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EDITOR’S WORD
Welcome

Editor’s Word...
Welcome to the Tech Issue

O
NET

ALISON COWIE
alison@netimesmagazine.co.uk
07961091522

ur popular Tech Issue returns for
its fourth year to again celebrate
the strengths of our tech and
digital sector.
Inside you’ll find profiles
and advice from some of the most influential and
promising tech talent based in the North East.
Among them is Professor Sue Black who credits
technology and education as transforming her and
her three children’s lives. Read how she has gone
from a women’s refuge to a celebrated computer
sciences academic – while masterminding several
tech causes, including saving Bletchley Park.
Meanwhile, our cover star is Bruce Daisley – the
lead of Twitter across Europe, the Middle East and
Africa. Ok, so he’s not from the region or based
here, but we couldn’t resist catching up with the

tech influencer when he travelled to Newcastle last
month to speak at local schools and the Dynamo
Annual Dinner. Not only was he game when
we asked if we could draw a smile of his hand
with eyeliner (see cover), he also spoke to me
passionately about how people could – and should –
fall in love with their work again.
This month, I’ve also watched the events
unfold in Parliament with increasing horror and
embarrassment.
As we go to print, we still don’t know what will
happen. But if there’s one thing I’ve learnt from this
Tech Issues is that – whatever the outcome of Brexit
– this is not the time for the North East to become
insular. It will be through a global outlook that this
region will flourish – particularly in the tech sector.
I hope that you enjoy this issue.

@AlisonNETimes

PARTNERSHIP:

To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

BULLETIN
INNOVATION

Boost for International
Advanced Manufacturing Park
Consortium secures approval to bid for
£33 million funding

P

lans to establish a transformational advanced
manufacturing innovation facility at the heart of the
£400m International Advanced Manufacturing Park
(IAMP) have received a major boost.   
UK Research and Innovation (UKRI) has confirmed
the consortium behind the Centre for Sustainable Advanced
Manufacturing (CeSAM) has made it through to the next round of its
Strength in Places funding to bid for a potential £33 million.
The move follows the successful submission of an expression of
interest by the University of Sunderland, on behalf of the consortium.
UKRI has also awarded £50,000 seed funding, which will be used to
further develop the CeSAM business case, for submission to UKRI
in September. CeSAM will provide the catalyst for manufacturing
productivity improvement across the North East, through world-class

open innovation, adoption and knowledge transfer.
Patrick Melia, chief executive of Sunderland City Council, on
behalf of the consortium, said: “CeSAM is a critical component of the
North East’s plans to create more and better jobs through innovationled growth in smart and sustainable advanced manufacturing.” The
consortium behind the plans includes the North East Automotive
Alliance and key industry partners, Sunderland City Council, the
University of Sunderland and the North East Local Enterprise
Partnership.
IAMP is a 150-hectare hub, which is being delivered in a joint
venture between Sunderland City Council and South Tyneside
Council, with Henry Boot Developments appointed as delivery
partner. A planning application has been submitted for the building
that will house CeSAM. It will occupy a 126,279 sq ft site on IAMP.

INTERNATIONAL

Region enjoys strong trade Stateside
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North East exporters enjoyed strong growth in North America last
year, according to latest figures.
The North East England Chamber of Commerce has analysed
Government international trade statistics, which revealed consistent
growth for companies in Q4 of 2018.
According to the figures, exports increased 17 per cent during the
quarter and were up four per cent annually.
While there was a drop in vehicle exports, likely due to the
America First policy, there was significant growth in chemical and
pharmaceutical exports.
Julie Underwood, Chamber international trade director, said: “The
statistics clearly show the huge potential of our exporting prowess.
“However, as the European Union continues to grow as our top
trading partner, we must be under no illusion about the effect Brexit
uncertainty is having on the global community. There was a clear
slowdown in global trade in the second half of 2018, and that was
reflected in these quarterly figures.”

National news
CBI responds to Furman
review

TECH

TECH

One to watch

Team building at Techquity

A young IT star has scooped two national awards.
Liam Sharpe, 22, has taken the titles of Network
Engineer of the Year and Apprentice of the Year,
thanks to his work at Wilton-based technology
company Tekgem.
The annual awards are run by his apprenticeship
provider Intequal, which selected Liam from
candidates studying IT disciplines across the
country. Liam, from Eston, Middlesbrough, said:
“It was a fantastic surprise to find out I’d won.”

A bespoke web and mobile applications agency
has boosted its development team with two new
appointments. Alan Ruddick and Jack Pickering
have joined Middlesbrough-based Techquity.
Alan is an advanced Laravel developer, who has
delivered bespoke web applications and highlevel e-commerce projects for Disney and Lego
Licensees. Jack was formerly the lead developer
for AX1 Mining and AlchemyByte, which are
businesses within the crypto currency markets.

The final report of the
Digital Competition Expert
Panel (commissioned by
the Chancellor in 2018 and
chaired by former chief
economist fo President
Obama, Professor Jason
Furman, has made
recommendations for
changes to the UK’s
competition framework
to face the economic
challenges posed by digital
markets in the UK and
internationally. The report
recommends updating the
rules governing merger and
antitrust enforcement, as
well as proposing a bold set
of pro-competition measures
to open up digital markets.
In response, Matthew Fell,
CBI chief UK policy director,
said: “The UK tech sector
is the envy of the world.
It’s home to some of the
most innovative and trusted
businesses – both large
and small. It’s important
that it remains this way and
the Government supports
its growth. Any new rules
or regulation must keep
pace with this fast-moving
industry.”
Research demonstrates
strength of UK internet
sector

DEVELOPMENT

TECH

Accelerating success

Top marks for Communicate

Ten start-up businesses have been accepted onto
the latest Digital City Fellowship Accelerator
Programme including digital platform for the
Chinese education sector and a hi-tech board game
for visually impaired people. The three-month
programme works with early-stage businesses
and offers funding of up to £5,000, as well as
workshops and consultancy, to help product and
idea development. DigitalCity is led by Teesside
University, in partnership with the Tees Valley
Combined Authority, and is part-financed by the
European Regional Development Fund.

Communicate Technology PLC has been included
in the Financial Times’ Top 1000 list of Europe’s
fastest-growing companies for the third year
running.
The IT and telecoms specialist, based in
Wynyard, specialises in multi-occupancy
commercial properties and business parks across
the UK, and is forecasting turnover to reach £5
million. The Financial Times report details the
European companies that achieved the highest
compound annual growth rate in revenue between
2014 and 2017.

The internet is an economic
powerhouse that’s driving
the UK economy through
jobs, businesses and output,
new Internet Association
analysis has revealed.
The internet economy
contributes approximately
400,000 jobs, 80,000
businesses, and £45 billion
in Gross Value Added to
the UK’s Gross Domestic
Product (GDP). These
equate to about 1.2 per cent
of UK jobs, 3.1 per cent of UK
enterprises, and 2.3 per cent
of UK GDP.
Those contributions
place the internet sector
among the most important
components of the UK
economy. The new research
also reveals that growth
in the UK internet sector
has outpaced the overall
economy.
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NEWS
Deals

Calendar of events:
April 23, 1pm-5pm

DEALS

For better or worse: AI and
society
Durham University ESRC
Business Boost
Location: PROTO: The
Emerging Technology Centre,
Abbott’s Hill, Baltic Quarter,
Gateshead, NE8 3DF
Price: Free
www.dur.ac.uk
Durham University, on
behalf of the NINE DTP
has organised a panel and
networking event to discuss
‘For better or worse: AI and
society’. The panel will be
chaired by Phil Jackman,
director of Guerrilla Working,
and include a range of
experts in the fields of
artificial intelligence and
social sciences: Noura AlMoubayed from Durham
University, Computing
Sciences, Pete Daykin, CEO
of Word Nerds, Phil Garnett
from York Management
School, Operations
Management and Business
Analysis and Ahmed Salhin,
Principal Data Scientist at
Sage.

TRANSPORT

Port secures deal for growth
The Port of Tyne has secured a £60m refinancing package from Lloyds Bank Commercial Banking to
support its investment programme. The five-year agreement, comprising a £30m revolving credit facility
and a £30m term loan, provides the port with capital to develop a number of major infrastructure projects.
The port, which contributes £690m to the North East economy, occupies a 250-hectare site on the River
Tyne.

April 25, 8.30am-4.30pm
Self Sufficiency Masterclass
in Digital Media
RTC North
Location: RTC North Loftus
House, Colima Avenue
Sunderland Enterprise Park,
Sunderland, SR5 3XB
Price: Free
www.rtcnorth.co.uk
Join industry expert Alan
McGee, digital marketing
director with SAY
Consultancy, for this full-day
masterclass to uncover how
to become self-sufficient
in this modern world of
digital media. You will find
out practical ways of using
different digital and social
media tools to promote your
business, and learn about the
use of third party software
and how it can help in
managing your time, as well
as producing effective social
media campaigns.

10

INNOVATION

TECH

Pitch perfect

Healthy partnership

North East innovators pitched their businesses to
a room of investors during a high-profile London
event last month.
Representing some of the region’s best
entrepreneurs and innovators, a number of
businesses formed part of a handpicked delegation
to take part in Entrepreneurs of the North.
Organised by the Innovation SuperNetwork,
in partnership with the UK Business Angels
Association and British Business Bank, the event
offered ambitious companies the opportunity to
meet investors looking to expand their portfolios.

North East fitness industry stalwart Katie BulmerCooke and business partner Kevin Foster-Wiltshire
have collaborated with tech pioneers The Hut
Group to launch Powah following a £1.5 million
investment. The full-service digital management
company has already added boxers Amir Khan
and Tony Bellew to its stable, with the business
managing Khan’s website, content creation,
merchandise design and customer service, and
designing and launching Bellew’s new website.
The business is also working alongside reality stars
tipped to be the next fitness influencers.

MONTHLY REPORT

ONS Labour Market Statistics

MONTHLY REPORT
Region’s business community react to latest ONS Labour Market Statistics, which show positive
news for the North East

T

he Office for National Statistics
(ONS) released its latest overview
of the UK labour market on
March 19.
The research indicates that the
percentage of people in work has never been
higher and the percentage of those out of work
has not been lower since 1975.
Regionally, the labour market statistics
showed strong growth in North East
employment.
From November 2018 to January 2019,
employment for those aged 16 to 64 in the
North East stood at 1,188,000 or 72.5 per cent.
This represents an increase of 15,000 over the
quarter and 3000 over the year. It compares to
a national rate of 76.1 per cent.
North East unemployment stands at 63,000
or 5.0 per cent – a decrease of 8000 over the
quarter and 2000 over the year. This compares
to a rate of 3.9 per cent nationally.
The research shows that the North East no
longer has the highest rate of unemployment
nationally, with the decrease over the previous
quarter moving the region ahead of Yorkshire
and the Humber. However, the North East
still lags behind the national averages with the
lowest employment rate of the English regions.
Victoria Sutherland, senior economist at the
North East Local Enterprise Partnership (LEP),
said: “We are pleased to see the statistics have
positive news for the North East.
“The statistics are particularly welcome
as they suggest that the increases in
unemployment and decreases in employment
we saw in mid-2018 are being reversed.
“While these are positive results, there
continues to be significant uncertainty in
the economy making planning for the future
challenging for businesses.”
Arlen Pettitt, knowledge development
manager at the North East England Chamber
of Commerce, said: “Overall, these figures
are good news for the region, with both
employment and unemployment moving in the
right direction. But as the UK as a whole hits
unemployment lows not seen since the 1970s,
the North East still has work to do to narrow
the gap. It’s also worth noting that these figures
only cover the period to January 2019 and

it could be we are yet to feel the worst of the
Brexit uncertainty, as Chamber members have
told us of delayed investment decisions while
they wait for a clear outcome.”
Meanwhile, Jacqueline Gallazzi-Ritchie,
director at the All England Gas Services based
in Stockton, which provides Boiler Cover,
boiler responsive repairs and maintenance and
boilers on finance to customers throughout the
UK, said: “These employment figures reflect
our own experience. Our business is doing
well with new contracts online and throughout
the country with increased levels of work
for housing associations. As a result, we are
planning to recruit two middle-managers to
support our growth plans which will allow Paul
and I to focus more on our business strategy.
This potential for expansion is built on our firm
commitment to great customer service.”

i
ONS
More information, data and analysis
about the UK labour market can be
found at:
www.ons.gov.uk/
employmentandlabourmarket/
peopleinwork/
employmentandemployeetypes/
bulletins/uklabourmarket/march2019
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KEY EVENT
Dynamo

DYNAMO’S ANNUAL DINNER
Twitter’s vice president for Europe, The Middle East and Africa was the guest speaker at
Dynamo’s Annual Dinner, which took place on March 14.
Speaking before the dinner at Baltic Centre for Contemporary Art, Bruce Daisley praised the
region’s IT sector, saying: “I think that over the last 18 months or so there’s been a recognition in
London and across the country that there is a nascent tech sector in the North East and things
are really happening.”
At the dinner – attended by more than 100 leaders from the region’s tech sector – Bruce talked
about his passion for work culture and the differences to staff satisfaction and productivity that
can result from improvements in working environments
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Q
OPINION

Burning Issue

BURNING ISSUE

What are your thoughts on the forthcoming North of Tyne mayoral election –
and what impact do you think the election will have on business in the area and
the wider North East?

Sarah Hall

Managing director, Sarah Hall Consulting Ltd
Vice president, CIPR

The North of Tyne mayoral election is important because it will
bring greater decision-making powers and more say over how
funding is used locally. However, success is dependent on the right
person being elected. We need someone credible and dependable
with solid policies, experience of working with local and central
government and who can be apolitical to put the collective interest
first. This person needs to be able to champion our interests, make
our voice heard nationally and think long-term rather than focus
on projects. As Brexit has taught us, self-serving slogans and false
promises get us nowhere; time to learn from the last three years.

Chris Price

Commercial director, Aptus Fit Out

The impact depends on whether the new mayor believes that
supporting the private sector is important and underpins wider
growth. With Brexit looming, it would be fantastic to see a strong
figurehead with commercial experience who can fly the flag for the
region and help unlock new investment for infrastructure, public
transport, education and skills. I want to see our new mayor make
things happen without the burden of political bureaucracy. It would
make a refreshing change to have an ambassador driving economic
growth and competing with our neighbouring cities for commercial
opportunities, job creation and wealth generation for the North East.
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Sarah Glendinning

North East regional director, CBI

Devolution of power to our new mayor represents a great
opportunity to make sure decisions affecting our businesses are
taken at local level. Productivity in the North East is almost a
third lower than in London and addressing this disparity must be
a priority for the metro mayor. Our economy would also benefit
from increased recognition on the international stage and raising
our profile is vital for the mayor. The CBI regional council is made
up of some of the most senior business leaders in the North East
and we look forward to hearing how the candidates will meet these
challenges.

Lyndsey Britton

Co-founder and CEO, 50:50 Future Ltd

The new elected mayor will have the opportunity to shape the
future of the area, and the wider region - not just by accessing more
investment but also shaping the way we do business and value we
place on all of our people. At 50:50, our vision is to have gender
balance in workplaces, because this makes good business sense,
diversity equals more profitable businesses, and ultimately will
help build a strong, successful economy. The elected mayor has
the opportunity to make a real difference by ensuring women have
the opportunity to fulfil their potential and truly create a strong,
innovative business community that everyone can contribute to.
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RECRUITMENT

APPOINTMENTS
Your monthly guide to the people moving jobs in the region

Iain Coward
Finance director
Hive

Hive has strengthened its team with a new
appointment. Iain Coward has joined the company,
which is the UK’s fastest-growing employee
feedback platform, as finance director. Iain, who
previously qualified as a chartered accountant with
PricewaterhouseCoopers, in Newcastle, has more
than 20 years’ experience across a range of wellknown businesses, and has held senior finance roles
in the North East and the Isle of Man.

Emily Cox

North East chair
Confederation of British
Industry

Emily Cox, awarded an MBE last year for services
to gender diversity in financial services, has been
appointed as the new North East chair at the
Confederation of British Industry, the UK’s largest
business group.
Emily, a director of public affairs at Virgin Money,
is a qualified lawyer and has been on the board of
the NewcastleGateshead Initiative for two years. She
is also on the board of The Sage.

Nick Pope
i
APPOINTMENTS
Have you moved job or
appointed someone to your
team? Contact
alison@netimesmagazine.co.uk
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Managing director
Premier Tech Aqua UK and
Ireland

A packaged water and wastewater solutions
company has appointed a new managing director.
Nick Pope has taken on the role at Premier Tech
Aqua UK and Ireland.
Based at its head office in Peterlee, County
Durham, Nick brings a wealth of experience
across business development, manufacturing and
finance, having previously held roles with large
multinational organisations and founded his own
business. Premier Tech Aqua, a business unit of the
Canadian-based Premier Tech, offers a variety of
standard and bespoke solutions.

Helen Wilson

Finance and resources
manager
Newcastle United Foundation

Newcastle United’s official charity, the Newcastle
United Foundation, has appointed Helen Wilson
to join its senior management team as finance and
resources manager. Helen is a chartered accountant
who started her career at Deloitte. After qualifying,
she held business assurance and finance roles at
Home Group before moving to Sage Plc, where she
worked for almost ten years as head of finance for
the mid-market division and latterly as a finance
business partner.

Paul Redfern

Director of business
assurance
Gentoo Group

Paul Redfern has been appointed director of
business assurance at housing association
Gentoo Group. Paul, who has more than 40 years’
experience as an auditor and director of finance,
will manage the group’s internal audit function
and review its approach to core business assurance
activities, such as risk management, control, and
governance processes. His appointment follows a
six-month term as interim head of audit.
.

Dr Andy Davies

Undergraduate programme
lead
University of Sunderland

The University of Sunderland has welcomed a
leading consultant in elderly medicine to a key role
in its new School of Medicine. Dr Andy Davies has
been appointed undergraduate programme lead.
Dr Davies, who is regional foundation programme
director with responsibility for doctors with
differing needs across the nine acute trusts in the
North East and Cumbria, will spend three days a
week on campus while continuing his clinical work
as a consultant geriatrician at Sunderland Royal
Hospital.
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RECRUITMENT

JOBS
New positions available in the North East

IT manager

Sunderland, £50-£60K
NRG

Senior commercial internal audit
manager
Newcastle, competitive salary
BMC Recruitment Group

NRG is working with an award-winning
automotive manufacturer to recruit an experienced
IT manager. The ideal candidate will have working
experience with ERP systems (preferably SAP) and
MES systems, with an advanced knowledge of IT
infrastructure and business applications. For more
information, please contact Gary on:
garyrogers@nrgplc.com

BMC Recruitment Group is recruiting for a high
profile North East based business, which is seeking
a qualified auditor to join the finance team.
Working as part of an established internal audit
function, the successful candidate will be a key part
of a transition to business partnering. You will be
ACCA or ACA qualified with a strong technical
background. For more information, please contact
Kathryn on:
kathryn.lee@bmcrecrutimentgroup.com

Senior DevOps engineer
Newcastle, up to £60K DOE
NRG

i
JOBS
To post a position, contact
alison@netimesmagazine.co.uk
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NRG is working exclusively with a technology
business based in the heart of Newcastle. Due to
exponential growth and expansion, the company
is looking to recruit a senior DevOps Engineer
with proven experience in deploying applications
and infrastructure on to cloud platforms. The
successful candidate will live and breathe cloud
services and have a forward thinking, solution
focused approach to working. For further details,
please contact James on:
jamestoffrey@nrgplc.com

QA tester – automation
Newcastle, up to £36,000
BMC Recruitment Group

This vacancy offers an incredible opportunity to be
one of the main QA testers on a brand new project.
Applicants should have experience of automation
testing using Selenium Webdriver, writing test
scripts and be either ISEB or ISTQB qualified. For
more information, please contact Matt on:
matt.wragg@bmcrecrutimentgroup.com
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COMMENT

The Fourth Industrial Revolution

IN THE LIMELIGHT
Alison Cowie looks at the Fourth Industrial Revolution and asks how the North East should
prepare for this new cyber-physical era

T

he Fourth Industrial Revolution – also
known as Industry 4.0 – is set to blur the
lines between the physical and digital by
utilising emerging technologies such as
AI, VR, robotics, big data, cyber-physical
systems, automation and the Internet of Things.
The benefits, Professor Alistair Irons, academic
dean for the faculty of technology at the University
of Sunderland, says that “we’re going to be in a
much leaner, much more cost-effective, productive
environment.
“We’ll be manufacturing products that customers
want when they need them. There’s going to be a lot less
waste.”
As a region, the North East has flourished in previous
industrial revolutions, so how can we prepare for
Industry 4.0?
“We need to be the centre of excellence in sustainable
advanced manufacturing,” says Professor Irons. “This
means embracing smart factories and a smarter supply
chain.”
Adopting smarter technologies – especially for
manufacturers that have relied on traditional methods
for a generation – is no easy task. The Digital Catapult
North East and Tees Valley (NETV) – one of three
regional centres for innovation in the UK – is helping
to bridge this gap by encouraging partnerships between
manufacturers and the region’s tech community.
Naomi Morrow, head of innovation and lead at
Digital Catapult (NETV), says: “Manufacturers realise
that they need to become more agile and tech start-ups
can help by offering innovative solutions.”
Digital Catapult NETV has recently helped County
Durham manufacturer, Dyer Engineering, to work with
innovative tech start-ups to explore the possibilities
of the Internet of Things and low-powered wide area
networks in their operations.
The Catapult has also helped a Manchester textile
business to link up with a Gateshead tech company to
incorporate AI technology.
“These are just two examples of exciting and mutually
beneficial partnerships,” says Naomi. “By encouraging
more, it will help raise the North East’s profile as a place
that solves challenges around Industry 4.0.”
Of course, alongside any significant change there are
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potential negatives as well as benefits.
Perhaps the biggest perceived threat is the impact of
automation on jobs.
Both Professor Irons and Naomi recognise that
Industry 4.0 is set to affect people’s work lives.
“There are potential issues around redundancies if
things automate to a great extent,” says Professor Irons.
“But it’s no different to what we’ve seen in the last 30-40
years in computing.”
He continues: “Engineering skills, advanced
manufacturing skills and digital skills are all going to
come into play and the demands on education are going
to be much higher. School, colleges, universities and
businesses must step up to get folks interested in STEM
subjects and to retrain the existing workforce in the
skills that are required.”
Naomi adds: “There’s a lot of scaremongering about
the impact of Industry 4.0 on people’s jobs but it’s
important we keep an open mind. Potentially, it’ll mean
that people will have a lot more job satisfaction.”
Professor Irons also highlights potential legal,
ethical and cybersecurity issues around this new era of
production. He also believes North East must build the
required physical and digital infrastructure to cope with
the demands of Industrial 4.0 – which could require
considerable investment.
“Rather than negatives we should think of these as
challenges that need to be addressed as we move into
this different environment,” Professor Irons adds.
Naomi and Professor Irons also agree that the Fourth
Industrial Revolution is not limited to manufacturing
– with the services industry also set to be massively
impacted by emerging technologies.
The risk to the North East for not preparing for these
changes? “We’d be left behind,” Professor Irons warns.
“Other areas are going to be playing in this space –
whether that’s in the North West, the Midlands – in
Latvia – or wherever. If we’re not careful they will steal
a march on us.
“We must make sure that the manufacturing and the
services industry base – and the whole employment
structure in the North East – are up-to-speed and we’re
pushing boundaries.
“The North East should be the leading light when it
comes to Industry 4.0.”

