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EDITOR’S WORD 
Welcome

It’s hard to believe that this is our fourth Money 
Issue, as we again highlight the wealth journey 
of making, growing and sharing money. 

Our cover story is someone who personifies 
this journey. Former North East Woman 

Entrepreneur of the Year Fiona Cruickshank has 
carved out an incredible career as a pharmacist, 
business owner, angel investor and philanthropist. 
But, as you can read in this issue, she’s never had a 
grand plan, instead preferring to “bimble along.” 

Other interviews include Andrew Haigh, chief 
executive of Newcastle Building Society, who tells 
us how the mutual is looking to appeal to everyone 
by combining digital innovation with new branch 
openings. And two Newcastle University students 
– George Bradley and Lewis Herring – reveal how 
managing the NCL Capital Partners virtual fund is 
helping them build sought-after skills to excel in a 
financial career. 

Meanwhile, Sarah Longlands, director of IPPR 
North, discusses what economic justice is and how 
it impacts the North East. 

This is in addition to the latest advice on wealth 
management from some of the brightest minds 
working in North East finance. 

Our Out of Hours section also features two 
extraordinary stories of people overcoming 
adversity. The first is the inspirational Tilly Lockey, 
who lost both her hands at 15 months old after 
contracting meningococcal septicaemia. Now 13, 
she took part in a fun and funky fashion shoot with 
our lead photographer Chris Owens, where she 
revealed how she wants to change the perception of 
disability with her “superhero” hands. 

We also look ahead to the World Transplant 
Games, which will see more than 2500 athletes from 
60-plus countries compete in sporting venues across 
Tyneside between August 17 and 24, and tell a few 
of the amazing stories from this burgeoning global 
event.

I hope that you enjoy this issue. 
Alison

Welcome to the Money issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERS:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

A 
technology firm behind apparatus used to foil terror 
attacks is creating jobs in a multi-million-pound 
investment at its North-East headquarters.

Kromek told North East Times it expects to 
recruit at least 20 staff over the next 12 to 18 months 

at its NETPark base, taking its workforce to around the 80 mark, as it 
lays foundations for further market growth.

The new jobs will cover technical and engineering roles and 
help create a dedicated team to look after the commercialisation of 
Kromek’s D3S radiation detectors, which can identify threats such as 
‘dirty bombs.’

The move comes after the Durham University spin-out company 
carried out a £21 million fundraising to enhance manufacturing 
across its UK and US sites.

It also follows what bosses hailed as a “milestone year” for the 
business, which saw Kromek secure lucrative contract wins across the 

security, nuclear detection and medical imaging sectors.
Dr Arnab Basu, chief executive, said the jobs will help the company 

maintain its growth and meet demand for its products, which also 
include airport security scanners and medical apparatus to diagnose 
and treat conditions such as osteoporosis.

“The pipeline of work remains as strong as ever and the Sedgefield 
expansion will mean good, high-quality jobs,” he told North East 
Times.

“Our home is still the North East, and this is an exciting time 
for us; we are really getting traction around the world for D3S and 
aviation operators want better quality systems.

“Furthermore, underinvestment in healthcare has left a black hole 
and demand from the middle-classes in China and India for better 
care is increasing,” added Dr Basu, who was crowned Yorkshire 
and North East innovation director of the year by the Institute of 
Directors in early July.

TECH

Kromek creates jobs as  
£21 million fundraising  
fuels expansion

BULLETIN

DEVELOPMENT

Universities in £8 million world-first 
project
Academics from two North East universities are combining their expertise 
on an £8 million project to create a world-first building sector research 
hub.

Newcastle and Northumbria universities have jointly been awarded 
the support from Research England’s Expanding Excellence in England 
Fund to establish the world’s first Hub for Biotechnology in the Built 
Environment (HBBE). 

The project aims to create a new generation of ‘living buildings’ that are 
responsive to the natural environment.

Grown using living engineered materials, the ambition is for such 
buildings to process their own waste, reduce pollution, generate energy 
and support a biological environment beneficial to health. The HBBE 
will also include The OME, an experimental biological house built on 
Newcastle University’s campus. It will officially launch on August 1.

Sedgefield company adds staff to NETPark 
workforce



13

TRANSPORT

£377 million blueprint
Plans have been revealed for a £377 million 
transformation of the North East’s transport 
network.

A new passenger rail line between Ashington, 
Blyth and Newcastle, greater park and ride 
services, improvements to bus, walking and 
cycle routes, and more frequent Metro services 
all form part of the region’s bid for Government 
Transforming Cities funding.

The plans have been put forward by the North 
East Joint Transport Committee. If successful, the 
programme will be delivered over the next four 
years.

National news 
Call to protect ‘jewel’ 
financial services sector

Britain’s next Prime Minister 
must end the Brexit 
stalemate to safeguard 
the “jewel in the UK’s 
economic crown,” a business 
organisation has urged.

The Confederation of 
British Industry (CBI) says it 
is imperative the country’s 
new leader ensures the UK 
leaves the European Union 
in a position where it can 
support future growth in the 
financial services sector.

Rain Newton-Smith, CBI 
chief economist, said: “The 
sector is the jewel in the 
UK’s economic crown. A 
good deal with the EU will 
enable it to focus on the 
opportunities of the future.”

The organisation made 
the plea in its latest CBI/
PwC Financial Services 
Survey, which showed sector 
volumes had stabilised after 
six months of decline.

Food for thought as sales 
value increases

Food products were the 
main driver of growth as the 
value of UK manufacturers’ 
product sales increased by 
2.5 per cent in 2018 to £390.1 
billion.

Sales of food products 
stood £1.9 billion higher 
at £71.8 billion in the year, 
according to Office for 
National Statistics data 
released in July.

The value of machinery 
and equipment sales also 
increased, growing 6.8 per 
cent to £27.9 billion.

However, sales of motor 
vehicles and trailers were 
down £800 million. The 
largest decrease came from 
diesel vehicles with engine 
sizes between 1500cc and 
2500cc, which fell by 34 per 
cent to £6.4 billion.

 

EMPLOYMENT

300-job plan
More than 300 jobs could be created from a £4.9 
million fund focused on helping County Durham 
small and medium-sized firms expand.

The three-year County Durham Growth 
Fund will provide financial support for capital 
investment projects. To qualify for funding from 
the scheme, launched by Business Durham, firms 
must be planning a capital investment of at least 
£100,000 to expand existing operations or establish 
new ventures.

MANUFACTURING

Nissan landmark
Nissan has now made ten million vehicles at its 
Sunderland plant.

The company hit the landmark when a Qashqai 
model rolled off its production line.

Nissan has made a range of marques at 
Sunderland since production of the Bluebird began 
in 1986, including the Micra and Primera.

They also include the Qashqai, of which Nissan 
has made nearly 3.5 million since production 
started in 2006. The Wearside plant has also 
manufactured more than one million Juke 
models and in excess of 140,000 all-electric Leaf 
hatchbacks.

DEVELOPMENT

Park approval
Planning consent has been given for an east 
Durham business park that developers say could 
deliver more than 2500 jobs.

Construction is expected to start on Jade 
Business Park next month. 

Officials say the 55-acre site, in Murton, 
will offer space for offices and large-scale 
manufacturing and distribution tenants.

The park will be owned by Durham County 
Council and managed by Business Durham.
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UTILITIES

Expansion plan after 
Biochemica investment
A water firm is pushing ahead with growth plans 
following a six-figure investment. Biochemica 
Water says the backing, from NPIF – FW Capital 
Debt Finance, will allow it to “increase employees, 
premises and customers.” The business, based 
at Billingham, is known for providing legionella 
control, boiler and cooling water treatment, and 
wastewater treatment. NPIF – FW Capital Debt 
Finance is managed by FW Capital and part of the 
Northern Powerhouse Investment Fund.

FINANCE

Phoenix reveals Mobius 
stake agreement
Phoenix Equity Partners has reached an agreement 
with Souter Investments and Manfield Partners 
to acquire a majority stake in pension investment 
administration service provider Mobius. Phoenix 
will invest alongside the current management 
team, led by chief executive Adrian Swales.  
The team were advised by Nick Johnson, from 
Newcastle-based RG Corporate Finance, and Guy 
Green, from George Green and Co. The transaction 
remains subject to necessary regulatory approvals.

Calendar of events:
August 1, 8-10am
NEPIC: Cluster Connect
Host: NEPIC
Location: Co.Durham & 
Darlington Fire Service 
Training Centre, Bowburn 
South Industrial Estate, 
Bowburn, Durham, DH6 5AD
Price: Free
www.nepic.co.uk
Cluster Connect aims to bring 
together member companies 
to facilitate introductions and 
sharing business information 
and opportunities in an 
informal atmosphere. This 
event is for NEPIC members 
and SCNE Programme 
participants only, with a 
maximum of two attendees 
per company. 

August 8, 9.30am-1.30pm
Start-Up Workshop: Cash 
Flow and Record Keeping
Host: North East BIC
Location: North East BIC, 
Sunderland, SR5 2TA
Price: Free
www.ne-bic.co.uk
The aim of the workshop 
is to raise awareness of 
financial matters relevant to 
anyone planning to start a 
new business. In this session 
you will learn about cash 
flow, profit and loss and 
personal survival budget. This 
workshop is fully funded and 
only available to those who 
have not already started a 
business. 

August 21, 9.30-11.30am
Entrepreneur Network Event 
- Infrastructure
Host: NatWest 
Entrepreneurship
Location: NatWest 
Entrepreneur Accelerator, 1 
Trinity Gardens, 2nd Floor, 
Broadchare, Newcastle upon 
Tyne, NE1 2HF
Price: Free
www.business.natwest.com
This NatWest Entrepreneur 
Accelerator programme 
will focus on the people, 
platforms and processes 
that you need to consider 
when scaling your business. 
You will cover a business 
model canvas, growing vs. 
scaling, baseline foundations 
and people, processes and 
capacity, all within this 
insightful session. 

NEWS
Deals

DEALS

SOFTWARE

New jobs planned after £750,000 Honcho backing
Car insurance platform Honcho is targeting new jobs and market expansion after Maven Capital Partners 
invested a further £750,000 into the venture.

The company said the backing will help enhance its product and launch it nationally, as well as 
supporting its growth into the home and contents, and van and learner driver insurance markets.

Bosses added it will also help create ten jobs over the next 12 months, taking its workforce to 15. 
Honcho’s platform is predicated upon a reverse auction marketplace, where insurance companies bid for 

consumers’ business.
The funding has been provided by Maven VCTs (£322,500), the North East Development Capital Fund 

(£322,500) and the Finance Durham Fund, established by Durham County Council (£105,000).
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A 
regional growth organisation 
has vowed to build on solid 
foundations and complete the 
delivery of a flagship 100,000-job 
creation plan after surmounting 

“uncertain times” to increase employment 
numbers.

The North East Local Enterprise Partnership 
(LEP) says its Strategic Economic Plan, which 
works to create conditions conducive to a strong 
business and jobs landscape, is progressing well.

The body added work to increase the region’s 
scale-up community and boost younger people’s 
skills is also making a perceptible difference.

According to latest figures, highlighted in the 
organisation’s annual review that was published 
in June, there were 882,900 jobs in the LEP’s 
geographical area in December 2018. This 
represented a rise of 71,600 since the launch of its 
job campaign in 2014.

The figures also mean it is more than halfway 
towards its 10-year target of increasing its jobs 
pool to 911,300 by 2024.

Furthermore, the LEP said 49,800 – or 70 
per cent – of the jobs are ‘better’ roles, which 
are classed as managers and directors, and 
professional positions such as civil engineers, 
doctors, laboratory technicians and graphic 
designers.

Helen Golightly, chief executive, said progress 
on its jobs campaign was pleasing, given the 
unsettled landscape.

She said: “There is no doubt that we are 
operating in uncertain times, but one thing is for 
sure, we will never stop advocating for the North 
East. 

“We have solid foundations to build upon and 
through ongoing partnership working and clear 
targets, I believe we will continue to achieve great 
things.

“We remain committed to growing jobs and 
increasing the quality available.”

The organisation also revealed its Business 
Growth programme, focused on expanding the 
density of scale-up businesses by 50 per cent by 
2024, is also making good headway.

According to the LEP’s figures, there are now 
820 scale-up firms, which represents a 17 per cent 

rise on the number in 2014. 
“North East scale-ups are employing a total 

of 74,000 staff and their turnover is worth £9.5 
billion,” added Helen.

“The evidence tells us that what we are doing is 
working.”

She also acknowledged that while national 
figures show the region has the UK’s highest 
unemployment rate, the organisation is taking 
steps to make a difference by nurturing the next 
generation.

Helen added: “Our area faces ongoing 
challenges [but] we are championing a number 
of projects and programmes that are delivering 
significant outcomes.

“There has been particularly strong growth in 
employment rates among the young, and the rate 
of young people aged between 16 and 18 who are 
not in employment, education or training has 
fallen from 10.1 per cent to 7.3 per cent between 
2017 and 2018.

“Ensuring our workforce has the right skills 
and competencies to allow both individuals and 
organisations to flourish will always be a top 

The North East Local Enterprise Partnership has reaffirmed its commitment to championing 
the region after a new report shows its 100,000-job plan is making a tangible difference to the 
employment landscape

MONTHLY REPORT
North East Local Enterprise Partnership

MONTHLY REPORT 

NORTH EAST LOCAL 
ENTERPRISE PARTNERSHIP
www.nelep.co.uk
@northeastlep

i
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Workplace equality was top of the agenda at this year’s Dynamo conference, which took place on 
June 20 at the University of Sunderland. 
The underplayed role of women in industry was outlined by keynote speaker, Dr Anne-Marie 
Imafidon MBE, and echoed by fellow speaker Susan Bell, chief executive of Durham-based 
Waterstons. 
Dynamo 19 – delivered by the industry-led initiative to connect and grow the North East’s tech 
sector – attracted around 300 delegates from IT and software companies, councils, specialist 
professional services, universities and colleges.
The event was hosted by BBC’s Charlie Charlton and also featured a number of breakout sessions 
and panel discussions that focused on cybersecurity, digital construction, gender balance and 
strengths and opportunities for the North East’s tech sector 

DYNAMO 19

KEY EVENT 
Dynamo



17



18

Q
OPINION
Burning Issue

As Britain embarks on a new political era, what should the country’s new Prime 
Minister prioritise to support UK business and provide an environment for growth?

BURNING ISSUE

I would like to see the new Prime Minister provide greater certainty 
for property developers and those using the town planning system 
to enable them to invest. To achieve this, the planning process 
needs to be de-risked as much as possible, this would provide 
an environment for growth, encourage investment in the built 
environment and create new jobs. At present, the planning system 
can, in some cases, be a barrier, upfront costs can be high and 
appeals too lengthy, with no guarantee that planning permission 
will be approved.  Ultimately we need to see greater certainty and 
speedier turnarounds.

The new Prime Minister should prioritise creating the stability we 
need to give companies the confidence to start investing again. 
Businesses need clarity as soon as possible on any future deal 
with the EU. Other matters that need looking at domestically are 
the introduction of lower and simpler business taxes, a review 
of business rates – which are no longer fit for purpose in an 
increasingly digital economy – and a reduction in red tape and 
unnecessary regulation. These all add costs for business and reduce 
the prospects for employment and investment.

The Government needs to give greater support to the dawning of the 
digital age, particularly among SMEs where there is huge potential 
and creativity to solve industry challenges. Digital businesses can 
act in fusion with traditional process-driven sectors that can benefit 
from the application of technology, making them more competitive, 
efficient and productive, which will be even more vital in a post-
Brexit economy. The creation of focused challenger funds for digital 
SMEs would speed up the development of new solutions and further 
strengthen the digital industry’s position as a new cornerstone of the 
British industry.

First and foremost, we need clarity on Brexit and guarantees over 
our future trading relationship. Damage is being done every day 
by the lack of information available to businesses and the delays 
to investment that are resulting from it. There also needs to be 
substantial investment in our transport systems. The East Coast 
Mainline is a creaking structure that is at full capacity. Businesses 
rely on this vital artery to access staff, customers and markets. There 
needs to be funding for additional capacity to enable freight and 
passenger trains to use this route productively and to ensure the 
region reaps the full benefits of HS2 and Northern Powerhouse Rail.

Karen Read
Director 

KLR Planning

Chris Morgan
Managing director

Mobile Mini UK

Dominic Lusardi
Owner and managing director

Animmersion

Jonathan Walker
Assistant director of policy

North East England Chamber of Commerce
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RECRUITMENT

Your monthly guide to the people moving jobs in the region

APPOINTMENTS 

Growth Partner, the Yorkshire-based investment 
firm, has announced the appointment of Alex 
Marsh. 

Alex, who will be based in the Newcastle office, 
has taken the role of investment director with a 
remit of connecting with exceptional entrepreneurs 
running consumer-focused businesses for Growth 
Partner to invest in and support their growth plans.

Nifco UK, the Eaglescliffe-based car parts 
manufacturer, has appointed Jim Casey to the 
position of managing director.

Jim joins the Nifco team after more than 14 years 
working at Lear Corporation, a global manufacturer 
of automotive seating and e-systems. Nifco UK 
operates out of two purpose-built facilities, which 
represent a total investment of more than £32 
million, with more than 600 staff on site at the 
Durham Lane plant. 

The vice-chancellor and president of Newcastle 
University has been chosen as the new chair of the 
N8 Research Partnership (N8) board of directors. 

Professor Chris Day, who has led Newcastle 
University since January 2017, will replace 
Professor Mark Smith from August 1. The N8 is the 
collaboration body for the universities of Durham, 
Lancaster, Leeds, Liverpool, Manchester, Newcastle, 
Sheffield and York, and aims to maximise the 
impact of this research base to enable business 
innovation and societal transformation.

Hannah Darmody, an architect at Toffee Factory-
based Pod, has joined the North East Young 
Architectural Practitioners Forum’s committee as 
communicate representative. Established by RIBA 
North East, the forum aims to support architects 
in their first eight years of qualification, helping 
them build networks across the profession and 
raise the profile of architecture in the region. The 
appointment will see Hannah organise industry-
related events to foster interaction between 
architects and other construction professionals. 

A new chief executive has been appointed to the 
NHS Business Services Authority (NHSBSA). 

Michael Brodie, who is currently finance and 
commercial director at Public Health England 
(PHE), will take over from Alistair McDonald when 
he retires this summer. 

Ashington-born Michael, who has extensive 
experience at board level and across the public 
service, will be based at the Newcastle office.

Houghton-le-Spring-based video interviewing 
and pre-hire screening software provider Shine 
Interview has recruited Joe Slavin to its board as 
non-executive director and chairman. 

As the former chief executive of Fish4Jobs, 
managing director of Monster.co.uk, and managing 
director of Recruitment Advertising at Johnston 
Press (Jobs Today and TheSmartList), Joe brings an 
unrivalled level of expertise and industry knowledge 
that will bring a unique perspective to the board.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Alex Marsh
Investment director, Growth 
Partner 

Jim Casey 
Managing director, Nifco UK

Chris Day
Chair of the board of directors, 
N8

Hannah Darmody
Communicate representative, 
North East YAPF

Michael Brodie
Chief executive, NHSBSA

Joe Slavin 
Non-executive director and 
chairman, Shine Interview
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Global project support chemist 
Billingham, competitive salary 

Tracerco

Industrial technology company Tracerco, which 
provides unique and specialised detection, 
diagnostic and measurement solutions, is looking 
to recruit a global project support chemist.
The position will primarily be a laboratory-
focused role to provide tracer design support to 
the regional commercial and technology teams 
through testing tracer behaviours at various oil and 
gas reservoir conditions. The job will be based at 
the Billingham site with occasional international 
travel. To apply, visit: 

www.tracerco.com/careers/vacancies

Graduate business analyst/systems 
analyst
North East, salary negotiable with excellent 

benefits 

Solutions Recruitment 

An engineering company in the North East is 
looking to recruit an entry-level business analyst. 
The successful candidate will be responsible for 
providing applications support to ensure the 
smooth running of the company’s IT infrastructure 
and operations while gaining the knowledge to 
progress long-term into either business analyst or 
systems analyst roles. Solid commercial exposure 
with Microsoft Operating Systems is essential. 
Driving license required as travel is essential 
between four sites.

www.solrecruit.co.uk

Learning and development manager
Teesside, salary dependant on experience plus 

attractive benefits 

Solutions Recruitment 

A heavy engineering company headquartered 
in Teesside seeks an experienced learning and 
development manager to join its thriving HR 
function. The successful candidate will be 
responsible for the company’s global technical 
training offering and should be passionate about 
developing people. An engineering background is 
desirable. Flexible salary, depending on experience 
plus an attractive benefits package.

www.solrecruit.co.uk

Business solutions developer
Newcastle, £52,000

NRG

NRG is currently recruiting a business solutions 
developer to join a corporate client based in 
Newcastle city centre. The successful candidate 
will operate as a full stack developer and work 
closely with business analysts, project managers, 
the innovation team and business stakeholders 
to deliver exciting new technology solutions. 
Experience across a variety of front-end, back-end 
and data technologies including .NET, Angular, 
JavaScript, XML, SQL, Power BI and MongoDB 
is required. Experience with a SaaS or Azure 
cloud model would be an advantage. For more 
information, contact:  

karlbrandon@nrgplc.com
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The scars run deep on Teesside.
Where once SSI UK’s sprawling 

steelworks bustled with activity, 
today the site’s scale is overtaken by 
the cavernous economic void left 

behind by the company’s demise.
Existing in a state of managed decay, the works 

are a rusting reminder of the Thai firm’s painfully 
fleeting renaissance of the Redcar blast furnace.

Teesside is forged in steelmaking heritage, but 
SSI UK’s failure changed the landscape forever.

Robbing thousands of time-served workers of 
their jobs, its collapse ripped through the supply 
chain and wounded the economies of Teesside and 
neighbouring east Cleveland.

British Steel’s descent into liquidation risks re-
opening those scars again.

Around 700 staff are employed across its 
Lackenby-based Teesside Beam Mill and special 
profiles site in Skinningrove, east Cleveland, and 
clouds hang over their futures as a Government-
appointed official receiver seeks a new buyer for 
the UK’s second-largest steelmaker.

So, just how important is it that a resolution 
is found, given the economic impact of SSI UK’s 
demise?  

“We still haven’t recovered as a community,” 
reveals Redcar MP Anna Turley, who fought in 
vain to keep SSI UK’s fires burning.

“Losing 3000 jobs anywhere in the country 
would be a disaster; but how do you replace them 

in a seaside town in Teesside?
“You can see the knock-on effects of SSI UK 

and how money has been taken out of pockets,” 
adds Anna, who is Secretary of the All-Party 
Parliamentary Group on Steel and Metal Related 
Industries.

“I know of workers who, when they lost their 
jobs at SSI UK, went to work at British Steel in 
Scunthorpe and they’re now facing uncertainty 
again,” the MP continues, revealing she knows of 
one person who has had 13 different roles since 
losing their job with the former Redcar company.

When British Steel’s former owner Greybull 
Capital paid £1 to buy Tata Steel’s Long Products 
division and reprise a name synonymous with UK 
industry of yesteryear, bosses were quick to hail its 
potential to be an industry world-beater.

Theirs was supposed to represent a new epoch 
for British steelmaking, backed by a £400 million 
investment pledge, and the initial signs were good, 
with the business turning a profit and winning 
new contracts.

But, just like SSI UK, its dream of burning 
bright lasted a mere flicker.

When it fell into liquidation in May, officials 
said its progress had been stymied by factors 
including weak demand, high material 
prices, sterling’s poor performance and Brexit 
uncertainty.

As North East Times went to print, the 
Government’s official receiver David Chapman 

COMMENT  
British Steel

IN THE LIMELIGHT
As uncertainty continues to surround hundreds of North East British Steel jobs, Steven Hugill 
looks at the potential economic impact on a community still recovering from SSI UK’s shattering 
loss
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was assessing a number of bids from interested 
parties, with some understood to be keen to take 
elements of the company, rather than its entirety.

In a further twist, Greybull Capital was 
believed to be eyeing the Beam Mill – previously 
earmarked to process steel for the 100 Bishopsgate 
London skyscraper – and Skinningrove, which 
is known for working with Caterpillar to make 
earthmover track shoes.

Perhaps understandably, such advances to 
turn British Steel into a pick ‘n’ mix buyer buffet 
have met opposition, with the Community Union 
calling for the prioritisation of bids for the whole 
business.

Tees Valley Mayor Ben Houchen has said 
similar, and it’s a standpoint Anna agrees with, 
revealing she will push Middlesbrough-born 
Business Secretary Greg Clark to ensure British 
Steel is sold as an entity.

“The priority is to safeguard jobs and stop the 
business being cherrypicked. It’s all about keeping 
the pressure on and trying to reinforce the socio-
economic factors about the importance of the 
jobs,” she says.

“British Steel is a national asset for the country’s 
economy, every major country should have its 
own steel industry.

“Redcar was an asset of national value which 
we lost; we cannot allow the same thing to happen 
again.”

Anna’s warning is borne out further when 

assessing the legacy of SSI UK’s collapse.
Many former workers have found new 

employment, with figures from the SSI Taskforce 
showing it has helped create more than 1700 
new jobs, supported in excess of 300 start-up 
companies and funded thousands of training 
courses.

The South Tees Development Corporation is 
also pushing ahead with its vision to clean up and 
transform former SSI UK and Tata Steel land into 
a thriving business hub to attract new companies 
and jobs to the region.

But go behind the headline figures and a 
different picture begins to emerge.

A good number of former steelworkers are 
indeed back in employment, but many are on 
lower earnings, with some understood to be 
receiving salaries as much as £10,000 less than 
their steel pay packets.

Furthermore, the South Tees Development 
Corporation’s plans, while exciting, will come too 
late for many.

Workers’ ages, and the here and now necessity 
of paid employment, means things will never be 
the same for them, which only emphasises further 
the importance of safeguarding British Steel’s jobs.

“We have done really well in terms of re-
training and re-skilling here, and some of the 
start-ups that have come out of SSI UK are doing 
well too,” adds Anna.

“But having the jobs here is the big issue.”
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Michael Leather 

Ryan was one of a number of people we 
interviewed as part of our graduate recruitment 
strategy. I remember his degree was in business 
and French and he’d just finished a gap year in 
France. I was very impressed by his positive 
approach to his time away and how en-gaged he 
was in that. 

Ryan has always been willing to learn and 
accept advice, which has been a big factor in his 
development. Our relationship is very informal 
but it’s developed since he became a partner. We 
now discuss the running of the business as well 
as client matters. We talk most working days and 
Ryan will always pick up the phone if he needs 
something. 

I think I’ve encouraged him into being more 
direct. I’ve challenged him to look at things dif-
ferently, to see different aspects of a situation. Last 
year I challenged him with spearhead-ing our 
expansion into Yorkshire through the opening of 
our Harrogate office, and he has done a superb job. 

Although I have encouraged Ryan to be more 
direct, equally he has shown me that some-times 
you don’t have to push things. Ryan is very 
relaxed and doesn’t get flustered, no matter how 
ridiculously busy he is a lot of the time, and that 
kind of calm approach (we joke about ‘Ryan 
time’!) is very valuable to the wider team and me. 

I think Ryan has the ability and determination 
to achieve whatever he wants to. 

Ryan Harrison

I joined Leathers in 2007. It was my first job and 
I wanted to join a firm which was more a family 
type of practice where I would get to use my 
personal skills and get involved in a variety of 
work.  

Michael has been fantastic. He’s very 
supportive and gives continual encouragement. 
He appreciates the importance of young people 
gaining their professional qualifications but he will 
let you find your own way in your career. 

Michael has helped me enormously and I am 
delighted to have now progressed to be a partner 
in the business. We have a lot of informal chats 
and Michael is always very clear and concise with 
his advice, which is helpful. We communicate 
regularly and I know he is always there if I need 
anything. Michael has instilled the value of 
personal client service into us all, and about the 
importance of picking up the phone and writing 
a letter rather than just sending an email, and 
our clients hugely appreciate those kinds of ‘old 
fashioned values’. 

I have progressed from graduate to partner at 
Leathers, which was my initial aspiration, and 
it has been a very exciting time for us recently, 
especially having just achieved our second 
consecutive win at the North East Accountancy 
Awards. I want to help this business continue to 
grow and flourish and I’d particularly like to help 
continue Leathers’ commitment to developing 
young people, which I believe is unrivalled in the 
marketplace for a firm of our size.

INTERVIEW
Michael Leather and Ryan Harrison

Ryan Harrison joined Leathers in 2007 as part of the accountancy firm’s graduate recruit-ment 
scheme. With the support of managing partner Michael Leather, Ryan has risen the ranks to 
partner. He also led the firm’s expansion into Yorkshire last year with the opening of its Harrogate 
office

SUPPORTING ROLE

LEATHERS
www.leatherstheaccountants.com
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What was your first break 
in business?
I grew up in Lincolnshire 
and went straight into 
the world of work after 

school. My first job was working at Coutts bank, 
on the Strand. One day, someone I worked with 
mentioned an opportunity for an accounting 
scheme for school leavers in a newspaper. I applied 
and ended up getting the job. After 14 years of 
working in London, my family and I moved up 
to Newcastle, where I joined UNW. So, it wasn’t a 
big break as such, just a small conversation with a 
colleague that set me on a course I have enjoyed 
ever since.

What did you want to be growing up?
I can only really remember wanting to be an 
inventor. One of my early prototypes was a Lego-
based device that was meant to chop the heads off 
boiled eggs. The mass market appeal was such that 
I settled on being an accountant.  

What attracted you to your current role? 
Working in corporate finance means there 
isn’t any day that is the same. I not only get to 
work with an excellent team, but I also have 
the opportunity to meet and learn about a wide 
range of interesting individuals, businesses, and 
funders. The landscape for M&A and fundraising 
is constantly changing, and to align these markets 
with our clients’ requirements is a challenging but 
fulfilling role.

What is your company/organisation’s mission?
UNW’s aspiration is to be the best at what we do, 
as judged by our clients and our people. We are 
committed to not only utilising the broad range of 
expertise contained within the firm to achieve this, 
but also to fully understanding the needs of each 
and every client, as well as using our knowledge 
to identify areas where they may need further 
support.

INTERVIEW  
John Healey

10 QUESTIONS 
John Healey is a corporate finance partner at UNW, an independent firm of chartered accountants 
that delivers a wide range of accountancy and business advisory services to its clients. After 
training as a chartered accountant in London and spending more than a decade working in M&A 
and as a finance director, he moved to Newcastle with his family six years ago. John and his team 
advise on transactions including acquisitions, disposals and growth capital finance raises
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How do you get the best out of your team/staff?
I think what makes UNW unique is that we are 
entirely committed to investing in our people, and 
as such we always want to attract and retain the 
best talent available. We recognise the expertise 
our people have and strive to support them 
developing their skillsets to create a culture where 
everyone feels valued and proud of their work. 
We’re nurturing a level of talent within the firm 
that allows clients to gain access to a wide range 
of both service and technical excellence that our 
people thrive on being able to deliver.

What has been your career highlight?
I work in M&A, so completing a transaction is 
always a highlight. The result of a transaction is 
often very meaningful for the people involved, 
and since it can be the culmination of a life’s 
work, it is also very rewarding to have a role in 
helping a client achieve that. It is quite a privilege 
and incredibly interesting to be a part of these 
journeys. I have also been lucky enough to work in 
London, Australia, and now Newcastle, with some 
brilliant people, and I have made lifelong friends 
along the way.

What has been your biggest challenge?
Six years ago, my wife and I decided we wanted to 
move out of London, away from the South East, 
to raise our children around family in Newcastle, 
where she is from. It was a great move for us, but 
professionally it was a challenge because I didn’t 
know anyone in the area. To establish myself 
and build a new network in my profession from 
a standing start has been a hard but rewarding 
challenge.

Who or what inspires you?
My wife is a great inspiration to me. She works 
incredibly hard at her own career and manages to 
do an amazing job of balancing this, our family 
life, and keeping everything in order. I would 
obviously argue that I am a great help with all of 
this too, but I doubt to the extent that she would 
answer this question in the same way!

