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NORTH EAST TIMES IMPACT AWARDS 2018
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HAVE YOU 
MADE AN 
IMPACT 
THIS YEAR?
North East Times will celebrate individuals who have made a 
significant mark on the North East in 2018.

Five categories (finance, global, regional, profile and innovation) have been 
specially chosen to acknowledge those based in the North East who have 
made an impression in a variety of ways. 

The five Impact Award winners will take part in an exclusive interview and 
photoshoot that will appear in North East Times’ December 2018 issue and 
shared across our digital channels.

We will be celebrating the five winners at a special event at the River 
Terrace, BALTIC Centre for Contemporary Art, on December 6. Tickets 
available on eventbrite. 

Any enquiries, contact chloe@netimesmagazine.co.uk
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EDITOR’S WORD 
Welcome

This month, we reflect on the built 
environment sector in our Building 
the Future issue. 

Now in its second year, this 
issue looks at the individuals and 

organisations that are making waves in the industry 
regionally, nationally, and internationally. 

This year, we’ve focused on those who are 
thinking ‘outside the box’ when it comes to 
architecture, design and construction.

Our cover star, designer Wayne Hemingway, 
reflects on the reasons for choosing Gateshead 
as the location for his innovative Staiths South 
Bank development, and reveals how it looked to 
reimaging residential living. 

Meanwhile, Rachel Armstrong, professor of 
experimental architecture at Newcastle University, 
talks to us about combining her medical and 
architectural knowledge into ‘living architecture’, a 
concept where metabolic processes are incorporated 
into building materials that are capable of producing 

more sustainable sources of water, energy and other 
useful outputs. 

Tom Warburton, director of place at Newcastle 
City Council, also tells us how Newcastle Helix 
(formally Newcastle Science Central) – the 
ambitious project to redevelop a quarter of a city – 
is now advancing a pace. And Brian Ham, executive 
director of development at Home Group explains 
why the housing association has created Gateshead 
Innovation Village – a live research project of 41 
modular and brick-and-mortar style houses as a 
way to assess modern method of construction’s 
viability on a large scale. 

What this issue has revealed to me is that, while 
innovation is embraced in construction at a far 
lower level than, say, the car industry, there is the 
recognition among the sector that it needs to adapt 
– and that there are people and projects based in the 
North East demonstrating just that. 

I hope that you enjoy this issue.

Welcome to the November issue

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

According to the latest ONS Labour Market Statistics, 
employment in the North East stands at 1,211,000 
or 71.3 per cent – an increase of 10,000 over the 
quarter (June-August 2018), but a fall of 6000 over 
the year. This compares to a rate of 75.5 per cent 

nationally.
Meanwhile, North East unemployment stands at 57,000 or 4.5 per 

cent – a fall of 4000 over the quarter and 18,000 over the year. This 
compares to a rate of 4% nationally.

Commenting on the figures, Paul Carbert, policy adviser at the 
North East England Chamber of Commerce, said: “The labour 
market statistics released [on October 16] show more positive news 
on North East unemployment as the number of people out of work 

has halved in the past four years.
“Employment is up on the previous quarter, however the growth 

in employment in the region has not kept pace with the national 
trend. The number of people classed as economically inactive has 
also increased, and the economic inactivity rate is higher in the 
North East than any other English region. This is a cause of concern 
for our potential for growth.”

North East Local Enterprise Partnership (LEP) senior economist 
Victoria Sutherland added: “Looking at the year to June, there has 
been growth in employment across a number of different sectors, 
including professional, scientific and technical activities – which 
includes activities in law, accountancy, consultancy, architecture and 
engineering amongst others – and transport and storage.”

BUSINESS

North East employment 
statistics show mixed 
picture

BULLETIN

BUILT ENVIRONMENT

Industry specialists unite to 
showcase construction careers
A School Engagement Day was held last month to help entice 
youngsters into careers in construction.

The event on October 12 was initiated by The Civil 
Engineering Training Group North East (CETG NE) after the 
Construction Industry Training Board (CITB) released a report 
alongside the North East LEP highlighting the increasing skills 
gaps within the construction and civil engineering industries in 
the North East.

CETG NE worked collaboratively with construction leader 
Esh Group, training company Trainbase, and Northumberland 
County Council to deliver the event, which was held at 
Trainbase’s construction training facility in Bedlington and was 
attended by 85 students from the town’s Meadowdale Academy.
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EVENT

£500 million contract 
opportunities on offer
 
More than 150 businesses attended an event at the 
Stadium of Light in Sunderland on October 8 to 
find out how they can be part of the supply chain to 
deliver a new fleet of trains for the Tyne and Wear 
Metro. Organised by the North East Growth Hub, 
in conjunction with Transport Executive Nexus, 
businesses had the chance to meet and pitch to the 
five bidders shortlisted for the contract.

DEVELOPMENT

Businesses welcomed onto 
Fellowship Accelerator
A space launch system, escape rooms and 
accessible kitchenware are just some of the latest 
products and ideas being developed by the eight 
start-ups that have been accepted onto the most 
recent cohort of the DigitalCity Fellowship 
Accelerator. The six-month programme works 
with entrepreneurs and offers funding worth up to 
£5000.

National news
Mace wins Commonwealth 
Games stadium role

Birmingham City Council has 
announced that Mace has 
been picked for the project 
management services to 
deliver a £70 million revamp 
of the city’s Alexander 
Stadium ahead of the 2022 
Commonwealth Games.

The international 
consultancy and 
construction company will 
assist the Council in planning 
the stadium work under the 
deal as well as supporting 
the procurement of 
contractors for the scheme. 

The construction will see 
the stadium expanded to a 
40,000-seat arena ahead of 
the Commonwealth Games 
in the summer of 2022. The 
stadium will retain 20,000 
seats after the Games, 
making it the second-largest 
permanent athletics stadium 
in the UK, outside of the 
London Stadium in Stratford.

Online continues its retail 
take over 

The latest retail sales 
figures from the Office for 
National Statistics have been 
released, shining a light on 
the current state of the UK 
retail sector.

In the three months 
leading up to September, 
retail sales increased by 1.2 
per cent with ‘other stores’ 
accounting for the strongest 
growth. 

However, on a month-
to-month basis, retail sales 
fell by -0.8 per cent, with 
food stores registering the 
largest decline in sales since 
October 2015 at -1.5 per 
cent.

Meanwhile, online sales 
now account for 17.8 per 
cent of all retail sales, having 
increased by 11 per cent in 
the last year alone. 

 

BUILT ENVIRONMENT

Guisborough Architects win 
award for conversion
Summerhouse Architects in Guisborough has won 
the Best Conversion category of the North York 
Moors National Park Design Awards 2018 for its 
work on the Grade II listed Hall Farm Barns in 
Carlton-in-Cleveland. The awards recognise ‘the 
most innovative and distinctive new developments 
completed within the North York Moors over the 
past five years’.

TECH

tombola ranked ‘One to 
Watch’
tombola, the family-owned, Sunderland-based 
international online games operator, has been 
ranked among the UK’s leading privately-owned 
mid-market growth companies in The Sunday 
Times Grant Thornton Top Track 250. The One 
to Watch accolade was awarded in recognition 
of tombola’s sustained growth and plans for the 
future.
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INVESTMENT

Hughes Bakers secures 
£600,000 NPIF investment
Shipley-based Hughes Bakers has secured a 
£600,000 loan from NPIF – FW Capital Debt 
Finance, part of the Northern Powerhouse 
Investment Fund (NPIF). Well known in Yorkshire, 
Hughes Bakers was founded more than 90 years 
ago and works with an established supply chain to 
produce a diverse range of baked goods. Just last 
month, the company merged with Asa Nicholson 
of Bradford as part of its expansion plans. A 
rebrand is expected to follow later this autumn.

LAW

Watson Burton supports ITPS on Arriva PLC 
service agreement
IT managed solutions and services specialist ITPS has entered into a long-term service agreement with 
leading European passenger transport provider Arriva PLC, with legal support from commercial law firm 
Watson Burton.

ITPS, which is based in Gateshead, will provide telecommunications services to Arriva PLC over an 
initial three-year period, with Newcastle-headquartered Watson Burton providing ITPS with legal advice 
on the data communications agreement and support in the negotiation of the agreement’s terms.

BUSINESS

Transmit pledges to back 
5000 start-ups
A North East start-up established to help other 
entrepreneurs has pledged to back 5000 businesses 
with finance by April 2020. 

Gateshead-based Transmit Start-Ups – set up in 
2013 by entrepreneurs Damian Baetens, Richard 
Myers and Ian Straker – delivers the Government-
backed Start Up Loans programme, which offers 
entrepreneurs alternative finance to a traditional 
bank loan, alongside mentoring services.

Calendar of events:
November 13, 9.30am-11am

North East Futures UTC - 
Business Breakfast
Location: Stephenson 
Square, Stephenson Quarter, 
Newcastle upon Tyne, NE1 
3AS
Price: Free
www.eventbrite.co.uk

Attend the newly opened, 
state of the art building 
and find out more about 
the UTC. They are working 
with partners across the 
North East in Healthcare and 
Digital Technology sectors 
to provide some amazing 
business engagement 
opportunities for our 
students.

November 15, 9.30am-1.30pm

Immersive and Digital 
Business Meet-Up - 
Newcastle
Location: Life Science Centre, 
Times Square, Newcastle 
upon Tyne, NE1 4EP 
Price: Free
www.ktn-uk.co.uk

If you are an innovator 
working with or utilising 
Immersive and/or Digital 
technologies and looking 
for support to help you 
grow your business, attend 
this informal information 
and networking event in 
Newcastle.

November 30, 8am-10am

Maximising your membership
Location: Newcastle 
Gateshead Marriott Hotel 
MetroCentre, Marconi Way, 
NE11 9XF
Price: Free
www.eventbrite.co.uk

Members new and old are 
invited to attend this event, 
giving the opportunity to 
meet key members of the 
Chamber team to ensure you 
are making the most of the 
products and services within 
your Chamber membership. 

NEWS
Deals

DEALS
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Gateshead Council has unveiled 
its vision for Gateshead Quays, 
alongside development partners Ask 
Real Estate, PATRIZIA and world-
renowned architect HOK.

Images of the 3.84 hectare site show how it 
will be transformed to incorporate a £250 million 
state-of-the-art, 12,500-seat entertainment arena, a 
convention and exhibition centre, as well as hotels, 
bars, restaurants and extensive public realm.

Gateshead Quays, one of seven schemes officially 
backed by the Department for International Trade, 
has the potential to hold major music and cultural 
events, as well as conferences and exhibitions. 

It is anticipated to support more than 1140 jobs 
– with well over half being newly created – while 
attracting an extra 296,000 visitors to the region, 
which is estimated to boost the regional economy by 
more than £30 million annually.

The masterplan proposes that the development 
will connect the waterfront to the town centre 
and is the missing piece of the jigsaw in creating 
a destination that will draw people across the 
Gateshead Millennium Bridge. 

It will act as a catalyst for the regeneration of the 
wider quays area, including the 14 hectares at Baltic 
Quarter. 

Cllr Martin Gannon, Gateshead Council Leader, 
describes the vision as “hugely exciting” and says: 
“Gateshead Quayside speaks for itself but there are 
still things to be done. What would you put between 
Norman Foster’s Sage Gateshead, BALTIC Centre for 
Contemporary Art and the Gateshead Millennium 
Bridge? 

“It needs to be as innovative and striking as the 
suite of visionary waterfront developments that 
have gone before so, together with our development 
partners and architects HOK, we have come up 
with this. It is one of the most exciting development 
opportunities in the UK today. I think it’s absolutely 
the right thing to do in this location. This is a game-
changer not just for Gateshead but for the region.”

Speaking on behalf of Ask and PATRIZIA, Daniel 

Williams, head of development at PATRIZIA UK, 
says: “Gateshead Quays is a great opportunity to 
work with Gateshead Council to create an exemplar 
development; one that fits ideally in our strategy 
of investing in significant mixed-use schemes in 
important regional centres.

“We are really excited to be involved in delivering 
the first phase of this flexible masterplan which will 
have a hugely positive impact on this strategic site, 
creating another appealing destination for the area.”

John Rhodes, director of sport and entertainment 
at HOK, said: “With one the most amazing river 
sites in Europe, the Quays project offers a unique 
opportunity to combine existing facilities, such as 
the Sage Gateshead, in an exceptional new event 
and entertainment destination. We are delighted 
to be working with Ask, PATRIZIA and Gateshead 
Council on such an ambitious, and ground-breaking 
project.”  

Gateshead Council is continuing to work with its 
development partners, with planning applications 
predicted to be submitted early in 2019.

The ‘game-changing’ vision for the £250 million Gateshead Quays development has been unveiled 
by Gateshead Council, development partners Ask Real Estate, PATRIZIA and world-renowned 
architect HOK

MONTHLY REPORT
Gateshead Quays

MONTHLY REPORT 
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More than 480 people attended the Dynamites 18 Awards last month, which were organised by 
Dynamo North East, the industry-led initiative focused on growing’s the region’s tech sector.
The awards were held in Newcastle Civic Centre’s Banqueting Hall, and sponsored by Newcastle 
College. For the first time, the awards were judged by an all-female panel, including North 
East Times’ editor Alison Cowie. Among the winners on the night were Metrology Software 
Products (Innovator of the Year), Datatrial (Project of the Year – corporate) and Nomad Digital 
(International Success)

DYNAMITES 18

KEY EVENT 
Dynamo North East 



19



20

Q
OPINION
Burning Issue

How do you think Brexit will affect UK house prices and mortgages?
BURNING ISSUE

We are a resilient region and, despite the panic, Brexit won’t create 
a huge problem for UK house prices in the North East. Growth 
remains slow but steady, which gives us a good indication of our 
region’s stability. The timing of only the second base rate increase 
in ten years could be an indicator of mortgage interest rate rises, 
however we are confident any increases will be moderate.  

While Brexit will not directly affect house prices and mortgages 
it will have a vicarious effect by potentially changing some of the 
trends that have shaped the housing market in the last 20 years. In 
simple terms, should Brexit create a scenario whereby employers 
make less profit due to tariffs imposed on their goods and services, 
this will have a negative impact on wage growth, promotion 
opportunities and job creation. This in turn will reduce appetite and 
ability to borrow money to fund the purchase of a house both at first 
time buyer level and those up-sizing.

The UK housing supply relies heavily on imported materials, so 
Brexit is going to cause some trouble at a time when confidence is 
slipping and our international buying power has already slipped. 
There is a capacity issue in many areas which will stop anything 
catastrophic happening in my opinion, but it’s difficult to see a 
scenario where house price don’t fall.

The biggest factor affecting the housing market is consumer 
confidence and with so much uncertainty around the final outcome 
of Brexit, homebuyers will continue to feel nervous. When people 
get nervous they delay making big decisions, which can only have a 
negative impact. Mortgage rates are expected to stay low for a while, 
providing inflation remains under control. A hard Brexit could 
mean the cost of living going up though, and the Bank of England 
has already warned that raising interest rates would be very likely in 
such a scenario.

Neil Hart
Managing director, Bradley Hall Group

Ben Hunter
Director, Silverstone Residential Surveys Limited

John Adams 
Architect and chief technical officer, Niven Architects 

Jamie Bogle
Director and financial planner

Co-Navigate
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Newcastle-headquartered energy storage 
technology developer Connected Energy has 
appointed energy sector heavyweight Mark Bailey 
to the new role of chief commercial officer (CCO).
With nearly 20 years of sector expertise acquired 
through a series of high-profile roles at Engie, 
formerly GDF Suez, Mark has an impressive track 
record in working with – and growing – innovative 
energy solutions businesses. 

Visualsoft has appointed former Reach Plc 
executive Vikki Hawkins, to lead the e-commerce 
and digital agency’s brand marketing activity as it 
celebrates 20 years in business. The new role will 
see Vikki leading the brand marketing team, with 
the aim of strengthening and championing the 
company, not only in the North but throughout the 
UK. 

Digital media entrepreneur and academic Alex 
Connock has been appointed visiting professor in 
e-commerce video at the University of Sunderland.
He will host annual masterclasses for broadcast 
media production, digital film, social media 
management and film and television students, as 
well as lecture and teach e-commerce video, social 
video and factual television.

Two trainees have now qualified as solicitors at 
Sintons law firm after completing their final exams.
Andrew Noble and Jonathan Tutu, who have both 
impressed throughout their two-year training 
period with the Newcastle-based law firm, have 
taken on solicitor roles in the construction and 
corporate and commercial teams respectively.

Megan Dryden has been recruited to Tyne Bank 
Brewery, bringing four years of experience to her 
new role as business development manager. Megan’s 
role will be identifying sales leads, pitching the Tyne 
Bank Brewery offer to new clients, and maintaining 
a good working relationship with new and existing 
clients.

David Gibson has joined Bradley Hall Chartered 
Surveyors and Estate Agents, following over 40 
years of experience in the sector. 
He will work in close partnership with head 
of commercial agency, Tim Aisbitt, to further 
strengthen and grow the firm’s licence and leisure 
operations. 

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Mark Bailey
Chief commercial officer, 
Connected Energy

Vikki Hawkins
Head of brand marketing, 
Visualsoft

Alex Connock
Visiting professor, University 
of Sunderland

Andrew Noble and 
Jonathan Tutu
Solicitors, Sintons 

Megan Dryden
Business development 
manager, Tyne Bank 
Brewery 

David Gibson
Licenced and leisure agent, 
Bradley Hall
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Group marketing assistant
Newcastle, £17-£19K

Perspective Wealth

Perspective Wealth is currently seeking a group 
marketing assistant who will be involved in the 
range of marketing activity at the national financial 
advisory firm. Candidates should understand 
marketing practices and media and have a working 
knowledge of Adobe Photoshop, e-marketing 
software and WordPress, Word, PowerPoint and 
Excel. To apply for this opportunity, send your CV 
and covering letter to: 

charles.penn@pfgl.co.uk  

Director of business assurance – 
CIIA/CCAB Qualified
Sunderland, Competitive Salary

NRG

NRG is seeking a qualified director of business 
assurance.
Reporting directly to a newly-appointed chief 
executive and chairman of the risk and audit 
committee, this is a key appointment within a 
reputable business. The successful candidate will 
be CIIA or CCAB qualified with a demonstrable 
background in directing and leading an internal 
audit function. For more information, please 
contact Craig Stewart at:

craigstewart@nrgplc.com

Fraud analytics and strategy 
manager
Durham, £50K-£70K

NRG

An opportunity has arisen to lead a start-up 
digital bank in driving forward its fraud analytics 
and strategy capability. Candidates should have 
a banking or financial services background 
with extensive experience in SQL and mining/
manipulating data. This is a stand-alone role 
where you will drive the business through your 
performance with a view to adding a team beneath 
you in time. 

craigstewart@nrgplc.com

Corporate tax manager
Newcastle, £40-55,000pa

Bryony Gibson Recruitment 

An accountancy practice with a highly regarded 
tax team is looking for an experienced corporate 
tax manager to join them at an exciting period of 
growth and expansion. The successful candidate 
will manage a portfolio of clients, overseeing 
compliance and playing an active role in 
supporting the partners with tax planning and 
advisory as well as leading juniors within the 
team. Applicants should be qualified CTA/ACA 
tax professionals with a minimum of four years’ 
experience in corporate tax. 

bryony@bryonygibson.com
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COMMENT
In the limelight

Alison Cowie asks where the innovation is in home building?

IN THE LIMELIGHT

Global car manufacturers spend 
multi-million-pound budgets 
ensuring their newest models 
showcase the latest innovation 
and the smartest technology to 

keep us comfortable, safe, entertained and as fuel 
efficient as possible. And this is not just from the 
luxury end of the market – most average family 
saloons now come with satellite navigation, air 
conditioning and Electronic Stability Controls as 
standard. 

But the same can’t be said for our homes. 
Innovation is not embraced in the same way by 
developers, which means many home owners 
and tenants – myself included – choose to live in 
houses that were built up to and exceeding 100 
years ago.

Watch a few episodes of Grand Designs and 
you’ll find well-meaning home owners – with 
deep pockets – creating bespoke homes that 
use modern methods of construction, so the 
technology is there. But in larger scale housing 
development, most of the homes still look the 
same and are, by-and-large, built using the 
traditional methods.

The UK is in the middle of a housing crisis and 
the Government has set an ambitious target of 
300,000 new homes to be built each year to keep 
up with demand. 

But with an 82,650-home shortfall reported in 
2016/17, there’s clearly a need for more efficient 
home building – something that innovative 
practices could surely help satisfy. 

The good news is that the attitudes among the 
construction industry are beginning to change 
and technologies such as Building Information 
Modelling (BIM) – a form of digital construction 
management – are being embraced on the large 
scale. 

Housing association Home Group, is also 
attempting to tackle the problem head on with a 
live research project in Gateshead. 

Brian Ham, executive director of development 
at Home Group, explains: “Innovation is going on 
and there are modular manufacturers springing 

up,” he says, “but because of the scale Home 
Group develops homes, we need to test the 
technology and see what it’s like – not just from 
a technical building point of view but what these 
innovative homes are like to live in.”

The Gateshead Innovation Village is a 
partnership between Home Group, Engie, Homes 
England and Gateshead Council, along with 
a number of modular suppliers including Ikle 
Homes, Simply Modular, Premier, Icarus Light 
Steel Framing and Xella UK and others.

The village comprises 41 homes – of which 
35 are being built using varying modular 
construction while six are using traditional bricks 
and mortar.

“We’re comparing the types of construction to 
assess quality, consistency, reliability of suppliers 
and stability of price,” says Brian.

But it isn’t just in construction methods that 
Gateshead Innovation Village will be a test bed 
for. 

“Just as we’re being encouraged to drive 
electric cars, there’s the same push towards 
electric heating of building,” the executive 
director of development says. “Electrically heated 
buildings are not radical or different but the 
challenge is to make it cost effective.”

Brian goes on to explain that the village’s 
homes will all be “super insulated” and boast a 
combination of ground-source heat pumps and 
air-source heat pumps. 

Two “extreme low energy homes” will also 
have photovoltaic power cells on their roofs, 
which will absorb and store energy in batteries.

“The benefit of this is that this energy doesn’t 
need to go into the national grid – where you lose 
approximately 30 per cent,” says Brian.  “Instead, 
it can be used to power a range of appliances and 
devices that run off DC currents.” 

With the homes’ construction in their final 
stage, Home Group is currently looking at 
incorporating more smarter technology into the 
properties, while one will be used by academic 
researchers to test assistive technologies. 

“This is a rapidly emerging area,” says Brian, 
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“so we’ve agreed that the region’s universities 
can use it to test some of their inventions to 
see how practical they could be in allowing 
frail and elderly people live in their homes for 
longer.” 

Construction at Gateshead Innovation 
Village is due to finish in March 2019 and 
Home Group is working with Gateshead 
Council to find tenants in all but the assistive 
technology home.

“We want to attract a group of people who 
want to work with us and help us understand 
the technology we’re testing,” Brian says.

Brian and Home Group, however, are also 
mindful that there is a negative perception 
towards modular homes in the UK.

“There were also a lot of prefab homes built 
after the Second World War. They were built 
in a rush, using poor technology, and it’s given 
modular construction a bad name,” says Brian.

“I accept that there’s a bit of a PR exercise to 
do but as one of the modular manufacturers 
said to me, ‘you wouldn’t hire a mechanic to 
build you a car in your garage’. The message 
we need to get across is that these homes 
are being precision built to very demanding 
quality standards in a factory.”

Home Group hopes that the Gateshead 
Innovation Village will provide the research 
and the data to prove the long-term viability 
of modular homes across the housing market 
– from luxury homes to affordable, shared 
ownership and rented residential property. 

“Our aim is to procure approximately 25-35 
per cent of our future pipeline from modular. 
This would mean between 500 and 1000 
homes a year within three years,” Brian says. 

If innovation continues to be embraced 
in construction in the same way that Home 
Group has, perhaps it won’t be long before 
the majority of us will be returning to our 
modern method of construction-built homes 
– entering via a keyless system; after all, it’s 
technology that was first introduced in cars 
over 20 years ago.
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Karen Turner 

I’ve been with Bernicia Homes for ten years; 
I transferred into the role of human resource 
manager as part of the voluntary transfer from 
Wansbeck District Council. I became head of 
human resources in June 2016. My role has 
changed over the years from being very hands-on 
in day-to-day matters to one where I now deal 
with more strategic issues, identifying our key 
objectives and keeping the function on track. 

I first met Catherine when she attended for an 
interview for the role of human resource assistant 
in 2012. She was very nervous but I could see 
through the nerves someone who was keen to 
learn and with ambition.  

During her time at Bernicia Homes, Catherine 
has been involved in all aspects of human 
resources from learning the fundamentals of 
establishment records and variations of contracts 
through to discipline and grievance issues. It’s 
been a great opportunity for Catherine to get a 
good all-round exposure to human resources.  

I meet with Catherine on a monthly basis and 
now that she is becoming more experienced, we 
discuss issues that she is wanting a second opinion 
on, or things that she has dealt with that she thinks 
I should be aware of. Catherine, I’m sure, will be a 
future HR director.

Catherine Aynsley 
I’m from Ashington and when the organisation 

was building its new head office locally, I would 
often pass the site and wonder what it would be 
like to work there; so when an opportunity arose 
in the team, I jumped at the chance to apply for the 
HR assistant role.

I am currently working as one of three HR 
business partners at Bernicia Homes. I provide 
advice and guidance to managers and teams in 
relation to various staffing matters which can 
range from contractual matters and sickness 
absence through to the company’s policies and 
procedures.

The mentorship by Karen has been fairly 
informal. We had a natural rapport early on 
and I am able to approach her whenever I have 
a concern, query or need support to complete 
objectives and generally in my work/life. We 
meet on a more formal basis once a month where 
we reflect on what has gone well or not so well 
and what I can learn from that to improve our 
processes.

Through Karen’s support and encouragement, 
she has motivated me to take on new 
responsibilities and my confidence has grown 
greatly. Karen has taught me so much by sharing 
with me her vast experience of working within HR, 
making me aware of the array of situations that 
can arise and how to resolve them. She’s helped 
me to understand how to support the company’s 
biggest asset – its people, whilst balancing the 
expectations of employees, management and the 
business as a whole. 

By studying my Masters degree, I was exposed 
to HR professionals from a range of private and 
public industries and taught various different 
examples of what HR best practice can look like – 
and I have shared what I learned with Karen and 
the team. Currently, I’m looking to develop my 
skills as an HR business partner and hope one day 
to take on a leadership role.

INTERVIEW  
Supporting role

Catherine Aynsley joined housing association Bernicia Homes as an human resource assistant 
in 2012 and has since been mentored by head of human resources Karen Turner, who has 
helped guide Catherine through a development plan that has seen her progress to her current 
role of human resource business partner. Here are their stories 

SUPPORTING ROLE

BERNICIA HOMES
www.bernicia.com
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What was your first break in 
architecture?
My first experience 
in an architect’s office 
was working over the 

summer in a three-person office in a tenement 
attic in Edinburgh’s West End when I was 16 years 
old. It was so uncomfortably hot by midday that 
we went for long lunches and spent most of the 
afternoon playing frisbee. I was sold! A few years 
later, having firmly established that architecture 
demands tenacity, determination and long hours, 
I found myself working on McDonald’s University 
of Hamburgerology in Mies Van der Rohe’s office 
in Chicago. As well as assisting with the design of 
lecture theatres, where restaurant managers would 
learn how many squirts of red sauce should land 
on a Big Mac, this was to be my introduction to 
grid rigour, feet and inches, air-con and Corporate 
America. 

What did you want to be growing up?
I’m still growing up; I still don’t really know! But 
definitely not the funeral director that the Myers-
Briggs test I did at 17 said was the career for me! 

What attracted you to your current role? 
In February 1993, we were in a recession. I 
was acting Librarian at Newcastle University’s 
School of Architecture and I took a call from 
FaulknerBrowns, inviting me to interview for a 
six-month temporary position. I have to confess 
to not knowing huge amounts about the practice – 
websites weren’t yet a thing. I got the job, and am 
still there, 25 years later.

What is the company’s mission?
We’re innovators and collaborators at 
FaulknerBrowns. We make imaginative places 
nationally and internationally. We have an 
inquisitive approach, push boundaries, and always 
aim to exceed expectations. 

You were recently named Best Woman Architect 
in the European Women in Construction & 
Engineering Awards (WICE) 2018. How did it feel 
winning the accolade? 
Pretty special, given the number and calibre of 
finalists from across Europe, and particularly 
as myself and two other colleagues from 
FaulknerBrowns scooped all three of the 
architectural WICE awards. These awards 
recognise the achievements of female role models 
to help encourage more women to enter – and 
crucially to stay – in our predominantly male 
industry. Over the years, I have often been the 
only woman in the room. Diversity (in the widest 
sense) in the industry is increasing, with team 
dynamics improving immeasurably as a result, but 

INTERVIEW  
Tania Love 

10 QUESTIONS 
Tania Love grew up in Edinburgh and studied architecture at Newcastle and Venice Universities. 
After spells in Chicago, London, Sydney and Glasgow, she joined FaulknerBrowns in 1993, where 
she is predominantly responsible for leading and managing large multi-disciplinary teams. She 
has delivered over two million sq ft of complex mixed-use schemes, transformative city-centre 
retail, innovative leisure and place-shaping projects. Tania sits on both the strategic board of Revo 
(the UK body for retail property and place-making) and the Royal Institute of British Architects’ 
visiting board (akin to OFSTED for schools of architecture), and is non-executive director of 
NE1. She was recently named Best Woman Architect in the European Women in Construction & 
Engineering Awards 2018
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far too slowly. It’s a privilege as an architect being 
able to affect change in the built environment, 
but our projects will be all the more rewarding, 
relevant and successful when teams more closely 
reflect the diversity of the communities we serve. 

Apart from your WICE success, what has been 
your career highlight?
There have been lots. Being asked to join three 
boards within the space of a few months was 
hugely flattering. Fascinating, insightful and a 
phenomenal way to meet thought leaders, bright 
sparks and firework throwers.

Project-wise, the remodelling of Monument 
Mall in Newcastle – taking out the mall to turn 
the whole building street-facing once again, 
reformatting units, repairing facades, opening up 
rooftops – has been transformational for this part 
of the city, and a project I’m particularly proud of. 
Similarly, the work we have done with NE1 and 
NCC on developing a masterplan for Newcastle’s 
core retail area and seeing the public’s positive 
response to ideas trialled this summer has been 
immensely rewarding.

Right now, I am loving working with a start-up, 
repurposing interesting old buildings on UK 
high streets as food-focused community hubs. 
Providing a platform for emerging chefs eager 
for an affordable route to central locations and 
hearing the theatrical passion they bring is hugely 
infectious. We all enjoy sharing stories over a meal, 
and food can play a powerful role in regeneration. 
Everyone enjoys a good food market hall!

The most rewarding aspect of these career 
highlights is the collaborative process required to 
find innovative solutions, and the relationships 
made along the way. Architecture isn’t just about 
shiny new buildings. It’s mainly about people. And 
the spaces in between. 

What has been your biggest challenge in your 
career?
Working away from home two or three days a 
week on a project near Bristol which ran in parallel 
with most of my son’s primary school education.

Who or what inspires you?
My dad, my children, TED-talkers, cities, and 
people who articulate complex ideas with 
profound clarity of thought. Joy Nazzari does this 
exquisitely in her recent book Know Your Place, a 
guide to creating places with purpose. 

What would you like to achieve in your career?
I would like to contribute to the delivery of more 
‘intervention’ projects in the UK’s city centres, 
those of the calibre that NE1 has in mind for 
Newcastle’s Quayside and River Tyne, so we really 
start using, enjoying and celebrating the cultural, 
topographical and heritage assets of our cities in a 
more imaginative and resourceful fashion. 

How do you achieve a good work/life balance?
I get up early to exercise, work like crazy during 
the week and fiercely try to protect my weekends. 
They’re for making, creating, exploring and 
sharing. Cross-country skiing, making big 
shouty jewellery and machine-stitching textile 
memoryscapes are my passions. And if I tweeted 
less, I could sleep more. 

TANIA LOVE 
t.love@faulknerbrowns.co.uk
www.faulknerbrowns.co.uk
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ADVERTISING FEATURE – EDUCATION
Gateshead College 

An innovative scheme is helping construction firms to develop their workforce, plug skills gaps and 
position themselves for a prosperous future

PLANNING FOR FUTURE 
CONSTRUCTION SKILLS

PlanBEE was launched to build a skilled 
workforce for industry employers 
and, importantly, to provide career 
opportunities for young people here in 
the North East. 

Two years on, it’s doing exactly that. As a result 
of the programme, dozens of young people have 
secured full-time positions in the industry and 
companies have been able to build a talented 
workforce for the future. 

PlanBEE is also driving collaboration with an 
alliance of architects, designers, contractors and 
engineering specialists, led by Gateshead College and 
Ryder Architecture.

For young people, it offers an opportunity to 
complete their qualifications while working across 
several companies. They gain a more rounded 
understanding of all of the disciplines used by firms 
across the built environment and construction 
industries. 

But what are the benefits for the businesses 
involved? What does PlanBEE offer that’s innovative? 
And how is it helping industry to shape the future 
workforce? 

Gateshead College put these questions to PlanBEE 
sponsors Black & White Engineering (B&W) and 
Bowmer & Kirkland:

Steve Horn, director in B&W’s Newcastle office 
“The best thing about PlanBEE? It’s led by the needs 
of industry. We got involved as we had to find ways 
of bringing new skills into our business. The industry 
is evolving fast and businesses that fail to adapt tend 
to get left behind. 

