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EDITOR’S WORD 
Welcome

This month, we look at how the North 
East makes connections –whether 
physically, digitally, politically or 
economically.

We have spoken to transport 
and infrastructure experts and those involved in 
initiatives to drive better digital connectivity in our 
region, as well as asking how North East businesses 
link with each other, with customers, with education 
and with other public sector organisations.

Our cover this month is Jamie Driscoll, the 
new North of Tyne Mayor who was elected on 
May 2. We ask the Labour mayor about some of 

his policies and how he plans to connect with the 
region’s business community. Other interviews 
include Jeremy Bloom, Transport for the North’s 
strategic and programme director, who discusses 
pan-Northern transport; Laura Partridge, the digital 
programme lead for the North East Local Enterprise 
Partnership, who discusses her forthcoming digital 
strategy for the region; and John Wilson, COO at 
Stellium, who reveals the pivotal role the North 
Tyneside data centre is playing in the North Atlantic 
Loop. 

I hope you enjoy this issue.

Welcome to the June issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERSHIP:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

Developers have revealed plans for a multi-million-
pound business park with the potential to create more 
than 2500 jobs.

Durham County Council is funding the 
construction of seven units - covering 155,000sq ft - at 

Jade Business Park, next to the A19 and Dalton Park, east Durham.
The project has been made possible thanks to the partnership 

between Durham County Council and Highbridge Developments, 
the company behind Cobalt Business Park, in North Tyneside.

Planning permission for the development, on the site of a former 
colliery and cokeworks, has been submitted to Durham County 
Council and, if successful, site work is expected to start in August. 

Developers say the 55-acre site has the potential for up to 
750,000sq ft of space for offices, large scale manufacturing and 
distribution tenants.

It will be owned by Durham County Council and managed by 
Business Durham, the economic development organisation for the 
county.

Brian Archer, managing director of Business Durham, which 
works on behalf of Durham County Council, said talks were well 
underway to secure the first tenant.

He said: “This is a fantastic collaboration to create ready-made 
units, particularly for international companies working in the 
thriving supply chains of major firms such as Nissan, Caterpillar and 
Komatsu.”

The development has been made possible with almost £14 million 
of funding for highway and infrastructure works from the North East 
Local Enterprise Partnership and the Highways Agency.

The project received funding from the Government’s Local Growth 
Fund through the North East Local Enterprise Partnership.

DEVELOPMENT

Plans revealed for 2500-job 
business park

BULLETIN

TECH

Racquets Court supporting digital drive
A Newcastle office development will help the city play an important role in 
the next industrial revolution.

That was the claim of Nick Forbes, leader of Newcastle City Council, 
after he opened The Racquets Court.

The base is the first building to join the Stellium Metro Fibre network, 
which supports operations needing real-time access to rapidly-changing 
data.

“Newcastle was home of the first industrial revolution, and we need to 
be a part of the next industrial revolution too,” said Councillor Forbes.

“What The Racquets Court is hoping to achieve is to consolidate our 
position as a global leader in digital technology and understanding big 
data.”

John Wilson, Stellium Networks’ chief operating officer, added: “Two of 
the seven new undersea cables joining the UK to the world will be coming 
through Newcastle.”

Project aims to transform former east Durham 
colliery and cokeworks
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FINANCE

London presence
Perspective Financial Group has strengthened links 
with the capital after opening its first London office.
The firm has acquired Thornton Springer Financial 
Services LLP, a South East London-based financial 
planning and wealth management company.

Ian Wilkinson (pictured), group managing 
director of Perspective Financial Group, which has 
an office in Seaton Burn, Newcastle, said: “We are 
pleased to have a firm of the calibre of Thornton 
Springer joining the group.”

National news 
Government warned over 
“out of control” HS2 costs

The North of England is 
“being short-changed” with 
the Government’s plans to 
introduce the high-speed 
HS2 network financially “out 
of control”, a House of Lords 
committee has warned. 

The Economic Affairs 
Committee said it is worried 
sections of the route in 
the North may never be 
built if the cost of creating 
HS2 between London and 
Birmingham overruns. 

The committee said 
investment in the North’s 
rail infrastructure should be 
the Government’s priority, 
adding it believes the 
Northern section of HS2 
should be combined with 
Northern Powerhouse Rail 
– with ringfenced funding 
– to allow for prioritised 
investment.  

•  Monthly Report – see 
page 13

Cost of rail travel ‘higher 
than taking a car’ 

It is cheaper to travel by 
road than rail, according to 
new research. 

Data from fuel price 
information service 
PetrolPrices.com says a peak 
time return from Oxford to 
Newcastle costs £326.40, 
which is seven times the 
£46.17 petrol bill. An off-
peak ticket costs £153.10, 
meaning a saving of £106.93 
for the road user. 

Elsewhere, the study 
said a peak return rail 
ticket between Luton 
and Newcastle costs 
£202.30, compared to the 
car’s £43.38. An off-peak 
equivalent stood at £125.30. 

 

MANUFACTURING

International expansion
A company known for producing de-icing fluids 
for the global aviation, ground and rail sectors 
has secured a seven-figure funding package from 
Allied Irish Bank (GB) to support its international 
expansion.

Kilfrost, based in Haltwhistle, Northumberland, 
says the backing will support its production and 
growth opportunities. The firm’s new relationship 
with Allied Irish Bank (GB) was initiated by 
Newcastle-based advisory firm Ryecroft Glenton.

MANUFACTURING

Management buyout
A powder coating company’s new bosses say 
they have “ambitious plans for the future” after 
completing a management buyout.

Craig Johnson and Gary Dent have taken on 
Blaydon-based Architectural Powder Coatings.

The duo, who have worked for the company for 
a combined 22 years, were advised by Newcastle-
based law firm Muckle LLP.

Investment was provided by Barclays Bank and 
Skipton Building Society, with financial guidance 
from Stokoe Rodger LLP.

TRANSPORT

Research commitment
An eco-friendly passenger train manufacturer has 
turned its County Durham base into a national 
research and development hub after creating 30 
jobs ahead of schedule. 

Vivarail has extended its Seaham site to drive 
forward innovation on its trains, which includes its 
Class 230 models that are made from early-retired 
stock and offer lower emissions.

The firm’s Seaham plant opened in 2017 with 
support from Business Durham.
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TECH

Maven leads £1.2 million 
Hive HR investment
Maven Capital Partners has led a £1.2 million 
investment into Hive HR Ltd, which will help 
the business create new roles. Hive supports 
organisations’ HR functions to improve employee 
engagement and secured funding through the 
North East Development Fund, supported by the 
European Regional Development, and Maven 
VCTs.

FINANCE

Fairstone secures Brett & 
Randall deal
Chartered financial planning Fairstone has 
acquired Brett & Randall Financial Services.

Brett & Randall specialises in the management 
of investment and retirement portfolios and is 
based in Leicester.

The acquisition secures gross fee income of £1.3 
million for Fairstone, together with funds under 
management of more than £200 million.

Calendar of events:
June 12, 8.30am-4.30pm
People Power
Host: The Projects Studio
Location: Northumbria 
University, City Campus East 
1, Business & Law Building, 
Newcastle upon Tyne, NE2 
1UY
Price: £42 - £78
www.projects-studio.co.uk
This lively and interactive 
one-day event enables 
employers to create 
workplaces where people 
thrive and organisations 
can achieve maximum 
success. At the conference, 
regional and national experts 
will address a range of 
key employer issues such 
as health and wellbeing, 
recruitment and retention, 
absenteeism, training 
and skills development, 
apprenticeships, work/
life balance, effective 
management, resilience and 
agile working.

June 20, 8.30am-6pm
Dynamo 19: Roadmap for the 
Regions Tech Sector
Host: Dynamo
Location: The David 
Goldman Informatics Centre, 
University of Sunderland, 
Sunderland, SR6 0DD
Price: £54 - £480
www.dynamonortheast.co.uk
For the sixth year, Dynamo 
is delivering its annual 
conference to showcase the 
IT & tech sector in the North 
East. With the title ‘Roadmap 
for the Region’s Tech Sector’, 
this year’s event will focus 
on what is important in the 
next 5 years for you, your 
organisation and the tech 
sector in the region.

June 27, 8.30am-4pm
The Future of Automotive 
Conference
Host: North East Automotive 
Alliance
Location: The Bishops Suite, 
Ramside Hall Hotel, Carville, 
Durham, DH1 1TD
Price: member - £50 + VAT, 
non-member - £100 + VAT
www.
northeastautomotivealliance.
com
Join the Future of 
Automotive Conference, 
sponsored by MAKE it 
Sunderland and the North 
East Local Enterprise 
Partnership, to gain a broad 
insight in to the fundamental 
areas driving the region’s 
automotive powerhouse.

NEWS
Deals

DEALS

TRANSPORT

Total Resources’ 100-job plan after multi-million 
pound backing
Mercia Fund Managers has invested almost £8 million into traffic management business Total Resources 
UK Limited. The deal includes growth, debt and venture funding that the company says will allow it to 
expand its existing UK depot network and create up to 100 jobs. 

Total Resources, based in Boldon, South Tyneside, provides a range of services that include the design 
and installation of temporary traffic management schemes. 

The deal includes funding from Mercia’s EV Growth II and EV SME Loans funds and investment from 
the North East Venture Fund. Les Thompson, Total Resources’ chief executive, said: “The investment will 
enable us to become a major force in the highways sector.”
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When George Osborne 
metaphorically pulled 
back the covers to reveal 
his Northern Powerhouse 
in June 2014, he spoke 

of wresting the country from its London-centric 
state to deliver greater connectivity, productivity 
and prosperity.

A principle element would be a focus on the 
transport network. In terms of North East rail 
travel, this need has arguably never been greater.

As Dennis Fancett, spokesperson for the North 
East branch of Railfuture – the independent and 
voluntary organisation campaigning for a bigger 
and better railway – tells North East Times, “this 
area is crying out for the levels of investment that 
would be approved in London without even a 
second thought.” 

Changes are afoot.
As well as HS2, the East Coast Main Line is 

being upgraded for new Azuma rolling stock – 
made in Newton Aycliffe by Hitachi Rail Europe 
– and Network Rail is extending platforms at 
Dunston, Yarm and stations in Northumberland. 

However, the issue was put into sharper 
focus when the Northern Powerhouse All-Party 
Parliamentary Group, backed by scores of MPs 
and peers - including some from the North East – 
wrote to Chancellor Philip Hammond. Their letter 
called on Mr Hammond to support Transport for 
the North’s (TfN) £39 billion “transformational” 
Northern Powerhouse Rail plan alongside HS2.

According to TfN’s plan, which has support 
from CBI North East and the North East England 
Chamber of Commerce, Northern Powerhouse 
Rail would put 15,000 extra businesses and 
300,000 more people within 90 minutes of 
Newcastle by using a HS2 East Coast Main Line 
connection to Leeds.

When combined with a scheduled 
Transpennine route improvement, for example, 
TfN says its proposal would cut journey times 
from Middlesbrough to Manchester and Liverpool 
by 40 minutes and 50 minutes, respectively.

Dennis, who is also chairman of the South 
East Northumberland Rail User Group, agrees 
Northern Powerhouse Rail could help deliver a 
watershed moment. 

“We strongly support the call from the 
Northern Powerhouse MPs for rail investment for 
the North to be given the same priority as HS2,” 
he said.

Nevertheless, he has reserved some caution.
The Northern Powerhouse has been accused 

of being too skewed towards the North West and 
Yorkshire - at the expense of the North East – and 
Mr Fancett said ending such disparity must be key 
to future rail improvements.

“We are concerned that even Northern 
Powerhouse Rail tends to concentrate 
predominantly on the Leeds-Manchester corridor 
and overlooks the North East,” he said.

“It does not, for instance, call for improved 
connectivity between Teesside and Tyneside 
and overlooks the strategic significance of the 
Newcastle-Carlisle rail corridor, which we believe 
has a vital role to play in connecting the east and 
west coasts. It also ignores the fact there is no 
local service into Newcastle from stations north 
of Morpeth, which would significantly boost the 
north Northumberland economy.

“Our campaigns address these issues and we 
urge the Chancellor and the Department for 
Transport to think about the North, but the North 
East in particular, as our region contains some of 
the most economically deprived communities in 
the country.”

Five years since former Chancellor George Osborne unveiled his Northern Powerhouse vision, 
the Government has been urged to emphatically prove its commitment to the North East by 
supporting a step-change in rail travel

MONTHLY REPORT
Northern Powerhouse

MONTHLY REPORT 

TRANSPORT FOR THE 
NORTH
To read more about Northern 
Powerhouse Rail, visit www.
transportforthenorth.com/
reports/glance-northern-
powerhouse-rail/

RAILFUTURE
www.railfuture.org.uk
@Railfuture

i
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Between May 13-17, 790 entrepreneurs and business leaders gathered in multiple venues across 
Newcastle and Gateshead for the third annual five-day Newcastle Startup Week festival. Day 
one (Inspiration) at The Boiler Shop featured a business expo, startup pitches and live podcast 
interviews with Ian Farrar (Industry Angel) followed by keynotes from speakers including Steven 
Bartlett (Social Chain Group), Brad Burton (motivational business speaker), Joanna Feeley (Trend 
Bible) and Lizzy Hodcroft (Myndr) before a special after party at the North East Futures UTC 
featuring Sam Conniff Allende, author of Be More Pirate

NEWCASTLE STARTUP WEEK 2019

KEY EVENT 
Newcastle Startup Week
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Q
OPINION
Burning Issue

Is the ‘Northern Powerhouse’ concept still valid? If so, how can the 
North East make better connections with other regions in the North?

BURNING ISSUE

The North is home to over 15 million people and one million 
businesses. The Northern Powerhouse lets people make the best 
decisions for their regions, with investment and support to match. 
For better connections, infrastructure is critical. I’ve committed £45 
million to transform our two major train stations. Darlington will 
be futureproofed for HS2 services, with increased local and national 
links, alongside Middlesbrough’s capacity improvements. Azuma 
trains are running from London to Leeds and will be rolled out 
across the network, giving faster, more frequent Northern services. 
Sitting on Transport for the North’s board allows me to align our 
priorities and shape these pan-regional connections. Bringing our 
local airport into public ownership lets us improve international 
connectivity in a way that’s beneficial for the Tees Valley and wider 
North.

For us the Northern Powerhouse has always been about redressing 
the economic imbalances in the country and enabling regions such 
as ours to reach their full potential. 

This means not only improving our access to markets through 
major infrastructure investment, but also a shift in economic 
decision making away from Whitehall and into the regions. 

We’ve seen some progress, but we’re nowhere near where we want 
to be. Governments for years to come will need to reaffirm their 
commitment to improving the northern economy and demonstrate 
real action to make this a reality. 

Despite talk of a Northern Powerhouse, it’s fair to say the North 
of England still suffers from underinvestment compared to our 
Southern counterparts. The main successes in relocating investment 
from the South to the North, for example MediaCityUK in Salford, 
predates the programme. That said, there is an opportunity to 
become a European centre for technology. With better regional fibre 
connectivity we can not only drive inward international investment 
from global players such as Facebook, Twitter and Uber, but also 
improve B2B partnerships and communications across the North of 
the country. As a regional business owner, I hope this opportunity is 
not missed.

We are suffering, as a nation, from poor productivity, holding back 
our international competitiveness, not to mention people’s wages. 
The South East has excessively high house prices and a shortage of 
skilled labour, whereas the North suffers from a lack of investment. 
Both regions will have sub-optimal levels of productivity as a result. 
There is clearly a strong case for rebalancing the economy and 
the Northern Powerhouse concept is surely part of the solution in 
addressing this. NEPIC has established strong connections with 
the other major chemical clusters in the UK: Humberside, North 
West and Scotland. This enables us to promote trade between these 
centres and share best practice to raise productivity.

Ben Houchen
Tees Valley Mayor

Jonathan Walker
Assistant director of policy

North East Chamber of Commerce 

Chris Fraser
Managing director 

Aspire Technology Solutions

Philip Aldridge
Chief executive

North East Process Industry Cluster (NEPIC)
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

St James’ Square has announced the appointment 
of Colin Churchward as head of the debt recovery 
department. Colin is a debt recovery specialist 
with over 12 years of experience in the field. He 
said: “I’ve watched the firm grow from strength-to-
strength over the last two years. I’m really looking 
forward to getting started and contributing to the 
firm’s continued success.”

Northumbrian Water is transforming the way 
it supports its customers and the environment 
with a newly-created role dedicated to making 
innovation the norm. Angela MacOscar has been 
appointed head of innovation, where she will utilise 
the creativity of its employees, partners and other 
organisations to support and develop innovative 
ideas across the organisation. 

Helen Fawcett has joined UK business and IT 
consultancy Waterstons as the new lead consultant 
for higher education. 

The new appointment enhances Waterstons’ 
offer to higher education institutions across the UK 
by offering strategic consultancy and technology 
services to help universities realise their ambitions 
across research, education and student experience.  

Cash savings expert and fintech company Cascade 
Cash Management has extended its client services 
support team further with the appointment of 
Georgia Boddy.  

As client services support assistant, Georgia 
will assist clients in their account openings and 
ongoing monitoring, using the knowledge she 
learnt in her recently completed Customer Service 
Apprenticeship qualification. 

Calm, the Teesside-based company that specialises 
in delivering software and web service to clients 
around the world, has expanded the team with a 
project manager. Lina Grant will focus on managing 
the scheduling for the growing team of developers 
and designers. She brings with her experience from 
roles within global radio, a grounding in media and 
an understanding of agency culture in the creative 
and digital industries.

Newcastle-based international children’s charity 
COCO (Comrades of Children Overseas) has 
appointed a new member to its nine-strong board. 
Professor Matt Baillie Smith, of Northumbria 
University, will apply over 20 years’ experience 
of working as an academic and practitioner in 
international development, to ensure the needs of 
COCO’s overseas partners continue to be at the 
forefront of its work.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Colin Churchward
Head of debt recovery 
St James’ Square 

Angela MacOscar
Head of innovation
Northumbrian Water 

Helen Fawcett
Lead consultant for higher 
education
Waterstons

Georgia Boddy
Client services support 
assistant 
Cascade Cash Management

Lina Grant
Project manager
Calm

Professor Matt Baillie
Board member
COCO
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Head of technical
Tyne & Wear, competitive salary package

Solutions Recruitment

An award-winning food manufacturer with 
ambitious growth plans is seeking a head of 
technical. The successful candidate will lead 
quality, technical, NPD, product improvement and 
customer management functions while providing 
operational and strategic leadership. This role 
represents a rare and exciting opportunity for a 
true food professional to play a pivotal role in the 
future of this business. 

www.solrecruit.co.uk

IT support analyst
Northumberland, competitive salary package

Solutions Recruitment

A North East engineering company requires an IT 
support technician. The successful candidate will 
be responsible for providing second and third-
line IT support to local sites. Experience in an IT 
support environment and Microsoft Operating 
Systems are essential. This is a 12-month contract 
to start asap with an excellent accompanying 
benefits package.

www.solrecruit.co.uk

Head of marketing
Sunderland, £50-£55k

NRG

NRG is working with a travel brand to recruit a 
head of marketing. The successful candidate will 
be responsible for the regional marketing plan to 
drive revenue growth, customer engagement and 
brand loyalty. The ideal candidate will have a very 
high level of creativity balanced with commercial 
awareness gained from working closely with 
finance and commercial teams. For more 
information, please contact: 

sarahminto@nrgplc.com

Financial controller
North East, £40-50k

BMC Finance 

BMC Finance is working with a high-profile, 
rapidly growing professional services organisation 
that is looking for a financial controller. This is 
a senior position that is fully responsible for the 
finance department. Applicants should be ACA 
qualified with excellent communication skills. For 
more information, please contact: 

sophie.goymer@bmcrecruitmentgroup.com
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Standing at a lectern, moments after 
the final ballot papers were counted, 
Jamie Driscoll made his inaugural 
speech as North of Tyne Combined 
Authority mayor.

With the second preference votes confirming 
his election success, he spoke of pride in his 
victory and a focus on levelling the political 
playing field.

With Mayor Driscoll at the helm to oversee 
the devolution of power from Westminster to 
Newcastle, North Tyneside and Northumberland 
– not to mention a £600 million pot to be spent 
over the next 30 years - the North of Tyne 
Combined Authority has ambitious plans.

It aims to create 10,000 jobs over the term of 
the deal, add more than £1 billion in goods and 
services and leverage in excess of £2 billion of 
private sector investment.

The scene is similar in the Tees Valley where 
Ben Houchen has instigated change, the switching 
of Durham Tees Valley Airport into public 
ownership one of his flagship deeds.

But what about the ‘middle’ of the region, 
specifically Durham, Gateshead, South Tyneside 
and Sunderland, whose councils voted against a 
devolution deal?

With Messrs Driscoll and Houchen acting 
as visible figureheads for Westminster’s 
decentralisation of power, could we be primed not 
for a level playing field but a regional geographical 
imbalance? 

Absolutely not, says Councillor Iain Malcolm, 
chair of the North East Combined Authority 
(NECA), the legal body that brings together the 
four councils serving Durham, Gateshead, South 

Tyneside and Sunderland.
This part of the region, he says, will be at the 

forefront of growth and investment.
“Having recently reconstituted NECA, we are 

in the process of finalising a prospectus for the 
region that sets out the pillars of our partnership,” 
Councillor Malcolm told North East Times.

“Now the work really begins, engaging with 
stakeholders and lobbying the Government. 

“We are actively engaged in discussions with the 
business community, identifying projects that’ll 
deliver against our ambitions to develop a highly-
skilled, well-connected, well-supported place to 
trade, where creativity and innovation drive our 
economy. 

“We know that ideas created collaboratively, 
working with the businesses that will reap the 
benefits of them, is infinitely more valuable than 
coming to our own conclusions independently. 

“The critical thing is that, when the engagement 
process is concluded, our foot will be on the 
gas and we’ll move with pace and vigour. We’re 
certainly not going to be left behind.

“There can be no doubt; the NECA area is open 
for business. The numbers show the NECA area is 
out-performing its near-neighbours right now.”

GVA, says Councillor Malcolm, stands at £20.7 
billion, with the NECA area home to more than 
28,000 businesses, with £7.4 billion of exports.

“That’s more than half the figure of the whole of 
the North East and Tees Valley,” he added.

“The seven largest employment-generating 
capital projects we’re working on total £1.6 billion. 

“The financial wherewithal and the desire are 
there.”

Working closely with the North East Local 
Enterprise Partnership (LEP) to lay fertile ground 
for growth and investment, NECA is focused on 
the three portfolios of transport, employability, 
and economic development and regeneration to 
deliver its aims.

It is also supporting Invest North East England, 
and Councillor Malcolm says it has all the 
attributes it needs to ensure progressive change, 
without the need for a devolution deal.

COMMENT  
North East Combined Authority

IN THE LIMELIGHT
With Jamie Driscoll and Ben Houchen now installed as elected mayors across the North and 
South of the region, Steven Hugill looks at the North East Combined Authority’s position in the 
region’s political environment 

“When the engagement process is concluded, 
our foot will be on the gas and we’ll move 
with pace and vigour. We’re certainly not 

going to be left behind”
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“The option of devolution was one we all 
considered carefully, as part of a seven-strong 
combined authority at the time,” he says.

“Every area had to decide for itself. My 
colleagues and I did not believe the devolution 
deal on offer provided a silver bullet. 

“Our view was that we can deliver on our 
ambitions without an added layer of bureaucracy. 

“We have strong political and managerial 
leadership, and we have the vision to drive this 
area. 

“We’ve been doing that for some time, but with 
renewed commitment to NECA, and the fresh 
impetus that provides, we’re certain the results will 
speak for themselves. 

“As the area that sits between the mayoral 
combined authorities of Tees Valley and North of 
Tyne, we see NECA as being the figurative glue 
that holds these two areas together, delivering 
projects that will add value to not only the four 
local authority areas it represents, but the entire 
region.

“We have four civic leaders who are committed 
and who have a track record of attracting 
investment and are working to ensure we’re ever-
visible with politicians in Westminster and civil 
servants in Whitehall. 

“We’re absolutely determined to make this area 
a success.”

Does he feel though, that the region could 
be at risk of division because it has different 
structures to manage growth, investment and 
redevelopment? 

Again, the response is emphatic. 
With the fluctuating political environment 

comes a need for specific focus. However, he says 
the idea that the region is no longer united is a 
fallacy, citing the ownership of Newcastle Airport 
to enhance his point.

“If you look at the political landscape now, 
compared with ten years ago, the picture is very 

different.
“Gone is One North East and the financial 

resources it had. And gone is one North East 
region – with Tees Valley having broken away and 
disparate authorities in the North of Tyne and the 
larger four authority area.