What are UNW’s short and long-term goals?
We want to do what is best for our people and 
our clients. Our longer-term goals are the 

commitment the firm has to achieving this; to 
continue to hire, develop, and retain the best 
people, and to go above and beyond to provide the 
best service we can to our clients. Our short-term 
goals support this – whether it’s recognising an 
additional need that a client has that can be tended 
to by our wider-ranging expertise or investing in 
the right technology to deliver efficient services for 
our clients.

How do you achieve a good work/life balance?
I believe people are at their best when they 
maintain the right work/life balance. At UNW, 
we try to achieve this by working well as a team, 
communicating effectively, and fostering the right 
culture. While I enjoy work and love my family 
time, I do value a bit of peace and quiet in the 
middle and have found things like training for the 
Great North Run to be a great motivator to get out 
and do some exercise. 

UNW
www.unw.co.uk
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Surround yourself with the best 
possible people. When I began my 
journey with Smile For Life I found 
myself alone for the first time in my 
career. I struggled to find the time 

to learn all the areas of this new organisation. I 
then met a fabulous mentor, Pete Wilkinson, an 
award-winning speaker and founder of Reclaro.
com. He has taught me many things about 
planning the journey and achieving the charity’s 
goals. One of the things that has always stuck in 
my mind is that if you don’t enjoy a particular 
aspect of the business or don’t feel you have the 
expertise, then find someone who does – and 
pay them! This doesn’t have to involve making a 
substantial financial commitment – it can simply 
be paying for a service as and when you need it. 
But make sure you find the best people who will 
give their everything to the task, challenge you, 
grow you and share your passion and motivation.

Lead by example and always be visible within 
your business. As I’ve grown older and my career 
has developed my ethos has undoubtedly changed. 
In my younger years, it was very important to 
prove myself – sales targets and business goals 
created competitiveness within me. Now, leading a 
team and motivating volunteers and beneficiaries, 
it’s much more important to be present, listen 
carefully and understand the people around you. 
I can be meeting with company directors one 
minute and abseiling off a rock face with our 
young people the next.

When running a business, you should be self-
motivated and passionate, brave, flexible and a 
great networker.
Don’t rest on your laurels. The business landscape 

INTERVIEW
Paula Gascoigne 

In 2008 Paula Gascoigne became CEO of Smile For Life Children’s Charity, an organisation that’s 
dedicated to enhancing the lives of disabled and disadvantaged youngsters across the North 
East. Paula’s career began in the financial sector, working at Barclays Bank for 18 years and then 
moving into investment management after having her two children. Four years later she was 
approached to head up the newly formed Smile For Life Children’s Charity and now provides 
leadership in administration and financial management, strategic development and compliance 

WHAT I’VE LEARNT 
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is constantly changing and if you fail to react 
and change with it then you may plod for a bit 
but ultimately your business will decline. Our 
board of trustees and I continually work on our 
strategic development – recognising changes 
and reacting to outside influences. Not only does 
this keep our team, supporters, volunteers and 
beneficiaries engaged, happy and fulfilled but 
it keeps our organisation fresh, innovative and 
exciting.

Empowering staff builds pride, motivation 
and loyalty. I believe in providing a caring and 
supportive environment, where employees 
can be open, honest and play a vital part in the 
business, creates a powerful team. Investing in 
quality training and listening to the goals and 
ideas of your staff ensures they remain passionate 
about the organisation they work ‘in’ as well as 
‘for’. Smile For Life has always been a family-
friendly organisation – we believe family comes 
first and we provide a supportive environment 
for staff members who have children or other 
family members they need to care for. Flexibility 
is vital, although clear and fair boundaries are 
also important for this approach to work well.

Never lose sight of the need for your own 
mental and physical wellbeing.  Take time to 
recharge your batteries – have a massage, meet 
friends for lunch, take a holiday. If you aren’t 
happy, healthy and motivated then you can’t 
inspire anyone else to be.

SMILE FOR LIFE
paula@smileforlife.org.uk

0191 2844166

www.smileforlife.org.uk
@SmileforlifeNE

i

“I believe in providing 
a caring and supportive 

environment, where 
employees can be open, 
honest and play a vital 

part in the business” 
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ADVERTISING FEATURE – EDUCATION
Northumbria University

Businesses and enterprise organisations are lining up to pledge financial backing and support for 
Northumbria University’s new incubator hub for graduate start-ups

NEW ENTERPRISE HUB 
WINS MAJOR SUPPORT

Innovation Northumbria: Incubator will 
open in October as a pre-accelerator for 
aspiring entrepreneurs. Located next to the 
university’s main campus, the state-of-the-
art facility has already received support from 

Santander Universities UK, The North East Local 
Enterprise Partnership, Sir James Knott Trust, 
North East Times Ltd and Space Group. A series 
of high-profile fundraising events in Newcastle, 
London and Amsterdam were sponsored by 
Gardiner Richardson. The Newcastle-based 
brand communications agency is also providing 
mentoring support to incubator students. 

Northumbria is now looking for additional 
support to set up an Enterprise Club, where 
members can offer pro-bono advice and expertise, 
and an Enterprise Fund through which they can 
pledge financial support to help fledgling start-ups 
develop proof-of-concept and feasibility business 
plans. And it has already received substantial 
backing. 

The Agile Business Consortium – a global 
leader in helping businesses become more agile 
in their responses to opportunities and threats 
– became one of the first to sign up by pledging 

£24,000 to the Enterprise Fund. 
Chief executive and Northumbria alumnus 

John Williams says: “Northumbria has an 
impressive track record of graduate enterprise, 
and we are delighted to offer our support to help 
ensure this continues. All businesses need to be 
nimble, swift and creative in order to succeed in 
today’s uncertain world – and this is especially 
so for start-ups. Our aim at The Agile Business 
Consortium is to help them by reaching out with 
ideas and solutions, connecting and sharing across 
sectors and international borders. As funders of 
Northumbria’s new incubator, we are fulfilling this 
role.”

Another Northumbria graduate and successful 
entrepreneur to back the initiative is Danielle 
Sinclair. Speaking at the London launch event, she 
said: “Being an entrepreneur can be tough and it 
is therefore important that you surround yourself 
with people who encourage, inspire and support 
you. This is even more important for start-ups in 
those early years in business when you are unsure 
about yourself and your ideas. The Northumbria 
Incubator is a long-awaited project, which is so 
exciting. I can’t wait to get involved and help to 
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NORTHUMBRIA UNIVERSITY
To find out more about the 

Innovation Northumbria: 

Incubator and how to offer 

your support, please visit: 

www.northumbria.ac.uk/
incubatorlaunch

i

“We are extremely proud 
of our entrepreneurial 

students and graduates and 
the significant contribution 

they are making to economic 
growth, social prosperity 

and, indeed, jobs”

foster those future entrepreneurs.”
Fellow graduate and business owner Mark 

Renney, co-founder and director of software 
systems business Wubbleyou, added: “An 
incubator like this creates a community and 
a space where like-minded people can come 
together to learn and benefit from each other. It 
will offer great networking and opportunities for 
start-ups to absorb all the advice and knowledge 
they can under one roof.”

Adding a regional perspective, Alan Welby, 
innovation director at the North East LEP, said: 
“Innovation is central to our strategic economic 
plan for a more productive North East with an 
internationally competitive business base, and 
this includes providing the best environment for 
creative start-ups. Northumbria University is 
leading the way in supporting students to take the 
first step to set up and drive their own businesses. 
Creating the right environment for students is 
vitally important and this new incubator should 
create a dynamic and energetic hub for new 
entrepreneurs who in turn can become the wealth 
and job creators of tomorrow, which is why we’re 
backing Innovation Northumbria: Incubator and 
providing financial and strategic support.”

John Duns, director at North East Times, who 
spoke at the Newcastle and London dinners, said: 
“North East Times is delighted to be involved with 
this important initiative to help business in our 
region. The area needs entrepreneurs and we fully 
support your efforts to foster, mentor and help 
develop new start-ups. 

“As a North East-based business, North East 
Times has utilised – and continues to utilise – the 

skills of creative people from the region - skills 
which have been facilitated and developed by 
institutions such as Northumbria University. 

“Several members of our team are graduates 
of the university, including key people in our 
editorial and marketing departments.”

Developing the Incubator reinforces 
Northumbria’s reputation as a university 
that champions enterprise and innovation 
through its teaching and the support it offers 
start-ups through the Student and Graduate 
Enterprise Service. Pioneering courses such as 
Entrepreneurial Business Management, where 
students run their own businesses, and the 
student-led consultancy service delivered on the 
Business Clinic programme, have also established 
Northumbria as a leader in entrepreneurial 
education. 

The initiative also comes as Northumbria once 
again tops the UK university rankings for graduate 
start-ups based on turnover. 

Lucy Winskell OBE, pro vice-chancellor for 
employability and partnerships at Northumbria, 
reflects: “We want to build on this top-ranked 
position in the UK and become the best 
entrepreneurial university in Europe. As a 
purpose-built workspace with access to a range 
of support and mentoring services, our new 
incubator will help us take this to the next level, 
and I would encourage those who have been 
successful in business to support our Enterprise 
Club and Enterprise Fund.

 “We are extremely proud of our entrepreneurial 
students and graduates and the significant 
contribution they are making to economic 
growth, social prosperity and, indeed, jobs. Their 
success is down to remarkable creativity, drive 
and innovation, but it also reflects the focus we 
have as a university on entrepreneurship, both in 
education and research and the support we offer.” 
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How do you define economic 
justice? 
Economic justice is about coming 
back to the question of what is 
the economy for, and in whose 

interest does it work? What the commission on 
economic justice said in its conclusions was that 
the economy wasn’t working sufficiently well for 
ordinary people who live and work in the UK; it 
was working more in the interests of the financial 
system and those people who are holding the 
reins of power.

For me, economic justice is about people being 
able to live a life they have reason to value. And 
that’s about feeling in control. My theory is that 
the big cry about taking back control over Brexit 
was a lot about economic injustice and people not 
feeling in control, whether that’s with their work 
or at home. It’s that sense of not having a say in 
the running of their day-to-day lives.

What are your thoughts on this idea of inclusive 
growth? 
I’m not a fan of the term ‘inclusive growth’. 
Economic justice is more fundamental. The 
problem for me with inclusive growth is that 
growth is seen as this kind of religion. There’s 
an assumption that if we get growth, everything 
will be fine. But first, there’s the question of what 
do we do in the meantime? And second, there’s 
the fact that when we do get growth, there’s no 
guarantee that everyone is going to benefit from 
it. 

Inclusive growth is a useful bridging term, but 
it still only deals with the outputs rather than the 
system itself. I think I’d much rather talk about 
an inclusive economy because that’s the actual 
mechanism.

What kind of policies could be used to address 
the imbalances between the North East and the 
rest of the UK?
We’ve got to see a fairer redistribution of power 
and resources to the North East. Part of that is 
the devolution we’re starting to see in the North 
of Tyne but that needs to go much further. At the 
minute those powers are very limited. At IPPR 
North, we’re interested in what a really radical 
devolution settlement would look like. How could 
you push that devolution arrangement to start to 
make a step-change in people’s lives in the North 
East? 

The other part is investment. On transport 
expenditure, we generally know that in the North 
there is a gap of £2500 per head of the population. 
We know that in education there is a gap. We 
know that in the North there are areas that 
have a much lower healthy life expectancy than 
elsewhere in the UK. Things like education and 
health are foundational to a decent economy.

INTERVIEW
Sarah Longlands 

In the wake of the 2016 EU referendum result, The Institute for Public Policy Research (IPPR) 
established a Commission on Economic Justice to better understand why 17.4 million Britons 
voted to leave the European Union. 
Following the publication of the commission’s comprehensive report, Prosperity and Justice: 
A Plan for the New Economy, the think tank announced a series of events across the UK – the 
first of which took place at the Biscuit Factory, in Newcastle, last month. Attending the event, 
Richard Dawson spoke to Sarah Longlands, director of IPPR North, to get her perspective on what 
economic justice means for the North East 

WHAT IS THE ECONOMY FOR?
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Given that powers are limited, how can 
devolution in the North of Tyne be successful? 
There’s no substitute for real power and real 
money. But what is interesting is what the mayor 
can do when he uses his soft power to bring 
people together on the particular challenges the 
North East faces. I think that in itself is valuable. 

The other interesting thing I’ve observed in 
[existing combined authorities] Manchester and 
Liverpool is the way having the mayoral figure has 
started to bring the conversation on policy into 
sharper focus locally. [Devolution] has provided 
the space to have those conversations about 
health, education and the economy in a way that 
would have otherwise happened at Westminster. I 
think that’s healthy; it gives people a sense of self-
determination that they can do something to try 
and change their situation. 

What role can businesses play in delivering 
economic justice?
I think businesses have got a massive role to play. 
We published a report a couple of months ago 
that talked about what responsibility companies 
have to support health and wellbeing in their local 
areas. 

We identified a number of businesses that 
were doing proactive work and recognising that 
their responsibility as businesses went beyond 
just employing people and paying them a fair 
wage. It’s important that businesses take a wider 
responsibility to their area and recognise that if 
the area is doing well then that’s good for their 
business. 

The second thing is about decent wages. 
Paying people a fair wage and giving them proper 
contractual arrangements is not just good for 
those people individually, it’s good for the wider 
area and businesses in the long-term.

IPPR NORTH
@IPPR 
@IPPRNorth

i
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ADVERTISING FEATURE – EDUCATION
Gateshead College 

Few businesses, regionally or 
nationally, can ever stand still. These 
days, owner-managers and their 
staff are continually having to adapt, 
adopt new technologies and learn 

new skills.
“We’re catering for a workforce that doesn’t 

exist yet,” says Deni Chambers, an assistant 
principal at Gateshead College.

“Technology is moving at such a rapid rate 
that businesses themselves don’t even know what 
skills they’ll need in five years’ time. That’s the big 
challenge for us, our partners and the business 
community.”

The North East is no stranger to change and 
innovation, and Gateshead College is grasping 
the opportunity; it recently became the official 
education partner of PROTO, a research and 

development facility – established by Gateshead 
Council – which opened its doors last year and is 
the first of its kind in Europe. 

This unique partnership aims to develop a 
new pipeline of digital skills, create commercial 
opportunities for local firms, drive inward 
investment and economic growth, and retain the 
brightest minds in the region.  

Deni, leader of the digital tech curriculum area 
at Gateshead College, explains: “We’re working 
with industry to predict future trends and work 
out how technology can be applied in different 
commercial settings. That’s why our courses are 
always evolving and constantly being adapted to 
meet the changing needs of industry.” 

PROTO houses a wide range of 
impressive digital equipment that includes a 
photogrammetry rig with 120 cameras that can 
capture 3D objects from every angle – ideal 
for a manufacturer who wants to trial a new 
product. The facilities certainly made a positive 
impression on Education Secretary Damian 
Hinds, who visited PROTO and Gateshead 
College on a recent fact-finding mission in the 
region. 

Chris Pape, portfolio manager at the council, 
says: “Our aim, naturally, is to attract more 
businesses to the area and promote Gateshead 
as a great place to live and do business. Both 
the council and the college share a common 
goal of wanting to develop digital companies 
and encourage young entrepreneurs to start 
a business here. To do that we need the right 
people with the right skills, and that’s where 
Gateshead College comes in.” 

Tapping into the knowledge and expertise 
within both PROTO and the college, a new 
groundbreaking course has been developed to 
give companies and individuals a valuable insight 
into the world of emerging technologies, such as 
virtual reality (VR), augmented reality (AR) and 
artificial intelligence (AI). The two-year course 

In a business world where digital technology is continuously driving change, how do you manage 
this and find the skilled people you need to remain competitive? Leading players in the region are 
combining strengths to help businesses address these challenges

PROTO PARTNERSHIP POWERS 
TECH REVOLUTION
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will give students the chance to test how these 
technologies can be applied in the commercial 
sphere, not just in digital companies but across 
other sectors too.  

In developing the course, part of the challenge 
was working out what skills businesses will need 
in a few years’ time.  

Deni says: “We’ve set out a schedule for the 
first year of our course, but we’ve built in a lot of 
flexibility in year two; by then, businesses might 
need skills that we haven’t identified yet. The key 
for us is to be close enough to local companies to 
understand what they’re going through, to react 
quickly to any change in their circumstances so 
they have the right skills at their disposal at any 
given time.” 

The course content is just one part of the 
jigsaw. The college and council are both keen to 
ensure that businesses have access to the latest 
cutting-edge equipment. 

“Kit like this is usually pretty expensive so it’s 
great that businesses can use it as and when they 
want to at a low cost,” says Chris. “This allows 
start-ups and small firms to test and trial new 
concepts, explore digital solutions that might 

help their business without having to spend 
money unnecessarily.”

Deni adds: “Together with the council, we 
want to ensure that the North East is a trailblazer 
for digital technology. We don’t just want to help 
digital businesses like games companies; we 
want to help all sorts of innovative businesses, 
including those who wouldn’t usually be 
associated with digital tech.” 

The council is busy identifying opportunities 
to create additional facilities for local firms, 
including an extra 50,000sq ft of Grade A office 
space on Baltic Quarter right next door to 
PROTO. The idea is that some of the businesses 
currently based there will expand into larger 
premises as they grow and take on extra staff. 

“We’d like to think we’re a proactive council 
and it’s great that Gateshead College matches our 
ambition,” says Chris. “We both offer different 
things but we’re a part of the same story. Our end 
goal is to drive the growth of local businesses and 
we’re well-placed to do just that.”

GATESHEAD COLLEGE
To find out more about 

Gateshead College and the 

courses on offer, visit:

www.gateshead.ac.uk

i

“Technology is moving 
at such a rapid rate that 

businesses themselves don’t 
even know what skills they’ll 

need in five years’ time. 
That’s the big challenge for 

us, our partners and the 
business community”
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PAST
When I first entered financial services in 1988, the 
sector was largely focused on selling life assurance 
and pensions. At the time, the industry was made 
up of companies rapidly building salesforces, 
so you could easily make the career leap from 
postman to salesman within a few short weeks. 
Most companies held rudimentary training 
courses, designed to equip the salesperson with 
enough basic knowledge to promote their in-
house products to friends and family, followed 
(hopefully) by referrals to repeat the process.

Looking back, selling products on a 
commission-only basis with no leads provided, 
was a steep learning curve. On a positive note, it 
taught me discipline and an understanding that 

the word ‘no’ wasn’t to be taken personally.
Over the years, the number of people I have 

helped to buy their first home, build school fees 
funds and protect their families against unseen 
life events has been enough to make me realise 
that financial advice is a real and worthwhile 
vocation.

PRESENT 
Today, financial services is much more about 
wealth management and providing the client with 
a long-term plan to protect and enhance their 
financial well-being. Products have become much 
less important for the impartial and independent 
wealth manager and applying intelligent solutions 

Dennis Reed is development 
director at Fairstone, a full-
service wealth management 
house redefining the UK financial 
planning market. Following short 
careers in professional football 
and the Royal Navy, Dennis 
entered the retail financial services 
sector in 1988 with French re-
insurer Group Des Assurances 
National (GAN). In 1995, Dennis 
was a founder of Inter-Alliance 
Group, which ultimately listed on 
AIM and integrated sales forces 
from US-owned Lincoln National 
and Prudential Assurance. After 
co-founding Fairstone in 2008 
with Lee Hartley, Dennis took 
the lead in driving integration-
led growth through the firm’s 
unique Downstream Buyout 
Programme. Fairstone is now 
one of the UK’s largest Chartered 
financial planning firms, with five-
star ratings from Defaqto, and 
is the number one rated wealth 
management firm on Trustpilot

THE LONG GAME

INTERVIEW  
Dennis Reed
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to each individual client is key. Clients are 
simply at the centre of everything we do.

Clients appoint their wealth manager and 
agree fees upfront, so it is vital there is a 
transparent and flexible fee structure in place 
to suit individual requirements.

In a world of increased legislation and 
regulation, it is also essential that wealth 
managers operate in a risk averse environment, 
with centralised research driving consistent 
client outcomes. 

Increasing demand for wealth management 
continues against a backdrop of a reducing 
number of regulated individuals authorised to 
provide this. Fairstone has its own academy, 
supporting new entrants to attain professional 
qualifications and operate within an 
independent Chartered environment.

FUTURE
Over the next three decades, more than £5.5 
trillion of inter-generational wealth is forecast 
to transfer within families, partially driven by 
the surge in property prices since the 1980s.

According to the PwC Wealth Sector Report 
2017, worldwide assets under management are 
expected to almost double by 2025 against a 
backdrop of fewer qualified advisers.

Meanwhile, the UK financial advice market 
is experiencing 8 per cent client annual 
growth supported by over £1 trillion of liquid 
investable assets, held mainly by consumers 
aged 55 to 70, largely in expensive, inflexible 
and poorly performing life-wrapped policies.

Fairstone is a technology-led national 
Chartered firm and our whole-of-market 
choice and independence are essential 
components in delivering the finest service we 
possibly can for our clients.

As client requirements become increasingly 
complex, it is essential that the ability to 
deliver intelligent solutions keeps pace and 
we recognise the huge opportunity in helping 
clients move wealth into the modern world – 
transforming old money into new money.

Fundamentally, what will drive us forward is 
our core commitment to clients and our pledge 
to develop first-class relationships with them 
across a lifetime financial journey.

FAIRSTONE
www.fairstone.co.uk
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TIMELINE

1988
Financial adviser, GAN

2008
Co-founder, Fairstone 

1995
Founder partner, Inter – 

Alliance PLC 
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Scaleup North East offers businesses 
with the potential and ambition to 
scale, a bespoke package of support 
designed to break down the barriers 
to growth and drive businesses 

forward. The programme offers established 
companies coaching from business specialists who 
have a track record of scaling success. 

As part of the programme, Land Digital 
founders Tom Volpe and Jon Leighton have been 
working with scaleup partner Angelina Bell.

Land Digital is a full-service digital agency that 
formed almost two years ago after the merger of 
two companies – one a design and build firm, the 
other a digital marketing agency. 

Tom and Jon were keen to join the Scaleup 
North East programme because bringing together 
two businesses with very different customer bases 
and service offerings meant they needed strong 
processes, procedures and systems. 

With a need to create a coherent service offering 
and be clear about their USP and target audience, 
they contacted Scaleup North East to access one-
to-one business coaching, leadership development 
and specialist workshops to help them on their 
scaling journey.

Scaleup partner Angelina Bell met Jon and Tom 
to find out more and after an initial suitability 

meeting recognised they both had a great growth 
mindset, making them perfect for the programme. 
They then met monthly for a couple of hours 
for some in-depth meetings around leadership 
development and strategic planning.

Jon reflects: “I found the Scaleup North East 
programme to be well structured. It provided us 
with the foundations from which to be able to 
scale our business and I would recommend it to 
any business owner looking to grow and needing 
external support and guidance.  

“Based on the support we have received, we 
have seen double-digit growth and plans are in 
place to increase our headcount by 30 per cent 
over the next 12 months.”

Scaleup North East is delivered by RTC 
North in partnership with the North East Local 
Enterprise Partnership (LEP). It forms an  
integral part of the North East Growth Hub 
and is part-funded by the European Regional 
Development Fund (ERDF) and Local Growth 
Funding (LGF). 

The multi-million-pound programme aims to 
contribute to the creation of 6000 new jobs and 
boost the number of scaleup businesses in the 
region by 50 per cent by 2024, with great progress 
already made towards achieving this. 

The ScaleUp Institute recently revealed that the 
number of fast-growing ambitious businesses with 
leaders hungry for success is increasing across the 
North East, according to its latest research based 
on the most recent 2017 ONS data.

There are now 820 companies in the region that 
meet the definition of scaleup because they have 
increased turnover or employment by more than 
20 per cent annually – that’s 17 per cent more than 
the North East had in 2014. North East scaleups 
are employing a total of 74,000 staff and their 
turnover is worth £9.5 billion. 

ADVERTISING FEATURE – DEVELOPMENT 
RTC North 

RTC North has joined forces with the North East Local Enterprise Partnership to establish Scaleup 
North East – a package of support and advice for companies looking to grow

SUPPORTING NORTH EAST 
SCALEUPS

SCALEUP NORTH EAST
For full details of how to get 

involved and to see the schedule 

of workshops and events – visit 

the Scaleup North East website: 

www.scaleupnortheast.co.uk
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CUSTOMER JOURNEY
 
September
 Initial meeting with Angelina 
Bell, Scaleup partner
• Action planning
• Leadership development
 
October
•  Bespoke action plan 

development
•  One-to-one leadership 

mentoring
 
November
Review action plan
•  Vision and values 

development
•  Strategic business planning
• Management team growth
 
December
•  Reclaro 1-3-5 action 

planning workshop 
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The benefits of making a lasting 
power of attorney (LPA) to appoint 
someone to make decisions about 
your personal financial affairs, 
should you be unable to make them 

yourself, are widely known. Failure to do so 
requires an application to be made to the Court of 
Protection seeking the appointment of a deputy, a 
costly process in terms of both time and money.

In making an LPA, it is crucial to choose your 
attorneys carefully, since they must act in your 
best interests at all times. While a family member 
or friend might be best placed to make decisions 
concerning your personal financial affairs, would 
the same be true of your business interests? If 
you have an interest in a business, whether as a 
manager or owner, it would be prudent to appoint 
someone who is familiar with the business and 
who would be able to ensure continuity in its day-
to-day running. This can be achieved by making a 
business lasting power of attorney (BLPA).

BLPAs play a vital role in reducing business risk. 
Imagine what the future of your business would be 
if there is no one with the authority to pay staff or 
suppliers, or where bank accounts held in the joint 
names of business partners or directors are frozen 
due to the incapacity of one party. This is likely 
to significantly impede the daily running of the 
business and put its future at risk. 

In making a BLPA, consider the nature of the 
business and the types of decisions that will need 
to be made. If you are a sole trader, you will need 
to be satisfied that your attorney can continue to 
run your business throughout your incapacity or 
until alternative arrangements can be made. As a 
shareholder in a private company, your attorney 
will have to decide whether it is in your best 
interests for the shares to be sold or retained and 
if they are retained, your attorney will have the 
authority to exercise any voting rights on your 
behalf. 

The position is less straightforward if you are a 
director. The appointment of director is a personal 

one and may only be discharged by the person 
holding the office, who has an obligation to act in 
the best interests of the company at all times. This 
may lead to a conflict of interest since an attorney 
must act in your, rather than the company’s, best 
interests. In the case of temporary incapacity, 
the role of a business attorney will be to keep the 
company informed of the extent of the incapacity 
and to ensure that your personal financial position 
in the business is protected while the incapacity 
continues. Permanent incapacity may – depending 
on the provisions of the company’s constitutional 
document – result in your removal from office, 
although the company would need to ensure that 
any action taken is not discriminatory. Again, the 
role of a business attorney in this situation would 
be to address any financial consequences of your 
removal from office.

Whatever your situation, making a BLPA 
enables you to appoint someone with the 
necessary skills to ensure the continuity of your 
business interests in the event of your incapacity 
and should be a key part of your risk management.

ADVERTISING FEATURE – LAW 
Womble Bond Dickinson

Susan Maxey, legal director at Womble Bond Dickinson, has extensive experience of advising 
individuals and trustees owning private company shares, and has been recognised in the 
Chambers High Net Worth Guide 2018. Here, the private client specialist reveals what to consider 
when making a business lasting power of attorney 

PROTECTING YOUR BUSINESS

WOMBLE BOND 
DICKINSON
www.womblebonddickinson.
com/uk
@WBD_UK

i
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ADVERTISING FEATURE – LAW  
Sintons 

Sintons’ private client team has built a reputation as one of the major players in the North of 
England, with the department’s recent success at the Northern Law Awards confirming its 
position as being at the very forefront of the field

LEADING THE WAY FOR 
PRIVATE CLIENTS 

With a heritage of over 
120 years in acting for 
families and individuals, 
supporting them with 
many of the most 

significant events and milestones in their lives, 
Sintons has become one of the best-known, most 
trusted and highly-rated private client advisors in 
the North of England. 

The specialist private client department, which 
brings together excellence in family law, wills, 
trusts and probate work and residential property, 
works far beyond its native North East, with 
clients coming to Sintons from across the UK on 
the strength of its stellar reputation. 

Renowned for its legal expertise and the clear, 
direct advice it gives to clients, Sintons also offers 
an unrivalled personal service, which has set the 
firm apart in the marketplace since its inception in 
1896. The majority of work into its private client 
department comes from referral, recommendation 
or long-standing clients who return to the firm 
time and again – with several generations of 
families routinely being Sintons clients – which is 

a testament to the quality of service it provides.
The private client department was recently 

named as winner of two of Sintons’ five accolades 
at the Northern Law Awards 2019 – with the firm 
also winning the highly-coveted overall title – Law 
Firm of the Year – with its family and wills, trusts 
and probate team both being named as leading 
the way in the North of England. The residential 
property team is a previous Northern Law Awards 
winner. 

And to increase its capability further still, 
Sintons’ private client department is growing 
strongly, with strategic new appointments across 
the board to strengthen and develop its offering, 
creating a department that few can rival in the 
North East or wider North of England. 

Sintons is well-known as a leading advisor to 
high net worth individuals and families and is 
regularly instructed in matters of great complexity 
and involving significant levels of assets. 

The family law team is known across the UK 
for this very reason, and is why it is appointed 
in so many high-value divorce and separation 
matters. Regularly, the team acts for professional 
sports people, high-profile public figures, senior 
medical and legal figures and other high net worth 
individuals. The specialist team, led by partner 
Steve Freeman – one of the region’s leading 
matrimonial lawyers – is known for advising 
clients sensitively yet directly, and fights hard on 
their behalf to achieve the best possible outcome.  

To help meet client demand, the team has 
grown significantly in the recent past, with family 
law specialists Elizabeth Gallagher and Louisa 
Bestford both joining from senior positions 
with rival firms. Senior associate Louise Masters 
has also become a key name, both in Sintons’ 
department and the region’s specialist matrimonial 
law field, through her work in many high-value 
complex cases. 

“Sintons is well-known as 
a leading advisor to high 

net worth individuals and 
families and is regularly 

instructed in matters of great 
complexity and involving 
significant levels of assets” 
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Similarly, the wills, trusts and probate team 
has also grown strongly, with its reputation 
now making it a go-to advisor for matters of 
the greatest complexity, which other firms often 
do not have the expertise to handle. Under the 
leadership of partner Paul Nickalls – regularly 
named as one of the Leading Individuals in 
the North by the independent Legal 500 legal 
rankings – the team has developed strongly. 

Senior associates Emma Saunders and Paul 
Collingwood have become leading names in their 
field, with Emma relocating from London to 
join Sintons, bringing her significant expertise in 
handling litigation through wills, trusts and estate 
disputes to the firm. Paul Collingwood plays a key 
role in developing junior members of the team 
and has also helped to build Sintons’ specialist 
Court of Protection offering. 

Alan Dawson, chairman of Sintons, remains 
one of the most sought-after advisors in this 
area, with over 30 years’ experience in acting for 

families, many of whom are from farming and 
rural communities. 

The conveyancing team also has national 
reach, and as well as its instructions from home 
buyers and sellers across the UK, it is also the 
long-standing advisor to many investors with 
significant portfolios of residential property. 
Clients regularly use Sintons for many years, 
returning time and again for their property 
purchases and sales, having been impressed 
by the levels of service and diligence from the 
department. 

Led by partner Anna Barton, the team has 
developed strongly during her time at the helm, 
becoming a specialist in a wide array of areas, 
including high-value transactions and new-
build property purchases. Associate Andrew 
Graham has helped to develop Sintons’ new-
build specialism since joining the team, and the 
department continues to grow on the back of 
demand.

SINTONS
www.sintons.co.uk
@SintonsLaw

i
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Cardale Asset Management has 
appointed a highly-experienced 
team to lead its investment 
management business expansion in 
the North East.

Drawing on a combined 50 years industry 
knowledge, Richard and Jane MacAlister are 
using their expertise to provide specialist support 
and trusted advice to high net worth individuals, 
charities and pension funds.