“Nowadays, construction staff require a broad 
skillset because the projects they work on span 
a range of different disciplines, such as design, 
planning, architecture, surveying and landscaping. 
The big benefit of PlanBEE is that it allows us to 
recruit people with knowledge and awareness of all 
of these disciplines. 



33

“Naturally, this benefits students by giving them 
a greater range of career options but it also has 
multiple advantages for us. We can build a workforce 
with a wider skills base, which puts us in a better 
position to win more business. We can challenge our 
existing workforce to test new ideas and approaches 
that make us more efficient, and we can build new 
partnerships with other companies as a result of the 
students’ previous work with them.

“PlanBEE also allows us to plan for future 
growth. The programme is ideal preparation for 
how we want to develop our staff, which is to give 
them opportunities to experience different ways 
of working on various schemes around the world. 
The design and consultancy services we provide are 
useful for so many projects, from the construction 
of high-rise towers and new data centres to hotels, 
shopping malls and airports. To work on all of these 
projects, workers need to be armed with a varied 
skillset, especially as countries have their own way of 
doing things and different legislation to adhere to. 

“One of the key advantages of PlanBEE is its 
collaborative nature. This really assists us on projects 
that involve Building Information Modelling (BIM), 
an approach that helps firms risk-assess projects at 
an early stage by generating intelligent 3D models 
of buildings before construction takes place. To 
run these projects effectively, we need people who 
can apply design and technology across different 
construction disciplines. PlanBEE gives us access to 
those skills, which will help us generate even more 
value on BIM projects going forward.

“I’ve been involved in previous schemes where 
the training provider offered us a pre-defined 
learning programme. While some elements of 
the programme were really useful, overall it didn’t 
really fit with our aims and business goals. With 
PlanBEE, we’re shaping the agenda along with other 
companies involved in the scheme. That’s the key to 
its success.”

Andrew Marshall, commercial manager, Bowmer 
& Kirkland
“We’ve been a sponsor of PlanBEE for the last 12 
months and we see great value in the scheme as it 
enables us to bring fresh talent into our company.

“The way the scheme is set up, we get to work 

with numerous students and it enables us to find 
out who would be a good fit for our business. It’s not 
a one-way process either. They appraise us just as 
much as we appraise them. This makes the interview 
process at the end more seamless as we already have 
a good idea of each other’s aims, aspirations, skills 
and competencies. 

“While students are getting valuable mentoring 
and on-the-job training, which gives them vital skills 
and experience, we’re getting an insight into what 
they do and what they’re like as people. We recently 
recruited three PlanBEE graduates, including Jordi 
Morris, who completed the two-year programme 
with flying colours. During his placement with us, 
we quickly realised he was extremely motivated, 
well-balanced, articulate and willing to learn. He 
also presented us with a well-polished CV and 
interviewed well at the end of the process. All of 
these factors persuaded us to offer him a permanent 
position as a trainee quantity surveyor at our 
Sunderland office – and we certainly don’t regret our 
decision!

“The key benefit of PlanBEE to our business is 
that we’re recruiting people with a really good grasp 
and appreciation of our industry. There are many 
facets to the built environment sector, with lots of 
different types of projects to work on, and people 
now need a broader skillset than perhaps they did 
previously. At Bowmer & Kirkland, we offer a wide 
range of specialisms from construction-related 
services to homeland security products. As we grow 
and develop our portfolio and customer base, we 
need people like Jordi who have the skills to come on 
that journey with us.”

GATESHEAD COLLEGE
For more information about the 

programme, or to get involved, 

visit: www.gateshead.ac.uk/
planbee/ or contact Helen 
Craddock at Ryder on
0191 269 5454 
www.gateshead.ac.uk
@gatesheadcoll
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As a child, Rachel Armstrong, 
professor of experimental 
architecture at Newcastle 
University, was fascinated by the 
natural world. 

“My earliest memories are of being in the 
garden, covered in mud and armed with a jam jar 
and a spoon,” she recalls. “I would build worlds 
in the jars and try and figure out how to make the 
creatures live together happily. 

“They were almost always failed experiments 
and my mother would be pouring the contents of 
the jars out at the end of the day.

“The takeaway message was that the complex 
relationships which nature manages are extremely 
difficult to recreate.”

Despite an ambition to become a research 
biologist, Professor Armstrong was encouraged by 
her school careers adviser to study medicine.

She completed her undergraduate degree 
at Cambridge University in two years – which 
allowed her to spend her third year researching the 
genetics of fruit flies – work she gained multiple 
awards for. 

The precocious student then went on to study 
medicine at Oxford University, where she became 
disillusioned with the social inequality of science 
and medicine.

This was compounded when she spent time 
in India and saw the vastly different levels of 
healthcare, from the private sector and state 
hospitals to the non-existent provision for those 
living in abject poverty.

While in India, Professor Armstrong spent time 
in a leprosy colony where the community had 
“reclaimed their identities” by redeveloping the 
land, building homes and medical facilities. 

The Oxford student was particularly taken by 
the way the residents had built tools that addressed 
their physical disabilities. 

INTERVIEW
Professor Rachel Armstrong 

In the 19th century, Lord William Armstrong became a pioneer when he installed the first 
hydroelectric machine at his Northumberland estate. More than 175 years later and another 
Armstrong – Professor Rachel Armstrong, head of experimental architecture at Newcastle 
University – is making waves around world with her ‘living architecture’, a concept that looks to 
replicate the metabolic processes of the body in building materials. She talks to Alison Cowie 
about her remarkable work to date

A LIVING, BREATHING BUILDING
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“Medicine is about 
designing and engineering 

the body and the being, 
whereas architecture is the 

other part of the Darwinian 
equation: the engineering 

and designing of the spaces 
in which the body exists.”

PROFESSOR RACHEL ARMSTRONG
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INTERVIEW
Professor Rachel Armstrong 

“They had developed highly-mechanical 
machinery that could be operated with one finger,” 
she says. “I found it extraordinary and it really 
opened up my understanding about how I was 
practicing medicine and the assumption of what 
the ‘perfect body’ or the perfect ‘state of health’ 
was.”

Professor Armstrong began to develop an 
interest in the ways people utilise the spaces 
around them and in the late 1990s began working 
part-time at The Bartlett School of Architecture at 
UCL.

She explains: “Medicine is about designing 

and engineering the body and the being, whereas 
architecture is the other part of the Darwinian 
equation: the engineering and designing of the 
spaces in which the body exists. 

“I began to ask myself, ‘why do we as living 
beings inhabit dead spaces? Is there another way 
in which we can establish a relationship with the 
living world other than creating inert shells around 
us?’.

“I went on a journey to bring my knowledge of 
the body and technology into architecture.” 

Professor Armstrong completed her PhD at the 
Barlett School of Architecture, while conducting 
her experimental work at The University of 
Southern Denmark, where she further explored 
the concept of ‘living architecture’, delving deeper 
into the possibility that metabolisms in the natural 
world could be translated into more sustainable 
architectural practices.

She reflects: “The architecture profession – as 
much as its aspirations are to be sustainable – still 
has an infrastructure that’s deeply rooted in the 
technologies of 150 years ago and still advocates an 
industrial approach centred around fossil fuels.

“I wanted to see if my knowledge of 
metabolisms could be translated into architectural 
processes.”

Knowing how complex metabolisms were in 
the natural world, the former medical student 
developed a simple droplet system where once the 
droplets – or protocells – began consuming their 
environment, they produced useful outputs such 
as energy and water. 

Professor Armstrong’s research gained 
international attention and she was named one of 
the 2013 ICON 50, was added to the 2014 Citizens 
of the Next Century List by Future-ish and listed 
on the Wired 2014 Smart List. 

She was also awarded a TED Fellowship, where 
she “learnt how to work with philanthropists; how 
to do elevator pitches and tell my story of interests 
in different ways.” 

Professor Armstrong’s intention after 
completing her PhD was to use her pioneering 
work to start a business but, instead, was drawn 
into the world of academia. 

She spent time at the University of Greenwich 
before moving to Newcastle University in 2014 to 
take up a specially-created position – professor 
of experimental architecture at the School of 
Architecture, Planning and Landscape. 
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The role, Professor Armstrong explains, is 
focused on asking, “what architecture in the 21st 
century can be”.

Since April 2016, Professor Armstrong has been 
involved in the €3.2m Living Architecture Project 
– a collaboration of experts from the universities of 
Newcastle, the West of England and Trento (Italy), 
as well as the Spanish National Research Council 
in Madrid, LIQUIFER Systems Group in Vienna 
and EXPLORA in Venice.

The multi-disciplinary team aims to investigate 
new levels of sustainable habitats and, as part of 
this, has developed several prototypes – including 
microbial fuel cell bricks that are inoculated with 
anaerobic creatures. 

In December, the team will erect an internal 
partition wall at the University of West England in 
Bristol made from their ‘living bricks’.

It is hoped the wall will provide ‘polished water’ 
that can be used for washing and cleaning as well 
as a sustainable source of electricity. 

“Each brick is capable of producing about two 
millivolts of electricity,” says Professor Armstrong. 
“It’s not a huge amount but once you get a lot of 
bricks together, it starts to stack up and should be 
sufficient to charge a mobile phone, for example.

“We’re hoping that eventually they’ll able to 
power controllers such as Raspberry Pi or even a 
digital screen.”

She continues: “In addition, the bricks will also 
be able to remove pollutants, like nitrous oxide, 
and produce forms of biomass.”

With the three-year Living Architecture Project 
ending in April next year, Professor Armstrong 
and her colleagues are currently looking at future 
funding opportunities to continue their pioneering 
research – which has already gained interest from 
Arup and the European Space Agency.

And while the ultimate goal is to create living 
architecture that can be produced at a scale to 
dramatically change the infrastructures of cities 
around the world, Professor Armstrong is realistic 
that such ambitions requires much more research. 

“I would say that scaling is possible but 
probably through interlinking rather than creating 
ginormous batteries in the landscape,” she says.

Meanwhile, Professor Armstrong is currently 
focusing on the practical applications of living 
technologies within the home, to “allow people to 
customise their energy usage that is more attuned 
to the natural world.”

She continues: “By showing the inner life and 
change within buildings, it will give peripheral 
cues as to how the homes are ‘feeling’. The 
language around our homes may eventually 
become more aligned to the language we use 
around our pets.”

The concept of seeing your home in the same 
way as a family cat or dog may be a step too far 
for many at present but it’s a vision that Professor 
Armstrong will continue to explore – not only 
to push the boundaries of science but to create 
a more sustainable way of living for future 
generations.

Who knows, one day we may all be happily 
living and working in buildings that are ‘alive’ and 
are producing useful materials by copying the 
processes present in all our own bodies. 

NEWCASTLE 
UNIVERSITY 
www.ncl.ac.uk/apl/

i



38

ADVERTISING FEATURE – TECH
Communicate Technology PLC

If you were to reflect on the year, how would 
you describe Communicate’s evolution?
It has been another whirlwind year; we have 
advanced in so many ways. In July, we brought 
the cyber security business, Landscape 

Networks – which we acquired last year – under 
the Communicate brand. This move has not only 
been beneficial for our team but our customers 
too, as they now have access to a wider range of 
experts under the same trading entity.

Our quick growth has seen our services, clients 
and team increase. Offering additional support 
alongside our technical support was important to 
us. We want to continue to keep listening to what 
our clients are saying and to do this efficiently we 
employed a new client manager.

We’re proud to have been recognised for the 
second year running in the FT 1000 Europe’s 
fastest-growing companies list, which led to a 
listing in the FT100 UK list in the consistent 
growth category. To be acknowledged again for 
our growth demonstrates how far we have come in 
such a short space of time.

What do you believe to be the key factors in the 
organisation’s growth?
The past 12 months has seen a major shift in 
marketing the business to a wider audience. 
Previously, our growth relied on word of mouth 
from our partners, landlords and developers, 
while in-house we refined our model and put the 
processes in place for future growth.

We now have a dedicated marketing team in 
place to articulate our offer and ensure people 
know about the options available to them for their 
property; the interest has been phenomenal. We 
now have a pipeline stretching well into 2020 and 
beyond allowing us to invest in additional people 
and company locations.

What would you say has been the highlight of the 
year?
A pinnacle turning point this year was receiving 
£500k investment from FW Capital, part of the 
Northern Powerhouse Investment Fund. The 
investment will enable us to expand our services 
into an additional 35 buildings and create new jobs 
over the next 12 months, which is a key part of our 
future plans.

What sets Communicate apart from its 
competitors?
Our unique difference is our model; we fund the 
entire network infrastructure required on a park or 
building. Tenants are connected from day one and 
use what they need, when they need it, on a ‘pay 
as you use it’ model. We believe we are the only 
internet service provider or telecoms company in 
the country doing this.

What are the biggest challenges landlords face 
when providing fully-serviced offices for tenants?
Tenants expect everything to work from the 
offset, as soon as they move into an office – and 
why shouldn’t they? Developers and architects 

North East Times talks with Tony Snaith, CEO of Communicate Technology PLC, the rapidly 
growing IT specialist provider based in the Tees Valley. The ‘one-to-watch’ firm has continued to 
surpass projections and is yet to slow down. We first spoke with Tony 12 months ago when he 
shared Communicate’s story so far. Now, we catch up with him to understand how the story has 
evolved since, and what the future looks like for the firm

FUTURE-BUILDING
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put the obvious things in place, like electric and 
plumbing; however, in today’s growing business 
world, the demands of technology are an essential 
part of modern day business. We work closely with 
the developers to ensure they plan and put the 
infrastructure in place, where it’s needed, when 
they are installing basic utilities.

We also work with the architects to ensure they 
design a site for all services, including technology, 
so there’s no retrofit and everything can be costed 
at developer stage. This removes costly surprises in 
the future and everything can be in place as soon 
as tenants move in. It’s about future planning.

What does the future hold for Communicate 
Technology PLC?
Even bigger growth; we are currently working on 

an acquisition that is going to be ground breaking 
for Communicate, which will be announced very 
soon – watch this space!

Forging more partnerships is definitely on the 
cards for the future. We’re currently working on 
connecting the Tees Advanced Manufacturing 
Park (TeesAMP) in partnership with 
Middlesbrough Council, Tees Valley Combined 
Authority, Cleveland Property Developments, 
Logic Architecture and agents Dodds Brown and 
Cushman & Wakefield.

This kind of project is precisely the kind of 
thing we love doing as we’re involved at the early 

stage of the development and we can advise on 
the best ways for the infrastructure to be delivered 
to site before it’s built – a much cleaner way of 
working. The entire park will be built with “smart” 
technology designed into the infrastructure, 
allowing all parties (tenants, landlord and FM 
companies) access to information that previously 
would either not be available or take months to 
set up.

Looking further into the future, we are planning 
to float on the AIM market in the not too distant 
future. This will provide us with additional access 
to capital for the future growth of the company. 
We are developing more services in-house and 
growing our geographical coverage; combined 
with one or two strategic acquisitions, we will 
be well placed for an expansion into Europe and 
possibly further afield.

COMMUNICATE 
TECHNOLOGY PLC 
Communicate Technology PLC 

provides, installs and maintains 

IT, telecoms services, Cloud-

based services and cyber 

security products and services to 

businesses across the UK, with 

a specialism in multi-tenanted 

spaces and business parks. 

info@communicateplc.com
01740 661066

www.communicateplc.com
@CommunicatePLC
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“Our unique difference 
is our model; we fund 

the entire network 
infrastructure required on 
a park or building. Tenants 
are connected from day one 

and use what they need, 
when they need it, on a ‘pay 

as you use it’ model.”
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ONE OF A NUMBER OF HIGH-
PROFILE SPEAKERS AT 

THIS SUMMER’S NORTHERN 
POWERHOUSE BUSINESS 
SUMMIT IN NEWCASTLE, 

WAYNE HEMINGWAY IS 
WELL-PLACED TO COMMENT 

ON ISSUES AFFECTING 
THE NORTH OF ENGLAND, 
AND THE NORTH EAST IN 

PARTICULAR. 
AS LEAD DESIGNERS OF 

THE STAITHS SOUTH BANK 
DEVELOPMENT IN DUNSTON, 

GATESHEAD, WAYNE AND HIS 
WIFE, GERARDINE, WHO ALSO 

FOUNDED FASHION BRAND 
RED OR DEAD IN 1982, HELPED 

TO PRODUCE AN EXEMPLAR 
OF URBAN HOUSING THAT IS 

KEENLY CARED FOR BY ITS 
ALL-IMPORTANT COMMUNITY. 
IN AN EXCLUSIVE INTERVIEW, 

THE 57-YEAR-OLD FROM 
LANCASHIRE EXPLAINS TO 
DAN SHERIDAN WHY HE’S 

A TRUE ADVOCATE OF THE 
NORTH, AND WHY MUCH OF 
WHAT HEMINGWAY DESIGN 

CREATES AND TRANSFORMS 
ALL BOILS DOWN TO ONE KEY 

INGREDIENT – PEOPLE
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eople are talking about the North now... 
The idea of the ‘Northern Powerhouse’ is 
something that has been talked about for 
some time, and there’s nothing quite like 
chatter and coverage when it comes to 
making things happen. You have to ride 
that wave, and it seems to be happening. 

When you see people that you respect 
riding that same wave, like Andy Burnham 
in Manchester choosing to come out 
of mainstream MP politics to become 
a Mayor, you know that something’s 
happening.

London has become a much harder place 
to put roots down…
Also, there are now a lot of Northern 
cities that are more dynamic and more 
interesting places to live than they were a 
number of years ago.

Liverpool is a prime example of that 
– it would be a great choice as a place to 
live today, and while that wasn’t always 
the case, it is catching up to and even 
surpassing quite a few other cities. There’s 
movement happening in the North of 
England and it’s a very interesting time.

There’s still a long way to go – if 
everything was rosy then companies like 
ours would be considering upping and 
moving away from London, but we’re not. 

I can’t see a time in my lifetime where 
it’s a straight choice – where it doesn’t 
matter if you leave London and move 
to Manchester, Newcastle or Liverpool 
because your lifestyle and your ability to 
run a business would be just the same. 

Some people are saying that has already 
happened. It hasn’t – but there’s a positive 
movement in that direction.

Housing is a hugely important thing to 
people… 
It’s about having a place to call your own in 
a location where you’re able to get a job that 
you actually want. Those things are vital.

That’s a large part of why the Staiths 
project is the best thing we’ve done as 
designers. There are 2000 people living at 
the Staiths South Bank development and 
when you leave a legacy on that scale, it’s 
great knowing it is such a success.

It’s about the great feedback we get, even 
all these years later, and the nice words we 
hear, whether we’re walking through the site 
or an email arrives out of the blue. 

People thank us for doing it. We’ve never 
had a project that’s had that much feel-good 
factor before. 

We get more good feedback from the 
users of that project than anything else we’ve 
ever done. 

The Staiths wasn’t just about me and 
Gerardine… 
We built an amazing team of local people, 
including another couple with similar 
views to us in Mark and Jane Massey from 
IDPartnership in Newcastle.

The people that were working at Wimpey 
at that time were also right behind the 
project, and then you had firms like 
Arup and Cool Blue Communications in 
Middlesbrough. We attracted a great team 
and it was a real right place, right time, right 
team project. We just gelled.

The project gets a lot of visits from some 
pretty important people in urban design and 
the housing industry. We know how it has 
influenced house builders nationally and 
internationally, and how it’s become a brand P

COVER STORY 
WAYNE HEMINGWAY
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in its own right.
When you’ve achieved that, it gives 

you a great sense of self-satisfaction, and 
immediately we knew that we weren’t one-
trick ponies.

The place you live in impacts a lot more on 
your well-being than a blouse ever could…
Fashion can be a very frivolous industry, 
so to change to something very serious like 
urban design was big for us. 

The results gave us a lot of confidence and 
career satisfaction, and it’s about the sheer 
joy we get when we go back to the Staiths. It 
is maturing really well and the community 
has taken over some green spaces and is 
really looking after it.

It’s the simple things like the Staiths Café, 
which is a roaring success. It was started 
by a couple of residents and now employs 
more than ten people. There are things like 
markets taking place, and it’s become a 
permanent part of Newcastle-Gateshead life.

There aren’t many housing developments 
that have ever done that. 

We’ve always been good people-people... 
We talk to people and understand them. 
With Red or Dead we stuck to our roots 
when it came to fashion and where we came 
from. We didn’t get carried away and stray 
into the rarefied element of things.

It’s important that we design at the level 
of the background we came from, and we’ve 
stuck to that. We know the importance of 
listening to people. Most of our friends 
are from the same background, and even 
when we were winning Designer of the Year 
awards with Red or Dead, we never really 
mixed with the industry.

COVER STORY 
WAYNE HEMINGWAY
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HEMINGWAY DESIGN
www.hemingwaydesign.co.uk
@HemingwayDesign

i

We’ve always been left-leaning. We don’t 
have the trappings of the money that we’ve 
got. We’ve got two cars in the family – one of 
them has 280,000 miles on the clock and the 
other has done 255,000. That’s the way we 
are – if it’s not broke, you don’t fix it.

The UK is way behind some of the urban 
design thinking in Europe... 
If you go to places like Copenhagen or 
Amsterdam, you’ll find that they understand 
the better side of human characteristics 
compared to us.   

We’re still car-dominated in the UK, 
which is not the right way to have our cities. 
We still put people in cars before we put 
them on bicycles, which is beyond madness 
in my view. 

We also still put cars ahead of pedestrians; 
we still build housing developments on the 
outskirts of towns and expect people to 
drive to the shops, and we’re still not using 
our brownfield sites to their full potential.

There’s so much to learn, and it’s mainly 
because big housing developers have so 
much power. Planning has been hit over 
the head with a giant frying pan and had its 
heart ripped out through austerity to such 
an extent that there’s no fight back.

We’re patient... 
We know that we had an impact (with the 
Staiths), and sometimes you have to be 
happy with simply nudging things forward, 
because you very rarely get a seismic shift as 
a result of doing something good.

There’s a lot more happening that’s good 
today compared to when we started the 
Staiths project, but it’s still not the norm. 
The industry has moved forward, just not at 
the pace I’d have liked to have seen.

We love working in the North East…
We’ve still got a house on the Staiths and 
we’d love to spend more time there. I’m a 
keen runner and one of the things I just 
loved to do was running out towards South 
Shields, or over the High-Level bridge and 
back down the Newcastle side of the river. I 
also love cycling along Keelman’s Way.

There’s a friendliness to the region and 
great wit. People are self-deprecating and 
have the ability to work hard and find thrifty 
and innovative solutions to problems. That’s 
why we enjoyed working there so much.

The Festival of Thrift, which has been 
held in places like Redcar and Darlington, 
is a good example. It works because there’s 
an ability to be clever about making do and 
getting by. It’s about not having loads of 
money, but still making a good fist of things.

Northerners know the value of hard work 
and the value of rolling your sleeves up, 
putting a bit of elbow grease on and getting 
stuff done. That’s what’s always been good 
about the North East.

People matter a lot.

COVER STORY 
WAYNE HEMINGWAY

“THERE’S A FRIENDLINESS 
TO THE REGION AND GREAT 

WIT. PEOPLE ARE SELF-
DEPRECATING AND HAVE THE 
ABILITY TO WORK HARD AND 

FIND THRIFTY AND INNOVATIVE 
SOLUTIONS TO PROBLEMS. 
THAT’S WHY WE ENJOYED 

WORKING THERE SO MUCH.”
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Cash is king. That was a mantra 
that was drummed into me both 
when I was a trainee and also 
when I qualified. Today – wearing 
my Money Laundering Reporting 

Officer hat – though, it’s probably more accurate to 
describe it as ‘cashflow is king’. 

You get more from using ‘honey’ rather than 
vinegar’. And without wishing to mix my 
metaphors, there is of course always a time for 
using the stick but in my experience the carrot is 
usually a much, much more effective motivator. 

Every team needs a leader and not necessarily 
an armchair one. It is important when you are 
leading a successful development project that 
you understand and appreciate all of the issues 
and are then prepared to roll your own sleeves 
up and get stuck in as and when needed. When 
I acted for Dragonville Developments, advising 
on its development of Durham City Retail Park, 
it was complex simply because of the number 
of different law firms and legal documents that 
were involved in the project. In all, there were 
probably 20 different lawyers involved at one stage, 
representing landowners, tenants, funders and 
others. Managing them (and their egos) was quite 
challenging. Thankfully, the project came together 
when it needed to and was a highly successful one 
for the client. 

Trust is the most important thing in business 
and therefore when you do something wrong or 
don’t do something you were meant to, then the 
worst possible thing you can do is try to cover it 
up.  From an early age, I’ve always tried to take 
responsibility for my mistakes and learn from 
them.

There is no substitute for quality professional 
advice. Development projects are complicated 
and it’s vital to have people working with and for 
you who know what they are doing and are not 
learning on the job at your expense.

Create a working environment that people enjoy. 
Everyone is different and sometimes you need to 
adapt your management style to each individual.  

INTERVIEW
Jonathan Combe 

Jonathan Combe is a partner and head of the award-winning Real Estate team at Muckle LLP.  A 
highly-experienced property development lawyer, Jonathan has advised on some of the region’s 
most exciting regeneration projects, including the Stephenson Quarter, the Newgate Centre and 
the Newcastle Helix

WHAT I’VE LEARNT

MUCKLE LLP
www.muckle-llp.co.uk
@MuckleLLP

i
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You get more from 
using ‘honey’ rather 

than ‘vinegar’. 

JONATHAN COMBE
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The Tyneside team at the private banking and wealth management company is holding a special 
event at the BALTIC to mark the anniversary 

COUTTS CELEBRATES 20 YEARS 
IN NEWCASTLE 

November 15 marks 20 years since 
Coutts opened its first office in 
Newcastle. 

Since then, Coutts has been 
committed to supporting clients 

and entrepreneurs across the region and this 
continues to be a priority for the private bank.

Reflecting on Coutts’ anniversary, Andrew 
Christie, managing director for North Midlands, 
South West & Wales, says: “We are extremely 
proud to have been in Newcastle for the past 20 
years. Newcastle remains an extremely important 
region for us and we enjoy a close and successful 
relationship with the city, its people and businesses 
in Newcastle and the North East.”

While manufacturing still plays a large part 
in the local economy, there is an emerging 
creative scene, as well as an increasing number 
of technological and IT businesses approaching 
Coutts for financial advice. 

“Over the years, it has been fascinating to evolve 

with our client base and the changing economy; 
however, we are still proud to support a strong 
stream of entrepreneurs from a manufacturing and 
engineering background,” Andrew reflects.

“The office moved from its original location in 
Grey Street to larger offices on the Quayside in 
2008 and although the original staff members have 
since retired or left the business, the continuity 
of values and experience within the new team 
remains the same, with a focus on banking, 
lending, investing and financial planning.” 

Over the past 20 years, the Coutts team in 
Newcastle has been able to grow and retain its 
clients. As some family businesses pass through 
generations, these entities need to keep adapting 
to ever-changing technologies, consumer 
expectations and processes. In many instances, 
the Coutts office in Newcastle has been able to 
maintain multi-generational relationships and 
navigate various private and business clients 
throughout different stages of their succession 
journey.  

Andrew adds: “Whether banking, lending, 
investments or financial planning, Coutts 
understands what it means to be wealthy and the 
complexities that come with it. We have been 
continuously preparing our clients for the future, 
while also adapting new technologies which 
benefit them. 

“From simple day-to-day banking queries, to 
providing loans for new ventures or advising on 
future investments, the highly-trained Coutts team 
are able to support a wide range of private clients 
through personal relationships, meaning that we 
understand our clients’ requirements and needs.”

The Newcastle Coutts office will be celebrating 
its 20-year anniversary by welcoming clients 
on Thursday, November 15 to a special event at 
Riverside Terrace, BALTIC. 

Andrew concludes: “The event will provide 
an opportunity for clients to network, celebrate, 
reminisce and to build on the relationships that 
have been established with local Coutts advisers 
and fellow clients.”     

ADVERTISING FEATURE – FINANCE 
Coutts

COUTTS
Photo, left to right: Chris Dale, 
Alex Nicolson, Janine Brown and 
Mark Stuchfield
www.coutts.com
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A NEW ERA OF LAW

Dispute Resolution     Restructuring and Insolvency     Real Estate Residential Property     Real Estate Commercial Property     

Debt Recovery     Corporate and Commercial Services     Employment and HR     Sport Services
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So why a new era? Well, 
we’re not really doing 
anything that we feel 
shouldn’t be being done 
already. However, the new 

era is that we have created a full service 
commercial law firm from scratch, from a 
very specific wish list, which was shaped 
from our combined experiences of legal 
practices across the region and beyond. 

St James’ Square is the product of all of 
the questions we asked ourselves during 
the planning process. 

How do we centre everything around the 
client and offer a Rolls Royce service for a 
fraction of the price?

How could we utilise technology to 
streamline the business?

How can we make sure that the great 
people we employ feel valued, appreciated 
and supported?

We answered all of those questions and 
incorporated the solutions into our 
strategy to ensure that we excel in all of 
those things.

To us, St James’ Square is the ideal 
commercial law firm.

Our clients are at the forefront of what we 
do and receive an excellent service which 
is fairly priced.

Our system is efficient and streamlined.

Our employees are our family.

WELCOME TO ST JAMES’ SQUARE 
LAW FIRM

ADVERTISING FEATURE
St James’ Square Law Firm

(L-R) Partners: Scott Cable, Andrew Carser, Paul Monaghan, Martin Wilson and Mark Lynn
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ADVERTISING FEATURE
St James’ Square Law Firm

TINA SHAW, CONVEYANCER 
“It’s imperative to us that our 

clients are happy. We go the extra 

mile to look after them and build 

strong relationships.”

SCOTT CABLE, PARTNER 
AND HEAD OF DISPUTE 
RESOLUTION
“St James’ Square is not 

like any other law firm. We 

are a progressive business 

that, although growing at a 

phenomenal rate, always puts 

the client first.”

JACKIE TEYMOURIAN, 
PARALEGAL
“The best thing about 

working at St James’ Square 

is the people. It’s great to feel 

appreciated and part of a team 

of like-minded individuals.”

MARK LYNN, PARTNER 
AND HEAD OF REAL 
ESTATE RESIDENTIAL 
PROPERTY 
“We have implemented the 

very best technology has 

to offer for a business like 

ours and use it to drive an 

efficient and cost-effective 

service for our clients.”

PAUL MONAGHAN, 
MANAGING PARTNER
“We’re really looking forward 

to what the future holds for 

St James’ Square. The growth 

that we have experienced has 

surpassed our expectations. 

It’s exciting that this is just the 

beginning.”
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ANDREW CARSER, 
PARTNER AND HEAD 
OF RESTRUCTURING 
AND INSOLVENCY 
“Prior to launching the 

business, we planned 

to streamline our whole 

operation and this was 

implemented from the 

very beginning. This 

means that we can work 

quickly and accurately.”

RUKHSANAH HAROON, 
CONVEYANCER 
“I really enjoy being part 

of an organisation that is 

committed to raising money 

for charity. We are all actively 

encouraged to get involved 

with fundraising initiatives, 

which are great fun!”

KIRBY OWENS, SOLICITOR
“For a start-up law firm that is only 

18 months old, we have an enviable 

array of accreditations. I’m proud 

to be part of that and can’t wait to 

see what’s next.”

MARTIN WILSON, PARTNER 
AND HEAD OF REAL ESTATE 
COMMERCIAL PROPERTY
“We took our combined 

experiences of working in other 

legal practices to build the ideal 

law firm that would reflect the very 

best for our staff and clients.”

JENNIFER ATKIN, 
ASSOCIATE
“We are committed to 

giving our clients the right 

advice for their business 

and pride ourselves on 

the trust that they have 

in us.”

BECKY DALTON, 
CONVEYANCER
“Our new offices at Esh Plaza 

physically demonstrate how big 

we have become. Our clients 

tells us that being located just off 

the A1, near the city centre, with 

Newcastle Airport just around the 

corner, is ideal for them.” 
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As the managing partner of St James’ Square, Paul Monaghan is well placed and more than 
qualified to talk about the mechanics of his industry. What that wouldn’t reveal, however, is 
the finer detail behind one of the company’s founding figures, who has lived and breathed the 
firm’s ethos since its very first day of trading. North East Times met with Paul to talk about the 
challenges faced on the journey so far, the unswerving determination that has lit his path, and the 
very reason you should never tell him ‘it can’t be done’

DON’T TELL ME IT CAN’T BE DONE

ADVERTISING FEATURE
St James’ Square Law Firm

While Paul has worked 
in many law firms, 
both in the region 
and nationally, he 
never thought that 

one day he would be leading his own legal 
practice. However, the chance to establish St 
James’ Square from the ground up was just 
too good an opportunity to turn down. 

Starting up a law firm would be, for most 
people, too daunting a prospect to even 
consider, but Paul explains: “I knew from 
the outset that it was going to be the biggest 
challenge I’d faced in my working life, but 
I’m all about big challenges. If something is 
possible, I don’t want to know. That’s who I 
am.”

From early on in his legal career, Paul’s 
hard-working and ambitious attitude was 
evident. Career progression in law is generally 
a lengthy and difficult one, especially for 
a young professional. On average, it takes 
five years to become an associate, yet Paul 
achieved this in a year, outperforming the 
financial targets set for him in order to 
progress. He went on to become the youngest 
partner at a mid-tier North East law firm. 

