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EDITOR’S WORD 
Welcome

This month, we wanted to tell the truly 
inspirational stories of some of the 
people who have achieved amazing 
things in our region – overcoming 
major challenges to do so. 

Our main independent interviews are Sir John 
Hall, Mandy Coppin and Drew Graham. Each 
have very different stories – but all have overcome 
adversity to get where they are today. 

Sir John Hall exceeded the expectations of a 
miner’s son to become a millionaire property 
developer. He has made an indelible mark on the 
North East – with the MetroCentre, Wynyard Estate 
and his ownership of Newcastle United – as well as 
being a vocal advocate for the region on a national 
level. 

Mandy Coppin was homeless at 16 but has 
chosen to dedicate her career to youth work. 
As CEO of Streetwise – a Newcastle city centre 
charity that provides free and confidential advice, 
counselling, sexual health and support services – 
she works tirelessly to ensure young people, from 
all backgrounds, receive the help that they need in a 
safe and non-judgmental environment.

Gosforth-born Drew Graham was a talented 
middle distance runner and aspiring Olympic coach 
before he broke his neck in a freak accident which 
left him with no feeling below his shoulders. He 
has now set up the not-for-profit Pop-Up Gym in 
Gateshead to help people with spinal cord and other 
neurological issues and has aspirations to take his 
much-needed facilities on the road to help others 
across the North. 

I have personally been humbled by Sir John, 
Mandy and Drew’s stories – as well as all the other 
inspirational individuals who appear in this issue. 

A big thank you goes to everyone who has 
supported this very special edition. 

Welcome to the Inspiration Issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

The majority of North East and Yorkshire businesses (95 
per cent) recognise the benefits of a diverse workforce 
but they could do more to encourage inclusivity, 
according to a recent survey.

The YouGov survey of middle market businesses 
commissioned by RSM found that the top reasons cited by the 
region’s businesses were that encouraging diversity was simply 
the right thing to do (62 per cent), that it improves staff retention, 
attraction and well-being (50 per cent) and that it helps them to 
better understand consumers (45 per cent). 

The survey also revealed that 78 per cent of the regional firms 
questioned said they were gender diverse, whilst 77 per cent said 

they were diverse by social background. Ethnicity, sexual orientation, 
education and disability also featured as measures.

However, only 50 per cent of respondents said they offered 
mandatory training to employees to enhance knowledge and 
awareness around diversity.

Kerri Constable, associate director at RSM Employers Services, 
said: “The positive relationship between diversity and business 
commerciality is clearer than ever before. Organisations that 
embed inclusive cultures, put simply, are more likely to make better 
decisions, achieve higher returns and enjoy a more successful 
recruitment process.”

BUSINESS

Regional businesses 
recognise benefits of 
diverse workforce 

BULLETIN

BUSINESS

Chamber calls for more housing to 
support growth
Proposed new planning rules could hinder economic growth in 
North East England, says the North East England Chamber of 
Commerce. 

In response to the Government’s consultation on changes to 
the National Planning Policy Framework (NPPF), the Chamber 
has expressed concerns that measures aimed at boosting 
housing numbers in the South East would have the opposite 
effect in regions such as the North East.

Head of policy and campaigns at the Chamber, Jonathan 
Walker, said: “The new methods for calculating local housing 
needs would potentially lead to a 20 per cent cut in planned 
housing numbers in our region, which would render the 
economic growth and jobs targets contained in the region’s 
Strategic Economic Plans impossible to deliver.”

YouGov survey shows that North 
East and Yorkshire companies are 
committed to diversity, but could 
do more to promote inclusivity
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BUSINESS

Business community forges 
links with India
Representatives from the North East’s business 
community welcomed the new Indian Consul 
General, Dr Aman Puri, on a diplomatic visit to the 
North East on May 14. The aim of the trip was to 
forge strong business relations between the region 
and the new Consul General, who was appointed 
in April 2017 on behalf of the Indian High 
Commission and the Prime Minister of India to 
forge trade links within the UK and internationally.  

ENGINEERING

Engineer raises £385k to 
launch new products
Darlington-based Laytrix, which has developed 
innovative systems for laying and removing 
subsea pipelines, has secured a £385,000 funding 
package from the senior management team and 
NPIF - Mercia Equity Finance, which is managed 
by Mercia and is part of the Northern Powerhouse 
Investment Fund. The funding will allow Laytrix, 
which was founded last year by Andrew Stevenson, 
to bring its first two systems to market. 

National news 

MINISTERS TO SPEAK AT 
FIRST BORDERLANDS 
CONFERENCE

Senior UK and Scottish 
government ministers 
will speak at the first 
Borderlands Conference at 
Easterbrook Hall, Dumfries, 
on Monday June 18, 2018.
The conference will bring 
together the Borderlands 
Partnership, stakeholders 
and local and national 
politicians in a bid to 
enhance the proposals that 
will be made to both the UK 
and Scottish governments 
later this year.
Keynote speakers at the 
conference will include 
David Mundell MP, Secretary 
of State for Scotland, and 
Keith Brown MSP, Cabinet 
Secretary for Economy, 
Jobs and Fair Work. Other 
keynote speakers are still to 
be announced.

BMI APPOINTS NEW 
MANAGING DIRECTOR 

British Midland Regional 
Limited (bmi) has appointed 
Tim Shattock to the newly-
created role of managing 
director. Based out of the 
airline’s East Midlands head 
office, Shattock has taken 
his position within the 
restructured Executive Team, 
reporting directly to Group 
CEO of Airline Investments 
Limited, Peter Simpson. 
Shattock brings 30 years of 
aviation experience to the 
role, having most recently 
worked as the Managing 
Director for Babcock 
Mission Critical Services in 
Gloucester, the UK’s largest 
operator of Air Ambulance 
aircraft. 

EDUCATION

New scheme to explore 
emergent technology 
Gateshead College has partnered with other 
businesses and education providers to carry out a 
study on the potential for a new incubation studio 
that would tackle vital skills shortages in emerging 
technology sectors, such as virtual reality (VR) and 
augmented reality (AR). The college has secured 
£30,000 of funding for a project, which also 
involves Keighley College, Cumbria University, 
ESPA, Creative & Cultural Skills, North East-based 
tech firms, Sunderland Software City, Spearhead 
Interactive and PROTO. 

CHARITY

£60,000 research funding 
boost to support teenagers
Researchers at the University of Sunderland have 
secured £60,000 and will be working with the 
city’s Youth Drug and Alcohol Project (YDAP) to 
support some of the most at-risk teens. 
John Mooney, lecturer at University of Sunderland 
and Public Health Specialist with Sunderland 
Council, said: “The money will allow us to support 
the project and look more closely at the services it 
offers.”
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MANUFACTURING

Dutch manufacturer invests 
in North East
Lightweight Containers, a Dutch-based 
manufacturer of lightweight kegs for the drinks 
industry, has chosen to locate its first UK 
manufacturing plant in County Durham. The 
company has taken a 10 year lease on a 62,000 sq. 
ft. unit at Foxcover Industrial Estate in Seaham and 
expects to create around 35 jobs within two years. 
The company is currently fitting out the unit with 
the aim of commencing production in July.

MANUFACTURING

Hartlepool manufacturer strengthened by major investment
The Expanded Metal Company has announced that it is to benefit from major investment totalling up to £1 
million over 2018. The investment programme will include the upgrading of buildings on the company’s 
25,000 sq. m. Hartlepool site, refurbishing specialist manufacturing equipment, acquiring new machinery 
and replacing existing lighting with more energy-efficient LED lighting systems. Managing director 
Philip Astley said: “This investment programme will help to cement our position as a world-leading 
expanded metal mesh manufacturer, make our operations more energy efficient and further strengthen our 
manufacturing capabilities.”

LAW

Jacksons appointed by 
Combined Authority
Jacksons has been appointed to the panel of legal 
advisors to the Tees Valley Combined Authority 
(TVCA).  The law firm, which has its head office 
in the Tees Valley, successfully tendered for the 
position, which will see it provide a wide range of 
legal services including corporate and commercial, 
commercial property, employment, health & safety 
and regulatory, dispute resolution, banking and 
funding and debt recovery. 

Calendar of events:
June 12, 8.30am-10am

Chamber Local – Newcastle 
City Centre
Location: The Stamp 
Exchange, Westgate Road, 
Newcastle upon Tyne, NE1 
1SA
Price: Free
www.neechamber.co.uk 
You will meet with other 
businesses within your area 
and have the chance to catch 
up with your relationship 
manager to find out more 
about the benefits of 
membership and how your 
business can take advantage 
of belonging to the Chamber 
network.

June 20, 6.30pm-10pm

Focus dinner with Dean 
Benson, Visualsoft 
Location: Wynyard Hall, 
Stockton-on-Tees, Billingham, 
TS22 5NF
Price: Entrepreneurs’ Forum 
Members £75.00 + VAT
www.entrepreneursforum.net
Explore how Visualsoft have 
stayed at the forefront of 
the digital world for the last 
20 years. Learn about the 
culture of trust that allows 
staff to flourish and Visualsoft 
to prosper. Gain an insight 
into Dean’s approach to risk, 
innovation and leadership.

June 22, 1pm-onwards

Get North! Opening Event
Location: Newcastle 
Quayside, Newcastle upon 
Tyne, NE1 3DE
Price: Free
www.getnorth2018.com
The Great Exhibition of 
the North begins with the 
spectacular Get North! 
opening weekend. Opening 
day celebrations will offer 
your first chance to explore 
what’s going on at the 
exhibition hubs and along the 
trails.

July 5, 9am-5pm

FinanceCamp 2018
Location: St James’ Park 
Stadium, Barrack Road, 
Newcastle upon Tyne, NE1 
4ST
Price: Free
www.financecamp.co.uk
FinanceCamp is all about 
connecting businesses with 
bright ideas to the right 
funding solutions, making 
it easier and speedier for 
businesses to get the money 
they need to grow.

NEWS
Deals

DEALS
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The Thinking Digital Conference is an annual celebration of innovation and innovators from across 
the North and internationally. The event consistently welcomes incredible speakers from around 
the world, and this year was no exception. 
Speakers at Thinking Digital Conference 2018, which took place on May 17 at Sage Gateshead, 
came from Seattle, San Francisco, Palo Alto, Los Angeles, Luxembourg, Barcelona, London, 
Glasgow, Margate and Heaton with topics such as AI, cyborgs, blockchain, design thinking, emojis, 
VR/AR and Star Wars delivered by leaders from Amazon, Accenture, Microsoft, Tumblr, Industrial 
Light & Magic, Stanford University and the University of California among many others.

Photos: TyneSight Photographic Services

THINKING DIGITAL 
CONFERENCE 2018

KEY EVENT 
Thinking Digital
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Q
OPINION
Burning Issue

Who in business has most inspired you?
BURNING ISSUE

I’m a great believer in human endeavour and inventiveness so rather 
than picking an individual, I’m rooting for those people who simply 
have an idea and start a business around it – whether a corner 
shop, craft bakery or an amazing app in search of a global audience. 
Anyone who can issue an invoice on the back of something started 
by themselves gets my attention and admiration. Independent 
traders help provide the point of difference in towns and cities – it’s 
that sense of community we all want to belong to. To thrive we need 
to buy stuff from them. Let’s do that in Newcastle!

The person in business who inspired me the most would have to 
be my dad. Working closely alongside him in my 20s and early 30s 
allowed me to see how he made decisions, good and bad, and most 
importantly how he treated people across his business. Being able 
to listen to his advice and understand what he found important has 
made me the businessman I am today. There are numerous business 
people who have gone on to great things in their respective fields 
after working alongside him who would say the same about him too!

My inspirational people would be Fiona Macrea from Insurancewith 
and The Paxman family - Glenn, Richard and Claire of Paxman 
Coolers. Following their own experiences of cancer, they set up 
businesses to improve the lives of others affected by cancer. Fiona 
worked in insurance and, after her own breast cancer journey, set 
up a company to provide realistic travel insurance for people with 
health conditions. Following the loss of his wife to breast cancer, 
Glenn Paxman invented a scalp cooler to help repent hair loss during 
chemotherapy - the business is now run by his children Richard and 
Claire. Paxman is now an international company making sure people 
have more choices around distressing hair loss as a side effect of 
chemotherapy. 

It might be corny, but it’s more accurate than saying Steve Jobs - 
my dad Tony started his own business when I was eleven, so I can 
vividly remember the early months with him working from the 
dining table and then working for my pocket money by the time I 
was a teenager. He left that business ten years ago with the intention 
of winding down towards retirement, but instead he’s busier than 
ever. Wherever I’ve worked, I’ve tried to follow his lead – be driven, 
know your subject inside out and treat colleagues and clients with 
honesty and transparency.

Adrian Waddell
Chief executive 

NE1

Matt Stephenson
Managing director and owner

Sweetdreams Ltd  

Joanne Smith
Founder and CEO 

FACT (Fighting All Cancers Together)

Arlen Pettitt
Knowledge hub manager

North East England Chamber of Commerce 
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Newcastle-based Malhotra Group PLC has 
appointed experienced solicitor Aman Sehgal as 
company secretary. 

Aman is a consultant at Keystone Law, Newburn, 
having previously spent 15 years with Womble 
Bond Dickinson. 

His appointment comes at a time of significant 
growth for Malhotra Group PLC, which owns 
several Tyneside hotels, bars and restaurants, and a 
portfolio of residential care homes.

Alison Thornton-Sykes, principal architect with 
Newcastle-based architects JDDK Ltd, has become 
an ambassador for the Architects Benevolent 
Society. The ABS is one of the longest established 
occupational benevolent funds in the UK dedicated 
to helping past and present members of the wider 
architectural profession, and their families, in times 
of need.

North East-based tech firm ION has boosted its 
growth by recruiting project manager Rachael 
Kuronboev to the team. 
Rachael will be based in the company’s Gosforth 
office and has a wealth of experience, having 
worked with some of the biggest communications 
and branding agencies in the world. 

Crowne Plaza Newcastle - Stephenson Quarter, 
has recruited a new general manager to oversee the 
hotel’s next phase of growth.

James Doyle has been appointed to manage the 
seven-storey, 251-bed city centre hotel, owned by 
Clouston Group, which is proving to be a key driver 
in the regeneration of the Stephenson Quarter. 

Regional industry cluster NEPIC has announced the 
appointment of Philip Aldridge as chief executive 
officer. He will take up his role with immediate 
effect, succeeding Iain Wright who announced his 
departure in April.Philip has worked for NEPIC for 
the past six years, helping deliver ERDF projects and 
serving its pharmaceutical members. Before joining 
the cluster in 2012, Philip worked at the Centre 
of Excellence in Life Sciences and within several 
business development roles at local SMEs.

The Tees Valley Combined Authority has appointed 
Julie Gilhespie as its new interim managing director, 
following the announcement that the current 
managing director, Andrew Lewis, is to become the 
new chief executive of Cheshire West and Chester 
Council. The Combined Authority has started a 
recruitment process for a permanent successor to 
Andrew, who has been in post for two years.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Aman Sehgal
Company secretary, 
Malhotra Group PLC

Alison Thornton-Sykes
Ambassador, Architects 
Benevolent Society 

Rachael Kuronboev
Project manager, ION

James Doyle
General manager, Crowne 
Plaza Newcastle

Philip Aldridge
CEO, NEPIC

Julie Gilhespie
Interim managing director, 
Tees Valley Combined 
Authority
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Commercial consultant 
Newcastle, salary up to £50,000 

NBS

Newcastle city centre-based NBS is seeking a 
commercial consultant to support its business 
development function, to growth and sustain 
strong commercial advantage in the global 
market place. The commercial consultant will be 
required to identify and implement opportunities 
that contribute towards the strategic operational 
business plan. For more information, contact 
Georgia Scott on 0191 260 4464 or email:

georgiascott@nrgplc.com

Inbound tourism manager 
Newcastle, salary dependent on experience, plus 

bonus and benefits

Newcastle International Airport

NRG is recruiting for an ambitious and highly 
driven inbound tourism manager to join Newcastle 
International Airport.
This new role represents a unique opportunity 
to leverage new and exciting commercial 
relationships on behalf of the airport and the 
regional economy. There exists significant potential 
for personal development alongside the expected 
growth of the internal tourism function. For more 
information contact Scot McHarg on 0191 260 
4472 or email:

scotmcharg@nrgplc.com

Freelance writers 
North East, rate dependant on experience 

North East Times 

North East Times is seeking freelance writers to 
work predominately in the Teesside area.
Applicants should have extensive experience of 
writing articles and news stories for printed and 
digital publication – ideally on the business sector 
– and be confident interviewing subjects and 
creating engaging and accurate content to strict 
deadlines. Those interested in writing for North 
East Times on an ad hoc basis, should send a CV, 
covering letter and examples of their work to: 

alison@netimesmagazine.co.uk

Audit and accounts manager
Teesside, salary c£45k

Bryony Gibson Consulting

A progressive accountancy firm in Teesside is 
seeking a qualified accountant who is looking 
for partner progression. With a strong appetite 
to grow the practice both in size and service line 
offerings, candidates should have up to six years’ 
post qualified (ACA/ACCA) experience and be 
driven and motivated. There is scope to build 
the role around the successful individual’s key 
strengths while also incorporating core accounts 
and audit review, line management, client meetings 
and more. 

www.bryonygibson.com
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Anna Douglas
Apprentice

I first became interested in a law career when I 
visited the Newcastle Magistrates’ Court on a 
school trip. I applied to university but decided 
to take the apprenticeship route because of the 
practical element – the fact that I would be 
working in a top law firm while studying. 

The work experience and exposure to real cases 
every day are of real benefit and will help put 
my learning into context. I’m also working with 
experienced solicitors who support me.

I work four days a week at Muckle and have one 
study day, with a trip to London once a month for 
face-to-face tuition. 

I’m currently working in the real estate dispute 
resolution team. Typically, the work I help with 
includes drafting section 21 and section 8 notices, 
assessing liability for disrepair cases and drafting 
letters and emails to clients. I have also attended 
court for hearings and recently went to Edinburgh 
for an employment tribunal. 

I sit in the same team as Sarah so I see and speak 
to her every day. She supports me with any work 
that I have and my work life in general. Once a 
month we have a more formal review to see how 
everything is going.

Sarah has shared her legal knowledge on 
different types of tenancies, notices, legislation 
and procedures. She has also taught me not to 
take things at face value and that it’s important to 
understand why something is the case – a lesson 
I can apply to both work and studying for my 
degree.

Sarah Barratt
Associate solicitor

I joined Muckle in February 2018 as an associate 
solicitor in the real estate dispute resolution team. 
My specialism is in residential property disputes, 
including possession proceedings and matters 
concerning anti-social behaviour.

Our apprentice socilitors get the benefits of 
hands-on, real life work experience, working 

alongside qualified solicitors, experienced 
paralegals and exceptionally knowledgeable PAs. 
By offering solicitor apprenticeships, Muckle is 
also helping to open our profession up to people 
who may have been turned off a career in law by 
high university fees. By opting for this route, our 
apprentices avoid the burden of university tuition 
fees and student debt, earning a competitive salary 
instead plus a host of benefits.

I met Anna on my first day working for Muckle 
as she had started her apprenticeship before I 
joined. My first impression was of a quiet and 
diligent member of the team, eager to be involved 
and assist the team.

As we were both relatively new to Muckle, we 
have helped each other settle into the team.

Anna’s legal skills in all areas are developing 
fast, from considering clients’ instructions, 
reading and interpreting legal documents, 
researching case law and drafting letters and 
legal documents. I make sure Anna has a good 
understanding of the legal principles underlying 
our work, ensuring great client care from the 
outset and considering practical legal solutions to 
assist our clients.

Anna is very capable and I am sure she will be a 
success in whatever she chooses to do.

INTERVIEW  
Muckle LLP

SUPPORTING ROLE 
The award-winning North East Solicitor Apprenticeship (NESA) programme – initiated by Muckle 
LLP law firm – provides an alternative route into a law career. Apprentices gain real-life legal 
experience working in one of five regional law firms or an in-house legal team while they study 
for their degree. Since launching in 2017, the scheme has won widespread praise. Here, apprentice 
Anna Douglas and her supervisor, associate solicitor Sarah Barratt, share their experiences 

MUCKLE LLP
www.muckle-llp.com
@MuckleLLP

i
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COMMENT
In the limelight

A 
year ago, Ben Houchen, who grew up in Ingleby 
Barwick and now lives in Yarm, appeared on the 
cover of the June 2017 issue of North East Times. 

At the time, he was ebullient to have become 
the first elected Mayor of the Tees Valley. As the 

Conservative candidate, his election was considered a shock by 
many.

Mayor Houchen marked his one-year anniversary in office 
by making a speech on May 11 at logistics firm AV Dawson in 
Middlesbrough. 

The event, where the Mayor was introduced by AV Dawson’s 
managing director Gary Dawson, was attended by representatives 
of the private and public sectors as well as by the media. 

