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EDITOR’S WORD 
Welcome

This month, North East Times brings 
you our second Sports Issue. As 
well as showcasing well-known 
sporting personalities with links to 
the region, we look at the sector’s 

commercialisation and the significance to the North 
East. In addition, we reflect on the ways companies 
and organisations are supporting sports clubs in the 
region, through sponsorship, while encouraging an 
active and healthy lifestyle among their employees. 

Our cover star this month is director of rugby, 
Dean Richards, who has led Newcastle Falcons to 
its best season in two decades – a top four finish 

in the Aviva Premiership. He reflects on the recent 
accomplishments at the club and why he and his 
players are hungry for more. 

In addition, we speak to Sir Bob Murray about 
the £20 million Beacon of Light project, Sir Ian 
Botham on reviving Durham CCC, Paralympic 
cyclist, Dame Sarah Storey, on managing her 
training, business and a young family, and Takayuki 
Suzuki, a swimmer from Japan with congenital limb 
deficiency, who is basing himself in the North East 
to prepare for his home Paralympics.

I hope that you enjoy this issue. 

Welcome to the September issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

Companies in the North East report an increased 
confidence in their own business prospects at 48 per 
cent, up 19 points on last month, but lower economic 
optimism at 20 per cent, down 21 points.

Together, this gives an overall confidence of 34 per 
cent, which remains above the national average of 30 per cent and is 
just one point below last month’s figure of 35 per cent.

Nationally, overall confidence rose one point on June as firms’ 
optimism about the economy climbed two points to 25 per cent. 
Businesses’ confidence in their own business prospects held steady at 
34 per cent. 

The Business Barometer questions 1200 businesses every month 

and provides early signals about UK economic trends both regionally 
and nationwide.

Steve Harris, regional director for the North East at Lloyds Bank 
Commercial Banking (pictured), said: “Although it’s disappointing 
to see firms’ optimism in the economy fall this month, their overall 
confidence has proved resilient and the North East remains above the 
national average.”

BUSINESS

North East business 
confidence holds steady 
amid economic concern

BULLETIN

SPORT

Multi-million-pound sports 
facility taking shape at Newcastle 
University
To celebrate a key milestone in the construction of a new £16.2 
million Sports Centre at Newcastle University, the team from 
Clugston Construction were joined by university staff and 
stakeholders to watch the early sections of the steel frame being 
lowered into place. 

The new 5962 square metre building is designed to provide 
space for performance and recreational sport, plus academic 
space for sports research and teaching. It will incorporate an 
eight-court sports hall, four squash courts, Sport and Exercise 
Science Labs, a second strength and conditioning room, spin 
studio and a gym.  The scheme on Richardson Road, which is 
located alongside new student residence Park View Student 
Village, is due for completion by next summer.

Business confidence in the North East slipped 
just one point during July to 34 per cent, 
according to the latest Business Barometer 
from Lloyds Bank Commercial Banking.
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TECH

Visualsoft restructures 
senior team
E-commerce and digital agency Visualsoft has 
announced three key senior team changes, as 
the company looks to reinforce its client service 
credentials and boost partner relationships over the 
next 12 months. 
The move sees Gemma Foster take on the 
newly-created role of head of service delivery, 
Emma Thompson move to head of client success 
and Darran Matthews promoted to partnership 
manager. 

National news 
UNLOCK POTENTIAL OF 
LOCAL INFRASTRUCTURE 
OR FACE TWO-SPEED 
ENGLAND

The Government must 
build a coherent approach 
to improve infrastructure 
across the country and avoid 
the risk of regions being 
left behind while others 
pull ahead in a two-speed 
England, according to a new 
report from the CBI.

With record levels of 
public investment in the 
transport system, and a 
commitment to developing 
major projects – such as 
HS2, Crossrail and the new 
runway at Heathrow – the 
Government has shown 
a strong will to improve 
infrastructure across the 
country. 

But the CBI report – 
Driving Delivery: Turning 
plans into action on 
regional infrastructure – 
identifies concerns that the 
complexity of infrastructure 
decision-making and a lack 
of transparency around 
how investment decisions 
are made are putting 
the promise of greater 
connectivity at risk. 

4.8 MILLION BRITS 
CONSIDERING BECOMING 
A LANDLORD 

New research from 
Sainsbury’s Bank Mortgages 
indicates that almost one in 
10 (9 per cent) of UK adults 
have shown an interest in 
taking out a Buy to Let 
(BTL) mortgage in 2018. 
This means that across the 
UK, 4.8 million people could 
become landlords in 2018.

Of those taking out or 
considering a BTL mortgage, 
over a third (35 per cent) 
said a change in income had 
inspired them to do so, while 
3 in 10 (29 per cent) remain 
encouraged by the current 
opportunities to enter the 
Buy to Let market. 

 

SPORT

Quantum Sport announce new shareholders
North East sports management agency Quantum Sport has announced that Louise Fellows, Pete Cormack, 
Martin Smith and Ben Woods – who all have a wealth of experience in the sports world – are becoming 
shareholders as part of the company’s expansion plans. 
Director and founder of Quantum Sport, James Welch, who was advised by Newcastle-based leading 
independent law firm Muckle LLP, said: “We have enjoyed a period of sustained growth and success recently 
and our new structure will bring the right balance of experience, expertise and drive to take our plans to the 
next level and beyond.”

LAW

Womble advises council on 
TeesAMP
Womble Bond Dickinson (WBD) has advised 
Middlesbrough Council on a multi-million-pound 
advanced manufacturing park in the Tees Valley. 
The TeesAMP development has the potential to 
create 1000 jobs and the initial development stage 
looks to comprise 180,000 sq ft of manufacturing 
space for the next generation of manufacturers.

The team at WBD, headed by Ian Ward, advised 
the council on the development agreement and 
grant funding, as well as providing legal advice on 
procurement and construction issues. 
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FUNDING

Craft specialist to launch in 
US following investment
A six figure investment from NPIF – FW Capital 
Debt Finance – part of the Northern Powerhouse 
Investment Fund (NPIF) – is helping Debbi Moore 
Designs expand in the US.

The Darlington-based craft supplier and 
manufacturer develops and sells a range of craft 
materials, both wholesale and to the general public. 
The NPIF investment will enable the management 
team to strengthen its online offer, purchase 
cutting edge new technology, create four new jobs 
and launch in the US.

TECH

NHSBSA signs up to digital talent platform
The NHS Business Services Authority (NHSBSA) has partnered with digital platform globalbridge. North 
East-based globalbridge, which launched last year, has developed an online facility that aims to connect 
talented students with educational and career opportunities. The NHSBSA has launched its own profile 
page on the platform offering placements, insight and innovation days to students while advertising 
graduate placements, degree apprenticeships and NVQ Level 3 apprenticeships.

LAW

Watson Burton supports 
multi-million pound site 
acquisition
Newcastle-headquartered commercial law firm 
Watson Burton has advised Lok Developments on 
the purchase of Eagle Star House – a deal valued at 
£9.5 million. The investment is in a disused tower 
block in Gosforth, formerly used by the DVLA. 
The large residential development will see the 
creation of 54 high-end units and there are plans 
for further units and parking. 

Calendar of events:
September 11, 9.30am-
12.30pm

Start-Up Workshop - Getting 
Customers
Location: North East BIC, 
Wearfield, Sunderland SR5 
2TA
Price: Free
www.ne-bic.co.uk
This is a free lively, interactive 
seminar packed full of 
practical marketing hints and 
tips aimed at anyone looking 
to start a new business. You’ll 
receive some great marketing 
advice on how to plan, target 
and get customers.

September 14, 8am-10am

Breakfast Business Event - 
#CyberFest 2018
Location: Offshore 
Renewable Energy (ORE) 
Catapult, Offshore House, 
Albert Street, Blyth, 
NE24 1LZ
Price: Free
www.eventbrite.co.uk 
Dynamo North East’s cyber 
work stream, #CyberNorth, in 
partnership with Accenture 
are delighted to launch a 
breakfast business event, 
kindly hosted by Business 
Northumberland, as part 
of the wider #CyberFest 
programme throughout 
September.

November 14, 9am-5pm

VentureFest North East 2018
Location: St. James’ Park, 
Barrack Road, Newcastle 
upon Tyne, NE1 4ST
Price: Free
www.venturefestnortheast.
com
VentureFest North East is a 
free, full-day event focussing 
on how businesses can grow 
through innovation, designed 
to connect businesses, 
corporates, investors, 
academics and advisors 
with specific expertise in 
innovation

NEWS
Deals

DEALS
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The Government has confirmed a £107 
million funding package for The Centre 
for Process Innovation (CPI) to help 
develop technologies for next generation 
manufacturing.

The commitment – announced during a Cabinet 
visit to the North East on July 23 – covers a five-year 
period and will allow CPI to continue its extensive 
track-record of helping industry bridge the gap 
between innovation and commercialisation to bring 
new products and processes to market.

The funding will be delivered as part of the High 
Value Manufacturing Catapult (HVM Catapult) 
programme, which supports UK manufacturing in 
the commercialisation of cutting-edge technologies.

The move will boost local growth and is expected 
to create highly-skilled jobs, with CPI playing a 
crucial role in delivering the Government’s modern 
Industrial Strategy.

CPI is the process manufacturing partner of the 
HVM Catapult network, which comprises seven 
centres across the UK, and works from sites across 
the North East.

Supporting partners in markets such as healthcare, 
electronics, energy, aerospace, chemical processing, 
food and agriculture, transport and construction, 
CPI’s innovation processes and scientific expertise 
helps get products to market faster at lower cost.

Nigel Perry MBE FREng, CPI chief executive, said: 
“We are delighted to receive confirmation of this 
funding.

“Our deep understanding of innovation processes, 
combined with our outstanding technical expertise 
and state-of-the-art facilities, help companies 
develop, prove and prototype next generation 
products and processes that deliver highly-skilled 
jobs and sustained economic growth for the UK.

“This support will allow us to continue providing 
that vital support and position CPI as an increasingly 
important player in the Government’s modern 
Industrial Strategy and Northern Powerhouse.”

Business Secretary Greg Clark said: “The UK has 
a world-beating reputation for innovation and we 
are building on this strength as part of our Industrial 
Strategy with the largest investment in research and 
development in 40 years.

“This investment will drive local growth and 
innovation across the country, creating more 

opportunities for high-skilled, well-paid jobs across 
the country.

“The Catapult network plays a key role in building 
on UK strengths in sectors and technologies that 
are going to be in high demand in the years ahead, 
bringing ideas to products and services on the 
market.”

Mr Clark added the funding builds on the success 
of the Catapult centres and represents a huge vote of 
confidence in the scheme.

The Catapults have seen £7.5bn invested in their 
first seven years and will play a crucial role in the 
Government meeting its commitment to spend 2.4 
per cent of GDP on research and development.

Dick Elsy, CEO at the HVM Catapult, added: 
“The Catapult is perfectly placed to make a full 
contribution to a successful UK Industrial Strategy.

“In our first six years of operation, we have 
established a proven track record, generating 
investment in research and development and driving 
improvements in manufacturing productivity and 
competitiveness. 

“The five-year funding package allows us to build 
on our early successes, broadening our productivity 
impacts while equipping British firms with the 
manufacturing innovation they need to compete in 
uncertain and challenging international markets.”

The Offshore Renewable Energy Catapult, based 
at Blyth, Northumberland, will also benefit from 
Government funding support.

The Centre for Process Innovation receives £107m Government funding to Strengthen Modern 
Industrial Strategy

MONTHLY REPORT
Centre for Process Innovation

MAJOR FUNDING FOR 
PROCESS INNOVATION

CENTRE FOR PROCESS 
INNOVATION
www.uk-cpi.com

i
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More than 100 North East attendees heard career development advice and first-hand route to 
success stories from leading female entrepreneurs and business leaders at the Inspiring Females 
Annual Conference, organised by North East England Chamber of Commerce. 
The conference, held at Ramside Hall, had a ‘Power to Change’ theme and speakers included 
Jules Smith, head of people services at Virgin Money, which sponsored the event 

INSPIRING FEMALES 
ANNUAL CONFERENCE

KEY EVENT 
North East England Chamber of Commerce
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Q
OPINION
Burning Issue

Are the successes of sports such as basketball and rugby union in the 
region given enough kudos and coverage?

BURNING ISSUE

In short, the answer is no; North East will always be a football first 
region. Even when NUFC were relegated, ticket sales averaged over 
51,000 and last week over 29,000 fans watched Sunderland play 
Scunthorpe in League One.

Newcastle Falcons and Esh Group Newcastle Eagles have been 
more successful that our regional football teams in recent years. 
Durham Jets are doing well this year in the T20, but coverage is 
limited. These are exciting, accessible sports and importantly do 
great work in our communities. Esh Group  Newcastle Eagles have 
won the BBL Championship six times in 10 years, but that is not 
widely enough acknowledged.

I’m an avid sports fan and as someone who has played rugby at 
an amateur level I do feel that more coverage could be given to 
regional sports. Local teams are extremely important and span from 
a grassroots level up, however they are often not covered regularly 
outside of their local newspaper. My firm, West Nautical, sponsors 
a series of local teams including South Shields Westoe RFC and the 
director of rugby at Newcastle Falcons as we strongly believe in the 
development and importance they play in the lives of those involved 
and the region as a whole.

As a rugby union fan moving to the region a few years ago, I 
instantly took an interest in how the Newcastle Falcons were doing 
and made sure I attended matches when I could. There is definitely 
not enough publicity and coverage around this sport due to football’s 
dominance in the region. I don’t think enough kudos was given to 
the Falcons for finishing fourth in the Premiership last season, which 
was a fantastic achievement. I can only imagine what would have 
happened if that was Newcastle United’s final position in the Premier 
League. I would love to see more promotion of our other successful 
sporting teams in the region in the future. 

Clearly we would always like to receive higher profile and greater 
media coverage. I think the issue for our sport is more of a national 
than regional issue. If basketball received anywhere near the level of 
media coverage it receives in the majority of European countries, the 
cultural view of our sport would be very different. Team sports in 
this country grow and shrink dependent on levels of national media 
coverage, particularly television. Equally you are expected to bring 
an audience to the picture to gain the exposure. It’s very ‘chicken 
and egg’. All we can do is keep pushing for our sport at all levels and 
thank you for your support!’

Darren Warneford
Group customer relations director, Esh Group

Geoff Moore
Managing director, West Nautical 

Rachel Richardson 
Director, Troocost

Paul Blake
Owner, Newcastle Eagles 



15



16

RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Perspective (North East), the new name of long 
established Newcastle-based financial advisers 
Rutherford Wilkinson, has appointed Charles Penn 
to the new role of head of marketing and business 
development. Charles, who held a similar position 
at Sintons law firm for 10 years, joins the 35-staff 
firm to help drive  growth among corporate and 
individual clients. 

Samantha Curtis, senior planner at Lambert Smith 
Hampton, Newcastle, has been appointed as the 
new chair of the Royal Institution of Chartered 
Surveyors (RICS) Matrics in the North East.

Samantha intends to focus on improving the 
diversity of the profession, by continuing her work 
with local schools and colleges to encourage more 
young women and underrepresented groups to 
consider a career in surveying.

Nicola Leyden has joined independent law firm for 
businesses, Muckle LLP, as its new HR director, to 
further develop its innovative workplace culture and 
drive forward its employee engagement.
Nicola, who lives in Boldon, joins the Newcastle-
based law firm from global digital partner 
marketing company Performance Horizon.

Senior building surveyor and project manager at 
Knight Frank Newcastle, Puneet Vedhera, has been 
promoted to associate after four years with the firm. 
Puneet, who was recently awarded The Brian 
Crumbley Shield for ‘RICS Young Surveyor of The 
Year’ is part of the Building Consultancy team, 
and is responsible for dilapidations, building and 
condition surveys and project managing property 
developments and refurbishments. 

The North East Local Enterprise Partnership (LEP) 
has appointed Andrew Clark to the new role of 
programme lead for the energy sector. Andrew, 
who delivered energy and low carbon programmes 
nationally and internationally, will be working with 
public and private sector organisations, universities 
and local and national government to create a 
coordinated energy strategy for the region.

George F. White, the land, business and property 
group, has appointed a partner to its farm 
consultancy team, in a key strategic move for the 
business. Andrew Jamieson, who has previously 
worked in the farm team at George F. White, 
will be responsible for growing the range of farm 
consultancy services, and attracting a wider client 
base.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Charles Penn 
Head of marketing and 
business development, 
Perspective (North East)

Samantha Curtis 
Chair, RICS Matrics

Nicola Leyden
HR director, Muckle LLP

Puneet Vedhera
Associate, Knight Frank 
Newcastle 

Andrew Clark
Programme lead – energy 
sector, North East LEP

Andrew Jamieson
Partner, George F. White
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Head of management accounts
Gosforth – Circa £70k + Bonus

NRG

NRG is working with an award-winning 
business in Gosforth on the recruitment of a 
permanent head of management accounts – a key 
appointment. The successful candidate will be 
ACA qualified with a demonstrated background 
in the production of management accounts, 
supervising a team and will ideally have had some 
exposure to a large, blue chip organisation. For 
more information contact:

craigstewart@nrgplc.com

Senior finance manager (tax)
Stockton – £49K

NRG

NRG is working with a North East business that’s 
going through a period of steady growth. The 
successful candidate will be the ‘go-to’ tax specialist 
for the business, with one direct report for you 
to develop, train and nurture. They will assist the 
director in making key decisions, with compliance 
and risk at the forefront of the decision-making 
process. For more information contact:  

craigstewart@nrgplc.com

HR advisor
Teesside, up to £28,000

Sarah McKenna HR Recruitment 

Sarah McKenna HR Recruitment is seeking an 
HR advisor for a well-known and entrepreneurial 
global brand. This is a full generalist role working 
within an experienced team to support managers 
over two sites with front-line HR advice, process 
improvements as well as managing the full 
employee lifecycle including contracts, absence 
management, payroll etc. This is a fantastic 
development opportunity within a fast paced and 
challenging environment. Interviews will take place 
early October. For more details, contact: 

sarah@sarahmckennahr.co.uk

Management accountant 
Darlington, £30-£40K

Edward Reed 

Edward Reed is recruiting for a management 
accountant for a Darlington-headquartered IT 
Consultancy. The successful candidate will be 
responsible for the day-to-day processing and 
reporting of all financial data including invoices 
and payments in line with instructions ensuring 
accuracy, discipline and efficiency with processes.

www.edwardreed.co.uk
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COMMENT
In the limelight

Corporate sponsorship influences all 
levels of sport – from global brands 
paying millions to be associated 
with the likes of Manchester United 
and Real Madrid – to grassroots 

clubs and organisations that rely on the generosity 
of local small businesses to provide vital funding 
to buy kit and equipment, or to pay for the 
running of facilities. 

Sports clubs in the North East are no different 
with the private sector making an indelible mark. 
For example, Durham Country Cricket Club 
has Emirates, Newcastle United has FUN88 and 
Newcastle Eagles has Esh Group – alongside 
countless other associations. 

Sometimes, though, corporate deals can leave 
a sour taste – remember the lukewarm reaction 
from fans to Wonga being emblazoned across the 
shirts of Newcastle United, and the less we say 
about the Sports Direct Arena the better. 

But like it or loathe it, sponsorship deals 
between business and sport are here to stay – with 
benefits for both sides.

At Newcastle Falcons – the North East’s only 
premiership Rugby Union club  – corporate 
sponsorship is the remit of commercial director 
Mick Hogan.

He reveals that the club has partnership deals 
with Stelrad Radiator Group (principal partner), 
Hitachi Construction Machinery, Ward Hadaway 
and Bidfood.

Mick also describes how corporate sponsorship 
in sport has changed in recent times.

“Fifteen or 20 years ago, you’d have clubs 
putting out set packages and seeing who wanted 
to buy them. But that’s very short-termism,” he 
says. 

“Nowadays, you have to be more flexible. The 
first thing we tell prospective partners is that we 
don’t offer ‘off-the-shelf packages’. 

“Instead we listen to what their objectives 
are as an organisation and tailor something that 
works for them.” 

Such bespoke packages, Mick continues, can 
include brand awareness, corporate hospitality, 
community-based opportunities, as well as access 
to players and coaching staff. 

“It’s about creating unique opportunities 

that simply aren’t available to people who aren’t 
partners,” Mick adds. 

The digital revolution has also made an 
important impact with people increasingly 
watching sport on their phone, laptops or tablets 
and sharing clips on social media channels. 

This, Mick says, represents more opportunities 
for corporate partners, as well as the ability to 
monitor engagement and better demonstrate 
return on investment. 

Stockton Town FC is a Northern League 
Division One club that remains on the hunt for 
corporate sponsorship, too. 

Its chairman, Martin Hillerby, says that the 
club approaches sponsorship much like bigger 
clubs – with brand awareness, player access and 
corporate hospitality opportunities all available.

“You have to be smart and professional and 
work at building relationships,” he says. “It’s no 
different from how you’d treat a sponsor at a 
Premier League club – it’s just at a different level.”

Martin reveals that Stockton-based Map Group 
(UK) recently signed a three-year contract as the 
club’s shirt sponsor after the previous sponsor 
ended its arrangement after 17 years. 

Other brands associated with the club include 
Coverall, which sponsors the ground – renamed 
The Coverall Stadium – Tilly Bailey and Irvine 
LLP (YouTube channel) and MKM Building 
Supplies (training wear). 

But a professional approach to corporate 
sponsorship is not at the expense of excluding 
anyone, says Martin.

“We’re a community club and we set out 
sponsoring packages and levels to make sure 
there’s something for everyone,” he says.

“We don’t want anyone to say there’s nothing 
at Stockton Town FC for us. Even if a company 
wants to donate a bottle of wine, we can make £50 
from that in a raffle!”

Martin is keen to point out that the club 
operations don’t rely on corporate sponsorship, 
but that this support allows the club to “broaden 
its horizons”.

He explains: “It enables you to plan long-term 
– whether that’s in planning facility development 
or the direction of the club and the first team to 
try and secure promotion.”

Alison Cowie looks at corporate sponsorship in sport and how clubs – at all levels – are adapting 
to become more attractive

IN THE LIMELIGHT
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HAVE YOU MADE AN IMPACT THIS YEAR?
North East Times is launching its inaugural Impact Awards this autumn to celebrate those 
individuals who have made a significant mark on the North East in 2018

Five categories (finance, global, regional, 
profile and innovation) have been specially 
chosen to acknowledge those based in the 
North East who have made an impression in a 
variety of ways. 
North East Times will be asking people to 
nominate individuals for each category via a 
simple three-question form available on our 
website.

A judging panel will then decide who has made 
the biggest mark in the categories, while also 
choosing one overall winner.

The five Impact Award winners will be invited 
to take part in an exclusive interview and 
photoshoot that will appear in North East 
Times’ 

December 2018 issue and shared across our 
digital channels.

North East Times will also be holding an 
exclusive event in December 2018, where 
all five winners will receive trophies and the 
Outstanding Impact Award winner will be 
revealed.

NORTH EAST TIMES IMPACT AWARDS 2018



23

THE CATEGORIES…
FINANCE AWARD
This award will recognise an individual who 
has led a company or organisation to financial 
success over the past 12 months*. As well as 
the relevant statistical information (profit and 
turnover), we will be asking how these financial 
results have been achieved and key decisions 
made.
*or previous Financial Year.

GLOBAL AWARD
This award will honour someone who has made 
a significant impact internationally over the 
past 12 months. We will be asking about their 
company/organisation’s global footprint, how 
this has developed over 2018 and how this has 
been achieved.

REGIONAL AWARD
This award will be given to an individual who 
is deemed to have made the greatest impact 
on the North East. This may be by job creation 
or economic investment, or someone who has 
– or has led a company – that has impacted 
the quality of life of those living in the local 
community in a significant way.

PROFILE AWARD
This award will recognise a person who has 
used their profile to promote the North East 
or has helped to foster debate on key issues 
affecting the region. 

INNOVATION AWARD
This award will be given to an individual 
who can demonstrate the use of exceptional 
innovation in 2018. We will be looking at 
the inventiveness of their ideas, their use 
of technology and the impact – or potential 
impact – of their product or service. 

OUTSTANDING IMPACT AWARD
The judging panel will select one category 
winner for the Owutstanding Impact Award. 
Winners will not know who has won this 
accolade until the awards event, where their 
image will be revealed on the cover of the 
December 2018 issue of North East Times.