Paul not only has his solicitor’s 
qualification, he also holds the Higher Rights 
of Audience qualification which is rather 
rare. When combined with the fact that he 
is also a football agent and fluent in Spanish, 
Paul demonstrates a range of expertise and 
experience that is uncommon in the legal 
profession, especially at such a young age.
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To create St James’ Square, Paul teamed up 
with investor Brad Holbrook and, together 
with other founding partner Andrew Carser, 
the entrepreneurs planned out a business 
strategy that would set out to establish the 
ideal law firm. Paul and Andrew took their 
combined experiences of working in other 
legal practices and were determined that their 
law firm would reflect the very best for their 
staff and their clients. 

Paul explains: “Our idea was to streamline 
our whole service, our systems and, ultimately, 
the whole business. So we set up as a limited 
company and we applied to the Solicitors 
Regulation Authority to operate as a law 
firm and as an ABS (Alternative Business 
Structure).”

Initially operating out of one room at 
Hoults Yard, Newcastle, with just two Ikea 
desks, mobile phones and a laptop each, Paul 
and Andrew were soon able to grow the team 
and new members of staff came on board. 
These appointments included partners Mark 
Lynn and Martin Wilson, which meant that 
the average partner age was just 35.

“That in no way takes away from the 
expertise that we have,” explains Paul. “If it 
did, we wouldn’t have the accreditations that 
we do, nor would we boast the kind of clients 
that we have.”

St James’ Square works with SMEs, 
owner-managed businesses, high net worth 
individuals, PLCs and an array of successful 
companies, including Hays Travel, Northgate, 
Co-wheels, Premier Care Homes and The 
Naked Deli.

Paul continues: “I think where we’ve 
excelled is in the kind of connection that we’ve 
got with staff and clients. We’re prepared to go 
the extra mile. We know what it’s like to run 
a business because we are running our own 
every day. We offer a Rolls Royce service at 
a fraction of the price and by using state-of-
the-art technology, it means that our service is 
more cost-effective, more efficient and more 
accurate for clients.” 

And it is working extremely well. Referrals 
rapidly increased and major new clients 
gravitated towards St James’ Square. The 
company continues to grow as a result. 
Together with the partners, Paul has taken the 
business to a level way beyond their wildest 
dreams. Now, only 18 months on, the firm 
has a turnover of £1.3 million, employs 28 
members of staff and occupies an office space 
of 5000 square feet. 

“We took what we thought was a once-
in-a-lifetime opportunity, and founded 
the company on the notion that nothing is 
impossible,” he explains.

Paul with founding partner, Andrew Carser 
and investor, Brad Holbrook

“We offer a Rolls Royce 
service at a fraction of the 
price and by using state-
of-the-art technology, it 

means that our service is 
more cost-effective, more 

efficient and more accurate 
for clients.” 
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ADVERTISING FEATURE
St James’ Square Law Firm

In July of this year, the firm moved 
to premium office space at Esh Plaza in 
Newcastle Great Park to accommodate the 
rapidly-growing teams. “We outgrew Hoults 
Yard very quickly,” Paul says. “As we employed 
more people, one room became two, two 
rooms became three. What we had aimed 
to achieve in five years was completed in 12 
months. That proves my point – nothing is 
impossible.”

And the reason for this rapid growth? 
“Nobody within the firm is prepared to let 
the grass grow under their feet,” Paul answers. 
“Everybody is determined and there’s no 
barrier in front of that determination.”

It is clear that Paul’s energy, ethos and vision 
run right through the company. All employees 
of the firm are selected very carefully. “Not 
only do we recruit high performers, we also 
look beyond job titles and employ good, 
decent human beings,” says Paul. “This 
business is about building a family, and 
everybody shares that spirit.”

The benefits of being an employee of St 
James’ Square soon became well known 
around the region’s legal community. Paul 
elaborates: “A rumour seemed to spread that 
there was a new law firm with a different feel 
to it, where they actually ‘treat you really well’. 
It still amazes me that this is deemed a positive 
because it shouldn’t be any other way in my 
opinion.”

The ambition and determination clearly 
manifested in Paul had to originate from 
somewhere. Growing up in a family of go-
getters, Paul is the middle child of two highly-
competitive siblings. His older brother was one 
of the youngest art editors The Telegraph has 
ever had, while his younger brother worked 
high up in Coca-Cola in his 20s. “There’s 
always been that rivalry where one tries to 
achieve a bit more than the other,” explains 
Paul. “I just took that to the extreme.”

And take it to the extreme he did. The 
notion of something being impossible is not in 
Paul’s mindset and this is not something that 
just applies to work, it is very much a feature 
in his personal life, too. “When people tell 
me that something is impossible, it makes me 
even more determined to succeed,” states Paul. 
From rebuilding his house from scratch, aided 
only by tutorials from YouTube, to cycling 300 
miles in 24 hours because his friends told him 

it couldn’t be done; Paul proved the doubters 
wrong using the latter challenge to raise 
thousands of pounds for a friend’s son, who 
was unwell. 

The same principle lies behind the success 
that we see today in the form of St James’ 
Square. Paul concludes: “People told us that 
our plans to create and grow our own firm 
were unrealistic. I simply told them to hold 
that thought, because I’d come back to them 
one day and remind them that they said it 
couldn’t be done.”

“A rumour seemed to 
spread that there was 
a new law firm with a 

different feel to it.” 
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“St James’ Square are unlike any other law firm I’ve worked with before, they really understand 

my business and the issues I face. Mark and Martin have acted for me for a while now and I value 

their speed, honesty and professionalism.”

Paul Hindhaugh, Hindhaugh Homes

“We have worked with Martin Wilson for a number of years now.  His ability to understand the 

commercial requirements of our business and react accordingly has been so refreshing. I know 

for certain that I wouldn’t be able to do my job if Martin and the team weren’t there to support 

us every step of the way.”

Joe Riddell, head of property UK & Ireland for Northgate Plc

“I’ve worked with Mark for a number of years now and his expertise in his field is remarkable. I 

trust his opinion, his no-nonsense approach and appreciate the fast turnaround he brings to all 

of my legal matters. He helps remove some of the stress involved in my line of work and dealing 

with him and the team at St James’ Square is a pleasure.”

Martin Trinder, Blyth Property Investments + Lennon Properties 

“Running a business is difficult enough without the added stress of worrying about all of the 

legalities that come with it. St James’ Square really take the pressure off, have become valued 

advisors and as such have helped me so much. They are excellent communicators, extremely 

knowledgeable and deliberately leave out the legal jargon – which is a refreshing change.” 

Kate Walton, HavetoLove

“We are proud to say that we were the first clients of St James’ Square and it’s been great to 

see them go from strength to strength in such a short space of time. St James’ Square are a 

unique group of hungry, hard-working and exceptional lawyers. 

The advice and friendly service we receive is second to none and they always go the extra mile 

to look after us. We continue to be impressed by the firm’s speed and efficient way of working, 

as well as their dedication to raising money for charity.”

Paul Oates, director, Premier Care Homes

TESTIMONIALS

ADVERTISING FEATURE
St James’ Square Law Firm
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On March 13 2017, St James’ 
Square began trading. 
Over the space of 18 
months it has grown at a 
rate which has surpassed 

even the partners’ highly ambitious targets. 
They outgrew the offices in Hoults Yard and 
in July 2018 moved to 5000 square feet of 
office space at Esh Plaza. With an expected 
turnover of £1.6 million by the end of the 
year, the firm outperformed the whole of 
2017 in just the first quarter of this year.

And whilst it is all part of the plan, they are 
considerably ahead of where they expected to 
be in their first 18 months of business.

There is one person however who is not in 
the least bit surprised that St James’ Square is 
looking as strong as it is today. That person is 
the firm’s investor Brad Holbrook.

Brad Holbrook is a North East 
entrepreneur and has been involved in 
several successful companies, including Sage, 
Aldwark Manor Golf and Spa Hotel and 
DataForm, which he formed in 1985 and had 
a turnover of £40 million.

Brad decided to invest in St James’ Square 
following a chance conversation with 

managing partner, Paul Monaghan.  He 
believes that the firm is well and truly where 
it should be today. Brad explains: “Firstly 
I’m delighted that all of the hard work, long 
hours and planning from Paul, Andrew and 
the rest of the team is paying off. But what 
they have accomplished does not surprise me 
at all. When we first discussed the concept 
of St James’ Square, I could see the passion, 
drive and expertise that lay behind it. Add 
to that the sheer hunger and determination 
from the team and that is why we have such a 
success story in the shape of St James’ Square. 
The future for them is very exciting indeed.”

A SUCCESS STORY IN THE MAKING….

ADVERTISING FEATURE
St James’ Square Law Firm

When Paul Monaghan and Andrew Carser decided to launch their own law firm they never 
expected that St James’ Square would have the growth and success it has today

“When we first 
discussed the concept 
of St James’ Square, I 
could see the passion, 

drive and expertise that 
lay behind it. ”

Andrew Carser, Brad Holbrook and Paul Monaghan
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“This law firm has 
been built on the 

notion that nothing 
is impossible.”

PAUL MONAGHAN
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At the age of 20, Alisha 
Watson is the youngest 
employee of St James’ Square 
Law Firm. Having joined the 
firm in August 2017, Alisha 

is a conveyancing executive in the Real Estate 
Residential Conveyancing Department. She 
assists the team by working on property 
transactions, opening and closing files, 
and providing administrative support. 
However, for the past year, Alisha has also 
been studying alongside her full-time role to 
enable her to progress further with her career 
ambitions. 

Alisha explains: “I loved school but didn’t 
feel the same way about Sixth Form so 
pursued an apprenticeship at a local law firm 
instead. I’d never thought about doing law 
before, but the opportunity was available, and 
I ended up sticking with it as it’s been really 
good.” 

Since moving to St James’ Square after 
her apprenticeship had ended, Alisha has 
joined The Chartered Institute of Legal 
Executives which provides its members with 
the opportunity to qualify as lawyers without 
having to go to university.  For the past year, 
Alisha has been studying the CILEx Level 

3 Diploma in Law and Practice and will 
progress onto the Level 6 Diploma, followed 
by completing the qualifying employment 
and becoming a legal executive. 

“This would not have been possible though 
without the support of St James’ Square who 
are fully funding my studies. Although the 
course is cheaper than university, it’s still so 
expensive, especially as you have to pay for 
the membership and registration fees, the 
exams and the books too,” says Alisha. “I’m 

so grateful to the firm as I would not have 
been able to afford it without their funding.”

As the course is based on distance 
learning, Paul has acted as a mentor for 
Alisha. “We meet up once a week to go 
through certain areas of law that I’m 
studying,” she explains. “Paul was so excited 
about me studying the course and has been 
really proactive and supportive throughout.” 
Alisha received chocolates and a card when 
she passed her first set of exams and arrived 
at work to flowers on her desk after receiving 
the results of her second set of exams. She 
comments: “It’s the little things like that 
which make St James’ Square such a great 
place to work. Everyone is really friendly, and 
the support has been incredible.”

GROWING THE TEAM

ADVERTISING FEATURE
St James’ Square Law Firm

As well as growing in size, St James’ Square is committed to helping their employees to grow and 
develop, both personally and professionally

“Paul was so excited 
about me studying the 

course and has been really 
proactive and supportive 

throughout.”
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The sponsorship comes just 
before Katy is due to play in the 
Autumn Rugby Internationals 
this month. These games are a 
great opportunity to help the 

squad prepare for the Six Nations and also to 
test themselves against some of the top teams 
in the world. 

Katy commented: “I am so pleased to be 
supported by the team at St James’ Square. 
They are a friendly, professional lot and really 
understand what it’s like to be a sportsperson. 
I guess this is down to the experience they 
have working with such an array of players 
and athletes.”

Sport plays an important part in St James’ 
Square Law Firm. In addition to the two 
grassroot football teams that the firm already 
supports, the sponsorship of Katy marks the 

beginning of a strategy to nurture and help 
sporting talent. 

Paul Monaghan, managing partner, said: 
“Katy is exactly the right kind of sportsperson 
that complements the ethos of St James’ 
Square. She is a determined, hardworking 
team player who dedicates time to charities 
close to her heart. We’re delighted to be 
supporting Katy and help her continue to 
play the game she loves. Katy has joined us 
at an exciting time as we are soon to launch 
our sister company, St James’ Square Sports 
Management.”

As a commercial law firm, St James’ Square 
offers a multitude of legal services, including 
services to sporting individuals and clubs. 

St James’ Square Sports Management 
specialises in the management of professionals 
in sport.

PART OF THE TEAM…

ADVERTISING FEATURE
St James’ Square Law Firm

St James’ Square is delighted to announce that it is sponsoring professional rugby player, Katy 
Mclean MBE. Born in South Shields, Katy has more than 450 international career points to her 
name and has led England to a World Cup victory as Captain in 2014

+44 (0)191 466 1000  |  INFO@SJS-LAW.CO.UK  |  WWW.SJS-LAW.CO.UK
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(L-R) Scott Cable, Paul Monaghan, 
Martin Wilson, Andrew Carser and 
Mark Lynn from St James’ Square 
Law Firm with David Barber from 
Macmillan
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Macmillan’s ambition is to reach and improve the 
lives of every person living with cancer and to 
inspire millions of others to do the same. It is 
such a fantastic charity and one the St James’ 
Square team is very proud to be associated 

with. The aim is to raise as much money as possible to support 
Macmillan’s wonderful causes. At the end of 2018, St James’ 
Square will match the monies raised by their staff and clients.

Paul Monaghan, managing partner of St James’ Square Law 
Firm, explains why Macmillan is such a worthy charity to 
support and why it is one very close to his heart: “My Auntie, Rita 
Monaghan, died from cancer when she was only 30 years old and 
whilst it was a long time ago, my family will never forget the care 
she received from the Macmillan nurses, especially towards the 
end of her life. 

“The work that Macmillan do is nothing short of amazing. 
They help so many people and their families as they deal with all 
of the cruelty that cancer can bring. We will always be grateful to 
Macmillan for everything they did for my Auntie.

“All monies raised by St James’ Square staff and clients will be 
doubled by the firm and I will be very proud at the end of 2018 
when we are able to give Macmillan £10,000 as I know it will help 
so many families like mine.”

Throughout the year, staff and clients have been involved in 
running, walking, dress down Fridays and baking (and eating). 
The highlight so far has been the Charity Karting and Client 
Networking Event at Karting North East. The day saw 28 teams, 
made up of clients and staff, karting in an endurance race with 
trophies for 1st, 2nd and 3rd place. David Barber, a volunteer 
from Macmillan, also came along and shared his emotional story.

Erin Fairley, Macmillan fundraising manager said: “We are 
delighted that St James’ Square Law Firm have chosen Macmillan 
Cancer Support as their Charity of the Year 2018. They have set 
themselves an incredible target of £10,000 which would enable 
us to fund a Macmillan nurse for 357 hours, helping us to give 
vital support to people living with cancer.  Being told ‘you have 
cancer’ can affect so much more than your health – it can affect 
your family, your job, even your ability to pay the bills. But life 
with cancer is still life. We get that. And, after over 100 years of 
helping so many people, we get what’s most important; that we 
treat everyone as a person, not just a patient.  Partnerships like 
this enable us to do just that, as we can reach more people who 
need Macmillan today.”

Donations can be made via the firm’s JustGiving link:         
www.justgiving.com/fundraising/stjamessquare

STANDING WITH 
MACMILLAN
St James’ Square’s 2018 Charity of the Year 
is Macmillan 

ADVERTISING FEATURE
St James’ Square Law Firm
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Driving cultural change through 
a business cannot take place 
overnight and Nigel Freeman 
understands the need to take 
time to communicate with every 

employee. 
Manufacturing director for the 130-strong TT 

Electronics site, in Hartlepool, he currently has a 
fascinating challenge. 

The company had traded as Stadium Group 
since 1989 before being acquired in April this year 
by TT Electronics, a global provider of engineered 
electronics for performance critical applications 
with more than 4800 employees operating from 27 
locations worldwide. 

The acquisition means absorbing a new culture.
TT Electronics already has an existing 

electronics manufacturing site in the North East, 
based in Bedlington; this presence in the region is 
now strengthened further with the addition of the 
Hartlepool plant and across both facilities the head 
count stands currently at 430 staff.

Nigel reflects: “Our core values are how we act 
when we are at our best. It is all about doing the 
right thing. In terms of our internal culture, we 
must aim to bring out the best in each other; to 
listen, respect diverse views and to treat people 
fairly. We need to actively support each other to 
work safely, develop expertise and be successful. 
We need to cheer on each other’s success.

“When all colleagues are engaged and 
understand where a business is headed, how it 
plans to get there and the vital role that they play 
in making it happen, you then have every chance 
to be successful.”

Where Nigel is concerned, developing a strong 
company culture is not confined to staff. He is 
highly aware that to be seen as a great place to 
work and to attract high-quality staff, the company 
must reach out into the community.

“We are aware that the success we have achieved 
to date at Hartlepool is down to the loyalty and 
dedication of the people we employ, the majority 
of whom live within the locality,” he says.

“It is important we put back into the local 
communities that have supported us so well over 

three decades. 
“One of the objectives we are currently 

reassessing is how best to reach out to schools, 
local community groups and worthy causes to 
assess how we can help and support them and, 
indeed, how we can learn and benefit from them.

“At the same time, we want to have a stronger 
voice within the business community and we 
are looking at forums and bodies such as the 
Tees Valley Partnership and the Economic 
Regeneration Team at Hartlepool Council that can 
assist us to do just that.

“Developing the next generation of the 
workforce is a challenge for most companies. 
TT Electronics is a keen supporter of the local 
communities in which it operates and encourages 
young people to pursue STEM subjects.

“At Hartlepool, we are in discussions with 
Gateshead and Hartlepool Colleges to assess 
how they can help us engage with and provide 
dedicated training courses and apprenticeships for 
young people looking for a career in the exciting 
world of electronics.”

ADVERTISING FEATURE – PUBLIC RELATIONS 
Bradley O’Mahoney 

Sarah O’Mahoney of Bradley O’Mahoney Public Relations explains why both internal and external 
communications are of growing importance to her client, TT Electronics Hartlepool

ABSORBING A NEW CULTURE 

TT ELECTRONICS 
www.ttelectronics.com

BRADLEY O’MAHONEY 
www.bradleyomahoney.co.uk
@BradleyOMahoney
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Darlington-based law firm, Latimer 
Hinks Solicitors, celebrated its 
125th anniversary in 2017 and, 
over the years, has counted the likes 
of Laurence Olivier and Diana Dors 

among its clients. 
Once a full-service law firm dealing with all 

areas of law, the firm moved its focus to private 
client, property and agricultural work several years 
ago.

Under the guidance of Anne Elliott (chief 
executive), Andrew Way (managing director) and 
co-directors Elizabeth Armstrong and Natalie 
Palmer, Latimer Hinks has built a renowned and 
award-winning private client team that delivers 
estate, wealth and tax planning services and 
support for capacity related issues to clients based 
across the North East, as well as nationally and 
internationally.

Anne and Andrew have more recently handed 
the day-to-day running of the private client 
department to Elizabeth and Natalie, two long-
serving members of the team which now consists 
of 14 fee earners.  

Elizabeth, a specialist in tax, qualified as a 
lawyer in 1998. She joined Latimer Hinks in 2005 
and now heads the trust department.

Meanwhile, Natalie applied for a role at 
Latimer Hinks in 2000, straight from university. 
After a year there, she then spent a year in a law 
firm in New York before returning to Latimer 
Hinks, qualifying as a solicitor in 2007. She now 
specialises in elderly client matters and Court of 
Protection cases.

Elizabeth and Natalie were attracted to Latimer 
Hinks because of the specialist expertise within the 
firm, the variety of work on offer and its proactive 
approach to staff development and ethos.

Elizabeth explains: “I would describe Latimer 
Hinks as a ‘mentoring practice’. There’s an open-
door policy and we’ve always been encouraged 
to talk to each other about our cases and bounce 
ideas off each other. You don’t always get that in 
other firms.”

The firm encourages its team to build upon 
its professional knowledge. Ten of the 14-strong 
private client team currently hold the prestigious 
Society of Trust and Estate Practitioners (STEP) 
qualification. 

STEP was founded by George Tasker in 
1991 and is an international professional body 

ADVERTISING FEATURE – LAW 
Latimer Hinks Solicitors

Darlington-based Latimer Hinks Solicitors has been providing legal services since 1892, but its 
private client team is looking to the future as directors Elizabeth Armstrong and Natalie Palmer 
take on more management responsibilities  

STEPPING UP AT LATIMER HINKS



69

for advisers who specialise in inheritance and 
succession planning. 

Gaining the STEP qualification is no easy 
task, and requires a number of years’ experience 
in practice before you can attempt the four 
challenging exams.

“STEP is a considerable undertaking,” says 
Natalie, “it’s effectively like studying for a 
university degree and takes up all your evenings 
and weekends. 

“The result, though, is that you gain a much 
higher level of expertise and a deeper knowledge 
of trusts, estates, wills and tax.” 

But STEP is just one example where Latimer 
Hinks Solicitors encourages knowledge building.

Elizabeth – who has previously lectured in law 
and describes herself as a fan of its ‘academic side’ 
– explains the firm is always looking at ways it can 
improve its knowledge and reveals that they often 
invite other professionals from its close network of 
accountants, stockbrokers and financial advisers to 
speak at team meetings and share their knowledge 
and expertise in areas associated with their work.

She adds: “The team is also very mindful of 
changes in the law and we ensure we are always 
looking at how these may impact our clients.”

While Latimer Hinks Solicitors’ clients get 
access to highly-knowledgeable and agile legal 
advice, they also benefit from a highly-personal 
service, too.

Elizabeth explains: “We go above and beyond 
for our clients and many of them become friends. 
We care about them and can’t help but get involved 
in their lives.”

Natalie – who is a Dementia Champion and a 
trustee of Age UK North Yorkshire and Darlington 
– adds: “We also recognise that the type of work 
that we do can be very emotional for our clients. 
They may have lost a loved one or are dealing with 
a family member who is losing capacity. We relate 
to that and make sure we put our clients at ease 

when they come through the door.”
While other law firms choose to base themselves 

in city centre offices, Natalie and Elizabeth are 
keen to point out that much of the firm’s success 
is attributable to its Darlington location. “There is 
a clear connection to the firm’s success and where 
we choose to base ourselves,” Elizabeth says.  She 
continues: “Darlington’s central location has been 
a blessing – road and train links have fuelled the 
department’s growth throughout the North East, 
North Yorkshire and London.”

With their increased responsibility, Elizabeth 
and Natalie are now looking to develop the private 
client team, but will remain true to the ‘holistic’ 
ethos developed by Anne and Andrew. 

Natalie reflects: “We want to grow the team but 
we want to achieve this organically as that is what’s 
worked for Latimer Hinks previously.

“We also want our growth to feel seamless for 
our clients – many of whom represent multiple 
generations of the same family.”

LATIMER HINKS 
SOLICITORS 
www.latimerhinks.co.uk
@LatimerHinks
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Simon Briton joined PG Legal in the 
summer and has already helped 
shape the way in which a number of 
North East property investors build 
their businesses.  

Simon has 20 years’ experience at firms locally 
and nationally, including Ward Hadaway, Bird & 
Bird and KPMG. He is also an active member of 
the region’s innovation community and he recently 
led a successful Innovate UK-backed knowledge 
transfer partnership on the future of technology in 
legal services.  

Best known for his work with high-growth 
companies, Simon sees a lot of parallels between 
intellectual property and the commercial property 
sector.  

“Business owners and investors want to 
maximise growth while minimising risks where 
they can. The tax incentives that I work with help 

get that balance right,” he says.  
Meanwhile, commercial property director Phil 

Dean has seen a boost to the firm’s relationships 
with accountants and financial advisers.

He reflects: “Having a lawyer that instinctively 
knows what our clients’ tax advisers are trying to 
achieve gives us a head start over other similar-
sized firms in the region.

“Commercial property remains a key sector 
for PG Legal. We continue to see an appetite for 
growth in this sector but with more challenging 
circumstances beginning to emerge, there is an 
important role for advisers.  

“What sets us apart is that we actively advise our 
clients rather than just drafting documents and 
bringing Simon in adds even more into that mix.”  

On the back of a move to bigger offices, a 
rebrand and several key hires, PG Legal is building 
its reputation in the region.  

ADVERTISING FEATURE – LAW
PG Legal

PG Legal has taken its role in the North East property sector to a new level through the addition 
of a market-leading tax lawyer to its team

MAKING PROPERTY LESS TAXING

PG LEGAL
For more information, contact 
Simon on: 
0191 466 1080
simon.briton@pglegal.co.uk
www.pglegal.co.uk
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As the saying goes, ‘build it and they will come’. But building a successful brand is about much 
more than just presence. North East Times sat down with Phil Lowery, managing director of local 
brand agency Projector, and Daniel Harrison, chief executive at True Potential LLP, to find out how 
their partnership has helped to grow a firm valued in excess of £1 billion

BUILDING A BILLION-POUND BRAND 

Projector and True Potential have 
worked together for more than 
ten years now. How were you first 
introduced?
Daniel (True Potential): As a 

business in our infancy with limited people 
and a need to hit the ground running, we 
needed a partner who could come on board 
to give us practical advice and help build a lot 
of communications – fast. We’d worked with 
Projector before at a different firm, so we invited 
them to come in and talk to us once more. The 
team understood what we wanted very quickly 
and gave us a credible and inspiring vision of how 
our brand could support our goals.

Phil (Projector): As Daniel says, our paths had 
crossed at a previous firm, so it was nice to be 
remembered and asked back in. At the previous 
firm, the team was nearly 1800-strong and 
included a large marketing department, so to be 
dealing with what was effectively a start-up (albeit 
with some heavyweight players at the helm) felt 
very different. But to be given the trust of that 
team to deliver and the opportunity to get in early 
meant what we were doing with the brand became 
ingrained in that business from day one.

What’s changed between then and now?
Daniel: The essence of our brand remains 
unchanged: Simple. Effective. Unique. However, 
just about everything else has changed in some 
way. Our core offer has grown to include more 
channels, we’ve added more products and 
services as the market allowed and we’ve moved 
offices three times as we’ve built a team of 250. 
The fundamental change in later years was the 
decision to move from being solely a business-to-
business firm to offering a self-invested direct-to-
consumer offer without any channel conflict. 

Phil: On a practical level, both businesses have 
grown and matured – and that has brought 

changes in staff and management. Rather 
than feed into the board, we now support the 
marketing team on a day-to-day basis. We’ve 
gone from working on one brand to dealing with 
brand architecture with a group of companies, 
all with different audiences, propositions and 
marketing channels – none more so than True 
Potential Investor, the D2C site that was recently 
relaunched following a strategic review. 

What challenges did you come up against when 
launching True Potential Investor?
Daniel: Because our direct offer is for non-
advised sales, it is aimed at a completely different 
audience to what we’d been used to. We wanted to 
avoid being ‘another tech firm’ but the technology 
and processes we’ve built in the last ten years are 
hugely successful. We knew our financial products 
are great and have sold really well through 
financial advisers, but we wanted to appeal to an 
audience who weren’t being serviced by them. We 
therefore had to gauge how ready consumers were 
to make decisions without a financial adviser. 

Phil: For us, the challenge was to take a business 
and brand that is hugely successful and say to 
them ‘it’s a new market, we need to go back to the 
beginning’. It’s a brave move that could go either 
way but, thankfully, our relationship is strong and 
the team at True Potential backed our approach 
every step of the way.

How did you work together to overcome these 
challenges? 
Daniel: Projector worked with us to help lift the 
bonnet on our offer so we could see what makes 
us different. Phil started the process by running a 
series of branding workshops, which helped us to 
define our positioning model, the audience and 
how our brand should look and feel. Not only did 
the workshops clarify our brand but it energised 
our people, too. Our leadership team came 
out feeling more motivated and with a shared 

ADVERTISING FEATURE – MEDIA
Projector



73

understanding of what True Potential investor 
would represent. 

Phil: As this was a new market for us all, we 
approached this project with a clean slate. 
We undertook market research, carried out 
competitor analysis and, as Daniel says, we guided 
the leadership team through a series of workshops 
designed to help us build a vision for the future as 
well as deliver a positioning model for the brand. 
Those sessions identified some authentic values 
and really captured what we wanted the point of 
difference to be. We all felt more confident about 
the decisions we were making afterwards.

How has your working partnership contributed 
to the brand’s success?
Daniel: With the building blocks in place for the 
brand, Phil and his team then got to work on 
bringing the brand to life visually and overhauling 
the existing website. Shortly after the relaunch, 
we experienced an increase in revenue and our 
conversion rates more than doubled. Our overall 
brand is now in line with our target market, which 
has seen more sales and transfers from more 
people, ranging from a first investment of £20 a 
month to people transferring their full pension 
pots to us. With Projector’s continued strategic 
and tactical support, we’re also proud to have 

been recognised with a series of major industry 
awards.

Phil: I think the success of this project is due in 
no small part to the trust the client put in us and 
their willingness to go on our journey. That trust 
was extended further as we worked side-by-side 
with the client to create a look and feel that was 
representative of the agreed vision. This look 
and feel covered a range of assets, including the 
front-end of the consumer website, which was 
a significant project in itself, a refresh of the 
communications journey for the consumer side 
of the business and a range of creative treatments 
for a series of online campaigns designed to raise 
awareness and increase conversion.

What have you learned from working together?
Daniel: Don’t be afraid to listen to a different 
perspective or look outside of your core 
proposition to find what works for you. Standing 
out in such a fast-paced marketplace will be a 
continual challenge for us, but having Projector 
on board gives us the fresh input we need, every 
step of the way. 

Phil: That big changes happen quickly when 
there’s a clear strategy and everyone is aligned and 
focused on the same goals. 

PROJECTOR
To find out more about 

Projector’s strategic and creative 

branding services and how 

the team could help build your 

business, please contact Phil 

Lowery on: 

0191 265 2400 

phil@yourprojector.com
www.yourprojector.com
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PAST
When I graduated in 1989 with a degree in Design 
for Industry from Northumbria University, 
architectural signage was very different to what 
it is today. There was certainly no concept of 
wayfinding.

My first job was as a designer at the Gateshead 
office of Graphex, where I was appointed to develop 
new products in a market place where there was 
little interest in good design.

After intially working with ink and drafting 
film on a big drawing board, my world was turned 
upside down the day a box turned up at the office 
containing a brand new Apple Mac. Being able to 
experiment with different typefaces and colours 
with such ease was a real game-changer.

The introduction of The Disability 

Discrimination Act in 1995 created a fundamental 
shift in people’s thinking about the accessibility 
of buildings. All of a sudden, there was a written 
requirement for buildings to incorporate a set of 
good practice guidelines for signage.

Projects grew in size and significance, 
particularly around the turn of the new 
millennium, with many new public building 
projects funded by the National Lottery, where 
signage and wayfinding were considered integral to 
the projects. 

PRESENT
In 2018, clients are much more aware of the 
benefits of a well-designed and integrated signage 
scheme for their building projects and this has led 
to some very exciting projects for us this year. 

Sarah Phillips is director of 
Picto Sign Solutions, a specialist 
wayfinding and signage company 
based at the Toffee Factory in 
Newcastle. Picto’s work involves 
the design and installation of 
effective wayfinding systems 
using visual cues such as maps, 
directions, colours and symbols 
to help people navigate their way 
through the spaces and places 
they visit. Sarah established the 
design-led company in 2002 and 
works across six key sectors within 
the built environment, including 
healthcare, education, living 
spaces, workplace and sports 
facilities. She has worked in the 
signage industry for nearly 30 
years in a career that has included 
roles with Graphex and The HB 
Sign Company

THE LONG GAME

INTERVIEW  
Sarah Phillips 
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There is a far better understanding of wayfinding 
and why it is important for people to be able to 
navigate their way around spaces with ease. We are 
now working more closely with clients at the start 
of new projects, as they recognise the importance 
of putting high-quality solutions in place from the 
outset.

While in the early days of Picto it was necessary 
to undertake a wider range of work, we are 
now able to operate as a truly niche wayfinding 
specialist. A better understanding and appreciation 
of wayfinding is helping us to really make our mark 
in the industry and showcase our expertise through 
the delivery of some highly-creative and inspiring 
projects. 

Our recent involvement in the development 
of four new Rutherford Cancer Centres and the 
redevelopment of the iconic Spanish City are prime 
examples of how we can work closely with forward-
thinking clients to achieve high-quality results. 

FUTURE
The evolving use of technology is a key driver and 
will continue to have a big impact on the sector. 
People are increasingly using smart phones for 
navigation and we will need to integrate more with 
BIM. 

One of the most significant areas of development 
we foresee is in the need for dementia-friendly 
solutions across all our sectors and this is an area 
we are particularly passionate about. Signage has 
been identified as one of the key areas that can 
assist those living with dementia to function in 
the built environment. Our clients are becoming 
increasingly aware of the need to make appropriate 
provisions. 

We are continually working to build on our 
experience and knowledge to help clients find 
new ways to make their wayfinding projects eye-
catching, effective and inclusive.  

PICTO SIGN 
SOLUTIONS
www.pictosign.co.uk 
@sarahs_notebook
www.sarahsnotebook.co.uk

i

TIMELINE

1995
Appointed sales manager 
at The HB Sign Company

2002
Established Picto Sign 

Solutions 

1989
appointed designer, 

Graphex
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When and why was Cheviot 
Insured established?
I’m a South African, who 
worked in the City and 
then moved to Edinburgh 

to run Scottish Widows’ £17 billion pension fund. 
I came to the North East as my wife is from the 
region. 