Stood on a plinth in a vast warehouse housing hundreds of 
rolls of sheet metal, Ben Houchen spoke about his election being 
“an honour of a lifetime”, before reflecting on the “record of job 
creation, growth and investment” the Mayoral office and the Tees 
Valley Combined Authority had delivered over the last year. 

“We ploughed £51 million into projects last year, supporting 
the creation of 4000 new jobs,” he told the audience.

He also echoed the claim that he told me 12 months ago 
that he and the Tees Valley were now at the “top table of power, 
sitting side-by-side with London, Manchester, Birmingham and 
Liverpool”.

The Mayor used his one-year anniversary speech to announce 
more than £40 million worth of new spending commitments. 
This included a £13 million access to finance fund for small and 
medium-sized enterprises to “back our job creators, innovators, 
entrepreneurs and risk-takers”.

A further £3 million would be used to create a careers initiative 
TeesValleyCareers.com to target every school and college in the 
Tees Valley, almost 100,000 young people.

The Mayor added it had also set a target to get 1000 businesses 
engaging with 11-to-18 year olds “to inform them of local job 
offerings and career opportunities”.

As well as the announcement of a £25 million commitment 
towards the cost of redeveloping Darlington Station, Mayor 
Houchen also provided an update on the future of Durham Tees 
Valley Airport – a key focus of his election campaign. 

He confirmed a proposal had been submitted to Peel Airports, 
and a non-disclosure agreement has been signed and agreed, 
while also announcing a separate NDS has been signed with a 
well-established airport operator.

“I wish I could say more,” he said, “but what is clear is we’re 
moving in the right direction.”

Speaking to the Mayor after the speech, he described the last 
12 months as “a bit of whirlwind,” but that he is proud of the 

“good stuff ” he has achieved. 
He maintained that there’s “a huge amount more to deliver,” 

and that “the size and the scale of the projects means they’re not 
going to happen overnight,” but adding that they are necessary to 
get the “step changes we want in the Tees Valley”.

But not everything has run quite to plan for the Mayor since 
he was last interviewed for North East Times – a matter of weeks 
before the 2017 General Election. 

“The General Election didn’t go as expected; no one would 
pretend that it did,” said the Mayor. “But [The Conservative 
Party] still won, we’re still in government and we’re still driving a 
positive agenda.” 

In his May 11 speech, Mayor Houchen, a supporter of the leave 
campaign, described “Brexit as the single biggest issue facing us 
for a generation”.

He also talked at length about the Tees Valley increasing its 
profile on the world stage – but made it clear that this recognition 
lay beyond the European Union. He singled out Far East-based 
companies including Nifco, Lucite, Lotte Chemical, Samsung, 
Fujifilm and Nissan that are continuing to invest, employ, train 
and export in the Tees Valley, before announcing an imminent 
trade mission to Japan and South Korea.

Afterwards, I challenged the Mayor on the issue of tariffs post-
Brexit and the concern that new rules may cause delays for North 
East manufacturers and their supply chains. It is something 
that repeatedly came up as I produced North East Times’ 
International Issue, out last month. 

In contrast, the Mayor described the tariff issue as a “false flag”, 
adding “it’s an argument that’s the last bastion from these very 
ardent Remainers”. 

Instead, he talked about the potential of major manufacturers 
such as Nissan increasing their share of UK-based supply chain 
products. He also extolled the virtues of Teesport winning free 
port status (where goods could be imported, manufactured 
and then re-exported from within the zone without incurring 
customs tariffs) which, he says, “could save the supply chain a 
huge amount of money”.

The next 12 months promise to be challenging for The 
Conservative Party as it continues to thrash out the detail of the 
UK’s divorce deal from the EU, but Mayor Houchen maintains 
that’s the concern of politicians “above his paygrade”. Instead the 
Mayor will be focused on achieving “more job creation, more 
support for businesses, more foreign direct investment” for the 
Tees Valley to “better the local economy so that people have 
more money in their pockets to provide for themselves and their 
families”. 

“That’s what my job is about,” he adds.

Alison Cowie looks back at Ben Houchen’s first year as Mayor of the Tees Valley

IN THE LIMELIGHT
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INTERVIEW
Robin Roth

Robin Roth was appointed CEO of Traidcraft plc and Traidcraft Exchange in October 2016. He 
began his career in furniture manufacturing, spending time in Hungary and France before being 
beguiled by the possibilities of Fair Trade. He joined Fairtrade International in Bonn in 2005 and 
from 2008 to 2016 ran Europe’s largest Fair Trade company in Germany

10 QUESTIONS

What was your first break in 
business?
Aged 26, and completely 
innocent to the ‘wicked 
ways of the world’, my boss 

asked me if I wanted to go and run a subsidiary 
manufacturing plant in Budapest that was losing 
money. I had no relevant skills, experience or 
knowledge, but I was the only person in the 
company who “spoke any foreign”.  I said yes on the 
spot and, starting in 1991, spent four wild years in 
post-communist Budapest turning the company 
around.

What did you want to be growing up?
I had no idea then, and I still don’t know now. I 
was always in awe of people who just knew that 
they wanted to be lawyers or doctors or England 
football manager. In retrospect, I suspect that many 
people who ‘knew’ were driven by the clarity their 
parents gave them. My parents loved me but they 
had no expectations for my career. 

What attracted you to your current role? 
Fair Trade. It’s just such a wonderful idea but it’s 
a bit like saying, “we’d like you to run a marathon 
but you have to hop, rather than run”. A simple 
concept, but it’s fiendishly difficult to do.

What is your organisation’s mission?
To prove that any company can choose to trade 
fairly if it wishes.  

How do you get the best out of your team?
By being completely honest, and by sharing our 
inspiring vision. I also try to let my colleagues rise 
to their potential and I love seeing them develop 
their skills and their confidence.

What has been your career highlight?
So far, I have turned around three companies that 
were making losses and left all three of them with 
a healthy balance sheet, which I feel is a good well 
done. But my real highlights are the countless 

memories I have of talking to producers whose 
lives have been fundamentally changed for the 
better because of the work we do. Each one of 
those is worth a hundred improved balance sheets. 
Certainly on my death bed, I know which will be 
more present in my mind. 

What has been your biggest challenge?
Learning Hungarian while running a loss-making 
company. That was just ridiculous in hindsight, but 
need is the mother of all invention, and we were 
certainly creative. I learnt a huge amount about 
myself, and a few fundamentals about running a 
business too.

Who or what inspires you?
I am inspired by people who could have given up, 
who didn’t really need to do what they did, but who 
are driven by an inner sense of mission. I see that 
40 years of neo-liberalism has spawned a business 
culture of “profits first and damn the rest”. This isn’t 
admirable. We need real heroes – so here’s a cheer 
for all of those people who invest in other people, 
or in causes that have greater social meaning than 
pure numbers.

What are Traidcraft’s short and long-term goals?
In the short term we want to re-establish Traidcraft 
as the go-to brand for ethical consumption. We sell 
some remarkable food and crafts whose origin is 
inspiring and life-changing. Longer term, we want 
to be the company that people simply believe in to 
be fair and just.  

How do you achieve a good work/life balance?
Three years ago, I had a most public and 
incandescent burnout because I got this all wrong. 
Nowadays, I have an inner switch that just says 
‘enough’. I make sure that whenever my wife or 
my children ask me to do something, I always say 
yes and put my heart into it. For myself, I play the 
piano. The metronomic structure helps defuse any 
building tension – in theory, at least. In practice, I 
just enjoy it. 

TRAIDCRAFT
www.traidcraftshop.co.uk
@Traidcraft
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INTERVIEW
Lizzie Withington

Lizzie Withington started working as a digital copywriter at a large Leeds agency before 
moving to the North East in 2006. Two years later, she was part of a team who founded learning 
technology business The Test Factory, which was acquired in 2014. Following the sale, Lizzie 
joined Michael Dunn and Ryan Davies to run Gospelware, which had a reputation for delivering 
innovative and forward-thinking mobile and web applications. But Gospelware shocked the local 
business community earlier this year when it was announced the company was being liquidated. 
Lizzie has since begun a new chapter with Michael Dunn by establishing RaisedBy, a company 
that looks to use technology to make a sustainable impact in organisations

WHAT I’VE LEARNT

There is a balance between an 
emotional and logical approach to 
business. Too much emotion and 
you can lose perspective, too much 
logic and the processes can get in 

the way of your sense of judgement, gut feel and 
connection to the values of the business you are 
building. 

The biggest mistake you can make is 
complacency. I get a real buzz from pushing 
myself out of my comfort zone and trying 
something new. I’ve used this mantra in my 
personal life and in my career - alongside my 
professional career working in technology 
I’ve studied yoga, trained as an NLP therapist, 
attended improvisation classes and have become 
a keen potter. I believe this keeps me open to new 
ideas at work, comfortable in the discomfort that 
even if I do fail, I’m learning and growing and am 
a more rounded person than if I hadn’t invested in 
the new skills.

Failure can be lonely but you must learn from it. 
Michael and I were left to shut Gospelware – this 
process took about a month and when the news 
first broke, it was a shameful and embarrassing 
time. But it also turned into a gift. We were forced 
to take the time to reflect on what had happened, 
the lessons we’d learned and really consider what 
was the right next path for us. It is a testament 
to the business community, especially the tech 
community in the North East, how quickly we 
were able start up our new business. We had so 
many messages of support for our new venture, 
offers of encouragement, a coffee and advice, with 
many people stepping forward to ask how they 
can help. It was this sense of community that 

gave us the belief we had more to achieve and a 
refreshed sense of purpose.

Fight through the fear and self-doubt. A sense 
of greater meaning and purpose is what keeps 
me interested in business. Technology is an 
enabler, and I’m proud to have been a driving 
force in transformation, growth and change in 
many organisations, communities and businesses. 
However, the gap between those who have an 
understanding of how to access and implement 
technology-led change, and those who know 
they could benefit but don’t know where to start, 
is growing and the language is getting more 
exclusive. We set up RaisedBy to be the conduit 
between businesses who want to use technology 
to change and the tech community that can make 
that happen. 

Be interested and interesting. This was told to me 
by Richard Lane. Prior to starting DurhamLane, 
following an extremely successful career in 
software sales, Richard worked as a consultant 
for The Test Factory and I was his first customer. 
Richard’s insight gave my incessant curiosity a 
sense of purpose and a framework of how to be 
consultative in my approach and build stronger 
relationships with customers. 

Change starts with you. Tony Wright from PWA 
Unlimited told me this. He’s been instrumental 
in my success and development and is still 
someone whose advice and guidance in business 
is unrivalled. The essence of Tony’s advice is that 
you should take responsibility for yourself, look 
inward, think about what choices you have, that’s 
where the lesson is and that’s where change and 
growth happens.

RAISEDBY
lizzie@raisedby.co.uk 
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COVER STORY  
Sir John Hall
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H O M E - G R O W N

S U C C E S S

It was always expected that Sir John Hall would follow his father down the pits – and for eight years, he 
did. But then a desire to work for himself and to improve his position led him into property development. 

The miner’s son has since become one of the most renowned and successful business people the region 
has ever seen – delivering American-style living and shopping to the North East, and helping to bring a 
golden era to the football club he supported as a boy. Here, the 85-year-old talks to Alison Cowie about 

his incredible journey and reflects on the lessons that have inspired him over the years



30

ir John Hall grew up as a miner’s son in North Seaton, a colliery village near 
Ashington. He describes a very happy childhood where a proud and protective 
community meant no one was ever left on their own; but it was a community where 
he was taught to ‘know his place’.

“If you were a miner’s son it was expected that you would become a miner too,” 
Sir John explains.

This Northumbrian boy, though, had ambitions to better his position – perhaps 
first demonstrated when, at ten years old, his father gave him a five-yard plot in the 
family’s garden. 

Instead of growing vegetables – like the Coal Board who gave the miners their 
large strips of land encouraged – Sir John decided to grow the quintessentially 
English rose – using his pocket money to buy blooms from Anderson’s of 
Aberdeen, as he was told, “the further north you get your roses, the hardier they 
were”.

Sir John also recalls that he could only afford the cheaper stock and so would 
spend hours trying to graft his roses – another early indication of an impulse to 
improve his lot.

Sir John gained a place at Bedlington Grammar School, which gave him “insight 
into other people and how they lived”. But this idea of knowing your place 

permeated the school corridors, too. 
“I was identified as a ‘B-streamer’,” he says. “The As would go to 

university and the Bs got jobs and apprenticeships; that’s just how it was.
“Looking back, though, this was probably a good thing. If I’d gone to 

university, I’d probably not have had the career I’ve had or made the 
money I have.”

What Sir John refers to is the millions he’s made through his 
property development business, Cameron Hall, which led him to be 
a tea guest of Margaret Thatcher and an icon of North East business.

But Sir John’s property development career was many years off 
when he left school as a 16-year-old with nine O Levels.

With aspirations to become a municipal engineer, Sir John spent 
six months searching for a job, to no avail. 
“In those days, the Masonic Lodge was very powerful and all those 

sorts of jobs went to Masons’ sons,” he reveals. 
Sir John then received a phone call from his old headmaster informing 

him that there was a job going at Newbiggin Colliery for a mining surveyor 
apprentice. 

The teen was initially indignant. “I felt I was too good for the pit,” Sir John 
remembers; but his father told him: “Take a job and you’ll get a job.”

Heeding his father’s advice, Sir John spent eight years working at the coal seams 
of Newbiggin-by-the-Sea but was moved above ground when the Coal Board 
recognised he was trying to better himself by attending a night class in chartered 
surveying. 

It was while he was working in the Estates Office for the Coal Board, dealing with 
land and livestock, that Sir John first became interested in real estate. 

He later moved to Killingworth New Town as an assistant estates manager 
and spent his downtime shadowing the surveyors, engineers, architects and 
accountants. 

“I went around the office learning about all the different disciplines of property,” 
says Sir John, adding, “you never stop learning”. 

A burning ambition to work for himself, however, was ever present. It’s 
something, Sir John believes, that was ingrained. 

“You can’t make an entrepreneur,” he says. “It’s in your genes. That desire to 
succeed and get on, to improve your conditions in life, it can’t be taught; it’s in you 
or it’s not.”

COVER STORY  
Sir John Hall
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Sir John, who was married to Mae – a woman he 
describes as a calming influence – took the decision 
to buy an estate agency in Sunderland, using his 
mother and father’s £2000 savings.

But the father-of-two’s attention soon moved to 
property development and he established Cameron 
Hall (a combination of his name and Mae’s maiden 
name). 

Sir John started developing houses in the 1970s 
and 1980s before successfully transitioning to larger 
land deals, developing commercial properties such as 
shops and supermarkets.

With a new-found wealth, Sir John made regular 
family trips abroad, where he would make a point of 
researching the types of properties available in each 
country.  

“I’ve always been someone who’s thought outside 
the box and looked for the forward thinkers,” Sir John 
says. “In property, these ideas weren’t in the North of 
England or even in England; they were in America.”

On one trip, Sir John visited The Woodlands in 
Texas, a master-planned community with luxury 
housing, offices, leisure facilities and parkland.

“I thought it was wonderful and when I came back 
to England, I said we’ve got to have that for the North 
East,” he says. 

The opportunity to create his vision eventually 
came when he bought Wynyard Hall in 1987 – the 
former Marquess of Londonderry’s residence – 
complete with 3500 acres of land. 

The miner’s son who bought the coal mine owner’s 
home then spent the next two decades creating his 
grand plan, complete with luxury housing estates, a 
business park and exclusive leisure facilities.

But it was another idea gleaned from North 
America for which Sir John is perhaps best known. 

Inspired by the large indoor shopping malls 
in Canada, the property developer made it his 
mission to bring a similar concept to the North East 
of England, identifying a former power station’s 
waterlogged ash dump in Dunston as the likely 
location. 

Building a destination dedicated to consumerism 
in one of the most deprived regions of the UK in the 
1980s baffled many – including the local authorities – 
but Sir John persisted with his vision. 

“You have to have the confidence in yourself and 
the strength and the power to keep driving forward,” 
he says.

When Margaret Thatcher announced the creation 
of Enterprise Zones (another American concept) 
which provided incentives to bring depressed 
areas back into economic use, Sir John seized his 
opportunity.

However, he struggled to generate interest from 
prospective retailers in his Dunston site and in a last-
ditch attempt hired the local Five Bridges hotel for a 
three-day exhibition.

“I learnt the lesson that if you have something to 
say, tell the world,” Sir John recalls. 

The exhibition worked, and Marks and Spencer 
agreed to take space in his proposed shopping centre. 
With such a major brand on board, many more 
followed. 

Sir John raised the £120 million to build the 
MetroCentre – selling his stake to the Church 
Commissioners for a reported £70 million. The 
sprawling indoor centre opened in 1986 and proved 

COVER STORY  
Sir John Hall
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“I learnt the lesson that if 
you have something to say, 

tell the world.”

SIR JOHN HALL
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an instant hit. In 1991, Sir John was knighted for his 
part in the North East’s economic regeneration. 

Around the time that the MetroCentre was taking 
shape, another business opportunity arose for its 
founder, involving the football club he had supported 
from the terraces from the age of eight. 

Initially, Sir John says, he was reluctant to get 
involved in Newcastle United, which was languishing 
at the bottom of the second division. But he was 
persuaded to invest £500,000 and to be a catalyst to 
allow fans to buy shares in the club.

Despite the impassioned Magpie Group campaign 
championed by The Chronicle, fans did not take up 
the opportunity and Sir John was left with a 40 per 
cent share in the club. 

Following a takeover of the club in 1992, Sir 
John helped navigate Newcastle United towards a 
golden era when they came within a whisker of the 
Premiership title. 

Sir John subsequently tried to implement 
another North American concept of bringing 
all the local sporting clubs – football, rugby, ice 
hockey and basketball – under one umbrella brand. 
Unfortunately, this Stateside idea proved a step too 
far for Tyneside and the vision ultimately failed.

Then, when the billionaire oligarch Roman 
Abramovich bought Chelsea in 2003, Sir John 
realised that his ability to shape a truly competitive 
football club was over. 

“Abramovich changed the nature of English 
football forever. There’s no way millionaires can 
compete with billionaires who are coming in for 
reasons other than pure football,” he reflects.

Sir John eventually sold his Newcastle United 
shares to Mike Ashley in 2007 but 11 years on, the 
founder of Sports Direct makes no secret of his 
eagerness to sell. 

“Someone coming in has to have the cash to 
compete with the top five and take Newcastle to 
where every fan wants them to go,” says the former 
owner. “No more half measures.”

At 85, Sir John has now handed the reins of his 
business over to his children. Son Douglas heads 
Cameron Hall Developments while daughter Allison 
runs Wynyard Hall, which she has transformed into 
a thriving country hotel and spa.

The proud family man is heartened that his 
grandchildren are taking their first steps in business, 
too. His grandsons, John and Greg, are invested 
in property and retail, while granddaughter Sarah 
assists her mum at Wynyard Hall. 

“It’s the next generation’s turn now,” Sir John 
reflects. “I’ve stepped back and it’s up to them now. 

They’re not me and they’ll have to go their own way 
but I’m sure they’ll do well.”

One thing that doesn’t seem to abate with age is 
Sir John’s passion for the North East and over the 
years, he has used his profile to be an outspoken 
advocate for the region. 

Asked what his current thoughts are on the region, 
the octogenarian replies with forthright honesty.

“It’s always been a great concern to me where the 
North East goes in the future. 

“The region was very powerful in the Industrial 
Revolution but, to a large extent, we’ve lost those 
industries. It’s now a case of where do we go? What’s 
our raison d’être? 

“As a region, we’re strong in terms of SMEs but we 
must encourage more local companies to take risks, 
expand and go global.”

Sir John – a regular donor to the Conservative 
Party – continues: “I strongly believe that the North 
East has never had the political leadership strong 
enough to fight for the region. If we’re going to go 
places, we must have the strength, but the North East 
is too split up politically. Everyone is fighting among 
themselves for their own piece of the pot but how 
stupid are the politicians not to realise that you won’t 
be listened to if you’re divided?

“For the benefit of the region, we have to have a 
regional authority [incorporating North East and 
Teesside] and if the local authorities can’t agree, we 
need a development corporation that can drive the 
region forward.”

He adds: “Things are changing in the region, don’t 
get me wrong, but I just wonder how fast they are 
changing.”

As Sir John adjusts to his role of elder statesman 
for the Hall family and the wider North East region, 
it’s time for him to reflect on his legacy and the epic 
journey this miner’s son has been on. 

One thing that has been constant in his life over 
the years is his love for roses. 

Sir John reveals that every house he has owned 
has had a rose patch – with all plants sourced from 
Anderson’s of Aberdeen, of course. 

His latest project demonstrates his ultimate 
dedication to his favourite blooms. In 2016, 
Wynyard Hall opened its £1.6-million walled garden 
featuring more than 3000 stunning roses, created 
by multi RHS award-winning landscape architect 
Alistair Baldwin with input from Sir John and 
Allison.

“That garden is fundamentally a bit of North 
Seaton Colliery,” Sir John says, “and that always 
makes me smile.”