NOMINATION AND 
JUDGING PROCESS
People will be asked to nominate individuals 
(NOT companies or organisations) via a simple 
form on the North East Times website. 
Individuals can be nominated for multiple 
categories but separate forms must be filled 
out. 
The deadline for all nominations will be 
October 10, 2018. 
The judging process will take place in mid-
October. The panel will include members of 
the North East Times team and invited guest 
judges (TBC). 

WINNERS 
Winners will be informed by late October and 
must be available to attend a photo shoot at 
Mayfield Studio in Newcastle on November 5 
(10am-2pm).  

The winners’ package will include:

•  A photo shoot with North East Times lead 
photographer Chris Owens. This will include 
individual shots and a winners’ group shot 

•  A one-on-one interview with North East 
Times’ editor, Alison Cowie, to appear in the 
December issue and shared online

•  A filmed interview by North East Times’ 
film-maker Andrew Lowe to be shown at the 
Impact Awards event and shared via digital 
channels

•  A VIP invite to the Impact Awards event (date 
and location TBC), where they will receive 
their award 

•  Bespoke marketing materials to promote 
their winning status.

IMPACT AWARDS
To make your nominations for the Impact 
Awards, visit
www.netimesmagazine.co.uk

For sponsorship enquiries, please contact 
rachael@netimesmagazine.co.uk
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INTERVIEW
Ian Simon

As executive director of Tyne & Wear Sport, Ian Simon is responsible for the overall management 
and strategic development of the charitable organisation that supports those who run sport in the 
region. Ian started his career in 1985 with Middlesbrough Council before moving north in 1998 to 
become head of leisure services at Chester-le-Street District Council. He joined Tyne & Wear Sport 
in 2006

10 QUESTIONS

What was your first break in 
business?
Immediately after graduating 
I worked at a family-run 
tree nursery near York. It 

was physically hard but very fulfilling. One day I 
received a telephone call from a university friend 
about a job opportunity in Middlesbrough to co-
ordinate the summer playscheme programme that 
he thought would be perfect for me. I applied, was 
appointed and worked for Middlesbrough Council 
for the next 13 years.

What did you want to be growing up?
Not necessarily in chronological order: engine 
driver, firefighter, astronaut, professional footballer 
(goalkeeper), PE teacher and geomorphologist. 

What attracted you to your current role? 
Having worked for local authorities for 20 years I 
was looking for something different, but I wanted 
to remain within the sport/physical activity sector. 
In 2006, changes were being introduced to the 
network of county-based sport partnerships that 
had been created and continue to be supported 
by Sport England. These changes resulted in the 
creation of a new post to lead the Tyne & Wear 
partnership. I thought that this would provide an 
ideal opportunity to focus my energy on improving 
opportunities for everyone to play sport and 
become more physically active. Sport has provided 
me with many opportunities throughout my life 
and I’ve always been eager to help others to benefit 
in a similar way.

What is your organisation’s mission?
To increase the quantity, improve the quality and 
widen access to sport and physical activity to 
improve lives in Tyne & Wear.

How do you get the best out of your team?
Tyne & Wear Sport is a small charity; we have ten 
people in the team. I think it would be arrogant 
of me to assume that I get the best out of my 

colleagues although, as I have throughout my 
career, I’m very fortunate to work with a group 
of highly talented, dedicated and hardworking 
professionals. I’ve an unerring belief in the need to 
be open and honest with people. I think that people 
develop and grow when they are given a challenge 
and they have the resources and authority to meet 
that challenge, but they also need to be confident 
that you will be there for them should they need 
your support.

What has been your career highlight?
In the past 30 years I’ve had many rewarding and 
satisfying experiences that include contributing 
to the staging of the first Test Match held at the 
Riverside Cricket Ground in 2003 and establishing 
Tyne & Wear Sport as a charity that has become 
widely respected for the services we provide. My 
greatest satisfaction is derived from helping others 
to grow and develop to reach their potential.

What has been your biggest challenge?
Meeting my own expectations and not 
disappointing colleagues, friends and family.

Who or what inspires you?
My father.

What are Tyne & Wear Sport’s short and long-
term goals?
Our short and long-term goals are to reduce 
levels of inactivity. Approximately 270,000 
adults in Tyne & Wear – almost 28 per cent of 
the adult population – do not meet Government 
recommendations of 30 moderate intensity 
equivalent minutes of physical activity per week. 
That’s not good for them, society or the economy.

How do you achieve a good work/life balance?
I swim most mornings before work, kayak once a 
week and have a couple of sea kayaking trips each 
year with my paddling pals (mainly to the West 
Coast of Scotland), and spend as much time as 
possible with my family.

TYNE & WEAR SPORT
www.tynewearsport.org
info@tynewearsport.org
@tynewearsport

i
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Orange Bus is redefining and 
unifying consumer and brand 
experiences, creating meaningful 
relationships that change 
industries and have a direct 

impact on how we all live, work and do business.
But despite creating such revolutionary digital 

solutions for what are often highly complex 
organisations, CEO Julian Leighton is keen to keep 
it simple in his description of what the agency 
does: “We create meaningful interactions between 
users and technology that work,” he says. 

“Interaction is the critical point at which clients, 
users and technology come together to realise 
multiple needs. We make those interactions work 
beautifully by bringing together user-centric 
design, emerging tech, and a diverse set of digital 
skills.”

Founded by Julian and his business partner 
and chief technical officer, Mike Parker – in their 
hometown of Newcastle just over a decade ago, – 
the vision for Orange Bus was to create one of the 
biggest and best digital agencies in the UK. 

Having attracted early days recognition for 
its digital services and user experience design 
work from leading brands such as O’Neill, Sage, 
Philips and Barbour, the company soon went 
on to develop a significant role within the UK 
Government’s digital channel shift strategy.  

Today, its citizen interaction work with HMRC 
and the DWP regularly reaches more than 50 
million customers.

Julian reflects: “Our success is down to 
numerous things. It hasn’t been rosy all of the 
time but it’s our unfailing commitment to the user 
through interaction design, thoughtful application 
of emerging tech, and a seriously talented creative 
delivery team that enables us to do the work we 
do.”   

Dip into Orange Bus’s portfolio and you’ll find 
an impressive collection of strategic partnerships 
within the business of motorsport alone – 
Formula One’s Force India, Porsche Motorsport, 
Aston Martin Racing and Craft Bamboo Racing, 
to name a few.  

“As digital partner to Force India, we’re 
literally creating a fan revolution – re-defining 
the interactive space between fans, the team and 
the technology to create a better experience for 
everyone,” explains Julian.

“By discovering and defining who fans are, 
what makes them tick, what triggers their loyalty, 
what they need or want from their content across 
different channels, we can transform businesses. 

“These projects vary and are certainly not one-
size-fits-all methods. They’re designed specifically 
so we can relentlessly gather quantitative and 
qualitative data to measure and inform. Then, 
of course, we make it all look visually stunning. 
It really is a pursuit of excellence to create 
experiences customers love in a way that has real 
business impact.” 

Following on from work done with Porsche 
Motorsport, Orange Bus has developed an app 
that can be used by any sports team to manage the 
logistical challenges they face. 

“Moving personnel and equipment around the 
world from event to event is complex and subject 
to short term changes,” says Julian. “Sometimes 
these are purely down to uncontrollable external 
factors, such as travel disruptions and weather 
– so with this system we can manage that 
automatically – even just timetabling changes that 
can be managed centrally, to ensure everyone has 
the most up to date information as it happens.” 

Orange Bus aims to continue to develop this 
and sign up teams outside of the motorsport 

ADVERTISING FEATURE
Orange Bus – Tech

Newcastle-based Orange Bus is motoring ahead when it comes to exceeding digital expectations 
for global organisations, big brands and hefty government departments

LIFE IN THE FAST LANE
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industry and further afield: “Ultimately this could 
be used by other industries beyond sport.  This is 
something we always try to encourage with our 
clients - our learnings from one sector should 
always be applied to others, even if there doesn’t 
seem to be any obvious synchronicity between 
them.”

Julian returns to the keeping it simple point: 
“That doesn’t, by any means, indicate that it’s easy 
– keeping things simple can be really challenging,” 
he says. 

“We also recognise that a great idea has to 
meet a need and be executed well for it to really 
be a genuinely great idea - we always start with 
extensive user research, with real people.

“We define the idea by turning it into 
something that can be built and that will work and 
scale - then we apply design thinking and design 
innovation to solve problems and create stunning 
solutions that work.”

With one of the largest UX (User Experience) 
teams in the UK, in-house design and full 

stack (both front and back end) development 
capabilities, Orange Bus’s team of 100-plus 
researchers, designers and engineers lead on a 
huge variety of future-focused projects.

Getting people together is a huge contributor 
to the company’s success, bringing together 
key stakeholders, industry experts and end 
users to de-risk and inform project decisions. 
And working as long-term strategic partners, 
Orange Bus keeps companies’ digital strategy on 
point; user experiences stay fresh, reliable and 
consistently delivering value for everyone.  

Now part of one of the UK’s largest digital 
outfits, Capita Software, Orange Bus remains 
based in its hometown of Newcastle while sharing 
its 120-strong team across offices in London, 
Sheffield and Edinburgh.  

“We’ll always have our main base in Newcastle, 
says Julian. “Quite simply because we appreciate 
the progressive environment, low production 
costs and work/life balance that Newcastle has to 
offer.” 

ORANGE BUS
www.orangebus.co.uk
@orangebus

i
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Phil Kite
I spent 30 years working and championing 
engineering and it was time for a new challenge in 
my life. 

I see competing in the Talisker Whisky Atlantic 
Challenge race as an opportunity to take part in an 
extreme physical challenge and also a way of doing 
my bit for the North East by showing that the 
innovative spirit is very much alive and kicking in 
the region by incorporating innovation generated 
by our businesses, colleges and universities in the 
project.

The challenge is both physical and mental. 
Claire, Dave, Guy and I will spend 50 days, rowing 
two hours on and two hours off for 24 hours a day, 
seven days a week. We can expect a 20 per cent 
loss in weight, extreme tiredness, hallucinations, 
and painful wear and tear, particularly on our rear 
ends!

I first met Dominic in 2012, when I joined 
Reece Group and the Chairman John Reece – 
himself an adventurer – thought I needed to get 
in shape.

For me, training on my own is not fun, so the 
mentoring Dominic provides keeps me focused on 
the end game. 

He is providing a combination of yoga, 
strengthening and conditioning and endurance 
exercises. This is in addition to my rowing training 
three times per week at the Tyne Rowing Club at 
Newburn. 

Dominic understands that it’s important to 
get in the mind of the individual and see what 
motivates them. It’s also about the right mental 
approach and good nutrition. It’s a holistic 
approach to training – not just turning up and 
exercising for an hour three times a week.

Apart from the training, fundraising has been 
the main challenge. It costs £100,000 to take part 
in the Talisker Whisky Atlantic Challenge and we 
are looking to raise over £200,000, so once we sell 

the boat post-race we can give £150,000 to charity 
and make a real difference. 

I currently have no major concern about being 
on the ocean. I’m more concerned about will my 
body and mind last the journey. At 57, I already 
have a few miles under the belt so feel I need to be 
in the best shape I can be to last the trip. The next 
few months of training will be really important. 

Dominic Bowser
 I qualified in Florida 22 years ago at Florida’s 
Fitness Institute and American College of Sports 
Medicine and have since worked with a variety of 
people, aged from five to 85, professional sports 
people and teams to weeklong training camps and 
detox holidays.

Sound Mind and Body was started to bring 
different professions, consultants, physiotherapists, 
nutritional therapists and psychologists together to 
work as a team to help people reach their goals. 

I first met Phil five years ago. He was typical in 
that he was a very successful, ‘well-fed’ business 
man that had neglected his once fit rugby player 
body. 

INTERVIEW  
Phil Kite and Dominic Bowser

SUPPORTING ROLE 
Former Reece Group chief executive and novice rower Phil Kite is set to compete in the Talisker 
Whisky Atlantic Challenge in December, which will see him and three others spend 50 days at 
sea rowing the 3000-mile journey as Team Tyne Innovation. The 57-year-old has partnered with 
a range of North East experts and innovators to help the team complete the “world’s toughest 
rowing race” – including Dominic Bowser of Sound Mind & Body Gym, who is responsible for 
getting Phil’s body and mind ready for his epic voyage. Here, they explain more 
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Phil was training at the gym for a few months 
but found that training by yourself didn’t motivate 
him; he’d always been a team player. After 
discussing options, Phil went for a taster session 
at Tyne Rowing Club. This was the best thing he 
could have done and Phil has since gone from 
strength to strength. He’s lost a load of weight and 
improved his posture.

I’ve trained international rowers, mountain 
climbers, ultra-runners, triathletes and 
professional sportsmen and women, but never 
someone to row the Atlantic.

I began by talking to Phil about what he wanted, 
what problems other competitors had found when 
they had completed the challenge, his available 
time to train and the areas he felt he was lacking. 
We also looked at the position he would have 
to spend most of his time in rowing, the boat 
and space available on it, the equipment he had 
available to him and what other professionals 
he would need help from such as nutritionists, 
psychologists, rowing coaches. 

Phil’s conditioning training involves yoga, 
stretching and foam rolling for flexibility, recovery 
and injury prevention three times per week. Also, 
strength training three times per week to improve 
the muscles needed to row and balance, and core 
training three times per week.

As Phil gets closer to his challenge, we will 
maintain the frequency of his training but the type 
and volume of training will change, tapering off 
towards the end so he is in peak condition and not 
tired when he sets off.

Once Phil is at sea we will have limited access 
via email. He will be well prepared by this point 
and should only need us if there’s a problem. 

Before he sets off I’ll be telling him to enjoy 
every minute. He’ll become one of only a handful 
of amazing people that have rowed the Atlantic. 

TEAM TYNE INNOVATION
www.teamtyneinnovation.com 

SOUND MIND & BODY
www.soundmindandbody.co.uk

i
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ADVERTISING FEATURE
Close Brothers Technology Services – Tech

CLOSE BROTHERS 
TECHNOLOGY SERVICES  
To find out more about Close 

Brothers Technology Services 

contact Craig Smith, relationship 

director, North East of England

07711 191346

craig.rsmith@closebrothers.com

www.closebrotherstechnology.
co.uk   

i

Companies can save cost and 
maximise the value of their IT 
investments by taking a total 
lifecycle approach to funding and 
managing assets - this is the belief 

behind Close Brothers Technology Services, while 
adding services like data security further increases 
the advantages of asset financing.

Close Brothers Technology Services’ lifecycle 
approach provides options that start with 
acquisition and end with disposal, for asset types 
ranging from hardware servers to smartphones, as 
well as software and maintenance services. 

“We look at what drives a client’s business, how 
technology fits their plans, and see how we can 
help them use it to run their businesses better,” 
says Ian McVicar, chief executive officer at Close 
Brothers Technology Services.

Close Brothers Technology Services offers 
residual value finance, hire purchase and loans, 
typically on three to five-year contracts. 

In a little over two years, the company has built 
up a 24-strong national team with a growing 
reputation for its client-focused ethos, with the 
North East served from its Newcastle office, which 
is headed up by relationship director, Craig Smith. 

Understanding the SME market
Close Brothers Technology Services’ core client 
base is companies with turnover above £10 million 
and more than 100 employees that invest around 
£250,000 a year on hardware, software and IT 
services. 

“It’s usually when companies reach this size that 
they can experience management issues around 
their technology assets. They need to establish 
clear rules on data security, decide on product 
refresh cycles, and keep an eye on bringing 
down the total cost of ownership,” says Ian. “Our 
solutions become more relevant at this point.”

Close Brothers Technology Services is adept at 
understanding and meeting the needs of company 
directors who may have differing views on 
technology investment. 

Ian continues: “IT directors and chief 

information officers usually focus on delivering 
the best solutions quickly with the best quality 
products. On the other hand, CEOs and finance 
directors are often more interested in value for 
money and low cost solutions.

“Our client relationships are about finding the 
best path for everyone.”

Close Brothers Technology Services helps large SMEs and mid-corporate companies to buy, 
finance and manage their IT – from the beginning to end of asset life

INTELLIGENT FINANCING OVER 
ASSET LIFECYCLES
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Tackling the hidden costs of IT ownership
‘Think before you buy’ may sound like 
obvious advice, but it can be overlooked by 
businesses when they buy technology and 
services. 

Close Brothers Technology Services’ 
consultative approach with clients focuses 
on answering practical questions, like how 
long they will want the equipment and what 
they intend to do when the time comes to 
replace it. 

Ian reflects: “One issue businesses might 
not factor in is that the older the technology 
gets, the higher the ongoing costs of 
maintenance, updates and security. These 
can be significant hidden costs, sometimes 
two or three times more than the original 
investment price.” 

By looking at the bigger picture in 
terms of their technology requirements, 
companies can save on the cost of financing 
their technology assets. 

Ian gives an example: “It can be tempting 
to upgrade with cheaper laptops that 
don’t feature the latest microchips. But 
newer equipment offers benefits like faster 
processing speeds and longer battery life. 

“Although you may pay a slight premium 
for newer kit, this is often outweighed by 
higher residual values, which bring down 
monthly asset finance costs.”

Clients are often surprised at how much 
value can be left in their old equipment. “We 
help clients get some of that value back, for 
example, if equipment can be broken down 
for spare parts or re-sold,” adds Ian. 

Data security priority
Close Brothers Technology Services’ 
solutions go beyond traditional financing 
to include securely maintaining data held 
on equipment. “In fact,” Ian says, “we 
believe we are the only UK finance company 
offering Blancco data erasure software in our 
contracts.” 

For a nominal extra charge in their 
finance agreement, clients have the peace 
of mind of knowing data can be removed 
from computers, smartphones, laptops and 

servers as often as they need. Data removal 
is certified as being in line with regulatory 
requirements, including GDPR. When the 
cycle of IT ownership ends, data erasure and 
equipment tracking during disposal can be 
included in the finance contract.

Future tech finance trends
Asset finance solutions are adapting to 
account for the transition from traditional 
desktop PCs and notebooks to smart 
devices. The switch by companies is 
being driven by user experience as new 
technologies emerge and employees’ work 
patterns change, for example with hot 
desking, home working and BYOD (bring 
your own device).

 Along with hardware advances are 
the rise of ‘software as a service’ and 
cloud computing. It’s understandable that 
companies are increasingly looking for 
professional support and advice to support 
their asset finance decision making. 
Whatever type or length of funding 
companies are looking for, Close Brothers 
Technology Services aims to fit in where it is 
needed during the product lifecycle.

McVicar says: “We look to be the glue 
that joins the parts together in a company’s 
technology asset strategy. In our opinion, 
the way to get the best value from your 
technology is to have a structured approach 
to managing it. The worst thing you can do 
is be passive and not plan your technology 
financing.”

Client focus: InLink  
InLink was a start-up company that 
needed funding for its unique assets. 
InLink units are replacing payphones 
in prime locations in London and 
other UK cities to provide ultrafast, 
free public wi-fi, phone calls, device 
charging and a tablet for access to 
city services, maps and directions. 

Close Brothers Technology 
Services provided a multi-million 
pound deal to fund the full installation 
and equipment costs, helping ease 
cash flow concerns and speed up the 
equipment rollout process. 

Monica MacKinnon, chief finance 
officer at Primesight Ltd & InLink Ltd, 
says: “The Close Brothers Technology 
Services team took the time to really 
understand the business and worked 
hard with us to create a bespoke 
solution which met all the operating 
and financial criteria we were looking 
for.”

Client focus: ICAS
ICAS - the world’s first professional 
body of accountants - has a stated 
ambition of becoming a leader in 
digital services and in 2016 embarked 
on a business transformation 
programme to set them on the path.

The funding solution agreed 
was a lease using a residual value 
investment by Close Brothers 
Technology Services, providing ICAS 
with a very competitive price over the 
agreed term with the total sum of the 
rentals being less than the cash price. 
This structure also allows the cost to 
be spread over the useful life of the 
equipment. 

Carolyn Spencer, director of Digital 
Transformation, ICAS, reflects: “Close 
Brothers Technology Services were 
great to work with, they understood 
and predicted the questions and 
challenges our colleagues had. They 
clearly invested the time and the 
right skills to ensure our deployment 
of new equipment was successful 
without any major problems.” 

Client focus: Third Financial 
Third Financial Software Limited 
(TFS) provide market-leading 
investment management software 
and FCA Regulated Platform services, 
and wanted to build a new wealth 
management system to meet the 
needs of the UK’s smaller wealth 
managers.

Close Brothers Technology 
Services provided funding that was 
secured against TFS’s Software 
Intellectual Property Rights (IPR), a 
non-traditional source of security.
Stewart Foster, group chief executive 
at Third Financial Software, says: “We 
felt that Close Brothers Technology 
Services’ software intellectual 
property product was a great 
match for our innovative Wealth 
Management solution.”
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INTERVIEW
Sir Bob Murray
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L I G H T I N G  T H E  W A Y . . .
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Not much has gone right for 
Sunderland AFC recently. Their 
rapid decline, culminating in two 
relegations in a row to leave them 
languishing in League One, might 

have deflated a city so intrinsically linked to its 
football club.    

But as proud Wearsider Sir Bob Murray will tell 
you, this is no ordinary city, and despite the testing 
turn of events at the institution he helped to build, 
the former chairman can still see the value in 
linking club with community.

This month will see a new leading light – the 
Beacon of Light – open its doors. On paper, its 
primary use will be to house the club’s much-
acclaimed foundation, but as Sir Bob explains, its 
reach extends with a much greater purpose.

“Simply put, if the stadium provided a home 
for football in the city, the Beacon will provide a 
home for community engagement in the city,” says 
the 72-year-old, who watched his first Sunderland 
match back in 1955 alongside his father. 

“Once we understood the opportunity that we 
had to create something truly fantastic – and much 
more than a home for the foundation – the Beacon 
really started to come to life.

“In my heart, and for a long time, I felt that 
something was missing from the stadium park, 
and I wanted to leave one last legacy because I felt 
I wasn’t quite finished.

“I built the Beacon of Light for the fantastic 
people of the region, so they can have access to 
world class facilities and world class support and 
make the most of their lives.”

The region that he speaks of is one etched into 
the very fabric of Sir Bob’s make up. 

The son of a Silksworth coal miner, his 
knighthood and the keys to the city of Sunderland 
only tell part of the story. Beyond the prestige, 
pride in his roots burn through any added acclaim.

His own upbringing helped forge a fierce loyalty 
to the North East – and an acute understanding 
of the problems facing a broad cross-section of its 
people.

“Dad went down the pit at 14 and didn’t like it,” 
Sir Bob explains. “He moved to Consett to work at 
the steel works and died when he was 59. 

“I didn’t have any money, but I always felt rich 

because I was born in the North East. I wouldn’t 
want to be from anywhere else, but there are 
challenges. 

“Those challenges have changed over the years, 
but all people want is some help. Whether they’re 
returning from fighting in a war, or they can’t read 
or write, they just need a bit of help.

“I wasn’t academically clever and I left school at 
15 with only one qualification. I was unemployed 
for a year and it was the hardest time in my life. It 
was a traumatic time that left me feeling hopeless 
and like a failure.

“It was a real turning point for me because, 
until that moment, life had just taken its course. 
I suddenly realised that if I wanted something, I 
would have to work for it.

“When the opportunity came along to change 
things and make something of my life, I grasped 
it with both hands. Thanks to the foundation, 
we now create those opportunities so that young 
people can realise their potential – otherwise they 
could face a life of anger, disappointment and 
sadness.

“We want to change people’s lives forever. We’ve 
got to look after our own, and I’m not ashamed to 
say that.”

Covering all of Sunderland, South Tyneside 
and County Durham, as well as pockets of 
Northumberland, the Foundation of Light was 
born out of a collective love for what Sir Bob calls 
“a very special football club”.

Under new ownership since April this year – 
following Ellis Short’s decision to sell the Black 
Cats to a consortium headed by former Eastleigh 
owner and chairman Stewart Donald – it is a club 
in desperate need of stability.      

Sir Bob admits this current campaign is “a big 
season at the club”, but remains confident their 
decline stops now. 

“The new owners seem to have a very clear idea 
of what they want to achieve and how they want to 
achieve it,” he says, “and they seem to be listening 
to the fans too, which is very important.

“People can sometimes change their religion, 
but they can’t change their football club, and 
when I was there it was run with a tremendous 
community spirit.

“That was admired throughout British football, 

He’s the man who moved Sunderland AFC from a dilapidated Roker Park to the Stadium of Light, 
built a state-of-the-art academy and brought the region’s only Olympic-sized swimming pool to 
Wearside. So what motivated Sir Bob Murray to launch a new £20 million project at this stage of 
his life? Dan Sheridan finds out  

INTERVIEW
Sir Bob Murray
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as were our ethics and the quality and behaviour 
of our support. Sadly, it’s been badly abused by 
the ‘American owner’ [Ellis Short], and the club is 
bruised at the moment.