I’d developed a business plan for a fund 
management business and showed it to Charlie 
Hoult, who I knew from our children attending 
the same school. He’s very interested in digital 
business and the international scalability offered 
by the internet. We linked with John Baty, another 
seasoned financial services professional, and 
worked out that there’s equally a great opportunity 
for the personal service aspect of insurance broking. 
For corporate and scale-up firms in the North East, 
we believed there was a huge gap in the market for 
consultative insurance support. So it’s proved to be 
true. 

Growth has been very rapid and we have a 
platform to expand both the personal approach and 
up-coming online partnerships.

What services do you offer?
Cheviot Insured specialises in advising local growth 
firms on all their commercial insurance needs – be 
it their property, fleet, professional indemnity or 
cyber insurance. There’s a great deal of complexity 
in owner-managed firms, whether their factory 
equipment, staff cover or product liabilities.

We look after everyone from chocolate factories 
to property portfolios, hauliers to software 
companies. Our approach is very much consultative 
and we have found that there is a real demand from 
our clients for face-to-face advice. SME businesses 
have largely been shunted off to call centres by the 
big national insurance brokers and we have filled 
the gap.

Tell me about the team and its expertise…
The team worked together for many years at a large 
national firm owned by AXA. They have expertise 
of working with companies such as The Port of 
Tyne, which is an extremely complex organisation. 
John has taken this expertise and uses it now to 
advise our clients, who wouldn’t normally get 
access to this level of detail and review. We’re 
bringing expertise that sets better cover, with better 
underwriters and still saves cost! The team wanted 
to work in a more entrepreneurial firm which had 
the ambition to grow and offer a more stimulating 
environment. We’re based at Hoults Yard, which 
offers this environment – plus, everyone can even 
bring their dog to work!

It says on your website that you provide 
‘intelligence and rigour’. What do you mean by 
this?
I’ve learned that in insurance everything is 
about understanding the risks involved, and to 
understand everything that the small print tries to 
exclude.  John is a master of trawling through policy 
documents to ensure that the correct policies are in 
place. He also has built up excellent relationships 

ADVERTISING FEATURE – BUSINESS  
Cheviot Insured 

Joel Marks, co-founder of Hoults Yard-based Cheviot Insured, reflects on the changing nature of 
insurance and reveals why it’s essential business owners address risk in both their organisation’s 
tangible and non-tangible assets

PROTECTING YOUR BUSINESS 
AGAINST FIRE, FLOODS AND 
CYBER ATTACK

CHEVIOT INSURED
joel.marks@cheviotinsured.
co.uk
www.cheviotinsured.co.uk

i
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with the underwriters so he can explain to them 
what the nature of the risk is. This ensures that 
premiums can be reduced because the insurer 
is comfortable with what they are taking on. An 
online tick box quote engine can’t achieve this.

With this edition of North East Times focusing 
on the built environment, what do businesses 
need to consider when insuring their commercial 
property?
Insurance can be seen as a grudge purchase so 
the temptation is to cut corners to save on the 
premiums. But if there is a fire or flood, and 
the wrong information has been submitted to 
the insurance company, the results could be 
catastrophic for the property owner.

What are the main insurance pitfalls when 
insuring commercial property and how does 
Cheviot Insured help avoid these?
Our job is to accurately calculate the business 
interruption profits and the buildings sums insured, 
and importantly to ensure that things like the fire 
alarms or sprinklers installed match the wording in 
the policy document small print.

At Hoults Yard, as a client project, John was able 
to significantly cut the premiums by giving advice 
on how changing the mix and type of tenant would 
make insuring the building far more attractive to 
insurers. A welding business is rated as far more 
risky than a digital media company – so some 
curating and consolidating of different tenants in 
different buildings saved a fortune. Hoults Yard is 
now viewed as being a very attractive risk to insure.

What are the main consequences of not having 
the adequate cover or submitting inaccurate and 
relevant information?
If, for example, the policy small print required for 
sprinklers to be installed in a building and they 
were not, then the insurer could throw out a claim if 
the building burned down. One client had previous 
cover to replace his factory production line at 
today’s value.  If that ran for several years, he’d have 
saved a few thousand pounds premium, but in a 
claim, the insurer would have paid out a reduced 
claim, which wouldn’t cover ‘as new’,  probably 
meaning a claim, like a fire, would have made it 
unaffordable to get a firm back on its feet.

It’s not just physical assets Cheviot Insured deals 
in – the company is also very active in cyber 

insurance. What does this comprise?
Cyber insurance is a fast-developing area where 
we have a lot of expertise. We have held a few 
conferences with our client ITPS, which has 
introduced a Cyber Essentials package for its 
clients.
The cyber insurance we provide complements 
the service ITPS offers to get companies prepared 
and protected to avoid cyber-attacks. We are 
seeing increasing demand for this peace-of-mind 
solution.

The media is full of stories about major cyber 
security breaches – from Facebook to the NHS. 
As hackers seem to get more sophisticated, how 
has this impacted the service Cheviot Insured 
offers?

The high-profile breaches reported in the media 
have highlighted the real risk that our clients 
and all businesses face from cyber criminals. We 
have had to deal with cases of email phishing, 
ransomware, hacking and in one case a threat of 
a total shut down of the IT system. We know of 
firms that have paid out £100,000, either in ransom 
or to reinstate kit that was hacked.

How does Cheviot Insured ensure a company has 
the adequate cyber cover?
John will visit either the IT director or managing 
director and have a detailed discussion about their 
systems and controls already in place. We will, 
on occasion, bring the underwriter to meet the 
company so that they better understand the risk.

We will prepare a report giving our 
recommendations of areas where controls can 
be improved and what cyber cover is needed. 
John will then source cover which offers the best 
protection at the lowest possible cost.

What are the main pitfalls for businesses in this 
area and what are the consequences for not being 
prepared for a breach in their cyber security?
We recently held a seminar where the underwriter 
from AIG gave the audience a few war stories of 
actual cases they had had to deal with. It was a real 
wake-up call for many in the audience.

If the correct cover is in place then access 
to forensic experts, IT specialists, legal and PR 
consultants is available. They will ensure that the 
effects of the cyber attack are minimised.

If cover is not in place then a cyber-attack can 
result in the company going out of business.
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Independent law firm for businesses Muckle 
LLP has built a strong and enviable reputation 
in real estate, working with Newcastle 
University on a number of its recent flagship 
and landmark development projects.

Lawyers recently provided legal advice on 
Newcastle University’s newest academic facility. 
Construction has already started on the £40 
million development, which will provide a brand 
new 9000m2, six-storey building on Richardson 
Road. 

The purpose-built building, which is due to 
open in 2020, will provide teaching and learning 
facilities for the School of Sport, Exercise and 
Nutritional Science, and the School of Psychology, 
along with specialist facilities for the School of 
Medical Education. 

It will feature a lecture theatre for 300 students, 
social learning spaces, seminar rooms, clinical 
suites and academic and postgraduate offices. 

Muckle also advised Newcastle University on 
its construction and engineering contract with 
builders Clugston Construction, procured through 
the university’s major contracts framework. 

Work on the university’s new £25 million state-
of-the-art Sports Centre – also on Richardson 

Road – is due for completion next summer. 
Designed to provide space for performance and 
recreational sport alongside academic space for 
sports research and teaching, the Sports Centre 
will incorporate facilities for a range of sports and 
leisure activities. The 5692sq m2 building will 
include an eight-court sports hall, four squash 
courts, Sport and Exercise Science Labs, a second 
strength and conditioning room, spin studio and 
a gym.

Muckle LLP’s corporate, construction and 
property experts have also advised Newcastle 
University since the beginning of Newcastle 
Helix. Spanning over 24-acres of mixed-use prime 
city centre development land, the £350 million 
development is the largest of its kind in the UK 
and has been dubbed ‘Newcastle’s property deal of 
the decade’.

The firm’s lawyers have provided legal advice 
throughout, including work on the Urban Sciences 
Building, the Learning and Teaching Centre and 
the National Innovation Centre building. 

Muckle LLP Construction partner Lucilla 
Waugh says: “Newcastle University has embarked 
on an exciting programme of industry-leading 
developments which enhance its reputation as one 
of Britain’s most advanced universities.

“These developments are a tremendous 
boost to the region and we are delighted to have 
established a long-lasting relationship with the 
university. With a strong track record across the 
fields of corporate, commercial, construction and 
real estate, we have been able to advise on some 
of the most complex, innovative and well-loved 
developments in the North East.”

Richard Dale, executive director of finance 
at Newcastle University, adds: “Newcastle 
University’s £500 million investment programme 
will deliver quality facilities, offering our students a 
fantastic experience and an excellent environment 
for learning, teaching and research. Muckle LLP’s 
specialist knowledge and expertise has been an 
integral part of bringing these exciting projects 
to life and we are delighted with the support they 
have provided.”

ADVERTISING FEATURE – LAW
Muckle LLP

Muckle LLP’s award-winning real estate and construction teams have worked on some of the 
region’s largest and most high-profile developments thanks to the firm’s ongoing relationship 
with Newcastle University

REACHING NEW HEIGHTS

MUCKLE LLP
Photo: (above) Lucilla Waugh; 

(top) an artist’s impression of 

Newcastle University’s latest 

development project 

[Image: GSS Architecture]

www.muckle-llp.com
@MuckleLLP
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IN ASSOCIATION WITH:

North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built 
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended 

our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and 
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we 

can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT



80

BUILT ENVIRONMENT - NEWS

DURHAM

Aykley Heads double
                                              
A new private sector, 700,000sq ft, business park capable of 
attracting up to 6000 new jobs, worth £400 million to the county’s 
economy has been approved by Durham County Council.
Cllr Simon Henig, leader of the Council, said: “Sites of this calibre 
are rarely available and there is currently nothing that matches it 
within the region.”

Peter Bartley, group director at Bradley Hall, said: “This is 
excellent news for Durham City and the greater Durham County. 
The city has traditionally been seen as a UNESCO cathedral 
city, an important university location with a global reputation for 
excellence and as a retail destination, but the supply of good-
quality office space has always been at a premium due to no large-
scale developments taking place.”

Also at Aykley Heads, the North East England Chamber of 

Commerce has instructed Gavin Black & Partners to market a 
2419sq ft first floor office suite in Aykley Heads Business Centre. 
Recently refurbished, this is quality business space to a high 
specification with ten car parking spaces.

GATESHEAD

Team Valley scheme over 
65 per cent let
                                              
A speculative trade park development at Team Valley in Gateshead 
has achieved over 65 per cent occupancy. Comprising nine new 
units, Earlsway Trade Park, developed by Northumberland Estates, 
has three properties remaining.

Keith Stewart, director at Naylors and joint agent with Cushman 
& Wakefield, said: “The success of Earlsway Trade Park has come 
as a result of the strength of the location but also the quality of the 

design and construction of the scheme. Team Valley continues to 
be one of the most sought-after locations in the region, largely due 
its accessible location.”

NEWCASTLE

£1.2 million refurbishment 
for Bolbec Hall                                          
                                              
Bolbec Hall, the Grade II office property built in 1907 for 
Newcastle’s Literary & Philosophical Society, is to undergo a 
significant £1.2 million refurbishment programme, which will deliver 
16,000sq ft of contemporary office space across five floors at the 
heart of the city centre.
The building has been acquired by Maymask, the same local 
developer behind the successful transformation of the similarly 
Grade II listed Cathedral Buildings on Dean Street, Newcastle.
Michael Downey, associate director – office advisory at Lambert 
Smith Hampton, said: “Bolbec Hall was originally built over a 
century ago. It requires extensive renovation as it appears to have 

been somewhat neglected since being sold by The Lit & Phil in 
2015. With this, there is an opportunity to create outstanding office 
space and yet retain the stature of what has been described as 
one of Newcastle’s ‘hidden gems’.”

IN ASSOCIATION WITH:
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Building its workforce is 
key for Metnor 

With the uncertainty of Brexit, a skills shortage, 
and the collapse of Carillion earlier this year, 
the construction industry has faced challenges 
in 2018. Despite this, Metnor Construction 
has embraced adversity and shows no signs 
of slowing down, with recent contract wins 
including a datacentre for Colt Technologies 
which will be phased over the next three years’ 
with a value in excess of £40 million and a £10 
million care village in Cheshire. 

Despite technologies such as Business 
Information Modelling (BIM) and virtual reality 
making waves in the industry – Metnor 
Construction understands  its workforce is its 
best asset, with its people having the biggest 
influence on the company’s future.

Recognition can be seen throughout the 
company’s entire supply chain – with Metnor 
Construction taking great pride in its category 
A suppliers.  

This partnership allows Metnor Construction 
to be certain of achieving the best for clients. It 
also shows commitment to best practices and 
supports local businesses wherever possible. 

With a strong focus on staff development 
at the organisation, Metnor Construction 
is currently supporting 25 per cent of its 
employees through further education or 
development plans to drive performance and 
positive change for growth. A testament to 
Metnor Construction’s support system can be 
seen with head of operations, Lee Kirk, who 
recently won ‘Mentor of the Year’ at this year’s 
Generation4Change awards, in association 
with Constructing Excellence North East. 

Lee himself has been with the company for 
nearly five years, with his recent promotion 
seeing him step up to head of operations 
from operations manager. As is the ethos for 
Metnor Construction, Lee recognises that it 

is the people who are the driving force of the 
company. 

He says: “It is the culture of identifying new 
talent and nurturing it alongside high calibre, 
experienced managers, that is proving so 
successful for Metnor Construction.

“We have excellent progression paths and, 
in turn, I have embraced the opportunity to 
mentor younger members of our team.”

Metnor Construction has also recently been 
listed in ‘The Fastest 50’ list for the second 
year running. The Fastest 50 list recognises 
companies which have been able to achieve 
three years of strong turnover growth while 
still remaining profitable. This success is a 
demonstration of the leadership within the 
company, with the value of its workforce being 
recognised at the most senior level. 

Managing director at Metnor Construction, 
Chris Cant, says: “We have seen 
unprecedented levels of growth in a short 
space of time and when I was appointed as 
managing director, my vision was clear –  to 
grow by developing a structure of stability 
based upon attracting and retaining the right 
people.”

With a strong focus on the people within the 
organisation, Metnor Construction also works 
hard to address the ever-concerning skills gap 
affecting the sector. 

Arcadis has reported the construction 
industry must recruit 400,000 people each 
year until 2021 in order to keep up with the 
country’s housing and infrastructure needs. But 
with 35 per cent of careers advisors believing a 
career in construction is unattractive, and two 
in five parents stating they wouldn’t encourage 
their children to join the industry, the stigma is 
proving difficult to shift. 

Some of the most common misconceptions 

Metnor Construction Ltd, one of the largest privately-owned construction businesses in the North East, has grown rapidly in 
recent years and last month achieved 13th place in the Ward Hadaway’s ‘Fastest 50’ 

ADVERTISING FEATURE - METNOR CONSTRUCTION LTD – BUILT ENVIRONMENT

Metnor Construction Ltd

metnorconstruction.co.uk

@Metnor_
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of the industry include a lack of job security, 
poor working conditions and little to no 
health and safety. The sector is deemed as 
suitable only for those who are low skilled 
and physically strong (due to the perceived 
physical demands of the role) and it is seen as 
predominantly a male environment. 

This view, alongside poor careers guidance, 
makes it difficult for the construction industry 
to appear attractive to those looking to decide 
on a career. To help close the gap and reduce 
the skills shortage, Metnor Construction aims 
to engage with the local community in all of its 
projects, demonstrating the different careers 
available when working as a management 
contractor. This is crucial to changing people’s 
opinions towards the construction industry. 

While Metnor Construction actively looks 
for young people and apprentices to support 
its growth, it also understands that to shift the 
stigma, work must be done with those at a 
much younger age. 

With the recent construction of Backworth 
Park Primary School, Metnor Construction 
worked closely with pupils – taking them on 
site to see the progress of their new school, as 
well as giving them the opportunity to see how 
technologies such as VR goggles can be used 
within the industry.   

With strong roots in the North East, 
Metnor Construction aims to give back to the 
surrounding community, with a partnership 
with Newcastle Sixth Form College – part 
of the Enterprise Advisor programme. The 
partnership gives Metnor Construction the 
opportunity to speak to young students at a 
crucial stage of their career journey, providing 
them with meaningful engagements with local 
businesses. The aim of the partnership is to 
strengthen the careers education programme 

at the Sixth Form, allowing students to develop 
the skills they need to successfully progress 
into the world of work. 

David Coe, transition and progression 
coordinator at Newcastle Sixth Form College, 
says: “Metnor Construction’s support and 
expertise will be invaluable in ensuring that 
our students continue to receive high-quality 
careers guidance opportunities and to 
understand and develop the skills they need to 
successfully progress into the world of work.” 

Metnor Construction is always ready to 
review and adapt current infrastructure and 
practices in order to sustain and improve on its 
current growth. 

Chris Cant comments: “We have a great 
group who are self-motivated and take pride in 
what they do. 

“Collaboration is at the heart of Metnor 
Construction and it is their open and friendly 
approach that creates an environment for such 
a talented pool of construction professionals 
to grow.” 



84

Showcasing the region’s 
tech strengths

The team of construction industry experts, 
NBS and international design practice 
Ryder Architecture, delivered two exhibitions 
showcasing how emerging technologies are 
transforming the construction industry.

Illustrating how pioneering built environment 
technology and design is changing the world 
was part of the 80-day programme for the 
Great Exhibition of the North.

NBS’ Future Buildings campaign allowed 
visitors to step inside the award-winning Old 
Post Office, exploring the old and new as they 
were taken on a journey through time. The 
exhibition started with the transformation of the 
Grade II listed building and ended with a look at 
how our future buildings will take shape.

Interactive displays, videos, augmented 
reality and a chance to create a home of the 
future formed the basis of the exhibition.

NBS CEO Richard Waterhouse says: “We 
were proud to be involved in what was a great 
boost for the region, economically, culturally 
and professionally.

“We have always believed in partnership 
working, and the Great Exhibition of the 
North was a fantastic opportunity for NBS to 
inspire the next generation of construction 
professionals while forging long-term 
partnerships with likeminded businesses in the 
region and beyond.

“As the leading global provider of 
technical information, specification and 
Building Information Modelling (BIM) tools to 
construction industry professionals, technology 
plays a vital role in how we see the built 
environment sector developing. 

“We enjoyed showing visitors how far the 
industry has come and the possibilities that new 

technology affords.”
Ryder opened its doors to Cooper’s Studios 

on Westgate Road with its event, Horse to 
Hyperloop, in which participants explored the 
history of one of the world’s last remaining 
horse and carriage repository’s and travelled 
into an interactive world of pioneering transport, 
technology and design. 

The 4000 visitors had the opportunity to 
become a city architect for the day and 3D 
model their own structure to take home.  There 
was also the chance to design a carriage for 
Northern Arc – the revolutionary Hyperloop 
travel system – and watch personalised pods 
travel around the atrium in the automated 
tubing simulation.

Mark Clasper, director at Ryder, reflects: “We 
were delighted to be part of this collaborative 
demonstration of the fantastic businesses, skills 
and talent we have here in the North and to 
showcase our pioneering initiatives like PlanBEE 
and Northern Arc to a new audience.

“We hope we inspired the next generation of 
construction professionals and helped open up 
new opportunities for the region’s economy and 
development.

“Visitor’s to Horse and Hyperloop got fun and 
hands-on experience of the life of an architect. 
We wanted people of all ages to understand 
the huge impact excellent design has on the 
environment and the world we live in.”

One of the most exciting elements of the 
NBS/Ryder exhibition was the North East 
Showcase wall, a giant map highlighting 11 of 
the region’s most impressive buildings. From 
making cancer treatment feel comfortable to 
inspiring the next generation of inventors, each 
building has excelled in its mission to create 

The recent Great Exhibition of the North 2018 saw two leading businesses form a partnership to showcase the future of 
construction, writes Chris Dobson

COMMENT - CHRIS DOBSON
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purpose-built environments for its users.
The 11 projects were tombola headquarters, 

Sunderland – Ryder Architecture; Spanish 
City regeneration – ADP; Hebburn Central and 
other iconic projects – Mott MacDonald; The 
Word – FaulknerBrowns; North East Futures 
UTC – Xsite Architecture; Maggie’s Newcastle 
– Cullinan Studio; Urban Science Building – 
Turner & Townsend; The Launch Project – Arup; 
The Sill – JDDK; Newcastle Helix – Cundall; 
Gateway Project Durham – PH Partnership and 
Space Architects.

Building Information Modelling
If the Ryder/NBS initiative was a steer for the 

future so is Building Information Modelling, – 
BIM for want of a better acronym.

Fortunately in the North East we have 
NBS to explain the relevance of BIM. It is “a 
process for creating and managing information 
on a construction project across the project 
lifecycle,” says NBS’ Richard Waterhouse.

“One of the key outputs of this process 
is the Building Information Model, the digital 
description of every aspect of the built asset. 
This model draws on information assembled 
collaboratively and updated at key stages of a 
project,” explains Richard.

“Creating a digital Building Information Model 
enables those who interact with the building 
to optimise their actions, resulting in a greater 
whole life value for the asset.”

NBS’ CEO adds: “The introduction of the 
BIM mandate has broadly been a success 
– BIM adoption in the UK is growing in both 
extent and in depth. However, there are areas in 
need of attention.

“In the short term, there needs to be greater 
education for clients and clearer enforcement 

of the mandate across the board, including 
clients commissioning smaller work as well as 
government departments too. 

“Longer term, there is a need for BIM to fully 
move out of the design stages and into the 
maintenance of buildings.”

There is increased confidence amongst the 
design community; 55 per cent are confident 
in BIM compared to 35 per cent in 2012 for 
example and ‘awareness of BIM’ continues to 
increase to near universal levels (97 per cent) 
and 62 per cent of practices are now using BIM 
on their projects, up from 54 per cent last year. 
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Securing the ‘right’ 
office space 

For the uninitiated, finding the right office 
premises can be a daunting prospect.

From identifying how much floor space is 
required, to choosing the right location and 
negotiating lease terms, the process can be a 
minefield that eats up your time and money.

Get it right and you can create a positive 
working environment that inspires your staff, 
maximises their well-being and increases 
productivity.

Get it wrong and you’ve got yourself a costly 
liability that can demotivate your employees and 
prevent you from attracting and retaining new 
talent.

At Naylors, we act on behalf of occupiers of 
all sizes to provide assistance through the full 
acquisition process, which is explained below.

Quality over quantity? 
The starting point is an evaluation of how much 
space your business really needs. By reviewing 
matters such as desk sizes and layouts through 
to the configuration of meeting spaces, we 
can help identify how much accommodation is 
required for the duration of the lease. 
The use of more efficient working practices 
can enable companies to make a strategic 
investment in quality over quantity, taking 
advantage of the availability of higher-quality 
space. 

Search and inspect 
The next stage is for us to undertake a search 
for properties which meet an agreed criterion, 
providing you with a range of opportunities, 
some of which are often off-market. Suitable 
options are reported and reviewed, after which 
we organise accompanied viewings to enable a 
physical inspection to be carried out.

Due diligence
Once a shortlist of viable options is drawn up, 
it is essential to undertake due diligence to 
evaluate issues such as specification, repairing 
liabilities, service charge and energy efficiency. 
Should each property on the shortlist pass the 
due diligence test, a negotiation period will 
begin to secure the best possible terms and 
ultimately, to identity the optimum opportunity.

Negotiation 
When negotiating lease terms, we recommend 
that occupiers focus on the bigger picture rather 
than purely focusing on paying the lowest rent. 
For example, in exchange for an extra £2 or £3 
per square foot, occupiers can often secure 
superior accommodation or more flexible lease 
terms, both of which can have a more positive 
impact on a business than a small financial 
saving. Once the basis of a deal is agreed, we 
liaise with all parties involved to help to ensure 
the lease completes successfully.

Size matters
Our final role is to accurately measure the floor 
area in accordance with RICS guidelines before 
the lease is signed. Not only can this lead to 
an immediate financial saving but potentially 
rent and service charge reductions for the full 
duration of the lease. 

Within certain quarters of the North East, 
there is a restricted availability of new Grade A 
office space. It therefore can be challenging for 
occupiers to secure good opportunities with 
deals being potentially expensive and complex. 

By using a specialist office agent, not only is 
it possible to secure great office space, you will 
also have professional guidance to negotiate the 
best outcome, saving you time and money. 

Jessica Ross, associate director in office agency at Naylors, explains why it pays to invest in a professional approach to office 
acquisitions
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Getting noticed in a 
competitive market 

Ask anyone working in the built environment 
and they will tell you that the property services 
sector has become an increasingly competitive 
and evolving market. 

Over the past decade, a host of mergers and 
acquisitions have squeezed the middle of the 
market to leave clients with a choice between 
large multinationals or smaller independents.

While the major companies utilise their 
significant marketing budgets to dominate 
the national industry press with polished 
campaigns, smaller independent businesses 
are left to think of more cost-effective 
strategies. 

But with each major UK city having its own 
individual market and regional identity, many 
opportunities still exist for smaller independent 
firms to stand out from the crowd through the 
power of PR.

You may not be able to match the size and 
scale of nationwide marketing campaigns; 
however, an effective PR strategy can often 
have far greater impact, building your brand 
and profile but also creating loyalty, credibility 
and trust with your client base.   

To help stand out from the crowd and get 
ahead of the competition, here are Four Walls’ 
top tips for using PR effectively:

Highlight your successes
Make a commitment to undertake regular and 
targeted PR activity to talk directly to your 
audience. Press releases and case studies 
can demonstrate the real value of your service 
offering as well as highlighting the USPs of 
your business and bringing to life what it is that 
makes you different. 
Use client testimonials to help add authenticity 
and build credibility. 

Exploit your independence
As an independent firm, you are in a strong 
position to make your voice heard without 
the need to conform to a wider corporate 
policy. Become known as the market experts 
who are dynamic, individual and not following 
the herd. Be willing to comment on market 
news and trends, use social media and press 
opportunities to build your profile. 

Build your brand
Your brand is an opportunity to be creative 
and different while demonstrating your core 
values. The use of strong visual materials 
combined with carefully-crafted messaging 
can have a major impact on the perception of 
your business. Be bold and willing to make an 
investment in good quality, creative design, 
branding and photography. 

Demonstrate your expertise
Create good-quality content and share it 
far and wide. Through thought leadership 
and opinion pieces you can inform and 
educate your audience. Regular blogging can 
demonstrate your specialist expertise and 
help open the door to further discussion with 
prospective clients. This will in turn help build 
your online visibility. 

Illustrate your purpose
Being a purposeful company that aims to have 
a positive impact on society is increasingly 
important. From working with local communities 
and mentoring students to sponsoring local 
charities and being a good employer, there are 
many opportunities to illustrate your purpose. 
This not only helps build your brand, it also 
helps attract and retain future talent. 

Property PR specialist Four Walls explains how effective public relations can help build brands and business
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Supporting innovation

When it comes to recognising the potential for 
regeneration in the right place, at the right time, 
few professionals have a better track record than 
chartered surveyor Kevan Carrick. 

A key figure in the establishment of the Tyne 
and Wear Development Corporation in the 1980s 
and a trusted expert in the commercial property 
sector, it’s little wonder he was approached to 
join the board of The North East Business and 
Innovation Centre (BIC) in 2016. 

Kevan’s experience and insight make him 
the perfect pick at a time when BIC is seeking 
to expand its reach and build on the success of 
new ventures beyond its traditional Sunderland 
base. 

In the last four years, BIC has extended 
its workspace to include business centres in 
Washington and Darlington, creating a proven 
model that delivers consistent and attractive 
results for building owners and property 
managers alike.

“We are looking to expand our managed 
workspace if the right opportunity comes along,” 
confirms Kevan.  “BIC has a very high occupancy 
rate – more than 90 per cent. That’s very helpful 
in terms of maintaining a stable revenue stream, 
but it also suggests there’s a need to evolve and 
expand. 

“We’ve already partnered with Darlington 
Council to create Business Central in the heart of 
the town and that’s going extremely well in terms 
of new occupancy relating to fresh start ups and 
growing businesses”

“We also manage the Hub in Washington and 
that’s proven hugely successful. Our skills at the 
BIC are good management and a knowledge of 
how to operate a service centre that facilitates 
business growth and helps businesses to run 
smoothly and successfully. There’s no reason 
why those skills can’t benefit other regional sites.”

The North East BIC was established in 1994 
and grew rapidly from one building, housing 30 

light industrial units and 11 offices, to a 14-acre 
site in Sunderland boasting eight buildings and 
200,000 square feet of lettable space. During 
that time, more than 700 companies, creating in 
excess of 7000 jobs, have benefited from tailored 
BIC support.

That support manifests itself in managed 
and serviced office, industrial and laboratory 
space for companies ranging from start-ups to 
established businesses. Sectors which have 
benefitted from being part of the BIC family 
include pharmaceutical and scientific, marketing 
and design, software and high-tech, finance 
and logistics. So why choose BIC to boost your 
business’s growth?

“The BIC manages your workspace but it’s 
so much more than a landlord,” adds Kevan. 
“First and foremost, it tries to set a rent that’s 
economically fair – it’s not necessarily the highest 
rent or even the market rent. It’s what’s required 
to keep the premises operating in the longer 
term. 

“Beyond that, the BIC fosters good business 
practice and encourages growth. I don’t think 
business centres per se can provide that. They 
certainly don’t have access to the funding that 
the BIC has, as was proven by the successful 
application for almost £900,000 in European 
Regional Development Fund money secured last 
month.”

That money will support 70 SMEs through 
the provision of innovation-related advice and 
funding and Kevan adds: “It’s fantastic news. In 
Sunderland, the BIC has created a community 
of like-minded start-ups and SMEs which 
often work together and tap into one another’s 
expertise. It has a caféwhich doubles up as a 
hub for people to meet and exchange ideas 
and discuss best practice. There’s a wonderful 
community spirit, fostered by the effective and 
innovative workspace management at the heart 
of the BIC’s ethos.”

The North East Business and Innovation Centre (BIC) has been supporting the region’s business community for 24 years. Board 
member Kevan Carrick tells North East Times the time is right to broaden its reach
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Future-proofing

The construction industry is not one that stands 
out for being innovative compared to other 
sectors. However, for CA Group, being innovative 
has facilitated our growth and prepares us for 
future expansion. 

We’re a unique company in many senses; 
an Employee Benefit Trust [similar to the John 
Lewis Partnership], a construction contractor 
and a construction manufacturer, and we have 
a complex infrastructure, developed around 
workflows and in-house expertise. It’s a rare 
combination and one that enables us to take on 
some unique and challenging projects.

As a vertically integrated company, we 
draw on our unique resources and production 
capabilities to produce high-quality products that 
are reliable, cost-effective and efficient. We’re 
fortunate to supply to some of the industry’s 
leading names and to have developed strong 
client affiliations — helping us to maintain 
a robust order book and significant repeat 
business. 

Although our success has not been without 
challenges; we’ve withstood some exceptional 
times as the UK construction economy has 
fluctuated. Moreover, as Brexit draws closer, 
there are new and unknown industry pressures 
ahead. However, we’ve experience on our side, 
and although we err on the side of caution, one 
of our greatest strengths lies in our ability to take 
bold and carefully calculated steps to evolve to 
changing landscapes. 

We’ve learnt to be entirely focused on 
continually improving what we do and to be 
proactive in our approach. The establishment 
of several market-leading products such as our 
Twin-Therm® cladding, Twin-Therm® FireWall 
and Prime Rainscreen ranges are notable 
examples, each providing technically-advanced 

solutions and unrivalled guarantees. We’ve made 
significant investments in plant and machinery, 
including state-of-the-art shop floor robotics — 
more commonplace on a car production line. 

We’re one of the first roofing and cladding 
companies to have gained Secured By Design 
status and to have implemented a dedicated 
BIM team. We have also re-aligned our internal 
expertise to provide specialist input to aid 
engineers, architects, quantity surveyors and 
project managers. 

CA Group has become less market-
responsive and increasingly market-leading, 
working with clients at an early stage to identify 
emerging industry requirements, enabling us to 
make technically-advanced products. We excel 
in responding to precise and critical project 
requirements and have become the company 
clients turn to to achieve the impossible.

However, it’s CA Group’s ability to be 
innovative that has facilitiated our growth and 
prepares us for future expansion. We’re in a 
fortunate position, and we’re poised to take the 
next step, which will include the development of 
a multi-million-pound new-build manufacturing 
complex to increase onsite capacity and bring 
teams together. It’s a big step for the company, 
which will allow us to better our services, 
broaden our portfolio, and importantly, explore 
new and attractive opportunities.

Thirty-five years ago, the CA Group began trading from a small workshop in Evenwood, Country Durham. Since then, the 
company has grown to occupy an 11-acre site, gain a 200-strong workforce and develop an impressive manufacturing 
division to complement its construction services. CA Group is currently recognised for its unique capabilities in technical design 
and development and its market-leading roofing and cladding products. Stuart Brown, development director, discusses the 
company’s approach to change and its transformative plans
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It’s all about people

Whether a sports centre, workplace, home, 
cinema, school or shopping destination, these 
spaces are all designed to be functional, 
practical, and sustainable – creating value long 
into the future and to stand the test of time. 

However, while they may be beautiful or 
clever, what lies at the heart of their creation is 
the fact they are used by people. 