“However, the new authorities have been borne 
out of the needs of the individual areas, and that’s 
right and appropriate,” says Councillor Malcolm.

“Each area has to feel it is in control of its own 
destiny and has to take the decisions that are right 
for it. 

“We’ll continue to work together when our 
aspirations require it, with key strategic partners 
like transport providers, skills agencies and 
organisations, and bodies like the North East LEP.

“Newcastle International Airport is part-owned 
by the seven local authorities in the North East. 

“As shareholders, we work in partnership to 
ensure the airport delivers its key objectives, 
which include improving our connectivity to 
key national and international trading centres 
and promoting the area as a prime location for 
business development. 

“These partnerships provide the cohesion that 
is needed between all public sector authorities, as 
well as private sector business that has a key role 
to play in the development of the NECA footprint 
and the wider region. 

“We have to work together to deliver a region 
that maximises its potential. Equally, we have to 
work with partners where there is greatest synergy 
and opportunity, to deliver much more localised 
ambitions. 

“It is right that we collaborate on a number of 
levels, and that we have flexible enough devolved 
powers to make decisions locally, on where 
spending is best targeted to deliver greatest 
economic advantage.”

So how confident is he that NECA can achieve 
its objectives and deliver prosperity?

“Absolutely confident,” says Councillor 
Malcolm. “Our track-record proves what we are 
capable of. 

“Couple that with fresh energy, provided by 
the renewal of the NECA partnership, and bring 
the innovation of business to the party and the 
component parts are there. 

“We’re capable, we’re committed and we’re clear 
– it’s time for the NECA area to shine.”

NORTH EAST COMBINED 
AUTHORITY
www.northeastca.gov.uk
@NorthEastCA
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“Each area has to feel it is in control of its 
own destiny and has to take the decisions 

that are right for it”

COMMENT  
North East Combined Authority
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What was your first break 
in business?
My first break in business 
came when I was 19 years 
old. A former employer 

closed down and I had an opportunity to start 
my own small business with two friends to bid 
for some of the contracts. We won around half 
and started to build a respectable small transport 

operation in Surrey. We sold the business two 
years later.

What did you want to be growing up?
I’d always wanted to work in transport. I’m the first 
person in my family to drive a car so, growing up, 
we went everywhere on public transport. I initially 
wanted to be a train or bus driver but later I found 
an interest in business and finance.

What attracted you to your current role? 
Go-Ahead, which owns Go North East, gets that 
transport is truly local. As a company, it also 
empowers the leadership teams of its subsidiary 
businesses to deliver the right solutions for each 
regional market. Opportunities to join the group 
at a managing director level are rare so I’ve been 
very fortunate. I really liked the North East from 
previous visits and I was attracted to the size and 
scale of the opportunity, as well as the enormity of 
the challenge leading 3500 people operating 1000 
vehicles from 14 sites across the North East and 
Yorkshire.

What is your company’s mission?
Our mission is ‘journeys taken care of ’. We set 
out to provide sustainable and affordable journey 
solutions through our network of local bus 
services and work directly with employers on 
corporate travel packages from bus passes through 
to dedicated staff shuttle bus services. Transport 
is essential to connecting local communities and 
keeping the region moving. Put simply – we move 
people. 

How do you get the best out of your staff?
By being a visible and engaged leader who leads 
from the front. It’s not unusual to find me driving 
a bus occasionally. It’s a great way to get close to 
our customers and our drivers. I try to get out 
to our depots frequently and I am also easily 
accessible on social media. I want to hear what 
people think about how we can make the company 

INTERVIEW  
Martijn Gilbert 

10 QUESTIONS 
Martijn Gilbert is managing director of Go North East, the largest bus operator in the region. 
Having started as a trainee scheduler for London Underground, Martijn moved into bus 
operations, working at Arriva PLC for seven years. He moved to the North East to take up his 
current role eight months ago having been CEO for Reading Buses
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even better for them and our customers and 
unlock the power of their ideas. I hate hierarchy 
and bureaucracy. Ultimately, we’re one team trying 
to achieve the same things and all benefit from the 
collective success. 

What has been your career highlight?
My previous role as CEO of Reading Buses is a 
notable highlight. The company was, and still 
is, regarded as one of the best bus companies 
in the UK. To get the job in the first place was 
fantastic but so was working with the team to 
take the company to even greater heights winning 
the coveted ‘UK Bus Operator of the Year’ 
award, as well as achieving big improvements in 
employee engagement and delivering sizeable 
growth. Landing the Go North East job is equally 
a highlight and I’m set on making similarly 
impressive feats in this role.

What has been your biggest challenge?
Saving part of the transport operation for the 2012 
London Olympics. With a number of areas not 
quite right, a former employer recruited me in 
three days into the start of operations. Essentially, 
the IT booking and job card system didn’t work, 
meaning the drivers didn’t know what they were 
supposed to be doing and, to add to the problems, 
no one had kept a log of what mobile phone 
they’d given each driver! After two sleepless days 
and nights, we’d re-built the booking system on 
Excel spreadsheets, found all the drivers and their 
phones and started to get everything back on 
track.  

Who or what inspires you?
I’m inspired in equal measure by success or doing 
things outside of the box. I like to see what works, 
but also consider how it could be done differently, 
be that easier, better or just solve a new problem 
that no one else has tackled. The world around 
us is changing rapidly. We shouldn’t be afraid 
of doing things differently – while also being 
respectful of tried-and-tested methods.

What are your company short and long-term 
goals?
At Go North East, we must ensure that the region’s 
bus services provide a compelling alternative to 

driving the most common commuting, shopping 
and school journeys. To do that, we must tackle 
congestion. It seriously undermines the cost and 
viability of our services and brings our towns and 
cities to gridlock for all road users. We must also 
embrace the environmental agenda. Journeys by 
bus are up to ten times cleaner than by car and 
each bus can take around 70 cars off the road. 
Long-term, our focus should be on providing 
environmentally and economically sustainable 
transport. 

How do you achieve a good work/life balance?
Being new to the region I’m not sure if I do at 
the moment. I’m often out and about exploring 
the area and experiencing our services from a 
customer’s perspective. I also enjoy exploring the 
wider area east to the Coast, west to the Pennines 
and north to Northumberland. Newcastle Airport 
also brings some great holiday destinations – even 
if it’s only for a long weekend. 

GO NORTH EAST
www.gonortheast.co.uk
martijn.gilbert@gonortheast.co.uk
@martijngne
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Steve Dougan

I lead the enterprise team to create and deliver the 
university’s enterprise strategy, supporting our 
students to develop future ready employability 
skills through authentic entrepreneurial 
experiences and creating the ecosystem within 
which our amazing graduates and staff can launch 
scalable start-ups.

I met Aaron when he and his fellow students 
came into Launchpad seeking out support to form 
an indie games studio after graduation. Aaron 
struck me as a strong communicator, persuasive, 
passionate and articulate – just what you need to 
lead a games studio. 

Our relationship has developed over time, to 
become one anchored through mutual respect and 
it has become more informal and less structured. 
My role now is part sounding board, part critical 
friend and occasional devil’s advocate. 

One of the main pieces of advice I give is to 
recover from setbacks by accepting the learnings 
they bring. Another is to always act to protect your 
reputation, even if it means taking a hit financially.

I hope I help Aaron to move forward, feeling 
strong, capable and confident. He can, and I am 
sure will, go on to build a wildly successful indie 
games studio, bringing jobs recognition and 
investment to the region. 

I am very proud that Teesside University creates 
graduates of that calibre. 

Aaron Preece

Fox Byte Games was started in 2016. Originally, 
the company had seven original founders, 
however, due to other commitments and job 
offers, that number dropped to four. These four, 
two of which were from the original seven, started 
work on the Creator’s Legacy title.

The company formed proper in 2017 and went 
on to receive funding from Launchpad Fuel, run 
by Steve, and then Tranzfuser, a graduate offshoot 
of the UK Games Fund.

Following Tranzfuser, Creator’s Legacy was 
shelved, and the studio needed to find a way to 
fund itself. It was at this point we started Fox Byte 
Digital; a brand used for B2B projects outside of 
games. 

Steve and the Launchpad team have been 
instrumental in offering support and mentorship. 
They brought in experts to run courses and 
workshops, while assisting us in creating a strong 
business plan and preparing us for a funding pitch.

It was also Steve that pointed me towards 
Tranzfuser in 2017, which we were successful in 
getting funding and exhibition space. 

In June 2018, Fox Byte Games became fully 
sustainable from client projects.

Our current game project is a fast-paced 
multiplayer brawler, with players controlling pigs 
wielding meat tenderisers as weapons.

I’d love to see Fox Byte Games grow as a studio 
and become a known name in the industry for 
good quality games, even if they are a little bizarre. 
Running Fox Byte has been a dream job.

INTERVIEW
Teesside University & Fox Byte Games

Steve Dougan, head of enterprise at Teesside University, has mentored Fox Byte Games’ chief 
executive Aaron Preece and his team as they look to grow the business

SUPPORTING ROLE

TEESSIDE UNIVERSITY 
www.tees.ac.uk

FOX BYTE GAMES
www.foxbytegames.co.uk
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When delivering an 
elevator pitch, what is the 
essential information you 
MUST get across? 
A few years ago, I carried 

out research with venture capital investors from 
across the country. The aim was to find out what 
they thought were the most important features of 
businesses they invest in. The number one answer, 
from every single one, was the strength of the 
management team. A good team can improve an 
average idea to make it work, but an average team 
will likely fail even with a good idea. So, if you’ve 
got two minutes to impress an investor, make sure 
they go away with a good impression of who you 
are and why they should want to work with you.

What information should your pitch contain and 
what’s the most effective way to present it?
Your opportunity to engage investors will be 
different every time. You might have 60 seconds, 
ten minutes, or an hour – no matter what, it’s 
crucial you demonstrate your grasp of risk and 
opportunity while communicating your business 
in a way that engages and excites a potential 
investor. 

Get the basics right and start with a pitch that 
succinctly tells the ‘story’ of your business. What 
problem are you solving? Who for? What’s your 
solution? Why will people buy from you? How 
does this make you money? Once your core 
storyline is created – if you do have more time – 
you can add in the detail and evidence to back it 
up.

Who should be involved in the pitch process – 
what about the actual pitch?
If there’s an opportunity to bring in more of the 

INTERVIEW
Simon Green

As CEO of Innovation SuperNetwork, Simon Green leads a team responsible for connecting 
innovation activities in the North East for the benefit of regional start-ups and growing 
companies. This includes access to finance initiatives, such as the FinanceCamp investment 
programme, the London investor pitching event Entrepreneurs of the North, Innovate UK-funded 
Regional Angel Investment Pilot and the newly-launched Newcastle Angel Hub. 
With a background in product development, having run innovation teams across corporates, 
small businesses and the public and social enterprise sectors, Simon’s specialism is in managing 
relationships between private and public sector organisations. Here, he shares his expertise on 
effectively pitching to investors

WHAT I’VE LEARNT 
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team to demonstrate expertise across all aspects 
of the business, that can strengthen your pitch. 
Ultimately though, if you’re the CEO you’re who 
the investor wants to hear from. It is you they 
will be trusting with their money and they have 
to believe that you are going to make things 
work. If you need to bring in advisors to help 
with specific aspects, make sure you’re clear 
in advance about their role and that they don’t 
dominate the meeting.

How can you make your pitch stand out?
Active investors are pitched to hundreds of times 
each year. They will expect a certain level of 
polish – which you can achieve through practice 
– but still want to see your genuine passion for 
the business. Investors will want to know that 
you are committed to its success.

What are investors looking for when they’re 
being pitched to?
Understanding the investor landscape, the 
funding and finance options available, and what 
proposals will appeal to investors, is vital to 
achieving success. Take the time to understand 
who you’re pitching to. If, for example, it’s a fund 
that invests based on specific criteria, ensure 
you cover how you meet that criteria. If you’re 
meeting an angel investor, look at what other 
types of business they have invested in and think 
about how your business might align with the 
individual angel’s business interests. 

What are the most commonly asked questions 
from investors? How best do you answer these?
The content of questions will vary considerably 
but it’s essential to be open and honest from 
the start. If you try to gloss over something it 
will come out eventually. If you don’t know the 
answer, it’s better to say how you’ll find out and 
get back to them. If nothing else, it gives you a 
reason to get back in touch.

What’s the worst mistake you can make when 
pitching for investment?
The most common mistake is to focus so much 
on your product and forget about the business 
opportunity. Just because your product is 
excellent, it doesn’t mean that people will buy it 

or that you can make it profitable. Don’t forget 
that you’re pitching the business as a whole, not a 
single product.

What’s the biggest turn-off for investors?
Confidence is great but arrogance is not.

Any other advice?
The process of raising finance is often slow and 
it can distract managers and founders from vital 
tasks like proving their products and winning 
new customers. But, unless you carve the time 
out to refine your proposition, research the 
landscape and build the connections that matter, 
the chance of success will be slim.

INNOVATION 
SUPERNETWORK
www.supernetwork.org.uk
@SuperNetworkNE 
@SimonGreenNcl
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Saturday morning. A family home 
in Morpeth. Sat around the Towns’ 
dining table, genial host David and 
his client are hard at work. Boxes 
are being ticked, final agreements 

signed off and vital business concluded. “There 
was some urgency to a matter I’d been dealing 
with for a while,” explains David, head of 
Agriculture, Estates and Property at Muckle LLP. 

“I was cooking lunch for some friends but this was 
a job that I wanted to wrap up before the start of 
the next working week. 

“I invited my client to come over, have a cup 
of coffee and talk over the final details. We sat at 
the table, before I’d laid it out for lunch, and got 
to work. I had my laptop and my mobile phone 
and that was all we needed. We had the necessary 
documents and I was able to use the scanning app 
on my phone to get things moving. 

“I could see my client was impressed with the 
personal service but also a little embarrassed that 
they’d been invited to my home at a weekend. 
They actually asked me if it was any trouble and 
I reassured them that it was the perfect solution. 
We could have spent a day in the office the 
following week finishing everything off – in actual 
fact we spent a couple of hours in my dining 
room and had the rest of the weekend free! It’s 
unconventional, I suppose. But then law isn’t the 
conventional business it once was.”

As an example of the agile working approach 
encouraged at Muckle, David’s ‘open house’ policy 
offers a perfect snapshot. And as a committed 
professional whose clients span the length 
and breadth of the UK, frequently juggling 
complicated issues related to the sale and purchase 
of land and property, his is a role that continues to 
benefit from the firm’s forward-thinking view of 
the working week.

“That’s the beauty of the agile working 
approach. There’s a freedom to the working week 
and a feeling that there are no barriers to doing the 
best work that you can – when you can.”

As a father, local councillor and DIY enthusiast, 
David has experienced the positive impact of agile 
working on his personal life too. Since moving to 
Muckle in 2018 he spends less time stuck in traffic, 
more time with his daughter and even manages to 
hit the gym most mornings before work.

“I certainly feel more relaxed,” adds a convert to 

ADVERTISING FEATURE – LAW
Muckle LLP

David Towns spearheads the innovative Agriculture, Estates and Rural Property team at Muckle 
LLP. Simon Rushworth met an individual who epitomises agile working at its effective best

PUSHING THE BOUNDARIES 

MUCKLE LLP
www.muckle-llp.com
@MuckleLLP
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agile working…and a self-confessed fan of Muckle 
LLP’s open plan office in the centre of Newcastle. 
“I don’t feel that there are the same constraints 
or confines on my time. If I want to then I can 
arrange my working day around my four-year-old 
daughter. I can make time to go to the park or 
make myself available to volunteer on the school 
trip. Agile working requires discipline and I 
suppose it’s not for everyone. But I saw my move 
to Muckle as an opportunity to achieve a more 
positive work/life balance.

Agile working and teamwork are by no means 
mutually exclusive. It’s Muckle LLP’s commitment 
to combining both that persuaded David to take 
on his new role last year.

“I’ve been given a great deal of freedom heading 
up the Agriculture, Estates and Rural Property 
team but I had to ask some serious questions 
when I started,” explains David. “What’s going to 
be different about this team? How am I going to 
present what we can offer to multiple clients? Who 
might have a need for this additional service? 
How will I persuade new clients that it’s what they 
need? And how do we get noticed?

“We saw a gap in the market and saw a chance 
to offer greater choice and flexibility to clients. 
Early on I had a chat with our copywriter Steve 
[Odle] and laid out what I thought we could 
do. He went away for a couple of days, digested 

everything, and came back with the idea that we 
could use the hashtag #MuddyBoots. I loved it. 
We had banners made for the Northumberland 
County Show and gauged the mood.

“People there got the whole #MuddyBoots 
slogan immediately. They understood that it 
meant we’re not tied to a traditional working week. 
We’re not desk jockeys. We’re not dictated to by 
time sheets and hours. It’s more about the delivery 
of an exceptional service and the provision of 
an exceptional – and personal – experience for 
clients.”

Given the increasing accuracy of Google 
Earth, the Land Registry’s innovative Map 
Search UK service and Muckle LLP’s own in-
house technology, David and his colleagues are 
pushing the boundaries of efficiency and proving 
technology can work hand-in-hand with the firm’s 
famously popular personal approach to working 
with clients. Expanding the Agriculture, Estates 
and Rural Property team is the next challenge.

“I don’t really need to sell Muckle because 
people are well aware of the firm’s reputation 
for treating its people well,” he adds. “The agile 
working approach is another string to our bow. 
In itself it proves there is a high level of trust 
underpinning everything we do. Agile working is 
all about trust – it wouldn’t work otherwise. We’re 
proving it can. And it does.” 
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I
n November last year, Parliament signed 
off on a £600 million devolution deal, 
bringing Newcastle, North Tyneside 
and Northumberland councils together 
in an unprecedented transfer of power 
and investment from Westminster to the 
North East. 

The result was the creation of the 
North of Tyne Combined Authority, 
tasked with initiating projects to boost 
growth, create jobs and prepare for the 
election of a new metropolitan mayor.

On May 2, Labour Party candidate Jamie 
Driscoll was elected on a second preference count 
with 76,862 votes. 

With a raft of new policies and priorities, the 
first elected mayor of the North of Tyne is no 
less ambitious than the authority he leads. The 
question on many people’s minds now is what he 
will be able to achieve with £20 million of funding 
per year. 

While Newcastle, North Tyneside and 
Northumberland have never seen devolution on 
this scale before, the North of Tyne Combined 
Authority has more limited powers and funding 
than elsewhere in the UK and must work with 

businesses, politicians and communities to be 
successful. 

Mayor Driscoll has been a grassroots political 
activist since the 1980s, inspired by the example 
set by his mother who worked part-time while 
studying and raising four children. She was 
committed to a range of social justice and 
equalities issues and chaired the Women’s Refuge 
from Domestic Violence. 

The new mayor’s politics is also informed 
by what he describes as the “devastation of 
communities” that occurred when parts of North 
East industry closed in the 1980s. He views 
this period of de-industrialisation as an unjust 
transition for the workers involved.  

He says: “A just transition is to accept that you 
cannot simply close an industry and say to people 
‘tough’. 

“If you think about the pits closing, that’s 
almost the epitome of an unjust transition. Maybe 
there was a case that the mines weren’t going to 
be profitable for much longer. But to simply say, 
‘off you all go on the dole’, that’s not a responsible 
thing to do for society as a whole.” 

The North of Tyne mayoral election was the 
only poll for a directly elected mayor this year and, 
as such, the campaign was highly coveted. 

Reflecting on his campaign, Jamie says: “The 
thing that was nice to have confirmed was that the 
political stereotypes, the pigeonholing of people, 
is just wrong.” 

He tells a story of when he was out canvassing 
in Blyth and speaking to a man for whom 
the single biggest issue was proportional 
representation – perhaps not what you would 
expect in an industrial town where concerns about 
unemployment and immigration tend to dominate 
the narrative. 

What Jamie is highlighting is how we often 
simplify things to understand them, when the 
reality is much more complicated. 

Given that the mayor’s role is primarily an 
economic development one, it’s clear that Jamie 
is going to have to work closely with North East 
businesses on some complex issues.

COVER STORY 
Mayor Driscoll
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“IF YOU SPEAK TO ANY BUSINESS, THEY’LL TELL YOU 

THAT WITHOUT A BIT OF BRAVERY, WITHOUT A BIT OF 

AMBITION, YOU’RE NOT GOING TO GET ANYWHERE. 

LET’S HAVE SOME AMBITION FOR THE NORTH EAST”

It’s essential to understand how he is going 
to build those relationships, given that some 
high-profile business leaders publicly backed 
independent candidate John McCabe in the 
election campaign.  

He says: “A lot of people did back me. 
“When we talk about the business 

community, we’re talking about plumbers, 
shopkeepers and a whole range of things. And 
there were people in the business community 
who donated funds to my campaign too.” 

That being said, a key challenge for the 
combined authority is going to be how to 
engage with North East businesses who have 
the resources to initiate investment and projects 
that can transform the region’s fortunes.  

Jamie’s view is that this can be achieved 
by getting out there and having meaningful 
conversations about what local businesses need. 
This is something he’s been doing since starting 
his post on May 7 – meeting with the North 
East England Chamber of Commerce’s partners 
and attending the North East Business Awards, 
for example. 

Some of the mayor’s headline policies include 
the establishment of a regional bank, making 
the North of Tyne net zero for carbon emissions 
by 2030 and overhauling adult education. 
It’s clearly an ambitious agenda, but Jamie is 
confident.  

He says: “If you speak to any business, they’ll 
tell you that without a bit of bravery, without 
a bit of ambition, you’re not going to get 
anywhere. 
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“Let’s have some ambition for the North East. 
Why can’t we be the first region to decarbonise? 
Why can’t we be the first region to have a full 
living wage for everyone? Let’s go for it.”

He continues: “Of course, the authority with 
£20 million per year can’t possibly do that on its 
own. So, the job for me is to get the right team 
here and build connections and partnerships to 
make sure everyone’s on board.” 

One of his first priorities is to establish a 
regional bank, owned co-operatively by its 
members, with a remit to do business with people 
and organisations in the North of Tyne.

It is claimed that the new bank would provide 
a full range of banking services from current 
accounts, to business loans to mortgage lending. 
Similar models of locally managed, independent 
banks are being piloted in Preston and Greater 
London, but the concept is still in its infancy in 
the UK. 

Before the ‘People’s Bank’ can get up and 
running, there is an extensive due diligence 
process that needs to be undertaken, as Jamie 
explains.

“The first task is to go through the banking 
licence process. The combined authority will have 
to invest in that to get through the initial period 
and get the required licence. 

“The risk is on the business development side 
of it.

“Once the licence is there, operationally it won’t 
be owned by the combined authority.

“It will be independent.” 
There are numerous costings outlined for the 

bank on Jamie’s website. £40,000 for the initial 
due diligence and then approximately £300,000 
to recruit the right people and get through 
the regulatory period. If the bank becomes 
operational, it is thought a much larger capital 
investment would be required. 

What remains to be seen is whether or not 
enough funds could be secured from members to 
set it up on a co-operative basis, but Jamie stresses 
that these banks are working well elsewhere in 
Europe. 

Another key policy area is the environment. 
In his manifesto, Jamie says he will convene a 
Climate Change Liaison Group to work out a 
strategy to make the North of Tyne a net zero 
carbon area by 2030. 

Given the embeddedness of fossil fuel 
consumption in modern society and the 
enormous costs associated with greening the 
economy, there could be perhaps no greater 
challenge for the new mayor.

But Jamie is optimistic and believes if there is 
enough political will, there will be a way through. 

He says: “In 1945, we had millions unemployed 
coming back from war, most of our buildings 
had been bombed and our infrastructure was 
damaged. We had monumental levels of debt 
and within a single term of government we had a 
national health service, we rebuilt the railways and 

COVER STORY 
Mayor Driscoll
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we started building council houses. All because 
people believed it was important that we did.

“So, if we can believe in the green new deal, we 
can do it.” 

Jamie also points out that climate change is no 
longer a fringe political issue. 

“Businesses are mentioning it at the events 
I’m going to,” he says. “Mark Carney has said 
the financial system cannot survive unless we 
take climate change seriously. When the Bank of 
England’s Governor is saying climate change is 
serious, I’m no longer an outsider.” 

We know that climate change is a truly global 
issue, but at the local level, one has to wonder if 
there’s anything local or combined authorities 
can do without massive funding from central 
Government. 

 “The role of the combined authority is very 
much a convening role to get everybody, public 
sector organisations, councils, businesses and the 
community to put a plan together but it cannot be 
done without central Government funding it,” the 
new mayor admits.