21

INTERVIEW
Craig Smith

10 QUESTIONS
Relationship director Craig Smith helped establish Close Brothers Technology – a division of the
140 year old Close Brothers Group - in 2016, with the aim of working with business leaders to help
them invest in the technology they need to keep their businesses moving in the right direction.
Craig now works with clients across the North of England and Scotland

W

hat was your first break
in business?
The vast majority of my
professional life has been
involved in banking and
finance. I started my banking career in my teens
as a cashier and completing back office duties.
As time went by I became intrigued and drawn
towards the world of business and commercial

banking. The variety of clients, and the differing
situations presented, made each day challenging
but an exciting environment to work in. Having
worked my way through the ranks in a high street
bank, I finally got my break and became a business
relationship manager in Newcastle city centre. I
held this role for several years which helped me
develop a range of skills and experiences which I
rely upon today.
What did you want to be growing up?
I’m always drawn towards sport and like most
kids I dreamt of being a sportsman. With two
left feet I wasn’t going to be a footballer, but my
real passion and ability was on the cricket stage.
I enjoyed a little bit of success in my earlier years
which led me overseas with Sussex CCC and
as recently as last year I was still representing
Northumberland in the Minor Counties
Championship. Unsurprisingly, I never made my
fortune as a cricketer, which meant I had to make
a career change. Looking back, I’ve always enjoyed
engaging with people, so it comes as no surprise I
now have an important client-facing role.
What attracted you to your current role?
In June 2016, I was invited to join a team of fellow
industry professionals to set up a new challenger
technology services business called Close Brothers
Technology Services. It was a new division of
Close Brothers Group – a merchant bank that
traces its roots over 140 years. Being part of
the original team who established this business
allowed me some control and influence as to how
we grow and prosper. These types of opportunities
are few and far between and the challenge of
building something from scratch, especially in the
exciting sector of technology, was a great draw for
me.
What is your company’s mission?
We create informed technology solutions that
help businesses to accelerate their preferred
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outcomes. We think of ourselves as the glue that
joins together the different parts of a company’s
technology asset strategy – a role which is
becoming more and more important with the
ever-changing pace of technology. Our approach
lowers the total cost of ownership of technology
and provides a structured way of managing
equipment.
How do you get the best out of your team?
I try to be passionate and enthusiastic about my
work, so it rubs off on others and creates a positive
culture. I always encourage others to get involved
and create an environment where everyone has an
invested interest to succeed. I think it’s important
to share experiences and best practice as a team
for learning and development. Finally, and most
importantly, there must be some fun thrown in
there too!
What has been your career highlight?
Being part of the original team that set up Close
Brothers Technology Services. We are a long
way from the job being finished but we have
made a solid start and there are several exciting
opportunities and projects in the future. There is a
big market to be captured and I want to make sure
that we are best placed to do so.
What has been your biggest challenge?
The first day of Close Brothers Technology
Services. We didn’t have an existing client database
to rely upon, we virtually had nothing but a
business plan, laptop, mobile phone and plenty of
enthusiasm. Our success to date has been down to
literally blood, sweat and tears…well, not so much
blood. We haven’t scratched the surface yet, so I’m
braced for more sweat and tears.
Who or what inspires you?
I’m inspired by new and disruptive technology
and the positive impact this has on us all, not
just in business but also in our day-to day-lives.
What really motivates me is helping businesses
invest in this new technology, which helps them
do things faster, smarter, and better. When I look
back on my career I would like to think that my
contribution has helped create a really successful
business which has helped many businesses in the
regions that I operate across.

What are Close Brother Technology Services’
short and long-term goals?
Short term, it’s to push our growth aspirations to
the next phase by acquiring new corporate clients
and servicing the needs of our existing clients.
Longer term,we want to be recognised as the
leading technology finance provider in the UK. As
the newest entrant in this huge market I believe we
have the team and skillset to achieve this over the
coming years.

i
CLOSE BROTHERS
TECHNOLOGY
www.closebrothersthechnology.

How do you achieve a good work/life balance?
Often the lines between work and life become
blurred, however, I think these are the growing
pains of a new business. Family and friends are
a great distraction from work. Two sports mad
kids keep me on my toes and I have a passion
for cricket whether that’s playing, coaching or
watching…with a glass of something cold of
course!

co.uk
Craig.rsmith@closebrothers.com
07711 191 346
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Corlen Kruger and Phil Booth

SUPPORTING ROLE
Corlen Kruger, principal artist at Gateshead-based Atomhawk Design, has been mentoring Phil
Booth, concept artist, on new artistic skills and techniques to help develop his career
technical side of things, so needed very little in the
way of technical guidance. The area I focused on
most was design thinking and story building. Even
though Phil’s first training piece was prop design, I
was teaching him how every object has a story and
a history, and how adding subtle hints into your
design really helps people buy into it.
Phil quickly adopted this approach and the
results were really clear in his work.
Phil has a great attitude and is always open to
suggestion and guidance, and is going to go really
far. He is very pleasant to work with and is always
eager to take on a challenging design.
His success doesn’t just come from training, but
comes from also having a positive attitude and a
will to succeed. I’m very proud of him.

Phil Booth

i
ATOMHAWK
www.atomhawk.com

24

Corlen Kruger
Atomhawk is an ever-evolving studio that adapts
quickly to change, not just to industry trends but
also changes in how artists work and the pipelines
they use. We try to accommodate and learn new
ways of doing things all the time.
I think I first met Phil in 2017. He was quiet and
reserved but a good listener and more than willing
to learn and adopt new techniques.
He already had a very good grasp of the

Atomhawk had always been top of the list for
where I wanted to work after art school. They have
worked on some of the biggest films and games on
the planet, so the opportunity to do the same, and
learn from the artists, was very exciting.
Working in the art studio is awesome. Seeing
your designs and art in the games you are playing
is really rewarding.
Corlen mentored me in refining my workflow
and pushing my art to the next level. His advice
and experience have been invaluable in helping
me grow.
The way we typically structure training is by
setting a mock design brief, usually based on an
existing client brief. Working through a design
from the initial sketches to the fully refined final
image allows you to practice the entire workflow
and identify and target any weaknesses you might
have.
Corlen will also do paint-overs of my work to
show how I could improve it and give me advice
on what work processes and software to use.
I’m really happy with what I’m doing now and
hope to keep doing it for as long as possible. I
hope that in 20 to 30 years time, I can say I am just
as passionate about concept art as I am today.
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INTERVIEW
Jill Dovey

WHAT I’VE LEARNT
Jill Dovey is a commercial lawyer at Muckle LLP and leads the law firm’s digital and technology
legal advice. Jill is an expert in subscription terms and conditions and data protection and has
shared a stage with the ICO to discuss GDPR at national events. Before joining Muckle, she was an
in-house lawyer at global software giant Sage PLC
Take time to reflect on what you’ve achieved and
plan what’s next. It’s too easy to get bogged down in
delivering the daily tasks and bypass the long-term
strategy.
Don’t undervalue the importance of the terms and
conditions of your business. You might think you
can’t afford or don’t need lawyers to draft them.
You might try doing it yourself or ‘borrow’ from a
competitor or another set of terms found online.
In fact t’s and c’s are often the most important
document in a business. They set out your payment
terms, limit your liability/exposure and apportion
risk versus reward. Getting these right is crucial and
needs expert input.

i
MUCKLE LLP
jill.dovey@muckle-llp.com
0191 211 7972/07515577534

B

uild a network. There’s lots of help
and support available out there, so
use it! Don’t be afraid to ask people
for their advice or opinions so
you can learn from their mistakes
and benefit from their experiences. Professional
advisors, such as lawyers and accountants, have
fabulous networks you can tap into.

www.muckle-llp.com
@TechLawyerJill
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You can’t do everything yourself so get the right
team around you. Hire the right people, at the
right time, then make sure you use their skills and
delegate appropriately to ensure they add value.
These could be employees, independent advisors,
contractors, non-execs etc.

Consider your intellectual property rights.
Businesses often don’t own all the intellectual
property rights in their websites, mobile apps or
other tech solutions. This can be a major problem
when the core value of a business is wrapped up
in these assets. Copyright automatically vests in
the creator, so in the case of source code that’s the
developer who created it. There is a specific legal
process to transfer intellectual property rights
including copyright – involving lawyers in this
process is essential. Before investing lots of time,
money and effort into creating and promoting a
new brand, always do your research to reduce the
risk that it might be challenged later on. A simple
internet search to ensure no one in your industry is
using the same or a similar name is a great starting
point, as well as looking on Companies House and
the UK Intellectual Property Office.
Establish a common vision, strategy and principles
for your business so that everyone is driving
towards the same destination in the manner you
expect. Make sure that vision is constantly evolving
to remain relevant, innovative and ahead of the
competition. Our firm has just launched the Muckle
Way, which is all about setting the compass for our
business and articulates our core values of: trust;
teamwork; responsibility; and care.
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ADVERTISING FEATURE – FINANCE
Fairstone

CUTTING-EDGE TECHNOLOGY
WITH THE HUMAN TOUCH
Fairstone has forged a reputation for astute financial planning and outstanding customer service.
Simon Rushworth discovers how the Tyneside-headquartered wealth management firm fuses old
school values with cutting-edge technology to future-proof its clients’ investments

I

n 2019, Fairstone looks set to maintain its
position as one of the UK’s largest chartered
financial planning firms – complementing
industry-leading expertise and a nationwide
presence with efficient practice to underpin a
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genuine success story that is rooted in the North
East.
Its busy and welcoming Boldon headquarters,
expanding workforce, headline-grabbing
acquisitions and impressive industry ratings create
a base level of confidence where new and existing
clients are concerned. Within the firm there is a
keen sense of achievement and ambition from the
office floor through to the boardroom.
But 11 years on from inception, it’s beneath the
surface, behind the scenes and in the background
where Fairstone has stolen a march on competitors
still coming to terms with a landscape dominated
by rapid technological advances and looming
cyber threats.
“Fairstone is a full-service wealth management
house that delivers intelligent solutions to clients
across a lifetime financial journey. Our core
investment portfolios have been defaqto fivestar rated for four consecutive years and we’ve
got the highest Trustpilot rating of any wealth
management firm,” explains proud founder and
CEO Lee Hartley. “And we deliver all of that – a
fully joined up, whole of market service – at a 60
per cent lower cost than the market leader.
“Technology is a big driver of that. It drives
efficiencies, reduces costs and ensures that
centralised staffing support research is connected
to a distributed team of financial planners, without
the need for unnecessary costs.
“But technology is also about trust. Improving
cyber security and reducing cyber risks are
number one on our agenda. Pinsent Masons
carried out some research that suggested only
two per cent of financial services businesses have
invested adequately, in terms of time and money,
in cyber security. I firmly believe we sit inside that
two per cent.”
That position of strength is due, in part, to
the valued contribution of former Sage analyst
Michael Hall.
Fairstone’s IT director is responsible for
delivering the firm’s proprietary marketing,

back-office and technology platform and is a big
believer in embracing business intelligence (BI)
and artificial intelligence (AI) systems, to ensure
Fairstone remains at the forefront of the financial
planning sector.
That belief manifested itself in the decision to
launch a ground-breaking BI project aimed at
better understanding the firm’s valued customer
base, with particular focus on retirees and the need
to constantly reassess their unique financial needs.
“We took the decision to implement a BI
solution with extended AI capability,” explains
Michael. “Effectively that allows us to make much
better decisions within our business and make
those decisions quickly. We are now far better
informed and we can pass that knowledge on to
our customers.
“In addition, we are implementing next
generation cyber defence solutions that use
AI. Those solutions allow us to scan the whole
network and look at the behaviour of that network
through machine learning. The solution can detect
anomalies and alert us to those anomalies. Using
extended AI capability, it can also fix some of those
problems.
“Of course, there’s been a lot of press around BI
improving customer experiences through check
boxes and robot advice. But that’s not part of our
thinking at Fairstone.”
“Not at all,” adds Lee. “We pride ourselves on
being at the forefront of BI and AI solutions but
if you look at the complexity of real financial
planning and real wealth management, then it
is all about human interaction. For us, AI sits in
the back office but front of house we are all about
face-to-face communication with our valued
customers, and that will never change.
“A fundamental difference between ourselves
and some of our peers is that it’s not tech for tech’s
sake at Fairstone. It’s tech – and the right type of
tech – that delivers a client benefit.
“It all has to work towards creating a better
outcome for clients. And that viewpoint does
inform what you do and how you do it. Ultimately,
what we want to do is have a tech platform and
have a tech strategy that makes the customer

experience better, not worse.
“And that’s a difficult thing to do. Striking that
balance is an art form in itself. And it does need a
collegiate approach to the strategy.”
Lee’s approach has always been customer
focused. It was a frustration with the financial
industry’s failure to recognise its inherent
inefficiencies which persuaded the former
e-commerce and software development specialist
to found Fairstone. And more than a decade down
the line that brave decision is paying dividends –
for its CEO, Fairstone’s 51,000 clients nationwide
and the North East business community.
“I worked with a lot of building societies, small
banks and life insurance and investment houses
and during a four to five-year period, I really
started to learn where the inefficiencies were,” he
adds. “And I could also see that a lack of customer
focus lay within those organisations.
“There were some really obvious gaps. Firstly, a
lot of those organisations were built to support the
fee earners, rather than built to support the clients,
which, in my mind, was quite fundamental.
“Secondly, many clients were being charged
inflated fees because of inefficient back office setups, people costs and premises costs.
“I thought that if you could tackle those issues
and make something that’s really built around
the client, then it would be possible to create a
proposition that is more modern and more what
the regulator wants to see. That became Fairstone.”
Early adopters of influential technology, Lee and
Michael share a common desire to keep their firm
at the forefront of BI and AI innovation. Two years
ago, Fairstone moved to the cloud and, in tandem,
replaced their entire IT suite to accommodate a
top-level encryption programme. “Cyber security
is its own business function,” added Lee. “In the
last three years we have invested £2.5m to bolster
our cyber security.”
Michael concludes: “Ultimately, what our clients
want to know is that the diligence with which we
manage their money is the same diligence that we
apply to managing their data. Our job now is about
more than simply managing money; it’s about
managing digital assets too.”

i
FAIRSTONE
www.fairstone.co.uk
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ADVERTISING FEATURE – TECH
Sunderland Software City

SUPPORTING THE NEXT WAVE
OF ENTREPRENEURS
Starting and growing a business is tough, which is why Sunderland Software City is supporting
North East entrepreneurs to overcome the hurdles

F

i
SUNDERLAND SOFTWARE
CITY
www.sunderlandsoftwarecity.com
@SunSoftCity

eeling inspired to start a business?
You’re not alone. The last few years
have seen a rise in the number of
people starting a business across
the UK, and the North East is no
differenti. With stories of fast growing scaleups,
billion-dollar valuations and high-profile
founders making mainstream news, it feels like
there’s never been a better time to take your idea
and turn it into a reality.
But starting a business – and more
importantly, growing it into a successful,
sustainable company – can be difficult. While
the UK scores highly in terms of the number
of startups created, we don’t make the top ten
countries for businesses growing into established
mid-sized companiesii. From the point a founder
comes up with the idea for their business, they
begin a journey that can be filled with challenges.
The team at Sunderland Software City (SSC)
are more than familiar with these challenges.
With a ten-year history of working with digital
and technology businesses, they’ve been on this
journey with entrepreneurs hundreds of times.
It’s why SSC offers a range of support services
designed specifically with digital startups in
mind.
Jeni Banks, business support specialist at SSC,
works closely with startup founders to help them
overcome the hurdles they face.
She says: “There are a few key challenges
that we see time and again when people start a
business. These include having a great idea, but
not the technical ability to build a new digital
product; having an improved offer but not
knowing how to make it stand out in a crowded
marketplace; and dealing with the change from
being an employee somewhere, to suddenly being
the boss and having to wear lots of different hats
all at once.”
To overcome these challenges, SSC offers fullyfunded support to companies in the North East

LEP area.
Jeni continues: “For founders that come from
a business background, the first thing they
usually ask about is technical support – they
want something developed but don’t know what
it needs to look like. Our technical specifications
give them access to an impartial developer, who
will help them map out what functionality their
platform, app or website needs.”
For founders looking to ‘disrupt’ existing
markets, or that simply want to offer an improved
service, knowing how to reach their target
customers is vital. SSC’s market intelligence and
innovation road mapping services allow founders
to work with marketing strategists, to understand
how they can get in front of the right people.
“Whether it’s market research like focus
groups, or understanding what channels and
platforms to advertise on, founders get in-depth
insights into the best approach for their company.
Founders that are looking to raise finance often
find the Market Intelligence reports particularly
useful,” Jeni adds.
The final challenge is arguably the most
complicated to solve – being a founder can be
lonely, especially in the early days when they
need to juggle multiple roles on their own.
Jeni concludes: “In addition to the specific
services we offer, my colleagues and I are
available to support founders with anything
else they might need. Sometimes that might be
business coaching, helping them to clarify their
ideas, or it might mean sitting down and working
through financial forecasts, or providing advice
on PR.
“We want to make sure entrepreneurs know
that they’re not on this journey alone.”
Sunderland Software City is funded by
European Regional Development Funds, through
the Digital Innovation Partnership. To find
out more about the support available to your
company, please contact Jeni Banks.

www.technation.io/insights/report-2018/ iiwww.independent.co.uk/voices/startups-unicorns-business-uk-economyinnovation-us-asia-brewdog-a7933816.html

i
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ADVERTISING FEATURE – FINANCE

UNW

MST MAKING GROUND
INTERNATIONALLY
Midland Steel Traders (MST) has announced that it has become part of the USCO Group – a
global business in the earth-moving machine components after-market segment

H

eadquartered in Birtley, County
Durham, with subsidiaries in
Glasgow and Birmingham,
Midland Steel Traders (MST)
is a longstanding business that
specialises in the supply of parts for earthmoving
and construction machinery, as well as their
service and repairs. It was founded in 1963 by
Ken Whitehall, and has grown to become a
market leader, currently boasting over eighty
employees across three service workshops and
two manufacturing centres, located throughout
the UK.
MST was acquired by USCO, which has
maintained a strong trading relationship with the
business for many years. Founded in 1989 and
headquartered in Modena, Italy, the organisation
manufactures and distributes an extensive range of
undercarriage, ground engaging tools, and repair
parts for construction earthmoving machines,
through its world-wide recognised brand ITR.
USCO currently employs approximately 1600
employees across six manufacturing centres and
40 distribution and service centres, in continents
including North America, Europe and Asia.
Rory Whitehall, managing director of MST,
says: “We are looking forward to working as part
of a world-beating organisation, so that we can
continue to provide the very best service, support
and innovation to all of our customers.
“It will give MST and our customers access to
powerful new resources, which will allow us to
further invest in the organisation and achieve our
full potential.”
In a deal led by UNW LLP and Womble Bond
Dickinson (UK) LLP (WBD), the sale of MST
completed in February 2019.
John Whitehall will continue with the
organisation in a new role as group consultant,
while his nephew, Rory Whitehall, will succeed
him as managing director.
UNW’s corporate finance team was led by Paul
Kaiser, (partner), alongside Stephanie Davidson,

(manager) and Jacob Mathew, (executive) while
WBD’s corporate team was led by Will Bonas,
(managing associate), alongside Ben Butler,
(partner) and David Ridley, (solicitor).
Stephanie Davidson, of UNW, says: “As one
of our longstanding clients, we are thrilled to
have overseen the acquisition of MST by an
organisation that will give them a global platform.
“The deal is representative of the ambition and
drive of businesses across the North East, and we
look forward to seeing their continued growth in
the future.”
Will Bonas, of WBD, adds: “This deal continues
to demonstrate our strong commitment to
supporting local entrepreneurs and business
owners in the North East, where we are heavily
invested as a business.”
Paul Whitehall, a founding member of MST
and retiring chairman and shareholder, says:
“This is an important deal for the future of MST,
and we wish the business every success under the
ongoing management team of Rory Whitehall,
Alan Montgomery and Nick Fagandini, and in the
hands of its new owner.
“We were really impressed by the expertise,
professionalism, and hard work carried out by
both teams at UNW and WBD. “We are grateful to
them for the high quality of services provided.”
Massimo Galassini, USCO’s CEO and
controlling shareholder, adds: “We are proud of the
acquisition of MST, our historical undercarriage
components dealer in the UK. We are grateful to
Paul and John for their great job and we welcome
MST’s top management and employees. We are
confident they will continue creating significant
value for all the company stakeholders. We firmly
believe that this transaction represents a further
step in the development of our global footprint as
well as in the consolidation of the USCO Group
position as a recognised world-wide leader.”
USCO were advised by Eidos Partners, with
legal advice provided by Simmons & Simmons,
and financial due diligence provided by BDO.
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Photo, left to right: Ben
Butler (WBD), Jacob Mathew
(UNW), Rory Whitehall
(MST), David Ridley (WBD),
Stephanie Davidson (UNW),
Alan Montgomery (MST), John
Whitehall (MST), Will Bonas
(WBD), Paul Whitehall (MST)
and Nick Fagandini (MST)
www.unw.co.uk
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Professor Sue Black

PREACHER WOMAN
Professor Sue Black has been on an epic journey that has taken her from a single mother-ofthree living in a women’s refuge to professor of computer science and technology evangelist at
Durham University, published author and renowned public speaker. She credits technology and
education as changing her life and has dedicated her spare time to numerous social campaigns
that champion women working in the industry, protect historic sites and impart digital knowledge
to tech-phobic communities. From her office in Durham, the academic and social activist tells
Alison Cowie more

W

hen Professor Sue Black
left home at the age of 16,
she was forced to leave
school too. Within ten
years, she was a single
mother living in a women’s refuge in London.
Alone and responsible for three children under
five, it was technology and education that would
prove to be the 25-year-old’s salvation.
“I’d never expected to end up in that situation
and I just kept asking myself, ‘what am I going to
do now?’
“I thought about going back to work but with
only five O Levels, I knew I wouldn’t be able to
pay for childcare. I then went to my local college –
Southwark College in Waterloo – where I was told
about a fast-track course to get the equivalent of
two A levels.
“It was six hours in the classroom and 20 hours
home study, which was ideal.”
Professor Black successfully completed the yearlong course and in 1989 she applied to London
South Bank University to study computer sciences.
“Computing was an area where I thought
exciting stuff was going to happen,” she says.
The mother-of-three admits she initially
struggled with the demands of a degree; “I just
scraped through the first year” she reports. But
by the second year, Professor Black was able to
manage her responsibilities more successfully and
after four years she gained a 2:1.
It was while she was completing the final stages
of her undergraduate degree that her supervisor
asked Professor Black if she would be interested
in studying a PhD. ‘Yes’, she eagerly replied –
omitting the fact she didn’t actually know what a
PhD was.
“I knew that it was something cool and
something to do with academia but I didn’t know
more,” she remembers.
After leaving her supervisor’s office, the student
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– who was by this time living in a council house in
Brixton – researched what a PhD was and found it
was indeed for her.
Over the next seven years, Professor Black
completed her PhD in software engineering, while
embarking on a lecturing career.
Early on in her PhD, she was told she needed to
build a network and was sent, reluctantly, to her
first computing conference.
“I was very shy at the time and the thought of
going up to someone I didn’t know was horrific to
me,” Professor Black explains.
“I decided to go up to a guy who had spoken at
the conference. I started talking about my research
and I thought it went ok but he then stared at
me for the rest of the day. I felt I must have said
something to offend him.”
Left traumatised by the experience and
convinced she was terrible at networking,
Professor Black was filled with dread when she
was told to go to a Women in Science Conference
in Brussels. Thankfully, it proved a far more
positive experience.
“When I went in, everyone was talking to
everyone. It didn’t feel like networking; it wasn’t an
effort at all,” she says.
“Being in computer science, I’d never been in an
all-female environment. It’s not something that I’d
thought about before but that two-day conference
made me realise that being in the majority makes
life that bit easier.”
Professor Black returned to the UK determined
to provide a community for women working in
technology and science-based subjects.
Already part of the British Computer
Society’s (BCS) London branch, she established
BCSWomen in 1998, initially inviting women
from the capital’s computing sector to join the
online group.
Professor Black was soon inundated with
enquiries from women from all over the UK, and
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Professor Sue Black

around the world.
“It was great to see so many women in
the sector, chatting to each other and asking
questions,” she says.
BCSWomen, which continues to this day,
soon began holding meet-ups and events, further
broadening its reach and appeal.
As chairman of BCSWomen, Professor Black
was invited to speak at Bletchley Park – once
the top-secret home of Britain’s World War II
codebreakers.
While there, she got chatting to some of the
engineers who were rebuilding the enigma
machine of Alan Turing (widely considered to be
the father of modern computer science).
“They asked if I knew that almost half the
10,000 people who worked at Bletchley Park were
women,” Professor Black recalls.
“I was so surprised. I’d assumed it had been 50odd blokes. I asked myself ‘how come thousands
of women worked at Bletchley Park and no one
knows anything about them?’”.
The university lecturer returned home
determined to help raise the profile of the women
who had worked there.
During her subsequent research, she found that
around 8000 women had worked at Bletchley Park
and its outstations.
“I got some funding from the Oral History
Project and started interviewing women to capture
their stories,” says Professor Black.
The technology academic was then incensed to
discover that Bletchley Park – the facility that it is
estimated shortened World War II by two years,
potentially saving 22 million lives – was to close.
Professor Black started contacting the heads of
computing at universities around the UK, urging
them to sign a petition against the closure.
She also contacted all the journalists and media
professionals she knew in an attempt to further
her cause. She remembers: “One of those people
was Rory Cellan-Jones, technology correspondent
at the BBC. The next week I was interviewed on
BBC News and the Radio 4’s Today programme.”
The media appearances raised awareness but
Professor Black wanted to reach more people and
began using Twitter.
“Back in 2008, Twitter was still relatively
new but I found that all I needed to do was type
‘Bletchley Park’ into the search box and I could
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connect with everyone who was talking about it,”
she says.
One day, Professor Black saw a tweet by Stephen
Fry saying he was stuck in a lift.
She direct messaged him to tell him about
her Saving Bletchley Park campaign. The next
morning he tweeted a link to her blog and it
became the most retweeted post that day.
Professor Black ran the campaign for three years
until, in 2011, the facility successfully applied for a
£4.1 million grant from the Heritage Lottery Fund,
securing its future. She later wrote a book about
the Saving Bletchley Park campaign.
While Professor Black championed women in
tech and the future of Bletchley Park in her spare
time, she also managed to carve out a successful
career in academia.
She made it her mission to apply for every
promotion she could and went from being a
lecturer to a senior lecturer, to a principal before
becoming head of department at the University of
Westminster.
Professor Black fully recognises the impact
technology and education had made on her and
her family: “I had dramatically changed my life
and my kids’ lives and it was technology and
education that had helped to make it happen.”
Professor Black began thinking how she could
let others know how many potentially lifechanging opportunities there are in tech.
Convinced that young children could be
taught coding, she began developing computing
workshops for seven-year-olds.
She recalls: “This was in 2011 when the
Minister for Education was Michael Gove. He was
saying that computing was too difficult for anyone
under the age of 14. I thought ‘that’s a load of
rubbish and I’m going to prove it’.”
The academic successfully ran her workshops
for seven-year-olds, which included app design
and coding using a Raspberry Pi.
At the end of the workshops, she invited parents
to have a go at coding.
“In general, the dads would get stuck in but
I saw a look of horror on the mums’ faces,”
Professor Black remembers.
She realised that the key to getting people
more interested in technology was to help mums
become more comfortable with technology.
Professor Black started developing her
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Professor Sue Black

