ISSUE

| 4 18

NORTH EAST

E S T. 1 9 8 1

M AY 2019

1

2

3

EDITOR’S WORD
Welcome

Editor’s Word...
Welcome to the May issue

T
NET

ALISON COWIE
alison@netimesmagazine.co.uk

his month, we look at the advanced
manufacturing and engineering
sector. As a region, we have a strong
manufacturing heritage. We led
the world in previous industrial
revolutions and with what I’ve learnt from the
experts who have contributed to this issue, it’s clear
that –with the right combination of businesses,
skills and infrastructure in place – we have the
potential to be at the forefront of the Fourth
Industrial Revolution too.
Our front cover this month features a prodigious
entrepreneur who has achieved an incredible
amount with his subsea cable protection company.
Darlington-born James Ritchie led a management
buy-out of this company in 2011 and last summer

floated his Newson Aycliffe company on the London
Stock Exchange. It’s an impressive feat for any
entrepreneur but even more so when you hear that
James has achieved all this in his twenties. Read his
incredible story, including why his age has never
phased him.
In addition, regional director of the Institution
of Civil Engineers Penny Marshall reflect on a
career as a female civil engineer in the North East
and why changing perceptions is essential for the
future success of the sector. And Ian Riley, technical
director at Labman Automaton, reveals how the
robotics company is helping clients across the world
to embrace automation – in the shadow of a giant
indoor climbing wall.
I hope that you enjoy this issue.

07961091522
@AlisonNETimes
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NEWS
Bulletin

BULLETIN
MANUFACTURING

Praise for trainbuilder’s
skills investment
Hitachi Rail Europe commended for college
support

A

trainbuilder’s commitment to North East skills will
help ensure the region’s manufacturing reputation
remains undimmed, according to Transport for the
North’s chief executive.
Barry White praised Hitachi Rail Europe’s support
for the University Technical College South Durham, based in Newton
Aycliffe, County Durham.
A collaboration between Hitachi, the University of Sunderland
and car parts maker Gestamp Tallent, the college provides technical
education for 14 to 19-year-olds across a variety of professions,
including engineering.
Students can study GCSE and A Level subjects while developing
technical knowledge and skills by working directly with North East
employers.
Speaking during a visit to Hitachi’s train assembly factory, also in
Newton Aycliffe, Barry said: “It’s exciting to see Hitachi investing in

the people of the North through the University Technical College
South Durham.
“The North East has a proud history of industry and technical
innovation and a bright future lies ahead.”
Nick Hughes, Hitachi Rail UK sales director, added: “By taking
a long-term approach to supporting skills development, we are
investing in the next generation of North East engineers who, in turn,
will support our ambitious plans for growth.”
Barry visit to Hitachi’s factory, known for making rolling stock for
the East Coast and Great Western routes, supported Transport for the
North’s vision for the future of the economy in the region.
The organisation’s Strategic Transport Plan outlines how up to £70
billion of investment to 2050 could contribute towards an additional
£100 billion in economic growth for the North’s economy – creating
850,000 extra jobs.

SKILLS

College drives knowledge with Halfords
A North East college is partnering with a vehicle servicing and repair firm to train new
workers. Gateshead College has teamed up with Halfords Autocentres to launch an
apprenticeship programme.
The scheme is part of a wider commitment by Halfords, with the company working
alongside eight colleges nationally to train young motor vehicle service and maintenance
technicians.
Around 70 apprentices have enrolled onto the scheme, including eight in the North East.
The two-year apprenticeship – recognised by the Institute of the Motor Industry – will see
students divide their time between the college’s Skills Academy for Automotive, Engineering,
Manufacturing and Logistics, and Halfords Autocentres around the region.
Dave Nichols, Halfords’ apprenticeship and trainee relationship adviser, said: “Gateshead
College was the ideal choice to deliver the training in the North East.”
Ivan Jepson, Gateshead College’s director of business development, said: “This provides a
fantastic opportunity for young people in our region to gain new skills.”
8

National news
Regional shift in
unemployment

AWARDS

SKILLS

Engineer recognised

Education partnership

Engineering firm WHP enjoyed double success
at the British Private Equity & Venture Capital
Association Yorkshire and North East Management
Team Awards.
The Gateshead-based firm secured top honours
in the Business Transformation Management Team
and Growth Management Team categories, and
will now take part in a national final later this year.
WHP has seen sales grow by 135 per cent over
the last two years.

A company providing hazardous area, LED, glass
reinforced plastic and electrical engineering
solutions is working with an education provider
to improve skills. Barrier Ex Limited is partnering
with Newcastle College’s Energy Academy to
prepare students for the region’s engineering and
manufacturing industries.
The Academy offers training across a variety of
energy-related disciplines, including mechanical
engineering and wind turbine maintenance.

The UK’s unemployment
rate fell by 27,000 in the
latest quarter but the North
East had the highest jobless
percentage, according to
the most recent Office for
National Statistics figures.
The number of people out of
work nationally stood at 1.34
million in the three months
to February. The figure stood
at 71,000 in the North East,
up 1000 on the previous
three-month period. It meant
the region’s unemployment
rate of 5.6 per cent was
the highest in the country.
However, the 71,000 figure
was actually the third
smallest jobless number
nationally, with only Wales
- 71,000 - and Northern
Ireland - 26,000 – equal
or better off. The largest
unemployment figure was
London’s 218,000. Nationally,
the number of people in
work stood at a record high
of 32.7 million. In the North
East, 1.27 million people were
in work.

Economy grows after
manufacturer stockpiling

FINANCE

INNOVATION

Strong results

Financial support

Financial and technology services group True
Potential has grown turnover and profits, according
to latest annual results. The Newcastle business,
which employs 250 people on Tyneside, saw
annual turnover climb to £121 million in the year
ended December 31, 2018, which was up from £99
million in 2017.
Daniel Harrison, chief executive, said: “There is
a lot more work to be done yet to help achieve our
aim of revolutionising how wealth management is
delivered.”

A company behind chemicals technology capable
of use in rocket fuel has secured an £860,000
investment.
Micropore Technologies, based at the Wilton
Centre, Redcar, has been supported by £750,000
from NPIF - Mercia Equity Finance, which is part
of the Northern Powerhouse Investment Fund, and
additional support from UK Steel Enterprise.
The backing will help the company take forward
its technology, which allows manufacturers to
create more stable emulsions.

The UK economy grew by
0.3 per cent in the three
months to February as
manufacturers stockpiled
ahead of Brexit, according
to a latest industry report.
The Office for National
Statistics said manufacturers
had changed “the timing of
their activities” to prepare
for Britain’s EU departure.
The increase was the same
as in the three months to
January. The update came as
another report, the monthly
IHS Markit/CIPS Purchasing
Managers’ Index (PMI),
showed the manufacturing
sector grew to a 13-month
high in March. According
to the survey, the industry
recorded a PMI reading of
55.1, above February’s 52.1
and the 50 benchmark used
to separate growth from
contraction.
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NEWS
Deals

Calendar of events:
May 15, 8am-11am
AI and Data Revolution with
Hitachi Rail Ltd
Teesside University Together
with Business
Location: CPED, Teesside
University Darlington,
Darlington, DL1 1JW
Price: Free
www.tees.ac.uk
The next four years will see
a total of £4.7bn invested
through the Industrial
Strategy in strategic research
and innovation projects. Join
Teesside University to explore
this funding opportunity, hear
how Hitachi Rail is applying
AI to their operations,
meet academic experts in
the field, and identify how
Teesside University can help
your business accelerate its
growth. The aim of this event
is to give you the time and
the opportunity to build links
with other businesses and
gather ideas for potential
projects ahead of the
competition opening in the
autumn.

DEALS

INTERNATIONAL

Sterling expands with US facility acquisition
Pharmaceutical development and manufacturing firm Sterling Pharma Solutions has acquired a US facility
to support export demand.
The firm says the site, in North Carolina, will help enhance its chemistry development capabilities and
bolster services already offered from its UK headquarters in Cramlington, Northumberland.
The company has also received a Queen’s Award for International Trade for outstanding short-term
growth in overseas sales, thanks to an 80 per cent increase in export sales over the last three years.

May 16, 5.30pm-7.30pm
The Value of Project
Management
Project Management Institute
(PMI)
Location: Room 2.04,
Newcastle University
Business School, 5 Barrack
Road, Newcastle upon Tyne,
NE1 4SE
Price: Free
www.ncl.ac.uk
Thanks to the knowledge and
skills of project professionals,
more organisations can
achieve their strategic
goals – within budget. In this
presentation, you will gain
insights from PMI’s latest
research on how champion
organisations effectively
implement their visions in a
world increasingly disrupted
by emerging technology and how you can better help
your organisation to succeed.

10

TRANSPORT

TECH

Coach hire company lands
William Hill deal

Investment will support
Razorblue’s growth

A coach hire firm has secured a contract with a
national bookmaker.
Delta Coaches, based in Stockton, has been
selected by William Hill to transport VIPs to all
major horseracing meetings across the UK.
The company, which has doubled its turnover in
the past two years and is on schedule to increase by
33 per cent this year, secured the work thanks to its
experience of similar events for high-profile clients.
Gary Walton, managing director, said: “This is
a particularly exciting time for us; the business is
going from strength-to-strength.”

An IT solutions provider is focused on further
growth after securing a six-figure investment.
Razorblue has been supported by NPIF – FW
Capital Debt Finance, which is managed by FW
Capital and part of the Northern Powerhouse
Investment Fund.
The investment comes as Razorblue, expands
into the North West following the acquisition of
J-Media IT Managed Services.
Headquartered in Catterick, North Yorkshire,
Razorblue has further offices in Wynyard, in
Teesside, Leeds, Manchester and London.

MONTHLY REPORT

New College Durham

MONTHLY REPORT
The North East is at the forefront of a fresh Government skills agenda following New College
Durham’s bid to become an Institute of Technology. Here, members of the region’s business
community reflect on the news

T

he North East’s position at the
vanguard of advanced manufacturing
and technological innovation will be
strengthened by a new educational
endeavour aimed at nurturing the
workers of tomorrow, regional business leaders
have said.
New College Durham was last month announced
as one of the Government’s preferred bidders to
become an Institute of Technology.
The new development, described as having the
capacity to usher in a “new skills revolution” across
the North East, could open as early as September.
The Government-backed Institute will work
alongside industry, offering students higher level
technical training to ease skills gaps in science,
technology, English and maths (STEM).
Concentrating on areas such as advanced
manufacturing, engineering and the digital sector,
the Institute will, according to Prime Minister
Theresa May, “help end outdated perceptions that
going to university is the only desirable route” for
youngsters.
The college’s bid success means it is now at the
final stage in the process to become an Institute,
and bosses say they are speaking to partners and
the Department for Education to work towards a
potential opening later this year.
New College Durham – one of 12 educational
establishments chosen by the Government to share
a £170 million pot and create Institutes across the
UK – partnered with regional employers, including
Sunderland car maker Nissan and Bowburnheadquartered construction and built environment
firm Esh Group, to develop its proposal.
Principal John Widdowson said the Institute will
help future-proof the region’s skillset. “As employers
of all sizes look to equip themselves for the more
digitised and technology-based economy of the
future, securing a highly-skilled and qualified
workforce will be a major priority.
“The Institute will enable an even closer
partnership with employers, collaborating to design
and offer top-quality courses and qualifications that
meet the needs of industry, both now and in the
future.”
Ian Green, senior controller/section manager
at Nissan, said: “The Institute will be at the heart

of a new skills revolution in the North East. It will
help provide higher level skills for manufacturing
companies and inspire people of all ages.”
Ben Gilhespy, operations director of the
Engineering and Manufacturing Network, said:
“We’ve a long-standing and successful relationship
with New College Durham and have been
supporting them with their bid to be chosen as a
hub for the new institutes.
“It will strengthen the North East’s position as a
global leader in manufacturing and technology.”
Michelle Rainbow, skills director at the North
East Local Enterprise Partnership, said: “Highquality and high-level technical education is hugely
important for growing our economy and this new
Institute is a collaborative and innovative approach
to the region’s growing demand.”
Jonathan Walker, North East England Chamber
of Commerce assistant director for policy, added:
“We were a strong supporter of this application.
This investment should help to address real skills
needs felt by North East employers and will equip
young people to build a career in our region.”
The new institutes form part of a wider
Government educational sector overhaul, which
will see the introduction of T Levels – technical
equivalents to A Levels – from 2020.
Further Institutes are planned for London,
the Midlands, Milton Keynes, Exeter, Lincoln,
Swindon, Weston-super-Mare and York.

i
NEW COLLEGE DURHAM
For more information on the
Government’s Institute of
Technology scheme, visit www.
gov.uk/government/news/
the-first-twelve-institutes-oftechnology-announced
www.newcollegedurham.ac.uk
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KEY EVENT
IoD

IOD NORTH EAST BUSINESS
LEADERS’ DINNER
Business leaders celebrated business, football and the community at the Institute of Directors’
North East Business Leaders’ Dinner at Hilton NewcastleGateshead on April 4.
Guests were welcomed by regional chair Dr Joanna Berry, and enjoyed a three-course dinner at
the event, in aid of Newcastle United Foundation and the Foundation of Light.
Speakers on the night included IoD chair Charlotte Valeur, sports and football commentator Vicki
Sparks, and a Q&A with football legends Shola Ameobi, Kevin Ball and Steve Harper

12

13

Q
OPINION

Burning Issue

BURNING ISSUE

What is your view on the Government’s sector deal for offshore wind
(published March 7)?

George Rafferty

Joanne Leng

The sector deal has the potential to attract considerable inward
investment to the UK and in turn generate thousands of jobs in the
supply chain. Innovative British companies, particularly those in
the North East England cluster, have been integral to helping the
UK establish a world-renowned offshore wind industry and the
sector deal will support further development in the supply chain.
This will aid the use of more local content in both construction and
operations and maintenance of UK offshore wind farms, but also in
the export of skills, products and services to other parts of the world.

The sector deal for the offshore wind industry is a significant step
forward in creating a sustainable industry and providing real value
creation to our local supply chain, which is fit and ready to serve our
growing sector. The North East of England has been instrumental
in the establishment of the UK offshore wind industry and has led
the way as a major contributor to local content with an innovative
subsea and offshore energy supply chain. We hope to increase our
role, further develop the regional offshore wind cluster and support
the wider supply chain to develop their capabilities and expertise on
the back of this significant sector deal.

Chief executive
NOF

Tony Quinn

Deputy chair
Energi Coast

Bill Scott

Test and validation director
ORE Catapult

Chief executive
Wilton Engineering

The announcement of the Offshore Wind Sector Deal, the first for
a renewable energy technology, is a tremendous boost for the UK
industry and great news for the North East economy. This long-term
commitment creates investor confidence and the right environment
for innovation to prosper. Innovation has been at the heart of the
UK’s success story and will be vital going forward in developing
a strong, indigenous supply chain able to capitalise on the global
growth of the sector, creating tens of thousands of jobs across the
UK and attracting billions of pounds in investment.

The report Wilton Engineering commissioned last year, written by
former Energy Minister Michael Fallon, highlighted the importance
of a sector deal to the offshore wind industry and its supply
chain. The UK contains clusters of highly-experienced and expert
suppliers, which are integral to the future success of the industry
and will benefit from the deal. I believe in any opportunity that
brings increased confidence within the supply chain to invest in the
development of their capabilities and technology and I was delighted
that the Government – working in partnership with the industry –
brought the creation of the sector deal to fruition.
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RECRUITMENT

APPOINTMENTS
Your monthly guide to the people moving jobs in the region

Mike Scoular
Managing partner
EY

EY has appointed Mike Scoular as its new managing
partner for Newcastle. He has taken over from
Sandra Thompson, an audit partner, following her
relocation to EY’s Reading office. Mike moved to
Newcastle from EY’s Edinburgh office last year, to
head up and grow the North East financial services
business. In his new role, Mike, who has been with
EY for 16 years, will oversee EY’s 650-strong team
in Newcastle.

Jayne Archbold
Chair
Notify Technology

Newcastle-based health and safety software business
Notify Technology has appointed former Sage
executive Jayne Archbold as its new chair. Jayne
has more than 30 years’ management experience,
having spent 18 years with Sage, latterly as chief
executive of its mid-market European division.
She is currently chief executive of Swedish-based
international software firm Iptor Supply Chain
Systems and a non-executive director of HR
software firm Saberr.

Ian Jones

Business development director
Howell Technology Group

i
APPOINTMENTS
Have you moved job or
appointed someone to your
team? Contact
alison@netimesmagazine.co.uk
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Howell Technology Group has appointed a new
business development director. Ian Jones brings
more than 20 years’ experience to the South
Tyneside-headquartered company, which offers
a range of disruptive digital technologies that
encompass workspaces, application containers,
cloud solutions, virtualisation, networking, IT
security and professional services. He will be
responsible for developing strategies to drive the
firm’s growth and will work with the senior team to
identify and target new business opportunities.

Hannah Williams

Principal IT consultant
BMC Recruitment Group

BMC Recruitment Group has strengthened its IT
team with the appointment of Hannah Williams as
a principal consultant. Hannah returns to BMC and
brings with her more than four years’ experience
in recruitment. She specialises in technology
recruitment, working with a number of clients, from
local start-ups to global organisations. Hannah has
worked across a number of disciplines and holds a
strong North East network, recruiting for roles in
development, data and IT leadership and executive
positions.

Joe Ridgeon

Director
Hedley Planning Services

Joe Ridgeon has been promoted to the role of
director at Hedley Planning Services. The move
will see him work alongside managing director
Sean Hedley on the growth of the Hexham-based
firm, as well as new business development and
strategic planning matters for residential and
commercial clients across Northumberland and
County Durham. Joe, who has more than ten years’
experience in planning, will also be involved in
overseeing the firm’s expansion into new regions,
notably Teesside and Yorkshire.

Carol Woods and
Stephen King
Directors
Visit County Durham

Visit County Durham has made two new
appointments to its board. Carol Woods and
Stephen King have joined the organisation’s existing
ten directors, who oversee its strategic direction and
corporate management. Carol manages Durham
Cottages, in Durham City, and also works as a
self-employed tour manager across the UK and
Europe. Commercial director of transport firm Go
North East, Stephen was recognised nationally by
the Chartered Institute of Marketing as its 2018
Marketer of the Year. He also picked up the Gold
Award for Leadership and Inspiration in 2017 at the
UK Bus Awards.

17

RECRUITMENT

JOBS
New positions available in the North East

Senior systems engineer

Senior data scientist

Solutions Recruitment

BMC Recruitment Group

A communication technology business, with an
enviable reputation and global customer base,
is seeking a senior systems engineer to play a
lead role in pre-contract proposal and tender, all
aspects of system design, manufacturing support,
customer liaison and commissioning. Global travel
will be required. For further details Contact:

BMC Recruitment Group is currently seeking a
senior data scientist to work with cutting-edge
technologies for a rapidly growing and innovative
company. As a member of the data science team,
the successful candidate will work to build, deploy
and evolve analytical products and work closely
with operational leaders to identify opportunities
for the company and clients. For more information,
please contact:

Tyne & Wear, up to £65K

adam@solrecruit.co.uk

Newcastle city centre, £50-£70K

hannah.williams@bmcrecrutimentgroup.com

Machine learning engineer
Billingham, competitive salary
Tracerco

Production manager
Sunderland, £55-£60K

Tracerco is looking to appoint an engineer
to play a lead role in the design of modular,
data-based solutions that will deliver unique
insights on instrumentation packages to clients
in the petrochemical and processing industries.
Experience working with big data, machine
learning, IoT and Industry 4.0 is of particular
interest. For more details contact:

i

derek.woodhouse@tracerco.com

NRG

An international automotive manufacturer based
in Sunderland is looking for a production manager
to join on a permanent basis. Responsibilities
will include ensuring the day-to-day production
operations run smoothly; developing and
implementing strategy, leading, managing and
coaching people, driving process development, and
delivering productivity and performance.
For more information, please contact:

JOBS
To post a position, contact
alison@netimesmagazine.co.uk
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stephengardner@nrgplc.com
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COMMENT
Automotive

IN THE LIMELIGHT
Alison Cowie asks what the future holds for the North East automotive industry

I

t’s worrying times for the UK automotive industry. So far in
2019, there have already been announcements of cutting jobs
and production by the likes of Jaguar Land Rover, Ford and
Honda.
In our region, Nissan announced in February that the
Sunderland plant would not be manufacturing the new X-Trail,
despite rumoured reassurances from the UK Government. This
was swiftly followed by the abandonment of the Infiniti models –
putting 250 jobs at risk on Wearside.
On April 25, the Japanese manufacturer announced its second
profit warning in two months, causing further concern to the 7000
employed at the Sunderland plant and 30,000 reliant jobs in the
local supply chain.
Many have been quick to blame Brexit for the negative impact.
In response to the X-Trail announcement, Councillor Graeme
Miller, leader of Sunderland City Council, said: “It is imperative
that the Government achieves a good Brexit deal for the country,
which will help secure the future of Nissan and the rest of the UK
automotive industry.”
Paul Butler, CEO of the North East Automotive Alliance
(NEAA), agrees that Brexit is having an impact: “Companies are
trying to take a strategic approach to balance the potential outcomes
of Brexit. “They’re delaying investment decisions, or hedging their
bets and spreading investments across the UK and Europe,” he says.
But Paul maintains that the bigger factor impacting the industry
has been “the move away from diesel internal combustion engine
production, which has caught the sector and the OEMs on the hop,”
adding, “Government rhetoric around anti-diesel and the increased
taxation has negatively impacted consumers’ confidence in diesel
vehicles.”
The diesel backlash has also accelerated the industry’s move
towards emerging technologies. As way of example, when Honda
announced it would be closing its Swindon plant by 2022, this was
on the back of the global manufacturer announcing a massive $2.75
billion investment in Cruise – a California-based tech start-up that
specialises in autonomous vehicles.
The global automotive industry is shifting dramatically towards
electrification and self-drive vehicles, so what does this mean
for the North East of England that has such a rich heritage in
manufacturing internal combustion engines? Are we doomed?
Not according to Paul Butler, who believes the region’s existing
infrastructure will help the North East not only to adapt but thrive.
“We’re a region famed for automotive manufacturing – particular
in vehicle assembly – and with the right support, we can make sure
that companies can modify operations and remain competitive on
the world stage,” he says.
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Paul says the development of the International Advanced
Manufacturing Park (IAMP) next to Nissan’s Sunderland plant
will attract pioneering automotive companies. He also highlights
the planned Centre of Excellence for Sustainable Advanced
Manufacturing (CeSAM) and the existing Advanced Propulsion
Centre (Electric Machines Spoke) at Newcastle University as
examples where the region is recognising new opportunities.
Paul reveals that the NEAA is also currently looking at the
viability of the North East to become a testbed for research into
connectionless and autonomous vehicle logistics.
“Given our unique infrastructure and high concentration of
supply chain companies, we could lead the UK in developing
solutions in this area,” he says.
Paul also draws attention to successful North East-based
companies that are already ahead of the game.
“We have growing and emerging strengths in
power electronics,” he says. “For example Sevcon,
which has been bought by BorgWarner.
“ZF [the German company with facilities in
Peterlee] also makes millions of electric vehicles a
year while companies, such as AIVD Technology
and Advanced Electric Machines Ltd, are examples
of emerging North East [electric vehicle] companies
doing great work.”
Another North East enterprise that is achieving
unprecedented growth is Hyperdrive, which develops lithium-ion
batteries and other technologies to power electric vehicles, homes
and businesses.
In November 2018, the Sunderland-based company raised £6.7
million of equity funding from its existing shareholders, which
will be used to expand its production facilities as it enters new
international markets.
Founder and commercial director, Stephen Irish, also reveals that
the company is about to announce 50 per cent growth in turnover
compared to its previous financial year.
Stephen agrees with Paul that the decline in the appetite for diesel
cars has impacted the region and it will take time to adapt to a lowcarbon economy.
But he maintains that the North East’s reputation in automotive
production, strong initiatives such as the IAMP and CESAM,
and local ‘big thinkers’ in the industry, puts the region in a good
position.
“I genuinely believe that the North East could be at the core of
the revolution,” says Stephen. “And not just for road vehicles but in
other markets too.
“But we have to act now; we can’t be complacent.”
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INTERVIEW

Tees Components

SUPPORTING ROLE
Mark Speke, works manager at engineering company Tees Components, based in North Skelton,
East Cleveland, has used his 35 years’ experience at the company – which began with an
engineering apprenticeship – to mentor Tom Rudd through his own apprenticeship. He is now
supporting the newly-qualified machine shop engineer on the next phase of his career
job right – that’s hopefully something I’ve helped
Tom with.
Tom has a very strong work ethic, is keen to
learn new skills and is an excellent engineer.
I’m sure he has the ability to develop into a firstclass professional engineer, who will hopefully
move into management and pass his skills to
apprentices in years to come.

Tom Rudd

Mark Speke

i
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www.teescomponents.co.uk
@TeesComponents
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Tees Components differs from other engineering
firms because it is family-run.
It has grown and invested over 55 years to be
one of the most comprehensive heavy engineering
facilities in the UK, with 40 per cent of its
workforce having begun their careers with an
apprenticeship.
In the year Tom was employed, we interviewed
several apprentice candidates. From the
first moment I spoke to him, Tom stood out
as a confident individual who had a good
understanding of mechanical engineering.
On a day-to-day basis, I’m involved with Tom’s
support. We meet regularly with his assessor from
the STEM Centre and have a formal training plan,
as well as ad-hoc support.
Working closely with Tom, I’ve been able to
help him achieve his goal of becoming a timeserved mechanical engineer.
We produce components that are often highrisk, high-value items. One of the main things is
being confident and trusting yourself to get the

I heard about Tees Components while still
at school, and came for a work experience
placement. I joined as an apprentice when I was
16.
Arriving as a school-leaver, I had no real
workplace experience but Mark has helped me
and supported me with developing my work ethic.
He has taught me a lot about how to tackle a job
I’ve never seen before. When seeing a component
and drawing for the first time, for example,
I’ve had to learn from him how to set it up and
machined to tolerance with the correct surface
finish.
We don’t do a lot of repeat work; we are always
problem-solving, and I enjoy how challenging it is.
Completion of my apprenticeship was slightly
delayed because I was involved in a bad road
accident. However, Mark and Tees Components
gave me the encouragement and support to
continue and make sure I stayed on track with my
college work and could come back to work.
My apprenticeship was completed last month,
and now I’m a qualified machine shop engineer
with a permanent contract.
At the moment, I am working on shifts,
machining components for an original equipment
manufacturer, whose products are used to press
food oils, such as rapeseed oil.
In the long-term, I’d like to continue developing
my skills. I have some more training coming up in
CNC programming, and I would like to progress
within the company.
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INTERVIEW
Kromek Group

10 QUESTIONS
Dr Arnab Basu is the founding chief executive of Kromek Group, a spin-out from Durham
University. It supplies cutting-edge radiation detection technology, with many of its products
based on cadmium zinc telluride (CZT), which has a unique combination of properties that enable
colour and digital detection of radiation for Homeland Security, medical, industrial and laboratory
applications. Named Ernst & Young’s UK Young Entrepreneur of the Year in 2009, Arnab received
an MBE for services to regional development and international trade in 2014. Headquartered at
NETPark, in Sedgefield, County Durham, Kromek was founded in 2003 and has been listed on the
AIM market since 2013

W

hat was your first break
in business?
I grew up in India and
worked in the family
business in the material
processing industry, which gave me a very good

grounding in all aspects of business. After I did
my PhD in physics at Durham University, I had
the opportunity to take up a career in investment
banking, but instead chose to be the first person
through the door at Kromek.
I have never regretted that decision.
What did you want to be growing up?
Like many boys growing up in India, I dreamt of
being a cricketer. However, I was also fascinated
by science and technology, and from an early age
I wanted to pursue a career in industry.
What attracted you to your current role?
I knew that Durham University had developed
unique technology based on years of research
into CZT and that this material had enormous
potential if it could be commercialised. It was a
huge challenge, but I think the opportunity to
build a company from scratch in a field that can
positively affect peoples’ wellbeing comes around
very rarely and I grabbed it.
What is your organisation’s mission?
Our mission is to make the lives of people safer
– whether that’s helping to detect a dirty bomb
or other radiological threat, keeping them safe
while travelling, or through the early diagnosis
of diseases such as osteoporosis, dementia and
cancer. We want to enable our customers and
the end users of our technology to take more
effective decisions based on superior information,
which ultimately leads to increased operational
efficiency and lower costs.
How do you get the best out of your staff?
We set the strategy for the company so that all
our people, on the technical and commercial
side, have clear roles and responsibilities, but
we want them to have the freedom to help the
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business grow. I am a firm believer in giving
people the opportunity to be creative, innovative
and grow in their roles.
What has been your career highlight?
Moving from an incubator into our headquarters
at NETPark in 2010 was a real milestone,
as was becoming a public company in 2013
and last year’s opening of a new, world-class
manufacturing facility in Pennsylvania.
I have loved being able to champion the North
East and British business through involvement
in organisations such as the North East Local
Enterprise Partnership and Innovate UK.
On a personal level, I was very proud to be
awarded an MBE and to become a patron of St.
Margaret’s Centre, in Durham, a support centre
for adults suffering from mental health problems.
What has been your biggest challenge?
Having a transformative technology, we have
faced the hurdles that every emergent technology
faces, namely moving it from niche use to
mass market adoption and productising the
technology platform. Our detector technology
is like moving from an old black and white film
camera to a colour high-resolution camera that
can fit in your pocket. Bringing this technology
into the nuclear, medical imaging and security
sectors globally has created all the challenges you
would expect.