People make these spaces, places and 
buildings what they are, providing activity, 
animation and vibrancy and ensuring they 
become not just functional and practical, 
but that they also play a central role in 
strengthening communities and making a 
positive difference. 

Often, architectural decisions are made 
on the basis of aesthetic considerations and 
short-term constraints, with little meaningful 
community engagement or due regard given to 
the psychological or social impact it will have 
on people’s lives. But at GT3 Architects, we 
are working to redefine this, so we can always 
ensure our projects are mindful of the roles they 
will play in the lives of people and how they 
support our mental and physical well-being. 

At GT3 Architects, we have pioneered 
an evidence-based approach, which puts 
people at the centre of the design process. 
We think differently hence we work, act and 
communicate differently.
•  We position people (not buildings) at the heart 

of our projects 
•  We demystify our design process to make 

the process more inclusive – and allow all 
stakeholders to actively participate in the 
process of design

•  We take our clients with us on a journey – 
made through a series of incremental steps 

that build into a collective whole as part of a 
holistic process

•  We demonstrate the positive impact of our 
work by carrying our pre-and post-occupancy 
evaluations to highlight how the project has 
delivered the vision and objectives of all 
stakeholders

Whatever the end-use, its role as a place 
used by people is what inspires our work at 
GT3 Architects. That is why every single project 
we work on has people at its heart – from the 
very outset, we have its ultimate use at the front 
of our mind as well as the impact it will have 
on our clients, their employees and the wider 
community it will serve. 

From the initial point of contact with our 
clients, their business and their collective and 
individual ambitions and motivations are critical 
to us, so we can really get under the skin of 
what they want to achieve from the architectural 
project we will work alongside them to create. 

As part of our people-centric approach, we 
have developed a unique briefing service with a 
pro-active, personal approach to engagement 
and with a focus on listening, learning, leading 
and sharing. This service is called Performance 
+ and enables clients to better understand the 
relationship between people and the design 
of space and place. This may not mean the 
creation of a brand-new building or place, but 
rather the re-imaging and re-design of existing 
space. We help to shape a high-performance 
brief, considering human aspects and ultimately 
helping clients to understand what is right for 
them, their staff and their business.

People Architecture is our passion and will 
always underpin everything we do.

GT3 Architects has delivered award-winning design projects across the UK and prides itself on putting the needs of its clients 
and end users at the centre of every concept from the very outset. Here, Nicola Irving, head of marketing, discusses the 
company’s People Architecture ethos and why it will always be a constant in their fast-growing business
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Know your value – 
and ask for it!
On Ada Lovelace Day 2018, I travelled to 
London for the annual Founders4Schools 
Awards, where I was delighted and honoured to 
collect the Community Award on behalf of the 
North East. 

The award recognised the great and ongoing 
work that has resulted in an incredible 992 per 
cent increase in students in the region who met 
with business leaders in their community in the 
past 12 months.

It just shows that if you have people in the 
room who want to make a difference, things 
can happen pretty quickly.

I see my role as a business leader being to 
improve visibility of job roles and opportunities, 
and I bring ideas on how to achieve this back 
into the business. So many of my colleagues 
have given their own free time to support this 
work and it’s wonderful to see them getting so 
much out of it too, and bringing that positivity 
and energy back into the business.

Right from the beginning, NBS has been a 
place where opportunities for all are fostered.

We’re a homegrown business that 
empowers the construction industry through 
specialist knowledge and by using the very 
latest technologies to make that knowledge 
accessible to our customers in the UK and 
overseas.

Our business is all about innovation and 
supporting our customers on a long-term 
basis. We must keep ahead of the latest 
developments, in order to provide the best 
tools and service possible.

In June, we secured £31.8 million of 
investment from LDC, the private equity arm of 
Lloyds Banking Group, to support the business 
in delivering future product development and 
international growth plans.

Two months later, in August, we released 
NBS Chorus, our first Cloud-based 
specification platform which enables us to 

stay responsive to the changing needs of our 
business, playing a pivotal role in supporting 
global design and construction and driving the 
industry forward.

At NBS, we’re proudly bound to the North 
East and see our head office as a centre of 
excellence, talent and skills for our business.

I was horrified by a report which revealed 
many of our young people find it almost 
impossible to escape the poverty they were 
born into by chance – yet many live within three 
miles of the city centre where a thriving digital 
business community is in rapid development, 
and where quality jobs and careers exist.

We need to be shouting about and sharing 
the opportunities that are out there. Letting 
them know that this can be for them, and 
encouraging them to reach as high as they 
want to.

Already this year, the NBS team has hosted 
and participated in more than 25 student 
events, 15 staff have volunteered to be mentors 
at the new UTC school and through our 
involvement with Great Exhibition of the North, 
we engaged with more than 1800 school 
children from across the region.

I want to make sure the highly-skilled talent 
we need in the future comes from the North 
East.

At NBS, we have people from all 
backgrounds and all genders pushing through 
in STEM roles. There’s always more work to be 
done, but we’re doing well. You have to have 
diversity; you get a better quality of teamwork, 
communication, and interactions across the 
business. That’s not an opinion; it’s proven.

I love the saying: ‘Know your value and ask 
for it’. Of course, you have to deliver against it 
as well – but getting young people to believe 
in their own worth and giving them the tools to 
fuel their ambition is a great place to start.

When it comes to Building the Future, Helen Whitfield, chief operating officer at NBS, is on a mission to raise, encourage and fuel 
the ambitions of the next generation of North East talent…
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Viewpoint

Hargreaves Land will be a new name to many in 
the property and development sector so best to 
start with a few words about the new division…

Hargreaves Land is the property and land 
division of Hargreaves Services plc. The 
Durham-headquartered group delivers key 
projects and services in the property, energy, 
transport and infrastructure sectors. In recent 
years, the firm has been building a property 
team as its strategy evolves to reflect the 
changing market. Recent appointments include 
a new group property director, a new head of 
asset management, a project manager and 
financial controller, taking the team to 15 full-
time members of staff.

What is the thinking behind this move?
Listed on the AIM and employing more 
than 1700 people, Hargreaves Services has 
traditionally been associated with coal mining 
and logistics.

However, the group’s strategy is now to place 
a greater emphasis on the opportunities offered 
by its extensive land portfolio. As a result, 
Hargreaves Land has been formed to optimise 
the development value of its portfolio and deliver 
new exciting opportunities in the commercial, 
residential and renewable energy sectors.

In addition to our Durham HQ, we also have 
offices in Barnsley, Lanark and Edinburgh, 
giving us a strong presence throughout the 
North of England and Scotland. North of the 
border, we have a number of flagship sites such 
as Blindwells in East Lothian, where we have 
secured planning for 1600 new homes, with a 
further 1200 in the pipeline. At Westfield Energy 
Park in Fife, we have planning for 300,000-ton 
waste to energy facility and over 1.2 million sq ft 
of industrial development. In South Lanarkshire, 
we have 190 acres at Poniel Business Park with 
planning consent for mixed-use commercial 
development.

Tell me about your career to date and what 
strengths you bring to Hargreaves?
I am a chartered surveyor with over 25 years’ 
experience gained in commercial development 
and brownfield regeneration throughout the UK. 
While working with Scottish & Newcastle, I was 
responsible for developing the Premier Lodge 
and Chef & Brewer brands in the North and 
Scotland. Prior to joining Hargreaves, I worked 
on developing the ONE North East property 
portfolio for UK Land Estates as part of the 
Buildings for Business joint venture. I joined 

As part of North East Times’ popular Viewpoint series, property writer Chris Dobson talks with Iain Slater, development & estates 
director at Hargreaves Land, about the group’s move into the property sector

INTERVIEW – IAIN SLATER
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IN ASSOCIATION WITH:

Hargreaves in 2009 as head of development 
to assist in the delivery of renewable energy 
projects and to drive value from the company’s 
property assets. One of my key responsibilities 
has been driving forward the Blindwells scheme 
in East Lothian. I am currently tasked with 
overseeing the property management and 
development teams within Hargreaves.

You refer to an extensive land portfolio; 
what are the numbers involved here?
Our land bank extends to over 17,500 acres 
across over 50 sites throughout the UK. We 
are able to draw on the skills and resources of 
the wider Group, including our earthworks and 
remediation businesses, to unlock value and 
deliver long-term sustainable development. 
Typically, we are developing an 80-acre 
business and energy park at the former Maltby 
Colliery near Rotherham, over 1000 acres have 
been earmarked for energy, waste recovery 
and employment uses at Westfield, Fife, and in 
Glamorgan, South Wales, we are redeveloping 
the former Tower Colliery site which extends to 
over 1000 acres. 

What is the future strategy?
Our strategy is to bring forward problematic 
brownfield sites for redevelopment to unlock 
value from our extensive and varied land 
portfolio, which is valued at more than £50 
million. This provides us with significant inherent 
growth potential as part of our corporate vision.

In addition, we have a number of Joint 
Ventures around the region utilising our 
expertise to drive value and growth for the 
business.

Taking a focused view on each site, how 
will these be brought forward?
We consider each site carefully to identify 
opportunities which can range from residential 
and commercial to renewable energy, even 
agricultural use depending on the suitability of 
each site.

We have the in-house capability and financial 
backing to undertake the full remediation of 
brownfield sites and create development-ready 
platforms with the necessary infrastructure.

With ambitious plans to establish a growing 

market presence, we are actively looking at 
further opportunities to add strategic sites to our 
portfolio.

The funding of the development programme 
will be mainly through in-house resources.

Clearly you have given this new departure 
careful thought. Doesn’t ‘Brexit’ cause a 
degree of concern?
The diversity of our land portfolio and the 
sectors within which we operate provide us with 
plenty of opportunities to grow the business. 
Despite Brexit, there is clearly demand in 
the market for new homes and good quality 
commercial accommodation and we believe 
this will continue. By regenerating brownfield 
sites and bringing forward new development 
our aim is to deliver positive places for future 
generations.

Hargreaves Land

www.hargreavesland.com

www.hsgplc.co.uk
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ADP 

ADP is an RIBA award-winning, 

employee-owned business: an AJ 

Top 30, Building Top 20 architectural 

practice with over 100 staff based 

in seven studios across the UK and 

with an international studio in Delhi. 

www.adp-architecture.com

From classrooms 
to cupolas 

Talk to Amrit Naru or Anita Chan, ADP’s 
Newcastle directors, and you will quickly spot 
the quiet determination, ambition and buckets of 
‘can-do’ attitude. 

Fresh from the success of Spanish City in 
Whitley Bay, the team is keen to explain why ADP 
is the dark horse of North East architecture, and 
how it’s helping clients across the UK make the 
most of even the most challenging project. 

Amrit Naru, studio director, says: “Spanish City 
has been a part of our work in the North East for 
almost a decade. Seeing it open in the summer 
and receive the support it has from the local 
community has been immensely rewarding. 

“The challenges have been significant, but as 
a team and a practice, we have always relished 
the opportunity to roll our sleeves up, get to grips 
with the detail and deliver our clients’ vision.

“Our strong working relationship with North 
Tyneside Council has meant we’ve been able to 
work hand-in-hand with them from start to finish; 
the end result is testament to the partnership 
we’ve created along the way.” 

From regeneration to refurbishment: 
bringing new life to existing buildings
Anita Chan, studio director, says: “Our Newcastle 
studio has been established in the North 
East for over 40 years, helping regenerate 
and refurbish some of the region’s most 
eye-catching buildings: Newcastle’s National 
Centre for Children’s Books (Seven Stories), 
Central Exchange Buildings, Shipley Art Gallery, 
Richmond Castle, and the restoration of the 
Sunderland Empire. In a time of economic 
pressure, we need to realise the value of the 
estate we already have, before we demolish or 
build from scratch.”

The Newcastle team works in other sectors 
too, and was shortlisted for Refurbishment of the 
Year 2018 for its work at Eden Girls’ School, a 

repurposed office building in Slough. 
The same team moved on to convert a 

disused 1980s’ police station in South Norwood 
into a Harris Aspire Academy sixth form facility 
for more than 200 local teenagers. 

 “The end-product has been delivered to a 
very high quality that sets the bar for other school 
refurbishment projects,” reports Gary Herbert, 
project director, Free Schools Capital, Capital 
Group.

International expertise, local delivery
Collaboration is a critical part of design, and 
ADP’s 100-plus staff work across the UK and 
internationally to bring a diverse range of skills 
and expertise to schemes. In Delhi, the local 
studio recently completed a new 6240-place 
school – a paradigm shift in the delivery of 
education in the region – while in Cyprus, ADP 
is supporting the country’s university with the 
implementation of its new Masterplan. 

Back in central Newcastle, the local team is 
benefitting from this breadth of experience as it 
looks forward to working with new clients in the 
region.

Recent success with the North East 
Universities Framework – which includes 
Durham, Sunderland, Newcastle, Teesside and 
Northumbria universities – has been the direct 
result of cross-practice collaboration. 

ADP Higher education sector lead, Jon 
Roylance, has worked with many UK universities 
in his time with the practice and it is this 
unique blend of sector knowledge and thought 
leadership – supported by strong local delivery 
– that has resulted in multiple commissions from 
major university clients. 

One such example is the University of Leeds.
“The university is one of our longest-standing 

clients in the North of England. Having delivered 
their £500 million Estates Masterplan back in 

How the Newcastle team at international architectural practice ADP is tackling the tough design challenges across the UK
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2016, the ADP team have gone on to design a 
wide range of academic buildings – not least the 
RIBA award-winning, Laidlaw Library, but also 
the £96 million ‘Sir William Henry Bragg’ building, 
currently on site with BAM Construction.  

“The new, 15,700m2 integrated campus for 
Engineering and Physical Sciences  will foster 
collaboration between disciplines such as 
engineering, physics, astronomy and computing, 
alongside the provision of critical teaching and 
social interaction spaces. 

“It’s the largest single project the University of 
Leeds has ever undertaken and has involved a 
complex sequence of stakeholder engagements 
to ensure the end result delivers on its promise 
– meeting the expectations of academics, 
students, staff and estates teams alike,” Jon 
adds.  

Working closely with industry, local authority 
and academia in the region has resulted in 
more and diverse commissions. The team is 
developing concepts for a proposed new railway 
station at White Rose Office Park, itself part of a 
‘game-changing’ masterplan ADP is developing 
for property and investment company Munroe K, 
working alongside Leeds City Council.

From Highlands to Islands: putting people 
and patients first
Every one of ADP’s seven UK studios has a hand 
in healthcare, too. The practice has a 30-year 
long association with Macmillan Cancer Support, 
with more than 130 projects under its belt. 
Providing patient-centred environments is critical, 
so while Macmillan Information Centres as far 

south as Truro have drawn inspiration from local 
boat builders and seascapes, further North, the 
Delamere Unit in Runcorn features the plant life 
and industrial landscapes of the River Mersey. 

Every aspect of the design has been carefully 
considered, in order to minimise stress and 
anxiety for the patient.

In Newcastle, the team has delivered DASH 
(Dinwoodie Assessment and Simulation Hub) for 
Northumbria Healthcare. This innovative training 
facility has exceeded all expectations, scooping 
both a RICS and Health Business Award in 2017, 
with RICS judges praising the “extraordinary 
determination of the delivery team [which] made 
it a standout”.   

Success comes in all shapes and sizes, so 
small victories such as the Children North East 
2018 Sandcastle Challenge rate just as highly for 
the team. 

An employee-owned business, ADP is keen 
to place people at the heart of what it does and 
Corporate Social Responsibility (CSR) is no 
exception. 

Beyond the shores of South Shields, staff are 
fundraising for the Marudyan Society – a small 
charity founded to provide an education for 
children in impoverished areas of Old Gurgaon – 
and now building a hostel in rural India. A recent 
‘ADP Art Challenge’ competition and auction 
raised further funds for this initiative, which will 
enable children in remote villages to receive an 
otherwise inaccessible education. Proceeds from 
the event are being shared between Marudyan 
and Macmillan, reflecting a deep-felt commitment 
to putting people – pupils and patients – first.

Photos (clockwise from top): 
Spanish City;

 International Centre of 
Engineering and Physical 

Sciences  ‘Sir William Henry Bragg 
Building’; 

Proposed new railway station, 
White Rose Office Park (Leeds); 

The Cove Macmillan Support 
Centre;

(Left page) The Laidlaw Library, 
University of Leeds; 
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City regeneration – 
with a twist

When and why did Newcastle City Council 
support the idea of what was then 
Newcastle Science Central?
The City Council, the Regional Development 
Agency [ONE North East] and Newcastle 
University took the visionary decision to buy 
the site in 2005 when the Scottish & Newcastle 
brewery closed. It was a brave move at the 
time but represented a once-in-a-generation 
opportunity to develop a new quarter of a city. 
Soon after, the idea to create an ‘innovation 
zone’ for the city came about has been pursued 
ever since. The 24-acre site has since been 
cleared, 40,000 tonnes of coal extracted, 
planning permission secured, and finance 
sourced. It has been a huge team effort to get it 
this far by everyone involved.  

The site is currently a partnership between 
the council, Newcastle University and Legal 
& General (L&G). Why was L&G brought in 
and what have been the main benefits and 
challenges of this “unique collaboration”?  
Those at the council [which bought One North 
East’s share when it was closed] and the 
university felt as though we had driven the site 
forward as much as we could and we needed 
to bring a private sector partner with substantial 
resources to invest. We met Nigel Wilson, the 
chief executive of L&G, who immediately got 
what we were trying to achieve and wanted to 
be a part of it. 

The main challenge was how to structure the 
deal so that we could bring in a finance partner 
rather than the traditional way the public sector 
would have done it – to bring in a development 

When the Scottish & Newcastle Tyne Brewery closed in 2005, the 24-acre site was snapped up by Newcastle Council, 
One North East and Newcastle University with the ambition of creating an innovation zone that combined tech and science 
businesses, world-class research and modern residential living. Thirteen years later and the development – recently rebranded 
Newcastle Helix – has weathered challenging times but work is now progressing apace. Tom Warburton, director of place 
at Newcastle Council, talks to Alison Cowie about the once-in-a-generation opportunity to redevelop a quarter of a city and 
reveals who’s set to benefit from its transformation

INTERVIEW – TOM WARBURTON
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partner. It took us a while to work out how to do 
that within the public procurement, state aid and 
best value rules that we need to work under.

L&G’s initial investment of £65m will deliver 
more than 200,000 sq ft of office space. They 
are underway constructing the first private 
sector building – The Lumen.

The benefit is that we now have a ‘blue chip’ 
strategic partner who has almost a £1000 
billion under management. L&G completely get 
our vision for the site and has the financial and 
technical expertise to help us achieve it.  

I’m pleased to say several other cities 
are now asking our advice on ‘how to do a 
Newcastle’.

What was the vision for the project at the 
beginning? 
We wanted to build a mixed-used new quarter 
of the city that helps make people’s lives better 
– not only in Newcastle but around the world. 
This meant building the city’s economy around 
Newcastle University’s world-class expertise in 
data science, healthy ageing and low-carbon 
technology/energy systems. All these issues are 
challenges around the world – so developing 
solutions in Newcastle could put us at the 
forefront of the global answer to these issues. 

Has this vison changed?
The vision for the site has not changed 
a lot – what has changed is the pace of 
delivery. We weathered a recession, which 
did slow progress, but we subsequently won 
the opportunity to host the UK’s National 
Innovation Centre for Data (NICD) and the 

National Innovation Centre of Ageing (NICA). 
Also on site is the National Centre for Energy 
Systems Integration. This has driven forward the 
developments you see around Science Square.  

The Council has funded, along with significant 
funding through the current European Regional 
Development Fund (ERDF) and the North 
East Local Growth Fund (LGF) programmes, 
the Biosphere Lab, and the L&G deal is now 
significantly accelerating the commercial 
development on site with two 100,000sq ft 
office buildings – The Lumen and The Spark, 
now through planning and funded. We are 
also developing plans for the retail and leisure 
elements of the site and working on a hotel 
deal.  
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In addition, Engie has also become our 
energy partner and is building a combined 
heating, cooling and power plant on site, 
which will result in the whole site being 30 per 
cent more carbon efficient. And as technology 
evolves, we may be able to improve on this. 

We’re now in the position where almost 
all the plots on the front of the site are built, 
being built or are financed and in planning. 
That’s around 10 buildings built or funded. It 
represents one of the largest construction sites 
in the North of England.

That said, I must emphasise that this site is 
about building a scientific, technological and a 
social community that helps drive the site and 
city forward. It’s got to be a great place to live, 
work and visit – visionary, inclusive, inspiring – 
driving the city forward and placing us on the 
national and international stage. 

The development was recently renamed 
Newcastle Helix. Why the rebrand?
The old brand – Newcastle Science Central – 
had served us well during the early years but 
with L&G coming on board, and the pace of 
delivery substantially accelerating, it was time 
for a rethink. When we were looking into it, it 

became quite apparent the name Newcastle 
Science Central didn’t chime with all audiences. 
The reference to ‘science’ was seen by some 
to make the site inaccessible, particularly for 
the residential market and for some in the local 
community who were keen to see it as an asset 
for the city as a whole.

The new brand – Newcastle Helix – is more 
inclusive with communities and potential 
residents on the site. It not only boldly signals 
our new ambitions and the new phase of 
developments, it will firmly launch it as a leading 
international innovation quarter, it also maintains 
some reference to science and the structure 
of DNA. 

The project has delivered The Core and the 
Urban Sciences Building. What has been 
the impact of these buildings so far?
There are almost 270 people working regularly 
from The Core and 25 SMEs in the building [as 
at early October 2018]. The building filled within 
a few months of opening and we now have a 
waiting list. We have recorded 136 new jobs 
created and 40 jobs safeguarded to date – so 
many of these jobs are new to the city.

Another key benefit of The Core building is 

INTERVIEW – TOM WARBURTON



103

IN ASSOCIATION WITH:



104

the event space being available. This brings 
events to the city and Newcastle Helix, raising 
the profile of the site across all sectors. To date, 
The Core has hosted 365 events, bringing 
21,567 people to the site.

The opening of the Urban Sciences Building 
has also added to the site and has moved key 
elements of the university’s research expertise 
onto the site. 

The Lumen, The Biosphere, the National 
Innovation Centre (housing the Innovation 
Centre for Ageing and the Innovation 
Centre for Data) and the Teaching 
and Learning Centre are now under 
construction. What are the projected 
impacts of these?
The Biosphere will provide 90,000sq ft of lab 
space for ambitious companies with the life 
sciences sector and innovation, research and 
development. It will also have a conferencing 
facility for around 80 people, which is due to 
open at the end of November 2018.

The Learning and Teaching Centre, due to 
open in autumn 2019, is a 78,300sq ft teaching 
facility with a stunning auditorium for 750 
and a range of seminar rooms over several 
floors. It will be a key component of Newcastle 
University’s teaching in the School of Computing 
and the Newcastle University Business School 
and will also help attract major conferences to 
the city. 

Meanwhile, the National Innovation Centre 
will host both the National Innovation Centre 
for Ageing and the National Innovation Centre 
for Data, together with the National Institute for 
Health Research Innovation Observatory. These 
centres will allow the university to link academic 
talent with industry and the public sector to 
help develop skills needed to solve real world 
problems.  

How will the project affect jobs in the 
region?
The whole aim of the project is to create 
employment opportunities for residents of 
Newcastle – up to 4000 – but the impact will 
be wider, with the spending power of those 
employed on site creating jobs across the city 
and wider region.

This will provide jobs for people across that 
skills spectrum – from PhD to ‘shop floor’ 
jobs. Obviously, on site there will be teaching 
at graduate and post graduate levels, but the 
employment opportunities will be wider than just 
the ‘high skills’ jobs.

The development also has plans for 450 
homes. Why was it important to combine 
residential homes in Newcastle Helix?
From the start, our aim has been to build a 
new quarter of the city where people can live, 
visit, eat out and enjoy. If it was just a university 
research area or a commercial district, it would 
risk being deserted in the evenings. The new 
homes and new community are, therefore, 
central to achieving the vision. It is important to 
us that the residential side of the development is 
modern, sustainable, inclusive, digitally-enabled, 
and adds to the site and city as a whole.  We’re 
currently working through how best to achieve 
this.

How will the project impact the North East 
community as a whole?
By driving Newcastle’s economy, we aim to 
be at the heart of the North East’s economy 
too – creating new employment opportunities 
for residents across the region. By placing 
the university and its research and innovation 
expertise at the heart of the new economy – 
and addressing worldwide challenges such as 
healthy ageing, data science and low-carbon 
living – we aim to make life better for people 
across the North East.

Do you think Brexit will impact the project 
going forward?
Brexit will affect many aspects of life but it is 
not something we can influence directly at the 
Newcastle level right now.  

We’re aware that many businesses are 
delaying investment decisions until there is 
greater clarity about the terms of Brexit and how 
this will impact individual companies. However, 
Newcastle Helix is a long-term project, and 
based on the current strength of enquiries to 
date and the size of the waiting list for The Core, 
we are confident in the site’s future and the 
future of the individual buildings on site. 

Newcastle Helix

www.newcastlehelix.com

@newcastlehelix

INTERVIEW – TOM WARBURTON
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With one successful award-winning development 
already under its belt, another underway, and 
with plans for 100 new homes in the near future, 
Tantallon has been hailed as a key new addition to 
the North East property sector 

The business, which only completed its first 
development last year, has big ambitions to 
acquire new sites for development across the 
region, to create properties both to buy and to 
let – and with negotiations already underway 
over several such opportunities, Tantallon is 
understandably confident for the future. 

Founded and run by directors Peter Stoker, 
Paul Bell and James Bell the business has a 
wealth of experience of the housebuilding sector. 
Peter was commercial director of Bellway for 
many years, retiring in 2011, and Paul and James 
are both members of the family who founded the 
housebuilding giant in 1946. Tantallon develops 
in collaboration with contractor PCD UK, led by 
highly experienced developer Craig McClen, who 
works closely with Paul, Peter and James to bring 
plans to reality. 

Its first site, Tantallon Court in Dudley, North 
Tyneside, regenerated the site of the dilapidated 
former village school to create a 14-property 
development, which now sits in the heart of the 
local community. 

The development, which sold all of its four-
bedroom properties within the first few weeks of 
being released onto the market, was recognised 
for its outstanding design and build quality 
through being shortlisted for the ‘best small new 

housing development’ award in the Northern 
LABC Building Excellence Awards. PCD won 
the award for the best partnership for its close 
collaboration with the local authority building 
control team during its work on Tantallon Court. 

Tantallon is now working on Sea View, a 
prestige development in Longframlington, 
Northumberland, of two premium properties, 
and a planning application has been made for a 
development of 58 properties on another site in 
the village. 

The housebuilder has plans for 100 units at 
planning application stage, but plans for further 
developments are currently being drawn up, with 
ongoing discussions over site acquisitions. 

Peter Stoker, director of Tantallon Homes, 
says: “We have big plans in the pipeline to bring 
many more outstanding homes to families across 
the North East – this is a very exciting time for 
Tantallon.”

Craig McClen says: “We have ambitious but 
achievable plans for more developments across 
the region and are in the process of acquiring 
sites – we are on the lookout for more suitable 
sites and are keen to hear from landowners who 
have development land to sell. Tantallon Homes is 
committed to creating functional family properties, 
outstanding in their quality and design, and that 
will be characteristic of every home we build.” 

James Bell adds: “It is great to work alongside 
Peter and Paul, who I have known all my life, and 
Craig to follow in my family’s footsteps and build 
an ambitious new name in the housing market.” 

Nicholson Nairn Architects continue to work 
with Tantallon Homes and PCD from conception 
to completion in all of their projects. Tony 
Nicholson, partner at Nicholson Nairn Architects 
says, “It’s been a privilege working alongside 
Tantallon Homes and assisting them in the growth 
of their business. They are an ambitious and very 
professional team and we are excited by the 
projects that have in the pipeline’

New name in house building
While still a relatively new name in the housebuilding market, Tantallon Homes has made its mark in a short time

ADVERTISING FEATURE – TANTALLON HOMES

Tantallon Homes

Photo: Proposed new development

Tantallon Homes is holding an open 

day for its Sea View development 

in Longframlington on November 

11. The properties, priced from 

£750,000, are being marketed 

by Sanderson Young. The event 

offers an opportunity to view the 

properties, meet the team at 

Tantallon Homes and learn more 

about their plans. 

www.tantallon-homes.co.uk
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A 
compelling desire to empower 
people and allow them to access 
support and justice, coupled 
with an impressive commercial 
nous, has seen Sarah Ann 

Magson develop both her career and the Watson 
Woodhouse business in tandem. 

Since joining the law firm in 2006 as a trainee 
solicitor, Sarah Ann has gone on to become 
a director of the business and head of its civil 
litigation team, overseeing the work of eight 
departments, many of which she established 
herself and are now handling major national work. 

And as well as the firm’s significant national 
caseload, Sarah Ann herself has made waves 
nationally – and not just through her appearance 
on BBC’s iconic The Apprentice, where she is one 
of the contestants in the current series, and, at 
the time of going to print, is still in the running 
for Lord Sugar’s £250,000 investment – with her 
legal work, acting in a number of landmark cases. 
Among her highlights are the recent successful 
challenge to the ‘same roof rule law’ and her 
current work on behalf of a number of victims of 
the Medomsley Detention Centre abuse scandal. 

“I want to empower people, to give them the 

voice they may otherwise not have and to help 
them get the justice they deserve. I have always 
been motivated by wanting to help people in this 
way. It can be very intimidating for an individual 
or individuals to take legal action against a large 
public body or organisation, so supporting these 
people to take appropriate legal action is really 
rewarding,” she says.  

It was this approach that saw Sarah Ann, 
who first joined the prison law team at Watson 
Woodhouse’s Middlesbrough head office, begin 
to grow the business and help it diversify from its 
foundations as a criminal law firm. She established 
its now highly-respected personal injury 
department, and then its presence in action against 
public authorities, while also helping to grow a 
number of other key practice areas. 

She remembers: “Clients would come in who 
had been to half a dozen other solicitors, they’d 
been passed from pillar to post trying to find 
someone to help them but had had the door shut 
in their face. 

“If I can see there has been a wrong, then I’ll try 
and find a way to get the best resolution for my 
client.”

Sarah Ann is now head of housing law, 
employment, debt, personal injury, action against 
public authorities, civil law, human rights and 
historic abuse work at Watson Woodhouse, 
across its offices in her native Middlesbrough, 
Darlington, Stockton, Berwick Hills, Northallerton 
and Harrogate, alongside its recently-opened 
London base. 

She has played a central role in the firm’s 
significant growth, developing her departments 
into respected names in both the local community 
and legal world – her housing law team, for 
example, has quadrupled in size under Sarah Ann’s 
leadership, working across five offices. 

As well as being a successful head of 
department, Sarah Ann is also nationally-known 
for her legal work, with her recent success in 
representing a client from Teesside in challenging 

ADVERTISING FEATURE – LAW  
Watson Woodhouse

Having been a key player in the development of Watson Woodhouse for the past 12 years, Sarah 
Ann Magson has also established a national reputation for her work in a number of landmark 
cases. North East Times speaks to the leading solicitor about her commitment to empowering 
people and her enviable business acumen, which has recently seen her make the final 16 of The 
Apprentice

MAKING HER MARK
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the ‘same roof rule law’ – whereby victims of 
domestic abuse could not claim compensation 
if they lived with the perpetrator prior to 1979 – 
making huge waves internationally. 

“This really was a landmark ruling and 
something that I’m very proud to have been part 
of, and it’s great that these things are being led 
from the North East. This is now set to give justice 
and a voice to so many more people, including 
victims of both physical and sexual abuse, people 
can now come forward with confidence that they 
will be listened to and know they can get the 
support,” she says. 

“In the cases from Medomsley Detention 
Centre, there are people who now have the courage 
40 or 50 years after these terrible things happened 
to them to come forward and speak out. I’m really 
proud to be able to support them.”

Sarah Ann is a firm believer in instilling 
confidence and belief in other people, and is a 
champion of Watson Woodhouse’s commitment to 
taking on apprentices and employing trainee and 
junior lawyers. 

“I had my daughter when I was 17 but I never 
thought that a career in law wasn’t for me; as a 
strong independent female I have always believed 
you can do whatever you put your mind to, and we 
should be encouraging other people to take that 
approach too,” she says. 

“When we went to the Court of Appeal to 
challenge the ‘same roof rule law’, we took two 
students with us to give them the opportunity to 
be part of the case. We need to give people these 
chances and enable them to make things happen.”

In the case of Sarah Ann’s application to The 

Apprentice, beating competition from 60,000 
applicants to be chosen as one of 16 candidates to 
compete for the chance to become Lord Sugar’s 
business partner, it was Watson Woodhouse who 
adopted the supportive role. 

She says: “The team have been so supportive 
and have encouraged me to realise I should be 
incredibly proud of what I have done, to be chosen 
from 60,000 people to get to the last 16 is a huge 
personal achievement. Whatever happens – you 
will have to keep watching the show to find out – I 
am really proud of what I’ve done and hopefully 
will help to inspire people and show them that you 
can achieve your dreams and whatever challenges 
you set yourself.” 

WATSON WOODHOUSE 
www.watsonwoodhouse.co.uk
@WatsonWoodhouse

i

“I want to empower people, 
to give them the voice they 

may otherwise not have 
and to help them get the 

justice they deserve.”
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The challenges associated with 
building the future range from the 
political to the social, cultural and 
economic, but the opportunities that 
are also available could lead to an 

extraordinary increase in the quality, efficiency 
and productivity of our built environment. 