#techmums programme (two hours for six weeks),
which provided mums with knowledge about
basic IT admin (email, documents, spreadsheets),
the Cloud, web design, social media, staying safe
online, as well as some coding.
Professor Black surveyed the mums’ progress
throughout the process and she found impressive
results in terms of their confidence and self
esteem.
“One of the mums told me before she started
the course that she was afraid of touching a
keyboard, but by week two, she told me it had

“You can really affect what happens in the
world through working in tech and we need
more people to take part in that”
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revolutionised her business,” Professor Black
explains. “She ran a school uniform business
in Borough Market and every time a customer
wanted a sample her son had to cycle over with it.
By being taught how to add an attachment to an
email, she was now able to do it electronically.
“I met up with Amena last year and she told me
she now has ten times more customers and she’s
taking on staff.”
Professor Black began running similar
programmes in other regions, working with
Brunel University, An Cosan College, in Dublin,
and Essex County Council, as well as various
schools.
Professor Black then secured funding from
Nominet (now the Social Tech Trust) to run the
programme with Home-Start UK, the family
support charity, working primarily with young
mums.
The university lecturer then launched
#techmumsTV, in partnership with Facebook, a
live-streamed magazine show.
“As well as information on things like how to set
up your security settings on Facebook and doing

online banking, we had young mums talking about
their stories, as well as mums from the world of
tech,” she explains.
“The first series, which you can still find online,
ran for an hour a week for five weeks, and we’re
currently looking into running a second series.”
Meanwhile in her professional career, Professor
Black was enticed to the North East last year
to become head of computer sciences and tech
evangelist at Durham University.
“I was very excited when I was approached
about the position, she says. “My son studied at
Durham and I have historical family links to the
area; my grandad is from Sunderland and his
mother hailed from Sunderland.”
Taking up the position six months ago,
unsurprisingly the socially conscious academic
has put diversity at the fore.
Professor Black – who was awarded an OBE for
services to technology in 2016 – is determined to
improve the ratio of females studying computer
sciences at Durham (currently 15 per cent, which
mirrors UK statistics at universities across the
UK).
She recently visited Harvey Mudd College – an
undergraduate science and engineering college in
California – which has successfully grown its ratio
of female students from 10 to 50 per cent over a
four-year period.
Professor Black is now looking to put some of
the things she learnt there into practice at Durham
University.
In addition, she is currently seeking participants
for a programme – in partnership with the
Institute of Coding, two other universities and
multiple businesses – to retrain 100 women from
minority and under-represented backgrounds in
the Midlands and the North in tech-related fields.
“There’s this misconception that a career in
tech is all about coding but that’s simply not
true; there are so many different careers in
tech – cybersecurity, data science, agile project
management, business analysis – the list goes on.
And these are good, well-paid jobs,” she says.
“Tech is such an exciting area to get into, and
it’s moving all the time. You can really affect what
happens in the world through working in tech and
we need more people to take part in that.”
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ADVERTISING FEATURE – TECH
Glass Digital

THE EVOLUTION OF E-COMMERCE
As the internet celebrates its 30th birthday, Marc Swann, search director at online marketing
agency Glass Digital, reflects on the rapid evolution of e-commerce and examines the challenges
facing its future

I

t’s 30 years since scientist Tim Berners-Lee
invented the world wide web as a way for
researchers to share information, and the
internet has since shaped up to be the world’s
commercial hub.
Online retailers have faced lots of challenges
along the way: the dot-com bubble burst and
the rise of cybercrime; the emergence of pricecomparison websites and pay-per-click marketing;
and the increasingly nuanced algorithms of search
engines and social media networks, to name a few.
The disruption isn’t going to stop anytime
soon. And, with an estimated 3.9 billion internet
users worldwide (according to the International
Telecommunications Union) online competition
has never been fiercer.
Only the most adaptable businesses can thrive
in an ever-changing, increasingly crowded
e-commerce landscape. So, what should you be
preparing for in 2019 and beyond?
The rise of voice search
More than one in ten Brits own a smart speaker,
such as Amazon Echo or Google Home, with 58
per cent using them to answer general questions
and 47 per cent for news updates (YouGov). This
presents a significant opportunity for businesses,
acting as publishers, to interact with potential
customers at various stages of the buying cycle.
Google is currently beta-testing the ‘speakable’
schema.org property, which allows webmasters
to mark up content that is suitable for being read
aloud using text-to-speech technology. As well
as being a huge step for accessibility, this could
seriously improve the quality of smart speaker
responses. History suggests that online publishers
who get in early and establish themselves in this
new voice-search framework could be seriously
rewarded.
Descent of the desktop
Improved accessibility and affordability mean
mobile internet usage has been on an upward
trajectory for years, and a site’s mobile-friendliness
has long played a role in its success. However,
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we’re now at a tipping point, where ignoring the
descent of the desktop could mean signing your
site’s death warrant — UK users consume twice as
many digital minutes on their mobile as they do
on their desktop (Comscore).
Mobile experience is even more crucial if, like
most businesses, you rely on organic traffic. Two
years since Google launched its mobile-first index,
more than half of its search results are ranked
based on smartphone performance.
The fight against ‘fake news’
‘Fake news’ is one of the biggest challenges facing
the internet today, and the fight doesn’t just affect
sites covering current affairs. With consumers

“If you want your site to
rank well in 2019 and
beyond — especially in
markets like finance and
health — you need to
prove your credentials”
understandably wary and organisations taking
steps to help them make more informed
decisions, every claim comes under the spotlight.
Transparency and trustworthiness have never
been more important in e-commerce.
For example, as well as launching the Google
News Initiative, which aims to flag misinformation
and support accurate journalism, Google has been
making changes to its E-A-T (expertise-authoritytrust) algorithm and search quality rating
guidelines. The goal is to rank reliable information
higher and dubious information lower.
The algorithm is particularly stringent when it
comes to YMYL (your money, your life) content,
which “could potentially impact the future
happiness, health, financial stability, or safety of
users”.

So, if you want your site to rank well in 2019
and beyond — especially in markets like finance
and health — you need to prove your credentials.
That means it’s more beneficial than ever to
showcase honest customer reviews, provide
contact details, publish expert content, generate
positive press and win industry awards.
Quick customer service
If we had a question about a product or service
30 years ago, we probably had to put pen to paper
and wait weeks for a response. But, as we’ve
gotten used to the internet providing everything
on demand, we’ve become more impatient when
it comes to customer service. Expectations are
rising, and brands that can’t keep up could be left
behind.
42 per cent of users want to engage with
customer services by live chat, and almost a third
would like to communicate via Facebook or
Twitter (HubSpot). These users expect answers
within hours or even minutes. 87 per cent of
customers sending a query via email expect a reply
in one day or less (MyCustomer).
Using artificial intelligence could be the way
forward. Chatbots provide instant answers to
frequently asked questions and can use machine
learning to eventually tackle more complicated
queries. It might seem impersonal at the moment
— everyone knows how much customers hate
automated menus and pre-recorded messages on
the phone, after all. But, as consumers get used
to interacting with virtual assistants like Siri and
Alexa, they’re becoming much more accepting of
these non-human communications.
Virtual and augmented reality
The biggest drawback of shopping online? You
can’t get up close and personal with products.
However, virtual and augmented reality are
making it easier for retailers to bridge the gap
between an online and in-store experience, so
customers can enjoy the best of both worlds. The
IKEA Place app, for example, allows shoppers to
visualise what products would look like in their

homes.
It’s easy to write AR and VR off as a fad, but
that’s exactly what many retailers did with the idea
of online shopping 20 years ago. Early adopters
will stand themselves in good stead for a future
where this technology could well be the norm, as
well as gaining a competitive advantage now.
The Internet of Value
Tim Berners-Lee invented the internet so that
information could be freely exchanged directly
from person to person — so scientific research
didn’t need to be published in a journal to be
seen. The shift towards the Internet of Value is
an effort to do the same with all kinds of assets,
from money to music, using a decentralised and
democratic blockchain network (like that used to
transfer cryptocurrency).
It basically means that transactions can be made
directly between the parties involved for free or
just fractions of a penny, streamlining the supply
chain and eliminating the need for so-called
middlemen like PayPal, matchmakers like Uber,
distributors like Spotify, and marketplaces like
Amazon. For instance, authors could sell e-books
directly to readers and, with no one else taking a
cut, both would get a better deal.
While the Internet of Value is a huge threat
to many businesses, it also paves the way for
new industries and presents a multitude of
opportunities. As always, those that adapt to
changing markets and technologies, rather than
trying to resist them, are most likely to still be
standing 30 years down the line.
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GLASS DIGITAL
Glass Digital is an online
marketing agency based in
Newcastle upon Tyne. If you
need help implementing a
futureproof organic search, paid
search or affiliate marketing
strategy, get in touch with client
services director Steve Close on
0191 338 6903.
www.glass.digital
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ADVERTISING FEATURE – LAW
Sintons

SUPPORTING THE DISRUPTOR
The specialist tech team at law firm Sintons is proud to support countless key names in tech in the
North East, and has built a strong reputation for doing so

S

intons law firm, based
in Newcastle, provides
legal advice to many
of the tech companies
in the region. The
specialist tech team understands this
sector in depth and has the backing of
a full service firm with the expertise
to advise on the whole spectrum of
matters a tech business will need.
Lucy Carlin, senior associate
and tech sector specialist, says:
“Businesses from this region are truly
helping to change the face of tech on
a global scale. It’s a real privilege to be
supporting these change-makers.
Karen Simms, head of Sintons’
company and commercial team,
continues: “We know that businesses
in this sector can scale extraordinarily
quickly. Our experience means we
can foresee issues before they arise; it
is this practical advice which sets us
apart as a leading advisor in this field.
My team and I always look to go
beyond the legal, and that approach
seems to really resonate with clients
in the tech sector.”

MYNDR

Two of the region’s most inspiring female entrepreneurs
came together to devise a means of tackling the growing
mental health crisis, creating a platform to help start-ups
and founders manage and overcome stress, anxiety and
depression.
Lizzy Hodcroft and Emma Reilly have founded Myndr, a
collaborative peer-to-peer mental health platform to allow
users to take better control of their mental health. Initially
it is operating via email, but an app is in development
alongside the creation of a full calendar of courses,
workshops and social events.
Both Lizzy, a former North East Young Entrepreneur
of the Year, and Emma, creator of the Brave & The Bold
clothing brand, have been open about their own battles
with mental health and their inspirational approach to
creating Myndr, which launched in January and is already

SUB 10

Traditional training for businesses has been
delivered in the same way for many years, such as
via webinars or lecture-led training sessions, but
SUB 10 recognises the potential to do things
differently.
Peter Stephenson and Angela Ross have
combined their expertise of working in training and
e-learning with businesses like Airbus, Allianz and
Vodafone to wholly disrupt the accepted means of
doing things by devising 10-minute digital learning
modules to convey information in an interactive
way.
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winning plaudits regionally and nationally.
Lizzy says: “With more increased awareness
around mental health these days, we believe we’re
arriving at just the right time.
“Our goal is to get people to use our technology
where they can access a dashboard, track and
monitor their progress and join our peer to peer
events, both online and at locations throughout the
North East.”
Lizzy adds: “Working with Sintons has given
Emma and me the opportunity to engage with our
customer. Both Karen and Sintons have given up
their time, office space and knowledge to help us
succeed and that means an awful lot, especially to
get on board when Myndr was simply an idea.”
SHOPTIMISED

In its first year in business, retail technology
company Shoptimised has become a recognised
name internationally for its pioneering work in
product feed optimisation and price comparison
software.
Having not been able to find the exact software it
needed, South Shields-based Shoptimised devised
its own platform for PPC professionals, which
has seen it win clients in 15 countries around the
world.
Shoptimised recently ended its first year 32 per
cent ahead of its business plan and is targeting
further international growth, including its first
foray into the United States.
John Cave, co-founder of Shoptimised – who
previously launched successful PPC business

The business, based at PROTO, was
launched in January this year and is using
cutting-edge technology including virtual
reality (VR) and augmented reality (AR) to
create its training modules, and will make
use of games and quizzes that can be done on
mobile devices to help with learning.
As well as working with the business
community globally, SUB 10 is also
supporting the next generation of tech talent
on a local level, through partnerships with
Newcastle University and Gateshead College.
Angela says: “I have worked in this

Biddible – says: “The vision for the business has
always been to make feed optimisation simple and
accessible, and we wanted to create the software to
make that possible. It was a case of scratching our
own itch – we knew what we wanted to do, but the
platform that was exactly what we wanted wasn’t
available, so we built it ourselves.
“We have built up a decent footprint in the UK
and are in countries around the world, and we
have organically gained a number one ranking on
Google for product feed optimisation.
“Working with Sintons, Lucy quickly understood
our business and aims and was clear and direct in
her advice from our first meeting. We are grateful
for the support of a specialist advisor who clearly
understands the nuances and complexities of the
tech sector.
“The fact Sintons is a full service firm with an
array of top class lawyers means that a business like
ours can continue to use them as our advisor at all
stages of our growth and development.”

industry for 20 years and there is a definite
need for change. We want to create
something which is creative and engaging
with learning underpinning everything, and
on which employers can see a return on their
investment. We will create personalised,
flexible, interactive modules, which are a big
move away from the 60 minute sessions that
have historically been offered.”
Reflecting on the company’s experience
working with Sintons, Peter adds: “It
was really important to us to create solid
foundations when we started SUB 10 and

i
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www.sintons.co.uk
@SintonsLaw

getting a great legal team in place was central
to that. As well as a wealth of experience and
knowledge, Lucy convinced us from our first
conversation that Sintons really understood
what it was like to be a start-up and the issues
we face.
“It is not all about charges in the early
days, they are just as happy to have a cup of
tea and offer advice as well. The added bonus
of terrific PR support really does mean that
we think of them as part of the team. We
hope that relationship continues to grow
with us.”
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#FINDTHEJOY
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Bruce Daisley has carved out a hugely successful career in technology. He has worked for Google
and YouTube UK and now runs Twitter across Europe, the Middle East and Africa. Bruce is also
fascinated with work culture and how it develops. He hosts the number one business podcast
– Eat, Sleep, Work, Repeat – on the subject and has recently written a book, The Joy of Work,
which claims you can fall in love with your job again by following 30 simple steps. The man who
grew up on a council estate in Birmingham visited the region on March 14 to speak to at North
East Futures UTC in Newcastle and then at Dynamo’s Annual Dinner. Alison Cowie caught up with
Bruce between engagements where he discussed why it can be more productive to swap an 80hour working week with crisps and laughter

W

hen did you first become
interested in work culture and
how have the jobs you’ve held
in your career impacted your
thinking in this area?
My first jobs were working at
a fast food restaurant while
simultaneously glass collecting
in a pub. It was clear to me
that there was a sort of ‘mojo’
in certain work places and I’ve
been fascinated with work culture ever since. I
moved to London when I was 22 and joined what
was then described as the ‘Fawlty Towers of the
radio industry’. It was chaotic but there was a real
esprit de corps. I learnt that work culture can exist
independently to success and that it can get you
through a lot of adversity.
I believe you started your podcast – Eat, Sleep,
Work, Repeat – after noticing that people weren’t
enjoying themselves as much as they once had at
Twitter…
When I started at Twitter seven years ago, we
were a small team in a tiny little office. There
was a fantastic culture and a real buzz about the
place. I noticed a couple of years ago that that had
disappeared. The alchemy had gone and I felt that
it had happened subconsciously. I started reading
lots of organisational psychology books and I was
amazed to find that much of the stuff we do in
modern work is against all of the best evidence.
I started doing the podcast where I interviewed
experts about work culture. It’s been fascinating. I
do it for an audience for one – for self-education –
but it’s become the number one business podcast.
Penguin Books came to me and asked if I would
turn what I’d learnt into a book.
Tell us about the book and what it offers readers…
I wanted to create a very digestible, very readable,
very steal-able book of 30 things people can do to
improve their job satisfaction – based on scientific
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research. Some are ones I’ve long been familiar
with and have used successfully myself. Others are
useful correctives to bad behaviour and a few seem
counterintuitive – but they work.
For example, I’m a firm believer in the power
of laughter, especially when times are hard. Other
things are to make sure you take a lunch break
and turn notifications off on your phone. They’re
almost trivial interventions but in aggregate they
improve work culture.
The secret to developing a good work culture
is something called ‘psychological safety’ or, put
simply, the ability to speak the truth. It’s about
being comfortable saying to your boss, ‘I’m not
sure that’s the case’ or if something’s gone wrong at
work, it’s about knowing that your boss will have
your back. They will know that your intentions
were good even if the outcome wasn’t.
Twitter’s founder, Jack Dorsey, invites anyone
at the company to email him. Sometimes people
tell me what they’ve emailed and it’s hair curling
in tone. But he welcomes and invites that. No one
will ever be fired at Twitter for speaking up to
authority.
In your book, you highlight research that
indicates shockingly low employee engagement
levels in the UK (eight per cent according to a
Gallup survey). Why do you think companies find
it so hard to engage their staff?
The average British person spends two days a week
in meetings. They also receive 140 emails a day
and spend two hours a day out of work hours on
their phones. We accept it because we don’t feel we
can change things. We’re not allowed to do the job
in the way we want to do it. The result is that we
become disengaged. But it’s not just office work –
engagement figures are as bad in teaching and the
NHS.
People know that there’s a version of their job
that made them excited that they got that job in the
first place. For most, there’s a route to getting back
there again.

“Elon Musk says that if you’re
not working 80 hours a week,
you’re not showing up to work.
But clinical trials show the
opposite and by reducing your
long working hours, your total
productivity goes up”
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Your book also talks about the trend that when
we’re stressed we often “repeat rather than
innovate”. How can companies balance the
pressures of being successful and maintaining a
culture of innovation?
One of the critical things is that there’s a real
danger from the people we celebrate. Elon Musk
says that if you’re not working 80 hours a week,
you’re not showing up to work. But clinical trials
show the opposite and by reducing your long
working hours, your total productivity goes up.
When you start a company, it’s sometimes
unavoidable to do long hours but it’s dangerous to
assume that’s the way you’re going to operate your
business forever.
So are 80-hour weeks banned at Twitter?
At Twitter, we say that 40 hours of work a week
is enough but we don’t tell people what to do. If
they feel a responsibility to be working late into
the evening, then they can but it’s important that
they know we’re not making them do that. People
should be free to work in whatever way they want.

If we let people do what they think is the right
job – we’re a tiny baby step from liberating people.

i
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Is work culture the business or the individual’s
responsibility?
Ultimately, you’d say it’s the business’
responsibility but they have so many other things
to do that it never ends up being a top priority.
Therefore it’s important that individuals step in.
At one place I visited, the receptionist had
managed to change the work culture. She noticed
that no one was friendly with each other so she
introduced ‘Crisp Thursday’. Each week at 4.30pm
she got a load of Pringles and Kettle crisps,
laid them out in a meeting room and everyone
was allowed to come and have some crisps.
Immediately, everyone had a bit more time for
each other socially. It had made them happier and
it shows that everyone can improve work a little
bit.