COVER STORY  
Sir John Hall
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PAST
I grew up during the Apartheid era in South Africa 
when there was total segregation. My family lived in 
Durban and my father, Ray, trained as a lawyer. But 
he was so against the regime that, at the age of 25, he 
became an MP with the Progressive Party (which by 
state law could only have white members, such were 
the times we were living in) and was a vociferous 
opponent of apartheid. 

He was a fearless, principled, conviction politician, 
who sought justice and equality for all people. Given 
that background, I became a political journalist in 
my early 20s, reporting regularly on the growing 
number of bombs, state brutality, demonstrations, 
and two states of emergency being put in place. It 
was a dangerous time - as apartheid crumbled under 
internal and international pressure and the regime 
became more and more desperate, my father and our 
family received death threats.

While it was harrowing, it made me highly 
independent and never afraid to take up a challenge. 

With that in mind, I found myself for a short time in 
the US, before a call came from out-of-the blue with 
a challenge to establish a site in a corner of the world 
that was very much a mystery to me – North East 
England.

PRESENT
Establishing a factory for Berger Closures in Peterlee 
was a huge task as I had never been in business 
before. I had to learn fast and quickly about the 
importance of retained customers and maintaining 
quality products and service. Thirty years ago there 
were a great many customers and competitors across 
the UK and Europe. The industry has consolidated 
greatly during this time and the market is now 
dominated by a few multinationals.

Like all businesses, Berger Closures are committed 
to being as efficient as possible. Technology has 
impacted every business sector and we are constantly 

Richard Swart grew up in South 
Africa and, along with his father, 
challenged the apartheid regime. 
He worked as a journalist for six 
years at the Sunday Tribune Durban, 
which took him to the US, before 
he entered the business world, 
establishing a manufacturing facility 
for Berger Closures in Peterlee 30 
years ago. Though he has been in 
the UK for more than half his life, 
Richard’s passion for South Africa 
endures and he is committed to 
forging closer links between the 
two countries, as non-executive 
chairman at the North East England 
Chamber of Commerce and a 
board director at the South African 
Chamber of Commerce UK

THE LONG GAME

INTERVIEW  
Richard Swart

BERGER CLOSURES
www.bergerclosures.com
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investing in this area. That said, it is the commitment 
and flexibility of my colleagues at Peterlee that has 
made the site the success it has become. 

FUTURE
Our future plans are very much about global 
expansion to ensure a meaningful presence in each 
key geographic region. In recent years, Berger has 
completed a number of acquisitions in the US, Italy, 
Germany and Turkey and we are currently eyeing 
potential opportunities in the UK and elsewhere. 

I care passionately about South Africa and the 
North East of England and will continue to strengthen 
relations between the two in my small way, as council 
member and chair of International Trade at the North 
East England Chamber of Commerce and as board 
director of International Relations, South African 
Chamber of Commerce UK.

The success of the initiatives to and from each since 
2012 has been quite satisfying and a nice way to give 
something back to two wonderful countries.

TIMELINE

1988: 
Appointed managing 

director, Berger Closures 
(UK)

2009: 
Appointed managing 

director, August Berger 
Metallwarenfabrik (Berger 
Group Europe), Karlsruhe, 

Germany

2012: 
Appointed global 

operations director, 
Berger Group Europe

2015:  
Appointed global Sales 

and Quality Director, 
Berger Group Europe

2018:  
Becomes board director 

of International Relations, 
South African Chamber of 

Commerce UK

2008: 
Becomes council member 
and chair of international 
trade, North East England 

Chamber of Commerce

2011: 
Appointed managing 

director, Berger Closing 
Rings (Changsu) China

2012:  
Becomes board chairman 
for Go Global & North East 

Worldwide Limited

2015:  
Becomes non-executive 

director, North East England 
Chamber of Commerce

1981: 
Works as a senior journalist, 

Sunday Tribune Durban
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INTERVIEW  
Drew Graham

How did you first get into athletics?
We were a sporty family and it 

was my brother who got me into 
running. I joined the local club, 
Gosforth Harriers, when I was eight 

years old and running pretty much became my 
whole childhood and teenage years. I specialised 
in 800m and 1500m and did a bit of cross country 
too. 

I got to a pretty decent level. I won North East 
and North of England titles and was fifth in the 
English Schools Championships. When I was 23, I 
then got a scholarship to go to America. 

How did this come about?
I heard about an opportunity to go to America 
and so I moved down to Leeds to train with 
athletics coach Wilf Paish. I won a scholarship 
to Adams State University in Colorada in 2008 
and was part of a world-class team, training with 
Olympic coaches and Olympic athletes. I then 
decided I wanted to be a professional coach and 
got a job in Texas at Abilene Christian University 
in Texas. I spent a year-and-a-half coaching 
there and then, on September 21, 2014, I had my 
accident.

Can you tell us what happened that day?
I’d driven 12 hours to Denver, Colorado, to spend 
a few days with my then-girlfriend. The Sunday 
was a really sunny day so we decided to go for a 
hike. On the way, my phone battery ran out so we 
couldn’t use the GPS to find the place we wanted 
to go. I saw a sign for a reservoir and we decided 
to go there instead. I’d been training for a triathlon 
so decided to go for a swim. I ran from the beach 
into the water and did a shallow dive – like I’d 
done a hundred times before. It’s thought I must 
have hit a sandbar. I immediately heard a ringing 
in my ears and I couldn’t lift myself out of the 
water. Luckily, my girlfriend, who was reading on 

the beach, looked up from her book. She pulled 
me out of the water and I was taken to a hospital. 
The surgeon told me that I was probably never 
going to walk again or be able to use my hands. 

I remember thinking, ‘that can’t be right; two 
hours ago, I was an athlete’. 

Hearing that must have been devastating. How 
did you process the information?
When I was lying on the beach I knew that 
something seriously bad had happened but I 
was saying to my girlfriend that I didn’t need an 
ambulance and I’d be fine. Then I was told the 
extent of my injuries. At first I was in denial and 
was still cracking jokes. It was when I’d been in the 
hospital for a few weeks that it started to sink in. 
Even then, it wasn’t until about two years after my 
accident when I realised I wasn’t going to recover.

Can you tell us about your treatment and rehab?
I spent the first three months in intensive care at 
hospital and then went to a rehabilitation centre 
called Craig Hospital in Denver. It’s in the top 10 
in the US for spinal injuries and has a $70 million 
gym and really good physiotherapists. It costs 
about $80K a week to go there. Luckily, I had 
medical insurance. I spent three months at Craig 
Hospital and then moved a mile away so I could 
be an out-patient. 

After that, I went to a smaller gym called the 
SCI Recovery Project. It wasn’t nearly as fancy and 
only had a few bits of specialist equipment; but it 
had really good staff. 

I returned to England two years after my 
accident. I was thinking the facilities for spinal 
cord rebab would probably not be as good as in 
America but I soon realised there was nothing 
in the North East – or the whole of the North. 
I started suffering from depression and I was 
getting a lot of health issues because I didn’t have 
any anywhere to train and do exercise. 

THE COMPETITOR’S SPIRIT
Gosforth-born Drew Graham was a gifted 1500m runner and aspiring Olympic coach when a freak 
accident at an American reservoir in 2014 left him with catastrophic spinal injuries and no feeling 
below his shoulders. But Drew’s competitive spirit continued to burn bright and he has now set up 
Pop-up Gym, a much-needed facility for people with spinal cord injuries and other neurological 
issues. He talks to Alison Cowie 
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Is this when you came up with the idea of the 
Pop-Up Gym?
It was something I’d thought about before I moved 
back to England, but then when I saw how little 
there was in terms of specialist rehab, it became 
more realistic. 

I visited people with spinal injuries around 
the region; a guy on the Scottish borders and a 
guy in Cumbria. I asked them about their rehab 
experiences and they all said there was nothing. I 
kept hearing the same stories that so I thought, I’ve 
got to do something.

How did your idea become a reality?
Initially, the idea was to have a mobile gym and 
take it to different locations – hence the Pop-Up 
Gym name – but then the opportunity arose to 
have permanent premises [on Gateshead’s South 
Shore Road] and we decided that it would be good 
to have a base of operations. The landlord was a 
family friend and he gave us a really good rate on 
the rent. It was an old recording studio and it took 
a lot of work to get it up to scratch for the gym. 

How did you raise the funds for the gym?
I do mouth paintings and I raised about £8000 by 
making Christmas cards and calendars. We also 
did crowdfunding and family, friends and friends 
of friends did fundraising events for us.

We’ve received some grants too, including a 
£10,000 award for disabled entrepreneurs from the 
Stelios Philanthropic Foundation and £4500 from 
the Co-op Community Fund. The Matt Hanson 
Foundation has also been a really good supporter. 
It’s a spinal cord charity founded by Matt, a rugby 
player who broke his neck in 2005. The foundation 
has donated equipment and helps with some of 
our expenses. 

As CEO of the Pop-Up Gym charity, how are you 
finding the business side of things?
I’ve always been interested in business and I did a 
minor in business for my degree. I’ve also received 
support from our board of trustees and from 
Yvonne Bell (a former board member of Bell Truck 
Sales) and my dad, who is a managing director of 
a company. 

Setting up as a charity, though, has been a bit 
different and there’s a lot of boring paperwork to 
do which isn’t my forte. I’d say I’m more of an ideas 
man.

Tell me about the gym and who it’s for?
The gym is open 11am to 5pm on Mondays, 
Wednesday and Fridays and from noon to 4pm on 
Saturdays.

Initially, the idea was that the Pop-Up Gym 
would be for people with spinal cord injuries 
but we’ve branched out to people who have 
neurological issues too. This might be someone 
with a brain injury, such as a stroke, or has spina 
bifida, motor neurone disease, MS – all sorts of 
stuff. We have around 30 members at the moment 
who pay £20 a month membership. We’ve had 
people come to use the gym from as far away as 
Whitby, the Lake District, Richmond and Carlisle.

Most of the equipment has been donated and 
it’s the sort of stuff I used in America – all specially 
designed for people with neurological injuries. 

INTERVIEW  
Drew Graham
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We’ve got two FES (functional electrical 
stimulation) bikes, which use pads to send 
electrical impulses to make your muscles contract 
and we’ve also got a hand bike. They’re good for 
cardio and density and circulation. We’ve got a 
member at the minute who’s riding the equivalent 
of Land’s End to John O’Groats and another who’s 
doing the equivalent of the Coast-to-Coast. 

We’ve also got frames that provide lateral 
support and allow paralysed people to stand up –  
really good for digestion, lung function and bone 
density – and then we have the weights machine. 
It’s pretty similar to what you’d see in a typical gym 
but everything’s a bit lower down and wider.

How is the gym being received?
Some people have gone as far as to say it’s been 
life-changing because they’ve never had anything 
like this before. But it’s not just physical benefits; 
people can get out of the house, come to the gym 
and have a chat. 

How do you feel about what you’ve achieved?
It’s weird to have an idea and follow it through but 
I’ve had a lot of people pushing me. There were 
times when I felt it was never going to get done, 
so to get the gym up and running is an amazing 
feeling. Because I was an athlete, I realise how 
important exercise is and that’s helped to spur 
me on. I feel as though my competitive edge has 
gone a bit since the accident but I guess it’s still 
there subconsciously. Once I started the project, 
I wanted to finish it. I put it all over social media 
so I was held accountable. I’d have looked like a 
complete idiot if I didn’t achieve what I’d said I was 
going to.

What are your future plan for Pop-Up Gym?
Our aim is still to offer a mobile service and the 
only thing holding us back is funding. 

There are about 250 people a year who sustain 
spinal cord injuries in the North. Over the past 10 
years, that’s 2500 people. The idea is rather than 
people coming to us, we’ll go to them. We can fit 
the equipment from the gym in the back of a van 
and it’d just be a case of hiring out a church hall or 
somewhere like that. 

It would be great one day to open more 
permanent gyms or to franchise the Pop-Up Gym 
but the goal at the minute is just to build on what 
we have.

POP-UP GYM
The gym is located on South 

Shore Road in Gateshead

www.popupgym.org.uk
www.gofundme.com/
popupgym
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 “I feel as though my 
competitive edge has gone 

a bit since the accident 
but I guess it’s still there 

subconsciously.”
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INTERVIEW  
Mandy Coppin

Mandy Coppin was appointed CEO 
of Streetwise – the Newcastle 
city centre-based young people’s 
project – four years ago. She 
describes the role as a “swan 

song” to her youth work which has spanned four 
decades.

For Mandy – a woman who has worked with 
vulnerable young people across the North East 
– speaking to a business magazine takes her out 
of her comfort zone. “I feel a bit exposed talking 
about myself,” she says, adding: “I never like to put 
myself at the forefront”.

But Mandy’s story needs to be told as it is a 
remarkable demonstration of determination 
against the odds. 

Mandy was born in Lincoln and spent her early 
years living in a picturesque rural community with 
her three brothers. 

But when her father left her mum with no 
means to support her four children, the family was 
thrown into “complete chaos”.

When her mum met her step-father, the 
decision was made to move to Newcastle in search 
of work. 

Swapping rural Lincolnshire for urban Forest 
Hall proved a challenge for Mandy and her 
siblings, who were physically and verbally bullied 
at school on a daily basis. 

But over the next five years, Mandy settled into 
her new surroundings and made close friends. 

Her life was turned upside down yet again at 
16 when her mum and step-father returned to 
Lincoln, with her younger siblings, to secure work.

Mandy and her 18-year-old brother decided to 
stay in Tyneside and effectively became homeless, 
resorting to staying on friends’ sofas for more than 
a year.

“At the time, I had no family close to me, no 
home and was told I wouldn’t achieve much in my 
life,” Mandy recalls, “but I was determined and 
thought, ‘I’m not going to let this beat me’.”

With just a holdall of clothes and her school 
work, the displaced teenager worked two jobs 
while she continued her studies – eventually 
achieving A-levels in art and sociology.

DON’T TELL ME I CAN’T 
Homeless at 16, Mandy Coppin has shown determination and resilience to dedicate her life to 
helping young people for almost 40 years. Here, she tells Alison Cowie her remarkable story
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“At the time, I had no 
family close to me, no home 

and was told I wouldn’t 
achieve much in my life...
but I was determined and 
thought, ‘I’m not going to 

let this beat me’.”

MANDY COPPIN
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With a keen interest in photography, Mandy was 
hoping to go to art college but, having fought so 
hard to stay in Newcastle, she was told she’d have 
to return to Lincoln to qualify for a student grant.

Forced to re-evaluate, the 18-year-old Mandy 
took a Community Programme Scheme (the 
forerunner to the Youth Training Scheme) job 
at North Shields’ police station as a darkroom 
technician.

Mandy, who was now sharing a flat with her 
friend, began volunteering at a young people’s 
project in Wallsend, working with young 
offenders. 

It was an experience that was to transform her 
life. 

“The young people were experiencing what 
I had been through – displacement, family 
breakdown and no support – and I thought I could 
relate to this and I might be able to help them,” 
Mandy says. “It triggered my love of wanting to do 
youth work.”

Mandy went on to study a community and 
youth work degree at Sunderland University. She 
spent her evenings working with vulnerable girls 
and young women on Wearside and as a detached 
youth worker on the Meadow Well estate in North 
Tyneside, where she and a fellow youth worker 
would take a Great Dane called Peter out with 
them.

“The dog helped to break the ice,” Mandy says. 
“Young people would come up and ask about the 
dog and it enabled us to start a conversation, get to 
know the young people and signpost them to the 
help and support they might need.”

At 25 years old, the young youth worker took on 
the responsibility to establish Cramlington Youth 
project, where she oversaw the build of the centre 
and spent the next eight years running various 
projects for the town’s young people, including a 
disability youth night.  

“At the time, I was told I couldn’t start a club 
for young people with different abilities, but it was 
these young people who were asking for one to be 
set up so I persisted. The parents volunteered at 
the start and eventually, the young people started 
running the club for themselves.”

Mandy’s career has also seen her set up End 
House, Durham Young People’s Project, a one-stop 
shop offering counselling, advice and support 
to young people in Durham. After 10 years she 
then took up a post of assistant director taking 
responsibility of 14 projects across the North East 
at Children North East.

Mandy became CEO of Streetwise in 2014 and 
became head of the Newcastle city centre-based 
charity that provides free and confidential advice, 
counselling, sexual health and support services for 
people aged 11 to 25 years in an informal and non-
judgemental environment. 

Mandy – who was highly commended for her 

INTERVIEW  
Mandy Coppin
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leadership at the North East Charity Awards in 
2016 – is joined by a team of dedicated youth 
workers who assist young people from a range 
of backgrounds to inspire and empower them to 
make informed choices that will enhance their 
personal, social and emotional development, while 
equipping them with future skills. 

“I think a lack of confidence and feelings of 
loneliness around our young people is really 
noticeable now,” Mandy reflects. “The internet 
and social media are brilliant but they can also be 
quite isolating for young people. They can now 
be bullied in their bedrooms or be excluded from 
friendship groups in a nanosecond and that’s 
creating a lot more vulnerability in young people.” 

In taking on her current role, Mandy inherited a 
charity that was suffering with financial difficulties, 
and with more than 30 years of fundraising 
experience behind her, she has set about creating 
new initiatives to raise the £600,000 a year it takes 
for Streetwise to operate. 

Mandy reveals that, currently, the charity 
receives funds from Newcastle City Council, 
Newcastle Public Health, the Newcastle Fund, 
Children in Need and Big Lottery Fund. It was 
also recently awarded £137,000 by Comic Relief to 
help black and ethnic minority young men access 
support services. 

Streetwise supplements this funding with 
fundraising events including quizzes, raffles and 
outdoor music events.

Two years ago, Mandy organised an epic event 
to mark the charity’s 25th anniversary – which 
utilised her unusual pastime. 

“When I turned 50, I decided I wanted to try 50 
new things to challenge myself and one of those 
new experiences was to learn to fly a flexwing 
(microlight) aircraft,” she remembers. 

But when Mandy visited the airfield for her 
first lesson, she overheard some pilots saying that 
women weren’t strong enough to manoeuvre the 
flexwing controls.

True to form, Mandy saw this as a challenge to 
prove her doubters wrong and she went on to gain 
her PPL pilot’s licence. 

In 2016, Mandy was the only female pilot in 
a squadron of 42 flexwing aircraft that flew the 
length of the Tyne to mark the charity’s quarter-
century birthday. 

Mandy also reveals that, by the time this 
interview is printed, she will (weather dependent) 

have completed the journey for a second time on 
May 26, 2018, with an expected 100 pilots taking 
to the skies to raise funds for Streetwise. 

With public funding abating, Mandy and her 
team are increasingly looking to the corporate 
world for support and were delighted when 
intu (the company that runs Eldon Square and 
the Metro Centre) announced it has adopted 
Streetwise as its chosen charity for 2018. 

To encourage more North East businesses to 
support local charities like Streetwise, Mandy 
makes an impassioned plea: 

“We have some amazing companies in the 
North East but so often they look to support 
national charities. They must be mindful of what’s 
happening in the local community – because the 
young people we often support are their future 
workers and can be amazing in these companies.” 

Mandy concludes: “It’s so easy to judge young 
people who are going through such upheaval and 
trauma and to write them off, but with the right 
support at the right time, they can reach their 
potential and achieve the things that other people 
say they can’t.”

STREETWISE
www.streetwisenorth.org.uk
@StreetwiseNE

i
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The latest development in the 
partnership between Siemens 
and Newcastle University is being 
launched to accelerate digitalisation 
and boost skills to meet the needs of 

an increasingly-digitalised industry and society.
The opening of the MindSphere Lab follows a 

range of major collaborations between Siemens 
and the university including the National Centre 
for Energy Systems Integration, the SmartGrid 
Lab, and support for degrees and student 
experience.

This latest development will form part of 
Siemens’ MindSphere Innovation Network 
(MINe), extending the university’s work to harness 
data from a number of projects across sectors 
including infrastructure, manufacturing, water 
and energy. 

Students, academics, industry partners and 
Siemens experts can use the laboratory to access 
MindSphere and harness the value of the data 
produced from Newcastle University and the 
various projects connected to the cloud-based 
platform from around the world.

The laboratory will interface with the 
university’s estate and cyber-physical research 
assets. It then makes this data available to improve 
teaching and research collaborations between 
academics and industry partners, to uncover new 
business models, create commercial opportunities 
through digitalisation, and build evidence for 
change in how we manage our built environment.

Based in the university’s award-winning 
Urban Sciences Building, a living laboratory on 
the Newcastle Helix (formerly Science Central) 
site, the software will connect in to the building’s 
network of sensors that provide more than 60 
updates per second on occupancy, energy and 
water demand, lighting and temperature.

Professor Juergen Maier, CEO, Siemens 
UK, who led the Government’s Made Smarter 
Review, says: “Using digital technologies to 
transform business operations is key for the 
UK to drive competitiveness, improve national 
productivity and take advantage of the commercial 
opportunities offered by an increasingly digitalised 
industry.”