The move is an integral part of Harrogate-based 
Cardale’s growth strategy and will see Richard and 
Jane grow lasting relationships while maintaining 
the company’s touchstone of delivering superior 
investment performance alongside the highest 
levels of service.

Richard and Jane are combining time in the 
Harrogate office alongside their Newcastle base, 
but are fully mobile across the North East. In time, 
the plan is to set up a regional base and recruit 
staff to further strengthen the firm’s provision in 
the area.

Associate director Richard says he is delighted 
to be working for such a progressive business, 
adding he is relishing the opportunity to continue 
Cardale’s commitment to provide solutions that 
suit clients’ long-term interests.

“Cardale is a very good firm and an excellent 
solution for me and the clients I’ve looked after for 
the last two or three decades. 

“I’ve been in investment management for well 
over 30 years and I have looked after most of my 
clients for at least 20 years, if not more. They are 
a lot more than clients; if they weren’t friends to 
start with, they’ve certainly become good friends 
over the years, and I am very loyal to them.”

“When you are used to analysing companies 
to invest in for clients and you come across a 
company like Cardale, you recognise what is good 
about it,” adds Richard, whose previous experience 
includes leading a team looking after institutional 
clients such as large endowed charity funds and 
defined benefit pension schemes.

“The majority of Cardale’s employees own 
shares in the company, which enables it to retain 
excellent staff.”

“It offers a dynamic view on how to manage 
investments; it is a business built on getting 
performance for clients.”

Jane, who is a private client executive, agrees, 
reiterating Cardale’s reputation as an organisation 
noted for putting clients’ interests first.

She also highlights its joined-up managerial 
approach, which allows the business to 
complement its investment management offering 
with stockbroking and financial planning services, 
to function more efficiently.

“Getting to know clients really well, 
understanding their personal interests and making 
sure they are looked after is the most important 
thing we can do,” says Jane. “Cardale is careful to 
ensure that each investment manager looks after 
an appropriate number of clients, in order that 
they can achieve this.”

“I also really like that senior management 
sits with the teams here. There isn’t a layer of 
bureaucracy, the senior team is experiencing 
the day-to-day issues and can see the benefits of 
changing things,” adds Jane, who worked within 
investment management until late 2014 before 
taking a career break. She joined Cardale in early 
2019.

ADVERTISING FEATURE – FINANCE
Cardale Asset Management

A new investment management team, led by Richard and Jane MacAlister, has strengthened 
Cardale Asset Management’s presence in the North East. Steven Hugill meets the couple to learn 
more about their plans for the venture

INVESTING IN THE FUTURE
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“This united approach”, says Richard, “is 
augmented by Cardale’s strength as a business.”

“The profession has changed significantly 
in recent years with the implementation of a 
much stronger regulatory framework which we 
must operate within.  Cardale have proactively 
adapted to these changes with a forward-thinking 
approach and a robust governance structure.”

“It is a very efficiently run firm with in excess 
of £1billion of funds under management.  Unlike 
most comparable investment management 
companies, all its administration and back office 
functions are in-house, allowing very tight control 
on processes and procedures.”

“Cardale is able to manage investments nimbly 
and quickly, which means it provides excellent 
performance for clients.  They have some real 
direct equity research expertise and can invest 
directly into individual companies, whereas 
there has been a move across the larger firms to 
concentrate on investing in other fund managers 
who do that business for them.”

“These are exciting times for us,” adds Jane. 
“There is a real buzz around Cardale and we 

are looking forward to contributing to the firm’s 
continued success and growth.”

CARDALE ASSET MANAGEMENT
www.cardale-asset.co.uk

i

“When you are used to 
analysing companies 
to invest in for clients 

and you come across a 
company like Cardale, 

you recognise what is good 
about it”
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INTERVIEW  
Andrew Haigh

Standing as the North East’s largest mutual, Newcastle Building Society has supported its 
members for more than 150 years. Originally formed from a merger between The Newcastle 
Permanent Building Society and The Grainger Permanent Building Society, the organisation today 
complements nearly 30 high street branches with a burgeoning digital presence. Chief executive 
Andrew Haigh talks to Steven Hugill about its continued growth and how its blueprint for further 
success is underpinned by an unwavering community spirit

KEEPING THE COMMUNITY 
AT HEART

“Being part of the 
community is the essence 
of everything we do. 

“That could just be 
corporate speak, but we 

really take it seriously.”
Andrew Haigh’s point is a sincere one.
Indeed, no sooner have the words left his 

mouth, he is chatting cordially to a member in the 
society’s Yarm branch.

This is a company rooted in its community, an 
organisation that twines saving and mortgages 
with a social and moral conscience.

The Yarm branch, based on the town’s bustling 
high street, is a perfect case in point.

When it opened in 2016, this was the UK’s 
first building society branch to be based inside a 
library. Set among murder mysteries and romantic 
novels, it quite literally symbolised a new chapter 
for Newcastle Building Society.

It is, says Andrew, a perfect summation of the 
organisation’s community commitment.

“The Yarm branch is what we think about when 
we talk about being in a real community hub, 
where we have members come in who know the 
people and the organisation, and who have got 
involved with our engagement events,” he says.

Against a backdrop of bank closures, Newcastle 
Building Society has remained cognisant of 
members’ needs and the service elements they 
cherish, notably a presence on the high street.

It has had an effect. According to society 
statistics, it has welcomed thousands of new 
customers this year, with its average satisfaction 
rating standing at 96 per cent.

Its Yarm library setting, the result of a 
partnership with Stockton-on-Tees Borough 
Council, is one in a near 30-strong branch 
portfolio currently being enhanced through a 

multi-million-pound refurbishment programme.
A new branch opened in Carlisle at the end 

of last year and upgrades have been completed 
in Ashington, Berwick, Gosforth, Morpeth and 
Whickham, with previous branch relocations 
taking place in Darlington and Durham City.

A similar switch in Stokesley, North Yorkshire, 
is also under way, with a new branch in Barnard 
Castle, County Durham, set to welcome customers 
in the autumn. Community branches have also 

recently been revealed for Wooler and Hawes, 
North Yorkshire.

Meanwhile, further refurbishments in Whitley 
Bay, Hexham, Hartlepool, Ponteland, West 
Denton, Middlesbrough, Consett and South 
Shields are earmarked for completion by the end 
of 2019.

In a changing world dominated by ever-
increasing technological usage, the mutual, which 

“We have world-class 
capability in managing 

accounts online and we are 
doing work now to think about 

what our digital experience 
looks like. We’re constantly 

asking ourselves, ‘how do we 
bring the essence of what we do 

so well on the high street and 
make the digital experience feel 

the same”
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saw operating profit rise to £14.7 million in 2018, 
hasn’t lost sight of tradition.

“We have committed to the branches. It’s not 
what you are seeing everyone doing, but we 
can’t be part of the community if we’re not in the 
community,” says Andrew.

“It’s really important we spend time with 
customers and build lasting relationships.

“The new branches are open-plan and 
customers are not hit with a barrage of technology 
to stop them speaking to people. They are greeted 
by people, and the technology – used for things 
like transactions – is there to make it easier to have 
conversations. 

“It’s not about reinventing the idea of a regional 
building society; it is about re-presenting it in a 
modern context. Everything we are doing is driven 
out of a purpose – we use the phrase ‘connecting 
communities in the North East with a better 
financial future’.”

However, Andrew says it would be remiss to 
assume the bricks and mortar renovations mean 
the mutual is foregoing its digital presence.

It is, in fact, marrying technology with tradition 
across its whole operational footprint.

The building society’s website already allows 
members to access its mortgage, savings, financial 

advice, estate planning and home insurance 
services, and Andrew says work is unrelenting to 
strengthen that offering.

Furthermore, it is using software to pick up 
members’ feedback in real-time to improve 
service.

“Every morning I get feedback from customers 
from the previous day,” says Andrew, showing 
an email digest of the information on his mobile 
phone.

“We are using really sophisticated technology 
that picks up on the language used. 

“The responses are mostly unbelievably 
positive, but there are times when customers will 
say things like ‘this form doesn’t work’ or ‘this step 
in the process could be better’.

“We have to be very technologically aware and 
digitally engaged,” continues Andrew, shifting to 
the society’s mixing of traditional services with 
modern methods.

“It would be wrong to believe people in the 
North East are not going to want to engage with 
us online. 

“We have world-class capability in managing 
accounts online and we are doing work now to 
think about what our digital experience looks like. 

 “We’re constantly asking ourselves, ‘how do 
we bring the essence of what we do so well on the 
high street and make the digital experience feel 
the same?’ 

“It needs to be an easy-to-use service and 
we want the warmth of the North East to come 
through too.”

The geniality Andrew alludes to is the 
watermark of the business and is nowhere better 
highlighted than through its support for local 
groups and individuals, which last year saw staff 
devote more than 4500 volunteer hours.

The mutual has run Dementia Friends 
awareness sessions, led by customer support 
manager Sheila Hodgson for the past year, with 
in excess of 1500 staff, customers, local people 
and neighbouring businesses benefitting from its 
events.

It is also a staunch supporter of the Slow 
Shopping programme, which was founded by 
Gosforth resident Katherine Vero following her 
mother’s dementia diagnosis.

Running every Tuesday on Gosforth’s high 
street, Slow Shopping, which is also backed by 

INTERVIEW  
Andrew Haigh
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IKEA, Sainsbury’s and Tesco, provides a safe, 
welcoming and calm environment for those 
who need a little more time to shop and conduct 
financial affairs. 

“These things are right in the DNA of our 
organisation,” says Andrew, adding the society 
recently took on two apprentices through its 
relationship with the Prince’s Trust.

The mutual’s community focus extends further, 
however, through financial support. 

A quick look at its 2018 results shows it donated 
£797,000, the equivalent of six per cent of pre-
tax profits, in its last financial year, while it also 
recently confirmed its participation in the Reclaim 
Fund, a Government-approved body that helps 
turn dormant assets into charitable donations. 

A key element of the mutual’s backing is 
its Community Fund, which is managed in 
association with the Community Foundation Tyne 
& Wear and Northumberland and makes grants 
available to charities and local groups.

Additionally, its Building Improvement Grants 
scheme supports voluntary organisations to 
improve premises.

The society has doubled the value of grants 
available from the latter to £100,000 for 2019, with 
grants of between £10,000 and £50,000 allocated 
to a range of worthy community building repair 
and renovation projects.

“There is a real issue with space for 
communities to get together,” says Andrew.

“Church halls, Scout huts, these things are 
disappearing and there is a real need to help fund 
them. We can give a grant to extend or refurbish 
space and the idea is we are creating something 
that can be a catalyst for more things happening in 
the community. It’s not just a one-off hit.”

To further enhance such commitment, Andrew 
reveals the society has turned empty space in some 
of its branches, including Ashington, Gosforth, 
Carlisle and Whickham, into areas for community 
groups to use free of charge.

“If you’re a society member, and a member of a 
local club, you can come and meet here,” he says.

“There is everything from knitting clubs, to 
gardening clubs and French lessons.

“Being a building society isn’t being like every 
other bank. A lot of the work we are doing is at the 
root of what a building society is all about. 

“There’s a real responsibility to the community.”

NEWCASTLE BUILDING SOCIETY
www.newcastle.co.uk
@NewcastleBSoc
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Newcastle’s Quayside has changed 
over the decades, its black and white 
maritime past today replaced by a 
contemporary blend of architectural 
modernity. Within the myriad of its 

waterside postcodes sits one business enjoying its 
own evolution.

Ward Hadaway, established in 1988, is a full 
service, UK Top 100 law firm trusted by national 
and international clients.

Headquartered in Sandgate House – one of 
the first office buildings in the regeneration of 
Newcastle’s East Quayside – and the neighbouring 
Keel Row House, it is a business with momentum.

Intrinsic to its progress is the firm’s corporate 
division, an expanding 30-plus team that includes 
12 specialist partners and works on the deals 
market within the SME sector.

It provides advice on mergers and acquisitions 
(M&A), flotations, public company work, raising 
venture capital and private equity and refinancing 
and banking work. 

It is, says the corporate team’s head Robert 
Thompson, a distinctive offering that gives Ward 
Hadaway an advantage in the marketplace, where 
its M&A focus includes sectors such as scrap and 
waste, healthcare and recruitment.

“It is a big regional team and the unique bit is for 
a team of that size to focus on the SME market.

“Other legal firms like us, which have teams as 
large as us, don’t focus on SME work, they chase 
the large corporate marketplace,” adds Robert, who 
took over as head of corporate last year and heads 
the team across all three offices in  Newcastle, Leeds 
and Manchester.

“While we of course support many of the firm’s 
large corporate clients, the culture of the SME 
market suits our entrepreneurial approach.

“Within the team, there are individual partners – 
usually a minimum of two – that are charged with 
looking after each sector and going out and finding 
clients both locally and nationally. 

“That is quite unique for a law firm, but it is a 

sensible business approach that does not rely on 
regional constraints.”

As with all businesses, the cloak of Brexit 
uncertainty has not failed to shroud the ambitions 
of Ward Hadaway’s clients. 

However, Robert, an M&A lawyer with more 
than 30 years’ experience, says the marketplace 
remains strong, with the corporate team enjoying 
unprecedented levels of work.

“Generally, there was a little bit of slowdown with 
Brexit,” he says, “but we have bucked the trend in 
terms of deal-making.  We’ve never had a workbook 
like we have now.  We had a number of deals on 
hold as a result of Brexit uncertainty, but many of 
these are now moving forward as industry leaders 
decide to maintain their business’s momentum.  
That is good news for us and our clients.”

This progress hasn’t gone unnoticed.
Ward Hadaway was recognised as the North 

East’s busiest corporate dealmaker in the annual 
Experian MarketIQ league tables, which tracks 
M&A deals valued over £500,000 at regional and 
national level.

Its corporate team advised on 56 deals in the 
North East in 2018, with a combined deal value of 
£177 million – based on values the firm are able to 
publicise – meaning it was ranked 14th nationally, 
putting it alongside major, global law firms.

Furthermore, Experian named the corporate 
team as the busiest in the North East for the first 
quarter of 2019, and second overall nationally. 

“The Experian tables are a widely respected 
fact-based indicator of regional activity and give the 
team recognition for their hard work,” says Robert, 
who himself is ranked in Chambers and Legal 500.

“The corporate partners and their teams deserve 
it for the effort they have put in to grow the business 
– we are the biggest team and closing the most 
deals. 

“We have great clients who turn to us when 
it matters most. We respect that, don’t take it 
for granted and go out of our way to deliver an 
outstanding legal service.

ADVERTISING FEATURE – LAW
Ward Hadaway

Championed as the ‘North East’s busiest dealmaker’ in the annual Experian MarketIQ league 
tables, Ward Hadaway’s Newcastle-based corporate team is enjoying rich success. Robert 
Thompson, partner and head of corporate, tells Steven Hugill why the division’s evolution leaves it 
primed for further growth

LEGAL DEALMAKERS
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“Generally, there was a little bit of slowdown with 
Brexit,” he says, “but we have bucked the trend 

in terms of deal-making.  We’ve never had a 
workbook like we have now” 
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“We have historically not shouted our 
success from the rooftops, but given some of the 
misconceptions that abound in the market place 
we decided we would submit our factual results 
and let that speak for itself. 

“We are a regional firm that can deliver a high 
quality of service; we can deal with all M&A needs 
and can do it at a much more favourable cost than 
a London firm. 

“We routinely pull work out of the capital as 
clients are tired of paying ridiculous hourly rates, 
reflecting London overheads, and ending up with 
technical associates running their most important 
deals. 

“Our lead partner rates are half the hourly rates 
some London firms charge for their trainees - 
need I say more?”, continues Robert.

Fundamental to its ability in meeting clients’ 
needs, says Robert, is the company’s high-calibre 
staff and its commitment to the next generation of 
corporate lawyers, who are trained to meet Ward 
Hadaway’s high professional standards.

The business, says Robert, is also dedicated to 
ensuring its employees’ wellbeing.

“We have got some very experienced people 
here and I’m now building on this quality by 
bringing in some good youngsters and developing 
them,” he says.

“I would put my juniors against the best of any 
other firm and be confident they would come out 
and win.

“I have exacting standards; I’m not a lawyer that 
accepts the ‘it’ll do’ approach – I never have been.

 “We’ve developed a culture where we want 
people to work hard but be aware that it is 
important for them to take holidays, rest and take 
time out,” says Robert, who spends time in the 
glorious Northumberland hills with his dogs for 
recreation and relaxation.

“We have a lot of social clubs and our approach 
is to work hard, work effectively and work well 
whilst taking advantage of a lifestyle that does 
not require a lot of the working day to be spent 
commuting backwards and forwards to work.”

The corporate team’s growth and future 
successes will be aided, in no small part, 
by Robert’s position as editor of Sinclair on 
Warranties and Indemnities on Share and Asset 
Sales.

He is just about to edit his fifth edition of 
the triennial book, having been involved in the 
process for the last 15 years.

“It is the M&A industry legal bible for corporate 
lawyers,” reveals Robert.

“We have set our training standards with 
reference to it, and every law firm of any 
substance will have one in their library or on the 
practitioner’s desk.”

However, another significant element of 
Robert’s work is responsible for delivering an 
equally profound effect on Ward Hadaway’s 
standing.

He is head of the European M&A practice 
group and vice-chair of the world M&A practice 
group at Geneva Group International, the global 
alliance of independent audit, accounting, law and 
consulting firms that has 584 members worldwide 
and a presence in 124 countries.

“We are unique across the North in being 
members of this large group of law and 
accountancy firms, and they have a parallel 
network of deal-making firms too,” says Robert.

“It gives me insight as a regional M&A 
lawyer that very few others have in terms of 
understanding dealmaking around the globe.  It 
also gives our clients easy access to outstanding 
professionals throughout the world.”

WARD HADAWAY
www.wardhadaway.com
@WardHadaway

i
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In June 2019, the Community Foundation Tyne 
and Wear and Northumberland launched a 
brand new £2 million endowment fund to 
support charitable activity in Berwick. The 
fund, which exists in perpetuity, will generate 

around £100,000 per year for grant-making, to 
support a wide variety of charitable activities in 
Berwick and the surrounding area.

To the general public, multi-million-pound 
gifts can sound like a fairy tale, where hugely 
generous people do hugely generous things. But 
the Community Foundation sees philanthropy as 
something more natural, a 900-year-old habit that 
is in our DNA, and the key to unlocking this level 
of philanthropy is simple – we need to talk about 
it more.

The FB and PFB Lough Fund was established 
at the Community Foundation with an extremely 
generous legacy gift from Frank and Pat Lough. 
They were inspired after speaking to their 
professional advisors at Greaves West & Ayre 
(accountants) and Sanderson McCreath & 
Edney (solicitors), who suggested that a fund at 
the Community Foundation would be a great 
way for the couple to leave a gift in their will to 
support charitable activity, in their local area, for 
generations to come. 

Francis Lough (known as Frank) was born 
in Berwick in 1923, and Patricia Lough (nee 
Whinton), was born in 1930 in Devon. Frank went 
to Berwick Grammar School then joined the RAF. 

On leaving the military, he trained as a 
Chartered accountant in Berwick and married 
Pat in 1953. Frank’s career took off and the couple 
were posted around the world before retiring to 
Berwick and buying a house on Castle Terrace 
overlooking the River Tweed.  

Frank and Pat were heavily involved in the local 
community, including at Berwick Parish Church, 
their local school, the local Abbeyfield Society, and 
the town’s Probus Club. 

Sadly, Pat died in 2015, aged 84, and Frank 

died in January 2018, aged 94. The couple’s legacy 
lives on at the Community Foundation, where 
their fund will help ensure that Berwick, and its 
surrounding area, is a great place to live and work.

Recognising the role of professional advisors 
in unlocking philanthropic funds for our 
communities, the Community Foundation has 
launched a series of films available on its website 
for professional advisors titled ‘How to speak 
confidently about philanthropy with your clients’. 

Sandra King, chief philanthropy officer at the 
Community Foundation, explains: “Our message 
to professional advisors, especially those in the 
early stages of their career, is that by talking about 
philanthropy with your clients now, you will make 
a bigger difference for local charities than if you 
were to do 50 sponsored runs or charity cake sales. 

“Not only is it good for the bottom line, with 
higher client satisfaction rates and retention rates, 
but it can also inspire the children of clients to 
better engage with their firm and keep a family’s 
business as the wealth changes from generation-
to-generation.

“So, let’s start having the conversation now and 
help unlock funds for our communities.”

ADVERTISING FEATURE – CHARITIES
Community Foundation Tyne and Wear and Northumberland

A staggering 66 per cent of wealthy individuals think their professional advisors should be giving 
them philanthropic advice. But why? And what’s the impact on local charities?

SIMPLE QUESTIONS CAN UNLOCK 
MILLIONS OF POUNDS FOR OUR 
COMMUNITIES

COMMUNITY FOUNDATION 
TYNE AND WEAR AND 
NORTHUMBERLAND 
The FB and PFB Lough Fund 

exists to support charitable 

activity in Northumberland, 

within a 20-mile radius of 

Berwick Town Hall, and is 

currently open for applications 

until August 5 2019. 

To discuss philanthropy advice 

at the Community Foundation, 

contact Sandra King on 

0191 222 0945 or email: 

sk@communityfoundation.org.uk  

www.communityfoundation.org.
uk/apply.

i
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COVER STORY 
Fiona Cruickshank

Fiona Cruickshank couldn’t wait 
to leave her native North East and 

swapped rural Northumberland 
for the bright lights of London 

as soon as possible. But her 
remarkable career brought her full 

circle and she is now one of the 
region’s most renowned business 

people, not only as a successful 
pharmaceutical entrepreneur 

but as a prolific angel investor 
and local philanthropist. In 2016, 

Fiona was appointed chair of the 
Community Foundation Tyne 

and Wear and Northumberland 
– adding to her legacy of non-
executive and board positions. 

She speaks to Alison Cowie about 
a journey never planned for

What
grand

plan?
Fiona Cruickshank was born in Corbridge, grew up in 

Heddon-on-the-Wall and attended Ponteland High 
School. Her parents were adamant she should be the first 
in the family to attend university.

In choosing her degree, Fiona took a remarkably 
pragmatic approach.

“I saw a table in a Sunday supplement that listed the degrees with 
the highest employment rates; pharmacy was top with 99.9 per cent.”

Fiona successfully applied to study pharmacy in London but, in 
the late 1980s, had no intention of spending her days “standing in a 
white coat in Boots the Chemist.”

Instead, the Northumbrian set her sights on a career in industry 
and successfully secured a placement at Wellcome Foundation (now 
GlaxoSmithKline ) – no mean feat given that Fiona estimates there 
were only 24 industry placements available for 7000 pharmacy 
students nationwide that year.

Fiona isn’t sure how she landed one of the rare placements, which 
ordinarily went to the “very brightest students.”

She recalls: “During my interview, it started to rain and at the end, 
the interviewer said ‘here, take my umbrella’. I remember thinking, 
does that mean I’ve got the job?”
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After qualifying, Fiona began her career at the 
Wellcome Foundation as a night-shift supervisor 
in Dartford and was involved in the manufacture 
of the first anti-viral drugs to treat AIDS. But she 
soon became restless.

“Wellcome was a brilliant company to work for 
but I knew if I stayed there, I’d be there forever,” 
she says. “They wanted ‘cookie-cutter’ people and 
that didn’t fit with my personality; I get bored 
quite easily.”

Fiona applied for several positions, including 
one in a tampon factory, and eventually became 
a pharmacy locum – a lucrative job where she 
moved around the country. 

After working in the North West – where she 

manufactured asthma inhalers – Fiona found 
herself in Scotland on maternity leave with her 
baby son. 

“As lovely as my son was, I decided that being a 
stay-at-home-mum wasn’t for me,” she says.

Fiona started applying for jobs and secured a 
position at a small laboratory that specialised in 
unlicensed medicine. The job was to bring her 
back to her native North East. 

Within months, the sister company decided it 
needed to sell the part of the business where Fiona 
worked. The enterprising pharmacist immediately 
saw an opportunity. 

“I remember thinking, this is a very niche part 
of the industry and there are not many people who 
know what I do, so I said to my boss, ‘I’d like to 
buy the business.’”

Fiona wrote a business plan and developed a 
strong bid for the niche company with the advice 
of a corporate investment team. 

But her first offer was rejected outright – much 
to the amazement of Fiona and her financial 
advisors.

“It was my first realisation that deals are done 
with businessmen on golf courses in Surrey,” she 
says.

A despondent Fiona spoke to her dad who, 
after leaving school at 14, had joined the printing 
industry and risen to director level, where he had 
been involved in several management buyouts.

“Why don’t you do it yourself?” he asked.
Fiona and her father decided to go into business 

together and established The Specials Laboratory 
in 1999. 

“I brought the technical expertise and the 
knowledge of the industry, while my dad brought 
good governance and a sensible voice,” Fiona 
says. “We did everything properly and even had 
minuted board meetings – just dad and me.”

After successfully applying for its drug 
manufacturing license, The Specials Laboratory 
launched its services to the industry – in turn, 
becoming a direct competitor of the company 
Fiona had tried to buy.

“They must have thought ‘oh, it’s her; it’s that 
fluffy blond-haired woman who used to run things 
up in Newcastle and wanted to buy the company’,” 
she muses. “Throughout the whole [sales] process, 
no one bothered to ask me what I was going to do 
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when I didn’t have a job anymore.”
Fiona spent £22,000 on manufacturing software 

she was used to working with in larger, corporate 
environments. She also hired a customer services 
expert who she’d worked with previously and had 
a stellar network in the industry. 

The Specials Laboratory, which manufactured 
unlicensed drugs, became a storming success 
and within nine years grew to five sites, based in 
Prudhoe and the surrounding area, employing 
almost 300 people. Impressively, the company 
achieved this feat with no external investment.

Almost from the offset, Fiona was approached 
by people interested in buying The Specials 
Laboratory. 

“It’s far more fashionable these days to have an 
exit strategy, but I wasn’t remotely thinking about 
that,” she says. “I had people knocking at the door 
within the first year and I remember thinking 
if they want to invest in me, I must be doing 
something right. I just used to smile politely and 
say, ‘no thanks.’” 

But Fiona changed her mind in 2008 when she 
decided to take up one of the many bids.

“I hadn’t planned to, but I’d started to get a bit 
pissed off with work; things weren’t as good as 
they had been in terms of relationship behaviours 
and ethics,” she recalls. 

“It was the right conversation at the right time, 
and I thought ‘why not?’”

Fiona’s next venture saw her become the owner 
and non-executive director of SCM Pharma Ltd, a 
former part of The Specials Laboratory that she’d 
negotiated as part of its sale. 

But SCM Pharma, which specialised in small-
scale sterile products, did not enjoy the same 
initial success as Fiona’s previous business and the 
financial cost of ever-changing regulations took its 
toll. The company was forced to transfer its assets 
in 2014. 

Fiona reveals that SCM Pharma has gone on 
to become very successful, but the girl from 
Northumberland has not shared in this. 

Despite admitting to “losing shed loads of 
money,” Fiona remains sanguine. 

“Entrepreneurs tend to be at the high end of the 
risk spectrum and I’m happy with that,” she says. 
“It’s all or nothing for me. And if it’s my money, 
I’m going to do it my way.”

She continues: “On paper, I’ve had this brilliant 
success and this big failure, but I don’t see it like 
that. I’m proud of the quality of work we did [at 
SCM Pharma]. People were brilliantly trained, and 
we were the only company in the world to make 
some amazing products.”

Around the time of SCM Pharma, Fiona was 
approached by North East entrepreneur Caroline 

COVER STORY 
Fiona Cruickshank
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Theobald, who told her about a group of women 
angel investors in Sweden. She asked Fiona if she 
would like to be part of a similar venture in the 
North East of England. 

“It sounded like a great idea and I thought, 
‘that’ll keep me out of mischief ’,” Fiona says. 

Gabriel Investors was established in 2012 and 
became one of only two female investor groups in 
the UK at the time. 

Fiona invested in a range of companies as part 
of the collective, who used their expertise in 
entrepreneurship to provide support and advice. 

Reflecting on the reaction to the all-female 
investor group, Fiona says: “Some people were 
vehemently against [Gabriel Investors] and 
unbelievable patronising. But the younger 
business owners were different. They didn’t care 
that we were women. They wanted our money and 
wanted what was in our heads – that’s important 
when you’ve got entrepreneurs doing angel 
investing.”

Fiona was also invited to join the Ignite 100 
programme – the Newcastle-based tech-focused 
accelerator programme that was privately funded 
through angel investors and venture capitalists. 

She spent three years at the programme, 
invested in around 30 companies, but says that 
ultimately, experience taught her funding tech 
start-ups wasn’t for her. 

“I learnt a lot and made some really good 
contacts, but I prefer more tangible businesses 
that are more advanced in their life cycle and are 
already revenue generating.”

Fiona has continued to invest in companies but 
chooses to keep the details of these private. 

One of the North East-based angel investments 
she is prepared to talk publicly about, however, 
is It’s All Good Ltd, a Gateshead-based snacks 
manufacturer that was established by Calum 
Ryder in 2012. Fiona met Calum and was 
impressed with his knowledge of the industry. She 
invested in the company along with another angel 
investor and now sits on the board of It’s All Good, 
which she describes as “stonking” and “going from 
strength-to-strength.” 

The second investment she’ll discuss is 
ramarketing, a Newcastle-based pharmaceutical 
PR and marketing agency that recently expanded 
into the US.

“I’ve had an existing relationship with 

ramarketing’s founder Raman Sehgal for years,” 
says Fiona. “He was the account executive of the 
PR company I used to use and then he joined my 
business as marketing director. 

“Raman left to build his PR business and we 
would regularly speak about how it was going. 
We’d discussed me investing in the company, but 
the timing wasn’t right. Then one day I said, ‘ok, 
let’s do it, but we’ll do it properly and I’ll join the 
board as non-executive chair.’ 

“I’ve made a significant investment in 
ramarketing, which has put the company on 
a proper footing, with a proper valuation. I 
understand the sector and I understand the client 
base. We’re having a blast!”

While business success has provided Fiona with 
the capital to invest in companies that interest 
her, it has also given her the freedom to explore 
another form of investment – philanthropy. 

Her charitable giving began while she was the 
owner and managing director of The Specials 
Laboratory.

“When we became successful, we kept getting 
approached to donate to this and that, but it was 
always a bit random. Then one day my financial 
advisor recommended I should meet my local 
Community Foundation.”

Community foundations are primarily a US 
model. They provide a vehicle for individuals, 
families, entrepreneurs, companies, charitable 
trusts and public sector bodies to donate 
to community-based activities in a defined 
geographical area.

There are currently 46 charitable organisations 
of its kind around the UK, of which the 
Community Foundation Tyne and Wear and 
Northumberland is the largest. 

Fiona met the Community Foundation Tyne 
and Wear and Northumberland and established a 
corporate fund to help the community of Prudhoe, 
where The Specials Laboratory was based.

“We gave a percentage of our profits each year 
to the fund,” says Fiona. “I wanted it to go to the 
local community, but I set up a committee and 
let the people within the business choose exactly 
which projects.”

The same charitable commitment was made 
when SCM Pharma was established, after which 
Fiona set up a personal endowment fund. 

Fiona joined the Community Foundation board 

COVER STORY 
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in 2012 and four years later joined a working 
group to discuss who should replace Ashley 
Winter, the incumbent chair who was coming to 
the end of his tenure. 

“At the first meeting, everyone turned to me and 
said, ‘you should do it’.” 

Fiona initially had doubts.
“I wasn’t a man in a pin-striped suit with a load 

of high net worth friends,” she says. “Not much 
has changed in my life. I have a few shinier things 
since I sold my business, but I still hang out in the 
same places with the same people, doing the same 
thing. 

“I am who I am and I’m not going to change.”
She continues: “I told the group I didn’t think I 

was the type of person they were looking for but in 
the same breath listed all the things I’d do if I were. 
They said that’s exactly why we need you!”

Fiona successfully pitched to become the new 
chair and she is now more than halfway through 
her four-year commitment.

As chair, Fiona has made it her mission to 
use her business experience to promote best 
practice and improve the daily operations of the 
organisation, while opening the fund up to a wider 
range of donors. 

