that we have 
survived the test of time and thrived. We have 
continually invested in the very latest technology 
and processes to ensure we retain our leading 
position in the market.

“My Peterlee colleagues have a work ethic that 
is second to none and in every sense, they are a 
team. They understand the importance of product 
quality and providing the highest quality service 
to our customers. They know that change and 
progress is a constant and to that end they are 
highly robust and willing to go the extra mile to 
please the customer. I can’t pay them any higher 
compliment.”

The group has also been highly acquisitive 
in recent years and is on the lookout for UK 
acquisitions.

Richard, who in 2016 was listed in the Top 100 
manufacturing leaders in the UK by Manufacturer 
magazine, says: “The company is in acquisitive 
mode following acquisitions in recent years in 
the USA, Italy, Germany and Turkey. We have 
a dominant share of the global market, so the 
acquisitions strategy is based on diversification 
into other elements of industrial packaging and 
handling.

Richard has never forgotten his South African 
roots and has pioneered many great initiatives 
aimed at developing trade and investment between 
the UK and his home country.

He is chairman of international trade with the 
North East England Chamber of Commerce and 
also non-executive director. 

He is also currently a board director of 
International Relations, South African Chamber 
of Commerce UK, which promotes stronger trade 
and investment between the UK and South Africa.

Richard says: “A great future with great 
challenges lies ahead for South Africa, the North 
East and the Berger Group and I am very proud to 
play my small part in helping all three to grow and 
prosper.”

PUBLIC RELATIONS 
Bradley O’Mahoney 

Daniel O’Mahoney, managing director of Bradley O’Mahoney Public Relations, reports on Berger 
Closures, which is celebrating its 30th anniversary in Peterlee and is now on the lookout for 
acquisitions in the UK

BERGER CLOSURES OPEN 
TO ACQUISITIONS 

BRADLEY O’MAHONEY
www.bradleyomahoney.co.uk
@BradleyOMahoney

BERGER CLOSURES 
www.bergerclosures.com
www.bergergroupeurope.com
@richswart

Photo: Richard Swart (Berger 

Group)
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In today’s advanced digital age, it is important 
to recognise the impact of social media 
interaction on marital relationships and the 
connection between technology and infidelity, 
which could lead to divorce. 

New-found opportunities are now available to 
rekindle old friendships online or engage in extra-
marital activity, and the openness of social media 
means that curiosity can often get the better of us. 

One aspect of digital technology that can impact 
on relationships is the opportunity that social 
media offers for an individual to check up on 
their partner online. The accessibility of emails on 
mobile phones or tablet devices makes it possible 
to delve into a partner’s private communications in 
a way that could not have been done with face-to-
face or telephone communication.

Advanced technology and digital 
communications can, in some instances, lead 
to divorce should a partner be discovered being 
unfaithful online, and understanding what can be 
done initially is important. Should you discover 
evidence of infidelity on a spouse’s phone and wish 
to go ahead with divorce proceedings, in the first 
instance it is sensible to contact a divorce lawyer 
to represent you and take matters further on your 
behalf, as there is much to consider. 

At Gordon Brown Law Firm LLP, our expert 
family law solicitors understand the sensitive 
nature of marital disputes and provide a bespoke 
service to each individual, assisting them in the 
proceedings of divorce.

It must be understood that in order to obtain a 
divorce, the irretrievable breakdown of a marriage 
must be proved. Unless you have lived apart for 
at least two years, the only facts that can be relied 
upon are adultery and unreasonable behaviour.

Adultery can only be a reputable explanation if 
it is proven that you find it intolerable to live with 
the adulterer. However, an attempt or opportunity 
to commit adultery does not amount to adultery 
itself. Spotting your spouse on a dating website 
is not evidence of the physical act of adultery, 
however it could be enough to cite unreasonable 
behaviour in the context of an improper 
association, leading to a suspicion of adulterous 
behaviour. If this unreasonable behaviour is to be 
used as an explanation, the court must be satisfied 
that he or she has behaved in such a way that you 

cannot reasonably be expected to live with them. 
This will require the examination of what they did 
and the impact of this conduct on you.

If a person continues to live with their marital 
partner together under the same roof after 
discovering infidelity through online messages, 
this could affect divorce proceedings. If married 
couples carry on living together for a period of 
more than six months after finding out that a 
partner has committed adultery, or after the date 
of the incident relied upon, this conduct will be 
disregarded.

When there is no alternative to living in the 
same property, it will be necessary to demonstrate 
that the couple has lived separate lives and have 
separate financial arrangements as part of divorce 
proceedings.

At Gordon Brown Law Firm LLP, we understand 
that the decision to end a marriage is a difficult 
one, and can be exacerbated in today’s digital age. 
The firm’s expert family law solicitors can assist 
you in handling this sensitive matter in order to 
deliver the best outcome for you and your family.

LAW 
Gordon Brown Law Firm LLP

Simon Dakers, partner and head of family and matrimonial at Gordon Brown Law Firm LLP, looks 
at the ways technology can impact a marital breakdown 

DIVORCE IN A DIGITAL AGE

GORDON BROWN 
LAW FIRM LLP
0191 388 1778

info@gblf.co.uk
www.gblf.co.uk
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Since 2008, Sunderland Software City 
has successfully supported the digital 
growth of more than 500 companies 
across the North East, establishing 
the region as one of the world’s 

leading destinations for technology innovation 
and enterprise.

Sunderland Software City is a private sector 
initiated and publicly-backed organisation. It 
brings together the best of the public, private 
and educational sectors to generate a sustainable 
software industry and drive the development 

of world-class technology businesses across the 
North East.

Now, Sunderland Software City has announced 
Muckle LLP as its preferred and recommended 
legal supplier to service tech businesses and 
technology-focused commercial projects 
throughout the region.

Billy Webber, chief operating officer, says: 
“We’re delighted to announce our partnership with 
Muckle LLP. When we were looking for a preferred 
legal services provider, it became clear that Muckle 
shared our business focus and firm commitment 
to the North East region.

“The technology sector is growing rapidly. 
Not only does Muckle have dedicated expertise 
in this area, it has a reputation for being highly 
responsive, which is a major advantage in an 
industry that is constantly evolving. What struck 
us most about the Muckle team however, was their 
down to earth approach. Their lawyers don’t use 
jargon and they speak to business people on their 
level, while at the same time providing first class 
legal advice. Perfect for supporting the diverse 
range of businesses we work with.” 

Alex Craig, head of commercial and partner 
at Muckle LLP, has over 17 years’ experience 
specialising in IT and IP matters. She says: “It’s 
fantastic to become the recommended legal 
supplier for Sunderland Software City.

“This partnership makes perfect sense and we’re 
confident that our shared commitment to helping 
digital business, and any companies with tech 
needs, will contribute to boosting both the North 
East’s technology sector and the regional economy 
as a whole.”

Muckle LLP’s technology team provides 
advice on a wide range of issues including: the 
commercialisation of technology and digital 
solutions; legal, regulatory and operational issues 
arising from mobile operations; cloud storage, 
online payments and ISO compliance. 

Lawyers also advise on everything from IT 
infrastructure arrangements to cybersecurity, data 
breaches and preparing for the new General Data 
Protection Regulation.

LAW 
Muckle LLP

Sunderland Software City has announced an exciting new partnership with North East 
independent law firm for businesses Muckle LLP, to help support the region’s growing technology 
sector

MUCKLE LLP AND SUNDERLAND 
SOFTWARE CITY CLICK

MUCKLE
Photo: Alex Craig (Muckle LLP) 

and Billy Webber (Sunderland 

Software City)

www.muckle-llp.com
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Newcastle-based Ryecroft Glenton 
(RG) is building upon its growing 
expertise in digital accountancy, 
corporate finance and strategic 
business services to implement the 

latest technology-based working practices, which 
enable it to deliver the highest quality advice to 
clients. 

As part of its strategy to become one of the 
leading North East-based independent advisory 
firms, the business has also evolved its brand to 
reflect its forward-thinking approach.     

Peter Glenton, partner at RG, explains: 
“Throughout our long history, clients have valued 
our clear advice and willingness to approach 
problems in imaginative ways.  

“Since the firm was founded more than 100 years 
ago, RG has always adapted successfully to meet the 
changing times and now is no different.

“Digital technology is playing an increasingly 
central role in all our lives. We are combining the 
benefits of the latest digital developments with the 
skills, expertise and talent of our people to ensure 
we can continue to provide a collaborative, agile 
and conscientious service.”

RG delivers joined-up advice across six specialist 
services:

Corporate finance – creating a reputation for 
providing exceptional, opinion-driven, advice that 
maximises business value, RG’s award-winning 

corporate finance division has a refreshingly 
different approach.
Business tax – delivering straightforward answers 
to complicated questions through the provision of 
very effective, tax efficient solutions.
Personal tax – creating significant tax savings 
through a collaborative approach that combines 
careful planning with easily understood advice.
Accounts and outsourced services – embracing 
the latest digital accounting technology to provide 
an extremely responsive service, which delivers 
essential financial information for businesses in 
real time.
Audit and assurance – helping business owners 
minimise risk and run more robust enterprises by 
providing valuable advice with tangible benefits.
Wealth management – approaching wealth 
management with a conservative mindset, based 
on many years’ experience of seeking long-term 
gains.
Peter Glenton adds: “With a team of long-

standing, experienced and respected partners and 
directors together with talented, driven and creative 
younger colleagues, RG is ideally placed to manage 
our clients’ financial requirements, help them clarify 
their strategic plans and ensure they can build 
valuable businesses over the longer term.