The North of Tyne Combined Authority will 
also be in charge of the Adult Education Budget 
from September 2020, so it’s important to know 
what Jamie sees as the major skills gaps in the 
region.

“What people in most industries are telling 
me is that there’s a skills gap in their sector, but 
we need to look at the data and decide where the 
priorities are,” Jamie says. 

In all of this, it seems a big part of the new 
mayor’s role is going to involve appealing to 
central Government for more powers and more 
funding. The scale of Jamie’s ambitions means 
that the combined authority is going to have to 
leverage in capital from just about everywhere it 
can. 

A potential complication with this is that 
Jamie is a Labour mayor asking a Conservative 
Government for help. Will the party-political 
system get in the way of progress on the North of 
Tyne? 

Jamie says: “If you speak to a senior civil servant 
or catch a senior politician off the record, they will 
all tell you that once you’re in government, all of 
the other departments are basically arguing with 
the Treasury for money and that’s always the same, 
no matter which party is in power.”

Finally, Jamie lays out his pitch to the business 
community. 

“What I want is prosperity for everybody in the 
North East and that includes those people who 
are really struggling to access the labour market, 
it’s those who are doing well but just need more 
support and access to finance and even those 
who’ve been established for a long time and want 
to help,” he says. 

“If we build up the North East to be successful, 
to be world-leading, then we all benefit from it.”
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INTERVIEW  
Laura Partridge 

This summer, the North East Local Enterprise Partnership (LEP) will launch its digital strategy. 
Here, digital programme lead Laura Partridge tells Alison Cowie how it will build on existing 
physical and intellectual assets, and connect local businesses with digital expertise, skills providers 
and national Government initiatives

NAVIGATING THE DIGITAL CHARGE 

Laura Partridge relocated to the North 
East from Manchester in 2017 to 
take up the position of innovation 
champion for the Great Exhibition of 
the North – a three-month celebration 

of Northern art, design and innovation that 
took place across Tyneside last summer. As part 
of the role, Laura immersed herself in the local 
digital and tech scene, which she found to be 
“vibrant and full of energy.” Previous to this, she 
worked for the N8 Partnership, a pan-Northern 
consortium of research-intensive universities.

Having fallen in love with the North East, 
when her 13-month fixed-term exhibition 
contract elapsed, Laura decided to seek another 
opportunity here.

This came when she successfully applied to 
become digital programme lead at the North East 
Local Enterprise Partnership (LEP). 

In what is a new role for the North East LEP, 
Laura has been tasked with developing a digital 
strategy that promotes digital activity in the 
region and supports the local digital sector – 
which, according to the latest Tech Nation Report 
2019, comprises 2905 digital tech businesses that 
have a combined turnover of £1.26 billion and 
employ more than 30,000 people.

Reflecting on her appointment, Laura says: “I 
saw the role at the North East LEP as a fantastic 
opportunity to take the refreshed Strategic 
Economic Plan and start to develop a really 
cohesive digital strategy for the region, together 
with the sector.” 

The North East LEP’s Strategic Economic 
Plan, Laura explains, is the region’s “blueprint for 
regional economic growth.” It was first launched 
in March 2014 and was recently updated to reflect 
the changing political and economic landscape 
while remaining committed to creating 100,000 
more and better jobs in the North East by 2024. 

Digital is named as one of four areas of strategic 
importance in the Plan (alongside advanced 
manufacturing, health and life sciences and 

energy) and highlights physical assets such as 
the National Innovation Centre for Data, Proto 
and the Centre for Innovation and Growth, 
opportunities around the digitalisation of other 
industries, and skills-building utilising the region’s 
world-class educational establishments.

“We’ve got some fantastic sub-sectors within 
digital in the region, areas of strengths and 
brilliant physical and intellectual assets,” says 
Laura. “We have to align those, promote them and 
make the best of them.”

For the past five months, the digital programme 
lead has been engaging with the local digital 
community and partners to develop the digital 
strategy, which will be launched this summer. 

With the finer details still  in development, 
Laura explains the strategy will have an “outcome 
and action-focused approach” centred around 
“four thematic areas.” 

The first of these areas is data, with the strategy 
detailing how tech and non-tech companies can 
harness and leverage their information to grow. 
The second area is infrastructure and connectivity, 
focusing on linking the region’s businesses and 
community with each other and the wider UK, 
and increasing the region’s global competitive 
advantage. Creative production and application 
is the third area, which, according to Laura, is 
“rooted in the region’s innovative past” and details 
how the region can develop the high growth 
opportunities of tomorrow, while the final area is 
around workforce and how, as a region, we can 
develop digital skills in education, the workplace 
and society in order to build prosperous 
communities and improve quality of life.

One of the biggest challenges Laura has faced in 
developing her digital strategy has been managing 
the scope of digital. 

“It’s arguably everything,” she says. “The 
real trick has been how to strike a balance 
between acknowledging that breath of scope of 
opportunity against clear objectives based on 
evidence.”
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Laura is keen that people and businesses get 
behind the strategy.

“This digital strategy is for the entire region, 
developed with the region; it’s for our small, 
medium and large businesses, it’s for our 
educational institutions and it’s for the employers 
of tomorrow,” she says .

Laura is also making it her mission to ensure 
that the local digital community is fully supported 
and is looking to work with the region’s myriad of 
digital networks to provide effective and navigable 
pathways, whether that’s gaining information 
on funding, putting on an event of national 
importance or peer-to-peer support. 

Laura is mindful of the broader challenges – 
such as skills, funding and Brexit – which could 

impact the future trajectory of the local digital 
sector in the North East. She is therefore working 
with national partners to ensure the North East’s 
objectives are aligned with those of the UK 
Industrial Strategy and the Northern Powerhouse 
agenda.

She concludes: “It’s important to remember 
that digital is not something that is invented in the 
North East; it’s much wider than that. 

“As a region, we need to get that balance 
between digital breadth and specificity and, with 
this strategy, we are trying to navigate through 
that.”

For more information about the digital 
priorities set out in the North East Strategic 
Economic Plan, visit nelep.co.uk/the-plan/digital

“It’s important to remember 
that digital is not something 

that is invented in the 
North East; it’s much wider 

than that”
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PAST
I was inspired to work in education because 
I wanted to teach maths, just like my former 
teacher, Mr Joslin. After becoming an advanced 
skills teacher in 2004 I fell into the business of 
professional development and coaching, learning 
from some inspirational leaders who’ve helped 
me to be the best leader I can be and I’ve carried 
those skills with me into my current role at 
Gateshead College, where I’m still learning and 
developing.

When I first started out in education it wasn’t 
necessarily easier than it is now, but there 
was more money around and the pace was 
slower. There was also a massive preference for 

academic rather than technical qualifications, a 
perception that, thankfully, is starting to change. 
Other pathways – vocational qualifications, 
apprenticeships and degree apprenticeships 
and the like – have started to flourish whereas 
20 years ago they were often seen, wrongly, as 
the poor relation. But we still need to do much 
more to ensure people no longer see A Levels 
and university degrees as the only passport to a 
worthwhile career. 

PRESENT 
It’s still a challenging environment with reduced 
budgets and colleges under greater pressure to 
deliver high-quality training for students and 

Chris Toon is deputy principal 
at Gateshead College, the 
number one college in the 
country for post-16 education 
and training based on student 
achievement rates. A qualified 
teacher and experienced 
lecturer, Chris has spent almost 
two decades working in the 
education sector. During his 
five years with Gateshead 
College he’s played a key role 
supporting principal and chief 
executive Judith Doyle in 
cementing the organisation’s 
reputation as a business that 
delivers outstanding outcomes 
for its students and the 
employers it works with

THE LONG GAME

INTERVIEW  
Chris Toon 
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businesses. That’s not necessarily a bad thing, 
though; it’s forced training providers to be 
more resilient and flexible – and those that 
aren’t might not survive. The further education 
(FE) sector is an overcrowded marketplace 
now; there’s too many providers delivering the 
same type of training. The ones that will thrive 
will be those that can help people gain skills 
that employers want, credible organisations 
that can inspire, lead, influence and deliver 
the highest quality education.  That’s the sort 
of organisation I’m proud to say I work for, a 
college that is focused on the individual and 
which makes a huge difference to the lives of so 
many people. 

Over the years, I’ve seen many positive 
changes. Employers have complete control over 
apprenticeship standards now, which is how it 
should be. Off-the-shelf training is becoming 
a thing of the past. The digital revolution is 
helping companies transform their business 
and exploit new markets. We were the first 
college in the country to run a course on 
virtual reality and augmented reality.  These 
immersive technologies do more than create 
great games, they can be used by businesses 
to help retailers promote their products or 
builders to risk-assess construction projects.

FUTURE
The future’s bright. Yes, there’s some 
uncertainty due to Brexit but the UK holds 
some fantastic opportunities for skilled 
people, those who can adapt to a changing 
environment and get to grips with new 
technologies. Colleges will continue to be the 
go-to provider of technical and vocational 
education. There’ll be more connections 
between countries, more working across 
borders and the workforce will become more 
agile. While some jobs will be lost due to 
automation, others will emerge. Just look at 
how social media has created employment 
opportunities, there was no such thing as a 
social media influencer a few years ago, but this 
role is becoming increasingly common now.

I’ll continue to help students achieve their 
potential. I want them to have the skills and 
confidence to start a business or help a local 
employer to grow and develop. Listening to 
employers and responding to their changing 
skills needs will continue to be crucial. If I can 
do all of this, I’ll know I’m doing a decent job.

GATESHEAD COLLEGE
www.gateshead.ac.uk/employer  
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TIMELINE

1998
Assistant principal, Derby 

College 

2014
Deputy principal, 

Gateshead College  

2012 
Deputy principal, Knowsley 

Community College
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INTERVIEW  
John Wilson

The North Atlantic Loop project is set to make Newcastle the UK’s leading player in terms of 
digital connectivity, with the region hailed as being 1000 kilometres closer to New York than ever 
before. Deborah Johnson meets John Wilson, from Stellium DataCenters, to learn more about the 
transformational effect it’s set to have on the region 

THE FUTURE IS NOW 

Travelling from New York to 
Newcastle in 66 milliseconds may 
sound a bit far-fetched and the 
stuff of futuristic dreams, but that 
is precisely what is set to happen 

through the creation of the North Atlantic Loop, 
the first of the new generation of advanced fibre 
optic networking. 

With data travelling at 130,000 miles per 
second – not quite achieving the speed of light - 
through the creation of this ambitious new project, 
Newcastle is set to be a leading player in the UK in 
terms of its connectivity, with businesses here soon 
able to take advantage of a superior high capacity 
network than anywhere else in the country, 
including London. Currently, the City of London 
only achieves connection speeds to New York of 
around 75 milliseconds.  

The North Atlantic Loop involves the creation of 
the first of a new generation of Transatlantic cable 
routes from the US to Northern Europe through 
the UK – the Stellium campus on North Tyneside 
– giving the region faster and more reliable digital 
connectivity, and making it hugely appealing for 
inward investors and data-rich businesses looking 
to expand or relocate to the region. 

Hailed as one of the key opportunities within the 

digital sector in the North East Local Enterprise 
Partnership’s Strategic Economic Plan, the project 
becoming reality is now only months away. The 
loop will be tested by the end of the year, with it set 
to go live in the first quarter of 2020. 

Stellium DataCenters, based behind a ring of 
security on Cobalt Business Park, is the largest 
purpose-built data campus in the UK, at more 
than 200,000 sq ft and with 12 data halls and 
uniquely served with 80MW of power from two 
local UK Grid points. Working in partnership with 
AquaComms - the company pioneering the North 
Atlantic Loop – having chosen the Stellium campus 
as it’s only UK data centre Cable Landing Station 
– Stellium, and indeed the North East, will play a 
pivotal role in the project. The United States will be 
connected via Dublin and Blackpool, with optical 
fibres then feeding through to the Stellium campus 
to a beach landing at Seaton Sluice for onward 
connection to Esbjerg in Denmark with data for 
internet service providers, cloud service providers 
and social media networks passing through the 
region. 

John Wilson, chief operating officer at Stellium, 
believes the opportunities for the region are huge, 
but businesses must embrace them and take 
advantage. 

“This is now only months away and we are now 
talking about it because it’s real, it’s happening, 
it’s in sight. The North East has a burgeoning tech 
scene and without doubt, digital connectivity is 
the new driver of the economy, in this region and 
around the world, and Newcastle is going to be 
pivotal within the North Atlantic Loop,” says John, 
who has previously held senior roles at IBM and 
Fujitsu. 

“The region is certainly not short of people with 
brains and ambition, but it is short on connectivity. 
Airbnb or Uber were never going to start in the 
North East as we don’t have the connectivity, 
but we are helping to take the barriers away for 
businesses to then take the lead. But now, as the 
Americans say, it’s about ‘focus and execute’. This is 
where the story starts. 
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“This will make the North East a place you want 
to base your business as its digital connectivity is 
so good, but we also need to look to the future, 
and in many ways treat the North Atlantic Loop as 
the first step. Current fibres top out at around 4 or 
5TB per second, but the new loop starts at 30TB, 
so it’s a big step up and required for the next phase 
of digital transformation in all sectors. 

“We now need to see rapid take-up of fibre 
to the home (FTTH) and fibre to the premises 
(FTTP) to allow those individuals and businesses 
based at home and in smaller premises to take 
advantage of this; to support economic growth 
across the board. But definitely the first steps are 

being taken, and this project is hugely significant 
for the region.” 

The region is already home to a 40km super 
high-speed optical fibre loop – which runs from 
the west of Newcastle along the banks of the Tyne 
to the Stellium Data Centre, back round through 
North Tyneside to the north of Newcastle city 
centre – which provides a speed of connection 
beyond anything available to Media City in 
Manchester and London’s Olympic Park.   

The North Atlantic Loop project takes that to 
a whole new level with a network which is set 
to give Newcastle the UK’s best connections to 
America and Europe – as Nigel Bayliff, CEO of 
Aqua Comms boldly stated, Newcastle will now be 
1000km closer to New York than you think. 

John says: “For the past 20 years we have seen 
the vast growth of digital, with the internet bubble 
from around 2000 and fibre connections being 
developed from there. Now, we are entering a 
new era entirely with the introduction of online 
health, autonomous vehicles, cloud computing, 
the Internet of Things, 5G capacity, the immersive 
technologies of AR and VR, so many things that 
we need the fibre networks to allow to grow. 

“This new network will take away the 
obstacles the North East has previously had with 
connectivity and will enable more opportunities 
here. People will see they don’t need to go to 
London or Manchester or anywhere else, as the 
businesses and the jobs will be here in the region 
and can be established here. 

“We will have it all – but the North East needs 
to get behind it and use those opportunities to 
close the gap that has developed with elsewhere 
in the country and the world. It’s about inclusion, 
not leaving anybody behind, which is why – while 
Stellium gets on with connecting the major global 
players - I really want to see FTTH and FTTP 
become the next step in these transformational 
times.” 

INTERVIEW  
John Wilson

STELLIUM
www.stelliumdc.com
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Pop quiz. What do newspaper adverts, 
television spots and bus shelter 
posters have in common? They’re all 
forms of advertising. 

But they’re also all monologues. 
They don’t talk with their customers; they talk at 
them. That was fine before the internet. People had 
fewer demands on their time and fewer places to 
spend money.

But not anymore. 21st-century marketing is a 
dialogue. It means talking to your customers and 
getting to know them. Knowing them better lets 
you serve them more effectively, which results 
in more sales for you. You can also create more 
bespoke products or services for your customer 
base. 

It’s the ‘circle of life’ in business form.
Customers have so many places to spend their 

money and they tend to spend it with companies 
that take an interest in them. Those who generate 
loyalty and trust through excellent service, super 
products, and sharing content they want to read. 

So, what’s the difference between monologue 
advertising and dialogue marketing?  Connection. 
It’s what binds our species together. 

Sure, you can use social media to connect with 
your customers, but can you bond with your 
audience over cat memes and Game of Thrones 
GIFs? The ‘here-today-gone-in-five-minutes’ 
nature of social media turns these connections 
into fast-food marketing. Nice at the time, but 
instantly forgettable. And unsatisfying in the long 
term.

But email marketing? That’s like a hearty dinner 
that fills you up and provides all the goodness your 
body needs.

Ignore the doubters who say email is dead; 
it’s very much alive. Experts expect active email 
accounts to reach 5.6 billion this year1, while 99 
per cent of consumers check their inbox daily2. 
People don’t just need to use email; they actively 
want to use it.

Here’s where Websand comes in. Our team 
believes your customers are also your partners – 
and you’d never send a partner something they 
didn’t want. We give you the tools to only send 

targeted messages, customers the right emails at 
the right time for them.

You’ll never sit in front of a blank template, 
wondering what to write. Forget about sending 
a broadcast to your entire list, watching the 
mounting unsubscribes. Instead, you’ll put your 
customers first. Work out what they need and 
when they need to get it.

Is it a last-minute packing checklist before a 
holiday? A product refill reminder? Or a series of 
tutorials to make using your product a doddle? Set 
up triggers so they only get these emails when they 
need them, which means they’ll open them and 
act on them. Think more sales, more bookings, 
more sign-ups.

Ask yourself – what makes a better connection; 
a random un-targeted email blast, sent because 
it’s the end of the month and you haven’t sent an 
email yet, or an email that lands in your customer’s 
inbox right, when they need it?

Your customers will open emails they need. 
They’ll thank you for sending them. What better 
connection can you make than gratitude?

I also realise the irony of starting a conversation 
using an editorial – so I invite you to get in touch 
with Websand for more information. 

ADVERTISING FEATURE – MEDIA
Websand 

Saul Gowens, co-founder of marketing automation platform Websand, reflects on the changing 
ways businesses engage with their customers 

WEBSAND: CONNECTING PEOPLE 

WEBSAND
hello@websand.co.uk
www.websand.co.uk 

[1] https://www.statista.com/

statistics/456519/forecast-number-of-

active-email-accounts-worldwide/

[2] https://dma.org.uk/research
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ADVERTISING FEATURE – MEDIA
JMF Group

JMF Group’s new office in Islington 
is the first time the company has 
created a presence outside of the 
North East.

The company – a full-service 
agency delivering in-house solutions including 
design, print, digital and signage services – is 
currently celebrating its 30th year in business. 

Production and manufacturing will continue 
to operate across its four factories on the Sands 
Industrial Estate in Swalwell but chairman Michael 
Foggin (pictured) says the company has been 
looking at a number of locations across the UK. 

“We’ve been looking at sites right across the UK 
for a while but felt now is the right time to have a 
London base to serve our high street retailers and 
blue-chip companies, many of which have head 
office operations based in the city,” he says.

“Since the introduction of our signage division, 
we have experienced significant growth and felt 

that we needed to have a presence in the centre of 
London to serve many of our existing clients but 
also to attract new clients. The London operation 
opened at the beginning of May and will initially 
be staffed by three senior members of staff, 
offering clients a full-service solution to their 
design, print and signage requirements.”

JMF has recently invested £1 million in new 
technology and equipment, staff and training. 
It has a growing number of clients in the capital 
including Barclays, Mercedes and Poundland, 
and has recently completed a full site survey, 
manufacturing and installation of an entire site in 
Sutton on behalf of client Easy Coffee. 

Michael adds: “We are working with some 
major high street retailers and a lot of our new 
business is generated through word-of-mouth. The 
full site installation for Easy Coffee came about 
because of a recommendation from another one of 
our London-based clients.

“We can remain competitive compared to 
other signage companies based in London and 
all manufacturing will continue right here in 
the North East. It is one of our commitments to 
sustain local employment but still continue to 
provide a competitive, first-class service right 
across the country.

“We have a healthy order book over the coming 
months with jobs booked in from clients as far 
afield as Cornwall in the south and Thurso in 
Scotland. We even have clients in some of the 
most remote parts of Ireland so we can deliver and 
install anywhere.”

Michael continues: “We have four factory units 
in Swalwell showcasing the latest products on the 
market including metal and plastic fabrication 
facilities, along with vinyl, large format and digital 
print capabilities. All this is supported by an 
experienced team of project managers, a national 
installation service including our maintenance 
division.”

Earlier this year, JMF Group announced plans 
to increase its workforce by almost a third, from 
30 to 45 people, with roles specifically in sales and 
marketing, digital and signage. 

The North East-based full-service agency has invested in a London office to support its growing 
client base within the capital

JMF OPENS LONDON OFFICE 

JMF GROUP
www.jmf-group.co.uk
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ADVERTISING FEATURE – LAW  
Sintons 

Tom Wills, head of agriculture and estates at Sintons law firm, reflects on the region’s growing 
rural economy

SUPPORTING GROWTH IN THE 
RURAL NORTH EAST 

With the North East 
thriving in sectors like 
tech and digital, with 
its cities being growing 
hubs of activity for such 

industries, the ongoing progress of the region’s 
rural communities and businesses is also playing a 
key role in its development as a place to live, work 
and invest. 

The region’s rural offering is a vital factor in 
many people’s decision to visit the North East, 
with its impressive countryside and coastline 
being key attractions in inbound tourism. Many 
existing businesses are growing on the back of 
such popularity among tourists, and many others 
have been established in response to demand. 

Rural-based businesses of all types – from 
working farms and holiday lets to commercial 
ventures – are located across our region.

Many are turning to the expert advisors at 
law firm Sintons to help with their progress. The 
specialist team at Sintons has the expertise and 
experience to advise such businesses on a host of 
requirements, while being mindful of the unique 
complexities rural ventures experience.

And, as well as the business aspects, Sintons 
is a long-established advisor to families, many of 
whom have been with the law firm for generations, 
trusting Sintons to act for multiple generations 
in planning for their future and ensuring their 
families are provided for. 

The specialist rural team at Sintons has grown 
significantly recently, in response to growing 
instructions from across the region. The team, 
led by Tom Wills, has been involved in some of 
the most complex matters of ownership and land 
rights, and has established such a reputation 
that most of its work comes via referral and 
recommendation. 

The team, which includes Alan Dawson – 
chairman of Sintons and a leading private client 
advisor for over 30 years – senior associate Louise 
Kelly, associate Emma Gilboy and consultant 
Angus Collingwood-Cameron. Solicitor 

apprentice Saffron Sinclair is also training within 
the rural team, under the supervision of Tom 
Wills. 

Tom, one of only a few Fellows of the 
Agricultural Land Association (FALA) in the 
North of England and himself recognised as a 
leading advisor to rurally-based businesses and 
families, says: “For generations, Sintons has been 
highly regarded as an advisor to families in rural 
communities, with many of our clients being 
with us from inception or original purchase, and 
it is a joy to see their businesses grow and thrive. 
The relationships we build here often last for 
generations, such is the trust that our clients place 
in our team and the advice we give. 

“Over the last ten years in particular, we 
have made great strides in becoming regarded 
as a leading advisor to both rural families and 
businesses, and we are winning work from across 
the whole North East region and into Cumbria 
and Yorkshire. We have a strong team who can 
handle the most complex of matters, and I myself 
have recently been involved in many highly 
significant transactions.

“Our team continues to grow, and we have 
many years of legal experience and expertise in the 
team. As the advisor of choice for many rurally-
based businesses and families across the North 
East and beyond, we are proud of our reputation 
and the quality of advice and service we deliver.”

SINTONS
Photo: Tom Wills (third from left) 

with the rural estates team

Contact Tom Wills on tom.wills@

sintons.co.uk or 0191 226 3796. 

www.sintons.co.uk
@SintonsLaw
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Having been with EY for 16 years, I 
relocated to Newcastle from our 
Edinburgh office in 2018 to head 
up our fast-growing Financial 
Services business in the region, 

which works with financial institutions across the 
country, and in April I took over as EY’s office 
managing partner for Newcastle.

This is no small role; not only will I oversee the 
650 (and counting) people who are based here 
but I’ll also be out in the market meeting as many 
businesses as possible with one clear message: EY 
is investing and growing in Newcastle and is open 
for business.

It’s an exciting time to take this lead role in 
Newcastle. Our practice has progressed and grown 
dramatically in the last couple of years and there 
is a real buzz and sense of ambition among the 
team here. 

The £8 million refurbishments of our 65,000 sq 
ft of office space across two buildings at City Gate 
on St James’ Boulevard completed in November 

last year – ensuring we have space to grow by at 
least another 300 people in the future.

I’m proud of what we have already achieved 
here as one of the largest professional services 
firms in the North East. I’m proud of the quality 
of jobs and progression opportunities we can offer 
and the calibre of expertise that EY houses in this 
region. 

It’s something I plan to make a lot of noise 
about as we further grow our Newcastle base. But 
we couldn’t grow here if the businesses that we 
serve were not also growing. 