“Football is a complex industry, and I think the 
new owners will understand what is achievable 
with the resources they have available.  

“We’d all like to see the club back in the Premier 
League, but for now I’d like to see more wins at the 
Stadium of Light. I’ll admit there are times when 
I wish my dad had been a Manchester United 
supporter and not a Sunderland supporter!”

Sir Bob continues: “I don’t think my father 
would have ever forgiven me for pulling down 
Roker Park – it’s not a decision I took lightly. But 
on the other hand, it gave us the opportunity 
to build the Stadium of Light, which has been a 

platform for the football club’s successes over the 
last 20 years.

“In terms of my time as a chairman, I like to 
think I got more things right than I got wrong 
and hopefully history proves that. The club has 
the potential to enjoy great success again. I gave 
it infrastructure and a home, and it’s now in the 
hands of the new owners to bring those good 
times back.”

With £18.7 million of the required £20 million 
raised, the Beacon of Light is on track to open as 
a debt-free entity – no mean feat in the current 
climate.

Yet this is a man wise to such challenges. In 
2001, with Sir Bob at the helm, the club took 
the unusual step of making their community 
programme a registered charity, giving it the 
freedom to grow independent of the football club’s 
ownership and performances.  

The foundation became one of the most 
celebrated in the game – so much so that the 
Financial Times deemed it “a model for the 
Premier League” and leaders in its field.

To protect the work the foundation does, Sir 
Bob and co recognised it would need its own 
home, which is where the Beacon of Light comes 
in.

But long before the first plans were drawn up, 
there was little doubt about the foundation’s value 
to the city of Sunderland and the wider North East.

“I think Sunderland has got the best foundation 
in Britain by a mile,” says Sir Bob, “and the owners 
now see it as a very big part of the club.

“[Ellis Short] was not supportive of the 
foundation, but the new owners seem to get it. The 
community side of the club is hugely important, 
and that’s bred into us.

“Other football clubs, who spend a lot of money, 
seem to be simply going through the motions of 
having a community side.

“To some it’s a bit like cleaning your teeth in the 
morning – it’s just something that you have to do. 
But this is heartfelt, it’s driven, it’s a priority and 
it’s needed.

“We open in a year when Sunderland AFC are 
in the lowest league they have been in for 30 years.

“But the Sunderland badge will always 
inspire people regardless of how well the team 
is performing on the pitch. Football is a big part 
of our regional identity, and people feel part of it 
whether the results are good or bad.

“This passion for football and the brand is one 
of the reasons why the Beacon of Light project will 
be such a success.

“It’s inspirational for anybody who walks 
through the door. It is lit up as a way forward, in 
a prime spot above the river. It’s about being loud 
and proud and prominent, and it will change lives.”

FOUNDATION OF LIGHT  
www.foundationoflight.co.uk
@FoL_Beacon

i
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Nurturing and developing the next 
generation of industry talent is a 
vital step towards creating a strong, 
successful economy. Here in the 
North East, Gateshead College is 

teaming up with employers across a wide range of 
sectors to ensure that businesses have access to the 
skills they need both now and in the future.  

The college works in partnership with hundreds 
of employers to create valuable opportunities 
for students to give them that all-important 
employment edge, enabling them to get ahead in 
the jobs market. Nowhere is this more evident 
than in the partnership with Newcastle Eagles, one 
of the top championship basketball clubs in the 
country. 

For several years, the two organisations have 
been helping talented athletes get their foot on 
the career ladder and providing work experience 
opportunities for students who want to pursue a 
career in other sectors.  

Take, for example, Themba Yabantu, who was 
called up to the Eagles’ senior squad earlier this 
year after completing a Level 3 BTEC in Sport at 
Gateshead College. 

Themba – who is currently studying a Level 2 
in Health and Fitness at the college’s Academy for 
Sport – caught the attention of the Eagles’ head 
coach Fab Flournoy after putting in some strong 
performances for the academy’s basketball team 
and the Eagles School of Excellence under-23 side 
in Division 4 of the National Basketball League.

Gateshead College and Newcastle Eagles are 
also helping aspiring industry professionals to 
gain vital employability skills and work experience 
through a dedicated enterprise programme. 
Students from the college spend time at the Eagles’ 
premises, working on a range of projects designed 
to test their business acumen, adaptability and 
communication and teamwork skills. 

The initiative saw 15 level three business 
students take control of the club ahead of a recent 
match to showcase and develop their sales and 
marketing skills. They were tasked with increasing 
ticket sales, boosting the team’s social media 
following and growing the number of sign-ups 
to the club’s database. To achieve this, they 
worked together to devise an intensive seven-day 
marketing plan which included activities such 
as managing the club’s social media channels, 

sourcing and selling club merchandise and 
organising photo opportunities with club mascot 
Swoop.

The tasks were designed to give students a 
realistic view of the how a business is run, an 
insight into the type of job they could take on in 
the future, and the chance to gain and develop 
valuable skills sought by employers.

Paul Blake, managing director of Newcastle 
Eagles, says: “The students became a vital part of 
our workforce on match day and the productivity 
of our operations increased as a result. To work in 
our business, you need good organisational and 
admin skills, as well as sharp sales and marketing 
acumen.

“We have a longstanding relationship with 
Gateshead College and we’ve benefited from the 
skills of students from a wide range of disciplines, 
including business management and leisure and 
tourism. It’s vital that organisations work closely 
with top education providers – as Gateshead 
College is – to help prepare students for the world 
of work. 

“Several of the students have returned to the 
club to gain additional work experience and as we 
expand the business, there may be scope to turn 
these volunteering opportunities into full-time 
apprenticeships.” 

Chris Toon, deputy principal of Gateshead 
College, adds: “We work with the Eagles and many 
other organisations to create valuable experiences 
for students to build on their knowledge gleaned 
from their lessons. It’s a great addition to their CVs 
and helps to give them the employment edge when 
it comes to finding a job.”

ADVERTISING FEATURE
 Gateshead College – Education 

Gateshead College and Newcastle Eagles are working together to help bright young talent 
prepare for a successful career in business

A WINNING PARTNERSHIP

GATESHEAD COLLEGE   
Companies interested in working 

with the college to help shape 

their curriculum and develop 

business talent through a range 

of opportunities, including work 

experience and mentoring, visit 

www.gateshead.ac.uk/employer  
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Encouraging physical activity is 
an important motivator for Ward 
Hadaway – one of the UK’s Top 100 law 
firms with offices in Newcastle, Leeds 
and Manchester.

Not only does the firm sponsor Newcastle 
Falcons – the only professional rugby union 
team in the North East – it is also committed 
to promoting an active lifestyle within the local 
community via an extensive and varied CSR 
programme.

In addition, Ward Hadaway – which holds 
the Investors in People Silver accreditation – 
encourages sport among its 450-strong workforce 
through in-house football, netball and touch-rugby 
teams and its own running club, the Hadaway 
Harriers.

This year, the law firm celebrates its 30th 
anniversary and to mark the milestone, is 
embarking on a charity relay race that will see 53 
members of the Ward Hadaway team run between 
the firm’s three Northern offices. 

Here, members of Ward Hadaway’s Newcastle 
office explain more…

Sponsoring the professionals
Ward Hadaway is a long-running sponsor of 
Newcastle Falcons, the professional rugby union 
club based at Kingston Park stadium on the 
outskirts of the city. The law firm initially became 
involved with the club during its golden era – when 
local heroes Jonny Wilkinson, Toby Flood and 
Mathew Tait were in their pomp for Newcastle and 
England.

After a short break, Ward Hadaway returned as 
a sponsor and has seen a period of renewed success 
for the club, which achieved a top four finish in the 
top flight last season under the coaching expertise 
of Dean Richards and Dave Walder, whose wife is a 
Ward Hadaway alumni. 

For senior partner Jamie Martin – who has been 
at Ward Hadaway for over 22 years and recently 
stepped down as its managing partner – supporting 
Newcastle Falcons is a necessary and mutually 
beneficial arrangement.

“It’s important to have a successful rugby club 
in the North East of England as it adds generally 
to the welfare of the region, especially those who 
enjoy watching and participating in the sport,” he 
says.

“There are very good commercial reasons for the 
firm to be involved with the Falcons too, in terms 
of client hospitality and for our brand awareness 
programme.”

Tackling inactivity in the community 
Ward Hadaway’s varied CSR programme has 
a strong emphasis on encouraging sport in the 
community – particularly among young people. 

As well as sponsoring a number of local 
grassroots sporting teams, Jamie reveals that 
the firm has a dedicated fund managed by the 
Community Foundation Tyne & Wear and 
Northumberland dedicated in part to promoting 
physical activity among local young people.

Jamie reflects: “We’re keen to support the 
community where we operate and are able – 
through making small but targeted donations 
through our CSR programme – to help the general 
need for improved health and activity level.”

ADVERTISING FEATURE
Ward Hadaway – Law

Ward Hadaway may be a multi award-winning law firm, but it is also focused on encouraging an 
active lifestyle among its 450-strong workforce and the local community. Here, members of the 
Newcastle office reflect on how the firm encourages sport from elite to grassroots level – and 
reveal why the firm has chosen to mark its 30th anniversary with an epic relay race that will – 
quite literally – link the Manchester, Leeds and Newcastle offices

A SPORTING LAW FIRM
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The firm also has close relationships with the 
Foundations of the region’s top professional sports 
clubs, and is a corporate partner of Sunderland 
AFC’s Foundation of Light.

Paul Scope – a partner in the employment 
team who regularly provides legal advice to both 
professional football clubs and their Foundations – 
reveals that Ward Hadaway has been involved in a 
number of fundraising events.

This began when the firm sponsored a Question 
of Sport-style evening in collaboration with the 
Foundations of Newcastle United, Newcastle 
Falcons and Durham County Cricket Club.

Jamie – a lifelong supporter of Sunderland 
AFC and a former chairman of the development 
committee at the Foundation of Light – says: “We 
work with these Foundations for a number of 
reasons. Firstly, because it’s a good thing to do, 
secondly because it connects us with the clubs that 
many of the Newcastle firm’s staff support, and 
thirdly because these organisations do incredibly 
important work and need all the support and 
finances they can get.”

Paul adds: “It’s also important to remember 
these Foundations aren’t supporting professional 
sports people. They’re all about encouraging sport 
in the community – often among those who are 
less advantaged or might have particular barriers to 
overcome.”

Ward Hadaway lawyer Matt Cormack – a 
partner in the commercial team and a keen runner 
– recently joined the board of charity Tyne & Wear 
Sport to coincide with the launch of a new strategy 
that aims to tackle inactivity.

Matt reveals that the Tackling Inactivity Strategy 
is a direct response to research that shows that 27.5 
per cent of the adult population in Tyne & Wear 
take part in less than 30 minutes of exercise per 
week.  

He says: “It has never been more important to 
support people in leading healthier, active lifestyles 
and becoming a trustee gives me the opportunity to 
make a positive impact on the health and wellbeing 

of those in our region.”  
Much of Ward Hadaway’s sporting CSR activity 

is driven by its staff and, often, from very personal 
circumstances.

One example is employee Jodi Seddon whose 
partner, Chris Tuson,  injured his neck in a rugby 
tackle while playing for Hull FC and was left 
temporarily paralysed. Doctors later diagnosed 
a second bulging disc and he was told he would 
never play professional rugby again. 

Despite the accident happening before Jodi 
joined Ward Hadaway, she was keen to introduce 
the firm to the charity that helped Chris, RL Cares. 

The law firm has since become a member of the 
RL Cares Business Club and provides legal advice 
to injured professional rugby players.

In addition, Jodi and her colleague Martin 
Karran helped organise and run the inaugural RL 
Cares charity golf day in Huddersfield that raised 
more than £4000 for the charity. 

Encouraging sport within Ward Hadaway 
A career in law often involves managing heavy 
workloads, but the management team at Ward 
Hadaway is keen that its employees are able to 
maintain an active lifestyle alongside their work 
commitments.

“I think it’s important for any employer to make 
it as easy as possible for their workforce to have a 
healthy lifestyle – especially if that work demands 
long hours such as in law,” says Jamie.

“We also have a young and active workforce 
on the whole at Ward Hadaway, and we want to 
encourage that and the things that they enjoy 
doing. Healthy bodies lead to healthy minds, too, 
and we want to support that.”

As well as providing equipment and financial 
assistance for Ward Hadaway’s touch-rugby, netball 
and football teams, the firm established its own 
running club three years ago. 

The Hadaway Harriers was the brainchild of 
corporate partner Katherine Hay-Heddle, an ultra-
runner who has completed astonishing challenges 
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all over the world, including a 150-mile race across 
the Sahara Desert and a 350-mile race across the 
Arctic. 

After a conversation at work where several 
colleagues revealed to Katherine they had a desire 
to run but didn’t know how to start, she approached 
Jamie to ask if the firm would fund a Leadership in 
Running fitness course.

Katherine completed the course and began an 
informal running club for her Ward Hadaway 
colleagues on Monday evenings.

“We started off doing the couch to 5km 
programme which is great because the whole point 
is it gets your body used to the impact of running,” 
she says. 

“Everyone really enjoyed it and as a graduation, 
we took part in the 5km Park Run on Newcastle’s 
Town Moor.”

The success of the couch to 5km programme 
encouraged Katherine to build the club further and 
after two colleagues – Matt Cormack and Clare 
French – completed the Leadership in Running 
course, Hadaway Harriers was able to cater for 
beginners, intermediates and advanced-level 
runners. 

Currently, around 20 to 30 Ward Hadaway staff 
and clients take part in the running club each week. 

Katherine reflects: “What’s great about the club is 
that it’s a cross section from departments and from 
all levels – from junior to very senior. 

“There’s actually a healthy level of business 
understanding that comes out of the training runs 
because we’re all running along the Quayside 
talking to each other and getting to know each 
other.

“This is in addition to the obvious health benefits 
– both physical and mental – to having the running 
club.”

This year, Ward Hadaway celebrates its 30th 
anniversary and, given the firm’s sporting 
credentials, it was keen to mark the occasion with a 
physical challenge for its staff. 

Katherine and Matt came up with Three Points 
North, a running relay that will see around 50 Ward 
Hadaway employees cover the distance between the 
firm’s Manchester, Leeds and Newcastle offices. 

Managing partner Martin Hulls (himself a keen 
cyclist) will get the runners underway from the 
firm’s office in the Observatory in Manchester at 
6am on September 13. They will run to Wellington 
Place in Leeds, arriving around 2pm in the 
afternoon, before running overnight to Ward 
Hadaway’s headquarters in Newcastle, arriving on 
the Quayside at 3pm on September 14.

Katherine explains: “The distance is just under 
135 miles and we’ve split it up into sections of 
around three miles to make it as accessible as 
possible for people to take part.

“The interest has been fantastic and Matt and I 
have been astonished how many people have said 
they want to be involved.”

The unique running challenge will raise 
money for COCO, the charity co-founded by 
Steve Cram that provides sustainable sources 
of quality education to children living in poor 
and marginalised communities, and the Greggs 
Foundation to support its Greggs Breakfast Club 
Programme, helping primary school children get a 
nutritious start to their school day.

Those participating in the Three Points 
North challenge will also have a European and 
Commonwealth bronze medalist join them on the 
final leg of their journey. 

North East middle-distance runner Laura 
Weightman – who came third in the 1500m final 
at this year’s European Championships and is 
coached by Steve Cram – will join the team as it 
reaches Newcastle’s office on the Quayside, to what 
will undoubtedly be rapturous cheers and applause 
from their awaiting colleagues.

Matt adds: “It’s great to have Laura involved in 
the final leg and will give the runners a real lift. We 
might have to ask her to slow down, though!” 

Jamie Martin, who will be part of the welcome 
team, wishes the Three Points North participants 
the very best of luck in their challenge. 

He concludes: “Sport is an incredibly important 
part of most people’s lives and at Ward Hadaway, 
we want to be part of everything that goes on in 
human activity and endeavour and sport is such a 
big part of that.” 

WARD HADAWAY
www.wardhadaway.com
@WardHadaway 

i

ADVERTISING FEATURE
Ward Hadaway – Law
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For Dame Sarah Storey, Great Britain’s 
most successful female Paralympian 
of all time, setting up a business while 
maintaining her position as one of the 
world’s leading cyclists has very much 

been a family affair. 
Having won her 30th and 31st world titles last 

month with double success in the Para-cycling 
World Championships in Italy – to add to the 14 
Olympic golds she has won so far – Dame Sarah 
credited her latest achievement to the unwavering 
support of her loved ones, with whom she travels 
the world on the quest for further success.

Incredibly, Dame Sarah’s latest win came barely 
nine months after she gave birth to Charlie, her 
second child, and she continued to breastfeed 
throughout her gruelling training regime for the 
Worlds. Alongside five-year-old Louisa, Charlie 
joins Dame Sarah on her journeys throughout the 
UK and further afield, with husband Barney and 
Sarah’s parents also ever-present in the camp. 

While managing a punishing training regime 
and aspiring for further Olympic success in Tokyo 
2020, 40-year-old Dame Sarah has also found time 
to establish her own cycling team, Storey Racing. 
A business run by her and Barney – himself a 
decorated Paralympic athlete, winning three gold 
medals as a sighted pilot in tandem track cycling 
– Storey Racing is a 12-rider team with the goal of 
offering the very best in racing opportunities and 
mentoring to its cyclists. 

The team has achieved wider recognition for 
its role in championing confidence and aspiration 
through its #BestVersionOfYou campaign, which 
encourages everyone, whatever their age or 
circumstances, to aspire for their own personal 
success. 

Everything in Storey Racing is done by the 
Storeys – from securing sponsorship for the team 
and marketing its brand, to driving the Storey 
Racing wagon, to making sure their children are 
learning and having fun while out on the road. 
There is certainly no entourage of ‘people’ tending 
to their every need, as many may expect for such a 

high-profile and successful athlete running a fast-
growing sports business.  

It’s a juggling act, admits Dame Sarah, but she 
wouldn’t have it any other way. 

Speaking as she trained in Whitley Bay 
in preparation for her trip to the World 
Championships, Dame Sarah says: “I have the 
most wonderful family and my husband and 
parents have always followed me around the world 
for my racing, but it’s about getting that balance of 
ying and yang now that we have the kids – being 
an athlete is one of the most selfish things you can 
possibly do, but being a mother is one of the most 
selfless. 

“It continues to amaze me how much you can 
do and achieve with so little sleep and such little 
time, but you learn to make the most of what you 
have. Training is now dictated by school hours, 
and I have structured a plan so I can do 10am to 
2pm, then get back for Louisa. I’m a mum first and 
foremost and Storey Racing is very much a family 
business. We have a lot of fun together on the road, 
and it’s a great education for these two [Louisa and 
Charlie].”   

INTERVIEW
Dame Sarah Storey 

As one of Great Britain’s most high-achieving athletes, Dame Sarah Storey is currently juggling 
her training for further Olympic success with the demands of becoming an entrepreneur and 
raising a family on the road. Deborah Busby met her during a training break in the North East, 
shortly before the inspirational cyclist won her 31st world title

IT’S A FAMILY AFFAIR 
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While Storey Racing, founded in November 
last year, is still a fledgling business, its success 
has been swift. As well as the multiple successes 
for Dame Sarah in road races across the UK, 
several other team members are making 
waves, including 19-year-old Anna Kay, from 
Gateshead, who recently got her first podium 
finish in a national championship. 

However, Dame Sarah knows only too well the 
continuing struggle of women’s and Paralympic 
sports to secure funding, having battled against 
such a backdrop throughout her career, and has 
built a business model with that in mind. 

“The funding in women’s sport is dire,” she 
says simply. “While the profile of Paralympic 
sport has increased massively since I first joined, 
and the Lottery funding grants have also been 
a huge boost, there are still no big companies 
investing in women’s teams like they do in men’s 
sport. 

“At one end of the spectrum, you’ll have 
someone like Serena Williams as one of the 
highest earning global superstars, and then right 
at the other end you’ll have Paralympic sport. 

There are certainly no six-figure salaries, and for 
many athletes, once they have some success and 
build their reputation, they will turn to the likes 
of public and motivational speaking as another 
source of income. It can be tough, especially in 
the early days.  

“I was well aware of that challenge when I set 
up Storey Racing, but one of the main reasons I 
did that was so I could be in complete control of 
everything, sponsorship and funding included. 
We work with a number of small but fabulous 
brands who for us are absolutely everything, and 
through their investment and belief in us, are 
allowing us to do what we do.” 

One such sponsor is Leathers the Accountants, 
based in Newcastle, Durham and Harrogate. 
Leathers was one of the first businesses to give its 
backing to Storey Racing and managing partner 
Michael Leather – himself a keen cyclist, who 
takes part in gruelling events around the world - 
has become such a supporter of the team he joins 
them for training sessions. 

“Michael is a real inspiration, and he’s a 
great champion of #BestVersionOfYou. It is so 
impressive to see how he juggles training with 
an incredibly busy work schedule, and he has 
achieved such big personal successes through 
using cycling to benefit his health and work/life 
balance,” says Dame Sarah.  

“#BestVersionOfYou is something we don’t 
just want to apply to cycling, it is for everyone 
in everyday life. It’s about doing what you 
do to the best of your ability and achieving 
whatever success means to you – we want to help 
encourage aspiration and ambition that whatever 
your age or circumstances, you can set goals and 
achieve them.” 

STOREY RACING
www.storeyracing.cc
@DameSarahStorey

i

“At one end of the spectrum, 
you’ll have someone like 

Serena Williams as one of 
the highest earning global 
superstars, and then right 

at the other end you’ll have 
Paralympic sport.”
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A 
12-month period with investment 
of £250,000 in new technology 
and a strengthening of the senior 
management team, has seen 
Washington Direct Mail grow by 50 

per cent and looking to a turnover in excess of £3 
million for the year.

While the investment has focused on the 
company’s traditional areas of expertise – 
personalised direct mail, litho and variable digital 
printing, data cleansing, fulfilment, dispatch and 
response handling – another very significant 
development aimed at future-proofing the firm is 
being launched.

MyOpenData Limited is a company with a 
social and charitable conscience established 
by four of the senior management team at 
Washington Direct Mail.

Jason Sullock, UK marketing manager at 
Washington Direct Mail, says: “Our goal is to 
become the UK’s largest open data library, offering 
smart data based on sources such as the census 
returns and the residential address database. We 
are going to provide this information free-of-
charge to any marketers, owners and managers of 
SME businesses for use in direct mail campaigns. 
Unlike traditional data sources, open data lists do 
not require GDPR compliancy, because the data is 
anonymous. 

“All of this is made possible by building a unique 
online platform. It allows members to search a 
library of previously separate open data sources 
and marry them up with household and business 
addresses to create data lists for use in research, 
communications, sales and marketing. 

“This means you no longer need to hire a data 
consultant or an in-house data analyst to access 
them. You don’t even need any data analysis skills 
because MyOpenData uses easy-to-use menus of 
data sources and algorithms.

“This has never been done before in the UK. We 
are bringing all these open data sources together 
in one place, creating easy access to them through 
menus, making it possible to profile and compare 
your existing customer data and providing the 
results to you free of charge.”

The company recognises that to create a strong 
presence in the marketplace it needs to punch 

above its weight, and for that reason has engaged 
with Bradley O’Mahoney Public Relations to assist 
it to communicate with a clear voice. Established 
in 1991, Bradley O’Mahoney represents a wide 
range of ambitious SMEs and owner-managed 
businesses in the North East including Hodgson 
Sayers, Park Electrical Distributors, UTS Group 
and Activ Technology.

Meanwhile, Washington Direct Mail’s core 
mailing business has recently been certified 
to ISO27001 for best practice for an ISMS 
(information security management system). 

Certification demonstrates a company is 
following information security best practice and 
provides an independent, expert verification that 
information security is managed in line with 
international best practice and business objectives.

Lynn Beasley, managing director of Washington 
Direct Mail, says: “We are one of the very few 
firms in the UK direct mail industry to gain 
this standard and it means we can now compete 
against major UK print and mail companies. We 
believe we can clearly differentiate ourselves in this 
new arena being fleet-of-foot, highly responsive 
and offering flexible pricing structures. 

“We have come a very long way in the last two 
years but we operate in a very competitive and 
demanding market. That said, there are some 
fantastic opportunities for growth and we aim to 
take advantage of them.”