Teams from Siemens will be based on campus to 
help projects and engage communities by enabling 
Newcastle and other universities to become hubs 
for collaborating with local businesses.

Juergen adds: “We believe this innovative 
network is helping universities, business and 
communities to translate research in to life-
changing, real world impact. It is ideal that the 
latest hub on the MINe is here in a setting as 
advanced as the Urban Sciences Building and 
adjacent to the site for the National Innovation 
Centre for Data.”

Professor John Fitzgerald, head of Newcastle 
University’s School of Computing, says: “This 
latest step in our strategic partnership with 
Siemens builds on our world-leading research 
in computing, cities and energy. The Internet of 
things is already advancing knowledge and may 
stimulate creative solutions to global problems. 
It’s vital that researchers, students and industry 
work together to explore and capitalise on the 
opportunities in this area.”

ADVERTISING FEATURE 
Siemens – Innovation

The partnership has launched its latest programme, MindSphere Lab, that will explore the value of 
data across infrastructure, manufacturing, water and energy sectors

SIEMENS AND NEWCASTLE 
UNIVERSITY TO ACCELERATE 
DIGITAL INNOVATION

SIEMENS
To find out more visit:

www.siemens.co.uk/MINe
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It’s funny how inspiration is sometimes only 
appreciated in hindsight; in many ways that’s 
probably the best way of looking back on the 
events that led to the creation of Vertem. 

Back in early 2009, Matthew Riley, founder 
of Daisy Communications, presented at the 
Entrepreneurs Forum Conference at the Hilton 
Newcastle Gateshead. He recounted stories of his 
time as an employee in various businesses and 
of how he repeatedly had ideas to replicate the 
businesses he was at, in better and more efficient 
ways. 

At the time I noticed several similarities in our 
mutual mindsets, his instinct towards unearthing 
and developing alternative ways of doing things, 
and the revelation that he kept a note pad next to 
his bed to jot down the ideas that would otherwise 
keep him up all night. The latter was something I 
really related to, as mentally crunching formulae 
and developing investment theories were often the 
source of sleepless nights for me. 

His story of how his original telecom 
infrastructure business was started and then took 
off, of how it was able to deliver better solutions 
than its rivals and how that business developed 
into a full-service telecom provider to small and 
medium-sized businesses really impressed me. 
When I left the event I remember thinking about 
Matthew’s story and how I’d love to run my own 
business one day. I also recall thinking that as my 
skills only seemed to lie within the investment 
world, such a scenario would be unlikely to unfold. 

Incidentally, I was impressed enough in 
Matthew’s vision and sufficiently convinced that 
he was destined to become a great business leader 
to invest in Daisy shares when they listed via a 
reverse takeover of an existing smaller rival. It was 
a decision that proved fruitful to clients both at 
Vertem and those of our then employers.

As the next few months developed, Gary 
Stockdale (who eventually set up Vertem with me) 
and I found ourselves frequently frustrated by the 
inability to invest in many interesting ideas. 

Regulation had developed in the investment 
industry to such an extent that large firms were 
now having to adopt what were effectively 
centralised buy lists. Due to the sheer scale of 
assets they managed, the largest firms became 
more constrained to investing into the most liquid 

investments, whether they be funds or shares, due 
to the volume of money now being directed their 
way.

Having fallen in love with investments via the 
analysis of companies and thrill of pitting our wits 
against the market, we now found ourselves as idea 
implementers rather than generators. We used 
to discuss the potential, interest and excitement 
of companies outside of the FTSE 100 – or of top 
performing funds currently off the general radar 
– and how sad it was we could no longer invest in 
them.

Alongside this we also had our own thoughts 
on a more dynamic way of managing assets 
classes and risk. Gary said to me: “if we had our 
own platform, we could do a much better job for 
clients than this”. Suddenly, the memories of that 
day at the Entrepreneurs Forum flooded back, not 
just the desire it created to run my own business, 
but also the inspiration from clearly likeminded 
Matthew Riley, that if we did things right and did 
things better, we could make a genuine go of it. 

When I look back now, I know that without the 
seed of desire and hope that was planted by Mr 
Riley, Vertem wouldn’t be here today.

ADVERTISING FEATURE
Vertem – Finance

John Dance, CEO at Vertem, was inspired to set up his own business after hearing the personal 
story of a successful entrepreneur 

THE CATALYST OF INSPIRATION   

VERTEM
www.vertem.co.uk
@vertemam 
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When I first started blogging 
as a hobby in 2013, I had no 
idea that it would eventually 
turn into a career.

I’d always been interested 
in beauty and lifestyle so I started writing about the 
best make-up to wear, the most fashionable clothes 
to buy, the nicest places to eat in Newcastle. 

A lot of my early copy focused on beauty and 
make-up – and this was influenced by a condition 
that had plagued me from early childhood.

I was diagnosed with cystic hygroma, a condition 
that left me with an enlarged tongue and face and 
made it difficult for me to eat and even breathe. The 
condition improved after surgery but the experience 
encouraged me to write about it, for myself mainly, 
but also for other people with a facial disfigurement. 

The response was amazing. There were 20,000 

visitors to my blog – katiemeehan.co.uk – in the first 
year and I received positive feedback from people 
who’d been through a similar experience. It gave 
me so much pride to know that I’d helped others in 
some small way. 

At this stage the blog was just a hobby – but 
studying at Gateshead College changed all that. 
It gave me so much more than my business 
management qualification. The tutors really 
encouraged me to turn my blog into a business, 
which I did while studying there, and laid on great 
experiences that I wouldn’t have had at a traditional 
sixth form. 

I learned from some top business people at 
Entrepreneurs’ Forum networking events and 
awards ceremonies. Inspirational guest speakers 
from industry came to the college to tell us how 
they made it in business. I also got a fantastic 
opportunity to attend the Made Festival in Sheffield 
– an annual event held to educate, inspire and 
motivate early-stage entrepreneurs like me.

I learned so much through my experiences at 
Gateshead College: how to promote the blog to 
potential advertisers who could provide a revenue 
stream for the business, how to use social media to 
draw people to the site, how to diversify the content 
of my blogs to make it more appealing to a wider 
audience. 

As a result, I’ve set in motion plans to expand 
the business. I’m going to introduce a photo gallery 
on the site and I’ve developed an outreach service 
to help PR firms source bloggers who can promote 
their clients. Now, five years after it was launched, 
the blog has had more than 1.5 million visitors and 
attracted dozens of advertisers. 

I’ve been on a remarkable journey that has taken 
me through college and into adult life with a host 
of great memories, a recognised qualification and 
valuable experiences that will stand me in good 
stead as I grow and develop my business. I’d advise 
anyone to study at a place like Gateshead College, 
where you’re encouraged to follow your dreams and 
be whatever you want to be.

If there’s one lesson I’ve learned in life, it’s that it’s 
good to be different.

ADVERTISING FEATURE 
Gateshead College – Education

Katie Meehan’s struggle with cystic hygroma was the inspiration for a beauty blog that has 
blossomed into a thriving business venture – with the help of Gateshead College 

INSPIRATIONAL ENTREPRENEUR 
OVERCOMES ADVERSITY TO RUN 
SUCCESSFUL BUSINESS

GATESHEAD COLLEGE 
www.gateshead.ac.uk
@gatesheadcoll
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Last year the Supreme Court ruled that 
fees that were payable for bringing 
employment tribunal claims were 
unlawful and the Government 
subsequently abolished the fee system. 

As a result, the number of single claims being 
received by employment tribunals has risen by 
around 90 per cent and employment tribunals 
are reportedly overwhelmed with their increased 
workload.  

It is therefore now more important than ever 
that businesses take steps to reduce the risk 
of employment tribunal claims being pursued 
against them. Tribunal claims are costly to defend 
with legal fees only being recoverable in limited 
circumstances. They are also extremely time 
consuming and there is always a risk of negative 
publicity. 

So, what can businesses do to reduce the risk of 
employment tribunal claims being pursued against 
them?

Train managers: Managers who are ill-informed 
about employment law can make costly mistakes, 
particularly when discrimination is involved. 
All managers should have training on the do’s 
and don’ts with an emphasis placed on practical 
guidance.

Have up-to-date policies: Businesses of all sizes 
must have in place up-to-date employment 
contracts and policies and procedures. Once 
procedures are updated and introduced, they need 
to be followed. 

Choose the correct procedure: Sometimes the 
lines can be blurred in respect of when certain 
procedures are applicable and employers can 
lead themselves down the wrong path. By way 
of example, if an employee is underperforming, 
a decision will need to be taken as to whether 
the disciplinary procedure or the capability/
performance management procedure should be 
invoked and this will usually depend upon the 
reasons behind the underperformance.   

Remember ICE: It is important at all times when 
making key decisions that affect employees that 

you keep them ‘informed’, that you ‘consult’ with 
them and that you take the time to ‘explain’ the 
decisions to them after the consultation has taken 
place. 

Do not pre-judge: don’t make it clear from the 
outset that a decision has already been taken. 
Employers need to be particularly careful of what 
they put in their internal emails as ultimately if 
an employee does bring an employment tribunal 
claim, then all emails relating to the employment 
dispute in question would be disclosable. It would 
be extremely damaging to a defence in an unfair 
dismissal claim if an email had been sent in 
advance of the disciplinary hearing saying ‘this 
person needs to be sacked’.

Make good decisions: You may need to give 
witness evidence one day and justify your decision 
so you need to be prepared to stand by it. Ensure 
any final decision taken is consistent with other 
dismissals/decisions and that a fair and reasonable 
approach is demonstrated at all times. Pre-
judgments, opinions and personal agendas should 
not dictate outcomes. Facts dictate outcomes.

The employment team at Hay & Kilner offer a 
full range of employment law support. Our HR 
Showcase service can provide bespoke training 
for all levels of management. We can assist with 
implementing up-to-date policies and procedures 
and provide complete support and guidance in 
respect of employment issues and disputes. 

ADVERTISING FEATURE
Hay & Kilner – Law

Sarah Furness, partner at Hay & Kilner LLP, reveals what businesses should be doing to reduce the 
risk of an employment tribunal claim being pursued against them

THE GOLDEN RULES FOR AVOIDING 
AN EMPLOYMENT TRIBUNAL

HAY & KILNER
For further information on Hay 

& Kilner’s HR Showcase training 

package, please email 

sarah.furness@hay-kilner.co.uk 
or call 0191 232 8345.
www.hay-kilner.co.uk
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The Child Brain Injury Trust – a 
national charity that supports 
children, young people and their 
families to adapt to life after an 
acquired brain injury – has named 

Sintons as its Legal Support Service Provider for 
the North East region for the first time. 

The two-year appointment sees Newcastle-
based Sintons working alongside families as their 
preferred choice of specialist legal advisors, who 
can give unrivalled levels of legal advice and client 
care from the very earliest stages following a brain 
injury. 

Sintons’ specialist neurotrauma team has built a 
reputation as being a powerhouse in the North of 
England, handling claims on behalf of people from 
across the UK who have suffered life-changing 
injuries.  

The team was significantly strengthened last 
year through the appointment of consultant John 
Davis, one of the UK’s leading neurological injury 
specialist lawyers and former regional managing 
partner of Irwin Mitchell Newcastle, and is 
increasingly regarded as a go-to legal advisor 
nationally in the field of serious injury.  

Sintons’ expertise in personal injury work was 
recently acknowledged by the Legal 500 rankings 

for the North of England, which hailed the firm as 
having “an outstanding team….diligent and client 
focused…unmatched in the region”. 

John says: “This is a huge coup for Sintons to be 
chosen by the Child Brain Injury Trust as the sole 
legal partner in the North East. We are known in 
this region and far beyond for our commitment 
to delivering an outstanding legal service coupled 
with an unrivalled personal client service, and 
to be appointed ahead of major competitors is a 
significant endorsement of that. 

“I have worked alongside the Child Brain Injury 
Trust for many years and have seen first-hand the 
vital role they play in supporting young people and 
their families at what is a difficult and traumatic 
time in their lives. 

“Sintons will aim to provide an extension of the 
work of the Child Brain Injury Trust, by providing 
bespoke advice and support to these families to 
help them to navigate the complex legal situations 
that arise following a serious brain injury and 
to secure the necessary financial and practical 
arrangements they require to adapt to their new 
circumstances and to safeguard the child’s future.”

Lisa Turan, chief executive of the Child Brain 
Injury Trust, adds: “We are delighted to welcome 
Sintons as our North East Legal Support Service 
Provider. John Davis was instrumental in the 
launch of our support model in Newcastle more 
than 10 years ago and understands the complex 
needs of children with brain injuries while having 
a good knowledge of the charity too.   

“Sintons joins 12 of the UK’s leading regional 
law firms to provide our Legal Support Service, 
helping hundreds of families gain access to justice 
when a child has suffered a brain injury.”  

ADVERTISING FEATURE 
Sintons – Law

Law firm Sintons has been chosen as the sole North East legal firm to work with the Child Brain 
Injury Trust, in recognition of its expertise in representing clients who have sustained life-changing 
injuries, as well as its ability to support families affected by such situations 

SINTONS SECURES RELATIONSHIP 
WITH INSPIRATIONAL CHARITY 

SINTONS
www.sintons.co.uk
@SintonsLaw
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Durham University Business School 
has redesigned its part-time 
Executive MBA programme, offered 
in partnership with European 
Business School (EBS), Germany. 

The revamped 18-month part-time programme, 
which will run from September 2018, is designed 
to inspire career professionals to become truly 
successful international business leaders, and to 
equip those senior individuals with the skills to 
effectively manage and lead their organisations 
through the complex global landscape.

Hosted by two of the world’s most respected 
higher education institutions, both located in 
UNESCO world-heritage sites, the new dual-
degree Executive MBA (EMBA) programme draws 
upon both UK-specific and European experience, 
and provides deep insights into leadership in 
today’s international business world, providing 
students with a wider business mindset. The 
programme explores the operation of global 
markets, focuses on leading transnational business 
relations and supports students to further enhance 
their international network of contacts.

Students continue to work full-time while 
studying, as teaching (in English) is delivered once 
a month in three-day blocks at either Durham or 
EBS. This enables new knowledge and expertise 
to be applied immediately into the workplace, 
benefiting both the student and their employer.

Dr. Axel Schlieter, lawyer and senior associate at 
Clifford Chance and also a student of the current 
Durham-EBS EMBA cohort, attended a residential 
module in Durham in January. He comments: 
“For me, as a lawyer, the EMBA programme 
offers the opportunity to obtain in-depth 
business knowledge and to gain managerial skills 
which will broaden my career options. By being 
surrounded by a great variety of people in different 
business professions, I am able to gain significant 
additional learning benefits. Finally, and maybe 
most importantly, is the personal network and 
friendships we enjoy amongst our EMBA cohort. 
This has quickly turned into what will undoubtedly 
be a connection for our whole lives.”

Diversity and internationality are key elements 
of the programme, with students and faculty from 
around the world. Experienced professionals with 

a wide range of previous academic backgrounds 
and from a number of industry sectors will study 
together on this new programme accredited by 
AMBA (Association of MBAs).

Dr Julie Hodges, associate dean of MBA 
programmes at Durham University Business 
School, says: “The new Durham-EBS EMBA is 
shaped by today’s connected international business 
world, by not only delivering modules in the UK 
and Germany, but by offering the opportunity 
to students to immerse themselves in another 
country’s business culture. This unique programme 
gives students the learning and experiences needed 
to enhance their careers as business leaders.”

Brian Gibbs, associate dean at EBS, remarks: 
“The Durham-EBS Executive MBA has been 
enhanced to meet the needs of professionals in 
today’s changing global environment. Students 
value the diversity represented by each cohort, as 
well as the faculty members from both universities 
who teach on the programme. Class instruction 
on both business theory and practice, rounded out 
by group activities and guest speakers, provides 
students with a compelling, internationally-
focused EMBA experience.”

ADVERTISING FEATURE  
Durham University Business School - Education

The new Durham-EBS Executive MBA programme from Durham University Business School, in 
partnership with European Business School, Germany, will launch this autumn 

INSPIRING INTERNATIONAL 
BUSINESS LEADERS

DURHAM-EBS EXECUTIVE 
MBA
To find out more about the 
Durham-EBS Executive MBA 
programme, visit: 
www.durham.ac.uk/emba 
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On December 8, 2017, the 
UK Government reached an 
agreement with Europe on EU 
citizens’ rights. This was updated 
on March 19, 2018, following 

agreement on the implementation period. It 
includes:

•  EU citizens who, by December 31, 2020, have 
been continuously and lawfully living in the 
UK for five years will be able to apply to stay 
indefinitely by getting ‘settled status’. That means 
they will be free to live in the UK, have access 
to public funds and services and go on to apply 
for British citizenship (once they are eligible to 
do so).

•  EU citizens who arrive by December 31, 2020 but 
have not been living in the UK lawfully for five 
years when the UK leaves the EU, will be able to 
apply to stay until they have reached the five-year 
threshold. They can then also apply for settled 
status.

•  Family members who are living with, or join, EU 
citizens in the UK by December 31, 2020, will 
also be able to apply for settled status, usually 
after five years in the UK.

•  Close family members (ie spouses, civil and 
unmarried partners, dependent children 
and grandchildren, and dependent parents 
and grandparents) will be able to join EU 
citizens after the UK leaves the EU, where the 
relationship existed on December 31, 2020.

The Government has confirmed that there will 
be an online application process, which will be 
‘streamlined, user-friendly and quick to use’ and 
is likely to go live later this year. EU citizens will 
be required to provide an identity document and 
a photograph, and will be required to declare any 
criminal convictions. They will also be required to 
pay an application fee (approximately £75) and will 

have until June 30, 2021, to apply for the relevant 
residence documentation.

After December 31, 2020
The Government has not provided any clarity on 
EU citizens’ rights after 31 December 31, 2020.

It was intended that the Government would 
issue an Immigration White Paper last summer, 
which would set out its proposals for post-Brexit 
immigration and would include key details of 
the new immigration policy. However, this is 
now unlikely to be published before October 
this year. The delay has attracted criticism and is, 
understandably, creating anxiety for EU nationals 
and uncertainty for UK businesses, and is 
preventing proper planning and recruitment. 

Key action points for employers
To be prepared for Brexit we would suggest that 
the following steps are carried out by employers:

•  Conduct an audit on your current workforce 
and assess the potential impact of Brexit.

•  Encourage EU employees with at least five 
years’ residence to apply for permanent 
residence now.

•  Reassure your EU employees that their rights 
will be protected (as far as you can). 

•  Consider any additional costs as a result of 
Brexit, such as a potential increase to salaries 
to address any skills and/or labour shortages 
within the business and/or any increased costs 
to upskill and train the current workforce. 

•  Review and update your harassment and anti-
bullying policies and ensure that managers are 
fully trained on those policies.

•  Put together a Brexit team to carry out the 
above steps, to deal with any queries from EU 
employees regarding their status and to assist 
with applications once the online application 
process goes live later this year.

ADVERTISING FEATURE
Womble Bond Dickinson – Law

With Brexit less than a year away, Alan Kennedy from Womble Bond Dickinson provides a 
summary of the latest position on EU workers’ rights and what employers should do now to 
prepare for the UK’s departure from Europe 

BREXIT – THE LATEST POSITION ON 
EU WORKERS’ RIGHTS

WOMBLE BOND 
DICKINSON
www.womblebonddickinson.com
@WBD_UK
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What seems like a lifetime 
ago, I studied newspaper 
design and information 
graphics at college. The 
course was an HND 

(Higher National Diploma) when iMacs were 
just being introduced. I was lucky to get one, 
spending hours at home learning how to use 
design programmes after being taught the 
theory at college. Prior to this, I was pretty wary 
of technology and had started a design course 
because I enjoyed drawing.

I was inspired by my tutors – old industry 
hands who would rip your work off the wall if it 
wasn’t good enough (I hear they’re not allowed 
to do this now). It may sound like a tough school 
but we respected the experience of those leading 
us and I still remember the grounding phrase 
regularly used: “words and pictures…it’s simply 
words and pictures”.

Following this, I spent some years working at 
BBC Television Centre in London. Just walking 
into that iconic building everyday was an 
inspiration, as was the team I worked with. We 
were young designers looking for some way to 
make a mark, and when the breaking news came, 
we were in the trenches together, helping each 
other and collaborating to ensure we delivered 
the goods. As a designer, the buzz of seeing your 
work online or in print is something that keeps 
you coming back for more and looking for the 
next problem to solve.

When I returned to the North East, I found 
myself working in education – running the 
course I had previously graduated from. While 
I never felt I had the worldly wisdom or the 
folklore-like experiences of the tutors that 
inspired me, I hoped that by showing a passion 
for design and creativity – along with a potential 
route to employment – the young designers I 
stood in front of would too look to seek careers 
in an industry where you can make a name for 
yourself. 

I now run my own design agency where 
inspiration is easy to come by. Just a few days 
ago, I stopped for a minute to observe the team 
as they created reports for regional organisations, 
brought digital solutions to life for national 

companies and developed brands for notable 
North East attractions. 