For me that is probably at the crux of what 
needs to change most across this region if we 
are all to drive business growth, investment and 
greater economic prosperity; all businesses need 
to be bold in shouting about and sharing their 
successes.

As a relative newcomer I can say that the wider 
UK perception of business here does not match 
the reality. There are many amazing business 
stories that I hear on a one-to-one basis every 
day. But I do not hear those stories amplified on a 
wider stage, particularly in the national media.

What this region’s oft downbeat annual 
productivity and growth statistics don’t show is 
that there are lots of hubs for exciting, dynamic 
businesses here – from the development of 
the £350 million Newcastle Helix, which is 
to also be home to the £50 million National 
Innovation Centre for Data, to the many start-up 
and entrepreneurial businesses setting up and 
investing in the region.

So here is my call for action – be bold, confident 
and start bragging about your own business 
achievements and success. 

Get together with other businesses more and 
use that time to share your success stories. Let’s all 
unashamedly push these stories out to our local 
and national media.

A unified voice and compelling positive story 
of business growth will undoubtedly get more of 
the same. 

ADVERTISING FEATURE – FINANCE
EY

EY’s Newcastle managing partner Mike Scoular reflects on how the North East’s businesses can 
better connect with customers and each other by sharing success

SHARING OPPORTUNITY, SHOUTING 
ABOUT SUCCESS

EY
mscoular@uk.ey.com
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There is a sizeable productivity gap 
between the North and South.  The 
North’s economic value, measured 
as GVA, has persistently hovered 
around 15 per cent below the 

national average – and data shows that the gap is 
widening.

Back in 2016, an Economic Review published 
by the Northern Powerhouse Partnership – 
which includes business leaders and Transport 
for the North (TfN) – identified contributory 
factors as underinvestment in infrastructure, 
inadequate transport links and a lack of 
collaboration between Northern economic 
centres.

It would seem, therefore, that for some time 
there has been a recognition that improving 
connectivity in the North is critical to closing the 
productivity gap and for the delivery of inclusive, 
sustainable economic growth.

Separately, the great cities of the North 
can look for inspiration to cities around the 
globe. For example, Toronto’s Smart City 
Sandbox led by IBI Group is focussing on the 
development of high-tech products designed 
to alleviate the strains on heavily-populated 
urban environments, such as traffic lights which 
autonomously respond to levels of congestion.

So, what is happening?
Since 2018, a range of statutory powers has been 
devolved to TfN, which has brought together 20 
Northern local transport authorities, alongside 
Network Rail, Highways England, HS2 Limited 
and business leaders. In addition to liaising with 
central Government on investment decisions, 
TfN has responsibility for the construction 
of new roads and, alongside the Department 
for Transport, oversees the Northern and 
TransPennine Express rail franchises.

TfN’s road improvement programme will 
focus on relieving congestion pinch-points and 
delivering upgrades, while its rail strategy will 

support the enhancement of both passenger 
and freight services through infrastructure and 
rolling stock upgrades. In the longer-term, TfN 
is seeking to increase the resilience, speed and 
capacity of the North’s rail network through new 
lines and further upgrades. Under its plans, by 
2050 the number of Northern businesses within 
90 minutes of four or more major economic 
centres would increase threefold and ten million 
people would be within 90 minutes of multiple 
economic centres. TfN is also currently leading 
an initiative to roll-out a smart ticketing system, 
which will allow passengers to switch easily 
between rail, buses and light rail.

TfN’s plans also have international 
connectivity in mind.  It is estimated that 
the North is missing out on four million 
air passengers each year, highlighting the 
importance of increasing the number of 
destinations and frequency of services. A better-
connected North will not only benefit from 
increased visitor numbers, but will also promote 
international trade and investment.

The devolution of powers to TfN will enable 
the North to take control of its transport 
infrastructure and to deliver much-needed 
development and investment. The resultant 
benefits could be substantial; TfN estimates 
that £70 billion of investment to 2050 could 
help generate 850,000 jobs and £100 billion in 
economic growth.

However, the powers granted to TfN need to 
be supported by investment.  In the Autumn 
Budget, Chancellor Philip Hammond confirmed 
£37 million of development funding for Northern 
Powerhouse Rail. While this is a welcome start, 
this sum obviously falls far short of both the £70 
billion estimated by TfN and the current major 
investments in HS2 and Crossrail in London. 
Clearly, TfN and the North still need to lobby 
hard to make the case with central Government 
for the investment necessary to deliver the 
connectivity that the North desperately needs.

ADVERTISING FEATURE – LAW
Womble Bond Dickinson

Asks Todd Rayner, a solicitor in the transport department at Womble Bond Dickinson

CONNECTIVITY IN THE NORTH: 
WHERE ARE WE?

WOMBLE BOND 
DICKINSON
www.womblebonddickinson.
com/uk
@WBD_UK
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INTERVIEW   
Jeremy Bloom

Five years on from the Northern Powerhouse’s unveiling, the focus on fostering economic growth 
and increased productivity to even the North-South divide has arguably never been stronger. A 
key element within this drive is enhanced connectivity across rail and road links, with Transport for 
the North leading a push to deliver significant infrastructure improvements. Steven Hugill speaks 
to Jeremy Bloom, the organisation’s strategy and programme director, to find out more about its 
blueprint for growth

A POWERHOUSE PROPOSAL

Politicians and football can make for a 
troublesome combination.

Take former Prime Minister David 
Cameron, for instance, who once 
appeared to confuse his allegiance 

for Aston Villa with a following for West Ham.
Then there’s Arsenal fan Jeremy Corbyn, who 

incurred the wrath of his Gunners brethren by 
congratulating arch-rivals Tottenham Hotspur for 
reaching the Champions League final.

So it was perhaps brave that former Chancellor 
George Osborne elected to use the Beautiful Game 
as a crutch to launch his Northern Powerhouse 
vision back in 2014.

“There is a hard truth we need to address,” said 
Mr Osborne in Manchester’s Science and Industry 
Museum, “that we need to bring the cities of the 
North together – that’s how Britain will beat the 
rest.

“If you brought together the best players from 
each of the Premiership teams in the North,” he 
went on, “you would have a team that would wipe 
the floor with any competition.”

The number of Newcastle United players that 
would make the cut in Mr Osborne’s hypothetical 
squad is probably a debate left for the footballing 
purists, but you could see where he was going with 
his point.

For the North to succeed, he said, its cities 
must come together – much like a football coach 
marries players’ individual attributes to create a 
rounded team – with a united voice and outlook 
to deliver meaningful, long-term productivity and 
prosperity capable of closing the North-South 
divide.

That was five years ago, and Mr Osborne has 
since swapped Westminster for editorship of the 
London Evening Standard, though he does remain 
chair of the Northern Powerhouse Partnership, an 
independent body providing a voice of business 
and civic leaders.

Through his groundwork, however, the 
Northern Powerhouse is part of the Government’s 
industrial strategy, with connectivity and transport 
one of its key pillars.

Transport has long been a bone of contention in 
the North, with both road and rail links the source 
of much debate, and in terms of the North East’s 
infrastructure, the need for improvements has 
arguably never been greater.

Step forward then Transport for the North 
(TfN), England’s first sub-national transport body. 

Bringing together the North’s 20 local transport 
authorities and business leaders alongside 
Network Rail, Highways England and HS2 Ltd – 
the organisation behind the UK’s high-speed rail 
development – TfN is working with Westminster 
to deliver tangible infrastructure change to drive 
economic growth.  

The body previously published its Strategic 
Transport Plan, a blueprint it says will help 
rebalance decades of underinvestment by 
outlining how up to £70 billion of investment 
to 2050 could contribute towards an additional 
£100 billion in economic growth for the North’s 
economy, creating, it says, 850,000 extra jobs.

The plan has three key aims; connect people, 
connect businesses and support the movement of 
goods.

“There is a realisation across the North that 
we have to reverse the decline and it is all about 
making the North much better as a cohesive 
unit,” says Jeremy Bloom, TfN’s newly-appointed 
strategy and programme director, who will lead on 
the delivery of the Strategic Transport Plan.

“We have been punching below our weight in 
the region and it’s important now that we get the 
investment to realise the economic benefits.

“It is imperative if we want to close the gap 
between the South and North.

“The reaction has been very positive; businesses 
and local authorities are really behind it.

TRANSPORT FOR THE 
NORTH
www.transportforthenorth.com
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“There is a realisation 
across the North that we 

have to reverse the decline 
and it is all about making 

the North much better as a 
cohesive unit”
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“Nationally too, the Prime Minister and Chancellor have 
given their support to Northern Powerhouse Rail,” adds Jeremy, 
who lists roles at Highways England and Network Rail on his 
CV.

“It is absolutely up there on the radar now because there is the 
understanding that if the North is doing better economically, 
then all of the UK is.

“However, it is not a quick fix, it will take time because of the 
previous underinvestment in the North’s infrastructure.

“There are challenges too – the North has, at times, not been 
able to speak with one voice about what is needs.

“Newcastle’s needs are different to Manchester’s needs and 
Northumberland’s needs, for example. But what we are trying to 
do is speak on behalf of the North to make a case for investment 
in schemes that will deliver economic growth.”

One of the fundamental elements of TfN’s Strategic Transport 
Plan is its Northern Powerhouse Rail programme, which 
gained renewed support from the Chancellor during his Spring 
Statement in March.  

Representing an investment of up to £39 billion, it is designed 
to transform connectivity between the North’s key economic 
centres by improving services’ capacity, speed and resilience. 

Crucially, the blueprint is predicated upon working alongside 
HS2, rather than being a stand-alone alternative. 

According to TfN’s plan, Northern Powerhouse Rail would 
put 15,000 extra businesses and 300,000 more people within 
90 minutes of Newcastle by using a HS2 East Coast Main Line 
connection to Leeds.

When combined with a scheduled Transpennine route 
improvement and HS2, TfN says its proposal would cut journey 
time from Middlesbrough to Manchester and Liverpool by 40 
minutes and 50 minutes, respectively, and make Sunderland 
services to Manchester nearly an hour faster.

Furthermore, it says the above changes would also trim 
20 minutes off journeys to Manchester from Durham and 
Darlington stations – the latter the subject of an ambitious 
redevelopment proposal to build new platforms and improve 
track layout and signalling – with the number rising to 50 
minutes with Northern Powerhouse Rail factored into the 
equation.

“The North needs HS2 and Northern Powerhouse Rail - it 
isn’t one or the other – and the North East would benefit from 
HS2 because of the connections near York,” says Jeremy, who, in 
a previous role at Network Rail was route strategy manager for 
the £2 billion East Coast Main Line upgrade.

“Northern Powerhouse Rail goes much further for the North 
because it connects the six core cities, including Newcastle, as 
well as Manchester Airport.

“It will create jobs and opportunities and mean people would 
be able to go from Liverpool to Newcastle in around two hours, 
for example.

“For a working parent in Leeds, it would mean they could 
quite easily commute to Newcastle, which is quite challenging at 
the moment.

“It would also help connect businesses better, for example a 
firm in Rochdale supplying parts for manufacture in Darlington.

“We are working very closely with HS2 Limited and the 
Department for Transport to make it happen.”

TfN’s Strategic Transport Plan also highlights the need for 
strong road links to maintain good connections between the 
North’s ports and airports, business hubs, enterprise zones, city 
centres and tourist hotspots.

Highways England has a number of proposals for the North 
East, which include dualling existing single carriageway sections 
of the A1 in Northumberland, between Morpeth and Felton, 
and from Alnwick to Ellingham.

The organisation is also looking to build on the addition 
of extra lanes to the A1 at Team Valley. It plans to make 
improvements to the section between Birtley and Coal House, 
in the shadows of the Angel of the North, by replacing the 
Allerdene bridge that carries traffic over the East Coast Main 
Line.

By ensuring the infrastructure is robust, TfN’s Strategic 
Transport Plan says the North would benefit from greater 
international connectivity, a more joined-up business 
community and growth in key employment and housing sites.

By supporting Highways England and local transport and 
highway authorities, TfN says it will ensure that evidence 
gathering, network planning, the provision of journey 
information, and traffic and performance management 
decisions are developed and delivered collaboratively to ensure 
a fully rounded approach to achieving better travel experiences 
and improved safety, economic and community outcomes. 

It also says it will also explore options for reducing the impact 
of road-based travel on the environment, air quality and carbon 
emissions, including exploring how Highways England’s Air 
Quality Strategy could be expanded.

Reflecting on the need for road improvements, Jeremy says: 
“The A1 between Leeming Bar and Barton, in North Yorkshire, 
has been converted into motorway, which has closed the 
motorway gap between London and Newcastle. 

“There are other road schemes too. Major consultation 
is now underway about improving the A66 by dualling the 
remaining single carriageway sections between Scotch Corner 
and Penrith.”

So is he confident TfN’s vision for a more connected 
and therefore more productive and prosperous North will 
materialise?

“Things are moving forward but we need to see more. Our 
investment programme is not a wish-list, it is evidence-based 
work focused upon delivering pan-Northern benefits.

“What we are seeing is the first part of the journey.”

INTERVIEW   
Jeremy Bloom
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ADVERTISING FEATURE – MEDIA  
Projector

How was Northgate first introduced 
to the team at Projector? 
Phil: It was three years ago – a 
previous marketing manager at 
Northgate had reached out to 

Carat, their media company, for help developing 
some online creative as they didn’t have the 
expertise in-house. Projector was working with 
Carat at the time on a media plan for another 
client of ours doing similar creative for digital 
platforms so we were introduced. 

Glen: It was very much a one-off project at the 
time. We stepped in to support Northgate’s in-
house team with a defined objective of plugging a 
skills gap. I don’t think anyone knew then how the 
relationship would grow over the coming years.

What challenges was Northgate facing when you 
began working together?
Phil: The board was going through a significant 
transitional period which culminated in a new 
chief executive being appointed. It was clear that 
there was a state of flux within all departments – 

the marketing team changed within six months. 
There were also large question marks over 
the brand structure, and how Van Monster – 
Northgate’s used van brand – would continue to 
work alongside the rental business.

Glen: From my perspective, Northgate’s set-up 
looked to be changing; it had been focused on 
selling through branches but as the strategy 
developed so did the need for outside expertise.
 
What actions were taken to overcome those 
challenges?
Julia: The business decided to create a new 
commercial hub in a new office in the south 
of England, allowing the board to recruit 
from a bigger pool. I was brought in as part of 
that recruitment process and now lead a new 
marketing team to deliver an ambitious strategy. 
We inherited a range of products, systems and 
processes from the old team in Darlington, as well 
as a couple of creative agencies – Projector being 
one of them.

Glen: With the marketing team relocating, we 
understood that their in-house design role would 
fall away, which meant we had an opportunity to 
work more closely with the client. But, as with all 
new relationships, it’s very much an unknown, so 
we had to work hard to show our value. 

Phil: We’ve been trying to support the new team 
as much as we can. Currently, we’re working 
with Northgate’s UK marketing team, Ireland’s 
marketing team, the Van Monster sales team and 
we’ve even helped the HR team with some internal 
communications projects they’ve undertaken. 
We’ve adapted to their change in strategy and 
when they’ve needed our expertise, we’ve 
delivered. 

Northgate PLC is the UK’s largest light commercial vehicle rental provider with more than 52,000 
vehicles in the UK. Its headquarters are based in Darlington, with an eight-person marketing 
team based in Reading. Here, Northgate’s head of marketing Julia Robinson and Projector Brand 
Communications’ managing director Phil Lowery and head of design Glen Craig discuss how 
their working relationship has helped Northgate implement a new brand proposition and run a 
£2 million marketing budget across the UK and Ireland

ROADMAP TO SUCCESS
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How does the structure and size of Projector 
help to manage Northgate as a client?
Julia: Of the two agencies we work with, 
Projector is the smaller of the two, and it’s 
geographically further away too. But we rely 
on them for most of the implementation of our 
brand and marketing communications strategy 
day-to-day. There is a dedicated team who seem 
to balance creativity and commercial thinking 
well. We see Projector as part of our marketing 
team, and we go to them for help because we 
trust them to deliver. 

Phil: It sounds so cliché to say we work as 
an ‘extension of your team’ but that’s how 
we’ve always worked with everyone, and with 
Northgate it’s no different. With the team based 
in Reading, most of our work is done these 
days remotely, with meetings held face-to-face 
when required. Our team is made up of senior 
consultants and creatives so while we’re different 
to full-service agencies in size, what we deliver 
through our extended network is very similar, 
and it works very well. 

How are you helping Northgate maintain 
consistent brand communications?
Phil: I think being in control of communications 
across a range of internal businesses helps keep 
collateral consistent. An excellent example of that 
is our relationship with the team in Ireland, who 

we work with to deliver creative but also to act in 
a brand guardian way for them too – making sure 
that if we have assets from the UK that we can 
use, we do. 

Glen: I think we have around 17 Northgate 
projects in progress in the studio now. These 
range from digital ads, in-branch POS and 
press ads to video scripts and animations; it’s 
really varied. But we’ve worked with the team 
at Northgate to develop a style that we’re happy 
with, and we can make sure what we deliver is 
consistent. Plus, the team at Northgate are good 
at keeping us briefed on developments and their 
objectives too, so my team can sense check all the 
outputs and add real value for the client. 

What does the future hold for the Projector and 
Northgate relationship?
Julia: It’s an exciting time for Northgate; we have 
a refreshed brand proposition and we’re now 
in a position to start rolling out the marketing 
strategy across a range of channels. We’re going 
to need Projector to help with a lot of that.

Phil: More of the same, I hope. It’s a great 
relationship that’s gone from strength-to-
strength. From one small request back in 2016 to 
now being seen as a trusted partner for a business 
as successful as Northgate is a huge testament to 
my team. 

PROJECTOR
To find out more about 
Projector’s strategic and 
creative branding services and 
how the team could help build 
your business, contact Phil on 
0191 265 2400
www.yourprojector.com
@yourprojector
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The digital and tech sector was the 
focus of a recent dinner held at 
Newcastle High School for Girls 
(NHSG) in Jesmond. Hosted by 
the school’s governors, the annual 

dinner, now in its third year, has been firmly 
established as a key event in the North East 
calendar.

Guests at the NHSG Governors’ Dinner 
included many of the most influential people in 
the region who were welcomed by the chair of 
the NHSG governing board, Patricia Alexander, 
managing director of the North East-based social 
lender Shared Interest.  

Patricia says: “The aim of the NHSG Governors’ 
Dinner is to enable the school to showcase its 
fantastic work as well as to look at ways that 
business and schools can work together to nurture 
young people in the region. Guests very much 
valued being able to hear the views of the next 
generation and NHSG sixth form pupils who were 
seated at each table, providing the girls with an 
impressive opportunity to learn from some of our 
region’s best talent.

“Our theme for the evening was Innovation in 
the Digital Age and we were delighted to welcome 
Jim Mawdsley, CEO of Generator and head of 
Digital Union, as our guest speaker.

“Jim is an outstanding ambassador for the 
digital and tech business in the region, and at the 
forefront of many ground-breaking projects.”

Before Jim took to the floor, guests at the dinner 
heard from Michael Tippett, who was appointed 

as head of NHSG in September 2018. Michael 
set out his vision for the school explaining that 
“the school’s mission is to educate the future 
leaders and shapers of the world.” Turning to the 
digital and tech industry, Michael expressed his 
frustration at the very low percentage of women 
currently working in the tech industry and how 
schools and businesses must work together to 
bring about change.  

He reflected on the evening: “I see the role of 
NHSG as educating the women who will have the 
drive and capacity to shape this sector. I don’t just 
want our pupils to go on to be the end users of 
tech; I want them to be at the forefront of shaping 
its development.”

He added that the role of the school was to 
“encourage more girls to follow their interest in 
technical and digital areas so that they can have an 
equal voice and place at the table.”

Jim, in his address, talked of the enormous 
change in the digital and tech sector in recent 
years and of how he is blown away by the technical 
and digital innovation in the region. He expressed 
that all businesses were now built on tech, citing 
END clothing as a phenomenal local example of 
how digital and tech platforms have been the key 
to “astronomical growth.”

Talking about the next generation of innovators, 
Jim impressed upon the guests the need for 
creativity.

He said: “Being creative and employing free 
thinking is the key because the reality is that if you 
don’t disrupt yourself, someone else will.”

ADVERTISING FEATURE – EDUCATION
Newcastle High School for Girls 

Business leaders and educators gathered to focus on the digital and tech sector at the Newcastle 
High School for Girls Governors’ Dinner last month

NHSG DINNER CELEBRATES DIGITAL 

NEWCASTLE HIGH SCHOOL 
FOR GIRLS 
Photos: (top) Jim Mawdsley 

(right) Michael Tippett (above) 

Patricia Alexander

www.newcastlehigh.gdst.net
@NewcastleHigh
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The North East is open for business 
with more than 11,000 new North 
East companies launched in 2017* – 
meaning there is a real demand for 
reliable, effective and result-driven 

business support.
Pathways 2 Innovation (P2I) is a programme 

designed to help SMEs protect and commercialise 
new technologies, products, services and 
processes and access new markets.

Supporting the North East Local Enterprise 
Partnership’s Strategic Economic Plan, the 
programme is particularly aimed at businesses 
in the healthcare and life sciences, advanced 
manufacturing, offshore and energy technologies, 
IT, software, creative and digital sectors.

P2I is funded through the European Regional 
Development Fund (ERDF) and is delivered by 
RTC North in partnership with the Business & 
Intellectual Property Centre Newcastle in the NE 
LEP area. 

SMEs based in the North East, from Durham 
to Northumberland, working in these key sectors 
can access four levels of support through the 
programme, including:

One-to-one support
A minimum of two days support from RTC 
North’s innovation advisors. During this stage, 
SMEs can benefit from: 
•  Idea health checks and IP audits (infringement, 

freedom to operate) 
•  Product, publication and patent searching 

(novelty)
•  Commercialisation assistance and legal advice 

(partnering, business model, licencing etc)
•  Facilitation of company introductions and 

identification of collaboration partners
• Business development support (strategy)
•  Specialist market research (bespoke support 

using commercial data sources)
•  Copyright advice for training materials

Support through masterclasses and workshops
Half or full-day sessions delivered on a range of 
topics throughout the year, covering:

• Innovation training
• Monetising intellectual property
• Business model development 
• Understanding customer needs
• Accessing market intelligence

Funded support for innovation 
Companies can access up to 35 per cent grant 
funding for work with external specialists for 
projects between £3000 and £6000 total value.

Through P2I, RTC North can provide support 
with the development and commercialisation of 
innovative ideas. Eligible companies can access 
subsidised services for projects which lead to 
the development of new technologies, products, 
processes and services. From strategic planning, 
market strategy and helping companies to access 
proof of concept and other forms of funding and 
procurement advice.

Support through The Business & Intellectual 
Property Centre (BIPC)
BIPC can provide free support to enable eligible 
SMEs to identify and utilise their intellectual 
property to protect new innovations and grow 
their business. Free support available includes:

•  One-to-one IP advice sessions delivered by the 
BIPC team and the Intellectual Property Office

•  One-to-one support session from IP barristers 
and solicitors

•  Patent and trademark searches
•  Access to quality business information 

services including online sources of 
information, such as British Standards and 
Mintel, often out of the reach of most SMEs

•  Exclusive invitation to events and 
masterclasses, supported by a range of BIPC 
partners, focusing on harnessing IP for growth 
and exploring new market opportunities 

RTC services are designed to help clients 
innovate, compete and grow. Specialising in the 
commercialisation of new products and services, 
we work with individuals, businesses and the 
public sector to help create more innovative and 
vibrant economies. 

ADVERTISING FEATURE – DEVELOPMENT
RTC North 

Are you a North East-based SME looking for support to take your innovation to market? Pathways 
2 Innovation and RTC North can help

UNLOCK YOUR POTENTIAL 

RTC NORTH
Founded in 1989, RTC North 

has vast experience of helping 

organisations with all stages 

of the innovation and IP 

commercialisation process and 

uses this expertise to support 

partners at a UK regional, 

national and European level. 

www.rtcnorth.co.uk
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At Gordon Brown Law Firm LLP, 
we understand the principles of 
respect and integrity – treating 
others with these values is a 
distinguishable factor of our ethos. 

With such an emphasis on online 
communication in this digital age, we’ve listed 
some helpful advice on your rights on the topic 
of cyberbullying, explaining what it means and 
importantly what the law covers. 