“This is an exciting time for RG. We look forward 
to continuing to work with our established client 
base as well as welcoming new clients to the firm.”  

FINANCE 
Ryecroft Glenton

Newcastle-based advisory firm, Ryecroft Glenton, has evolved for the digital era and prides itself 
on delivering clear advice and creative thinking 

LOOKING TO THE FUTURE 

RYECROFT GLENTON
www.ryecroftglenton.com
@RyecroftGlenton
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We all lead digitally-driven 
lifestyles. From the news 
articles that we consume 
on our phones to the books 
we read on our Kindles and 

the music and movies that we stream through 
a multitude of devices; the world is quickly and 
easily accessible to us all. 

Despite the innovation across most sectors, 
traditional financial services are lagging behind 
the curve when it comes to digital progress. 

In 2018 it can still take two days for a credit card 
payment to clear, some mobile banking apps still 
don’t allow you to set up new payees within the 
app and cheques still exist. 

When it comes to financial services, Fairstone is 
committed to maintaining its position as a digital 
leader. 

Over the last 12 months, Fairstone has invested 
heavily in its digital technologies. This includes 
the development of its cloud-based proprietary 

software that works to streamline the advice 
process. Branded as Gateway, the system has 
been built around adviser needs to help improve 
their efficiency and productivity. Gateway is fully 
integrated with a number of leading systems that 
frees up adviser time by removing the pressures of 
endless paperwork. This is incredibly valuable as it 
allows advisers the additional time to do what they 
do best, building relationships with their clients.  

In addition to Gateway, Office 365 has been 
implemented across the firm’s 40 premises 
nationwide. 

Fairstone has also undertaken a complete 
hardware overhaul of everything that is over 12 
months old across all its offices. This includes a 
new infrastructure model which synchronises the 
networks and servers of the firms that Fairstone 
acquires and ensures their swift integration, 
meaning minimum disruption for clients and 
advisers alike. 

As well as supporting integration and improving 
efficiency across the firm, these IT developments 
are central to the firm’s GDPR strategy. Fairstone’s 
investment in its technology assets over the last 12 
months has dramatically increased data security 
across the estate and means that the firm is fully 
compliant ahead of the May 26 implementation of 
the new data protection laws. 

Technology has always been at the core of the 
Fairstone proposition and is one of the reasons 
the firm is able to remain so agile and adaptive 
to change. By integrating hardware and software 
across the country and operating a centralised 
system, Fairstone can maintain a ratio of four 
advisers to one member of support staff in 
comparison to the 1:1 national average. This has a 
huge impact on the firm’s overheads and means it 
can continue to offer the highest quality advice at 
the best value. As a result, on average, Fairstone’s 
initial and ongoing fees are typically 65 per cent 
lower than those of the market leader. 

In addition, Fairstone is fully independent, 
offers whole of market advice, access to Chartered 
advisers and it never charges exit fees. 

All new clients are offered a no obligation initial 
consultation, get in touch today to book your first 
appointment with a Fairstone adviser. 

FINANCE 
Fairstone

Technology has always been at the core of Fairstone’s operations, says Lee Hartley, CEO of the 
South Tyneside-based Chartered Financial Planning firm

THE MODERN WAY OF 
MANAGING YOUR MONEY  

FAIRSTONE GROUP
Fairstone Group incorporates 

Fairstone Financial 

Management, which is 

authorised and regulated 

by the Financial Conduct 

Authority – FRN: 475973

www.fairstone.co.uk
@FairstoneGroup

i



87

Within any organisation, 
‘purpose’ can be a key driver 
of growth and success; it can 
motivate staff in a way that 
simply pursuing commercial 

goals does not always and can act as a key 
differentiator in a crowded marketplace. Purpose 
can also focus people in times of uncertainty and 
inform their decisions when the right path is not 
so clear. 

Impeller is a company that starts with ‘why?’. It 
is a social enterprise formed in partnership with 
Tyne & Wear Fire & Rescue Service, which has a 
mission to utilise the skills, people and assets of the 
fire service to generate profits that are reinvested 
back into community fire safety projects. 

The social enterprise provides both employment 
and generates revenue streams that will support 
the safety of the wider North East community 
going forward. 

The ‘profit-for-good’ model has inspired more 
than 40 current and former fire service employees 
to sign up to work for the business as associates.

Will Fatherley, CEO of Impeller, says: “Our 
business model is built on the core skills of our 
highly trained and experienced firefighters, but it 
is our purpose that persuades them to work for us 
in the first place. They can see that we contribute 
to the safety of their local community and as 
firefighters that really resonates with them.” 

As well as engaging employees, Impeller’s 
purpose has helped them win more than 300 
new customers since incorporation in 2015, who 
recognise the social value that Impeller creates 
through their business. 

“We have been fortunate to work for some 
fantastic clients in our short history including 
Nissan, English Heritage, Northumbria Police, BP, 
Kingston Property Services and Siemens,” Will 
adds. 

The work Impeller delivers centres on fire safety 
and risk management - from training fire wardens 
(500+ to date) and firefighters to working with 
organisations to improve their resilience through 
more effective risk management. 

In addition, fire safety in property is a big 
area of focus, utilising the skills of Fire Safety 
Officers from the fire service to carry out fire risk 

assessments or helping contractors or owners with 
more complex fire engineering problems. 

Impeller also harnesses the technology of 
the fire service, using immersive software to 
help organisations simulate business continuity 
scenarios that test their plans and people. 

Will continues: “One of the effects of our 
work is a more resilient and safer business for 
our customers – all of our work contributes to 
this in some way and fits with our brand ethos of 
‘Protecting People and Places’.” 

This year, Impeller is launching a teambuilding 
day focused on improving communication, 
trust and decision making – based at the Fire 
Service training centre in Washington. Teams 
will be tested over a series of mental and physical 
challenges culminating in a live fire rescue. 

“It’s an amazing learning experience for the 
team but also gives them a framework around 
which to improve their skills and knowledge of one 
another in an extreme environment,” says Will. 

Impeller is rigorous with customer satisfaction, 
as its CEO explains: “We adopted the ‘Net 
Promoter Score’ system to track customer 
satisfaction - our rolling score over the last 12 
months is 91 per cent, on a scale where 75 per cent 
is rated world class. Like the rest of the business, a 
lot of our success comes down to purpose – when 
you have a firefighter with 30 years of operational 
experience teaching a fire warden course, the 
experience is simply on a different level.”

BUSINESS 
Impeller

Impeller, a social enterprise formed in partnership with Tyne & Wear Fire & Rescue Service, is 
helping to reinvest funds and resources into the local community. Its CEO, Will Fatherley, explains 
more

IMPELLER STARTS WITH ‘WHY?’

IMPELLER
0191 444 2000

www.impeller.co.uk
@ImpellerLtd
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A 
company doesn’t get to remain 
in business for over 300 years 
without moving with the times 
and listening carefully to the needs 
of the clients that they support. 

With over 23,000 employees across the country, 
Barclays UK interacts in some shape or form with 
a staggering one out of every two adults in the UK. 

One can’t afford to remain static in this busy 
world, which is why we at Barclays constantly look 
at how we can remain loyal to our heritage - and 
all the existing expectations that brings – but also 
innovate and welcome new generations of clients. 
Our significant investment in technology is one 
example of this, which not only supports clients 
with their needs directly, but also allows us to be 
vigilant against fraud, for example through our 
voice biometric technology. Another is the launch 
of our Smart Investor platform, evidence that 
we are constantly looking to adapt to the ever-
changing needs of our client base and to provide 
innovative solutions. 

We view our relationship with our clients as 
sacrosanct and very much for the long term; we 
are in this together. Commitment is vital on our 
part and we focus on deepening relationships over 
time, as well as supporting our valued clients with 
any short term needs. Invariably, the local, national 
and global landscapes will change frequently but 
our relationships with our clients remain constant 
and, given our significant breadth of services, we 
are well equipped to support clients on a day-to-

day basis.  While we still have, and always will 
have, work to do to improve what we do and how 
we do it, we have made significant progress over 
recent years to integrate the various internal parts 
of our business so that our clients are central to 
all we do. Clients view us as Barclays, regardless 
of which area we may specialise in: wealth 
management, corporate banking or premier/
personal banking. Relocating our local corporate, 
wealth management, premier and business 
banking colleagues to our Newcastle Quayside 
office in 2014 has certainly helped and we plan to 
grow our teams significantly throughout 2018 and 
beyond, in order to continue to service our clients’ 
ongoing requirements.  