What is your organisation’s short and long-term
goals?
We have laid a solid foundation for the business by
building technology platforms, a global customer
base and a product portfolio.
In the long-term, we will continue our growth
strategy. We strive to be a global force that has
scale and influence and becomes the de facto
standard for detection in the sectors we serve
while also uncovering new ones along the way.

Who or what inspires you?
My father was always a big inspiration growing
up and during the early years of my career. I have
been very fortunate to work with some extremely
talented people, in various boards and across our
business, who have always been very generous in
sharing their experiences and expertise, which
has helped shape me.

How do you achieve a good work/life balance?
I have a time-consuming and high-pressure job
that involves a lot of travel, both in the UK and
abroad, but I wouldn’t have it any other way.
I always appreciate getting home to spend time
with my family. I still love my cricket and can’t
wait for the ICC Cricket World Cup, which takes
place in England, to start at the end of this month.
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INTERVIEW

Kevin Robertson

WHAT I’VE LEARNT
Kevin Robertson is partner and head of leading law firm Womble Bond Dickinson Newcastle
office. He is also head of the firm’s projects and procurement team. Here, he gives his top tips for
success, which have helped him through this 25-year legal career

Never promise you can deliver something you
can’t. You’ll soon be found out if you overpromise
and under-deliver – that’s how you lose credibility
and the trust of clients and colleagues alike.
Be approachable. The partners at Womble Bond
Dickinson are an incredibly approachable and
supportive group. It doesn’t surprise me at all
that we recently won Legal Cheeks’ Partner
Approachability Award.
Be straight with the people you work with to
get the best out of them, explain what is needed
to deliver collectively and help them understand
their role within that.
Lead by example and be willing to do everything
you would ask your team to do.
Resist temptation to provide speed over quality.
In a fast-moving world, we all expect quick
responses but you also still need to be able to give
projects the time they need to be done properly,
and should feel confident to explain that, to
provide the best possible service.

i
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DICKINSON
www.womblebonddickinson.com
@WBD_UK
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t’s okay to say you don’t know, don’t ever try
to blag your way through. Don’t be afraid to
seek the advice of others – I got this piece of
advice from my first supervisor as a trainee
and it’s served me well throughout my career.

My approach to business is the same as my
approach to life – treat others as you would have
them treat you, whether they be colleagues, clients
or competitors.
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Encourage leadership in all around you. Different
leaders emerge for different tasks and at different
stages of a project – and it’s not always the most
senior person. As a projects lawyer, that’s really
what I enjoy; working as a team with people at all
levels, and each member of the team leading their
own particular aspect of the job. It gets the best
result for the client and allows all team members
to develop their leadership skills.
There will be highs and lows. To paraphrase
Rudyard Kipling: treat the two imposters of
triumph and disaster just the same. Stick to your
course.
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ADVERTISING FEATURE - DEVELOPMENT
RTC North

PLUGGING INTO THE
RIGHT SUPPORT
RTC North has worked with thousands of companies and individuals as a trusted partner on their
innovation journeys. Now celebrating its 30th anniversary, managing director Jamie Ollivere tells
Steven Hugill why the Sunderland-based organisation’s desire to support others in a continually
changing world remains undimmed

“H

ere it is,” says Jamie
Ollivere, bending down
to reach for something
obscured by assorted
storage boxes.
“I brought it in for the guys in the office to see,
they thought it was fantastic.”
As he gets to his feet, Jamie is holding a bulky
silver object.
In his arms is the incongruously titled Tandy
Micro Computer II, a 1980s programming pioneer
complete with keyboard and brown box of floppy
disks.
Formerly used by his father, Gordon Ollivere, it
is a wonderful vestige of our technological past. It
was on this electronic artefact that RTC North was
kickstarted into life.
What once began as a venture led by Gordon is
this year celebrating its 30th anniversary as one of
the UK’s most successful independent technology
transfer companies.
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RTC North was one of 12 Regional Technology
Centres established around the country from
a Government initiative to help manufacturers
develop new products and services by accessing
expertise within regional universities.
While others have failed to adapt to selffinancing status over the years, RTC North has
grown steadily into its current position as a trusted
and long-established business support organisation
on a regional, national and international level.
Specialising in the commercialisation of new
products and services, the organisation works with
individuals, businesses and the public sector to help
create more innovative and vibrant economies.
Supporting partners at regional, national and
European level, it is a lead UK partner in the worlds’
largest business support network – Enterprise
Europe Network – and has established relationships
with partners in Asia and North and South
America.
It has worked with more than 15,000 companies,
helped client’s access in excess of £200 million
for research and development, trained over 5000
individuals and supported the commercialisation of
140 products.
And, over the course of the next three years,
it expects to work with at least another 2000
companies.
“Essentially, we work with the business support
ecosystem and help plug companies into the right
kinds of support at the right time, delivering
programmes that reflect a national initiative,” Jamie
explains.
“I have always liked to think of us as being an
honest broker, where companies can come and get
impartial advice.
“We are not trying to sell anyone anything, that is
not our remit.
“I’m proud of the number of companies and
individuals we have worked with but, moreover, as
a mission-led business, I’m delighted of the role we
play.

“Not being purely commercially driven means
businesses can come to us for high-quality,
impartial support and, where appropriate, referrals
to our networks in the UK and around the world.
“We work closely with the Local Enterprise
Partnerships and nationally with Government
departments, and our priority is helping companies
understand their core skills sets, their target
customers and their unmet needs.
“Part of our longevity is that when we pitch for
projects, whoever is contracting us know they are
getting an organisation that is delivering for the
right reasons.”
So where does that old Tandy Micro Computer II
fit into the story?
The answer, reveals Jamie, involves an African
odyssey.
The son of an Army medic, Gordon came to the
North East and studied geography at university in
Newcastle in the 1960s.
“He met my mother, who was from a very North
Eastern coal mining family from Thornley, County
Durham, and became really attached to the region,”
says Jamie.
However, before laying serious foundations, the
couple swapped the North East of England for the
north east of Nigeria, and Sierra Leone too, working
as teachers in the 1970s.
It was only when they returned that Gordon,
whose grandfather Peter Goudie was the trusted
right-hand man of British newspaper and
publishing magnate Lord Northcliffe, began to
crystallise what would become RTC North.
“He then bought a big, old computer and started
doing consultancy, writing simple programmes
for North East manufacturers. Some of the earliest
companies he worked for have stayed and grown
and we have known them for 30 years.
“At the Hawthorn Leslie shipyard on the Tyne,
he trained people in the basics of how to use
computers, and then moved to the Newcastle
Technology Centre.
“This was a project out of Newcastle University
around technology transfer, which was about
working with universities and industry to help them
understand what they could do better by using the
expertise of these educational institutions.
“Shortly after, the Government tendered for
regional technology centres, in an initiative
announced by Margaret Thatcher via Kenneth
Baker.
“My father bid for, and won, the North East and

Cumbria one. He set up out of Chester Road, in
Sunderland. That is where RTC North started.”
Crucial to the successes of RTC North, whose
presence now covers the North East, North West
and Yorkshire, is its varied cluster of support
programmes, which includes mechanisms to drive
growth and innovation, as well as national and
international development and bolster workers’
skills.
“We have the Enterprise Europe Network, which
is the world’s largest business network connecting
companies across 60 countries; Scaleup North East,
which offers high-level business coaching; and the
STEM Ambassador Hub, which helps young people
with career choices,” says Jamie.
“Supply Chain North East also provides expert
advisors, who help companies access supply
chain and diversification opportunities, and we
work collaboratively with the North East Process
Industry Cluster, the North East Automotive
Alliance and Generator to help companies become
more robust.
“Furthermore, Innovate to Succeed and Pathways
to Innovation delivers coaching to SMEs and
support for new ideas and intellectual property.”
The value of face-to-face relationships, says
Jamie, is fundamental to RTC North’s work.
“We employ people who have grown businesses
themselves or have real knowledge of their sectors
and are there to help SMEs accelerate growth,
be more competitive and connect them to new
opportunities,” he says.
“We also have access to people internally, and
through a wider associate pool, who are highly
skilled in marketing, product development
and design, strategy development, operational
improvement, sales and international growth.
“Significantly, where we can, we connect SMEs
to each other for partnering or just peer-to-peer
support. That is really one of the best kinds of
business support.”
It’s clear then, that RTC North has come a long
way since Gordon took the wrappers off his Tandy
Micro Computer II back in the 1980s.
Time and technology may have moved on, but
RTC North’s ethos of support and commitment to
helping others remains undimmed.
“We’ve got to innovate ourselves, ensuring we
put technology back into what we do and keep
investing in our people,” says Jamie.
“We are always looking at how we can do new
things to serve our clients right.”

• Enterprise Europe Network –
the world’s largest business
network connecting
companies across 60
countries
• Scale Up North East – high
level business coaching from
scale up partners who have
led businesses themselves
• Supply Chain North East –
expert advisors who can help
you access opportunities to
move up your supply chain or
diversify in to new sectors
• Innovate to Succeed –
innovation coaching to help
SMEs develop new markets
• Pathways to Innovation –
support for new ideas and IP
• STEM Hub & Mentoring
projects – matching
ambassadors from industry
with young people to inspire
STEM careers choices

i
RTC NORTH
For more information on how
RTC North can help your
business, please call the team on
0191 516 4400.
www.rtcnorth.co.uk
@RTCNorth
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COVER STORY
James Ritchie

What Darlington-born James
Ritchie has achieved in his twenties
has taken most of his business peers
a lifetime. At 21 years old, he led a
management buy-out of Newton Aycliffebased Tekmar Energy and, seven years later,
listed it on the London Stock Exchange – in
turn becoming the youngest CEO of an
AIM-listed company. Here, James talks to
Alison Cowie about his incredible journey
and how becoming a plc heralds a new
era for the subsea cable protection
group

AHEA

D OF THE CURVE
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or James Ritchie – who in June last year became the youngest
CEO of a listed company on the London Stock Exchange – his
entrepreneurial tendencies began from a tender age.
“I used to do car boot sales, run market stalls and wash cars as
a kid – anything that would earn me a few pounds,” says James,
who was born and bred in Darlington.
The CEO says he was encouraged by his grandparents and his
father who, after a career in the military, founded design consultancy
Tekmar in 1985, working in the subsea oil and gas sector.
When James left school, he started his own company selling audiovisual equipment but, after a conversation with his father, his business
ambitions took a different turn.
“Tekmar specialised in innovative cable protection for the oil and
gas sector and it had been asked if it would develop a similar solution
for an offshore wind farm,” James explains. “The team had come up
with a prototype, which worked, but with offshore wind farms still in
their infancy, there wasn’t much appetite to take it beyond what was a
relatively small contract.”
The young entrepreneur, however, saw the potential in the
burgeoning offshore wind energy market and, in 2009, convinced
his father and fellow senior management team to let him lead
Tekmar Energy – a subsidiary that would globally market the newlydeveloped TekLink Cable Protection System (CPS).
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“We had 100 per cent market
share but as one of the
investors said to me, that was
a bit like saying he was the
fastest person who could run
the final three flights of stairs
in his office”
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Within four years, James had built Tekmar Energy to a £25 million
turnover company with 80 members of staff. The TekLink CPS also
achieved a 100 per cent market share.
Meanwhile, in 2011, James led a management buy-out of Tekmar
Energy, winning investment and support from private equity firm
Elysian Capital. While James kept the Tekmar name, the original
group was rebranded to Subsea Innovation.
The 21-year-old James recognised that he had to mature the
fledgling business and wrote a three-year business plan to achieve
this.
“TekLink had 100 per cent market share but as one of the investors
said to me, that was a bit like saying he was the fastest person who
could run the final three flights of stairs in his office. We were
dominant, but in a very niche market.”
James continues: “I passionately believed in the future of the
offshore wind sector, but, at the time, the market was volatile. Wind
farms represented huge capital investments – anything up to £3
billion – and it was only really the UK and Germany that had offshore
wind bases at that time. Other countries in Europe were very much
emerging, and the rest of the world was pretty much non-existent.
“We decided to diversify back into the oil and gas sector. That was
the company’s heritage and it made sense – but we wanted to offer a
new set of product ranges.”
Diversifying the business to cater to both offshore wind and
subsea oil and gas proved a savvy move as Tekmar has weathered the

fluctuating energy markets over the last decade.
With limited business experience himself, James has had to lean
on the team he has gathered around him, who have bought into the
journey and vision of the young company.
“I know it sounds like a cliché, but you have to work with people
who are better than you. Get a good CFO and she’ll take care of
the numbers and advise you on that; get good engineers and they’ll
engineer the right products for the market,” says James.
With the team’s dedication, the backing of Elysian Capital and
the growing international momentum in renewable energy, Tekmar
Energy was able to maintain its market-leading position in the
offshore wind energy sector, supplying its TekLink CPS (now in its
eighth generation) and supplementary products across Europe, Asia,
the Middle East and the US.
By his late 20s, James began looking to the next phase in his
company’s journey.
A natural step would have been to sell Tekmar Energy to a
multinational. “With our dominance in a niche market, we would be
an attractive option for a larger company that wants to get access in
the offshore wind space,” the CEO says.
This path, however, didn’t interest James or his senior management
team and in September 2017 – with the backing of Elysian Capital –
they set their sights on an IPO (initial public offering) – achieving the
remarkable feat just nine months later.
On June 20, 2018, Tekmar was listed on the London Stock
Exchange with a market capitalisation of £65 million. In doing so,
James became the youngest CEO of an AIM-listed company, which
attracted the attention of the international business media.
Despite achieving so much, so young, James says that age has
never phased him; “I don’t know why. I’ve just always felt that I was
confident in what Tekmar was doing,” he says.
Tekmar’s flotation raised an initial £61.8 million – of which
approximately £10 million was earmarked for acquisitions. In
September 2018, Tekmar acquired back the original company, Subsea
Innovation. This has since been followed by the acquisition of Ryder
Geotechnical Limited, which provides subsea geotechnical design
and consulting services.
With these acquisitions, James says, Tekmar is looking to capture
more of the full life cycle of subsea cable protection, but maintains
they are not part of a “buy and build” strategy.
“We’re not buying profitability,” he says. “We’re tactically acquiring
businesses that we can leverage our brand and market exposure and
which can complement our service and product offering.”
Tekmar Group plc now operates four divisions – Tekmar Energy,
AgileTek Engineering, Subsea Innovation and Ryder Geotechnical.
“Ultimately, we want to be the market leader in cable protection for
anything man-made under the sea – whether that’s cables linking
wind turbines to shore, oil and gas cables, umbilicals, water lines,
telecoms or power transmissions,” James says.
While Tekmar’s CEO is relishing the opportunities and capital the
IPO has brought, he is all too aware that the new shareholders have
different expectations.
35
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“With private equity, shareholders want you
to deliver sustainable, long-term growth, but
you can be restrained in terms of capital,” says
James. “Whereas as a plc, you have the tools at
your disposal to maintain a longer-term view, but
your shareholders want more focused, short-term
earning growth.”
These new expectations were tested in
December when Tekmar posted lower than
expected results in its first six months.
But with a record order book – and staffing
soon to hit the 200 mark – James remains
confident that the long-term vision will, literally,
pay dividends.
“The industry is going to experience
unprecedented growth, primarily because of the
cost reductions of offshore wind,” says James. “The
CFD (contract for difference) levels in the UK
have dropped from £120 per megawatt hour of
power in 2016 to £57.50 in 2018. That’s down from
a high of over £200 six years ago.
“Offshore wind is now seriously cost

competitive and there are now projects in
Holland and Germany being tendered with zero
government subsidy, so the shackles are off.
“There’s also increasing appetite from countries
such as Taiwan, China and the US – and even in
India and Australia.”
As well as leading Tekmar Group plc, James is a
vocal advocate for the offshore wind energy sector
and is chairman of Energi Coast, a representative
group for the North East’s offshore renewables
sector.
“There is a global need to develop clean,
sustainable renewable energy sources and so
offshore wind is an incredibly exciting industry to
be in,” James says.
Tekmar’s CEO sees the recent announcement
of the offshore wind sector deal between the
Government and the UK industry as “incredibly
positive,” adding, “it has given what the UK
industry needed most, which is more certainty
and commitment in terms of long-term planning.”
He maintains that the UK – and the North East
– are global leaders in offshore wind energy talent
and technology but admits he can sometimes
be dismayed why local companies haven’t taken
advantage of its dominant position more.
He explains: “The North East and the UK has a
lot to offer but we’re not good at selling ourselves
and as a result, can get beaten by competition from
other countries.
“We have to get better at understanding our
value proposition and be willing to stand up and
sell ourselves in a way that will win work,” says
James.
With the lifetime of business experience
that James has already achieved before his 30th
birthday, it would be wise to pay attention to
Tekmar Group plc’s talisman.
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INTERVIEW
Penny Marshall

YOUR BEST OPPORTUNITY TO
CHANGE THE WORLD
When Penny Marshall told her mum in the mid-1970s that she wanted to be a civil engineer she
was told ‘girls don’t do that’. After graduating from Newcastle University – where she was the only
female in her class – she started to wonder whether her mum was right as she struggled to find a
job as a civil engineer. Penny eventually gained a trainee contract at Tyne & Wear County Council
and she has since carved out an impressive career as a civil engineer. In 2014, she became regional
director for the Institution of Civil Engineers (ICE) and now works across the North East, Yorkshire
and Humber, to support and promote the profession to all. She speaks to Alison Cowie

W

hen and why did you
decide to become a civil
engineer?
I studied languages at
school and aspired to
be a translator. But then I went along to a careers
evening for the local boys’ school where I met an
inspirational civil engineer. That was it; I was sold.
I went home and told my mum that I wanted to be
a civil engineer. She said ‘don’t be daft, girls don’t
do that.’
That obviously didn’t put you off, what were the
next steps to you realising your dream?
I had to do a couple of extra O levels and I had to
change everything I had planned to do at A level.
I then got a place at Newcastle University to study
civil engineering.
Tell me about your early career?
I graduated in 1979 when no one wanted a girl
engineer. I became a maths teacher but all the
while I kept looking for a job in civil engineering.
After several abortive interviews, I got a job with
Tyne & Wear County Council as a junior engineer.
They put me on a training scheme, which was
great because I got to try a little bit of everything.
When I qualified, I was put in the structures team.
Did you have any role models in civil engineering
at the time?
There wasn’t anyone really – and certainly not any
female ones. It’s interesting because, even now, we
all know of famous architects, famous doctors and
famous scientists, but most people, if they were
asked to name a famous civil engineer, would be
hard pressed to.
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How did your career progress?
I spent the first 12 years of my career in local
authorities and I can point to lots of different
bits of road that I’ve built in the North East. For
example, I built the roads into the Metro Centre.
I also built a bridge over the A19. My children got
sick of me telling them every time we drove past
but in civil engineering, you get very attached to
the things you’ve made.
After local authorities, I went to work for
what was then the Highways Agency ,where I
project-managed larger projects. I then went to
the Government Office for the North East in a role
that was much more about policy – so deciding
what got built and who was awarded the contracts.
I left there and had six months doing all
manner of things – including a brief spell in
renewable energy. I then joined the Institution of
Civil Engineers (ICE). I started as a membership
development officer, working with young
engineers to help them get professionally qualified.
I moved from that to become the regional director
for the North East, which was then expanded to
include Yorkshire and Humber.
What does the ICE do?
Globally, we have 92,000 individual members
and, of that, I’m responsible for about 6600. We
provide a number of services, such as knowledge,
best practice and continuous professional
development advice and support. We also help
people achieve their Chartered qualifications. A
lot of my job is about educating people about what
civil engineering is. We do a lot of outreach with
schools and last summer we held the Great North
Engineering Experience at the Mining Institute in
Newcastle, which had more than 34,000 visitors.
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Penny Marshall

Is the civil engineering sector in the North East in
a good place at present?
Civil engineering is in suspended animation at the
moment. With Brexit, investors have been wary
of investing in [civil engineering] projects. There’s
not as much in the pipeline as there should be.
You only have to look at the number of cranes over
the skyline of North East cities to know there’s
not much going on. That said, the housebuilding
industry is quite buoyant, which is good.
Does that mean that North East civil engineering
companies are struggling?
The thing to remember is that civil engineering
is a global profession. We don’t just do it here. So
the young engineers that I work with and I meet
regularly, like being based in Newcastle but they
might be working on a project in Qatar for the
World Cup in 2022, or on a bridge in Singapore.
They’re working all over the world. The state of the
industry here doesn’t necessarily mean there isn’t
anything to do or that there aren’t any jobs. There
are lots of opportunities.
How has civil engineering changed since you
started in the sector?
When I started there were lots of small, local
firms but most of these have been taken over by

multinational conglomerates. These big firms win
work in the international market and then put
that work into the places where there are the right
skills. We have some highly skilled people in the
North East doing very complex design. This is
exciting for young people entering the profession.
What about the local SMEs?
There is still room for SMEs in the civil
engineering space, but they need to have a
USP. They need to offer something special and
something a bit different. Of course, that begs the
question, what is civil engineering and what is it
going to be?
Ok, so what is civil engineering and what is it
going to be?
At the moment, when you think of civil
engineering you think about steel, bridges, rivets
and holes in the ground. But in the future, there
will be smart motorways and autonomous vehicles.
That will need very specific infrastructure. A lot
of what will be needed to deliver civil engineering
projects going forward will be high-tech.
Is that change being recognised in the North East?
I don’t think it’s recognised anywhere in the world,
which means there’s an opportunity for the North
East. There’s a lot of high-quality tech going on at
the moment and if we marry the civil engineering
industry with some of these small innovators –
there’s the potential for us to be world-leading.
Is marrying that relationship the responsibility of
organisations such as the ICE?
As an organisation, the ICE is already having those
conversations with people in related industries.
We need to do more of that going forward and we
must understand the technology better too.
What is the biggest threat to civil engineering?
We have to remain relevant. If, as a profession,
if we carry on thinking of ourselves as being the
people who dig holes, we’ll be very quickly sidelined. We need to make sure we embrace new
technologies. We must recognise that the world
is changing very quickly and we have to change
with it.
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Civil engineering is often dependent on
governments investing in infrastructure projects.
Would you say the current Government is helping
or hindering the sector in the region?
The infrastructure sector very much depends on
Government investment and it’s fair to say that
the current Government is less keen on investing
in the North than we would like them to be. That
said, the National Infrastructure Commission has
made some good recommendations and if they
come to fruition, there’ll be lots for projects in the
North to do. It’ll also create a more continuous
pipeline of work.
You mentioned that part of your responsibility
as a regional director for the ICE is showcasing
the opportunities of a in career civil engineering.
Why do you think people should choose civil
engineering as a career?
Because it’s the best job ever. Young people are
very altruistic these days; they’re interested in
sustainable development and climate change. Civil
engineers will have a huge role to play in that. A
few years back, the British Medical Council said
that civil engineers save more lives than doctors
because we’re the ones that provide the clean
water, the sanitation and the infrastructure. If you
want to change the world – civil engineering is the
way to do it.
How accessible is it to become a civil engineer?
I went into civil engineering via the traditional
route – by going to university – but now you can
get there through an apprenticeship. You can
be earning a wage, have someone else pay for
your tuition fees, and end up with a degree and
Chartered qualifications by your late twenties
– which is precisely the same if you go through
the standard route. We need to get young people
and their parents to understand that there are
alternative ways into the profession.
Given your own experiences as a female choosing
civil engineering, do you think things are
different now?
When I studied civil engineering at Newcastle
University in the late 70s, the class was 67 men
and me. I thought by the time I got to the age I

am now; we would be pushing 50:50. But we’re
nowhere near. The overall ICE membership is
about 13 per cent women, and in a good year,
the UK university intake in civil engineering is
about 20 per cent women. In Eastern European
countries, more women than men go into
engineering so it’s not that women can’t do it;
it’s just that there’s still this perception that civil
engineering is for boys. We need to get school
teachers and parents to understand that this is a
career that anybody can do. At ICE, we’re working
on changing that perception and we will continue
to do that.
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ADVERTISING FEATURE – FINANCE
Quantify R&D

BEHIND A FACADE OF INNOVATION
While the building facade sector has had some tough questions to answer in the last couple
of years, the reputation and market share of BTS Fabrications has soared – with the help of
Chartered tax advisers, Quantify R&D. Here, Simon Briton, R&D tax specialist, explains more
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uilding designers are increasingly
leaving their stamp on the urban
landscape by specifying unique
finishes and that has led to great
success for Newton Aycliffe-based
company BTS Fabrications (BTS), which has a
proven capacity to rise to the challenge.
The family-run firm designs and makes building
facades and believes that the future depends on the
flexibility of the manufacturer, working to create
custom shapes and configurations for architects
who want to give their work a stronger individual
identity. This has led to the creation of a range of
previously unseen finishes, which has caught the
eye of architecture firms and contractors.
BTS’s expertise has been a vital part of achieving
the visual impact of buildings in retail, residential
and commercial buildings. The difficulty involved
in these projects is a source of pride to the
company’s owners – brothers Phil and David
Atkinson – who have firmly embraced innovation
to cement their reputation as being able to deliver
quality, quickly, on projects that others regard as
too difficult.
In an industry that involves a lot of traditional

skills, Phil is leading an ambitious modernisation
drive, introducing software systems to ensure
precision and minimise waste, automating tasks
to increase productivity wherever possible. This
drive for improvement permeates all areas of the
business, which is reflected in their recently-filed
patent for an innovation that has come from the
shop floor.
Despite working on such large projects, the
company deals in tolerances of millimetres.
Working from an architect’s drawing, the team of
designers at BTS create the exact measurements
for the factory staff to work from. Requests are
rarely straightforward. Working out how best to
mount each piece onto the building’s exterior is
also BTS’s job, and this is where the team really
come into their own, with an improved wall
mounting innovation launched this year.
R&D tax relief has also had a significant role
in helping to support this investment and at
Chartered tax advisers, Quantify R&D, we have
helped BTS make R&D claims for several years.
I can’t wait to see where this next phase of
development takes the business.
Quantify R&D’s unique software platform
addresses the number one concern of HM
Revenue and Customs – how is staff time allocated
to projects involving innovation? Our system gives
you clarity, certainty and visibility over what your
claim will be.
We offer a straightforward fixed fee service for
businesses that have previously made R&D claims.
For those that haven’t made claims before we
offer a consultant-led model to guide you through
every step of the process. For those on Xero, our
software also integrates with your accounting
package to make your claim even easier.
R&D tax relief - vital support for innovation in
manufacturing.
Simon Briton has 20 years’ experience in
advising innovative businesses on tax incentives.
Simon recently led a successful Innovate UKbacked Knowledge Transfer Partnership in the
development of technology to support professional
services.