ADVERTISING FEATURE 
Public relations – Bradley O’Mahoney 

Bradley O’Mahoney Public Relations is helping North East-based Washington Direct Mail and its 
new sister company, MyOpenData, create a clear and consistent voice 

AN OPEN APPROACH TO 
DIVERSIFICATION

WASHINGTON DIRECT 
MAIL
www.wdmonline.co.uk
@WDMONLINE

BRADLEY O’MAHONEY 
www.bradleyomahoney.co.uk
@BradleyOMahoney

Photo: (top) left to right David 
Beasley, Lynn Beasley and Jon 
Beasley, Washington Direct 
Mail
(above) Jason Sullock, 
Washington Direct Mail
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INTERVIEW
Angela Ponton

Angela Ponton, who has 18 years’ teaching experience, is director of sport at The Royal Grammar 
School Newcastle. In the role, she oversees sport across both the junior and senior school (boys 
and girls), which includes managing staff involved in curricular and extra-curricular activities and 
shaping the vision for sport in the school

WHAT I’VE LEARNT

Be adaptable. I remember in my first 
job being given a very challenging 
Year 9 boys’ class. I had meticulously 
planned my first lesson with them 
and as soon as I entered the gym, I 

realised what I had planned was going to be totally 
inappropriate. I had to completely change what I 
was going to do, even the activity. It was the most 
valuable lesson I have learnt to date and I still 
remember the name of every boy in that class.

Change with the times. As I’ve progressed through 
my career, my style and ethos has changed as the 
world of teaching and sport has developed. At the 
beginning I thought it was important to follow set 
structured schemes of work for individual sports 
with key ‘Learning Objectives’. Now I realise the 
importance of teaching core values which can 
come across in many different situations and 
activities, meaning a drill or task doesn’t need to 
be done in a certain way with certain equipment 
and instructions. I’m a big fan of the RFU 
C.A.R.D.S. The acronym stands for Creativity, 
Awareness, Resilience, Decision Making and 
Self Organisation. These skills can be focused on 
in any sports scenario to develop well-rounded 
students, both on and off the sports field. I feel 
this can be applied to all areas of teaching and can 
create a learning environment where students feel 
challenged and empowered.

Everyone measures success differently. For some, 
being selected for national representation is a 
success, for others, it might be being selected to 
play for the second XI Hockey team. Regardless, a 
good attitude is an important quality to have.

Variety is important in any sports programme – 
especially those aimed at young people. I read a 
recent article about Harry Maguire’s success that 
really sums this idea up and it’s something we are 
keen to replicate in our sports programme and 

instil in our students. Quite often, students and 
parents feel that their focus should only be on one 
sport to achieve success. Changing that perception 
can be hard.

Sport should be fun and enjoyable. This can 
promote confidence and at any level students 
need to feel confident. It is important that sports 
teachers provide the right environment and 
activities to promote enjoyment for students, 
enabling them to be confident about themselves 
and what they are doing and achieving their goals. 

I like to encourage students to find something 
they enjoy. We are very lucky to have fantastic 
facilities available to all at the RGS and we can 
offer lots of different activities alongside the more 
traditional sports. Hopefully there is something 
for everyone, which will encourage lifelong 
participation.

Lead by example and encourage a positive 
working environment where staff are encouraged 
to try new ideas and not be afraid to get it wrong. 
In teaching, it is important to realise that we are 
always learning and we are never a finished article. 
Teaching methods and ideas change all the time 
and it is important that we keep up with this 
change to ensure we are doing the best we can.

There is no right or wrong way of doing things. 
Teachers must be open minded and accepting 
of new ideas and change to ensure we continue 
to put the students’ best interests at the heart of 
everything we do, so we develop well-rounded 
individuals.

Society needs more female role models in sport 
in the form of coaches, volunteers and sports 
personalities. Female sport needs to be in the 
public eye more. That must start from grass roots 
level. It’s going the right way, but more needs to 
be done.

THE ROYAL GRAMMAR 
SCHOOL NEWCASTLE
www.rgsnewcastlesport.co.uk
@RGS_Sport
communications@rgs.newcastle.
sch.uk
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Durham University Business School’s 
Online MBA is designed to enhance 
students’ key business and leadership 
capabilities to enable them to 
achieve their career aspirations. It 

consistently appears in a wide range of prestigious 
listings and is ranked 2nd in the UK and 5th in the 
world in the Financial Times Ranking 2018*. 

One of the many benefits of the Durham Online 
MBA is that students can continue their careers 
whilst studying. Students typically work in senior 
roles, shoulder a lot of professional responsibility 
and therefore cannot take a career break in order 
to pursue their studies. Working and studying 
also enables them to tailor their learning to their 
working environment. 

Students also find the networking opportunities 
within the programme very beneficial. Interactive 
elements and technological enhancements, as well 
as social media tools, help students to personalise 
their learning experience and maintain active 
networks. 

Durham Online MBA student Colin Allen 
is studying the Online MBA while working in 
his role at Talented Athlete Scholarship Scheme 
(TASS), an organisation that helps student athletes 
balance their education alongside their sports 

development. Here, he discusses his experience of 
the Durham Online MBA: 

Why did you decide to undertake an MBA, and 
why did you choose the part-time programme at 
Durham?

At TASS, we’ve been fortunate to receive 
government funding for the whole length of the 
scheme but we’re heavily reliant on government 
funding. I’m keen to hone my skillset to see if I can 
help us become more self-sufficient. 

I’ve been in sport for the whole of my career so 
far and I felt the MBA would be a way to transition 
to a different role or industry if the opportunity 
arose in the future.

What has been the biggest highlight of the 
programme so far? 
I wanted a programme where I could have some 
physical contact time at the university and didn’t 
want to do a fully online course where I never got 
to meet my classmates. Learning from others on 
the cohort is one of the biggest highlights as there’s 
such a breadth of backgrounds and industries and 
levels of experience, and the value they bring to 
my learning has been great. 

What have been the pros and cons of studying 
while you’ve been working? 
For me the biggest pro is being able to apply the 
learning straight away, taking the learning straight 
back to the office the following week. For example, 
I’ve been able to apply the marketing module with 
TASS already, presenting a report to my director 
and then starting to implement some of those 
suggestions and plans. 

I’ve recently taken on more line management 
roles as well, so the leadership and management 
modules gave me a much better awareness of other 
people’s needs and how to adapt my leadership 
style to that. 

However, time management becomes a 
challenge, fitting in the assignments and reading 
in the weekends has meant I’ve had to be very 
disciplined and sacrifice a bit of free time. That’s 
been the biggest con, but it was one I anticipated. 

ADVERTISING FEATURE
Durham University Business School – Education

Colin Allen is studying the Online MBA while working as national lead – sport and operations at 
TASS, which helps student athletes balance their education and training. Here, he discusses his 
experience

COMBINE STUDY AND WORK 
WITH A DURHAM ONLINE MBA 

DURHAM UNIVERSITY 
BUSINESS SCHOOL
To find out more about the 

Durham Online MBA programme, 

visit: 

www.durham.ac.uk/online-mba

*www.rankings.ft.com/

businessschoolrankings/online-

mba-ranking-2018
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In 1986, Queen asked the question ‘Who 
Wants to Live Forever?’ in one of their lesser 
known tracks on their soundtrack to the film 
Highlander. 

While 32 years later, death is still one of 
life’s only certainties, our online presence could 
arguably persist long after our mortal existence. 

Thoughts often turn to social media in this 
regard, and the sentimental value attached to a 
library of photographs and happy memories, but 
the rise in financial cyber assets such as PayPal, 
Ebay and online betting accounts, together with 
the increasing popularity of cryptocurrencies, pose 
more of a concern on death.

With the potential for significant wealth to be 
amassed in such accounts, it will be imperative 
for anyone dealing with an estate to know that the 
assets exist and how to access them. 

Banks, building societies and investment houses 
will generally provide some form of physical paper 
trail, such as statements or annual valuations, 
but the existence of cyber assets may not be as 
obvious. 

Requests to third party intermediaries such as 
PayPal, Ebay and online betting accounts to search 
their databases for deceased loved ones’ details 
may reveal accounts held in their names.

However, direct investments in something 
such as cryptocurrency, or contracts made by 
blockchain, may be more difficult to locate, 
as their very nature cuts out such third-party 
intermediaries. 

If executors and administrators can overcome 
this first obstacle, the second concern of access 
must then be considered. Without usernames, 
passwords or private keys, accessing assets held 
within cyber accounts may be extremely difficult, 
if not impossible. 

One way around this would be to keep a secure 
note of all login details, passwords and private keys 
for cyber assets, and for the more tech minded, 
there are third parties who offer a platform for 
securely storing online login details.

These accounts obviously also require login 
details to enable access, which again raises the 
same problem of knowing about the storage facility 

and its login details. 
It’s possible that storing the login details either 

in physical form or electronically with a third party 
may be a breach of these accounts’ terms of use, 
so all people holding them should ensure they 
know whether this is the case for their individual 
arrangements.   

If access to the cyber assets is achieved, 
consideration as to how the assets can be 
transferred or assigned to the beneficiaries of the 
estate should also be given. 

The international nature of websites can cause 
some problems in this regard, as can the infancy 
of some of the technology and a related lack of any 
policy on how assets will be dealt with on death.

Questions can also arise as to what the deceased 
actually owned, and whether they had a tangible 
right to the asset or a mere licence to use it, as can 
often be the case with, for example, downloaded 
libraries of digital music. 

Hay & Kilner’s expert Private Client team can 
advise on all aspects of estate planning, including 
the increasingly complex area of cyber asset 
ownership on death.

ADVERTISING FEATURE  
Hay & Kilner – Law

Richard Marshall, associate solicitor in Hay & Kilner Law Firm’s private client team, reveals why 
addressing your digital footprint should be part of your estate planning

THE IMMORTAL NATURE 
OF CYBER ASSETS

HAY & KILNER 
For further information or to 

speak to a member of the 

team, call 0191 232 8345

www.hay-kilner.co.uk
@HayKilner
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Leathers the Accountants has become 
a passionate champion of cycling, for 
both the health and fitness benefits 
it offers and the team building and 
fundraising dynamics, which have 

rewarded Leathers as a business, as well as good 
causes across the North East and beyond. 

The firm’s strong association with cycling 
began in 2015, as a means to mark its 25th 
anniversary year, when founder and managing 
partner Michael Leather introduced his own 
love of the sport to the Leathers team. Joined by 
a number of the Leathers team at various stages, 
Michael went on to complete Le Loop – which, 
at over 2000 miles, is one of the most challenging 
cycling routes in the world. Usually tackled only 
by professional cyclists, Le Loop follows the exact 
route of the Tour de France one week ahead of the 
world-famous race. 

The commitment to cycling from the firm is 
such that recently Michael, aged 56, completed 
Le Loop for a third time, and Leathers has been 
unveiled as a sponsor of Storey Racing, the 
cycling team established by Team GB’s all-time 
most successful female Paralympian, Dame Sarah 
Storey. One of the team’s rising star cyclists, 
19-year-old Anna Kay, has even become a 
Leathers employee, with the firm creating a role 
to allow her to juggle her demanding training 
schedule with developing new skills in marketing 
and admin. 

Dame Sarah Storey has hailed Michael as “an 
inspiration” for the way he has used his love of 
cycling to vastly improve his health, scoring huge 
personal achievements in the process – such an 
approach to life is a key ethos of Storey Racing, 
whose mantra is #BestVersionOfYou.

As well as Michael’s Le Loop achievements, 
many of the other team members have also been 
involved at various stages - Barry James has taken 
part in stages of Le Loop three times, with Ryan 
Harrison, Neil Matthews, Chris Smith, Jonathan 
Carr and Jonathan Leather also completing stages 
of the epic challenge.  

Other members of the Leathers team, including 
Zoe Lawson and Joe Black, have achieved success 

ADVERTISING FEATURE  
Leathers the Accountants – Finance

As well as being known as one of the leading accountancy businesses in the North of England, 
Leathers the Accountants is equally renowned for its sporting achievements – particularly in the 
domain of cycling – which have seen the team develop a unique bond while also raising tens of 
thousands of pounds for charity

KEEP THE WHEELS TURNING 
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in other major cycling events, such as the London 
to Paris challenge and Ride London. 

The firm’s love of cycling has enabled Leathers 
to raise significant sums of money for charities 
including St Oswald’s Hospice, the William 
Wates Memorial Fund, and the Wheels Project in 
Hebburn. 

Michael Leather says: “Cycling has truly had 
a transformational effect on my life – I have lost 
four-stone in weight, dramatically improved my 
health, and have found it an enormous release 
from the demands of work. While tackling Le 
Loop and other events like Cape Epic are of course 
hugely challenging both physically and mentally, 
the positive effects are phenomenal and genuinely 
have to be experienced to be fully understood. 

“Back in 2015, when I raised the idea of the 
team joining me in Le Loop, I think most of them 
either thought I was joking, or else I’d taken leave 
of my senses. But since then, cycling has become 
almost synonymous with Leathers as a business, 
and the commitment the team have shown either 
to cycling, or in supporting colleagues with their 
cycling, has been wonderful. Unquestionably, we 
have become a stronger and tighter team a result, 
and that has played an integral role in growing the 
business as we have in recent years. 

“The fact we have also raised many tens of 
thousands of pounds has been an extra benefit, 
and we’ve been delighted how our efforts on 
the bike have translated into such significant 
donations to charities.”

Anna Kay adds: “I am loving being part of the 
Leathers team. With my previous jobs I really 
struggled with work and my cycling, however 
I’ve found working at Leathers has given me that 
flexibility and time that I need to try and achieve 
my cycling ambitions whilst also working with 
a brilliant firm and gaining valuable working 
experience for my future.

“It has been lovely coming into work on a 
Monday to be greeted by the team asking how my 
cycling has gone. Leathers has a very supportive 
environment, whether that is with regard to 
cycling, work or anything else, and I am really 
pleased to have joined.”

LEATHERS THE ACCOUNTANTS
www.leatherstheaccountants.com
@leathersllp

Photos (left, top), London to Paris Cycle Ride, left to right, Zoe Lawson, Heather 

Newton, Barry James and Joe Black; (left) Michael Leather; (top) Anna Kay and 

Michael Leather
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INTERVIEW
John Dance 

John Dance is CEO at Vertem, the boutique Defaqto five star rated stockbroker based in 
Newcastle. In his spare time he co-owns 35 races horses, one of which, Laurens, recently won the 
prestigious Prix de Diane, France’s equivalent to the Oaks. Here, John reflects on how his passion 
for horse racing developed and sees him applying his analytic approach to the sport

BALANCING ACT 

I first became interested in horse racing over 
20 years ago, when I worked at an Investment 
Bank in London. It seemed the whole desk 
were self-proclaimed experts.

My colleagues would love a flutter, but their 
biggest bets were based on tips from ‘this bloke 
in the pub’. That didn’t sound very scientific and 
it certainly wasn’t successful for them. Form 
reading and performance analysis seemed far more 
sensible and struck a chord with my analytical 
mind. Since then I’ve been fascinated by assessing 
performances and relative abilities based on weight 
carried and distances beaten etc. 

Vertem sponsored numerous races and race days 
at Newcastle for a number of years, the pride and 
thrill that most owners got when their horses had 
won was quite seductive. Being a fan of the sport, 
I really fancied being on the other end of a prize 
giving one day.

I intended to buy a five per cent in a horse but 
instead bought six horses outright. We were 
offered a pretty good deal on training fees for 
buying particular types of horses, I twigged 
fairly quickly that using that to increase numbers 

increased the chances of us finding a nice one that 
could carry the cost of the others.

We now have around 35 in training at the minute, 
a good proportion of those are youngsters that 
haven’t yet ran though.

All bar one of our horses are trained in the North, 
some in Malton, some near Sedgefield and the 
majority at a couple of yards near Leyburn. My 
main involvement is working with the trainers 
trying to keep our horses apart and not run in the 
same races. Watching them work and train on the 
gallops is probably the best bit, it’s where dreams 
are made. 

We operate the racing string much like an 
investment portfolio. You never buy a horse 
thinking it will be a bad one, but having a good 
number diversifies your risk and the really good 
ones hopefully more than offset those that let you 
down. The similarity in philosophies applied to 
both work and racing is quite close.

Laurens, a 3-year-old filly, won three of four starts 
last year, including the Fillies Mile at Newmarket 
– the biggest race for two-year-olds that often 
provides pointers for the following year’s classics. 
She came second in the 1000 Guineas this year, 
then went to France and won two Group 1s (the 
highest level of race) including the Prix De Diane, 
the French Oaks. She is a fabulous specimen 
physically, big, beautiful and powerful, but she 
also has a fantastic attitude, she has a presence 
about her as if she knows she’s special but has an 
incredible will to win and is often described as 
being tough or gutsy.

Seeing Laurens cross the finish line in Prix De 
Diane was possibly the most surreal feeling of my 
life. Europe’s richest Classic won by a horse owned 
by a regular couple from Newcastle, with a horse 
that already accomplished so much. It was all a bit 
of a daze after the initial wild celebrations and even 
now it hasn’t really sunk in properly.

VERTEM
www.vertem.co.uk
@Vertemam
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A 
new stadium is being built, which 
will be a new home for the Esh 
Group Eagles Newcastle basketball 
team – the North East’s most 
successful sporting team, and the 

most successful franchise in British basketball 
history – and for its award-winning Eagles 
Community Foundation (ECF). 

The multi-million pound, state-of-the-art 
development, off Scotswood Road in Elswick, has 
been in the planning for many years. Construction 
got underway in November last year and – 
although there have been some delays as a result 
of the severe weather in February and March – the 
Eagles are targeting an opening before Christmas. 

The 2800-seater stadium will allow the Eagles 
to have their own home for the first time, 
having previously been based at Sport Central at 
Northumbria University, and will allow the club to 
pursue its long-term dream of competing on the 
European stage. 

It will also be the focal point for the ECF and its 
engagement with the wider community. 

While the foundation will continue its work 
with local schools and groups across the region, 
the stadium will become a base for its work and 

will welcome local sports clubs and organisations 
of all age groups and abilities – becoming a focal 
point for leisure and grassroots sport in the West 
End of Newcastle. 

The stadium development is a partnership with 
Newcastle City Council, the North East Local 
Enterprise Partnership (LEP), Sport England and 
Newcastle College.   

Law firm Sintons has been legal advisor to the 
Eagles throughout the project, overseeing the 
extensive negotiations prior to construction work 
beginning. 

A specialist team at the Newcastle law firm, led 
by partner Adrian Dye, handled a range of matters 
including funding and securing lease of the site. 

Paul Blake, managing director of the Eagles, 
says: “This is a very exciting time for everyone 
associated with the club and the foundation, 
we have waited a long time for our stadium and 
completion is now on the horizon. We are hoping 
to be in before Christmas and then we will be 
able to open our doors for basketball and for 
engagement with the wider community. We will 
play a handful of games in the new season at Sport 
Central and then transfer over to our new home. 

“There is a really good feeling around at the 
minute among everyone – players, supporters, 
season ticket holders, sponsors – you can feel 
there is genuine excitement about us moving into 
our stadium. We’re grateful for all the support we 
continue to receive from everyone who has been 
on this journey with us.”

Sintons partner Adrian Dye, alongside senior 
associate Emma Pern, handled the corporate and 
commercial aspects of the Eagles stadium deal, 
as well as the funding. Consultant Claire Morgan 
and partner Mark Dobbin oversaw the real estate 
matters.  

Adrian says: “This is one of the biggest and most 
significant new sports developments in the region 
for many years, and the dedication of Paul and his 
team to making it happen has been outstanding. 

“We are delighted to have been involved in 
bringing this impressive new development to 
fruition. The negotiations we engaged in prior 
to construction beginning were highly complex, 
but we were able to bring them to a successful 
conclusion for all parties, and particularly for our 
client. We wish Paul and everyone associated with 
the Eagles every success in their new home.”    

ADVERTISING FEATURE  
Sintons – Law 

The development of one of the biggest and most significant sporting facilities in the North East in 
recent years has been supported by law firm Sintons

EAGLES ‘NEST’ NEARS COMPLETION 

SINTONS 
www.sintons.co.uk
@SintonsLaw   
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Following the success of last year’s 
engineering and manufacturing 
show – which was the last under the 
previous Durham Oktoberfest moniker 
before organisers embarked on a major 

identity rebrand to EMCON – companies large 
and small have snapped up stands, enabling them 
to market themselves to potential new customers.

This year EMCON has been boosted by the 
announcement that international rail giant Stadler 
Rail UK is on board as the inaugural headline 
sponsor, after it exhibited for the first time in 
2017, while Jackson Hogg Recruitment is the new 
delivery partner.

That – alongside long-term supporter 
Business Durham, which maintains its gold level 
sponsorship – puts the event in a strong position 
to grow and attract an even bigger audience of 
regional and national firms.

David Land is chairman of CDEMN, which 
organises EMCON. He says: “Securing Stadler as 
our headline sponsor and Jackson Hogg as our 
delivery partner is a real coup and demonstrates 
just how much the event has grown since 
launching in 2008.

“As we approach the event, there’s been a real 
upsurge in bookings as companies from the North 
East and beyond book their stands, while there 
are only a few places left on the second Incubator 
Zone programme.”

The Incubator Zone, which launched at last 
year’s event and is aimed at County Durham SMEs 
who have never before exhibited at EMCON, has 
attracted a diverse range of participants.

The companies include Bishop Auckland-
based family-owned precision engineering firm 
Body Engineering; Ashgarth Engineering from 
Consett; award-winning business coach Gil 
Devlin from Consett, who works with businesses 
to help them get the most from their workforce 
and maximise growth; and training and business 
support company NCG Solutions from Crook, 
which specifically works with companies from the 
engineering and manufacturing sectors.

Also signed up are Newton Aycliffe-based 
manufacturer Accurate Labelling Systems; 
Durham-based business solutions company 
SystemEightyEight and specialist security and risk 

management company Millbank Solutions; and 
Beacon 365 from Newton Aycliffe.

Niall Ash from Ashgarth Engineering reflects: 
“The programme was recommended to me and I 
felt it really fit with our aims for growth. We want 
to show people who Ashgarth Engineering is and 
what we offer our clients, and see the EMCON 
event as the perfect way for us to achieve this.”

Ben Gilhespy, operations director at CDEMN, 
adds: “The Incubator Zone was a huge draw last 
year and already the level of interest we’ve seen 
is huge. Word has certainly spread among the 
engineering and manufacturing communities 
that this is the ideal opportunity for firms to meet 
potential new suppliers and ultimately win work.”

Brian Archer, managing director of Business 
Durham, says: “EMCON is a proven platform 
for business growth and is one of the major 
engineering and manufacturing sector highlights.

“The event plays an important part in the 
continued growth of these key sectors, enabling 
companies to showcase their services to some of 
the biggest companies in the region and beyond, 
and in many cases secure new contracts which 
otherwise would not have been possible.

“We are therefore delighted to be in a position 
to commit our continued support to the event.”

ADVERTISING FEATURE  
EMCON – Event

With weeks to go until this year’s EMCON (formerly Durham Oktoberfest), dozens of businesses 
have already booked to exhibit at the engineering and manufacturing expo

EXHIBITION STANDS FILL UP AS 
EMCON 2018 APPROACHES

EMCON
EMCON takes place on 

Thursday, October 18, at the 

Xcel Centre in Newton Aycliffe. 

For more information visit: 

emcon.show
@emconshow

i



58

While Perspective North 
East may, for many people, 
appear to be a new name 
to enter the region’s 
professional services market, 

it is, in fact, more familiar than first impressions 
may suggest.

For Perspective is the new brand for Rutherford 
Wilkinson, the highly respected financial planners 

who have become trusted advisors to countless 
individuals and businesses over the past three 
decades. Interestingly, Perspective Financial Group 
acquired its North East interest 10 years ago, with 
some aspects of dual branding being introduced 
ever since, but it is only in May this year the full 
rebrand exercise took effect. 

Despite the new name and the change in 
identity, it is very much business as usual for 
the Seaton Burn-based firm, and its clients, with 
the same unrivalled levels of personal service 
and bespoke advice that came as standard with 
Rutherford Wilkinson – one of the first advisory 
firms in the UK to be awarded Corporate 
Chartered Status in 2009 – continuing under its 
new brand. 

While perhaps not widely known in the North 
East, Perspective is a hugely significant player in 
the national financial services market. One of the 
largest privately owned independent financial 
advisors (IFAs) in the UK with 14 offices and 
thousands of sought-after clients, Perspective was 
ranked 22nd in the most recent Financial Times 
Top 100 Financial Advisors annual league table. 