Twitter has just announced changes to its
platform help to promote “healthy conversation”.
Why now?
Twitter is the fastest news app in the world and
the main reason people use it is to feel informed.
One of the things we want to ensure is that there’s
a diversity of perspectives; that every voice gets
heard and certain voices don’t get an unfair
volume of coverage. We’ve found instances where
people are deliberately going out of their way to
subvert the way things are working and using the
platform in a way it wasn’t intended. As a result,
they’re making their voice louder than it really is.
The critical thing for us – and what we’re working
on – is ensuring users are not in a filter bubble. We
want to tackle the incorrect use of the platform
which wrongly amplifies tiny fringe opinions. One
of the things we’re trying to do at Twitter is to do
things in public as much as possible and we’ve
called a Request for Proposal, inviting anyone to
propose suggestions that they had.
It answers questions that aren’t easy but
the critical thing for us is trying to answer
the complicated problems with sophisticated
solutions.
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INTERVIEW – EDUCATION
Gateshead College

EXPERIENCE IS KEY FOR FUTURE
DIGITAL WORKFORCE
The digital tech industry may be powering the growth of our local economy but attracting and
developing skilled people remains a crucial challenge. The introduction of the Government’s very
first T levels next year will place greater emphasis on digital businesses to support more young
people to get the experience that will ultimately boost the industry’s talent pool. Gateshead
College is already working with employers to determine how the new training will work and what
it means for the North East digital sector

D

escribed as the most radical
education reform in 70 years, T
levels will roll out from September
2020 in three sectors: digital,
construction and education. Like
apprenticeships, the new T levels are carefully
developed by employers so that the content meets
the needs of industry and employers are being
asked to provide high quality work placements of
at least 45 days.
With just over a year to go until the first T level
students start the training that’s set to launch
their career, Gateshead College is working with
employers to trial the longer work placements and
see how the new programme will benefit them.
Tracy Foreman, assistant principal at Gateshead
College, says: “These placements are a vital
component of T levels and as a work-focused
college we wanted to embrace the opportunity
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to develop these, creating a work programme
that will be valuable to both businesses and the
students.
“We support employers to design relevant
and meaningful placements and help them to
complete paperwork, as well as working with them
to identify students with the right attitudes and
attributes to give the most to their business. We
are continuing to work with employers to bridge
the gap between education and employment and
help industry address critical skills shortages.
“There have been challenges to overcome but
companies generally have been really receptive;
this includes the smaller businesses that previously
may have had reservations about offering work
placements but are finding that with the right
support from us they can get real benefit from the
experience and they’re getting the right young
people through the door.”
Adient, a global automotive seating supplier,
located in Sunderland, is one of several local firms
to offer placements to Gateshead College students.
Cyber security analyst Gareth Byers, who is
studying for a BTEC qualification in networking
and support systems, is thriving on his placement
in the company’s IT department where he’s
working under the supervision of IT manager
Mark Smith.
The 17-year-old has certainly made a big
impression, as Adient’s HR manager Hayley Cheel
explains.
“Having Gareth as part of our team has been a
really worthwhile experience – both for him and
us. We wanted to explore the idea of bringing
in someone who could work alongside Mark
and handle some of the day-to-day issues we
encounter, such as making sure our networks are
always safe and secure.
“When we found out about the placement
opportunity, we were keen to work with Gateshead

College to make it happen. We’ve had a great
relationship with the college for many years and
we’ve always been happy with their support,
particularly their ability to really get under the
skin of our business and understand our skills
needs and business requirements.
“Although our digital function in Sunderland is
small as most of our IT is handled by our German
sites, we needed an extra pair of hands on board
and Gareth impressed us from the off. What we
really like about him is his inquisitive nature, his
desire to learn, ask questions and get involved in
day-to-day activities. He’s been here two days a
week since January and he’s already made a huge
difference to our business. He’s created a colourcoded spreadsheet that flags up any vulnerabilities
in our IT networks – an invaluable resource that
ensures we can protect our data.”
Hayley continues: “Not only does he come
up with excellent ideas, we also benefit from his
youthful energy. This placement is also good
for Gareth; it enables him to get valuable work
experience that’ll look great on his CV. Getting a
qualification at college is good, but if you have a
qualification and experience, that makes you more
employable in the eyes of local companies.
“We’re a company that invests in our people
– our biggest asset. With help from Gateshead
College, we’ve trained welders, specialists in
robotics and staff who work in our support
functions. We’ve also enrolled some of our
employees on leadership and management
courses. Now we have a 260-strong workforce in
Sunderland and one in three cars on the road have
an Adient seat – although not many people know
this!
“Bringing in the right skills is crucial to ensure
we’re successful in the future. It’s also really
important to hire people with the right attitudes,
people who can fit into the culture we’ve created

at Adient. We want staff who are brimming
with ideas and who take the initiative, talented
individuals who are flexible, open-minded and
can work as part of a team. Gateshead College
understands this and when they bring students
like Gareth to us, we know they’ll have a great
work ethic as well as a good skillset.
Hayley concludes: “Technical education is vital
for businesses like ours, so that’s why T levels
will be a good addition to the curriculum. The
automotive sector is a competitive animal so we’ll
need to continually invest in skills that will help
us stay ahead of the game. That goal will be a lot
easier to achieve with the support of Gateshead
College and with people like Gareth on board.”
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To find out more about
Gateshead College and the
courses on offer, visit: www.
gateshead.ac.uk/courses/
www.gateshead.ac.uk
@gatesheadcoll
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Newcastle Startup Week is an annual
five-day (and night) festival that
takes place in multiple venues across
Newcastle and Gateshead in May.
Each day has a different theme
covering ‘Inspiration’, ‘Getting
Started’, ‘Funding & Finance’,
‘Scaleup’ and ‘Keep Going or Pivot?’
By bringing all the best help and
advice in one place, research
shows we’re inspiring, motivating,
encouraging and supporting more
people to start or grow their business
in the North East.
Our 2017 and 2018 events both
attracted more than 600 delegates
from across the UK, Europe, USA and
Asia and this year we’re on target to
make our third event on May 13-17
even bigger.
We hope you’ll join us for at least
one event during the week and
encourage any new or budding
entrepreneurs you know to attend
too.
Paul Lancaster
Founder & Event Producer
newcastlestartupweek.com
#NewcastleStartupWeek
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DAY 1: INSPIRATION

(MONDAY MAY 13, 11AM-6PM)
@ THE BOILER SHOP, STEPHENSON QUARTER

Our five-day Newcastle Startup Week festival
will officially begin with a celebration of local
business success stories of the past, present and
future at Robert Stephenson & Co’s beautifully
refurbished Boiler Shop venue behind Central
Station.
As the world’s first purpose-built locomotive
factory, it’s the perfect venue to showcase the
new entrepreneurial revolution taking place right
now in our region with a mini-business expo,
interactive workshops, live startup pitches, local
food pop-ups & inspirational speakers from the
North East & further afield including:

OTHER SPEAKERS:

KEY SPEAKERS

Andrew & Pete
(Content Marketing
experts)

Motivational speaker and best-selling author
The UK’s number one motivational speaker
and best-selling author returns to open our
show for the third year in a row after a 10/10
performance last year! In our opinion, Brad
has the heart of a lion and is the perfect man
for getting your blood pumping and thinking
differently about your life and your business.

Joanna Feeley
(Founder and managing
director, Trend Bible)

STEVEN BARTLETT

Bethany Ainsley
(Founder & CEO, Nouveau
Group)

(CEO and co-founder, Social Chain)

Dr Aria
(Behaviour Change
Psychologist & creator of
Focused Insight Training
(F.I.T.)™)

Steven Bartlett is the 26-year-old CEO of Social
Chain Group, Europe’s largest social media and
digital publishing house consisting of two flagship
companies – Social Chain and Media Chain. Social
Chain Group is a multi-award-winning agency
renowned for delivering groundbreaking social
campaigns for some of the most exciting global
brands including Apple, Amazon, Coca-Cola &
Superdry.
Steven employs more than 200 staff in
Manchester, London, New York and Berlin and
was voted by Econsultancy as ‘The Most Influential
Figure’ in the industry in 2018 & ‘Entrepreneur of the
Year’ in 2017. If you want to be inspired, disruptive,
break ‘the rules’ of marketing or understand
the millennial mindset of your employees and
customers, you NEED to hear this guy speak!

BRAD BURTON

Ed Molyneux
(Founder and CEO,
FreeAgent)

Julia Austin
(Managing director, Tyne
Bank Brewery)
Lizzy Hodcroft
(Founder, The Sweet Beet
and co-founder, Myndr)
The daytime event will
be followed by a special
evening event with Sam
Conniff Allende (author
of global book sensation
‘Be More Pirate’) at the
North East Futures UTC
from 7.30pm-9.30pm.
Highlighting how the
Golden Age pirates
were the innovators and
disruptors of their time,
Sam will encourage you
to become a professional
rule-breaking pirate,
challenge the
establishment, cause
‘good trouble’ & ‘f*ck sh*t
up’ for positive social
change!
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DAY 2: GETTING STARTED
(TUESDAY MAY 14, 1PM-6PM)
@ ST MARY’S HERITAGE CENTRE

SPEAKER SCHEDULE
Jon Dudgeon & Dave
Gibson
(Co-founders, Blu Sky
Chartered Accountants)
Lucy Carlin & Luke
Philpott
(Senior associate and
solicitor, Sintons LLP)
Alan Mahon
(Founder, Brewgoodr)
Joanne Dolezal
(Lead consultant,
Dolezal Consulting and
associate lecturer, CIM
and Digital Marketing
Institute)

Nevil Tynemouth
(Founding director, New
Results Ltd)
Simon Raybould
(Speaker, author and
specialist trainer for
presentations and
public speaking)
Clare Talbot-Jones
(business development
director, Talbot Jones
Risk Solutions Ltd) and
Richard Talbot-Jones
(managing director,
Talbot Jones Risk
Solutions Ltd)

Taking place on the Gateshead side of the river for the first time this year, our
main ‘Getting Started’ event is aimed at anyone who is thinking of starting
a new business (or project) or in their first 12 to 18 months of trading. It will
highlight where to go for the best business startup advice and feature experts
sharing practical tips on how to get that idea out of your head and into the
real world, how to manage your time, money, marketing, sales and business
development effectively whilst taking good of yourself along the way too.

Day 2 will also feature a VR/AR/immersive tech
showcase at PROTO Centre: The Emerging
Technology between 8.30am-10.30am, followed
by a Creative Industries-focused event at
Gateshead College featuring Marie Louise
Gørvild (director of Techfestival, Copenhagen)
and YouTube sensation Demi Donnelly between
10.30am-12.30pm. It will close with a networking
event in the Backyard Bike Shop café/bar @ By
The River Brew Co. between 7pm-10pm.
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DAY 3: FUNDING & FINANCE
(WEDNESDAY MAY 15, 1PM-6PM)
@ BARCLAYS WEALTH & INVESTMENT MANAGEMENT, QUAYSIDE

If you’re looking for funding or finance to help start or
grow your business, or you’re an investor looking for
the next big thing to put your money into – this event
is for you.

NEIL STEPHENSON
Chairman, non-executive
director and investor

Starting with an explanation of the full range of funding
options available to startups and scaleups
in the North East, the day will go into more detail about
grants, loans, crowdfunding, angel investors and venture
capital plus talks from North East entrepreneurs sharing how
they found the right money for their business.

SPEAKER SCHEDULE
‘What funding & finance
is out there for new &
growing businesses?’
by Blu Sky Chartered
Accountants
Karen Winton
(chief growth officer,
Capital Pilot) and Richard
Blakesley (CEO, Capital
Pilot)
Toby Fenwicke-Clennell
(investment director,
QVentures)
Growing your business
with Funding Circle
James Holloway
(external engagement
manager, North East
Fund)

JAMES MOON
Founder and president,
Moon Jet Group &
AerMoon

Tim Ward
(managing director, Bid &
Research Development)
Tom Howsam
(founder, Paid.co.uk)
Duncan Davies
(co-founder & CEO,
Notify Technology Ltd)

In the morning, the NatWest
Entrepreneur Accelerator team will
also run a special session at their
Quayside Hub sharing some of the
key content they use to accelerate
businesses, from startup to scaleup.
These sessions are designed to help
you and your business, whether you
are looking to validate an idea or are
wanting to take your business to the
next level.
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DAY 4: SCALEUP SUMMIT
(THURSDAY MAY 16, 9AM-6PM)
@ URBAN SCIENCE BUILDING, NEWCASTLE HELIX

SPEAKER SCHEDULE
Dean Benson
(CEO, Visualsoft)
Steven Underwood
(managing partner,
Dentsu Aegis Network)
Richard Lennox
(founder, Original Angle
and ex-senior director
Engineering, Skyscanner)
on ‘Operating Systems
for Scale’
Janet Balneaves (director
Growth, Swipii) and Toby
Bridges (CEO, The NBT
Group)
Ammar Mirza CBE
(Founder & Chair, Asian
Business Connexions)
Russell Dalgleish
(founder and managing
partner, Exolta Capital
Partners and co-founder,
Scottish Business
Network
Trevor Novak
(director of Investment
Attraction Europe
Toronto Global) and
Nadine Storey (senior
investment Officer &
Trade Commissioner,
High Commission of
Canada in the UK)
Alan Lowdon
(Global Entrepreneurship
Programme (GEP)
‘Dealmaker’, Department
for International Trade
(DIT) and interim
executive director,
Edinburgh BioQuarter)
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After running a separate ‘Scaleup
Summit’ event for more than 190
people in November 2017, we’ve
decided to run it again within
Newcastle Startup Week.
Although this day is open to
anyone with a ticket for Startup
Week, think of it as a standalone
event aimed at established SMEs,
business leaders and enterprise
level companies who want to take
things to the next level by:
• Improving sales, marketing and
PR of existing products or services
• Innovating, developing and
launching new products or
services
• Improving processes to save time
and money to invest back into
your business
• Building teams and finding
people with the right skills &
experience to grow your business
• Learning how to forge and
maintain partnerships with bigger
businesses
• Selling globally and expanding
internationally

This day will also include a special
focus on the opportunities for
connecting the North East of England
with the South East of Scotland, the
Nordics, Canada, China, India and
Pakistan plus a three-part closing party
in Newcastle city centre.

DAY 5: KEEP GOING OR PIVOT?
(FRIDAY MAY 17, 11AM-4PM)
@ NATWEST ENTREPRENEUR ACCELERATOR HUB, QUAYSIDE

SPEAKER SCHEDULE
Helen Trueman
(Director, Heels & Brogues
Network)
Gary Mutimer
(Co-Founder & Director,
Studio XR Group)
Sarah Crimmens
(Magic Maker / Space
Creator / Community
Builder)

Our main event on the final day will celebrate the week we’ve just
had, highlight ways to survive and thrive beyond the startup phase
and discuss what’s next for the North East business community once
Newcastle Startup Week is over?
The morning will also include an optional intro to Sky AdSmart Local @
Sky, Gallowgate, between 9am and 11am, aimed at in-house marketers
or agencies looking to grow their audience through TV.
To attend any of the events listed in this Festival Guide, you must
book your ticket(s) in advance at www.newcastlestartupweek.com

+ more TBA
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ADVERTISING FEATURE – TECH
Atlas Cloud

BOOSTING EMPLOYEE
ENGAGEMENT THROUGH
TECHNOLOGY
Investment in IT is often assessed in terms of the expected benefit to the customer and,
ultimately, how this will impact the bottom line. However, Atlas Cloud, an award-winning managed
service provider based in Newcastle, considers the engagement of employees to be just as
important, as one new recruit reflects

T
i
ATLAS CLOUD
Learn about modern workplace
technology at Atlas Cloud’s
June breakfast briefing event in
Newcastle: events@atlascloud.
co.uk
0800 1448990
www.atlascloud.co.uk/briefing
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he workplace as we know it
is evolving, led as much by
employees as it is by customers. The
expectations of employees can no
longer be ignored, something Atlas
Cloud attribute to the recent increase in demand
for their hosted desktop service.
By providing 24/7 access to work desktops,
email and applications from any internet
connected device, the team at Atlas Cloud are
confident that their IT solutions can help employee
engagement to soar. Aside from customer
testimonials, the company knows how well it
works because their own employees are afforded
the full flexibility that their solutions provide.
From an employee perspective it all centres
around facilitating flexibility and developing that
elusive work-life balance.
A recent Atlas Cloud recruit, Martin Sharpe,
reflects: “Having worked at companies where
remote access to the internal network was

considered a privilege, it was immensely refreshing
to find that, at Atlas Cloud, remote access is what
they’re all about.”
By being able to work from home and not being
restricted to the archaic nine to five working day
of the past, Martin has been able to balance his life
commitments with that of his work.
“I was able to attend my son’s Nativity play
without it having any impact on my workday.
Being able to start work early and cut out the
commute made all the difference,” he adds.
Martin is also impressed that he’s no longer
restricted to employer-provided devices: “Hosted
desktops allow you to use any of your own devices.
Not only does this mean you don’t need to lug a
laptop back with you every night if you want to
work at home, but also that you get to use a device
of your choice, something that you’re very familiar
with and perhaps prefer to use.”
Because hosted desktops essentially run on
powerful data centre servers, you really can use
any old device. Speaking of his personal laptop,
Martin says: “When I log in to my hosted desktop
from home, I’m powered by the cloud. It turns my
‘brick’ into something akin to a top-spec laptop.”
Martin was able to seamlessly work from home
following knee surgery, something that would
ordinarily have put him out of action work-wise
for several weeks.
He concludes: “This experience has really
changed my perspective on the outlook for the
modern workplace and proved to me, beyond a
shadow of a doubt, just how positive an impact
cloud technology can have on productivity and
employee well-being.
“As a result, I’ve never felt as committed to a
company as I do working at Atlas Cloud. Hosted
desktops, coupled with a supportive and flexible
employer can really solidify an employee’s
commitment to the cause.”

ADVERTISING FEATURE – LAW

Womble Bond Dickinson

DESIGNED FOR SPEED
Law firm Womble Bond Dickinson (WBD) has launched WBD Accelerate, a new package that
supports entrepreneurs and the growth of scale-ups and start-ups nationwide. Newcastle-based
partner, Ben Butler, who will head up WBD Accelerate for the North East, explains more

W

e understand that there
are a whole range of
challenges to be met in
growing and scaling up
a successful business
and that legal considerations are only part of that
jigsaw. However, making sure that the ‘legals’ are
right from an early stage tends to pay dividends
in saving time and reducing risk in the longer
term. It’s inevitably also a key part of securing
investment, so can help stop potential issues
becoming unexpected barriers to growth – often at
just the wrong moment.
WBD Accelerate is a package of streamlined
services, which includes access to a range of legal
experts experienced in advising businesses at
a similar stage with a nominated legal ‘mentor’
as a first point of contact. There is also access
to a growing number of commonly needed and
focussed legal documents that can be produced on
a self-service basis through our platforms.
We created the package to help growing startups and scale-ups navigate the common issues
facing fast-growing companies, the objective
of WBD Accelerate is to fast forward the legal
foundations of the business in a user-friendly way.
As part of the service, we can provide guidance on
common themes, such as the different investment

options available; pitfalls around the ownership
and protection of key IP rights; arrangements
between shareholders; the terms on which the
company does business; questions around the
collection of data and how to manage employment
considerations.
The North East tech sector is booming and as
such, new companies are emerging all the time,
in need of support on a wide range of matters; we
have developed WBD Accelerate with those in
mind, although the service will be just as relevant
for all growing and scaling companies. In the
region, we are already a member of Dynamo, a
North East initiative to grow the region’s tech
community and economy; the introduction of this
service cements WBD’s commitment to the sector,
not just in the region but globally.
Our cross-practice team behind WBD
Accelerate has many years of experience advising
on the issues facing fast-growing companies and
has worked with a range of clients from early
stages all the way through to exit. The more
established organisations which the firm works
with are also increasingly collaborating with earlier
stage companies, particularly around the march of
digitisation and the innovation that often entails,
with WBD Accelerate therefore also providing a
cross-over for that experience both ways.

i
WOMBLE BOND
DICKINSON
www.womblebonddickinson.com/
wbd–accelerate
#WBDAccelerate
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INTERVIEW

Alexander Dickinson

THE LONG GAME
Partner Alexander Dickinson is a
fifth-generation lawyer at Womble
Bond Dickinson – the Dickinson half
of Dickinson Dees comes from his
great-great-grandfather. With over 30
years’ experience in the legal sector,
he has seen the profession change
dramatically

PAST

i
WOMBLE BOND DICKINSON
www.womblebonddickinson.com
@WBD_UK
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I joined the legal sector in 1986 when I started at
the College of Law in Chester.
I was very lucky to work at Beaumont and
Son, which is now part of Clyde & Co, in London
City, which at the time was a relatively small
but high profile firm specialising in the aviation
industry. Here, I quickly gained exposure working
directly with senior lawyers, which has certainly
influenced how I work today. I would always
encourage taking junior members of my team to
meetings so that they can experience working
with clients first-hand; invaluable moments which
you can’t learn from a book or at your desk.
Technology and innovation has improved the
legal sector and how we work. When I started

out, the only forms of communication were via
couriers, telex and fax; causing geographical
limitations to where and how we could work.
Now, improved communications, from video
conferencing to remote computing, has given
law firms like ours the capabilities to have offices
across the country and overseas, and to give our
staff the flexibility to work in ways to suit their
home lives.
Government policies have also changed the
professional services landscape. In 1986, law firms
were a fraction of the size they are today. At the
time, Dickinson Dees had less than 20 partners.
Womble Bond Dickinson now has transatlantic
capabilities with 124 partners across the UK and
the US.

TIMELINE

PRESENT

Over the years, the legal landscape has become
increasingly competitive as there are now more
ways of sourcing legal services, which has resulted
in more competition. Big accountancy firms now
have legal arms, which means full service law
firms, like Womble Bond Dickinson, are having
to adapt and evolve; particularly in the way we
deliver our legal services.
Clients’ needs are much more sophisticated
now; their focus has shifted to value for money
while also ensuring that, in this very complex
world, they receive the right advice from the right
people. Adaptation has become key. In 1986, my
biggest clients have all developed and transformed
their business models. If you look at the logos on
the football strips in the time, how many of those
companies are still around? The world is changing
rapidly and if you are unable to adapt and aren’t
challenging your status quo, you will fall by the
wayside.

1987

Joined Beaumont & Son

1989

Qualified as an
articled clerk

1993

Joined Dickinson Dees

1997

Appointed partner of
Dickinson Dees

2013

Appointed partner of
Bond Dickinson

FUTURE

As an international law firm, we need to
constantly innovate to meet our clients’ future
needs. At WBD, we have a dedicated Innovation
Group, which helps identify opportunities for us
to rethink what we do and how we do it, to deliver
lasting value. Last year, the group developed WBD
Advance, a product designed to bring together
all of the key technology and business services
alongside traditional legal advice. This year,
our team is launching WBD Accelerate, which
includes access to a growing number of simple
legal documents that can be produced on a selfservice basis through a LexHub platform.
The future is looking bright, with legal
businesses constantly adapting and, by embracing
greater diversity, we are employing a greater range
of innovative thoughts and ideas. By challenging
yourself and recruiting people better than you,
you give your business the best platform from
which to grow and prosper.

2017

Appointed partner of
Womble Bond Dickinson
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ADVERTISING FEATURE – LAW
Muckle LLP

MUCKLE LAUNCHES BREXIT
SUPPORT PACKAGE
Following a sell-out roadshow offering businesses advice on Brexit preparations, independent
North East law firm Muckle LLP has launched a bespoke legal package to support organisations
amid continued uncertainty

M
i
MUCKLE LLP
Photo: Robin Adams and Luke
Donockley
www.muckle-llp.com
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i Brexit is a fixed cost package,
designed by Muckle LLP, to
help businesses prepare for
Britain’s withdrawal from the
EU. Through the plan, expert
commercial lawyers at the Newcastle-based law
firm review businesses’ contracts, report on their
findings and personally advise clients on how to
implement their recommendations in a 30 minute
call.
Billed as a ‘commercial contract health-check’,
the package is aimed at any business, large or
small, which is concerned about the ramifications
of Brexit on existing and future contractual
relationships with customers or suppliers.
The idea for Mi Brexit came out of feedback
from business people who attended the law firm’s
recent Brexit roadshows in Newcastle, Newton
Aycliffe and Carlisle.
More than 200 delegates from businesses from
across the region turned out to attend the popular
Brexit talks provided by Muckle LLP’s commercial
solicitors Luke Donockley and Robin Adams.
Luke reflects: “Our recent events were
oversubscribed and I think that speaks volumes
about how businesses currently feel about Brexit.
“Regardless of your political views, the reality is

that the terms of the UK’s departure from the EU
have been shrouded in uncertainty and that has
been deeply unsettling both for businesses with
a presence in the UK, and those supplying UK
businesses from abroad, that are trying to plan for
their future.
“How will leaving the EU affect business? Will
trade barriers hold you back? Will your supply
chain be affected? Will you be able to provide the
same products and services in the same way?
“To use a Vote Leave campaign phrase, we
wanted to do something to help businesses
‘take back control’ and deal with some of these
questions by advising on the positive steps
organisations can take right now.
“That is why we have developed Mi Brexit, to
help businesses protect their livelihoods through
a comprehensive review of their contracts in the
context of Britain’s withdrawal from the EU, with
clear advice on what to do next.
“We also wanted to ensure Mi Brexit was a
fixed price package, providing cost certainty to
businesses at a point when certainty is in short
supply.
“As we said during our roadshows, whatever
terms are ultimately agreed, businesses should
already be planning for our country’s future
relationship with the EU, and make the most of
the withdrawal period to prepare for life outside
the customs union and single market, our most
likely post-Brexit destination.”
One attendee of Muckle LLP’s topical events,
Pulin Trivedi, head of North East sales at global
business Siemens Financial Services, comments:
“Amid such uncertainty, it is vital that the business
community comes together and supports each
other through Brexit.
“Luke and Robin have done a superb job of
clarifying the current situation and shared some
excellent advice on managing risk through
commercial contracts, an issue which is of
paramount importance to most businesses.”

IN ASSOCIATION WITH:

BUILT
ENVIRONMENT
North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended
our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we
can the inside stories from within the complex world of the Built Environment

61

BUILT ENVIRONM ENT - NEW S

IN ASSOCIATION WITH:

TEESSIDE

Tees Industrial site sold
A 280,000 sq ft industrial complex on Cowpen Lane Industrial
Estate, Billingham, has been sold to Magnum Packaging, one of
the largest importers and distributors of packaging products in the
UK.
The company has acquired the freehold interest in the site,
which comprises two large industrial units on a site of 11.17 acres
from real estate investment management firm Vengrove, for an
undisclosed price.
The property was previously occupied by Sims Recycling
Solutions. Cushman & Wakefield acted on behalf of Sims to
negotiate a surrender of its lease in conjunction with a back to back
sale of the freehold to Magnum.
Richard Scott, partner in Cushman & Wakefield Logistics &
Industrial team in Newcastle, commented: “This was a complex

deal involving three parties which was successfully completed
within five weeks and has allowed Sims to significantly reduce their
costs and relocate to more suitable premises.”

NEWCASTLE

Adderstone asset growth
Newcastle-based property company Adderstone Group
has added The Fleming Business Centre in Jesmond, the former
Baja Beach Club premises on Gateshead Quayside and the site of
Buzz Bingo (formerly Gala Bingo) and KFC in Byker to its growing
commercial portfolio, as well as Plantain Place, its first commercial
acquisition in the capital.
The group´s London acquisition, located in Shard Quarter, is
a 5000 sq ft mews courtyard with residential apartments above.
The purchase marks the Group’s first mixed use acquisition in the
capital following the opening of a London office last summer.