At Cargo, we’ve worked with some of the 
region’s most prominent business leaders and 
while I personally struggle to refer to myself as 
a ‘businessman’ or ‘entrepreneur’, having seen 
various approaches to leadership within a range 
of companies over the last ten years. 

It is clear to see why the North East continues 
to flourish, not only in the creative industries, but 
across the board. 

At Cargo, I feel we’ve played our part in this.
I still see myself primarily as a designer, inspired 
by the work we produce and the clients we work 
with. However, my main focus now is to ensure 
our team have everything they need to not 
only to carry out their work, but to enjoy doing 
their work, and – hopefully – be inspired by 
the environment we work in which will in turn 
positively impact the output we produce, and 
inspire the future.

ADVERTISING FEATURE  
Cargo – Media

Paul Hart, managing director at design agency Cargo, reflects on his career and how he has 
always looked to inspire others 

EDUCATION AND EMPLOYMENT: 
AN INSPIRATIONAL TALE

CARGO
www.cargocreative.co.uk
@cargocreative
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In the past, sports of all shapes and sizes have 
often knocked on the doors of business and 
finance in an effort to raise profiles, spring new 
ideas and maximise commercial opportunity. 

These two domains often run parallel, and as 
ten-year-old chartered financial planning company 
Fairstone looks at ways to build its management 
team and integrate the old and the new, its CEO 
Lee Hartley has looked to sporting mentor and 
motivator Steve Black.

Prompting the partnership…
Lee Hartley: We’ve grown significantly in our first 
ten years, and we find ourselves at the stage where 
we’re no longer a small company, but we need to 
establish some of the attributes of a big business 
before we get there.

Included in that are a lot of things surrounding 
our team, our skills and the senior management 
structure that we have.

We’re bringing a range of new people into the 
team – all of whom have experience of running 
their respective functions at a much, much larger 
business. 

We started our relationship with Steve around 
three months ago. One of the benefits of sport 
is that you can see results on a weekly basis and 
see the impact of a team that is closely bonded 
together with a strong culture and a common 
purpose.

Steve’s CV is hugely impressive, and you can see 
that the skillset is highly transferable. If you can 
transfer your skills from boxing to rugby, you can 
undoubtedly transfer from sport to business.

Assessing the business…
Steve Black: People have asked me many times 
precisely what it is I do, and I have to say 
I’m probably a catalyst. I try to listen, bring 
suggestions, build relationships between people 
and find out what people themselves want to 
achieve, what role they play and how valued 
they feel. I try to make things bespoke to their 
environment, and you almost have to become 
chameleon-like. For every company you work 
with, you change to become the best possible 
support that you can be.

The challenge…
LH: We’ve got a group coming in that have 
different skill sets, and we want them to gel with 
the existing management team, who have taken us 
from zero to where we are now.

I’m a huge believer in the power of ‘team’ and 
making sure that the culture that got us from 
our starting position to here is maintained going 
forward.

There are lots of parallels between the worlds 
of business and sport, and we are effectively a 

ADVERTISING FEATURE
Fairstone Group – Finance

Can the application of motivational techniques from the world of sport help a leading North 
East financial business as it embarks on the expansion of their senior management team? Dan 
Sheridan investigated the theory when he spoke to Fairstone CEO Lee Hartley and sporting 
consultant Steve Black last month

WHEN TWO WORLDS COLLIDE
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people-based business. Our assets are our staff and 
our clients, and making sure that the staff element 
performs as best as it can is vital to our strategy.

When we looked at how best to build a highly-
functioning team, motivate those people and instil 
a positive culture, we looked at the sporting arena. 

We were aware of Steve and what he’s done, 
and the opportunity to work with him and get 
that crossover into the business world – which he 
does as part of his day job – was a very attractive 
proposition.

Transfering practical knowledge…
SB: On any given day I could be at Wembley 
Stadium working in football, across in New York at 
the John McEnroe Tennis Academy, at Wimbledon 
with Heather Watson or working in rugby with 
Danny Cipriani. 

It’s a cross-pollination – I don’t just cross-
pollinate from sport to business, I do it from sport 
to sport and business to business. I often look 
at what is happening in any given sport, such as 
baseball or basketball, and I bastardise what I find 
for use in rugby or football. 

In business, you tend to find that people who 
are ambitious and talented want to pull their team 
closer together. 

Whether I’m giving a talk for the British 
Lions before they play in front of 80,000, or in a 
boardroom with a small team of people, you’re 
trying to get the same thing – to stimulate a 
positive response to bring out the best in them.

Selling the concept…
LH: Entering in to a mentoring programme with 
Steve Black was one of the easiest sells I’ve ever 
had to do. I asked ‘who’s up for it?’, and all of the 
hands went in the air at the same time.

SB: It was an easy sell on this side of the table 
too I was eager to come on board because it’s a 
fabulous team and success is infectious. I want to 
be around successful, ambitious people who are 
full of integrity.

Delivering the goods…
SB: Reputation aside, you have to deliver. That’s 
something I have taken directly from sport. You’re 
only as good as your next game. Look at football 

today – win three games in a row and you’re talked 
about as the next England manager. Lose three and 
the same person is sacked.

That’s where sport can learn a lot from business, 
because there’s value in longevity. Lee and the 
Fairstone team have been going for ten years 
and they’re still going – they’ve done all of the 
groundwork and they’re looking to maintain their 
momentum.

LH: That long-term aspect is key to us. We 
launched the business right before the global 
financial crisis, so for the first three years we came 
up against challenges we never expected.

But that builds a certain type of resilience, and 
we want to grow and push the boundaries to take 
advantage of a massive market opportunity.

The challenges will be different, but they’ll be 
equally as large and testing, and that’s the measure 
of what we’re trying to do here.

FAIRSTONE
Fairstone Group incorporates 

Fairstone Financial Management, 

which is authorised and 

regulated by the Financial 

Conduct Authority – FRN: 

475973

www.fairstone.co.uk

STEVE BLACK 
ENTERPRISES
www.steveblack.co.uk
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Vivien Herrera-Lee may be a multi 
award-winning managing director, 
including Businesswoman of the 
Year and Special Ambassador 
for Tourism, but spend just five 

minutes with her and you’ll soon see the only 
recognition she desires is from her clients and 
guests at Properties Unique’s collection of more 
than 60 luxury serviced apartments across 
Newcastle city centre and the surrounding area.

The company, which she started in 2004 with 
the encouragement of her son Ishmael and late 
husband Ramon, provides an alternative to 
hotel accommodation for business and leisure 
travellers. It offers accommodation from three 
nights minimum, to as long as is needed, with 
many guests staying for several months or more. “I 
run the company on a very personal basis,” Vivien 
explains; “it’s very important to both me and my 
team that our guests are always happy.”

To ensure their stay is nothing short of perfect, 
Vivien provides a 24/7 personal customer service 
which can include anything from collecting a 
guest’s delayed suitcase at 10pm in the evening 
from the airport and then delivering it to their 
apartment, to inviting guests out to dinner, some 
of whom are from another country and here 
alone on business. “I am exceedingly proud of the 
excellent reviews we consistently receive from our 
guests, and that motivates me beyond words.”

Vivien’s working life began in the 1960s when, 
after completing a secretarial course, and being 
the ambitious person she is, steadily climbed the 
corporate ladder, eventually being head-hunted 
to become a bi-lingual PA for an international 
company based in Eibar, on the northern tip of 
Spain. 

ADVERTISING FEATURE
Properties Unique – Property 

Vivien Herrena-Lee began her working life as a secretary and always had aspirations. Her career 
has taken her to high profile places, including positions at Newcastle United FC, Tyne Tees 
Television, TV-AM as well as roles in Spain and Tehran. But as managing director of Properties 
Unique, she puts the experience gathered through a genuine passion for getting to know people 
and their cultures into creating the perfect home away from home for her guests

NOTHING IS TOO MUCH 
TROUBLE IN BUSINESS
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When Vivien was asked to go and work in 
Spain, initially she was quite reluctant. She says: “I 
refused the job offer several times, but I am a great 
believer in destiny and I was obviously meant to 
go, as it was during this time, 42 years ago, that I 
met Ramon.  He asked me to dance…and the rest 
is history.”     

Two years later the couple married and five years 
down the line Vivien was pregnant with Ishmael, so 
they returned to the UK shores for his birth. They 
had intended returning to their home in Spain, but 
ended up remaining in Newcastle, during which 
time Vivien worked as a PA to top executives in 
television and travel working as an independent 
consultant before setting up Properties Unique.

Vivien now has 13 employees and her empire of 
serviced apartments has a vast number of guests 
returning year upon year from all over the world.  

Her owners are also very impressed with how 
Vivien and her staff maintain their apartments.  
One client hadn’t been in their property for over 
10 years. They then decided to sell and when they 
viewed their apartment, couldn’t believe it was 
in the same excellent condition as it was when 
originally placed with Properties Unique. “I’m 
extremely proud of the unrivalled reputation 
we have in the serviced apartment world. We 
unfailingly provide an enhanced customer service 
experience, which has several times resulted in 
overseas guests purchasing an apartment on the 
condition that they can place it in the safe and 
competent hands of the Properties Unique team.”

This reputation quickly led Vivien to be 
named the ambassador for tourism. Since then, 
she’s won consecutive awards for outstanding 
customer service and remains the only North 
East provider of serviced apartments to have 
received this accolade. Asked what the key is to 
these achievements, Vivien says: “I pride myself on 
working with honesty, integrity and always fulfill 
my promises. Having said this, I’m very much 
aware that the success of Properties Unique is a 
team effort with my staff taking immense pride in 
their individual roles and will unquestionably go 
that extra mile for our guests”

Vivien says “I’ve had an exciting life which has 
taken me to some very interesting places. 

“I’m a people’s person so this is the perfect 
vocation for me, especially playing host to such 
guests as Alan Pardew, Susan Boyle, Rula Lenska, 

and David Suchet to name but a few.” All of these 
appear on Vivien’s office ‘wall of fame’ together 
with many others. 

Despite being so busy, Vivien takes pride in 
actively supporting several charities, the main one 
being COCO, founded by Steve Cram.  

Lucy Kendall, CEO of COCO, in just one 
emphatic example of praise for Vivien, says: 
“Vivien is a regular at all our events; but she is 
so much more than that. She’s our friend and a 
permanent member of the COCO family.”

Vivien’s response is typical of her rectitude. “The 
education of children is so important  as it’s what 
helps deprived communities thrive. It’s important 
to me. I’ve had a lovely life and I’m very grateful… 
I often think how lucky I am to have led such a 
fortunate life.” 

PROPERTIES UNIQUE
www.propertiesunique.com
@PropUniqueLtd
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Having worked in the fiercely 
competitive utilities sector for over 
20 years, helping to establish and 
grow one of the UK’s leading names 
in the field during that time, Andrew 

Richardson is, perhaps surprisingly, one of the 
industry’s biggest critics. 

Having become frustrated at the lack of 
regulation of the sector and an absence of 
transparency in pricing – which recent research 
has said contributes to businesses paying a 
collective £500 million a year too much for their 
energy prices – Andrew decided to take action in 
an attempt to, as he puts it, bring much-needed 
honesty into the industry. 

In January, he founded Troocost, a service 
aimed at the SME market to offer highly 
competitive rates for their energy prices – with 
the company taking a clearly-defined fixed fee 
from the supplier – alongside offering a free online 
benchmarking platform to allow price comparison. 

Already, the company has secured clients 
across the UK, won the endorsement of a host of 
energy suppliers, created seven jobs and occupies 
premises just off Newcastle’s famous Quayside 
with ample space for expansion. 

With such progress in barely five months, 
Andrew believes the foundations are in place for 
Troocost to become a new major name in the 
utilities market. 

He says: “My biggest concern was that 
businesses weren’t getting a fair deal. There is a real 
lack of transparency in pricing and broker fees, 
and the fact the industry is totally unregulated 
means that is allowed to happen. Brokers can 
charge any price they want and they don’t have to 
justify it. Of course, this lack of regulation could be 
changed overnight with Government intervention, 
like they did with financial services ten years ago, 
but in the absence of that, there needs to be some 
disruption in the industry – and that is where the 
concept of Troocost came from. 

“When you realise how much money businesses 
can save, and we are talking tens of thousands of 
pounds by getting a better deal through honest 
and transparent prices which are clear from the 
outset, it becomes something that businesses, and 
particularly small businesses, realise they need 

ADVERTISING FEATURE 
Troocost – Utilities

As a new name in the utilities sector, Troocost has set out its ambitions to redefine the whole 
industry with its transparent approach to pricing. Deborah Busby meets its founder and chief 
executive, Andrew Richardson, who explains why change is so badly needed in the utilities 
brokering market and how, for him, honesty is the best policy

DISRUPTING THE ENERGY MARKET
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TROOCOST
08081 642 222
www.troocost.com
@Troocost 
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to consider. While large-scale businesses probably 
have their own in-house pricing specialists, and will 
probably have the influence to negotiate the best 
possible deals with their energy suppliers, SMEs 
don’t have that, and that is where we can help. 

“It has always amazed me that some businesses 
will travel the earth to save a few pounds off things 
directly related to what they do, such as supplies 
or materials they use, but for the more ‘hidden’ 
things like gas and power, they rely on a broker 
and completely trust what they are being told by a 
stranger over the phone. 

“In reality, they are probably spending 20 or 30 
percent too much compared to what they could be 
paying. 

“But because it’s a pain in the backside to change 
and seems to be that big hassle that comes around 
every two or three years, many businesses just don’t 
bother and stick with their current supplier. We 
want to change that approach.” 

Andrew is keen to draw a distinction between the 
way Troocost operates in comparison to the broker 
market. With around 3000 utilities brokers in the 
UK, the lack of regulation, which then gives rise to 
accusations of lack of transparency, is something 
that looms large over the industry. 

“There are some very good brokers out there, but 
equally there are some poor ones who operate in 
ways that are in their own interest rather than those 
of the customer, whereas our sole objective is to get 
our customers the best deal. I have seen brokers 
who offer their staff uncapped bonuses, trips to New 
York – ultimately, it is the customer who is paying 
for that,” says Andrew. 

“Pricing is a big problem in the industry. A lot of 
‘good deals’ are actually the more you use, the more 
you pay. So if you use twice as much, you pay the 
broker twice as much, but because this is hidden, 
you don’t realise until the end. You also don’t know 
how much the broker is putting on. There can often 
be some nasty surprises. With us, you get a flat 
fee, which is made clear from the outset. I think 
pricing is made out by a lot of brokers to sound 
more complex than it is, whereas I see our role as 
demystifying that whole grey area and giving clarity 
to the customer. 

“With us, businesses – and that can be anyone 
from a corner shop to a large-scale manufacturing 
business – can use us as a benchmarking tool. 
We are a bit like Trip Advisor, in that people may 
not initially visit the site to buy from there, it’s a 
comparison site, but once they visit us, they see the 
prices are very competitive. 

“They can come to us and see if we can save them 
money – they have nothing to lose. If they have a 
better deal themselves, then that’s great, and we 
always encourage people to look around and find 

out what deals are out there. But we are finding that 
nine times out of ten, we can save them money, and 
often up to 30 percent, which equates to quite a 
significant sum off their annual energy bills.”

While the business has only been trading for a 
few months, Andrew believes Troocost can help 
redefine the whole industry. 

“We want to really disrupt the market and make 
businesses aware that there are better options out 
there,” says Andrew.

“We have only been going since January so it is 
early days, but we will create jobs as we grow and 
gain in size and profile. Troocost is bringing an 
honest and transparent approach to the industry 
which we are confident will benefit nine out of ten 
small businesses. 

“Many businesses have already come to us 
initially to benchmark prices, but have realised our 
prices are often better than you can get through 
going directly, and have decided to use us. That 
is something so many other businesses could 
benefit from too, and we want to help SMEs across 
the country realise that they can get a better rate 
and a better and more honest service than they 
have previously had. Change is needed but it is 
happening.”
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In any business, strong leadership is paramount 
to success, and it’s important to have a senior 
team which encourages each member of its 
workforce to further their professional and 
personal development. Having an inspirational 

leader is important, and at Gordon Brown Law 
Firm LLP (GBLF), it is viewed as an essential 
factor in the growth and development of the firm.

Kathryn Taylor, managing partner of GBLF, has 
been with the firm for 11 years, having worked her 
way up from residential conveyancing solicitor to 
managing partner. 

Heading up the firm, she is viewed by colleagues 
as a motivating and inspirational figure, and as an 
illustration of what a good leader should be. 

At the time of taking over at the helm as 
managing partner in 2013, Kathryn was the 
youngest and one of only two female managing 
partners in the North East, a factor she did 
not let deter her, as she has gone on to lead the 
firm through five years of success including the 
introduction of a paperless office scheme and the 
implementation of a fair and equal recruitment 

programme at trainee level. 
Kathryn attributes her success partly to her 

childhood experiences. When she was 11 years 
old, her mum, a single parent, became wheelchair-
bound and unable to work, an experience which 
instilled a determination to succeed in Kathryn, 
and her mum has acted as the driving force behind 
her position as an inspirational leader at GBLF 
today.

Coming from the working class town of Blyth, 
Kathryn had big dreams of becoming a lawyer, and 
despite being advised to pursue a different career 
path by teachers, she defied odds and secured a 
place to study law at university. Demonstrating 
her ambition and tenacity, she supported herself 
financially through her studies by working 
evenings, weekends and throughout the university 
holidays. 

This experience has led Kathryn to promote 
a fair and equal recruitment process for trainee 
solicitors at GBLF where backgrounds and 
connections are not taken into consideration, 
which she says is incredibly important to avoid 
social prejudice. In doing so, Kathryn serves as 
an inspiration for students from disadvantaged 
backgrounds to pursue a career in law.

Kathryn is passionate about closing the gender 
pay gap in the legal profession, believing that hard 
work and determination are essential in getting 
to the top of the career ladder, not gender; she 
promotes this ethos to her team, who are inspired 
to succeed because of it.

In recent years, Kathryn has promoted an 
environmentally-conscious and technologically-
advanced workplace, successfully implementing 
a programme of paperless files, remote working 
and integrated desk phones. This demonstrates her 
commitment to modernising the legal profession 
in keeping with digital progression. 

Kathryn’s team are motivated on a daily basis, 
with many succeeding in promotion, both at a 
trainee and senior leadership level under her 
guidance. 

With offices located in Newcastle and Chester-
le-Street, GBLF offers a range of legal services 
across all areas of family, residential conveyancing, 
wills and probate, dispute resolution, corporate 
and commercial law.

ADVERTISING FEATURE 
Gordon Brown Law Firm – Law

Gordon Brown Law Firm’s Kathryn Taylor is one of only a few managing partners in the region. 
Here, she reflects on what has shaped her career and her renowned leadership skills 

THE IMPORTANCE OF AN 
INSPIRATIONAL LEADER
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North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built 
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended 

our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and 
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we 

can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT
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BUILT ENVIRONMENT - NEWS

TYNESIDE

Ground broken in Bigg Market 
rejuvenation                                          
Contractors have moved onto the Bigg Market site to start the first 
phase of the public realm refurbishment, which will take six months 
to complete. 

The redevelopment is the result of a successful NE1 Ltd bid 
for £1.6 million in Heritage Lottery Funding to transform the area 
which, with match funding from NE1 Ltd, Newcastle City Council 
and property owners, will finance the £3.2 million redevelopment of 
the Bigg Market. 

To mark the start of the building work, representatives of NE1 
Ltd, Newcastle City Council and local businesses set the spade in 
the ground on May 21.

The first tranche of activity will see the public realm areas of the 
Bigg Market refurbished – with the creation of a series of levelled 
terraces, high quality street furniture, additional greenery and an 
improved lighting scheme.

TYNESIDE

Major city centre office 
letting at Time Central                                                                                              
Turner & Townsend, global project managers, has opened a new 
5,228 sq ft office in the 82,500 sq ft Grade A city centre building 
Time Central, Gallowgate, Newcastle.
The premises have been acquired from Brewin Dolphin, one of the 
UK’s leading wealth managers, which has been looking to release 
surplus space in the building. Gavin Black & Partners and JLL 
acted for Brewin Dolphin and JKPC for the tenants. 
Richard Bullen, partner in Cushman & Wakefield’s Newcastle 
office, acted on behalf of the landlord to facilitate the transaction.

TYNESIDE

Largest regional out-of-town 
letting for two years                                  
Following a £2 million refurbishment of its property assets at Balliol 
Business Park, Metnor Property Group has secured the largest out 
of town letting since 2016 in a deal brokered by its agents Lambert 
Smith Hampton (LSH). 

The Mayborn Group has agreed to lease Balliol House, a 
30,000 sq ft building on Balliol Business Park, Benton. It will 
become their new global headquarters when they move from their 
current base in Cramlington.

Michael Downey of LSH, joint agent with Naylors, said: “Balliol 
House stood out when Mayborn shortlisted their preferred options. 
Its contemporary feel and modern style has been a fantastic 
success story in a competitive out-of-town office market.”