She also spreads the message about the 
Community Foundation wherever she goes.

“If I travel to America, I always go to the local 
Community Foundation to see what they’re 
doing,” she says. “I’ll also go to networking 
events in London where everyone is from within 
the M25. I ask them if they know about the 
Community Foundation movement or that the 
Tyne and Wear and Northumberland one is 
largest outside North America, with more than 
£80 million in endowment. They look at me and 
say, ‘where are you from – Newcastle? Isn’t that up 
North?’”

Fiona will continue to be chair of the 
Community Foundation until November 2020 
when she’ll pass the mantle to another. 

The entrepreneur and investor – who has 
previously sat on many charitable boards 
including the Calvert Trust at Kielder – already 
knows what her next non-executive chair position 
in this sector will be, but it is yet to be publicly 
announced. In the role, though, she’ll be able 
to combine both her charitable and scientific 
knowledge and experience.

Fiona will also remain committed to the 
companies she has invested in and doesn’t rule out 
funding more. 

“I don’t have a plan when it comes investing, I 
just do it whenever I find a company that floats my 
boat,” she says.

A lack of long-term planning is something that 
follows Fiona throughout her career. 

“Everyone is supposed to have a grand plan, but 
I’ve never had one; my favourite word is ‘bimble’,” 
she says. 

“I’m still ‘bimbling’ along and, so far, it hasn’t 
done me any harm
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ADVERTISING FEATURE – LAW  
Muckle LLP

When businesses struggle, the impact can be substantial. However, Kelly Jordan, partner and 
head of the restructuring and insolvency team at Muckle LLP, tells Steven Hugill how a decisive, 
joined-up approach can mitigate that impact and protect suppliers, creditors and clients

SAFEGUARDING THE FUTURE 

The importance of a joined-up 
approach is indisputable in the 
business world.

Nowhere is this better reflected 
than at Muckle LLP, where its 

restructuring and insolvency team combines its 
niche expertise with that of the wider company 
to provide clients with the genuinely specialist 
support.

Headed by partner Kelly Jordan, the division’s 
trusted guidance is valued by its many clients. 

Working alongside business owners, directors 
and professional service advisers, the team is 
renowned for its close relationships with banks, 
creditors, investors, employees and landlords.

“I think we are one of the few teams that 
literally deals with everyone in the company,” says 
Kelly, who joined North East-based Muckle in 
early 2013.

“There is a great atmosphere here, we are all on 
one floor and it’s nice to speak to people face-to-
face and have that closer relationship.”

Such intimacy, says Kelly, means the 
restructuring and insolvency team can tailor 
bespoke services to clients’ individual needs much 
more easily.

“I draw support from across the firm,” says 

Kelly, who grew up in Morpeth before studying at 
university in Liverpool.

“I sit within the wider banking team, the 
rationale being that there is an element of 
crossover in our work. 

“A lot of work I do has an insolvency element 
to it, but there might also be a property or 
employment issue, so I project manage it and draw 
on the wider expertise of the firm. 

“We share quite a lot of contacts as a team. I’m 
often asked, if I’m looking after a company that is 
struggling financially, to help them refinance or 
look for additional lending, and the wider team’s 
network really helps with that. 

“Ultimately, it’s about how you set yourself apart 
and our connections, the way we work closely 
together and the seamless service our clients 
receive as a result, are examples of that.”

Kelly can also call on personal experience to 
extend Muckle LLP’s distinguishable service.

A six-month secondment with Royal Bank of 
Scotland’s Manchester-based global restructuring 
group in 2012 gave her significant insight into the 
banking sector.

“I had gained quite a bit of experience in 
advising insolvency practitioners, doing pre-pack 
administrations and formal insolvency work,” 
reflects Kelly, “but actually working in-house for a 
client and understanding what their requirements, 
needs and priorities were was fantastic.

“I sat in with the relationship managers, who 
look for solutions for customers in default, and it 
was a great learning experience.

“It helps me massively to understand banks’ 
mentality, which, in turn, helps support clients’ 
needs at Muckle LLP.

“I’m probably one of the few restructuring and 
insolvency lawyers in Newcastle that has had that 
opportunity.”

A key element of Muckle LLP’s restructuring 
and insolvency team is its support for creditors, 
across areas such as negotiating contractual 
arrangements with a business in financial 
difficulty.
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Dedicated groundwork is carried out to 
safeguard their outlook and ensure that if that 
customer or supplier does become insolvent in the 
future, they are in the best position to react. 

“Most people might assume I only look after 
businesses that are just about to go bust have gone 
bust or are insolvency practitioners,” says Kelly.

“But what we do is not just limited to advising 
the people who are in financial difficulty or 
advising the office holders once things have gone 
under.

“We add value to businesses that are supplying 
companie which may be struggling, or creditors 
generally – landlords and trade creditors who 
might be struggling to get paid.

“It can be about renegotiating terms, 
through things like shortening payment terms, 
strengthening termination provisions and making 
sure clients are clear on their terms. Sometimes 
what they think are the terms are in fact not the 
case.

“We have clients that have been affected by 
the retail sector’s struggles, including one that 
involved reviewing its terms of business with 
Debenhams. 

“It was no surprise to anyone when Debenhams 
finally went into administration, but we worked 
with the client before it did so,” reveals Kelly, who 
is also the North East’s elected representative 
on the Council for R3: Association of Business 
Recovery Professionals, which is the national trade 
body for insolvency practitioners.

“The terms were drafted at a time when the 
relationship between the parties was very different 
but now needed to be more robust.

“So we sought to amend their terms to 
strengthen the retention of title provisions which 
didn’t quite work. 

“It is all about protecting clients’ position and 
providing practical tips to manage their situation.”

Debt recovery is another area where the team 
works hard for its clients, providing at the same 
time another example of Muckle LLP’s joined-up 
approach.

Working closely with Beverley Oliver, who leads 
the company’s debt recovery team, Kelly is able to 
find individual solutions for clients’ needs.

“Our debt recovery team is great in terms of 
completing due diligence on the debtor,” says 
Kelly, who also reveals Muckle is developing a 

mobile app for users to initiate the debt recovery 
process more quickly.

“We will look at their Creditsafe report, 
see whether there have been any county 
court judgments and look out for insolvency 
proceedings that have been dismissed.

“Whenever there are warning signs, we talk 
regularly, and sometimes it’s about finding the 
right strategy to unlock payment for the specific 
debt.

“The relationship between Beverley and I is 
very strong. We can talk through the different 
options available to us because no two situations 
are the same.

“Our firm values are trust, teamwork, 
responsibility and care - values that are 
particularly important in our line of work, which 
is often complex and always sensitive. 

“Whether our client is a supplier struggling to 
get paid or a business in financial difficulty, we put 
all our experience and expertise into helping them 
achieve the best possible outcome.”

MUCKLE LLP
www.muckle-llp.com
@MuckleLLP

i
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ADVERTISING FEATURE – FINANCE    
Leathers Corporate Finance 

Leathers Corporate Finance is one of the newest and most exciting names in the region’s 
professional services market. However, while the name is fresh, the business is built on a broad 
and enviable background of deal experience and expertise. North East Times meets two of its 
founders, Abu Ali and Phil Williams, who discuss why their own experiences as entrepreneurs and 
business leaders have given them a unique perspective on the advice they offer

DEALMAKERS WITH A 
DIFFERENCE 

Few can argue the North East is a great 
place to live, work and thrive, and the 
same is true for the region’s business 
community. As home to some of the 
UK’s most resilient, innovative and 

adaptable businesses, the region continues to 
make waves around the world.  With a thriving 
and fast-growing network of business leaders 
and entrepreneurs, the region has firmly made its 
mark as one of the UK’s leading destinations for 

collaboration, success and growth.  
And with such a strong entrepreneurial 

community, the need for expert professional 
advisors to support and ignite the growth of 
these businesses has never been greater. Advisors 
who have empathy with business owners, build 
understanding and trust, share the ambition of 
their clients, and believe resolutely in long-term 
relationships. 

This philosophy is at the heart of Leathers 
Corporate Finance. As the latest entrant to the 
North East’s financial services market, the business 
has immediately made its mark. The boutique 
practice was co-founded by two of the region’s 
leading dealmakers, both of whom have won 
awards for their work. Their partner-led approach 
and client-centric service offering has won plaudits 
from clients and peers alike. 

Already in its first six months of business, 
Leathers Corporate Finance has been involved 
in a host of significant projects in the North East, 
offering advice to clients on a range of matters, 
including expansion strategies, business sales and 
fundraising for growth. The team works alongside 
nationally-regarded and multi-award-winning 
accountants, Leathers, and has Michael Leather as 
its executive chairman and co-founder.

Abu Ali, a seasoned corporate finance advisor, 
who has held senior roles in many of the North 
East’s leading financial firms, and Phil Williams, 
whose vast experience includes being head of 
corporate finance in one of the region’s leading 
PLCs, and most recently a successful spell as 
finance director in a fast-growing entrepreneurial 
business, share a passion for the North East, 
alongside a vision of creating an advisory business 
which focuses on understanding clients’ objectives 
and making them a reality.  

“This is a fantastic place to be and we feel very 
lucky to have launched Leathers Corporate Finance 
in such a fertile region for business growth and 
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enterprise,” says Phil. “We understand what starting 
and building a business takes because Abu and I 
have done that. I think that has given us another 
level of understanding about our clients and their 
businesses. 

“The core of what we do revolves around our 
clients, offering them a personal and partner-
led service, and our own experience of growing 
businesses helps us to connect with them even 
more.” 

Phil continues: “We are proud of the fact that we 
are a partner-led business and the people our clients 
meet on day one – Abu and I – are the people with 
whom they will work throughout. 

“That is a very important aspect of what we do 
and is at the heart of the trusting relationships we 
build.” 

Executive chairman Michael Leather, who 
himself has worked in and around corporate 
finance transactions for over 30 years, is full of 
praise for Abu and Phil and their vision for the 
business. 

“We have two young, dynamic and excellent 
regional advisors who are building a business, 
which, in its first six months, has established an 
identity and built client relationships that others can 
only aspire to. 

“The drive and determination Abu and Phil 
have shown in getting Leathers Corporate Finance 
off the ground shows that as well as being first-
rate corporate finance advisors, they are also 
outstanding business leaders, and that is to be 
admired,” he said. 

“I started my own business nearly 30 years ago 
and it is only when you become an entrepreneur 
yourself that you truly understand the challenges 
that must be faced. This is crucial in building 
empathy, insight and understanding, which can 
be of huge value to our clients. Abu and Phil are 
creating something bold and ambitious and I am 
delighted to be supporting them every step of the 
way.”

Abu says: “We are a young and dynamic business 
with a different approach. We’re also committed 
to the region and that is our passion – regional 
advisors helping North East businesses to grow. We 
are specialists in our field and although Leathers 
Corporate Finance is a new name in the market, 
Phil and I have built significant experience over the 
years, which our clients can draw on every day. 

“I think the fact we are hungry, ambitious and 
passionate is appealing to many businesses we work 
with – we are around for the long haul, we can be 
on the journey with them for the years ahead. The 
relationships we build with clients are built to last.” 

That commitment to building long-standing 
relationships means Leathers Corporate Finance 
offers a service that extends far beyond just ‘doing 
the deal’. 

Phil adds: “We get to know our clients and 
understand their business and their ambitions. 
We can support them with those crucial 
‘transformational moments’ – which could be 
starting up, raising funding, expanding, making 
acquisitions or exiting – and we have a proven 
track record of delivering successful outcomes. We 
live and breathe this kind of work, and we believe 
passionately in the benefits of planning ahead.   

“It is never too early to have those conversations 
about the future, and we are always happy to talk. 
We want to speak to business owners, management 
teams and entrepreneurs from all over the region 
about their ideas, plans and what comes next – our 
door is always open.”

LEATHERS CORPORATE 
FINANCE
For more information contact Phil 

or Abu at:

p.williams@weareleathers.com

a.ali@weareleathers.com

0191 224 6760

i
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INTERVIEW   
George Bradley and Lewis Herring

Financial services makes a huge 
contribution to the UK’s economy. 
The last time it was measured in 2017, 
its contribution accounted for 6.5 per 
cent of total economic output or £119 

billion in cash terms. 
In that financial year, the sector contributed 

£27.3 billion in tax and employed roughly 1.1 
million people. Clearly, the importance of finance 
to UK economic activity cannot be overstated. 

But the sector is also highly centralised. Of the 
£119 billion made in 2017, 50 per cent of it was 
made in London. 

It is therefore encouraging to see that at 
Newcastle University, a student-led investment 
fund and training programme has been set up. 

NCL Capital Partners is a student-managed 
virtual investment fund that allows students of 
all backgrounds to get practical experience and a 
deeper understanding of the financial industry. 

It was set up in 2017, growing out of the 
university’s investment society, with the goal of 
showcasing the potential of the North East and 
giving students an advantage when trying to break 
into a highly competitive, and London dominated, 
labour market. 

Two such students are George Bradley, fund 

sector leader at NCL Capital Partners, and 
Lewis Herring, fund manager. They are studying 
computer science and economics and finance, 
respectively.  

Lewis says: “The fund was set up because 
London is the centre of finance. It’s where it’s 
all happening but we wanted to show that there 
is talent and enthusiasm for the industry in the 
North East. 

George adds: “If you take the North East 
as a whole, historically we’re industrial, we’re 
shipbuilding and coal mining. But that’s changed 
now and as such there’s no reason we can’t be the 
next centre for something like fintech. 

“In some ways, NCL Capital Partners is 
bringing the eyes of finance towards Newcastle.”

Other student-led funds are up and running 
in other universities in the UK, such as Queen’s 
Belfast, Edinburgh, York and the London School 
of Economics. But with 150 analysts signed up last 
year, none are as big or as accessible as the one 
flourishing at Newcastle. 

Lewis says: “A lot of the other student funds are 
quite selective. They want students who already 
have quite a lot of prior knowledge. But we are 
more focused on anyone who wants to learn, even 
if they have no technical experience because we 
give them that. We’re all about education.”

Interested students are invited to fill out a form 
asking some basic questions about their current 
understanding of finance and what kind of sectors 
they might be interested in, before being selected 
by the senior team to join the programme as a 
fund analyst. 

The fund is structured with a senior team, 
headed up by eight people leading four sectors 
– industrials, discretionary consumers, stable 
consumers and technology. These particular 
sectors are chosen because they are thought to 
be the most accessible to students who might not 
have studied finance before. 

Lewis explains: “These sectors are simpler 
to model, so it’s easier to teach to our students. 
There’s also quite a lot of public data so you can 
really dig into a company’s finances. 

Richard Dawson talks finance, education and the philosophy behind investment with two rising 
stars at Newcastle University’s student-managed virtual investment fund, NCL Capital Partners

FIRST STEPS IN FINANCE
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“The fund was set up 
because London is the 

centre of finance. It’s where 
it’s all happening but we 

wanted to show that there 
is talent and enthusiasm 

for the industry in the 
North East”
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“We only focus on equity”, he continues, 
“because it’s a good way to get a baseline 
understanding. It teaches students not just 
about the simpler aspects of finance but also 
the philosophy behind investment and how 
companies run.” 

Successful students are assigned a sector and 
invited to educational seminars where the senior 
team go through basic principles, such as reading 
financial statements, interpreting a company’s 
financial data and then learning how to model, 
how to value certain stocks and how to write 
recommendations based on this analysis. 

George describes financial modelling as asking 
the question “how do you value a company?” 

Lewis adds: “The simplest way to describe 
modelling would be taking the stock price of a 

company now and then assessing what its stock 
price should be based on how much that company 
is worth. You then work out whether the stock 
price is going to go up because it’s not as valuable 
as it should be or whether it’s going to go down 
because it’s more valuable than it should be.” 

Over the academic year, student analysts 
develop their skills in the lead up to NCL Capital 
Partners’ stock pitch night where they give their 
pitch to sector leaders about where they think the 
fund should invest. 

The scheme allows students to get immersed 
in financial services in a safe and supportive 
environment. It also gives them practical 
experience for their CVs that can prove very 
attractive to potential employers. 

But the team are keen to stress that, even if 
students find that finance isn’t for them, there’s still 
plenty of networking opportunities over the year 
to benefit from. And the specialist knowledge they 
receive is also useful for a whole range of careers. 

George says: “Even if you’re not interested in 
pursuing a career in finance at the end of the year, 
this is important information to know. To know 
how a company works, how much debt they have, 
how they make their money; these skills can be 
applied anywhere.” 

Despite all of the in-depth financial modelling 
and analysis, investing in the global markets can 
be a risky business. We only have to look back 11 
years to the 2008 crisis to see the consequences of 
financial misconduct. 

That’s why it’s particularly encouraging to hear 
that students at NCL Capital Partners are learning 
about what things to watch out for when forming 
their recommendations. 

Lewis says: “One of the big themes at our annual 
event was how current affairs could affect investing 
attitudes and the need to keep a close eye on what’s 
going on in the news. You’ve got things like Brexit 
and American foreign policy, but even little things 
like lithium stocks can have long-winded effects 
on different industries. 

“We get our students to make qualitative 
assessments in their reports. The numbers are 
important, but you’ve also got to figure out what’s 
going on behind the scenes with a company or 
what’s going on in the market.” 
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NCL CAPITAL PARTNERS 
www.nclcapitalpartners.co.uk
@CapitalNcl
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Each year, NCL Capital Partners holds a 
conference where they invite student analysts and 
fund managers to network with those working in 
the industry. 

Local firms, such as Rathbones, Brewin 
Dolphin, Vertem and Tier One Capital attended 
this year’s conference, as well as representatives 
from Barclays and PwC. 

On the support the virtual fund has received 
from local businesses, Lewis says: “The response 
has been really positive. I’ve met with firms like 
Rathbones and NVM Private Equity and they’ve 
been really interested in what we are doing. 
They think it’s really valuable that we’re teaching 
students the kinds of skills they’re looking for.” 

This relationship between the next generation 
of talent and local businesses is going to be crucial 
to retaining talent and making the North East a 
centre for financial innovation. 

Both Lewis and George are planning to forge 
ahead with careers in the financial industry. 
In George’s case, this is as a direct result of his 
experiences with NCL Capital Partners. 

But whatever their career aspirations, it’s 
clear that this scheme, made by students and for 
students, is a valuable resource that could make 
all the difference for landing that first job out of 
university. 

With more engagement from the local financial 
services profession, it could also be the key to 
unlocking the future potential of finance in the 
North East. 

“To know how a company 
works, how much debt 

they have, how they make 
their money; these skills 

can be applied anywhere” 
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New direct flights from Newcastle 
Airport to Munich went on sale on 
June 19 via Lufthansa – Europe’s 
only five-star airline.

Beginning on February 3, 2020, 
flights will run six times a week between the two 
cities, with prices starting from £86 return.

The new route will also open passengers to 
Lufthansa’s worldwide network of 140 destinations 
in 46 countries directly through its Munich hub, 
including Athens, Milan and Berlin.

The announcement strengthens Lufthansa’s 
commitment to the UK, which already flies to six 
destinations across England and Scotland.

Andreas Köster is senior director sales UK, 
Ireland and Iceland for Lufthansa Group, which 
incorporates Austrian Airlines, Brussels Airlines, 
Eurowings, Lufthansa Regional and SWISS. He 
says: “This new service will provide our customers 
from Newcastle with convenient and non-
stop access to one of Europe’s most visited and 
economically thriving cities, as well as extending 
onward travel.”

Nick Jones, chief executive of Newcastle 
Airport, says: “Lufthansa is a major global aviation 
brand with a five-star customer service rating and 
we’re incredibly proud that they have chosen to 
serve the North East.”

It is hoped that direct flights between Newcastle 
and Munich will foster stronger business 
relationships between the North East of England 
and southern Germany.

Leon McQuaid, head of aviation development 
at Newcastle Airport, says: “There are a lot of 
companies within the North East of England that 
have synergies and head offices in the Munich 
area. We also have many SMEs who have a 
propensity to travel further in Europe and globally. 
This new Lufthansa route will tick a lot of boxes 
for them.”

The automotive sector in both areas, in 
particular, could benefit from the new route with 
the North East of England home to Nissan, and 
Munich and the wider Munich Metropolitan 
Region being the base for Audi, BMW and MAN 
(part-owner of the Volkswagen Group).

Sarah Glendinning, CBI regional director, says: 
“This announcement is fantastic news for our 
world-leading automotive industry and our supply 
chain. It opens up new markets for our products 
and it could, I believe, create more jobs and attract 
more investment to our region.”

Paul Butler, chief executive of the North East 
Automotive Alliance, adds: “I’m delighted to see 
Lufthansa’s new direct flight route from Newcastle 
to Munich commence. As Germany is a vital 
automotive hub and the leading cluster nation 
in Europe, this should be of benefit to the North 
East automotive supply chain – bringing greater 
collaboration and export opportunities.”

ZeroLight is a Newcastle-based digital 
visualisation solutions company that already works 
with several international car manufacturers.

Darren Jobling, chief executive of ZeroLight, 
says: “As one of the world’s major automotive 
centres, Munich is home to some of the industry’s 
biggest manufacturers, including our clients Audi 

ADVERTISING FEATURE – TRAVEL
Newcastle Internationasl Airport

Five-star air travel set to boost complementary economies of North East England and southern 
Germany

LUFTHANSA FLIGHTS LAUNCH 
FROM NEWCASTLE AIRPORT 
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NEWCASTLE AIRPORT
www.lufthansa.com

LUFTHANSA
www.lufthansa.com
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and BMW. Having a direct connection to Munich 
will be a major boost not only for ZeroLight, but 
for the North East economy as a whole, making 
our innovative tech sector a natural hunting 
ground for the Bavarian industrial giants.”

Tourism is also set to be boosted in both regions 
with Germany currently the North East’s largest 
inbound tourism market and Munich being 
Germany’s second most visited city.

Paul Szomoru, director of tourism at 
NewcastleGateshead Initiative, says: “Tourism 
is worth almost £1.34 billion to the economy of 
NewcastleGateshead every year and helps make 
our region the thriving and exciting destination 
we all know and love. We are already working 
on projects targeted towards the German market 
such as Explorer’s Road, which is a 500km 
touring route stretching from Northumberland to 
Hertford, and Newcastle International Airport will 
play a significant part in this. The addition of the 
new route is brilliant for NewcastleGateshead as it 
will make us an even more accessible destination 
to the German market and other international 
destinations, such as the USA and Asia.

“We look forward to welcoming even more 
tourists to the region who will fill our hotels, 
restaurants and attractions, and boost our 
economy even further.”

Newcastle Airport’s Leon McQuaid adds: 
“Munich is a beautiful city break all year round 

and is the access point into many skiing resorts 
and hiking areas of southern Germany. This, along 
with the Pan-European connections available 
through Munich Airport, means we’re expecting 
the route to be very popular.”

Councillor Iain Malcolm, leader of South 
Tyneside Council and chair of the LA7 Airport 
Holding Company, comments: “Germany is an 
important destination for both business and 
leisure customers, so the addition of Munich 
to the flight schedule will be welcomed by all 
customers who fly from Newcastle International 
Airport. This new flight opens up more business 
and holiday opportunities and greater flexibility 
for our residents while complementing our 
existing flights to Dusseldorf.”

Newcastle Airport was recently awarded the 
title of Best Airport (serving between five-15 
million passengers) for the second year running 
by the Airports Council International. It has also 
recently finalised its Masterplan 2035, which 
sets out goals to compete in the global aviation 
marketplace while delivering significant economic 
benefits to the North East, surrounding regions 
and the rest of the UK by its centenary year.

“Lufthansa is a major 
global aviation brand 

with a five-star customer 
service rating and we’re 

incredibly proud that they 
have chosen to serve the 

North East”
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ADVERTISING FEATURE – EDUCATION   
Education Partnership North East 

Northumberland College has announced an ambitious multi-million-pound investment in its 
facilities and learning environments just three months after its merger with Sunderland College. 
Alison Cowie reports

NEW VISION OF EXCELLENCE FOR 
NORTHUMBERLAND COLLEGE 

Details of a major investment 
programme for Northumberland 
College were unveiled at a special 
dinner held at its Kirkley Hall 
campus on June 13. 

Attendees included members of the local 
business and education community who heard 

about the multi-million-pound investment to 
be made across the college’s three campuses – 
Ashington, Kirkley Hall and Berwick – over the 
next 12 months.

Nigel Harrett, principal of Northumberland 
College, says: “It’s an exciting time for 
Northumberland College and a major step 
forward in delivering brand new facilities and 
unrivalled learning opportunities for students 
across the region.”

The college’s Ashington campus will see a 
refurbishment of its main building and the 
creation of a new dynamic hub. 

“This will include a coffee shop, a new reception 
and commercial facilities to build safeguarding 
services for our students,” Nigel explains. 

In addition, the campus will feature a new 
state-of-the-art NextGen digital hub, a new health 
simulation ward and industry-standard training 
kitchens. 

At the Kirkley Hall campus, the accommodation 
building will be refurbished to become more of a 
university-style offering. The Kielder Building will 
be extended to incorporate improved classrooms 
and digital and social provision, while a dedicated 
equine centre, a specialist animal management 
centre and a leading veterinary nursing centre are 
also planned at the site. 

Meanwhile, in Berwick, work on a new building 
will create a more centralised college campus. 

“At the moment, facilities are very dispersed 
across the town. Our intention is to bring this 
together to create a central campus where you’ll be 
able to access advice and guidance, as well as lots 
of the learning provision,” says Nigel. 

The principal continues: “At its most basic 
level, the college must ensure that the people of 
Northumberland have the skills for living. We 
want to make sure that all of the county’s residents 
see Northumberland as their number one college 
and their first choice. To achieve that, we need to 
offer the right courses for young people, adults 
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and those nearing the end of their careers.” 
The college has worked closely with the North 

East Local Enterprise Partnership (LEP) to ensure 
its learning provision aligns with the region’s 
Strategic Economic Plan and builds skills in key 
sectors, such as digital, advanced manufacturing 
and engineering, construction, health and 
life sciences and professional services, while 
recognition has been given to the unique economy 
of Northumberland, including the food and visitor 
and animal and land-based industries. 

The college has also incorporated plans 
to develop facilities for students with special 
educational needs and those with disabilities 
across all three sites, ensuring it provides top-
quality learning for all. 

Nigel reveals that local businesses will play a 
pivotal role in the college’s transformation. 

“Our employer engagement team will be 
looking to work with businesses from across the 
county and beyond,” he says. “We want them to 
help us co-design our curriculums so that our 
courses provide the skills they want and need.”  

Last month’s dinner not only launched 
Northumberland College’s ambitious plans, it also 
provided the chance to celebrate its recent merger 
with Sunderland College, including Hartlepool 
Sixth Form, which was completed in March 2019. 

The three establishments – which will 
share knowledge, facilities and best practice 
– will maintain their separate identities while 
operating under the umbrella brand of Education 
Partnership North East. 

Ellen Thinnesen, chief executive at Education 
Partnership North East, says: “The investments we 
are looking to make across our Northumberland 
campuses will provide huge benefits for our 
students, both current and future, as well as our 
staff and the local communities we serve.

“Since the merger we have been busy aligning 
our focus at each of our campuses in Ashington, 
Kirkley and Berwick with key economic 
industries, taking into consideration in each area, 
the needs of local employers to help shape the 
improvements to our educational provision. In 
doing so, we are actively looking to address our 
region’s skills gaps to ensure the young people 
and adults we support have access to industry 
standard resources and high-quality learning 

experiences. Our Northumberland-focused 
investment programme will be transformational 
and will ensure our students succeed in their 
chosen careers.” 

The celebratory dinner also provided an 
opportunity to showcase some of the talent 
studying within Education Partnership North 
East. Much of the produce served at the dinner 
was grown on Kirkley Hall’s grounds and cooked 
and served by the college’s hospitality and catering 
students, while the spectacular table arrangements 
were made in the campus’ floristry department. 

Sunderland College student Marrianne Hume, 
who is studying a foundation degree in applied 
music practice, also wowed with her rendition of 
Andrew Lloyd Webber’s The Music of the Night 
and her own composition, which earned her a 
standing ovation from diners. 

The investment plans for Northumberland 
College students will commence immediately 
– with much of the work due for completion in 
March 2020. 

Nigel concludes: “Our investment plans are 
ambitious yet achievable and work will start to be 
rolled out across the different sites simultaneously 
over the forthcoming months. Everyone involved 
with the college, from staff to our commercial 
partners, is fully behind the plans and we expect 
some of the new facilities to be complete and 
available to students from September 2019.

“Students are at the heart of everything we do 
and the investment plan is part of a long-term, 
strategic vision for excellence, which will support 
our transformational growth and development 
and position the college as a leading organisation 
locally, regionally and nationally.”

EDUCATION PARTNERSHIP 
NORTH EAST
www.hartlepoolsixth.ac.uk 
www.sunderlandcollege.ac.uk
www.northumberland.ac.uk

i
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Average fees for private day 
school in the North East are 
currently around £12,000 per 
year* and our research indicates 
recent increases at a rate above 

annual inflation. So the lifetime costs of private 
education can easily equate to a seven figure sum 
for a family, with those uniforms, school trips 
and extracurricular sporting, musical and social 
activities to pay for too.

While parents will generally have to use their 
earnings (after tax), grandparents could have 
savings above and beyond their own needs, 
thanks to good pensions and more reasonable 
outgoings in retirement.  Indeed, a common 
concern for grandparents is their inheritance tax 
(IHT) position, which, in its very simplest form, 
could be a 40 per cent death tax on assets above, 
currently, £325,000 per person.

There is an option that could help grandparents 
with their IHT planning and give the priceless 
satisfaction of playing an active role in their 
grandchild’s development.

The principle is that through a lump-sum gift 
grandparents could create an Absolute Trust for 
the benefit of a grandchild. The trust can then 
allow the trustees (usually the parents) to use that 
provision for the general education, maintenance 
and benefit of the grandchild.

For example, let’s say a grandparent makes a gift 
of £250,000 into such a trust for the purpose of 
school fees planning. The IHT treatment is such 
that the gift from a grandparent could be treated 
as a potentially exempt transfer (PET), meaning 
that it could escape the IHT net after seven years.  
This could eventually represent an IHT saving of 
£100,000. Any growth in the value of the trust 
fund could also be IHT efficient from day one; a 
suitable investment policy is usually put in place 
to underpin the trust’s long-term objectives.

The use of a suitable trust could also provide 
peace of mind in knowing that there is a formal 
arrangement in place, which could continue 
beyond a grandparent’s death – a fantastic legacy 

in remembrance and practicality for the family’s 
future generations.

This is a very broad outline of just one option. 
A more flexible and sophisticated discretionary 
trust might be a better route for some families, 
giving the trustees greater control and protection. 
A discretionary trust could still offer equivalent 
levels of IHT savings, but its tax treatment is not 
as straight-forward and so, as ever, there will be 
pros and cons to consider.

Other financial planning, which ought to form 
part of a family’s school fees plan, could include 
the use of tax efficient investments, such as 
ISAs, offshore bonds and perhaps even pension 
contributions, notwithstanding sensible use of 
valuable tax breaks, such as capital gains tax 
exemptions and planning around the income tax 
thresholds.

Life assurance is also far too often overlooked. 
Consider carefully the need to meet financial 
commitments following a death in the family.  
Mortgage repayments and school fees can be 
a family’s largest two financial commitments. 
Leaving loved ones with insufficient provision is 
unthinkable for obvious reasons, but very sadly it 
can and does happen.

Care should also be taken to ensure that any 
financial plan and its underlying components are 
regularly reviewed. Corrective intervention will 
inevitably be needed from time-to-time, taking 
into account any changes, such as a family’s 
practical needs, the available financial resources, 
changing tax rates and the variabilities of 
investment performance, for example.

At Womble Bond Dickinson Wealth Ltd, 
we have a renowned team of financial experts, 
working in tandem with highly-qualified and 
experienced lawyers at Womble Bond Dickinson 
LLP. 

Together, we can help families consider 
the affordability of lifetime gifting, the 
appropriateness of different legal structures, the 
suitability of investment strategies and all those 
gloomy ‘what if ’ scenarios.