Fast growing, it acquired 36 businesses across 
the UK between 2008 and 2012 – including 
Rutherford Wilkinson – and intends to replicate a 
similarly ambitious acquisition strategy in the next 
four years. Indeed, the business is open in its desire 
to add further to its portfolio, with a target of 
acquiring five or six businesses in the North East, 
alongside adding new advisors to its team to help 
keep pace with its growth. 

Ian Wilkinson, whose father Mitch founded 
Wilkinson Hatton in 1985 – which then merged 
with Rutherford Financial Management in 2002 to 
give the business its more recent identity – is at the 
helm not just of the North East office, but has also 
taken a role on the board of Perspective nationally. 
As group practice director for Perspective, based in 
Wilmslow, Cheshire, as well as managing director 
of Perspective North East, it is fair to say he has his 
hands full. 

“It is very busy, there are quite a few 4.30am 
starts,” Ian admits. “I’m juggling my roles as 
advisor, I still do a huge amount of client work, 
alongside being MD of this office and doing 
my group role. I currently split my time equally 

ADVERTISING FEATURE 
Perspective North East – Finance 

Despite Rutherford Wilkinson’s name changing, managing director Ian Wilkinson is committed to 
ensuring its ethos and dedication to clients will remain a constant. Deborah Busby meets the man 
juggling the dual task of growing Perspective Financial Group at both a regional and national level

NEW NAME, SAME APPROACH
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between my group role and my work within the 
North East but I expect that to change within the 
next six to nine months, when I will increase the 
time spent on group matters to help us achieve our 
growth strategy. But I have a great team behind 
me, so I am confident the business is in good 
hands.” 

The team is something Ian is rightly proud 
of. With four Chartered financial advisors in its 
ranks – all of whom are Chartered Fellows, the 
highest level of qualification possible – alongside 
an array of other leading names in the financial 

services field, it boasts one of the most capable and 
experienced teams in the region. 

Recent key appointments include Charles 
Penn as its head of marketing and business 
development. 

Significantly, Perspective is investing in young 
talent from the region, and currently has four fully 
qualified trainee advisors who have been on the 
firm’s in-house training programme for the past 
two years, helping them to intricately understand 
the business and its expectation levels for service 
delivery and client focus. 

Ian says: “We are really pleased with our trainees 
who are an important part of our business. While 
we are also looking to recruit advisors externally, 
our trainees have been here for over two years and 
they know us and what we are about. There is one 
way to run our business, and that is our way – our 
trainees learn this best practice as part of their 
development.”

With best practice being symptomatic of 
the Rutherford Wilkinson name, and its brand 
becoming known and trusted within its home 
region, were there any worries over adverse 
reaction to its rebrand? Ian says not, though he 
does confess that on a personal level its effects 
were felt. 

“I didn’t give the decision to rebrand to 
Perspective a second thought until one evening 
earlier this year when I mentioned it to my wife 
and two daughters. Their reaction was ‘so the 
business is no longer going to be named after you? 
It’s the end of an era’. 

“I think the time I felt it most was for the first 
six months post acquisition, I must confess I found 
that a little difficult,” says Ian. 

“In practice, though, it’s just a name. We are 
building the brand of Perspective rather than 
Rutherford Wilkinson and nothing else changes. 
There has been no reaction from clients that I am 
aware of, they have been aware of us being owned 
by Perspective since 2008. 

“I will still be as key pre- and post-name change, 
as will the North East operation, and longer term 
there is far more value from being able to promote 
the fact we are one of the largest privately owned 
IFAs in the UK with big plans for the future. This is 
a very positive time for the business in the North 
East and nationally with many more developments 
yet to come.”

PERSPECTIVE NORTH EAST 
www.pfgl.co.uk/northeast
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I
t is a quiet corner of Kingston Park 
– home to the region’s leading rugby 
club that rattled more than a few 
cages on its way to a fourth-place 
finish in the Aviva Premiership and 
two further semi-final appearances in 
the European Challenge Cup and the 
Anglo-Welsh Cup last season.

As his players and coaching staff 
bustle and buzz in the room next 
door, it seems the ideal time to 
ponder the highlights of the club’s 
highest top-flight finish for 20 years 
and their captivating cup runs. Dean 
Richards, however, has left that task 
to others.

Since the campaign ended in May 
at the hands of eventual league champions 
Exeter Chiefs, plaudits have poured in, yet 
Richards’ long-term vision has left little room 
for eulogising.    

“There is a time for reflection,” admits the 
55-year-old, who represented England and 
the British and Irish Lions as an esteemed 
number eight before making the switch to 
coaching in 1998, “but mostly I look forward 
and try to learn from each experience. We 
did well in the 2017/18 season but we didn’t 
win anything, and I found that frustrating.

“Although everybody was saying ‘what a 
great season’, we were a little bit upset that 
we didn’t win anything and this time around 
we’ll try to change that.

“We know how close we were to picking 
up some silverware, and we’re talking about 
very fine margins. Had we done things in 
certain ways on certain days then things 
might have been different, but it wasn’t to be. 

“We’ll learn from the mistakes we 
made rather than dwell too much on any 
euphoria or, likewise, get too down about 
getting knocked out of two semi-finals. 
What we’ve learned must be taken into 
the new season, and it’s all about gearing 
ourselves up to winning something. 
Ultimately, that is our goal.”

Upon joining the club in 2012, Richards’ 
task was a simple one. Following relegation 
to England’s second tier, the powers that 
be at Kingston Park demanded an instant 
return to the Premiership, and a subsequent 
league record of played 22, won 21 during 
his first season in charge tells its own story.

After their initial mission was 
accomplished, the club set out a five-
year plan that included designs on the 
Premiership’s top six and, ultimately, the 
top four. 

Is it a case of so far so good for Richards 
and co? “We manged that last season,” he 
says, “and once you’re at that level, anything 
can happen.

“European qualification every year, 
which a top six finish brings, is now our 
goal, but we’re aware that the top four teams 
change regularly, so to guarantee being up 
there year in, year out is very difficult.

“The league’s big spenders obviously 
give themselves a better chance and can 
effectively go out and buy that certainty, but 
unlike other sports, there seems to be room 
for manoeuvre in the top four.

“Our goal was to be one of those sides 
each year, and we achieved that last season, 
so in that respect you could say we’re pretty 
much on course.”

WHILE PUNDITS AND FANS ALIKE WERE QUICK TO HEAP PRAISE ON THE NOTABLE ACHIEVEMENTS AT NEWCASTLE 
FALCONS LAST SEASON, DEAN RICHARDS WAS LEFT WEIGHING UP WHY THE TROPHY CABINET WAS STILL BARE, 
AND HOW THAT CAN BE RECTIFIED DURING THE 2018/19 CAMPAIGN.
IN AN EXCLUSIVE INTERVIEW, DAN SHERIDAN FINDS OUT WHY THE FALCONS’ DIRECTOR OF RUGBY WAS QUICK TO 
MOVE ON FROM LAST TERM’S SUCCESS AS HE PLOTS GREATER ACCOMPLISHMENTS OVER THE COMING MONTHS

COVER STORY 
Dean Richards 

“ALTHOUGH EVERYBODY 
WAS SAYING ‘WHAT A GREAT 
SEASON’, WE WERE A LITTLE 
BIT UPSET THAT WE DIDN’T 
WIN ANYTHING AND THIS 
TIME AROUND WE’LL TRY TO 
CHANGE THAT.”
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Such high ideals might have sounded 
idealistic at best back in 2012, and had a 
newly-promoted football team made such 
bold plans public after transitioning from 
the Championship to the Premier League, 
they’d have been labelled fantasists. 

But Richards had more than just on-the-
field affairs in mind.

His was a vision of a change in 
philosophy from top to bottom – and he 
freely admits that implementing such a 
substantial remodelling job was never going 
to be easy.

“In the beginning it was difficult for some 
people to understand how things would 
evolve,” says Nuneaton-born Dean, who 
played for Leicester Tigers over a 14-year 
spell before leading them to Premiership 
and Heineken Cup success as coach.

“The idea was always built around getting 
the culture right and the style of rugby right.

“Our goals also had to be cost-effective, 
and just like in any other sport, that can be 
pretty difficult. What’s pleasing to me is that 
last year we had Bobby Vickers’ testimonial, 
and there are more like him that aren’t just 
hanging around for two or three seasons, 
but for ten years or more.

“Alex Tait is another classic example of 
that. People want to stay here, and we’re 
now finding that people want to come here 
as well, so the culture change has been quite 
significant.

“When you couple that with our style of 
play, we’re starting to get to where we want 
to be. Those changes weren’t always evident, 
but bit by bit things have started to happen.

“They are changes I want to see in place 
here for a long time, and when I eventually 
leave the Falcons, or the coaches that work 
with me leave, we want that culture to 
remain as the club moves forward. 

“In terms of my own career, I take 
pleasure from lots of different things. I was 
delighted when Mark Wilson won his first 
England cap in Argentina last year and 
equally delighted when Gary Graham got 
called up by England for the Six Nations.

“Our budget is such that we can’t go out 
and buy success, so we often find ourselves 
in the hands of the gods in terms of what 
happens. That’s perhaps why we derive 
slightly different forms of satisfaction 
compared to others.

“But it always boils down to the fact that I 
love the game, I love winning, and the more 
you win the more you enjoy it.”

The sense of continuity instilled by Dean 
was underscored when he put pen-to-paper 
on a new three-year contract this summer 
– a commitment he says he “didn’t have to 
think twice about”.

There is a stability within the club, 
specifically in the rugby department, with 
vision and ambition becoming buzz words 
among coaches and players alike.

Recruitment has been key, and Dean’s 
aforementioned satisfaction with less 
obvious developments is underlined by the 
mood within his squad. 

“We feel like we now have a group of 
players who get on very well together 
and share an ambition to try and achieve 
something,” he says.

“You get a sense that we are getting 
something right at the club that will be there 
for a very long time.

“The personnel has changed significantly 
compared to when we started out, but we 
retained the people we really wanted to 
keep. People now appreciate how we’re 
playing and liking it to the point that they 
genuinely want to be part of that style.”

Alongside the action, chairman Semore 
Kurdi’s vision for the club is also beginning 
to emerge in more tangible forms.

Redevelopment of the stadium’s North 
Stand is underway, while back in March the 
Falcons played in front of more than 30,000 
in a one-off game at Newcastle United’s 
St. James’ Park – complete with Vereniki 
Goneva’s ‘Shearer’ salute after he crossed the 
try line.

Rugby in the North East is far stronger 
than people perceive it to be, says Dean, 
and he’s convinced the public’s appetite will 
continue to match the Falcons’ growth.

“The day at St. James’ Park was one 
of the highlights of my career,” he says. 
“Everything fell into place.

“That and the redevelopment is part of 
the ambition at the club, and it won’t stop 
there. That’s a big part of the reason I want 
to stick around, because not only does 
Semore have the vision off-the-field, he has 
a vision to be competitive on it as well. 

“When I arrived, I don’t think there was 
a fantastic relationship between local clubs 
and the Falcons, but that relationship has 
grown massively over the last six years.

“A large part of that has to be down to our 
community department, who have worked 
tirelessly to make that growth happen. I’m 
very fortunate in so much that I have four 

kids who all play in the region, and I get 
around a lot of the clubs to watch them play 
on a regular basis.

“People hold the view that this is purely 
a soccer-mad region, but in my experience, 
it is rugby-mad as well. As far as I can see it 
is thriving, and that’s all to do with how well 
our community team are generating interest 
and forging links, both with ourselves and 
the game in general.

“Ultimately, if we don’t perform well on 
the field then people won’t want to come 
and watch us play. It’s no coincidence that 
the more games we win, the more people 
turn up. They go hand-in-hand.

“Progression and improvement is the 
whole idea, and we understand exactly 
where we are.” 

With a slightly smaller squad going into 
the 2018/19 season, Dean’s aims remain 
resolute – to retain a core group of players 
and compete at the top of the table with a 
view to winning something.

But what of his own career? 
Writing for The Telegraph back in April 

this year, former international Austin 
Healey named Dean as his top choice for 
the England job. Is that something that 
would appeal to him once his current 
contract is up?

“I have absolutely no interest in doing 
this at international level,” he says, “but that 
doesn’t dampen my desire to win.

“We want our legacy to be long-lasting, 
and that’s very much what we’re focussed 
on. I very much enjoy what I’m doing at 
Newcastle and what’s important is that 
things are being done properly.

“We know we still have a lot of room for 
improvement, both on-the-field and off it, 
and while we’ll always strive for perfection, 
we’ll do it in the right way.

“You’ll always get coaches who chase 
trophies and only work for clubs that 
offer them the best opportunity to pick up 
silverware and consequently see their name 
in lights.

“Those kind of coaches only work for 
the best clubs who are able to spend a huge 
amount of money and buy in success, 
because ultimately it’ll look great on their 
CV.

“For me, that’s too easy, and I’ve never 
been interested in doing that. Getting the 
culture right at the club is really important 
to me, and the way we’ve done things at the 
Falcons feels like the proper way to do it.”

COVER STORY 
Dean Richards 
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“PEOPLE HOLD THE VIEW THAT THIS IS 
PURELY A SOCCER-MAD REGION, BUT IN MY 
EXPERIENCE, IT IS RUGBY-MAD AS WELL. AS 

FAR AS I CAN SEE IT IS THRIVING.”

DEAN RICHARDS
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Choosing the right school for your 
son or daughter is one of the most 
difficult decisions parents can 
make. For parents who look at the 
independent sector, the commitment 

of school fees can often feel intimidating and off-
putting. What is less well-known, perhaps, is how 
much fee assistance is available for parents to make 
a first-rate education affordable.

At Durham School, we have two main ways 
in which we can provide financial support for 
parents: scholarships and bursaries. In common 
with many independent schools, we use means-
testing much more frequently now when assessing 
the level of support we are able to give; this enables 
us to target our funding much more effectively and 
help families that need the assistance to access a 
Durham School education.

Scholarships are available at Durham School 
in a variety of areas: academic scholarships are 
available at 11+, 13+ and 16+ level. These are 
awarded based on performance in specific tests 
and in an interview with senior members of staff 
at the school. What we are really trying to assess in 
the process is not necessarily previous success, but 
the potential to thrive in our environment. 

At Durham School, we are very proud of the 

value that we add to each pupil; we know that 
through the combination of small class sizes, close 
monitoring of progress and, most importantly, 
excellent teaching, pupils go on to achieve very 
highly at our school. We are looking therefore for a 
willingness to learn, an ability to think analytically 
and a ‘can-do’ attitude. Those criteria are the best 
for assessing future academic success.

Scholarships are also available in other areas 
of school life, too: namely, music, drama, sport, 
art and design. Awarding for these scholarships 
is done through a combination of pupil portfolio 
or reference and assessments over a number of 
days. We are looking clearly for natural talent 
but also the ability to develop and flourish in our 
scholarship programmes. We promise to improve 
the ability of the pupil in their chosen area, and 
our track record of professional sports contracts, 
drama school entry and university scholarships is 
enviable. 

From a financial point of view, all of our 
scholarships carry an initial flat £1000 fee 
remission. However, this award may be augmented 
up to 100 per cent of the school fee on a means-
tested basis. Most pupils at Durham School in 
receipt of a scholarship will have some additional 
funding provided to enable parents to send their 
son or daughter to the school. 

The second way in which financial assistance 
is provided is through means-tested bursaries. 
Durham School is a registered charity and takes 
that charitable responsibility seriously. Through 
a mix of fundraising and other revenue streams, 
we provide funds to enable pupils who aren’t 
able to afford the fees to come to the school. We 
particularly look to do this for pupils who would 
benefit from both a day and a boarding education. 
We accept direct applications for bursary support, 
but also work with partner organisations to widen 
the net as far as we can. 

Durham School can provide a life-changing 
experience for your son or daughter. If you are 
interested in learning more about our scholarship 
or bursary programme, please get in touch by 
emailing admissions@durhamschool.co.uk or by 
telephone 0191 7319270 or why not come to our 
next Open Morning on Saturday October 6, 2018.

ADVERTISING FEATURE  
Durham School – Education

Independent schools may be deemed out-of-reach for many families but as Kieren McLaughlin, 
headmaster of Durham School explains, there is financial support to help promising students to 
reach their full potential 

NURTURING TALENT 

DURHAM SCHOOL
www.durhamschool.co.uk
@Dunelmia

i



67



68

Located in the heart of the city, community 
is at the core of Newcastle College. 

Its purpose is to provide learning 
opportunities for everyone, regardless 
of their existing skills or experience, and 

help everyone reach their full potential and gain 
employment. Courses are on offer from entry level 
to masters degrees, as well as apprenticeships and 
professional training – all with the goal of ensuring 
the North East workforce has the right skills. 

Newcastle College places a big emphasis 
on reaching out to the local community to try 
and engage more local people in the learning 
opportunities available to them.

Scott Bullock, vice principal of Newcastle College, 
says: “As a skills provider, we are responsible for 
helping as many people as possible access education 
and training opportunities. There are many skills 
gaps in the region which we address through our 
vocational courses, but there is also an issue of 
unemployment here, which we want to help combat.

“There are many reasons why people don’t return 
to education but we provide courses for everybody 
and it’s important that we reach out to local 
people and let them know we are here and what 
opportunities are available to them.”

With the help of the sports industry, Newcastle 
College has been able to reach more people and 
offer sports courses to young people, help upskill 

members of the sports community and take part in 
community initiatives.

In partnership with Newcastle Falcons, it offers 
the Premiership Rugby’s award-winning education 
and employability Hitz Programme which combines 
sports training, life skills and work experience to 
re-engage young people not in education, training 
or employment and develop their skills for a future 
in sport or public services.

Scott explains: “Sport is an excellent gateway to 
education because it helps to develop transferrable 
skills such as teamwork and communication. It 
builds confidence, motivation and encourages 
people to think about their own potential. 

“Our goal is to help people of all abilities and 
backgrounds back into education and sport is the 
perfect way for us to reach them.”

It is this premise which underlines the college’s 
relationship with Newcastle Eagles Community 
Foundation, which will come to fruition later this 
year when the brand new Eagles Community Arena 
opens to the public.

The state-of-the-art venue will not only provide a 
home for Britain’s most successful basketball team, 
but will provide facilities for the college’s sports 
students to use and house the Newcastle Eagles 
Community Foundation. The arena will be a central 
place for a range of sports clubs and community 
initiatives, helping people of all ages and abilities 
access opportunities to learn new skills.

 “The foundation shares our goal of widening 
participation in education through sport and 
community initiatives,” continues Scott. “The 
development will bring many benefits to our 
current students, but will also help us to reach out 
to the local community and provide them with 
opportunities to participate in sport and education.”

The biggest sporting relationship Newcastle 
College has nurtured is with Newcastle United 
Foundation, encompassing workforce training and 
apprenticeships, while continuing to benefit current 
students and the wider community.

The relationship began when the college 
delivered management training to staff working 
within the foundation and was followed by a request 
to create a bespoke business administration course 
for its finance department.

ADVERTISING FEATURE  
Newcastle College – Education

Newcastle College has engaged in partnerships with the local sports industry – including 
Newcastle United Foundation, Newcastle Eagles Community Foundation and Newcastle Falcons – 
to help develop courses that equip the current and future workforce with the right skills

PARTNER UP
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It’s an area in which the college specialises – 
working with companies to identify training needs 
and creating a tailored end-to-end solution, centred 
around the individual requirements of the business, 
whether that is through professional accreditation, 
part-time degrees or apprenticeships.

“Upskilling and maintaining training is 
important to any business, to ensure it keeps up to 
date with an ever-changing landscape and emerging 
skills gaps,” says Scott. 

“The great thing about our employer training 
and apprenticeship programmes is that they are a 
solution which benefits the business, but provides a 
learning opportunity to individuals in that business 
which they may not have had otherwise. That is all 
part of our vision to provide learning opportunities 
to everybody.”

Since then, the relationship has grown into what 
it is today, with the college currently supporting 
three apprentices within the company and plans 
to expand the programme to other areas of the 
foundation and the football club.

Newcastle United Foundation also helps 
the college to deliver a Level 3 sports coaching 
qualification. In a collaborative approach, the college 
provides a study programme while the foundation 
delivers professional training, industry required 
certificates and a guaranteed job interview with the 
business, to anyone who successfully completes the 
course.

Scott continues: “Our education programmes 
are all highly vocational and offer students 
opportunities to work directly with employers, 
whether that be through work experience or project 
work. 

“We often write and deliver courses in 
collaboration with employers to ensure students are 
learning the right skills and our relationships with 
employers are vital to the success of our students.

“This programme is even more unique because 
the majority of the course takes place with the 
foundation and that is such a huge opportunity for 
students – they get on-the-job training from the 
best in the region and are able to make connections 
and gain job opportunities.

“Not only that, but the work that the foundation 
does through sports reflects our own passion for 
engaging the local community in education and 
employment. Our students are given the chance to 
be directly involved with those projects which is 
fantastic.”

Steve Beharall, operations manager at Newcastle 
United Foundation, adds: “We are really proud of 
our pioneering partnership with Newcastle College 
and the impact Apprentice Community Coaches 
are having within our organisation and in the 

wider community. Zoe and Charlie have become 
much valued members of our team and we’re really 
pleased with how our new apprentice, Connor, is 
already playing an important role in community 
engagement.

“Our relationship with Newcastle College 
continues to develop as new opportunities arise 
and it is this collaborative approach that helps us 
maximise opportunities for young people in our 
region.”

The relationships fostered between Newcastle 
College and employer partners such as Newcastle 
United Foundation are key to everything the college 
offers. 

Scott explains: “They shape our curriculum and 
all of the opportunities that we are able to offer 
students. 

“Our sports programmes in particular offer 
so many opportunities to everyone involved and 
it is definitely an area where education and the 
community can come together. We look forward to 
bridging even more gaps between education, skills 
and the community together with our sporting 
partners.”

NEWCASTLE COLLEGE
www.ncl-coll.ac.uk
@NCLCollege
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Following a successful first eight months, 
business energy benchmarker Troocost 
is continuing to shake up the utilities 
sector with its fairer and transparent 
approach to pricing. But the company 

is also making a name for itself in other ways 
– as Darlington Mowden Park RFC’s new shirt 
sponsors. 

The sponsorship comes on the back of a 
successful period of growth for Troocost as it 
continues to build its client base within the SME 
market across the UK. With over 1200 customers 
signed up to the platform to date, the business has 
ambitious plans to double in size over the next 12 
months. In staying ‘troo’ to its name, the success 
of the company is credited for a clearer approach 
to energy pricing, providing businesses with 
quotes direct from suppliers via their free, online 
benchmarking tool, without any of the hidden 
fees typically added by brokers. The result is up 
to 30 per cent of savings for the average Troocost 
customer on their energy renewals.  

Mowden Park RFC was founded in 1950 and 
are ambassadors of professional and semi-
professional rugby for men, women and children 
of all ages and abilities. Based at the Northern 
Echo Arena in Darlington, the club is now one of 
the largest across the North of England and plays 
an important role in bringing the local community 
together. In 2015 the club’s core values were 
extended to form the Mowden Park Community 

Scheme which through sport, ambassadors and 
good-cause partnerships, engages over 100,000 
people across the North East through impactful 
projects and CSR initiatives. 

Andrew Richardson, chief executive of 
Troocost, is an avid rugby fan and believes the 
three-year sponsorship agreement between his 
company and the club highlights an important 
relationship between business, sport and 
the community and the value collaborative 
partnerships bring to the region.

“Sport plays a vital role within our local 
communities, not only supporting the economy 
and local business, but also in raising the profile 
of the region,” he says. “It’s true to say that sport is 
very much part of the fabric of the North East and 
it is with the support and collaboration of local 
businesses that those benefits are truly amplified, 
bringing the region closer together and, in many 
ways, enabling it to be more enterprising, too.

“As a key part of the heritage of the North East, 
clubs like Mowden Park play an important role in 
the community, going far beyond 80 minutes on a 
Saturday afternoon, and we are very honoured to 
have the opportunity to support them. 

“Both Darlington Mowden Park RFC and 
Troocost are on similar journeys; both are hungry 
for success, very ambitious and want to do things 
the right way, so for us it felt like the perfect 
partnership.”

Lee Rust, managing director at Darlington 
Mowden Park RFC, adds: 

“The support we receive from our sponsors and 
partners is integral to the commercial success of 
the club. We work very hard to ensure that all of 
the local businesses we work with benefit from 
being a part of both the club itself and our network 
of sponsors.

“We are delighted to welcome Troocost as a 
new sponsor this year. They are a company whose 
values align well with our own and they have really 
bought into the long-term vision we have here at 
the club. We look forward to working with them 
for many years to come.”