ADVERTISING FEATURE – RECRUITMENT
Solutions Recruitment

LEADING THE WAY IN
TECHNICAL INNOVATION
Industrial technology company Tracerco provides unique and specialised detection, diagnostic
and measurement solutions. With its global head office in Billingham, Teesside, it drives exciting
technical innovation to bring significant benefits to its customers

A

s technology advancements
continue to accelerate, Tracerco
is continuing to invest in research
and development around advanced
engineering and innovative ways

of working.
“We are operating in such an exciting period
of technology and advanced engineering
development,” says Ian Croston, Tracerco’s research
and development director.
Tracerco collects and interpretes data to provide
clients with invaluable insights that allow them
to perform more effectively. In recent years, the
volumes and methods used to gather, store and
analyse such big data have evolved significantly.
“Cloud technology has changed the game in
terms of how much data we can now work with,”
explains Tim Hough, technical development
manager. “If you then look at how machine learning
and artificial intelligence can be applied to big data,
we can provide transformational insights to our
customers.”
In support of such initiatives, Tracerco is
embracing concepts around customer-focused
design sprints and lean innovation to continue to
evolve its own innovation culture.
Tim explains: “The team are producing some
brilliant work, attending innovation roundtables
and looking at how other industries apply advanced
technologies to good effect. We are really excited
about the possibilities for our customers.”
Ian adds: “This is a really exciting period for the
business and having an innovation culture that
helps us remain at the cutting-edge of technology is
going to be vital.”
So, what are the key challenges to success in
respect of such technology developments?
“Critical to our success in exploring and
developing the application of new technologies,
despite what many might think, is people,” says Jon
Tate, managing director.
“We have a great team here, whose capabilities
are constantly evolving to help us in our pursuit

of new innovations, but we also have to attract
and recruit different skill sets to complement our
existing resources.”
In support of this, Tracerco entered into a
strategic partnership with Solutions Recruitment
in October last year. Andrew Mears, director
at Solutions Recruitment, explains: “Critical to
Tracerco’s strategic priorities is having a fit for
purpose recruitment strategy with the necessary
resources, tools and processes that provide access to
the talent Tracerco needs.”
“The benefit this has brought to our business has
been significant,” says Fiona Tray, human resources
director. “There are many practical benefits to
the partnership around efficiency and return on
investment.
“But what I am particularly pleased with is how
our candidate journey has improved and the quality
of their experience. As we continue to work with
the Solutions team, we are excited to see this trend
continue.”
Derek Woodhouse, recruitment business partner,
adds: “As we are embedded here in the Tracerco
organisation, we have an intrinsic understanding
of the business and its culture and, as such, can
operate as an effective partner and ambassador.”
In such a competitive labour market, when
demand for skills in short supply is so high, the
partnership approach Tracerco has adopted with
Solutions Recruitment certainly appears to be
producing dividends.
“We are getting more and more engagement
from the candidate market,” says Derek.
“This is down to the great opportunities we have
here at Tracerco, but also because of the consistency
and quality of our message to market. This, in
addition to the positive candidate experience,
is really building momentum when it comes to
attracting talent.”
For more information about Tracerco, visit www.
tracerco.com, or to find out more about career
opportunities, contact official recruitment partner,
Solutions Recruitment, at www.solrecruit.co.uk.
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ADVERTISING FEATURE – EDUCATION
Gateshead College

BETTER TOGETHER:
COLLABORATION IS THE KEY TO
SUCCESS
With a growing business and a team of happy, long-serving employees on board, the future
looked bright for Essity’s Prudhoe Mill. But the low staff turnover threatened to create a major
skills crisis until an innovative apprenticeship scheme delivered with Gateshead College prevented
the company from becoming a victim of its own success

W

hen Ian Callender took
on the role of apprentice
team leader at Essity’s
Prudhoe Mill in 2012, he
immediately recognised
the importance of his new position.
“When I first started, I only had a small number
of apprentices to look after,” he recalls, “but I knew
that we’d need dozens more in the long run. Many
employees who’d been here for years were due
to retire around the same time, leaving big gaps
across the business, so we knew we had to really
step up our efforts to replace them.
“Our senior management team looked at
all aspects of training to see what we could do
to bridge the skills gap, and it was agreed that
apprenticeships would be a key part of our
succession plans going forward.”
Famous for producing Velvet and Cushelle
toilet tissue, Essity had actually launched its
apprenticeship scheme back in 2004, winning
plaudits locally as well as further afield from
Government ministers, MEPs and even Swedish
diplomats. But it was eight years later, when Ian
moved from the training department to manage
the scheme, that it really began to evolve and grow.
Realising that the company needed a radical
approach to tackle a potentially crippling skills
shortage, he worked with Gateshead College to
build on the existing programme so apprentices
could learn an even wider range of technical skills
and spend more time applying their knowledge
on the shop floor. More emphasis has been placed
on the assessment of soft skills and behaviours,
such as teamwork, resilience and problem-solving,
and industry experts have been appointed in
each area of the business to mentor and guide the
apprentices on their journey.
It’s an approach that has transformed the
apprenticeship programme into a stunning success
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story, and Ian is quick to recognise the influence of
Gateshead College in all of this.
“Since we started working with them, we’ve
seen several of our apprentices progress further,
including those who’ve gone on to complete their
HNC (Higher National Certificate) and work in
management positions,” he says. “Just recently, ten
of our young apprentices all achieved distinctions
in their fourth-year HNC examinations and now
they have permanent positions at Essity, with the
opportunity to build a long-lasting career with us.
“In my experience, training people in this way
is easier than recruiting workers who’ve learned
their trade in a different industry, who might not
have the exact skills we’re looking for and who are
unwilling to change the way they work to suit our
company. Working closely with Gateshead College
gives us an effective succession plan and allows us
to mould our apprentices, giving them the skills
we require as a business, while still allowing them
the freedom to express themselves and forge a
career path that’s suitable for them.”
While Essity’s investment in apprenticeships
has provided a career route for around 100 young
people – a quarter of the Prudhoe Mill workforce
– it has also had a significant positive impact on
the company’s bottom line. Even allowing for
salary costs and fees for recruiting the apprentices,
the mill has saved £350,000.
Ian says: “It’s widely understood around our site
that investment in apprentices is offset through
savings on recruitment for posts becoming vacant,
and through significantly lower use of temporary
and contract staff. We’ve seen lower rates of losttime injuries too, because apprentices seem more
prepared to embrace our strong health and safety
culture than experienced employees recruited
from elsewhere who might be less willing to
change their attitudes and approach to work.”
As the business grows, the number of

apprentices taken on each year will increase from
ten to 15, to 25 to ensure Essity can adequately
replace staff who’ll retire in the next few years.
And while this shift would pose problems for some
training providers, Gateshead College’s ability
to adapt quickly and understand Essity’s future
growth plans has ensured a seamless transition.
“They’ve really got to grips with our business,
they know our succession plans inside out and
what skills we need to achieve our goals,” says Ian.
“Crucially, they’ve listened to us, taken on board
any changes we’ve had to make within the business
and adapted the training to suit. With so many of
our employees due to retire in the next few years,
many of them managers, we need more people with
a higher level of skills across the business, people
who’ve done HNCs or HNDs, and maybe even
graduates who can come onto our apprenticeship
programme. They won’t be starting from scratch,
obviously; they won’t need the training that we
give to a 16-year-old. But they can come in and
complete other elements of the programme while
learning about the company on the job.”
This flexible way of working and unique
approach to the apprenticeship could be adopted
by other engineering and manufacturing firms
looking to bridge skills gaps.
Gateshead College’s business development
director, Ivan Jepson, who has worked closely
with Ian on the Essity apprenticeship, says: “Every
business has different situations to deal with,
different challenges to overcome. As we’ve seen
with Essity, any training programme has to be
fit-for-purpose and not just something that’s been
lifted off the shelf. If companies find a reliable
training partner who shares this view, and who
can anticipate and react quickly to sudden changes
in circumstance, it will make their lives so much
easier.
“Some colleges will say ‘we’ll only deliver
apprenticeships for 16-19 year-olds’ but
we modified the Essity apprenticeship to
accommodate more people with higher-level skills.
Ian has been great to work with, a real pleasure,
and when you have that strong relationship
between employer and training provider it can
bring about some amazing results.”
It’s a view that’s shared by Ian, a strong champion
of workforce development who started his career
as an apprentice maintenance fitter and worked his
way up the ladder, gaining further qualifications in

assessing, verification and teaching, and becoming
an ambassador for the National Apprenticeship
Service.
He was so impressed by the new apprenticeship
he encouraged his 16-year-old son Ben to get
involved. As a result, Ben’s progressing well
at the company, achieving a distinction in his
manufacturing and engineering BTEC diploma
and now doing the first year of his HNC. Also
on board are several other young people at the
beginning of their careers, including Amber
Megan, an apprentice engineer who decided that
earning and learning on the job was a better bet
than going to university.
“Our partnership with Gateshead College shows
other businesses that apprenticeships work, in
terms of putting people on an exciting career path
and giving employers the chance to save costs,
tackle skills shortages and develop great ideas
that can improve the business,” says Ian. “And
apprenticeships have certainly worked for me and
lots of others at our company.”
The job of upskilling the workforce will
continue at Essity, just as it will at dozens of other
firms around the region. Not only will this help
individual companies to grow and develop, it will
make the region’s advanced manufacturing and
engineering sectors better able to compete in the
long run.
“These sectors are so critical to the fortunes of
the North East economy,” says Ivan. “If we can
encourage companies to invest in their workforce
– and many of them already do – we can transform
entire industries and put them in the best possible
position to be successful.”
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ADVERTISING FEATURE – RECRUITMENT
Solutions Recruitment

SEAWARD GROUP: A TIME OF
BUSINESS EVOLUTION
Established over 30 years ago, Seaward Group based in County Durham is a global force in the
field of electrical safety test instrumentation. The organisation has recently undergone an exciting
period of change and is currently relishing its evolution since moving away from being an owner
managed business

S

eaward designs and builds electrical
test and maintenance solutions
for the PAT, high voltage, solar
and biomedical testing equipment
markets; trusted equipment to
keep people safe. Its commitment to continuous
product development and innovation makes it a
global leader in these highly technical markets.
The company is dedicated to setting higher
standards of quality and performance, and
customer experience director, Tom Talbot, believes
that the recent changes to the organisation’s
structure are enabling Seaward to improve not
only for its customers, but also its employees.
He says: “We were a typical owner managed
business with most decision-making responsibility
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being held at top-level within a couple of key
positions.
“Since becoming a part of the GMC-I group, we
have established a flatter structure with distributed
leadership responsibilities; enabling local decisions
to be made by the managers at every level and
creating a dynamic environment within a ‘One
Seaward’ holistic philosophy.
“One member of the team, who has been with
us for over five years, recently commented that
Seaward is ‘simply a better place to work now’. That
just proves how far we have already come, and the
strides we are continuing to make.”
The evolution at Seaward has also seen some
changes to its investment into people and
technology. Tom explains: “GMC-I have supported

our investment aspirations at every level; from the
£500,000 investment into our production facility,
to our ongoing investment in enhancing the
working environment and benefits package for our
colleagues.”
“We have a number of apprentices on site across
almost every department, and a real desire to
encourage personal and professional development,
promoting from within whenever possible.
However, where wider experience would be a real
benefit, we have been able to recruit externally
too.”
To assist in its ambitious growth plans, the team
at Seaward appointed Newcastle-based Solutions
Recruitment following a structured selection
process.
The team at Seaward identified an opportunity
to appoint a chief technical officer to reflect the
wider remit in maximising the use of technology
across all areas of the business.
Following the transition from an independent
company to a group, the existing financial director
decided to seek fresh challenges, which allowed
Seaward to expand its search for a chief financial
officer and introduce a broader skill set to the
organisation at board level, which could drive
strategic growth.
Tom says: “We see Solutions Recruitment as our
resourcing partner. Our experience so far is that
they are very easy to work with as partners, in the
truest sense of the word. From the very earliest
point of the recruitment process, I have never felt
‘sold to’ - they simply want to help find the best
people for our company.
“They provide support, work hard, and are very
open in their conversations with us, which is very
refreshing.”
As Seaward continues to evolve, Solutions
Recruitment will support the organisation with its
growth plans and finding the right key people.
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ADVERTISING FEATURE – LAW
Muckle LLP

MUCKLE ADVISES DURHAM TECH
START-UP ON MAJOR INVESTMENT
The Newcastle-based law firm has supported Fumarii Technologies to launch its supercomputer
platform
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awyers in Muckle LLP’s corporate team
have helped Durham-based Fumarii
Technologies complete a significant
investment deal to develop and launch
its new cloud platform and computers,
which could revolutionise the technology
industry.
Fumarii Technologies was founded by Durham
University graduate Liam Gill. By using its cloud
platform and technology to turn any screen
into a supercomputer, the business aims to help
individuals and small businesses access digital
resources that are typically only available to large
firms.
Among a range of products, the team is
developing their Fumarii Cloud, which will allow
people to remotely access supercomputers for a
small monthly or hourly fee.
Unlike other cloud providers, however,
Fumarii has made a concerted effort to lower
the environmental impact of its system with the
invention of the Fumarii NEO, a computer server
that can capture and store the heat it produces.
Following two previous rounds of investment,
the team has been able to develop the software and
technical capability needed to build its first unit.
With its latest injection of funds, Fumarii hopes to
launch its revolutionary products to the market by
the end of 2019.

Legal advice on the investment was provided by
Harry Hobson and Adam Rayner at Muckle LLP.
The tech specialist North East law firm was
introduced to Fumarii through its partnership
with Sunderland Software City, which was
established to develop world-class technology
businesses across the North East and has been
working closely with Muckle for over 12 months.
Harry says: “We’re delighted to help Fumarii
achieve the funding they needed. These are
considerable investments for a company of
this size, which will help to revolutionise the
technology industry.
“With the support of Sunderland Software City,
the North East is already developing a reputation
as a global leader in the digital and tech sector.
“Liam and the team at Fumarii have created
something truly innovative and, with the backing
of these recent investments, I’m sure this is the
start of something incredibly exciting for the
business, the sector and the region.”
Liam Gill, chief executive of Fumarii
Technologies, adds: “Our work has the potential
to provide millions of entrepreneurs and small
business owners with the resources they need to
survive in this digital world.
“From concept to design and manufacture,
we’ve worked really hard over the last 20 months
or so, and it’s fantastic to be able to receive these
investments. We wanted to complete the latest
investment within 24 hours and I was impressed
with Muckle LLP’s ability and flexibility in
delivering this on time, helping us to realise our
vision.
“It means the world to us that our technology
can have a role in new innovations for generations
to come. No longer will a freelance artist be held
back by their tools, or an architect or engineer
stuck with outdated computing.
“We’re especially proud of the environmental
and social benefits that our technology will
bring. There genuinely is nothing like this on the
market.”

ADVERTISING FEATURE – EDUCATION

Northumbria University

PROVE YOUR IDEAS AT
NORTHUMBRIA
Businesses needing help to develop and test their products can now find the support they
need from a new service being offered by Northumbria University. With a wealth of specialist
equipment, facilities and expertise at its fingertips, the university has invested in a one-stop-shop
providing testing, surveying and prototyping services to businesses. North East Times speaks to
James Martin, professor of sensors, data acquisition and processing in Northumbria University’s
Faculty of Engineering and Environment, to find out more

W

hy has the university set
up this service?
While some companies
might have testing
facilities in-house, we
know that others don’t have the specialist kit,
knowledge or time to complete the testing needed
to develop their new products or components. We
have a huge range of kit and equipment, together
with expert technicians and researchers, making
our service highly cost-effective.
In what areas will you be offering support?
We’re initially providing support in the areas
of structural integrity testing, which includes
highly accelerated lifetime testing (HALT); 3D
rapid prototyping; environmental testing; and
surveying, scanning and construction advice, but
this is likely to expand if there is demand for other
services.
How exactly can you help businesses?
It’s two-fold. Quite often people don’t know the
specifics of what they need to do or use. They
just know they have a problem that needs to be
solved and they need specialist help. On the other
hand, some people will know we have a certain
piece of equipment, and they’ll tell us exactly
what they need from us. And of course, time is of
the essence. We know that if you are at the point
where you are asking for help, it usually means
you need it quickly, so we’re able to issue a quote
within a day or so.
Some companies may come to us for stress
testing, for example, and ask for the raw data to
interpret the results themselves. Another company
may want us to develop a system to test their
designs. Our highest end service combines the
test programme with a consultancy report that
recommends what we think they should do next.

Tell us about some of the projects you’ve been
working on
Crustaceans growing on the surface of ships
and tankers is a massive problem in the marine
industry. We are working with a client which is
producing some new slip-surface paints that make
it more difficult for them to attach to the surface of
ships. We’re developing a laboratory test system to
see how effective their new paints are.
We’ve also been working with a company who
developed a battery-powered testing and diagnosis
system for use in remote global locations. They
came to us to test their prototype and we quickly
found that their kit needed to be refined. We have
an environmental chamber where we can alter
temperature and humidity. While the prototype
was working perfectly well here in Newcastle, it
would have failed in the searing heat of Africa.
This is so important. If you’re working on a new
prototype you must invest at the development
phase to deliver a quality product.
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ADVERTISING FEATURE – LAW
Sintons

FURTHER GROWTH FORECAST FOR
SINTONS’ CONSTRUCTION TEAM
The specialist construction and engineering team at law firm Sintons is forecasting further growth
after a successful past year, underpinned by new key client wins and strategic appointments to
the team
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rom its Newcastle base, the specialist
construction and engineering team
at Sintons law firm handles matters
nationally and internationally, and has
built a reputation as one of the leaders
in its field in the North of England.
The team counts an array of major names as
clients, including Greggs, The Auckland Project,
Meldrum Construction, Tolent Construction,
Thompsons of Prudhoe and Northumbrian Water,
for which Sintons is advising on the design, build
and operate contract of a new wastewater treatment
plant in Gibraltar.
It has also been appointed to regionallysignificant projects, including acting for main
contractor Tolent in the redevelopment of the Vaux
site in Sunderland, and advising The Auckland
Project in its transformation of Bishop Auckland,
including the restoration and refurbishment of
Auckland Castle and the construction of a Spanish
Gallery and Auckland Tower.
The team – which also has a strong relationship
with Jerram Falkus Construction, a long-established
construction company based in central London,
with which it works on an array of projects in
the South East – has kept pace with its growing
workload through new appointments, with further
hires planned for the near future.

Associate Matthew Pexton has moved to Sintons
from a London law firm, in what has been hailed as
a “highly significant” move for the team. Newlyqualified solicitor Andrew Noble, who studied civil
engineering prior to converting to law, has spent
many months developing his career under the
guidance of department head Alex Rayner and has
now become a permanent member of the team.
Alex Rayner, partner and head of construction
and engineering at Sintons, says: “Sintons has
always had a strong reputation for its depth and
breadth of expertise in real estate work but we have
seen increasingly strong levels of growth in the
firm’s construction and engineering offering over
the past few years, and particularly in the last 12
months. We now act for an array of major clients
on projects nationally and internationally and are
proud to have become trusted advisors to some of
the biggest names in North East business.
“Our new client wins and continuing instructions
on major projects has meant we have had to add
to our team, and we plan to recruit further in the
coming months as our workload continues to grow.
“The appointment of Matt has been a highly
significant move for us – construction lawyers of his
experience and level of expertise are hard to find,
and we are delighted he has relocated from London
to join us. Having trained in our department,
Andrew is already well known and highly regarded
by many of our clients and his civil engineering
knowledge gives the team a further dimension.
“This is an exciting time for the construction and
engineering team as we continue to look for new
opportunities, as well as continuing to provide our
existing clients with the expert advice they have
come to expect from us.”
Mark Quigley, managing partner of Sintons,
adds: “Alex and the team have done a fantastic
job of growing the construction and engineering
department into one of the most highly-rated in
the North. The progress they have made has been
outstanding, and supports the wider development
of Sintons as a firm.”

ADVERTISING FEATURE – BUSINESS

MAKE it Sunderland

WASHINGTON: IDEAL FOR BUSINESS
Washington Business Centre has welcomed local, national and international businesses as tenants
since opening in 2014

S

ituated just off the A1231/A19,
Washington Business Centre offers
a mix of contemporary offices,
workshops and hybrid units and
is located within the heart of the
Sunderland Low Carbon Enterprise Zone, at the
entrance to Turbine Business Park.
The centre was purpose-built for Sunderland City
Council with support from the European Regional
Development Fund (ERDF).
Business Performance Partners (BPP) Visual
Ltd, which develops and produces innovative visual
management tools designed to aid and support
businesses on the road to performance excellence and
continuous improvement, is one of the firm’s based at
the centre.
Rich Greensmith, BPP founder, says: “Washington
Business Centre is the ideal base for us, because of the
high-quality accommodation and competitive rent.
We believe our move to the centre is helping to raise

our profile among companies in the region, letting
i
them know we are here and what we do.
“Plus, the centre has excellent transport links for
MAKE IT SUNDERLAND
clients visiting from across the UK and Europe.”
www.makeitsunderland.com/
Turnmill Engineering launched at Washington
spaces/washington-businessBusiness Centre last year. In just over six months it is centre
already looking to double its capacity after a bumper
start to business.
The engineering company chose Washington
Business Centre because of its prime location, near
Nissan’s vast Sunderland site and supply chain
companies. Turnmill has since been working closely
with a number of Nissan suppliers and it has also
enjoyed unexpected success in several other sectors.
Kudos Wealth Management moved into new offices
at Washington Business Centre last year as a one-man
operation and has since grown to a team of six staff,
including advisors, a trainee advisor and admin staff.
Annual turnover is expected to increase more than
three-fold by 2020 on the back of this growth.
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ADVERTISING FEATURE – LAW
Gordon Brown Law Firm LLP

ENGINEERING A GREAT
BUSINESS SALE
The corporate and commercial team at Gordon Brown Law Firm LLP (GBLF) understand that
selling a business can be a challenging time. Here John Morgan, partner and head of the team,
shares five top tips for preparing for this

F

rom the minute a business is founded,
an owner will experience many peaks
and troughs around cash flow, HR
and sales success, as well as failure
and challenges of the market. But the
most important thing that a business owner must
navigate is selling the company when the time is
right.
Ensure that you know what you are selling
The first thing you must do when preparing to sell
a business is check with yourself that you’re aware
of what you’re selling. There are certain questions
that you must ask yourself.
First, ask ‘is this my business to sell’? You must
be completely sure that there are no other bodies
involved in the organisation, which have a stake
in the business. Second, ask ‘does the business
include property’? It’s important to be aware of
this, as inclusion of property will impact on how
your business sells and the process that must be
completed.
Finally, ask ‘do I own everything that I’m
planning to sell?’ If any aspect of the business is
owned by someone other than you, this will affect
how the business can be sold.
You must also be sure that you have received
proper business and property valuation advice.
Due diligence
The next step to take is to prepare information
about the business that you would expect to see
if you were purchasing for the first time, such as
information about the property, title deeds, copies
of any contracts essential to your business and
regularly recurring bills.
Parties interested in buying the business will
want to know what your annual turnover is, what
costs you incur on a regular basis and what the

outlook for the financial future is.
Do you have all this information available? If
not, get your books up-to-date.
Separated items
Next, check whether you are leaving any items
behind that are included in the sale price. If
not, which items can be purchased from you
separately? This is an important step and is integral
to ensuring that it’s clear what business and
belongings you are selling for the sale price.
Tax and accounts
You must make sure that your records are upto-date, including any that need to be sent to
Companies House, and importantly, check that
you have received the appropriate tax advice for
the transaction.

i
GORDON BROWN LAW
FIRM LLP
0191 388 1778
info@gblf.co.uk

Employees
Have you considered the people within the
business? Understandably, it is in fact necessary
to confirm whether you have employees, and if
so, how many. Then compile a list of their ages,
date of employment, hours, works, salary/wage,
disciplinary matters and provide a copy of their
employment contracts.

www.gblf.co.uk
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ADVERTISING FEATURE – MANUFACTURING AND ENGINEERING
EMN

BALANCING TRADITIONAL AND
MODERN PROCESSES
Ben Gilhespy, from the Engineering and Manufacturing Network (EMN), gives an overview of the
regional business scene and the balance that companies face between doing what they’re used to
and trying to adopt a more innovative approach to business development

A

i
ENGINEERING AND
MANUFACTURING
NETWORK
www.cdemn.org.uk
@CD_EMN
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s the largest, fastest-growing
cross-sector manufacturing
network in the North East,
with more than 300 member
organisations, EMN reaches into
some incredible businesses – many of which are
breaking into international markets.
These companies highlight what a fantastic
region we live, work and do business in and backs
up our belief that we’re a global leader within the
fields of engineering and manufacturing.
Our network’s reach is broad and includes
businesses across a diverse range of sectors,
including traditional engineering, chemical,
digital, electronics and many more, all of which
are seeing demonstrable improvements to
their businesses by investing in new innovative
processes.
However, unless there is a drive for
improvement then a business will often continue
to do what it has always done. In many cases
successfully, but there’s always a risk that future
time industry passes them by.
That said, we should never overlook the need
to maintain some form of foot in the traditional
engineering camp and keep the skills for fear of
them being lost forever. So how to balance the
traditional with the modern?
An approach we adopted to demonstrate to a
business the benefits of getting traditional and
innovative methods of processing right is with the
use of a live case study. Here, the improvements
to traditional engineering were broken down into
activities to show how rewards could be achieved
– even with smaller businesses where investment
opportunities are limited.
The case study was hugely successful and raised
many interesting questions around positive, but
cost-effective, first steps on the ladder of advanced
manufacturing.

It also highlighted a significant responsibility
on our region’s larger manufacturers to showcase
the steps they are taking to innovate and improve
manufacturing processes into their supply chain.
This has to be done by opening their doors and,
while maintaining necessary confidentiality, taking
the opportunity to show the huge leaps forward
that can be made in products and processes by
implementing new technologies.
Another obstacle is that smaller businesses
don’t necessarily have the budgets to explore
innovative processes and products without
expecting to see significant return on investment,
which is understandable.
In many cases improvements are not as
attractive on paper as they are once witnessed
first-hand in action, where tangible benefits can be
seen and appreciated.
Improvements can’t be bought ‘in a box’ and in
every case the business needs to identify changes
that can practically be made and what expected
outcomes will be.
That said, some processes are fine the way they
are and not everything will necessarily need to be
changed for improved processes.
There is also a need to recognise that while
there is apprehension to engage with certain
aspects of advanced manufacturing as it could
have impact on ‘old fashioned’ jobs, this need
not be the case. Many of our businesses engage
in processes that are described as advanced
manufacturing but are complimentary to
traditional roles, perhaps reducing risks to
personnel or making processes more fluid and
therefore improving productivity and ultimately
the bottom line.
EMN works with both manufacturers and
suppliers, which allows us a unique opportunity
to assist businesses in their journey to a more
productive and innovative future.

ADVERTISING FEATURE – EVENT

EMCON

STEPPING INTO THE SPOTLIGHT
As the North East gears up for the 12th annual EMCON expo, David Land from the Engineering
and Manufacturing Network (EMN) looks at how the region has evolved to one that’s proud to
shout about its successes and showcase the many reasons why we’ve become a global force to
be reckoned with

O

ver the years, our region
has established itself as an
international leader within the
engineering and manufacturing
sectors.
Many of our companies are renowned globally
for the goods they produce, which are often
exported to all corners of the world, while the
innovative research and development conducted
right here in the North East is putting us at the
forefront of global scientific, technological and
chemical breakthroughs.
Alongside that, we’ve got international
companies including Hitachi, Nissan, Caterpillar,
Gestamp, ZF, SABIC and Huntsman, to name but
a few, which are growing right here in the region
– and that’s enabling smaller firms within their
supply chain to win work and expand as a result.
For too long we as a region were reluctant to
shine the spotlight on our achievements, instead
choosing to remain under the radar. However,
in recent years, we’ve begun to embrace our
capabilities and strengths, and thus events like
EMCON have become of huge importance to the
thousands of businesses that represent the North
East’s engineering and manufacturing industries.
The event – delivered by the EMN – brings
hundreds of people together from a diverse
range of sectors and it is recognised as being a
shop window for companies of all sizes, who can
showcase their products and services to potential
customers and suppliers.
It is also a proven platform for exhibitors and
attendees to form relationships and generate
contracts, both for the short and long-term.
The perfect example of that is E-max Systems,
which this year has come on board as a sponsor
after exhibiting for many years.
During that time, the company has won more
than £170,000 of new business, which is fantastic,
and it return in a supporting capacity for the 2019
event is testament to the value the team places on
EMCON.
Another example at the smaller end of the scale

is specialist training company NCG Solutions,
an exhibitor within the Durham Business
Opportunities Programme Incubator Zone, which
is aimed specifically at smaller companies or those
that have never exhibited previously.
On the day of the event last year, owner Ian
Nelson was approached by an apprenticeship
deliverer which was keen to have NCG deliver
some sessions for them. Later in the day a call was
made, the work agreed and less than a month later
the contract was delivered.
These are just two examples and we know
from feedback year-on-year there are many more
companies who have seen their portfolios grow
thanks to work won at our event.
As a region we are so proud of our
achievements and are now being much more
proactive when it comes to saying, ‘look at us, look
at the great things we’re doing’ and celebrating our
successes.
And why shouldn’t we? We’re a small region
that is certainly punching above its weight and
long may that continue.

i
EMCON
EMCON will take place on
October 10, 2019 at Xcel Centre
in Newton Aycliffe. For more
information visit:
www.emcon.show
@emconshow
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INTERVIEW

Labman Automation

ROBOTS RISING: HOW LABMAN
AUTOMATION IS DRIVING NEW
INNOVATION
Operating at the cutting-edge of robotic engineering, Labman Automation is recognised
internationally for its advanced manufacturing skills. Steven Hugill visited the company, and its
unique headquarters, to find out more

T

he dictionary defines the word
‘juxtaposition’ as two things seen or
placed close together that provide a
contrast.
Set among the lush green fields of
its surroundings, Labman is a wonderful example
of such.
The company’s headquarters, standing close to
North Yorkshire’s border with Stockton, is home
to automation concept, design and manufacture
– with workers fashioning cutting-edge robotic
systems for laboratories around the world.
But there’s something else.
Alongside the assorted, custom-made robotics
stands a blue climbing wall. Nearby is a squash
court (which doubles up as a yoga venue), a pool
table, games console and fireman’s poles,
This contrast of high-tech technology and
leisure amenities is striking, but it carries a serious
purpose.
Working hard and playing hard is a crucial part
of Labman’s DNA.
By breaking from the accepted norm of the
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workplace milieu, Labman’s management says it
cultivates an environment of creativity, leaving
staff liberated to think more innovatively.
“We are one of the leading people in the world
at providing custom automation,” says Ian Riley,
Labman’s technical director, “and things like the
wall and pool table all helps people to be creative
and share ideas.”
Of course, it wasn’t always this way.
Founded by Professor George Carter in 1979 to
build robots for teaching purposes, the business
operated from his home before moving to
Middlesbrough’s Cadcam Centre.
Further growth and market penetration saw
the company switch to Stokesley Business Park,
in North Yorkshire, before it moved to its present
home in nearby Seamer in 2011.
That, however, was just the start.
A 20,000 sq ft expansion, opened by Her Royal
Highness, Princess Anne, in 2017, will soon be
matched by another development.
Featuring space for design and manufacturing
work – as well as an on-site gym, the increased
footprint will help Labman, which employs
just short of 100 staff, keep pace with customer
demand.
“We provide automation that is built specifically
for a client,” explains Ian, when asked to describe
the reasons for Labman’s enduring success.
“These are people who are typically working for
big, multi-national business doing research into
new drugs or shampoos, paints, inks, batteries or
food.
“Typically, they would approach us with an
existing workflow or process they are doing or
hope to do, and we work with them very closely to
design technology and automation to solve their
problems.
“However, in the last five years, we’ve diversified
a bit,” adds Ian, who reveals the company expects
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INTERVIEW

Labman Automation

to create up to 15 new jobs this year, mainly
through graduates and apprentices, to maintain
its growth.
He says: “Custom automation is still the core
business, but about four years ago we started
an instrumentation division. We come across
really nice technologies and ideas in our custom
automation world, and we can miniaturise those
or design those in a more compact way so we can
make an instrument and then sell those directly
to people.”
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Robots’ inevitable rise to rulers of the world
is an oft used description of our increasing
dependence on automated systems.
However, Ian says the relationship will be a
collaboration rather than a coup d’état.
“Laboratories are going to be more and more
automated,” he says.
“Doing it this way allows people to optimise
things really quickly. Instead of making two or
three samples a day, robotics are making 100 or
200.
“In the world of research and, specifically drug
discovery, they have been automating the testing
of new drugs since the mid-1990s.
“However, automation doesn’t invent or create
anything new, the machines are not going to
discover a new amazing formulation or next big
paint – the creative part is still the people.
“It goes hand-in-hand; you have a lot of PhD
qualified scientists who spend most of their day
doing fairly mundane laboratory work, removing
liquids from A to B and mixing them to see what
happens. That is not an effective use of their skills
and knowledge.
“Automation allows those people to invest their
time elsewhere, be that analysing big data sets or
the chemistry they are doing.”
Indeed, a look at Labman’s order book bears
testament to how automation is supporting
companies’ respective drives to become more
efficient.
From California, where a system is being used
to formulate pharmaceutical products, to a South
Korean-based water analysis machine, and a
paint weathering analysis apparatus in Singapore,
Labman’s reach is worldwide.
Closer to home, the business has supplied
equipment to support the Centre for Process
Innovation’s development of next generation
formulated products at NETPark, in Sedgefield,
County Durham.
It was also commissioned by Liverpool
University to create the £2.5m Formulation
Engine for the new Materials Innovation Factory –
one of eight systems the company supplied for the
development.
“The demand has gone up,” says Ian. “People
have increasingly gained confidence in machines

and there has been a broad acceptance that
automation is the way to go for doing research.”
Integral to Labman’s technology, and its
ongoing evolution to meet ever-changing
marketplace demands, is the company’s staff.
This, says Ian, is where the climbing wall, poles,
pool tables and squash court come in.
“We have quite a relaxed atmosphere, which is
designed to drive innovation and provide a space
to share ideas.
“It is a creative process, and you need to bounce
ideas off other people.