NORTH EAST

North East firm fits UK’s first
plastic packaging-free store
Newcastle-based Aptus, a specialist commercial fit-out and
refurbishment company headquartered at Hoults Yard, has
completed the ‘naked’ renovation of the high-tech Lush shop which
recently opened in Manchester.
Established for more than 12 years, Aptus delivers projects
nationwide.
The naked concept, which is supported by a dedicated
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shopping app, was successfully launched by Lush in Berlin and

pollution. It is hoped it will inspire consumers to make more

Milan last year in reaction to environmental concern over plastic

sustainable shopping choices over the long term.

ADVER T I SI N G F EAT UR E – PR O PER T Y – G EO R G E F. WH I T E

Building a fresh approach
In 2017, George F. White opened its first urban office in Newcastle city centre, adding to its portfolio of five offices across the
North. Since then, the team haven’t looked back and they have continued to bolster their presence, services and dynamic
approach to the marketplace
Arch 2, on Westgate Road, Newcastle, is a
thriving hub of multi-disciplined teams at George
F. White’s first urban office. Teams include
commercial property, building surveying, energy,
planning and development and the residential
lettings arm of the business, GFW Letting.
Leading the team is partner Sally Hart. Her
keen eye and strategic direction has allowed the
business to diversify from their traditionally rural
roots to embrace opportunities and service a
wide client base within Tyne and Wear.
She says: “The heart of our business model is
innovation through investment in our people and
services; we’ve made fantastic progress over the
past two years in Newcastle and our team has

era’ with core strategies being implemented,

doubled.

including the review of neighbourhood plans, an

“Alongside professional and personal
development, we continue to cultivate our
service offering. Last year, we launched our

area with which our planning teams have been
particularly busy.
“Regarding commercial property, despite

Building Surveying service, which is headed up

concerns regarding the political and economic

by experienced building surveyor, James Cullen.

climate of the UK, there has been a healthy level

James has been a fantastic addition to our

of demand within the region. Improved transport

growing team and has added another layer of

links alongside strategic economic investments

diversity to our services.”

into the region’s economy will continue to

Sally continues: “There’s a great support
and education network among North East

improve the market.
“Our residential lettings team has grown

businesses, allowing young people to achieve

from strength to strength since moving from

and build upon their careers locally. We’re

Kenton to the City Centre and have significantly

proud to use our forty years of experience to

grown the number of properties we manage

nurture young talent, develop skills and inevitably

for landlords, as well as being able to now offer

improve our overall offering to clients. I firmly

block management.

believe that education is a two-way street and

“I’m excited by the progress we’ve made

On Thursday May 2, George F.

our graduates and apprentices are using their

and the opportunities we’ve grasped in such a

White will be hosting a drinks

fresh approach to help us shape the future of our

short period of time. With Newcastle being the

party at its Arch 2 office from

business.

economic centre of the North East, I can only

5.30pm. For more information

see our services developing further. It’s a very

or to RSVP, contact

in the UK and with the North of Tyne devolution

exciting time for George F. White and we’re

Emma Gillespie-Payne

deal bringing in £600 million into the area, the

looking forward to working with other North East

on emmagillespiepayne@

economy can only get stronger. We’ve already

firms to contribute towards economic success

georgefwhite.co.uk

begun to experience the benefits of this ‘golden

for the city.”

“Newcastle is one of the fastest growing cities
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ADVER TISING FEATU RE – G E O RG E F. W HITE – M E E T T H E T EAM

SIMON HARRISON
Lettings manager/domestic
energy assessor

ROBERT HAMILTON
Senior project manager

SALLY HART
Partner and operations director

LAURA DIXON

RICHARD GARLAND

Senior planning consultant

Partner and head of planning
and development
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JAMES CULLEN
Head of building surveying

VICTORIA HUNTLEY
Graduate commercial surveyor

MATTHEW SIMPSON
Senior development surveyor

RHYS JONES
Graduate surveyor

HARRIET MAYAMBALA
Business administration apprentice

DONNA CHENEY

LAUREN ATTLE

Head of lettings

Property manager
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ADVER T ISING FE ATU RE – BU ILT E NV IRO NME NT – G E O R G E F. WH I T E

What’s in store for the North
East property market?
The members of George F. White’s urban office in Newcastle city centre share their views
James Cullen, head of

“We see nothing to suggest that this trend will

building surveying

cease; the rental market in Newcastle is buoyant

georgefwhite.co.uk

are fairly stable for landlords, with generally small

jamescullen@

with plenty of activity. This means that rental levels

“In 2018, the North East

void periods, making the Newcastle lettings market

was one of only four

an attractive prospect.

UK regions to record

“We’ve not seen any effects of Brexit uncertainty

increased investment in commercial property.

in lettings, and with large employers in the region

Despite the uncertainty of Brexit, we hope to see

such as hospitals, universities and airports, we are

the Newcastle property market continue to perform

confident that the lettings market will continue to

well through 2019 with a number of new flagship

thrive.”

developments planned in the city which should
somewhat satisfy the current lack of prime office

Richard Garland,

space, along with expanding the leisure offering.

partner, head

Our commercial surveyors are completing an

of planning and

increasing number of transactions and valuations

development

of industrial properties, reflecting the strength of

richardgarland@

this sector in the region and the UK as a whole.

georgefwhite.co.uk

“Although there is a desire to invest in the North

“Over the past 24 months,

East, we have found that clients are becoming

our Newcastle team has been securing planning

more cautious. This uncertainty has provided our

consent and promoting exciting residential

building surveying team with a vast number of due

schemes across the North East. Demand for sites

diligence and compliance instructions, ensuring

from developers continues to be strong across

property owners are achieving the best value

the region, particularly around Tyneside and the

from their assets. Also adding value, the energy

conurbations. This is in response to continued

team have been advising on the environmental

strong demand for good-quality housing and

and financial benefits realised by energy efficiency,

there’s no sign of this slowing.

with a large number of landlords affected by the

“Many Local Authorities don’t have up-to-date

Government’s recent drive for more sustainable

Local Plans, and those that do have already

property.”

allocated strategic sites; however, many of these
sites are yet to be delivered. The new NPPF (2019)

George F. White
www.georgefwhite.co.uk
@GeorgeFWhite
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Donna Cheney, head of

has an emphasis on delivery of residential growth

donnacheney@

action plans put in place to ensure housing comes

lettings

and failure to deliver much-needed units will see

gfwletting.co.uk

forward, which is an opportunity for our clients.

seen strong growth in the

sites which were too expensive to develop, and

last year, across the North

successfully minimising financial and affordable

“Residential lettings has

“Our team has been considering suitable

East and Yorkshire, generally in our Wolsingham,

housing contributions that are often sought by

Alnwick and Bedale offices, and also, specifically,

Local Authorities. This is a key consideration for

in the Newcastle market. Our Newcastle office has

our clients at a time where development costs

seen an increase of over 30 per cent in the number

continue to rise at a higher rate than property

of lets completed in the financial year to date.

values.”

A D V E R TIS ING F E AT UR E – B UI LT E N V I R O N M EN T - DE V E L O PI N G C O N SEN SUS

Property and tech
Digital infrastructure investment is of ‘critical importance’ to property location decisions, according to regional public/private
sector property group Developing Consensus
The digital age increasingly touches all aspects of
life, including the property sector. The availability of
the right digital infrastructure is an important factor
in both property investment decisions and also the
location of footloose corporations looking to recruit
younger, tech-savy staff.
Developing Consensus considers that continuing
investment in the region’s digital infrastructure is of
critical importance. The group has identified seven
priorities, as part of its 2019 manifesto, that will
enable Newcastle and the North East to compete
nationally and provide the workspace needed by
fast growth companies.
Short-term demands include the championing of
the North East as a focus for ultrafast broadband.
Newcastle was one of the first cities to pilot G.Fast
technology as part of a pilot scheme provided by
Openreach. We need to see this rolled out and
extended further across the North East, together
with Fibre to the Premises (FTTP).
The North East bid to be one of the initial testbeds for 5G was unsuccessful, but the work done

studying STEM subjects. Investment in education

focusing on the use of the Metro system as a ‘fibre

and skills focused on digital technology will do the

optic backbone’ should be utilised to ensure the

most to attract new employers to the city to tap

North East is in the next wave of 5G rollouts.

into this talent. The Centre for Cloud Computing

The group would also like to see the expansion
of the Go Digital Free Wifi zone to cover a greater
proportion of North East city centres.

and Big Data is a leader in this regard, and a great
example of what can be built upon.
Collaboration is also key. Digital clusters of like-

Developing Consensus
Author: Fergus Trim (Broadoak
Asset Management). Other

minded businesses in shared workspaces have a

working group members are

regional inward investment offer. Showcasing the

magnetic effect. Also important is the crossover

Harvey Emms (Lichfields), Nick

digital infrastructure already here, and highlighting

between technology businesses and public sector

Gholkar (Ward Hadaway), Ronnie

what is coming down the line, are both important

bodies, and also across business organisations

Graham (Ryder Architecture),

messages. This helps make the case to businesses

such as Developing Consensus and Dynamo, who

making location decisions, to attract young skilled

are championing the growth of these clusters.

Andy Kahn (Port of Tyne), Mike

The property sector is an important part of the

workers and grow the regional economy.
Turning to medium to longer term demands, the

The property world, which includes Developing
Consensus members in the region, is already

group want continued investment in education,

working to ensure that appropriate workspace

innovation and research, to further establish the

is available for occupiers in the digital sector that

North East as a national centre for excellence in

embraces requirements for high bandwidth and

digital technology.

collaborative workspaces such as Quorum’s Neon

The North East’s universities already provide a
steady stream of new talent with 50,000 students

Lamb (Turner Townsend).
www.developingconsensus.com

building, Hoults Yard and Sunderland’s Software
City.
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C OMMENT – CHRIS D O BS O N

Building on momentum
The recent Durham County Council/Durham University summit at the Radisson Blu, Durham City, was a rare insight into the
direction of a North East local authority and one of the world’s top universities, writes Chris Dobson

Statistically it was hard not to be impressed with a

If this is indicative of the future, what about

Durham with 100,000 more jobs to be created by

current facts and figures? Well 40 multinationals

2024. There are 305 hectares of land available for

have invested and reinvested in the county in the

strategic and general employment development

last three years. The county’s two UNESCO World

and 25,992 new homes are to be built by 2035.

Heritage Sites – Durham Cathedral and Castle

Examples of projects include the £370 million

and the Geopark, North Pennines – led the way in

Aykley Heads, Durham City, planned investment

promoting tourism which saw 19.71 million people

with the potential creation of 6000 private sector

visit the county in 2017, up by 2.4 per cent on

jobs and circa 200,000 sq ft of grade A office

2016, spending £866.71 million, up by 4.9 per

planned for Milburngate (pictured), enabling

cent on 2016.

work well underway, and the Fram Well office

The university’s master plan would see the

development close to the city’s railway station.

student population grow by 4000 students and

Added to this is Durham University’s strategy that

create 750 new jobs, as well as improving the

represents an investment of close to £1 billion

infrastructure and environment of its estate.

over the 10-year period, which includes £350
million for phase one and phase two of the estate
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developments programme.

total of £3.4 billion planned investment for County

Described as “an exciting time to be part of
Durham University”, the 10-year strategy will deliver

IN ASSOCIATION WITH:

facilities for staff and students as well as improving

of this. The delivery of new facilities will allow the

digital capabilities and physical infrastructure. This

university to compete sustainably at the highest

will “deliver world-class research, education and

levels of British University Sport and will also

wider student experience” and to achieve this, the

support increasing overall levels of student, staff

University needs a world-class estate.

and local community participation in sport and

As part of the Durham University Strategy,
2017-2027, academic programmes and colleges

physical activity.
The Sports Park, with direct links to Durham

are being relocated from Queen’s Campus in

City, will deliver an extensive refurbishment and

Stockton to Durham City, student numbers are

redevelopment of the existing internal and external

growing to a maximum of 21,500 by 2027 and

sporting facilities at Maiden Castle, together

50 per cent of students will live in collegiate

with construction of a new sports complex.

accommodation.

The facilities will include state-of-the-art sports

To help meet these objectives, the university will

laboratories which will facilitate the transfer of

establish four to six new colleges, and the Ustinov

elements of the Sport, Exercise and Physical

College community of postgraduate students is

Activity undergraduate degree programme and

relocating from Howlands to the purpose-built

underpin the successful development of this

Sheraton Park development, which provides more

department.

than 400 high-quality self-catered bedrooms
and benefits from the full college experience,
including dedicated pastoral support, scholarly

Project partners would be DPP, Galliford Try,
Faulkner Brown, Turner & Townsend.
So two proactive partners committed to driving

and research activities and access to social and

forward both city and county – surely some

sporting facilities, in a supportive and motivating

changes in messaging? The summit launched a

environment.

new logo with a key message – Durham, Powered

In all, the university has outlined 23 projects
for the first and second phases of its strategy.
Examples of the proposed schemes include

by People – as a change in perception to build on
the momentum.
Research shows the county’s people are

its triple accredited top 50 European Business

“robust, resilient and proud,” an “unappreciated

School, which would move from Mill Hill Lane to

resource,” where there is “lo and longevity of

be at the heart of Durham City on Elvet Waterside.

workforce”. Indeed “the key is the people...it’s an

If this £70m project goes ahead it will ensure an
enhanced experience and increased accessibility

optimistic place”.
As a campaign for the county, this is an

to the riverside. It will also create a public record

opportunity for it to stand out from the rest of the

of site archaeology and heritage. It will also create

region. The aim is “to put Durham back on the

a world-class learning experience for students,

map with the national and international business

deliver cutting-edge research and enable the

community and build awareness of what the

staging of events and conferences raising the

county has to offer”.

profile of the university, school, city and region
around the world.
This international profile raising will enhance

For those still smarting at the failed North East
Combined Authority, the aim to differentiate the
county from the rest of the North East may irritate

the school’s competitive position supporting

some but without doubt this summit made it clear

the attraction of diverse high-calibre students,

that there is a co-ordinated effort and a collective

academics and staff, as well as increase business

voice at work.

connectivity and collaboration globally.
Project consultants would be DPP, Ryder
Architecture, Gardiner and Theobald.

By encouraging every business to engage
and improve collaboration the result could be a
magnification of effect and impact. In turn this

Another project would see the creation of a

will inspire businesses to broaden their horizons,

Sports Park. The aim is to deliver a wider student

facilitate growth and improvement and develop a

experience to rival anywhere in the world, and

stronger entrepreneurial spirit and start-up culture.

both sport and physical activity are important parts

After all, Durham is powered by people.
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INTER VIEW – ERI N P E A R T

Viewpoint
North East Times’ property writer Chris Dobson talks with Erin Peart, head of property at Newcastle-based Hanro, about the
changing property market and the opportunities that await the property development and investment company
portfolio review in 2015 we have funds to invest in
new opportunities and are always looking to take
our expertise and experience into new sectors and
markets.
In order to allow the necessary time and use
our local skills and knowledge, refurbishments and
developments are usually closer to home for us in
the North East.
This is more comprehensive than I expected.

What is the driving force behind this across all
sectors approach?

Hanro is committed to the North East. It is
important we continue to be agile, diversification
not only secures a sustainable steady growth
for Hanro, but also adds value to our tenants by
being able to support them as their commercial
requirements change and evolve.
I referred to 71 Grey Street earlier. The

redevelopment is stunning to say the least.

Tell me more about the approach to delivering
workspace fit for leading-edge businesses
yet retaining the listed features in such an
outstanding way.

It’s about listening. Firstly, to fully understand the
challenges, requirements and sensitivities of the
building, but secondly and more importantly to
provide space that is useable and what the market
wants.
The North East is reported to have the fastest
growing Tech cluster outside of London and as
landlords, we have to be forward thinking and
accept shorter more flexible lease terms. The days
I am aware of a number of buildings where

of the institutional 20 years leases are long gone

being one of them. Is your focus just on

going to be, if there aren’t already, the norm.

area?

mean erasing the parts of the building which make

We are really proud to have established our

it individual, beautiful or memorable – instead it

heritage and roots in Newcastle but our investment

breathes fresh life into the space for regeneration,

portfolio is nationally based. Following our strategic

restoration and repurpose. The focal point of 71

the Hanro brand is evident, 71 Grey Street

development within the Greater Newcastle
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and smaller flexible offices, with lease flexibility are
Designing space to meet this need doesn’t
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Grey Street is the original and stunning central
staircase, which we believe dates back to the
1800s. By installing modern lighting and carpets
and replacing heavy wooden doors with glass doorsets, the refurb doesn’t try to eradicate the old, it
blends the old and the new.
If it’s true that Newcastle has the second most
listed buildings of any English city after Bath,
does this mean we have an Aladdin’s cave in
Newcastle’s Grainger Town with much yet to
uncover and bring back to life?

That’s a fact I didn’t know, but if true we should
be shouting about it. The core of the city centre
is historically made up of smaller units. These
individual properties, such as those in Grainger
Town, create opportunities to house SMEs and
start-up businesses. Refurbishment costs are
always tricky on these smaller spaces, but by
committing to the building and the region long-term
we can make them stack up.
What are the issues when tackling an

Historic England building, not just in relation
to retaining features but upgrading to

environmental standards for example?

It may initially seem like the owners of buildings
and organisations such as Historic England, and
Local Conservation Officers have different goals
but really we are working to the same purpose,
to sensitively restore a listed building to ensure it
benefits the users and the North East for years to
come. Working and building relationships is really
important and was key in refurbishing 71 Grey
Street.
Modern day services, such as air conditioning

The focus quite naturally is on the provision

of office space. Do you think there are wider
opportunities to develop hotels and more

residential units to bring life back not just into
buildings but the city centre overall?

Recent initiatives including the Great Exhibition of
the North and ambitious future plans such as the

and raised floors are expensive to accommodate

Whey Aye Wheel have really pushed Newcastle

in older buildings. Refurbishing an older building is

onto the map as a centre for tourism, leisure and

per sq ft more expensive than a new-build, but by

innovation. Hanro has a role to play in supporting

using local architects and contractors who know

the region’s vision, sustainability and evolution

the building, and more importantly the environment,

through creating and developing new commercial

we are able to bring these undervalued buildings

opportunities which work for local businesses,

back to life.

attract new organisations, visitors and talent to the

Cooper’s Studios on Westgate Road is another

area and define the region on the UK map for the

great example of how we worked closely with

years to come. Whether there is any further market

Historic England to restore a highly prominent and

for hotel or student accommodation in the city is

historical building for a completely new purpose.

to be seen, and like many others, I believe these

With help from the architects the original features

markets are probably saturated. But city centre

and character of the building were preserved, but

living definitely plays a part in creating a vibrant core

a functioning building which has fitted the tenant’s

and is something that we are keen to develop in the

purpose for the last ten years has been created.

city centre.
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ADVER T ISING FE ATU RE – BU ILT E NV IRO NME NT – N B S

The cloud will positively
transform how we work
How Newcastle-based NBS is leading the digital revolution of the construction industry

NBS’s technology tools provide architects and
other construction professionals with expert content

best solution, saving time and money.
Immersive tech like augmented reality (AR), virtual

needed to create building specifications and develop

reality (VR) and mixed reality, bring buildings to life

their digital models. In addition, the research they

for clients, making sure they get the building they

regularly conduct has become a trusted indicator of

want with 75 per cent of respondents expecting to

trends in the built environment, such as the adoption

adopt them within five years. The cloud enables this

of Building Information Modelling (BIM).

communication regardless of where people are in

BIM is a process for creating and managing
information on a construction project and is seen by

the world.
NBS has embraced cloud-based working with its
latest, browser-based platform, Chorus. It enables
customers to create a building specification on any
device, such as a Mac, a PC or mobile, from any
location.
The construction industry faces a number of
challenges: sustainability, urbanisation, providing
homes for all, building safely and to a high standard,
and poor productivity.
Digitisation and cloud-based platforms such as
NBS Chorus can help with these challenges. The
construction technology survey reveals that 77 per

many as the foundation of digital transformation in

cent believe digitisation will improve productivity; 72

the construction industry.

per cent that it will improve speed of delivery; 68 per

The UK is a global leader in BIM, and the North
East of England is a significant contributor to this
and the adoption of digital tech. In the time NBS has

and 64 per cent that it will improve health and safety.
NBS CEO Richard Waterhouse says: “Digital

been charting the adoption of BIM in the UK, its use

construction technology will finally become an

has grown from 13 to 74 per cent.

enabler for daily urban life worldwide, in combination

BIM requires models, drawings and project

with growth in offsite construction and 3D printing.

information for buildings to be stored in a ‘common

“With 90 per cent of respondents agreeing that

data environment’, accessible to the project team.

digitisation will transform how they work, particularly

NBS

Cloud computing enables this, and the Construction

in changing how they communicate with clients and

www.thenbs.com

Technology Survey produced by NBS last year

how collaboration takes place, it’s no surprise that

shows that 63 per cent of built environment

almost three quarters agree that those who don’t

professionals are already using it, with Office 365,

adopt digital ways of working will go out of business.

Microsoft’s cloud-based platform used by almost

“This is an exciting time for those involved in

as many people as the desktop version, and many

construction technology. Data standards are now

companies are already solving complex problems

maturing, and other industries have shown that

with machine learning and Artificial Intelligence (AI).

technology can revolutionise productivity and

Projects are becoming more efficient as BIM

72

cent that it will help to meet sustainability challenges

reduce risk. This opportunity to connect platforms

highlights ‘clashes’ between building elements

will lead to an era of rapid innovation that will make

before construction starts and the team’s collective

the construction workflow much more efficient,

expertise can be brought together to achieve the

transparent and collaborative.”

ADVERTISING FEATURE – LAW
Gordon Brown Law Firm

LAWYER STEPS IT UP WITH
CROSS-BORDER QUALIFICATION
North East based law firm Gordon Brown Law Firm LLP is continuing to strengthen its services as
partner Rebecca Harbron-Gray steps up to complete a specialist course in cross-border estates

A

t present, Rebecca HarbronGray, who heads up wills trust
and probate at Gordon Brown
Law Firm (GBLF), is the only
listed solicitor in the North East
and one of only 50 in the UK with The Society of
Trust and Estate Practitioners (STEP) diploma in
Offshore Estates.
The qualification required a written assessment
and home learning over a significant period of
time, looking at different issues that arise when
dealing with cross-border estate planning and
succession worldwide.
Rebecca’s accreditation enables Gordon
Brown Law Firm to extend its range of services
internationally and across different legal systems,
as well as deal effectively with complex issues of
estate administration across multiple authorities.