In terms of our own local wealth management 
team, we are delighted to have recently added 
two experienced wealth managers in Newcastle 
with our Leeds office, which joins us to form the 
North East Barclays wealth management team, 
and we are also looking to add a number of wealth 
manager and wealth planners throughout the year.   

Peter Wagstaff is a hugely experienced and 
well-known figure in our region, having spent 
the majority of his career to date as one of the key 
members of the local Coutts team, while Chris 
Wade has joined the team from The Wesleyan, 
where he has spent many years advising high net 
worth clients, primarily in the legal sector. 

These latest recruits are aimed at supporting 
our consistent growth trajectory from an already 
significant base, with the North East team alone 
currently responsible for managing over £2.5 
billion of wealth across banking, investments and 
credit. 

The team is also now under the stewardship of 
Nick Keenan, who joins us as a regional director 
and is responsible for the management of the 
wealth management offices across the North East 
region. Nick has a breadth of experience, himself 
being a chartered financial planner. He joins us 
from Santander, having recently built and run their 
financial planning business in the UK. 

If you would like to know more about the varied 
services that I and my Barclays colleagues are able 
to provide, please do not hesitate to contact me. 

ADVERTISEMENT
Barclays Wealth

Richard Clark, chartered wealth manager at Barclays, reflects on how the 300 year-old bank 
is moving with the times and embracing new technology and attracting talent to offer better 
services to its customer base

BARCLAYS – A WEALTH 
OF EXPERIENCE

BARCLAYS WEALTH
Photo: The Newcastle team 

photo with Richard Clark 

Contact Richard Clark on 

richard.f.clark@barclays.com
www.barclays.co.uk/wealth
@barclayswealth

Investments can fall in value; 
you may get back less than 
you invest
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Watching businesses start and 
often fail because of their lack 
of knowledge in the digital 
sector, and therefore their 
lack in the ability to recruit 

or train a digital workforce, is one of the reasons I 
founded Future Skills Vision (FSV) – I knew where 
the gaps were, how to fill them and I genuinely 
wanted to make a difference. 

Both local and national media are filled with 
stories, statistics and reports detailing the size and 
scale of the digital skills gap. However, at FSV – 
through our experience and work with our own 
clients – we occupy the middle ground between 
business and education, and believe the size and 
scale of the perceived gap is actually a perception, 
not reality.  

Education providers will readily suggest they 
need more support from business, and businesses 
that of education providers. However, is continuing 
on this endless cycle really addressing the problem? 
We don’t think so. The reality is, there are thousands 
of talented people in the North East from diverse 
backgrounds that either already have the digital 
skills required for such roles, or are keen to break 
into the digital and tech sector - so why aren’t they 
being found and employed?

Accessing talent
Our take on this issue is to challenge the current 
status quo and connect people more effectively 
with the right employers. Our work complements 
the other fantastic initiatives in the region, and by 
working together, we’re already making a significant 
difference in supporting businesses, allowing them 
access to the talent they need, at the right time.

Doing things differently
At FSV, we support and encourage businesses to 
think differently about skills demands, working 
on their behalf to ensure they can blend all types 
of roles and recruitment effectively, including 
apprenticeships and graduates, as well as 
experienced hires - ensuring they have an effective 
internal pipeline of talent to tap into. We work 
differently, create new opportunities and support 
businesses to set them apart from others in their 
industry.

Practicing what we preach
We consistently apply this innovative approach to 
skills and talent, to our own successful business 
growth and recruitment strategy. We actively seek 
out and employ apprentices, graduates and interns 
with digital and tech skills, and also provide work 
experience opportunities to really drive growth 
and innovation within the team. We have seen 
great success within the North East and are now 
considering other potential markets, including the 
North West, Scotland and Ireland. 

The future?
Starting a business isn’t easy, and growing it is even 
harder which is why it’s so important to be different, 
stand for something, live and breathe it and really 
believe in what you’re doing.  

I’m proud to say our team has doubled in size 
over the last six months and we’re now looking to 
expand into other regions during 2018. With more 
than 50 clients in the North East from SMEs to 
corporates and education providers, we are now 
on a mission to provide the rest of the UK with the 
same level of support by scaling up our operations 
nationally. To help us achieve this we’re currently 
recruiting in Leeds, Manchester, Middlesbrough, 
Newcastle and Sheffield – and will be looking for 
the best local talent within each city. As with the 
businesses we support, finding and recruiting the 
right people is critical to our success.

RECRUITMENT 
Future Skills Vision

Evolving technology is not only impacting the types of skills we need in a business to ensure 
growth and success, but also how we find, recruit and train these skills, says Holly Thompson, 
director at Future Skills Vision

WHAT DIGITAL SKILLS GAP?

FUTURE SKILLS VISION
futureskillsvision.co.uk
info@futureskillsvision.co.uk

0191 691 1320 

@FSV_LTD 
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Douglas Montgomerie has joined 
Brewin Dolphin as a consultant 
and is working with one of the 
office’s four dedicated investment 
management teams, and liaising 

closely with the financial planning team to offer 
a complete package of services for every life-
stage. Drawing on his enviable track record in 
the sector, and his commitment to reinforcing 
the importance of strong personal relationships 
and service delivery to clients, Douglas is tasked 
with raising awareness of Brewin Dolphin’s full 
range of services to individuals and the business 
community in the region.

Douglas has over 30 years’ experience in the 
banking and financial services sector and brings to 
Brewin a wealth of skills and expertise to assist in 
growing the firm’s business across the North East. 

He says: “I suppose I could have considered 
taking more time to spend on the golf course, or 
walking the dog, but I’m a firm believer that if you 
are in a position to make a difference to people’s 
lives then you should pursue that, and that’s 
exactly what Brewin Dolphin offer to their clients.

“I came down from Edinburgh where I’d been 
working with Barclays in 1995 to manage the 
portfolios of high net worth clients in the North 
East. Twelve years ago I moved over to Yorkshire 

Bank, and it was then I first met with some of the 
team from Brewin Dolphin. I’d known of them 
before, when the company was Wise Speke, and 
was aware of their reputation as a highly respected 
firm with a long history in the region.”

Gary Fawcett is a divisional director in Brewin 
Dolphin’s Newcastle office, and appreciated the 
need to bring further experience and knowledge 
to the team. 

He says: “I’m delighted to have Douglas join 
us. We already have a professional and well-
established team who are well placed to help our 
clients deal with these current issues amongst the 
political and economic uncertainty, but having 
Douglas on board can help us access markets 
we’d not necessarily have been able to pursue, and 
increases our capacity to tell people about how we 
can help them. His knowledge and enthusiasm are 
really valuable.”

Brewin Dolphin was founded on the belief that 
the successful management of wealth takes an 
understanding of money but is rooted in an even 
deeper understanding of people. Individual and 
personal service is central to everything that they 
do. 

An independently-owned firm, listed on the 
London FTSE 250, it  is bound to no corporate 
group. Having made a very deliberate choice 
to have no in-house funds or products, Brewin 
Dolphin advisers have full independence in 
how they craft personal advice and investment 
strategies for their clients – never hostage to a 
specific solution. This approach ensures advice 
is truly bespoke to the individual and reflects 
personal and professional interests, ambitions and 
aspirations. 

Whether looking to invest money, manage 
pensions and retirement, passing on wealth to the 
next generation, or protecting money from any 
number of life events, Brewin Dolphin offers help 
to anyone to make the most of their money.

Douglas concludes: “I’m just thrilled to join 
Brewin Dolphin. In discussions with my clients 
in the past, I’ve come to understand that the 
importance of a personal connection in financial 
planning for them, for their families and for their 
businesses is of utmost importance. That’s why it’s 
such a good fit. Brewin Dolphin really value their 
level of service, and that’s the crux of a successful 
investment manager/client relationship.”

FINANCE 
Brewin Dolphin

Brewin Dolphin, one of the UK’s leading wealth managers, has strengthened its team in Newcastle 
with the appointment of an investment management consultant

KEY APPOINTMENT FOR BREWIN

BREWIN DOLPHIN
douglas.montgomerie@
brewin.co.uk
0191 2797456
www.brewin.co.uk/newcastle
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Photographer – Christopher Owens
Model – Laura Morris - Tyne Tees Models- @tyneteesmodels

Hair – Rebecca Dixon - @rebeccadixonhairdressing
MUA – Josephine Birkett @josephinebirkettmua

Assistant – Chloe Taylor

Styled by Fenwick Newcastle

Thanks to Anna Hutchinson & Stephanie Grieve

Splash of colour

MM6 Top - £155
Ganni Trousers  - £120



93

Paul Smith Shirt - £199
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Victoria Victoria Beckham Dress - £425

Victoria Victoria Beckham T-Shirt - £150
Alexander McQueen Trousers - £425

Kate Spade bag - £268
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Ganni Top - £95
Victoria Victoria Beckham Trousers £425
Calvin Klein bag - £135
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Sportmax Dress - £499
Lonchamp bag - £295
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Tell us about your experience in 
Pyeongchang. How was it to be part 
of Team GB at a Winter Olympics?
Being part of TeamGB was incredible; 
it’s something that every athlete 

works towards. You’re part of the biggest team 
you’ll ever be part of – it’s not just your sport, it’s 
all the other sports together. It was an honour 
to be part of it and represent Great Britain at an 
Olympics. Walking behind the flag at the Opening 
Ceremony was really special but we didn’t watch 
the whole event – we had to go on a bus straight 
back to the Village as the temperature was around 
minus 16c.