ADVERTISING FEATURE – FINANCE
Womble Bond Dickinson Wealth

Gareth Davies, wealth manager at Womble Bond Dickinson Wealth Ltd, reveals financial planning 
strategies for covering the cost of private education

TRUSTED WEALTH MANAGEMENT

WOMBLE BOND DICKINSON 
WEALTH
*Independent Schools Council 

Census and Annual Report 2019

gareth.davies@wbdw-uk.com
www.
womblebonddickinsonwealth.
com
@WBD_UK
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NEWS Healthcare & life sciences

UNIVERSITY AWARDED 
£300,000 TO EXPLORE 
BIOSCIENCE ADVANCES

ELFAB LAUNCHES NEW 
PHARMA PRODUCT

CLARITY INFORMATICS 
REVEALS INCREASED SALES

NUFFIELD HEALTH 
CELEBRATES AWARD 
SUCCESS

Nearly £300,000 has been granted to researchers at 

Teesside University to explore ground-breaking bioscience 

developments.

The funding has come from the THYME project, a 

collaboration between Teesside, Hull and York universities.

Seven projects, totalling almost £350,000, have been funded 

across the three universities, with Teesside a partner in six of 

the schemes.

Each of the projects is worth almost £50,000 and involve 

collaboration with industry and a partner university.

Teesside University will use its new £22.3 million National 

Horizons Centre, in Darlington, to carry out the work.

Dr Geoff Archer, head of knowledge exchange at Teesside 

University, said: “Each project is projected to make a huge 

impact on the development of the bioscience industry.”

An industrial pressure relief solutions manufacturer has 

launched a new pharmaceutical product.

Elfab’s Pure-Gard pressure relief device will be used 

in sanitary manufacturing environments, including the 

pharmaceutical and food sectors. 

Designed and developed at its North Shields 

headquarters, the company said the product will be used in 

biopharmaceutical facilities where cleanliness and compliance 

are critical in the production of medicines to treat patients with 

cancer, multiple sclerosis and kidney disease.

An IT healthcare solutions provider has reported a significant 

increase in sales of a web-based compliance and sharing 

platform.

Clarity Informatics said demand for its Clarity TeamNet 

apparatus has grown following the introduction of a new NHS 

structure.

The Wallsend-based firm said monthly sales have doubled 

amid the roll-out of Primary Care Networks, adding TeamNet 

has increased its geographical reach by almost 400 per cent 

across England in the last two years.

Nuffield Health has achieved an awards hat-trick for its 

outstanding contribution to the medical sector.

The operator received the Private Hospital Group of the Year 

honour for the third time at the Health Investor Awards 2019. 

Steve Gray, chief executive at the healthcare provider 

(pictured right), which has hospitals in Newcastle and Teesside, 

said: “It’s great to be recognised three years in a row as leaders 

in healthcare excellence. This reflects our teams’ consistent 

hard work.”
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What sparked your interest in science and 

biochemistry?

I enjoyed science at school, and I had some 

inspirational teachers. I went to an all-girls school so there 

wasn’t the assumption that boys did STEM subjects and 

the girls did something else. We thought we could do 

anything. 

I considered studying medicine at university but as 

the time drew nearer, I realised I was more interested 

in the research aspects and understanding the body’s 

mechanisms. I applied to study biochemistry at the 

University of Bath, where I became more interested in the 

chemistry of the brain and so afterwards, I completed my 

PhD in neuroscience at the University of Cambridge. 

INTERVIEW Dr Fiona Marshall

Dr Fiona Marshall studied a BSc in 
biochemistry at the University of Bath 
and a PhD in neuroscience at the 
University of Cambridge before carving 
out an exceptional career in life sciences – 
working in and consulting for multinational 
pharmaceutical companies, niche biotech 
enterprises and venture capital firms. She 
was the chief scientific officer and founder 
of Heptares Therapeutics, a spin-out of 
the MRC Laboratory of Molecular Biology 
and later sold to Sosei Group, and is now 
vice president head of neuroscience 
discovery and head of the UK Discovery 
Centre for MSD Research Laboratories, 
which will support the next generation of 
innovative drug development. The scientist 
and entrepreneur has been recognised 
in her field multiple times including, in 
2012, when she was awarded the WISE 
Women of Outstanding Achievement for 
Innovation and Entrepreneurship, and 
in 2015 when she won the RSC Malcolm 
Campbell Memorial Award for chemistry. 
Last month, the fellow of the Royal Society 
of Chemistry and honorary fellow of the 
British Pharmacological Society visited The 
Biosphere at Newcastle Helix – the city’s 
new 24-acre innovation zone for science 
businesses and research – where she met 
four North East life science entrepreneurs. 
Alison Cowie spoke to Dr Marshall 
afterwards to find out more 

MARSHALLING 
INNOVATION IN 
BIOTECH
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Tell me about your early career? 

After my PhD, I worked in a large pharma company for 

ten years and then began moving into smaller and smaller 

companies. I started working for a biotech company that 

involved a lot of international travel. It was difficult to 

balance this with having a young family and so I took an 

academic position at the University of Cambridge. While I 

was there, I kept being asked to go into biotech companies 

to help them and ended up working with about 30 different 

companies – sitting on the board of a number of them. And 

I also started consulting for venture capital companies that 

were looking to invest in biotech. 

Working with the biotech companies, I could see what 

they were doing right and what they were doing wrong and 

got a unique insight into the sector. 

What led to you starting your own company – Heptares 

Therapeutics?

I had a change in my personal life, and I was looking to move 

out of consulting. Then, by coincidence and a bit of luck, one 

of the venture capital companies I was working with asked 

if I would look at a new opportunity in Cambridge. I went to 

the labs and met the scientists. I was so convinced by what 

I saw that I went back to the venture capital company and 

said, ‘if you invest, I’ll help set the company up’. 

What did Heptares Therapeutics set out to achieve and what’s 

been its greatest achievement?

The company uses a technique called x-ray crystallography 

to create three-dimensional shapes of proteins, which can 

be looked at on a computer to find unusual drug-binding 

sites. You can then design a drug that fits into that pocket. 

One of the very first programmes we worked on – when 

there were only five of us in the company – resulted in a 

drug that’s now in clinical trials for cancer partnered with 

AstraZeneca. 

In April 2018 you were appointed vice president head of 

neuroscience discovery and head of the UK Discovery Centre for 

MSD. What does this involve and how is the research centre set 

to impact drug development in the UK?

I have two roles at MSD: one is the global head of 

neuroscience discovery while the other is heading the new 

UK discovery centre. The discovery centre will eventually 

look to support the drug development process – from 

basic research through to clinical trials, development and 

marketing. We’ve recently rented some research labs 

in London with the intention of acquiring a permanent 

building. Our focus is on diseases of ageing, particularly 

neuro-degenerative diseases such as Alzheimer’s and 

Parkinson’s. The aim of our global organisation is to have 

a research site in London to connect to the excellent 

academic and clinical research we have here, recruit local 

talent, and to provide a gateway into Europe. 

What are the opportunities for life sciences entrepreneurs 

today? What are their biggest challenges?

The rate of change in science is challenging but it also 

presents opportunities. Pharma companies cover the whole 

[drug development] process from discovery through to 

clinical development to commercialisation. They can’t be 

state-of-the-art in everything, so there are opportunities for 

life sciences entrepreneurs to find the bottlenecks and come 

up with innovative solutions. One of the critical challenges 

for biotech companies is funding. It’s relatively easy to 
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raise seed money from angel investors, grants and start-up 

venture capital companies, but it becomes more difficult 

for UK companies when they want to grow. It’s much 

more difficult to secure an Initial Public Offering in the UK 

compared to a US-based company. 

What would help this situation?

The Government’s Life Sciences Industrial Strategy is 

looking to help companies grow by increasing access to 

capital in a number of different ways. UK companies also 

need to become more globally connected. Even small 

biotech companies need to be visible in key territories to 

be able to access international funds. That’s what we did at 

Heptares Therapeutics – we attracted investment from the 

US, as well as from a Swiss pharmaceutical company.

You visited the Newcastle Helix last month where you met 

four North East life sciences companies. What were your 

impressions of their enterprises and what was the main advice 

you gave them?

I saw four companies – Alcyomics, Biosignatures, Newcells 

Biotech and Iksuda Therapeutics – which are working in 

different parts of the [drug development] process. They 

are doing very exciting, innovative work using cutting-edge 

science, but I asked them to think about their business plan, 

their product offering and how they’ll grow their companies. 

Also, to think about gaining intellectual property and patent 

protection around, for example, the methods they were 

developing.

How do life sciences companies balance that technical, scientific 

experience with the business acumen?

You can’t do everything yourself and so you have to get 

advice. One of the benefits of being in a [sector] cluster is 

that you have similar companies around you that you can 

talk to. Also, don’t be afraid to bring in people who can cover 

the different components of building a company. 

At Heptares Therapeutics, we made sure we had the right 

people in finance, business development and the legal side 

of things. Those people don’t always have to become part of 

the company – you can use external firms and consultants if 

necessary. 

What do you think of the facilities at The Biosphere and 

Newcastle Helix and how will it impact companies who choose 

to base themselves here?

There are a number of benefits. One is the flexibility of 

the space. A small company can take smaller space and 

grow as they want or need to. Often, small companies are 

managing a limited budget but have to commit to taking 

a large amount of laboratory space from the outset, which 

wastes a lot of money. There are also local connections 

through the universities and the hospitals and having the 

UK National Innovation Centre for Ageing and the National 

Innovation Centre for Data [both part of Newcastle Helix] 

is of considerable benefit. The proximity to the city is also 

important. A lot of people who have gone to university in 

the North East find themselves having to move to Oxford, 

London or Cambridge to find jobs that match their skills. 

Building alternative opportunities for their abilities in 

Newcastle – and across the country – is really important.

INTERVIEW Dr Fiona Marshall
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Innovation is vital to the future 

sustainability of the NHS. The 

region boasts innovation-driven 

NHS organisations, academic 

institutions and healthcare 

businesses that are working to 

improve health outcomes, with the 

added benefits of creating jobs and 

generating wealth within the region 

and the UK.

The Academic Health Science 

Network North East and North 

Cumbria (AHSN NENC) acts as the 

crucial link between these partners 

to drive forward transformative 

innovations. By working closely 

with NHS Trusts and Clinical 

Commissioning Groups across the 

region, the AHSN NENC has an 

unrivalled understanding of the 

challenges faced by our healthcare 

system.

Dr Nicola Wesley, deputy chief 

executive at the AHSN NENC – who 

was instrumental in establishing the 

organisation in the region in 2013 

– says: “We have worked incredibly 

hard over the last six years to develop 

meaningful relationships across the 

health and life sciences community. 

This allows us to reach into different 

parts of the system, whether that’s by 

bringing in expertise from industry or 

academia, to form partnerships that 

enable us to get things done quickly 

and at scale. 

“An important element of our 

work sees us act as the link between 

the NHS and the private sector. We 

understand how difficult it can be for 

companies to bring their innovations 

to the NHS but, with our support, we 

can help to make that process more 

streamlined.

“The breadth of innovative and 

trailblazing life sciences companies 

based in the region never ceases 

to amaze me, and this presents a 

real opportunity for the NHS. We 

have worked with some fantastic 

businesses, from start-ups to 

multinationals, to help them access 

the NHS and it’s incredibly rewarding 

to see the benefits this brings to 

patients and the economy.”

Funding from NHS England, NHS 

Improvement and the Office for Life 

Sciences ensures the AHSN NENC 

is well-placed to deliver national 

initiatives in a way that supports 

regional priorities.

In the last year, the AHSN NENC 

has supported 115 companies with 

134 innovations. A recent survey 

showed that AHSN NENC support 

resulted in an estimated £1.5 million 

ADVERTISING FEATURE Academic Health Science Network North East and North Cumbria

Seeing how healthcare 
innovation dramatically 
improved the quality 
of life for her severely 
handicapped brother gave 
Dr Nicola Wesley, deputy 
chief executive at the 
Academic Health Science 
Network North East and 
North Cumbria (AHSN 
NENC), a passion for health 
innovation. Here, she talks 
about how the AHSN NENC 
is brokering collaboration 
between NHS, academia 
and industry across the 
region

PUSHING THE 
BOUNDARIES OF HEALTH 
INNOVATION
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investment secured and this has contributed to the creation 

of 17 jobs and safeguarded a further 15.

Gaining access to the NHS and social care markets can 

be a daunting prospect for businesses. However, the AHSN 

NENC acts as an honest broker between them and the NHS 

within the region to simplify the process for both parties.

The AHSN NENC, whose chair is Dr Arnab Basu MBE, 

chief executive of Kromek Group plc, supports the adoption 

of innovations that have the potential to transform the lives 

of patients and stimulate the economy. This support spans 

from identifying unmet needs across the NHS, providing IP 

support, real-world validation, and spread and adoption of 

innovations.

Innovators receive bespoke assistance from the AHSN 

NENC at every stage of the innovation lifecycle via its 

Innovation Pathway initiative.

Nicola explains: “We’re here to help bridge the gap 

between industry and NHS by bringing both sides together 

to broker these important interactions, which are essential 

for both the development of new treatments and pathways 

and to maintaining a healthy life sciences sector.”

Nicola has personal experience of how innovation within 

healthcare can transform the lives of patients and their 

families. Her older brother Steven was born with a range of 

complex needs, including severe cerebral palsy, epilepsy 

and asthma, and Nicola’s parents were told he was unlikely 

to live beyond the age of two.

Steven defied medical expectation to live to the age of 20 

before he sadly passed away. However, his complex needs 

meant that for much of his younger years he was unable 

to enjoy childhood activities such as going to the park and 

being outdoors, as the medical equipment he required had 

to be plugged into the mains.

In the early 1990s, when Steven was around 12, a 

consultant at Bishop Auckland General Hospital provided 

two innovative pieces of equipment that were being trialled 

by paramedics at the time – these were a portable suction 

machine and a portable nebuliser inhaler. This equipment 

changed family life forever, enabling Steven to be much 

more mobile.  

“Thanks to that savvy consultant, family life changed 

forever because we could take my brother to the park, which 

was something we couldn’t do previously. This first-hand 

experience is why I became so passionate about healthcare 

and innovation. Innovation doesn’t always just affect the 

patient; it affects the wider family. For us, it meant that 

Steven could experience things that he’d never done before 

and, as his younger sister, so could I,” explains Nicola.

She adds: “Myself and the rest of the AHSN NENC team 

are in a privileged position where we see the benefits these 

innovations bring to patients and their families.”

Nicola believes the region has all the assets to position 

itself as a leader within the life sciences industry thanks to 

the outstanding healthcare system, world-leading clinical 

research, business support for health and life science 

companies and the high-quality education offer. The AHSN 

NENC celebrates this with its annual Bright Ideas in Health 

Awards, which is running for the 16th year. There are eight 

categories open to health innovators and the deadline for 

entries is July 31.

Nicola concludes: “There’s no debating that the North 

East has a thriving life sciences industry. We have so much 

to offer as a region and by working collectively to share 

expertise, ideas, resource and investing in the future, we can 

continue to push the boundaries of innovation to improve 

the health and economic prosperity of the region for many 

more years to come.”

ACADEMIC HEALTH SCIENCE NETWORK NORTH EAST 
AND NORTH CUMBRIA
For more information on the AHSN NENC, visit: 

www.ahsn-nenc.org.uk
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It was in March last year the 

Government announced that 

Sunderland was one of five places 

across the country granted permission 

to open a new medical school.

The decision fitted perfectly with the 

university’s ongoing commitment 

to improving patient care through 

its teaching and research across 

subjects including pharmacy, nursing, 

paramedic practice, biomedical science 

and now medicine.

With state-of-the-art facilities 

already in place and dedicated 

partnerships with the region’s NHS 

trusts, the opening of the medical 

school will allow the university to 

ultimately offer 360° healthcare via its 

graduating students.

As well as offering the opportunity 

to study medicine to students with 

the required talent and capability, the 

school will be well-placed to address 

the region’s chronic shortage of 

doctors. 

When they graduate, the school’s 

doctors will be excellent clinicians, 

qualified to move into any medical 

speciality, although it’s anticipated 

that around half of the doctors who 

graduate will move into general 

practice.

This is not just a significant 

achievement for the university; 

Sunderland having its own medical 

school will also provide a huge boost to 

the region as a whole, with thousands 

of NHS patients set to benefit. There is 

INTERVIEW University of Sunderland

This summer, the University of Sunderland is preparing to open the doors to its new School 
of Medicine. In a watershed moment for the university, the city – and the North East - the 
new school welcomes its first intake of future doctors in September

A NEW MEDICAL SCHOOL FOR THE 
UNIVERSITY OF SUNDERLAND
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also significant evidence that doctors 

tend to remain in the areas they 

train in, so hopes are high that North 

East-trained doctors will be caring for 

patients in the region for many years 

to come.

The school will have an initial cohort 

of 50 medical students joining this 

September, after which the university 

will accept 100 medical students every 

year.

The University of Sunderland 

already has strong health connections, 

including partnerships with four 

hospital trusts, two mental health 

trusts, community services and 63 GP 

practices.

Professor Scott Wilkes, head of 

School of Medicine and professor of 

general practice and primary care at 

Sunderland, says: “Our approach is to 

recruit those with the talent and 

capacity to become doctors. Part of 

the reason why we were named as 

one of the five new medical schools 

is our commitment to inclusivity 

when attracting medical students and 

training them to become doctors; we 

will do this by using our breadth of 

expertise in attracting students from 

all backgrounds.

“Our programme will incorporate 

multi-professional learning and 

extensive exposure to real-life clinical 

settings through our simulation 

suites located at our state-of-the-art 

Living Lab. This is similar to that of 

our partner Keele University, who 

we will be working with to build our 

experience and knowledge. Keele is 

ranked top in the country for their 

outturn into general practice.”

UNIVERSITY OF SUNDERLAND 
The University of Sunderland welcomes all with talent into higher education and supports them in reaching their potential.

The university has 20,000 students based at campuses in Sunderland, London and Hong Kong, as well as with global learning 

partnerships in 14 countries.

Working to shape the city and region, the University of Sunderland is proud of its positive contribution to economic and social 

change; its graduates leave equipped with the knowledge, skills, confidence and connections to make a positive difference in the 

wider world. For more information, visit: www.sunderland.ac.uk

“Talent is 

everywhere, but 

opportunity isn’t. 

We are trying 

to break into 

the areas where 

talent exists and 

what more dramatic way to do it than 

by offering outstanding students the 

chance to study medicine?”

Sir David Bell, vice chancellor of the 

University of Sunderland

“It’s exciting. I 

know where these 

students are 

coming from. Here 

I get the chance to 

be involved from 

the beginning, 

to help shape and create; to give 

something back to the area where I 

came from.”

Debs Patten, professor of anatomy at the 

new School of Medicine

“Encouraging 

students 

from a similar 

background to 

my own and 

giving them an 

opportunity to 

study medicine really inspired me, 

I want to ensure they get the best 

support throughout the process.”

Dr Andy Davies, undergraduate 

programme lead at the new School of 

Medicine
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If you think about the progression 

of the pharmaceutical industry, the 

way we approach treatments and 

medicines has evolved tremendously 

in the last one hundred years. 

Penicillin was first discovered in 1928 

by Fleming changing the way we 

treated infections. Twenty-five years 

later, Watson and Crick made the 

ground-breaking observation that 

the DNA molecule exists in the form 

of a three-dimensional double helix, 

opening our understanding of how 

the genetic code works. This new 

understanding has changed how we 

approach treatments for diseases. 

The first recombinant protein 

treatment was approved in 1982. The 

biotech industry was here to stay.

Today, over 70 per cent of all 

INTERVIEW Steve Bagshaw

THE HISTORY OF DRUG DEVELOPMENT 
Steve Bagshaw is the 
chief executive officer at 
Billingham-based Fujifilm 
Diosynth Biotechnologies 
and has extensively 
contributed to the 
development of biologics 
contract development 
and manufacturing sector 
both in the UK and US, 
with this company and its 
predecessors. Before Fujifilm 
Diosynth, he served as 
president at Image Polymers 
Inc, a joint venture between 
Mitsui Chemicals and Avecia 
for three years and prior 
to that had several roles 
across the pharmaceutical 
intermediates and speciality 
chemicals industries having 
graduated from Manchester 
University as a chemical 
engineer. He is a fellow of 
the Institute of Chemical 
Engineers and was awarded 
the North East England 
Business Executive of the 
Year Award in 2017. Here, he 
reflects on the changes in 
the pharmaceutical and the 
biotechnology sector 
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medicines in development are ‘’first in class’. Drug 

developers are facing more and more challenges to do 

everything on their own. Relying on service providers 

has become an integral part of the industry. Companies 

can focus on their R&D efforts to grow their pipelines 

by outsourcing process and analytical development 

activities to Contract Development and Manufacturing 

Organizations (CDMOs). CDMOs bring a wealth of 

knowledge and expertise from the experienced gained 

by working with a very wide gamut of molecules, many 

of which have particular challenges, intrinsic and 

extrinsic to the biological therapeutic target.  From an 

economic perspective, working with CDMOs reduces 

the expense of maintaining a manufacturing facility and 

improves the efficiency of the entire supply chain.

As the industry has matured so has the need to re-

evaluate how the drug developers and CDMOs work 

together. Transactional, fee-for-service approaches 

may not be the best-suited way to ensure the long-term 

success of a therapeutic candidate. FUJIFILM Diosynth 

Biotechnologies has shifted how it approaches 

programmes. It is not a transaction but a long-term 

partnership with its customers. Therapies are becoming 

more targeted to specific patient populations, which 

can lead to different supply chain requirements. 

Technology continues to evolve, changing how we 

view long-term manufacturing; for example, as cell 

lines become more efficient yields have increased. 

High throughput approaches to process and analytical 

development continue to evolve as new technologies 

become available to the cutting-edge of today’s 

advanced therapies – at every stage there has been a 

blend between using the experience of those who have 

done it before (many, many times in the early days) 

with the tangible excitement of the new. I was brought 

up on the stories of how stuff had been discovered 

that is now taken for granted and now we are creating 

the stories that tomorrow’s generations will build their 

futures upon. 

FUJIFILM DIOSYNTH BIOTECHNOLOGIES
www.fujifilmdiosynth.com

“Therapies are becoming 
more targeted to specific 
patient populations, which 
can lead to different 
supply chain requirements. 
Technology continues 
to evolve, changing 
how we view long-term 
manufacturing; for 
example, as cell lines 
become more efficient 
yields have increased”
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Photonics – the generation, 

detection and manipulation 

of light – is a rapidly-growing 

high-tech industry currently worth 

more than £13 billion to the UK 

economy. 

From high-speed 

telecommunications to diagnostic 

imaging, the applications of 

photonics technologies are already 

transforming society, and this impact 

will only increase as the demand for 

non-invasive, cost-effective, and 

personalised medical treatments 

continues to rise. Indeed, photonics 

has been selected by the European 

Commission as a key enabling 

technology underpinning innovation 

in a range of market sectors.  

However, companies that benefit 

from harnessing photonics for 

their products or processes face 

several challenges in reaching 

commercialisation, which can hinder 

innovation.

Connecting with photonics 

experts can be difficult for smaller 

companies, and coupled with 

complex regulatory frameworks and 

delays in market adoption, many 

photonics innovations struggle to see 

the light of day. 

To address these issues, and to 

help companies bring their innovative 

ideas to market sooner, CPI has 

been working as part of an EU-wide 

project called EPRISE: Empowering 

Photonics through Regional 

Innovation Strategies in Europe. 

EPRISE is a consortium formed 

of nine European photonics clusters 

aiming to support small and medium-

size photonics companies (SMEs) 

looking to enter either the medical 

technologies, pharmaceuticals, 

agriculture or food markets. 

SUPPORT TO OVERCOME MARKET 

ENTRY BARRIERS

SMEs developing photonics-based 

products or processes for the four 

target markets face highly-specific 

entry challenges, such as long 

development cycles, including 

crossing the infamous ‘Valley of 

Death.’ This is the phase where 

research needs to be turned into 

a working prototype and is often 

cited as a key roadblock to the 

transformation of new discoveries 

into useful and innovative products. 

EPRISE was primarily set up 

to help SMEs to overcome their 

commercialisation challenges by 

providing advice from photonics and 

market experts and introducing them 

to development partners or potential 

end users across Europe. 

SMEs can now take advantage of a 

number of freely available resources 

created by the project. These include 

two online databases and booklets 

about go-to-market challenges, as 

well as presentations and videos 

of expert talks from seven market-

specific photonics roadshow events 

held around Europe. 

The project’s companies database 

maps and lists photonics firms 

working in the four market sectors of 

interest and is a great resource to use 

to find collaboration partners or to 

identify potential competitors. 

Meanwhile, the database of experts 

can be used to get specific advice 

from people around Europe who are 

very knowledgeable about the market 

sector, business-related challenges 

ADVERTISING FEATURE CPI

CPI and the EPRISE 
project are establishing 
the North East as a leader 
in photonics innovation

LET THERE BE LIGHT
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or photonics technology. Topics covered by expert speakers 

at the roadshow events include how to become investment 

ready, how to protect your intellectual property, how 

to develop an internationalisation strategy, and how to 

navigate the clinical trials process. 

Finally, a go-to-market booklet, which brings together 

key advice, insights and examples from industry experts to 

overcome market-entry challenges, has been produced in 

hard copy and e-book and is available via the website.

ACCELERATING MEDTECH DEVELOPMENT IN THE NORTH EAST

A significant boost for the photonics industry in the North 

East is the opening of CPI’s National Healthcare Photonics 

Centre at NETPark, in Sedgefield, County Durham. This 

visionary £7.9 million investment by the North East Local 

Enterprise Partnership in innovation and future technology 

helps fulfil EPRISE’s mission to lower the barriers to market 

entry for SMEs and provide more local resources and 

support for photonics-based businesses. 

Using light to diagnose and treat medical conditions 

and illnesses, healthcare photonics is a rapidly-growing 

area globally as demand for non-invasive, cost-effective 

and personalised treatments rise. Applications include 

non-contact cancer diagnostics, endoscopic imaging and a 

variety of laser-based treatments.

Currently, only about 2.5 per cent of the UK photonics 

industry is based in the North East, but through this 

investment, CPI can provide access to technologies and 

expertise that support the development of next-generation 

light-based healthcare products. This will help propel the 

local economy and provide high-value manufacturing jobs, 

by establishing a strong and innovative photonics cluster in 

the North East. 

The site includes specialist laboratories for optics, 

electronics, life science, medical device testing and 

development work, as well as pilot manufacturing space that 

will allow companies to scale up products and accelerate 

their commercialisation in the medical technologies market. 

By leveraging CPI’s significant expertise within this 

market, the facility will provide a space for the development 

of light-based innovations in diagnosing and treating 

disease. Applications of the technologies being developed 

at CPI range from instruments for controlled illumination in 

drug development to new biomedical imaging devices for 

rapid diagnostics. 

Crucially, the facility will allow these new innovations to 

be manufactured at the quality and consistency required 

for entry into early and late-stage clinical trials. Another key 

aspect of the facility is the focus on health economics and 

regulatory affairs, which were identified by EPRISE as one of 

the biggest challenges facing companies trying to navigate 

the process from lab bench to market.

LIGHTING THE WAY FOR SMES IN PHOTONICS

Further support for photonics companies in the region is 

available via the Spotlight project, which is a collaboration 

with Durham University and is funded by the European 

Regional Development Fund (ERDF). Eligible County 

Durham-based SMEs are given support in developing their 

photonics-enabled products for the healthcare market, 

through early stage proof-of-concept research and access to 

senior experts and consultation services. 

CPI is set to continue the fantastic work achieved by 

EPRISE and will further cement the North East as a leading 

light in the photonics industry. 

The ongoing work will deliver high-value manufacturing 

jobs to the UK economy and help SMEs bring their new 

innovations to market.

CPI
www.uk-cpi.com 

www.eprise.eu 
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ADVERTISING FEATURE Teesside University 

The National Horizons Centre, a new Teesside facility financed by the Local Growth Fund, 
is set to develop technical, innovation and management skills in the bioscience sector

SEEKING NEW HORIZONS

Anew centre of excellence for the bioscience 

industries, now open, is helping to drive the economic 

growth of the Tees Valley.

Work has been completed on the £22.3 million National 

Horizons Centre at Teesside University’s campus at Central 

Park, Darlington, and the state-of-the-art facility is already 

delivering teaching, research and industrial collaboration.

The centre delivers an industry-informed programme that 

concentrates on developing the technical, innovation and 

management skills and knowledge needed for the bioscience 

sector to continue to grow and generate jobs and wealth in 

Tees Valley and the UK.

It has been financially supported by the Local Growth 

Fund, via the Tees Valley Combined Authority and the 

European Regional Development Fund. The Local Growth 

Fund contribution of £17.5 million represents the single 

biggest investment by the fund in the Tees Valley.

The new centre will work in synergy with other buildings 

on Darlington’s Central Park, including the University’s 

Centre for Professional and Executive Development,  

CPI’s National Biologics Manufacturing Centre and 

Darlington College. 

It is already working in partnership with regional, national 

and international industry partners to provide specialist 

education and training for the current and future workforce, 

and to promote industry-focused innovation and research.

FIRST TRAINING COURSE DELIVERED

Staff from some of the region’s most innovative companies 

have developed their skills in a cutting-edge area of protein 

science at the first continuing professional development 

(CPD) course to be held at the National Horizons Centre.

The centre hosted a three-day workshop on Practical 

Proteomics - the large-scale study of all the proteins present 

within a cell, tissue or organism.

The CPD course was led by Professor James Scrivens, 

a research professor at Teesside University and a leading 

expert in the field of mass spectrometry, who has published 

more than 100 peer-reviewed papers, as well as numerous 

book chapters and industrial reports.

Practical Proteomics ran in conjunction with Waters, one 

of the world’s leading manufacturers of analytical laboratory 

instrumentation. It was held in the NHC’s state-of-the-art 

bioanalytical laboratory, a Waters Centre of Innovation (COI).

The course, which was attended by staff from companies 

including Fujifilm Diosynth Biotechnologies, Quorn, 

GlaxoSmithKline and Hart Biologicals, consisted of a mixture 

of lectures and practical sessions on topics including:

• Data generation

• Bioinformatics

• Peptide analysis

• Separation science

• Recent developments in proteomics

Professor Scrivens says: “Proteomics is an inter-

disciplinary study with numerous applications in fields such 

as medicine, food science and agriculture.

“It requires the identification and quantification of ever-

smaller amounts of proteins in increasingly complex systems.

“The facilities and expertise at the National Horizons 

Centre enable us to achieve this in an automated, sensitive 

and selective fashion.”
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NEW COURSES TO DRIVE BIOSCIENCE 

GROWTH

From September, Teesside University 

is offering four brand new bioscience 

postgraduate courses, which will be 

based at the National Horizons Centre 

(NHC).

They are the first courses to be 

developed from the new state-of-

the-art facility and are made up of 

three MSc programmes in Advanced 

Biomedical Science, Microbiology and 

Bioinformatics, as well as an MRes in 

Biological Sciences.

Dr Dimitrios Nicolaou, associate 

dean in Teesside University’s School 

of Science, Engineering & Design, 

said: “The National Horizons Centre is 

an ambitious new facility, which will 

help to drive forward key areas within 

the bioscience sector – including 

biologics, biomedical sciences and 

industrial biotechnology.

“We are delighted to be offering 

four new postgraduate programmes 

from September, which will provide 

a fantastic opportunity for students 

to learn and study within a bespoke, 

state-of-the-art facility.”

CUTTING-EDGE RESEARCH

Nearly £300,000 of funding has been 

granted to researchers at Teesside 

University to explore ground-breaking 

developments in bioscience.

The money has been granted via 

the THYME project, which is a 

collaboration between Hull, York and 

Teesside Universities to boost the 

bioeconomy across Yorkshire, Humber 

and the Tees Valley.

Seven projects, totalling almost 

£350,000, have been funded across 

the three universities in the first-round 

of THYME proof of concept funding. 