ADVERTISING FEATURE  
Troocost – Utilities 

Troocost builds its name in the utilities sector as it signs three-year sponsorship deal with 
Darlington Mowden Park RFC

PERFECT PARTNERSHIP

TROOCOST
www.troocost.com
@Troocost 

i



71

In 2016 – the last year for which full statistics 
by the ONS have been published – there were 
106,959 divorces of opposite sex couples 
in England and Wales. Although this is an 
increase of around 5.8 per cent on the 2015 

figure, it represents a 30 per cent reduction since 
one of the most recent peaks in 2003.

Unfortunately, despite the fast-changing 
society we live in, divorce is still governed by 
legislation passed in 1973. To put that in context, 
divorce legislation predates President Nixon 
being forced to resign, the first Steven King novel 
to be published and the George Foreman and 
Muhammad Ali classic Rumble in the Jungle.

A divorce, in theory, should be relatively simple. 
It is simply necessary to demonstrate that your 
marriage has broken down irretrievably. 

Unfortunately, the law is such that it is necessary 
to evidence the irretrievable breakdown of a 
marriage by one of five facts. This is the major 
hurdle which parties face and must jump over.

A divorce can only be granted for one of 
the following five reasons; adultery, behaviour, 
desertion, when separated for two years with 
consent or separated for five years.

Adultery: when the respondent (the person 
being divorced) has committed adultery and the 
petitioner (the person bringing the divorce) finds 
it intolerable to live with the respondent. 
 
Behaviour: when the respondent has behaved in 
such a way that the petitioner cannot reasonably 
be expected to live with the respondent.
 
Desertion: when the respondent has deserted the 
petitioner for a continuous period of at least two 
years immediately preceding the presentation of 
this petition.
 
Separated for two years with consent: when 
the parties to the marriage have lived apart 
for a continuous period of at least two years 
immediately preceding the presentation of the 

petition and the respondent consents to a decree 
being granted.

 
Separated for five years: when the parties to the 
marriage have lived apart for a continuous period 
of at least five years immediately preceding the 
presentation of this petition.

 
You cannot divorce based upon your own 

adultery, even leaving your spouse and setting up 
a home with a new partner would not give you 
grounds to petition against your spouse. The same 
should, however, be sufficient for them to lodge a 
petition against you.

If your spouse has not disappeared, committed 
adultery and will not agree to a petition after being 
separated for two years, ultimately it is a question 
of proving their behaviour is unreasonable or 
waiting five years for a divorce.

Gordon Brown Law Firm LLP (GBLF) 
understands that the decision to end a marriage 
is a difficult one. The firm’s expert family law 
solicitors can assist in handling this sensitive 
matter to deliver the best outcome for everyone 
involved. 

With offices located in Newcastle and Chester-
le-Street, GBLF offers a range of legal services 
across all areas of family, residential conveyancing, 
wills and probate, dispute resolution, corporate 
and commercial law. 

ADVERTISING FEATURE  
Gordon Brown Law Firm LLP – Law

For those who have decided to take the tough decision to file for divorce, it can change the family 
dynamics forever. Here, Trevor Gay, family law solicitor at Gordon Brown Law Firm LLP, explains 
why going through a divorce can be difficult for those involved

IS THERE A WINNER WHEN IT 
COMES TO DIVORCE?

GORDON BROWN LAW 
FIRM LLP
0191 388 1778 

info@gblf.co.uk

www.gblf.co.uk 
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Muckle is the only firm recognised 
by the Legal 500 UK for sports 
law in the North of England. The 
firm is described as ‘a clear leader 
in the field’, taking top spot in the 

Legal 500 UK league table for the past seven years.
Its dedicated sports legal team has built up a 

strong reputation, with national and international 
clients including The Football Association 
(FA), Premier League, the EFL Trust, England 
Athletics, parkrun, the Rugby Players’ Association 
and the Caribbean Premier League T20 cricket 
tournament. 

Earlier this year, Muckle was re-appointed to the 
national legal panel framework for Sport England, 
UK Sport, Sport Wales and the Sport & Recreation 
Alliance, making it one of only ten UK law firms 
authorised to provide a full legal service to over 
300 national governing bodies and affiliated 
members.

Muckle LLP’s sports legal team is led by partner 
John Devine, who has spent over 17 years advising 
governing bodies, leagues, clubs, professional 
sports people and agents. His team’s reach within 
this niche sector has made a tangible impact at 
policy level, having advised Sport England on 
HMRC’s national consultation leading to the 
reform of the Community Amateur Sports Clubs 
Regulations. 

One of the team’s most significant projects is 
The FA’s £200m Parklife initiative. The project 
aims to more than double artificial turf pitch use 
by 2020, introducing up to 100 new artificial 3G 
pitches nationwide and establishing a network 
of regional charities to run the new community 
football hubs.

The firm has advised on a string of high-
profile charity exhibition football matches with 
Europe’s elite clubs – including the legends 
of Rangers, Arsenal, Chelsea and Newcastle 
United, each hosting top European opposition 
from Italy and Spain. Muckle also advised on 
last year’s highly successful #Game4Grenfell at 
Queens Park Rangers’ Loftus Road ground, with 
former Newcastle favourites Alan Shearer and 
Les Ferdinand leading the two teams of legends 
involved, raising over £908,000 in the wake of the 
Grenfell Tower tragedy.

Lee Hoos, CEO of QPR FC, says: “The impact 
of the fire on the local community around Loftus 
Road was devastating, so both the club and the 
QPR in the Community Trust were determined to 
play our part in supporting those affected by the 
tragedy. John helped us to structure the celebrity 
fundraising match in the best way, so as much of 
the money raised was able to benefit those most 
in need.”

John Devine, partner and head of Muckle LLP’s 
sports team, adds: “Lee and everyone behind 
#Game4Grenfell have done such an amazing job 
of raising funds and spirits after such a harrowing 
tragedy. We were honoured and privileged to be 
able to help, using our skills in a sector we are 
incredibly passionate about. 

“We have a strong sporting culture within 
Muckle and many of our staff take part in the 
firm’s regular running, walking and cycling clubs. 
I’d hope that this enthusiasm for and enjoyment 
of sport comes across in how we work with our 
clients in this field.” 

ADVERTISING FEATURE 
Muckle LLP – Law

Independent law firm for businesses Muckle LLP is top of the league when it comes to sport

MUCKLE LLP IS LEGAL 
HOTSHOT FOR SPORT 

MUCKLE LLP
Photos: #Game4Grenfell (top) 
and John Devine (above)
www.muckle-llp.com
@MuckleLLP
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North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built 
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended 

our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and 
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we 

can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT
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BUILT ENVIRONMENT - NEWS

NEWCASTLE 

Legal & General breaks ground 
at Newcastle Helix                                                 
Legal & General has started construction of its flagship office 
building, The Lumen, at Newcastle Helix, as part of the initial £65 
million it has invested in the site. This is the largest city centre 
office building, with private sector funding, to be constructed in the 
last decade and one of the biggest urban regeneration projects of 
its kind in the UK.

A ground-breaking ceremony was held recently to mark this 
milestone, bringing together business leaders and key politicians 
such as Nigel Wilson, Chief Executive of Legal & General, Cllr Ged 
Bell, Cabinet member for Employment at Newcastle City Council, 
and Pat Ritchie, Chief Executive, Newcastle City Council.

The Lumen, a 108,000 sq ft eight storey Grade A office building, 
is the first phase of development by Legal & General at Newcastle 
Helix, a £350 million project set to drive economic growth. 
Newcastle Helix is being delivered as a partnership between 
Newcastle City Council, Newcastle University and Legal & General, 

as part of its ambitious plans to transform and regenerate cities 
and regions all across the UK.

Newcastle Helix is set to create over 4,000 jobs, 500,000 sq ft 
of office and research space, and 450 new homes. The aim of the 
development is to become a major UK hub for scientific research, 
and technology businesses, creating knowledge-based jobs 
for future generations in Newcastle and extending the Northern 
Powerhouse to “the North of the North”.

GVA and Cushman & Wakefield are the joint agents for The 
Lumen.

NORTH TYNESIDE 

Spanish City given 
new lease of life                                           
Award-winning architectural practice ADP has transformed the 
Grade II listed Spanish City in Whitley Bay into an exciting visitor 
and dining destination. The revamped Edwardian seaside pleasure 
building owned by North Tyneside Council – which opened in July 
–will make a significant contribution to the Council’s £36 million 
masterplan to regenerate the coastline.

Spanish City was visited by thousands of people from across 
the UK in its hey-day, until it fell into disrepair and eventually closed 
in the 1990s. Led by ADP’s local Newcastle studio, the project’s 
conservation principle was to work with as much of the existing 
fabric as possible. Historic features and volumes that were lost 
in the 1970s have been reinstated alongside new contemporary 
extensions. 

Studio director, Amrit Naru, said: “ADP is very proud to be part 
of the rejuvenation of one of the region’s most iconic buildings, 
and is a reflection of a successful collaboration with the council, its 
conservation team, Historic England and the construction team.”

NEWCASTLE

GVA secures £4.3m 
Balliol sale                                                    
GVA, acting on behalf of Ashall Homes, has secured the sale of 
a single let industrial investment at Balliol Business Park West, 
Longbenton, Newcastle upon Tyne.

The investment property has been acquired by Nottingham City 
Council, advised by Lambert Smith Hampton, for £4.3 million, 
which reflects an initial yield of 6.94%.

The high specification manufacturing unit comprises 48,134 sq 
ft and is let to Advanced Electronics on a new 10-year lease at a 
commencing rent of £320,000 per annum.

IN ASSOCIATION WITH:
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There’s trouble at till

The Beast from the East certainly impacted 
retail sales figures with shopping impossible 
– no trains, no planes and even no roads – 
certainly for those living in the country. This 
extraordinary blizzard even brought online 
retailing to a grinding halt.

In a world of Brexit uncertainties, temporally 
uplifted by a Royal wedding, the dithering 
impacted on the ‘High Street’ with a succession 
of profits warnings, store closures, voluntary 
arrangements made, liquidity loans extended 
and survival plans backed by creditors.

This really has been a High Street maelstrom 
with retailer after retailer announcing job cuts, 
often hundreds or sometimes thousands 
of losses each time. And then there’s the 
subsequent impact of closures across their 
supply chains.

So what has happened to turn this usually 

upbeat and somewhat racy sector into 
something that is fast approaching pariah 
status? At one time, Zone A rents were 
the nectar of the sector, ever rising and 
demonstrating how strong a retail pitch was. 
Now, instead of sensing the heat of retailers’ 
tills, there is a hint of tumbleweed about.

Retail is a complex sector with prime town 
centre retail destinations, out of town malls, off 
pitch/secondary pitches, retail parks, as well 
as a multitude of types of retailers: department 
stores, supermarkets, specialist stores, 
discount stores and so on, not forgetting 
e-tailers, of course.

Online shoppers are blamed for failing 
retailers, but let us face reality – what is best, 
having time to research and shop in the comfort 
of your own home for items to be delivered 
the next day with a ‘return’ mechanism, or 

Chris Dobson, North East Times’ property writer, looks at the year so far, which has seen major disruptions due to severe 
winter weather blown across the UK from Siberia and, at the time of writing, a summer of mostly drought and very hot weather

COMMENT - CHRIS DOBSON
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drive to a city centre, struggle to find parking, 
trudge through last night’s fast-food litter down 
unattractive High Streets only to be faced with 
staff busily stacking shelves and showing no 
interest in the shopper? It happens.

Within this maze there are seasonal 
influences, merchandising skills, price-
triggers and a host of techniques to ensnare 
the shopper – product placement, display 
techniques, lighting etc. 

These have to work. I was once summoned 
by the managing director of a supermarket 
chain to explain why his store, which we at 
North British Properties had leased to him, was 
performing so badly.

Hands on his braces, his hair on end, this 
was clearly going to be an interesting meeting, 
especially as his first words were ‘it takes a 
brave man to come and see me’. Within ten 
minutes, we concluded his anticipated flow of 
shoppers was the reverse to what he thought it 
would be.

His store was therefore back-to-front in 
terms of the secrets of store layout. Re-jigged 
to get the milk and bread in the right place, it 
soon became his second best performing store 
in Scotland.

Putting to one side the minefield of retailing, 
such as competition and out-of-town versus 
high streets, there are costs incurred including 
rent, stock, energy, staff but, unseen to many, 
business rates.

A recent report cited the 2017 Rates 
Revaluation costing one Oxford Street, London, 
store to the extent that its rates bill rose to 
over £4 million a year with it rising further to £5 
million a year by 2021/22.

This is a desperate situation calling for 
desperate measures. Trying to reduce rent bills 
could be the place to start, as business rates 
are tied to rental values. If this cannot be done, 
perhaps reduce floor-space by sub-letting 
to other uses. Rethink the offer, remodel the 
premises, sharpen up the online element – 
basically do anything that makes the shopping 
business stronger, more competitive and 
profitable.

The ‘closing down altogether’ option, which 
has been a common practice to date and 
the focus of many a headline, is a simple and 
radical method of cutting costs. While this 
pruning benefits the retailer, the resulting ‘black 
hole’ is a signal to shoppers that a particular 
pitch is in decline. 

Investors are steering clear. Lambert Smith 
Hampton refers to a “clear lack of appetite for 

UK shopping centres” with investment volume 
across the UK of only £120m in the second 
quarter of this year. This is one of the lowest 
quarterly totals on record and 74 per cent 
below the quarterly average.

So with a diet of bad news viz-a-viz the 
issues of the macro-economy, regional 
variations, family budgets, shop closures and 
so on, what lies ahead for retail sector and High 
Streets in particular?

Diane Wehrle, insights director of 
Springboard and one of the leading experts on 
the High Street and retail intelligence, says the 
challenges this year “were exacerbated by an 
early Easter, as this generally subdues spending 
due to poorer weather and the rain” and this 
year was no exception to this.  

She adds: “Footfall rose annually by +1.9 
per cent in the week of the Royal wedding, but 
in the subsequent week footfall declined from 
2017 by -3.5 per cent. So for retailers, it looks 
like it is going to be a long term gain if any, and 
only time will tell if it comes to pass.”  

In the latest commentary issued by 
Springboard, in what was headlined “a slow 
burn for UK summer footfall”, the three-month 
footfall averages for High Street, Retail Parks 
and Shopping Centres footfall were down 
-1.1 per cent, -0.5 per cent and -3.3 per cent 
respectively.

Is there light at the end of the tunnel? Helen 
Dickinson, CEO of British Retail Consortium, 
strikes a cautiously optimistic note by pointing 
out that “consumer behaviour has changed, 
with shoppers now requiring much more choice 
in terms of how, when and where they shop 
and retailers are responding to this, investing 
in their physical store experiences and online 
presence.

“Initiatives such as the Government’s Great 
British High Street Awards are increasingly 
important as communities adapt and thrive 
during this period of retail transformation. 
However, considerable pressure on retail 
remains, but policy makers can help by 
supporting our call for a two-year freeze in 
business rate increases to provide some 
headroom while a reform of the business rates 
system is carried out,” she adds.

One thing is for sure. City centres cannot 
function if the residential population is only 
found in the suburbs. Compared to mainland 
Europe where people genuinely live above the 
shops, most UK centres are barren at night with 
the exception of late night revellers. This has to 
change.
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Viewpoint

Ryder’s goal is to improve the quality of the 
world around you and, in doing so, improve 
people’s lives. How does this translate into 
the design of sports facilities?

Sport is big business, whether it be individual 
participation across a spectrum of sports 
or masterplanning for major global events. 
Sports facilities are an important part of our 
communities, cities and urban realm. At Ryder, 
we are involved in all aspects of the process. 
How best to demonstrate our skills is hard to 
say, but the delivery of St George’s Park – the 
training facilities for 24 of England’s national 
football teams – is a strong example. The £102m 
project received the best professional service in 
football award in 2014 and is located on a 330-
acre site at Burton upon Trent in the heart of the 
English National Forest.

How does the design process begin?
It starts with the client brief, their aspirations 
and the context in which the project will sit. We 
invest a huge amount of time in stakeholder 
engagement, getting to know the client, the 
site and, of course, the rest of the design team. 
Through collaborative project working we get the 
team and client together in one space to ensure 
everyone examines the issues, finds outputs and 
solves problems. Using BIM (Building Information 
Modelling), we test ideas to destruction to find 
the optimum solution. 

One of your most recent commissions 
was the £18m Newcastle University Sports 
Centre. Could you take me through the 
client’s aspirations for this and how you 
interpreted it?
It’s important to remember that the sports 
offer at a university can add real value to 
attract students in an increasingly competitive 
international market. In this case, we had the 
opportunity to create a transparent building 
which allows users, as well as passers-by, to 
visually and actively engage with academic and 
sporting facilities. 

The project was built on an incredibly tight 
site which had way leaves and potential flooding 
issues. Part of the first floor was required to be 
cantilevered over a road. It has successfully 

Chris Dobson talks with Jonathan Seebacher, architectural director at Ryder Architecture, about the practice’s involvement in 
the sports sector, estimated to be worth over £20bn and supporting one millions jobs in the UK alone

INTERVIEW - JONATHAN SEEBACHER
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delivered academic space for performance, 
physiology and analysis laboratories, as well as 
squash courts, multipurpose studios, a gym and 
an eight-court sports hall.

You have offices in Glasgow, Liverpool, 
London, Hong Kong and Vancouver. Are 
design expectations different in Vancouver, 
for example, compared with regional cities 
such as Newcastle upon Tyne?
Not necessarily. Delivering solutions is all about 
the client’s vision and, yes, local constraints such 
as planning. It’s about aspirations not geography.

Sport is about skill and physical activity, 
either as an individual pursuit or as a team 
effort, with first class entertainment often 
being a result. Does the broad range of 
sports present significant challenges for 
architects?
There are challenges which vary depending 
on the standards required. Different technical 
requirements are obviously required for each 
sport which can become hugely complicated 
within multipurpose spaces.  

Sport can attract huge crowds and, as we 
know, there have been tragedies as a result. 
Do health and safety issues restrict the 
freedom of design?
Health and safety is a prerequisite rather than 
a restriction. We have a holistic approach 
to designing buildings which encompasses 
everything from building appearance to structure 
to health and safety and so on. 

Do you have any current commissions in 
the North East?
The £18m Newcastle University sports hall is 
on site and we have planning permission to 
design a new stand for Newcastle Falcons’ 
ground, Kingston Park. We also completed 
the £16.5m Ashington Community and Leisure 
Centre, which provides an integrated community 
and leisure facility with a further commission to 

design Murray House for the Newcastle United 
Foundation.

Can we expect something different at 
Kingston Park?
Improvements off the pitch will match the 
improvements on the pitch. The changes involve 
the construction of a new North Stand which will 
add a further 1500 seats bringing capacity for 
the ground to 12,000.

The stand will match the height of the 
adjoining West Stand and will incorporate 
a fitness and conditioning centre, first team 
changing facilities, new corporate hospitality 
boxes, a new training pitch and a new 
community all weather pitch. It will be a credit to 
the club and the region overall.

Ryder Architecture

www.ryderarchitecture.com

@Ryder1953
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TEAM MASSIVE RESULTS
www.teammassiveresults.com

i

Team Massive Results is running a free 
seminar on Wednesday, September 
19 – titled Five Reasons You Shouldn’t 
Read Business Books – to help 
attendees understand the differences 

between managing and leading, recognise the 
difference a growth mindset can give your business 
and identify your business’ potential for high 
growth and your ability to lead it.

What is it?
The hugely valuable evening is aimed at helping 
companies understand the benefits of a leadership 
mindset. The expert-led session will explore 
the concept of scale-ups, the most common 
challenges and barriers to high growth and help you 

understand your own individual strengths so you 
can find your best way to lead a successful growth 
business. 

Why should you attend?
In addition to gaining access to a successful business 
coach, you will also have the opportunity to meet 
with like-minded and ambitious business owners 
and develop key actions that have been proven to 
lead to measurable business growth. At the same 
time, you will gain an understanding as to what 
Team Massive Results can do for your business. 

To secure your place visit www.teammassiveresults.
com/events or email hazel@teammassiveresults.
com 

ADVERTISING FEATURE
Team Massive Results – Event

Ian Kinnery is an experienced and respected Gazelles International Business Coach, entrepreneur 
and European Coach of the Year, and owner of Team Massive Results. This month, the company – 
which supports business owners and senior managers to scale up their businesses – is holding a 
seminar about managing and leading

FIVE REASONS YOU SHOULDN’T 
READ BUSINESS BOOKS
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The Social Co. was founded by Phil 
Sutcliffe, Kane Haig and James Ogilvie 
in April 2016 and the Durham-
based company has since provided 
innovative social media marketing 

to more than 200 businesses across the UK. We 
caught up with them to find out more...

When and why did you establish The Social Co.
James: Having previously founded a national 
events company – which was the first venture 
Phil, Kane and I joined forces on – we not only 
recognised the importance of having a great social 
media presence but we learned first-hand how to 
exploit the platforms to their full potential. After 
a successful six years in events working all over 
the UK and using social media as our main form 
of marketing, we soon realised there was a huge 
gap in the market for a social media-first agency to 
provide professional, results driven social media 
strategies and campaigns for other businesses – so 
The Social Co. was born. 

 
What services do you offer and to whom?
Phil: The Social Co. is a social media one-stop-
shop offering a package based service consisting 
of social media advertising, social media 
management, creative media production and 
design all backed up with traceable results through 
analytics. 
Kane: We often find clients in the past have 
ineffectively used social media for their business 
and turn to us for a professional, all-inclusive 
service which drives the results they need. In just 
two years we’ve established ourselves as leaders 
within our sector and now work with clients such 
as licensed outlets Audi, VW and Citroën as well 
as Esh Group, Sunderland AFC and Blueline Taxis 
to name but a few. We also recently covered Sting’s 
return to the North East with the Graham Wylie 
Foundation, our official charity partners.

Tell me about the expertise within the team?
Phil: The Social Co. as a machine is made up of a 
number of cogs, including media, design, social 
media management and business development. 
We entrust talented individuals within each 
department to deliver the best quality of work in 
their field, which combined achieves the great 
results and service we are collectively known for. 

Kane: When it comes to education and experience, 
there are a mix of backgrounds in the agency. A lot 
of the skills we have present have been self-taught 
out of passion and curiosity combined with others 
who have joined us with high-level university 
degrees. We also have individuals who have joined 
from large business corporations and agencies. You 
never leave the office without learning a new hack!

What are the current trends in social media and 
how is The Social Co. embracing these for its 
clients?
James: Unlike a lot of other forms of marketing, 
social media changes daily. As a team we are 
constantly on the lookout of the latest updates to 
each platform to ensure we’re utilising new features 
for our clients. 
Phil: It’s no secret that Facebook favours video in 
terms of organic content so we’re finding more 
and more exciting ways to incorporate this with 
animation, 360 video, drone footage and other 
innovative technology.

 
What are you short- and long-term plans for the 
company?
James: Short-term, we’re rapidly growing our team 
and have just moved into our brand new offices in 
Durham which has been a huge milestone for us 
and one we’re really proud of.  Long-term, our aim 
is to keep building the business and expanding our 
client base nationally and internationally, and in 
the process establishing ourselves as the leading 
social media specialist agency in the UK. 

ADVERTISING FEATURE  
The Social Co. – Media

Meet the results-driven agency disrupting your news feed

NATIONAL SOCIAL MEDIA AGENCY 
MOVES INTO NEW NORTH EAST HQ 

THE SOCIAL CO.
www.thesocial.co.uk
@thesocialco_

i
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You were named chairman of 
Durham CCC in Feb 2017. At that 
point, the club had been relegated 
from the First Division and hit by 
severe ECB sanctions. What made 

you take on such a challenging role?
Durham is a great club and they should be playing 
their cricket in the top flight. I felt like I could 
help them return to the First Division and once 
again make Durham successful. I am very happy 
with the direction we’re heading in. The Club has 
a passionate fan-base and an exceptional record 
of producing and developing players. There are 
exciting times ahead. 

What were your goals/aspirations when you took 
on the role and how do you feel you’ve delivered 
against these over the past 18 months?
It was important that we initially attained some 
financial stability – something that has now been 
achieved – and we can now turn our attention to 
improving on the pitch. 

The players we have brought in for this season 

and 2019 demonstrate our ambition, and the lads’ 
performance in this summer’s Vitality Blast shows 
our exciting progression. 