You and Mica nearly didn’t make it to the Games 
because of the British Bobsleigh and Skeleton 
Association’s decision to cut your funding. How 
did it feel when you heard about the decision?
It was heartbreaking and it was something we 
didn’t expect to have to deal with either. We had 
a great season the year before when we’d become 
Junior World Champions and we had met the 
British Olympic Association qualifying standard 
time, too. It came as a big shock to hear there 
wasn’t going to be funding. To hear it was due to 
an overspend and mismanagement made it all the 
more heartbreaking.

How long was it before you decided to start a 
crowdfunding campaign and were you surprised 
that you managed to raise more than £40,000?
We probably decided within a couple of hours after 
our meeting where we found out about the funding 
cut. We were obviously very upset but quickly said 
‘we have to do something about this’. I did not 
want to be watching the Olympics on the sofa after 
working so hard. We started to put a plan together 
but we didn’t know if it was going to work. We 
knew how difficult it would be to get commercial 
partners so thought we should tell our story and 
reach out to the public. The way our crowdfunding 
campaign took off was incredible and we soon 
became ‘Powered by the People’. That’s what got 
us through the winter season and to the Olympic 
Games.

How did the experience impact your training 
and did being ‘powered by the people’ put extra 
pressure on you while competing?
Some days during training – when it was freezing 
and we were tired – it was tough but knowing we 
had the the public behind us motivated us and 
gave us a huge lift. We carried that through to the 
Games. We were repeatedly asked at the Games if 
people investing in us brought extra pressure but 
we said “not at all as the messages of support have 
been incredible”. 

Achieving the best ever Olympic position achieved 
by the British women’s bobsleigh team must have 
felt extra satisfying knowing you nearly didn’t 
make the Games...
It’s a bittersweet kind of feeling as we never wanted 
to be in that position. People from Great Britain 
and all around the world had donated and got us 
there and for us to make history when we hadn’t 
been backed [by the British Bobsleigh and Skeleton 
Association] – and to be only 0.15 seconds off a 
medal position after day one – really relaxed us. We 
went into day two determined to enjoy it but at the 
end it did feel bittersweet.

Twenty four-year old Mica McNeill, from Consett, is a former Junior Bobsleigh World Champion and recently 
returned from the Winter Olympics in Pyeongchang, where she and teammate, Mica Moore, placed eighth – the best 
position ever achieved by a British women’s Olympic bobsleigh team. But the Micas almost didn’t make the Games 

when their funding was cut months before the opening ceremony. Ex-Newcastle goalkeeper Steve Harper caught up 
with Co. Durham’s ‘coolest’ bobsledder to find out more…

POWERED BY THE PEOPLE 

SPORT  - Steve Harper
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Do you know what your position is in terms 
of future funding yet or is it too early for that 
conversation?  
Not yet. We’ve been told we need to wait until 
April/May time to find out. It’s out of our hands but 
we’ve put down our performance marker and we 
just have to sit and wait. Hopefully UK Sport can 
see that despite what we went through, we were still 
able to produce that performance. Admittedly, GB 
Bobsleigh did not meet their target so UK Sport do 
have a right to reduce or withdraw funding. We’ll 
continue to look for sponsors and funders as we 
can’t just sit around and wait until mid-summer 
and be in the same situation as last year. Hopefully 
though, we will get funding and that will set us up 
for the next four years.  

How did you first get into bobsleigh?
I got involved in bobsleigh totally by chance, I 
didn’t know what it was. I hadn’t even seen the film 
Cool Runnings. I was still at school and we got 
invited down to Bedale in North Yorkshire on a 
‘Try something new’ day. One of the activities was 
learning how to push a bobsleigh. The sled was on 
wheels on a dry track and the session was taught by 
Nicola Minichiello, who was World Champion at 
the time. She approached me after the session and 
told me that I had potential and asked if I’d like to 
go to Bath to some trials, which I did. Afterwards, 
I became part of a youth programme that was 
put together ahead of the first ever Youth Winter 
Olympics in January 2012. I went along and won 
a silver medal. From there, I’ve transitioned to the 
senior squad.

I’ve sat in a bobsleigh – albeit stationary – but 
you’re reaching speeds in excess of 80mph. Do you 
ever get scared? 
No, because everything we do is to go as fast as 
we can. Every gym session is to get stronger and 
every running session is to get faster. Every time we 
get in the bobsleigh, we’re working out how to get 
faster because races can come down to hundredths 
of a second. Our mindset is always to find a way of 
going faster. We can reach speeds of 146/147kph 
and as soon as we finish we’re thinking how can 
we go quicker. I can get nervous heading to a new 
track for a first run or if I’ve been out of the sled for 
a while, but nerves are good if you channel them 
the right way. They keep you alert.

How would you describe your relationship with 
Mica? Are your personalities similar or different?
We’re both very different personalities but I think 
we complement each other well. We’re really good 

friends and get on like a house on fire. This is 
obviously very important if you’re sharing a van for 
15 hours and living, eating and training together 
for the best part of five months a year. Mica is really 
good at seeing the positives in things and this is 
really good for me, especially if I’m getting stressed 
or worked up. She knows how to ground me and 
bring me back to where I need to be. 

What qualities do you need to be a good bobsleigh 
driver?
You definitely need to be fearless but also you 
need to be able to bounce back quickly from 
mistakes. A strong mindset is important because 
you’re carrying the responsibility of knowing that 
if you make a mistake you could hurt the person 
behind. You also need good reactions and to be 
very analytical in trying to find any possible way of 
getting faster while driving the sled.

What’s next for Mica McNeill?
Ultimately, the plan is to come back from Beijing 
in 2022 with a medal but the next big competition 
is the World Championships in Whistler, Canada, 
in February. We have the World Cup Series before 
that too so hopefully we can have a really good 
summer training and go into that World Cup series 
full of confidence. We finished 5th on that track 
last year so hopefully we’ll be pushing for a medal 
there. 

STEVE HARPER
www.myoddballs.com
@steveharper37

MICA MCNEILL
For more information on 

sponsorship opportunities 

for Mica and Mica, please 

contact Robin Palmer on rp@

robinpalmerpr.com or 07801 

290638 



100

North East Times hosted 80 guests at Motel One Newcastle on March 9, for informal networking and light 
refreshments. Attendees from the region’s business community were the first to receive a copy of the March Issue – 

with entrepreneur and founder of the Reggae Reggae brand Levi Roots illustrated on the cover. We were delighted 
to welcome guest speaker Guy Currey, director of Invest North East England, to highlight some of the key regional 

messages used to promote the North East to national and international investors

NORTH EAST TIMES’ 
BREAKFAST

EVENT - North East Times
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When and why did you 
establish Parapluie?
I established Parapluie 
in 2017 after I saw a 
gap in the market for 

a client-focused service that helps people 
navigate the often opaque contemporary art 
world. Taking that first step into sourcing 
or commissioning art can be incredibly 
intimidating so I wanted to create a range of 
services to help. 

Tell us a little about your background?
I’ve worked in the art and cultural sector for 
20 years. I was curator at Middlesbrough Art 
Gallery (later MIMA) and head of partnerships 
at BALTIC Centre for Contemporary Art, 
where I built partnerships with the artistic and 
business communities and worked with some 
of the most exciting contemporary artists in 
the world. 

What services does Parapluie provide?
Parapluie guides people through the process of 
buying or commissioning contemporary art for 
their workplace or home. A lot of companies 
want to support the cultural sector by investing 
in original art but the process of selecting an 
artist, negotiating a purchase and making 
sure that you’re choosing the right piece of 
work can be daunting. That’s where I come in. 
I manage the entire process from selection, 
valuation and negotiations through to delivery 
and installation. 

Which professional clients have you worked 
with, and how have you helped them?
I work with individuals, collectors, designers, 
architects and businesses of all sizes and across 
all sectors. I recently worked with Newcastle’s 
NORTH P&I, who are one of the biggest 
shipping liability insurers in the world, helping 
them to select a work by Dan Holdsworth 
for their newly redeveloped headquarters. 
Dan is locally based with an international 
reputation and work in major collections – 
fitting for a company like NORTH P&I – and 
the artwork creates a powerful statement, gives 

individuality to the space and sparks creativity 
and conversations in staff, clients and visitors.  

What is the main piece of advice for people 
looking to buy/commission contemporary art 
for their workspace?
Art can be an investment and companies often 
see the value increase over time, however, the 
important thing is that people select something 
which is right for them and their business. It’s 
something which you’ll live with every day so 
make sure you choose art you love and which 
represents your company appropriately. 