Teesside University is partner in six of 

these seven projects.

Each of the projects is worth almost 

£50,000 and involves collaboration 

with an industrial partner, as well as a 

partner university.

Teesside University’s work will be 

carried out through the National 

Horizons Centre and will involve 

collaborating with industrial and 

academic partners on the following 

THYME projects:

•  Quadrum Institute and University 

of Hull - using machine learning 

techniques to model the best 

conditions for microorganisms in the 

human gut to underpin the improved 

efficiency of a probiotic product.

•  Unilever, Quorn, Croda and 

University of Hull - developing 

a micro-bioreactor system for a 

range of miniaturised bioprocessing 

applications. Providing a rapid 

and low-cost means of acquiring 

physiological, metabolic and 

productivity data within a variety of 

cells.

•  Fujifilm Diosynth technologies and 

University of York – increasing 

productivity and reducing waste in 

microbiological protein production by 

exploiting how microbes react to the 

formation of protein aggregates.

•  Northumbrian Water and 

University of York - investigating 

the microbiology occurring within 

the anaerobic digestion process 

during waste water treatment and 

generating recommendations for AD 

process optimisation.

•  Naturiol Bangor Ltd and University 

of York (lead partner) – determining 

the feasibility of oil extracted from 

Alexanders seed as a highly valuable 

food ingredient to create low 

saturated fat, dairy-free products.

•  Yorkshire Water and University of 

York (lead partner) – investigating the 

feasibility of an anaerobic digestion 

innovation facility to test and 

demonstrate new AD processes and 

technologies.

Dr Geoff Archer, head of knowledge 

exchange at Teesside University, 

says: “Each project will involve 

cutting-edge research and they are 

projected to make a huge impact on 

the development of the bioscience 

industry by generating the vital skills 

and knowledge to help grow this 

important sector.”

TEESSIDE UNIVERSITY 
For more information on the National 

Horizons Centre visit: 

www.tees.ac.uk/nhc
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Based at Newcastle Helix, 

The Biosphere is a specialist 

lab facility tailored to the 

commercialisation of life sciences. 

The building is a significant 

investment for the local economy, 

marking a clear commitment from the 

city to the growth of the sector.   

So much has been achieved since 

2015, the design, construction and 

operation of this new facility, which is 

now home to ten dynamic life science 

businesses with global life-changing 

ambitions. Companies based at The 

Biosphere include Iksuda Therapeutics, 

NorthGene, Jiahua, MDNA Life 

Sciences, Northern Retrieval Registry, 

Alcyomics, Atelerix, NewChem, 

Biberchem and Demuris.  

It is also home to nine local firms 

who have been selected to take part 

in the Ageing Innovators programme, 

which aims to tackle some of the 

challenges faced by the UK’s ageing 

society. 

They are spending six months 

working at this specialist facility, 

allowing them to undertake research 

and receive support to bring their new 

products and services to market.  

Ageing Innovators is being delivered 

by the Innovation SuperNetwork 

in partnership with the National 

Innovation Centre for Ageing at 

Newcastle University, Newcastle 

City Council, Northstar Ventures and 

Aging2.0.

Councillor Ged Bell, cabinet member 

for employment and investment, 

Newcastle City Council, says: “We 

now have the right infrastructure 

that will allow new and growing life 

science businesses to thrive, and 

as this happens it will bring more 

opportunities and jobs to the local 

area in this emerging and exciting 

new sector. This, coupled with the 

innovative community on Newcastle 

Helix, will help accelerate growth, 

entrepreneurial activity and the 

commercialisation of ideas within life 

sciences.”  

NorthGene, a provider of DNA-

based relationship testing and human 

identity services, was among the 

first companies to move into The 

Biosphere. The company needed 

cutting-edge lab facilities to support 

the rapid growth of their business and 

the expansion of its testing repertoire. 

NorthGene is joined by Iksuda 

Therapeutics, which is creating next 

generation biopharmaceutical drugs 

that target difficult to treat cancers 

and Atelerix, which has transformative 

technology for the storage and 

transport of viable cells at room 

temperature, overcoming the barriers 

and limitations presented by the 

current need for cryo-shipping.

The fact The Biosphere is located 

on Newcastle Helix is really adding 

value for the businesses, they get to be 

part of an innovative community that 

combines commercial and residential 

space with world-class research and 

education facilities. 

This landmark 24-acre city centre 

development is the only one of its 

kind in the UK and is surrounded by 

a £1.1 billion life science eco-system.  

The region is home to one of the UK’s 

largest NHS trusts, which has been 

rated outstanding for the second 

year running and has built a global 

reputation as a UK hotspot for clinical 

trials. Life sciences businesses also 

have access to assets that support 

the entire bench to bedside pathway 

– all playing a vital role in life science 

growth and innovation. 

Alan Welby, innovation director 

at the North East Local Enterprise 

Partnership (LEP), says: “The Biosphere 

offers regional facilities but with a 

global vision, presenting a welcoming 

home for ambitious companies within 

life sciences, healthcare and emerging 

fields of biotechnology. 

“Being based at Newcastle Helix 

not only gives companies access to 

essential support services but also 

opens a wealth of opportunities, such 

as access to university expertise and 

research but also the potential of 

collaboration with others on site – and 

it’s when companies collaborate that 

ON TOPIC The Biosphere 

New lab facility fast becoming a leading location for ambitious life science companies 

THE BIOSPHERE TAKES SHAPE 
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we will see real innovation happening, which can 

unlock business growth and ultimately lead to more 

and better jobs.”

The Biosphere has secured significant funding 

through the European Regional Development Fund 

(ERDF) as part of the European Structural and 

Investment Funds Growth Programme 2014-2020 

and the Government’s Local Growth Deal through 

the North East LEP. Both funds help local areas 

stimulate their economic development by investing 

in projects which will support innovation, businesses, 

create jobs and local community regenerations.

THE BIOSPHERE  
To find out more about The Biosphere and the innovative 

community on Newcastle Helix, visit www.newcastlehelix.

com

“Newcastle is the ideal place for a growing 

life science business. The city has a strong 

reputation for research excellence led by two 

outstanding universities, four national centres 

of excellence and one of the UK’s leading 

NHS trusts.  Additionally, Newcastle has 

great local and national transport links, which 

are essential for our ‘direct to consumer’ testing services.  The 

Biosphere is in the heart of a supportive, business community that 

actively collaborates and pulls in the same direction to achieve 

shared growth. Newcastle’s life sciences community is thriving, 

helped in no small part by the supportive infrastructure provided 

to growing biotechnology industries.” 

Ryan Wetherell, operations manager, NorthGene

 “We were actively looking for centralised 

laboratory space to enhance our position 

in the biotech space. Once the region 

had committed to the build, and with the 

opportunity to create a bespoke space for 

Iksuda, our relocation to The Biosphere was 

never in doubt.  As well as the specialist 

cutting-edge facilities, the eco-system at Newcastle Helix was a 

key driver for us. The model for clusters and scientific centres of 

excellence is well proven globally to enhance the success rates of 

biotech companies. The region has a growing biotech cluster and 

is well positioned to access key technical skills needed to deliver 

our research programmes. We are delighted to be part of the 

Helix community and the fast-growing life science sector here in 

the North East.” 

Dr David Simpson, co-founder and chief executive at Iksuda 

Therapeutics

“As a spin-out from Newcastle University, 

Atelerix was keen to continue to be in 

Newcastle to benefit from the expertise and 

connections that the city and surrounding 

area offers. The Biosphere offers a perfect 

environment for us to expand our team 

and grow our operations in new facilities. It is excellently 

positioned with good access to transport links and proximity to 

the university. It is hoped that being in a hub with other biotech 

companies will be a catalyst for new ideas and opportunities.” 

Dr Mick McLean, chief executive, Atelerix Ltd



22

Leaders from business and academia join Dr Fiona Marshall 
to launch the new facility at Newcastle Helix

GLOBAL HEAD OF 
NEUROSCIENCE 
DISCOVERY MARKS 
OFFICIAL LAUNCH OF 
THE BIOSPHERE 

THE BIOSPHERE
If you are a life science business looking for a 

new home email: 

hello@thebiospherenewcastle.co.uk or call 

0191 580 6150

ON TOPIC The Biosphere

On July 4, Dr Fiona Marshall, 

global head of neuroscience 

discovery, MSD, visited 

Newcastle to mark the official launch 

of The Biosphere and to celebrate the 

story so far. 

Dr Marshall was joined by 

Councillor Ged Bell, cabinet member 

for employment and investment, 

and Pat Ritchie, chief executive of 

Newcastle City Council, who used 

this opportunity to bring the sector 

together and thank everyone who has 

been involved in the project to date. 

Held at The Biosphere, the event 

was attended by key figureheads from 

the business community, academics, 

funders and other key stakeholders 

from across the region. 

MSD is one of the top 

biopharmaceutical companies in 

the world. Dr Marshall joined them 

as vice president head of discovery 

research UK and has since taken on 

the role of global head of neuroscience 

discovery. As well as officially opening 

The Biosphere, North East-based 

life science businesses were given 

the opportunity to present to Dr 

Marshall who has more than 25 years 

experience in drug discovery and 

development across pharma and 

biotech companies.   

At the event, Dr Marshall said: “I 

would like to congratulate Newcastle 

City Council on their vision of creating 

a new biotech cluster, helping to 

attract new investment and facilitate 

new innovations that have the 

potential to impact people right across 

the world.

“I would also like to take this 

opportunity to thank Newcastle for 

making me feel so welcome. It was 

a pleasure to officially open The 

Biosphere, a building that will play 

a vital role in the growth of the life 

science sector. The spirit of innovation 

is really alive in Newcastle and there 

is so much support to help companies 

to develop and grow. The range and 

quality of the science happening in The 

Biosphere is remarkable and I have no 

doubt that more and more academics 

and entrepreneurs will choose 

Newcastle as a base to commercialise 

their products and new discoveries.”  

The Biosphere offers both biology 

and chemistry laboratories and high-

quality office space. Kier was chosen 

to build the new facility, which was 

designed by Ryder Architecture while 

property and facilities management 

services are delivered by established 

building consultancy Aura North East. 

All companies have benefited from 

the commercial and technical guidance 

from life science specialist Cam-Sci.  

This has played an integral role 

in the commercial success of the 

building, ensuring the facility meets 

the needs of growing businesses, life 

science entrepreneurs and academics 

who have ambitions to commercialise 

their products and new innovations. 
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IN ASSOCIATION WITH:

North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built 
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended 

our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and 
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we 

can the inside stories from within the complex world of the Built Environment

BUILT 
ENVIRONMENT



76

BUILT ENVIRONMENT - NEWS

NEWCASTLE

Hive of activity at Broadacre                                                                                                           
Hive, the employee feedback platform, has leased a 4378 sq ft 
suite on part of the fourth floor of Taras Properties’ Broadacre 
House, Newcastle. Hive has agreed a full repairing and insuring 
lease for a term of ten years subject to an upwards only rent review 
at the end of the fifth year of the term. The initial rent agreed is £17 
per sq ft.

Gavin Black & Partners is joint agent with Avison Young advising 
Taras and Cushman and Wakefield acted for Hive. Chris Pearson 
says: “Hive is an exciting prospect for the city centre having just 
secured £1.2m investment in a round led by SME finance provider 
Maven Capital Partners. We understand this will support further 
growth of the business.”

DURHAM

Milestone for Milburngate                                                                                   
Plans to future-proof the first phase of office development at Milburngate, by ensuring it provides the highest level of digital infrastructure, 
have been endorsed by New York-based WiredScore, which tracks the quality of broadband and telecoms infrastructure in major 
commercial property developments.

By becoming Wired Certified Gold, the 5000sq metre building will support ‘best in class’ internet infrastructure and superior internet 
connectivity with a high-level of resilience. Milburngate is being delivered in joint venture by the Arlington Richardson Development 
Partnership, which secured the £120 million forward-funding commitment from LaSalle Investment Management. 

LONDON

Kew for Ryder                                                                                                           
The new Pavilion Bar and Grill restaurant has opened at the Royal 
Botanic Gardens, Kew. Designed by Ryder Architecture, the 
new restaurant is part of a five-year estate strategy to regenerate 
buildings within the world famous gardens. Ryder’s work sets out to 
enhance the visitor experience to the gardens while also improving 

functional back of house buildings, office accommodation and 
infrastructure, along with plans for a second restaurant adjacent to 
the newly-opened children’s garden, an already constructed cutting 
edge arboretum glasshouse and plans to refurbish the iconic Grade 
I listed Palm House. 

IN ASSOCIATION WITH:



77

North East ‘Super Hub’ 
essential to attract inward 
investment     
Developing Consensus, the regional private/public sector group states that our region must have a sufficiently funded inward 
investment team to represent the North East

ADVERTISING FEATURE – BUILT ENVIRONMENT – DEVELOPING CONSENSUS/THE HANRO GROUP

Developing Consensus 

Author: Adam Serfontein, The 

Hanro Group. Other working 

group members are Lesley 

Fairclough (Ward Hadaway), 

Chris Fraser, (China Euro 

Associates), John Rutherford 

(John Rutherford Consulting) 

and Mark Thompson (Ryder).

www.developingconsensus.

com

If we are to compete effectively with other 
parts of the UK, let alone European and global 
competitors, we must strive to maintain some 
form of competitive advantage in an increasingly 
uncertain and hostile environment. This requires 
the unbridled support of both the public and 
private sectors.

The region suffers from a lack of long-term 
commitment from the funding partners, including 
the private sector, to create a regional ‘Super 
Hub’ to focus specifically on attracting new 
inward investment. 

We currently have seven individual local 
authority initiatives, working alongside our single 
regional team, Invest North East England, operat-
ing with an inadequate budget and commitment. 
This is, at best, confusing and lacks impact.

In the last five years, just 15 per cent of new 
jobs created have been a result of new inward 
investment. To succeed, we need new jobs from 
new companies not just to generate growth 
across the regional economy but to act as a 
much-needed cushion in the event of Brexit 
negativity. 

We face a crossroads as the North of Tyne 
Combined Authority gathers pace. A single, 
well-funded, effective and outward looking team 
to represent us is vital in the search and attrac-
tion process for new inward investment.

This must either be through a strengthening of 
resource and commitment from all to the existing 
regional initiative or, if this cannot be achieved, 
a ‘coming together’ of as many of the individual 
local authority initiatives.  

Either could be modelled on many of the prin-
ciples adopted by the successful 1980s Northern 
Development Company, which was well regarded 
across the region. 

Key account management and supporting 
the growth of existing businesses, essentially 
retention and growth, remains critically important 

and best dealt with at local authority level, with 
pan-regional sector specialism being drawn 
upon. 

In contrast, attracting new inward investment 
is at its most effective when a region is promoted 
as one. 

All seven local authorities in the region have 
proactive key account management and inward 
investment systems. Greater coordination of the 
latter, and collaboration in terms of attracting 
inward investment is essential. 

Developing Consensus supports the creation 
of a ‘truly public and private sector’ inward 
investment operation representing the region 
with representatives of each contributing local 
authority, together with a similar number of 
private sector representatives and a ‘prominent 
chairperson’ from the public or private sectors 
along with a range of ambassadors drawn from 
both sectors. 

The focus of the operation would be the 
attraction of new inward investment operating on 
an annual budget of a minimum of £1 million per 
annum for a minimum three-year term, coming 
from the public and private sectors. This would 
eradicate duplication and confusion.

There would be significant involvement and 
support from representative groups across the 
region, and the representative local authorities 
would be strengthened with additional private 
sector contributions through financial, ‘in kind’ 
support and secondments to develop business 
development skills in specialist sectors and 
geographical areas. 

A high performing regional body would allow 
for a more proactive approach to attracting in-
ward investment, potentially securing representa-
tion in key target markets across the globe.

Much time has been lost in the devolution de-
bate over the last three to five years. We cannot 
afford to procrastinate a moment longer.
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George F. White: 
Celebrating 40 Years

George Francis White was a horse-mad young 
boy living on a remote farm in Weardale with 
very focused ambitions to achieve his dream of 
becoming a jockey. At age 16, he bought his first 
thoroughbred and spent almost all of his time 
breaking it in. Despite being sure his future lay 
within racing, and with the influence of his father, 
the late Frank White, George achieved both O 
Levels and A Levels and went off to Cirencester to 
study to become a Chartered surveyor.

Horses still loomed large in his life and George 
spent some time racing in point-to-points while 
working as a trainee land agent and assistant 
auctioneer. But a new ambition took hold; he 
identified an opportunity to set up on his own in 
Alnwick, and in 1979, George F. White was born.

George reflects: “I merely set out, like many 
others, to bring in enough money for my family. 
I am extremely proud of how the business has 
grown over the past 40 years; I have to say, even 
40 years later, the challenge of each new job 
excites me as well as the drive of trying to do the 
best for our clients, many of whom have become 
my friends.”

Organic growth saw George F. White open its 
second office in Wolsingham in 1981, followed by 
several further offices across the North East and 
Yorkshire – most recently opening a city centre 
office in Newcastle to support client demand. 

Engaging with young talent is something that 
the firm has championed since the team began to 
expand in the early days. Speaking about the talent 
that is coming through the business, George says: 
“I try to be the first in the office every morning and 
last to leave in the evening, however, I am amazed 
at how enthusiastic the youth of our business is. 
They truly are the future, and I am very proud to 
mentor them.”

In the early days, George managed the 
business, however, in 1995 he appointed his first 

managing partner, Hugh Fell, who took the helm 
until 2015 and was succeeded by the current 
managing partner, Robyn Peat. 

Robyn first joined the business in 1989 as a 
graduate, just ten years after it was founded. He 
grew through the company, being mentored by 
George and playing an integral role in the evolution 
of services.  

Robyn set out to build on the foundations laid by 
his predecessors, leading the business to further 
growth. The business initially serviced, mainly, 
tenant farmers; however, the clientele has rapidly 
diversified to landlords and commercial property 
owners as well as those looking for advice on 
managing their revenue streams or renewable 
energy. This has supported the success of steady 
expansion into a more urbanised market.

“I am proud to be part of a business which 
holds true to its heart; our commitment to both our 
clients and colleagues,” says Robyn. “The business 
is so much bigger than any individual within it but 
owes so much to our founding partner George who 
had the vision and application to create one of the 
leading property and business consultancies in the 
region. 

 “It’s safe to say it’s an exciting time for George F 
White and the firm intend to spend the rest of 2019 
sharing their celebration of success and plans for 
the future with colleagues, clients and the wider 
business community across the region.”

From a one-man band back in 1979 to a business that employs more 100 people across six offices in the North, George F. 
White has plenty to celebrate over its four-decade history. Here, George Francis White shares why he set up on his own, how 
the business has reached the level of success it has today and their plans to inspire and evolve over the next 40 years

ADVERTISING FEATURE – BUILT ENVIRONMENT – GEORGE F. WHITE 

George F. White 

www.georgefwhite.co.uk

@GeorgeFWhite

“I merely set out, like many 
others, to bring in enough 
money for my family. I am 

extremely proud of how the 
business has grown over 

the past 40 years”
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North East on a roll

Prepared for a general ‘thumbs down’ for the event 
from members of the regional property sector who 
had attended, I was surprised by the consistency 
of reports. MIPIM was definitely alive and kicking, 
indeed the North East was on a roll.

Kevan Carrick, principal of JK Property 
Consultants, says “the Invest Newcastle team and 
delegates did not go there for fun.”

He continues: “[Attending MIPIM] is a large 
investment and payback is needed – they worked 
hard to achieve this.

“The team did an excellent job with a stand 
in a first-class location and a full programme 
of interesting talks from keynote speakers that 
attracted a good audience.

“The council representatives worked hard, often 
speaking at wider conferences promoting the 
region and having a large number of meetings with 
potential developers and investors. 

“The delegates, made up of developers and 

property consultants, were an excellent team: they 
are competitors but showed great collaboration 
to promote the region, as well as their own 
developments and services.”

Adam Serfontein, managing director at the 
Hanro Group and chair of Developing Consensus, 
is equally supportive. 

“MIPIM Europe is undoubtedly the largest 
and most effective gathering for investors and 
developers seeking to enhance their position in the 
UK and beyond,” he says.

“What sets it apart is that it not only involves the 
investment and development community, but also 
the public and private sectors.

“The standards were improved this year. MIPIM 
Europe marked its 30th anniversary, so it’s good 
that it has stayed fresh and effective for this length 
of time,” he adds.

“There are more towns and cities collaborating 
to promote regions, making it easier for investors 
and developers to deal with an area, rather than 
individual places.

“The Invest Newcastle stand was supported 
by over 30 private sector partners, but also by 
Business Durham and Gateshead Council, which 
was very effective.”

As for regional messaging, Adam says that 
while “the Northern Powerhouse is important to 
the North East, what is absolutely critical is that the 
public sector and the private sector in the seven 
local authorities continue to work more closely 
together year-on-year.”

“We absolutely must work together to achieve 
regional success,” he adds.

Chris Pearson, of Gavin Black & Partners, says 
there was “a great spirit of teamwork on the stand 
again and the partners really gelled in promoting 
the region.” 

He adds: “The presentations on the stand were 
particularly good, including Pilgrim Street, World 
Wheel project, Baltic Quarter and Stephenson 

There was some UK national media coverage that suggested the 30th international property show, Le marché international des 
professionnels de l’immobilier (MIPIM), held in the spring each year in Cannes, suffered from a good measure of Brexit blues, 
writes Chris Dobson

OPINION – CHRIS DOBSON
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Quarter launches.
“It was well received with good stand 

attendance.”
Likewise, Knight Frank’s Paddy Matheson is 

upbeat. 
“MIPIM 2019 was a massive success for Knight 

Frank. 
“We had such a positive response from our 

launch event, and we are now engaging with a 
number of developers who are interested in the 
Stephenson Quarter,” he says. 

“It was a privilege to be an ambassador for our 
region, and I have no doubt the conversations 
that were had will lead to longer-term business 
partnerships and investment for our region.”

Hanro’s Erin Peart echoes the positivity. 
“It was clear to see this wasn’t a jolly to Cannes 

– this is about spreading the word, getting the 
good news message that Newcastle and the North 
East is open for business.

“Despite other cities holding or waiting for 
the Brexit effect, we are still building, still looking 
for development partners and still open for 
investment.”

Pat Ritchie, chief executive at Newcastle City 
Council confirms the fantastic exposure Newcastle 
and the wider North East got at MIPIM 2019.

“We had an incredibly strong delegation that 
highlighted the depth and breadth of expertise and 
opportunity we have in our city,” says Pat.

“It was an opportune time for our region with the 
North of Tyne devolution deal and the launch of so 
many exciting development opportunities.”

The regional delegation comprised almost 90 
people who joined to showcase the North East to 
the international property world. 

The Newcastle representatives were joined by 
international experts, such as Walter Boettcher, 
from Colliers International; Melanie Leech, from 
the British Property Federation; Sir Ed Lister, from 
Homes England; Anna Gissler, from Stockholm 
Business Region; and Jürgen Bruns-Berentelg, 
from Hafen City, who were all part of thought 
leadership discussions throughout the week.

My mild suggestion that MIPIM seemed to have 
been somewhat lacklustre was refuted by the very 
person who was praised by all for her efforts this 
year – Jennifer Hartley, director at Invest Newcastle. 

“This was a record year for the North East with 

32 private and public sector partners joining Invest 
Newcastle to profile the region at this international 
real estate event,” she says.

“Almost 90 delegates worked extremely hard to 
make the most of their time there. 

“Hundreds of face-to-face meetings with 
potential investors and partners were held across 
the three days and the feedback so far doesn’t 
suggest that anyone struggled to arrange meetings 
with intended parties.

“Our on-stand and off-stand events were well 
attended, and we reached the main players we had 
hoped to,” continues Jennifer.

“Overall MIPIM’s 30th year was a great success, 
with them welcoming over 26,800 delegates 
from more than 100 countries, including 5400 
international investors and 560 political leaders.

“Everyone really pulled together to showcase 
what is so fantastic about Newcastle and the North 
East in the best possible way,” adds Jennifer.

“Bring on 2020!”

Private sector partners supporting the regional 

representation at MIPIM included Avison 

Young, the World Wheel Company, UK Land 

Estates, Knight Frank, Ryder Architecture, 

Mott Macdonald, Newby, Sir Robert McAlpine 

and Engie. Public sector partners included 

Newcastle City Council, Gateshead Council, 

Business Durham and Invest North East 

England
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Viewpoint

Every time I look at Amble from the north 
and west, the profile of the residential 
development stands out majestically. What 
was the inspiration behind this?
It was during the recession when I was seeking 
funds to re-invest in the boatyard by adding new 

facilities, such as a lifting dock and boat hoist and 
in general modernising the business. One route we 
explored was to develop four or five executive-style 
houses. Taking policy guidance from the planning 
authority we were steered towards the high-quality, 
high-density development route.

What was the next step?
We marketed the site for the type of development 
required by the planners, which attracted 14 
formal offers from developers. We took the most 
attractive of these. However the recession meant 
the development route was blocked so we bought 
the site back. In time, with good friend Tony Pull, 
we developed the residential scheme that you see 
today.         

What did the scheme comprise?
Phase one has three blocks of apartments totalling 
17 units, together with a small office facility and 
restaurant. This was designed by Mario Minchella. 
Phase two introduced the fourth block and a 
further six large single floor apartments, with two 
four-bed duplexes on the top floor.

How successful has this been?
We sold them all off plan, which supported the 
view that this site needed to be high-quality in every 
respect given the location and views. The three 
blocks in phase one comprised stunning single 
floor apartments with duplexes on the top floors. All 
purchasers were cash buyers either down-sizing, 
investing or buying second homes. The market 
was local as far south as Yorkshire and about half 
of the residents live here permanently. 

I see there is another phase under 
construction. What is planned here?
This is phase three. We call it Radcliffe’s Bunk 
House and it will be completed this autumn. The 
target market is walkers and cyclists attracted by 

North East Times’ property writer Chris Dobson talks to Nick Spurr, director at Amble Boat Company, about the redevelopment 
of the town’s boat yard and its subsequent impact on Amble 

INTERVIEW – NICK SPURR
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the National Cycle Network and in particular the 
Coast & Castles cycle route, which passes by just 
metres away. It will offer 56 beds across eight bunk 
house rooms of varying sizes, four family rooms 
and two holiday lets, plus communal areas. 

So this still leaves the boatyard. What is the 
next step?
The site is roughly 1.5 acres in size, and we are 
mulling over plans for this. In some ways we want 
to keep the boatyard skills and the people in the 
town of Amble. There will be more development, 
but the question is about retaining the boat yard 
or not. The jury is out on the various options – 
more residential, office space, even more retail. 
Temporary containers could be a solution. This is 
very much the focus of our attention right now. 

I know Amble from the old days and as a 
coal exporting port one would never have 
imagined ‘award-winning’ would ever be 
linked to its high street or indeed to Spurreli’s, 
your ice-cream parlour. What has driven this 
change?
Despite its history, today’s Amble is about 
aspirations and vision. It has an active development 
trust and of course the town has attracted a great 
deal of new housing. There are plans for out-of-
town retailing, which will hopefully work hand-in-
hand with the high street that still retains some very 
good, family-run, retailers. It’s an excellent mix of 
well-stocked independents offering good service.

I should add that we also have plans to enlarge 
Spurreli’s by incorporating a sliding roof to take 
account variable weather and re-fitting throughout.

One should not forget that Amble sits at mouth 
of the River Coquet and is at the southern end of 
the Area of Outstanding Natural Beauty. It benefits 
from good access to Tyneside and mainline rail 
connections at Alnmouth. It has a great deal going 
for it.

Returning to the development, what are your 
fundamental feelings about what you have 
achieved?
Well, it’s not just about me. Tony Pull played a 
pivotal role and the vision of Mario Minchella meant 
we delivered a scheme of quality, which in turn 
created demand. This has been a fundamental 
change of direction for Amble and I am pleased to 
have played a small part.
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Metnor appoints new CEO 
with £100 million turnover 
in sight
The internal promotions of Chris Cant and Charlie Sander look set to pay dividends for the construction, mechanical and 
electrical services and pressure testing group

ADVERTISING FEATURE – BUILT ENVIRONMENT – METNOR GROUP

Metnor Group    

Photo: Charlie Sander and 

Chris Cant 

www.metnor.co.uk

The Metnor Group is one of the most respected 
companies in the North East. In recent years it 
has experienced exceptional growth and in 2019, 
turnover is set to exceed £100 million.

It has a strong national reach across the UK, 
with a particular focus on data centres, leisure, 
care and assisted living and other commercial 
projects.

Now, Metnor Group has a new figurehead, as 
Chris Cant takes up the position of chief executive 
officer.

An internal appointment, Chris has, for the last 
four years, been managing director of Metnor 
Construction, where he has delivered a tremen-
dous job building a team that he says is “the best 
in the region”.

During this period he worked closely with 
Charlie Sander, who now steps up from marketing 
and business development manager of Metnor 
Construction to group marketing manager.  

The group, which was formed in the 1960s, 
comprises three trading divisions operating in the 
construction, mechanical and electrical services 
and pressure testing sectors. 

The appointment of Chris to CEO follows the 
retirement of former Group CEO Keith Atkinson.

Chris says: “Being appointed CEO of the 
Metnor Group by the chairman of the business, 
Stephen Rankin, is an extremely proud moment 

for me. 
“My time at Metnor is one of personal pro-

gression and a drive to achieve. In 2004, I joined 
Metnor Construction as a commercial manager, 
progressing to commercial director before my 
appointment as managing director four years ago.

“I had a clear vision for the future direction of 
the business. I wanted to build upon the solid 
foundations already established over the years, 
such as completing projects on time, within 
budget and to an exceptional quality in a non-ad-
versarial manner. Allied to this, I also wanted to 
capitalise on the financial support and ambition for 
the business that Stephen Rankin shared with us.

“During my time as managing director of 
Mentor Construction, we witnessed unprecedent-
ed levels of growth. To build on this the business 
needs to be flexible, adaptable and constantly 
reviewing its infrastructure. To manage that pro-
cess you need great people and I’m exceptionally 
proud that we have attracted and retained what, 
in my opinion, are the region’s best staff.”

Chris continues: “With my appointment to 
group CEO my aim now is to create a similar 
framework within the other divisions while allowing 
them to remain bespoke and true to their identi-
ties.”

Newly appointed group marketing manager, 
Charlie Sander, adds: “I have worked very closely 
with Chris over the last three years, having joined 
Metnor Construction in 2016 to raise the profile of 
the company in the North East.

 “Chris has championed a continual improve-
ment plan to enable colleagues to keep devel-
oping and learning. I am an example of this and I 
now look forward to the very interesting challenge 
of unifying all the divisions under the Group brand 
while allowing them to flourish individually.

“The North East remains our heartland and as 
we look to expand our presence outside of the re-
gion, we will take with us that famous North East 
work ethic by using local contractors based here 
in the region that we know and respect.”
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A chance to invest in 
the high life

The 27-storey Hadrian’s Tower, which is set to 
transform Newcastle city centre’s skyline, will 
feature 162 one and two bedroomed apartments, 
enjoying some of the best views – and sunsets – in 
the region.  

There are also proposals to create a champagne 
‘sky-lounge’ and smart technology will support the 
modern day lifestyles of residents. 

Developer High Street Residential will showcase 
the apartments and provide more details of the 
fantastic investment opportunities they represent 
at a special launch weekend at St. James’ Park on 
September 14-15.

The event presents a unique opportunity to snap 
up an exceptional home or acquire properties that 
offer a guaranteed 7 per cent yield and possibly 
more. To find out more and arrange to attend, email 
events@thehighstreetgroup.com.

The tower, being constructed by Tolent, also 
offers some of the very latest technologies including 
ultrafast full fibre optic cabling that will deliver 
connection speeds of up to 1Gbps (Gigabits per 
second) – around 21 times faster than the current 
Newcastle average and 25 times faster than the UK 
average*.

In addition to making gaming and film streaming 
extremely quick and easy – typically a feature film 
would download within a minute – the technology 
will also support smart security and energy 
management within the building, delivering lower 
costs and environmental benefits. Also being 
considered are smart apps that will allow residents 
to hire cars or cleaning services at the swipe of a 
screen.  