Keith Atkinson, managing director of Metnor Property Group, 

agreed that the style of refurbishment was a gamble but is 
delighted that it has paid off and believes it has brought new life 
back to the building and to Balliol Business Park in general.

Tom Wills, partner in the Real Estate team at Sintons and long-
standing advisor to Metnor, added: “Through their acquisition and 
ambitious refurbishment of Balliol House, Metnor has created an 
enviable location. To secure an international tenant which is using it 
as its global headquarters is a huge coup.”  

IN ASSOCIATION WITH:
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Honouring the 
written word in style 

The advantage of having more mileage on my 
body-clock than many is that I can compare the 
Newcastle city centre of old with what it is today.

Take the Central Library. Before the ghastly 
central motorway and the John Dobson Street 
‘slash’ to the east of Northumberland Street, 
the Central Library stood cheek by jowl with the 
Laing Art Gallery. In those early days a library 
was just that – a place to borrow books from or 
to sit, read and self-educate. 

The merest noise of turning a page could 
cause eyebrows to be raised. Silence was the 
order of the day. Indeed, such was the legend 
of library silence that many thrillers have been 
written with ‘library silence’, even a Dr. Who.

The role of the library has changed. In 
Newcastle there is still a Central Library but in the 
form of a glorious building, and in South Shields 
there is a library but with clever branding as The 
Word, the National Centre for the Written Word. 
Its circular shape is thought by some to be 
reminiscent of the Bodleian Library, Oxford.

In both The Word and the new Central Library, 

the options for visitors are considerable with only 
one thing missing – silence.

The Word is South Tyneside Council’s new 
state-of-the-art cultural venue, a key part of 
the regeneration of the town centre. Though a 
library with 70,000 books, it makes a far greater 
contribution to the town through its range of 
educational attractions for all ages.

Designed by FaulknerBrowns, The Word 
received the esteemed title of Building of the 
Year at the Royal Institute of British Architects 
(RIBA) North East Awards 2017, before going 
on to receive a National RIBA Award later in the 
year, securing its status as one of the UK’s best 
new buildings.

Steve McIntyre, partner at FaulknerBrowns 
who led the project, says The Word “is a library 
for the 21st century, celebrating the dynamic 
relationship between people, books, traditional 
media and interactive technologies, in a truly 
inspiring environment”.

The RIBA judging panel had the following to 
say about the scheme: “The attention to detail 

North East Times’ property writer Chris Dobson selects two North East buildings that he describes as ‘inspirational’

COMMENT - CHRIS DOBSON

1.



65

IN ASSOCIATION WITH:

is superb and the judges were delighted to see 
this in a building of this scale – every element 
was considered and designed, from the bespoke 
bookcases that populated the atrium wall to the 
joints in the shuttering of the in-situ concrete.

“The Word is a happy, uplifting place and 
is the embodiment of inclusion for all ages – it 
caters for all with no compromises.

“Not only is The Word an outstanding, 
public-sector project culturally, socially and 
architecturally, but it establishes an eminently 
satisfactory relationship with the Grade I listed 
Old Town Hall to the north-east, the listed St 
Hilda’s Church to the south-east and the newly 
paved Market Square between the two.

“Overall, this is an outstanding work both 
architecturally and in urban design terms.”

Steve adds: “The vision of the client, South 
Tyneside Council, combined with the dedication 
and ingenuity of the project team, have 
combined to deliver a cultural asset of regional 
and national significance. We are extremely 
proud of what has already been achieved at The 
Word and look forward to seeing the positive 
effect it will continue to have on the region.”

The Word brings a range of experiences for 
every age. At ground floor there is exhibition 
space, a spacious shop, cafe, gaming zone 
and adult fiction. Level one features the Charles 
Dickens and Catherine Cookson rooms plus 
The Lens, Local & Family history and Learn 
& Discover IT and level two features include 
Children’s under five, five-nine and over nines 
plus OpenZone, Media Studio, FabLab and 
StoryWorld. 

The Word is what it claims to be – a 
celebration of the written word in all its forms 
through a rolling programme of events, 
exhibitions and workshops. It’s such a change 
from the concept of a library it is even on Trip 
Advisor. 

Cllr Iain Malcolm, Leader of South Tyneside 
Council, says: “The Word is an iconic building 
and a superb asset for the Borough. Almost 
600,000 visitors and 19 prestigious awards are 
testament to the world-class attraction it has 
become. 

“The opening of The Word heralded a new 
lease of life for South Shields triggering private 
sector confidence and investment. The whole of 
the town centre will be transformed over the next 

ten-to-15 years as part of our 365 regeneration 
master plan.”

The Newcastle City Library, opened in 2009, is 
an inspirational building, a structure that delivers 
a high-rise building of international stature.

The brief for Ryder Architecture was to provide 
a building to ‘delight and inspire’ and to create a 
model for twenty first century library facilities. 

Since its opening, the library has been widely 
acclaimed by the public, staff and stakeholders. 
It is a civic landmark and a meeting place. It 
accommodates a range of supporting facilities, 
a cafe, crèche and public meeting and exhibition 
spaces. It is fully accessible, inclusive and 
close to public transport. It is environmentally 
responsible, accessible, inclusive and fun – a 
‘living room for the city’.

Lee Taylor, architectural director at Ryder, 
explains the project: “The six storey building 
has a four storey entrance atrium. It is highly 
transparent, encouraging people to visit and 
enjoy. An observation deck gives visitors new 
views across the city. 

“Clear way-finding uses vibrant colour coding 
for different areas. The entire glazed east 
elevation features artwork, inspired by interviews 
with over 1000 residents. New hard landscaping 
has transformed the previously drab public realm 
into attractive terraces.

“Construction materials represent the civic 
stature of the building, its immediate physical 
and cultural context and its contemporary 
nature. 

“The design proposals, for both the exterior 
and the interior, including furniture and stock 
arrangement, were developed through extensive 
public, user and staff consultation.”

Tony Durcan, assistant director of 
Transformation, Newcastle City Council, adds: 
“We wanted the City Library to be a destination 
venue, a high quality, inspirational building that 
people would enjoy and respect. Its success 
suggests we achieved that.” 

The features of the library over its six storeys 
include a cafe, fiction and world languages, 
children and young people, citizens’ advice, 
computer suite, meeting rooms, local studies 
and family history, the Bewick Hall and the 
Newcastle Collection and some Council services. 
Little wonder a queue of over 50 persons waited 
for the library to open the day I visited.

1.  An “exploded view” of Newcastle City Library 
2.  Newcastle City Library 
3.  The exciting shapes of The Word
4.  The Word, South Shields 

2.

4.

3.

2.
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Take the pain out of 
relocating your business

Identifying and securing the right premises is a 
time-consuming exercise for any business.

Not only can it eat up valuable time, but 
unless there is a commercial property expert 
in charge of the task, it is highly likely you will 
encounter difficulties along the way. Whether you 
experience problems finding suitable premises in 
the first place, or have difficulties in negotiating 
the rent and lease terms, there are many 
potential pitfalls you need be aware of.

Within the industrial and logistics market, 
high demand and low supply is making it more 
challenging for businesses to find good quality 
space that can accommodate their growth. As a 
consequence, there is now a need to liaise with 
a greater number of parties in order to try and 
identify a suitable opportunity. 

Naylors is seeing a definitive trend in design 
and build schemes to help satisfy demand in 
the industrial sector. However, this in itself is a 
more arduous challenge for occupiers who are 
unaccustomed to this process, given the inability 
to physically inspect their intended acquisition.

This set of circumstances has prompted many 
businesses to appoint a chartered surveyor to 
take care of their property search and relocation. 
While it is not always widely known that a 
chartered surveyor can provide this service for 
occupiers, it is becoming increasingly important 
for those who want to concentrate on the day-to-
day running of their business and take advantage 
of specialist advice.

At Naylors, we have over 30 years’ experience 
of relocating businesses in the North East. We 
use our extensive market knowledge to help 
identify suitable premises and secure favourable 
terms on your behalf. Our approach to any 
acquisition, whatever the type of business, 
follows a straightforward five-step process:
Search: At Naylors, we undertake an extensive 
property search in line with your individual 
requirements. Our contacts throughout the 
property industry enable us to seek out 
opportunities that may not be available on the 
open market.

Inspect: By inspecting the identified options, we 
can report our findings to you, providing advice 
as to their suitability and narrowing down the 
options to a precise shortlist. 

Negotiate: Naylors provides advice in regard 
to the prospective lease or purchase terms and 
negotiate on your behalf. The team ensure the 
property’s condition is suitable, taking advice 
from our building consultancy colleagues if 
required, so any potentially costly repairing 
liabilities are fully considered.  

Measure: We make sure the property is the 
correct size, to ensure that you are getting 
exactly what you are paying for, and also to limit 
any potential discrepancies in the future.

Liaise: The team at Naylors will liaise with all of 
the professionals involved including surveyors 
and lawyers, keeping you regularly informed so 
that the transaction progresses as smoothly as 
possible through to completion.

The feedback Naylors receives after 
concluding acquisitions tells us that not only do 
we save clients a significant amount of time, 
but they greatly value the advice and support 
throughout the process. Not only do we regularly 
identify opportunities that our clients are unaware 
of, but we are also able to negotiate major cost 
savings, which can have a positive impact on the 
business’ finances for many years.

Industrial agency expert Keith Stewart from Naylors shares some top tips for businesses considering relocating to new premises.

ADVERTISING FEATURE - NAYLORS 

Naylors

Photo: left to right, Keith 

Stewart, Chris Donable and 

Duncan Christie

For further information on 

Naylors’ acquisition services 

please contact Keith Stewart or 

Chris Donabie on 0191 232 7030 

or email: keithstewart@naylors.

co.uk chrisdonabie@naylors.

co.uk 

www.naylors.co.uk 

@NaylorsSurveyor 
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Viewpoint

Hitachi was a major coup for you, does this 
one major success make you a leader?
I don’t think leadership as such can be narrowed 
down to one deal such as the one we completed 
at Newton Aycliffe with Hitachi. That said, it was 
a task that required focus and a dedicated team 
which I happened to lead.
 
What is the background to you successfully 
landing such a significant inward 
investment?
You will remember there was a terrific scramble 
across the UK to try and attract Hitachi. I think 
at one stage about 40 locations were said to be 
of interest to Hitachi. Some were in the North 
East. Finally, this was narrowed down to two 
sites – ourselves at Merchant Park and a site in 
North Wales.  

Did this competition worry you?
Very much so. It would have been very arrogant 
to assume it was game, set and match for us 
before we had even started. This really required 
pulling together a strong team of professionals 
and getting the support of Durham County 
Council, Business Durham and appropriate 
Members of Parliament. The process was 
exhaustive and included vital contacts with 
Hitachi’s HQ in Europe and Japan. We made 
many presentations to Hitachi, both in London 
and the North East, before finally securing the 
deal that brought Hitachi to the North East. 
 
Tell me more about Merchant Park?
We bought the 104-acre site in 2007, of which 
Hitachi would take over 34 acres in due course. 
Our belief was that Merchant Park represented a 
large site for large-scale industrial/logistics space 
given its proximity to the A1(M) and resulting fast 
access to Wearside/Tyneside to the north and 
Teesside to the south. 

In this inspirational leadership issue of North East Times, Chris Dobson talks with Geoff Hunton, development director at 
Merchant Anglo, owners of the Merchant Park site, Newton Aycliffe. Geoff is credited with bringing the North East Project of the 
Year (RICS Awards) Hitachi Rail Europe plant to the North East, securing many jobs both at Newton Aycliffe and in the North 
East supply chain 

INTERVIEW - GEOFF HUNTON
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It also had a rail link down one side of the site 
which we were able to bring into the site as well 
as developing a test track. It also provided the 
vital link to the North East rail network. Equally 
vital was access to Teesport. The availability 
of skilled labour was another factor in the 
development of this site. We are now continuing 
to develop the last plots on the site. 

What happened next?
We advised Hitachi of our site after assembling 
a high-level team that included engineers, 
architects, quantity surveyors and so on. Taking 
on board Hitachi’s requirements, we took the 
project to advanced design which included rail 
access. For final presentations to Hitachi, we 
used Redworth Hall hotel. This worked very 
well.
 
What else did you do to gather support for 
your site?
We had a continuous marketing process as we 
were effectively marketing a large undeveloped 
site within the Newton Aycliffe Industrial zone. 
It was difficult to visualise simply by looking at a 
big field so we had presentations for agents, for 
example using helicopter trips from Redworth 
Hall, which not only gave an immediate visual of 
the site but the rail link and Teesport to the East. 
We also held an open day at the Xcel Centre 
which was attended by over 1500 delegates
 
What about the politicians, both national 
and local?
I don’t want to overstate the importance of this 
project to the economy of Newton Aycliffe or the 
wider County Durham, but we were looking at 
a very significant inward investment and a great 
deal for the North East as a whole. We had 
Cabinet ministerial visits, superb support from 
the local MP and of course County councillors. 
Media support was massive, notably from the 
Northern Echo, as it realised the benefits of 
landing Hitachi to the wider economy. Business 
Durham’s then-managing director, Stewart 

Watkins, was a very safe pair of hands and 
invaluable to making this a successful project.
 
What was the final presentation to Hitachi 
like?
The day before, we ran through the final pitch 
several times to get it right. Some may say this 
was exhaustive but, faced with a large team 
from Hitachi the next day, we saw this as the 
final opportunity. After all the effort, it was a 
seamless process for which I thank the team 
time and time again.
 
So does this make you a leader?
Possibly. I am proud of what has been achieved 
in bringing this project to the North East and 
securing opportunities for all for the future.

Merchant Park

www.Merchantpark.co.uk
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Following a string of crucial 
restructuring and insolvency successes 
in the region, Kelly Jordan has been 
promoted to partner at North East 
independent law firm for businesses, 

Muckle LLP.
Kelly, who has 10 years’ experience in 

restructuring and insolvency matters, recently 
played an influential role in the sale of Marsden 
Quarry, which saved 30 North East jobs when the 
former Owen Pugh site was acquired by O’Brien 
Aggregate Marsden Limited.

Thanks to her appetite for all aspects of 
contentious and non-contentious insolvency work, 
Kelly has worked with the major UK clearing 
banks, insolvency practitioners, LPA Receivers and 

corporate entities on a regional and national basis. 
Her work has covered a wide range of 

insolvency and restructuring issues, including a 
secondment to The Royal Bank of Scotland PLC’s 
Global Restructuring Group.

She has particular expertise in non-contentious 
advisory and transactional work, such as advising 
lenders on the validity and enforceability of their 
security, and advising creditors and landlords in 
connection with their rights and remedies for the 
protection of assets and recovery of monies due to 
them, both pre- and post-insolvency.

Delighted with her promotion to partner, 
Kelly says: “Despite proposed changes to the 
insolvency framework, restructuring via an 
insolvency process remains an important tool for 
rescuing businesses, protecting employment and 
maximising value for creditors. 

“We’re pleased to have been involved in a 
number of successful transactions for both 
administrators and buyers over the last 12 months 
to achieve successful outcomes, often in very 
tight timeframes where a measured yet practical 
approach is required.”  

Louise Duffy, partner and head of banking 
and finance, adds: “Kelly’s promotion is richly 
deserved. There aren’t many other lawyers in the 
region capable of responding to clients’ needs with 
the same speed and efficiency. 

“What I regularly hear from clients is that they 
really value her ability to quickly find practical 
solutions for their business, not just legal answers 
to legal questions. This is especially important 
when jobs are at risk and timescales are tight, 
made possible by Kelly’s unrivalled knowledge, 
experience and client focus.” 

ADVERTISING FEATURE  
Muckle LLP – Law 

Saving jobs and business recovery has led to a key role for Kelly Jordan

NEW PARTNER APPOINTED 
AT MUCKLE LLP

MUCKLE
Photo: Kelly Jordan and Louise 

Duffy

www.muckle-llp.com
@MuckleLLP
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Arguably one of the biggest new 
disruptors to join the North East’s 
booming digital arena, Epic Social 
has got off to a flying start in its first 
nine months, counting licensed 

outlets of McDonald’s, Porsche, BMW and Mini 
among some of its first clients. 

So, what is Epic Social, where has the business 
come from and what is the secret to its success?

Epic Social provides results-driven, highly 
creative social media advertising solutions for 
clients operating across a range of industry sectors 
including retail, automotive, food and drink, 
professional services and real estate.

Recognising a niche in the market for a high-
end social media advertising agency based in 
the North East, tech innovator Ben Maughan 
and portfolio entrepreneur Aidan Sunter were 
inspired to create a solution for businesses which 
would combine the disciplines of ‘outside the 
box’ creative content with highly-targeted paid 
advertising to help brands get their products and 
services in front of an engaged target audience.

Managing director Ben says: “We wanted to 
create something that would deliver tangible 
results and return on investment for clients while 
also giving them something of value that engages 
their audience and raises the profile of their brand.

“By specialising in creating premium, original 
content for our clients, we are able to help them 
stand apart from the competition by creating a 
real point of difference in their digital marketing 
strategy.”

Continuous investment has been a key factor 
in Epic Social’s early success. The business has 
invested capital into bringing talent into the 
business in the form of highly-qualified social 
media account managers, graphic designers and 
award-winning videographers, as well as in the 
very latest cinema-quality photo and videography 
equipment and technologies. 

“Our start-up experience has been one giant 
learning curve,” Ben adds.

“We have had to stay agile and continually 
adapt our services to meet the evolving needs of 
clients and the ever-changing market in order to 
get to where we are today, but through continuous 

investment into staff and resources and a number 
of significant client wins, we’re well on our way to 
becoming one of the UK’s fastest growing social 
media agencies.”

Currently employing eight full-time members 
of staff, Epic Social plans to more than double 
its headcount by the end of 2018 and move its 
operations from its current base to the heart of 
Newcastle city centre.

“We have got big plans for the future,” says 
Aidan, director at Epic Social. “We don’t take 
anything for granted and we know that we will 
have to continue to work hard and put the extra 
hours in where necessary in order to continue 
along our current growth trajectory, but it will all 
be worth it.

“There is a definite shift taking place in the 
marketing industry as brands lean more towards 
digital platforms for advertising with tangible 
metrics. We hope that as one of the early adopters, 
we will continue to reap the benefits of these trend 
changes as they happen.”

ADVERTISING FEATURE
Epic Social – Media

With a rapidly growing workforce, a move to a larger office space in the pipeline and a client list 
to die for, it’s fair to say that things are going well for Chester-le-Street-based start-up, Epic Social

SOCIAL MEDIA ADVERTISING WITH 
AN INJECTION OF ‘EPIC’

EPIC SOCIAL
Epic Social offers a range of 

fully-managed, bespoke social 

media and creative packages to 

accommodate businesses of all 

shapes, sizes and budgets.

Photo: Aidan Sunter and Ben 

Maughan

www.epicsocial.co.uk
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Michael Tippett will formally take 
up the role of head at Newcastle 
High School for Girls (NHSG) in 
September, following a rigorous 
application process. 

He becomes the first ever male head teacher 
in the 140-year history of the school and its 
predecessor schools – Central High and Church 
High. 

His appointment was announced by Cheryl 
Giovannoni, CEO of the Girls’ Day School Trust, 
the family of 25 schools to which NHSG belongs. 

Cheryl described Michael as a “true champion 
of girls’ education, committed to ensuring that 
every girl makes maximum progress and develops 
into a confident and adventurous young woman, 
well prepared to become one of the leaders of the 
future in every possible sense”.

Michael, 47, has 16 years of senior management 

experience, and has held the role of senior deputy 
head at NHSG since it was formed in 2014, 
following the merger of Central High and Church 
High. He is looking forward to using his extensive 
experience and knowledge of the school to steer 
and drive NHSG forward. Here, we ask him more 
about his new role and plans for the future.

What are you most looking forward to in your 
new role?
Continuing to work with staff, girls and the wider 
school community to shape the school and the 
educational experience it delivers for the benefit of 
the girls now and into the future. I am also excited 
by the prospect of working more closely with my 
colleagues from the Girls’ Day School Trust to 
deliver stimulating educational experiences for 
girls across the UK in a supportive and dynamic 
teaching environment.

ADVERTISING FEATURE
NHSG - Education

From September 2018, the Jesmond-based independent school for girls will be led by its first 
male head teacher 

NEWCASTLE HIGH SCHOOL FOR 
GIRLS APPOINTS ITS NEW HEAD 

NEWCASTLE HIGH 
SCHOOL FOR GIRLS
www.newcastlehigh.gdst.net 
@NewcastleHigh
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How do you feel about being the first man to lead 
Newcastle High School for Girls?  
I am tremendously proud to be the first male head 
of Newcastle High. I am aware of the privilege this 
affords me and am grateful for the opportunity as 
well as being both excited and ready to get started.

I also feel the time is right to have a male head 
of an all girls’ school – in education, as in all 
walks of life, we need more men championing 
gender equality.  Men make up 50 per cent of the 
population and we need to demand equality for 
the other 50 per cent. Equality means equality.