How do you feel the club’s recovery is going? 
Is the club where you hoped it would be at this 
point?
It’s going very well. We’re financially in a good 
place and our T20 attendances have been the 
highest we’ve ever had at Emirates Riverside, 
demonstrating the passion for cricket in the North 
East. 

We have been able to attract high-calibre 
international players to Chester-le-Street, and the 
decision to grow our family audience has been 
extremely successful. We’re delighted to see so 
many children enjoying our games and our Family 
Zone. 

Despite its relegation, membership sales rose for 
the 2017 season. Has this ground swell of support 
continued into the new season?
Yes, we have had a large uplift in season tickets, 

INTERVIEW  
Sir Ian Botham

Durham County Cricket Club chairman Sir Ian Botham tells North East Times why, following 
relegation and a 48-point deduction almost two years ago, stability both on-and-off the pitch is 
returning to the Emirates Riverside 

THE ROAD TO RECOVERY
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junior memberships and individual ticket sales, 
and this year has seen our highest ever T20 
crowds. Alongside the physical numbers, we’ve 
had an excellent turnout from families and 
received a lot of positive feedback on social media. 

What impact did the ECB sanctions have 
on Durham CCC’s reputation on a national 
and international level? Has this reputation 
recovered? 
I think most people sympathised with our 
situation, and the club became a lot of non-
Durham fans’ second team. 

The sanctions have cost us on the pitch in terms 
of the relegation and then losing players that we 
had developed. 

But we’re now on the up and are already 
demonstrating what a great cricketing county we 
are. 

Durham hosted a sell-out ODI against Australia 
in May. How important is international cricket to 
the future success of the club?
Very important. It’s essential that the North East is 
provided with international sport and our sell-out 
ODI fixture demonstrated the hunger for cricket 
in this area. 

Financially, it’s also beneficial to the club and 
the region. More importantly, these are the fixtures 
that inspire youngsters to start playing cricket and 
gives them opportunities to watch their heroes at 
Emirates Riverside. 

How likely is it that Durham will host 
international test cricket in the near future? What 
about an Ashes fixture?
There won’t be another Test match at Durham 
for the next five years, but they are not the be 
all and end all from a financial viewpoint. We 
have secured international cricket until 2024 at 
Durham, so the future is bright for cricket in the 
region. 

What is your opinion about the 100-ball cricket 
format? Is it something that you’d like to see 
extended to the North East? 
I’m very much looking forward to it. 

Obviously, there are mixed opinions being 
formed about the competition, but people didn’t 
want T20 at first and it’s now very successful. We 
would be delighted to host a team at Durham or 
some games in the future.

DURHAM CCC
www.durhamcccc.co.uk
@DurhamCricket 
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North East Times hosted 150 attendees at Motel One Newcastle on July 19 in association with The Biscuit Factory 
and NOVELTEA, for informal networking and refreshments. Attendees from the region’s business community were 

the first to receive a copy of The Money Issue – with Andy Preston on the cover, discussing his career, his desire to give 
back to the community, and why his ambition for Teesside is often mistaken as being negative. We were delighted to 

welcome Andy as our guest speaker

NORTH EAST TIMES’ DRINKS

EVENT -NORTH EAST TIMES
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JADE SLAVIN
SPECIALISM: TAEKWONDO
HOME TOWN: CONSETT 
CURRENT BASE: MANCHESTER

Jade became interested in martial 
arts when she was nine years old. 
“My dad got me into it to learn self-
defence and to keep fit and healthy,” 
she says. 
At 13, Jade competed in her first 
Taekwondo competition – and won. 
She continued to compete during 
school and sixth form, winning 
several British titles, before she was 
called up to compete for TeamGB 
while studying for a degree in sports 
science and nutrition at university.  
Jade’s greatest achievements 
include winning the commonwealth 
championships in Glasgow, being a 
four-time British national champion 
and making the top 32 in the world, 
qualifying for the grand prix.  
Twenty-five-year-old Jade has 
recently announced her retirement 
from TeamGB and is looking to move 
on to the next chapter of her life. She 
is currently working towards her level 
3 personal training qualification. 

NORTH EAST TIMES CELEBRATES THE REGION’S THRIVING MARTIAL ARTS AND BOXING SCENE 

FIGHTING SPIRIT
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MIKE WILLIAMS
SPECIALISM: BRAZILIAN JIU 
JITSU
HOME TOWN: NEWCASTLE 
CURRENT TRAINING BASE: 
ORIGIN BJJ, NEWCASTLE 
 
Mike Williams started training 
in Japanese Jiu Jitsu in the 
1990s but became interested 
in Brazilian Jiu Jitsu (BJJ) after 
watching videos of UFC fighter 
Royce Gracie.  
The 51-year-old compares BJJ 
to a game of chess. “You have 
to plot your moves in advance 
and trap your opponent,” he 
says.
Mike established Msgworks 
three years ago, which offers 
marketing training, outsourced 
marketing manager services, 
planning and budgeting, plus 
email marketing, websites 
and SEO to clients. While 
balancing the demands of his 
own business and a one-year-
old son, Mike admits that his 
training has become a luxury. 
“I try to get to the gym at 
least once a week, for my own 
sanity, and I’m looking forward 
to when Theo can join me,” he 
says.
Mike is also CEO of UKBJJA, 
the not-for-profit association 
that represents BJJ clubs, 
athletes and grass roots 
practitioners.
“We’re at a critical point in 
the sport’s growth as we head 
towards full National Governing 
Body status,” he reveals.
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LANCHANA GREEN
HOME TOWN: DARLINGTON
CURRENT TRAINING BASE: THE LAB 
MARTIAL ARTS GYM, DARLINGTON 
 
After Lanchana Green was attacked by 
three girls in Darlington, she decided she 
needed to be able to defend herself.
She began Thai Boxing and progressed 
to a purple belt in Brazilian Jiu Jitsu (BJJ) 
before trying her hand at Mixed Martial 
Arts (MMA).
“MMA pushes you out of your comfort 
zone daily, it’s an emotional rollercoaster 
but the rewards far exceed any 
negatives,” she says.
Lanchana, who turned professional in 
2014, has had eight professional MMA 
fights, with the most recent resulting 
in her becoming the MADE4THECAGE 
(a North East promotion) Strawweight 
Champion.  
She also appeared on season 23 of TUF 
(The Ultimate Fighter), reaching the semi-
finals, and travelled to Japan to fight on 
RIZIN in front of 15,000 people.  
The 29-year-old, who has a degree in 
Sport and Exercise science, established 
Lab Fitness Academy with Martin Wilby 
six years ago. The academy offers MMA 
Fitness, BJJ, Filipino Boxing and self-
defense classes for all ages. 
Lanchana, who is focused on becoming 
an MMA World Champion, currently trains 
2-3 three times a day, 5-6 days a week. 
“Sometimes I have to go without cake but 
I don’t see it as sacrifice because I love 
my life,” she says. 



91

BARRY GIBSON
SPECIALISM: SAMBO 
HOME TOWN: SUNDERLAND 
CURRENT TRAINING BASE: NEW LEVEL 
GYM AND ROKER ROUGH HOUSE, 
SUNDERLAND
 
Barry Gibson has been participating in 
martial arts for 35 years specialising in the 
grappling arts of judo and Sambo. 
“Sambo is a Russian martial art,” Barry 
says. “The actual term is abbreviated 
from SAMozashchita Bez Oruzhiya, 
which translates as ‘self-defence without 
weapons’.” 
Barry, who trains and coaches at New 
Level Gym and Roker Rough House in 
Sunderland, is a three-time British Sambo 
Champion (2001, 2002 and 2018), a twice 
Scottish Sambo Champion (2002 and 2011) 
a Presidents Cup silver medalist (2014) and 
a Commonwealth Combat Sambo Champ 
(2014).
The father-of-three also works as a 
higher level teaching assistant in the PE 
department of a school for pupils with 
behavioural issues. 
“I have delivered some sambo coaching as 
part of the enrichment programme, which 
the pupils lap up. The discipline side really 
helps them focus,” he says.

“The actual term is 
abbreviated from 

SAMozashchita Bez 
Oruzhiya, which 

translates as ‘self-
defence without 

weapons’.”
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CRAIG JOSE 
SPECIALISM: THAI BOXING (MUAYTHAI)
HOME TOWN: NEWCASTLE
CURRENT TRAINING BASE: NORTHERN KINGS GYM

Craig Jose, who always loved Bruce Lee and Jean-
Claude Van Damme films, decided to attend a kick 
boxing class with a school friend when he was 14 
years old. He immediately fell in love with the fitness 
and discipline of the sport. 
When the kick boxing club disbanded, Craig tried his 
hand at traditional boxing and MMA before he was 
introduced to Thai Boxing (Muaythai). 
Over the next 10 years, Craig competed in 57 
professional Muaythai fights, gaining several British 
and European titles and a world title. He also spent six 
months living in Thailand, which, he says, changed his 
knowledge of the sport. 
“I learnt about the culture and the respect side of 
Thai Boxing; it gave me a big insight into the sport,” 
he says.
Craig – who has an HND in sports science and 
coaching – always aspired to own his own gym and 
when he returned from Thailand, opened The Factory 
with four friends. 
In 2013, Craig established Northern Kings gym with 
wife Linda, a dedicated full-time and fully equipped 
Muaythai, kick boxing, boxing and fitness facility in 
Newcastle that was accessible to people of all ages. 
Craig, who is acting president of UKMF (UK Muaythai 
Federation), is particularly pleased that the increased 
profile of Thai Boxing – which will feature in the 
Olympics from 2024 – in the UK. 
“We recently sent a group of 14 kids to the world 
championships in Thailand and they came back with 
six medals,” he says. 

“I LEARNT ABOUT 
THE CULTURE AND 
THE RESPECT SIDE 
OF THAI BOXING; 
IT GAVE ME A BIG 
INSIGHT INTO THE 

SPORT.”
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PAT AND LUKE MCCORMACK
SPECIALISM: BOXING
HOME TOWN: SUNDERLAND
CURRENT BASE: SHEFFIELD 
AND BIRTLEY 
 
Sunderland-born twin brothers, 
Pat and Luke McCormack 
(23), made their mark at this 
year’s Commonwealth Games, 
winning gold and bronze 
medals respectively. 
“Dad was always into boxing, 
he used to take us training with 
him from around the age of 
eight. Luke and I used to spar 
with each other at a very early 
age and we just loved it,” says 
Pat. 
Both brothers have won 
national titles at junior and 
senior level (Pat a world title at 
14) and both competed at the 
2016 Rio Olympics. 
They currently train Monday 
to Thursday in Sheffield with 
TeamGB while the rest of the 
time they’re honing their skills 
at their home club – Birtley 
ABC.
“There’s nothing like the feeling 
of your hand being raised at the 
end of a bout,” says Luke. 
Winning gold at the 2020 
Olympics is the current focus 
for Pat and Luke, who support 
each other in this goal.
Pat says: “They say boxing is 
the loneliest sport in the world 
but when you have your twin 
by your side training with you 
and pushing you, it’s a big 
advantage for us.”
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The term ‘body confidence’ is frequently 
in the media and I’ve found that, over 
the last five years, I am discussing the 
topic with clients more and more.

But how do you go from self-loathing 
to self-loving? The answer is, it’s not easy. 

Changing your mindset is a lot harder than 
changing your body, but here are some hints and tips 
that I’ve used with my clients that can help.

Fake it till you make it
Confidence is a very attractive quality and if you love 
the way you look, then so does everyone else. It can 
take a while to ditch that negative mindset so until 
you get there, fake it. Carry yourself with confidence 
and stop saying mean comments about yourself – 
whether that’s in your head or out loud.

Have a social media detox
Having a scroll down your social media feeds when 
you’re feeling down on yourself is never a good idea. 
You often compare yourself to others, when in fact 
what you should be doing is running your own race 
and focusing on your own positives.

Always remember that the vast majority of people 
only share the best bits of their lives and the best 
pictures of themselves (many of which are edited).

If you really want to work on your body 
confidence, it’s time to unfollow the accounts that 
make you feel negative or even take a break from 
social media altogether.

Be your own best friend
That little voice in your head that whispers negative 
words needs to become your best friend rather that 
your worst enemy. Flip the negative self-talk into 
positive, and rather than focusing on the things you 
don’t like about yourself, focus on the things you do 
–however small. Be kind to yourself.

Get some help
If you want to feel good about yourself, improve 
confidence and lift your mood, then exercise is a 
great way to do so. Choose a gym that feels inclusive 
and is about bringing out the best in individuals. Opt 
for a gym or studio that feels super friendly and has a 
real mix of ages, abilities and fitness levels.

Health and fitness expert Katie Bulmer-Cooke gives her top tips for ditching the negative mindset when it comes to 
body image

BUILDING BODY CONFIDENCE 

HEALTH & FITNESS – Katie Bulmer-Cooke

Katie Bulmer-Cooke
UK Personal Trainer of the Year 2012 & UK Fitness 
Professional of the Year 2013.
Entrepreneur/Consultant/Speaker/
Bookings: michael@usb-uk.com
www.katiebulmer.com
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A  W O R L D  O F  D I S C O V E R Y 

A W A I T S
Explore the awe-inspiring alpine landscapes of Alaska and discover spectacular 

beauty and a rich heritage. The expansive coastline and medley of fjords and 
glaciers are perfect for a cruising voyage, and Royal Caribbean is offering an 
unrivalled experience on-board Ovation of the Seas. Follow the journey from 
touchdown in San Francisco, exploring Yosemite Park, sailing in Alaska and 

discovering the history of British Columbia. Are you ready for an adventure?

ADVERTISING FEATURE – Royal Caribbean and Hays Travel 
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D AY 1 :  F LY T O  S A N  F R A N C I S C O
Hop on one of the city’s iconic cable cars, walk the 
Golden Gate Bridge, take the boat trip to Alcatraz, dine 
in one of the city’s charming restaurants, or cycle the 
trail along the waterfront from the Embarcadero to 
Golden Gate Park. With so much to explore, we share a 
round-up of what there is to explore in San Francisco!

Stroll through Fisherman’s Wharf
Visit the world-famous Fisherman’s Wharf and enjoy a 
leisurely walk along the waterfront to see the sea lions 
basking in the sun. Grab a lighter lunch from the fresh 
seafood stalls to sample the local cuisine - Dungeness 
crab with crusty sourdough bread. The marketplace 
is bustling with souvenir shops, offering visitors the 

opportunity to take something home 
to remember their trip!

Immerse yourself in the history 
of Alcatraz
Located 1.5 miles from Fisherman’s 
Wharf in the middle of San Francisco 
Bay, Alcatraz – also known as The 
Rock – was the site of the first 

lighthouse in the Western United States, and became 
a maximum-security prison in 1934, with notorious 
inmates such as Al Capone, Doc and Ma Barker. The 
Rock is now part of the Bay Area’s 80,000-acre Golden 
Gate National Recreation Area, and is one of the city’s 
most popular attractions.

Walk the Golden Gate Bridge
The Golden Gate Bridge spans from San Francisco 
to Marin Bay, and is one of the city’s most famous 
landmarks. Opened in 1937 following a four-year 
construction, the opportunity to walk across the 
Golden Gate Bridge should not be missed for the 
incredible views over the city. The striking colour is 
an orange vermillion, chosen by consulting architect 
Irving Morrow to complement its natural environment 
and maximise visibility in fog. If you are a little more 
experienced and feeling adventurous, you can cross the 
bridge and continue up to Hendrik Point for incredible 
views of the Golden Gate Bridge, set in front of the San 
Francisco skyline. 

Explore the history of Chinatown 
San Francisco boasts the oldest Chinatown in the US – 
and the neighbourhood has a rich history as being the 
first area of large-scale migration from the Pearl River 
Delta in the 19th century. Present-day Chinatown is 
a square mile in the city-centre with a diverse mix of 
housing, temples, shops, markets and bakeries. It is 
easy to spend a day exploring the streets of Chinatown, 
perusing the shops and savouring the authentic cuisine. 
And it seems any visitor to San Francisco shouldn’t skip 
over this district!

Indulge in some retail therapy
Take a cable car to The Mission District, awash with 
boutiques and vintage stores. As the sun dips, you can 
relax in one of the trendy cafés, bars or restaurants 
and soak up the laid-back atmosphere. Or if designer 
is more your style, take a stroll down Union Street 
and indulge in Coach, Cartier and Prada, or treat 
yourself in Barneys New York and Macy’s. And 
just a brisk 10-minute walk away is Bloomingdales, 
every shopper’s dream! Next stop is Hayes Valley for 
independent boutiques. Enjoy a morning coffee at Blue 
Bottle Coffee, window shop in Ver Unica for vintage 
pieces and up-and-coming labels, then check out 
Propeller for stylish home décor. 
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D AY 2 :  AT  L E I S U R E

D AY 3 :  H I K E  I N  YO S E M I T E 
N AT I O N A L  PA R K

To experience the nature of San Francisco, hike 
the forest trails of Yosemite National Park and the 
Giant Sequoias. The tour requires an early start 
but is definitely worth the wake up call, as you will 
experience incredible landmarks and scenery such as 
El Capitan, Half Dome, Yosemite Falls, Bridalveil Falls 
and Yosemite Village. 

D AY 4 :  AT  L E I S U R E

D AY 5 :  F LY T O  S E AT T L E , 
WA S H I N G T O N  &  E M B A R K 
O VAT I O N  O F  T H E  S E A S

What can you expect on board a Quantum Class ship? 

Experience a two70 performance
By day, the sweeping 270 windows offer some of the 
most incredible views on-board. And by night, this 
transforms before your eyes into the most exciting, 
multi-dimensional entertainment space at sea!

Take in the scenery from North Star 
See the world from brand new heights on North Star, 
rising 300ft above the ocean for breath-taking views of 
the scenery. Are you brave enough?

Exhilarating activities
Take a leap on RipCord by iFLY, the first skydiving 
experience at sea. Or try your surfing skills on 
Flowrider - our signature surf simulator is a hit with 
everyone from surfing pros to beginners. Go freestyle 
or learn from one of the experts - just make sure you 
don’t wipe out!

Enjoy the view
Our Quantum Class ships are home to the most 
spacious and luxurious staterooms ever, making you 
feel perfectly comfortable in your home away from 
home! The industry-first Virtual Balcony staterooms, 
which offer real-time views of the ocean and ports are 
available for interior staterooms. 

World-class cuisine
Royal Carribbean has teamed up with Jamie Oliver 
to offer diners Jamie’s Italian on-board, in addition to 
high-quality, speciality eateries including Chops Grille, 
Wonderland and Silk.

Royal entertainment
Families will be thrilled by the on-board entertainment 
in the Sea-Plex, the largest indoor sports and 
entertainment complex at sea. Try out your driving 
skills on the dodgems, perfect your roller skating or 
practice your acrobatic skills at circus school. 
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D AY 6 :  AT  S E A

D AY 7 :  A D V E N T U R E  I N 
A L A S K A

Sailing Alaska’s inside passage will 
immerse a traveller in the breath-taking 
Alaskan landscape - picture-perfect 
fjords, rainforests and coastal mountains. 
From grand glaciers and waterways to 
reminiscent Gold Rush towns, visitors 
have vast sight-seeing opportunities to discover. Visit 
Alaska’s capital Juneau which sits at the foot of Mount 
Roberts. Hop on the tram and climb 1,800 ft to an 
alpine area with adventurous hiking trails and views of 
Gastineau Channel. 

D AY 8 :  E X P L O R E  S K A G WAY

Hop off-board at Skagway to explore the historic 
town and spectacular natural landscape. Skagway’s 

charm lies in its preservation 
of buildings from the Gold 
Rush era, retaining the feel 
of 19th-century life in the 
small town. Many artists 
call Skagway home, with 
their work showcased in the 
downtown shops. Look for 
the ‘Made in Skagway’ logo 
for products that are sourced 
and crafted locally. Skagway 
offers a range of outdoor 
activities to experience and 
the more active visitor can 
enjoy hiking, kayaking, skiing, 
snowmobiling and fishing. 

D AY 9 :  E N D I C O T T 
A R M  D AW E S  G L A C I E R

The scenery of Endicott Arm will 
leave you in awe. You can expect 
striking mountains, deep valleys, 
stunning azure water and towering 
waterfalls. And don’t forget to look 

out for the local wildlife! Bears, deer, eagles, mountain 
goats and harbour seals are all habitants of the vast 
landscape. 

D AY 1 0 :  AT  S E A

D AY 1 1 :  D I S C O V E R  V I C T O R I A , 
B R I T I S H  C O L U M B I A

There is so much to explore in the picturesque city 
of Victoria, set amid the breath-taking beauty of 
Vancouver Island. The city has transformed in recent 
years and is now home to vast gardens and parks, 
vividly painted bohemian shops, lively bars and a 
celebrated local food scene. The city is eminently 
accessible by foot, or you can hop on a bike to explore. 
For a more laid-back afternoon, have a wander around 
the 55 acres of vibrant floral displays at Butchart 
Gardens. Beyond the charming downtown waterfront, 
Victoria’s British colonial past shows in its architecture, 
including the stately Craigdarroch Castle mansion. 
The city’s museums celebrate the area’s heritage and  
cultures. 

D AY 1 2 :  F LY H O M E  T O  T H E  U K

Join Royal Caribbean for a 4-night stay in San Francisco, a full day tour of Yosemite Park & the Giant Sequoias, and a 7-night 
Alaskan Glacier Cruise on-board Ovation of the Seas! Flying from regional airports with private overseas transfers included – 
interior stateroom from £2799pp. 

ROYAL CARIBBEAN 
www.royalcaribbean.

co.uk/our-ships/ovation-
of-the-seas

HAYS TRAVEL 
www.hayscruise.co.uk
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Northumberland Golf Club is now 
offering a limited number of 
individual memberships for men, 
women and juniors, while it is also 
taking bookings for Corporate 

Golf Days for the remainder of the year and 2019. 
The high quality of Northumberland Golf 

Club’s course at Gosforth Park has been 
acknowledged for many years and by many 
leading commentators. Perhaps the greatest 
accolade comes from the Fine Golf website, 
which describes it as “the best inland course 
between Ganton (Yorkshire) and Scotland”.

Club Captain Peter McLane reflects: “Golf is 
sociable, fun and good exercise.” 

Peter is a local businessman who is a great 
advocate of the Royal and Ancient game and his 
Gosforth Park course. “Despite our long history 
– the course opened in 1898 – there are many 
golfers who have not been fortunate enough to 
play here.  

“I think there’s an assumption that it’s tough, 
but I’d say it’s ‘interesting’. Set around Newcastle 
Racecourse, it ranges from nearly 6700 yards 

off the medal tees contrasted with three other 
sets of tees that allow the course to be a little less 
challenging. It means everyone can enjoy playing 
here. 

Peter continues: “We don’t forget the social 
aspect in the sport either. All our guests are 
always made welcome, either as individuals or a 
company bringing clients. 

The food is really good in the Clubhouse, 
which has an atmospheric traditional dining 
room for post-match meals. The bar and lounges 
are light and airy, with a nice balance between 
tradition and comfort. 

“My own favourite spot for a post-game drink 
is the lovely terrace overlooking the 18th green.”

The pedigree of the course was established 
many years ago by leading golf architects James 
Braid and later Harry Colt who designed the 
layout. 

It is a finely conditioned heathland course, 
with beautifully kept greens that are carefully 
maintained by head greenkeeper Paul O’Connor 
and his team. One of its major advantages is that 
the course can usually be played all-year round.

Northumberland Golf Club has seen a 
good number of professional and top amateur 
tournaments take place over the last 100 years. 
“Top Major Champion players including Greg 
Norman and Tony Jacklin have competed here” 
reveals Peter proudly, “while the course record 
score is held by 2016 Masters Champion Danny 
Willett.”

Northumberland Golf Club’s reputation for 
producing its own good players is noteworthy. 
Several of the County golf team are members and 
the new Captain of The Royal and Ancient – the 
governing body of the game – is longstanding 
member Chris Hilton.

New members have access to the 18-hole 
championship course, four extra full-length 
winter holes and a spacious practice ground, 
which has a driving range. In short, there is 
plenty of room to improve your game.

There are also competitions for men, women 
and juniors – not to mention a thriving social 
events programme. The spacious clubhouse 
is available to hire for private functions and 
business meetings. 