“Custom automation is still
the core business, but about
four years ago we started an
instrumentation division.
We come across really nice
technologies and ideas in our
custom automation world, and
we can miniaturise those or
design those in a more compact
way so we can make an
instrument and then sell those
directly to people”
“You will stand in the queue waiting for the
climbing wall and you’re chatting about a project,
that’s how the ideas grow.
“Equally, we employ people who are engineers
and hobbyists at heart.
“We expect people to be fixing cars, doing home
automation or building drones, for example, so
that when they get here, pretty much without
exception, they are chatting about engineering.
“It is such a melting pot of ideas.”
Fundamental to Labman’s team is its cohort of
graduates and apprentices.
This, says Ian, adds another dimension to the
firm, with the effervescence of youth offering fresh
perspectives on projects.

“It takes a long time to learn to do what we do;
the recruitment and training cycle is something
like two to three years.
“We can’t dilute our experienced pool of
engineers too much because you lose the essence
of what we are.
“Sometimes the naivety of the younger workers
is a real bonus.
“In a creative environment, they are not held by
the truths they’ve learnt elsewhere – they try and
think of things that you maybe wouldn’t normally.
“You have to give them space to do that.”
As our conversation concludes, so does a rapid
contest on the pool table, its end signalled by the
sound of the last ball clunking into a pocket.
Labman, however, has its eyes on the longer
game.
“People are very proud to work here and there
is huge enthusiasm and excitement for the future,”
says Ian.
“The demand for our services is so high.”

i
LABMAN AUTOMATION
www.labmanautomation.com
@LabmanRobots
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ADVERTISING FEATURE – FINANCE
Sanlam

A NEW, HOLISTIC WEALTH
MANAGEMENT SERVICE
As Sanlam acquires Blackett Walker Limited, Sheila Tindle, head of office in the North East at
Sanlam, discusses why the combination of our two businesses will give clients a much-needed
end-to-end wealth management service
From planning to performance
This acquisition bolsters our ability to provide a
holistic financial planning service, by giving you
access to both financial planning and portfolio
management services. Your Sanlam financial
planner and portfolio manager will be able to work
seamlessly together to ensure your financial goals
are being met.

i
SANLAM
For more information about our
services, contact Sheila on:
01642 931 200
sheila.tindle@sanlam.co.uk
Sanlam is a trading name of
Sanlam Private Wealth (UK) Ltd
and Sanlam Wealth Planning
UK Ltd which are authorised
and regulated by the Financial
Conduct Authority.
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S

anlam recently reinforced its
commitment to the North of
England by announcing our
acquisition of Newcastle-based
independent financial planning and
employee benefits firm, Blackett Walker Limited.
This deal brings together two successful
businesses with one objective – to provide a highquality local service that enables clients to meet
their long-term financial goals.
John White, our CEO of the UK’s Wealth
Division said: “Blackett Walker is a high-quality
and successful business, with a strong ethos of
putting the client at its heart – much like our
approach at Sanlam UK. This deal will further
strengthen our wealth management presence in
the North, and I look forward to developing our
end-to-end proposition for current and future
clients.”

What’s the difference between a financial planner
and portfolio manager?
In a nutshell, a financial planner will help you
identify your financial goals and put the right
products and services in place to meet those goals.
A portfolio manager will look after the day-to-day
running of the underlying investments, making
sure your money is best placed to take advantage
of prevailing market conditions. The portfolio
manager has day-to-day access to a team of
analysts and researchers who have an in-depth
knowledge across different investment sectors and
geographies.
There are few businesses in the North of England
that can boast an end-to-end service like this, so
we’re very excited about the opportunity this brings
for both existing and new clients.
Who is this service suitable for?
We have a wide range of clients of all ages and
diverse financial needs. Some are approaching
retirement and need help in arranging their
finances for life after work. Others are planning to
buy a home and save for school fees. Increasingly
we’re being approached by families who need
guidance on passing down wealth through the
generations as tax efficiently as possible, and we
even look after professional sports people who need
to plan for the eventuality of giving up their sport.
Regardless of your stage in life or your
financial objectives, we will happily have an initial
conversation to understand your needs and discuss
whether this service is right for you.

ADVERTISING FEATURE – LAW
Womble Bond Dickinson

AI: THE FUTURE FOR UK
MANUFACTURING
Peter Snaith, partner in Womble Bond Dickinson’s Newcastle office and head of the
manufacturing sector team at the law firm, reflects on how the emerging technology is set to
impact the manufacturing sector

I

t is impossible to escape from the fact that
artificial intelligence (AI) is increasingly
transforming everyday life.
For many of us this started with how
we play our music, but Apple’s Siri and
Amazon’s Alexa (along with other similar virtual
assistants) now have a daily interface with us.
We are increasingly becoming daily users of the
Internet of Things – connecting up smart fridges,
boilers and alarm systems, each controllable
from a smartphone. The everyday form of AI
is almost unavoidable in the modern home, yet
there is also an ongoing, unseen growth in AI in
the manufacturing sector. What is still lacking,
however, is concrete regulation in place for the
use and development of AI in the industry.
The expectation is for the current trend of
automation in manufacturing to increase, with
technology enabling smart factories. These
factories take existing automated assembly line
structures and include a cyber element, allowing
for the underlying manufacturing machinery
to communicate with one another and with
the wider factory system as a whole, increasing
efficiency.
The use of AI has resulted in positive
improvements across smart factories, reducing
maintenance costs - AI can now detect wear on
machinery long before it becomes unmanageable.
The UK is generally seen as lagging behind
many other developed countries when it comes
to implementing AI, but our government has
showed determination to ensure the UK is at the
forefront of the growing industry; with estimates
on global turnover of the smart manufacturing
market soaring to a projected $320 billion by 2020
– let’s hope so!
Despite technology advancing at a rapid
pace, regulation of AI is yet to emerge. The UK
Government believes a sector-specific approach
should be taken in developing regulatory policy
going forward.

With such an approach, the government
believes the UK “is in a strong position to be
a world-leader in the development of artificial
intelligence”, although the spectre of Brexit
naturally looms large and is an area of concern
since many of the UK’s AI initiatives are run
jointly with EU counterparts.
For the manufacturing sector, regulation is
expected to cover a number of key areas.
With AI systems being notoriously expensive,
a possible policy is to implement an “Open
Banking” style model where some data can be
made public in order to make the sector, as a
whole, more competitive, allowing SMEs to
compete with international corporations.
The current law is also a long way from
Asimov’s Three Laws of Robotics, failing to
address liability issues if, for example, a worker
was to be injured by a machine malfunction.
Safety around AI machinery will certainly be a
key focus of future policy.
While the regulatory forecast is still uncertain,
what is becoming clear is a real sense of
opportunity.
With the North East already front-and-centre
of UK manufacturing, there is huge potential for
our manufacturing and technology businesses:
· Th
 ose that embrace the change and move
towards a technology-focused approach
away from the traditional industrial style can
benefit from the efficiencies that come with
that change;
· F or the smaller SMEs and start-ups out there
– dream big! With the AI sector in such an
early stage of development and with many
larger corporations lacking the technological
know-how (for the time being) to trail-blaze
the industry, start-ups with a technological
background have the opportunity to partner
or contract with large industrials and
have their say on what the future of our
manufacturing sector looks like.

i
WOMBLE BOND
DICKINSON
www.womblebonddickinson.com
@WBD_UK

61

ADVERTISING FEATURE – EDUCATION
Sunderland College

CURE-ALL PARTNERSHIP
Meeting the health and social care needs of the North East is proving a real headache for
employers and educators alike. Simon Rushworth learnt how Sunderland College has joined forces
with Be Caring

A

s the clinical director and
chairman of Be Caring, a
domiciliary care organisation
with 900 staff, Lance Gardner
is determined to create the
opportunities which enable his employees to
realise their potential and develop their skillset.
“The people who work for us want to go
further,” he explains. “But historically there have
been few opportunities for career progression
within domiciliary care. It’s a fairly flat structure. I
wanted to work with a partner who could provide
my colleagues with the tools they need to develop
and excel.”
Step forward Sunderland College. Already
positioned as one of the region’s leading providers
of tailored training to the health and care sector, its
experience and ambition proved to be the perfect
fit for Be Caring and its innovative boss.
“I’ve known Lance for many years and this
is a partnership that’s built on trust and a
knowledge of our respective reputations,” says
Ellen Thinnesen, chief executive for Education
Partnership North East, a new regional group
that’s the result of the merger between Sunderland
College (including Harlepool Sixth Form) and
Northumberland College.
“Be Caring saw what we were doing here in
terms of transforming our health and social care
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provision for the benefit of the North East, its
young people and employers,” Ellen continues.
“There is a harmony in terms of the core values
that underpin two organisations at the heart of the
health and social care sector. It’s a partnership that
I’m very proud of and a partnership that can have
a wholly positive impact.”
In 2019 Sunderland College works alongside 75
employers within the health and social care sector
with 200 students completing a minimum of 100
placement hours. More than 96 per cent of its
health and care students progress to employment
or further study and 95 per cent of its apprentices
remain in employment following the completion
of their programme. Both Lance and Ellen are
keen to extol the virtues of Sunderland College’s
health and care provision and, in particular, its
eye-catching Health Hub. Launched earlier this
year, the state-of-the-art simulation area allows
students to gain real-life experience prior to
securing placements and jobs within an industry
struggling to plug an ever-expanding skills gap.
“It’s a fantastic facility and for a business like
ours, which focuses on looking after people
in their own homes, the fact that it features an
apartment space is ideal,” adds Lance. “No two
homes are ever the same – there are always pets
and pieces of furniture that don’t quite fit – and the
healthcare professionals of the future need to be
prepared for that!
“The reality for many people in this country
is that they would rather be cared for at home,
surrounded by the things they know and love. The
apartment within the Health Hub recognises that
need.”
Ellen, a qualified health professional with a
passion for nursing, adds: “As far as I’m concerned
this is only the beginning. I’ve got a vision for the
Health Hub and that vision includes increasing
digitisation and technology but not at the expense
of face-to-face communication and personal care.
The idea of a good bedside manner is still central
to our healthcare profession and always will be. It’s
a case of fusing tradition with technology.”
That focus on developing the personal, as well

as the professional, skills of students alongside
Be Caring’s workforce is echoed by Adele Cook,
qualified mental health nurse at Sunderland
College. “One of the first units we cover is
communication,” she adds. “It’s the foundation
for everything else that follows. The Health Hub
allows us to create role play situations which
develop students’ communication skills and selfconfidence prior to their work placements and
future employment.”
The Health Hub is home to a three-bed hospital
ward, treatment room and sluice area and the
self-contained apartment which features mobile
device-controlled lightning and entrance cameras
to mirror the modern home care environment. In
addition, a mock ambulance interior inspires the
paramedics of the future to pursue their chosen
career.
Level Three Health and Social Care student
Aniqa Begum took the lessons learnt from
the Health Hub into the highly pressurised
environment of the A&E department at
Sunderland’s City Hospital. The 17-year-old
admits the industry-standard training proved
invaluable from day one as she embraced an
incredibly challenging placement. “It would have
been far too daunting otherwise,” she admits. “But
thanks to my time in the Health Hub nothing
fazed me. I see my future as a paramedic and I’m
excited to take the next step.”
Lance watches on as Aniqa and her fellow
students showcase the full potential of the Health
Hub and he believes the North East is in an
increasingly strong position to tackle a growing
skills gap in the health and social care sector.
The predicted shortfall in health and social care
roles across the North East is expected to stretch
beyond 3000 by 2024 but Be Caring’s boss refuses
to panic.
“This partnership clearly benefits our current
workforce but it also gives me a glimpse into the
future and the wealth of talent coming through,”
adds Lance. “I look at the Sunderland College
students being put through their paces in the
Health Hub and I see ready-made healthcare
professionals. As an employer I could take on
any one of these young people and know that
Be Caring is welcoming a highly-trained and
motivated professional who will benefit from the
ongoing pastoral care that we pride ourselves on. I

know they will hit the ground running.”
As well as hosting healthcare professionals at
the Health Hub, Sunderland College will deliver
all of Be Caring’s external training requirements
at sites in Newcastle, Leeds, Manchester and
Liverpool. “It’s fantastic that Sunderland College
is the preferred provider,” adds Ellen. “I’m really
excited about the partnership and the challenge is
to ensure it develops and grows in the future.”
Lance adds: “I agree with Ellen and I truly
believe this is just the start. Be Caring don’t want
to be a mediocre domiciliary care company. We
want to be the best and we want to align ourselves
with the best. That’s why we’re working with
Sunderland College – I can’t think of anyone
better.”
Education Partnership North East plans to
replicate the Health Hub facilities across the whole
college group and make significant investments
to its infrastructure and resources to expand the
reach of skills development across the region as
well as establishing strong regional and national
employer partnerships.

i
SUNDERLAND COLLEGE
www.sunderlandcollege.ac.uk
@sunderlandcol
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ADVERTISING FEATURE – ENGINEERING
Siemens

STAYING AHEAD OF INDUSTRY 4.0
Advanced engineering and digital skills are at the heart of industrial change at Siemens Plc, says
Darren Davidson, managing director of Service Power Generation

T
i
SIEMENS
www.siemens.com
@SiemensUKNews
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he North East is synonymous
with advanced manufacturing and
engineering – from automotive and
aerospace to the energy sector. The
region boasts a strong skillset owing
to its world-class universities and the diverse range
of companies operating across various supply
chains.
Siemens is proud to be part of this. In June this
year the Siemens Power Generation business,
based in Newcastle, celebrates 130 years on the
CA Parsons Works site. The footprint of the site
and the ownership of the site has changed over
the years but the service provided to our customer
base has remained, for the most part, the same.
While the power generation is a mature
business, the engineering and manufacturing
sector is going through unprecedented change, so
it’s an exciting time to lead this business. We are
in the midst of the fourth industrial revolution,
something our CEO, Juergen Maier, is very
passionate about. This move towards digitalisation
in an industrial setting isn’t bypassing traditional
engineering businesses. As technology is
changing, so is Siemens.
Digitalisation alongside traditional engineering
and advanced manufacturing has allowed
us to deliver the same customer service but
quicker, faster and in a more accurate way. For
us, advanced manufacturing and the Fourth
Industrial Revolution (industry 4.0) is about

enhancing our skills portfolio, not replacing
people.
On our site, this means we’re using digital
technology to improve accuracy and speed up
delivery of service. Our vacuum chamber is an
excellent example of this. You’ll see it as you drive
down Shields Road as the big piece of machinery
shrouded in concrete that dominates the northern
side of the Siemens CA Parsons site. Originally
built in the 1950s, and one of only two in the UK,
it has been given a £4 million digital upgrade to
improve the services we provide to customers in
making sure their equipment is fit for operation.
And while we are implementing digital services
on our sites, we’re also working with customers to
help them navigate Industry 4.0 too.
For our site operations teams based at Severn
Power in Uskmouth, we’re exploring cloud-based
solutions, remote operations and diagnostics.
We run and maintain this site on behalf of our
customer Calon Energy and this year we are
developing a digital showcase at the power station.
A range of fully digital solutions will be
implemented including a digital twin of the
traditional cyber security platforms, remote
diagnostics and digital analytics. This will provide
greater clarity on the way the power station is
operating helping to improve efficiency.
This work shows the value of Siemens as
a partner with its customers. Using our vast
experience of a range of operations across the
world, we very much become a trusted adviser.
Our gas and power business, for example, provides
end-to-end solutions through the whole value
chain from construction, power generation,
transmission through to operation and service.
The power generation industry is traditionally
conservative when it comes to implementing
new technology, but it truly is an exciting time.
At Siemens, we know that our customers value
our expertise. We believe we’re one of the only
companies in the world that can marry up
traditional advanced engineering skills for the
energy sector with digital skills – this makes the
future of our sector truly exciting and we are
pleased to be part of it.

IN ASSOCIATION WITH:

BUILT
ENVIRONMENT
North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended
our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we
can the inside stories from within the complex world of the Built Environment
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NEWCASTLE

Quorum Q4 Building, sold
Avison Young acting on behalf of Sisu Advisors has secured the
sale of the Q4 Building at Quorum Business Park, to a Manchester
based property company.
The four-storey office building which extends to 8.947 sq m was
originally acquired Sisu Advisors in 2014 on behalf of a syndicate of

Young, Newcastle, said: “This sale has produced significant capital

high net worth individuals.

gain for our clients through active management since acquiring

Following a letting of two floors to Sitel UK, a leading UK

demand for investment property offering the potential for further

which represents a Net Initial Yield of 8.08 per cent.

capital growth, by way of active asset management and the

Simon Beanland, principal and head of investment at Avison

SOUTH TYNESIDE

Prime sales
Glover and Jarrow Network Centres, two prime multi-let industrial
estates in Washington and Jarrow, have been sold for £4,620,000
by Advance Northumberland off a Net Initial Yield of 5.83 per cent.
Cushman & Wakefield acted on behalf of Advance Northumberland
to dispose the two sites, which are located in Washington and
Jarrow. The prime multi-let estates comprise 31 modern units
totalling 61,557 sq ft and producing a combined annual income of
£286,936.
The estates were purchased by private investors represented by
Edwin Thompson LLP.

NEWCASTLE

Revised plans succeed
Revised plans to build ten luxury Quayside apartments in the
Newcastle city centre overlooking the Quayside, submitted by the
Adderstone Group, have been approved by Newcastle Council
Planners after the initial decision was deferred.
The eight-storey apartment block in Hanover Square will
comprise ten new flats including some with views across the River
Tyne. Described as a “bold, contemporary approach” in its plans,
the brownfield site will allow positive enhancements to be made to
the site and provide high quality dwellings in a sustainable location.
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the vacant property. It also demonstrates the continued healthy

outsourcing provider, the building has been sold for £4.6 million

securing of tenants for the vacant space.”

67

A DVER TISING FE ATU RE – BU ILT E NV IRO NME NT – G E O R G E F. WH I T E

What has changed
since Grenfell?
Have attitudes to fire safety in buildings really changed? James Cullen, associate and head of building surveying at George F.
White, talks fire risk assessments and mitigating risk

Grenfell Tower fire, one of the most significant

in light of tragedy, ensuring the risk assessment

fire events we’ve seen in recent years, led to 72

process is carefully considered, yet, although

fatalities. Almost two years on and there seems

this proactive attitude has not been so apparent

to be very little change in attitude towards

within the private sector. In my experience,

building fire risk assessments with many being

fire risk in buildings spans far wider than

overlooked, or worse still, not even considered.

combustible cladding, despite such a key focus

The Regulatory Reform (Fire Safety) Order

on this construction element in the media, and it

2005 stipulates minimum fire safety standards

is important to consider a wide range of building

and requires a ‘responsible person’ to be in

components and management issues as part of

charge of fire safety in non-domestic buildings,

a compliant audit.

and also buildings where people are employed.
The responsible person will typically be the
employer, or, any other person who has control

George F. White

is often overlooked by those who are ultimately

As a special offer, George F. White

responsible. Despite this, the risks associated

is offering ten per cent off all fire

with fire safety negligence can be fatal. In

· Conduct a thorough fire risk assessment;
· Action all points outlined in the risk
assessment, ensuring any remedial works
are inspected and approved by a qualified
risk assessor. Note - action points will have
a recommended implementation time/action
by date
· Ensure the assessment considers all critical
aspects of the structure and building
management;
· Review the risk assessment annually and
following any incident, near miss, fire or before
and after any building works
· Always review and revise the fire risk
assessment if a change of use is proposed
in a building. The fire strategy and risk profile
may often be different should the building use
alter to some degree, impacting fire safety
considerably;

light of recent tragedy, fire safety should be

· Appoint the right people. It’s essential that

to some extent; if the building isn’t a work
place, then any person can be designated the
‘responsible person’.
The ‘responsible person’ is required to carry
out certain fire safety duties on a regular basis;
these include ensuring general fire precautions
are satisfactory and that there’s a fire risk
assessment in place (with any action points
raised being implemented). If more than five
persons are employed, the risk assessment has
to be a written.
In my experience, the fire risk assessment
process, and fire safety as a whole in buildings,

risk assessments instructed in
May 2019, for more information
contact James on:
jamescullen@georgefwhite.co.uk
07776 683279
www.georgefwhite.co.uk
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Advice and action points to mitigate risk:

at the forefront of our minds and by following

the person conducting the risk assessment is

the auditing process correctly, risks can be

skilled, trained and qualified to complete such

mitigated.

a task.

Evidently, this is not the case. I often find
that building owners and responsible persons

Remember, if the above process isn’t

leave themselves open to considerable risk of

completed with due diligence, in the event of

negligence and provide buildings which are

any fire you could be liable for all consequences

not safe regarding fire. I am pleased to say the

involved, be it financial, building damage,

attitudes of social landlords have been positive

reputation, injury or even fatalities.

E V E N T - PO R T L AN D C O N SULT I N G E N G I N EER S

Portland’s Easter
Reception
Local civil and structural engineering design consultancy Portland Consulting Engineers (Portland) hosted its annual Easter
Reception last month, combined with celebrations to mark 15 years of trading.
Key construction industry companies from the North East joined Portland at the drinks reception, held at Antler Newcastle, for a
fun afternoon of drinks and canapes.
Always hosted on Maundy Thursday, Portland’s Easter Reception has become an established and prominent date in the
industry’s social calendar – providing an excellent opportunity for the team to express their gratitude for the continued support
from all those invited
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O PINION – CHRIS D O BS O N

Newcastle: A North
Eastern Powerhouse
Savills’ most recent Spotlight research document is full of objectivity which puts a welcome focus on this capital of the North
East, writes Chris Dobson

Newcastle is one of the fastest growing cities in
the UK with a new wave of mixed-use city centre
regeneration schemes, which are revitalising
the urban core, says Savills’ in its Spotlight on
Newcastle: A North Eastern Powerhouse report.
The report identifies mixed-use city centre
schemes such as Helix, East Pilgrim Street and
Stephenson Quarter as key to driving growth in
the city, with each scheme offering space which
will complement rather than compete with one
another.
According to the report, Newcastle will benefit
from the North of Tyne devolution dea,l which
will bring an additional £600 million of investment
to the region over the next 30 years. Four
Neighbourhood Opportunity Areas in Newcastle
have already been identified in the Core Strategy,
with the potential to deliver more than 20,000
homes.
Neil Morton, planning director at Savills
Newcastle, says that while Newcastle is now
delivering homes far in excess of its Core Strategy
target this poses Newcastle with a “somewhat
unique challenge” not on how to increase delivery
to meet demand, “but how to ensure this level of
delivery continues”.
“The city is highly constrained by the green belt,
with over a third of its area currently protected,” he
says.”This has made it difficult for the council to
find unconstrained land outside of the city’s urban
core. The city will need to think more imaginatively
in order to identify new sites if it is to sustain its
current and forecasted strong economic growth.”
In terms of the office market, Newcastle faces
several challenges that need to be addressed to
keep up with other competing cities across the UK.
In 2018, £27 million in venture capital was
invested in companies headquartered in
Newcastle, outperforming Birmingham, Leeds and
Glasgow. However Newcastle still has a business
start-up rate that is lower than all similar UK cities
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indicating that it runs the risk of these dynamic

Newcastle also has strong partnerships

companies moving elsewhere as they expand due

between the private and public sector, supporting

to the lack of appropriate office space available.

and accelerating the development and growth

Grade A office supply is currently at just

of the city. A £92 million investment into the

175,000 sq ft, 15 per cetn below the ten-

Newcastle and Gateshead’s 80 hectares

year average with occupiers instead reliant on

Accelerated Development Zone is creating a

refurbished space to fill the gap. The new wave

clustering effect, which will stimulate productivity

of mixed use city centre regeneration schemes

and job growth.

underway, should help ease supply issues and

However, funding for speculative commercial

contribute to the first rises in top office rents in

development has been very restricted. One way

the city for five years, with rents likely to rise from

to deliver new commercial space is through mixed

£23 per sq ft by ten per cent by 2022, according

use regeneration schemes where the different

to Savills.

uses limit the amount of exposure to one single

Roger Speirs, commercial valuations director

sector. With this in mind, Newcastle is seeing a

at Savills Newcastle, adds: “With increased

new wave of mixed use city centre regeneration

housing delivery in the city region, there is a clear

schemes, which are revitalising the urban core and

need for more high-specification, serviced and

enabling it to expand outward.

flexible Grade A office space, concentrated in the

These schemes are providing complementary

urban core. This will be essential to the strength

rather than competing space. Helix – a £350

of Newcastle’s emerging technology and media

million joint project between Newcastle City

sectors and could be an impediment to the city’s

Council, Newcastle University and L&G – is

growth if not delivered.”

creating a new innovation cluster in the city.

Grade A office space has significantly

In recent years, there has been a trend towards

diminished after a decade of limited development

smaller office requirements for start-ups and SME

within Newcastle’s core and the repurposing of a

occupiers, likely to be geared towards Newcastle’s

number of buildings to retail, leisure and student

emerging technology and media sectors.

housing. Grade A supply is currently at 175,000

However, The Lumen building will cater for a larger

sq. ft. This total is 15 per cent below the ten-year

anchor tenant.

average, but more notably, none of this is made
up by new development.
Failure to meet demand has limited the growth

The Stephenson Quarter is a major mixed-use
scheme with the North East Futures University
Technical College (UTC) and the six-storey

prospects of local businesses and has made it

Phoenix office development are of particular

harder to attract new occupiers. With this lack of

interest.

supply in the city centre, growth has been inhibited

The two buildings will be mutually beneficial

over the last ten years with occupiers reliant on

and interlinked. Phoenix will accommodate

refurbishments to bridge the gap.

dynamic, high-growth companies and offer the

Grey Street remains a popular location and

potential for co-operation with the adjacent UTC,

refurbished space is letting up at speed. However

giving students work experience and mentoring

new developments are the current preference for

opportunities. In return, new businesses to the

larger occupiers as older buildings are less able

area are able to tap into a skilled talent pool.

to accommodate modern methods of working.

Finally, East Pilgrim Street represents one

Innovative approaches to development have been

of the most strategically important city centre

key to unlocking sites and the city council have

regeneration areas in the North of England. The

made good use of wraparound leases to support

northern block of the site is allocated for retail-

office development.

led development which provides an opportunity

This includes the Helix’s 100,000 sq ft office

to extend the prime retail-led offer. This will be

block, due for completion in the second half

supported by mixed uses in the central and

of 2019, which will help to make a dent in the

southern blocks, including office, residential and

shortfall of Grade A supply.

leisure.
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Reinvigorate
Enterprise Zones
Could a Government concept, made popular in the 1980s, be reintroduced to stimulate employment growth and boost the
economic vitality of the North East?
the local area. There were other criticisms too.
At Developing Consensus, we believe that
EZs achieved their objectives to varying degrees
and that a return to the older type of EZ model
would stimulate employment growth and boost
the economic vitality of the regions by enabling
entrepreneurs to obtain funding and take risks.
The whole ‘enterprise’ process is revenue
and tax generating from the initial design stage,
through materials and construction to delivery and
occupation by businesses and their supply chains
that are job creating and revenue generating be it
corporation tax, employment tax or stamp duty.
A strategy to reinvigorate EZs will be needed
to assist urban areas by encouraging businesses
to establish themselves, expand and contribute
to the local economy through jobs and spending
power and to the national economy through
taxation.
The North East, the only UK region to have had a

The new ‘zones’ would have to stand up

regular, positive, trade balance in recent years, is

to economic scrutiny and demonstrate that

still viewed as a region with the weakest economy.