Do you intend to take NHSG in a different 
direction?
As one of the schools of the Girls’ Day School 
Trust, Newcastle High will continue to follow the 
same ethos and values as our family of schools: we 
put the girls first in all that we do; we are forward 
thinking; we encourage girls to be fearless.

Naturally, we will continue to evolve and build 
on the excellent reputation we hold in the region. 
To evolve and grow, however, you need to adapt 
and change. We are constantly striving to make 
improvements so that we equip pupils with the 
skills to be adaptable and to embrace change, key 
skills that they will need for the world in which we 
live now and in the future.  

Where do you see NHSG in five years’ time?
I envisage a stronger, more consolidated Newcastle 
High, one performing extremely well academically 
– and in all external measures such as league 
tables. Although league tables don’t adequately 
reflect the added value girls gain from being at 
NHSG, we will work to ensure that our results 
continue to be among the best in the region.

I also see the school continuing to be the happy, 
supportive, challenging yet nurturing environment 
that it currently is, characterised by strong, 
purposeful relationships between all members of 
the school community; staff and pupils, staff and 
parents, staff and staff. 

What are the challenges facing girls’ education 
in the North East and how will NHSG deal with 
them? 
The fact that we are a single sex school for girls is 
one of our greatest strengths, with the educational 
experience we offer uniquely tailored to the needs 
of girls right the way through from age three to 18. 

In the current climate, where gender equality 
is still being fought for, there is a crucial role for 
a school such as NHSG to give girls the strength, 
skills and confidence to challenge inequality 
wherever they encounter it. In that respect being 
‘girls only’ is something we are very proud of and 

it is something which will help us deal with other 
challenges as they arise. Many of these challenges 
relate to the changing educational landscape, 
with the new qualifications at GCSE and A Level 
still bedding in. Our curriculum is broad and 
balanced and will need to be continually reviewed 
to ensure we are offering the girls the best possible 
preparation, not just for these new qualifications 
but also for life.

“Naturally, we will continue 
to evolve and build on the 

excellent reputation we hold 
in the region. To evolve and 
grow, however, you need to 

adapt and change.” 
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Tell me about your background
I grew up in a small town in Yorkshire 
called Halifax and my family have 
always been hardworking people – 
which they have instilled in me. I 

started my working life at 13 by working three 
evenings a week after school and then on a 
Saturday in a butcher’s shop. At 18 I left home 
and worked for the DWP for several years and 
then Halifax Bank of Scotland, before leaving to 
renovate some properties. In 2010 I fell into a 
recruitment role and became very successful in 
placing temporary workers. I rose through the 
ranks of a high street company and was offered 
a secondment to become a branch manager in 
Durham. I fell in love with the North East and 
when the call came from my director to head back 

to Leeds, I decided to find another role and stay in 
the area. 

When and why did you establish M Corporate?
I first came up with the idea for M Corporate in 
June 2016. I was in a role that I wasn’t particularly 
enjoying and ended up mentioning my idea to one 
of my clients. This client also had issues with their 
current agency supply and the idea of MCorp was 
born. We decided to create two brands: R Care, for 
health and social care recruitment and MCorp, for 
commercial, technical and industrial recruitment. 
We took R Care to market first. 

Tell me about the business and the services M 
Corporate offers
R Care recruits for the health and social care sector 

ADVERTISING FEATURE
M Corporate – Recruitment 

Jonathan Coates has established M Corporate, a passionate, succesful and dedicated recruitment 
company based in Newcastle. M Corporate consists of two brands: R Care delivering to the health 
and social care arena, with MCorp servicing industrial, technical and commercial clients

RECRUITMENT IS OUR PASSION 
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and offers both temporary and contract workforce 
solutions. This service is also complemented 
by our permanent resource solution which, 
essentially, is a candidate finding and placing 
service where we advertise, source, headhunt, 
arrange interviews, negotiate and place. MCorp 
is more focussed towards a permanent resource 
solution and operates more in the techinal and 
commercial field. Again, it is a candidate finding 
and placing service. 

What makes M Corporate different to other 
recruitment agencies?
We are experts in our chosen field, having a 
combined experience of 47 years. Pooling our 
knowledge and drawing from our experience and 
vast resources that we have available makes us one 
of the most competent recruitment partners in the 
market. We live and love recruitment, we thrive on 
getting things right; your need is our passion and 
challenge.

What are your aspirations for the company?
To maintain our current position as the region’s 
go-to health and social care provider and to be 
recognised as a serious player in the market, 
delivering consistently both to client and candidate 
while maintaining good financial results and 
growth. Once we are firmly established in the 

region we want to take the business nationwide 
in the next four years. Here in Newcastle we have 
an amazing, committed and engaged group of 
employees and I would aspire to always have that 
in the business no matter how large we grow. 
Nothing makes me happier or is more engaging 
and inspirational than having a happy team that 
love to come to work everyday and give it their 
best shot, who know that they are accountable, 
understood and listened to. 

M CORPORATE
www.mcorporate.co.uk
@MCorprec

i

“We are experts in our chosen 
field, having a combined 
experience of 47 years. 

Pooling our knowledge and 
drawing from our experience 

and vast resources that we 
have available makes us 

one of the most competent 
recruitment partners in the 

market.” 
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UNW hosted its annual employment 
taxes and law update with a Star 
Wars twist on April 24 at Tyneside 
Cinema.

UNW partner Lee Muter was 
joined by Jamie Gamble, partner at law firm Ward 
Hadaway, to discuss prominent issues impacting 
employment tax and law. 

Lord Vader himself was also present to welcome 
guests into the seminar.

More than 100 attendees from a wide range 
of sectors, including manufacturing, property, 
not-for-profit and engineering attended the 
event at The Electra room, as Lee made his way 
up to present first, accompanied by The Imperial 
March soundtrack. During his presentation, he 
covered a wide array of topics including National 

Minimum Wage (NMW), Optional Remuneration 
Arrangements (OpRA) and Termination 
Payments.

Welcomed to the stage by the far friendlier tones 
of the Mos Eisley Cantina Band, Jamie presented 
Episode II: Employment Law, with content ranging 
from employment status case law and holiday pay 
to the arrival of GDPR in late May.

After the presentation, Lee and Jamie both 
addressed questions from the audience.

Lee left the audience with a few key messages for 
employers in terms of how to avoid being named 
and shamed for inadvertently paying below the 
NMW, how to ensure that P11Ds were completed 
in line with the new benefit rules involving salary 
sacrifice and cash allowance. 

He also emphasised the importance of 
considering an employment taxes health check 
to ensure expenses, benefits and termination 
payments were being dealt with in line with 
legislative requirements.

ADVERTISING FEATURE
UNW – Finance

That time of year again, it was – for UNW, as it hosted its Star Wars-themed employment taxes 
and law update event

MAY THE WORKFORCE BE WITH YOU

UNW
For more information regarding 

UNW’s Employment Taxes and 

Payroll offering, contact Lee 

Muter at leemuter@unw.co.uk or 

visit www.unw.co.uk

@UNWLLP

i



77



78

Model – Jamie Yates – Tyne Tees Models
Photographer – Christopher Owens

Styling – Brian Echlin & North East Times
All clothes from Psyche Durham 

www.psyche.co.uk

THE STYLE 
COUNCIL
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Fatigue Pants – Universal Works - £94.99
Organic Cotton Striped T – Uniforms For The Dedicated - £74.99

Leith Shirt – Kestin Hare - £149.99
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Hooded Windbreaker – Maison Kitsuné - £209.99
Tri Colour Sweatshirt – Ami - £149.99

Lean Dean Jeans – Nudie – £119.99
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Tonal Tip Polo – Fred Perry Miles Kane - £69.99
Bomber Track Top - Fred Perry Miles Kane - £89.99
Grim Tim Jeans – Nudie - £99.99
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Gabe Jacket – Folk - £189.99
Classic Striped Crew Neck T – Folk - £64.99

Grim Tim Jeans – Nudie - £99.99

Long Sleeve Slim Fit Oxford Shirt – Ralph Lauren – £99.99
Crew Neck Knit – Polo Ralph Lauren - £119.99
J06 Slimfit Jeans – Emporio Armani - £104.99
Belt – Ralph Lauren - £49.99
24 Hour Multi Stripe Bag – Paul Smith - £649.99



84

?Ravenstone Lightweight Jacket – Belstaff - £349.99
Arm Lens Crew Neck Sweat – C.P Company - £129.99
J06 Slimfit Jeans – Emporio Armani - £104.99
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“Where do I begin, to tell 
the story of a greater 
love than this?” Sir 
Bobby Robson.

As sweeping and 
poignant as the above quote is, it was the question 
asked of filmmakers Gabriel Clarke and Torquil Jones 
as they contemplated how to condense a famed 54-
year football career into a fitting 90 minutes.

Had it spilled from the pen of a Hollywood 
screenwriter, a tale adorned with such triumph, 
regret, dedication and compassion would command 
a multi-million-dollar budget and a three-hour 
running time – if not a trilogy.

But perhaps more fitting of the son of a coal miner 
from Sacriston in County Durham, Bobby Robson: 
More than a Manager is a moving, often funny and 
uplifting profile of one of the North East’s true icons.

“I was thinking about the failure and decline 
of English managers in the Premier League,” says 
Gabriel Clarke, the film’s co-director who has also 
written documentaries about Brian Clough and Steve 
McQueen, among others. 

“The statistic that jumped out was that Bobby 
Robson is the last English manager to win a European 
club trophy, achieved when he won the European 
Cup Winners’ Cup with Barcelona in 1997.

“I initially thought there was scope for a 
documentary about that one season, but in terms of 
the footage that was available from his entire career, 
coupled with the lack of a definitive film about 
Sir Bobby, Torquil and I started to investigate the 

archives.
“We quickly realised that we’d have an incredible, 

A-list supporting cast if we could get them, so the 
idea germinated from there.”

Given Robson’s influence and the respect he 
amassed at home and abroad, that A-list cast – which 
includes Sir Alex Ferguson, Pep Guardiola and José 
Mourinho – wasn’t difficult to assemble.

“One by one they all got back to us and the 
reaction was very positive,” says co-director and 
producer Torquil, speaking ahead of a special 
screening of the film on the St James’ Park pitch last 
month. “They all felt compelled to talk about Bobby.

“There was no generic football talk - they all spoke 
with passion and such refreshing energy when it 
came to Sir Bobby, because he’d had such an effect on 
them.

“The film begins and ends in the North East, and 
we return to those heartlands throughout the story. 
It was vital to contextualise where Bobby came from 
and where he learned the values that were instilled in 
him from day one.

“It seemed like it didn’t matter where he went, be 
it Barcelona, Eindhoven or travelling as the England 
manager, he always stayed true to those values, and 
that’s what garnered such a reaction from all of those 
greats.

“The real concrete nature of his influence is 
underlined in the film,” adds Gabriel. “There’s a life-
changing aspect to what he was able to do to these 
very illustrious individuals. In terms of influence, he 
was almost like a godfather-type figure.”

His time in the North East with Newcastle United 
– the team he cheered on as a boy from the terraces 
alongside his father – is just one part of a narrative 
that weaves through the years rather than following a 
more chronological format.

Last month saw the release of a film dedicated to one of the region’s most famous sons. Our sports correspondent, 
Dan Sheridan, spoke to filmmakers Gabriel Clarke and Torquil Jones – and some of the people who knew him best – 

at the premiere of Bobby Robson: More than a Manager

MORE THAN A MANAGER

SPORT – Dan Sheridan
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The growth and success of the Sir Bobby Robson 
Foundation is another element that the filmmakers 
felt hadn’t been appropriately covered in the past, and 
rather than using the Foundation as an appendage 
to stick on the end of the film, it plays a fundamental 
part of the story.

An extraordinary season with Barcelona in 
1996/97 plays out against a backdrop of post-Johan 
Cruyff turmoil – a political maelstrom that perhaps 
only Barça and Real Madrid are capable of conjuring.

And there was a prominent episode during 
Robson’s time in Catalonia that almost lead to 
an early homecoming on Tyneside when he was 
approached to replace Kevin Keegan at St James’ Park 
in January 1997.

“That chapter alone offers us some good jeopardy 
in the story,” explains Torquil, “because initially, you 
get the sense that Bobby had missed out on managing 
his hometown club.”       

History tells us, of course, that the chance to 
manage his boyhood heroes would present itself 
once more in 1999, and this time, Robson was all too 
happy to oblige.

“People from the North East rightly have a sense of 
ownership when it comes to Sir Bobby,” says Gabriel, 
“and the way he took the club from the bottom of 
the Premier League to the Champions League speaks 
volumes.

“When we announced that the film was in 
production, a lot of the initial feedback via social 
media came from the North East, and it basically said 
‘we’re really looking forward to this, but you better 
get it right’.

“That represents that ownership, and anyone 
who has had the privilege to cover Newcastle home 
matches like I have quickly understands what the 
game means to the people of this region.

“I don’t think you can put into words what Bobby 
means to this area, but hopefully the film goes some 
way to capturing his connection to the North East 
and to Newcastle.”

BOBBY ROBSON: MORE THAN A MANAGER
Photo above: Gabriel Clarke and Torquil Jones
Out now on DVD, Blu-ray and via digital download 
www.bobbyrobsonfilm.com 

Professor Ruth Plummer, director 
of the Sir Bobby Robson Cancer 
Research Trials Centre and Sir Bobby’s 
oncologist: “The film does a fantastic 

job of spanning the breadth of who he 

was. I first met him as a patient, but 

despite being poorly he threw himself 

into giving such incredible support at 

a time when we really needed it. When 

he launched the Foundation, he said he 

was going to give up a year to raise the 

money. He did it in six weeks.”

Sir Bobby Robson’s son, Andrew: 
“When I watched the film, I tried to 

take myself out of the football world, 

as some of the luminaries that featured 

prominently speak a different language 

to how I see it. My father was a very 

correct man. He was brought up a 

certain way and he knew the difference 

between right and wrong. Many of his 

players recall him saying ‘be a better 

person’ and encouraging them to be 

better off the pitch as well as on it.”

Former Newcastle United defender 
Nikos Dabizas: “I had many managers, 

but he was the most effective and 

he had the biggest impact. The most 

important thing was his influence off the 

pitch. It wasn’t all about the footballing 

aspect of things. He was very sharp, 

and I expanded every inch of my talent 

under Bobby Robson and maximised 

every talent I had. Collectively, everyone 

took huge lessons from Sir Bobby during 

the time he was at Newcastle.”
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Deborah Busby picks out the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

ARTS - Culture in

BOOK
THE WOMAN IN THE WINDOW

A number one New York Times 
bestseller, The Woman in the 
Window has already been described 
as the thriller for 2018, with even 
fellow crime and horror authors 
including Stephen King praising 
author AJ Finn’s work. The book 
tells the story of Anna Fox, who, too 
terrified to leave her New York home, sits continuously by the window, 
her only lifeline to the world outside. But one night, Anna witnesses a 
terrifying incident involving her neighbours, the picture-perfect Russell 
family. The Woman in the Window deals with the battle to uncover 
truth and how, when it becomes uncomfortably close, you start to 
question even yourself. 

Out now
www.whsmith.co.uk

TV SERIES
A VERY ENGLISH 
SCANDAL

Based on the true story 
of the disgraced MP 
Jeremy Thorpe, Hugh 
Grant and Ben Whishaw 
star in this shocking 
three-part tale of the first 
British politician to stand 
trial for conspiracy and 
incitement to murder. Set 
in the 1960s, at a time 
when homosexuality has 
just been decriminalised, 
Jeremy Thorpe becomes 
leader of the Liberal party 
and the youngest leader of any British political party in 100 
years, and is desperate to hide his secret personal life – and 
resorts to increasingly desperate lengths to do so. 

Released June 29
www.amazonprime.com 

DVD
LOVE, SIMON

Its success in the cinemas saw Love, Simon hailed as the ‘rom-com for 
2018’ – this heartfelt, coming-of-age movie tells the story of 17-year-
old Simon Spier and his grapple with finding himself and falling in love. 
While a challenging time for all teenagers, for Simon, he has the added 
complication that he has yet to tell his friends and family that he is gay. 
Furthermore, he doesn’t actually know the identity of the anonymous 
classmate he has fallen for online. A touching movie which explores 
the challenges of being a teenager in the 21st century, Love, Simon’s 
popularity in the cinema looks set to be replicated when released on 
DVD. 

Out June 12
www.amazon.com

ALBUM
FLORENCE + THE 
MACHINE – HIGH 
AS HOPE

Florence + the 
Machine’s much-
anticipated fourth 
studio album has 
been hailed by 
Florence Welch 
herself as “Lungs, but 
with 10 years’ more 
experience”. The album 
is set to feature ten 
tracks, including lead single Hunger, and centres on a more 
positive message for love and life, in contrast to Florence’s 
last outing with How Big, How Blue, How Beautiful – indeed, 
she has said High As Hope was written for the pure joy of 
music. 

Released June 29
www.itunes.com
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THEATRE
LES MISERABLES 

The epic musical Les Miserables arrives in Newcastle in August 2019 as part 
of its first UK Tour in almost a decade – its eight-week run at the Theatre 
Royal is one of the longest in the venue’s history. Les Mis is one of the most 
popular musicals of all time, and has produced several iconic songs including 
I Dreamed a Dream, Do You Hear the People Sing and Empty Chairs at Empty 
Tables. It will star Killian Donnelly as Jean Valjean, who is currently playing the 
role in the West End production. This is the latest Cameron Mackintosh show 
to be held at the Theatre Royal, following the huge successes of Oliver! in 
2012, Barnum in 2015 and Mary Poppins in 2016. 

Tickets on general sale from June 21
www.theatreroyal.co.uk 

ART
LOUISA HODGSON – 
A NEW PERSPECTIVE

Louisa Hodgson taught 
at Kings College, now 
Newcastle University, from 
1931 into the 1960s and 
became known for her 
perspective and technical 
methods, and precise 
depictions of architectural space. A New Perspective 
unites the extensive collection of Hodgson’s drawings 
held by the Hatton Gallery and the Laing Art Gallery, 
with many of her works being displayed for the first 
time. Alongside Louisa’s own work, the exhibition 
will also include modern and contemporary creations 
from the Hatton collection influenced by the rules of 
perspective. 

June 30 to August 11
www.hattongallery.org.uk

SHOW
CIRQUE DU SOLEIL – OVO

The world-famous Cirque du Soleil 
returns to Newcastle as part of a 
new UK Tour with OVO, a celebration 
of nature and co-existence. The 
spectacular show comprises 50 
acrobatic performers from 17 
countries and has so far been 
seen by over five million people 
worldwide since its launch in Canada 
in 2009. OVO, which means ‘egg’ in 
Portuguese, is a colourful look into 
the ecosystem where insects work, 
eat, crawl, flutter, play, fight and look 
for love. When a mysterious egg 
appears in their midst, the insects 
are captivated – and it is love at first 
sight when a quirky insect hatched 
from it. OVO runs at the Metro Radio 
Arena from August 29 to 31.

Tickets on sale now
www.livenation.com

FILM
BOBBY ROBSON: MORE THAN A MANAGER

Universally loved and widely regarded as one of the greatest football managers of all time, 
this special production tells the emotional story of the legend that is Sir Bobby Robson - from 
Ipswich to England, from cancer survivor to the Nou Camp, from Romario to Ronaldo, from 
Mourinho to Maradona, and his homecoming to manage Newcastle United. Featuring an A-list 
cast including Sir Alex Ferguson, Jose Mourinho, Pep Guardiola, Ronaldo, Paul Gascoigne, Alan 
Shearer, Gary Lineker and Terry Butcher, plus contributions from Bobby’s wife, Lady Elsie, and 
son Mark, this is the definitive portrait of a visionary manager who was loved by so many.

Out now
www.tynesidecinema.co.uk

Arts and cultural highlights from around the region this month

CULTURE OUT 

ARTS - Culture out
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Alison Cowie visits The Fork in the Road, a not-for-profit restaurant that’s looking to change lives 

BUSINESS LUNCH: 
FORK IN THE ROAD

BUSINESS LUNCH - Fork in the Road

Visit The Fork in the Road on 
Linthorpe Road in Middlesbrough 
and you’ll find an ordinary 
restaurant – which is actually one 
of the highest compliments you 

can give. Because this is not your average eatery.
The Fork in the Road is a not-for-profit 

restaurant that provides work placements and 
training to people from a range of backgrounds 
including former and current offenders, the 
displaced or homeless, those in long-term 
unemployment or people suffering from physical 
or mental health issues.

It is the brainchild of Andy Preston, a 
successful businessman who has developed 
several charitable causes over the past 16 years.

All the proceeds from The Fork in the Road – 
which was developed alongside a dry bar, located 
upstairs – go to CEO Sleepout, one of Andy’s 
charities that looks to fight homelessness and 

poverty across the UK.
The philanthropic businessman explains more 

about the restaurant’s origins: “We won a grant 
from Public Health to develop the dry bar but 
when I did my research, I realised these venues 
tend to lose a lot of money. I didn’t want it to 
become a millstone around the [CEO Sleepout] 
charity’s neck so we came up the idea of opening 
a fully-licensed restaurant next door where both 
venues could share the costs, the rates and have 
staff in common.”