What’s the biggest mistake people make when 
buying art for their workspace?
Often the desire to fill spaces in the workplace 
quickly leads to poor decisions that do little to 
enhance spaces or reflect a company’s identity. 
Artwork needs the same consideration given 
to every other decision within the workplace 
environment. Putting aside that time and 
talking to professionals who can guide the 
process pays dividends in the long run. 

Tell me about the members’ club? Who is 
it for and what are the benefits of getting 
involved?
The members’ club is for anyone who wants 
to learn more about buying or collecting 
art. It’s about helping people understand the 
world of contemporary art in a friendly, fun 
environment. Members have access to private 
gallery previews, studio visits and events like 
the world-renowned Frieze Art Fair. I organise 
priority viewing of new artworks and I’m 
looking forward to our first annual summer 
cocktail party. 

What are your aspirations for Parapluie?
I want Parapluie to be recognised as client-
focused, approachable and trusted. I want 
to normalise the process of buying art and 
connect people to internationally regarded 
artists, and to build a community of people 
who invest in contemporary artists. 

Julia Bell, who has 20 years’ experience working within the contemporary art industry, founded Parapluie in 2017 to 
work with individuals and companies to source art. Here, she explains more about the business 

SEE THE BIGGER PICTURE 
WITH PARAPLUIE 

BUSINESS – Parapluie 

PARAPLUIE 
Photo: (top) Julia Bell, 
(above) Jennifer Douglas 
A Tacit Understanding 
(Silver) 2017, sourced for a 
private client 
www.parapluieart.com
@parapluieart
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Deborah Busby picks out the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

DVD:
PADDINGTON 2 

Everyone’s favourite bear returns for another 
live-action comedy film, in what has been 
hailed by critics as the family movie of 2018. 
Paddington 2, the sequel to the initial 
Paddington movie made in 2014, again 
boasts an all-star cast, with Hugh Grant 
playing a much-loved actor who has secret 
malevolent intentions. The film is dedicated 
to Michael Bond, the creator of Paddington, 
who died on the same day that filming for 
Paddington 2 was completed. 

DVD available now

BOOK:
AND THEN THE 
PENNY DROPPED
B.P. KENNEDY

A heart-rending story 
by North East first-time 
author B.P. Kennedy, 
based on a true story of 
her own experiences. The 
book tells the tale of a 
husband who walks out on 
his family after 23 years, 
pitching his wife into a 
legal battle she wants no 
part of. As she discovers just how wealthy her secretive 
husband is, she places her trust in her lawyer and the 
legal system, but quickly realises she is merely a pawn 
in a game of legal chess.

Book available now 

CD:
MANIC STREET PREACHERS, 
RESISTANCE IS FUTILE

Ahead of their new tour, which kicks 
off in Newcastle on April 23, the 
Manics are back with a much-an-
ticipated new album, the first to 
be recorded in their new studio in 
Newport. While hampered by many 
delays, with its release being 
expected much earlier, Resistance 
is Futile has been described by the 
band as being centred around the 
themes of memory and loss. Distant 
Colours, the first single from the 
album, shows the Manics continue to 
stay true to their roots. 

Out April 6 

TV SERIES:
LOST IN SPACE: SEASON 1

A revival of the iconic 1960s sci-fi adventure TV show, Lost in Space has had a thoroughly mod-
ern makeover, but once again centres on the Robinson family and their saga among the stars, 
set in the year 2046. The series, which will have ten episodes, is said to feature striking visuals 
and an acclaimed cast led by Toby Stephens and Molly Parker.    

Released April 13 on Netflix 

ARTS - Culture in
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Arts and cultural highlights from around the region this month

CULTURE OUT 

MUSIC:
BRYAN FERRY

One of the biggest names in 
British music, Bryan Ferry 
returns to the North East with 
his array of much-loved songs 
from his 40-year career, both 
from his solo days and those as 
the lead in Roxy Music. Critics 
have praised his show for being 
both ‘deeply-rooted in the past 
yet daringly modern’ and his 
most recent work has been 
hailed as him being back to his 
best. 

April 15
www.theatreroyal.co.uk

FILM:
BEAST

Beast, released to huge acclaim, is hailed as a love story 
trapped within a horror film. This dark fairytale follows a 
troubled young woman living in Jersey who finds herself 
pulled between the oppressive control of her family and 
the allure of a secretive outsider suspected of a series of 
brutal murders. This screening also includes a Q&A with the 
director Michael Pearce. 

April 23
www.tynesidecinema.co.uk  

ART:
SEAN SCULLY: 1970 

A major retrospective exhibition of the work of Sean Scully, a 
globally-renowned master of post-minimalist abstraction, who began to 
develop his iconic style whilst studying fine art at Newcastle University 
from 1968-1971. The showcase demonstrates the confidence of Scully’s 
earlier works and his continued fascination with stripes and the spaces 
in between. Now in his 70s, Scully has twice been shortlisted for the 
Turner Prize and his work is in the collection of virtually every major 
museum around the world.

Until May 28
www.hattongallery.org.uk 

THEATRE:
MY ROMANTIC HISTORY

A stage play specially-adapted and updated for its premiere 
in the North East, following its successful unveiling at the 
Edinburgh Fringe Festival, where it won a Fringe First. The 
play, written by DC Jackson, tells the story of unlucky in love 
Tom and Amy, two office colleagues who get together one 
Friday night and begin a turbulent whirlwind romance. As 
true love and calamity collide, the pair bid to put previous 
dating disasters behind them – will two lonely hearts finally 
make a match?

April 19-May 12
www.live.org.uk 

ARTS - Culture out
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Founded as a street food stand by father and son team, Tim and Tom Monkhouse, Papa 
Ganoush has recently opened its first restaurant on Park View in Whitley Bay. Here is 

its recipe for its famous hummus. 
According to Tim: “So many people love hummus but are used to buying pre-made 

tubs. With a little pre-planning hummus can be made in abundance relatively cheaply 
and it tastes so much better.”

RECIPE OF THE MONTH - Papa Ganoush

PAPA GANOUSH
240 Park View

www.papaganoush.co.uk
0191 253 5550

Papa Ganoush 
hummus

Method
•  Soak chick peas in water to twice their depth and add one 

teaspoon of the bicarbonate. Leave overnight until they 
double in size. 

•  Rinse the soaked chick peas and cover with water. 
Add the second teaspoon of bicarbonate and boil until 
the chick peas soften. This will take one to two hours 
depending on quality of chick peas. Some scum will 
rise to the surface during the boiling which should be 
removed.

• Drain chick peas in a colander and let them cool.
•  Place chick peas in a food processor with the garlic, 

lemon juice, one teaspoon of the salt and blend. While 
blending add some of the water slowly until the mixture 
becomes a paste.

•  Add the tahini while the processor is still operating until 
it is all blended. The most important thing is to taste the 
hummus as you go along so that you can add more salt or 
lemon according to your taste. 

•  Keep blending until the hummus is smooth, adding a 
drizzle of olive oil to help the smoothness develop.

• The hummus will keep refrigerated for a couple of days.

Ingredients
500g raw chick peas 

2 teaspoons bicarbonate of soda 
Juice of two lemons

3 large peeled garlic cloves
2 teaspoons salt

1 jar of tahini 
Water

Olive oil (optional)
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Chloe Holmes enjoys a hearty lunch at popular eatery Adrianos

BUSINESS LUNCH: 
ADRIANOS 

BUSINESS LUNCH - Adrianos

Adriano’s is located on Gosforth High 
Street, easily accessible from Newcastle 
city centre.

As a frequent visitor to the Adrianos 
deli, I was really looking forward to 

trying the dining experience the main restaurant 
offered.

We were greeted with the same warm welcome and 
seated in the bright restaurant area, with natural light 
pouring in from the atrium. The rustic décor is set off 
by neutral tones, and complemented by touches of 
greenery.  

The restaurant is contemporary and spacious, with 
cosy tables set by the fireplace, tables set for large 
groups and a comfortable lounge area to enjoy an 
apéritif. 

The Sardinian-inspired menu presents a mix of 
classic and more unusual Mediterranean dishes, all 
made to order with fresh and appetising ingredients. 

There is also a selection of Sardinian tapas, which 
can be shared over a lighter lunch.

Our charming and attentive server, Pietro, detailed 
the specials available and was very knowledgeable in 
recommending a selection of refreshing wines to be 
enjoyed with our lunch.

I opted for the lunch and evening special - one 
course for £8.95, two courses for £11.95 or three 
courses for £14.95 – offering diners a selection of 
freshly-prepared starters, mains and desserts at great 
value for money.

My two colleagues and I sampled a selection of the 
appetiser and starter dishes, including focaccia topped 
with parma ham, mussels in white wine and garlic and 
bruschetta topped with fresh tomatoes, njuda – a spicy 
salami – and soft pecorino cheese. 

This was swiftly followed by our mains, a generous 
portion of delicious tagliatelle, oven baked fillets of 
seabass, and a well-seasoned rack of lamb cooked in 
rosemary, garlic and red wine jus.

If you have room, there is a selection of desserts to 
sample (we opted for a traditional tiramisu and creamy 
cheesecake), or you can always finish your meal with a 
cappuccino, espresso… or your favourite tipple.