As is well known, the development of the 
built environment of the future will lean heavily 
upon technological innovation. Perhaps the 
best-known example of this at the moment is the 
use of Building Information Modelling (BIM). 
BIM is a way of creating a data-rich 3D digital 
model of a built asset which can be used to assist 
in every step of the asset’s lifecycle, from initial 
concept and design through the build phase, on 
to the operational stage and finally to demolition, 
refurbishment or repurposing. 

Used correctly, BIM not only promotes a more 
efficient and cost-effective way of working, it also 
encourages collaborative working, a goal for the 
construction sector for decades.  

BIM is, of course, only part of a much larger 
development which ties in with the Smart Cities 
initiative, the Internet of Things and the move 
towards a far more holistic approach to the 
development of our built environment in the 
future.  

This is the aim of the Digital Built Britain 
programme, developing the country’s digital asset 
base, and it will involve not only technological 
development but also behavioural change if it is to 
succeed.

Locally, bodies such as the BIM Academy (a 
collaboration between Northumbria University 
and Ryder Architecture) and the forthcoming 
International Centre for Connected Construction, 
developed in collaboration with regional IT 
network Dynamo and housed at Northumbria 
University, provide examples of the proactive and 
forward-thinking approach being taken by the 
technology and construction sectors in the North 
East, which remain leaders in this field.  

There are, of course, challenges. The increased 
use of the Internet of Things, the digitisation 
of the built environment and the proliferation 

of web-based applications is reflected in the 
massive increase in cybercrime of which we are 
all aware. In addition, the National Infrastructure 
Assessment published earlier this year set out an 
ambitious programme for the development of the 
country’s infrastructure across every sector, but 
this will only occur if we have the technology and 
the personnel available to meet these challenges. 

While technological development presents 
its own issues, the problem of readily-available 
personnel to undertake these projects is 
highlighted by the massive uncertainty around 
Brexit. The need for a revised immigration system 
was addressed recently in the CBI report, Open 
and Controlled, published in August of this year. 
At the time of writing, this is an issue that is yet to 
be resolved.  

Building the future therefore requires the 
overcoming of some formidable obstacles, but the 
opportunities available are exciting and rewarding. 
In this, as in many ways, the North East region 
remains at the forefront of these developments and 
initiatives of the sort referred to above will help to 
keep the region in that position for the foreseeable 
future.  

ADVERTISING FEATURE - LAW  
Womble Bond Dickinson

Simon Lewis and Ruth Davidson, specialists in the construction and engineering team at Womble 
Bond Dickinson, reflect on a challenging and exciting future in the built environment 

OPPORTUNITIES AND CHALLENGES 

WOMBLE BOND 
DICKINSON 
Simon Lewis (partner) and 

Ruth Davidson (associate) are 

specialists in the construction 

and engineering team at 

Womble Bond Dickinson (UK) 

LLP. Contact them on: 

simon.lewis@wbd-uk.com
ruth.davidson@wbd-uk.com
www.womblebonddickinson.
com/uk
@WBD_UK
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Why I enjoy what I do…
Unusually, I knew I 
wanted to be involved 
in finance at an early 
age. My dad, Mitch 

Wilkinson, was something of a pioneer in this 
industry by setting up Wilkinson Hatton in 
1985, which subsequently became Rutherford 

Wilkinson in 2008 and then, from June 2018, 
Perspective (North East). 

I guess it’s in my blood. I work with my elder 
brother Ian (Wilkinson), who is managing 
director of Perspective (North East) and a 
main board director of the overall Perspective 
Financial Group, one of the largest privately-
owned independent financial advisers in the UK, 
with 160 staff.

I was always fascinated by money and making 
it work. I remember enjoying doing filing and 
administrative tasks for my father as a teenager. 
After achieving an HND in Business and 
Computing, I took a degree in financial services 
at Northumbria University. 

I was good at exams, which has helped me gain 
further professional qualifications. I was proud to 
be among the first handful of female Fellows of 
the Personal Finance Society and to be awarded 
Chartered Financial Planner status of the 
Chartered Insurance Institute, the highest level of 
qualifications possible in this industry.

What people tell me I’m good at…
In a word – listening. Human qualities are as 
important as professional qualifications when 
you’re talking about some of the most sensitive 
personal matters that surround money.

Good relations with other professionals, such 
as lawyers and accountants, are important as 
often their input is required. Put simply, I trust 
other professionals who treat clients like I do.

New report from the Chartered Insurance 
Institute (CII)
The CII recently published a major report 
entitled ‘Securing the Financial Future of the 
Next Generation’. It highlights a number of ways 
in which women are particularly affected by 
financial matters, including:

“While women are living longer and have 
better educational opportunities, their financial 

ADVERTISING FEATURE – FINANCE  
Perspective (North East)

Sarah Chandler, from Perspective (North East), is one of the most qualified financial planners in 
the North East. She holds Chartered Financial Planner status of the Chartered Insurance Institute 
and became a Fellow of the Personal Finance Society in 2013. As she reaches the 20-year point 
in her career, she reflects on lessons learnt from helping hundreds of people make the best use of 
their financial resources 

ONE OF THE FEW…
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position still lags that of men, and can lead 
to poverty and ill health in old age. As this 
report shows, the gap in providing for women’s 
futures arises from critical life choices relating 
to education, full or part-time employment, 
retirement and caring for family members. It is 
critical, economically and socially, that women 
are adequately protected financially.”

The report’s conclusions chime with much 
of my own experience. I have found women 
often have different starting points and 
priorities when it comes to financial planning. 
Many prefer to work with a female adviser, 
and those of us with many years of experience 
are still relatively rare.

A well-kept secret…
While the CII estimates only one in seven 
people (14 per cent) use a qualified financial 
adviser to help them plan their financial 
affairs, I suspect this number is substantially 
lower among women.

In my experience, financial planning is 
still too much of a ‘well-kept secret’ and the 
structured, thorough, integrated process that 
this entails could benefit many more people. 

Buying property using your pension
For example, a recent discussion with clients 
who owned a successful business identified 
the opportunity to use their pension assets 
to purchase their business premises. They 
had pension pots from previous employers 
scattered across several schemes which, once 
consolidated, they were able to put to effective 
use to fund the property purchase.

Self-invested personal pension plans 
(SIPPS) are becoming an increasingly popular 
way of purchasing commercial property due to 
their high tax efficiency.

Peace of mind
By far and away the most regular comment 
I receive from my clients is ‘you’ve given me 
peace of mind’. Financial matters are often 
complex; the decisions you take can have a 
significant positive or negative impact on your 
future financial wealth. 

New blood
It’s encouraging to see the next generation of 
female financial advisers developing. It seems 
financial services still lags behind many other 
professions, such as medics, lawyers and 
accountants, where there are more women than 
men beginning their training these days.

I am proud of our own in-house training 
programme for new trainees. Jessica Wright, 
along with three other trainees, started her 
training with us in 2016 and she has recently 
passed her CII Level 4 Diploma in Regulated 
Financial Planning with high marks.

Jessica comments: “Working alongside 
studying really helps to put all the information 
into context and enables me to see how it works 
in practice for clients. It also makes studying a 
little easier as the topics I’m studying go hand in 
hand with the work I am doing.

“I feel I am already acquiring some of the 
client and administrative skills essential in this 
sector, as well as learning the technical aspects 
required for the exams. I can honestly say that 
every day really is different!”

In further good news, Claire Wilson, a well-
respected financial planner with over 18 years’ 
experience, will soon be joining the expanding 
Perspective (North East) team. We’re all 
delighted she’s chosen to join us. 

PERSPECTIVE (NORTH EAST) 
LTD 
Photos: Sarah Chandler and 

Jessica Wright

www.pfgl.co.uk/northeast
sarah.chandler@pfgl.co.uk
@pfglNorthEast
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What I ask clients…
• What are you doing now?
• What do you dream about 
doing?
• How big is the gap?
•  What financial responsibilities 

do you have?
•  What might change over the 

next five/ten/20 years?

What clients ask or say to me: 
In their 20/30/40s:
•  How much should I be paying 

into a pension?
•  What level of life insurance/

income protection will protect 
my family?

•  How do we fund school and 
university education?

•  What happens financially if my 
relationship ends?

In their 50/60s:
•  Do I have enough money now 

to work less or retire?
•  If not, then when will I?
•  When should I draw income or 

capital from my pension?
•  What happens to my partner if 

I become incapacitated or die? 
Will they cope?

•  How can we best help our 
children financially?

Aged 70 and over:
•  What if our retirement lasts 

another 20 years?
•  Have we got enough money 

to fund a decent standard of 
living?

•  What happens if investment 
returns go down?

•  Could we run out of money?
•  What if one or both of us 

needs long-term care?
•  How best can we help our 

grandchildren financially?



114

At Team Massive Results’ latest 
interactive seminar – to be held 
5.30pm-8pm on November 20 at 
the Cathedral Suite of Durham 
Country Cricket Club –  you will 

gain expert insight into how to scale a business 
profitably, that goes above and beyond what you 
can learn at business school.

Drawn from tried-and-tested experience and an 
intimate knowledge of what works when it comes 
to scaling up a business, you will come away with a 
better understanding of how to:

• grow your profit
• attract a winning team
• create raving fans
• generate cash 
•  understand what Team Massive Results can do 

for your business, and importantly,
• have fun throughout the journey.
This is a limited capacity event and tickets are 

free of charge, but allocated on a first come, first 
served basis.

Headed by Ian Kinnery, an experienced and 
respected Gazelles International business coach, 
entrepreneur and European Coach of the Year, 
Team Massive Results supports business owners 
and senior managers to scale up their businesses in 
a manageable, and ultimately, successful way.

Ian is one of only four Gazelles International 
coaches in the UK, who are some of the most 
experienced, most effective coaches in the world. 
These independent executive coaches support 
companies and business units across the globe as 
they scale-up.

ADVERTISING FEATURE – EVENT
Team Massive Results

Team Massive Results will look at ‘the seven new rules of business that a business degree won’t 
teach you’ in its upcoming, free seminar at Durham County Cricket Club, delivered by Gazelles 
International coach, Ian Kinnery

THINGS YOU CAN’T LEARN 
AT BUSINESS SCHOOL

TEAM MASSIVE RESULTS
To secure your place, visit 

the events page at www.
teammassiveresults.com/
events or email hazel@
teammassiveresults.com 
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The news of late has been full of 
stories of woe on the high street, 
with national chains such as 
Homebase and Mothercare entering 
arrangements with their creditors, 

Maplin and Poundworld becoming insolvent, 
Marks and Spencer closing stores, Mike Ashley’s 
Sports Direct buying out struggling House of 
Fraser and, more locally, the closure of Grainger 
Games.

The picture is no less stark on the local high 
street: passing trade is in decline as national 
traders close, taking their habitual customers 
away from the stores around them, and changes 
to business rates have made it even harder to stay 
afloat. 

Many small businesses are struggling and in 
town centres vacancy rates are at their worst level 
since the last recession.

Landlords of commercial properties, and 
particularly retail properties, have good reason to 
be concerned – while no one yet knows how Brexit 
will impact on the UK, most commentators expect 
that the economy will slow down further, at least in 
the short term. More business failures, both high 
and low profile must be expected.

It’s not easy for a landlord to monitor cash flow 
for small tenants – particularly if they are not 
incorporated businesses, so landlords should pay 
close attention to how their tenants are trading. 
In general, landlords should look out for unusual 
behaviour from their tenants, in particular: 

•  Are opening hours being cut, or is a shop closed 
unexpectedly during a working day?

•  Has the tenant had to lose employees?
•  Are tenants late in paying rent when they weren’t 

before?
•  Are tenants paying rent in unusual instalments 

(are they using any money received to reduce 
their debts, when they can’t pay the full rent)?

•  Are you receiving sudden, urgent requests from 
tenants for permission to assign or sub-let?

Where any of these warning signs occur, an 
early and frank conversation can enable a landlord 

to consider putting concession arrangements in 
place to manage a tenant who is struggling. 

This can protect a landlord from the expense of 
an empty property, where rental income ceases, 
and a landlord has to fund the cost of business 
rates, utilities, and finding a new tenant. 

While some properties will be re-let easily, there 
is an over-supply of commercial and retail space 
in many local town centres – landlords might not 
obtain the rent they have received previously, if a 
unit can be re-let at all.

If the worst happens, and a tenant shuts up shop 
and leaves, or becomes insolvent, landlords can 
be left with limited options if they haven’t been 
pro-active. 

Unpaid rent is generally not a ‘priority’ debt 
in insolvency, so if a landlord does not have the 
benefit of a third-party guarantee, or a deposit of 
rent, then they will join the queue of others who 
haven’t been paid, and will be behind lenders and 
other priority creditors.

The friendly commercial and litigation teams 
at Gordon Brown Law Firm LLP are experts in 
working with landlords when things aren’t going 
your way, and can provide pragmatic, cost-
effective advice. 

We can also work with you at the beginning 
of a new lease arrangement to ensure that your 
interests are protected so that if a tenant fails, you 
are not left in the lurch. 

ADVERTISING FEATURE –  LAW  
Gordon Brown Law Firm LLP

John Morgan, partner and head of commercial property at Gordon Brown Law Firm LLP, shares 
his top tips for business landlords 

RECOGNISE THE WARNING SIGNS

GORDON BROWN 
LAW FIRM LLP
www.gblf.co.uk 
0191 388 1778 
info@gblf.co.uk
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Iain Nixon, executive director at Sunderland 
College, isn’t short of inspiring examples 
when asked to demonstrate the value of the 
ongoing strategic partnership with housing 
association Gentoo. Whether pointing to the 

scores of students who benefit from meaningful 
work experience, describing the experienced 
industry professionals engaged in a programme 
of upskilling or explaining the progress made in 
revamping areas of Sunderland city centre, he’s 
spoilt for choice when it comes to promoting the 
good work underpinned by a collaboration critical 
to the Wearside economy.

In 2016 Sunderland College and Gentoo rubber-
stamped a longstanding relationship by entering 
into a Strategic Partnership Agreement.

Iain explains: “It was about recognising that, as 
two organisations based in the city of Sunderland, 
we make a key contribution to the social and 
economic development of the city. One of the 
drivers was the opportunity to benefit the city as 
a whole and all of its various partners – including 
Sunderland City Council – in realising their 
aspirations for the regeneration and future success 
of the city. By working in partnership we felt we 
could do more.”

They could. And they do. In 2018, that 
partnership is at the forefront of upskilling 
Gentoo’s maintenance teams, offering unique 
work-based opportunities to local students and 
apprentices and preparing the construction 
industry professionals of the future with the tools 
to thrive in a fast-changing sector.

“Upskilling their existing workforce has been a 
major focus as far as Gentoo is concerned,” adds 
Iain. “They manage homes across the North East 
and when you manage a large property portfolio 
you will always have maintenance issues. We help 
to train specialists in other disciplines in order to 
save time and costs.”

And it’s working. According to Alex Hammond, 
head of learning and development at Gentoo, the 
opportunities presented by the partnership with 
Sunderland College are already reaping tangible 
rewards.

“We’ve had around 140 people from our repairs 

and maintenance team complete the upskilling 
programme over the past 18 months,” he explains. 
“The feedback from them was excellent when they 
were asked about the practical workshops that the 
college provided.  We are looking to expand the 
programme to around 80 other members of staff 
over the next year.”

Iain believes Sunderland College has never been 
better placed to help Gentoo achieve its staffing 
ambitions and meet its efficiency targets. However, 
he is equally excited at the myriad of opportunities 
an innovative partnership provides to students 
keen to broaden their career prospects.

“As a college, last year we had to generate 1500 
work experience opportunities,” he adds. “In terms 
of supporting us with that, Gentoo have been 
great.

“We’re also part of a Department of Education 
pilot that’s looking at the value of extending work 
placements and implementing new T-Levels.

“T-Levels are the biggest ever overhaul of 
technical education with a view to delivering a 
skills revolution. They involve a 60-hour work 
placement rather than the traditional work 
experience model. It’s a major undertaking but 
once again Gentoo have been very supportive.

“As a result of the partnership, Sunderland 
College students gain an invaluable insight into 
work and the workplace. From the college’s point 
of view, it’s a challenge to prepare the students 
and from an employers’ point of view it involves a 
significant amount of work. 

“We both need to look at how we can ensure 
that it’s a meaningful experience for the students. 
Gentoo understand that and a great example of 
the partnership working in practice was when we 
joined forces to help give Sunderland city centre a 
facelift.

ADVERTISING FEATURE – EDUCATION  
Sunderland College

Sunderland College and Gentoo are on a mission to develop the multi-skilled workforce of the 
future. North East Times hears how the collaboration is making a positive difference

CONSTRUCTIVE PARTNERSHIP 

SUNDERLAND COLLEGE
Photo: Iain Nixon (Sunderland 

College), Diane Carney 

(Gentoo), Alex Hammond 

(Gentoo) and two trainees

www.sunderlandcollege.ac.uk
@sunderlandcol
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“The skills gap is widening 
because the skills needs are 

changing.”
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“We mobilised our construction students 
to effectively give buildings – a shopfront, 
for instance – a bit of a facelift. Gentoo staff 
managed the projects as micro sites but we’d have 
our students doing the labouring work. That’s 
something that’s worked very well for the city 
and is in line with what we set out to do once we 
formalised our strategic partnership.”

Both Sunderland College and Gentoo are 
acutely aware that the North East economy 
faces a number of fresh challenges associated 
with bridging the skills gap across the region. 
Working together, they can predict industry 
trends and pre-empt specific needs – equipping 
the employees of the future with the right tools at 
the right time.

“If you take the construction sector as an 
example, we are already talking to Gentoo about 
how things will change during the next few years,” 
adds Iain. 

“Between 2018 and 2022, the total construction 
output in the region is expected to decline – albeit 
decline by a very small percentage. 

“However, growth is expected across a number 
of areas and the private housing and industrial 
sectors are expected to be very healthy. 

“There will be an increasing demand for higher 
level skills with a particular need for professionals 

with skills in 3D printing and using drones.
“The prefabs and offsite builds of the future 

will require different techniques and materials 
and new skills will be needed there. We are also 
looking at non-construction staff – the technical, 
IT and office-based staff needed to support the 
workers on the ground. And we need to consider 
senior executive and managerial roles at a time 
when logistics will come to the fore. 

“The skills gap is widening because the skills 
needs are changing.”

Sunderland College and Gentoo will continue 
to work together to ensure the regional skills 
gap narrows. “Go back ten or 20 years and it’s 
clear that the partnership between education and 
business has always been critical,” concludes Iain. 
“However, I would argue it’s never been more 
critical.” Alex agrees. “It’s absolutely vital that we 
work closely with schools and colleges to ensure 
we have the right people, with the right skills to 
continue to take Gentoo forward in the future,” 
he adds.

“Sunderland College is proactive in engaging 
with us to ensure its programmes meet our needs. 
Getting out into the education sector and talking 
to students about the variety of exciting career 
opportunities at Gentoo is also important in terms 
of attracting talent into the sector.”
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Tell us about the regeneration that’s 
happening in Sunderland City 
Centre.
Graeme: The city is changing fast, 
and we have a long-term blueprint 

for growth: ‘Transforming our City, The 3,6,9 
Vision’, which sets out how we’ll continue to 
improve the cityscape, create thousands of new 
jobs, and boost the city’s cultural impact over the 
next three, six and nine years.

Major projects include the Vaux development 
in the city centre, Northern Spire and the 
International Advanced Manufacturing Park 
(IAMP). Work has also started on Sunderland’s 
exciting new cultural quarter in the city centre. In 
the last year, the Hilton Hotel at the Stadium of 
Light, The Fire Station and the new city campus at 
Sunderland College opened their doors.
Patrick: Over 40 projects are identified in our 
3,6,9 Vision covering the economy, connectivity, 
education, culture and housing, each of which 
will bring new opportunities for enjoying life, 
creating jobs, investing in business and tourism, 
and boosting Sunderland’s profile as the best city 
in which to live, work, visit and study.

 
How will these developments impact those living 
and working in the city?
Greame: We’re focusing on new jobs, new 
opportunities, a high quality of life, and strong 
infrastructure, all of which combine to drive 
economic growth. We’re busy with game-changing 
projects such as the International Advanced 
Manufacturing Park which will bring more than 
7000 new jobs and £500m of public and private 
investment to land close to Nissan.
Patrick: Northern Spire, the stunning new bridge 
across the River Wear, together with the new 
road system to the bridge – Sunderland Strategic 
Transport Corridor – will bring many acres of 
underused land back to life. It’ll cut transport 
times to and across the city and unlock major 
regeneration schemes, and more opportunities 
for the Port of Sunderland when the roads are 

completed.
Sunderland had one of the best-performing 

city economies in the country at the end of 2017, 
‘vastly outperforming’ other cities in the North 
East, according to the UK Powerhouse study. 

With Northern Spire now open, new city centre 
developments such as Vaux well underway, new 
roads and the city’s broadband and cloud platform 
connectivity outpacing the competition, our city is 
set to perform even better in the future.
Greame: Housing is also playing a big part in 
the city resurgence, while the city is ranked in 
the top five per cent of local authorities for the 
quality of the living environment, and 91 per 
cent of residents are satisfied with their current 
accommodation. The draft Local Plan aims to 
deliver 13,410 new homes in Sunderland by 
2033, 745 a year will be built with developments 
planned from Seaburn the city’s stunning seaside 
resort to Chapelgarth a desirable suburb in 
the south of the city.  There is also a focus for 
residential development in the ‘urban core’ with 
Modular housing at Sheepfolds and development 
opportunities at Sunniside and Vaux.

 
The Northern Spire recently opened. Why was 
important to build this bridge and what has been 
the feedback so far?
Patrick: Northern Spire is a step change in the 
city’s transport, inward investment potential and 
quality of life. It defines Sunderland’s ability to 
combine civic pride and innovation. We have a 
track record of delivering pioneering projects in 
partnerships with the private sector, and with 
Northern Spire, we have excelled ourselves. It is a 
key gateway to the city, opening up routes which 
will attract new highly skilled jobs, investors and 
tourists. The latest figures show that tourists now 
bring £429m to the city and the new bridge will 
help to attract even more visitors. 
Graeme: Northern Spire is a catalyst for change – 
it shows everyone that Sunderland is transforming 
and open for business. The feedback has been 
terrific from local people, who are at the heart 

ADVERTISING FEATURE – DEVELOPMENT  
MAKE it Sunderland

Cllr Graeme Miller, leader of Sunderland City Council, and Patrick Melia, chief executive Sunderland 
City Council, reflect on vision for Wearside

HOW SUNDERLAND IS 
BUILDING ITS FUTURE 

MAKE IT SUNDERLAND 
For further information on doing 

business in Sunderland contact:

info@makeitsunderland.com

0191 561 1194

makeitsunderland.com
@MAKEitSund
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of the new bridge. They chose the name, many 
thousands have crossed it on foot and by car, and 
they have been quick to praise the spectacular 
addition it makes to our cityscape.

 
Sunderland Council are also involved in the 
IAMP. At what stage is this project at? And what’s 
the timeline for its completion?
Graeme: Planning permission was granted for 
the development of phase one of the International 
Advanced Manufacturing Park (IAMP) in May 
this year, and now preparatory work has started 
on-site.

It is a joint venture between Sunderland and 
South Tyneside Councils, and covers a vast area 
- 400,000 square metres - which will bring with it 
£500m of public and private investment and 7000 
job opportunities in the next ten to 15 years. The 
land needed to deliver phase one of IAMP has 
already been assembled, meaning the site is poised 
to be transformed quickly.
Patrick: The IAMP is a once-in-a-generation 
chance to boost not only the Sunderland and 
South Tyneside economies, but also the growth 
of the UK’s high-tech, automotive and advanced 
manufacturing industries, and help to position the 
UK as a global player in these fast-growing sectors. 

 
These developments are all part of Sunderland’s 
Strategic Transport Corridor. How will this 
improve the connectivity of Sunderland and the 
wider North East region?
Patrick: The Sunderland Strategic Transport 
Corridor (SSTC) project is leading the 
infrastructure investment required to improve the 
road network around Northern Spire. The new 
road system will unlock the regeneration potential 
of locations along the river corridor which have 
lain dormant since mines and shipbuilding 
dominated Sunderland.
Graeme: Once the road system is complete 
the bridge and new roads are likely to have a 
‘domino effect’ on surrounding areas, significantly 
improving investment, attractiveness and the 

quality of life for residents and commuters alike. 
Patrick: The city has worked hard to put the 
pieces in place for sustainable growth – thriving 
business sectors including automotive, digital, 
financial and professional services:  a growing 
knowledge economy eco-system attracting highly 
skilled people to city businesses: new, attractive 
places to live and spend leisure time: and strong 
infrastructure. Transport is one of the key drivers 
of economic growth. Our new roads, bridge, and 
the revitalised Port of Sunderland are hugely 
important to the city, region and the UK.
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The North East has long been 
synonymous with manufacturing, 
from building ships that navigated 
the globe hundreds of years ago to the 
automotive giants based in the region 

today. And now, with the advancement of digital 
technologies, it has the opportunity to be a world-
leader once more. 

The Fourth Industrial Revolution (4IR) is now 
underway and manufacturers in the North East 
are well placed to take advantage. While previous 
Industrial Revolutions were characterised by steam 
and water, electricity and more recently the start 
of the internet, the 4IR refers to the concept of the 
blurring line between the real and technological 
worlds. It incorporates technologies like virtual 
reality (VR), augmented reality (AR) and artificial 
intelligence (AI), and is starting to impact on every 
element of business.

For manufacturers, it presents clear opportunities 
to increase productivity and efficiencies. But it also 
presents challenges – where do companies start and 
how do they know which technologies are the most 
relevant?

For Digital Catapult North East Tees Valley 
(NETV), this challenge needs to be tackled quickly 
to ensure that manufacturers in the region don’t fall 
behind. 

Large UK manufacturers need to compete 
on a global scale and even SME manufacturers 
risk losing business if they don’t adapt, as supply 
chains are increasingly expected to embrace digital 

technologies. 
Sophie Craggs, programme engagement manager 

at Digital Catapult NETV, says: “We’re seeing 
more and more manufacturers starting to utilise 
advanced digital technologies. VR and AR are being 
used to improve employee training and speed up 
engineering processes. Connected technologies like 
the Internet of Things and low-power wide-area 
networks are creating smart factories which are 
more efficient, while AI is being used to make data-
driven decisions.

“While it can be intimidating trying to work out 
where to start, those manufacturers that embrace 
emerging technologies are setting themselves up 
for long-term success. At Digital Catapult NETV 
we have a number of support services available to 
help manufacturers – large and small – understand 
what the technology can do and how to start 
implementing it in their companies.”

This support includes Business Challenges – an 
open innovation approach to problem solving – and 
the NETV Immersive Lab, housed at PROTO: The 
Emerging Technology Centre in Gateshead. One of 
only three dedicated immersive technology hubs in 
the UK, the lab provides businesses with access to 
the latest VR/AR hardware and software, as well as 
hands-on workshops and training opportunities. 

Alex Cook, innovation manager at PROTO – 
which is owned and managed by Gateshead Council 
– says: “Digital technology is having a significant 
impact on manufacturers, and given the pace at 
which technology is advancing, it can be hard for 
businesses to keep up to date. 

“At PROTO, we support companies to get 
ahead of the game by providing them with an 
understanding of the potential of emerging 
technologies and supporting them through their 
own innovation programmes. We do this by 
providing expert advice, hands-on access to kit and 
industry-leading digital content creation facilities.” 

The North East manufacturing industry has a 
long history of leading innovation. With the Fourth 
Industrial Revolution showing no signs of slowing, 
it’s time for it to take centre stage once again. 

ADVERTISING FEATURE – TECH  
Digital Catapult North East Tees Valley

The North East has an opportunity to become a world-leader in digital manufacturing, and Digital 
Catapult North East Tees Valley is working hard to make it happen

THE FUTURE OF 
MANUFACTURING IS DIGITAL

DIGITAL CATAPULT NORTH 
EAST TEES VALLEY
Manufacturers that are 

interested in exploring emerging 

technologies can contact the 

Digital Catapult team to find 

out about the different support 

programmes available. Digital 

Catapult NETV is partially 

funded by the European 

Regional Development Fund, 

as part of the Digital Innovation 

Partnership. 

www.sunderlandsoftwarecity.
com
www.digitalcatapult.org.uk
@DigiCatNETV
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Purchasing property can undoubtedly 
be a lucrative business – whether 
you buy with a view to selling and 
making a profit, or rental income is 
the goal, property is certainly a sector 

that continues to offer rewards. But not just to the 
investors…

It is widely known that the numbers employed 
by Her Majesty’s Revenue & Customs (HMRC) 
are much reduced when compared to those 15 
years ago. Despite this reduction in workforce, the 
pressures on HMRC to maintain and increase the 
tax yield have never been greater and this has led to 
its resources being focused on those sectors where 
the increase in tax resulting from an ‘intervention’ 
should be significant. Property is one such sector.

In 2016, we saw the introduction of new rules 
dealing with the taxation of UK land owned in some 
way by a non-UK resident company or individual. 
This has led to the creation of the Offshore Property 
Development Task Force, a team of 50 HMRC 
professionals focused on the implementation of 
these new rules.

The new rules seek to tax property development 
(as opposed to investment) activities carried on by 
non-UK residents as income; potentially subject to 
tax at rates up to 45 per cent. A significantly higher 
potential rate when compared to tax rates on capital 
which can be as low as 20 per cent for commercial 
property owned by an individual. For both UK and 
overseas investors in property, obtaining capital 
treatment can be vital to the overall profitability of 
the project. 

When faced with any form of challenge from 
HMRC, evidence is crucial. None more so than 
when that evidence demonstrates the original 
intentions of the parties.

In 2015, developer Terrace Hill (Berkeley) 
Limited won a Tax Tribunal case which 
demonstrated this very point. The company made 
a property acquisition in 2000 and completed the 
renovation of it in 2003. Two years on, in May 2005, 
it let the property, but then sold it only four months 
later. 

HMRC sought to tax the profit on the sale as 

income. Terrace Hill successfully argued against 
HMRC that the intention had always been to keep 
the property as an investment to provide rental 
income but as this was proving to be less than 
anticipated, they decided to sell when they received 
an offer that was too good to turn down.

In Terrace Hill’s successful appeal against 
the HMRC judgement, the tribunal pointed to 
detailed minutes from its board meeting, which 
supported its claim it intended to keep the property. 
The minutes also set out the expected rentals at 
the outset which meant that the company could 
demonstrate that actual rentals were disappointingly 
low. Furthermore, the company accounts had 
always treated the property as an investment asset, 
consistent with the stated intentions in the board 
minutes. 

The documents created at the outset of this 
venture were key in determining the eventual 
outcome. Proper preparation is key and that 
includes consulting a specialist in property tax 
before you take any decisions for yourself – only 
when you fully understand your tax position can 
you make an informed choice in what to do about it. 

ADVERTISING FEATURE  
Leathers the Accountants

HMRC continues to take a very keen interest in the profits of property businesses. Tim Mallon, 
managing director of Leathers the Accountants, explains the importance of intention in 
determining tax treatment

A QUESTION OF INTENT
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The team at Leathers the 

Accountants are leading 

property tax advisors and have 

advised investors and property 

businesses on the most complex 

of matters for almost 30 years. 

Contact Tim Mallon on: 

0191 224 6760  
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leatherstheaccountants.com 
www.leatherstheaccountants.
com
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Many people in the North East 
have heard of the Siemens CA 
Parsons site on Shields Road. 
The Parsons Works dates back 
to the late 1800s. Although the 

site has reduced in its footprint over the last few 
decades, the business – owned by global company 
Siemens since 1997 – is very much looking to 
the future with a £4 million investment that will 
ultimately help its customers keep the country’s 
lights on. 

Frequent visitors to Shields Road in Newcastle 
may be familiar with the vacuum chamber, a 
piece of machinery that dominates the northern 
side of the Siemens CA Parsons site and is visible 
to anyone passing the road. From the outside, 
passers-by will see a large vacuum chamber sign, 
a heavyweight steel door and layers of industrial 
concrete. This machinery is large but seemingly 
unremarkable. However, inside, the reality is this 
highly-technical piece of machinery is supporting 
Siemens’ energy customers around the world by 
servicing a range of power station equipment, 
making sure it is fit for operation.  

First built in the late 1950s, at the peak of the 
famous Parsons Steam Turbine business, the 
vacuum chamber was a feat of engineering.  This 
advanced piece of equipment tests turbine rotors, 
effectively assessing features such as balancing and 
overspeed and giving power plant operators the 
confidence their machinery is in good working 
order. 

One of only two vacuum chambers in the UK, 
the Siemens machine is used to test turbines that 
weigh up to 120 tonnes, spinning them at up 
to 3750 revolutions per minute in a vacuumed 
environment, which removes any air resistance. 
This equates to the tip of the blades moving at 
speeds of more than 1700 miles per hour – more 
than twice the speed of sound.

After more than 50 impressive years of service, 
it’s time to give the vacuum chamber a well-
deserved modernisation. With work due to 
begin in April 2019, the £4 million investment 
will include installation of digitalised technology 
and newly-engineered upgrades to enhance its 
performance and capability. It is these attributes, 
alongside the chamber’s diagnostic capability, that 
will help customers become more efficient, saving 
them both time and money in the long run.  

Darren Davidson, managing director of the 
Siemens Newcastle site, says: “The vacuum 
chamber was installed at the Shields Road site in 
the late 1950s and was mainly used on coal-fired 
power station equipment for who were then 
Parsons customers. It was an impressive piece of 
kit back then and remains so today. 