The Fork in the Road opened on Christmas 
Day 2016 and inside, you’ll find an atmospheric 
restaurant with modern décor and furnishings 
and two areas for private dining. 

When my colleague and I arrived at The 
Fork in the Road, we were greeted by a very 
professional guy who couldn’t have been more 
attentive or helpful as he seated us and went 
through the menu.
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It later transpired that Joe is a serving inmate 
at a local prison and has proved to be one of the 
restaurant’s brightest stars.

He tells us that he began as a pot washer in 
the kitchen before Andy recognised his people 
skills and moved him front-of-house to become 
a waiter. 

Joe now works up to six days a week as an 
assistant manager, immersing himself in all 
aspects of the restaurant’s operations.

He says: “The Fork has been a turning point 
in my life. I love working here, especially 
interacting with the customers. I feel I’ve found 
my forte and I’m so grateful to Andy for giving 
me this opportunity.”

Andy adds: “Everyone loves Joe; he’s been on 
the perfect journey and our goal is that he will 
continue to grow his career with us.”

The menu provides a good selection of bistro/
gastropub-style lunch and dinner options along 
with plenty of promotions to take advantage 
of. These include a set menu (three courses 
for £19.95/£26.95 including wine and coffee), 
selected meals and a drink for £10 before 6pm, a 
Sunday roast (from £12.95 for one course) and a 
Tuesday night steak night where steak and fries 
are available at a very reasonable £12.95.

The sweet potato tagine with spinach 
and chickpeas served with pomegranate 
cous cous, flatbread and yoghurt (£9.95) 
immediately caught my attention, and on Joe’s 
recommendation, I put my order in. 

My colleague decided to go for the £19.95 
lunchtime set menu and while he polished off 

his starter of wonderfully crisp salt and chilli 
fried squid with avocado alioli, I tucked into 
some olives and thinly sliced bread dipped in 
olive oil and balsamic (£4).

My tagine was worth the hype and was 
flavoursome and filling and my colleague’s 
main of chicken breast with creamy Diane 
or peppercorn sauce served with chargrilled 
asparagus and buttery mash also hit the spot.

We couldn’t help finishing off our meals with 
dessert and the roast white chocolate mousse 
with raspberries and crushed meringue (£6.50) 
and the sticky toffee pudding with butterscotch 
sauce and vanilla ice cream (part of the set 
menu) were both nicely presented and well 
proportioned. 

Andy later tells me that the restaurant is 
about to launch a new initiative where it will 
invite local business leaders to work an evening’s 
service as a waiter/waitress. They will get to 
experience a new sector while any tips they 
make will be donated to the charity.

“I’m on a mission to make the whole 
community – including the business community 
– see us as a resource and something to support,” 
says Andy.

The restaurant – and neighbouring dry 
bar – is undoubtedly an important community 
resource, and Andy is rightly proud of what he 
and his team have achieved  

But for the concept to work long term, the 
businessman is mindful that the restaurant 
must measure up to other dining destinations in 
Middlesbrough.

In my experience, The Fork in the Road 
achieves this and more.

It is well worth a visit the next time you’re 
in Teesside and looking for an eatery where its 
extraordinariness lies in its ordinariness. 

THE FORK IN THE ROAD 
www.theforkintheroad.co.uk
01642 243552
@forkabilitation
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The Grand Hotel in Tynemouth has 
recently appointed new head chef Adam 

Hegarty (formerly of Six and Wynyard 
Hall). Here, Adam shares his recipe for a 

simple yet classic tart 

RECIPE OF THE MONTH - The Grand Hotel Tynemouth

GRAND HOTEL TYNEMOUTH
www.grandhoteltynemouth.co.uk

@GrandTynemouth

Cherry and almond tart

Method
• Pre-heat oven to 190°C.
•  On a lightly floured surface; roll out the pastry to a 30cm 

circle, approximately 20mm thick.
•  Using a dusted rolling pin, roll the pasty onto a 20-22cm 

tart pan and gently press the pastry in, removing the 
excess.

•  In a bowl, mix the sugar and butter until creamy. Beat in 
the egg and vanilla until smooth. 

•  Add the almond and the flour and beat until it forms a 
smooth paste. 

• Spread the cream across the bottom of the pastry.
• Place the pitted cherries evenly over the frangipane. 
•  Bake for 25-30 minutes or until the frangipane is puffed 

and light brown in colour. 
• Remove from oven and cool. 
•  Serve warm or at room temperature with vanilla ice 

cream.

Ingredients
50g granulated white sugar
45g unsalted butter
1 large egg
1 vanilla pod
50g ground almond
50g plain flour
450g sweet cherries, pitted
Good quality puff pastry
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Inspiration is everywhere in the world of 
health and fitness. You can be inspired 
on social media, in the gym or by people 
you know who have achieved great things. 
Wherever you find your inspiration is very 

individual, and it’s certainly important to keep it that 
way. 

I’ve been exercising regularly for as long as I 
can remember, and caring about the quality and 
nutritional content of my food for over a decade. 

I’ve never yo-yo dieted, or been up and down with 
my weight, I’ve always employed the approach of 
moderation and consistency. 

This mindset and outlook on health and fitness 
came from my biggest inspiration when it comes to 
all-round wellbeing – my mam. She has worked in 
the industry for over 30 years, and has even been 
a national aerobics athlete and champion, but no 
matter what, she’s always taught me to have a sensible 
approach to a healthy lifestyle. 

While there is #fitinspo all over social media, and 
ever increasing pressure to look, eat, train and even 
take selfies a certain way, I’ve always maintained what 
my mam has always instilled in me is that fitness is 
more than aesthetics and all the superficial stuff.

Watching my mam teach her fitness classes as I 
grew up, I quickly realised that fitness has a much 
greater depth to it. It brings people together, makes 
them feel good about themselves and improves their 
health. Exercise and eating well improves mental 
health, physical health and provides opportunity to 
meet new people, socialise and make you smile. 

After working in fitness for over 15 years, I’ve 
seen people make new friends, find lifelong hobbies, 
massively improve their health and well-being, and 
so much more. Yes, I’ve seen countless people lose 
weight and decrease their body fat percentage, but 
alongside that, it’s essential that mindset and self-
esteem become more positive too. 

While the world we live in increasingly moves 
towards fitness and aesthetics having stronger 
association, it’s important not to put ourselves 
under undue pressure and instead focus on fitness 
enhancing your life and not dominating it. 

In a nutshell, find a type of fitness you love, look 
after your body, and be consistent, and you won’t go 
far wrong. 

Katie Bulmer-Cooke reveals what inspires her to achieve her health and fitness goals

BE INSPIRED 

HEALTH & FITNESS – Katie Bulmer-Cooke

Katie Bulmer-Cooke
UK Personal Trainer of the Year 2012 & UK Fitness 
Professional of the Year 2013.
Entrepreneur/Consultant/Speaker/
Bookings: michael@usb-uk.com
www.katiebulmer.com
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Hardwick Live is back on Saturday 
and Sunday, August 18-19, bringing 
two full days of sizzling live music to 
Hardwick Hall, Sedgefield.

Kaiser Chiefs and Happy 
Mondays will lead a star-studded line-up at this 
year’s event, which will also feature dozens of bands, 
leading DJs, celebrity chef dining experiences and 
entertainment for all the family.

John Adamson, owner of Ramside Estates which 
runs Hardwick Live, says: “Following the success 
of last year’s event, we wanted to come back with 
something bigger and better this year, so we decided 
to go for two full days of music and entertainment. 

“We have signed some of the biggest bands the UK 
has produced over the last 40 years, and it all points 
to what we believe is going to be a fantastic two days.”

The multi award-winning Kaiser Chiefs, who have 
notched up a string of hits including Ruby, Every Day 
I Love You Less and Less and I Predict a Riot, will 
headline Saturday’s show.

Joining them on the day will be Vintage Trouble, 
Ash, Jake Shears of the Scissor Sisters, and Lucy 
Spraggan along with local artists including Dansi and 
Beth Macari.

On Sunday, the heady days of the ‘Madchester’ 
scene and The Hacienda will be relived as Happy 
Mondays lead another solid line up.

They will be joined by Shed Seven, Echo & The 
Bunnymen, Feeder, Public Image Ltd, Heather Small 
and Melanie C.

Sunday will also feature a packed programme of 
support acts, with The Cuban Brothers, New York 
Brass Band, Smoove & Turrell and Detroit Social 
Club among the supporting artists.

Along with the main stage artists, some of 
the world’s leading DJs are set to mix up a storm 
throughout the weekend.

Brandon Block is back for a second successive 
year, and he will be joined on Saturday by Danny 
Rampling and Alex P.

And there is plenty more on Sunday, as Graeme 
Park and Greg Wilson lead a packed programme of 
10 DJs who will take it in turns to spin tunes.

“Each year we build on the success of the one 
before, and I think the team has secured a line up 

Music stars spanning four decades of indie and pop are heading to County Durham this summer as the region’s most 
exciting music festival returns

HARDWICK LIVE 
READY TO ROCK…

ADVERTISING FEATURE – Ramside Group  

Hardwick Live
For the latest information 

and to purchase tickets, 
visit the website: 

www.hardwicklive.co.uk
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which can’t be beaten this year,” added 
John. 

“The result will be a fantastic two-day 
festival which has something for everyone, 
no matter their age or musical taste and I 
believe this will really put Hardwick Live on 
the map as one of best music festivals in the 
country.”

Tickets for each day start from £49 for 
adults, £16 for 12-16-year-olds and £8 for 
three to 11-year-olds, and weekend tickets 
are also available.

Parking will be available at the event, and 
shuttle coaches will also run to and from 
Hardwick Hall from different venues across 
the region.

Something for all the family to enjoy
Along with the live music and DJs, 
Hardwick Live will offer a packed 
programme of further entertainment 
aimed at the whole family.
Children can take advantage of their 
own areas, with fairground rides 
and various activities which will be 
available throughout the weekend.
These will include storytelling sessions, 
magic shows, face painting and 
pottery, jewellery and other craft 
making workshops.
And for food lovers, this year’s event 
offers a unique chance to enjoy a fine-
dining experience with some of the 
region’s leading chefs.
Terry Laybourne, Marcus Bennett and 
Chris Finnegan will each be cooking 
up a storm as part of the packed 
programme this year, as they take it in 
turns to create a three-course meal in 
the Dine in Style marquee.
Festival-goers can purchase tickets 
in advance to see the demonstrations 
followed by the chance to sample the 
food themselves while enjoying a glass 
of Taittinger. 
Dine in Style sessions will be held at 
lunchtime and at 5.30pm on both days, 
and tickets are available to buy from 
the website.
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SONY SSD

Technology giant Sony 
is expanding its range of 
storage devices with the 
launch of a new product into 
its External Solid-State Drive 
(SSD) range.
The premium SL-E series is a 
stylish, high-capacity external 
SSD that is small enough 
to put in your pocket, but 
powerful enough for high-
speed and safe data transfer.
Designed with the needs 
of professionals in mind, 
the handy external solid-
state drive is smaller than a 
credit card, so you can take 
it anywhere and with up to 
960GB of storage you can 
keep all your important files 
with you all the time.

From £149
www.sony.com

This SSD is equipped with compact and reversible USB Type-C ports for 
connection to all the latest mobile technology, as well as standard-A cables. 

Having both ports ensures usability with a wide range of devices including 
Mac and Windows PCs, Android smartphones and tablets. The SL-E drive 

uses flash memory with no moving parts inside, increasing the shockproof 
capability and reducing the chance of mechanical breakdown of the unit 

and data loss. The drive also contains ENC DataVault Lite software, so you 
can have full security of your files. 

The SL-E drive is also targeted at the digital photography market. 
The USB 3.1 Gen 2 interface offers a high capacity and ultrafast 
connection to your PC, which makes it the perfect partner for high 
performance tethered shooting with cameras like the new Sony 
7 III. Data transfer speeds up to 540MB/s (read) and 520MB/s 
(write) provide for fast backups, quick checks and retouching of 
images. This makes for a portable, durable drive which is very 
useful to have on shoot, as well as for other professionals who 
need to store and easily transport high amounts of data and need 
quick access to them.

Deborah Busby reveals what’s new and improved with the world of 
gadgets and technology

TECH 

TECHNOLOGY



99

SAMSUNG GALAXY S9 SUNRISE GOLD

Following the successful launch of the S9 
and S9+ earlier in the year, Samsung has now 
released a model in sunrise gold, which is their 
first device to feature a satin gloss finish. It 
includes all of the features of the S9, including 
its camera with a Super Speed Dual Pixel sensor 
and dedicated processing power and memory 
that can combine up to 12 frames into one 
shot. It also includes the hugely popular AR 
emojis and Bixby integration. The launch in gold 
adds to the standard colours of the S9 range - 
midnight black, coral blue and lilac purple. 

From £739, available for pre-order from June 
22
www.samsung.com

SPACENAVIGATOR 3D MOUSE

This computer mouse is said to give the 
highest quality of precise 3D navigation. 
With a patented 6-Degrees-of-Freedom 
(6DoF) sensor, it is specifically designed 
to manipulate digital content or camera 
positions. Hailed as being supremely easy 
to use, the user can push, pull, twist or tilt 
the 3D connection controller to pan, zoom 
or rotate, while your other hand uses your 
existing mouse to select, create or edit. The 
SpaceNavigator is especially targeted at the 
design and creative world, to allow brave 
new ways of operating. 

£99.99
www.amazon.com

B&O PLAY EARSET

The latest design-leading introduction to the earphones 
market from Bang & Olufsen, Earset comes with state-
of-the-art wireless audio technology, trademark Bang 
& Olufsen Signature Sound and a fresh look, while 
staying true to the roots of the brand’s original design 
of earphones from the 1990s. The adjustment system 
on the earphones allows the angle of the earbud to be 
modified, alongside the height of the piston and the curve 
of the earhook, to ensure a perfect fit. Earset is made 
from aluminium, giving them a hydraulic-like feel. With up 
to five hours of battery life, the earphones allow you to 
control your music, take calls, and activate Siri or Google 
Assistant on your smartphone via Bluetooth.

£269
www.beoplay.com

TECHNOLOGY
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Satisfying your sense of adventure doesn’t have to mean comprising on luxury, thanks to the new ‘Rolls-Royce of SUVs’

DIAMOND 
IN THE 
ROUGH 

When Rolls-Royce announced 
three years ago that it was 
developing an SUV called 
the Cullinan (named after 
the largest diamond ever 

discovered), it did so in the knowledge that its 
customers would expect something that would boast 
the opulence, performance and usability never before 
seen in this classification. 

The resulting sports utility vehicle, which 
Rolls-Royce revealed on May 10, is an all-terrain 
high-bodied car that has been designed with a ‘new, 
younger and more adventurous customer in mind’; 
someone who wants a Rolls-Royce that can take them 
completely off the beaten track. An SUV with an 
all-new all-wheel drive and all-wheel steer system to 
overcome any challenge but that doesn’t compromise 
on on-road performance either, thanks to the 6.75 
litre twin-turbo V12 Rolls-Royce engine that delivers 
563bhp/420kW and 850Nm/627lb ft of torque.

The Rolls-Royce’s ‘all-aluminum architecture’ 
promises extraordinary car body stiffness for ‘best-in-
class’ functional performance on rough terrain, along 
with better ride comfort on the roads. While the 
Cullinan’s styling – complete with iconic Rolls-Royce 
grill – is the epitome of power and elegance. 

The Cullinan also features the first ‘three-box’ 
car in the SUV-sector, where the rear partition 
wall creates a distinct environment for passengers, 
separated from the luggage compartment – in a nod 
to the era when luggage was mounted on the exterior 
of the motor-car.

A central touch-sensitive information screen 
allows the driver to quickly select functions, map 
views and vehicle set-up on the trail, while a host 
of other cutting-edge technology – night vision 
and vision assist including daytime and night-
time wildlife and pedestrian warning; alertness 
assistant; a four-camera system with panoramic 
view; active cruise control; collision warning; lane 
change warning and the latest Navigation and 
Entertainment Systems and more – makes the Rolls-
Royce Cullinan one of the most technologically 
advanced cars of its type in the world.



101

ROLLS-ROYCE CULLINAN
First UK deliveries of the Cullinan expected in 
early 2019. 
www.rolls-roycemotorcars.com/cullinan

MOTORS  – Rolls-Royce Cullinan

And for those not in the driving seat, passengers 
can enjoy grandstand views of their surroundings 
thanks to the large glazed area of Cullinan’s side 
windows and an industry-leading panoramic glass 
roof.

Peter Schwarzenbauer, chairman of Rolls-Royce 
and member of the Board of the BMW Group, 
said at the Cullinan launch: “With global customer 
expectations in mind, our aim was two-fold – realise 
a presence to match the magnificent capability of 
Cullinan, while setting sector defining standards for 
luxury and elegance. 

“We know that many of our luxury patrons 
pursue sports or leisure hobbies that require 
precisely this type of ‘go anywhere’ vehicle – 
Cullinan’s design gesture had to possess an 
immediate sense of effortless accomplishment.

“The label SUV is now applied to anything with a 
two-box silhouette and the least suggestion of going 
off tarmac. We envisioned an authentic, three-box 
high-bodied all-terrain car with a convention-
challenging design and absolute capability that 
would satisfy the adventurous urges of our clients.”

It’s hard to argue the Cullinan is not the most 
versatile, family oriented, super-luxury SUV the 
world has ever seen. But with a rumoured price tag 
of £230,000, this diamond doesn’t come cheap.
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More than 450 people enjoyed a highly entertaining evening at the South Northumberland Annual Sporting Dinner 
on May 17. Guests were treated to a fascinating insight into the exciting and interesting world of top class horse 

racing from former Champion jockey Sir AP McCoy. 
The evening was hosted by Marcus North, CEO of South Northumberland, and Charles Dagnall the well-known 

cricket commentator. The major sponsor for the evening wasWomble Bond Dickinson with North East Times as media 
partner

SOUTH NORTHUMBERLAND 
CRICKET CLUB ANNUAL 

SPORTING DINNER

EVENT - South Northumberland Cricket Club
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North East Times hosted 100 attendees at North P&I on May 11, for informal networking and light refreshments. 
Attendees from the region’s business community were the first to receive a copy of the May Issue – with Eldon Robson, 

owner of Hexham-based Fentimans, on the cover. We were delighted to welcome our guest speaker Paul Jennings, 
CEO of North P&I

NORTH EAST TIMES’ BREAKFAST

EVENT - North East Times
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The best thing about the North East is 
it has the best people, work ethic and 
entrepreneurial spirit in the UK – also 
the benefit of the airport and rail links to 
other cities for work. The region has the 

city, countryside and coastline all within easy reach, 
which makes the North East truly amazing. 

My favourite area of the North East is a toss up 
between Gosforth, where I was brought up and 
Killingworth Village where I live now. 

My favourite place to spend some quality leisure time 
is in Warkworth – where my grandmother’s family 
came from. I enjoy walking on the beach and visiting 
The Black Bull pub, which my grandparents owned 
back in the day. It’s a slice of history for the region but 
also my family.

Cafe 21 is the best place to eat in Newcastle. All our 
family birthdays and celebrations take place there. My 
son’s 21st was a special time indeed.

Jesmond Dene House is another favourite of mine. Its 
tranquility, history, class and fabulous surroundings are 
great for a client meeting. It’s like an oasis in the city.

We should be most proud of Newcastle and Gateshead 
Quayside. I have seen how its regeneration has changed 
the face of the entrance to our wonderful area. Only 
topped by the North Shields Fish Quay, where my Nana 
worked many years ago and is now a top visit - the fish 
and chips are immense.

The best view in the North East is from my house. I 
can see Penshaw Monument, Gateshead, Newcastle and 
Consett. 
The lights at night across the landscape are very special 
and make me feel so lucky to live where I do. My mum 
always says, ‘if you could bottle that view…’ 

I think when you are born and bred in the North East 
you have the DNA for the region. I feel exceptionally 
proud to be from this area and promote it as much 
as I can. The camaraderie and spirit of the people is 
something that is lauded the world over. It is a special 
place for me and all of my family and always will be.

If I could add anything to the North East, it would be a 
massive catapult to shorten the journey to London! 

North East entrepreneur Kirsty Bell founded and launched Goldfinch Entertainment in 2014, and now presides over 
the Goldfinch Studios Group as its CEO. As well as a successful producer, Kirsty is a Chartered tax advisor and has 
used this combined expertise to guide Goldfinch in raising and investing $250 million into more than 200 projects 

across the film, television and video games sectors. 
Seen as a pioneering female in the UK film industry (she is currently one of only two women heading an independent 

film production studios), Kirsty splits her time between her offices in London and the North East

MY NORTH EAST 
INTERVIEW - Kirsty Bell

GOLDFINCH STUDIOS
www.goldfinchstudios.co.uk
@GoldfinchEnt
@GFStudiosUK
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