What is cyberbullying? 
Cyberbullying involves any type of bullying 
which takes place on an online platform or via 
smartphones or tablets. Social media sites, online 
gaming platforms and messaging apps have become 
somewhat of a hotbed in recent years for negative 
experiences, which can include cyberbullying. 
While cyberbullying itself is not a crime and is 
actually not covered by a specific law in the UK, 
the person committing the act will quite possibly 
be carrying out a criminal offence under various 
different acts. These can include the following: 

Protection from Harassment Act 1997 
Under the Protection from Harassment Act 1997 
it is a criminal offence for a person to pursue a 
course of conduct that amounts to the harassment 
of another, which the perpetrator knows or ought 
to know amounts to harassment. In the online 
domain this could include sending various forms 

of digital communication to an individual with 
the intention of causing distress. A person found 
guilty of this offence could receive up to six months’ 
imprisonment, a financial penalty or both.

Section 4 of the Protection from Harassment Act 
1997 provides the potential for greater punishment 
to those found guilty of causing another person to 
fear, on at least two occasions, that violence will be 
used against them. A person found guilty of this 
offence could receive up to five years in prison, as 
well as a fine. The 1997 Act also gives courts the 
power to grant restraining orders against those 
found guilty of an offence in order to protect the 
victim.

Malicious Communications Act 1988
Section 1 of the Malicious Communications Act 
1988 states that it is an offence for any person to 
send a communication that is “indecent or grossly 
offensive” for the purpose of causing “distress or 
anxiety to the recipient.” The Act also extends 
to threats and information, which is false and 
known or believed to be false, by the sender of 
the communication. A person found guilty of this 
offence is liable to receive a prison sentence of up 
to six months, a fine (currently of up to £5,000) or 
even both.

Public Order Act 1986
Under section 5 of the Public Order Act 1986, 
it is an offence to use threatening, abusive or 
insulting words, behaviour, writing or any visual 
representations likely to cause harassment, alarm 
or distress within the hearing or sight of a person. 
Concerning cyberbullying, with the influx of 
camera and video functionality on mobiles phones 
and tablets, this offence could apply when using 
these devices.

Computer Misuse Act 1990
If a person hacks into the victim’s online accounts 
or personal computer/smartphone, they may be 
committing an offence under the Computer Misuse 
Act 1990.

ADVERTISING FEATURE – LAW 
Gordon Brown Law Firm

Deb Tweedy, associate and head of employment at Gordon Brown Law Firm, reflects on the 
legalities of online abuse 

CYBERBULLYING AND THE LAW 
– WHAT ARE YOUR RIGHTS?

GORDON BROWN LAW 
FIRM 
If you’ve been affected by 

cyberbullying and would like to 

find out more, contact the Real 

People, Really Great Lawyers 

team on: 

0191 388 1778 

info@gblf.co.uk
www.gblf.co.uk
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The Government’s recent 
announcement of changes to the 
divorce laws in England and Wales 
to enable couples to dissolve their 
marriages more straightforwardly 

and with less acrimony is well overdue and very 
welcome.

As things have stood since the late 1960s, 
a reason has had to be provided as to why a 
marriage has “irretrievably broken down” with one 
party having to accuse the other of committing 
adultery, behaving unreasonably or desertion.

Couples that have lived apart for at least two 
years can currently apply for a divorce if the 
desire for one is mutual, but if one party does not 
consent to the divorce, this period is extended to 
five years.

This ‘fault-based‘ approach has meant that when 
a marriage has broken down and people want to 
make a fresh start, they have to look backwards 
and blame the other party in order to apply for a 
divorce, even when there actually is no blame to 
lay and the couple has simply grown apart.

This often makes an already emotionally 
challenging situation even worse, with acrimony 
and resentment that was not previously there 
quickly building, and it can also have unintended, 
long-term consequences in situations where the 
divorcing parties will need to have a continuing 
relationship.

This is most likely based around their children, 
and there is a considerable amount of evidence 
that parental conflict is damaging to children’s 
well-being and chances in life.

Between 2016 and 2018, almost 60 per cent of 
divorce applications were on “fault-based” facts 
(the behaviour fact accounting for nearly half of all 
divorce applications) and 40 per cent were based 
on separation facts. Proposals for changes to the 
law include:

•  Replacing the need to say why a marriage has 

irretrievably broken down with a requirement to 
simply tell the court that it has 

•  Creating the option of a joint divorce application, 
alongside retaining the option for one party to 
initiate the process

•  Removing the ability to contest a divorce
•  Introducing a minimum timeframe of six 

months, from petition stage to the issuing of 
a decree absolute, to help ensure that divorce 
proceedings are carefully considered over a 
sensible length of time. The divorce will not 
be automatic at a fixed date at the end of the 
minimum timeframe, and will still need the 
applicant to confirm that they wish for the 
divorce process to be concluded.

The same changes will also be made to the law 
relating to the dissolution of a civil partnership, 
which broadly mirrors the legal process for 
obtaining a divorce.

The new legislation is expected to be introduced 
as soon as Parliamentary time allows, and the 
hope is that it be more likely that more couples 
can work together collaboratively, or through 
mediation, to resolve issues arising on their 
separation.

More parents will hopefully be able to put aside 
the reasons why their marriage did not work out 
and focus instead on meeting the emotional, 
financial and logistical needs for their children, 
as well as how their finances can become fairly 
disentangled.

The emotional difficulties that divorce entails 
will of course remain, but this new regime 
should make the whole process much more 
straightforward and less confrontational to the 
benefit of everyone involved.

These are long overdue, sensible changes, which 
I feel will lead to a far greater number of better 
outcomes for separating couples than is currently 
the case, and we look forward to seeing them 
come into force.

ADVERTISING FEATURE –  LAW
Hay & Kilner 

By Nicola Matthews, head of family law at Hay & Kilner Law Firm in Newcastle

WELCOME CHANGES TO 
DIVORCE LAWS

HAY & KILNER
For further information, contact 

Nicola on 0191 232 8345 or email 

nicola.matthews@hay-kilner.co.uk

www.hay-kilner.co.uk
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The North East is a region that 
benefits greatly from its connections 
to the rest of the UK and beyond, 
particularly through its ports and 
international transport links. These 

links help it to thrive in several sectors, including 

offshore energy and manufacturing, but Lisa 
Hamilton-Murray, assistant principal at Newcastle 
College, believes it is the connections within the 
region, between people, business and education, 
that are vital to its continued growth.

“In an ever-increasing digital world, I believe it 
is important to keep making personal connections, 
having conversations and building partnerships,” 
she says. 

“Forging relationships with industry is 
what allows education and skills providers like 
Newcastle College the insight to develop the right 
courses and facilities, provide people with the 
right tools and ultimately, connect them with their 
future career.”

The college’s connections to industry are at 
the centre of everything it does and forms the 
backbone of every course it offers – from entry 
level up to degree-level study through Newcastle 
College University Centre.

“Without connecting what we do with the needs 
of employers, the skills we pass on to our students 
wouldn’t be up-to-date or prepare them for the 
jobs they’re training for,” Lisa continues. “By 
ensuring our students are learning the practical, 
hands-on skills that employers are looking for, 
both now and in the future, in environments, 
which reflect industry, we are producing talented 
workers who will contribute to the future of the 
region.”

An example of these environments is Newcastle 
College’s award-winning Transport Academy, 
comprising rail and aviation academies, both of 
which are unique within the North East.

The £5 million, purpose-built Rail and 
Civil Engineering Academy was developed in 
partnership with industry leaders and houses the 
resources to train technicians and engineers in 
signalling, telecommunications, electrification and 
plant, P-way and safety-critical operations, as well 
as civil engineers – all under one roof.

It offers pathways into the rail, engineering and 
civil construction sectors – all of which are vital to 
the North East’s infrastructure.

ADVERTISING FEATURE – EDUCATION
Newcastle College 

Newcastle College sees strong personal relationship building between education and industry as 
key to unlocking students’ full potential 

THE RIGHT CONNECTIONS 
FOR SUCCESS 
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The industry connections and partnerships the 
academy has, including Nexus and Ganymede, 
benefits students like 18-year-old Tia Jones, who 
is currently completing a Level 3 Diploma in Rail 
Engineering at the academy, alongside her job as 
a track worker at Ganymede. In September, Tia 
will continue at the academy to study a brand new 
Foundation Degree in Rail Engineering through 
Newcastle College University Centre.

Having always been interested in engineering, 
Tia chose the course because of the opportunities 
the facilities offered her. She reflects: “I’ve always 
been interested in engineering and the offer from 
Newcastle College looked interesting. It’s an 
exciting environment and it’s local and easy to get 
to.”

Back in 2018, when juggling studies alongside 
work within industry became challenging for Tia, 
she was able to reach out for support from her 
tutors and was also invited to join the college’s 
joint initiative with the Girls’ Network.

The Girls’ Network is a national mentoring 
scheme, aimed at helping female students 
overcome barriers to success – including 
confidence, lack of opportunities and a lack 
of role-models. Its mission is to ‘inspire and 
empower girls by connecting them with a mentor 
and a network of professional female role-models.’ 

Newcastle College currently has a number of 
female learners enrolled on its Girls’ Network 
programme, including Tia, who is one of only a 
few female students based at the Rail and Civil 
Engineering Academy. It is a support system that 
Lisa feels is vital to be able to offer students, not 
only for their immediate well-being but for their 
future career.

“It is not just the practical skills that are 
important,” she says. “We are tasked with 
producing a pipeline of skilled workers who will 
go on to work in roles pivotal to the region’s future. 
So, helping our students to develop interpersonal 
skills, resilience and a support network is vital to 
them being prepared for employment in the real 
world.”

Tia agrees that the support of the Girls’ Network 
has hugely helped her development, saying: “Being 
part of the Girls’ Network has made me so much 
more confident, both in general and in situations 
such as interviews.

“Getting to know my mentor has helped with 
my confidence and the work that I do. I don’t feel 

as anxious anymore. I feel inspired to pursue my 
career.”

The college’s priority areas align with 
the region’s growth areas – energy, digital, 
manufacturing and engineering. But its purpose 
has always been to help people unlock their 
potential. It appears that providing the right 
support and the right connections, as well as the 
right skills, is key to doing this.

“The success of the North East going forward 
relies on ensuring we have enough skilled people 
to plug emerging skills gaps,” Lisa continues. “To 
do that, employers must reach out and connect 
with schools and colleges and build relationships 
with our students and us.

“These relationships are what help us to tailor 
what we offer to the needs of employers and 
provide the right support to those people training 
for a career in the region and ultimately, these 
connections are what will help drive the region 
forward.”

NEWCASTLE COLLEGE 
www.ncl-coll.ac.uk
@NCLCollege

i
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IN ASSOCIATION WITH:

North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built 
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended 

our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and 
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we 

can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT
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BUILT ENVIRONMENT - NEWS

NEWCASTLE UPON TYNE

West One sale                                             
Avison Young, acting on behalf of administrators, Moorfields 
Advisory, as vendor, and Citivale, as asset manager, has sold the 
West One building on Forth Banks, Newcastle upon Tyne. 

The nine-storey, mixed-use office and car park block, 
incorporating 49,014 sq ft of Grade A offices and 44 car park 
spaces, are multi-let to eight tenants including National Energy 
Action, TNEI, Hempsons Ltd and Performance Horizon Group. 

The property was acquired by way of a joint venture between 
Pears Property Group and Minton Group, both London-based 
investors. It is envisaged that the purchaser will continue to asset 
manage the property and look to increase value through letting of 
the vacant parts. The purchase price was £4.35 million, reflecting 
an 8.44 per cent net initial yield.

DURHAM 

Oak moves to Durham City 
after investment                        
Oak Intranet has acquired the first floor of Harrison House in 
Durham city centre.

The move into the 1,935 sq ft suite comes after the organisation 
was introduced to the team at Naylors by Business Durham, the 
economic development organisation for County Durham.

Business Durham was also able to support Oak Intranet by 
enabling the firm to access £700,000 of investment from the 
Finance Durham Fund. The fund was established by Durham 
County Council to support the growth of businesses located in, 

or looking to relocate to the county, who are working toward the 
development of new products, entering new markets or expanding 
their operations.

SOUTH TYNESIDE

Monkton letting                                                                               
Newcastle-based Naylors has let the first-floor office premises at 
a South Tyneside business park to SeatGeek Sport, a division of 
New York-founded SeatGeek Enterprise, an international firm which 
uses its technology-first approach to deliver an innovative ticketing 
software platform to sports stadiums, theatres and concert venues.

SeatGeek Sport, whose UK Client portfolio includes 25 per 
cent of Premier League football clubs and 25 per cent of EFL 
Championship clubs, among a wide-ranging client list spanning 
football, rugby and cricket, has taken on the air-conditioned office 
space at Unit 8 Merchant Court on Monkton Business Park, in 
South Tyneside. The firm has committed to a four-year lease as it 

expands its global business, which currently employs more than 
400 people across four continents. 

IN ASSOCIATION WITH:
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Tenant Fee Bill 2019: 
are you ready?

November 23, 2016, was a date to remember for 
letting agents across England and Wales. It was 
the date the Tenant Fee Ban was first announced 
as part of the Autumn Statement. More than 24 
months later, the Tenant Fees Bill 2019 has finally 
come into place. However – and worryingly – many 
lettings agents and landlords don’t understand the 
potential impact the act will have. 

When looking at the numbers, there are an 
estimated 4.8 million tenant households in England 
that are expected to benefit from the Tenant Fees 
Bill 2019 (Tenant Fees Bill Impact Assessment May 
2018). Clearly, this is fantastic news for a nation 
that is facing an insufferable increase in the cost of 
living year-on-year. 

However, despite expecting this change for more 
than 24 months, our opinion at GFW on the bill 
hasn’t changed. As a business, we agree with our 
regulatory body, ARLA Propertymark, which does 
not support a full ban. We believe the ban is grossly 
unfair on honest and reputable agents who charge 
legitimate fees for work that is conducted on behalf 
of tenants.

Let’s start with tenant administration charges. 
Many small agents rely on these fees to continue 
trading, if they are expected to absorb this cost, 
regrettably, it is unlikely that they will continue to 
trade profitably. In order to combat this, we expect 
many agents to increase their fees to landlords in 
order to compensate for a loss of earnings. Due to 
the scope of our work, we’ve made the decision 
to freeze fees for all new landlords for the next two 
years.

An increase in landlord fees brings us to the 
inevitable; an increase in rental rates. It is possible 
that landlords will increase the rental price of their 
properties in order to compensate for the additional 
fees charged by letting agents; essentially 
contradicting the bill itself and saving the tenant little 
or no money. Will anyone come out on top? Only 
time will tell. 

Tenant administration charges are probably 

the most debated section of the bill, however, we 
must not forget that landlords are now not allowed 
to charge their tenant for any contracted work as 
a separate cost, such as gardening or chimney 
sweeping - potential huge cost implications for 
landlords.

Given the above implications for landlords, 
agents, and also tenants, it’s truly my opinion that 
a cap on fees would have been a far more sensible 
approach.

Of course, as with any new bill, it is impossible 
to predict the scale of impact on the industry. If you 
were to ask us how we think the bill could possibly 
affect landlords in Newcastle and the surrounding 
areas, we would say not much. Why? The North 
East is an area of constant growth, and with more 
and more funding being allocated to northern 
towns and cities, there is inevitably more demand 
for housing; especially for those looking to work in 
hospitals and education. Higher demand equals 
higher yields. 

The biggest immediate implication for a landlord 
will be the possibility of their agent increasing 
their fees; if this is the case, please get in touch 
to discuss your options or any other queries 
surrounding the Tenant Fee Ban.

Donna Cheney, head of lettings at George F. White and GFW Letting, discusses the impact the Tenant Fee Ban will have on 
the industry as well as tenants

ADVERTISING FEATURE – BUILT ENVIRONMENT – GEORGE F. WHITE 

George F. White 

www.georgefwhite.co.uk

0191 605 3480

GFW Letting 

www.gfwletting.co.uk

0191 284 7171
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Opportunity knocks

Richard Turner (pictured), partner and head of 
investment at Cushman & Wakefield Newcastle 
office, told the audience at the Property Outlook: 
North East report launch that the industrial market 
had less space available “than at any time in 
living memory”, with no grade A buildings above 
50,000 sq ft and Hansteen, UK Land and Northern 
Trust, which have smaller units, are all at record 
occupancy levels.

 The 1m sq ft Follingby scheme is 98 per cent let 
and Amazon was a massive story last year taking 
1.5m sq ft in Darlington and 2m sq ft in Durham 
for new fulfilment centres. Richard said that “even 
stripping these out it was a record year for take-
up.”

Looking at the office sector, the market is 
quiet this year and though Newcastle city centre 
continues to have a lack of grade A space there 
is a development pipeline, with Legal & General’s 
The Lumen at Newcastle Helix the first out of the 
ground. Cushman & Wakefield is predicting three 
pre-lets this year.

Elsewhere across the region, Richard said: “We 
are seeing the first speculative office development 
in Middlesbrough, Sunderland and Darlington for 
decades.” This is only possible because councils 
see development as part of the regeneration of 
town/city centres and are sponsoring through long 
term lease wrappers, developing directly or through 

a joint venture.
 Last year’s investment market was flattered 

by £270 million of Amazon deals when the focus 
has been on hotels, buy-to-rent properties and 
student accommodation. Retail is heavily out of 
favour as values fall in response to the multitude of 
headwinds against the sector.

The national picture is headlined by Brexit and 
other sources of uncertainty with the focus getting 
too short term, even analysing trends on a monthly 
or quarterly basis, when in fact real estate is a long-
term game.

Patrick Scanlon, head of UK offices insight at 
Cushman & Wakefield, says that over the coming 
years, “there will be many non-cyclical trends that 
will create opportunities for investors and occupiers 
who stay ahead of the curve.”

 He adds: “These trends will be in place 
regardless of global trade volumes, Brexit or any 
other external force.”

For example, the sector can look forward to 
the next generation of tenants when high-skilled 
outsourcing is the main source of job and business 
growth in the UK regions.

Back office functions will be increasingly 
outsourced to small specialists in process 
management. Highly-skilled and increasingly 
data and tech orientated, this is a far cry from the 
old-style outsourcing of call centres and admin 
support.

Consultants are presently enjoying a boom 
in demand for the same reasons. Established 
businesses are looking to management and 
business consultants to help them transform their 
business in a digital world. 

Marketing, advertising and design projects are 
also increasingly outsourced. These are specialist 
activities, considering the expertise needed to 
use social media and good design to get clients’ 
attention over the noise of online content.

Computer consultants are another area of 

The early summer Property Outlook: North East report was presented by Cushman & Wakefield to more than 200 attendees 
keen to hear the detailed insight into the regional market and the national issues affecting the sector, reports Chris Dobson

OPINION – CHRIS DOBSON
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growth as businesses want advice on how to set up 
their digital IT infrastructure, from Cloud computing 
to cybersecurity.

 The computer programmers – the coders that 
design software – are graduating from start-ups 
and scaling up into the next generation of micro, 
small and medium-sized enterprises. Software for 
accountancy, cybersecurity and human resources 
are leading areas of development.

There is also increasingly co-working hotspots 
where the growth in new businesses in tech, 
consultancy and creative industries are often the 
source of demand. As a result, employees are open 
to working in shared workplaces. Freelancers are 
also increasingly likely to rent a desk compared to 
using a home office.

 Businesses are less reliant on physical servers 
and can securely set up IT on the cloud. Security 
and bespoke IT requirements are accounted for, for 
the large corporates, by co-working operators.

The growth of alternative investment in the 
regions is part of a wider secular trend where 
investors want income and diversification. These 
alternatives offer exposure to a diverse range of 
demand drivers.

Investors also want a stake in the best assets, the 
strongest covenants and dominant operators and 
they are considering a wider range of property types 
to achieve this goal.

As a result, alternative real estate is increasingly 
liquid and has an international and institutional 
appeal.

Alternatives were 32 per cent of regional volumes 
in 2018, which is an all-time high. Some property 
types – healthcare and student living for example 
– are heavily biased to the regions, rather than 
London, and so the regions will always play an 
important role for investors looking to the UK for 
investment opportunities.

Overall, these key trends are a reminder that 
real estate – whether as an investor or an occupier 
– requires a long-term view. There are long-term 
drivers at play, which will influence our decisions 
today.

The Newcastle Outlook event also looked at 
investment trends and opportunities “in a world of 
low rates, cash sitting in the bank isn’t going to earn 
investors anything.” “To get a return” says Patrick, 
“you need to take risks.”

He continued: “We all work hard to understand 
those risks to find the best opportunities at the right 
price. In the short-term, the direction our market 
takes will be determined by investors’ attitudes to 
income security and occupiers’ attitudes to the 
business environment.”

From an investors’ perspective investment that 
offers defensive income, that is good covenants, 
long leases and strong occupier fundamentals, will 
be in high demand. The regional markets have a lot 
to offer in this respect.

Occupiers, on the other hand, will find new and 
refurbished space increasingly rare with prime rents 
rising in the coming years. Competition for space will 
keep the pre-letting market active.

More opportunistic investors will see strong 
occupier fundamentals and lower investment 
volumes as a chance to pick up assets with a 
refurbishment/redevelopment angle. Challenged 
assets may see pricing drift until opportunists see 
value. But there is plenty of capital looking for these 
opportunities.

The key message – be pro-active and keep the 
long-term trends in mind. Whether that is the use of 
flexible office space to reduce your own costs, or an 
investor looking at a wide range of property types 
for income.

When there’s uncertainty there is always an 
opportunity was the theme adopted by Richard 
Pickering, Cushman & Wakefield’s head of futures 
strategy. He discussed the impact that digitisation 
will have on real estate and considered the potential 
for activities currently carried out using real estate to 
be substituted by digital alternatives, and posed the 
question, “Could this mean the end of real estate?”

“In short, no,” said the head of futures strategy, 
“however, we in the industry need to treat this as 
a wake-up call.  The same trends we see today in 
retail have the potential to bleed into other sectors. 
Digital business models tend to have cost and 
convenience advantages.

“This sets a challenge for real estate investors 
to reposition their assets and portfolios to focus 
on real estate’s inherent strengths, such as 
end-user engagement and experience. For the 
best innovations in this space, we need to look 
increasingly outside of our industry, and be willing 
to challenge long-held paradigms of the role of real 
estate.”
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Viewpoint

The Durham County Council/Durham 
University ‘Summit’ earlier this year launched 
your new logo and strapline ‘Powered 
by People’, with the added message that 
you were ‘Building on Momentum’. What 
prompted you to hold such an upbeat event?
Powered by People came as a result of a number 
of meetings with a whole range of Durham 

businesses. When they saw the investment, 
developments and opportunities across Durham 
that are currently taking place, they felt we should 
be shouting louder about it and, indeed, they 
wanted to shout as well. Such is the sense of pride 
and community among our businesses they offered 
– if we gave them the assets – to take the message 
and tell others what a great place Durham is to do 
business. We’ve developed something that helps 
them, partners and the council promote Durham. 
It also should provide opportunities to bring 
businesses together, develop networks, encourage 
collaboration and increases ambition across the 
county. It’s a very welcoming club that we want 
people to join. 

More than 20 businesses, from the largest, 
Hitachi, to the smallest, Teesdale Cheesemakers, 
said that being part of it is making a difference 
to how they work and how their networks are 
developing. We launched it at the business summit 
at the start of the year, promoted it at MIPIM and 
were at Westminster in April. We’re finding that 
the scale of the opportunity has surprised a lot of 
people and they are now coming to us to find out 
more.
 
You refer to successes to date and what is 
planned for the future. What is the scale of 
investment proposed and how many jobs will 
be created?
Committed investment across the county is 
£3.4 billion, which we estimate will bring a 
further 100,000 jobs by 2024. It’s the range of 
opportunities, right across the county, that’s 
particularly exciting. Durham has the largest 
distribution centre in the UK about to start on site 
at Bowburn just off the A1. Agreement has been 
signed at Jade, Seaham, bringing significant new 
investment to the area and Forrest Park, Newton 
Aycliffe, is about to really take off – there’s so much 
potential. That’s before we even start to talk about 
our city centre, riverside, Durham University capital 

North East Times’ property writer Chris Dobson talks with Stuart Timmiss, head of development and housing at Durham County 
Council

INTERVIEW – STUART TIMMISS
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investments and Aykley Heads, which is a short 
walk from the station and the city. Aykley Heads 
alone will bring £350 million to our economy and 
up to 6000 jobs.
 
Is this just commercial property or is there a 
measure of residential development?
Everything I’ve talked about is commercial but 
you’re absolutely right to ask about residential 
development. We have exciting opportunities right 
across the county. A new garden village in Seaham 
will bring health innovation to how we meet the 
needs of our aging population. The Lambton 
Estate, near Chester-le-Street, brings the highest 
quality housing in a truly unique environment – not 
many folk could say that lions have wandered 
across their front lawn – and there are new 
residential opportunities in the city centre and 
across all our towns and villages. Our plan is for 
close to 26,000 new homes by 2035 of the right 
houses in the right place.
 