Testament to the project’s appeal, over 50 per 
cent of the properties have sold off-plan to UK and 
overseas individual and institutional investors. 

Gary Forrest, chairman of The High Street Group 
of Companies – of which High Street Residential is 
part – says: “Newcastle is benefiting from significant 
investment in medicine, research, education and 

technology. Our detailed research suggests that 
young professionals working in these fields are 
creating a high demand for the private rented 
sector – or PRS – accommodation.

“Already over 19 per cent of the UK population is 
renting privately and that figure is forecast to grow 
significantly. The North East is no exception and 
so we have responded to this demand by creating 
Hadrian’s Tower. 

“We have carefully designed apartments that 
will appeal to young professionals and have 
backed this up with services and facilities which 
will encourage the development of a community in 
the tower.

“We have future-proofed the development 
through the inclusion of the latest smart 
technologies, designed to support the lifestyles of 
busy people. This, together with the central location 
of Hadrian’s Tower, in Rutherford Street, just off St. 
James’ Boulevard, are what make this project so 
appealing to renters who don’t want the constraints 
of homeownership.”  

Furthermore, High Street Residential is also 
proposing to develop around 220 PRS apartments 
at Brett Wharf in Gateshead and a similar number 
at Pottery Lane, Newcastle, in projects valued at 
over £70 million.

North East Investors and home seekers looking for something special are being given the opportunity to sample the ‘high life’ in 
Newcastle’s tallest tower

ADVERTISING FEATURE – BUILT ENVIRONMENT – HIGH STREET RESIDENTIAL

High Street Residential

* Average broadband speed 

across Newcastle’s three 

Parliamentary Constituencies 

is 46.8 Mbps, according to 

research carried out by the 

House of Commons Library www.

commonslibrary.parliament.uk/

science/technology/constituency-

data-broadband-coverage-and-

speeds/ 

More information about these and 

all UK projects can be found at  

www.highstreetresidential.co.uk
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The toughest and most distressing of 
appointments I encounter are from 
meeting people where their spouse, 
partner or business partner has died 
and not left a will. 

With the loss of someone so integral to a 
business, especially at a time where changes 
are required to re-distribute roles, not knowing 
who the party is that inherits or has powers 
to administer the business assets can be 
disconcerting and worrying for any surviving 
business owner, as well as the family.

Dying without a will and being a business 
owner is a void in a business that can be hard to fill 
at an already difficult time. It is important that all 
business owners prepare for this moment should 
the worst happen. By understanding the impact of 
a sudden death in your business now and acting to 
mitigate the risks that the business could face may 
even save your business.

For owner-directors, wills can help provide 
enough legal protection for the surviving business 
owners, as well as the deceased’s family. We 
believe it is about achieving a manageable balance 
between ensuring continuity and protection of the 
business while striving to provide for those left 

behind in the family. 
The priority to the surviving business owner 

may be to continue the business in the immediacy 
but longer term planning provides mechanisms 
to ensure that those running the company are not 
prejudiced by their deceased partner’s family, who 
may have a different agenda altogether. 

It can be crippling for the surviving business 
owners who are left without anyone in the 
immediate aftermath of the loss of their business 
partner, with nobody of authority to run the 
company alongside them, or at all. 

This position can be significantly worsened 
when there is a sole director who owns all of 
the shares in a company. If the company was 
incorporated before 2007 and does not have 
bespoke articles of association, there is no right 
for that director’s personal representatives to take 
control of the company until they are registered as 
shareholders – a process which can take months. 

In many cases, this will mean that staff cannot 
be paid, orders cannot be taken or fulfilled and 
the company’s bank accounts will be frozen. The 
courts can offer relief but this is at their discretion 
and the unexpected death of a sole director 
does sometimes result in the liquidation of their 
company. 

Ask yourself: Do my business partner(s) have 
a will and, if so, who is their executor? Has regard 
been given to the running of the business in any 
will? Will my executor have the power to take over 
the running of your company? Can my children 
who have invested their careers in the business 
make decisions? How will asset distribution 
among my children work if one is a partner in the 
company and the other is not?

If any of these questions strike a chord with you, 
please act now. Add it to the next business agenda 
or invite us to come and meet with businesses on 
this topic. We work closely with our corporate and 
commercial team who can look at your originating 
company documents to ensure the correct 
structure is there to be able to fulfil your wishes. 

ADVERTISING FEATURE – LAW
Gordon Brown Law Firm

Rebecca Harbron Gray is a wills, trusts and probate practitioner at Gordon Brown Law Firm 
LLP as well as a Society of Trusts and Estates Practitioner (TEP) and a Solicitor for the Elderly 
member. In this article, Rebecca highlights how important it is for business owners to make a will 

WILLS – IS YOUR BUSINESS 
PREPARED?

GORDON BROWN LAW 
FIRM
Email us at ineedawill@gblf.co.uk 

quoting this article for a free 

initial appointment to discuss 

your options. 

www.gblf.co.uk
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The tapered annual allowance was 
first introduced in 2016 when the 
Government said it was necessary 
to further tax higher earners to 
‘deliver a fair system and protect 

the public finances’. Since then, it has been hitting 
the headlines with claims that it has doubled the 
amount of tax paid by public sector workers who 
have generous pension provision.

What is the tapered annual allowance? 
The annual allowance is a limit to the total 
amount of contributions that can be paid to 
defined contribution pension schemes and the 
total amount of benefits that you can build up in 
defined benefit pension schemes each year, for tax 
relief purposes. The annual allowance is currently 
capped at £40,000. However, if you are a higher 
earner, the annual allowance will ‘taper’ by £1 for 
every £2 of additional income above £150,000 
subject to a maximum reduction of £30,000 – and 
your salary, bonus, redundancy payments, income 
from property, dividend income, etc. are taken into 
account when calculating your income. This could 
have the effect of reducing your allowance to as little 
as £10,000, which would mean a hefty tax bill if you 
have made pension payments in excess of that.

From this year it could bite people harder
If you have not used up your annual allowance in 
previous tax years, you can carry the allowance 
forward. This tax year – 2019/20 – is the first year 
when the tapered allowance may apply to all three 
previous tax years. So, it’s now likely to impact 
people much harder. We can expect to see many 
public sector workers with generous pensions 
working fewer hours and refusing overtime so as 
not to breach their annual allowance. This especially 
affects senior, experienced doctors.

Can I preserve my pension allowance?
If your salary is around £100,000, you are 
approaching the taper zone. You should have a chat 
with your employer about salary, any bonuses and 

the pension contributions they make – to check on 
which side of the threshold you fall. One of the ways 
to regain the full annual allowance for individuals 
who would otherwise be affected by the taper is 
to ensure your total income is below £110,000. A 
financial adviser can help with that.

Is there anything else to be aware of?
You should remember that it is only possible 
to refund pension contributions in limited 
circumstances – for example, where the amount 
paid by an individual or third party exceeds relevant 
UK earnings. It is not possible to refund a pension 
contribution purely because it results in the annual 
allowance being exceeded. You need to plan ahead 
and know where you stand before you make your 
pension contributions; otherwise, you could end up 
with a nasty surprise.

How can Sanlam help?
Our North East team provides a holistic financial 
planning service, giving you access to both financial 
planning and portfolio management services. Your 
Sanlam financial planner and portfolio manager 
will be able to work seamlessly together to ensure 
your financial goals are met, and that your overall 
tax position is considered.

ADVERTISING FEATURE – FINANCE
Sanlam

Sheila Tindle, Sanlam’s head of office in Teesside, explains what higher earners need to consider 
when making pension contributions

PENSION ALLOWANCE – WHAT 
HIGH EARNERS NEED TO KNOW

SANLAM
For more information, contact 

Sheila on 01642 931200 or 

Richard Blackett, head of office 

Newcastle, on 0191 300 9730. 

Alternatively, email getintouch@

sanlam.co.uk

www.sanlam.co.uk

Sanlam is a trading name of 

Sanlam Private Investments (UK) 

Limited, which is authorised 

and regulated by the Financial 

Conduct Authority.

Based on our understanding of 

HMRC practice as at July 2019.  

Tax rules are subject to change.
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Independent accountancy and business advisory 
firm UNW has advised Perfect Image, a long-
established and trusted end-to-end IT solutions 
provider, on a management buyout (MBO), 
which completed in May 2019. Chiltern Capital, 

a London-based private equity firm, provided 
financial support. 

The organisation, headquartered at Cobalt 
Business Park, in Newcastle, delivers IT solutions, 
services and strategies to a variety of diverse and 
national clients. Taking a cloud-first approach, 
Perfect Image has achieved both service and 
technical excellence across its chosen markets. 
These include outsourced IT support, complex 
cloud and hybrid infrastructure services, and 
delivery of data visualisation and business analytics 
applications.

Perfect Image has expanded considerably since 
it was founded in 1991 by Andrew Robson. It now 
boasts a team of more than 100 dedicated specialists 
that help to design and deliver its transformative 
services and solutions. With over 28 years of 
experience in transforming businesses using 
industry-leading technologies, the company has 
also partnered with several innovative and market-
leading technology vendors, such as Microsoft, 
Amazon Web Services and Qlik. 

Before the MBO, Perfect Image was majority-
owned by Andrew Robson alongside its former 
managing director. It was completed by Rob 

Hankin, chief executive, and Andy Smith, sales and 
marketing director, who both started their careers 
with the company in 2010 and 2008, respectively, 
and both had taken an active role in managing the 
business over the last few years. 

Speaking about the motivations behind selling 
the business and how the shareholders found the 
process, Andrew said: “Having developed the 
company and its senior management team over 
the years, we were ready for a new challenge. We 
recognised that the current team had the ability and 
drive to take the company through the next stage of 
its journey and that they had earned the right to do 
that. We were delighted to be able to support them 
in realising their ambitions through the MBO.”

On the motivations behind selecting UNW 
to lead the deal, Andrew said: “After a pitching 
process, we knew UNW was the right advisor for 
us. Not only was there a cultural fit, but John Healey 
and Gareth Phillips from its corporate finance team 
took the time to do their research and understand 
our business. They also demonstrated extensive 
knowledge of the IT services sector and similar 
transactions that had completed in the marketplace. 

“The feeling that we could rely on their support 
through what we knew would be a difficult process 
really shone through compared to other advisors we 
spoke to.”

Andrew remains at Perfect Image as a non-
executive director following the completion of 
the MBO. Tom Kelly has also joined the board as 
the new chairman, bringing over 30 years of IT 
expertise. Together with Rob Hankin and Andy 
Smith, the board is completed by Thomas Holroyd 
and Mark Coronato from Chiltern Capital.

Looking to the future of Perfect Image, 
Andy Smith said: “This investment will allow 
us to continue our ambitious growth plans, to 
improve service delivery for our customers, and 
to strengthen our market position with new and 
innovative products and services.”

Reflecting on what was critical to the success of 
the transaction, Andrew Robson said: “I couldn’t 
praise John and Gareth highly enough. They 
simplified the process for us, got under the skin of 
the organisation, and genuinely wanted a positive 
outcome and for this to happen as much as we did.” 

ADVERTISING FEATURE – FINANCE
UNW 

UNW advises on management buyout of North East-based IT solutions provider 

PERFECT MBO

UNW
Photo, left to right: Gareth 

Phillips (UNW), Clare French 

(Ward Hadaway), Rob Hankin 

(Perfect Image), Andrew Robson 

(Perfect Image), Andrew Smith 

(Perfect Image) and John Healey 

(UNW)

www.unw.co.uk 
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Vertem’s commitment to providing 
high-quality, unique stockbroking 
services has proved highly 
successful since its formation 
in 2010, but the company has 

remained relatively unknown among investors. 
Keen to remedy this, Vertem began developing a 
marketing strategy in late 2017. 

To help, advertising agency Martin Tait 
Redheads was recruited and it was decided to start 
with a focus on branding before explaining the 
unique investment offering the company provides 
investors.

The team at Vertem has significant experience 
in the industry and people looking to invest their 
money, whatever the size of funds, don’t tend 
to respond to a single advertisement. Successful 
companies commit to campaigns. Therefore, a 
concerted marketing campaign was prepared for 
launch in January 2018. 

The two main campaign objectives were to 
deliver Vertem’s name in front of the target 
audience (North East investors to start with), 
and to then introduce them to Vertem’s unique 
offering then. 

A tagline: ‘Vertem – very different stockbrokers’ 
was created, and a campaign of eye-catching 
adverts launched. 

The result has been that more people from the 
North East are now contacting Vertem than ever 
before. And what’s the question they ask most 
often? ‘Why is Vertem different?’ Precisely what 
the campaign set out to achieve. 

For years it has been so difficult to differentiate 
between one investment house and another. 
By creating his in-house research team based 
in Newcastle and focusing on a single office 
approach, John Dance, Vertem’s founder, went 
back to investment basics. Produce the best quality 
research into investment opportunities, but, pick 
stocks, shares and funds based on a proprietary 
analytical technique, i.e. it is ‘unique’.  

Vertem invests client’s money into the best 
ideas, best concepts and best value as identified by 
its own analysts and research. It does not copy or 

follow others. Vertem does not curry favour with 
the large, ‘flavour-of-the-month’, fund managers 
or houses. Vertem does not ignore great ideas 
because of their size. Vertem listens to its clients 
and even listens to their ideas.

The Vertem marketing effort continues but 
more North East investors are now noticing 
Vertem – a stockbroker that prides itself on being 
different. 

ADVERTISING FEATURE – FINANCE 
Vertem

Vinay Bedi, principal investment consultant at Vertem, reveals how a successful marketing 
campaign has brought the Jesmond-based stockbroker to the attention of North East investors 

VERTEM: A MARKETING SUCCESS 

VERTEM
www.vertem.co.uk
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ADVERTISING FEATURE – MEDIA    
Projector

We sat down with Rachel Harrison, owner of Walwick Hall Country Estate, and Phil Lowery, 
managing director of Projector Brand Communications, for an exclusive interview about how 
together they created and launched a new luxury brand for one of Northumberland’s most 
sought-after boutique hotels

CREATING A WORLD AWAY 
FROM THE NORM

At what stage did you approach 
Projector to help create the 
brand for Walwick Hall?
Rachel: We asked Projector to 
come on board at the start of our 

18-month multi-million-pound refurbishment. 
We knew we needed to invest in building a new 
brand, as well as the physical development, so we 
wanted their input as early as possible.
Phil: All too often, agencies are called on when 
things change further down the line. But working 
with Walwick Hall from the outset meant we could 
add value from the very beginning and act as a 
guardian to a new brand. A big part of our work 
with Walwick Hall was not just understanding 
their vision but helping them define their audience 
and how they could articulate their approach. 
This was established before we even started to 
think about logos, colours, typography or sales 
tools. We wanted every element to have Walwick 
Hall’s brand ethos at its core, so it was crucial we 
established that straight away.

Was it always going to be a luxury brand? And 
what challenges did you have in creating a luxury 
brand?
Rachel: I’ve been fortunate to travel a lot – and I 

felt there was a gap at home in the regional market 
for a true boutique hotel with a luxury offer. We 
have a prime location on Hadrian’s Wall, and the 
refurb would provide a lot of the physical elements 
that today’s luxury travellers crave. I was also 
aware we’d face many challenges when crafting 
a luxury brand in an increasingly competitive 
market. Luxury brands must quickly find what 
makes them special and stick to it; we had a 
unique reason for opening but needed help with 
communicating that properly.
Phil: By bringing together the team’s previous 
career experience with brands like Liberty and our 
award-winning work for a luxury fashion brand, 
we knew could hit the ground running when 
talking luxury. It was still an extensive strategic 
brand development project for us to be able to give 
them a luxurious look and feel that could engage 
the right audience in a crowded market.

How did Projector help bring the vision in your 
head to life?
Rachel: I knew what I wanted the brand to 
represent and Phil and his team were great at 
asking the right questions. We mapped out good 
experiences, ideal customers and we did extensive 
research into the luxury sector. While we all 
put a lot of work in strategically at the start to 
narrow down what we wanted our visual brand to 
represent, it was still a real wow moment to see the 
initial creative work.
Phil: We started the process by carrying out a 
range of research tasks, which included visiting 
hotels in the region and further afield, and desk 
research to help us explore the world’s leading 
countryside hotels - which gave us a severe case of 
wanderlust! We also interviewed stakeholders and 
our ideal future guests before arriving at the brand 
promise of ‘a world away from the norm’. With a 
positioning model in place, we began to develop a 
whole suite of collateral that included everything 
from marketing brochures to menus, all carrying 
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the indulgent tone-of-voice and high-end 
production values we wanted the brand to have. 

As well as a look and feel, how else has Projector 
helped you with the Walwick Hall brand?
Rachel: At the start, they were involved in a lot 
of decisions - working with our interiors firm, 
helping select the colours of towels and even 
menu covers - so that we got it right from the 
start. They were even there when we chose the 
wine - I’m not sure why... Today, they continue to 
offer strategic advice and help us as we transition 
from a boutique hotel brand into a country estate 
offering, with luxury self-catering suites added 
for those guests wanting a home-from-home 
experience.   
Phil: Following the success of the launch, we 
continue to implement the brand through a range 
of channels. Digital, lifestyle magazine advertising 
and social media are obvious areas for us to help 
manage for the client. But the success of our 
relationship comes down to being included in 
most of the big strategic decisions so we can help 
drive the brand story, not merely react to it. 

What has been your biggest success since 
starting?
Rachel: Gaining traction in the hotel sector often 
takes decades, so reaching 90 per cent occupancy 
by our first birthday is something we’re very proud 
of. Our online reviews speak for themselves too; 
it’s so rewarding to see that our guests genuinely 
love their experience with us. We recently 
achieved an average rating of five out of five on 
TripAdvisor, which is testament to the hard work 
everyone has put in. But the biggest success I 
think was being recognised by British Vogue as 
one of the ‘top eight hotels in the UK that are too 
luxurious to leave’.

How do you think digital marketing is 
transforming the luxury hospitality industry?
Rachel: Digital marketing has completely turned 
the industry upside down. Chocolates on the 
pillow and complimentary toiletries simply aren’t 
enough anymore: Today’s luxury travellers do 
their research and form a lasting impression based 
entirely on our digital presence. That means they 

need to stand out and connect through authentic 
digital storytelling has never been more important. 
Our guests want a stay that’s tailored to their needs 
and expectations. After all, online reviews are 
everywhere now, from TripAdvisor and third-
party travel websites to our own Facebook page. 
Everything is completely accessible - the good and 
the bad! We understand that these online reviews 
play a crucial role in the decision-making process 
for travellers, so we always give our best effort to 
accumulate strong, positive reviews and engage in 
guest online interactions whenever we can.
Phil: I think advances in digital marketing mean 
that we can now attract the guests we want by 
being where they are, when they’re having that 
conversation. Luxury hotels are less reliant on 
travel agents because they now can directly target 
their own customers and manage their brand. 
At a granular level, digital has helped ease the 
challenges of understanding guest preferences, 
allowing us to personalise our communications 
and talk to them on a more direct level.

PROJECTOR
To find out more about Projector’s 

strategic and creative branding 

services and how the team could 

help your business, contact Phil on 

0191 265 2400

www.yourprojector.com
@yourprojector
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There has never been a tougher time 
to work in marketing than right 
now. And I know our client-side 
colleagues are under more pressure 
than ever. The marketing landscape 

is in constant flux, with new technology and 
platforms changing the dynamic between brands 
and their customers; customers who have never 
been more informed and empowered. 

 Industries are being disrupted from every 
direction by challenger businesses that can start 
up and pose a competitive threat in the blink of an 
eye. Whole industries can be impacted overnight 
by the likes of Amazon, Google and Facebook, 
which can affect seismic changes on a whim. 

Established businesses and those in mature 
marketing categories have to perform and 
transform at the same time – to keep pace. 

Respect for marketing at board level is also 
under threat. I’ve lost count of the number 
of times I’ve heard senior marketers bemoan 
that C-suite colleagues and board members 
have reduced their role to ‘’the colouring-in 
department’. And yet, the demand to perform 
consistently has never been higher. 

Marketing has to drive revenue. If a marketer 
doesn’t drive revenue, they won’t last long in the 
job.

In 2018, a Marketing Week survey found that 
81 per cent of marketing directors believed they 
would leave their job within three years, with 
38 per cent saying they believed they’d leave by 
the end of that year. At a recent event, I heard a 
CEO from a global household brand describe the 
transient nature of his role by saying, “The bullet’s 
been fired, it’s just a question of when it catches up 
with me.” 

In this climate, marketers need to focus on what 
will deliver results for their brands, both in the 
(very) short term while also demonstrating that 
they’re building brands for long-term growth.

I’ve always believed that creativity is one of the 
most significant drivers of growth, and what’s 
encouraging is that the evidence for this has never 
been more apparent.

According to studies from Paul Dyson (Admap) 
and Les Binet and Peter Field (IPA), creative 
execution is, after market and brand size, the 
second-most important driver of marketing 
profitability. On average, it multiplies profitability 
by a factor of eleven.

A study by Nielsen found that good creative 
was the most important element when it came 
to growing revenue, responsible for 47 per cent 
of sales uplift (compared to 22 per cent from 
campaign reach, 15 per cent from brand strength, 
9 per cent targeting, 5 per cent recency and only 2 
per cent context).

This evidence is backed up by global 
consultancy firm McKinsey who discovered that 
companies scoring in their McKinsey’s Award 
Creativity Score performed better than peer firms 
on three key measures: 67 per cent had above-
average organic revenue growth; 70 per cent had 
above-average total return to shareholders; 74 per 
cent had above-average net enterprise value.

The word ‘’brave’ is sometimes used by agencies 
and clients alike when describing work that 
is felt to be pushing boundaries, challenging 
conventions and potentially being provocative. I’ve 
lost track of the number of ideas that have been 
killed because they were seen as ‘’too risky’, ‘’too 
brave’, or ‘’too creative’. 

But marketing and advertising have to be 
recognised to have a chance of succeeding and 
delivering results.

Good ideas aren’t dangerous or risky to 
marketers; they’re disproportionately effective. 
If creativity can amplify marketing effectiveness 
by a factor of eleven, it’s not a brave choice to be 
more creative as a brand. It just makes commercial 
common sense.

ADVERTISING FEATURE – MEDIA
Drummond Central

Drummond Central managing director, Dan Appleby, explains how creativity has been proven 
to be one of the most useful thing marketers can leverage to improve effectiveness and drive 
revenue

THE COMMERCIAL CASE 
FOR CREATIVITY

DRUMMOND CENTRAL
Drummond Central is an award-

winning creative and digital 

marketing agency that helps 

ambitious businesses drive 

revenue and growth.

www.drummondcentral.co.uk
letstalk@drummondcentral.co.uk
@drummondcentral
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According to the Office for 
National Statistics, a child born in 
the UK has a one in three chance 
of living to 100. That’s an increase 
of 28 years for a woman born in 

1951 and 33 years for a man. These survival rates, 
amazingly, are projected to increase at an average 
of around ten years for each future generation. 

While these advancements in life expectancy 
are to be celebrated, they pose a set of unique 
problems for us all. How do we best plan for 
extended life, post working age, for both ourselves 
and our families?

Without a doubt, a pension is one of the most 
critical provisions we can make for our future. 

Employee auto-enrolment in pension schemes 
has raised the number of people saving for their 
retirement; however, it fails to equip consumers 
with the tools to make decisions at retirement. 
Freedoms introduced in 2015 brought more 
choice and options available than ever before to 
pension holders. This means making the right 
choice is more confusing for savers. According to 
research from the Association of British Insurers, 
a third of savers who accessed their pensions via 
drawdown for the first time between April and 
September 2018 didn’t seek financial advice before 
doing so.

For those with and without a pension pot, 
I’ve found one commonality throughout my 20 
year-long career in financial advice: a general lack 
of understanding about the options available for 
later-life planning. 

There’s a number of reasons for this: little or 
no financial planning education and awareness of 
the options available, regular changes in policy, 
limited trust in pension schemes, and limited 
accessibility to quality financial advice on the high 
street. 

Most UK banks require customers to have a 
minimum investment of between £50,000 and 
£250,000 before they offer them face-to-face 
advice. These banks have drawn back the limited 
support they previously provided, choosing 

instead to invest in digital advice channels.
This is where we, Newcastle Financial Advisers 

Ltd, part of Newcastle Building Society, come in. 
Over 16 years ago, the society created Newcastle 

Financial Advisers to offer trusted financial 
advice on pensions, investments, inheritance tax 
planning, and life and critical illness protection. 
Our approach is personal, approachable, and 
accessible. We’re here to support better financial 
futures, and we do that through jargon-busting, 
confidential and friendly advice offered over a cup 
of tea with professional in-house advisers. 

The society has been a part of the North East 
for more than 150 years. In 2018 it donated six 
per cent of its profits to good causes throughout 
the region and is now halfway through an 
unprecedented investment in its 28-strong branch 
network. It’s of great pride to me that the society 
makes these investments at a time when I read so 
many headlines about communities losing their 
local bank branches, forcing them to travel further 
to find the support they need.  

My advice to you? Whether you do or don’t 
have plans in place for later-life, take trusted 
financial advice. It’s my pleasure to welcome you 
to do so with us.  

ADVERTISING FEATURE – FINANCE
Newcastle Financial Advisers Ltd

Says Stuart Dodson, managing director of Newcastle Financial Advisers Ltd, part of Newcastle 
Building Society 

WITH YOUR PENSION, IT PAYS 
TO TAKE ADVICE

NEWCASTLE FINANCIAL 
ADVISERS LTD 
Newcastle Financial Advisers 

Ltd is part of Newcastle Building 

Society

www.newcastle.co.uk 
@NewcastleBSoc

The value of your investments 

and any income from them can 

fall as well as rise and you may 

not get back the amount you 

originally invested. 

Newcastle Building Society 

introduces to Newcastle Financial 

Advisers Limited for investments, 

pensions, life and protection 

insurance, and inheritance tax 

planning. Newcastle Financial 

Advisers Limited is an appointed 

representative of Openwork 

Limited which is authorised 

and regulated by the Financial 

Conduct Authority.
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ADVERTISING FEATURE – MEDIA  
Epic Social

As a business entrepreneur, having 
a steadfast belief in your ability 
is absolutely essential. It is also 
crucial, however, to marry 
confidence with tangible results.

So when Ben Maughan describes Epic Social as 
the “undisputed king of social media,” the former 
Durham School pupil is quick to justify his bold 
claim.

“We are the best in the North East in every 
single area, hands down,” he says. 

“Other social media advertising agencies only 
care about likes and shares and don’t think about 
revenue; we are a results-driven business.”

As he talks, Ben speaks of an unquenchable 
thirst to see the Chester-le-Street social media 

advertising agency continue its growth and 
development.

The business helps brands maximise the impact 
of digital marketing activities, partnering clients to 
reach their goals through services including social 
media advertising, video production, creative 
content and influencer marketing. 

Its work is built around three main pillars – 
strategy, creative and distribution – the first of 
which, says Ben, sets it apart.

Epic Social’s strategy division works closely 
with clients to create and define a social media 
plan tailored to their needs, which uses research 
trends, industry statistics, competitor analysis and 
advanced reporting to deliver results.

“We really understand brand awareness and 
have data analysts working on strategies for clients 
and have the best, most advanced tools to research 
a campaign,” says Ben, who was named Start-Up 
Director of the Year at the Institute of Directors’ 
Yorkshire and North East Awards in early July. 

“Additionally,” he continues, “we’ve probably 
spent £100,000 in recent months on new 
equipment, which means we now have some of the 
best cameras and drones that money can buy.

Ben reveals that Epic Social is pushing on with 
plans to move into larger Newcastle headquarters 
to further strengthen operations.

In time, the ambitious managing director says 
he would like to complement the business’ North 
East base with international hubs in places such as 
New York to broaden its global reach.

Another area where Ben says his company sets 
itself apart is its staff.

“I’ve recruited an incredibly talented team and 
made a huge investment in their learning and 
development,” he says.

“Our average age is 24 and we’re giving young 
people a future in a sector they want to work in.

“As a business, we are in a very good place in 
terms of growth, we are constantly innovating, and 
our revenues are increasing every quarter.

“We are a social media powerhouse.”

With a growing team and increasing work strengthening its market standing, Epic Social is a 
company on the move. Founder Ben Maughan tells Steven Hugill of the social media advertising 
agency’s progress and why he believes it is peerless among rivals

THE UNDISPUTED KING OF 
SOCIAL MEDIA

EPIC SOCIAL
www.epicsocial.co.uk
@weareepicsocial
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At EY, we have been learning from, 
working with and supporting 
some of the North East’s, and 
indeed the UK’s, fastest-growing 
entrepreneurs and middle-

market companies through our EY Entrepreneur 
Of The Year award programme for more than 20 
years. 

I’m proud to say that Fokhrul Islam, the chief 
executive of Northern Gas and Power (NGP), 
based in Gateshead, won the Rising Star category 
at EY’s North of England Entrepreneur Of The 
Year Awards last month.

Northern Gas and Power is a business-to-
business energy consultancy offering energy 
contract brokering, consultancy and energy 
monitoring technology in the UK, US, France, 
Malta and Singapore. It aims to help businesses 
cut energy bills, consumption and carbon 
emissions.

In just six years, Fokhrul has grown NGP 
from a one-person start-up to a global company 
employing more than 300 people. This is a 
business with clear purpose, rightly placing a 
great deal of value on recognising the team, 
making them feel part of the success, and with a 
huge focus on a work-life balance.

Since the financial crisis in 2008, trust in big 
business has been on the decline and this has 
opened opportunities for newer brands to make 
a positive difference and grow market share, even 
in what can seemingly be mature and saturated 
markets. 

Indeed, companies seeking to navigate 
disruption are finding that purpose can serve as a 
guiding light through uncertainty.

Research reveals that purpose-driven 
businesses are better at attracting and retaining 
talent, sparking innovation, navigating 
disruption, and yes, making a profit. 

According to EY’s 2017 report, How can 
purpose reveal a path through disruption? 
companies that embed a human-centric definition 
of purpose create value. This was based on a 

survey of 1470 global leaders, representing 
companies across various industries in developed 
and emerging markets.

Of the companies surveyed that have a human-
centric definition of purpose, 52 per cent say that 
it helps build customer loyalty; 51 per cent report 
that it preserves brand value and reputation; and 
42 per cent cite that it helps them attract and 
retain staff. In addition, 40 per cent attribute the 
ability to develop new and innovative products to 
the presence of purpose within their business.

By harnessing employees’ passion to make a 
difference, you can unlock the spirit of innovation 
and creativity necessary to sustain growth and 
redefine business as a force for good. But it 
takes more to be a purposeful business than just 
creating a mission statement and putting a few 
motivational quotes around the office.

Building that sense of purpose into the 
company requires a continued demonstration 
of the connection between that purpose and the 
company’s business model. 

Such a strategy needs metrics, but quantifying 
how well an organisation is adhering to a sense 
of purpose can be challenging. Employees can 
be surveyed with questions that ask how well 
the company purpose is resonating with and 
motivating them.

Companies can also look to their hiring and 
retention numbers — two metrics that often 
show that purpose-driven companies outperform 
their less purpose-driven rivals.

Ultimately, to deliver on its purpose, a 
company needs to repeatedly reinforce and 
demonstrate its commitment at every level of the 
organisation, not just in the boardroom. This is 
important to help ensure that the vision is not 
only understood and shared by the team but 
that it also provides a focus to help outperform 
commercial targets.

Purpose can help drive performance and 
putting purpose at the heart of what you do has 
the potential to inspire, transform, and support 
the growth of your organisation.

ADVERTISING FEATURE – FINANCE
EY

David Baggaley, tax director for EY in Newcastle, considers how positive purpose is increasingly a 
vital ingredient for business success

GROWING PROFITS 
THROUGH PURPOSE

EY
To find out more about the 

EY 7 Drivers of Growth visit: 

ey.com/7drivers

www.ey.com/uk/north
dbaggaley@uk.ey.com
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Rarely in living memory has there 
been a period of such political 
uncertainty and volatility. From 
Brexit and the Trump presidency to 
the rise of populist politics across 

Europe, being able to predict what the future 
holds accurately is a science as precise as crystal 
ball-gazing.