ADRIANOS
www.adrianos.co.uk
84/90 High Street, Gosforth, Newcastle, NE3 1HB
0191 284 6464
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Insalata di finocchio 
Fennel, sun dried tomato and olive 

salad in a basil dressing

Zuppetta di Cozze all’Arburesa 
£8.75 

Fresh mussels in a white wine, garlic 

and parsley sauce

Gamberoni Aglio, Olio e Peperoncino 
£9.95 

Pan fried king prawns with garlic, 

chilli and a splash of white wine 

served with a timbale of rice

Pizza All’aglio
£6.95 

Focaccia with parma ham, cherry 

tomatoes, parmesan shavings and 

rocket 

Bruschetta Mista 
£5.95

A selection of bruschetta topped with 

fresh tomatoes, soft pecorino cheese 

and Njuda 

Tiramisu 
Classic Italian trifle with layers of 

mascarpone cream and savoiardi 

biscuits soaked in coffee and 

amaretto

Tagliatelle alla Amatriciana
Tagliatelle with bacon, onions 

and tomato sauce

Spigola Arrosto 
£19.95

Oven baked fillets of sea bass with 

cherry tomatoes, fennel,

parsley and a splash of vernaccia

Daily menuAppetisers

Special lunch and evening menu

Carré d’Agnello al Rosmarino 
£19.95

French trimmed rack of lamb cooked 

in a rosemary, garlic and red wine jus. 

Served on a bed of mashed potato
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If you’d told me ten years ago that I’d be 
obsessively tracking every single bit of 
physical activity I do every day and that I’d 
be using it to compete against my fitness-
loving friends, I would have said, ‘you must 

be crazy!’.
But here we are in 2018, where over three million 

fitness bands alone were sold in the UK last year – 
not to mention the number of fitness watches and 
chest straps. 

Wearable technology has weaved its way into the 
fitness industry in a wonderfully seamless way, and 
with gamification quickly becoming the latest trend 
to hit the industry, it seems that tech usage in the 

fitness world shows no sign of slowing down.
With that in mind, in this edition of my column, 

I’m going to share my favourite pieces of wearable 
tech and why I love them so much. 

First up it’s my MyZone belt. I’ve been wearing this 
chest-strap piece of kit for three years now and it’s 
addictive (in a positive way). The strap tracks your 
heart rate during your workout and links up with 
the app of the same name, which is essentially like 
Facebook for fitness lovers. 

You can ‘like’ and ‘comment’ on your friends’ 
workouts, compete against each other in challenges 
and it is super simple to use. The bottom line with 
MyZone is the higher you get your heart rate, and 
the longer you keep it there, the more MyZone effort 
points you get. It puts everyone on a level playing 
field as it’s based on percentage of your maximum 
heart rate, and is definitely worth checking out. 

Next up it’s my trusty Apple Watch. I’m a huge 
Apple fan and snapped up a watch as soon as they 
came out a few years ago. I use mine to track my steps 
and it reminds me to get up off my bottom when I’m 
sat working at my laptop. 

Recently, my iWatch became even more useful 
when I signed up to an Arc Health Rewards 
Vitality membership. The iWatch feeds my activity 
information into the app and, in return for moving 
my body more and hitting my daily step targets, I 
now earn myself a free Starbucks drink and cinema 
ticket every week, along with discounts on loads of 
cool things from flights to trainers. It’s a very good 
incentive to get moving and keep fit. 

Advances in wearable tech within the fitness 
industry are coming thick and fast. I can’t wait to see 
what’s next!

Health and fitness expert, Katie Bulmer-Cooke, reveals some of her favourite wearable technology when 
she’s working out

FITNESS TECH

HEALTH & FITNESS – Katie Bulmer-Cooke

Katie Bulmer-Cooke
UK Personal Trainer of the Year 2012 & UK Fitness 
Professional of the Year 2013.
Entrepreneur/Consultant/Speaker/
Bookings: michael@usb-uk.com
www.katiebulmer.com
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What kinds of problems do 
you treat in your work as a 
consultant urologist? 
I deal with all forms of urology 
which covers a host of areas 

including problems with urinary tracts in both men 
and women, prostate enlargement, prostate cancer, 
and so on. With prostate problems, it is much more 
common for these to be benign rather than being 
cancer, but I would always urge men to get checked out 
if there are any concerns at all. For benign conditions, 
treatment can be a simple procedure. 

How has the treatment process changed? 
Over the past four years or so, there has been an 
advance in technology to create a new means of 
treatment for prostate obstruction called the Urolift. 
Spire was one of the first centres in the UK to 
introduce this to patients and I was part of the original 
research and trial of this, alongside colleagues in the 
US. From the start, it has proved to be excellent. I 
have been impressed how well it has gone. It has now 
become a simple procedure of 20 minutes or so which 
has minimal side effects, and patients can go home 
straight away. Previously, this would be an hour-long 
operation with a probable two-day stay in hospital. The 
Urolift is now becoming more mainline in UK urology. 

What does the Urolift procedure involve?
Put simply, the Urolift is like sending tiny little anchors 
into the prostate, it is like pulling open some curtains. 
With Urolift, there is no cutting away or destroying any 
tissue. The side effects are minimal, particularly with 
regard to the sexual side effects, which we find to be 
especially important for younger patients. It will not 
be suitable for everyone or for every type of prostate 
enlargement, but it has been a big breakthrough for 
those who are eligible to have the Urolift. 

Has patient feedback been positive? 
It has been very good, patients are very positive about 
it. One big advantage from the patients’ point of view 
is that with Urolift, you don’t need to take the tablets 
every day that have been necessary after having the 
traditional operation. We now have some patients who, 
as part of trials, have had this done five years ago and 
are still experiencing the benefits. 

Are there any negative points of the Urolift? 
There are very few. Some people may not be able to 
have it due to the nature of their condition, but for 
those who do qualify, there are relatively very few side 
effects. 

What would you say to someone who was concerned 
about having this treatment? 
I would say again that if anyone is worried or suspects 
they have a prostate problem, go and get checked 
out. It is much more common that it will be a benign 
enlargement than cancer, and the treatment for 
such benign conditions is now a fairly easy thing to 
undergo. You can be in and out of hospital in a short 
time with minimal side effects and recovery time, 
thanks to this new technology. 

Why would you recommend patients come to Spire? 
If you come to Spire, you can be seen straight away. We 
don’t have a waiting list for treatment. You’ll be seen 
by a specialist who will look after every aspect of your 
care, it is that personal service which we have become 
known for. And the fact we are at the forefront of new 
technology, such as being one of the first to introduce 
Urolift, helps to show the continued investment we 
make to ensure we are offering the very best to our 
patients. 

Investment in technology by Spire Washington Hospital has seen significant advances in how prostate problems can 
be treated. Consultant Urologist Professor Damian Greene explains the Urolift procedure

AT THE FOREFRONT OF 
MEDICAL TECHNOLOGY 

HEALTH – Spire Washington Hospital

Spire Washington
@spirewashington 
0191 448 9514
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Sagrada Familia - Barcelona

Join the folk flocking from far and wide to view 
the world famous La Sagrada Familia, the largest 
unfinished Roman Catholic church in the world. Last 
year was the 135th anniversary of the laying of the 
cornerstone of the Temple and with 70 per cent of the 
Basilica now completed, work building the six central 
towers is currently in progress. Visitors are able to 
learn about Gaudi’s masterpiece through a progressive 
process of discovery, with information about his work 
methods, techniques and sources of inspiration.

Passeig des Born - Palma

Passeig des Born is a beautiful, tree-lined avenue in 
the heart of Palma, interspersed with shops and cafes. 
At the heart of city life, it is home to local cultural 
events. Passeig des Borns’ medieval flavour and vibrant 
ambiance is the perfect setting for Palma’s many fiestas, 
when the central promenade hosts live music and 
dancing. The avenue is also home to modern art gallery 
Ca’n Solleric. 

Notre-Dame de la Garde - Marseille

The opulent Notre-Dame de la Garde is one of 
Marseille’s most iconic buildings. Watching protectively 

over the city, the basilica gives visitors 360-degree 
panoramic views, and is a must-see during your time 
in Marseille. 

Museo Amedeo Lia - La Spezia 

Museo Amedeo Lia is a fine arts museum and a 
renowned attraction in La Spezia. Collections featured 
span from the 13th to 18th century and include 
paintings by masters such as Tintoretto, Montagna, 
Titian and Pietro Lorenzetti. The museum displays 
over 1000 works of classical, late antique, medieval, up 
to the 18th century including paintings, miniatures, 
bronze, copper, ivory and wooden statues, glassware, 
tin-glazed pottery and art objects which document the 
taste and culture of Italian and European art. 

Trevi Fountain - Rome 

A beautiful work of Baroque art, the Trevi Fountain 
is considered as a true wonder, and its presence can 
be heard and admired from the nearby streets. A 
traditional legend encourages visitors to throw a coin 
into the fountain, which guarantees your return to 
Rome.