This autumn the doors are open wide at a top class North East golf course, which has been a special venue for the 
game for over 100 years 

A GREAT PLACE TO PLAY THE 
ROYAL AND ANCIENT GAME

ADVERTISING FEATURE – Northumberland Golf Club

Northumberland Golf Club
If you would like to find out more 
or arrange a visit please contact 
Julie Stephenson on 0191 236 
2498 
www.thengc.co.uk  
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SAMSUNG GALAXY WATCH

Samsung has launched its long-awaited Galaxy Watch, 
which combines all the benefits of its much-loved Galaxy 
range, including long-lasting battery life, timeless design, 
wellness capabilities and 4G connectivity (on versions 
released later in 2018). Galaxy Watch offers new stress and 
sleep monitoring capabilities, three colour options – silver, 
black and rose gold – and customisable watch strap colours. 
The improved battery life enables Galaxy Watch to last up 
to seven days between charges, allowing users to separate 
from their smartphones and experience calls, messages, 
mapping, Bluetooth and music through their Watch. Its 
battery life and the reduction of the need for charging looks 
likely to make it popular among consumers. The addition of 
4G connectivity in late 2018 will enable users to have the full 
experience of their phones at the flick of their wrist. 

Bluetooth version out now – 4G version expected 
November/December 
From £279
www.samsung.com 

Designed with wellness in mind, Galaxy Watch offers a new stress 
management tracker, which automatically detects high levels of stress 
and offers breathing exercises to help keep users relaxed and focused. 
In addition, a new advanced Samsung sleep tracker monitors all levels 

of sleep, including REM cycles, to help users adjust sleeping habits and 
get the rest they need to take on their day. The Watch also encourages 

users to achieve other health goals, including fitness. It comprises 21 new 
indoor exercises and tracking for 39 workouts, as well as the ability to 

track calories and create personal alerts. 

Galaxy Watch comes in a 46mm version in silver, and there is also a 42mm option in 
black or rose gold. Users can customise Galaxy Watch even more with a selection of 
watch faces and straps including options from watch maker Braloba. Galaxy Watch, 

which is fully waterproof, carries the legacy of Samsung’s smartwatches with its 
trademark circular, rotating bezel while embracing the digital look with Always On 
Display, in addition to improved usability. For the first time, Galaxy Watch features 

analogue watch ticks and hourly chimes, and a depth effect that casts shadows 
defining every detail on the watch face for a traditional look and feel. 

Deborah Busby reveals what’s new and improved with the world of gadgets and technology

TECH 

TECHNOLOGY
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SONY UBP-X500 4K HDR BLU-RAY PLAYER

Blu-ray viewers can enjoy a cinema-style 
experience with this new player, which offers ultra 
high definition alongside unrivalled levels of detail, 
colour and brightness for a home Blu-ray player. 
The X500 also allows DVDs and digital audio 
and video content to be played, all of which can 
be experienced in 4K resolution. The player also 
offers ultra-fast start up and auto standby, making 
it a fuss-free device offering the highest standards 
of quality. 

£200
www.sony.com

MACBOOK PRO

Apple has launched an updated version of its 
MacBook Pro with faster performance and new 
features, including its Touch Bar, making it the 
most advanced Mac notebook ever released. 
The new MacBooks feature eighth generation 
Intel Core processors for up to 70 per cent 
faster performance, which has been hailed as a 
significant feature for those working with large 
amounts of data, creating multi-track audio 
projects or using their MacBook for image 
processing or film editing. The updated version, 
which comes in both 13 and 15-inch versions, 
allows support for up to 32GB of memory, 
a True Tone display and an improved third 
generation keyboard for faster typing. 
From £1749
www.apple.com

DENON AH-D5200 HEADPHONES

These stylish, contemporary headphones are the latest 
release from Denon, which combine wood and metal 
in their design to create headphones which offer 
exceptional sound either at home or on the move. The 
AH-D5200 deliver the purest quality of sound, and zebra 
wood has been chosen for both its visual and natural 
acoustic advantages. This contrasts with the aluminium 
headband frames to give an overall tough and ergonomic 
design. The headphones’ lightweight fit is enhanced by 
super-soft leather designed for withstanding extensive 
use, while also adding to the aesthetic appeal. 

£549
www.denon.co.uk

TECHNOLOGY
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Deborah Busby picks out the latest books, DVDs, music and television to enjoy at home

CULTURE IN 

ARTS - Culture in

BOOK
THE BODY IN THE 
DALES – A 
YORKSHIRE MUR-
DER MYSTERY 

When the body of 
an unpopular local 
resident, Dave Atkins, 
is discovered in the 
Yorkshire Dales, DCI Jim 
Oldroyd, a seasoned 
Yorkshire born and 
bred policeman, and 
his sidekick fresh from 
London, DS Carter, 
are given the case. 
While there is no 
shortage of suspects, 
no breakthrough is 
forthcoming. However, 
when someone with vital 
information becomes the 
next to be found dead, 
it is clear the murderer will stop at nothing to conceal his tracks. The 
latest novel from Yorkshire author John R Ellis, it is hailed for its dark 
and complex storytelling. 

Out now
www.amazon.co.uk 

TV SERIES
BODYGUARD

The most eagerly-awaited BBC thriller since Jed Mercurio’s 
previous creation Line of Duty, his latest offering promises 
to include every bit of the tension and gripping plot lines 
that have become his signature. Bodyguard tells the story 
of a heroic but volatile war veteran who works as a special 
protection officer for the Metropolitan Police. When he is 
assigned to protect the Home Secretary – played by Keeley 
Hawes, who also famously starred in Line of Duty – he finds 
himself torn between his duty and his beliefs. 

Out now
www.bbc.co.uk/iplayer 

MUSIC
PAUL WELLER: TRUE 
MEANINGS

Legendary artist Paul Weller 
returns with his 14th solo 
album – and the 26th studio 
album of his career – which 
has been said to mark a 
musical departure of sorts, 
with his latest offering being 
described as being more 
dreamy and peaceful than his 
signature style. True Meanings, 
which comprises 14 tracks, has received critical acclaim, and its first 
single, Aspects, warmly welcomed. Guest artists on the album include 
Noel Gallagher and Lucy Rose. 

Out September 14
www.itunes.com

DVD
THE GUERNSEY 
LITERARY AND 
POTATO PEEL PIE 
SOCIETY

Based on the best-
selling novel of the same 
name, Lily James stars 
as free-spirited writer 
Juliet Ashton, who 
forms a life-changing 
bond with the eccentric 
Guernsey Literary and 
Potato Peel Pie Society 
when she decides to 
write about the book 
club they formed during 
the occupation of 
Guernsey during the Second World War. With an all-star 
cast, the movie, a surprise hit at the cinema, also weaves in 
romantic drama with intrigue and mystery as the undertone. 

Out now
www.hmv.com
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ART
IDEA OF THE NORTH

One of the final exhibitions of the Great 
Exhibition of the North, Idea of North 
involves a series of exhibits, architectural 
constructions and displays to convey the 
spirit of the region through architecture, 
photography, music and design. Among 
the pieces, collected from a number of 
genres, includes the unrealised modernist 
masterplan TyneDeck 1969, alongside 
other pieces like Women by Women, 
which represents women of the North in photographs taken by women, from the 1970s to the 
present. The exhibition seeks to show the spirit, culture and resilience of the North, and extends 
beyond the conclusion of the Great Exhibition itself. 

Until September 30
www.baltic.art

FILM
SEARCHING 

Searching, released after much pre-publicity, details 
the search for 16-year-old Margot, who goes missing 
after school one day. Her father desperately tries 
to use her many social media channels to track 
her down, yet discovers that many of her online 
friends actually barely know his daughter. This tense 
psychological thriller has received good reviews, and 
a strong following among the ‘millennial’ age group. 

In cinemas now 

THEATRE
WICKED

The musical extravaganza prequel 
to the Wizard of Oz returns to the 
North East with a three-week run at 
the Sunderland Empire. The show, 
which has won over 100 international 
awards, including three times being 
crowned Best West End Show and 
winning two Olivier Awards, tells 
the untold story of an unlikely but 
profound friendship between two 
young women who first meet as 
sorcery students. Their adventures in 
Oz will see them fulfil their destinies 
as Glinda the Good and the Wicked 
Witch of the West. Wicked is now in 
its 12th year at the Apollo in London, 
and several of its tour cast have 
previously been in the West End 
production. 

Until September 29
www.atgtickets.com

SHOW
OUR FINEST HOUR – DUNKIRK AND THE BATTLE OF BRITAIN

In the lead up to Remembrance Day, the BBC Big Band and singer Annie Gill 
present a tribute to the turning point of World War Two, often called Britain’s finest 
hour, through a series of songs and pieces of music to capture the spirit of the 
1940s. The show, presented by Kevin Whately, includes the music of Vera Lynn, 
Gracie Fields, the Andrews Sisters and Glenn Miller, alongside the classic score to 
633 Squadron and highlights from the Last Night of the Proms. The show is hailed 
as a unique tribute to Our Finest Hour. 

September 28
www.theatreroyal.co.uk 

Arts and cultural highlights from around the region this month

CULTURE OUT 

ARTS - Culture out
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This summer, the ‘place to be’ has been by the river – or more specifically, By The River Brew Co. 

BUSINESS LUNCH: TRÄKOL

BUSINESS LUNCH - Träkol

The owners behind Wylam Brewery 
have transformed a disused area 
on Gateshead Quayside, under the 
Tyne Bridge, into a thriving eating 
and drinking destination using 

the latest trendy building material –shipping 
containers. 

At weekends, a bevy of independent street 
food outlets – each in their own quirky shipping 
container – provides everything from deep fried 
Oreos to popcorn mussels. 

During the week, however, the culinary 
offering is limited to Träkol restaurant. 

Located in the main tap room and brewery 
space, Träkol – which means ‘charcoal’ in Swedish 
– is described as a “fiercely seasonal open fire 
kitchen that brings primitive outdoor cooking 
indoors.” Intrigued, I was keen to give it a try.

Inside the surprisingly cosy restaurant, you 
can choose between views of the river or the 
kitchen where chefs busily work over open fires 
using fuel and wood from chestnut and cox apple 
trees for their  “nose to tail cooking”. Träkol only 
uses British rare and heritage breeds and uses 
Himalayan salt dry aged meat which it prepares 
on site.

The menu offers a selection of snacks, small 
plates, mains and sides as well as a ‘feasting’ 
section – comprising the likes of ‘middle 
white pig, half a roast head, 1kg chop, black 
pudding, caramelised apples and watercress 

and grilled potatoes to share’ – and a raw/cured 
section where you’ll find ox heart, octopus and 
Lindisfarne oysters.

My two colleagues and I opted to start our 
Träkol experience by sharing some of the smaller 
dishes and happily munched our way through 
crispy pig tails with mission spice, flamed surf 
clams and the ox heart tartare. The pigs tails, in 
particular, proved a real treat. 

While my colleagues made a beeline for the 
Barnsley chop and the aged sirlion steak for their 
mains (both were beautifully cooked and huge!), 
I opted for something a little different – the 
cauliflower steak with Shawarma spices, toasted 
almonds and pickles. 

More a full head of cauliflower than a steak, it 
had been expertly charred over the open fire and 
tasted amazing. I never knew cauliflower could 
pack in so much flavour.

Despite the epic mains, we couldn’t 
resist finishing off our meals by sharing the 
deconstructed cheesecake (roasted strawberries, 
cream cheese, oats and almonds) and the peanut, 
chocolate and salt caramel sundae. 

Shipping container developments may be 
springing up all over the UK  – another one has 
already opened in Newcastle – but By the River 
Brew Co. doesn’t feel gimmicky. 

Similarly, Träkol is chiming into a trend for 
more ethical meat eating, but this restaurant is so 
much more than a flash in the pan.

TRÄKOL
By The River Brew Co.

www.bytheriverbrew.co/trakol
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Ox heart tartare £6

Barnsley chop, seaweed butter, 

cockles and sea vegetables £16

Flamed surf clams with fermented 

black beans and chilli £8.50

300g aged sirloin, heritage tomato, 

smoked marrow bone and fries £18

Chargrilled cauliflower streak, 

Shawarma spices, toasted almonds 

and pickles £11

Crispy pig tails, mission spice £3.50

Roasted strawberries, cheese cake 

cream, oats and almonds £6

Peanut, chocolate, salt caramel 

sundae £6

Mains

Desserts

Starters
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This dish is one of Newcastle-based Tomahawk Steakhouse’s top sellers. It may include lots of 
techniques, but the head chef believes once you use the salting technique and the press, you will never 

cook belly pork any other way at home

RECIPE OF THE MONTH - Tomahawk Steakhouse

TOMAHAWK STEAKHOUSE
www.tomahawk-steakhouse.co.uk

0191 222 1122
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McLaren 600LT in stealth grey by MSO 
makes its world debut

ON THE 
RADAR 

The show-stopping ‘McLaren 600LT 
in Stealth Grey by MSO’ – produced 
by bespoke division McLaren Special 
Operations – was revealed on the 
Concept Lawn at the Pebble Beach 

Concours d’Elegance on August 26.
Finished in a Stealth Grey MSO Bespoke 

paint, the unique car features a wide selection of 
upgrades from both the MSO Defined catalogue 
of options and MSO Bespoke customer choices, 
giving a preview of how much personalisation 
can be incorporated into McLaren’s lightest, most 
powerful road-legal Sports Series car.

Introduced in July at the Goodwood Festival 
of Speed, the McLaren 600LT epitomises the 
McLaren philosophy of producing lightweight 
sports cars and supercars that deliver extreme 
performance and exceptional driver engagement. 
Featuring the unique LT top-exit exhaust, the car 
delivers 600PS and can sprint to 60mph in just 
2.8 seconds on its way to a maximum speed of 
204mph.

Ansar Ali, managing director of McLaren 
Special Operations, said: “MSO Bespoke was 
established to help customers realise their 
dreams and allows an almost limitless level of 
customisation where imagination is the only 
restrictive factor. With MSO Defined we offer 

a range of personalisation beyond the standard 
factory options.  

“For this special 600LT we have combined a 
sprinkling of both to create a car that showcases 
the lightness and track-focused performance of 
this latest Longtail variant.”

The exterior of the car is distinguished by a 
Stealth Grey Bespoke paint finish with a Matt 
Black and McLaren Orange Exterior Pack to 
accent the car’s aerodynamic features. The iconic 
Visual Carbon Fibre Roof Scoop, inspired by 
the legendary McLaren F1 Longtail, is a key 
MSO Bespoke addition and operates as a fully 
functional air intake system that invigorates the 
driving experience with its active air induction 
sound. 

A track telemetry camera is also seamlessly 
integrated into the scoop cover to record 
inspirational moments.

Other MSO Defined options on the car include 
all three Carbon Fibre Upgrade packs available for 
the 600LT, which include door mirrors, exterior 
door inserts the front splitter, rear bumper, 
diffuser, and rear deck and service cover.  

An MSO Defined Carbon Fibre Roof and 
Cantrails, plus Carbon Fibre Front Fender Louvres 
– which help to further reduce weight – are also 
fitted. Ultra-Lightweight 10-spoke Forged Alloy 
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MCLAREN 600LT
For information about the McLaren 600LT or 
to learn more about the services offered by 
McLaren Special Operations, go to: 
www.cars.mclaren.com/

MOTORS  – McLaren 600LT

Wheels with a Gloss Black finish complete the 
overall ‘Stealth’ look.

Inside, the occupants are reminded of the 600LT’s 
track-focused heritage with a myriad of MSO 
touches, including Super-Lightweight Carbon Fibre 
Racing Seats – taken straight from the McLaren 
Senna – featuring a McLaren Orange contrast stitch 
to mirror the exterior striping; a Carbon Fibre 
Interior Upgrade Pack including central tunnel and 
door insert panels; and the harness bar and 6-point 
harnesses from the MSO Clubsport Pro Pack.

The interior’s character is further transformed by 
the presence of the visual carbon fibre roof scoop 
cover incorporated into the headliner and the twin 
visual carbon fibre intake hoses for the scoop that 
are seamlessly integrated into the 600LT’s cabin 
design.

Adding a touch of extra luxury is the upgraded 
12-speaker Bowers & Wilkins Audio System for 
enjoying those drives to the track, while beautiful 
detail touches that complete the picture include 
Bespoke Embroidery in the headrests, the discrete 
etching of ‘600LT’ on the throttle pedal and a 
bespoke set of hand-painted keys that unlock the 
passport to 600LT adventures.
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I 
don’t remember the exact age I was when 
I first went in the water, but I remember I 
could swim… 
I was able to swim from a young age – 
probably around three or four-years-old. 

There was a swimming pool at the childcare facility 
that I used to go to where I grew up in Hamamatsu, 
so I would swim there.

I found I could doggy paddle (front crawl), and 
even though I was a bit scared at first, I got used to it. 
Once I’d put my head under water, things got easier.

I have always enjoyed taking part in sport... 
I love swimming, but I also used to play football 
with shoes on my hands when I was at school, and I 
played baseball with my friends as well. I’d like to play 
those sports again, but I don’t want to get injured.

When I first started swimming, I was too young 
to compete. I stopped when I was 12 and didn’t go 
back to it until I was 16. During that time I was more 
interested in music, and I used to play the French 
horn in a brass band.

But when I went back to swimming at 16, that 
was the time I started competing properly in 
competitions. I just wanted to enjoy it, and I really 
didn’t expect that I’d become an international 
swimmer. 

I was a bit surprised when I started to qualify for big 
events… 
I’d only been back in the pool for a short time, and 
that was when my approach to swimming changed. 
I spoke to people from the National Paralympic 
Committee in Japan and they recommended I 
compete at the Japanese Championships and other 
major competitions.

I decided that if they thought that highly of me, 
then I should take it seriously and give it my best 
shot, and I first won a gold medal at the Japanese 
Championships at 16.

I always went to schools for able-bodied people, so 
in that setting I wasn’t a fast swimmer because of the 
damage to my body. I didn’t realise I was fast within 
my category, but I soon worked it out when I started 
competing. I think that’s where my journey really 
started.

He’s the Japanese Paralympian swimmer who traded life in the Far East for a new adventure in the North East of 
England, and a five-time Paralympic Games medal-winner looking to retire on a high at Tokyo 2020. In conversation 

with Dan Sheridan, 31-year-old Takayuki “Taka” Suzuki recounts his journey so far 

CALL ME TAKA

SPORT – Takayuki Suzuki
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The proper name for my disability is congenital limb 
deficiency... 
What that means in my case is that I don’t have a 
right leg and my left leg is missing from around my 
mid-thigh. Also, my right arm ends at the elbow.

What’s interesting is that I didn’t feel like I was 
disabled when I was younger. I can do everything 
myself – I live here in the UK alone – and I didn’t go 
to schools for disabled people.

I was adopted by my foster mother, Yo Komatsu, 
when I was very young because my biological 
parents left me in the hospital in Shizuoka when I 
was born…
I’ve always wanted my foster mum to be happy and 
to be proud of my athletics career. That was my main 
motivation when I started to compete – to make her 
proud.

She still lives in Japan, but she came here to 
Newcastle for my graduation this summer even 
though she’s 84.

Before every big tournament, my foster mother 
embroiders my name and our national flag onto a 
towel and sends it to me... 
She’s been doing it ever since I qualified for the 2008 
Paralympic Games in Beijing. They bring me good 
luck.

She was able to come to Athens, Beijing and 
London to support me, but she didn’t make it to Rio 
in 2016. It was just too far. 

I had never watched the Paralympic Games before I 
competed in Athens in 2004…
I always thought it was for disabled athletes, and not 
me. But when I took part in Athens, I realised that all 
of the athletes were like me. 

They could do everything, and were very 
independent. I was so impressed and I realised I 
wanted to win at that level – I wanted to be at the top 
of the podium because of the high level of athletes.

I’m very proud to have five Paralympic medals – a 
silver from Athens, a gold and a bronze from Beijing 
2008 and two bronze from London 2012.

My silver in Athens was for the 4 x 50-metre 
medley relay, and after that I was really driven to win 
gold in an individual event. I did that in the 50-metre 
breaststroke in Beijing, and I was so happy. That was 
the highlight of my career so far, and I can’t forget the 
view from the top of the podium.

I also set a new world record in the heats for that 
event, and that felt amazing.

I aim to break records but I only think about a 
podium finish when I’m at the Paralympic Games. 
That is more important than your time. 

After the London Paralympic Games in 2012, I 
found myself in a bit of a slump and wanted to 

change my training environment…
My personal best in 50-metre breaststroke is 48.49, 
but for some reason, after London I couldn’t get 
under 50 seconds and I couldn’t work out why. I 
needed to change.

I found an amazing international swimming coach 
in Newcastle called Louise Graham – the head of 
aquatics at Northumbria University – and I asked her 
to coach me.

I studied English so that I could train better and 
Newcastle turned out to be the best place for 
learning English and my swimming...
What I didn’t know is that people from Newcastle 
have a strong accent! According to some of my 
friends, I’ve now got a bit of a Geordie accent, and 
I’m quite happy with that.

I’ve been here since 2013 and I really like it. I’d like 
to stay much longer and would like to come back 
here after the 2020 Paralympic Games in Tokyo.

I think I’ll retire after those games. They take place 
in my home country and I’ll be 33 by then. I don’t 
know if I’ll definitely stop swimming completely, but 
Tokyo will be my last Paralympic Games.

I graduated with a degree in Sport Management 
from Northumbria University this year, and I’m 
starting my masters in January 2019…
Ideally, when my swimming career ends, I’d like to 
work for an organisation relating to disability in 
sport.       

My degree would be useful as it connects to the 
business of sport, and I would like to pass on what I 
have learned and share my experiences. Management 
is something that interests me, and I also want to 
keep fit after I retire.

I didn’t win a medal in Rio 2016, and I really want 
to win a medal at my home Paralympic Games in 
Tokyo in 2020… 
I have set a target time in each event, and I will try 
my very best to make it happen by working hard over 
the next two years.      

To win a medal in Tokyo would be the ultimate. 
I was an ambassador for the bid committee, so I 
already feel like I am part of it. It will be a very special 
event.

SPORT – Takayuki Suzuki

“I’m very proud to have five Paralympic 
medals – a silver from Athens, a gold 

and a bronze from Beijing 2008 and two 
bronze from London 2012.”
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I am a proud Dubliner but have lived in the 
North East for nearly 25 years. I was completing 
my training in cardiology in America in 
1993 when a consultant cardiologist post 
was advertised at Freeman Hospital. It was a 
wonderful opportunity to work at a leading 
national heart centre and I was delighted to be 
appointed. I planned to stay for two years and 
return to Dublin but the North East got its hooks 
into me and here I still am!

The privilege of working in the world class 
cardiac centre at Freeman Hospital serving the 
patients of the North East.  I have also had the 

opportunity to expand professionally and open 
my own private cardiology clinic, HeartScan, 
which attracts clients from the North East and 
beyond. 

The strong sporting culture of the region has 
enabled me to establish a specialised sports 
cardiology business. 

My favourite area of the North East is The Tyne 
Valley, where I live. It combines the peace and 
beauty of the countryside with easy access to the 
bright lights of Newcastle with its vibrant cultural 
scene and excellent transport links.

My favourite place to spend some quality leisure 
time is Newcastle Racecourse. I love a day out 
with friends at the races. On the big race days it’s 
fun to get dressed up and I don the biggest hat I 
can find! I enjoy a flutter but I’m a bookies dream 
customer as I choose my horses based on their 
name rather than their form.

My favourite place to eat in the North East is our 
local pub, The Duke of Wellington in Newton. 
Affectionately known as “The Wellie” to locals, 
it has a relaxed atmosphere, friendly staff, good 
food and dogs are welcome. It’s the perfect place 
to relax on a Friday evening after a week’s work.

For one-to-one business meetings I enjoy The 
Cycle Hub café on the Quayside at Ouseburn. It 
is a relaxed setting with easy parking and the view 
up the river to the bridges and Baltic is inspiring.

I make regular flights to Dublin to visit family 
and the best view for me is the aerial view of 
Tynemouth and St. Mary’s lighthouse flying back 
over the coast into Newcastle. I confess I even pay 
a certain budget airline extra for a window seat for 
the pleasure!  

I feel at home in the North East. This is due to the 
people themselves whose friendliness, humour 
and down-to-earth attitude remind me of the 
people I grew up with in Ireland.  

Dr. Antoinette Kenny is one of the country’s leading sports cardiologists and has been an adviser to the Football 
Association (FA) for over 20 years. She is a consultant cardiologist at Newcastle Freeman Hospital and founder of 
HeartScan. The private clinic, founded in 2014, specialises in cardiology investigations and sports heart screening 

and works with Newcastle United, Sunderland AFC, Middlesbrough FC and Durham County Cricket Club

MY NORTH EAST 
INTERVIEW - Dr. Antoinette Kenny

HEARTSCAN
www.heartscan.co.uk

0191 6461066
antoinette@heartscan.co.uk
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