ADVERTISING FEATURE – ENGINEERING  
Siemens

Siemens in Newcastle is set to help keep the UK illuminated thanks to a £4 million vacuum 
chamber 

SHINING INVESTMENT 
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“The rotors and turbines are tested at 
phenomenal speeds so the vacuum chamber has 
to be surrounded by layers and layers of reinforced 
concrete to protect the surrounding area.

“The upgrade is fantastic news; it’s a huge 
investment in this site and is testament to the 
skilled work that the team do here. As well as 
upgrading the machinery, it’s also given the team 
who work in this area the opportunity to further 
develop their skills and training.”

Nigel Presley, machine dynamics manager, leads 
the team that balances and tests steam and gas 
turbine rotors, compressor rotors, generator rotors 
and exciter rotors. The vacuum chamber is one of 
the team’s main assets. 

Nigel explains: “The vacuum chamber upgrade 
will bring with it greater acceleration, which will 
mean we can pass through resonant frequencies 
in the minimum time, which reduces the strain 
on the machines. The upgrade will also allow us 
to balance and overspeed a wider range of rotors. 
Better speed control will mean we can balance 
smaller industrial rotors, while the increased 
power of 6MW will allow the running of larger 
turbine rotors – up to 12.5m2 – at much greater 
acceleration rates.”

The new-look vacuum chamber equipment will 
be fitted with the latest Siemens digital technology; 
this includes a drive system, gear box, switch gear, 
transformer and condition monitoring system.

Nigel adds: “The Siemens condition monitoring 
and remote diagnostics package will be installed 
into the vacuum chamber; this means that we’re 
able to continuously monitor the performance 

of the new drive system. That’s a huge benefit 
because it means we can schedule preventative 
maintenance and minimise any machine 
downtime. Our customers depend on these 
capabilities and this latest investment means we 
can offer them an enhanced customer service that 
protects them well into the future.”

Darren concludes: “This site has been on Shields 
Road for over 100 years and we are still very much 
committed to a future here. We are investing in 
new, advanced digital technology to help our 
customers improve their operations and to support 
the needs of the ever-changing energy market.

“I’m sure many people have heard of this site but 
I bet not many people know what we actually do. 
We’re helping our customers provide efficient and 
reliable energy, which ultimately keeps the lights 
on across the UK – from right here in the heart of 
Newcastle!”

SIEMENS
Photo: Nigel Presley

www.siemens.com
@SiemensUKNews
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“This site has been on 
Shields Road for over 100 
years and we are still very 

much committed to a 
future here.” 
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The aim of the £10 million North 
East Property Fund is to fund the 
development of more than 300 new 
homes and the development of around 
4000 square metres of commercial 

space. It is forecast to contribute in excess of 
£30 million to the regional economy, creating or 
safeguarding over 600 local jobs. 

What’s on offer: offering loans from £250,000 to 
£1 million for residential and non-speculative 
commercial developments in Tyne and Wear, 
Northumberland and County Durham, the North 
East Property Fund can provide up to 100 per cent 
of build costs for suitable schemes with repayment 
terms available up to two years.

New housing developments, office, industrial 
and warehouse developments and refurbishment 
projects are all eligible and the fixed interest rate can 
be rolled up during the development phase. 

Helping developers pursue new opportunities: 
One company that has benefited from the North 
East Property Fund is JD Homes, which received 
a £630,000 investment in order to pursue its first 

multi-plot residential development.
The residential building division of JD Joinery 

and Building Services secured the short-term loan 
to bring forward a housing scheme known as The 
Stables, in Stannington near Morpeth. 

The homes, which are a bespoke collection of 
three and four bedroom detached properties are 
aimed at families and have just been released with 
prices starting from £325,000.   

Joe Dixon, managing director of JD Homes, says: 
“Launching a residential homebuilding division 
has long been an ambition of the business and the 
North East Property Fund helped to realise this 
thanks to support for The Stables development of 
five quality homes.   

“JD Joinery and Building Services has built a 
strong reputation as an innovator in residential 
building, particularly in Passivhaus and low-energy 
construction techniques.  We are bringing these 
specialist skills to the JD Homes brand with the 
aim of creating superior family homes featuring 
smart home technology and low-energy design as 
standard.”  

Tony Cullen, investment executive at FW Capital, 
says: “The North East Property Fund was set up 
to bridge a gap in funding for developers just like 
Joe who have plenty of experience and a great 
track record in delivery. The Stables is in a popular 
location with good access to the A1 and has already 
generated significant interest from prospective 
purchasers.”

North East Property Fund
The FW Capital investment team is on hand to work 
with interested parties to ensure any loan suits their 
needs. Loans are made on a commercial basis and 
developers need to provide company accounts, a 
project synopsis, a detailed cost breakdown of the 
project and details of how the loan will be repaid.  

ADVERTISING FEATURE  – FUNDING
FW Capital

The £10 million North East Property Fund was established with the aim of kick-starting the 
development of small-scale property schemes in the region. Managed by FW Capital, it is backed 
by Santander and the North East Local Enterprise Partnership (LEP)

KICK-START YOUR DEVELOPMENT 

FW CAPITAL
For more information, please 

contact Tony Cullen on 

0191 269 6966 or visit:

www.fwcapital.co.uk/funds-we-
manage/north-east-property-
fund.aspx 
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FW Capital can provide property development loans between £250,000 and £1 million, with 
repayment terms of up to 24 months, to construction and property development companies for 
projects such as: 
• New housing developments
• New office, industrial and warehouse developments
• Refurbishment projects
• Phased development schemes
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ADVERTISING FEATURE – LAW
Sintons 

SINTONS 
Photo: Alex Rayner (Sintons) and 

Paul Walker (Tolent)

www.sintons.co.uk
@SintonsLaw
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The revival of the project to transform 
the former Vaux Brewery site in 
Sunderland through the appointment 
of a new construction partner has 
been enabled with support from law 

firm Sintons
The redevelopment scheme for the 5.5 hectare 

site – Sunderland city centre’s most significant 
regeneration project – was forced to come to a halt 
earlier this year due to the collapse of Carillion, 
which had been leading the construction work. 

However, through the recent appointment of 
Tolent as construction partner, work has now 
recommenced with contractors delivering the first 
development on site, The Beam. The venue will 
offer more than 59,000sq ft of office and leisure 
space, and is expected to welcome its first tenants 
in early 2019. 

Team Valley-based Tolent – appointed to the 
scheme after a competitive tender by developer 
Siglion – has recently worked on a number of 
other significant Sunderland construction projects, 
including the Beacon of Light, Hilton Garden Inn 
and the Echo Building, which also houses Siglion’s 
headquarters.

The business has been supported in securing 
the Vaux site contract by law firm Sintons, with 
leading construction specialist Alex Rayner acting 
for Tolent and advising on the building contract 
for phase one of the redevelopment. 

Paul Walker, regional commercial director 
at Tolent, says: “We are delighted to have been 
appointed to this project, which will build on the 
history of this site to create a fantastic mixed-
use development which will be used by many 
generations to come. Our work on The Beam is 
already progressing strongly and we look forward 
to completing this significant building, which is 
already changing the face of Sunderland’s city 
centre.

“We are grateful to Alex and Sintons for their 
advice and assistance on this project.” 

Alex Rayner, partner and head of construction 
and engineering at Sintons, says: “The Vaux 
site redevelopment is a landmark project for 

the region, particularly in terms of the impact 
it will have on Sunderland city centre by way of 
investment and job creation.  

“The appointment of our client, Tolent, a highly-
respected name in North East business, is a further 
boost to the region and our economy, with jobs 
being created as a result of securing this major 
contract. We are delighted to have been able to 
advise them on the agreement of the construction 
contract, which then allowed work on the site to 
recommence, and the creation of The Beam to get 
back on track.” 

Construction work at the Sunderland city centre development has resumed with the help of 
Sintons law firm

VAUX SITE BACK ON TRACK 
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Newcastle College sits prominently 
at the edge of the city centre, 
responsible for teaching more than 
16,000 students each year. While 
the core of those are school leavers, 

it also offers apprenticeships, professional training 
and courses up to Masters degree level, with its 
higher education provision recently relaunched as 
Newcastle College University Centre.

Much more than just a name, it’s a significant 
change which allows it to offer an alternative student 

experience, equal to that of a university.
At the helm is principal Tony Lewin, who took 

the reins in 2015 and has a vision for Newcastle 
College University Centre to produce a pipeline of 
talent for the region’s employers, while merging a 
university experience with the benefits of studying 
at the college.

“The premise is to offer an alternative experience 
to those studying for a degree,” Tony explains. “It 
takes higher education teaching and puts it into a 
more personalised setting, allowing students to take 
advantage of specialist support facilities, hands-on 
learning and industry links.”

It’s an experience which is not likely to be the 
same as those at neighbouring institutions. As 
a vocational skills provider, Newcastle College 
University Centre offers professional work-based 
study opportunities, industry-linked activities and 
training which reflects real working environments 
and employers, providing a unique level of support 
to its students.

“It’s vital we offer experiences and teaching 
environments which will give people the practical 
skills to get on and do the job,” Tony says. “Our 
ability to award and develop our own degrees 
and our relationships with employers across the 
region are what really help us to deliver on what we 
promise.”

Explaining the significance of the University 
Centre’s Taught Degree Awarding Powers, Tony 
continues: “Our degree courses come with a ‘work 
ready guarantee’, which is the mission our teaching 
colleagues are given when developing their courses.

“It’s their relationships and connections which 
inform the content, ensuring we’re providing up-to-
date skills and insight. If something changes within 
a sector, we can respond to that and change the 
courses to reflect that. 

“We develop our courses in collaboration with 
employers to ensure we’re addressing the right 
skills gaps and developing our facilities in line with 
industry. In fast-moving industries, such as digital 
technology, we’re training students for roles which 
may not even exist yet.”

The skill gaps Tony mentions are something 
which affect many industries across the region and 

ADVERTISING FEATURE – EDUCATION  
Newcastle College University Centre

Newcastle College University Centre principal Tony Lewin shares his vision for the future of higher 
education 

MIRRORING INDUSTRY 
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he points out that the University Centre has a major 
role to play in closing those gaps and supporting the 
North East economy.

“Employers are looking for qualified workers 
with the right skills and experience for the emerging 
technologies which change the way their industries 
work,” Tony explains. “As an education provider, 
we’re instrumental to the development of a skilled 
workforce and we align ourselves very closely with 
North East LEP priorities to support skills training.

“By working with employers and employing 
teachers with the right experience, we help address 
the issue for employers but also help our students’ 
chances of employment.”

Those real working environments and industry 
standard facilities are perhaps the most important 
parts of what Newcastle College University Centre 
has to offer. Tony’s vision is for all of the facilities to 
mirror those found in industry, so that the practical 
experience students leave with is equal to what 
they’ll find in the workplace.

“Development in facilities is so important and 
many people don’t realise the scale of the College, 
or that these facilities are here,” Tony says. “Our 
campus footprint spreads much further than 
our main Rye Hill Campus. We have an Energy 
Academy in Wallsend and our award-winning 
Transport Academy based in Gateshead and 
Newcastle International Airport.”

Indeed, the application to establish Newcastle 
College University Centre comes the same year it 
was awarded The Queen’s Anniversary Prize for 
Further and Higher Education in recognition of 
its commitment to vocational training through its 
Transport Academy. 

It also received a Teaching Excellence Framework 
(TEF) Silver Award in 2017, a government initiative 
which recognises excellence in teaching at higher 
education level. 

The facilities don’t stop there. Hidden behind 
the exterior of the main campus is a whole floor 
dedicated to simulated hospital wards with attached 
intensive care unit, children’s nurseries, science labs, 
recording studios, a state-of-the-art digital tech hub 
and a 200-seat theatre.

Culinary students learn in restaurant standard 

kitchens and run their own á la carte eatery, The 
Chefs’ Academy, while hair and beauty students 
benefit from their own salon and spa facilities, all of 
which are open to the public. 

Tony says: “By providing the right tools, we’re 
creating spaces in which students can envision their 
future career and be inspired by their surroundings 
and environment. 

“It’s not just workspaces which give students a 
sense that they’re learning ‘on the job’. Many courses 
are either developed in partnership with employers, 
or benefit from a collaboration with one along the 
way, whether that be working on fashion briefs from 
global designers such as Levi’s and Dr Martens, 
or collaborating on working on real projects with 
leaders in industry. 

“We work closely with companies such as Nexus, 
Maersk Training and Responsive Engineering to 
deliver training and projects to our students and 
higher level apprentices.”

He continues: “Our relationships with employers 
are vital to the success of our students – by meeting 
and working with people already successful in the 
industry, students can envisage themselves doing 
that too. They can ask the questions they want to 
ask and who better to inspire them but real people 
doing real work?

 “Newcastle College University Centre is here to 
help create the workforce of the future but is also 
helping those already working within their chosen 
industry to progress. 

“Workers of any age can benefit from up-skilling 
and businesses can invest in their existing workforce 
by helping them learn new skills. The space and 
experience provided here is flexible and supportive, 
so it’s definitely suited to mature learners with 
existing family or work commitments.

“It’s our job to provide the solutions to problems 
and support progression, which in turn will 
support the local economy and create even more 
opportunities. 

“The facilities and the connections we have are 
vital to do that but it’s the passion and expertise we 
have within Newcastle College University Centre 
which helps to create an environment where 
learners are inspired to succeed.”

NEWCASTLE COLLEGE 
www.ncl-coll.au.uk
@NCLCollege

i
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Leveraging energy efficiency 
technologies in new buildings naturally 
impacts occupiers who can reduce 
consumption and make savings to their 
bills. 

But historic buildings also provide fantastic 
spaces for businesses. Businesses can save energy 
through simple measures such as turning off lights, 
PCs, and other equipment, all of which have a 
significant impact on annual bills. This helps SMEs 
invest more on the things that matter – such as 
personnel and products. 

Then there are the energy prices themselves 
– we live in a global energy space where oil 
prices and security of supply can be volatile. But 
businesses today can support their growth and 
development by getting the best energy deal, 
saving vital costs. 

One man who understands the importance of 
this is Sean Donkin, managing director of The Inn 
Collection. 

The Inn Collection includes food, beverages 
and accommodation across an ever-
expanding portfolio of inns, from Teesside to 
Northumberland. Sean explains: “Our collection 
includes a variety of buildings, ranging from new-
build to very historic buildings. Over the last five 
years, we have brought on board two brand-new 
buildings, yet we have some beautiful, popular inns 
dating back to the 1800s. Each require different 

energy consumption, but what is consistent is 
the importance of getting the best energy rates. 
This helps conserve cost and invest in the best 
possible experience for our customers. This is what 
distinguishes us from our competition. 

“troo were able to bring all our property 
contracts for the individual suppliers under one 
umbrella, making it easier for us to see costs, 
compare costs, plan renewal and reduce admin. 
Ultimately, we knew what we were paying for and 
what we were getting – and the energy deal was 
very good.”

Andrew Richardson, troo CEO, says: 
“Companies focus on their products and materials, 
but energy can be overlooked. Yet it is a fixed 
monthly cost.

“Without energy, the business cannot run. 
We use our knowledge and expertise to get the 
best price we can for you. We’ll guide, support 
and educate you through the process. And we’ll 
disclose upfront the fee we make for our work. The 
savings could have a big impact for you.”

David Thompson of THAA Architects agrees: 
“Small businesses, like my practice, have many 
challenges to grow – competition, product costs 
and clearly utility costs, too. 

“Ensuring we are investing in the latest 
technologies and great talent is paramount. Energy 
efficiency is critical, but so is the energy we buy for 
our buildings.”

Earlier this year, new energy-efficiency rules 
came into place, which made it unlawful for any 
sub-standard property not meeting a minimum 
Energy Performance Certificate of E to be let to a 
tenant.

Victoria Hampson, RICS regional director, 
North & Midlands, says: “Landlords have a 
real opportunity to improve the efficiency of 
the existing built stock in the North East and 
leverage the benefits – likely to include improved 
operational performance and reduced output 
costs. On top of this, we would encourage our 
members and any small businesses to find ways to 
access the best energy deals possible.”

Andrew concludes: “We are a small business in 
the North East. And we want to help others. So, get 
in touch.”

ADVERTISING FEATURE – UTILITIES
troo

How troo is building a case for better energy efficiency in your premises

SAVE ENERGY AND MONEY 

TROO
Photo: Sean Donkin and Andrew 

Richardson 

0808 164 2222
www.troocost.com
@Troocost
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It has been 14 years since NETPark Research 
Institute became the first building to open at 
County Durham’s exciting new North East 
Technology Park, known as NETPark. It 
became home to Durham University and the 

Centre for Advanced Instrumentation and was 
quickly followed by the Incubator and the first 
SME, Durham University spin-out Kromek. 

Fast forward to 2018, and Kromek, which 
manufactures equipment for the medical, nuclear 
and security industries, is now AIM-listed. It has 
secured significant contracts with the US DARPA, 
an agency of the US Department of Defence to 
detect dirty bombs and won a £1.4 million deal 
to improve breast cancer detection. Also, the 
incubator is now fully occupied with 17 science, 
engineering and technology companies.

Meanwhile, NETPark – which is managed by 
Business Durham, the economic development 
organisation for County Durham – now offers 
high-tech companies office, incubation, growth 
space, offices, science labs and clean room 
facilities. 

Kromek has been joined on the park by dozens 

of innovative companies that are making a major 
impact on people’s health, creating new jobs, 
revolutionising existing, technologies and keeping 
our country safe. 

From its early days, the park has grown 
alongside its talented tenants. When its most 
recent development, the £7.6 million Explorer 
building, opened in January, it was already 40 per 
cent full, showing just how much the park is in 
demand. Explorer’s new tenants, x-ray imaging 
specialist IBEX and electronics firm PragmatIC, 
had come from NETPark’s Discovery Centre and 
from the Centre for Process Innovation (CPI) 
respectively.

IBEX chief executive Dr Neil Loxley says the 
move to the Explorer building was instrumental to 
the company’s future success. The company started 
its journey on NETPark as a virtual tenant, then 
took incubator space before moving into offices 
in the Discovery 2 building. It now has custom-
designed office and laboratory space in Explorer to 
support ambitious five-year growth plans to double 
its workforce and transform it into a multi-million 
pound business.

Dr Neil says: “We had a great deal of input into 
the design and layout of the office and laboratory, 
which will take us through the next five years of 
growth comfortably. The quality of the facilities at 
NETPark and the attitude of staff is first class. It 
has a really dynamic, innovative atmosphere.” 

For Ken Williamson, chief operating officer at 
PragmatIC, Explorer offered an ideal opportunity 
to support their rapid growth.

“We initially came because of the printable 
electronics centre but access to a highly-skilled 
semi-conductor workforce in the North East has 
been a key factor in us staying and growing here, 
as well as the value-for-money office space and the 
access to funding. The Explorer building really is 
an ideal place for us,” he says.

Peter McDowell, property director with 
Business Durham, which works on behalf of 

ADVERTISING FEATURE – TECH  
Business Durham 

When the first building at the North East Technology Park was opened in 2004 by then Prime 
Minister Tony Blair, few could anticipate the role the park would play in the global ambitions of 
dozens of County Durham businesses...

NETPARK – THE FUTURE’S BRIGHT 
FOR NORTH EAST TECH FIRMS

BUSINESS DURHAM
To find out more about what 

NETPark has to offer, visit:

www.northeasttechnologypark.
com/explorer
www.businessdurham.co.uk
@_BusinessDurham
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Durham County Council, says the Explorer 
building has provided a vital “next step-up” for 
tenants, adding: “It’s a bigger building so it’s 
given existing tenants the opportunity to grow 
rather than stagnate as they hunt around for new 
premises. A company can see a clear path for their 
business without having to worry where they’re 
going to go next.”

Following on from Explorer, the park has 
recently seen Phase 3 get underway with the 
completion of a new road and infrastructure 
works. Getting the right infrastructure in place at 
NETPark has been vital to pave the way for the 
building of new facilities in the future, whether 
they will be occupied with larger inward investors 
or existing tenants at the park. Both Explorer 
and the new road have been made possible with 
£8 million funding from the North East Local 
Enterprise Partnership (LEP).

Peter adds: “Without the support of North 
East LEP, we couldn’t have created Explorer and 
the new infrastructure. They’ve also been very 
supportive of CPI.”

Since its early days, the park has been joined by 
two Catapult centres – High Value Manufacturing, 
the catalyst for the future growth and success of 
manufacturing, and Satellite Applications, which 
supports companies by opening up opportunities 
using satellite data and technology. 

The North East Satellite Applications Centre 
of Excellence is one of only five in the country 
and has engaged with more than 350 businesses 
in the region, exploring the potential for space 
technology and data to grow their companies. 
They join CPI’s four national centres at NETPark.

Peter continues: “The benefits of being at 
NETPark include the collaborations it offers for 
tenants. At Business Durham, we can help make 

those introductions and help businesses foster 
long-term relationships.”

Pioneering biotechnology firm ReViral is 
another tenant which has found the collaborations 
useful as the business grows. ReViral opened a 
research facility at the park in 2016, and is due to 
start the next stage of clinical trials of itsfi drug to 
combat Respiratory Syncytial Virus (RSV) after 
securing a second round of funding – US$55 
million from US and European investors.

Former Durham University lecturer Dr Stuart 
Cockerill, chief scientific advisor at ReViral, says: 
“It’s been hard work to get to this point but it’s very 
exciting to be here now. 

“We love it at NETPark. It’s a great location and 
a good site being among other companies such as 
the CPI. It’s clean and a safe site.”

All of the developments form part of NETPark’s 
ten-year strategy, which aims to create 3000 jobs 
and add another £400 million to the region’s GVA. 
As it continues to grow, its future and those of its 
tenants is looking incredibly bright. 

Peter concludes: “A science park brings so many 
benefits for the local economy, not least because 
many of the jobs it provides are for a highly-skilled 
workforce so we can keep our talent here in the 
North East. 

“For the future of NETPark, we would like to see 
private investment on the park and attract more 
businesses who want to create larger, bespoke 
facilities. We have the land and we certainly have 
the right support in place for companies wanting 
to locate and grow here. We’re here for the long 
term, and we have the long-term vision to go with 
it.”

Left page, circle: Ken Williamson, chief 
operating officer PragmatIC Printing.

  
Above:  ReViral came to the park 

in 2016, they have recently secured 
US$55 million in funding“The Explorer building has 

provided a vital ‘next step-
up’ for tenants. A company 

can see a clear path for 
their business without 
having to worry where 

they’re going to go next.”
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ADVERTISING FEATURE – BUILT ENVIRONMENT
Contents Design

Award-winning commercial interior architecture and design practice, Contents Design, recently 
decided to base its headquarters in the North East, adding to its existing London office. Director 
Nigel Scorer explains why

DUE NORTH

You recently made Dissington Hall 
the Contents Design HQ, with 
another office in London. Tell us 
how the company’s success led to the 
North East base?

Contents Design was based in London for its first 
two years, however we were increasingly being 
invited to work on projects in the North East. We 
have fantastic clients in the region and we want to 
ensure that we deliver what we consider to be the 
two most important elements of our work, which 
are great design solutions along with unparalleled 
client experience. We are growing as a team and 
this has created the need for a base in the North 
East as well as London. Dissington Hall is an 
incredible place to work, we have a modern working 
environment that focuses on the well-being of 
our team and we are immersed in the stunning 
green landscape of Northumberland, while being 
20-minutes’ drive from Newcastle city centre.  

Contents Design has worked with Intu Metrocentre 
and Gateshead College; what process goes in to 
working with such organisations and what is like 
having them as clients?
First and foremost, we listen to our clients to 
understand their needs and get a feel for who they 
are. Our approach to interior design is enriched by 
considering and understanding the wider impact 
of interior design and the environments it creates; 
it’s about an interest beyond individual projects and 

a desire to involve system change and influence 
processes and policy in a positive way. We are very 
fortunate to have such great clients, who trust us 
and realise the benefits of design and how it can 
improve lives. 

What do you think have been the main factors in 
the company’s growth?
Our ability to offer clients value has helped us to 
grow. Our projects, such as The Charles Dickens 
School in Southwark and Formica’s European HQ 
at North Shields, have demonstrated how great 
design can increase productivity, retain talent and 
inspire all who use the spaces. It is this positive 
impact we have on clients that leads us to being 
recommended for new work. Our education designs 
were also selected for the Well Built exhibition at 
The Museum of Architecture, alongside the likes of 
Sir Norman Foster’s projects, which showcased the 
best examples of the built environment and how it 
improves the well-being of people. 

Tell us about your team…
Our team of interior designers have the perfect 
blend of creative and technical skills; they come up 
with great concept designs which they make sure 
can be built without blowing budgets. Our designers 
are inherently innovative, and we have pushed 
ahead with some great technical advances including 
BIM (Building Information Modelling) and COBie 
data. We have been able to break into new sectors 
this year, with new projects in the hospitality and 
leisure sectors, all due to the skills which new 
designers have brought to the business. 

What are Contents Design’s plans for 2019?
With an expanding team and new office, we hope 
that our growth continues in 2019. We have school, 
college and university projects which will take us 
through next year as well as other office and leisure 
projects in the pipeline. We aim to further develop 
our portfolio in some of the newer sectors too. We 
also have some ideas to develop new technologies 
for enhancing our client experience and improving 
efficiencies for facilities management.

CONTENTS DESIGN
www.contentdesign.co.uk
@contentsdesign
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ADVERTISING FEATURE – FINANCE  
UNW

Leading lights from the digital industry were in attendance as award-winning online fashion 
business Pink Boutique hosted an exclusive e-commerce forum with chartered accountancy and 
business advisory firm UNW on October 9

UNW AND PINK BOUTIQUE HOST 
EXCLUSIVE E-COMMERCE FORUM

The event was held at Pink Boutique’s 
headquarters in Newburn, where 
founder Alice Hall and her 
husband Andrew took guests from 
businesses at various stages of their 

development on a tour of the company’s 60,000sq 
ft warehouse, creative and marketing departments 
and design studios.

Guests, which included the managing director 
of AO.com and the founder of Victorian Plumbing 
among a host of regional businesses, were then 
given the opportunity to discuss a range of topics 
at a round-table lunch, chaired by Robert Cooper 
of UNW’s Corporate Finance team.

Themes included the challenges of scaling-up, 
the role of social media marketing in e-commerce 
and the future of virtual reality in the industry.

The aim of the forum was to encourage 
attendees to share ideas and experiences of the 
different methods used to develop and grow their 
own businesses.

UNW
www.unw.co.uk
@UNWLLP
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A 
North East social media 
advertising agency, Epic Social, 
which specialises in bespoke 
campaigns, has reported first-year 
earnings of over £250,000.

The Chester-le-Street start-up has worked with 
McDonalds, Porsche, Bentley and BMW during a 
whirlwind 12 months.

It has also recently added German Doner Kebab 
UK, Citroën, and Oatein to its portfolio.

The company employs eight full-time specialists 
in areas such as videography, photography, design 
and data analytics.

Founder and managing director, Ben Maughan, 
pinpoints going to New York for Social Media 
Week as a major turning point.

“It cost us £10,000 but we learned a great deal, 
particularly about Artificial Intelligence (AI) and 
Data Analytics,” says the 24-year-old.

“AI provides a social media platform to improve 
business efficiency.

“Data analysis create a sales funnel strategy 
to help e-commerce businesses increase their 

revenue.
“Our clients have benefited from both.”
Epic Social’s major breakthrough came courtesy 

of their Valentine’s Day campaign for a McDonalds 
branch in Newcastle.

The agency created the McDonalds Valentine’s 
Day menu, which became known as McValentine’s 
Day.

The fast food restaurant advertised it on its 
website as “the most romantic dining experience 
in history.”

That may well have been a bit of an 
exaggeration, but it didn’t stop the news about the 
three-course meal for £20 per couple going viral.

Almost every major media outlet in the UK 
covered the story along with magazines and 
websites from Surrey to Scotland.

Ben was astonished to hear the campaign had 
even made television news on one of Germany’s 
biggest broadcasters.

“That was undoubtedly the highlight of a great 
first 12 months,” he says, adding:

“Roll on year two.”

ADVERTISING FEATURE – MEDIA  
Epic Social 

A North East social media advertising agency, headed by Ben Maughan, is celebrating an 
impressive first year in business

AN EPIC YEAR

EPIC SOCIAL
www.epicsocial.co.uk
@weareepicsocial

i
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ADVERTISING FEATURE – FINANCE  
Vertem

Vertem’s James Flintoft, Chartered Financial Analyst, looks at property opportunities in the 
world’s most populous country

INVESTING IN CHINA

News from China only really appears 
in our mainstream media when 
something dramatic is happening. 
When it does feature, it tends to 
look at topics that the public can 

easily grasp – such as property – and is invariably 
bearish. This leads investors here in the UK to have 
something of a negative bias, even before they start 
to analyse prospective investments.

When a colleague and I recently undertook a 
research trip to China, one of our main objectives 
was to look past the data we analyse and the 
snippets of insight from meetings and the financial 
news channels, to gain a better understanding. 
Here, we present a few observations on the 
Chinese residential property market and a 
comparison with the UK.

President Xi Jinping has set China’s agenda on 
property: that it should be for living in, not for 
speculation. In aiming to achieve that, the market 
structure is now moving in a similar direction to 
that of the UK.

As we know, UK households are highly 
leveraged in to the property cycle, which can have 
a dramatic impact on the rest of the economy. 
Most people assume that the leverage in China, 
from an individual’s perspective, must be higher; 
but in many respects, it is more cautious. For 
example, a first-time buyer in a Tier 1 city must 
raise a minimum deposit of 30 per cent and for 
a second home this can be 40 per cent (these 
statistics vary between 30-40 per cent and 40-70 
per cent respectively across Tier 1 cities). In 
the UK, mortgages tend to pay some attention 
to leverage but place greater focus on longer-
term affordability. The UK has an affordability 
crisis, which is widely believed to be a result of 
undersupply, something that is shared with China. 
Supply in China is a slightly different issue because 
most, if not all, residential property is built on a 
pre-sale model with government set price caps; 
which can still be ten times average salaries (with 
sales made through a lottery system). 

Like the UK, first-time buyers in China 
bridge some of the affordability gap with the 
backing of the ‘Bank of Mum and Dad’ – quite 

significant when you think in the context of the 
one child policy. The question now becomes: how 
sustainable is this funding source given the policy 
has been relaxed?

Like the UK with its consumerism, the local 
governments in China have an incentive to ignore 
longer-term affordability and keep the property 
market moving (land sales taxes can account 
for the majority of local government income in 
China and they are trending towards a consumer-
led economy). A key point is that, in keeping 
the market moving, they are not encouraging 
speculation. ‘Flipping’ is discouraged with capital 
gains taxes up to 50 per cent for holding periods 
under two years.

Our overall feeling of the property market was 
that its structure is moving in the right direction, 
but it will remain to be seen if the needed house 
price correction (to help affordability) will be 
allowed to play out. This is a very similar situation 
to the UK, which could be a surprise to investors 
doing a ‘skin-deep’ analysis of investments in 
China.

VERTEM 
CFA® and Chartered Financial 

Analyst® are registered 

trademarks owned by the CFA 

Institute 

www.vertemassetmanagement.
com 
@vertemam 
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AUTUMN DAZE

All clothes - Hobbs
www.hobbs.co.uk
@Hobbs_London
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AYLA JACKET (£189), AYLA TROUSER 
(£110), FLORINA COAT (£349), MISCHA 
ROLL NECK (£35), ADA BOOT (£189), 
OXFORD SADDLE BAG (£149)



142

PENNY SWEATER (£69), LORELAI 
TROUSER (£149), LORELAI JACKET 
(£199), ADA BOOT (£189)

CLEO SWEATER (£129), HANNAH 
TROUSER (£119), MISCHA ROLL NECK 

(£35), OXFORD SADDLE BAG (£149)
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AURORA WESTERN BELT (£59), CLAUDINE DRESS (£169), MOLLIE KNEE BOOT (£299)
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CASSIDY COAT (£349), GEORGIANA 
BLOUSE (£89), CASSIDY TROUSER 

(£119), HOLLIE TRAINER (£99)
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Top flight women’s basketball on Tyneside 
went from the brink of extinction to the 
cusp of a brave new era within the space of 
two turbulent months this summer. Simon 
Rushworth reports on a team reborn

BOUNCING  
BACK
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P
op your head into one of coach 
Chris Bunten’s intense training 
sessions and it’s as much a 
revealing lesson in human 
geography as it is a fascinating 

glimpse into the unique demands of elite 
women’s sport. 

Swiss international Giulia Simioni has hot-
footed it from her latest shift as a lifeguard, 
Pennsylvanian Kara Bonenberger arrives with 
a pile of books that could prove pivotal to the 
final mark in her Masters degree, and Australian 
Georgia Ohrdorf is asking for advice on where 
next to pitch her hammock. Hammocking, it 
appears, is a big thing Down Under.

Like their team-mates from New Zealand, 
Cyprus, Lithuania and beyond, the Newcastle 
Eagles trio bring a wealth of culture, passion and 
experience to a city they are proud to call their 
home. A city that came perilously close to losing 
its long association with top flight women’s 
basketball during a summer of potentially 
crippling uncertainty.

“I had no idea it was coming and the first 
thing I did was call Kara in America as I 
knew she wouldn’t have any clue what was 
happening,” explains Giulia, as she recalls the 
devastating moment she learned Northumbria 
University had chosen to end its celebrated 
national league programme. 