Government support will be productive. Rather

This judgement is made in part by the number of

than being cumbersome, they need to have

Enterprise Zones (EZ), which were introduced in

fast-acting frameworks, from planning through to

the 1980s to boost regional economic activity.

construction, to ensure opportunities are taken to

As the national economy changed so did

the benefit of the local community and the wider

industry and commerce. What was required was
a means of stimulating the creation, and growth
Developing Consensus
Author: Gavin Black of Gavin
Black & Partners. Other working
group members at Developing
Consensus are Chris Dobson
(Dobson Marketing), Angus
White (Naylors) and Mark
Thompson (Ryder Architecture)
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national economy.
Part of the package must include skills training

thereafter, of alternative businesses. This had to

and support for employees generally to raise

be a supportive, simple and incentivised process

quality levels within the local labour market.

– enter the Enterprise Zone (EZ).

Whether or not ‘zones’ have tiered status with,

The original EZ concept lasted ten years and

for example, research and development (R&D)

offered support for businesses by way of 100 per

being a top priority compared with a supply-chain

cent tax allowances for expenditure on property

warehouse operation is open to debate.

construction and improvement, exemption from

Essentially the existing EZ structure enabled

business rates, easy navigation of planning

funding to be obtained from the tax-based market

procedures and so on.

and did not require an army of civil servants to

At the time, EZs were successful in delivering

approve the schemes once the criteria had been

www.developingconsensus.

jobs. Critics argued that EZs merely attracted

met. The availability of speculatively developed

com

businesses already active either in the area or

premises for inward investing companies or

from elsewhere. Further, the benefits of the EZ

expanding local companies is essential. They

financial package went to the developer and not

will not wait for two years while sites are found,

A D V E R TIS IN G F E AT UR E – B UI LT E N V I R O N M EN T - E SH C O N ST R UC T I O N

Built for success
Esh Construction is building a stellar reputation in the North East and has recently welcomed three experienced additions to its
commercial build team
North East-based Esh Construction – which has
its head office in Bowburn, Durham – is continuing
to grow its reputation in the region, having
recently completed Cleveland Police’s Community
Safety Hub in Middlesbrough, Newcastle Eagles’
Community Arena, on the Scotswood Road,
Newcastle Airport’s terminal extension and
Northumbria University’s CIS and Sutherland
buildings.
It is also proud to announce the addition of three
new members of staff to its build division.
Paul Redman, divisional director of Esh Build,
says: “We have taken our time to secure three staff
in key positions which complement the experience
and skillsets within our business.
“Our new team members will support our growth
and bring in a wealth of technical and business
knowledge.”
Brian Joyce, who has joined the company
as operations director, says: “The quality of the
projects undertaken by Esh is of the highest
standard. The company has a real focus on delivery
and supports the communities in which it operates.
It’s great to join such an experienced team.”
Gary Walker, who was recently appointed
commercial manager, says: “There are many
opportunities for us to deliver high-quality builds,
value engineering solutions and an industry-leading
social value package.”
Brian and Gary have more than 50 years’
experience in the industry between them – working
at Laing O’Rourke and Balfour Beatty respectively.
Joining Brian and Gary is Ray Nugent, who
has taken up a role as design and bid manager
following 30 years in the construction industry
where he worked for both consultants and Tier 1

future looks bright having secured its place on

Esh Construction

national contractors.

key frameworks including NEPO (North East

www.eshgroup.co.uk

Procurement Organisation) — where Esh is the only

@esh_group

The recruits join Darren Warneford, Esh Group’s
customer relationship director, who will continue

regionally based contractor in the £5 million plus

his strategic role with a focus on identifying new

commercial build category — and appointments

opportunities for Esh Build.

to Pagabo, Fusion 21 and Sunderland University’s

Alongside the appointments, the firm’s

Major Works Framework.

73

INTER VIEW – ALL A N CO O K

Viewpoint
Chris Dobson, North East Times’ property writer, talks with Allan Cook, managing director, Arlington Real Estate, about his
property activities in the North East
You have been described as a successful

North East-based entrepreneur with interests
in property, regeneration, financial services
and aviation. How has this reputation been
established?

It all began in 1989 with Arlington Financial, an
independent financial advisory business I set up
with my sister, Julie, who still works with me today.
I decided to return to the North East from Leeds,
where I had been a partner in a financial services
firm.
Arlington focused on giving no-nonsense financial
advice to high net worth and SME clients specialising
in taxation and pension planning, including
the establishment and management of newlyderegulated self-administered pension schemes.
This led to Arlington deploying pension investment
funds into numerous asset classes, but, with
increasing pension investment regulation, a growing
proportion of these funds found their way into
property. Having dealt with numerous property
transactions on behalf of clients and having built up
a portfolio of more than 30 investment properties,
Arlington has built a reputation in property.
Do you have the Midas touch, as securing

the £120 million forward-funding of Durham
City’s Milburngate mixed-use development
from LaSalle Investment Management is
exceptionally good news?

The LaSalle deal is fantastic news, both for Arlington
and the Milburngate team, as well as Durham and
the wider region. It’s not Allan Cook that LaSalle are
interested in, it’s the unique investment opportunity
that Milburngate offers their investors that has its
attention. It really is a golden opportunity. A large
scale, high-quality, mixed-use regeneration scheme
with river frontage in the heart of a beautiful and
historic city centre with stunning views of the
Cathedral World Heritage site, an East Coast main
line rail station and great road links, what’s not to like
from an investor’s point of view?
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What does this investment enable you to do

Carillion were considered the “biggest and best”,

Securing the funding from LaSalle enables us

50/50 joint venture partner.

with this project?

to move forward into the construction phase

so I was delighted when we secured them as a
Despite a great start, following the financial

of the scheme providing certainty of delivery to

crisis of 2008, Carillion came under increasing

existing committed tenants and further increasing

financial pressure culminating in its spectacular

confidence in Milburngate as a ‘here and now’

failure in 2018. I am pleased to say Arlington now

opportunity to other prospective occupiers. Just as

own 100 per cent of DurhamGate and is pressing

importantly for Durham, it puts the city firmly back

ahead with delivery of the remaining phases of the

on the map with the institutional funders, this being

scheme.

the second such deal we have negotiated following
the investment in Freemans Reach on the opposite
bank of the river by Legal & General.
Looking back, which scheme saw the launch

Can you single out the businesses so far

attracted to DurhamGate and the jobs created
as a result?

We have some high-quality, respected businesses

of Arlington Real Estate?

at DurhamGate, including Learning Curve Group,

Although through Arlington Financial I had been

Livin, Berco UK and Stanley Black & Decker.

involved in many property transactions both for

The wider DurhamGate area also includes Thorn

clients and as an investor, it was the acquisition

Lighting and Boots. Collectively, DurhamGate is

and scale of DurhamGate, the former Black &

home to a combined workforce in excess of 1500.

Decker facility, in Spennymoor, that led to the
realisation that our property interests had grown
to such an extent that the focus of the business
needed to shift to enable us to concentrate on
property as the core business. This saw the

This success has been achieved in just 30

years or so. Do you have any messages for
budding developers?

Be careful what you wish for. Although extremely

disposal of the financial services business and

personally rewarding, particularly when delivering

relocation of the business to DurhamGate.

a successful, high-quality scheme in your own
community, large-scale development involves

Arlington is also very much tied up with

investing a lot of time and a lot of capital and has

project. What is the status of this scheme

the ups and downs of the economy, political

the DurhamGate £150 million regeneration

more challenges that you can ever know, including

post Carillion’s failure?

opinion and market trends. Ten years ago, who

When I acquired DurhamGate from Black &

would have forecast that town centre retail space

Decker, I had already purchased Meadowfield,

would be off-trend and unlikely to recover, or

a 12-acre site with more than 300,000sq ft of

that the market would be looking for multi-storey

dilapidated industrial space from the then regional

warehousing and logistics space?

development agency.
Having completed a comprehensive
refurbishment of the buildings, Arlington
successfully let the space to various commercial
tenants, including 140,000sq ft to Berco UK Ltd
bringing much-needed employment to the area.

Finally, tell me about the disposal of the Naval

and RAF Gazelle helicopter fleet. How did this
fascinating task come about?

Arlington Financial assisted with a successful
competitive tender bid for the disposal of a large

Although Arlington had a proven track-record

quantity of assets on behalf of UK Ministry of

of managing large-scale property transactions, I

Defence. During the contract period, another

was clear from the outset that DurhamGate was

opportunity with UK Ministry of Defence arose for

something that was then beyond the skill set of the

the disposal of its Navy and RAF Gazelle Helicopter

Arlington team and would require the involvement

fleet. At this time an aviation friend of mine, who

of a large-scale development partner. I approached

was also in property, had just bought a Gazelle

a number of large players all of whom were

and having flown it, I was hooked. It seemed like

interested in joining forces with us. At the time,

a perfect opportunity to mix business with pleasure!
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Digital twins
Lee Jones, head of manufacturing operations at NBS, reflects on the partnership between the manufacturing and construction
sectors during his career

if everyone that bought a car had it delivered to
their home in thousands of parts over a number of
months and then had to assemble it on their drive,
sometimes in unfavourable weather. It would be
chaos, and they would most likely have to employ
an expert to assemble their vehicle at home, with
the cost quickly becoming unaffordable. Yet this
is how the construction industry continued to
operate for a long time.
Change is finally happening. Digital
technologies now allow us to design buildings
and infrastructure more efficiently and
more sustainably. The process of designing
construction projects more efficiently by utilising
BIM has recently had a large impact on the
construction sector, something I’ve witnessed
When I left school, I was lucky enough to become
an apprentice. Not the Lord Sugar kind, but a

www.thenbs.com

It has been delivering construction specification

combines hard work at college with mastering

solutions since 1973, and today our core

tea brewing and learning hands-on skills in a real

business revolves around digital technology

working environment.

provision. We’ve been leading the way with
the NBS National BIM Library, which connects

individuals is something I’ll always be grateful

manufacturers with other construction

for. Looking back, it feels like only yesterday, but

professionals by creating digital twins of

the reality is that over two decades have passed

manufacturers’ products, referred to as BIM

by. Reflecting on what has been achieved in

(building information modelling) objects.

the sector during those 20-odd years, it’s clear

BIM models utilise 3D CAD modelling, but the

that we’re well in the midst of a Fourth Industrial

intelligence or data are contained within them –

Revolution – and it’s about time.

by using this data, software can be scheduled

Historically, the construction industry has been

more accurately and report on efficiencies in ways

very slow to adopt change - something that

never before accessible to the many. It prevents

always frustrated me during my time working for

mistakes and helps create a safer build and

manufacturing firms, especially when I looked at

structure.

how sectors such as automotive were advancing,

NBS has been helping to connect the

as they fused digital and mechanical technologies.

manufacturing sector to the construction sector

And yet things were still effectively being built

for a long time, and the NBS National BIM Library

the same way they had been for centuries in the

- alongside our latest cloud-based specification

construction sector.

tool, NBS Chorus - brings this support fully into

There’s no doubt that construction and
manufacturing are complex industries; imagine
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NBS is a tech company based in Newcastle.

mechanical engineering apprentice. The type who

Being given the time of day by experienced

NBS

during my time at NBS.

the digital age, helping to keep the North East on
the map as digital leaders.
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Invest South Tyneside

INVEST SOUTH TYNESIDE
COMMITTED TO SUPPORTING
MANUFACTURING GROWTH
As the North East builds on its existing strengths as one of the UK’s principal locations for
manufacturing to attract high-quality jobs and investment into the area, Invest South Tyneside is
proactively supporting and attracting a range of businesses

S

outh Tyneside has recently
experienced a growth in the number
of manufacturing companies taking
advantage of its superb geographical
location, range of fantastic business
and enterprise hubs, effective transport links and
expert workforce.
Here are two South Tyneside companies making
the most of the growth opportunities in the
borough’s manufacturing sector.
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Borough of opportunity
In 2018, Texo Group, a leading technology and
engineering services group for the global oil
and gas and clean energy sectors, announced
its acquisition of Hebburn-based CFS Offshore
Engineering Ltd, bolstering its already existing
and expansive fabrication capabilities.
Texo CFS is Texo Group’s dedicated fabrication
specialists in the North East of England. From its
strategically placed fabrication facility alongside
the River Tyne, the company provides full class
approved fabrications, vessel mobilisation and
demobilisation services, and a complete turnkey
engineering solution to the oil and gas and
renewables sectors.
Andrew Robson, managing director at Texo
CFS, says: “The North East is fast becoming
an engineering and fabrication world centre
of excellence for the offshore energy sector –
especially in the delivery of offshore wind projects.
“We have seen unprecedented growth in
opportunities within the offshore energy sector
and have developed a game-changing suite of
services and solutions to meet the needs of this
exciting sector.”
Andrew adds: “South Tyneside is ideally
placed to capitalise and benefit from the boom
in this exciting market sector. We have excellent
infrastructure and quayside facilities to service the
needs of the sector’s key players.”
Texo CFS is well placed to continue and
expand upon its already established track record
in completing large projects thanks to location
in South Tyneside. By taking advantage of the
borough’s key assets, the company provides its
clients with an unsurpassed engineering and
fabrication solution in the heart of the region.
Long-term plans for growth within South
Tyneside, investment by Texo Group and
integration opportunities will allow the business

to double in terms of revenue and headcount
increase four-fold over the next four years.
The initial acquisition in 2018 and the
company’s ongoing growth demonstrates the vote
of confidence in the borough as a place to invest
and to do business.
Energetic growth
While there are great opportunities for businesses
moving into South Tyneside, those already based
there are also reaping the benefits of its growing
manufacturing sector and support from the
council.
South Shields-based firm Metec Cathodic
Protection (UK) established in 2016. Three years
on, the firm is set to achieve more than £8 million
turnover and increase staff numbers following a
range of international contracts secured in the
ship build/repair, ports and harbours, offshore
renewable and oil and gas sectors.
The firm employs 37 staff, including 15 jobs
saved following the closure of a local foundry
in 2016. With varying skills from corrosion
protection engineers, design engineers and coded
welders, as well as its dedicated specialist foundry
personnel, Metec has plans to increase the number
of local employees throughout 2019.
Robert Forsyth, Metec UK’s commercial
director, says: “Cathodic {rotection is the ‘belt and
braces’ to protective coating systems and specified
in most ship build/ship repair, harbour, renewable
energy and offshore projects.”
The firm has recently completed work at the
East Anglia and Hornsea ONE offshore wind
farms and an oil and gas platform for the Statoil
Perrigrino field in offshore Brazil - Statoil’s largest
field outside of Norway.
Metec UK works closely with its international
group partners and has specialists in Nigeria and
Tunisia, who specialise in pipeline corrosion
protection systems, as well as UK specialists,
which allows the company to offer the skills and
capacity to meet the needs of the largest offshore
contracts.
Robert adds: “Our current capacity is more than
100 tonnes per week and in 2019 we’re installing
a new bulk melting furnace in South Shields to
further increase our capacity.
“For clients, that capacity combined with our
expertise across sectors including offshore oil and
gas and wind, harbour and pipeline, means that

we’re uniquely placed to offer a one-stop shop,
rather than them having to split the contract on a
big job between suppliers.”
The company has invested heavily in South
Tyneside and has reaped the benefits of engaging
with support available from the council.
Robert reflects: “South Tyneside Council have
been really supportive on a variety of issues as we
have grown, helping us sort out any potential local
issues to keep us on track. The way the council
works with local businesses is so much better than
what I’ve seen in other areas. We’re very lucky on
that score.”
Councillor Iain Malcolm, leader of South
Tyneside Council, says: “I visited the Metec UK
facility when it was first set up in South Tyneside.
Robert and the team have achieved so much in the
few years since then. A lot of this is down to the
skills and talent available to expand their expertise
from here in the borough.
“I’m delighted that the firm can expand and
provide another welcome jobs boost for local
people.
“Texo CFS and Metec are just two examples
of manufacturers based in South Tyneside that
are exploring opportunities for growth on an
international scale.
“Having access to the right premises and skills
is hugely important when deciding where to locate
a manufacturing operation.
“With sites such as the International Advanced
Manufacturing Park and Infinity Park, plus our
partnership working with education to ensure the
right skills are developed for the workforce, I am
pleased to see that local companies are achieving
such success.”

i
INVEST SOUTH TYNESIDE
Photos: Fabrication work at
Texo CFS workshop in Hebburn.
Robert Forsyth (Metec UK)
with Cllr Iain Malcolm (South
Tyneside Council)
www.investsouthtyneside.com
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Durham University Business School

MANAGING GLOBAL DISRUPTION
AND DISINTEGRATION
Professor Tyrone Pitsis, professor of strategy and technology at Durham University Business
School, shares his thoughts on the challenges of being a successful global business leader in an
age of disruption and disintegration

R

ight now, there are two forces at
play contributing to some of the
most uncertain and ambiguous
conditions at any time in our
modern history: disruption and
disintegration.
I do not wish to imply there have not been
uncertain times during many other periods of
history, however, I do believe the size and growth
of the global population, the breadth and reach
of globalisation of business and political interests
and ideas, as well as the impact of technology on
societies and economics, is unparalleled. Together
these things are creating challenges of a scale,
severity and nature that we need to rethink all
aspects of how we do things. However, where there
is risk, there are also opportunities.

i
DURHAM UNIVERSITY
BUSINESS SCHOOL
Become a successful global
business leader in an age of
disruption and disintegration.
Find out more about our DBA
programmes at:
www.durham.ac.uk/business/dba
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A focus on disruption and disintegration
In its simplest form, disruption implies an idea or
innovation that alters or transforms how things are
done. This can be by creating entirely new ways of
doing things to changing how we do old things.
Innovation is talked about as being either
disruptive (an autonomous car), or incremental
(keyless starter on a car). Of course, this is open to
debate on what should or should not be labelled
as ‘disruptive’. Even a self-driving car is simply just
another car on the road that will choke up traffic,
require energy and so on.
In many respects, terms such as ‘disruptive’,
‘innovative’ and ‘game-changing’ are more
marketing concepts and important signals to both
consumers and competitors in the market. If you’re
a competitor of a business doing well as a disruptor
and innovator, it is highly likely ‘innovation’ and
‘disruption’ will be buzzwords both internally and
externally for your business.
I believe ‘disruption’ only speaks to one part
of the innovation process. I prefer the word
‘transformation’. During transformation, important
skills, capabilities and competencies are needed to
ensure creative and successful outcomes.

So many organisations and university
courses focus on how we make the disruption;
however, what is critical is how we manage the
transformations that come out of the disruption.
What should our strategy be, what should
it look like? How do we lead and enable the
transformation to ensure our organisation thrives?
What do we need to change? How do we design
and use our technology to ensure we capture the
benefits of what we learn during the process of
disruption and the subsequent transformation?
How do we then use that learning to build
resources and capabilities to enable us to ensure a
sustainable advantage?

“Disruption only speaks to
one part of the innovation
process. I prefer the word
transformation. During
transformation, important
skills, capabilities and
competencies are needed
to ensure creative and
successful outcomes”
The transformation that occurs out of
disruption, however, is only part of the puzzle.
Earlier I mentioned the word disintegration. The
Oxford Dictionary defines disintegration as ‘the
process of losing cohesion and strength’ or ‘the
process of coming to pieces’.
So many events and situations are both
disruptive and disintegrative and will have a
profound impact on a global scale.
For many people, technology and how
it’s applied is disrupting, transforming and

disintegrating many of the institutions we take for
granted in simultaneously positive and negative
ways.
Most of these ways come through technology,
such as the increasing rate of automation and
robotics, the impact of artificial intelligence, and
the seemingly unstoppable growth of the Internet
of Things (IoT).
The IoT has widespread implications and
ramifications as it’s about the interconnectivity
of people and organisations and the sharing of all
forms of data, producing what is often called ‘big
data’.
Almost all of this data is driven by two forces
– business, and defence and security. Big data is
big business, and we have seen how data has been
used for commercial gain in various ways. Big data
and the IoT has significant positives, but there
are also some severe negatives that need to be
dealt with – security and privacy being the most
important.
Globalisation is a driver and enabler of this
technology, which has also been shaped by this
technology and innovation. Globalisation is also
simultaneously both disruption and disintegration
as global firms deal with different cultural
practices, norms and traditions, environmental
and geographic contexts, while also dealing with
various governmental systems, laws, rules and
regulations. There are those doing the globalising
and those being globalised, and there are
proponents for and against it. So, globalisation is
also a geopolitical process.
The global context is changing, and there is
significant uncertainty. China has active and
ambitious expansionist aspirations, but at the same
time, we see anti-globalisation rhetoric within
governments in various parts of the world. For
example, the current president of the US has wellknown, if not mixed, views against globalisation.
But as globalisation continues, and at the same
time access to entrepreneurial ideas and initiatives
provide threats and opportunities which will

also create greater tensions, leaders and staff of
global firms must deal with and become adept
at managing the uncertainty. Add to this the fact
that soon we will also be dealing with larger-scale
international competition in the conquering of
space for resources, things are set to get a lot more
complex.
When we add to all this the frightening
prospect of ecological threats and challenges
facing the world, then it’s clear to see leading and
working in global organisations today is fraught
with immense challenges at a scale and of a
complexity requiring advanced knowledge, skills
and capabilities. The disruptions are here and will
continue to come. How ready you are to deal with
these challenges and possibilities is up to you.
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JMF Group

JMF GROUP CELEBRATES
LANDMARK ANNIVERSARY
North East-based JMF Group is set to increase its workforce by almost a third this year to support
its growth plans on its 30th anniversary

N
i
JMF GROUP
www.jmf-group.co.uk
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ow in its 30th year, full-service
agency JMF Group, based in
Swalwell, has delivered in-house
solutions, including design, print,
digital and signage services, to
some of the biggest names on the high street.
The company’s turnover was up by 24 per cent
in 2017/18 and is forecasted to rise a further 68
per cent this financial year due to an increase in its
signage division.
Last month, the company also welcomed its
29th and 30th employees and is set to increase
this figure to 45 by the end of the year, with roles
specifically earmarked in sales, digital and signage.
The business has experienced significant growth
since it was founded in 1989 by its now chairman,
Michael Foggin. Michael established the business
from his garage in Chapel House where he would
go out and sell 9am-5pm and then work 6pm-2am
to print the jobs.
After a few years, he moved into his first 600 sq
ft factory on Swalwell Bank, printing stationery
such as leaflets, posters, flyers and business cards.
He bought a single-colour press, which was his
first step into the world of colour printing. His

first large client was NCJ Media, where he printed
single-colour format A2 posters, bulletins and the
Jobs supplement for the Chronicle, Journal and
Sunday Sun.
Today, the company operates across four
factories on the Sands Industrial Estate in Swalwell
and although Michael is still involved in the
business, he has taken more of a back seat after
handing the reigns over to his son, Jack, and
director of sales, Anthony Cole.
For a number of years, the business operated
using one, two and full-colour Heidelberg
presses serving more than 700 clients nationwide
but made a strategic decision in 2010, which
catapulted the business.
Michael explains: “We decided to purchase
state-of-the-art high-tech digital presses. We
started offering clients a full-service with in-house
manufacturing and launched new services, such as
design, animation and signage.”
Last year, the business invested a further £1
million in new technology and equipment and
staff training. Its signage division has seen rapid
expansion, now working with clients who have in
excess of £450 million turnover.
The company’s client book includes high street
names such as Poundstretcher, Poundland and
Admiral, and they also won a competitive pitch
to rebrand Kenny Atkinson’s House of Tides on
the Quayside, the One Star Michelin and Four AA
Rosette awarded restaurant in Tyneside.
Jack Foggin, managing director, adds: “This
is a landmark year for JMF Group. We’ve got a
great team in place who have the strategic vision
to drive the business forward and these are really
exciting times.
“It’s fitting we have just appointed our 30th
employee in our 30th year and we’re looking
forward to bringing in a further 15 staff this year
to support our plans.
“Who knows what the next 30 years has in store
– maybe international expansion? We’ve been
invited to pitch and price up jobs for companies in
France, Dubai and Las Vegas,so you never know.”
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DRAGONS’ DEN STAR
AIMS TO INSPIRE AT
FINANCECAMP NORTH EAST
A parking-tech pioneer who impressed on BBC show Dragons’
Den will share his experiences at an annual business support
event.
Chris Reed will pass on his insight to delegates at
FinanceCamp North East, which takes place at Sunderland
AFC’s Stadium of Light on Wednesday, May 22.
Organised by the Innovation SuperNetwork, FinanceCamp

which rewards users who shop on the local high street with

provides a unique opportunity for businesses – from fledging

free parking.

start-ups to established companies – to meet regional and

He said: “The journey to securing investment for ParkingPerx

national investors.

was very much influenced by the FinanceCamp programme.”

Chris entered the Dragons’ Den in February and secured an

For more information, visit supernetwork.org.uk/

offer of £80,000 from Jenny Campbell for his app ParkingPerx,

financecamp

ITHICA LOOKS TO GROW
WITH INVESTMENT
An independent film production company has secured a
six-figure investment from NPIF – FW Capital Debt Finance,
managed by FW Capital and part of the Northern Powerhouse
Investment Fund.
Middlesbrough-based Ithica Films will use the support
to help deliver its growth plans and expand its marketing
presence.

One headquarters.

The company aims to create an in-house development

Launched in 2014, Ithica has worked on projects in a number

position, upgrade equipment and expand facilities at its Boho

of sectors, including renewables, finance and healthcare.

AZURE RECEIVES £700,000
FUNDING BOOST

ARQUER DIAGNOSTICS
SECURES £1.8 MILLION

A social enterprise supporting people with disabilities has

Arquer Diagnostics has become the North East Fund’s 100th

received a cash boost.

investment after securing £1.8 million to help take a new

Azure Charitable Enterprises, which provides care services

bladder cancer diagnostics kit to the global marketplace.

across the North East and runs a number of charitable

The investment will support the Sunderland-headquartered

businesses, including Azure Garden Centre in Cramlington,

company in concluding its international clinical trial and

Northumberland, has been backed by a £700,000 investment

commercialising its test ADXBLADDER kit across the UK,

from the North East Social Investment Fund, managed by

Europe and other regions worldwide.

Northstar Ventures.

The North East Innovation Fund, managed by Northstar

The funding will help the organisation, which was set up in

Ventures, provided £400,000 of the £1.8 million raised by

1982, expand its services and provide new education, training

Arquer, taking the North East Fund’s total investments so far to

and employment opportunities.

£17 million
4
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FW CAPITAL FUNDS WORKING
FOR THE NORTH
From helping businesses to grow to building new family homes, FW Capital’s investments
are about more than just the money...

T

he fund management company, FW Capital, has
invested almost £130 million into growing businesses
in the North of England. With six offices across the

North including offices in Newcastle and Wynyard the
investment firm is ideally placed to help.
Through the three funds it manages – the Northern
Powerhouse Investment Fund - Debt Finance (NPIF),
the Tees Valley Catalyst Fund (TVCF) and the North East
Property Fund (NEPF), FW Capital is having a positive impact
right across the region.
FW Capital has supported more than 400 businesses. Here
are three North East firms that have benefitted from having
FW Capital as their investment partner.
Cenergist
NPIF – FW Capital Debt Finance offers loans from £100,000
to £750,000 specifically to help businesses secure the
funding they need for growth and development.
Cenergist recently benefited from a £235,000 loan.
Cenergist is a specialist energy and water efficiency
company working across the UK, Europe, India and the
Middle East to help public and private clients achieve energy,
water and financial savings.
With this new line of funding, the business was able to
expand into turnkey solutions of lighting upgrades to lowcost LED for commercial entities. The company also created
five new jobs.
However this wasn’t the first time FW Capital has backed
Cenergist. In 2017 they provided a growth capital injection
of £515,000 to help develop its Energy Advisory revenue
stream at its Billlingham site. Previously the company
benefited from a £350,000 mezzanine loan from the North
East Growth Plus Fund.
Homes by Carlton

Top: Keith Charlton (FW Capital) and Mitesh Dhanak (Cenergist)
Above: Craig Peterson (Homes by Carlton) and Tony Cullen (FW Capital)
Right: Ian Lichfield, Caroline Farquhar (WHP Engineering) and Allison
Routledge (FW Capital)

The North East Property Fund was established to support
the development of small-scale property schemes.
6
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How is FW Capital helping
Northern businesses?
1. Backed more than 400
businesses across the North
of England since 2010
2. Invested almost £130 million
3. Works alongside other
lenders
4. Provides NPIF loans from
£100,000 to £750,000 for
established businesses
5. Provides short-term
loans up to £2 million to
help business bid for new
contracts
6. Provides short-term loans
from £250,000 to £1 million
to construction companies
and property developers
7. Face-to-face approach and
experienced professionals
across six offices
8. Dedicated support for
businesses looking to grow

It offers loans from £250,000 up to
£1 million for residential and non-

WHP Engineering

9. Finance tailored around

Tyneside-based, WHP Engineering Ltd

speculative commercial developments

secured major investment from the Tees

in Tyne and Wear, Northumberland and

Valley Catalyst Fund recently.

County Durham. The fund can provide

individual business needs
10. Recommended by 99 per
cent of new customers

The fund is successfully helping

up to 100 per cent of build costs for

companies bid for contracts and is

FW CAPITAL

suitable schemes with repayment terms

backed by the Tees Valley Combined

For more details of how FW

available up to two years.