Island of Capri 

With an alluring Mediterranean appeal, chichi piazzas 
and a fusion of glittering grottoes, the Island of Capri 
is unmistakably charming. A hugely popular day-trip 
destination, the beautiful island is home to designer 
boutiques, cafes, grand villas, overgrown vegetable 
plots, sun-bleached peeling stucco and banks of 
colourful bougainvillea. 

Europe is home to an endless list of destinations to explore - with 
world-renowned architecture, breathtaking scenery, cultural 
attractions and exquisite cuisine. Rome is home to world-famous 
landmarks, La Spezia has beaches overlooking a crystal-clear sea, and 
Mallorca’s vibrant capital Palma is bursting with lively restaurants 
and cafes, exclusive shops, a buzzing nightlife and a thriving art scene. 
We round-up some of our highlights..

CULTURE 
AND CHARM

ROYAL CARIBBEAN 
www.royalcaribbean.co.uk/

our-ships/symphony-of-
the-seas

HAYS TRAVEL 
www.hayscruise.co.uk
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Take a stroll in Central Park

As one of seven unique neighbourhoods on-board, 
take a leisurely stroll through Central Park and 
enjoy the scenery – 12,000 trees and exotic plants to 
be exact. Stop for a coffee at Park Café, enjoy some 
retail therapy, then wine and dine in the bars and 
restaurants.

Exhilarating activities 

Take a leap on the zip-line nine decks up, see the 
amazing view at the top of Boardwalk’s rock-climbing 
wall, get your skates on for a spin around the 
ice rink, or show off your board skills on our 40-foot 
surf simulator FlowRider. 

Relax and rejuvenate

Recharge in the beautiful Vitality at Sea spa and 
fitness centre. Unwind with a soothing massage, facial 
or beauty treatment, feel energised with an hour in 
the gym, or find some tranquillity at a yoga class. 

Catch a show

There is never a quiet moment on-board – you will 
be amazed by the incredible entertainment on offer. 
Sing along to family-friendly musical Hairspray, enjoy 
thrilling acrobatics at the AquaTheatre, or hit the ice 
rink for a multimedia spectacular.

Dance the night away

Show off your best moves in Dazzles, the spectacular 
dance lounge spanning over three decks. Or simply 
sip a cocktail and enjoy the sounds of everything from 
big band to disco.

Stay connected

Check your emails, catch-up with global news or 
say hello to friends and family back at home with 
VOOM, the fastest internet at sea. Royal Caribbean’s 
handy app – Royal IQ – also allows you to book 
shore excursions, make reservations, and update your 
details on the go.

A room with a view

Enjoy ocean views and stunning port scenery from 
the comfort of an interior stateroom with virtual 
balconies, streaming real-time footage to your room. 

Your gateway to adventure

The world is your oyster on-board Symphony of the 
Seas. Explorers can experience beautiful cuisine, 
remarkable architecture and stunning views at every 
destination. 

The world awaits, so let the fun begin.

TRAVEL  - Royal Caribbean & Hays Travel

Sail away with 
Symphony of 
the Seas 

With so much to discover on-board Royal Caribbean’s newest ship, 
and even more to explore at each destination, you’ll have the holiday 
of a lifetime. Your extraordinary adventure starts here…
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SONY XF90

The first 4K HDR televisions 
of 2018 from Sony have been 
released to the market. First 
unveiled late last year by 
the technology giant, it was 
confirmed that the XF90 
series of televisions would 
be available with 55, 65 and 
75-inch screen sizes. With 
a series of innovations in 
screen and picture quality, 
plus advanced voice control, 
Android TV and the ability to 
be used as a gaming device, 
it is being hailed as the first 
in a new generation of LED 
televisions. 

£349.99
www.pcworld.co.uk

The XF90 series features the 4K HDR Processor X1 Extreme, producing 
powerful real-time image processing for ultra-detailed pictures. Sony’s own 

X-tended Dynamic Range PRO 6x technology ensures more detail in dark 
scenes and makes bright scenes brighter with up to six times the contrast 
of conventional LED TVs, delivering night shots full of dazzling lights and 

deeper blacks. 

Sony’s newest technology, X-Motion Clarity, helps 
keep fast action smooth and clear with images 
precisely controlled to minimise blur with no 
loss in brightness, perfect for sports and high 
speed scenes, particularly in larger screen sizes. 
To bring the sound to the next level, the XF90 
series’ design matches Sony’s new Dolby Atmos 
compatible sound bar, the HT-XF9000.

Deborah Busby reveals what’s new and improved with the world of gadgets and technology

TECH 

TECHNOLOGY
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ROCKETBOOK WAVE SMART 
REUSABLE NOTEBOOK

This is the world’s first microwave-to-erase 
smart notebook. The Rocketbook Wave 
provides the freedom of a traditional pen and 
paper notebook, while instantly storing your 
notes in the cloud using your smartphone. 
When used with Pilot FriXion pens, you can 
erase your notes using your microwave oven 
and then reuse your notebook. Usable with the 
Rocketbook app. 

£29.99
www.getrocketbook.com

NEBULA CAPSULE POCKET CINEMA 
WIRELESS SMART MINI PROJECTOR

This pocket-sized device can project films 
and videos onto screen sizes of up to 
100 inches. It has wireless casting and a 
360 degree speaker to recreate a cinema 
experience. Android 7.1 is included to enable 
content from apps like Netflix and YouTube, 
and documents can be projected from the 
likes of Microsoft Word, PowerPoint and 
Excel. The projector also has HDMI and USB 
connections to allow link-up with games 
consoles and DVD and Blu-ray players.

£349.99
www.pcworld.co.uk

GOPRO HERO6 4K ULTRA HD ACTION 
CAMCORDER 

Including a series of features to enable the highest 
picture quality and ease of access, the GoPro Hero6 ups 
the ante in camcorders. With 4k Ultra HD video at 60fps 
- or Full HD 1080p video at 240 fps, for brilliant slow 
motion effects - and improved image quality with the 
new GP1 chip, it also includes QuikStories to allow editing 
automatically via the app and has built-in WiFi for quick 
transfer. It is voice-controlled and also waterproof to 10m 
to allow even more options for use. 

£399
www.gopro.com

TECHNOLOGY
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The new all-electric I-PACE, launched on March 1, has placed Jaguar at the forefront of the electric vehicle revolution 
by delivering sustainable sports car performance, next-generation artificial intelligence (AI) technology and five-seat 
SUV practicality

JAGUAR CHARGES 
AHEAD WITH ALL-NEW 
ELECTRIC I-PACE

Designed from the outset as an 
electric vehicle (EV), the new 
Jaguar I-PACE offers bold aero-
efficient design, and interior space 
for five adults and luggage.

Ian Hoban, vehicle line director, Jaguar I-PACE, 
says: “We set out with a clean sheet approach to 
harness new battery electric technology with an 
architecture engineered from the outset to optimise 
performance, aerodynamics and interior space. The 
result is the I-PACE – a true Jaguar and truly driver-
focused EV.

“For I-PACE customers – fuel stations are a thing 
of the past, after overnight charging they’ll wake up 
every morning with a ‘full tank of fuel’!”

Electric
With a state-of-the-art 90kWh Lithium-ion battery 
using 432 pouch cells, the I-PACE delivers a range 
of up to 298 miles (WLTP cycle). Owners will be 
able to achieve a 0-80 percent battery charge in 85 
minutes using DC charging (50kW). The Jaguar 
I-PACE will be fully compatible with DC Rapid 
Chargers (100kW) as the technology is rolled out 
across the UK, which will enable a 0-80 percent 
charge in just 40 minutes. Home charging with an 
AC wall box (7kW) will achieve the same state of 
charge in just over ten hours – ideal for overnight 
charging.

A suite of smart range-optimising technologies 
also includes a battery pre-conditioning system: 
when plugged in, the I-PACE will automatically 
raise (or lower) the temperature of its battery to 
maximise range ahead of driving away.

Performance
Two Jaguar-designed electric motors – which 
feature driveshafts passing through the motors 
themselves for compactness – are placed at each 
axle, producing exceptional combined performance 
of 400PS and 696Nm, and all-wheel-drive, all-
surface traction.

MOTORS  – Jaguar I-PACE
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JAGUAR I-PACE
Available to order now, priced from £63,495 in the 
UK (excluding government incentives)
www.jaguar.co.uk

MOTORS  – Jaguar I-PACE

The high torque density and high-energy 
efficiency characteristics of the motors deliver 
sports car performance, launching the I-PACE 
from a standing start to 60mph in just 4.5 seconds. 
The instantaneous performance is matched with 
exceptional ride comfort and engaging driving 
dynamics. 

The bespoke EV aluminium architecture uses 
advanced riveting and bonding technology to 
deliver a light, stiff body structure. Together with 
the structural battery pack, it has a torsional rigidity 
of 36kNm/degree – the highest of any Jaguar.

The battery is placed centrally between the two 
axles, and as low down as possible, with a seal 
between the housing and the underfloor. This 
location enables perfect 50:50 weight distribution 
and a low centre of gravity: together with the 
advanced double wishbone front and Integral 
Link rear axle with (optional) air suspension and 
configurable Adaptive Dynamics, this delivers agile 
handling and outstanding ride comfort.