What are the key developments on site and 
proposed?
In Durham, Riverside Walk is ready for opening 
and Milburngate is now coming out of the ground. 
Aykley Heads has been described as potentially 
the most exciting development opportunity in the 
UK – and we hope to attract significant, exciting 
new businesses to the region. Across the county, 
we have Jade Business Park at Seaham; Integra 
61 at Bowburn; Forrest Park at Newton Aycliffe; 
and NETPark at Sedgefield, which provides 
science, technology and engineering companies 
with world-class combined laboratory, clean room 
and office space. We’ve a staggering 305 hectares 
of land available for strategic and employment 
development, having already attracted more than 
40 foreign investments over the past five years.
 
Durham University also has tremendous 
vision with huge investment planned by 2027. 
Clearly the city will be a hive of activity. What 
are its principal developments?
Durham University is making capital investments 
of £1 billion over the next ten years, which brings 
huge potential for the county and the region. 
The new Teaching and Learning building with 
state-of-the-art facilities and development of a 
Sports Park at Maiden Castle will be ready later 

this year. There’s two new colleges and student 
facilities at Mount Oswald and a new Mathematical 
and Computer Sciences building. In the longer 
term, there are plans for a game-changing new 
Business School building in the city centre and 
redevelopment of the Elvet Riverside buildings. The 
team at the university knows that students relish 
their time in Durham and they’re helping to support 
students who want to stay and set up enterprises 
of their own working closely with the council and 
business to capture many of the graduates who 
would have traditionally headed south.
 
As we know there is more to life than 
development irrespective of its scale and 
quality. What are the lifestyle attractions of the 
city and county as a whole?
When we speak to businesses who have moved 
here, set up here and are thriving here, we hear 
the same messages over and over again. It’s the 
quality of life, we have a heritage coast line to 
explore, miles of moors and countryside to enjoy, 
we can watch international cricket at the Riverside, 
we have space and freedom to move but can get 
to London in under three hours and Edinburgh 
in less than two-and-a-half. People who live here 
enjoy all that the culture of Durham has to offer – 
the Auckland Project, Beamish, the cathedral to 
name but a few attractions that has made Durham 
one of the fastest-growing visitor economies in the 
UK. Durham is going from strength-to-strength with 
so many exciting things to come, we have a wealth 
of cultural attractions, sporting events and beauty 
on our doorstep. What’s not to love?

Finally, how would you summarise your 
messages and, if you gave businesses an 
opportunity to voice their opinion of the 
benefits of living and working here, what do 
you think they would say?
We recently put together a film to show how 
Durham is Powered by People and what 
businesses think of being here. It blew us away 
when we watched it. I personally loved the 
bit with Allison Raper, co-owner of Teesdale 
Cheesemakers. In the film she says, ‘you know 
I think there’s a tiny part of us wanting to keep it 
quiet because we’re really loving it’. Durham is all 
about the people, the opportunities, the support 
and the quality of life.

Durham County Council 

www.durham.gov.uk

@DurhamCouncil
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Infrastructure investment is 
vital for economic growth
Developing Consensus, the regional private/public sector property group, has called for increased investment in infrastructure 
in the North East as part of its 2019 manifesto 

ADVERTISING FEATURE – BUILT ENVIRONMENT – DEVELOPING CONSENSUS/NEWCASTLE CITY COUNCIL

Developing Consensus 

Author Fergus Trim (Broadoak 

Asset Management). Other 

working group members are 

Harvey Emms (Lichfields), 

Nick Gholkar (Ward Hadaway), 

Ronnie Graham (Ryder 

Architecture), Andy Kahn (Port 

of Tyne) and Mike Lamb (Turner 

Townsend)

www.developingconsensus.

com

A group of North East property investors, 
developers and professionals has looked at the 
key infrastructure priorities for the North East 
that will both stimulate demand and enable the 
promotion of key sites to deliver growth.

To identify the priorities for the region, 
Developing Consensus has set up a working 
group that identified the short and medium to long 
term priorities for both road and rail.

Investment in the built environment is 
essential for economic growth, to provide the 
accommodation for new and growing businesses.  
This investment depends on the right public 
sector infrastructure investment that can unlock 
the privately delivered schemes.

Investment in the region’s road infrastructure is 
of crucial importance to reduce congestion and 
provide capacity. Short-term priorities included 
the A1 Western Bypass widening from the Tyne 
north to Newcastle Great Park. This scheme is 
already identified in Highways England’s capital 
programme but the funding has not been 
confirmed, and this needs to be brought forward 

without delay.
Medium to long-term road priorities cover 

regional connectivity to the north and west 
through a full A1 and A69 dualling. Connectivity 
in the south of the region has been improved, 
however, connectivity west to Cumbria and 
north to Scotland remains an embarrassment. 
The North East should not be cut off from its 
neighbours through outdated road infrastructure 
that does not deliver necessary speeds or 
capacity.

Closer to home, the group believes that a new 
Tyne road crossing will be required within the 
next 15 years, with more north-south commuting, 
greater business connectivity and aging existing 
bridge infrastructure. Locations to the east and 
west of the city centre could be suitable. For 
example, a new crossing linking Byker to the 
Gateshead stadium could open up areas of the 
east of the city to new investment, while taking 
traffic out of the city centre, improving commuting 
and connectivity.

Rail and public transport investment is critical to 
build capacity and ease congestion. We are lucky 
with the Metro system, the envy of many larger 
cities; however, there are gaps in the system, 
most notably north to Ashington and south to the 
Team Valley. 

There are short-term wins based around 
technology with smarter ticketing linking 
rail, metro and buses, and better real-time 
information that will encourage more passenger 
journeys on existing infrastructure. East-west 
rail improvements are long needed to provide 
better links to Leeds and Manchester in line with 
the Northern Powerhouse rail strategy.  This 
needs to be properly funded and delivered, as 
well as installing the appropriate infrastructure in 
preparation for HS2. 

Longer term, we need to make the case for 
HS3 from Leeds to Scotland via Newcastle, to 
promote the North East as a region that is at the 
forefront of transport innovation. 
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Over the last year, Northumbria 
academics, along with partners 
from BIM Academy and the 
National Energy Foundation, 
have been working with local 

housing organisation Your Homes Newcastle to 
find out more about how its customers live in their 
homes.

With permission from customers, sensors were 
placed in seven apartments, monitoring factors 
such as electricity usage, room temperature, 
humidity, light and how householders move 
around the rooms within the building.

The data gathered can be used to understand 
how customers use buildings, provide alerts 
and advice, which will help them live more 
comfortably, and influence the design of buildings 
to reflect customers’ requirements better.

The findings of the Smart Connected Buildings 
project were recently presented at the annual BIM 
Show Live conference by Dr Kay Rogage, research 
fellow in Digital Living at Northumbria and an 
active member of the university’s BIM Academy 
research team.

She explains: “One of the benefits of this system 
is that it can be customised for landlords so they 
can monitor and identify conditions which lead to 
mould and mildew early on, before they develop, 
which could potentially minimise the costs 
incurred in treating the problem, significantly 
reducing the number of complaints and providing 
more comfortable living conditions for tenants.”

The project has been funded by Innovate 
UK, with the aim of integrating building design 
information, sensor data and feedback from 
building users to produce meaningful alerts and 
advice to builders and owners.

The team involved now hope to source 
additional funding to develop the prototype into 
a commercial grade software, which could be 
used by housing associations, property owners, 
developers and others working within the housing 
and building sector.

The prototype would include additional 

features, such as the ability to extract data from 
Standard Assessment Procedure (SAP) reports – 
used by the Government to assess and compare 
the energy and environmental performance of 
homes.

BIM Academy director Graham Kelly says: 
“Buildings can create huge amounts of data once 
they are in use and the Smart Connected Buildings 
project aims to collect this and use it to generate 
advice on how to optimise the performance of a 
building once complete and inform future design 
and construction.”

Ian Gallagher, assistant director operational 
property services at Your Homes Newcastle, 
adds: “As the managing agent for Newcastle City 
Council’s housing stock, we want to provide 
homes where people are warm and comfortable, 
are able to control the environment they live in, 
and can rely on us to proactively avoid problems 
such as mould, damp and condensation.

“We recognise that sensors and data can help 
us achieve this, so we were very happy to work 
with Kay and her colleagues to develop the Smart 
Connected Buildings model. We look forward 
to seeing where this can go, how customers can 
benefit and how we can assist in developing it 
further.”

ADVERTISING FEATURE – EDUCATION
Northumbria University 

Mould, mildew and damp cause misery for thousands of people in homes across the UK, and 
cost housing associations, landlords and homeowners millions of pounds a year in repairs. Now 
researchers at Northumbria University have come up with a solution that could lead to a change 
in how homes are designed in the future 

MAKING MOULD A THING OF THE PAST

NORTHUMBRIA UNIVERSITY 
Northumbria University 

has specialised in Building 

Information Modelling since 

2010 and offers a range of 

Architecture, Built Environment 

and Construction CPD. For more 

information, visit: 

www.northumbria.ac.uk/
architecture-built-environment-
construction  
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In today’s digital age, conversations about 
connectivity are dominated by infrastructure 
and the latest debate on 5G networks, but I 
prefer talking about connectivity in the context 
of people.

I didn’t realise it at the time but initiating, 
forming, developing and growing connections has 
underpinned my career since I left university more 
than 20 years ago.

When it comes to making connections, I’m still 
fascinated by the number of people in business who 
struggle or are reluctant to broaden their horizons 
beyond the obvious. Equally, I’m inspired when I 
hear about people pushing conventional boundaries 
of connectivity.

In delivering high-quality talent solutions to our 
customers, we rely heavily on our networks and the 
connections we maintain within them. They are 
an invaluable source of information, expertise and 
referrals. Those connections are essential to our 
success in finding the best talent for our customers 
– no matter where they are in the world.

Our teams work tirelessly to ensure they are 
connected with a breadth of stakeholders from 
suppliers to customers, trade bodies to Government 
officials, and everything in between.

In the pursuit of sourcing the very best talent, 
from all over the world, for our clients, the adage of 
‘who you know’ is essential for success.

While the principles of making connections 
have remained consistent, how we go about doing 
it has evolved in the last decade, especially with 
the development of social media and other online 
platforms.

Making online connections is a great tool to 
supplement your activities, but should not be 
treated as a one-size-fits-all solution.  I firmly 
believe mixing the methods is the most effective 
route to adopt.

Here are my thoughts on how to be successful 
when it comes to connectivity.

Manage your expectations: You are not going 
to see an immediate ‘return’ for building your 
connections. If you focus on building good 
networks, strong relationships and partnerships, the 

benefits will naturally flow. But if you focus solely 
on what you can get from the relationship, the 
opposite will happen.

Invest: You need to invest time and resource 
into developing your connections, but not to the 
detriment of delivering your day-to-day business.  
I recommend spreading the load; allocating 
responsibility across your team wherever possible.

It’s a two-way street: The most effective connections 
are those based on true collaboration. Proactively 
look for partnership opportunities, the connections 
and relationships forged through this will last a 
lifetime.

Authenticity: Not every connection you make 
will be right. But don’t worry about that, and don’t 
pretend if it’s not right. Be open, transparent and 
yourself.

Follow up: For me the follow up on any connection 
or introduction is essential, and doing so quickly 
after making contact. The momentum of dialogue is 
important at the outset.

The concept of an ever-shrinking world and the 
six degrees of separation principle originally set out 
by Karinthy in the early 1900s, is – in my view – 
even more relevant today.

Affording the time to develop and maintain 
connections is something we put into practice daily 
at Solutions Recruitment and I’d credit this as one of 
the reasons that our business continues to succeed. 

ADVERTISING FEATURE – DEVELOPMENT 
Solutions Recruitment 

Andy Mears, director at Solutions Recruitment, shares his thoughts on the importance of 
developing and maintaining connections with people 

CONNECTIVITY IN TALENT

SOLUTIONS RECRUITMENT
www.solerecruit.co.uk

i

“Our teams work tirelessly 
to ensure they are 

connected with a breadth of 
stakeholders from suppliers 
to customers, trade bodies 

to Government officials, and 
everything in between”
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The Chamber has appointed troo, 
a business energy benchmarking 
specialist, as the preferred energy 
supplier to assist with its members’ 
utilities. 

With 1300+ customers to date, troo’s mission 
is to ensure businesses pay a fair price for their 
energy. In addition, troo provides a complete 
aftercare service for all customers’ energy needs. 

troo’s mantra is to save businesses time, hassle 
and money when managing their energy renewals 
and services. Dedicated customer guides assist 
members with every possible energy need, 
including energy efficiency support. 

Just like the Chamber, troo prides itself on 
putting members’ interests at the heart of its 
operations, and in providing continuous support, 
obtaining fair prices, and in query management 
and with checking bills. 

In the same way the Chamber supports 
members to grow their knowledge by upskilling 
their businesses and employees, troo is striving to 
provide energy services education to companies 
they work with. 

troo provides the tools for members to make 
informed decisions, including accurate pricing 
strategy and advice on energy efficiency measures. 

David Langley, COO of the North East England 
Chamber of Commerce, says: “We see this alliance 
with troo as something that will add value to our 
members, as well as attract new members as a 
result. 

“troo can save our members time, hassle and 
money on their energy so that they are free to 
perform where they are needed in their business. 

“The Chamber is really excited about the future 
with troo and seeing how they can be a real benefit 
to our members.”

An exciting, additional feature to troo’s 
proposition for Chamber members is the access 
to a pricing portal to be able to self-serve. They 
will have the option to obtain prices themselves, 

but always in the knowledge that there are troo 
customer guides on hand to assist. 

troo’s CEO, Andrew Richardson, comments: 
“Alongside the Chamber, we are providing 
members with an all-encompassing energy 
service, with transparency at the core of how we 
work. Uniquely, we disclose the one-off set fee we 
receive from the supplier, should a member place 
their business through us. 

“We also seek to simplify and de-mystify 
energy for members, ensuring it’s easy to make an 
informed decision. Transparency brings trust and 
we see troo as a trusted partner to the Chamber 
and its members.”

The Chamber and troo certainly have a very 
similar ethos when it comes to supporting and 
working with businesses. It’s easy to see why 
the partnership fits, but it will be the Chamber 
membership organisations that will benefit in the 
long run.

ADVERTISING FEATURE – UTILITIES
troo

An exciting new alliance between troo and the North East England Chamber of Commerce 
launches a new energy service this month to benefit members

BUSINESS ENERGY BENCHMARKING 
SPECIALIST PARTNERS WITH THE 
CHAMBER

TROO 
For more information, please 

visit: www.troocost.com
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I wake up most mornings before heading into 
the office, I follow my usual routine of getting 
ready for work and before I even jump in my 
car, I’ve already used a product supplied to me 
through a subscription-based solution (Harry’s 

Shave Club). I then get the train and head to the 
office while listening to music on Spotify. 

If we sit back and look at how we access and 
purchase most of our products and services as UK 
consumers, it’s fair to say most of us have at least 
one, if not multiple subscription-based products 
and services that we use regularly.

We live in a subscription economy and see 
this everywhere from Spotify, Netflix, NOWTV, 
ClassPass, Abel & Cole, Gousto, Zip Car and HP 
Instant Ink, to name a few. As consumers, we 
expect a subscription experience to be one of our 
purchase options.

In order to stay current, many B2B technology 
resellers, system integrators and distributors are 

also seeing the customer benefits of offering a 
subscription model and are applying this thinking 
to their product and service offerings. 

This is often managed through a variation of 
services agreements, which will detail how and 
what the customer is paying for over the service 
period required. This is becoming more the 
norm in a technology environment where “as a 
service” is essential. We see this from many of 
the technology manufacturers but they’re often 
only available for some of their specific product 
offerings and is rarely available across multiple 
technology platforms or available for competitive 
equipment and services.

Mobile technology providers are no exception 
and if you look at some of the more niche resellers 
and service providers like Symec, it’s shifted very 
quickly from product-centric to relationship-
centric business models (subscription) which 
meet customer expectations across many levels, 

ADVERTISING FEATURE – TECH
Close Brothers Technology Services 

Sean Callanan of Close Brothers Technology Services reflects on how much we depend on 
subscription services in our everyday life and how B2B companies are reacting

BRINGING THE SUBSCRIPTION 
ECONOMY TO LIFE
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from technology supply and deployment, to in-life 
service management and on to end-of-life data 
security and environmental disposal.

Over the past decade, technology has 
completely transformed the way companies do 
business. A huge percentage of companies have 
moved from paper to digital processes – devices 
like tablets and handhelds are essential because 
they allow the flexibility to conduct business from 
any location, anytime on any device. 

Today, this need for mobile technology hasn’t 
changed, but the pace of technological change is 
happening faster and faster, making it increasingly 
difficult for companies to keep up.

A subscription model allows companies who 
use any form of technology to stay current without 
any upfront expenditure to acquire the technology 
and services they require.

The old way of doing business may have looked 
like this:
•  Company X has £500k Capex for fixed assets
•  Company X sends out RFP to ten providers
•  Company X demos/tests ten different models
•  Company X buys 500 devices/tablets from a 

single supplier
• Sweats assets for 5+ years

The pitfalls of this approach:
•  Devices are frequently broken and lost
•  Security or operating systems aren’t necessarily 

up to date or the latest versions
•  Older devices aren’t as efficient, with less power 

availability or slower to process data
•  Hassle, cost and data security risk of disposing of 

existing technology when you need a refresh

The new way of doing business:
•  Technology becomes an ongoing operational 

expense, rather than a capital expenditure
•  IT and operations come together to select the 

right subscription platform
•  Rent most current device or tablet for an agreed 

fee in-line with the subscription agreement; for 
example, this can be as little as £5 per user per 
month

•  At the end of the rental, devices are returned 
and swapped out for brand new devices with 
the most up-to-date operating systems and 
functionality

Benefits of the new way of doing business: 
•  Always the latest technology and operating 

system
• Automatic security updates
• It is cheaper to rent than to buy
•  Shorter, swifter upgrade cycles to stay current
•  This model ensures the end user is using the best 

technology, which ticks a box for IT
•  This model ensures the end user has the best 

management and uptime, which ticks a box for 
operations

CLOSE BROTHERS 
TECHNOLOGY SERVICES 
If you want to know more about 

the benefits of a subscription-

based technology solution, or 

would like to discuss how Close 

Brothers Technology Services 

and its partners can help you, 

please contact Sean Callanan on:

07711 193834

Sean.callanan@closebrothers.

com

www.closebrotherstechnology.

co.uk
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Snapsaver is launching a 
revolutionary app, which rewards 
influencers with 50 per cent off at 
hundreds of local restaurants, bars 
and retailers, in exchange for their 

social media exposure.
The Newcastle-based tech start-up, run by Jack 

Nunn and Ian Moore, has signed up hundreds 
of businesses, largely fuelled by a daily vlog 
documenting their journey. Over 95 North East 
businesses have already featured on the vlogs, 
including the likes of Pizza Express, Chaophraya, 
Beeronomy and the majority of businesses located 
in Stack.

Snapsaver’s development has been supported 
by bespoke legal advice from North East law firm 
for businesses Muckle LLP, whose tech lawyers 
have advised on a range of commercial matters, 
including supplier agreements and app terms and 
conditions.

Sam Roberts, solicitor in Muckle LLP’s digital 
and technology team, says: “Snapsaver is a 
really exciting business model because unlike all 
other discount apps out there, it equally benefits 
consumers and businesses alike. 

“The world has woken up to the power of 
social media and it’s great to see this North East 

tech business harnessing the social influence of 
its users to help boost the region’s businesses and 
high streets.”

Unlike other well-known daily deal discount 
sites, which charge businesses a large commission 
of around 30 per cent + VAT, Snapsaver provides 
a completely free service for their partnering 
businesses. In addition, businesses receive curated 
social media exposure to drive new full paying 
customers through the door.

Snapsaver’s exclusive community of app users 
can claim 50 per cent off in restaurants, bars, 
shops, salons and other lifestyle venues – as long 
as they check-in and create a social media post 
when they visit the establishments, promoting the 
businesses to their trusted friends and followers in 
an organic way. 

Users simply pay a small in-app purchase fee 
when claiming the discount – for example, 50 
per cent off a three-course meal subject to a 99p 
admin fee and a valid social media post. 

Co-founder Jack Nunn says: “I’ve been 
concerned about the future of the high street and 
retail centres for some time now. Footfall and 
sales figures continue to decline, compounded by 
the year-on-year growth of online retail and food 
delivery services. 

“Snapsaver has been specifically engineered to 
drive new full paying customers to bricks-and-
mortar businesses by utilising word of mouth and 
social proof on the world’s biggest social networks.

“The net result is curated social media posts on 
Facebook, Instagram and Twitter with up to 17 
times more reach compared to organic business 
page posts. 

“Our partners have the ability to control the 
number of local influencers claiming a discount on 
a day-by-day basis, allowing them to tailor their 
social media exposure to combat weekly, monthly 
and seasonal slow spots.

“Times are rapidly changing and it’s going to 
take a community effort to revive the high street 
for future generations to come.”

ADVERTISING FEATURE – LAW
Muckle LLP

The law firm is helping the Newcastle-based tech business on its mission to #ShareTheLuv

MUCKLE HELPS SNAPSAVER 
REUNITE CONSUMERS WITH THE 
HIGH STREET 

MUCKLE
Photo (left-right): Matthew Walsh 

(Muckle), Jack Nunn (Snapsaver), 

Sam Roberts (Muckle) and Ian 

Moore (Snapsaver)

www.muckle-llp.com
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Irshad Paurobally started the Durham MBA 
in September 2017 after having read law at 
Durham University as an undergraduate. He 
chose the Business School for his MBA as he 
knew the institution could provide him with 

an excellent environment in terms of support, 
research and opportunities.

As part of his MBA programme, Irshad chose to 
undertake a Strategic Business Project with Forest 
Carbon, a company which operates in the carbon 
capture industry and was established partly as 
a consequence of Director Stephen Prior’s own 
Durham MBA business project in 2005.

Irshad’s brief was to devise a social media 
strategy for Forest Carbon, which would help the 
company to expand its reach and raise awareness 
around climate change and sustainability.

To help identify the best social media 
platforms for Forest Carbon to use, Irshad used 
a combination of industry insights and company 
information. He decided to use LinkedIn as the 
main social media channel as the platform would 
enable both the company and its employees to 
engage with users through thought leadership 
posts.

To ensure his business project was a success, 
Irshad felt that it was crucial to build a rapport 
with the company stakeholders and gain their 
support, which he did through continuous 
engagement and site visits.

Irshad explains why he chose this particular 
business project:

“I wished to learn more about the emerging area 
of social media marketing. Moreover, I believe 
passionately in sustainability and the good work 
of organisations like Forest Carbon in making the 
world a better place,” he says.

Using a holistic model, 14 recommendations 
were proposed to Forest Carbon, including a 
tested marketing implementation plan. In drafting 
the recommendations, the willingness, as well 
as the capacity of Forest Carbon to deliver on a 
social media strategy, was considered to ensure the 
relevance of the proposal.

“Durham gave me the confidence to face the 
challenges posed by disruption by providing me 
with cutting-edge research and access to thought-
leaders,” Irshad adds.

“My plans are now to work in a challenger 
bank in the City in the field of banking strategy 
and innovation. My MBA and Strategic Business 
Project will prove helpful towards this.”

Stephen Prior, director of Forest Carbon, says: 
“The Durham Full-time MBA business project is 
a great way of bringing in a smart and dedicated 
mind to focus on a business problem, while at 
the same time benefiting from the academic 
discipline and independent thought provided by 
the Business School.

“Having had a good experience with a previous 
project, we didn’t hesitate in offering one as we 
needed some strategic thinking and research 
around our LinkedIn marketing strategy. Irshad 
completed a really thorough and detailed piece of 
work, and most importantly a useful one.”

ADVERTISING FEATURE – EDUCATION
Durham University Business School

Durham University Business School offers businesses the opportunity to work with MBA students 
to harness their knowledge and experience on an identified need through strategic business 
projects. Here is one example of how Forest Carbon benefited from collaborating with Durham 
MBA student Irshad Paurobally

CONNECTING WITH BUSINESS

DURHAM UNIVERSITY 
BUSINESS SCHOOL 
Photo: (left) Irshad Paurobally, 

(above) Stephen Prior

 To learn more about how your 

business can work with students, 

visit: www.durham.ac.uk/
business/bp
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All clothes: Simply Be

Be yourself 

Bead embellishment 
utility jacket, £49.
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Fringe Western jacket, £65.