Authority and the Government’s Regional

Capital can help your business,

Growth Fund. It provides loans for

visit fwcapital.co.uk

Newton Aycliffe-based Homes by
Carlton benefited from a £1 million

warranty and performance bonds adn

investment.

advance payment guarantees.

The company secured the £1 million

WHP is an engineering company

FW Capital is part of the
DBW Group. FW Capital Ltd

loan to finance the construction of

specialising in the design, construction,

is authorised and regulated

nine family homes, the first phase

integration and maintenance of hygienic

by the Financial Conduct

of a development being built on the

cleanrooms, laboratories, containment

Authority.

Cathedral Gates site in Chilton, County

facilities, sterile processing environments

Durham.

and process plant manufacturing

The development of the three and
four-bedroom family homes created

facilities.
FW Capital invested £2.5 million in

eight jobs and safeguarded many more

total from the Tees Valley Catalyst Fund

in the local supply chain.

to enable WHP to secure three lucrative

Cathedral Gates was the fourth

contracts with performance bonds and

project to benefit from the £10 million

advance payment guarantees, helping to

North East Property Fund and the first in

safeguard 75 existing jobs and create a

County Durham.

further ten.
7

NPIF – FW Capital Debt Finance is
managed by FW Capital and part of the
Northern Powerhouse Investment Fund
(NPIF).The Northern Powerhouse Investment Fund project is supported financially
by the European Union using funding from
the European Regional Development Fund
(ERDF) as part of the European Structural
and Investment Funds Growth Programme
2014-2020 and the European Investment
Bank.
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BRIGHT
BUSINESS
Amy Wanless and Jennifer
Hirst, corporate lawyers
at Muckle LLP, share their
advice on what investors
are looking for in growing
businesses

H

ow about a cheery forecast?
As lawyers, we may be used
to analysing worst case

economic growth.
“We now have 11 per cent more
scaleups in the region than we did in

scenarios, but even we’re tired of the

2017 – there is lots to feel positive

UK’s frequently overcast economic

about and the North East business

outlook.

community should look to the future

Well, when it comes to growing
businesses, the North East is officially

with confidence.”
Great news. In fact, the North East
is well on course to have 50 per cent

brightening up.
The Office of National Statistics

more scaleups in 2024 than in 2017.

has confirmed that the region is on

The question now is, how do more

track to reach its target for scaleup

businesses achieve scaleup status?

businesses. At the last count, a total
of 780 North East companies were

Growth capital is key

growing by more than 20 per cent a

The finance sector has been through

year, according to research published

a lot in recent years. Banks, lenders

by the Scaleup Institute.

and investors have never been under
more regulatory pressure, which has a
knock-on effect for business. Despite
this, or perhaps because of this, many
different funding streams now exist
and economic growth continues to be
supported and encouraged.
Backed by the European
Investment Bank and the British
Business Bank respectively, the
North East Fund and the Northern
Powerhouse Investment Fund
support SMEs at any stage in their
growth cycle, collectively making
over £500m of funding available.
However, accessing funding and
securing growth finance are very
different things.
Get investor ready
Whatever the size of your business,
you will need a strategy to get you
where you want to be, and it is never

Just last month, Colin Bell,
the North East LEP’s business

too early to think about the future.
That is one of the reasons why

growth director, said: “Scaleups

we have launched our corporate

are critical drivers of economic

services team, made up of lawyers

growth, generating one third of new

with a background in mergers and
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acquisitions who are now dedicated to helping businesses
grow.
The team also works closely with the full range of
specialists at Muckle LLP – including our banking team, the
largest team of dedicated banking lawyers in the region.
Taking experienced advice and structuring your business for
success can be key to realising the investment you want.
Assemble the right team
A credible team can often give investors the comfort needed
to invest, even if your business model still needs work.
Ensuring you have a strong team (and this need not be big)
of knowledgeable, experienced and trustworthy people and
professional advisers is key. It shows that your business is
professionally managed and possesses the skills to maximise
any investment and go to the next level.
Structure for success
Making sure your business has the right legal structure and
documentation in place is fundamental to achieving growth
and securing investment.
Do you have the right corporate structure? Do you need
to move assets? Do you need to demerge your business
from the group? Deciding and delivering on these decisions
might be complicated but making sure you have the right
legal structure makes a dramatic difference.
And remember: investors will look at your entire business,
not just the financials, so anticipate questions on all aspects
of your company. Investors will expect detailed answers.

MUCKLE LLP

Good legal housekeeping from the outset saves time and

Jennifer Hirst and Amy Wanless lead Muckle LLP’s Corporate Services

money when you want funding.

team. To learn more about creating, growing and realising value in
your business, call 0191 211 7777 or email
corporateservices@muckle-llp.com

Maximise value – attract investment
The time will come when you want to make changes to your
shareholder base or bring in new investors.
Whatever funding stream you take, it’s important to make
sure your interests are protected, particularly when adding
new shareholders. Taking shortcuts and not seeking advice
on the future of your business, both from a legal and tax
perspective, means you may struggle with securing bank
lending or third party investment further down the line.
In short, a well organised business is a brighter business.
It demonstrates that you really know your stuff and makes
your company much more attractive to investors.
9
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WHO’S LAUGHING NOW?
Having been one of the very first businesses to realise the potential of electric vehicles
back in 2004, Avid Technology is now reaping the rewards. With further significant growth
predicted for the Cramlington firm – thanks to a recent £7 million investment by Maven
Capital Partners – managing director Ryan Maughan reflects on how changing attitudes to
emissions have been a major factor in their success. Deborah Johnson speaks to the awardwinning entrepreneur

W

hile climate change and

– a specialist in developing and

emissions is something

manufacturing powertrain components

that is now inspiring global

and propulsion systems for heavy

policy and efforts to make our planet

duty electric and hybrid vehicles – is

a greener place are passionately

reaping the rewards of being one of

embraced across the world, back in

the first to move into this sphere.

2004, when Avid Technology (Avid)

The business, which employs more

was established, things were rather
different. Electric vehicles were still
largely in the concept stage, and the
idea of them becoming commonplace
in society seemed a world away. Ryan
Maughan remembers the situation –
and the accompanying attitudes – only
too well.
“It was very tough back then. I
remember being laughed at and
thrown out of meetings. The first page
of our company presentation was
about climate change and air quality,
but in the end I took it out as so many
people laughed at it,” recalls Ryan.
“I distinctly remember being asked
that if what I was saying about the
need to reduce emissions from vehicles
was true, then why wasn’t everyone
doing it? If you’re the only idiot in the
village, that isn’t a very comfortable
place to be. While I believed in what we
were doing, there were many times I
questioned whether this was the right
thing to be doing – no-one seemed to
get it.”
But after such a tough start to life
as an entrepreneur, clearly no-one is
laughing now.
Having successfully predicted the
unassailable rise of zero-emissions
vehicles and battery power, Avid
10
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manufacturing capabilities.
“Avid is addressing very real issues
around energy consumption and
exhaust emissions and we look forward
to working with Ryan and the team to
help deliver its sustainable transport
strategy to provide cleaner air.”
Ryan, who grew up in Blyth and
Bedlington, began his career in
professional motorsport, building and
running racing cars.
“But one day I woke up and I’d fallen
out of love with it,” Ryan reflects. “I
questioned where it was going to take
me in my career and also I had become
very aware of the environmental
damage it was causing,” he says.
After returning to the North
East following his decision to quit
motorsport, Ryan spent three years
than 90 people, works with many of

at an engineering company in County

the biggest automotive companies

Durham – “very interesting and a big

in the world, is enjoying triple digit

learning curve” – but then decided he

year-on-year growth, and is looking

wanted to set up his own business.

to expand its whole operation –

He remembers: “Part of the

workforce, its Cramlington factory,

motivation in setting up a business is

production, the scale of its operation

that I wanted to create something in

– as is contemplates the prospect of

the North East, and show people there

its turnover reaching as high as £300

are opportunities here. When I was

million within the next few years.

growing up, my father thought I should

Recently, Avid secured £7 million

go to London for my career as there

in growth capital from Maven Capital

weren’t the opportunities in the North

Partners to help it achieve just that,

East that there are now, nor were they

and grow its presence as a major

there when I established Avid. We

player in the rapidly-developing

had great universities producing all of

market.

these graduates but nothing to keep

Speaking at the time of the
investment, Jamie Fraser, investment

them here.
“I thought I was getting carried away

manager at Maven, said: “Maven is

but I saw the chance to create job and

delighted to lead the fundraising in

career opportunities in a sector where

Avid, one of the leaders in its field,

the North East could lead the way,

developing a global reputation in

fundamentally I saw a big opportunity

electrification solutions for heavy-

connected with improving and

duty and high-performance vehicles.

reducing the environmental impact of

With an increasing demand for

vehicles in general, that was the type

automotive electronics and powertrain

of business I wanted to set up.”

technology, we are pleased to support

And far from that vision being a pipe

the business as it extends its range of

dream, that is exactly what Ryan went

services and expands its research and

on to create – although it hasn’t been
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without its challenges.
“I’d say in the last two years there
has been a complete transformation
in thinking, the market has changed
hugely and is massively receptive, but
even three or four years ago we were
having to work really hard to persuade
bus and truck manufacturers about
why they should fit electric fans to
their trucks,” he says.
“We were always confident the
breakthrough would come, but I must
admit I thought we would be where we
are now a few years ago – the shift in
attitudes has happened slower than I
expected.
“While things are going very well
now, and over the past 18 months
we’ve seen exponential growth, we’ve
had times when the big challenge for
the business was to keep the lights on
and keep our heads above water, it’s all
fine and well having this great business
idea but you have to balance that with
paying the wage bill and the rent. We
have been through a cycle of strong
growth but then the global recession
hit and we slimmed down again – in
2012, we went down to less than ten
people, but we have the wind on our
backs now and are in a really good
position.”
With its £7 million boost from Maven
set to propel Avid to the next level of
growth, its early entry to the electric
vehicle market continues to make the
business stand out.
Ryan says: “We have a really good
position in the market, we’ve been
in this industry for a while now and
while there have been quite a lot of
new entrants, with more coming all

AVID TECHNOLOGY

take advantage.
“We have the potential to take this

the time, there isn’t really anyone

business to a whole new level in this

who does exactly what we do – other

next phase of growth – we have a very

companies do bits, but no-one

strong pipeline of work, there is huge

else does it all. It is good to have

demand and lots of opportunities

competition, but the market is growing

coming in; but the challenge for us

faster than the competition coming in,

now is that we have to deliver so we

meaning we are already well placed to

can achieve what I know we can.”
13

www.avidtp.com

INTERVIEW North East Fund

INVESTING TO GROW
The North East Fund has invested £17 million in more than
100 companies in its first year, supporting businesses at
all stages of their evolution as well as providing advice
and finance to ambitious entrepreneurs. CEO, Jason
Hobbs, explains more

O

ur funds provide loans and

to invest over the next four years,

property from universities and

equity investment to SMEs

ambitious business managers and

industrial R&D spin-out activity, as

based in Northumberland, Tyne

professional advisors should speak to

well as the North East’s burgeoning

us and our fund managers.

software and digital sectors including

& Wear and County Durham, ranging
from £10,000+ for start-up businesses

Our fund managers can provide

to £1 million+ to help take them to the

advice and assistance to help develop

in various business accelerator

next level. We can be the sole funder,

business plans and complete funding

programmes across the region.

or can help plug funding gaps and

applications. Our Small Loan Fund

find co-investors with additional cash,

offers unsecured loans (usually

NORTH EAST FUND

insight and industry contacts.

between £10k and £50k) to trading

Please contact the North East Fund or

businesses across a range of sectors

individual fund managers for further in-

attracted over £20 million of co-

from manufacturing to B2B services.

formation, including advice on which fund

investment from UK and international

Our funds are also supporting the

best suits your company’s requirements.

investors. With a further £100 million

commercialisation of intellectual

www.northeastfund.org

The £17 million invested so far has
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COMMENT

W H AT I S T HE KE Y Q UESTION INVESTO R S
W I L L AS K AN E N T R E PR ENEUR / B USINESS
OW NE R SE E K I N G F UN DING – A ND WHAT’S
T H E B E ST WAY TO A NS WER ?

Alastair Smith

Colin Bell

Portfolio manager

Business growth director

North East Fund

North East LEP

The key question will depend on the stage which the

The key thing that any funder will want to know is what

business or entrepreneur is at – whether established and

makes you competitive. Entrepreneurs need to develop

aiming to grow, or starting from scratch for the first time.

a value proposition that is truly different and better than

But, before backing an entrepreneur or management

what’s in the marketplace. Those seeking funding must show

team, all investors will try to gauge whether they have the

that they are business savvy, understand business models

determination and commitment is necessary to make any

and have a creative and innovative strategy, as well as the

business a success.

necessary action mechanisms to deliver the plan. Most

Entrepreneurs and innovators can naturally focus on their

crucial of all is an appreciation of the numbers. A business

products or inventions. When answering questions from

plan must capture minds as well as hearts, so make sure your

investors, they should also ensure they can demonstrate

numbers stack up or the plan will be discredited.

genuine market demand for the product or service and that
it can be sold profitably – sooner or later (preferably sooner).
Not many investors will back a loss-making business in the
hope that it turns into a unicorn.

Joanne Whitfield

Simon Green

Fund manager

CEO

FW Capital

Innovation SuperNetwork

FW Capital provides finance to business in the North of

The top question for investors will always be whether

England. The first thing we look for is strength and depth

they believe in the capability and commitment of the

in a management team and ambition to succeed. We want

management team. A good idea, in the hands of an average

to know about capability and commitment to the business,

team, will likely fail while a good team can refine an average

what motivates them and how they work together as a

idea to make it successful. Investors may test the capability

team. This demonstrates to us how well placed they are to

of the team in different ways but one way is to ask whether

deliver the business plan presented and how resilient they

there is a good understanding of the risks facing the

are if things don’t go to plan. Ultimately, we want to invest

business. A good team will have honestly assessed risks and

in people who are passionate about what they do, wholly

built in the flexibility to deal with these risks. Think through

committed and are prepared to work in partnership to deliver

possible scenarios and risks in advance so that you can

their ambitions and ours as the investor.

quickly and efficiently respond to an investor’s questions.
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ADVERTISING FEATURE – BRAND
Projector

PERFECT PARTNERSHIP
CMP Products designs and manufactures a range of cable glands and cable cleats for use in
industrial and explosive environments. Headquartered in Cramlington, Northumberland, and
part of the British Engines Group, the company has established offices and warehouses in key
locations around the world. Here, David Saxon, marketing manager, and Phil Lowery, managing
director of award winning Newcastle-based agency Projector, reveal why they are partnering on
brand and design expertise

H

ow were Projector and CMP
Products first introduced?
David: It was during our search for
a new digital partner that we were
first introduced to Phil. We were
meeting a tech company, which shared the same
studio space with Projector. It was immediately
clear that Phil understood what we wanted from a
partner agency.
Phil: As David says, our relationship began by
chance. I think at first it was less about selling our
wares; those initial conversations were more about
how we like to work with clients. I explained to
David that, while we offer strategic thinking, our
roots are still firmly planted in creative design
work that solves problems and helps businesses
perform.
What have you worked on in the last two years?
David: As part of our marketing strategy, I’ve
built a strong marketing team at CMP and wanted
to complement this with external expertise that
would help with the consistency of our output and
the input of new ideas. We started by refreshing
our design collateral; exhibitions, catalogues and
technical literature. We also looked at our internal
reception areas and meeting room environments
– an excellent way for people to experience our
brand as soon as they walk through the door.
Phil: We inherited an existing brand identity
and the start of a design system, but everything
we found in the audit needed bolstering. CMP is
a global business, which meant that we needed
to devise a look and feel for type, imagery and
messaging that could easily be applied across
a range of countries and tell a richer story. We
continue to implement and add to that system
today.
How do your teams collaborate?
David: From the outset, I was keen we worked
together as a team, questioning and pushing each

other to ensure that we add value at every stage;
this is at the heart of our partnership.
Phil: Due to the expertise in David’s team,
we work to their brief. That doesn’t mean we
never challenge them, but their confidence and
knowledge of their sector allows us to spend our
time designing, not planning strategy. Our role is
to bring their brief to life in exciting ways or look
at how we can use design to solve a problem. It’s a
great challenge for our designers.
How has your working partnership contributed
to the brand’s success?
David: There’s little doubt that the significance
of branding and design creativity in CMP has
been enhanced with Projector’s support. We work
closely to ensure that this continues to evolve,
successfully reflecting CMP as a dynamic, state-ofthe-art, market-leading business.
Phil: Through our partnership, David has
been able to elevate the significance of branding
and consistency within CMP’s teams across the
world – from USA to Singapore and beyond. With
this internal buy-in, CMP’s global presence at
exhibitions has become more consistent and their
overall communications more engaging.

i
PROJECTOR
To find out more about
Projector’s strategic and
creative branding services and
how the team could help build
your business, please contact
Phil on 0191 265 2400
www.yourprojector.com
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ADVERTISING FEATURE – FINANCE
Armstrong Watson

GETTING THE STRATEGY RIGHT
Tony Bullock, senior manager of Chartered accountants, business and financial advisers
Armstrong Watson, reflects on the findings of the Annual Manufacturing Report 2019 and reveals
how effective strategic planning can enable manufacturers to take advantage of the opportunities
from emerging technologies
going some way to assist, with beneficial Capital
allowances incentives, Research and Development
Tax credits, and the introduction of the Made
Smart pilot scheme in the North West. There are
also several other ‘non-traditional’ routes to access
funding for your business.

T
i
ARMSTRONG WATSON
If you’d like to discuss how you
could embrace a future-forward
business strategy for your
business, please get in touch
with Tony on:
01434 375550
tony.bullock@armstrongwatson.
co.uk
www.armstrongwatson.co.uk
@armstrongwatson
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he latest ‘The Manufacturer:
Annual Manufacturing Report
2019’ once again tested the mood
of manufacturing within the UK,
revealing a mixture of optimism,
uncertainty and concern among industry leaders.
Inevitably, Brexit is one of the major areas
causing uncertainty to manufacturers in the UK;
however, there is clear eagerness and optimism
among the sector when looking forward to
adopting and utilising the technological revolution
and embracing 4IR. Of those manufacturers
surveyed, 81 per cent suggest they are ready
to invest in new digital technologies to boost
productivity, while a staggering 91 per cent agree
that data from connected machines will improve
decision-making and reduce costs.
Despite this confidence that new technology
will improve efficiencies, increase productivity,
and reduce costs, the report also highlights that
many manufacturers are just beginning their
digital journey.
So if the benefits of digital technologies are
significant, why are some business owners slow
to embrace these changes and what can we do to
overcome these?
Investment
While uncertainty reigns, having the confidence
to invest in your business can be a difficult
decision and knowing where to find funding
can be difficult, but it needn’t be. Government is

Lack of direction
It’s sometimes difficult to understand how digital
technologies could work to improve a business,
often because business owners don’t have the time
or resource to sit and work through it, however,
getting the right support and advice, and setting
a business strategy is an essential starting point
before looking to make any change.
Skills gap
This is well documented in the manufacturing
sector, with businesses struggling to find the
skilled resource for their businesses right now. The
workforce of the future will look very different
in the industry and recruiting people with the
right skill set is paramount to the successful
implementation of a business strategy.
Culture
Understandably, some manufacturers will be
resistant to change – and perhaps for good reason
– however, to survive and thrive, manufacturing
business owners need to look beyond what’s
working now and look towards succession
planning as stakeholders’ expectations continue to
change.
While manufacturing leaders can take
affirmative action to help prepare their businesses
to succeed and prosper during the Fourth
Industrial Revolution, what is clear from the
survey results is that this can’t be done in isolation.
Whether this requires a change in governmental
approach, education and training, through to a
significant culture shift, what is for certain is that
those businesses that carefully plan and execute
a well thought out business strategy will have the
greatest opportunity to reap the reward.
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ADVERTISING FEATURE – FINANCE
N+1 Singer and Alantra

CAPITAL OPTIONS: HOW TO
ADD VALUE TO YOUR BUSINESS
THROUGHOUT THE INVESTMENT
LIFECYCLE
Steve Currie, Andrew Lynn and Rachel Hayes – experts in raising private and public equity and
debt capital at Alantra and N+1 Singer – discuss the range of capital options available to fastgrowing businesses. The firms advise clients across the UK and, uniquely amongst its peers, N+1
Singer has a permanent presence in the North East

A

record amount of capital is
looking for a home. What does
this mean for owners looking to
access funding to help grow their
businesses?
Andrew: It means business owners have
unprecedented choice to achieve their objectives.
Whether they are looking for funding to accelerate
growth, make acquisitions, realise value created
over time or even sell, private equity, institutional
investors, debt providers, equity markets and
major trade players are competing on a global
basis to invest in or acquire high-quality
businesses. Understanding which of these options
is the most suitable will depend on where a
business is in its development, what the financing
will be used for, and how much control owners
want to keep.

i
N+1 SINGER AND ALANTRA
For more information contact
Steve on steve.currie@alantra.
com 020 7246 0500 or Rachel
on rachel.hayes@n1singer.com
020 7496 3189
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When do businesses choose to work with private
equity?
Steve: Often, it’s when a business has
demonstrated a track record of profitability
(typically EBITDA over £1.5m) and has reached a
point where the owner needs a meaningful capital
investment to support transformational growth,
be it launching new products, expansion into new
geographies or making acquisitions. Private equity
isn’t just about securing capital; it’s also about
finding a partner who shares the vision of the
owner and who will provide strategic, operational
and industry expertise and hands-on support
to grow at a faster rate than might otherwise
be achieved. Private equity wants to make an
attractive return for their investors over a three to
five-year period, so they will also be focused on
creating significant value for all shareholders.
Private equity is a key partner for management

teams looking to complete buy-outs. There are
different types of private equity investors, with
some focused on working with management teams
on their first round of institutional investment. As
a business develops over time it will have different
funding requirements from an investor. We
regularly work with management teams who have
achieved the objectives set with their first private
equity partner but can still see great opportunities
for their business as it continues to grow. A
secondary management buy-out with a different
private equity firm experienced in working with
larger businesses will bring new ideas, fresh
challenges on strategic direction and future exit
strategy.
Are non-bank lenders now an established
funding option for mid-market businesses?
Andrew: The last few years have seen the rapid
development of non-bank lending (global
multi-asset managers and debt specific funds, for
example) to the mid-market. The advantage for
business owners is that these lenders offer more
flexible and tailored funding, therefore providing
the ability to unlock capital or access growth
finance while retaining economic and executive
control. Many owners are increasingly turning to
alternative lenders when bank lenders are simply
unable to meet their financing requirements or
where private equity is not the right solution.
Why do businesses choose to offer their shares on
the open market in an IPO?
Rachel: A stock market flotation can be a very
effective choice for raising capital, creating and
crystallising value. One of the key advantages
is management control and freedom to execute
on a strategy. Public markets are largely made

up of a stable and passive investor base. Raising
growth capital should be the primary motivation
for an IPO (initial public offering), but it can also
provide an opportunity for at least a partial sale
by shareholders and investors. A stock market
listing can also provide support for acquisitions,
for example, through follow-on offerings to raise
further growth capital, whilst attracting and
incentivising management and employees. An
IPO will undeniably raises a company’s profile and
enhances its credibility with suppliers, creditors
and customers, which can add a tremendous
amount of value to the business in the long-term.
What do investors look for in an IPO?
Rachel: There is no single answer to this, but a
differentiated offering will help companies stand
out from the crowd. For small and mid-sized
companies, growth potential will likely be the
primary consideration, but other characteristics,
such as disruptive technologies, market
positioning, high and defensible profit margins
and predictable, recurring revenues are all highly
prized, with the ability to pay dividends an added
bonus. Above all, public market investors look for
strong management teams with a clearly defined
strategy and (ideally) skin in the game, ensuring
the interests of investors and management are
aligned.
When do owners and management teams
consider selling to a trade buyer?
Steve: Many trade players across different
industries have significant cash available for M&A.
Growth through acquisitions is a core strategy
for them and the mid-market is often a preferred
source of bolt-on opportunities. Deciding to sell
to a trade buyer can be a highly effective way to
partner with industry experts, access international
markets, share IP and find support to develop and
scale products and services.
Why choose Alantra and N+1 Singer?
Andrew: N+1 Singer and Alantra together provide
clients in the UK with access to a unique suite of
M&A advisory, debt and equity capital markets
solutions. Steve Currie is a partner at Alantra
and has worked at both private equity funds and
corporate advisory firms over a 25-year career; I
am also a partner at Alantra and have more than
25 years’ experience of the leveraged debt markets

from the perspective of both a lender and an
advisor; Rachel Hayes is a Director of Corporate
Broking at N+1 Singer and has more than 20 years’
experience in the industry, advising on many IPOs
and secondary fundraisings.
Rachel: N+1 Singer is one of the top three
financial advisers and brokers in the UK (by
number of clients) and has a strong track record
of deal execution, with unrivalled placing power
and deep relationships with leading institutional
investors. Uniquely, we have a permanent
presence in the North East region, with a team of
12 comprising experienced corporate financiers,
brokers, equity research analysts and sales traders.
In 2018, the firm advised on six IPOs and raised
more than £950 million in growth capital for our
clients, and in the year to date we have raised over
£200 million; the market remains very much open
for business.
Steve: Alantra, N+1 Singer’s strategic
shareholder, is a leading global mid-market
investment and asset management specialist.
Alantra, with a market capitalisation of €550
million, has a 550-strong team based in over
20 countries. In 2018, the investment banking
division completed over 200 deals. In the UK,
a team of 45 investment banking professionals
work with businesses owners across more than 20
sectors based around the country.
87

ADVERTISING FEATURE – MEDIA
Ithica Films

FIVE YEARS OF CREATIVITY
Managing director Matt McGough, reflects on the fifth birthday of Ithica Films

M
i
ITHICA FILMS
www.ithicafilms.com
@ithicafilms
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ay 6, 2014 was a day that
changed my life. I launched
the company I’d been working
on in the background for two
months. With a cup of tea and a
very deep breath I locked myself away and made
numerous phone calls. When I started to get the
very first bits of momentum going I remember
pausing to wonder where it would all lead to. I
asked myself, ‘will this be here and what would
it look like in five years’ time?’. As Ithica Films
celebrates its fifth anniversary, it’s the ideal time to
look back at how the company got here.
It’s been an amazing journey and I’ve been
incredibly lucky that people bought into what
we were doing from the start. The level of trust
people have put in the company, from day one,
has been something that I’ve never taken for
granted. Repaying that trust with a cinematic
film is always my favourite part of the job. The
accomplishments in that time have far surpassed
anything I hoped for; four office moves, a Best
New Creative & Digital Business award along
with a Best Creative Company at the North East
Business Awards, trips to Denmark, Germany,
Holland, Spain and Austria, projects for the
US, Italy, France and Malaysia delivered from
Middlesbrough.
Ithica Films has brought people to tears with
films at events; the company’s been involved in
a fascinating time for the Tees Valley through
our work with the Wilton Group, Tees Valley
Combined Authority and Sirius Minerals. We’ve
had to push our creativity to the limit for some
projects, while pushing the logistics of filmmaking

even further for others. The key to every film has
always been the approach of understanding and
getting enthusiastic about our subject.
Building the team has been the most
challenging and rewarding part of the company’s
journey so far. The ambition was that Ithica Films
was always meant to be a company, rather than
support just myself. In six months we went from
one to two, then quickly, to from two to four and
then where we are now at six looking towards
eight. Seeing the company resonate with people
who felt that the way we created our films, the
types of people we worked with and what the vibe
of Ithica Films was for them has been incredible –
we’ve been blessed with some real talented people
all the way through. My mantra around this has
always been that we make better films collectively
than we would individually, and seeing the results
of our team blows my mind on a regular basis.
Keeping this together while building double figure
growth every year has kept it incredibly fresh.
Landmarks are great, and in the same spirit
as we take contract wins, awards and praise we
must give it a little acknowledgment and move on.
The future is an exciting prospect - we’ve signed
into Boho One as our headquarters for the next
three years, we must look at having a space of our
own with a facility for shooting where people can
come to us. I love spending time with my team
and we’re expanding our North East, national
and international work with the demands always
increasing. Filmmaking is always a challenging
craft to have, with nuances, subtleties and
subjectivity at every turn. I wouldn’t want to do
anything else though.

ADVERTISING FEATURE – TECH
Digital Catapult North East Tees Valley

THE NORTH EAST MANUFACTURER
BUILDING A SMART FACTORY
With help from the Digital Catapult North East Tees Valley, Dyer Engineering is embracing
emerging technology to future-proof its operations as we enter the Fourth Industrial Revolution

T

he digital revolution has seen
unprecedented change affect
every industry, none more so
than manufacturing. Emerging
technologies like artificial
intelligence, virtual and augmented reality and
the Internet of Things are creating opportunities
for those that embrace them. But knowing how to
implement new technologies can be a challenge.
For manufacturers, technology can bring about
new ways of working. Used in the right way, it
can lead to improved productivity, increased
operational efficiencies and reduced sale cycles.
As manufacturers around the globe adopt digital
technology in an attempt to gain a competitive
edge, it is vital that North East businesses aren’t
left behind.
For Dyer Engineering, the decision to explore
new technologies was an obvious one. Based
in Stanley, County Durham, the company is an
innovative fabrication and machining business,
which manufactures metal components and
structures. In 2018, it began looking at ways
to solve some of its business challenges and, in
partnership with Digital Catapult NETV (North
East Tees Valley) has embraced both virtual reality
(VR) and sensor technology.
Following a series of workshops led by the
Digital Catapult NETV team, Dyer Engineering
was selected to take part in a £230,000 national
‘Connected Factories Demonstrator’, which will
see it start to implement Internet of Things and
Low Power Wide Area Networks (LPWAN) in its
factories.
The workshops also demonstrated the benefits
of immersive technology within industry and, as
a result, Dyer Engineering has recently developed
a proof of concept for a VR factory tour, which
will be used to target new customers and retain
existing ones.
Richard Larder, head of digital innovation at
Dyer Engineering, says: “At Dyer Engineering
we recognise that digital technologies play a
crucial part in future-proofing our business.