“We are coming across
more and more families
in the North East who
are inheriting assets from
abroad or having an
international dimension to
their own estates.”
Commenting on her qualification, Rebecca says:
“We are coming across more and more families
in the North East who are inheriting assets from
abroad or having an international dimension to
their own estates – mainly in European Expat areas
or those working in UAE countries. I wanted to
widen my knowledge and provide an invaluable
service for our clients as it can be a difficult
situation to find yourself in.”
Managing partner, Kathryn Taylor, says:

“Rebecca’s new qualification is a fantastic
achievement, which allows us to offer clients an
extra dimension and support those here in the
North East with cases containing international
assets. As a firm, we are passionate about
developing our existing talent and bucking the
trend of the ‘traditional’ law firm.”

i
GORDON BROWN LAW
FIRM LLP
0191 388 1778
info@gblf.co.uk
www.gblf.co.uk
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ADVERTISING FEATURE – EDUCATION
Sunderland College

NORTH EAST COLLEGES
OFFICIALLY MERGE
Two of the North East’s colleges officially merged in an ambitious move that will create significant
benefits for the region

S

i
SUNDERLAND COLLEGE
Photo: Rob Lawson and Ellen
Thinnesen
www.sunderlandcollege.ac.uk
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underland College and
Northumberland College have
legally merged to create a new
group of colleges under the brand
Education Partnership North East.
Sunderland College previously successfully
merged with Hartlepool Sixth Form College in
September 2017. This latest partnership with
Northumberland College will produce one of
the largest academic, professional and technical
education colleges in the country, with an annual
financial turnover of £54 million and a student
body of more than 21,000.
Rob Lawson, chair of governors, says: “We’re
delighted to announce the creation of our new
regional partnership. The colleges — which are
already working together to share expertise and
strengths — will provide high-quality education
programmes combined with outstanding learning
experiences.
“I’d like to personally thank the teams from
Northumberland and Sunderland who have
worked so hard to complete the merger. I’m
grateful for their commitment and dedication to
creating Education Partnership North East.”
The merged college will shape an innovative
post-16 curriculum that spans an extensive range
of industry sectors and excels in meeting the
existing and future needs of local, regional and
national skills demands.
Lynn Tomkins, who was chair of
Northumberland College through the merger,
says: “We are pleased to be merging with
Sunderland College as it allows us to create further
opportunities for our students, staff and key
stakeholders.
“From the outset, we were keen to choose
Sunderland College as our partner as they share
the same strong values as Northumberland
College.
“As a group, we have impressive plans to take
our colleges forward and we are certain there is a
bright future ahead, as we continue to collaborate

and work together.
“I would like to acknowledge the hard work of
our current principal, Ian Clinton, and the vision
that he has shown to implement a new strategic
focus, which has reaped huge rewards for our
learners. I would also like to thank our dedicated
Governing Body, who are committed to our
college and the communities we serve. This will
continue under the new partnership, with even
greater success to come.”
Chief executive, Ellen Thinnesen, adds: “I’m
delighted to announce the creation of Education
Partnership North East and welcome the real
benefits the merger brings to the educational,
social and economic needs of the region, and local
communities of each college. We are ambitious
for our future and will continue to build upon
our success to ensure the student experience,
and external partnerships locally, regionally and
nationally are the best they can be.
“By joining forces, our colleges are strengthened
through collective scale, financial turnover and
geographic location.
“For Northumberland College, the merger
will specifically bring much needed investment
to strengthen and transform resources for staff,
students and local communities.
“I would like to sincerely thank all of the
governors, the senior leadership team and the
wider staff teams at Northumberland College and
Sunderland College for working diligently to bring
about this successful merger.”
The key principles of the merger are to improve
collective sustainability, protect public funds and
maximise opportunities available to students,
apprentices, employers and the local community.
Each college within Education Partnership
North East (Sunderland College, Northumberland
College and Hartlepool Sixth Form College) will
have a separate identity, and whilst creating a
strategic regional approach to education and skills,
they will be working together to better meet the
individual needs of the communities they serve.
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ADVERTISING FEATURE – TRAVEL
Loganair

TAKE OFF FOR NEW FLIGHTS
Regional airline Loganair begins services to Brussels and Stavanger from Newcastle Airport

T
i
LOGANAIR
Tickets can now be booked on
0344 800 2855 or online at:
www.loganair.co.uk
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artan planes have been spotted in the
skies above the Toon after Scottish
airline, Loganair, officially started
flying from Newcastle Airport.
The regional carrier picked up
two routes in danger of being stopped altogether
after February’s news that flybmi had gone into
administration.
Newcastle’s business community relies heavily
on the airlinks between Belgium’s capital,
Brussels, and the Norwegian city of Stavanger,
and, in recognition, Loganair stepped in to ensure
continuity.
Recently awarded the prestigious title of Airline
of the Year by the European Regions Airline
Association, it’s clear why Loganair is the ideal
carrier to connect the three cities.
Providing early morning double daily
rotations between the North East and Brussels
from Monday to Thursday, it is also operating
two evening departures on Friday and Sunday.
The schedule has been designed to enable
a full working day in the European Union’s
administrative capital, overnight trips or a number
of different weekend options.
Meanwhile six flights are now available per
week to Norway’s oil capital, Stavanger, on
weekdays and Sunday.

What makes the airline particularly attractive,
compared to the previous operator, is that all fares
include 20kg of baggage, 6kg hold allowance and a
complimentary inflight refreshment – the best way
to begin a visit to these wonderful destinations.
Aware that in business plans can often change
at short notice, corporate customers can take
advantage of great value fully-flexible fares, which
enable last schedule minute changes and also
include lounge access and fast-track security at
selected airports.
Frequent flyers will also be interested to hear
about Loganair’s generous loyalty scheme – Clan
Loganair. Passengers opting for the carrier’s fullyflexible fare get one return journey for every five
return trips flown. Those travelling with standard
fares receive reward points per flight as opposed
to spend, meaning even those taking advantage of
the airline’s most competitive prices are rewarded
too.

With so many incentives for business
passengers, it would be easy to overlook the
perks on offer for customers who might be
visiting Brussels or Stavanger for a short break.
Asides from schedules, which allow midweek,
long weekend or even week-long trips, anyone
travelling with children can benefit from a 33 per
cent discount for any young passengers up to the
age of 11.
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INTERVIEW
Ed-Tech

EDTECH

North East Times looks at some of
the regional-based companies that
are embracing technology to offer
innovative services and support to the
education and training sectors

PAUL MILLER
VEO GROUP
WWW.VEO-GROUP.COM
Paul Miller worked in teacher training
and had ventured to Sub-Saharan Africa,
Sierra Leone, Ghana and Nigeria on a
quest to bring large-scale systematic
change in the sector.
He then hit on the idea where
teachers could upload training videos
and tag key moments to provide
valuable information.
Along with co-founder Jon Haines
and Newcastle University, Paul started
creating a prototype. The VEO (Video
Enhanced Observation) app launched
in 2016 – later becoming an online
platform – to an overwhelmingly positive
response from educators and trainers.
“We’re knocking down the walls of
the classroom and creating an open
and safe area where people can be
proactive, demonstrate what they’re
doing well and take an approach of
continuous improvement,” says Paul.
With more than 10,000 users
worldwide, VEO has now expanded its
online video and data gathering tool
into the healthcare and commercial
markets.
VEO is also working directly with
students to support clinical and business
presentation training and assessments.
“Students upload videos and
assessors can tag and make comments
at vital points. It gives learners valuable
visual feedback in terms of how they can
improve,” adds.
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BEVERLEY DEAN AND
COLIN DEAN
SPECIAL IAPPS
WWW.SPECIALIAPPS.ORG
Beverley and Colin Dean founded Special
iApps as a non-profit social enterprise
after they struggled to find appropriate
educational apps for their son, William, who
has Down syndrome and autism.
With backgrounds in IT and education,
Beverley and Colin began developing apps
that catered to their son’s abilities. Their
first, Special Words, was launched in 2011.
Beverley explains: “I was parent-carer
at the time and volunteered for several
charities. I was liaising with special needs
professionals, parents and children who
had a range of disabilities, including
Down syndrome, autism, cerebral palsy
and hearing and vision impairments.
Everyone thought what we were doing was
worthwhile and they backed us.”
Special iApps has since launched four
additional apps – Special Stories, Special
Numbers, Match & Find and My 1st Signs –
as well as a pro version of Special Words
with curriculum resources to support
children in early years special needs
education.
In total, Special iApps have been
downloaded more than 185,000 times
around the world.
Beverley and Colin have won a number
of regional, national and international
education and innovation awards. In 2018,
Beverley also received an MBE for ‘services
to exports in education technology for
people with learning disabilities.’
Special iApps has received funding
from North East Social Investment Fund,
managed by Northstar Ventures and
Beverley and Colin are now looking to build

“I was parentcarer at the time and
volunteering for a
number of charities”

their team, develop more specialist apps
and expand their reach worldwide.
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ANTHONY COXON AND IAN THOMPSON
GCSEPOD
WWW.GCSEPOD.COM
After Ian Thompson struggled to effectively
support his son to revise for GCSEs, the
Chartered accountant thought: “there must be
a better way.”
Shortly afterwards, he met web designer
Anthony Coxon and the pair began developing
curriculum-based audio-visual podcasts on
GCSE subjects, which students could access on
their devices.
Attracting private investment for their
venture, GCSEPod launched in 2008 and
recruited teachers and specialist assessors to
produce the content.
Initially aimed at parents, GCSEPod began
marketing their digital platform to schools in
2010.
“Our first subscriber was Bedford School, an
independent school for boys, and they are still
subscribers,” Anthony explains.
With 45 per cent of international schools
following the British curriculum, the team at
GCSEPod recognised the opportunities for
global growth. The company now boasts 1500
subscribers across 30 countries.
GCSEPod has won countless awards,
most notably two BETT Awards, described
by Anthony describes as “the Oscars of the
Education sector.”

“We’re a media company
who happens to operate
in education”

Plans for GCSEPod is to increase its pod
products and their reach. The team is also
looking at how the pods can be adapted for
other educational levels, such as for Key Stage
3 and 4.
The founders are also keen the platform
keeps pace with technological advances.
“We’re a media company who happens to
operate in education,” says Anthony. “We have
to adapt to changes in technology as students’
expectations are always changing.”
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“I’m happy where I am and if I
can maintain this for the next
20 years, I’ll be delighted”

MARTIN BAILEY
ANIMATE 2 EDUCATE
WWW.ANIMATE2EDUCATE.CO.UK
Martin Bailey dedicated his life to primary
school education and 11 years into his
teaching career was promoted to an
assistant headship at a Gateshead school.
But the pressures that came with the role
took a devastating toll.
“In 2010, I came pretty close to ending
my own life,” Martin reveals. “I was in a
very dark place.”
A year later, Martin felt strong enough
to return to the job he loved. At the same
time, he decided to launch a business
running technology workshops in
schools.
“I’d had an interest in computing and
had already been incorporating this in my
teaching,” Martin says.
The teacher launched Animate 2
Education in the summer of 2011 and he
now runs animation, green-screen movie
making and photography workshops –
and provides consultancy services – to
schools across the UK and internationally.
Martin continues to teach at a school for
a day-and-a-half a week.
Well aware of the pressures on
teachers, Martin has established Tech on
the Tyne, a conference which gathers
educators, businesses and tech expert to
discussed EdTech opportunities. He also
runs a regular ‘teachmeet’ called Talk on
the Tyne, where teachers can share ideas
and best practice.
While most business owners strive to
scale their enterprises, Martin says he
likes being a “company-of-one”.
“I’m happy where I am and if I can
maintain this for the next 20 years, I’ll
be delighted,” he says with a contented
smile.
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CHRIS QUICKFALL
COGNASSIT
WWW.COGNASSIST.COM
Chris Quickfall is an entrepreneur who has
successfully built a number of companies
within the education sector. One such
company worked with higher education
to identify learners with hidden learning
needs such as dyslexia, dyspraxia,
Asperger’s and memory problems. Two
years ago, Chris saw the opportunity to
create an online digital platform that could
offer a more accessible way of providing
these services to the apprenticeship sector.
“We worked out that there were around
150,000 apprentices in the UK with hidden
learning needs that were going unnoticed
each year,” says Chris. “I thought if we
could lower the entry point then all these
apprentices could be identified and
supported.”
CognAssist’s cloud-based cognitive brain
profiling tool uses the latest technology,
and neuropsychologist expertise, to map
how fast the brain processes information
from eight areas of the brain. If any
weaknesses are detected, support and
coping strategies can then be produced.
CognAssist has won plaudits across the
UK, and the platform has recently been
adopted in New Zealand.
Chris reveals that CognAssist will launch
into Australia in the next six months and
the aim is to move into further international
markets. The 28-strong team is also
working on launching the platform into
other sectors, such as recruitment and
mainstream education.
“We work with around 15 colleges
already and a number of them want to
pilot the software for their mainstream
students,” Chris adds.
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“We worked out that
there were around
150,000 apprentices
in the UK with hidden
learning needs that
were going unnoticed
each year”

ADVERTISING FEATURE – TECH
Communicate PLC

MAKING CYBER SECURITY SIMPLE
Cyber division director David Johnson heads up Communicate PLC’s 24/7/365 UK-based Security
Operations Centre (SOC). Here, he shares his expertise on cyber security

W

hy is cyber security
important?
Cyber security is
a complex beast;
however, most breaches
Communicate deal with, as part of our incident
response, have commonalities. Over 95 per cent
of the suspected breaches could be avoided if
companies covered two basic but essential tasks
regularly, more on that later.
Non-ethical hackers take advantage of weak
systems to build credibility among peers or to
steal information of value. A breach or attack
can disrupt your business operations, causing
issues with cash flow and the costs associated
with eradication of the attack. Then there is the
potential of huge fines and reputational damage.
How can I keep up with emerging/common
threats?
Being part of local cyber security groups, such as
Dynamo North East and CSIPC, is a great way to
learn about what others are doing and to share
information to understand the latest threats.
Having a dedicated internal team looking after
cyber security is essential. Common reasons
businesses get hacked is cyber security not being
managed by a specialist. Having dedicated skilled
support ensures you don’t waste money on the
wrong technology, which causes many of the
incidents we see.
What are the latest cyber security trends?
We are seeing an increase in attacks using
weaknesses in humans. Social engineering is the
act of tricking someone into divulging confidential
information or taking action, usually through
technology like a phishing attack or social
media. In recent years we are also seeing social
engineering attacks overtake technical hacking.
One of the most recent breaches we worked

on was from a director who put his holiday on
LinkedIn. This was seen by a hacker who sent
emails pretending to be him, claiming he had
forgotten to pay an account of the company’s,
after the hacker had researched and found a list of
clients on a stock market document. This caused a
loss of over £50,000. Training staff to be aware of
phishing attacks is of huge importance and, in this
case, having a process in place to stop payments to
new accounts being authorised over an email; this
catches out hundreds of companies every month.
What are the essentials you recommend?
I mentioned earlier, there are two basic essentials
many companies fail at which you should do if you
want to reduce the risk of a breach.
• Patch as often as you can. We know that over
80 per cent of incidents we investigate used
weaknesses that had associated fixes in the form
of patches or updates.
• Use a vulnerability scan to detect weaknesses in
your systems and applications. There are many
tools available or you can buy a managed service.
What’s the cost of cyber security?
Cyber security is an investment. Starting with
the basics, which can cost very little, reduces
your risk of a breach significantly. I would focus
on these elements – in this order – patching,
vulnerability scanning (weekly), internal training
and encryption of devices leaving the office.
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COMMUNICATE
TECHNOLOGY PLC
Communicate Technology PLC
provides IT, telecoms and cyber
security products and services
to businesses across the UK and
Europe.
For more advice on cyber
security, contact the team on:
01274 396629
cyber@communicateplc.com

I suspect a breach, what now?
The first step is containment, then eradication
and finally recovery. If you do not have the skills
in-house, get an expert. Many companies wait
for days or even weeks to see if they can resolve it
themselves. If you’re unsure of the damage, gather
as much evidence as you can of what has happened
and seek help from an expert.

www.communicateplc.com
@CommunicatePLC
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ADVERTISING FEATURE – FINANCE
Vertem

INVESTMENT AND TECHNOLOGY:
A MARRIAGE MADE IN HEAVEN?
Its relationship status would say ‘it’s complicated’, says Nathan Nicholson, investment analyst at
Vertem

T
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84

echnology is at the heart of some
of the most disruptive and highly
coveted companies in the world, and
as a result plays a huge role in the
investment industry. Technological
change, disruption and development is either
affecting the companies we invest in, how we
invest, and our own business operations at any
one time. There is no doubt that technology
has brought our industry on leaps and bounds,
however, on many occasions, it has been a case of
two steps forward, one step back.
Black Monday was one of the first afflictions
with technology. October 19, 1987 saw global
markets crash, the FTSE recorded its largest one
day fall in history and the Dow Jones shed over 20
per cent in a single trading session. The catalyst
was more of a perfect storm, rather than one single
event, but what made the sell-off so severe was
computer-programmed trades. They exacerbated
the selling because of pre-programmed sell orders,
which were ironically meant to cut losses. These
capabilities were so new, traders were oblivious to
the potential damage they could cause in such an
event. As a result, ‘circuit-breakers’ were brought
in to give markets a breather in times of panic, but
ultimately it was a harsh lesson to learn.
The dot-com crash followed. The bubble began
in the mid-nineties, eventually popping in the
early noughties. It was built on speculation and
delirium that the internet could do no wrong.
Investors couldn’t get their cash into online firms
fast enough, the mere mention of a ‘www.’ turned
their eyes green with rolling dollar signs. During
the hysteria, basic investment principles were
overlooked and eventually the bubble burst. Many
tech firms went bust shortly after their companies
went public. However, those with solid business
plans and not just a domain name went on to
triumph – Amazon being a prime example. The
dot-com crash well and truly marked the end of
our honeymoon period with the internet.
More recently, we had the most devastating
financial crisis since the great depression.

Technological globalisation was one of the
main reasons it was a true global financial
crisis, allowing the butterfly effect to be more
profound than ever before. Technology had made
investments so easily accessible and intertwined
across the globe, turning the global financial
system into one big line of dominoes waiting to go.
As demonstrated, technology has always been
a double-edged sword to the investment world.
As new technology comes to the table, it often
means something has to give. Take the high street,
for example, where retailers are fighting an online
battle. It’s great having next day delivery, cheaper
fashion, and free returns, but this has consequently

“As demonstrated,
technology has always been
a double-edged sword to
the investment world. As
new technology comes to
the table it often means
something has to give.”
led to the loss of man,y big-name stores over the
last few years. Retailers must stay ahead of the
curve and strive to innovate if they are going to
survive in this online world.
Nokia, Blackberry and Motorola were all
top selling phone brands not so long ago. They
arguably stood complacent for a period of time
and now you’d be hard pushed to find someone
carrying one. Technological advancement
and change are only gathering pace. So many
industries have been shaped by new technology
recently. Look at what Uber has done to taxis.
Challenger banks without physical branches.
Netflix is also one of the biggest disruptors of late.
Not only did it apply the final nail to Blockbuster’s
coffin, it changed viewing habits so much it

impacted film production, TV broadcasters,
cinema groups and adjoining retail suffered from
lower footfall.
Technological improvements are vast, and
as a consequence the financial industry is now
unrecognisable from only a few decades ago. The
increased transparency is one benefit, people once
spoke to a broker they knew very little about to
buy shares in a company they knew less about,
receiving sporadic postal updates. Now you can
price compare brokers like you would insurance,
track share prices on your phone and read through
company reports instantly available online.
Where are we today? Well, last year the techheavy Nasdaq’s two-year rally come to a dramatic
halt, as it dropped nearly 25 per cent in the final
few months of 2018. Due to the large amount
of tech constituents it plays proxy to the sector.
The run saw Amazon and Apple become the
first companies to reach $1trn market valuation,
although the fall highlighted the volatility of
technology and the relatively high valuations these
firms sit at. Throughout 2018 we also witnessed
Bitcoin’s fall from its dizzy heights, collapsing from
$20,000 to approximately $4000 at present. Then
there were the numerous tech PR disasters – Mark
Zuckerberg visiting court after the Cambridge
Analytica scandal and Tesla CEO Elon Musk’s
outlandish comments have got him, and his
company, in hot water on numerous occasions.
It is evident that technology remains volatile
in investment. It is a gift and a curse at times and
continues to allure investors with speculation
unlike traditional sectors. Investing in tech
should be the same as investing in any other
sector. You wouldn’t invest in a company you
didn’t understand the operations of, and the
same principle should apply for tech companies.
Although we have seen huge success stories in tech
with the likes of Amazon, Apple and Microsoft,
there are hundreds more that have barely made
an impression. After all, this is a sector that has
seen Kylie Jenner wipe over $1bn dollars from
Snapchat’s market value in a day after tweeting she

doesn’t use the app anymore (the most millennial
attack of all time!).
There is room in every sector for technology
alongside more traditional methods. However,
businesses need to adopt a more proactive
approach, rather than being reactive to change.
Looking ahead, there will be more pain for
retailers, as the teething process of technology
continues. A challenge further on the horizon is
managing the rise of Robotic Automated Processes
(RPA), better known as ‘bots’ – which could do to
office space what online retail did to high streets.
Whether you view this as a positive or negative for
business depends which side you’re sat on - luckily
for investors you can sit on both.
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ADVERTISING FEATURE – TECH
Invest South Tyneside

DELIVERING INNOVATION IN
UK-WIDE POLICING
A bespoke software house in South Shields has created an innovative solution for the registration
of foreign nationals residing in the UK with UK Police Forces,
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NINE SOFTWARE
www.ninesoftware.co.uk
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he Nine Software Company (Nine) has
worked with officers from Durham
Constabulary to solve a major issue in
the registration of foreign nationals.
The South Shields software house
has developed the Foreign Nationals software
product, which is now a key digital solution
implemented within 21 of the 43 UK Police
Forces and processes in excess of 100,000 annual
registrants.
Visa entry requirements for some of the world’s
population visiting the UK from overseas on a study
or work visa will stipulate that they need to register
with a local Police Force. This has previously been
a lengthy, paper-based process and an unpleasant
and time-consuming exercise for both the person(s)
registering and the administrator.
Nine has revolutionised the registration process
for both the Police users and the registrant with
their unique, secure software solution. The majority
of the administration now takes place online,
including the booking of appointments; overall
creating a much more user-friendly process for all
involved.
A huge benefit to this bespoke system is the
amount of Police staff time and resource that can
now be directed elsewhere.
Andy Walton, director at Nine, comments:
“We took the time, working with colleagues from
Special Branch, to understand the pain points in the
paper-based process. Sure, digitising anything of

this nature is going to make efficiencies. However it
wasn’t just about that for us.
“We wanted to create a solution that would create
an end to end seamless process for all users – both
Police staff and the registrants. We identified issues,
such as movement of people from one region to
another, and from the start incorporated options for
data to be safely and securely transferred between
forces.
“Being on the front foot like this enabled us to be
prepared for rolling out the service to other areas.
Durham Constabulary were a huge advocate of what
we developed together, which was a big plus.”
The smart, user-friendly platform is in use
across some of the largest Police Force areas in the
country, including all the Yorkshire Forces, both
West and East Midlands Counter Terror Units and
Thames Valley and Hampshire Police. The product
has already won acclaim for Nine as winners of
the Digital Technology Award in the Durham,
Sunderland and South Tyneside heat of the North
East Business Awards 2019.
Location and talent are key elements to success,
both for Nine as a business and for its clients. In
2018, the company relocated to its own office in
South Shields, having previously shared a base in
Hebburn.
Speaking about the move, Andy says: “Finding
the right premises for the team was important, we
needed to create the right working environment
while also being in an accessible location. South
Shields offered us that – the Tyne Tunnel is a couple
of minutes’ drive and we have a Metro station
nearby too.”
Nine is committed to addressing gender
imbalance in the workplace, which is often an issue
within tech-focused companies. It signed the Tech
Talent Charter back in June 2018 and is proud
that 25 per cent of the workforce are female – in
comparison to 15 per cent of females across the
North East in the digital and tech sector. The team
also take part in volunteer mentor schemes to
nurture and develop new talent to keep skills here
in the region.
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ADVERTISING FEATURE – EDUCATION
Newcastle College

INSPIRING A DIGITAL
GENERATION
In recognition of digital’s importance to the region, Newcastle College has invested in digital tech
provision across further education, apprenticeships and degree level study at Newcastle College
University Centre
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he North East’s digital sector has
seen significant growth over the past
few years and has been hailed as one
of the most progressive in the UK,
thanks to developments including
the creation of the National Innovation Centre for
Data and the Centre for Innovation and Growth.
It is no surprise that the North East Local
Enterprise Partnership (NELEP) sees the sector
as key to supporting their objectives to create
more and better jobs in the region by 2024. To
continue that growth, and ensure the NELEP
meets its targets, it is vital that education and skills
providers respond with high-quality vocational
education and apprenticeships to deliver a skilled
and thriving workforce for the sector.
Newcastle College – which aligns itself to the
region’s skills priorities to shape its curriculum
– recognises the industry as key to the North
East’s future and has invested in improving its
digital tech provision across further education,
apprenticeships and degree level study at
Newcastle College University Centre.
Assistant principal Jon Ridley says that one of
the college’s most important roles in the region
is to produce a pipeline of talent for a changing
economy – and that requires collaboration with

industry.
“Employer relationships are central to what we
do at Newcastle College,” Jon explains.
“Particularly when it comes to industries such
as digital, we’re responsible for teaching the next
generation of digital designers, web developers,
network engineers and roles that I am sure don’t
exist yet.
“Our focus is on ensuring that people are
leaving us with the skills, knowledge, behaviours
and experience that will make them a success in
the workforce. In a sector like digital, which is
constantly evolving and developing, new skills
gaps come with the territory and we have to be
agile enough to respond.
“Digital skills are relevant across all industries
as businesses of all types evolve with the changing
digital landscape. That’s why we’re developing
hybrid programmes, which allow students across a
range of subjects to develop their digital skills.
“We really value our relationships we have with
industry because they help us to create courses
and curriculum that is current and relevant. Plus,
our students benefit from work placements and
industry experience, something which we and the
NELEP both think is incredibly valuable.”
It is this approach that shapes the college’s
higher education arm, Newcastle College
University Centre, and allows it to deliver a
distinct vocational and technical higher education
offering.
“Our University Centre was developed in
response to demand for skilled graduates,” Jon
explains. “It offers a vocational alternative to
university and puts work experience and industry
training at the forefront, which is why our courses
come with a work-ready guarantee.”
The University Centre succeeds at providing
the high-quality, technical education so needed
by the industry, having been awarded The Queen’s
Anniversary Prize for Further and Higher
Education in recognition of its commitment
to vocational training, as well as a Teaching