Ribbed stripe dress, £39, nude barely there heel, 
£22, tie waist shirt dress, £25, block barely there 

heel, £25. 
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Blazer, £25, and slim leg trouser, £18, 
lace plunge midi bra, £20, shoes, £25. 

Stripe wrap blouse with belt 
£22, wide leg striped culottes, 
£20. 
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SPORT  – Cameron Bancroft

I
t is 15 months since Cameron Timothy 
Bancroft, one of the rising stars of 
Australian cricket, reached inside 
his pocket for the crumpled piece of 
sandpaper that would define a fledgling 

international career. 
Caught on camera tampering with the ball 

during the third Test against South Africa in 
Cape Town, an ill-judged attempt at seeking a 
competitive advantage precipitated a period of 
deep regret and searing self-reflection. 

In seeking the respect of his peers (vice-captain 
David Warner had suggested using the sandpaper) 
Cameron surrendered the goodwill of a nation 
and caused outrage across the cricketing world. 
The 25-year-old had gone from outstanding 
prospect to chastened pariah in one moment of 
madness but the road to redemption was already 
in sight. Fast forward to the summer of 2019 and 
Cameron’s journey, although far from complete, is 
finally gathering pace.

“Certain values got me into trouble in South 
Africa last year and I’ve really dug deep within 
myself to try to understand those values,” he 
explains. “That’s been part of the learning process. 
Coming to Durham County Cricket Club is 
another part of that process. Joining the county 

has afforded me the opportunity to, first and 
foremost, demonstrate what I can do on the pitch. 
It’s also given me a chance to accept who I am as a 
person. Whether I’m speaking to my team-mates 
or the media this is me – I’m being completely 
authentic.

“I’m not a perfect human being but I’ve got 
a good heart and good intentions and I think if 
you’re able to show that to people then you can 
build trustworthy relationships. 

“That’s how I felt coming here. In a pretty short 
period of time I’ve got to know the guys and 
make my position clear. I’m looking forward to 
developing those relationships during the summer 
but of course there will be challenges. I know that 
better than most. That’s the way that sport works.

“But it’s been a good start so far and I’m 
prepared to tackle those challenges head-on.”

A controversial choice as the club’s captain, 
Cameron had it all to do when his appointment 
was announced by newly installed director of 
cricket, Marcus North. The identity of Paul 
Collingwood’s successor was met with shock and 
consternation in equal measure and the dust has 
yet to settle on a divisive move. 

“It was obviously a process that Durham was 
taking very seriously,” adds Cameron, who went 
some way towards assuaging his critics with a 
series of impressive knocks in the Royal London 
One Day Cup. “In an ideal world I guess they 
would have loved to appoint another local captain 
but the players who might have been in the 
running for the role were keen to focus on their 
own game.

“Marcus asked me if I was interested and I 
said ‘absolutely’. It’s a great opportunity for me to 
develop my leadership skills but I also arrived in 
the North East with greater wisdom and greater 
experience. I felt I could use that to impact 
positively on my new county. I didn’t dwell on the 
negativity. I was just thrilled.

“Even at the height of the negative publicity 
surrounding my appointment I remained pretty 
focused on the positives. One of the great lessons 
I learned last year was to face the difficult times 

ROAD TO REDEMPTION
Australian batsman Cameron Bancroft arrived at Durham County Cricket Club earlier this year determined to learn 

from the past and build for the future, as he tells Simon Rushworth 
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head-on. A lot of bad things happened to me last 
year and I had to deal with a lot of negativity. I 
learned how to walk into a room and accept that 
I had made some mistakes and I learned how to 
recover and move forward. 

“Taking on the captaincy at Durham was the 
perfect opportunity to emerge as a better person 
and a better player.”

Cameron served his nine-month ban from 
cricket quietly and following an emotional public 
apology, he busied himself with a variety of work 
behind the scenes – going above and beyond the 
100 hours of community service he was ordered to 
undertake as a result of his errant behaviour. 

Western Australian Cricket Association chief 
executive Christina Matthews reflects: “He wasn’t 
concerned at how much he did because, when he 
started doing it, he realised how much he had to 
give and how much he learned from working with 
people in [unfamiliar] environments.

“Cameron did things like working with kids 

with cancer and helping kids at schools in 
breakfast clubs in disadvantaged areas. He also did 
some work with our diversity groups at the WACA 
– junior cricket, disabled cricket, things like that.”

Off the field, Cameron couldn’t have done much 
more in the ongoing battle to restore a battered 
reputation. On it, he continues to impress with the 
dual aim of improving Durham’s prospects and 
rescuing his international career.

If it was hardly a surprise when Cameron was 
omitted from Australia’s one-day squad ahead of 
the 2019 Cricket World Cup (which continues 
throughout June) then the former Ashes winner 
has one eye on a Test recall ahead of this summer’s 
series against England. Ruled out of a leadership 
role with his country until 2020, nothing is 
stopping Durham’s ambitious skipper from 
returning to the senior side given consistent form 
and fresh determination.

“Realistically, I hadn’t played any one-day 
cricket at all for a long time and so I wasn’t 
expecting a World Cup call-up,” explains 
Cameron. “Hopefully my one-day game can keep 
on improving and I can put some performances 
on the board and be in contention for squads like 
that in the future.

“As a fan of cricket I can’t wait for the World 
Cup. It’s going to be an awesome tournament and 
a lot of fun here in England. Just to watch it unfold 
over here and be part of the energy and buzz is 
pretty exciting. I think there are four or five teams 
that could win it. England, as hosts, has a great 
chance and you can’t rule out the sub-continent 
sides. Then there’s Australia. We go into every 
competition looking to win.”

Bancroft, of course, knows better than anyone 
the potential cost of crossing boundaries and 
testing cricket’s limits in the pursuit of global 
glory.

“That’s been a part of our identity as a cricket 
team that we’ve had to look at a lot in the last 
12 months or so,” he agrees. “We’ve had to look 
at how we compete moving forwards. Given 
everything that’s happened, I think it’s fantastic 
that Australia has been able to ride the bumps and 
play some good cricket in India and also in the 
UAE. 

“In spite of everything that I’ve been through 
I still believe in being competitive. If you’re 
not ruthless then you’re just a sitting duck in 
the middle and ultimately cricket – like all 



91

professional sports - brings in a lot of money. 
There’s a lot at stake. 

“But in cricket the battle should take place 
between the moment the ball leaves the bowler’s 
hand and the time the ball hits the bat – that’s 
when you need to be at your most competitive. 
Everything else, either side of that, is just fun and 
games to try to mess with the opposition. 

“That’s probably the part of Australian cricket 
that needed to be addressed. I think they’ve come 
through that really strongly. I’m looking forward 
to seeing how that new strategy can be developed 
even further during the World Cup.”

And so to the Ashes. Few sporting contests 
exercise Australian minds more than the famous 
battle for a tiny terracotta urn and Cameron is 
no different. As a member of the 2018 squad that 
defeated England 4-0, the former Gloucestershire 
batsman can’t wait for an age-old rivalry to be 
renewed.

“I think a lot will depend on the form and 
fitness of England’s two quicks,” adds Cameron. 
“The way that James Anderson and Stuart Broad 
can get the ball to swing around and move off the 
seam in England means it’s a challenge for any 
Australian batsman. That’s going to be a massive 
contest.

“Batting-wise, the tone will be set by the 
captain. Joe Root leads from the front and I’d 
expect him to do the same this summer. There 
have been a lot of changes in both teams since the 
last time that we met but the 2017-18 Ashes was 
a super intense series. I was lucky enough to be 
at the heart of the action but I can only imagine 
what it must feel like as an Aussie playing an Ashes 
series in England. If we can win the battles against 
Anderson, Broad and Root more often than not 
then that will be huge for us.

“And then there’s Ben Stokes. How could I 
forget my Durham team-mate? He’s one of the 
most exciting talents in cricket and a hugely 
important player for England. He can score 
hundreds and take wickets and as a neutral, I love 
watching him play. 

“But I’ve always enjoyed watching the English 
guys play. You have to be a very skilful cricketer to 
be successful over here - as a batsman you have to 
be able to hit the ball 360º around the park and be 
adaptable and patient at the same time. It’s a true 
test of your ability as a batsman.

“And Ben is one of the best. In fact, there’s 

probably no-one better in world cricket right now 
when it comes to changing games with bat and 
ball.”

If Cameron remains intensely passionate about 
the game that’s delivered so many memorable 
highs – and that career-defining low – then it 
would be wrong to assume his chosen profession is 
an all-consuming beast. The time spent away from 
cricket, at the height of his ban, proved invaluable 
in enabling Durham’s captain to compartmentalise 
his life on and off the field and understand the 
value of downtime and relaxation.

“I’ve taken the time to get to know the North 
East,” he reveals. “I love where I live in Chester-
le-Street, just a stone’s throw from the Emirates 
Riverside, but I’ve also enjoyed a few trips into 
Durham since I’ve been here. I can spend hours 
just wandering the streets there and it’s a beautiful 
city. I love my coffee and I love my culture so it’s 
been almost meditative for me being able to spend 
time in and around Durham.”

Meditation is another key staging post on the 
road to recovery for Cameron. As is yoga. “I find 
yoga very relaxing and I try to do it every day,” he 
reveals. “And I’ve got my golf clubs over here – 
even though I haven’t found the time to get them 
out of the bag yet!

“Music is my other passion. I learned the 
trumpet when I was younger and I started to 
learn the guitar a couple of years ago. Music’s 
always been in my blood but I only realised how 
important it is to me once I picked up the guitar. It 
came about by accident really. 

“When I was playing at Gloucestershire my 
housemate Ashton Turner broke his shoulder back 
home and needed surgery. We used to play golf 
but suddenly he couldn’t do that and he started 
to pick up the guitar that I’d had lying around but 
never learnt to play. 

“When I got back to Australia we started to 
jam together and he bought himself a guitar – it 
became a bit of a thing. We started to nail our 
chords, find our strumming patterns and learn 
finger picking and then all of a sudden it was 
really good fun. I take it everywhere I go now. It’s 
become part of who I am.”

If nothing else, then Cameron Bancroft is a 
man of many parts. And it is who he will become, 
rather than who he is now or who he might have 
been in the past, that will ultimately define one of 
cricket’s most fascinating characters.

DURHAM CRICKET
www.durhamcricket.co.uk
@DurhamCricket
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W
hen you think about an 
airport terminal, the first 
thing that often springs 
to mind is a large open-
planned space packed 

with holiday-goers excited to board their flight.
With more than five million passengers a year 

travelling through Newcastle Airport’s main 
terminal, it is easy to see why it is the largest and 
most popular airport in the North East.

However, just behind the main terminal, 
located on the south apron, is Samson Executive 
Jet Centre (Samson) – where passengers can take 
to the skies in style in an exclusively chartered 
aircraft – for pleasure or business travel.

Known as an ‘airport within an airport’, Samson 
has its own first class terminal that provides its 
clients with an exclusive experience complete with 
complimentary refreshments, concierge packages 
and peaceful surroundings. 

But, aside from the style and glamour, one of 
the main benefits of chartered travel is the time-
saving element, which proves popular with North 
East business delegates.  

Paula Ives, (pictured above-left) general 
manager of Samson, explains that a large number 
of her passengers charter jets to ensure time spent 
out of the office is as efficient as possible. She says: 
“There is a huge time-saving aspect to travelling 

from a private centre. You can spend more time 
in the office that can be cost effective if you are 
running a business.

“You can also fly direct to airfields you may 
never have even heard of, anywhere in the 
world, without needing to make any forwarding 
connections.

“At Samson, we also have our own boardroom 
where clients can hold meetings – some fly in and 
out simply for that service. 

Paula continues: “We get a lot of repeat clients. 
I think once you experience travel from a private 
centre it becomes the preferred way to travel.” 

“We also get a lot of ad-hoc customers too who 
may only use our services once or twice a year 
– especially for group trips or to attend special 
events.”

Samson Executive Jet Centre was formed 
in 1993 and aircraft handling commenced 
immediately upon completion of the purpose-
built facility.

In June 2008, Samson was purchased by 
Newcastle International Airport, taking it to 
another level of aircraft handling within the Fixed 
Based Operator (FBO) sector. 

Paula explains how Samson is ideally suited to 
allow executive travellers and crew members a 
simple transition to-and-from their aircraft, saving 
valuable time and cost.

Paula adds: “Private chartering can definitely 
be an affordable product, and it is something that 
you can completely tailor to suit your own wants 
and needs. 

“We can charter any aircraft that the customer 
would like – ranging from a smaller aircraft for 
one or two business travellers to something more 
luxurious and exclusive to seat 60 people. 

“We can also perform any additional service 
that the customer requires, from arranging 
chauffer transfers or simply organising catering 
and flowers for their arrival.”

Imagine being able to travel to anywhere in the world without needing to spend precious time in departure lounges or 
on connecting flights. With Samson Executive Jet Centre, based right in the North East, this idyllic method of travel is 

easier than you think

SAMSON AVIATION: 
PREMIUM TRAVEL IS CLOSER 

THAN YOU THINK

ADVERTISING FEATURE – Travel

SAMSON AVIATION
For more information, follow 

Samson Executive Jet Centre on 
LinkedIn or visit: 

www.samsonaviation.com
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He may be familiar to many as rambunctious comedian Vic Reeves, but strip away his 
anarchic antics and Jim Moir is a distinguished figure in the art world. He tells Steven 

Hugill about his passion for creativity

DRAWING 
ATTENTION

INTERVIEW – Jim Moir

D
eep within the annals of South 
West Durham Training rests an 
image.

A black and white 
freezeframe of an era past, it 

shows students, wearing an assortment of dark 
boiler suits, alongside instructors Jack Mitchell 
and David Allison.

It’s the mid-1970s and the group are arranged, 
in crescent formation, under a canopy adorning 
the skill provider’s name.

Among them is Jim Moir, his arms folded, his 
hair long, his face carrying a look of indifference.

For many of his contemporaries, this was the 
first stage of a journey into careers across the 
manufacturing and engineering sectors.

For mechanical engineering student Jim, 
however, it was a crossroads.

South West Durham Training has a glittering 
alumni, with many of its former students working 
around the globe.  

Closer to home, the organisation can list a 
number of senior company bosses who cut their 
teeth in its surrounds.

They include Caraline Robinson, managing 
director of Newton Aycliffe lawnmower maker 
Husqvarna, and Mike Matthews, the former 

managing director of Teesside car parts maker 
Nifco UK and North East England Chamber of 
Commerce president.

Bishop Auckland-born Gatwick Airport chief 
executive Stewart Wingate is another to have 
passed through its doors.

Jim, though, wasn’t destined to be like them. 
Instead, he pursued his passion for art.

He had gone down the route of technical 
training after his father, who worked at The 
Northern Echo newspaper, initially dissuaded him 
from art.

However, rather than looking back on the time 
with regret, Jim, who grew up in Darlington, says 
it was actually a positive and guiding experience.

“I wanted to go to art school, but I ended up 
doing mechanical engineering,” says Jim, who 
reveals he’s regularly up before sunrise bringing a 
nocturnal idea to life on canvas or paper.

“I was working in something I didn’t want to do, 
but, in a way, it was good because it was another 
experience in life.

“Afterwards, my Dad said that he’d wished he 
had let me go to art school at the time.

“My passion for art goes back as long as I can 
remember, from the first time I made a mark on 
paper. 
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JIM MOIR
@JamesMoir10

www.vicreeves.tv

THE BISCUIT FACTORY
@biscuit_factory

www.thebiscuitfactory.com

“I can draw quite meticulously, but sometimes I 
choose not to,” he adds with a smile.

“I learned at art school, but I’ve never stopped 
learning to this day. 

“It’s all about looking at how to do things in a 
different way.”

He may be known for his antics as the 
gregarious Vic Reeves on programmes such as the 
riotous BBC panel show Shooting Stars, but go 
beyond his stage nom de plume and Moir the man 
– and his art – really comes to the fore.

This was no better highlighted in May when Jim 
showcased a collection of his work, A Mountain 
of Turkish Delight, at Newcastle’s Biscuit Factory, 
proving that, just like his comedic alias, he too can 
draw a crowd - in more ways than one.

Named after an idea for a piece of work Jim had 
stored on his mobile phone, it was his first-ever 
art exhibition in Newcastle, and the North East, 
and featured more than 70 original drawings and 
paintings.

Those who attended were given a peephole into 
a mind of whirring effervescence and eccentricity 
that seamlessly juxtaposes the bizarre with the 
ordinary.

Jim – full name James Roderick Moir – is quick 
to point out though that his work doesn’t conform 
to any particular style.

What it does demonstrate, however, is a clear 
love of art and its techniques, which was initially 
crafted when Jim studied at Sir Cass College, in 
Whitechapel, in the mid-1980s.

This is reflected as he talks about the 
importance of shadow and light, highlighting a 
chair in an image of an overtly muscle-bound 
Sylvester Stallone atop a horse to develop his 
point. 

However, that isn’t to say his work doesn’t 
mirror his comedy tendencies. 

The two, after all, go hand-in-hand, for it was 
art that provided Jim with his real first sojourn 
into slapstick.

After moving from Sir Cass College to New 
Cross, Jim started a performance art piece at The 
Goldsmiths Tavern, called Vic Reeves Big Night 
Out, which was the kernel from where his career 
in comedy and entertainment grew.

Looking at his artwork, his penchant for the 
surreal screams out.

In one sketch at his exhibition, Donald Trump 
and Kim Jong-un stood side-by-side, each with 
one arm longer than the other from shaking hands 
and because, says Jim, “I saw them on TV, and 
they looked like they liked each other.”

Elsewhere, David Bowie, as alter ego Ziggy 
Stardust, was pencilled performing on stage. 
An old touring caravan, “where he goes for his 
weekend retreat,” sat in the background.

Another, carrying the words, ‘the day Mick 
Jagger was involved in an elephant molestation’, 
needed no further explanation.

For Jim, it was special to bring these creations, 
and a hoard of others, to his native North East.

“I’ve done a lot of shows in London, but it was 
fantastic to be in Newcastle because it’s kind of 
where it all started,” he reflects.

“You can get a little laissez-faire about things.
“If I could go back to when I was 15 or 16, when 

I was sitting in my bedroom doing my drawings 
and paintings, and think I would be doing a show 
here in the North East, it’s fantastic.”
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Richard Dawson travels to Aberdeenshire where he finds the parallels between North East England and North East 
Scotland go far beyond geography

FROM ONE NORTH EAST 
TO ANOTHER

TRAVEL – Aberdeenshire 

O
ur Scottish counterparts on 
the East Coast have a coastline 
scattered with ports that once built 
some of the world’s finest ships, 
they have a rural hinterland full of 

medieval castles and dramatic landscapes and they 
have an energy industry that dominates economic 
activity for the whole area. Sound familiar? 

The similarities don’t stop there. The people of 
Aberdeenshire are incredibly proud of their heritage 
and know what it’s like playing second fiddle to 
bigger cities in the South. 

This part of the Scottish Highlands has recently 
had £9 million of inward investment, a good 
proportion of which has gone towards trying to 
diversify the local economy away from an over-
reliance on natural resources. 

In North East England, we are all too familiar 

with the consequences of concentrating economic 
activity in the energy industry. In Scotland, 
attempts are being made to mitigate the fallout from 
deindustrialisation before it happens. Just like coal, 
oil and gas are finite resources on a planet that’s 
trying to move away from them.  

The key to future prosperity is therefore 
about sustainability. That’s why so much work 
in Aberdeenshire is going into promoting more 
sustainable industries like tourism and hospitality. 

Last month, Loganair (www.loganair.co.uk) 
announced weekday flights from Newcastle to 
Aberdeen, giving a welcome boost to tourism in 
both areas. For us at North East Times, this means 
there’s never been more reason to visit. 

History isn’t hard to come by in North East 
Scotland. There are 263 castles there, more than 
anywhere else in the UK. Chief among them is Fyvie 
Castle (www.nts.org.uk/fyrie-castle), an imposing 
example of Scottish Baronial architecture dating 
back to the 13th century. 

Thanks to a US steel magnate who bought the 
castle in the 19th century, there’s also a tonne of 
impressive artworks on display. Few castles are as 
impressive on the inside as they are on the outside, 
but Fyvie has it all. 

Aberdeenshire is also home to one of the most 
notorious prisons in Scotland. Built in the Victorian 
era, Peterhead prison is the only place in the UK 
where the SAS have been deployed to end a prison 
riot. The prison was closed to inmates in 2013 and 
opened to tourists shortly after. It makes a much 
better museum (peterheadprisonmuseum.com).  

Deep within the Cairngorms National Park are 
some other historical treasures. Not far from the 
Balmoral royal estate, where the Queen spends her 
summers, is Braemar Highland Games pavilion. 

The Highland Games date back to the 11th 
century and have since grown into a unique 
expression of Scottish and Celtic culture, drawing 
crowds from all over the world each year (www.
braemargathering.org). 

Those looking for somewhere to relax after 
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sightseeing need look no further than Meldrum 
House Country Hotel (www.meldrumhouse.com). A 
quintessential Scottish experience, the multi award-
winning hotel and golf course is the perfect retreat 
for couples, families and businesses alike. 

Guests can choose from a range of bespoke dining 
choices. Whether sampling rare whisky in the 1236 
cave bar (named after the year it was founded) or 
tucking into a four course Burns-themed steak 
dinner in the private dining room, there’s something 
for everyone. 

Cocktails in front of the open fireplace in 
the drawing room is another good option. All 
followed by a comfortable night’s sleep in one of 
the Meldrum’s four-star luxury guest rooms. All 
in all, this hotel’s attention to detail and quality 
of service make it a no brainer for those visiting 
Aberdeenshire.

No trip to the Highlands would be complete 
without a tour around one of Scotland’s 120 whisky 
distilleries. A local favourite is Glen Garioch – a 
small batch producer for those who like a hearty 
Highland malt. 

A distillery tour (www.glengarioch.com) is a 
unique experience. From the malt house to the 
fermentation room and distillery itself, every noise, 
sound, smell and flavour stimulates the senses in 
preparation for that first taste of scotch. 

At Glen Garioch, visitors can sample their 
Founder’s Reserve, 12-year-old and 16-year-old 
bottles. All small batch single malts, distilled in the 
Highlands. The perfect dram as they say in Scotland. 

After exploring the vast rural countryside, the city 
of Aberdeen might also be worth a visit. The granite 
city centre has some impressive architecture and 
graffiti art but it’s the surrounding villages that stick 

in the memory. 
Of particular interest is the village of Old 

Aberdeen where the university is situated. Cobbled 
streets, trendy cafes and leafy houses, what’s not 
to like? Then there’s the fisherman’s micro-village 
Footdee on the edge of town - a row of streets with 
quaint cottages and quirky outbuildings that make 
for a great picture. 

While you’re there, fish and chips at the Michelin 
rated Silver Darling seafood restaurant (www.
thesilverdarling.co.uk) around the corner is a must. 
In a crowded field, their bread crumbed haddock 
with crushed peas and homemade tartar sauce is 
something to write home about. 

All in all, North East Scotland, or Aberdeenshire 
depending on who you speak to, has a lot more to 
offer than the natural resources off its coast. For a 
different kind of Scottish Highland experience, full 
of hearty food, strong whisky, ancient heritage and 
first-class hospitality, make sure it’s on your list this 
summer. 

VISIT ABERDEENSHIRE
www.visitabdn.com
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Alison Cowie sees what’s changed at one of Newcastle’s most historic restaurants 

BUSINESS LUNCH: 
BLACKFRIARS

BUSINESS LUNCH – Blackfriars 

T
here have been a lot of changes 
at Newcastle city centre-based 
Blackfriars, which is housed in a 
friary’s former refectory – believed 
to be the oldest dining room in 

the UK. The restaurant, which has been owned 
by Andy and Sam Hook for the past 18 years, 
has recently been refurbished to incorporate 
more booth seating, an open-plan kitchen and 
a new bar area that provides the perfect spot for 
an aperitif. The cookery school, which was once 
a small workshop next to the Banquet Hall, has 
now moved to above the restaurant and is an 
impressive purpose-built space that hosts around 
400 classes a year, including regular classes and 
exclusive events. A new tasting room is proving 
a popular destination for wine, beer, whisky, gin 
and rum tasting – ideal for corporate entertaining 
– or, for something a little more business-focused, 
a meeting room (accommodating six to 64 
delegates) can be hired free of charge when lunch 
or dinner is purchased. This is in addition to a 
programme of special culinary events, which 
recently included a Harry Potter-themed dinner.