Manufacturers shouldn’t dismiss any technology
thinking that it’s not for them – initially, we
thought that about VR and now we not only have
a 360’ video of our factory but we already see the
benefit.
“We are incredibly excited to be at the forefront
of the Fourth Industrial Revolution in the UK,
which will unlock improved standards of living
and workplace life. We’ve benefitted from the
technology pioneers that came before us – now it’s
our turn to take up the mantel.”
Sophie Craggs, programme engagement
manager at Digital Catapult NETV, adds: “It’s
fantastic to see a North East manufacturing firm
being selected for a national project looking at
the manufacturing processes of the future. From
the outset, Dyer Engineering has impressed
us with their forward-thinking approach and
understanding of emerging technologies.
“We aim to equip all manufacturers – large and
small – across the North East with the knowledge
and skills they need to thrive in the Fourth
Industrial Revolution. It’s incredibly rewarding to
know that, with the support of our programmes,
Dyer Engineering has been able to set themselves
ahead of the competition not just in the North
East, but nationally.”

i
DIGITAL CATAPULT NORTH
EAST TEES VALLEY
Companies in the North East
can find out more information
about Digital Catapult NETV’s
support for manufacturers
by contacting Sophie
Craggs on sophie.craggs@
sunderlandsoftwarecity.com
www.digitalcatapult.org.uk/
regional-engagement/netv
Digital Catapult NETV is part
funded by the European
Regional Development Fund,
through the Digital Innovation
Partnership.
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ADVERTISING FEATURE – LAW
Hay & Kilner

BOARDROOM SECRECY
At a time of increasing calls for transparency at all levels of public and private operations, two
recent developments have caught the eye of legal practitioners advising North East businesses.
Tom Clarke, employment solicitor at Hay & Kilner, reports

A

t a time of increasing calls for
transparency at all levels of public
and private operations, two recent
developments have caught the
eye of legal practitioners advising
North East businesses.
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HAY & KILNER
www.hay-kilner.co.uk
@HayKilner
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Non-disclosure agreements
Non-disclosure agreements and confidentiality
clauses in settlement agreements are widely
used and can have useful applications to both
employers and employees to keep certain matters
out of the public eye. However, new Government
measures have been announced seeking to clamp
down on the use of confidentiality agreements
which prevent individuals from reporting crimes,
harassments or discrimination to the police.
This comes in the wake of the #MeToo
movement and the recent reports that Sir Philip
Green used non-disclosure agreements to silence
allegations of sexual and racial harassment from
five separate members of staff, with significant pay
outs. The new proposals include:
• Prohibiting confidentiality clauses that prevent
individuals from speaking to the police and
reporting crimes;
• Requiring clear descriptions of rights before
signing confidentiality clauses contained
in employment contracts or settlement
agreements; and
• Widening the law requiring a worker to
receive independent legal advice prior to
signing a settlement agreement.
In addition, a new generation of apps inspired
by the #MeToo movement are being launched
with the aim of assisting victims of sexual
harassment at work to speak up. As a result of this
new technology, users may be notified if others in
their workplace have also recorded an incident to
encourage group reporting.
Employers should continue to stay aware of
developments in this area, as well as ensuring that

their equality and harassment policies are up to
date and staff are appropriately trained.
Internal Emails
A recent case involving West Ham Football
Club and their landlord at the London Olympic
Stadium has provided useful guidance on the
limited extent of litigation privilege (whereby
certain documents, including emails, do not have
to be disclosed in legal proceedings).
During litigation regarding the number of
seats permitted in the new football stadium, the
landlord, E20, withheld a number of internal
emails, claiming they were privileged on the basis
that they were prepared for the dominant purpose
of obtaining advice or evidence for litigation.
However, West Ham argued that the emails
were simply internal discussions of commercial
settlement proposals concerning the dispute.
On appeal, it was held that the emails must
be disclosed as they did not meet the threshold
required for litigation privilege as the internal
emails contained purely commercial aspects of
settlement and no legal advice.
Although this case will not ‘open the floodgates’
on disclosure, it’s an important reminder that
courts are increasingly likely to carefully inspect
documents claimed to be subject to litigation
privilege and damaging emails may in fact be
disclosable.
For companies, the case serves as a timely
reminder to exercise caution when creating
or sending internal documents. Courts may
no longer accept a blanket claim of privilege
so companies may find it useful to move away
from written communications regarding
settlement discussions and back to face-to-face
communications where litigation is ongoing.
Indeed, given the significant increase in data
subject access requests since the implementation
of GDPR, being mindful of the contents of all
emails, particularly between senior people in the
organisation, will always be good advice.

ADVERTISING FEATURE – MARKETING

Drummond Central

MOST MARKETING IS A WASTE
OF TIME AND MONEY
Drummond Central managing director Dan Appleby gives his thoughts on why most marketing
fails and how businesses can use that to their advantage

A

nyone who knows me will tell you
just how much I love what I do.
I’ve been fortunate enough to
work with colleagues and clients
who’ve worked tirelessly to get
the right marketing messages in front of the right
people, at the right time.
I’m now privileged to lead a team of more than
50 talented, passionate, smart and creative people at
Drummond Central and I’m so proud of the work
we produce and the results we achieve with our
clients. In fact, in nearly 20 years in marketing, I’ve
yet to meet anyone who got into the sector with the
ambition to produce ineffective work.
Still, I can’t help feeling like the majority of
marketing produced is a bit, well, sh*t.
If you’ve ever been mercilessly stalked online by
a desperate banner ad screaming at you to buy a
pair of trainers, even though you bought a similar
pair only a few weeks ago, you’ll know exactly what
I mean.
We’re bombarded by marketing messages (1000s
every day depending on which source you believe)
that fail to even register with us. This is marketing
that simply goes unnoticed and in the words of
legendary adman, Bill Bernbach, “If no one notices
your advertising, everything else is academic.”
According to Professor Byron Sharp (author
of How Brands Grow), as little as 16 per cent of
all advertising is both remembered and correctly
attributed to the right brand. And that’s before
considering whether the advertising actually
persuaded someone to do anything. In 2018, nearly
£20 billion was spent on marketing and advertising
in the UK. That’s a lot of money being wasted.
To make matters worse, people are actively
paying to avoid what we produce. Netflix now has
nearly 140 million users, Spotify has more than 83
million premium members and GlobalWebIndex
say that 47 per cent of people worldwide
‘sometimes’ block ads online.
But in this world of stretched marketing budgets,
fiercely competitive sectors, a seemingly infinite
range of platforms and channels in the marketing

mix, and empowered audiences who can choose
and dictate what they see, there’s still hope. More
than that, there’s opportunity. Because if most
marketing is rubbish, then doing it better will bring
huge value and return on investment to businesses
in the North East.
In a sea of mediocre sameness and beige
marketing, there’s a real opportunity to use
creativity as a powerful force for business growth.
In fact, the Institute of Practitioners in Advertising
found that creative marketing can amplify
effectiveness by a factor of 11.
And here’s the really good news. We already
have everything we need in the North East to help
us be more creative. I regularly meet people and
businesses that inspire me with their successes and
their ambition. We’ve got blue-chip corporates,
disruptive ambitious start-ups, market leaders and
challengers across so many industries – all with
interesting stories to tell; it’s a marketer’s dream.
By using the tools, platforms and channels
properly, we have the opportunity to make
sure we’re targeting the right people with those
interesting messages. And that’s how we can make
our budgets work harder and our marketing more
efficient and effective.
If we can do that, our marketing has the chance
to change people’s behaviour. To persuade, to sell, to
transform businesses. Because surely, that’s why we
got into this in the first place?

i
DRUMMOND CENTRAL
Drummond Central is an awardwinning creative marketing
agency that helps ambitious
businesses out-think, outshine
and outperform the competition.
www.drummondcentral.co.uk
@drummondcentral
letstalk@drummondcentral.co.uk
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ADVERTISING FEATURE – EDUCATION
Newcastle College

VITAL SUPPORT
How Newcastle College is supporting international growth in the region

A

number of partnerships with
key North East employers have
helped to support Newcastle
College’s aim to make its students
work-ready for the region’s
manufacturing and engineering sectors.
The college’s specialist academies (Rail
Academy, Automotive Academy, Aviation
Academy and Energy Academy) all provide skills
training and vocational education designed to
mould talented engineers who can plug skills
gaps across a number of growing industries in the
region.
Its strategy to provide specialist training
in realistic work environments through
these dedicated academies has been backed
by employers and even royalty – with its
Transport Academy (comprised of Aviation
and Rail academies) being awarded the Queen’s
Anniversary Prize for Further and Higher
Education in 2018.

Marc McPake, director of business partnerships
at Newcastle College, says that academies such as
these are vital to support an area which is key to
the region’s continuous bid for global investment.
“Manufacturing and engineering are a huge
part of the North East. We are lucky enough to
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have an infrastructure that supports international
trade and continues to attract investment in these
sectors from across the world, thanks to our
fantastic air, sea and rail links,” he says.
“The region’s energy and automotive sectors in
particular are booming and with the International
Advanced Manufacturing Park (IAMP) currently
under development, we can expect to see
continued growth in these areas, as well as the
types of business which form their supply chains.
“It is absolutely vital that this growth is not
stifled by a lack of skilled workers and that is why
Newcastle College is responding with high-quality,
vocational education to meet the needs of these
industries now and in the future.”
In fact, Newcastle College already provides
a number of manufacturing and engineering
courses, with specialisms offered across all of its
academies for particular sectors, such as offshore
renewable and subsea energies, or aerospace
engineering. And it is employer and industry
insight which allowed the college to develop those
academies.
Marc explains: “The vision was always for our
academies to be recognised by employers in those
areas as the leading training provider within the
North East for their needs.
“They have all been the result of multi-partner
collaboration and industry insight, which is why
they sit in the heart of industry among employers
– to ensure that the facilities and programmes are
fit for purpose and offer the right skills needed.
“Collaboration is at the heart of everything that
Newcastle College does. We strive to work with
employers because they’re the experts and it takes
relationships with them to understand what skills
and experiences are most needed.
“All of our courses and training programmes
are moulded by industry somewhere along the
way. Whether it’s a school leaver programme, an
apprenticeship, or a degree at Newcastle College
University Centre, they’ve all been shaped to offer
a direct pathway into employment, or an option to
continue further study.
“Employer relationships can also develop into
partnerships which take us outside of the standard
curriculum and allow us to create bespoke

solutions to specific skills gaps.”
The solutions that Marc refers to are something
of a specialism for his team within the college
and it is these blueprints he feels could be key to
ensuring there is the right pipeline of talent for
sector growth.
“In the past 12 months, we’ve forged key
relationships within the North East’s energy sector
which have already made a significant impact
on skills training and future employment for the
industry.
“We’ve been fortunate enough to have secured
the world’s most advanced ‘Immersive Hybrid
Reality’ (iHR) training system for the offshore
wind industry, thanks to our relationship with
the ORE Catapult, the organisation behind its
development.
“It is a unique tool which allows us to provide a
safe training environment for future wind turbine
engineers in our Energy Academy and it puts us
at the forefront of engineer skills training for the
offshore wind industry in the North East.”
It is a partnership which not only helps secure
the future of skills training for a thriving sector
in the region, but one which has opened up even
more opportunities for the offshore industry.
Marc continues: “Being able to offer training
through the iHR system puts us in a unique
position and has led to discussions with a number
of employers about the benefits for their own
workforce.
“It also opened up a conversation with Port
of Blyth about the lack of training opportunities
available to young people living in Blyth and South
Northumberland, despite it being home to the
Port and a hub of key energy employers.
“Working together, we’ve now developed a
tailored version of our offshore engineering
courses and apprenticeships to be based in Blyth,
taking advantage of the Port’s industry expertise
and real-working environment.
“It’s a unique set-up for us, extending our
campus even further beyond Newcastle and
is designed to help people access a range of
qualifications for the sector, from entry to degree
level, and benefit from employment opportunities
on their doorstep, which is something I hope to

replicate across industries.”
Marc thinks that it’s important that employers
across every industry forge relationships with
colleges and universities, to ensure that the skills
being taught are meeting their needs.
“Our Energy Academy has a programme which
invites employers to become a bronze, silver or
gold partner and contribute in various ways to
supporting students and helping us to identify and
respond to areas of skills shortages,” says Marc.
So far, ORE Catapult and Wallsend-based
Barrier Ex Ltd have signed up to the initiative.
But it isn’t just the energy sector benefitting from
collaborations like these. Across manufacturing
and engineering, the College has worked closely
with huge regional employers, such as Responsive
Engineering, Formica and Nexus.
“I can give examples of industry and education
collaboration across every curriculum area and
every sector and the positive impact it’s had,” he
continues.
“There is a lot of talk about skills gaps and
as we continue to grow across areas such as
manufacturing and engineering, those gaps are
only going to get wider. We are responding to that
growth and the Government is responding with
initiatives such as the apprenticeship levy, so it’s
important that employers take advantage.
“Newcastle College’s role is to provide a pipeline
of skilled workers to meet employer needs and
to help our students into employment. The key
to that is for employers to allow us to solve their
problems with skills gaps and work with us to
ensure that the training we offer is right for them.
“If it’s not we can adapt it, or offer something
completely bespoke, so that when opportunities
open up as a result of growth, they can be offered
to skilled people already living and working in the
North East and so that businesses will continue to
invest here.”

i
NEWCASTLE COLLEGE
www.ncl-coll.ac.uk
@NCLCollege

93

ADVERTISING FEATURE – TECH
Close Brothers Technology Services

ICAS BUILDING ON HERITAGE
TO DIGITALLY TRANSFORM
Close Brothers Technology Services helped the world’s first professional body of accountants –
the Institute of Chartered Accountants of Scotland (ICAS) – upgrade its technology hardware as
it strives to become a digital leader in its field

C

lient
ICAS was created by Royal Charter
in 1854 and has grown to become
a professional body for more than
20,000 business men and women
around the world.
Its members have all achieved the
internationally-recognised and respected
Chartered accountant qualification with many
leading some of the UK’s largest companies and
accountancy practices.
Challenge
ICAS has a stated ambition of becoming a leader
in digital services and in 2016 embarked on a
business transformation programme to set them
on the path.
In some cases, teams were using dated
equipment with many variations of hardware
and software. The complexity of the legacy
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arrangement was making it very difficult for the IT
team to support colleagues, resulting in not only
a high volume of tickets raised with the helpdesk
but inconsistent security patching of equipment.
Solution
Strategically, it was decided that if the organisation
was going to achieve its aims, staff must have
modern, secure equipment on an ongoing basis,
which meant replacing equipment on a regular
basis.
The first step involved a detailed analysis of
potential hardware suppliers and manufacturers
who could provide the best solution at the right
price and payment terms.
The funding solution agreed was a lease using
a residual value investment by Close Brothers
Technology Services, providing ICAS with a very
competitive price over the agreed term with the
total sum of the rentals being less than the cash

price. This structure also allows the cost to be
spread over the useful life of the equipment.
Following successful negotiations with the
suppliers, the old hardware was uninstalled and
replacement technology – 200 new laptops along
with upgraded desktops and monitors – was rolled
out across two locations overnight to minimise
disruption.
Obsolete assets were disposed of in an
environmentally sustainable way with data
removed to comply with the GDPR. Assets with
a second-hand value were sold with the proceeds
reinvested.
Outcome
The ICAS executive team considers technology
expenditure to be a cost of employing resource,
rather than an occasional capital outlay, which is
in keeping with its new strategic priorities.
ICAS staff are enabled and equipped with
modern, secure equipment that has brought with
it a consistency of hardware across the business.
Taking the leasing option has also resulted
in more equipment being made available along
with greater control over the asset estate and
replacement rollout.
Tickets raised with the help desk have reduced,
while the requests that are being logged are asking
for assistance on becoming even more efficient.
A previously unexpected – but welcome – benefit
for ICAS has been the generation of more than
£10,000 from the sale of their obsolete technology,
the proceeds of which are being reinvested into the
business. This followed an introduction to Close
Brothers Technology Services’ technology disposal
partner, Hewlett Packard Enterprise (HPE), which
ensured that ICAS’ obsolete technology was
disposed of compliantly and with all data bearing
devices being erased.

This digital transformation project included the
following technology services:
· Technology acquisition
· Technology funding
· Technology recovery

i
CLOSE BROTHERS
TECHNOLOGY SERVICES
For more insights and help with

Feedback
Carolyn Spencer, director of digital transformation
at ICAS, reflects: “The team at Close Brothers
Technology Services was great to work with,
they understood and predicted the questions
and challenges our colleagues had. They clearly
invested the time and the right skills to ensure
our deployment of new equipment was successful
without any major problems.”

your digital transformation,
please contact
Craig Smith
07711 191346
craig.rsmith@closebrothers.com
www.closebrotherstechnology.
co.uk
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INTERVIEW
Kevin Brennan

MY TIME IN BUSINESS
Kevin Brennan is chief executive of Quorn Foods, the company known
globally for its range of meat-free, vegetarian and vegan products.
Headquartered in Stokesley, North Yorkshire, the business last year
opened the world’s largest meat alternative production facility as part
of a £150 million investment to cater for rising demand. Its products are
made from mycoprotein, a meat-free healthy protein that is naturally
low in saturated fat and high in protein and fibre. Here, he shares his
secrets behind operating a successful global business and the advice he
has used to shape his career

I

learned quickly in my first job that passion
and enthusiasm are infectious, and cynicism
is hugely energy draining for a business. It is
therefore important to get everyone focused
on working towards one goal and not playing
internal politics or working in silos.
To run a successful business you need a mix of
relevant capability, a tenacity to get things done,
the ability to ride the ups and downs, and a handy
pinch of luck. Things go wrong, even in successful
businesses, so don’t feel bad about it but learn
from it.

outside of your control, and you can’t let this get
to you. Focus on the things you can do something
about. It is easy to say, but often tough to do when
things are going off track.
Getting the best from your staff is imperative to
success. Be clear what you are trying to do and
your priorities, and then do your best to help them
deliver it by making quick decisions, providing the
resources needed, and offering guidance where
needed.

“To run a successful
business you need a mix
of relevant capability,
a tenacity to get things
done, the ability to ride
the ups and downs, and
a handy pinch of luck”

I think the worst mistake you can make would be
an excess of hubris.
For those starting a business, I would tell them
to make sure it is something they love and
are willing to give up a lot for. It is always a
demanding journey, so you’ve got to enjoy it. If
you aren’t, you are wasting large parts of your life.
Even if your business has grown, and you are a
successful business person, that doesn’t mean
you’ve made it. It is essential not to get ahead
of yourself, as it can come back to bite you.
Even more importantly, being a good person is
ultimately your most important characteristic.
It is crucial to take on board advice. I know some
other chief executives, but I have also used a
personal coach for years. It can be lonely as a chief
executive because, when things are going wrong,
you can’t worry your team. You need an outlet to
talk these things through.
My coach drummed into me the value of
controlling the controllable. Things can happen
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Overall, be clear with staff that you are only
interested in everyone achieving your goals, not
point-scoring and politics.
Motivating your staff is crucial. It is important to
show you are passionate about what the business is
trying to achieve, and that you value what people
contribute. Most people want to feel they are
doing something valued and want to do it well.

i
QUORN FOODS
www.quorn.co.uk
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FASHION – Trendlistr

SETTING A
TREND
Tired of searching the internet for vintage clothing, university graduate Louisa
Rogers took matters into her own hands and set up Trendlistr, an online collection
offering vintage fashion and accessories. Here, she explains her journey and
reveals her pride at bringing garment manufacturing back to its North East
heartland
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I

started Trendlistr after a
Masters degree in creative
entrepreneurship at Newcastle
University. I was frustrated
trawling through eBay for great
vintage finds and wanted the best
pieces in a single destination.
Trendlistr was originally a platform
for vintage fashion - bringing
together buyers and sellers and
curating garments by trend, rather
than by era. It was difficult to get
this idea off the ground with limited
technical knowledge and a small
budget, so I decided to go back
to basics. Having dealt in vintage
garments throughout university, I
refined my stock and began selling
online. Now I’m transitioning away
from selling purely vintage and
designing an in-house collection that
combines vintage design elements
with contemporary fabrics and bold
prints.
I was fresh out of university and
I think that naivety was quite
helpful. Having no preconceptions
or expectations about what it might
be like to be self-employed took a lot
of the fear out of it and allowed me
to just throw myself into it. I studied
fashion photography and styling
at the London College of Fashion
before moving up North, which has
its obvious advantages when it comes
to creating lookbooks and marketing
content.
Trendlistr is about embracing
the lasting influence of vintage
design without sacrificing being
stylish and on-trend. I’m also very
enthusiastic about promoting UKbased manufacturing, particularly in
the wake of Brexit. It feels timely to
take a more local approach and help
to revive the garment production
industry here in the North East,
which was once a lot healthier than
it is now.
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Drawing inspiration from vintage
garments is nothing new - but
embracing this and telling our
customers the story of how we
translate designs into trend-led
pieces will be something a bit
different. I also think our local
production will appeal to consumers
looking to buy more conscious
brands - the sort of people that want
to move away from the high street
and connect with independent
retailers offering unique designs.
Our future plans are tied up with
our new collection. We have released
some accessories already that are
made to order in England and the
rest of the range will be launched
around September this year. The
new collection will give us new
opportunities for global sales.
I’m influenced by some of the iconic
designers of the 20th century:
Schiaparelli for her humour and
surrealism, Sonia Delaunay for her
understanding of the intersection
between art and clothing, and
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Mugler for his theatricality. They are
definitely where I go for inspiration.
I also love to go to markets and fairs
and rummage through the rails. Just
staying visually stimulated and having
that treasure hunting experience is
really important from a creative point
of view. The high street has made us
all lazy, displaying outfit choices side
by side on the rail - where’s the joy
and challenge in that?
I’m an associate lecturer in fashion
communications at Northumbria
University and the role has definitely
forced me to keep up-to-date with
what is going on. It’s easy to become
so absorbed in the day-to-day of the
business, and the students bring fresh
perspectives to the table. I also try
and buy the odd fashion magazine.
Instagram will always be valuable,
but heritage media is written by
experts, industry professionals and
tastemakers and it’s important we
respect that as an industry.
I always seek out things that are
unusual but slot in with current
trends. At the moment, it’s a lot
of prairie dresses and dainty floral
prints. For winter, I’ll be focusing on
geometric motifs and jewel-toned
velvets. I try and find pieces that are
distinctive enough to stand out, but
versatile enough to still be wearable.
Give me a 70s button down shirt
and a pair of high waisted palazzo
pants any day! Easy, comfortable and
hopefully a little chic too.

TRENDLISTR
www.trendlistr.com
@TrendListr
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BUSINESS LUNCH - Banyan Bar & Kitchen

BUSINESS LUNCH:
BANYAN BAR & KITCHEN
Alison Cowie and her colleagues try the private dining room at the newly opened Banyan Bar & Kitchen

A

t the top of Grey Street, in the
shadow of Grey’s Monument,
Jamie’s Italian has been replaced by
Banyan Bar & Kitchen.
Inside, a contemporary décor
and extensive drinks menu is sure to attract those
looking for a stylish tipple or two in the evening
while a menu of burgers, steaks, sandwiches, mains
and sharing plates wil pull in daytime shoppers too.
But what about the business crowd?

BANYAN BAR & KITCHEN
www.archinspirations.com
@BanyanNewcastle
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Banyan’s private dining room comes complete
with a range of audio-visual equipment, including
sizeable screen, making it the perfect place to hold a
meeting away from the office.
Seven of my colleagues and I visited the venue last
month and found the private dining room – located
at the top of the stairs – to be a bright and airy space
thanks to huge windows that bathed the room with
light. The focal timber dining table with a flash of
blue glass (with seating for 14 guests), and a bushy
floral arrangement hanging from ceiling are sights
to behold.

The room can be hired during the week or at the
weekend for a £50 deposit and as long as you reach
the minimum spend for food and drinks (£250
Monday-Wednesday, £500 Thursday-Sunday), space
is effectively free of charge.
Our party decided to order two sharing platters
– The Banyan Platter (£19.95) and the vegetarian
Mezza platter (£18.50) – to start. When they arrived
I was a little concerned they wouldn’t satisfy eight
hungry people but I was quickly proved wrong as we
couldn’t finish all the tasty treats – which included
chicken skewers drizzled with satay sauced, fried
baby squid, deep fried brie wedges, crispy duck
spring rolls, chargrilled Mediterranean vegetables,
marinated artichoke hearts and warm pitta bread.
For mains, we each ordered a dish from the main
menu. Highlights included the tasty and succulent
chicken CHUF burger (£12.50) – which had the
bonus of including a 25p donation to the Newcastlebased charity for children with heart conditions,
the Thai red curry with chicken (£13.50) and the
Swaledale rare breed beef steak and ale pie (£13.95).