Excellence Framework (TEF) Silver Award in
2017, a Government initiative which recognises
excellence in teaching at higher education level.
However, Jon points out that having the courses
available isn’t the college’s only responsibility. He
continues: “The skills gaps we’re experiencing
are down to a number of factors, so an important
aspect of our role is to encourage more people into
STEM-based routes and emerging industries, and
to encourage them to utilise that knowledge and
talent here in the North East.
“Part of our work with employers is to inspire
our students and make them aware of the fantastic
opportunities available right here on their
doorstep, whether that’s progressing to a degree,
a higher or degree apprenticeship or introducing
them to the growing number of digital and tech
employers we have in our region.”
According to NELEP, the North East is home to
more than 29,000 people working in a digital or
IT-based role, responsible for contributing over £2
billion to the region’s economy each year.
“We are seeing many developments and
continued growth in the digital sector,” says Jon.
“Particularly the growing hub of digital agencies
and app developers setting up here.
“But businesses across every sector require more
digital expertise in their workforce.”
The college recently utilised its relationships
with employers to host its first industry week
dedicated to digital technology, with the aim of
inspiring students by showcasing the growing
number of opportunities in the region.
Working in partnership with the North East
Collaborative Outreach Project (NECOP), key
local contacts working in cyber security, software
development and gaming were invited to speak
to students from entry-level up to degree about
their careers and the necessary skills they need to
succeed in the industry.
Guests at the week-long event included Laura
Dempsey, managing director of cyber security
provider TeraByte, Adam Anderson, managing
director of web design agency Blue Cookie,
ethical hacker Tom Johnson and Tom Moran, user
experience lead at TH_NK, the Newcastle digital
agency behind the Pottermore website.
Jonathan Wilson, of Pocket Money Games, also

stepped in to judge a student GameJam, which
saw teams of mixed-level students design game
concepts over a three day period.
“We are proud to have some exceptional digital
employers in our region and we work closely with
many of them,” says Jon.
“The idea behind industry week was to
showcase the hundreds of opportunities and routes
available here, tell people’s stories and show our
students what they can achieve if they work hard.
“Newcastle College works hard to inspire
its students by providing the right courses, the
right pathways and the right facilities, but it is
the people already working, living and breathing
those roles who are vital to inspiring our students’
progression and success.
“I hope that by continuing to nurture our
existing relationships with our digital employers
in the region and developing new ones, we can
continue to provide solutions for the region’s
talent pipeline and inspire and create the digital
workforce of the future.”
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ADVERTISING FEATURE – EDUCATION
Westfield School

MAKING THE RIGHT DECISION
Mr Neil Walker, headmaster of Gosforth-based independent school for girls, Westfield, shares
what you should look for when choosing a school for your daughter

feel loved, safe and happy they will explore their
world and create the amazing experiences that live
with them for the rest of their lives.
What makes Westfield different, why is it such a
special place to be?
Our academic performance is obviously central,
but it’s our ability to bring out the best in
everyone that is really important. All our girls
have particular talents: some may be academic,
some sporty, some creative, some have superb
people skills. It is our job to give the girls as many
opportunities as possible to discover their talents,
then develop and celebrate them. Some of our girls
may need more nurturing than others but all our
girls are challenged to be the best they can be. At
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eague tables and historic Ofsted
reports are not the be-all and end-all of
choosing the right school and there are
different drivers depending on whether
your daughter is three, seven, ten or 15.
The key answers every parent needs to know about
a school are (a) will she be happy there and (b) will
she be successful. There is a wealth of evidence
that shows that the most important aspect of
school life are the relationships a child builds with
their friends and teachers.
How relevant are these ‘relationships’?
When a child feels secure she is able to take risks,
it is only by moving outside our comfort zone that
real learning can happen. How a child feels when
in school impacts on their overall experience and
what their outcomes and achievements are. If they
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“It is our job to give the girls
as many opportunities as
possible to discover their
talents, then develop and
celebrate them.”

Westfield we build ambitions for the future, open
a girl’s mind and make sure each girl knows how
important she is as an individual.
Every girl is different and every girl is unique
At Westfield, our deliberately small classes mean
that every girl receives individual attention; she
is not just another face in the sea of a big class or
a huge year group. Our class sizes mean that your
daughter is our focus – every day, every term, until
the day she leaves us. We are also non selective
– we look beyond what a girl can achieve in an
entrance test to what she could achieve in her life.
When considering a school for your young
daughter it’s important to look beyond the

classroom. Are there green spaces to play in, are
there plenty of creative opportunities to help her
grow and develop, does the school feel happy? At
Westfield, our teaching styles and extra-curricular
activities complement the girls’ academic
achievements and help them grow and flourish.
The corridors are genuinely filled with laughter at
Westfield, come along and see.
At Westfield, we welcome girls from a large
variety of backgrounds and at any stage of their
educational journey. Typical entry points may
be at Reception, Year 5, Year 7 and Year 9 but, as
a small school, we work hard to ensure that girls
settle into school life at whatever point they arrive.
Happy and settled girls achieve more, they gain
more confidence to tackle things that they may not
have imagined possible before and furthermore,
they are far more strongly armed and prepared for
their journey beyond school.
When they leave us, our girls are successful,
rounded individuals who are accepting of others
and comfortable with themselves. They are
confident in public situations without being brash
and they carry their successes with humility and
determination.
Development and building foundations for the
future.
Westfield School was founded in 1960 to provide
a positive alternative education to what was on

offer at the time – we believe we are still doing
that. We are currently in the middle of exciting
new developments as a brand new STEM facility
is being constructed and we are due to start work
on a new art and design facility. Our junior classes
will be moving to a purpose-designed new space
within the main school site from September,
leading to a totally seamless educational journey
from nursery to sixth form.
91

ADVERTISING FEATURE – EDUCATION
Durham University Business School

CHANGING DIRECTION
How Durham University Business School alumnus, Adeseye Lawal-Solarin, is working to build a
positive future for young people in the UK. Here is his story
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was born and raised in a single parent,
low-income household in Finsbury Park,
North London. I believe the lack of male
role models partly contributed to my search
for affirmation. My search for an identity
culminated in me joining a notorious North
London-based gang and being stabbed in my
chest at the age of 16. Thankfully, this experience
was the wake-up call I required. I completed my
A levels at Richmond upon Thames College and
went on to graduate with a First in my Business
Economics BA from the University of Leicester.
During the final year of my undergraduate
studies, I decided that I wanted a career in either
management consultancy or entrepreneurship.
With this in mind, I enrolled on the MSc
Management programme at Durham University
Business School.
The modules equipped me with a robust
understanding of the core functional areas of
business, and the relationships that the Business
School possesses with reputable management
consultancy firms were immensely beneficial.
The School’s Dragons’ Den competition and
compiling a group business plan were also highly
advantageous.
My dissertation explored different mechanisms
for enabling UK-based social enterprises to grow
to achieve higher social impact and enhanced
commercial success. I was selected to present
my findings at the Entrepreneurship Research

Institute at the Technical University of Munich.
After a phenomenal 12 months, my university
experience culminated in graduating with a
distinction degree classification. From there, I was
privileged to undertake the role of co-founder and
CEO at Mentor Dojo (formerly Young & Giving).
Mentor Dojo is a platform that utilises artificial
intelligence to connect millennials from underrepresented backgrounds with mentors in a
variety of industries to provide career advice and
support. The inspiration for Mentor Dojo was
largely derived from the challenging nature of my
upbringing. I am immensely passionate about
empowering young adults to pursue their career
aspirations regardless of their socio-economic
background.
The knowledge and insights gained at Durham
have proved invaluable. Additionally, the brand
equity associated with graduating from Durham
University Business School has enabled me
to build firm relationships with important
stakeholders, such as investors.
The Mentor Dojo vision was officially birthed
in January 2018. In the same month, we partnered
with Accenture to organise a mentorship insight
conference, which was a tremendous success
and helped to propel our development. The
sold-out event was attended by 150 students and
featured panel discussions and keynote speeches
from KPMG, IBM and Accenture. Since then
we have received approximately 400 mentor and
mentee registrations with users signing up from
Germany, Italy, UK and Nigeria. In October 2018,
I was accepted onto the Zinc VC Accelerator
Programme, where I met my co-founder Sohail.
With more than 20 years’ of software engineering
experience and previous insights building
multimillion pound businesses, Sohail is Mentor
Dojo’s chief technology officer.
I would highly recommend Durham University
Business School to anyone as it is one of the
best choices you could ever make. The profound
professional development gained through the
exhilarating modules, compelling extracurricular
activities and global alumni network are
incomprehensible.

ADVERTISING FEATURE – EDUCATION
Northumberland College

PRINCIPAL APPOINTED AT
NORTHUMBERLAND COLLEGE
Nigel Harrett has been appointed at one of the region’s largest further education colleges

A

new principal will take over the
helm at Northumberland College
and lead the institution into an
ambitious new phase following
its merger with Sunderland
College last month.
Nigel Harrett, who was previously deputy
principal and deputy chief executive of
Sunderland College, was appointed by the board
of governors following a rigorous selection
process.
Rob Lawson, chair of governors says: “We are
delighted to announce the appointment of Nigel
Harrett as the new Principal of Northumberland
College. We are confident that Nigel has the
experience, skills and insight needed to lead
Northumberland College into a bright future.”
Following a successful merger with Hartlepool
Sixth Form College, Sunderland College was
selected as a merger partner by Northumberland
College. The new group of colleges, under the
brand Education Partnership North East, will
create one of the largest academic, professional
and technical education colleges in the country.
Chief executive, Ellen Thinnesen, says
“Throughout his time at Sunderland College,
Nigel made a significant contribution to the
College’s success in transforming lives, improving
the student experience and ensuring an
innovative curriculum.
“He has gained extensive experience as deputy
principal and has played a key role in the merger
process with both Hartlepool Sixth Form College
and Northumberland College. His wealth of
experience and knowledge makes him the ideal
appointment. I very much look forward to
working with him in his new role to deliver the
College’s bold new strategic plan.”
She adds: “It has been a pleasure to work with
the senior leadership team at Northumberland
College during the merger process and I would
like to express my gratitude for their dedication
and commitment.”
Nigel has worked at Sunderland College since

1989, where he started as a lecturer of business
and accountancy. He originally started his
career working for the Newcastle and Gateshead
Water Company with an ambition to become
an accountant, however, his desire to make a
difference to young people and communities led
him to combine the two by teaching accounting
and business.
He progressed through the ranks, during
his 30-year career at Sunderland College, to
deputy principal and deputy chief executive with
overall responsibility for curriculum and quality
management. He says the highlight of his career
is results day, as he enjoys seeing so many young
people with so many aspirations, making their
ambitions a reality.
Nigel, who is also an Ofsted Inspector, a
director of One Awards, director of Sunderland
BID, and sits on national groups for Curriculum
Reform Policy and Teaching, Learning and
Assessment, comments: “I am very excited to be
joining Northumberland College as their new
principal at such a pivotal point in the history
of the College. It will be an honour to lead the
College into the next ambitious stage of its growth
and development.
“I am inspired by innovation and passionate
about the strong values at Sunderland College and
I am looking forward to embedding these into the
culture at Northumberland.
“My key priorities will be working with
partners and stakeholders to drive the College
forward with a vision of excellence at its
heart, ensuring the student experience is the
very best it can be and delivering a careerfocused curriculum aligned to the skill needs
of Northumberland to ensure outstanding
outcomes.”
Nigel, who lives locally in Ponteland, began his
new role at Northumberland College at the end of
March, replacing previous principal Ian Clinton,
who was appointed in April 2017.
In his spare time, Nigel enjoys walking the
family dog, gardening and the theatre.

i
NORTHUMBERLAND
COLLEGE
www.northumberland.ac.uk
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ADVERTISING FEATURE – LAW
Hay & Kilner

THE LEGALITIES OF ASSISTED DYING
Hay & Kilner’s Ellie Gibbinson reflects on a case of no forfeiture for a wife who assisted her
husband with travelling to Dignitas

O

i
HAY & KILNER
If you require advice on any
personal legal issue, contact:
0191 232 8456
www.hay-kilner.co.uk
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ne person from the UK travels
to Dignitas in Switzerland every
eight days. Dignitas, a Swiss
non-profit members’ society, is
well-known for unique services
in providing assisted/accompanied suicide to its
members suffering from ‘terminal illness and/or
severe physical and/or mental illnesses, supported
by qualified Swiss doctors’.
The cost for the service for the person choosing
to die is on average £10,000. Often, those
travelling to use the services are unable to do
so alone due to the advancement of the medical
conditions they face. In a recent High Court
decision, the wife of Alex Ninian was allowed to
inherit her £1.8m stake in her husband’s estate
even after travelling with him to Dignitas in his
final days, as he was unable to get there by himself.
After helping her husband through her ‘love
and care’ for him, Mrs Ninian faced potential
prosecution. In England and Wales, if a person is
found to be assisting with a suicide, this entails
a 14 year maximum prison sentence. As yet,
there have been no charges following UK cases at
Dignitas. Mrs Ninian was extremely co-operative
with police enquiries and although there was
enough evidence to bring criminal proceedings,
it was found that doing so would not be in the
public interest.
It is also an established principle that if a
person is found to have unlawfully killed or aided,
abetted, counselled or procured another person’s
death, they cannot take under the deceased’s
will (or under the rules of intestacy if there is no
will). This is known as the ‘forfeiture’ rule and
the court has the ability to consider the conduct
of the beneficiary and of the deceased and to any
circumstances which are relevant. One of the
important factors considered here was that before
his death, Mr Ninian instructed his lawyers to
produce a statement, which set out that his wife
had not been in agreement with his decision

to travel to Dignitas. It also explained how she
accompanied him there simply because he was not
in a position to travel himself (the couple had no
other family or loved ones to help).
This case may set a precedent offering
reassurance to loved ones that they can be
transparent in accompanying relatives to suicide
clinics, without being subsequently charged with
any offence. Each case would, of course, be still
reviewed on a subjective basis.
Diane Pretty’s case reached the European
Court of Human Rights in 2002. Diane had motor
neurone disease, and she sought a reprieve for her
husband in that he would not face charges under
the Suicide Act 1961 if he helped her to die. It was
found that the ban on assisted suicides would not
be lifted and Diane lost her case. Just two weeks
after judgement was delivered, news reports
featured headlines such as “Diane Pretty dies in
the way she had always feared”.
I recall as an undergraduate the much
publicised case of Debbie Purdy in 2009. Debbie
had multiple sclerosis and she argued that in
contravention to her human rights (to live) she
also should not be withheld from having a right
to die. While Debbie won her case in the House of
Lords, in a landmark decision against the Director
of Public Prosecutions, the outcome was that the
law on assisted suicide needed to be cleared up.
Prior to this decision, Debbie and her husband
would not have known the consequences of him
travelling with her to Dignitas or assisting her
with dying.
There have been more recent cases, but these of
Pretty and Purdy still resonate.
So what does this mean now? As mentioned,
beneficiaries assisting loved ones in relation to
travelling to Dignitas may not be disinherited
as a consequence. They can, of course, still be
prosecuted under the law in England and Wales
for this crime, but as in Mrs Ninian’s case, it is
unlikely this would be in the ‘public interest’.
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ATTENTION
GRABBING
All footwear Dune London
www.dunelondon.com
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Donnile, £75
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Permit £145, Cranbrook £110
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THE VOICE OF BRITISH SPORT
He’s the voice of football on BBC Radio Five Live and this month John
Murray will be making his annual trip to Augusta’s National Golf Club
to add a Northumbrian tone to unrivalled coverage of the US Masters.
Simon Rushworth caught up with the award-winning commentator
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INTERVIEW – John Murray

A

s John Murray watched a beaten
but unbowed Gareth Southgate
ready himself for a necessary but
painful post-match interview,
in the wake of England’s World
Cup semi-final defeat to Croatia, BBC Radio Five
Live’s football correspondent took a moment to
take stock.
As a child growing up on a remote hill farm
in Northumberland, the closest he came to
international sport was infrequent terrestrial
television coverage and invaluable, insightful radio
commentaries delivered by Peter Jones, Bryon
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Butler et al.
John vividly remembers watching grainy
pictures of Sir Bobby Robson lead England at
Mexico in 1986, and in Italy four years later, but
never imagined he would be charged with asking
the difficult questions of the current England
manager, 30 years down the line.
“It always felt like a distant dream to do what
I’m doing,” he explains. “It still does. So when I
was about to interview Gareth in the tunnel at
the Luzhniki Stadium, minutes after England
had been knocked out of the World Cup, I had to
pinch myself.
“Where I am now still seems unreal. Last
summer was such a great example of that. It was
my first World Cup covering England and when
they had the success that they had, just the idea
that I was in Russia, commentating on a World
Cup semi-final, sitting next to Chris Waddle,
seemed ridiculous!
“Not only was I there to describe this huge
match, I was then going down into the tunnel
where the England manager and his players were
brought across to speak to me. I couldn’t help
thinking back to when I watched England reach
the semi-finals at Italia ’90 – when Chris missed
his penalty – and at the time a job like mine felt so
far away. Yet there I was, talking to Gareth, live on
air, just moments after England had come so close
to reaching a first World Cup final since 1966.”
Refreshingly humble, reality bites for John every
time he reflects on his remarkable rise from work
experience student at the Hexham Courant to
the most prominent position in the BBC sports
commentary team.
It may feel like some kind of modern-day fairy
tale and yet, as an ambitious teenager, John set
his sights on a career in the media even if such
a fanciful move seemed worlds away from the
traditional family business.
“I was always interested in sports journalism,”
he adds. “But I came from a farming family. If
the BBC ever considered featuring me in one of
their Who Do You Think You Are programmes
I’d have to stop them in their tracks. There would
be no surprises where the Murray family tree is
concerned! It would be generation after generation
after generation of farmers.”
The Murray farm straddles Hadrian’s Wall,
in the hamlet of Sewing Shields, and John was

schooled in Newbrough, Haltwhistle and
Haydon Bridge. Winters were spent playing
football and rugby union – several members of
the Murray clan have represented Tynedale RFC
over the years – and summers were all about
playing and watching his beloved cricket.
“For years I’d head to Newcastle for the
Callers Pegasus-sponsored England versus the
Rest of the World cricket matches at Jesmond,”
he recalls. “Every year the best players on the
planet pitched up in Jesmond and it was an
autograph hunter’s paradise.
“I loved my cricket and, at that time, I was
an avid listener to Test Match Special. A good
friend of mine is one of the TMS producers and
for a while he was keen for me to cover cricket.
I had a little dabble in 2013, covering a World
Cup and an England tour to Sri Lanka, and it
was one of the best experiences of my career.
But it felt like I’d put my life on hold for six
weeks and it gave me a real insight into what life
must be like for international cricketers and the
media who cover those tours.”
John happily describes cricket as his first love
and it was a chance meeting with one of the
sport’s best-loved commentators which set him
on the road to a career in radio.
“I remember one year travelling to Leeds to
watch England play at Headingley and, as fate
would have it, I was staying in the same B&B as
a lady who was working on the TMS production
team. I must have been in the sixth form by then
and I was probably down there on my own.
“We got talking over breakfast and she invited
me to spend some time in the commentary box
the following day. Christopher Martin-Jenkins
came out and had a chat with me and he was
absolutely fantastic in terms of offering me all of
the right advice.
“It’s the same advice I give to anyone
in a similar position now. He told me to
play as much sport as I could and gain an
understanding of how sport works and how
sport is played. It’s advice which has always
served me incredibly well.
“At around the same time I did my work
experience at the Hexham Courant and I met
Ian Murtagh for the first time. Ian, who went on
to work for The Journal and is now one of the
Daily Star’s England reporters, was probably the

first print journalist I met and he was so helpful.
“By then I knew I wanted to work in the
media but I wasn’t sure where or how. Then my
careers teacher asked me if I’d ever considered
radio.”
John’s mother had identified her youngest
son’s ability to communicate clearly at an early
age and imagined Murray Jnr working at the
local auction mart while his father and brothers
managed the family farm. Talking was his talent
but hitting the airwaves almost didn’t happen.
“I’d graduated from university in Wales and I
applied to every one of the six or seven national
training centres which catered for would-be
broadcast journalists,” adds John. “I was rejected
by almost every one and was resigned to a
rethink. Darlington was the only course I hadn’t
heard back from and I couldn’t believe it when
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JOHN MURRAY
@bbcjohnmurray
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they offered me a place – just a few weeks before
the course was about to start.”
Newly qualified, John joined BBC Radio
Cleveland and one of his first jobs made front
page – rather than back page - news. “Tony Blair
was about to announce that he was standing to
become leader of the Labour Party,” he adds. “I did
an interview with him walking over the green at
Sedgefield and the next morning the Independent
on Sunday used the picture of us talking as their
main front page image! You can imagine that
the new lad plastered all over the Sunday papers
caused quite a stir in the office. I never lived it
down.”
If John was adept at breaking the big national
news lines, then talking sport remained the
ultimate ambition. His time with BBC Radio
Cleveland – now BBC Tees – and commercial
station TFM revolved around juggling arduous
news shifts with evening and weekend fixtures in
an attempt to land that dream role.
Fast forward to 2019 and it’s difficult to imagine
John as anything but the trusted voice of football,
golf, the Olympic Games and more. It is almost
25 years since he was snapped up by BBC Radio’s
sport department in London and last year the
52-year-old celebrated his 20th anniversary as part
of the station’s prestigious football commentary
team.
In the summer of 2014 John followed in the
footsteps of Butler, among others, when he was
appointed football correspondent.
“In the end I got my big break reading the
racing results,” he adds. “I’d been destined for a
production role until that point but somebody
thought I sounded ok – and it was at a time when
a northern accent counted in my favour – and I
joined the commentary team.
“Football will always be my main job but
I’ve been fortunate enough to cover cricket, the
Olympic Games and, of course, golf. Heading to
Augusta every year for the Masters is an absolute
pleasure and I love covering the Ryder Cup.”
Tune in to BBC Radio Five Live during this
month’s Masters golf tournament in Georgia and
it’s likely you’ll come across the hushed tones
of Northumberland’s gentle giant as he hunkers
down on the edge of the green to describe a pivotal
putt or a potentially fatal miss. John might have
made his name making himself heard above the
cacophony of a capacity FA Cup final crowd but

his skill as an understated and perfectly pitched
golf commentator is second to none.
“One of my favourite memories is covering
the final day of the Ryder Cup at Celtic Manor
in 2010,” adds John. “Mayhem was breaking out
and public order was breaking down. We were on
the 16th hole and Graeme McDowell, who was
playing Hunter Mahan in the final match, had a
putt from 22 feet and we got wedged in.
“The crowd was coming in from all directions
and we couldn’t get out. I got stuck by the side
of the green and I must have been 15 yards away
from McDowell which was way, way closer than I
wanted to be at a moment of the highest tension.
I was just thinking ‘how can he not hear me?’. But
he holed the putt and it was just an incredible
experience to be there and to be so close to the
most meaningful sporting action.”
Being so close, so often, to the most meaningful
sporting action might still seem surreal to the
man from Sewing Shields, but even a dream job
comes with its price. “If a week goes by where I
have seven nights in my own bed then that’s very,
very unusual,” admits John, who travels the world
from his North Yorkshire base. “There’s so much
overseas travel and a lot of my life involves little
trips, going away and coming back again. If there
was a world championship of packing bags then
I’d fancy my chances! It’s not for everyone but it
suits me.”
John, who won the Sports Commentator award
at last month’s British Sports Journalism Awards,
might not have made it to the Bag Packing World
Championships just yet but it’s the diversity of his
role that still holds the greatest appeal.
“I commentated on William and Kate’s wedding
and on the Queen’s Golden Jubilee and I love
those ceremonial events,” he added. “I like a bit
of variety and I’m not sure I could actually cover
football all of the time, strange though that may
seem. Much as I love football, having that variety
does keep me fresh. I do Olympic sports as well,
which I really enjoy doing. Covering something
completely different does make you think about
the way you do your day job. But commentary is
pretty basic really. It’s just a case of ‘say what you
see’.”
Maybe. But John Murray says it in a way few
others can. And whether he’s in Moscow or Milan,
he will always say it with a proud Northumbrian
twang.
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HEALTH & FITNESS – Katie Bulmer-Cooke

DIGITAL FITNESS
Katie Bulmer-Cooke shares her tips for incorporating technology into your health and fitness regimes

My FitnessPal
This legendary app is great if you want to track
the amount of energy you consume, aka how
many calories you’ve ingested, then this app
is top notch. Its barcode feature allows you to
instantly upload and track what you’ve eaten
each day.
Simple Interral Trimer
The SIT app, which stands for Simple Interval
Timer, does exactly what it says on the tin. We
are all now aware of the benefits of interval
training and this app makes your interval
sessions easy to track and time. You simply
choose the work and rest periods and you’re off.
The timer beeps to tell you when to start and
stop each period of exercise and rest, so there is
no need to keep checking your stopwatch.