Design
There will be nothing else on the road that looks 
or drives like the Jaguar I-PACE. It is designed 
and engineered to take full advantage of its smart 
electric powertrain and maximise the potential of 
the packaging benefits it brings. 

Its sleek, coupe-like silhouette is influenced by 
the Jaguar C-X75 supercar with a short, low bonnet, 
aero-enhanced roof design and curved rear screen. 
This cab-forward design contrasts with its squared-
off rear, which helps reduce the drag co-efficient 
to just 0.29Cd. To optimise the balance between 
cooling and aerodynamics, Active Vanes in the grille 
open when cooling is required, but close when not 
needed to redirect air through the integral bonnet 
scoop, smoothing airflow.

Inside, the layout optimises space for passengers 
while sophisticated materials – including the option 
of a premium textile Kvadrat interior – and exquisite 
attention to detail identify this as a true Jaguar.

While a mid-sized SUV, I-PACE’s cab forward 
design and EV powertrain means interior space 
comparable to large SUVs. In the rear, legroom is 
890mm while, with no transmission tunnel, there’s a 
useful 10.5-litre central storage compartment. In the 
rear, tablet and laptop stowage is found beneath the 
seats, while the rear luggage compartment offers a 
656 litre capacity – and 1453 litres with seats folded 
flat.

Connected-car technology
I-PACE introduces the Touch Pro Duo infotainment 
system to Jaguar. Utilising an innovative 
combination of touchscreens, capacitive sensors and 
tactile physical controls, Touch Pro Duo is intuitive 
to use.

The new EV navigation system assesses the 
topography of the route to destination and insights 
from previous journeys, including driving style, to 
calculate personalised range and charging status 
with exceptional accuracy for maximum driver 
confidence.

The advanced system uses ‘Smart Settings’ 
technology – driven by AI algorithms – to identify 
individual driver preferences, and then tailors the 
I-PACE’s driving and interior settings accordingly.

I-PACE will also launch an Amazon Alexa 
Skill. This means owners will be able to ask an 
Alexa-enabled device for information held in the 
Jaguar InControl Remote app. For example: Is my 
car locked? What is the charging level? Do I have 
enough range to get to work?

To ensure owners always have access to the latest 
infotainment, telematics and battery energy control 
software, I-PACE will be the first Jaguar to provide 
software over-the-air – providing seamless updates. 
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Scholes & Brown was delighted to welcome James Ashley back as guest speaker at its breakfast event on Wednesday, 
March 14 at the Crowne Plaza – Stephenson Quarter in Newcastle.

James, head of the International Market Strategy team (part of GSAM’s Strategic Solutions Advisory group) is 
responsible for providing insights on macro and market developments.  

An extremely engaging speaker, James gave some very interesting insight into global regional variations and future 
outlook. His talk was thought provoking and left guests with much food for thought 

SCHOLES & BROWN BREAKFAST 
WITH GOLDMAN SACHS

EVENT - Scholes & Brown

Tom Hedley and Ruth Mattera (Hedley 
McEwan)

Paul Dawson (United Carlton) and Robin 
Winskell (Square One Law)

James Ashley addressing the room

Left to right: Paul Bell (Short Richardson & 
Forth), Mark Quigley (Sintons) and Peter 
Hall (Short Richardson & Forth)

Guests enjoying breakfast

Left to right: Alan Suggett (UNW), John 
Healey (UNW) and Angus White (Naylors)

Left to right: Jo Darby (Voice in the Room), 
Barry Speker (Sintons) and Sir David 
Chapman (Virgin Money Retirement Savings 
Scheme)

Left to right: Mark Lockey (KPMG), Bradley 
Thompson (Scholes & Brown) and Sophie 
Robinson (Sintons)

Left to right: Bradley Thompson & Philip 
Brown (Scholes & Brown), Iain Johnston 
& James Ashley (Goldman Sachs) and 
Gershom Chan & Kathryn Redpath (Scholes 
& Brown)
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At an exclusive evening hosted by Simon Davis, David Smith and the Tilney Financial Planning Team, guests from 
the region’s leading legal and accountancy advice firms were treated to a private tour of The Biscuit Factory before 

sitting down to a meal of fine dining at Artisan restaurant. Light-hearted commentary during dinner came  from 
Tilney’s chief economic strategist, Ben Seager-Scott, who discussed how the firm are managing clients’ investments 

through this current period of uncertainty

TILNEY PRIVATE DINING EVENING 
AT ARTISAN

EVENT - Tilney

Left to right: Hollie Morgan 
(Ward Hadaway), Suzanne  
Blewitt (Ward Hadaway) and Jim 
Clay (Tilney)

Left to right: Nigel Miller (Kidd & Spoor), 
Noel Dilks (Kidd & Spoor) and David Smith 
(Tilney)

Left to right: Anthony Field (Tilney), Hollie 
Morgan (Ward Hadaway), Suzanne Blewitt 
(Ward Hadaway) and Jim Clay (Tilney)

Simon Davis (Tilney) and Jeff Jamison (We 
Are All Ltd)

Noel Dilks (Kidd & Spoor) and Gary Smith 
(Tilney)

Jeff Jamison (We Are All Ltd) and Nigel 
Miller (Kidd & Spoor)

Left to right  Jim Clay (Tilney), Jennifer 
Goldstein (Samuel Phillips) and Chloe Syron 
(Samuel Phillips)

Left to right: David Smith 
(Tilney), Graeme Whitfield 
(KPMG), Jim Clay (Tilney) 
and Suzanne Blewitt (Ward 
Hadaway)

Suzanne Blewitt (Ward 
Hadaway) and Jim Clay (Tilney)

Graeme Whitfield (KPMG) and 
Richard Humphreys (RMT)
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I’ve lived in the North East for 15 years. After 
studying my undergrad and post grad in 
Newcastle, I left to travel and live elsewhere but, 
like so many others, returned to the region 

The work-life balance in the North East is like 
nowhere else. You can have a career that you love, 
fly all over the world and work in a bustling city, 
but without the long commute times and property 
bubble. The North East is a real community where 
you seem to know everyone, or have a link to 
them somehow. Newcastle has all of the benefits 
of a big city, but without all of the trappings. 

I’m a big fan of the North Tyneside coast and a 
lot of my friends have been moving out to Whitley 
Bay, Monkseaton and Tynemouth in recent years. 
When I’ve helped companies in relocating staff 
to the area I always point them towards the coast 
as a place to live as it offers so much, especially to 
families. 

I love spending time in the Ouseburn and I try 
to get to as many gigs down there as we can. My 
husband plays in a band so we go to see him or 

others, but now we also come down to visit Seven 
Stories, the Ouseburn Farm or have a baby-
friendly lunch at Ernest. It’s still the key creative 
part of the region for me. 

Since having our little boy (who is now ?) our 
restaurant choices have changed somewhat. Our 
go-to has long been Caffé Vivo next to the Live 
Theatre. The food is reliably fantastic, the staff are 
great and it still feels like a date with my husband 
– even though baby was in tow. 

Durham Cathedral thoroughly deserves its 
World Heritage Site status and is a spectacular 
sight in the daytime or lit up at night. My parents 
moved to Durham from Munich in 2005 when my 
mother studied theology at Durham University. 
You can see the Cathedral from their house and it 
blew me away every time I looked at it. 

I love business (and cultural) events held in the 
Boiler Shop. I’ve been working with the North 
East Futures UTC, which is due to open next to 
the venue on Stephenson Quarter in September. 
We’ve held a few events in the Boiler Shop so 
everyone attending can see the school building 
taking shape. It’s also impressive seeing the site of 
Stephenson’s Rocket workshop still in use. 

The Kurdish Bakery on Coatsworth Road in 
Gateshead also does the best naans I’ve ever 
had. I became a bit obsessed with the Ottolenghi 
cookbooks a few years ago and every dish I made 
had to be accompanied by these Kurdish flat 
breads. 

There’s nothing quite like the Great North Run. 
I’m a reluctant runner but am proud to say that 
I’ve completed it a few times. Every time it’s been 
an experience that I’ll never forget. 

One of the things I think would fit in Newcastle 
is a good late night artisan market hall-style 
venue. Something similar to Borough Market or 
Altrincham Market Hall. The Grainger Market 
is great these days but I think something that 
is open a bit later and outside of Newcastle city 
centre would boost the night-time offer. 

Jennifer Hartley leads on the Tech and Digital Sector Strategy for Newcastle – a private-public plan to allow for the 
best environment to facilitate growth of the city’s tech ecosystem. She has held a number of regional and pan regional 
roles, from deputy head and director of trade and investment at Tech North, investment manager at Invest Newcastle, 
to heading the Japanese inward investment desk at One North East. Jennifer is part of the Dynamo Advisory Board 

and works with North East Futures UTC on developing the industry mentor programme

MY NORTH EAST 
INTERVIEW - Tanya Garland 

JENNIFER HARTLEY
Jennifer.hartley@newcastle.

gov.uk
@jennyshartley
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