A snap decision to shift the focus from 
performance sport to participation had 
sounded the death knell for Team Northumbria 
– the university’s hugely successful stable of 
internationally-recognised national league 
teams and home to Tyneside’s leading women’s 
basketball roster. 

“I was back home in Switzerland when the 
news broke and of course it was a difficult time 
for everyone,” adds Giulia. “It was stressful 
but in the end we were the lucky ones. The 
Newcastle Eagles stepped in to save our team 
but that didn’t happen for the men’s basketball 
team or the volleyball teams. It’s such a shame.”

Northumbria’s decision proved as divisive 
as it was baffling. Lauded Paralympians Dame 
Tanni Grey-Thompson and Stephen Miller 
lined up on opposing sides of an increasingly 
heated debate – the former defending the move 

in her role as the university’s Chancellor and 
the latter decrying it from the standpoint of a 
Northumbria alumnus with a room named in 
his honour at Sport Central. And for Georgia 
Ohrdorf, all set to sign for Chris Bunten’s Team 
Northumbria and start a degree course in Public 
Health, a dream move was fast becoming a 
nightmare.

“When Chris approached me with the offer to 
play basketball and study for a degree, it seemed 
too good to be true,” admits the Wollongong 
native and MSU Denver biology graduate. “I’d 
been back home in Australia for a few months 
but I was getting itchy feet and I wanted to do 
some more exploring.

INTERVIEW – Newcastle Eagles WBBL



149



150

“I was all set to up sticks and fly to England 
when I heard that Northumbria University 
was ending its commitment to national league 
sport. I was on the other side of the world and I 
wanted to know where my future lay. Suddenly 
there was a big doubt about whether I’d actually 
make it to Newcastle after all, but I spoke to 
Chris and he assured me everything would work 
out fine.”

Chris Bunten, of course, couldn’t be sure. 
But what the England assistant coach did know 
was that Newcastle Eagles – home to British 
basketball’s most successful men’s team – would 
do everything in its power to bring Team 
Northumbria women’s basketball under its 
wing. 

“Chris was always quietly confident that 
the Eagles would be able to do something to 
keep women’s basketball going in Newcastle,” 
concurs Giulia. “Whatever happened, I was 
coming back to finish my TESOL (teaching 
English to speakers of another language) course 
at Northumbria but it would have been tough to 
return without the prospect of WBBL basketball 
every weekend. I always hoped that there would 
be a happy ending.”

Weeks of intense negotiation concluded with 
a successful resolution and Team Northumbria 
was rebranded as Newcastle Eagles WBBL. An 
opening weekend victory against Edinburgh’s 
Caledonia Pride ensured a winning start to 
an exciting new era but Chris Bunten and his 
players accept the hard work starts now.

“We need to use this second chance to get 
out there and show people what a fantastic 
sport this is,” insists Ivy League graduate 
Kara Bonenberger. Following four years of 
unprecedented success at the prestigious 
University of Pennsylvania, the 25-year-old 
forward is three years into her WBBL career and 
determined to highlight the potential of a sport 
rich in positives.

“Girls in the North East hear about 
netball and football and there are plenty of 
opportunities to play both,” she adds. “We 
need to prove that women’s basketball is an 
exciting alternative. England’s success in 
the Commonwealth Games earlier this year 
certainly helped and there was a lot of positive 
publicity around the national team winning the 
silver medal. The fact that we’re now a big part 
of the Newcastle Eagles family should help us to 

make a start and make up ground.”
Georgia shares her team-mate’s mission to 

take women’s basketball to the masses. Already 
embedded in Newcastle Eagles’ award-winning 
Hoops 4 Health community programme, the 
versatile Aussie has been handed a golden 
opportunity to deliver a compelling message 
to schoolchildren across the North East and 
encourage more girls to embrace basketball.

“Hoops 4 Health is an inspirational project 
and I’d love to play a greater role in delivering 
sessions in the future,” adds Georgia. “Coming 
from a public health background, I’m fascinated 
by the effect it has had and can have in the 
future. 

“It’s an incredible programme and I’m pleased 
that the WBBL team can play its part. Aside 
from the health benefits, it’s an opportunity 
to spread the word and let the kids know that 
women play basketball too – you see the way 
they look up to the men as heroes and it would 
be great if we could say the same about the 
women’s team in years to come. 

“In the States, I didn’t come across anything 
like Hoops 4 Health but sport has always had 
the ability to influence lifestyle and encourage 
better health and well-being. It should influence 
women and girls as much as it does men and 
boys.”

The benefit of this season’s Newcastle Eagles 
rebrand is not lost on Giulia. The coach’s trusted 
captain and a popular leader within a closely-
knit locker room is well aware that wearing the 
black and white kit, coupled with moving to the 
brand new Eagles Community Arena later this 
year, can have an overwhelmingly positive effect 
on a team in transition.

“I think as soon as we start playing out of the 
new venue, the profile of the team – and that of 
women’s basketball in the North East – is going 
to increase significantly,” adds the experienced 
senior international. “It already feels like we’re 
more of a family and we’ve got the weight and 
history of a great club behind us. We’re already 
getting so much more media coverage and 
attention simply because we are an Eagles team. 
Hopefully that will begin to translate into more 
fans. 

“I think we all know that establishing 
Newcastle Eagles WBBL will be a process and 
good things won’t happen overnight. But I’m 
confident those good things will happen given 
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the support of the local community and the 
commitment of a passionate group of players.”

Team Northumbria’s women’s basketball team 
was welcomed into the wider Eagles family as 
long ago as 2000, but the decision to rubber-
stamp a blossoming relationship has only served 
to sharpen the focus of the club’s ambitious 
bosses. With a community-focused WBBL team 
acting as the pinnacle for elite performance, 
they believe a fresh opportunity has arisen to 
increase participation.

“I think we have the chance to put women’s 
basketball on the map in this region,” explains 
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Newcastle Eagles WBBL 

Newcastle Eagles WBBL host 

Durham Palatinates on December 8 

at Sport Central. For tickets, visit: 

www.newcastle-eagles.com

INTERVIEW – Newcastle Eagles WBBL

Paul Blake, owner and managing director of 
Newcastle Eagles. “But at a time when many 
other women’s sports are benefitting from 
significant investment, there is simply no 
money forthcoming to support the growth of 
women’s basketball at performance level in this 
country. As a result, we need to engender the 
support of the local business community and 
look at creating our own investment through 
sponsorship and ticket sales.

“There are obvious benefits in supporting the 
only professional women’s team on Tyneside and 
as an organisation we have a proven track record 
when it comes to delivering a sustainable and 
successful professional men’s team. 

“We want to replicate that model with 
Newcastle Eagles WBBL and we want both 
the men’s and women’s teams to benefit from 
December’s move to the Eagles Community 
Arena.”

With Giulia, Kara and Georgia sharing a 
common desire to lead from the front, Paul is 
confident a new-look Newcastle Eagles WBBL 
can be the catalyst for increased participation 

and the formation of a new female-only central 
venue league.

“There are already around 200 female 
players competing under the Newcastle Eagles 
Community Foundation name right now at 
various age groups,” he adds. “Our aim is to 
increase that number significantly and get back 
to a position where there is a girls-only central 
venue league. In addition, there are 14 girls who 
are part of the Newcastle Eagles Academy – with 
the WBBL team under our wing now, we feel 
that is another potential growth area.”
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Alison Cowie ventures to Terry Laybourne’s new dining experience 

BUSINESS LUNCH: ST. VINCENT 

BUSINESS LUNCH - St. Vincent

O
ne of the North East’s most 
renowned chefs, Terry 
Laybourne, has recently 
relaunched one of his 
restaurants on Newcastle’s 

Quayside.
Caffe Vivo has been transformed to St. Vincent 

– described on its website as a relaxed restaurant, 
café and wine bar that’s “inspired by the places we 
fell for while travelling in Italy and France”.

My colleague and I visited the new venue last 
month and found an elegant yet informal décor 
with exposed brickwork, red leather clad booths 
and more than a hint of chic French-inspired 
furnishings. 

The restaurant manager tells us that St. 
Vincent’s focus is on old world wine with a menu 
of complimentary tapas style sharing dishes, 
inspired primarily by French and Italian cooking.

Keen to experience St. Vincent the way it has 
been conceived, my colleague and I ordered 
a glass each of the Gran Cerdo Tempranillo 
Gonzalo. We are told Gran Cerdo, translates 
as ‘grand pig’ in Spanish, and that the wine is 
ironically dedicated to the bank executives that 
denied loans to wine producers. 

“One day, these greasy and sweaty corporate 
suits will find that the best things in life cannot be 
impounded,” the label on the bottle provocatively 
reveals.

To go with our wine, we ordered a selection 
of dishes from the menu – which is helpfully 
divided into snacks, charcuterie, cheeses, croques, 
vegetables, seafood and meat. 

We picked six dishes in total and the highlights 
were the luxuriously velvety macaroni cheese 
adorned with slitters of earthly truffle, the rich 
and flavoursome duck pâté (rillettes) served with 
fried bread, and the delightful seafood frito misto 
comprising lightly battered squid, prawns and 
white fish. Even the unusual combination of the 
roasted heritage carrots with avocado and sour 
cream proved a hit!

Really, these six plates would have been more 
than enough but their quality – and the lunchtime 
wine – encouraged us to order dessert too.

Greedily, we ordered the chocolate marquise, 
tarte tatin and the Portuguese custard tart. All 
mirrored the high standards of our earlier fare 
and finished the meal off perfectly. 

With so many eating options in Newcastle, 
Terry Laybourne has managed to create 
something new for the city – a venue that is 
both relaxed yet sophisticated and perfect for 
an important business lunch with clients or 
somewhere to pop into on your own for a glass of 
wine and a snack.

I’ll definitely be returning to St. Vincent to 
make a ‘grand pig’ of myself.

St. Vincent
www.saintvincentncl.co.uk

@SaintVincentNcl
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Duck rilletts
£6.60

Roasted Heritage carrots, avocado, 
sour cream, seeds and shoots

£5.20

Macaroni cheese with autumn truffles
£6.80

Seafood frito misto 
£10.90

Slow-roasted belly pork with lentil 
salad and sauce Gribiche

£8.20

Lindisfarne oysters 
£2.50 each

Pastéis de Nata, Portuguese 
custard tart

£3

Tarte Tatin
£5.20

Chocolate Marquise with 
caramelised hazelnuts

£5.60

Desserts

Plates
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Love to play host but hate the hassle? Graze & Gorge 
may be the answer this festive season

FOOD AND DRINK - Graze & Gorge 

GRAZE & GORGE
www.grazeandgorge.co.uk

@grazeandgorge

B
ringing the 
Australasian-inspired 
trend of grazing tables 
to the North East is 
Graze & Gorge, which 

specialises in luxe platters and grazing 
tables that are almost too pretty to 
eat… almost. After spending a year in 
Sydney – the birthplace of the grazing 
table trend – founder Millicia West 
knew the concept could work back 
home in the North East. 

She explains: “Long nights spent 
relaxing over great food in good 
company, what’s not to love?” 

For smaller groups, their boards 
and platters are a perfect go-to, but 
their grazing tables (catering eight 
people onwards) are where they really 
come into their own. Styling and serve 
ware are all part of the package, each 
table is intricately designed with fresh 
eucalyptus, candles, rustic apple crates, 
and custom-made wooden and marble 
platters.

Bespoke grazing
Each Graze & Gorge platter and 
grazing table is completely bespoke; 
the beauty is that no two displays are 
the same. 

“We’re creative, experimental and 
committed to sourcing the finest, local 
produce the North East has to offer,” 
Millicia says. “We live in a region of 
such incredible bounty, each of our 
tables hopes to celebrate that.

“I’m a self-proclaimed foodie, so 
now that exploring local markets and 
farm shops qualifies as ‘research’ for 
me is a dream come true.

“Our cheese is sourced from 
Teesdale and Weardale creameries, our 
meat is cured in Middlesbrough, the 
fruit is picked up at Grainger Market 
that morning, and our honeycomb 
is from the Northumberland Honey 
Company. 

“Yes, our platters and grazing tables 
are about discovering Graze & Gorge, 
but they’re also about putting other 
fantastic suppliers in the spotlight, too. 

“I get a real buzz when my 
customers ask where they can get 
their hands on a particular chutney 
or cheese, knowing I’m helping to 
support a local producer is a great 
feeling. 

“The best thing about grazing tables 
is there’s lots of flexibility – have a 
particular brie that you just need on 
your board? Just say the word. Want 
to double up on our signature cacao, 
praline and pistachio bark? Not a 
problem (quite frankly, we don’t blame 
you). 

“Ultimately, our aim is to take 
your celebration to the next level. No 
event is too big or too small; from a 
corporate breakfast table for ten to a 
Christmas drinks reception for 80, 
Graze & Gorge are sure to please your 
guests and bring something truly 
unique to the table.” 

AUSSIE-
INSPIRED 
EATING
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Dan Sheridan looks at the latest books, DVDs, music and television to enjoy in the comfort of your own home

CULTURE IN 

ARTS - Culture in

BOOK
LETHAL WHITE – 
ROBERT GALBRAITH

The fourth in the crime 
series by JK Rowling’s 
alter ego, this instalment 
is declared the ‘most epic 
Robert Galbraith novel 
yet’ (at 650 pages, it 
is certainly epic in that 
respect). Lethal White 
again features disabled 
war veteran turned 
private investigator 
Cormoran Strike and his 
partner in the agency 
Robin Ellacott, and 
is set amid the 2012 London Olympics, with whispers of blackmail 
and double-dealing in the corridors of power that Strike and Ellacott 
must negotiate to get to the truth.  Typical of Rowling/Galbraith’s 
signature style of complex and intricate storytelling, Lethal White also 
has a plethora of underlying themes running alongside the main plot, 
ensuring it remains gripping right until the end. 
Out now

www.amazon.co.uk 

SERIES
THE CRY

Hailed as one of the most 
compelling and thrilling 
drama series to air during 
2018, The Cry has become 
the new talking point 
following the previous 
clamour for the likes of 
Bodyguard, Vanity Fair 
and McMafia. The four-
part series tells the story 
of Joanna and Alistair, 
who travel with their 
baby to Australia to fight 
for custody of Alistair’s 
daughter. But while there, 
the couple face the trauma of four-month-old Noah’s 
disappearance. Jenna Coleman moves from her most recent 
role in ITV’s Victoria to deliver a showstopping performance 
as the frantic mother in this nail-biting mystery. 
Out now

www.bbc.co.uk/iplayer  

ALBUM
DELTA – MUMFORD AND 
SONS

The fourth album from 
Mumford and Sons, coinciding 
with their tenth anniversary 
as a band, is said to offer a 
more ‘tender’ sound than 
its predecessors, and moves 
away from its 2015 Wilder 
Mind, which was known for its 
iconic anthems. Certainly its 
first offering from Delta, single Guiding Light, hints at what is in store. 
While still with Mumford’s characteristic folk and infectious catchy 
quality, it has a distinct rock feeling which makes it stand out from their 
previous offering – although Marcus Mumford’s unmistakeable voice 
ensures there is no confusion as to the artist. Delta will be accompanied 
by a 60-date world tour, with the group coming to Newcastle on 
November 25. 
Released November 16

www.itunes.com 

DVD 
THE CHILDREN 
ACT

Based on the novel of 
the same name by Ian 
McEwan, The Children 
Act makes a highly 
effective transition 
onto the big screen 
to create an intensely 
moving film examining 
the concepts of what is legal, moral and ethical in court and 
in general life. The Children Act tells the story of high-flying 
judge Fiona May – played superbly by Emma Thompson 
– whose ruling in the case of a desperately sick teenage 
boy with cancer, whose parents are Jehovah’s Witnesses 
and won’t consent to a blood transfusion, coincides with 
her own marital troubles, where her husband confesses to 
wanting to have an affair. The movie tackles the weight of 
such major dilemmas well, and it is little surprise that Emma 
Thompson is tipped for yet more accolades following such 
a performance. 
Released November 13

www.hmv.co.uk
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MOVIE
BOHEMIAN RHAPSODY

While the much-anticipated release 
of Freddie Mercury and Queen biopic 
Bohemian Rhapsody has been given 
lukewarm reviews from many critics, it 
remains a movie that many are eager 
to see. Starring Rami Malek as Freddie 
Mercury, he is already tipped for awards 
for his portrayal of the iconic singer, 
recreating moments like Queen’s 1985 Live Aid set with all the character and energy of Mercury 
himself. The production was not without troubles during its creation – with credited director 
Brian Singer being replaced by Dexter Fletcher for completion – but the culmination is a movie 
which will revive memories of one of the greatest showmen ever to grace the stage. 
Out now

Cinemas nationwide

ART
EXPOSED: THE NAKED PORTRAIT

This exhibition, in partnership with the 
National Portrait Gallery, showcases an 
array of unclothed pictures of sitters 
including Naomi Campbell, Mick Jagger 
and Jerry Hall, and John Lennon and 
Yoko Ono. Featured artists include iconic 
creatives like David Hockney, Annie 
Leibovitz, Linda McCartney, Tracy Emin, David Bailey and Merio Testino. The exhibition is 
divided into two parts – Bodies of Desire, which focuses on the role of gender and sexuality in 
portraits, and Reclaiming the Body, which addresses postmodern and feminist thinking which 
has resulted in a reappraisal of the naked body in art. Exposed: The Naked Truth seeks to show 
nakedness in many forms, from the flattering and honest to the seductive and shocking. 
Until March 3, 2019

www.laingartgallery.co.uk

EVENT
ENCHANTED PARKS

This stunning after-dark event, 
which sees Gateshead’s Saltwell 
Park illuminated with an array of 
specially-designed artworks, returns 
for 2018 with a theme of The House 
of Lost & Found. The six-night event 
attracts thousands of people, and 
this year tells the story of a fair 
which has travelled throughout the 
centuries always looking for lost 
objects and trying to return them to 
their owners. Enchanted Parks has 
also partnered with HWRKMRKT – 
the group of independent food and 
drink traders based at By The River 
Brew Co – to create a pop-up version 
of the popular destination in Saltwell 
Park, in addition to long-standing 
presence from existing partners 
including the Baltic. 
From 4 to 9 December, tickets on 
sale now

www.enchantedparks.co.uk 

THEATRE
MISS SAIGON

Cameron Mackintosh’s stunning multi-award winning depiction of Miss Saigon returns to the 
North East as part of its UK tour. The iconic musical tells the powerful and moving story of the 
final days of the Vietnam War, where 17-year-old Kim is forced to work in a Saigon bar run by a 
notorious character known as the Engineer. There she meets and falls in love with an American 
GI named Chris, but they are torn apart by the fall of Saigon. For three years Kim goes on an epic 
journey of survival to find her way back to Chris, who has no idea he’s fathered a son. The musical 
has become known as one of the greats of Broadway and the West End, and has again proved a 
popular occasion for North East theatregoers. 
Until November 17

www.atgtickets.com

A closer look at the arts and cultural highlights in the North East this month

CULTURE OUT 

ARTS - Culture out
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The BMW 3 Series 
Saloon has gained a 
reputation both for its 
quality, and supreme 
handling in the premium 
midsize segment for more 
than 40 years and this 
– the seventh generation – 
raises the bar even higher 

THREE IS THE 
MAGIC NUMBER 

W
hen the first BMW 3 
Series was launched in 
1975, it revolutionised 
the segment and became 
BMW’s most successful 

model. The saloon is at the core of the BMW 3 
Series range (of which more than 15 million units 
have been sold worldwide) and is regarded as the 
heartbeat of the BMW brand. 

With revised styling, superior driving dynamics, 
exceptional efficiency and innovative features, this 
latest iteration opens an exciting new chapter in 3 
Series progression.  

The new BMW 3 Series saloon made its debut 
at the Paris Motor Show on October 2 and this will 
be followed by the global market launch of the car 
from March 9, 2019.  

Range 
The entry level SE model features substantially 
increased standard specification. It includes 
extended LED headlights with cornering light and 
eyebrow indicators, BMW light carpet, interior 
ambient lighting with up to 11 colour settings, 
reversing camera and latest generation reversing 
assistant, electric folding rear view mirrors, three-
zone air conditioning and enhanced acoustic 
glazing. 

The SE models get line-specific front and rear 
bumper design, and they also come with exclusive 
17-inchlight-alloy wheels or optional 18-inch 
wheels, bespoke door sill strips and LED front 
foglights. 

The Sport model, meanwhile, adds exterior 
features including BMW Individual high-gloss 
Shadow Line trim for the side window surrounds, 
plus kidney grille bars and trim elements for the 
air intakes and rear apron in High-gloss Black. 

The Sport model’s interior features trim strips 
in High-gloss Black and sports seats for the driver 
and front passenger. The Sport model now comes 
equipped with 18-inch alloy wheels, Vernasca 
leather seats and also driver and passenger heated 
seats. 

The M Sport model features particularly large 
air intakes as well as a different design for the front 
bumper, side skirts and rear apron. It also includes 
BMW Individual high-gloss Shadow Line trim, 
kidney grille bars in High-gloss Black, air intake 
trim in High-gloss Black and a rear diffuser in 
Dark Shadow. 

Inside, there are Sports seats, an M leather 
steering wheel, an anthracite-coloured BMW 
Individual headliner and interior trim strips in 
Aluminium Tetragon, updated Vernasca leather 
seat trims and heated front seats. The M Sport 
model will also feature as standard the new BMW 
Live Cockpit Professional with a 12.3-inch digital 
instrument cluster, 10.3-inch central instrument 
cluster and BMWs brand new ID7 operating 
system. 

Engines and powertrain 
The 3 Series Saloon features a new-generation 
six-speed manual gearbox and the eight-speed 
Steptronic transmission. As an alternative to rear-
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BMW 3 SERIES SALOON
The 3 Series Saloon will be on sale 
from March 9, 2019, with OTR prices 
starting from £33,610.  
www.bmw.co.uk

MOTORS  – BMW 3 Series Saloon

wheel drive, the BMW xDrive all-wheel-drive 
system will also be available for the new BMW 
320d at launch. The upgraded four-cylinder 
engines from the BMW Group’s Efficient 
Dynamics family are used in the BMW 330i and 
the BMW 320d. 

Safety systems 
The car features as standard with Active Guard 
Plus, which includes speed limit information, 
lane departure warning and collision and 
pedestrian warning with city braking function 
along with cruise control with braking function. 

Customers can also order the Driving 
Assistant Professional package that includes the 
driving assistant as well as active cruise control 
with Stop & Go, steering and lane control 
assistant, lane keeping assistant with active 
side collision protection, priority warning and 
wrong-way warning systems and cross-traffic 
alert. 

The latest generation of BMW’s Head-Up 
Display is optional and available as part of a 
Technology package. This has a projection area 
70 per cent larger than in the outgoing version. 
It also has enhanced graphics, additional display 
readings as well a distance warning that flashes 
up a graphic icon to alert the driver when they 
get too close to the vehicle in front. 

Chassis technology 
To maximise the handling capabilities of the 
new 3 Series Saloon, BMW has increased the 
front and rear track, camber values for the front 
wheels and stiffened the body and suspension 
mountings. Used for the first time in a BMW 
model, the lift-related dampers are part of the 
car’s standard chassis to balance comfort and 
agility. 

Package and option simplification 
The package and option structure for the new 
3 Series has been dramatically simplified, with 
a package and option list reduced to six main 
packages and around ten single options. The 
packages group together options which share 
similar functionality or customer benefit, 
and will ease the ordering process while still 
allowing for a wide degree of personalisation. 
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SAMSUNG QLED 8K TV 

The UK’s first QLED 8K television has been 
released onto the market by Samsung. 
Billed as the most advanced television 
around which is set to change the way 
content is viewed on screens in our 
homes, the QLED offers life-like images 
and sounds and revolutionary levels 
of resolution for a domestic television 
through the use of AI upscaling. It is 
available in four ultra-large screen sizes – 
from 65 inch to 85 inch screen – the QLED 
8K features a number of enhancements 
never done before in the UK, and is the 
latest foray by Samsung into leading the 
way in making 8K the long-term market 
leader. 

From £4999.99
www.samsung.co.uk 

To achieve 8K-quality images, the Samsung QLED 8K features Real 8K 
Resolution capable of up to 4000 nit peak brightness – a standard met 
by most film studios. This feature allows TV to produce four times more 
pixels than a 4K UHD TV and 16 times more pixels than a full HD TV. It is 
powered by HDR (High Dynamic Range) 10+ technology which optimises 
the TV’s brightness levels and produces pristine colours and images is also 
incorporated to deliver pictures as intended by creators.

Samsung’s 8K AI upscaling technology, based on 
artificial intelligence, also comes equipped with 
picture and sound quality to a level compatible with 
8K regardless of the original source quality or format. 
Whether a user is watching content through a streaming 
service, set-top box, HDMI, USB or even mobile 
mirroring, the TV recognises and upscales the content 
to appear in 8K quality. 

Deborah Johnson reveals what’s new and improved with the world of gadgets and technology

TECH 

TECHNOLOGY
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BANG & OLUFSEN AIRPLAY 2 

The much-anticipated AirPlay 2, Apple’s wireless 
multi-room audio system which has been 
integrated into ten varieties of Bang & Olufsen and 
B&O PLAY multi-room speakers – including the 
suite of Beoplay and Beosound models – has been 
released onto the market. Having been announced 
in January, the AirPlay 2 allows Apple customers 
with an iPhone, iPad or Apple TV to send audio 
from any app to the multi-room speakers, making 
Bang & Olufsen one of the first companies to 
offer a multi-room speaker of this kind, with its 
partnership with Apple putting it at the forefront 
of its field. With AirPlay 2, Bang & Olufsen and 
B&O PLAY speakers also work with HomePod, 
so our customers can also use Siri to play music 
around the house.  

Speakers from £229
www.bang-olufsen.com

DYSON AIRWRAP

Following the launch of its hairdryer, which 
revolutionised the traditional take on heat and 
power in drying hair, Dyson has now applied 
that to hair styling through the creation of 
the Airwrap. The product allows the curling 
and straightening of hair with no extreme 
heat, using air to attract hair to the wand then 
wrapping it around the barrel. It is hailed as 
mimicking the effect of a professional blowdry, 
giving a similarly sleek effect. 

From £399
www.dyson.co.uk 

FITBIT CHARGE 3

Building on the success of its previous versions of the 
Charge model, Fitbit has released its most advanced 
tracker yet, which offers yet more ways to track health 
and heart rate and sleep patterns. It also has a female 
health tracker, which enables users to record periods 
and predict ovulation. For the first time, Fitbit has 
incorporated contactless payment technology, and the 
Charge 3 is also waterproof to 50 metres. Its classic 
features, including movement monitoring and breathing 
exercises, as well as its compatibility with Apple and 
Android phones, remain as part of the offering. 

From £129
www.fitbit.com  

TECHNOLOGY
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C
hristmas signals two things in health and 
fitness. The first being you want to look 
and feel good at all of your festive events, 
whether it’s your work Christmas party or 
a family gathering. Secondly, it’s inevitable 

that everyone will gain some festive pounds due to 
more nights out, sweets and chocolate in the office and 
increased alcohol consumption. 

So how do you ensure you feel great in the run up to 
Christmas and avoid having extra pounds to shift come 
January? 

Put simply – you make November your damage 
limitation month.

If you work hard in November with both your fitness 
plan and food choices, you’ll go into December in the 
best possible position – lighter and slimmer, with some 
room for manoevre. 

You’ll look and feel great and even if you do gain some 
festive pounds, come January it won’t be such a big deal 
because you were in a deficit at the end of November. 

Scenario one
You do nothing in November or you 
plod on with a bit of exercise and an 
average diet. You stay the same weight 
and/or size. December arrives and 
you feel okay in your Christmas party 
outfits, but wish you felt better. You 
gain the average 7lbs over the festive 
period and/or your clothes feel tight 
and uncomfortable and when January 
hits you’ve got to work even harder to 
get those 7lbs off and get your clothes 
feeling comfortable again. 

Scenario two
You work hard in November, getting 
out of your comfort zone with your 
training and you place greater focus 
on your diet, creating solid, healthy 
habits throughout the month. You 
lose 7lbs and drop up to a clothes size. 
December arrives and you feel ace in 
your Christmas party outfits, and have 
friends and colleagues complimenting 
you on how great and healthy you look. 
You gain the average 7lbs over the 
festive period and when January hits 
you’ve got nowhere near as much work 
to do because you’re back to where you 
started at the start of November. 

If scenario two sounds better, then 
now is the time to create a plan of 
action. What exactly are you going to 
do? Where and how will you workout? 
What will you eat and drink? How will 
you ensure you stick to your plan? What 
are your goals? If you can generate 
answers to these questions then you are 
onto a winner. 

Accountability is going to play a 
key role in making November a big 
success, and joining a group or class and 
working with a trainer are great ways to 
stay on track and make it to your goal.

Health and fitness expert Katie Bulmer Cooke reveals the best way to look and feel good this festive season 

CHRISTMAS IS COMING 

HEALTH & FITNESS – Katie Bulmer-Cooke

KATIE BULMER-COOKE
UK Personal Trainer of the Year 

2012 & UK Fitness Professional of 
the Year 2013.

Entrepreneur/Consultant/Speaker/
Bookings: michael@usb-uk.com

www.katiebulmer.com
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HRH The Earl of Wessex visited the Jesmond Dene Real Tennis Club’s rare and historic court in Newcastle as part of 
a campaign sponsored by RSM to generate support for The Duke of Edinburgh’s Award (DofE) charity. 

The Earl met with Alan Douglas, the club’s representative and local dignitaries including councillors and the Lord 
Mayor of Newcastle upon Tyne before watching and taking part in a Real Tennis coaching session with the coach 

Scott Blaber, local school children and club members. The freehold of the historic building was presented to the Real 
Tennis Club by Newcastle City Council at the event.

EARL OF WESSEX VISITS JESMOND 
DENE REAL TENNIS CLUB

EVENT - Jesmond Dene Real Tennis Club
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North East Times hosted around 80 attendees at The Vermont Hotel on October 10, in association with Barclays, for 
informal networking and refreshments. Attendees from the region’s business community were the first to receive a 

copy of the Women’s Issue – with Arwen Duddington, COO of ZeroLight, on the cover. We were delighted to welcome 
two guest speakers – Estelle Blanks, executive director at Innovation SuperNetwork and Michelle Steggles, wealth 

manager at Barclays

NORTH EAST TIMES’ BREAKFAST

EVENT - North East Times’ breakfast
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I
’m born and bred in the North East. I 
did study in Leeds and lived there for 
seven years but, as with most Geordies, 
there was a strong draw back home after 
university.

We’re spoilt by the beauty of our region – 
being next to the coast and on the edge of 
the countryside. Plus, we are only a couple of 
hours from the Lake District, and London and 
Edinburgh are not far by train. We have an 
excellent airport, which is only 20 minutes from 
home, too. Why would I want to live anywhere 
else when everything we need is within striking 
distance?

For me, a great day in Newcastle is a little 
shopping, a few cocktails and something to eat 
with friends. I’ve come a long way from a Friday 
night in Balmbras.

I love Italy and the nearest I can get to being 
there is at Adriano’s Deli on Gosforth High 
Street. I go there every Saturday and Sunday 
morning (and sometimes a few days through 
the week, too) for a coffee and a croissant and to 
read the paper. The atmosphere is authentically 
Italian and very enticing. 

I also regularly go to Mario’s restaurant on 
Pudding Chare. It is owned by a family friend, 

so we always get a warm welcome and are very 
well looked after. Family time is important to me 
and eating out allows us all to get together.

Cragside Estate in Northumberland is a 
special place for me – not only is the house 
and garden fantastic, but it is steeped in 
industrial history, which is one of my real 
interests. Lord Armstrong was a true innovator 
and philanthropist and he left a huge legacy 
on the region. As well as Cragside, he restored 
Bamburgh Castle, founded the University of 
Newcastle and developed Jesmond Dene –  he is 
our very own Steve Jobs.

Close House Golf Club is another favourite 
haunt of mine, particularly sitting on the 
terrace overlooking the pond on a nice day. Our 
team at Space Architects designed the building 
and we are very proud of the profile the club has 
built over recent years. Graham Wylie set out a 
very ambitious vision in the early days and it is 
fantastic to see he has achieved it.

We hold a digital construction conference every 
year, called BIM Show Live. When we started 
eight years ago, we held the show in London 
and then moved to Manchester. However, two 
years ago, we decided to bring the show home to 
Newcastle. The show has since taken place at the 
Boiler Shop in Stephenson Quarter, in Newcastle 
city centre. I’m always thrilled to see how our 
visitors from across Europe and throughout the 
UK are always blown away by this outstanding 
venue. The history of the building and its links 
to Stephenson’s Rocket make it perfect for an 
innovative event such as BIM Show Live. It’s 
quirky and far from conventional, which is what 
I like about it. 

What makes the North East for me is how we 
are received whenever we’re outside the region. 
I’m proud of where I’m from and it is a big part 
of my identity. I come across Geordies all over 
the world and we have a true camaraderie.

Rob Charlton is chief executive of Space Group, which includes Space Architects, BIM.Technologies and bimstore. 
The architect – with more than 20 years’ experience – is also the co-founder of BIM Show Live, an international 

conference hosted in the North East to showcase new technologies in the construction industry

MY NORTH EAST 
INTERVIEW - Rob Charlton

SPACE GROUP
www.spacegroup.co.uk/

@WeAreSpaceGroup
@SpaceGroupRob

www.bimshowlive.co.uk/
@BIMShowLive
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