T
KATIE BULMER-COOKE
07725 889 957
Instagram: @katiebulmercooke
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echnology is a wonderful thing
and has improved so many
aspects of our lives. New apps
hit the App Store and Google
Play every single day, all with the
aim of entertaining us, tracking something or
offering increased convenience. One sector that
continues to utilise tech is fitness.
Whether it’s counting calories, burning
calories, gamifying your workout or anything in
between, the saying ‘there is an app for that’ has
never been more true.
To help you wade through the thousands of
health and fitness apps and wearable technology
out there, here are my top choices.

Wearable fitness tech
Ten years ago, or even five, who would have
thought so many of us would be walking around
counting our steps, recording our heart rate and
obsessing over how many times we’ve stood
up each day? Personally, my favourite trackers
are FitBit (my little girl wears one and loves it),
Apple Watch (I’m a huge fan) and a MyZone
belt.
I’ve had my MyZone belt for around four
years and together with its app, it is incredibly
motivating. It tracks regular markers like
heart rate and calories burned but it has a
really sociable element, allowing you to like
and comment on your friends’ workouts and
compete in challenges with each other; it’s fitness
tech at its best!
Blending tech, physical activity and food really
has revolutionised workout experiences, and
leading a healthy lifestyle.
Just imagine where we will be in five or ten
years’ time!
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ARTS - Culture in

CULTURE IN
Richard Dawson looks at the latest books, DVDs, music and television to enjoy in the comfort of your own home

ALBUM: THE CHEMICAL BROTHERS – NO
GEOGRAPHY
Everyone’s favourite superstar DJs go back to
basics on their new record. In contrast with the
Grammy nominated 2015 album, which received
critical and commercial success, No Geography sees
The Chemical Brothers return to their roots, using
the kind of equipment that made the bulk of their
first two albums and has since sat gathering dust.
Several of the tracks feature vocals by Norwegian
singer songwriter Aurora, who first burst onto the
pop scene in 2016. No Geography sees these two
giants of the dance genre create music and tell their
own story in a way they haven’t done for years.
Out April 12, www.roughtrade.com

SERIES: OUR PLANET
BOOK: BARRY LOPEZ HORIZON
From modern megacities to some
of the Earth’s most remote regions,
Horizon is a travel book like no other.
Over decades of lived experience,
Barry Lopez gives us his most farranging work to date. It’s a book
that describes his travels across six
regions of the world. From Western
Oregon to the High Arctic; from the
Galapagos to the Kenyan desert;
from Botany Bay, in Australia, to
the ice shelves of Antarctica. This
book also draws on stories of human
exploration from the colonialists
who plundered Central Africa to the
enlightenment-era Englishman who
sailed the pacific.
Out now, www.penguin.co.uk

Sir David Attenborough is back with a
brand new eight-part series exploring
the unique and precious wonders of
our natural world. Sir David is loved
for his descriptive commentary on
our environment, interspersed with
undertones about the devastating impact
humankind is having on it. In partnership
with the World Wildlife Fund, Our
Planet combines stunning photography
and technology with an unprecedented, never-before-filmed look at the planet’s remaining
wilderness and their animal inhabitants. The ambitious four-year project will focus on the
diversity of habitats around the world, from the remote Arctic wilderness to the diverse jungles
of South America.
Out now, www.netflix.com

DVD: TRAITORS
Created and written by Boardwalk Empire writer, Bash Doran,
Traitors is an enthralling series that begins after the Second World
War. As Britain, America and Russia struggle for a new world
order, this epic drama follows the story of an intern turned double
agent in the aftermath of a shock election win by Clement Atlee’s
Labour Party. An American agent targets intern Feef Symonds
and convinces her to spy on her own country. With a stellar cast
including Keeley Hawes (Bodyguard), Matt Lauria (Kingdom) and
Cara Hogan (The Boy in the Striped Pyjamas), this female-led
thriller is a must-watch.
Out now, www.amazon.co.uk
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ARTS - Culture out

CULTURE OUT

A closer look at the arts and cultural highlights in the North East this month

FILM: AVENGERS:
ENDGAME

THEATRE: THE KINGDOM OF BACK – NORTHERN BALLET
CELEBRATED
Choreographer Morgann Runacre-Temple presents an intimate and
moving portrait of Nannerl Mozart, the talented yet overshadowed
sister of the famous Wolfgang. In her first work for Northern Ballet, The
Kingdom of Back creates an imaginary childhood world for the Mozart
siblings. Nannerl began her life as the apple of her father’s eye but was
sidelined by her brother and largely forced to give up on her dreams.
Runacre-Temple’s interpretation of the Mozart family is funny, irreverent
and sometimes shocking. The performance gives the audience an
insight into the passions and desires of a remarkable woman born
ahead of her time.

Superhero movies have
gained new currency in recent
years and Marvel Studios
have been right at the centre
of it. The Avengers films in
particular have stood out,
surpassing many of the alltime greats in gross revenues
at the box office. The Marvel
universe has been carefully
strung together through 22
instalments, from Robert
Downey Jr’s Iron Man to
Chris Evans’ Captain America. Avengers: Endgame is billed
as the final piece of the puzzle. The story picks up from
where Infinity War left off. Thanos has just wiped out half
the universe, leaving the remaining Avengers scrambled but
determined to make one last stand.
Out April 26, www.empirecinemas.co.uk

April 16-18, www.theatreroyal.co.uk

EXHIBITION: WHY
ARE WE HERE? –
MIDDLESBROUGH
INSTITUTE OF
MODERN ART
This year long
Middlesbrough
Collection display is an
attempt to reveal new
narratives within the
institute’s collection
through a collaboration with leading research group Black Artists &
Modernism. The MIMA’s collection has been audited for all contributions
by artists of African, Asian and Middle East and North African descent
in the 20th and 21st centuries. The exhibition is structured around
questions of Where am I? Why am I here? Who am I? What’s next? On
display will be a special self-portrait from 1987 by artist Sonia Boyce,
who was then just 25 years-old and is now a leading figure in British
contemporary art.
Until May 2020, www.visitmima.com

SHOW: ANT MIDDLETON – MIND OVER MUSCLE
The man best known as the chief instructor for Channel 4’s
hit show, SAS: Who Dares Wins, is bringing the elements
to Newcastle’s City Hall with a mix of lighting, sound and
special effects. The show will recreate what mental strength
it took behind the scenes for Ant to complete his recent
SAS series and huge Everest challenge. Born in Portsmouth
and raised in rural France, Ant has had an impressive
career in the armed forces. His appetite for adventure and
extremes has no limit, leading him to take on some aweinspiring challenges. It’s this journey that audiences will
immerse themselves on the Mind Over Muscle tour.
April 20, www.theatreroyal.co.uk
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BUSINESS LUNCH - Wynyard Hall

BUSINESS LUNCH:
WYNYARD HALL
Chloe Holmes enjoys a leisurely lunch in the The Wellington at Wynyard Hall

W

WYNYARD HALL
www.wynyardhall.co.uk
@WynyardHall
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ynyard Hall is
a luxury hotel
and spa set in
Wynyard estate
in Tees Valley,
and over recent years has built on its
established reputation with a rose garden,
farmhouse café and glasshouse.
As well as becoming attractive to leisure
visitors, the team has vastly expanded its
commercial expertise, and is now also
a popular venue for meetings, events,
conferences and client entertaining, given
its accessibility from both the north and
south of the region.
My colleague and I were seated in a
beautiful window table, looking over
the estate’s grounds. The Wellington is
impressively grand in décor, but still has a
warm and cosy feel.
The menu is packed with seasonal
ingredients, and the culinary offering
blends hearty dining with sophisticated
gastronomy. The lunch menu is priced
at two courses for £25, and three courses
for £30 – offering great value for quality
dining.

To start, I enjoyed the velvety
cauliflower soup, perfectly complemented
by a flavoursome kale and hazelnut pesto.
My colleague enjoyed his warm potato
terrine, accompanied by black pudding,
apple and goats cheese – an interesting
balance of bold and delicate ingredients.
Our mains – the roast hake on a bed
of butter beans, bacon and samphire, and
hangar steak with a crispy egg, pommery
mustard and spinach – was served swiftly
after. Both dishes were well executed
in presentation and taste – and served
perfectly for a lighter lunch.
We finished our leisurely lunch with
coffee and dessert, a rich salted caramel
and dark chocolate tart, and a forced
Yorkshire rhubarb with refreshing rhubarb
sorbet.
Our server Alasdair was welcoming
and extremely efficient, looking after us
attentively throughout our lunch.
Following our experience in The
Wellington, my colleague and I will
definitely be returning to Wynyard Hall
and would recommend a visit for any
occasion.

Starters

Cauliflower soup with kale and
hazelnut pesto

Mains

Hangar steak with a crispy egg,
pommery mustard and spinach

Warm potato terrine with crispy
black pudding, apple and goats
cheese

Roast hake with butter beans, bacon
and samphire

Dessert

Salted caramel and dark chocolate
tart with malt ice cream

Forced Yorkshire rhubarb with
marjoram, sablé breton and rhubarb
sorbet
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FOOD AND DRINK - Recipe of the month

Assiette of pork
Marco Pierre White Newcastle’s head chef, Norman Bradford, shares his homage to pork
Pickled apples
·P
 lace 100g of sugar, 100ml of water, 100ml of white wine vinegar, three
bay leaves, one clove of garlic and two black peppercorns in a pan and
allow to simmer on a low heat for around 15 minutes to infuse
·W
 ash and cut out balls of apple with a melon baller. Place in a vac pack
bag, cover with some pickling liqueur (see above) and vac pack twice to
pickle the apples with intense flavour
Burnt apple puree
·P
 lace 20 green apples in a gastro tray covered with icing sugar (400g)
Cook at 200 degrees for around 30-40 minutes until completely
caramelised
·T
 ake out and scrape into a food processor and blend for ten minutes
·P
 ass through a sieve, make sure to get rid of any pips, seeds or lumps.
Allow to cool and place into a squeezy bottle prior to service
Roasted vegetables
· I n a hot pan, presentation side down, place cauliflower pieces and allow
to caramelise
·A
 dd a knob of butter and place in the oven for two to three minutes
prior to serving
·C
 ut a shallot in half-length ways, skin on, and in a hot plan allow to
caramelise
·P
 lace in hot oven and roast for six minutes at 180 degrees Celsius
Pork belly
· Preheat the oven to 150 degrees. In a deep tray, place roughly cut and
peeled vegetables (two onions, three carrots, one leek and three sticks of
celery) in the bottom
·P
 lace one whole pork belly on top, rind/skin side up
·P
 our over two litres water to cover pork belly and add four bay leaves,
ten peppercorns and two bulbs of garlic, halved. Place a sheet of
greaseproof paper over the top of the pork belly to stop skin/rind
sticking to tin foil
·P
 lace tin foil over the top of the whole tray and fold around the top
of the tray, sealing it completely. Braise slowly for around four to five
hours or until cooked (until a knife goes in without resistance)
·T
 ake the pork out of the stock and between two lines gastro trays, press
overnight under some weight to flatten
·A
 fter pressing, take out and cut two inch-by-inch pieces
·T
 o heat the pork belly up in a hot pan, place salted piece of pork belly
skin side down and allow to render the skin down for around one
minute
· Th
 en place the pan in the oven at 180 degrees Celsius skin side down
for around ten minutes. f rom going soft.
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Pork fillet
·T
 ake one whole pork fillet and trim off all the sinew
·R
 oll tightly in cling film to keep cylinder shape and refrigerate for at
least an hour
·T
 ake off cling film gently to keep the shape
·In a hot pan seal off on all sides, getting a nice caramelisation all round
·P
 lace in oven at 180 degrees for five minutes
·T
 ake out and allow to rest for at least five minutes
·T
 o serve, heat up by rolling in a pan of butter garlic and thyme
·T
 rim off the end and slice off a 2 inch piece
· S tand up on plate as shown should be served slightly pink
French black pudding
·T
 ake out of the plastic skin and slice into one in three slices
·T
 o serve, warm up under the grill with a knob of butter until piping hot
Crispy pancetta
·P
 lace pancetta between two baking trays on greaseproof paper
·Cook in the oven at 180 degrees Celsius for approximately 12 minutes
until crispy
·T
 ake out and cool on cooling rack until serving
Crispy kale
·W
 ash, dry and pick kale, removing all thick veins
·D
 eep fry for 30 seconds until crispy
·T
 ake out, drain and season with salt
Pomme Puree
·Wash and peel red skin potatoes Marie piper
·Cut into equal size pieces and cook in boiling salted water for around
25 minutes or until cooked
·D
 rain off and allow to dry for a couple of minutes, before mashing with
potato ricer
·H
 eat some milk and butter in a pan and beat through the mashed
potato until smooth and glossy
·Season with salt and ground white pepper, then place in a piping bag
prior to serving
To serve
·T
 ake a hot plate and pipe on some burnt apple puree, then swoosh with
a pallet knife along the centre of the plate
·P
 ipe a good amount of pomme puree just to the centre of the plate
·Warm all other ingredients
· S lice the pork fillet into two pieces (should be served pink)
·P
 lace all other ingredients delicately on the plate as shown
· F inally, pipe a little more burnt apple puree as shown to complete the
dish.

MARCO PIERRE WHITE
NEWCASTLE
Hotel Indigo, 2/8 Fenkle Street
www.mpwrestaurants.co.uk
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TECHNOLOGY

TECH
Richard Dawson reveals what’s new and improved with the world of gadgets and technology

IPAD MINI
The iPad mini is loved for
its compact, portable and
pocketable design, which
is perfect for those who
want something they can
carry in one hand and pull
out at a moment’s notice
when inspiration strikes. It
was not the go-to for those
wanting high performance
and capability, until now.
The new iPad mini is thinner,
lighter and more portable
than ever before. But thanks
to the A12 Bionic chip
with Neural Engine, it also
delivers a remarkable level
of power and intelligence.
Apple claims it can run
more labour-intensive apps
like Adobe Photoshop CC,
making it a realistic option
for creatives and designers
for the first time.
Out now, £399
www.apple.com

Apple’s trademark Retina Display is also present
in this model, packing more than 3 million pixels
into a 7.9-inch display. So whether you’re reading
in the park or editing a video in the office, the
high-brightness, wide colour and anti-reflective
coating offers true-to-life detail and razor-sharp
text. True Tone technology also automatically
adjusts white balance, so images look natural in
any light.

For the first time, the new iPad mini is also Apple Pencil compatible.
This means you can turn your tablet into a digital notebook or use it to
capture your most creative ideas by drawing, painting or sketching on
the go.
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BANG & OLUFSEN BEOPLAY E8 2.0
Wireless charging, touch control and transparency
mode. There’s a lot of technology packed into the
latest Beoplay E8 earphones. Superb sound quality
and stunning design are at the heart of this new Bang
& Olufsen offering. Each earbud has been expertly
tuned by acclaimed Bang & Olufsen acoustic engineers,
delivering sound experiences that are meant to be as
natural as possible. Designed with leather, aluminium
and stainless steel, this product combines genuine
craftsmanship with comfort and style. Touch control lets
you activate all features with just a tap on the earpiece
and transparency mode makes it easy to switch
between your music and the real world.
Out now, £300
www.bang-olufsen.com

SAMSUNG Q90R 4K HDR SMART TV
It’s not very often you can say that a home television
can compete with a trip to the cinema, but Samsung’s
flagship Q90R is about as cinematic as it gets. The
base 55” model has four key features that allow it
to produce such jaw-dropping visuals. Among these
is a new quantum processor, which incorporates
AI-powered machine learning to reduce image noise
and restore lost detail. Samsung’s innovative QLED
technology also allows users to experience picture
detail as the film makers intended. Every frame is
optimised to perfection, meaning that the picture you
see is as detailed as it is in the real world.
Out now, £2799
www.samsung.com

SONY HT-X8500 SOUND BAR
Experience cinematic, three-dimensional surround sound
with this 2.1 channel Dolby Atmos and DTS:X sound bar,
featuring built-in subwoofers and a slim, elegant design
that fits perfectly in front of your TV. Advanced digital
signal processing converts all kinds of audio frequencies
to cinematic surround sound with just the click of a
button on the remote. The HT-X8500 comes with several
different modes, dynamically adjusting audio to suit
your entertainment needs. A slim and elegant design
combined with a powerful dual subwoofer means you can
enjoy deep bass sound with minimal equipment cluttering
up your living space.
Out April 26, £350
www.amazon.co.uk
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READY FOR TAKE OFF
David Bootle test drives
the Peugeot 3008 to see if
the ‘Best Medium SUV’
winner at Carbuyer
Best Car Awards 2019
measures up

I

liked this car, though that’s not the
entirety of the review I assure you. This
compact SUV exuded a grand purpose,
with a distinctive appearance resembling a
torpedo-type bullet shape. Its appearance
was coupled with a distinctively original interior,
very much advanced in the hi-tech department. So
let’s break down its features and attributes.
Appearance
The Peugeot 3008 is a good-looking vehicle that
had a certain aura about it, having altered in
appearance significantly from its previous less
eye-catching design. From the reflection of the
Peugeot logo through the side windows when
unlocking the vehicle (like a batman insignia) to
the cockpit dash, this vehicle exuded a sense of
importance. And that is nice in a vehicle, because
that sense of importance carries through to the
driver.
The 3008 again falls into the popular and
increasingly crowded SUV market. But let’s face
it, this car category is also providing some great
vehicles for the business driver as well for the
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family too. As a ‘Best Medium SUV’ winner at
Carbuyer Best Car Awards 2019, you’d expect
something good. So does Peugeot deliver?
Drive
The 3008 provided good, crisp, responsive
steering. It cornered sharp bends very well,
belying the size of the vehicle. I drove the 1.5
diesel automatic, which proved to be hugely
economical, despite putting it into the more (fuelconsuming) ‘sport’ mode on a couple of occasions.
I’m not too accustomed to the automatic range,
so it provided a nice change. Gear transfer was
smooth and acceleration for a car of this size was
noticeably impressive.
It’s fitting in this North East Times edition
focusing on technology advancement to be able
to dwell on the many hi-tech assets the vehicle
boasts.
The car included the latest Transport Research
Lab’s (TRL) digital driving simulator, the
DigiCar. The driver who dropped the vehicle off
commented on how it’s all set up for the driverless
revolution. The future of smart motorways and

MOTORS – Peugeot 3008

PEUGEOT 3008
There are a range of dealers
across the region offering the
Peugeot 3008 SUV range. Prices
start from OTR £24,575 up to
£36,845 for the top specification.

lane change is something the vehicle is already
geared up to cater for in its virtual validation
environment. For me though, the taking out of
the key to unlock the vehicle (only to find the
car beat to me to it) was a little spooky.
Interior
The interior was spacious and comfortable.
For the driver it has a real space-age feel to the
inside – further reflecting the batman theme,
with a bat-mobile kind of sense of importance
to the dash. It features cutting-edge technology
including the innovative i-Cockpit that sits up
higher on dashboard above the steering wheel,
which is small and funky. So it feels like your
front vision and the cockpit kind of merge. But
this doesn’t intrude, it sits there on horizon
guiding, directing and informing the driver. A
very clever piece of design.
It also features an 8.0-inch capacitive
touchscreen with live rear parking guidance.
Even entry-level Active trim gets Apple
CarPlay or Android Auto so you can use your
smartphone’s sat-nav through the touchscreen,
should you wish.
Safety features are high in this five star
NCAP safety rated vehicle. It has a range of
safety features including: AEBS – Automatic
Emergency Braking System, CDS - Dynamic

Stability Control and ASR - Electronic Antiskid System and a Driver Attention Alert
System.
But for me personally, the thick windscreen
pillars create a blind spot around roundabouts
and tight cornering, which was slightly offputting and required more robust checking.
Conclusion
The award-winning Peugeot 3008 SUV has
sold more than 350,000 worldwide and nearly
30,000 in the UK since its launch in 2016 and
there is clearly good reason for that. From
great conceptual design, to high comfort spec
and great drive experience, it does clearly
punch its weight.
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EVENT - Sintons

BLOCK PARTY
The benefits and growing impact of blockchain were showcased to entrepreneurs and professionals from the region’s
tech sector at an event in Newcastle. Block Party, held at TusPark Eagle Labs, was a night of discovery, learning and
networking around the theme of blockchain. The event had a particular focus on highlighting real life case studies
where the technology is making a difference in industry. The event, attended by more than 100 people, was organised
by Blocknorth – a training business which was one of the earliest users of blockchain in the region – and supported by
law firm Sintons.
Speakers from businesses including London-based Gospel Technology, Agent Not Needed and Digital City showcased
their work in blockchain, and Syscoin gave a virtual presentation. Further presentations were given by Gordon Dodd
from Blocknorth, tech specialist lawyer Lucy Carlin at Sintons, and Andrew Dixon from Barclays
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EVENT - North East Times’ breakfast

NORTH EAST TIMES’ BREAKFAST
North East Times welcomed around 75 attendees at Newcastle College Rail Academy on March 11 – in association
with RTC North – for informal networking and refreshments. Attendees from the region’s business community were
the first to receive a copy of the latest issue – with George Rafferty, chief executive of energy sector organisation
NOF, on the cover. We were delighted to welcome Sarah Pavlou, programme manager at RTC North, and Asanka
Jayaweera, chief executive of StudyAtlas, as guest speakers
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INTERVIEW - Nina Monckton

GREATEST FEATS
Nina Monckton, chief insight officer at the NHS Business Services Authority, who manages a team based in
Newcastle, was recently named Transformation Leader of the Year Award at the globally-recognised Women in IT
Awards. Here, she shares the acts she’s been most inspired by
was the first African American Female Principal
Dancer with the American Ballet Theatre. Misty
was performing professionally just over a year after
taking her first dance class – most ballet dancers train
for years before they are at a standard to perform
professionally.

W

NHS BUSINESS SERVICES
AUTHORITY
www.nhsbsa.nhs.uk

hat do you consider to be the
greatest feat in business and
why?
The shift from physical
ownership of a product to
digital subscription services for media is something
I find revolutionary. I recognise that this has brought
some challenges for revenue streams; but what a
disrupter. Streaming services such as Amazon Prime
and Netflix have given us the ability to access TV and
films instantaneously. Streaming services have and will
continue to change how industries like music, film and
television operate. My son’s band recently released an
album through Spotify; with no necessity to sign away
rights to a label he simply uploaded his music and it
is there for anyone to hear. Streaming has opened up
the options for artists about how they share their work
with the world.
What is the greatest physical feat you’ve witnessed by
an individual and why?
I love dance and I have great respect for dancers
because although it looks (as it should) effortless, it is
physically and mentally demanding. Misty Copeland
exemplifies a great feat in the ballet profession, she
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What about by a group or team?
When my children were younger, they attended an allinclusive after school club called Extratime. The club
was established by two mothers who had children with
profound special needs, and who struggled to find the
same out of school childcare options that other parents
could access. My children did not have special needs
but were lucky enough to be welcomed into Extratime’s
after school and holiday club and experience an
environment that reflected the similarities and
differences of people in the real world. Being at
Extratime helped my children to appreciate diversity.
Extratime is still going strong and helping other
organisations to provide more inclusive environments
for children.
Which demonstration of intelligence/mental strength
has most impressed you?
Anyone who is juggling work, family and study at the
same time is demonstrating mental strength. Carrying
out a qualification when you have competing demands
on your time is tough. Passing a qualification requires
hard work and determination. I admire people who are
willing to take on the challenge to learn, accepting that
they might fail some, or all, of the assessments but will
still learn something from it.
Which act of generosity has inspired you the most and
why?
I am lucky to work with some very generous,
community spirited people. There is always an activity
going on to raise money for a good cause and I know
that many of my colleagues at the NHS Business
Services Authority donate their time to support local
causes. Continuous, albeit sometimes small, efforts to
support others is an admirable quality and I am proud
to work for an organisation that actively promotes
volunteering schemes.
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