Meanwhile, I ordered the revitalise bowl from
the powerbowls and salad offering and found the
nourishing mix of halloumi, roast butternut squash,
red and golden beets, avocado, roast pepper and
quinoa a real treat.
Just two of our party ordered dessert – chocolate
and raspberry brownie and Geordie s’mores (£5.95
each), which most of us sampled alongside an array
of coffees – the most talked about being the bright
yellow turmeric latte (£3.25).
With its vibrant décor, wide-ranging menu,
attentive staff and central location, Banyan does offer
a tempting alternative venue for a business meeting
– the only challenge will be getting through the
agenda before indulging in one of Banyan’s tempting
cocktails.
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FOOD AND DRINK - Recipe of the month

Madeleines with
chocolate shell
Former science teacher Severine Rutherford moved to Newcastle from France six years ago and has
since established La Créme de la Créme, a pâtisserie business offering delicious baked goods for events
and weddings. She also runs workshops where participants can learn how to master traditional French
and English baking classics. Here is Serverine’s recipe for madeleines
Ingredients:
• 125g unsalted butter
• 100g plain flour
• 20g ground almond
• 5g baking powder
• 2 eggs
• 100g granulated sugar
• 1tsp vanilla paste
•
Dark chocolate orange, milk
chocolate or white chocolate (for the
coating)

LA CRÈME DE LA CRÈME
www.cremedelacremenewcastle.
co.uk
@creme_newcastle
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Method:
• Preheat the fan oven to 210 degrees.
•G
 ently melt the butter and leave it
aside. Meanwhile, prepare the dry
mixture.
• I n a bowl, beat the eggs, the sugar
and the vanilla paste.
•U
 se a sieve and add the dry
ingredients to the wet mixture.
•M
 ix with a spatula.
•A
 dd the melted butter and mix it.
•T
 ransfer into a piping bag and leave
it in the fridge for at least one hour.
The feature of good madeleines is the
bump that appears during the baking
time. To make that happen, we need
a thermal shock between the high
temperature of the oven and the cold
batter.
•G
 rease the mould and fill up to 3/4.
•B
 ake for 10 minutes until they are
firm and puffed. Let them cool down
on a wire rack.
• F or the coating, if you have a silicone
mould, put a square of chocolate
in each mould and put the tray in
the switch off oven for few minutes.
When the chocolate has melted use
a brush to spread the chocolate and
put back the cooked madeleines at
the top.
•L
 eave the tray in the fridge for about
one hour.
• I f you have used a metal tray, you
can’t use the trick above, so just melt
the chocolate and dip the madeleines
into it.
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HEALTH & FITNESS – Angus Smith

ENGINEERING YOUR
PERFECT BODY
Angus Smith, a personal trainer at Sound, Mind and Body gym, based in Benton, Newcastle, reflects on why clear
goals and ongoing monitoring will help you achieve your fitness goals quicker and more effectively

W

ANGUS SMITH
Personal trainer
07519080496
info@angussmith.co.uk
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hen it comes to health and fitness, engineering is not
a word you tend to find associated with it. However,
if we leave ourselves open to the forces of nature, we
inevitably begin to decline and decay. To alter this
path, we must step up, be accountable and make sure
that we work hard to become the best version of ourselves.
As personal trainers, we photograph and calculate a client’s ideal weight, we
formulate clear goals, lay out a precise plan for how to get there with standards
and measurements, and work with them to apply the plan effectively. Like
scientists, personal trainers focus on what, when, and how much a person can
do – which you can calculate and test.
Without clear fitness goals, people can be left with a sense of vagueness,
confusion and opacity regarding how to improve, and the result is that they
don’t. They lose sight of the very thing they want from their fitness activity. They
might take a fitness class and have a good time but they’re not getting stronger,
faster or leaner. With passing time, they might just do the opposite and become
stiffer, weaker, and slower – exactly what aging is.
If engineers aren’t mindful and focused on what they’re doing, the technology
won’t work. Engineers design, invent, analyse and build. Once they’ve
successfully achieved their specific goal, they then design new plans to improve
on what they have already achieved.
The same principle applies to fitness and health. You should be starting out
with clear goals and a sense of exactly who you want to become. Formulating
a plan will help you work towards it mindfully and consistently. You’re not
exercising to distract yourself or burn off irritation or calories, you’re mindfully
engaging with the challenge. It is this focus and this galvanising process that
makes us better.
However, part of any quest for self-improvement is making sure you embrace
and enjoy the journey along the way, and remember that it’s a privilege to be
physically active, rather than the reverse. Additionally, many people focus too
much on factors that have less of an effect on results. They use their brains but
they’re not using their bodies, so their exhaustion is purely mental, leaving them
overwhelmed and overstimulated. Yet when they focus mindfully on the correct
programme with the fitness professional most suited to them, not using it as a
distraction but as a practice and discipline, they can find release and renewal.
Although ‘exercise as entertainment’ does bring some benefits, calming the
mind while strengthening the body will bring greater, measurable results that
are more easily achievable. Also, by measuring self-improvement, everyone
knows immediately whether they’re progressing or not. They find themselves
with the right attitude, achieving the desired outcome of the activity that they
engaged with and pursued.
Engineering the path to your goals through choosing the most suitable fitness
programme is crucial along with consistency in your quest for success!
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INTERVIEW – Robert Bell

SPEED KING
Newcastle-born and Northumberland-bred, Robert Bell has racing in his blood. Simon Rushworth tracked down the
nine-times Le Mans veteran and lead driver of McLaren’s in-development Senna GTR race car

I

t’s an anecdote oozing irony and the
paradox isn’t lost on McLaren factory
driver and endurance racing specialist
Robert Bell. “The moment I knew I
was going to be a racing driver, I wasn’t
actually the person driving,” recalls the 40-yearold Geordie. “On the morning I was supposed to
be sitting one of my GCSEs I was also supposed to
be flying out to Ireland to race in a kart.
“The school organised it so that I could sit my
exam at 7am – a couple of hours before everyone
else – and then one of the teachers drove me to the
airport and made sure I didn’t speak to any of my
mates before 9am.
“While I was being chaperoned it dawned on
me that I was going to be a racing driver. A few
months later I had to cut my A Level studies short
after signing a contract to race karts in Belgium.”
And so the journey began.
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Twenty-four years down the road and Robert
realises the staff at Morpeth’s King Edward VI
school knew better than most where his future lay.
“They were very accommodating once I started
to win races and I was getting pulled here, there
and everywhere to drive karts,” he adds. “My
teachers knew I had potential – it just wasn’t in the
classroom!”
That potential has been realised many times
over. Robert swiftly moved through motorsport’s
notoriously competitive single seater categories
before establishing himself as one of the world’s
leading endurance racing drivers. For almost a
decade his was one of the first names on the Le
Mans 24 Hours entry list and the Newcastle-born
driver thrived in the pressure-cooker atmosphere
of motorsport’s most legendary race.
“I’ve done nine Le Mans races now,” he adds.
“It’s the world championships for endurance

drivers and it’s the very pinnacle of our sport.
It’s one of the biggest sporting events on the
planet and it’s the biggest motorsport event of
the year – bigger than any of the F1 races. “I’ve
come close to winning there. In fact, I’ve done
everything but win!
“I love the fact that it’s all about focus and
discipline and I’ve never found that side of the
race too difficult. The first time I did it I went
in blind and everything was new. It was an
incredible experience to race in front of 350,000
people and be part of a week-long event that
takes over a whole town.
“It’s a carnival atmosphere and the toughest
thing is not getting caught up in that if you’re
there to drive. There are always loads of Brits
and Danes there but you get fans from all over
the world. As a driver you need to take lots of
fluids on board and understand that you need to
sleep as and when you can. It’s a very different
discipline to anything else I do.
“To compete nine times is some achievement
but I’d love to make it a round ten at some point
in the future. I think I’ve got another Le Mans in
me! I’d do it every year given the chance.”
That Robert won’t be testing himself on the
unforgiving Circuit de la Sarthe next month is
clearly a source of some frustration. However,
2019 is all about developing one of the most
talked about race cars the world has ever seen
and that demands the full attention of a focused
professional who revels in a role of increasing
responsibility.
“McLaren don’t have a car eligible for
Le Mans at the moment,” he explains. “It’s
something that may or may not be on the
agenda in the future. But as a factory driver for
McLaren it means I can’t compete in Le Mans
this year.
“My focus is twofold. I’m the lead driver on
the development team which started work on
the McLaren Senna GTR last month and I’m
back with Balfe Motorsport competing in the
British GT series. We’re racing the McLaren
720S for the first time.”

Or at least that was the plan. An unforeseen
electrical fault forced Balfe to withdraw the
much-heralded 720S from its first two races at
Cheshire’s Oulton Park last month following
weeks of positive testing across the globe. As
Robert’s rivals were tweaking their GT3 cars
ahead of Easter Monday’s opening rounds, he
was already homeward bound, determined to
return to the fray race-ready and on the pace at
Snetterton this month.
“I have a great relationship with Balfe
Motorsport and I’m excited to be behind the
wheel of the 720S with them this season,” he
adds.
“These cars take a little while to build but
we’re pleased with what we’ve got. We had two
test days at Silverstone at the beginning of April
and then went over to Portugal and Spa. But I’d
say it will be halfway through the year before we
can say it’s a polished product because we’ll only
understand the car’s strengths and weaknesses
once we’re racing.
“We’ve been testing at just under 300km/h
or around 186mph. The 720S could go quicker
at somewhere like Bathurst in Australia. But
all race cars are geared to the tracks that you’re
racing on – there’s no point in building a car
that could reach speeds of 250mph because
there are no tracks that would allow you to build
that kind of speed.
“We know that we’ve got a fast car but you
can’t account for what might happen when
you’re racing – or even during qualifying!”
As a seasoned endurance racer Robert
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recognises where the competition will come from
during 2019’s British GT series. And he admits:
“It gets tougher every year. The other cars are
evolving and the other manufacturers are bringing
new things to the table. There are upgrades every
year and we try to stay on top of what’s happening
around us.
“Aston Martin have a new car this year and both
Lamborghini and Audi have brought in upgrades
to last season’s cars. There was a new Bentley last
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season and Ferrari are developing a new car for
next season.
“In our world we’re up against some big players
backed by huge corporations. As the new kids on
the block we’re going head to head with the likes
of Audi and Mercedes who’ve been developing
race cars for years. But meeting that challenge
is something that we all enjoy. There’s always
evolution in this business and that keeps everyone
on their toes.”
As does the ever-present shadow of serious
injury…and even worse. “It’s not something that
I dwell on,” adds the married father-of-two. “I
literally look at what I do as something completely
normal. It’s going to work.
“Of course, I’ve had a few crashes and a few
scrapes and everyone knows there’s an element
of danger when you’re a racing driver. In 2013 a
good friend and former team mate was killed at
Le Mans.
“He was a Danish lad called Allan Simonsen
and we’d raced together for Aston Martin a couple
of years earlier. I can’t deny that affected me but
ultimately safety is a priority in our sport and it’s
getting safer and safer every year.
“I’d never be blasé about it and as a driver I have
to be responsible every time I race. Ultimately,
the guys who crash every week won’t become
professional racing drivers. It’s all about managing
risk. We’ve all had the odd crash and it’s a brutal
sport in that respect. It’s always in the back of my
mind but that’s what makes me the driver I am.”
That driver boasts a global reputation. Hence
Robert’s status as lead developer behind the
McLaren Senna road car – retailing at a cool
£850,000 – and lead driver for the in-development
Senna GTR. “The initial run of McLaren Sennas
sold out before they’d even been tested,” he adds.
“Even before anyone had seen a picture of the
car! That’s a real eye-opener for me and, again, it
reminds me of the responsibility of my role.
“That’s the road car. It’s since been announced
that McLaren will produce a race-ready version
called the Senna GTR. I’m the lead driver for that
and will be helping to develop the car throughout
the year. I suppose it’s another feather in my cap.
“It will be one of the fastest cars in the world
on a race track – it’s essentially a McLaren Senna
on steroids. It’s a hugely exciting project to be
involved with. They’ve restricted the production to
12 cars around the world. We have to get it right.”

Robert joined McLaren in 2011 and swiftly
graduated to factory driver status. It’s a move
that continues to benefit both the mildmannered Newcastle Falcons fan and a fledgling
manufacturer looking to accelerate beyond its
more established rivals.
“Racing is still a large part of what I do and I
love it,” adds Robert. “But when you’re asked to
develop cars for a manufacturer like McLaren it’s
a real honour and I guess it paves the way for my
future outside of the driver’s seat.
“I’m not going to be racing cars forever and
I realise that. What I do as a factory driver for
McLaren, helping to develop their cars, is a
glimpse into the future. I believe passionately in
the brand and what they’re trying to do on the
road and on the race track. The cars are fantastic –
McLaren is a young company taking on the bigger
fish with confidence.
“We’ve won a lot of races all over the world
since I’ve been involved.”
And talking of pride, a penny for the thoughts
of Mr and Mrs Bell – Steve and Shirley. Both
sons race professionally – Robert’s brother
Matt followed his sibling into endurance racing
following a serious rugby injury that ended his
time with Newcastle Falcons’ Academy – and
daughter Alice works in the equestrian industry.
“You don’t realise it at the time but what my
parents did for me, Matt and our sister Rosie –
who was competing in horse trials from an early
age – was incredible,” admits Robert. “At the time
it just felt normal. It was mum and dad doing what
mums and dads do – ferrying all three of us all
over the country and juggling their business at the
same time.
“Dad and I would often set off down south
from Morpeth on a Friday night and get back in
the early hours of Monday morning. He’d be back
at work by 7am. Everyone else would have been
doing their own thing all weekend – Matt playing
rugby and Rosie doing her eventing – and we’d try
and catch up at some point during the week!
“I’m a dad now and it’s only really when you
become a parent yourself that you realise the
sacrifices your own parents make. We still laugh
about the time when mum needed a new carpet
and dad spent the money on a new kart engine.
We didn’t get that carpet for years! But I think
they enjoyed watching their children have success
and they still do. They were never pushy parents

but they were always – and still are – extremely
supportive.”
Robert intends to follow suit where six-year-old
son Oliver and five-month-old daughter Alice Eve
are concerned. “I love being a dad,” he adds. “Of
course it can be difficult with my job and I have a
very supportive wife in Gill. I was actually due to
compete in a 12-hour race in Abu Dhabi when Gill
went into labour last December. But I was there on
New Year’s Eve to see my daughter born and that’s
something I’ll never forget.”
In 16 years it could be Alice Bell sitting her
exams early before a big race in Ireland? “Why
not,” replies Robert. “There’s no physical reason
why a female driver cannot become an F1
champion. In that respect it’s a level playing field
but then it’s still very much a male dominated
sport.
“I suppose it can be an intimidating
environment and that might put girls off. But it
puts plenty of men off too! Flick Haigh won the
British GT series last year and she’s a fantastic
example of a female driver thriving in one of the
toughest domestic series. If your daughter wants
to go karting and she has natural talent then
there’s zero reason why she cannot make it as a
racing driver.” Watch this space.
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ARTS - Culture in

CULTURE IN
Richard Dawson looks at the latest books, DVDs, music and television to enjoy in the comfort of your own home

DVD: LINE OF DUTY – SEASON FIVE
Hit TV series Line of Duty returns to screens for an
action-packed fifth season. The latest instalment
of this drama sees the return of AC-12 investigators
Ted Hastings, Kate Fleming and Steve Arnott as they
attempt to tackle another case of police corruption.
The team are joined by some familiar faces,
alongside a line-up of new characters. British acting
talent Stephen Graham plays John Corbett, leader
of an organised crime group that hijacks a seized
drugs convoy. When three police officers are shot
dead during the heist, AC-12 moves in to investigate.
With an intricate plot full of shocking twists, it’s not
to be missed.
Out May 6, www.amazon.co.uk

ALBUM: THE NATIONAL – I AM EASY TO FIND
I Am Easy To Find is the product of a special
collaboration between director Mike Mills and The
National frontman Matt Berninger. This meeting of minds
produced a new short film by Mills and a new album
by The National. Musically, the album begins in typical
National fashion with skittering drums, Berninger’s
familiar baritone and mounting tension. But just as
listeners may be getting comfortable, the voice of longtime David Bowie bandmate Gail Ann Dorsey booms
out, taking centre stage. Swelling strings and dramatic
choral arrangements ooze out of almost every track,
interspersed with a variety of powerful female voices,
making this a powerful album.

BOOK; MOLLY CASE – HOW
TO TREAT PEOPLE: A NURSE
AT WORK
Weaving together medical history,
art, memoir and science, How to
Treat People illustrates the intricacies
of the human condition and the
moments of empathy that define
us. The hand of a stranger offered
in solace. A flower placed on a dead
body as a mark of respect. A gentle
word in response to fear and anger.
These gestures go to the heart of the
human experience and no one knows
this better than nurse Molly Case.
In this book, she documents the
moments when people truly connect
and in rich, lyrical prose introduces
us to the experience of illness when
life is at its most vivid.
Out now, www.waterstones.co.uk

Out May 17, www.americanmary.com

SERIES: GAME OF THRONES – SEASON EIGHT
The final season of Game of Thrones may be the most
eagerly anticipated TV show of the decade. After
seven long seasons of war, debauchery and betrayal,
the hit series is set to reach its climactic end. Unlike
the first six seasons that each had ten episodes, fans
have only six instalments before they find out the fate
of Westeros. Key characters from across the Game of
Thrones universe make their way to Winterfell to fight
for the living against the Night King and his undead
army. It is sure to be one of the most epic battles in
TV history. Who knows who will sit on the iron throne
when the dust settles.
Out now, www.nowtv.com
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ARTS - Culture out

CULTURE OUT

A closer look at the arts and cultural highlights in the North East this month

FILM: ROCKETMAN

THEATRE: MATTHEW BOURNE’S SWAN LAKE
Tchaikovsky’s masterpiece, adapted and re-interpreted by
Matthew Bourne and designers Lez Brotherston and Paule
Constable, is coming to the Theatre Royal this May. Retaining all
the iconic elements of the original production loved by millions
around the world, Matthew Bourne’s Swan Lake will create an
exciting re-imagining of the classic ballet. This interpretation is
famous for replacing the female corps-de-ballet with a menacing
male ensemble, turning tradition upside down and taking the
dance world by storm. Having won scores of international awards
and recognition, this Swan Lake is a passionate and contemporary
production for our times.
May 7-18, www.theatreroyal.co.uk

What better way to celebrate the opening of Everyman
boutique cinema in Newcastle than with a biographical
musical film on the life of Elton John? Rocketman chronicles
the illustrious career of the famous singer, songwriter,
pianist and composer, from his years as a prodigy at
the Royal Academy of Music, through his influential and
enduring musical partnership with Bernie Taupin, his
struggles with depression, substance abuse and acceptance
of his sexual orientation. Starring Taron Egerton as Elton
John, Jamie Bell, Richard Madden and more, this is an epic
musical fantasy about the uncensored human story of Elton
John’s breakthrough years.
From May 22, www.everymancinema.com

EXHIBITION: IFEOMA U.
ANYAEJI – EZUHU EZU

Spread over Bank Holiday weekend,
This Is Tomorrow festival brings
some of the finest music talent in
the world to Newcastle’s Exhibition
Park. Festivalgoers can expect a starstudded line up, with Foals headlining
the Friday and Noel Gallagher’s
High Flying Birds and Stereophonics
headlining the Saturday and Sunday respectively. Also performing
are British alternative rock bank Nothing But Thieves, legendary riff
machine Johnny Marr, and Newcastle’s very own blues rock brothers
The Pale White. Those looking for a break from the main stage can
expect plenty of arts and cultures activities, as well as a range of food
and drink to keep them fuelled over the weekend.

Ifeoma U. Anyaeji’s work
explores transitions of West
African culture, specifically
drawing on the folklore,
fashion, music and poetry
of Nigeria, where she is
from. The result is a visually
striking series of sculptures
and installations made
from discarded bottles and
non-biodegradable plastic
bags. Using a method she
describes as Plasto-art,
Anyaeji creates intricatelywoven structures with a West African hair-plaiting
technique called threading. Utilising a range of basketry
and fabric-weaving techniques, she reflects on the loss of
such traditions. This exhibition combines traditional craft
processes and non-conventional materials to showcase
African culture in a whole new light.

May 24-26, www.thisistomorrow.co.uk

May 24-September 22, www.baltic.art

MUSIC: THIS IS TOMORROW
FESTIVAL
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TECHNOLOGY

TECH
Richard Dawson reveals what’s new and improved with the world of gadgets and technology

TECH FEATURE: SONY
RXO II CAMERA
The RXO II is the ideal
life-sharing companion. It
captures stunning images,
even in low light, by using
a powerful 1.0-type 15.3mp
sensor and a low-distortion
ZEISS Tessar T* 24mm
lens, all easily sharable
with your smartphone. It
also features internal 4K
recording, impressive image
stabilisation, improved
focusing and, crucially, a
180 degree-tiltable LCD
screen. Throwing down the
gauntlet to competitors
in the handheld market
like GoPro and DJI, Sony’s
RXO II is a waterproof,
dustproof, shockproof and
crushproof camera ready
for any scenario. The BIONZ
X image processing engine
also offers enhanced colour
reproduction for beautiful
skin tones.

The combination of the CMOS image sensor
and BIONZ X image processing engine has been
optimised to deliver lightning fast performance and
exquisite image quality for both stills and movie
shooting. This means sharp images across the
whole sensitivity range of ISO 80-12800. The ZEISS
24mm wide-angle lens opens up to F4.0 and has a
shortened focusing distance, making it perfect for
selfies and table-top shots.

The breadth of technology in the RXO II is matched by a rugged
design and go-anywhere functionality. The extra super duralumin
body is dependably rigid but light in weight. It’s been made with
resilience in mind, to be used in settings where you could never shoot
before.
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Out now, £730
www.amazon.co.uk

TECHNOLOGY

NATIVE UNION BLOCK WIRELESS CHARGER
Truly a statement piece, this aluminium finished wireless
charging station features a carved valet tray for all your
everyday carry items. The new block wireless charger
from Native Union, designed by Tom Dixon, ensures
fast and safe charging for anything iPhone 8 upwards
and all other Qi compatible devices, up to 10w. The
charger also has a transparent window, showcasing
the inner mechanics of how it works. This makes for a
convenient yet stylish design piece that you can proudly
put on display. The drop-top charging disc can also
be detached from the aluminium base for effortless
charging wherever you choose to take it.
Out now, £170
www.nativeunion.co.uk

CAMBRIDGE AUDIO ALVA TT TURNTABLE
Offering the perfect synergy of sound and function,
the new Cambridge Audio Alva TT is billed as the first
of its kind, combining high fidelity audio with easy-touse functionality. A built-in phonostage and bluetooth
output offer universal connectivity, letting you enjoy
top quality sound from any Hi-Fi or speaker system.
The Alva TT is the world’s first Bluetooth aptX HD
turntable, meaning it’s the first to offer truly wireless
connectivity without compromising on sound quality.
It also optimises direct drive to deliver excellent
pitch stability and precise notes. The classic design is
world-renowned. Get deeper into the groove with this
visionary offering from Cambridge Audio.
Out now, £1500
www.richersounds.com

BEATS BY DRE – POWERBEATS HEADPHONES
Beats by Dre headphones have a stellar reputation for
audio quality that has only been refined since Apple
took over in 2014. The new Powerbeats Pros are said to
revolutionise the way we do exercise. As totally wireless
headphones, they’re equipped with customisable securefit earhooks and are built for performance. They have
a reinforced design for sweat and water resistance and
last up to nine hours, so you’ll always have your music
to motivate you. Apple has also redesigned its acoustic
package for the Powerbeats Pros, delivering pure sound
reproduction, enhanced clarity and improved dynamic
range. All this makes for the best listening experience
possible.
Out now, £220
www.apple.com
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VROOM WITH A VIEW
David Bootle discovers
how the Volvo V60 is
punching its weight in the
SUV market

T

he new Volvo V60 is an elegant
vehicle combining grace, space
and pace. Last year, Volvo Car UK
recorded its second highest annual
sales figure for 25 years, at 46,139
cars, so I’m clearly not the only one who’s taken a
fancy to their vehicles.
Volvo has a certain brand affinity. Great on
the safe, but perhaps not so pleasing on the eye.
However, the V60 alters that.
So, let’s take a look. Although perhaps slightly
less clustered than the SUV market, there is still
healthy competition from the likes of Audi A4
Avant, BMW 3 Series Touring and Mercedes-Benz
C-Class Estate.

Performance and handling
I drove the entry-level Momentum, petrol T5.
Automatic is not my normal choice, but the ease
of the transmission made it easy to get used to.
The torque was impressive with gear shift smooth
but impactful. It was pretty economical too, doing
up to 30 mpg on very short trips around town. On
the motorway, it was much more efficient around
40-plus.
Cornering felt sharp and easy and there was
good all-round visibility, as you might expect in
a car of this size. In fact, ease of drive was a key
attribute. This, of course, was aided by the satellite
birds eye view, which we’ll touch upon next.
Interior
The cutting-edge connectivity features
are displayed for your very eyes on the
communications console screen. Like many
others, initially this screen appears hugely busy
with all kinds of technological functions, until
you get used to it. I did like the way it mimicked
a tablet with the ability to swipe to different
screens. A wide range of cloud-based apps are
also available, including Spotify, TuneIn, Yelp and
Google.
A great advantage offered was the satellite view.
Great for parking and reversing in tight spots, it
allows you to get to your business meeting quicker.
Another appeal was the reflective speed control
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MOTORS – Volvo V60

emanating from the dial but visibly reflected
onto the front window just below the eye
line - making speeding nigh on impossible as
you were constantly reminded of how fast you
were going. The interior design was spacious
and stylish, and the heated seats impressed the
kids.
Space is one of this vehicle’s unique features.
With it being up to a metre longer than its
former guise, the leg room at the back is
plentiful and the boot is the largest of any
premium compact estate, along with one of
the biggest cabins in the class. That’s 529 litres
with the rear seats up, 1,441 litres with the rear
seats. You can squeeze quite a lot of luggage in
there on a business trip or a family outing.
Exterior
All cars say they are pioneering semiautonomous drive technology. This is the
car space race if you will and Volvo is right
up there in the mix for bringing through key
features in this technology.
As you’d expect from a Volvo, it also offers
industry-leading collision-avoidance and
occupant-protection systems.
The dawn of the driverless autonomous
vehicle has clearly broken as some little

features impress. I really love for instance the
hands-free tailgate opening and closing. That,
as an autonomous future, I could happily have
every day. Something that irked me though
was that as you approached the vehicle with
your key it automatically opened the car. Quite
useful you might say, but what if you just want
to walk past?
Like VAR in top flight football though,
I think all these techy improvements will
outweigh the minor frustrations. I think it will
just take us (of an age that still rely on good
old-fashioned human instincts) a while to get
used to them!
Value
At circa £31,810, you may at first feel this is a
bit pricey. However, when you weigh it all up,
there is a lot of car for the money.
Verdict
It has space, room, real driving power,
economy when it matters, and safety features
coming through the roof. And, of course,
the communications screen unit is up there
with the most detailed and well equipped. It
certainly punches its weight in this market
place.

VOLVO V60
The Volvo V60 can be purchased
from Mill Garages in Newcastle
and Sunderland.
www.millnortheast.co.uk
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ADVERTISING FEATURE – SPORT – Durham Cricket

DURHAM CRICKET:
A NEW ERA BEGINS
To mark the start of a new era, Durham County Cricket Club has taken the opportunity to rebrand and launch
Durham Cricket for 2019 and beyond

DURHAM CRICKET
www.durhamcricket.co.uk
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T

he club has rebranded with a striking
new logo and an update of the county
crest.
While the new brand will be
used to represent the club, Durham
Cricket’s County Championship shirt will retain the
traditional shield that has been synonymous with the
club since its Minor Counties days; some tweaks have
been made to the design, to give the shield a ‘cleaner’

look, making it closer in appearance to the original.
Durham Cricket chief executive, Tim Bostock
– who recently appointed director of cricket,
Marcus North and lead high performance coach,
James Franklin - says: “The new identity – which is
designed to be emotive, inspiring and encapsulate
the club’s identity for players, staff and fans alike
- combines traditional elements associated with
Durham Cricket - such as the lion and the colours with a new dynamic creative design, which resonates
with our ambition to take the club forward into a new
era of success, both on and off the field.
“Moving to Durham Cricket allows for better
representation of the club as a whole. Since its
inception as a first-class county, the club has
expanded rapidly to represent more than the County
Championship team, with the development of the
hugely successful junior academy and the creation of
our women’s teams and development pathway, as well
as our Foundation and community cricket work.
“Cricket is a global sport and with the
development of modern technology Durham
Cricket is increasingly being viewed from across
the world. The rise in the new formats of the game
are encouraging a more diverse audience than ever
before with more children, women and families being
drawn to the game. It is therefore vital that we have
a consistent brand with a universal appeal across all
demographics to enhance our profile and maximise
opportunities to grow the Durham Cricket family.”
Durham Cricket marketing director, David
Jackson, adds: “Various consultation processes were
carried out with groups of members, staff and club
stakeholders to ensure the new brand would allow us
to take Durham Cricket forward while retaining links
to the heritage of the club.
“Having reviewed the marketability of new
emerging cricket brands across the world, alongside
successful football, NFL and NBA franchises, the
new design has taken references from a variety of
sources to provide an instantly recognisable brand
that can be used consistently and effectively across all
mediums.”

EVENT - North East Times

NORTH EAST TIMES’ BREAKFAST
North East Times welcomed around 80 attendees to The Biosphere at Newcastle Helix for informal networking and
refreshments. Attendees from the region’s business community were the first to receive a copy of the latest issue – with
Bruce Daisley, VP EMEA at Twitter, on the cover. We were delighted to welcome Michelle Percy, assistant director
commercial development at Newcastle City Council, and Professor Alistair Irons, academic dean for the faculty of
technology at the University of Sunderland, as guest speakers
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EVENT - Leathers

NEW ERA FOR LEATHERS
Accountancy and advisory firm Leathers marked the start of a new era for the firm with an event at Wylam Brewery
that attracted more than 170 figures from the region’s business community.
Leathers, which recently moved into iconic new headquarters on Newcastle’s Collingwood Street, has also attracted
widespread attention with the launch of Leathers Corporate Finance LLP. Founded by dealmakers Abu Ali and
Phil Williams, with Michael Leather as executive chairman, the venture has been hailed as one of the most dynamic
and exciting in the corporate finance market. With offices in Durham and Harrogate also in its portfolio, the firm is
growing strongly on the back of new client wins and key new appointments to the team
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INTERVIEW – Liz Mayes

GREATEST FEATS
Liz Mayes, chief executive at The Common Room, shares the acts she’s been most inspired by

W

hat do you consider to be the greatest feat in business and
why?
Ever since I began working with the engineering sector,
when I was at the CBI, I’ve always been blown away by
the constant innovation and invention that the sector
leads. Problem-solving on a daily basis, innovating to change lives. Partly I
think it fascinates me so much because of the immense technical capability that
underpins it but is often invisible to the end user. Now having moved to oversee the
redevelopment of the Mining Institute, I can see where this pioneering, innovative
spirit came from. The Institute was founded to solve the challenges of growing the
coal industry but preserving lives, and they did just that, driving innovations that
changed the world. This spirit of innovation is still alive and kicking in the region
and I think there’s an element of Geordie curiosity and tenacity that keeps us
innovating.

THE COMMON ROOM
liz.mayes@thecommonroom.org.uk
www.thecommonroom.org.uk
@lizmayes5

What is the greatest physical feat you’ve witnessed by an individual and why?
This is a toughie. It’s easy to be drawn to great feats of endurance or athleticism, and
certainly those require hard work and dedication to get to that point. I watched a
contemporary dance performance recently, which totally blew my mind about the
physical capabilities of humans. But I have to say, I feel like the biggest physical feat
I admire is childbirth. It’s such a common occurrence and ‘everyday’, but when you
actually think about what the body does, it’s pretty incredible.
Which demonstration of intelligence/mental strength has most impressed you?
This region has a great number of incredible business leaders. The ones who have
impressed me most over my career are the quiet strategists. I once had a coach who
described this as “Obama-like leadership”, where they quietly lead and influence,
take their team with them and get things done. I’ve learnt that often showmanship
and charisma is used to hide behind style over substance.
The really effective individuals don’t bang the table but are the ones worth
listening to, when they speak it has impact and gravitas and makes a difference.
I’m also impressed by anyone who is “the first female…” whether it’s engineer in
the plant, college principle, chief executive, chair. It takes a huge amount of mental
strength and resilience to be the first female anything.
Which act of generosity has inspired you the most and why?
As a charity, we are reliant on acts of generosity, and as we’ve developed our project
there are numerous benefactors that have supported our vision and ambition, which
is making everything we’re doing now achievable.
For some, it is their generosity of funds, but what we see at a local level is that
regional benefactors will also give us a lot of their time, whether in governance roles,
or as a volunteer hosting events. Showing up and sharing your skills and time is an
increasingly valuable resource and one that we are incredibly grateful for.
Outside of my current role, I’d flag up the important role that Greggs Breakfast
clubs play in ensuring some of our most disadvantaged children start the school day
with full tummies. It’s such a simple and effective concept. I’ve been a governor at a
breakfast club school in the past and the difference it makes is tangible.
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