But while some things have changed at 
Blackfriars – which was voted Taste of the North 
East in the North East Tourism Awards at the end 
of 2018 – some things have stayed reassuringly the 
same. Most notably, head chef Chris Wardale, who 
has been at the restaurant for the past decade. 

My two colleagues and I visited the refreshed 
Blackfriars one day last month and found its 
alternations have done nothing to diminish the 
venue’s charm; the stone walls, rustic timber 
furnishings and ecclesiastical stained glass make 
this one of Newcastle’s most unique dining 
destinations. 

At lunchtimes, diners have the choice between 
the set menu (two courses for £15 or £18 for three) 
or the a la carte menu, which provides a good 
choice of beautifully crafted dishes featuring the 
likes of hand-dived scallops, herb crusted Skrei 
cod and cured duck ham. 

While I usually stick to a soft drink when doing 
these reviews, my party and I decided to indulge 
in a glass of wine on this occasion and our waitress 
helped us choose complementary tipples to our 
dining selections. 

All of our dishes (mine from the set menu 
and my two colleagues from the a la carte) were 
beautifully presented – something I have come to 
expect from Blackfriars. 

The stand out dishes were the wonderfully 
flavoursome ravioli of ox cheek, fillet steak and 
crispy marrow and the simple but effective 
poached salmon with that was smothered in a 
perfectly balanced béarnaise sauce.

My colleagues and I chose to finish our meals 
with the dark chocolate and espresso pudding, 
the lemon meringue tart and the rhubarb soufflé 
crumble – all of which were excellent. 

It’s easy to see why, in this age of fleeting 
eateries, Blackfriars has stood the test of time. Its 
winning combination of excellent food, distinctive 
charm and original events is a credit to its owners.

BLACKFRIARS 
Friars Street, Newcastle

0191 261 5945
www.blackfriarsrestaurant.

co.uk
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Cured duck ham, smoked broad 
beans, goats’ cheese croquette and 

wild garlic
£12

Ravioli of ox cheek, fillet steak, crispy 
beef marrow, salt-baked carrot and 

truffle 
£34

Lemon meringue tart with yoghurt 
ice-cream

£7

Rare-breed pork chop, caramelized 
onion, smoked mashed potato and 

wild garlic
£22

Rhubarb soufflé crumble with vanilla 
ice-cream 

£8

Homemade black pudding fritters, 
poached egg and brown sauce

(part of the two-course set menu for 
£15)

Poached salmon, sautéed heritage 
potatoes, lemon and peas and 

béarnaise sauce
(part of the two-course set menu for 

£15)

Dark chocolate and espresso 
pudding, almond clusters and 

coconut ice-cream
£8

Hand-dived scallops, grapefruit 
granite, Shields crab, coriander oil 

and bacon
£15

Desserts

Mains

Starters
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Stacey Smith, head of business development in the North East for Life Fitness, owner of nutrition consultancy 
business SpoonFed, and former professional GB Athlete, looks at how the corporate world can help workers improve 

their health and wellbeing

GETTING FIT AND ACTIVE

HEALTH & FITNESS  - Stacey Smith

G
overnment figures show obesity 
levels in the UK are at an all-time 
high; 29 per cent of the adult 
population. More worryingly, the 
North East tops the rankings for 

the most obese region.
Now, fitness activity across the UK is at a 

high, with 28.2 million people meeting the Chief 
Medical Officers guidelines and nearly half a 
million more people doing 150 minutes of exercise 
a week than last year, according to the Sport 
England’s Active Lives survey. 

With a focus on outdoor living and the positive 
impact nature has on our mental and physical 
wellbeing, combined with fitness trackers sold at 
an all-time high, meant that walking and hiking 
activities came out top, with around 26.9 million 
people engaging in this. General gym and fitness 
activities came in second place, showing that the 
important message of physical activity on long-
term general health is getting through. 

But with obesity levels still at an all-time high, 
not enough is being done and it’s not just physical 
activity being the answer to all our problems. 
Nutritional education, stress reduction, mental 
health and habit setting are also important 
features to add to the equation.

The health and fitness omnibus survey 
(HAFOS) found that 40 per cent of adults don’t 
do enough exercise and encouraging factors 
to increase this includes lower costs, more 
information/education, improved facilities, better 
fitness equipment, better programming, better 
public transport and childcare facilities. When 
you take into account 45 per cent of people say 
that a lack of time, due to work-related pressures, 
is why they don’t exercise, perhaps the corporate 
world can do its bit to contribute towards this. 

So, what’s the solution?
1. If your place of work doesn’t have a gym facility 
or an activity programme, ask if it has plans to do 
so, or if it would be willing to contribute to a gym 
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membership? If you are reading this as a business 
owner or fitness facility, and want to increase 
memberships or staff usage, then look at what 
your product offering is.
•  Are you giving enough variety for your staff, are 

you connecting with them enough, have you 
provided a community for them, so members 
feel accountable for attending and receiving a 
personalised experience? 

•  How about coaching and trainer standards? 
Do you keep on top of them, do they regularly 
update their CPDs? 

•  Have you kept on top of trends and have you 
been able to provide facilities which are in 
demand now? 

•  Are you able to offer advice to your members 
on nutrition, mental health, or know of people 
and companies that can if you can’t? Have you 
thought of partnering up with such companies? 

2. If you travel regularly with work, then my 
recommendations are to always book a hotel with 
a gym or book one near a park/nature area so you 
can get out and walk. Eating while on the road 
is easier than what people think. Breakfast (if in 
the hotel) can be poached eggs, a slice of toast 
and grilled tomatoes. Try and stay away from the 
pastries, fried foods and sugary cereals. Many 
chain cafes offer egg protein pots and wholegrain 
porridge and swap your regular latte for a 
skimmed milk cappuccino to half your calories. 

Lunch can be grilled chicken salad, but 
stay clear or calorific dressings, fried toppings 
and cheeses, which will bump up the calories 
drastically. Many service stations now have food 
courts with plenty of healthier options. M&S is 
a regular on the road and now has high protein 
bowls, low-calorie dishes and plenty of salads. 
However, always read the nutrition label. Just 
because it says salad doesn’t mean it is low calorie. 
Jacket potato and beans is a popular choice in 
winter and consider taking in your own lunch if 
you can prepare it the night before. I advise batch 

cooking and storing it in the freezer ready to be 
taken out the next day. Things like lean meat chilli 
con carne with whole grain rice, chicken curries 
(low sugar/fat homemade sauces), chickpea and 
lentil stews, tuna and sweetcorn sandwiches with 
low fat mayo on wholegrain bread are also easy 
options. 

Snacks can be some people’s biggest downfall. 
Try and avoid high sugar soda, full-fat milky 

coffees, chocolate, crisps, biscuits, cake and cut 
down on nuts and dried fruit (yes, they need 
moderating too as they are extremely calorific). 
Instead, aim for filling, nutritious foods, such 
as no-sugar high protein yogurts, boiled eggs, 
protein bars, low-fat humus on Ryvita, crudities, 
such as carrot, cucumber, celery, pepper, cherry 
tomatoes and some fruit. 

Dinner out at a restaurant can simply be 
steamed fish/grilled steak/chicken, accompanied 
with vegetables, boiled potatoes or rice. There you 
have a healthy nutritious dinner. Where people 
fail when working away is ordering starters, mains 
and dessert, with alcohol too. But ask yourself, 
would you really have this if you were at home? 
Probably not.

Calorific dishes to look out for are creamy/
cheesy pasta dishes, pizzas, extra-large burgers, 
deep fat foods and stir fries in lots of oil. Now, 
I’m not demonising any foods, I would never 
recommend banning them. But do be aware that 
these foods are going to be very calorific and that 
you should bare this in mind if you are wanting to 
lose weight and look after your health. 

STACEY SMITH
stacey.smith@lifefitness.com 

Government figures show obesity levels in 
the UK are at an all-time high; 29 per cent 
of the adult population. More worryingly, 
the North East tops the rankings for the 

most obese region”
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Richard Dawson looks at the latest books, DVDs, music and television to enjoy in the comfort of your own home

CULTURE IN 

ARTS - Culture in

SERIES: LEILA

India’s first dystopia story, Leila is set in the imagined 
world of Aryavarta where there is great suffering, 
extreme and totalitarian rules of engagement and 
fictional extremes constructed around an obsession 
with purity, divisive societal dramas and grit. Star 
actress Huma Qureshi plays the role of Shalini, who 
is leading a perfectly happy life with her small family 
when her daughter is taken away from her one tragic 
summer. Based on Prayaag Akbar’s book of the same 
name, Leila is the story of a mother’s imperishable 
maternal love for her daughter set in a political and 
emotional dystopia where no one is safe. 

Out June 14, www.netflix.com

BOOK: GREENFEAST – NIGEL 
SLATER 

Greenfeast adopts the same philosophy 
of quick recipes and easy ingredients, 
from pan to plate with minimum fuss 
as its landmark forebear, Eat. But this 
time Nigel Slater is testing his culinary 
skills with a vegetable-based cookery 
book. It’s packed full of short, doable 
and fast vegetable recipes that are 
usefully divided into four categories: in 
the frying pan, in the hand, on the hob 
and puddings. The Greenfeast recipes 
are for those who want easy ways to eat 
more vegetables throughout the week 
but may not have the time to make it 
happen. It is food you want to eat in 
Slater’s warm and unique signature 
style. 

Out now, www.waterstones.com

DVD: COLETTE

When country girl Sidonie-Gabrielle 
Colette marries a charismatic 
egomaniac named Willy, she unlocks 
the door to the tantalizing artistic 
world of the Paris literary scene. 
Willy is a famous writer, struggling 
to come up with ideas for his next 
book. Colette then writes Claudine 
under his name and it becomes a 
phenomenal success, elevating both 
of them to the high life. Although 
she is the toast of the town, the 
lack of recognition begins to gnaw 
at Colette. In turn, their marriage 
falls apart. It’s a story that focuses 
on Colette’s power struggle with 
her egotistical husband and her 
challenging of gender boundaries in 
a society in flux. 

Out now, www.amazon.co.uk

ALBUM: FALSE ALARM – TWO DOOR CINEMA CLUB

Northern Irish indie pop troubadours Two Door Cinema Club are back with their fourth studio 
album, False Alarm. The new record has been produced by long-time collaborator Jacknife Lee and 
picks up where 2016’s Gameshow left off. Following the release of singles Talk and Satellite, the 
new album is a continuation of the trio’s journey into disco-infused pop, bringing in more electronic 
tones and gestures to accompany their trademark indie sound. It’s a blend of future pop, soul and 
disco, symbolic of the band’s growing confidence and experimentation. It’s Two Door Cinema Club 
but not like you’ve ever heard them before. 

Out June 14, www.amazon.co.uk
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FILM: YESTERDAY 

Yesterday, everyone knew 
The Beatles. Today, only Jack 
remembers their songs. This 
new film follows the story 
of Jack Malik, a struggling 
singer-songwriter in an 
English seaside town whose 
dreams of fame are rapidly 
fading. Then, after a freak 
bus accident during a mysterious global blackout, Jack wakes up to 
discover that The Beatles have never existed, and he finds himself in a 
unique position. Performing songs by the greatest band in history to a 
world that has never heard them, Jack’s fame explodes. With the door 
between his old life and his new closing, Jack will need to prove that all 
you need is love. 

From June 28, www.tynesidecinema.co.uk

MUSIC: TIPPING POINT 
LIVE

Formerly known as Evolution 
Emerging, Tipping Point 
Live brings together a 
range of artists representing 
genres such as jazz, dance, 
alternative and rock in a 
showcase of some of the 
North East’s finest music 
talent. Delivered by the 
team at Generator, who 
are in charge of their talent 
development programme, 
Tipping Point Live is billed 
as a bigger, better and fresher music festival in the heart of 
Newcastle’s thriving Ouseburn Valley. The festival will also 
feature a day of showcases, commissions, film screenings, 
masterclasses and bespoke events for music lovers of all 
tastes. Headlining the festival are Bill Ryder-Jones, Brooke 
Bentham and Martha Hill. 

June 21-22, www.tippingpointlive.co.uk

EXHIBITION: VICTORIA & ALBERT – OUR LIFE IN 
WATERCOLOUR 

Queen Victoria and Prince Albert ruled Britain at the height of Empire. 
What is less known is that the Royal couple were also enthusiastic 
patrons and practitioners of watercolour painting. Together, they 
formed a collection of thousands of watercolours, many illustrating 
scenes of their public and private lives, and often spent happy evenings 
together organising their acquisitions into albums. The resulting 
exhibition, commissioned by the Royal Collection Trust, will be on 
display at the Laing from June 29. It features colourful watercolours 
that capture the pomp and spectacle of the British court, foreign travel 
and diplomacy and the shaping of a modern nation.  

 June 29–September 14, www.laingartgallery.org.uk 

THEATRE: MOTOWN THE MUSICAL 

The hit West End musical based on the music-producing 
motor city Detroit is bringing its unique sounds and styles 
to Newcastle’s Theatre Royal. Motown the Musical follows 
the awe-inspiring journey of Berry Gordy, who after 
borrowing just $800 from his family, founded Motown 
Records and launched the careers of legendary artists such 
as Diana Ross, Michael Jackson, Stevie Wonder, Marvin 
Gaye, Smokey Robinson, The Temptations and dozens 
more. An experienced cast, headed up by Edward Baruwa 
as Berry Gordy, Karis Anderson as Diana Ross and Shak 
Gabbidon-Williams as Marvin Gaye, is sure to make this a 
fitting tribute to one of music’s greatest stories. 

June 4-22, www.theatreroyal.co.uk 

A closer look at the arts and cultural highlights in the North East this month

CULTURE OUT 

ARTS - Culture out
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BOWERS & WILKINS 
FORMATION WEDGE  

Part of the new Formation 
Suite from Bowers & Wilkins, 
the Formation Wedge allows 
listeners to experience room-
filling audio quality married 
with purposeful design that 
is meant to please the eyes 
as well as the ears. The 
unique 120-degree elliptical 
speaker shape was created 
to hold a full-range of high 
frequency, midrange and 
subwoofer components for 
a true stereo effect, with 
calculated, angled drivers 
so sound reaches every part 
of a room. Made to sync up 
with other speakers in the 
Formation Suite range, the 
Formation Wedge lends itself 
to a complete, multi-room 
set up. 

£900, out now 
www.bowerswilkins.com

The elliptical speaker promises immersive, high-resolution sound 
in full stereo by bringing together an integrated subwoofer for 
powerful bass with tweeter technology that creates a more 
expressive soundstage. With more than 50 years of performance 
acoustic technology to fall back on, this latest offering provides a 
high-fidelity experience like no other wireless system. 

Functionality is at the heart of the Formation Wedge with Wi-Fi, 
Apple Airplay, Spotify Connect and Bluetooth compatibility as 
standard. It’s also been made to stream in 96kHz/24-bit audio 
resolution, meaning perfect synchronicity with other Formation 
products. 

Richard Dawson reveals what’s new and improved with the world of gadgets and technology 

TECH 

TECHNOLOGY
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ONEPLUS 7 PRO

The 7 Pro is Chinese company OnePlus’ first venture 
into the ultra-premium handset space, up against 
the likes of the iPhone XS and the Samsung S10. 
With such tough competition, it’s not surprising this 
phone is kitted out with a mind-bending number of 
performance-oriented features. 6gb of RAM on the 
base model, a Qualcomm Snapdragon 855 processor 
and up to 256gb of storage should you need it. There’s 
also an impressive 46mp rear camera with superfast 
f/1.6 aperture and a 6.67inch QHD+ Amoled display. 
All complemented by seamless glass curves that make 
the OnePlus 7 Pro visually slim but comfortable to 
hold. 

£649, out now
www.oneplus.com

DJI OSMO ACTION

DJI are known to be world-leading civilian drone 
manufacturers, but the Osmo Action signals that the 
company is now looking to penetrate the handheld 
action camera market too. Building on DJI’s experience 
with capturing smooth and stable video in the most 
demanding environments, the Osmo Action opens up 
new creative potential for professionals and adventure 
seekers alike. A 12-megapixel sensor and 4K video 
capabilities of up to 60fps makes this camera a serious 
contender in the GoPro dominated field. It also benefits 
from 8x slow motion at 1080p and custom exposure 
settings, perfect for capturing the night sky and other 
low-light landscapes. 

£329, out now
www.dji.com

GARMIN FORERUNNER 45

This easy-to-use running watch from Garmin is perfect 
for daily runs, training sessions and a whole range of 
physical activities. The Forerunner 45 monitors heartrate 
at the wrist and features GPS to track your pace, distance, 
intervals and more. It has an intuitive button interface 
making it easy to mark a lap or pause the timer. Full 
compatibility with the Garmin Coach app means you 
can also make use of adaptive training plans, featuring 
guidance from expert coaches and free training plans that 
adapt to you and your goals. You can wear it 24/7 and 
it will monitor daily steps, distance, calories burned and 
even sleep. 

£170, out now
www.amazon.co.uk

TECHNOLOGY



108

MOTORS  – Ford Focus Vignale

Hailing from Dagenham 
– original home to Ford – 
David Bootle looks at the 
latest edition of the Ford 

Focus with some nostalgia

FOCUS YOUR 
ATTENTION

L
ess a big wow from Ford, this 
has been a slightly stuttered 
introduction to the fourth-
generation Focus, but it’s 
nonetheless now nearing the point 

where its roll-out is complete.
So, let’s look over and under the bonnet of the 

1.5I VIGNALE EcoBoost five-door 182ps.

Looks
It does look sleek and stylish, of that there is 
very little doubt, with lovely angular plains that 
glide the exterior. My review car came in dark 
distinctive aubergine too, which is a less often seen 
colour and quite appealing. The vehicle is longer 

than previous versions and its higher wheel trim 
allows for ample leg room in the back – and the 
sizeable 18inch alloys. The new-look grille on the 
front of the Vignale though was confusing for 
me. It was meant to have a stately look, I think, 
but reminded me of Hyundai or perhaps Kia. 
Anyway, whichever, it certainly didn’t provide 
the distinguishing features sought after in my 
view, having the reverse effect I felt. Again, as 
per previous reviews, this hatchback market 
boasts some tough competition in the guise of the 
Volkswagen Golf and Seat Leon five-door, among 
many others. So Ford needs to keep on top of its 
game. Visually it has had a good stab at it.

I know what Ford is trying to do here. Create an 
exec-type pricier, more comfortable model. And 
there is no harm in that. A posher derivative of 
the famous Focus is no bad thing. But somehow it 
loses its identity a bit in the process. In the grand 
scheme of things, the features are, on the surface, 
appealing. Its soft leather seats are adjustable every 
which way, while double-glazed windows give that 
exec-type feel.

Parking sensors are included on Titanium trim 
and above, while I found the Active Park Assist 
system to be highly intuitive, providing realistic 
rear visibility and clearer depiction. Its door bump 
protectors were a nice little feature too, emerging 
as the door was opened to protect it from a wall 
or another vehicle. In our busy work schedules, 
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where parking spaces are limited, it was a nice 
touch but one that required no use from me of 
course.

So much of Vignale’s appeal is style. In terms 
of substance, the underneath performs much 
the same way as other Focus models, though 
EcoBoost does conserve well at 44.1mpg, even 
around short town trips.

Drive
It’s pleasing to say as a Dagenham born-and-
bred boy that Ford still delivers – though long 
departed from the Essex estuary shores.

In this case, under the bonnet is Ford’s 
line-topping 182ps 1.5-litre eco performance 
engine with the acclaimed ‘control blade’ 
independent set-up.

Even in a year of transition for Ford, the car 
maintained its top-five overall sales status in 
the UK market in 2018 (only narrowly missing 
out on the top three).

Verdict
A good performer that is very easy on the eye. 

Nearby you can acquire the car from 
Lookers Ford – Eslington Park, Dunston, 
Gateshead, NE8 2TZ.

List price: £27,055, with additional features 
as optional at extra cost, for example, wireless 
charging pad.

LOOKERS FORD 
www.lookers.co.uk/ford/
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Womble Bond Dickinson held its annual spring celebration at Wylam Brewery on Thursday, May 9. Building on 
the success of the previous year, the event was bigger and better than ever; providing the opportunity to catch up 

with clients, friends and colleagues, invited from all over the region. Kevin Robertson, head of office for Newcastle, 
discussed what the firm has achieved in the past year and also their plans for the future, including the company’s 

support of local initiatives such as St Oswald’s Hospice’s Great North Elmer campaign, which made an appearance 
on the evening

WOMBLE BOND DICKINSON’S 
SPRING CELEBRATION

ADVERTISING FEATURE - Event
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North East Times latest breakfast, sponsored by Invest South Tyneside, took place at The Word, National Centre for 
the Written Word, in South Shields, on May 10. Around 80 attendees received the latest copy of North East Times, 

which featured Tekmar Group Plc’s CEO James Richie on the cover. The team was delighted to welcome John 
Scott, corporate lead at Invest South Tyneside, and Penny Marshall, regional director for the Institution of Civil 

Engineering, as guest speakers

NORTH EAST TIMES’ BREAKFAST 
EVENT - North East Times



112

An audience of more than 500 regional business people attended the annual South Northumberland Cricket Club 
Sporting Dinner on May 16. Former England cricket captain and television commentator Nasser Hussain was the 
guest speaker on the night and gave guests a genuine insight into the world of captaincy at the highest level. The 

dinner was sponsored by Womble Bond Dickinson, Brewin Dolphin and Northern Print Solutions. Media partner 
was North East Times, while ITPS donated the auction prizes

SOUTH NORTHUMBERLAND 
CRICKET CLUB’S SPORTING 

DINNER 

EVENT - South Northumberland Cricket Club
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W
hat do you consider to be the greatest feat in 
business and why?
Being in business is a journey, so I’m always 
drawn to examples of perseverance, of 
businesses being open to collaboration or 

innovation. A number of years ago, Hadrian Technology, the CCTV 
installation company I co-founded with Stuart Ferguson, was going 
through a really challenging time and the easiest option would have 
certainly been to give up. 

But we were determined and driven by the idea that we had 
something different to offer to the market. Thanks to a lot of hard work, 
we grew the business to become one of the fastest-growing in Europe 
and since then we have gone on to be recognised by the likes of the 
Sunday Times Fast Track and Financial Times. It is out of that success 
and the business relationships we have built along the way that we have 
been able to launch Ocucon and bring together our talented team, as 
well as industry partners, like Google and HPE, to help make it happen. 

Our technology is the first-of-its kind, offering unlimited cloud 
storage for surveillance technology. We’re revolutionising the way 
businesses use CCTV to defend against crime and utilise video 

analytics for loss prevention and business insights.
So, to have been named the Most Innovative Retail Technology Asset 

Protection Business by the Retail Industry Leaders Association in the 
US and scooped the FSB Digital Innovation Award in the space of just a 
few weeks, is something I’m particularly proud of as it demonstrates the 
journey we’ve been on. 

What is the greatest physical feat you’ve witnessed by an individual 
and why?
It’s not so much one physical feat, but more the physical impressiveness 
of the person, and that would have to be All Blacks rugby union player 
Jonah Lomu. The sheer physicality of the man was just on a different 
level. He could power through opposing players time and again and 
keep going. 

For a man with such physical might to be taken too soon by illness is 
incredibly sad. He transformed the game of rugby. 

 
What about by a group or team? 
It’s another sports one, I’m afraid. It would have to be the 2003-2004 
Arsenal football team. In a league recognised as the best in the world, 
they ended that season as champions without a single defeat. 

It’s not only a great physical feat, but the mental strength it takes 
to keep winning for a whole year is also incredible. No team has ever 
repeated it and I think it’s still underestimated what they achieved. 

Which demonstration of intelligence/mental strength has most 
impressed you?
Perhaps not an obvious one, but the mental strength displayed by Terry 
Waite was remarkable. He was held captive for nearly five years, mostly 
in solitary confinement – just take a moment to think about that. 

Most of us can barely manage a few hours without conversation. 
But to spend five years alone and to come out of that without being 
completely broken and to be capable of forgiveness is impressive. 

Which act of generosity has inspired you the most and why? 
I think any act of generosity that is anonymous is particularly inspiring. 
They’re the unseen or selfless acts. I suppose you could argue no act is 
selfless, as often the person themselves takes a lot from it, but I think 
anyone that gives generously, whether time or money, and doesn’t 
expect any recognition in return, should be commended. 

Gary Trotter, co-founder of Ocucon and Hadrian Technology, 
shares the acts he’s been most inspired by

GREATEST FEATS
INTERVIEW – Gary Trotter

OCUCON
www.ocucon.com 
@OcuconTech 
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