Private clients and businesses don’t like 
uncertainty. Knowing the parameters you’re 
operating within means that you can make plans. 
So when the goalposts have the potential to shift 
– such as with a change of Government – getting 
that planning right is vital. 

As an honorary Yorkshireman of over a 
decade, I have seen first-hand the outstanding 
contribution the North of England makes to the 
UK economy. 

From multigenerational family businesses to 
some of the country’s largest listed companies, 
Yorkshire and the North East epitomises the 
essence of the ‘Northern Powerhouse’.

Businesses such as Channel 4 and HM Revenue 
& Customs investing in the region are hard-
earned markers of continued growth and the 
opportunities on offer. But at a time when high 
net worth individuals (HNWIs) are looking to 
increase their impact in the region, how is this 
made possible with the political uncertainty 
sweeping the country? 

The impact of indecision and political storms 
extends far beyond the Westminster Bubble, but 
that does not mean HNWIs and their businesses 
should stand still and wait for the storm to pass.

Lancaster Knox is a member of the Knox group 
of companies – an independent, dynamic group 
of businesses offering, among other services, 
wealth planning, fiduciary services and family 
office services to a diverse and expanding client 
base. Each company is autonomously managed 
yet strategically aligned, meaning our breadth of 
knowledge is vast without conflicting with other 
advisors outside the group. 

Indeed, most Lancaster Knox clients have other 
advisors who we work closely and collaboratively 
with. This breadth of capabilities means that we 
are well-placed to guide HNWIs towards a plan 
for putting their affairs in order. 

Although no one knows for sure what the future 
holds, sensible planning and structuring at this 
stage can leave clients with a degree of protection 
against any radical future changes. However, it 
is essential that any such planning is also flexible 
enough to accommodate changes, not just in the 
tax landscape, but in clients’ and their families’ 
personal circumstances.

Our team at Lancaster Knox brings together 
experienced practitioners with Big Four, ‘Top 10’ 
and HMRC backgrounds, in a discreet, forward-
thinking and director-led firm. We have worked 
with a number of clients who are seeking to 
make contingency plans without an immediate 
commitment in terms of moving residence, 
transferring assets or restructuring businesses. 

However, with some sensible forecasting that 
takes a holistic overview of our clients’ affairs, 
we can make pragmatic suggestions for flexible 
preparations.

ADVERTISING FEATURE – FINANCE
Lancaster Knox

James Heathcote, associate director at Lancaster Knox, reflects on the current political 
uncertainty surrounding the UK and how his private client advisory firm is working with its clients 
to prepare for the future 

A NEW FACE FOR FLEXIBLE 
WEALTH PLANNING 

LANCASTER KNOX
James Heathcote works across 

Yorkshire and the North East 

with clients and advisors on all 

personal tax and family business 

consulting matters. Contact him 

on james@lancasterknox.com or 

0203 905 7391. 

www.lancasterknox.com/private-
clients-advisory
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Fabricom Offshore Services, which 
has a history spanning over 30 years, 
was a subsidiary of French energy 
group Engie until it became Quanta 
Fabricom following its acquisition by 

director Nick Oates.
Quanta Fabricom provides engineering, 

procurement and construction (EPC) services 
to the oil and gas industry and employs more 
than 100 onshore and offshore employees. The 
company, which has its headquarters at Quorum 
Business Park, in Newcastle, recently expanded 
its Aberdeen operations by moving into new 
premises in Arnhall Business Park in Westhill. 
It now forecasts that 30 people will be eventually 
working from its Scottish base.

Following the recent management buyout, the 
business continues to be supported by Barclays 

bank, while regional fund management firm 
NEL Fund Managers has now made a six-figure 
investment from the North East Growth Capital 
Fund, supported by the European Regional 
Development Fund, in Quanta Fabricom to ensure 
it has the working capital required to drive its 
future growth.

The company was advised on the deal by North 
East independent law firm Muckle LLP, along with 
chartered accountants and business advisors MHA 
Tait Walker.

Quanta Fabricom chief executive Nick Oates 
says: “The management buyout, the change 
in name and identity and the opening of our 
Aberdeen office marks a defining moment for 
Quanta Fabricom and will help us to improve our 
operations following a strong year of growth.

“We have built a strong reputation within the 
oil and gas industry as a leading EPC provider 
to operators within Europe, and as the business 
has grown, so too has our service offering. The 
evolution of our brand and company values have 
been developed to ensure we can continue to 
deliver an agile and proactive service within the oil 
and gas industry.

“We engaged Muckle and Tait Walker to help 
with the management buyout because of their 
impressive track record in corporate deal-making 
and experience in the energy sector, and we were 
delighted with the invaluable advice we received 
throughout the whole process.”

Stuart Grieve, Muckle LLP solicitor, says: 
“Quanta Fabricom has been a dedicated specialist 
in its field for 30 years and I know this deal has 
already created great growth opportunities within 
the business.  I’m looking forward to seeing them 
realise that potential and I’m sure it will be an 
exciting journey for everyone connected with the 
company.”

Jane Siddle, investment executive at NEL Fund 
Managers, adds: “Quanta Fabricom is a very 
highly-regarded business with a strong market 
position and our investment will help provide the 
resources it needs to make even more progress.”

ADVERTISING FEATURE – LAW
Muckle LLP

A Newcastle-based offshore engineering firm has expanded and rebranded following an 
impressive 12 months of growth and a management buyout, with legal support from Muckle LLP

MUCKLE ADVISES ON OFFSHORE 
ENGINEERING FIRM EXPANSION

MUCKLE LLP
Photo, left to right: Nick Oates 

(Quanta Fabricom), Stuart Grieve 

(Muckle) and Andrew Davison 

(Muckle)

www.muckle-llp.com
@MuckleLLP
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Joslin Rhodes is a firm of 
independent pension advice and 
retirement planning specialists and 
often, when clients come to us, 
they’ve been putting off planning 

for the future for years. Usually, they’re either 
scared of finding out they won’t have enough 
money or have tried calculating the figures 
themselves and they looked bleak.

But many people do have enough; they just 
don’t know what enough means for them.

To explain how to calculate the financial future 
you want, here’s our three-step guide to better 
financial planning.

1. The usual suspects – isn’t it a simple 
calculation?
Most people calculate how much money they’ll 
need in retirement by working out how much they 
have, how long it needs to last, and dividing one 
from the other. 

So a calculation might look something like this: 
let’s say you’re 55 and think you’ll live to 80; you 
have around £250,000 and therefore need £10,000 
a year to live on.

Sounds reasonable. 
However, all this does is give you a limited 

lifestyle which may not account for many 
important factors…

2. Things you didn’t consider – what about 
inflation?
Every year, costs rise and outgoings go up. To 
maintain the same lifestyle as today you need to 
factor this in. Then there’s whether you want to 
live the same life for the next 25 years? For most, 
costs are different in their active years to their later 
ones. Holidays abroad become UK holidays, that 
golf club membership becomes ‘pay-to-play’. And 
finally, what about those big one-offs? Why have 
you worked all your life if not to buy that dream 
car, take that holiday you’ve been promising 
yourself, or finally get the kitchen sorted? If you 
give yourself a fixed sum, you’re not allowing 
your life any flexibility and denying much of what 
makes it worthwhile.

3. A better way – so what’s the alternative?
Start by looking at what ‘enough’ money looks like 
for you.

At Joslin Rhodes we do this using our unique 
PlanHappy process, which asks things like – 
‘enough money for what?’

For you, it might be spending time with the 
family, enjoying the garden, or scuba diving in 
Australia.

It’s only when we know what your ideal lifestyle 
looks like can we calculate how you’re going to 
fund it and answer the question of whether you 
have enough.

Essentially, good financial planning is about 
moving money around your timeline – so it’s in 
the right place when you need it to get the lifestyle 
you want.

By doing this, you’re allowing yourself the 
flexibility to enjoy the retirement you want, 
instead of limiting yourself.

After all, why have you worked all these years if 
not to enjoy life?

ADVERTISING FEATURE –  FINANCE
Joslin Rhodes 

Focusing on fund values and percentages is pointless unless you know how much you need to 
enjoy life free from financial worry, says Christine Fox, financial planner at Joslin Rhodes

HOW MUCH IS ENOUGH? 

JOSLIN RHODES
For further help on how to 

PlanHappy, call the Newcastle 

office on 0191 249 3828, Stockton 

on 01642 04 4914, or email 

hello@joslinrhodes.co.uk

www.joslinrhodes.co.uk

Joslin Rhodes is authorised 
and regulated by the Financial 
Conduct Authority and holds the 
additional permissions to advise 
on Defined Benefit/Final Salary 
pensions
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Professionals looking to improve 
their career prospects through 
investing in a flexible learning route 
may be those who need flexible 
options due to family or work 

commitments, need to continue to work while 
studying, or live in a geographically remote area. 

In addition to flexibility, there are many 
other important factors students are looking 
for. These include the ability to make 
meaningful connections with other students, the 
reassurance of a tried-and-tested qualification, 
and a qualification from an institution with 
a reputation for delivering high-quality 
programmes.

One such programme offering both flexibility 
and world-class reputation is the Durham-EBS 
Executive MBA. The programme is studied 
across two leading names in international 
business education: Durham University Business 
School in the UK and the European Business 
School in Germany. With teaching delivered in 
short blocks once a month, students can continue 
working while studying. 

With a strong international focus – which is 
reflected in the core and elective modules – this 
dual award programme draws on both UK-
specific and European experience, providing 
insight into leadership in today’s international 
business world. The business and alumni 
connections gained will also support students in 
furthering their career. 

In addition to the benefits directly applicable 
to the student, there are also many benefits for 
employers when their employees study a flexible 
programme. Students will develop new skills 
and techniques, which can be applied directly 
to their roles, while at the same time, enabling 
employees to pursue their passions will ensure 
they’re more motivated and fulfilled. Networking 
opportunities will also enable businesses to 
broaden their professional networks, which 
could bring new insight and ideas. 

Here, Mareike Helmts (pictured), from the 
Durham-EBS Executive MBA programme talks 
about the benefits of flexible learning.

Why did you choose to study the Durham-EBS 
Executive MBA?
I have always wanted to do an international 
degree with a focus on application rather than 
theory. I was interested in meeting people from 
all over the world and the opportunity to be back 
in Durham, as I had previously attended Durham 
University Business School for the MSc Finance 
programme. 

I love the Business School and decided the 
combination of EBS and Durham was the choice 
for me.

Is your employer supporting your studies?
My employer offers me a massive amount of 
support. They are funding my studies and I don’t 
need to take time off to attend any modules. I am 
very lucky and I appreciate it.

How have you been able to apply your learning 
to your role?
As I work in consulting, I need multiple skills as 
every project is different. 

So learning about every part of business helps 
me. Some topics, such as accounting, have been 
a struggle for me in the past, but I have gained 
knowledge and confidence in this area during the 
programme.

What has been the best part of your programme 
so far?
The induction week in Durham, as our cohort 
got to know each other very fast and we were 
connected. After a week I had 24 good new 
friends! It was exhausting but amazing. 

San Francisco was also awesome. I still 
remember experiencing the innovation-driven 
culture there, where people are not afraid of 
failure.

ADVERTISING FEATURE – EDUCATION
Durham University Business School

The Durham-EBS Executive MBA programme offers students a flexible approach to international 
business education 

FLEXIBLE LEARNING: 
CAN IT WORK FOR YOU?

DURHAM UNIVERSITY 
BUSINESS SCHOOL
To learn more about the Durham-

EBS Executive MBA programme,  

including available scholarships, 

visit:

www.durham.ac.uk/durham-ebs-
mba 
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ADVERTISING FEATURE – FINANCE   
True Potential

Summer is upon us but it’s never too 
late to give the personal and family 
finances a spring clean. For lots 
of people, that’s like a giant jigsaw 
puzzle – hard to know where to 

start. Often it involves shoe boxes stuffed full of 
statements and policies with jargon that doesn’t 
make sense. 

Those brave enough to tackle it may be in for a 
nasty surprise: your financial future is not the one 
you want for yourself and your family.

According to the Office for National Statistics, 
the portion of income squirrelled away into 
savings has flatlined and you have to go back to 
the 1960s to find a time when we saved less.  

The impact of this doesn’t just hit at retirement. 
Financial security is a vital part of social mobility 
and getting on in life. 

Higher living costs, low wage growth and the 
decline of final salary pensions is a particularly 
toxic cocktail for young people starting out. That 
presents a wider societal problem because we live 
in a capitalist society but so few young people 
have any capital and it’s getting harder to acquire. 
Almost all young people come of age with debt 
instead of savings.  

One thing is clear though: the sooner you start 
to save, the better. To achieve a £100,000 pension 
pot at age 67, a 22-year old would need to save £20 
each week but that triples to almost £60 per week 
if you don’t start saving until age 42. 

So how do we reverse the growing savings gap 
and also bring about genuine social mobility? 
These are two issues that go to the core of what 
True Potential is about.  

The harsh reality is that the idea of a savings pot 
to a 21-year old is a distant dream. But it needn’t 
be – although it will require some help from the 
bank of mum and dad.

Opening an investment account is quicker than 
registering a birth. And putting away £520 per 
year, or £10 each week could grow to a savings pot 
of over £22,000 by the time the child is 21 years 
old. That 21-year old would not only have savings, 

but money to invest, to get on the housing ladder, 
to upskill further, to start a business or take on 
an apprenticeship. The point is they’d have more 
options to fulfil their potential. 

These are opportunities that every parent wants 
for their children. Some investment companies 
demand large sums to open an account, but we 
don’t believe that’s fair. At True Potential, we 
believe in equality of opportunity both in society 
and in finance. That’s why anyone can open a True 
Potential ISA with just £1 and then invest in highly 
diversified portfolios from as little as £1 upwards 
via our True Potential Investor app. 

The people who have collectively invested 
£10 billion in our portfolios come from all 
backgrounds and walks of life but have a common 
goal – greater financial security for themselves and 
their families.  

Saving little and often is now within everyone’s 
reach and doing so could mean children don’t face 
the same nasty surprise when they come to sort 
out their finances in years to come.    

How tackling your finances now can give you the financial future for you and your family. 
By Daniel Harrison, chief executive of True Potential 

INVESTING IN YOUR 
FAMILY’S FUTURE 

TRUE POTENTIAL
www.tpinvestor.com 
@tpinvestor

i
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ADVERTISING FEATURE – FINANCE   
Perspective Financial Group Ltd 

Creating the Perspective Training 
Academy in 2014 was a significant 
step for the group. We had formed 
a clear view that growing our next 
generation of employees was best 

done in-house. 
That way, we could be sure that our future 

financial advisers, paraplanners and administrative 
staff would all share our client-centric and ethical 
approach, which is firmly embedded at the core of 
our business. 

Our clients are accustomed to our industry-
leading expertise and trusted advice. We are 
convinced that recruiting talented people and 
training them in-house to the highest standards is 
the best way.

Our Training Academy differs from many 
of those operated by our competitors. It is not 
classroom based, it doesn’t focus on employees 
simply passing the relevant exams to become 
diploma qualified over a period of six to nine 
months, at which point they are deemed able to 

provide advice to clients. 
Instead, our employees learn how to apply the 

knowledge they gain through their studies in 
practice when advising clients, by working closely 
with one of our highly-qualified advisers. They 
spend a minimum of three years in this role.

We currently have 20 employees from 
apprentice administrators to trainee financial 
advisers enrolled in our Training Academy 
undertaking the necessary training and 
professional qualifications. Our target is to double 
this to 40 employees within the next two years, as 
part of creating a robust succession plan that will 
be very important to our business.

A career in financial planning and wealth 
management is exciting and stimulating. While an 
academic background is important, what matters 
to us most are personal qualities: professionalism, 
passion, enthusiasm and a willingness to work and 

study hard to achieve your ambitions. 
We are always looking for talented and 

motivated people to join our team at all levels. 
With 15 offices nationally, including the 
group’s largest office in Newcastle, we can offer 
opportunities across the UK. 

I am always delighted to discuss opportunities 
with people who want to join our group. 

Ian Wilkinson, group managing director of Perspective Financial Group Ltd, highlights the 
importance of Perspective’s in-house Training Academy as it celebrates its fifth birthday

GROWING OUR NEXT GENERATION

PERSPECTIVE FINANCIAL 
GROUP LTD
Contact Ian on ian.wilkinson@

pfgl.co.uk or call 0191 217 3340. 

Alternatively, visit:

www.pfgl.co.uk/work-for-us

i

“Having progressed to an adviser, I can 
say that the key to my development 
has been building strong relationships 
with the individuals that support me, in 
particular, my colleagues.”
Joe Devine, financial adviser, Perspective 
(West) Ltd

“I find working alongside studying  helps 
to give the information I read in the study 
books a real-life perspective and how it 
works for our clients in practice.”
Jessica Wright, paraplanner, Perspective 
(North East) Ltd
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ADVERTISING FEATURE – MOTORS     
Redgate Lodge

Scott Sibley, managing director of Shiremoor-based Redgate Lodge, shares his tips on how to 
save the dreaded fines when returning a lease car

LEASE CAR HAND BACK – AVOID 
THE HEFTY PENALTIES 

Drivers who choose to finance their 
car by lease, contract hire, or PCP 
(personal contract purchase) are 
increasingly facing substantial 
fines from finance companies 

looking to profit from the misfortune of their 
customers. 

It’s true that the cost of financing a car has 
never been cheaper with rates at an all-time low 
and many different packages available. 

But to generate additional income at the end 
of a contract hire, PCP or lease agreement, many 
finance companies are now employing specialists 
to scrutinise the return vehicle with the aim 
of levying big charges for minor damage like 
scratches, scrapes and kerbing. 

Often, the cost to repair damage before 
returning financed vehicles far outweighs the 
cost of the associated fine. 

At Redgate Lodge, we have an on-site 
bodyshop headed up by a former BMW paint 
technician who has many years of experience 
and are uniquely placed to assist you in any 
bodywork repair issues. 

From a minor dent and kerb damaged wheel, 
right through to a full respray, we have the 
facilities and experience to deliver a top-quality 
repair and finish. We also work closely with 
insurers and specialists, such as Winns Solicitors. 

At Redgate Lodge, we will always find the 
cheapest yet most effective way to complete 
any repairs with the minimum fuss and 
inconvenience. Courtesy cars are also available. 

Call on the number to the left for specialist 
advice, visit our Facebook page by searching 
‘Redgate Lodge Bodyshop’ or visit us at our site 
in Shiremoor for an immediate, no obligation 
quotation.

REDGATE LODGE BODYSHOP
New York Rd, Shiremoor, NE27 

0ER

Tel: 0191 2661081

i
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What to do with this year’s 
ISA?

ISAs are at the core 
of most tax-efficient 
portfolios: you don’t have 

to pay any income tax or capital gains tax on any 
investment returns achieved. 

This tax year adults can put up to £20,000 a year 
into ISAs. So, for a couple that is £40,000. You can 
also put up to £4368 into a Junior ISA on behalf of 
your child.

Don’t delay
Many people don’t utilise their ISA allowances 
until the end of the tax year, but it could be better 
to make use of these allowances sooner rather 
than later. 

You could invest the full £20,000 allowance 
in one go as a lump sum investment or, if you 
don’t feel ready or able to invest a lump sum, ‘drip 
feeding’ your money into the stock market on a 
monthly basis could be a smart way to make the 
most of your ISA allowance over the whole tax 
year.

Working harder
There are two main types of ISA – cash and stocks 
and shares. Cash ISAs have historically been the 
more popular1, though they are not risk-free. Cash 
ISAs have been paying less interest than the rate of 
inflation in recent times, meaning they have not 
kept up with rising prices and have therefore lost 
value in ‘real’ terms2.

We think that savers with a longer time horizon 
and appropriate risk profile should be looking 
to make their money work harder. Stocks and 
shares ISAs invested in the stock market offer the 
potential to earn higher returns than cash ISAs, 
to offset the impact of inflation and hopefully 
increase the ‘real’ terms value of the investment.  

Children can benefit too
Junior ISAs (JISAs) are open to all under-18s who 
are resident in the UK.

With a JISA, the money is locked away until the 
child’s 18th birthday, at which point it converts to 
an adult ISA and they can access the funds. Only 
parents or guardians with parental responsibility 
can open a JISA on behalf of a child, but anyone 
can contribute – be they grandparents, godparents 
or friends. Children aged between 16 and 18 
can apply for a JISA themselves and become the 
registered contact. 

ADVERTISING FEATURE –  FINANCE
Brewin Dolphin

Chris Black, financial planner at Brewin Dolphin’s Newcastle office, advises on what to do with 
ISAs and Junior ISAs in 2019

MAKING ISAS WORK FOR YOU

BREWIN DOLPHIN
If you would like to discuss how 

to invest your ISA or how to 

make your investments more tax-

efficient, call 0191 279 7300 or 

email newcastle@brewin.co.uk

www.brewin.co.uk

The value of investments and any 

income from them can fall and 

you may get back less than you 

invested. 

Past performance is not a guide 

to future performance.

No investment is suitable in all 

cases and if you have any doubts, 

then you should contact us.

Please note that this document 

was prepared as a general guide 

only and does not constitute 

tax or legal advice. While we 

believe it to be correct at the 

time of writing, Brewin Dolphin 

is not a tax adviser and tax law 

is subject to frequent change.  

Tax treatment depends on 

your individual circumstances; 

therefore, you should not rely on 

this information without seeking 

professional advice from a 

qualified tax adviser.

i

1. Gov.uk: Individual Savings Account (ISA) Statistics, 31 August 2018.

2. Annual Consumer Price Inflation in February 2019, 1.9%. Source: Office for National Statistics. Average live no-notice 

ISA in March 2019, 0.96%. Source: ISA season in full swing as rates and choices rise, Moneyfacts.co.uk.
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“Retention is the single 
most important thing for 
growth,” is a quote from 
Alex Schultz, the VP 
of growth at Facebook 

– a company that has been pretty successful at 
growing thus far. 

You might not think retention applies to your 
business but you’d be wrong. It’s unlikely you 
have the resources Facebook enjoys but if you are 
selling to customers, especially online, you’ll be 
gathering all the ingredients you need to grow 
your business through retention. 

Let’s start from the beginning: according to 
commercialisation expert Paul Freet: “A business is 
a repeatable process that makes money, everything 
else is a hobby.”

Businesses tend to be made up of a series 
of different processes:  sales, manufacturing, 
accounting, etc. Managing these processes is the 
key to making money. 

The one area that tends not to have an ongoing 
business process is marketing, but at Websand we 
believe that creating a repeatable profitable process 
for marketing is something every business should 
be looking to achieve.

Most marketing tends to focus on new 
customers, rather than existing customers. That’s 
especially true of online businesses selling B2C. 
That’s a missed opportunity; according to Harvard 
Business School, if you increase retention rates by 
five per cent, you’ll increase your profits by 25 to 
95 per cent. 

A focus on customer retention should, 
therefore, play a big part in your future marketing 
plans. 

As I mentioned earlier, if you are selling to 
customers, you’ll have the ingredients in your 
customer data.  

In your systems, you’ll have the details of who 
has bought from you and when. What you perhaps 
don’t have is a consolidated way to manage this 
information and identify who your best customers 
are and when they last bought from you. Here’s 
where Websand can help. 

We can help you quickly identify those people 
who generate the most value to your business and 
help you to create repeatable marketing processes 
that make you more money. 

The best retention processes link to the 
‘moment’ when that customer is likely to purchase 
again.  

Creating a repeatable process to manage these 
‘moments’ ensures that you make the most from 
every opportunity with every customer. 

Consider an online flower seller. Typically, 
selling flowers is seasonal, but flowers are often 
also bought for birthdays and anniversaries. That 
provides an excellent opportunity to create a 
repeatable profitable marketing process. You can 
create an automated marketing campaign that is 
issued to people who haven’t bought flowers in the 
last 360 days.

But what about processes for your most valued 
customers? What else can you do to make that 
existing relationship a bit more special?  

You could take inspiration from hotels and 
adopt a strategy of ‘surprise and delight’, creating a 
repeatable process that issues surprise discounts or 
unique add-ons the next time they purchase. 

You could also follow the lead of M&S and 
create a process that issues offer codes to your VIP 
customers, which they can pass on to their friends 
and family.  

There are examples everywhere – borrow from 
well-known brands or create your own special way 
of dealing with those customers that power your 
business. Just make sure, whatever you choose, to 
have a solid repeatable marketing process in place.

ADVERTISING FEATURE – MEDIA
Websand

Saul Gowens, co-founder of marketing automation platform Websand, shows how clever online 
marketing processes can help retain your customer base 

KEEP THEM COMING BACK FOR MORE 

WEBSAND
For more advice on repeatable 

profitable processes for your 

marketing, email Websand on 

hello@websand.co.uk or visit: 

www.websand.co.uk/retention-
engine

i
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At 15 months old, Tilly Lockey from County Durham had both her hands amputated 
after contracting meningococcal septicaemia strain b. Now 13, she’s an ambassador of 
Open Bionics and the face of the company’s revolutionary ‘hero arms’. Like other girls 
her age, Tilly loves make-up and she regularly posts tutorials on YouTube. North East 

Times met the inspirational teen last month to find out more 

BIONIC 
ANGEL

FASHION – Tilly Lockey

Photography: Christopher Owens
Interview: Alison Cowie
Stylist: Louisa Rogers

Clothes: Trendlistr 
Hair: Rebecca Dixon

Make-up: Chelsea Laws
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“When I was 15 months old, I fell ill and was 
diagnosed with meningitis septicaemia strain b. 
It was the worst case the hospital had ever seen 

and my parents were told I was going to die. I 
was in intensive care for a week and recovery 

for three weeks. I had a secondary infection and 
ten blood transfusions. Somehow, I managed to 
survive – but they had to amputate my hands.”
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“Now when I go out wearing 
my arms, kids are excited 
by them. They say I’m a 
superhero.”

“I think of my hands as 
awesome accessories rather 
than something that help me 
medically. They’re like a new 
pair of shoes I can match 
with my outfit.” 

“I knew I was different 
when I would go outside 
and get stared at. People 
would stop me and ask what 
had happened to my hands. 
I was constantly repeating 
myself.”
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“I have a really strong determination and believe 
anything’s possible in life. I’ve got no limits.”

“I’m 13 and at the age 
when most girls get 

into make-up. I made 
a tutorial video last 
Christmas using my 

bionic hands and put it 
on YouTube. I now post 
once or twice a week.”

“I’m starting to get into 
public speaking. I love 

inspiring people to make 
a difference and do 

something with their lives. 
I want to do more – as 

well as continuing to 
work with Open Bionics 

to help them make the 
best hands ever.”

“I can’t wait for the day 
when everyone accepts it’s 

cool to be different.”



113



114

NewcastleGateshead has forged a reputation for delivering elite competition to a 
global audience but hosting this summer’s World Transplant Games could be Tyneside’s 

biggest sporting success yet. Simon Rushworth reports

INSPIRING STORIES 
AND WORLD-CLASS 

COMPETITION 

SPORT – World Transplant Games

L
ater this summer, in front of a 
partisan crowd at Gateshead 
International Stadium, local hero 
Ryan Dobinson will go head-to-
head with his Hungarian rival in 

what is widely tipped to be one of the most keenly 
contested javelin competitions in the history of the 
World Transplant Games. 

Thousands of eyes will be fixed on the 24-year-
old from North Tyneside as he seeks to throw 
further than ever before in his brave bid to clinch 
gold for Team GB. 

“An Australian holds the record,” explains Ryan. 
“But it’s in my sights.”

Just nine years ago Ryan could barely muster 
the energy to get out of bed, let alone train twice 
a week and travel the globe competing in myriad 
field events. In 2010 he was weak, worried and 
fearing the worst as his under-developed kidneys 
struggled to cope with a fast changing body. 
Placed on the transplant waiting list, and his 
health failing fast, Ryan was told he had a one in 
20,000 chance of finding a perfect match.

“Ryan was diagnosed with kidney problems 
before he was born,” continues mum, Gill Childs. 
“It was confirmed at 32 weeks that my baby wasn’t 
growing as expected. Further investigations 
revealed that his kidneys hadn’t formed properly. 
Prior to hitting puberty, he coped quite well but 
we knew what was coming. Given the odds against 
finding a match I offered to donate one of my 
kidneys. I’m his mum. What else could I do?”

Gill will join those fans packed inside Gateshead 

International Stadium willing her son to win when 
the javelin competition gets underway. But only 
if time allows. August’s World Transplant Games 
sees the education provider captain Team GB’s 
Live Donor team and the keen distance runner has 
her own uncompromising schedule to contend 
with. Representing her country on the track and 
in the pool – at Sunderland’s magnificent Aquatic 
Centre – Gill’s journey to the international stage is 
a triumph in itself.

“Following the kidney donation I was off 
work for six months,” she recalls. “I don’t mind 
admitting that I suffered from a little bit of 
depression. It was difficult. I was trying to look 
after myself, look after Ryan and look at returning 
to work. My recovery wasn’t easy. But the World 
Transplant Games is a golden opportunity to 
demonstrate that donations do work and they can 
help very poorly people live happy and healthy 
lives. They can survive and they can thrive.”

In excess of 2500 competitors from more 
than 60 countries – aged from four to 84 – will 
support Gill’s claim with pride and enthusiasm 
as NewcastleGateshead builds on its experience 
as host of the 2015 British Transplant Games to 
deliver the latest in a long line of global sporting 
events. And for Team GB’s manager, Lynn Holt, 
welcoming the world to Tyneside this summer has 
special significance.

“I moved to the Freeman Hospital 33 years ago 
to help to set up the heart transplant programme,” 
explains the driving force behind a 330-plus 
British team of transplant patients and live donors. 
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“The North East has been my home ever since. I was 
appointed as the first clinical transplant co-ordinator 
in the UK when I moved to Newcastle. 

“The surgeon at the time wanted me to be the 
contact for the patient from the point of referral, 
through the operation and post-transplant. That was 
my role until I took early retirement four years ago. 
The plan was to spend more time with my family 
but my work with the World Transplant Games and 
Team GB means I’m busier than ever!”

If Lynn’s primary aim is to guide the British squad 
through eight days of intense competition – her first 
overseas games as team manager was in Sydney 22 
years ago – then the adopted Geordie has agreed 
to an equally significant role at her ‘hometown’ 
games. “I have a position with NewcastleGateshead 
Initiative (NGI) as the international team liaison,” 
she explains. “I’m communicating with more than 60 
team managers from around the world and ensuring 
that they make the most out of their visit to the 
North East. 

“I managed to squeeze three Mongolians into the 
event at the last minute after they finally got their 
funding through. The friendly rivalry with the other 
nations is what I love. I’ve had the Ethiopian team 
manager get in touch with me a few times telling me 
that their team is coming over here to win! I reply 
‘bring it on!’.”

Lynn, like Gill and Ryan, agrees that bringing the 
World Transplant Games to the North East presents 

a unique opportunity to showcase the region to a 
truly global audience for a sustained period of time. 
The majority of the competitors, their family and 
friends are staying on Tyneside for more than a week 
and a series of social events have been planned to 
run alongside the daily competition.

“I live in Gosforth and I’m absolutely thrilled that 
the games are coming to Newcastle and Gateshead,” 
adds Lynn. “Tyneside has a reputation as a centre 
of excellence for transplants due to the Freeman 
Hospital but it’s more than that – I know that the 
North East will put on a really good show. 

“I’m so proud to be able to showcase this 
wonderful part of the country and I’m looking 
forward to taking our international visitors to the 
most beautiful parts of our amazing region. 

“It’s a chance to celebrate the culture, heritage and 
history of the North East.

“In terms of facilities and infrastructure it’s second 
to none and we don’t have to worry about the traffic 
problems that can occur in London. We’re a stone’s 
throw from rolling countryside and idyllic coastline 
and we have the experience of organising national 
events here. There are people here who understand 
the transplant games on a national level and that 
experience and expertise will ensure a successful 
international event.”

Experience and expertise is everywhere you look 
when examining the identity of the key players 
charged with delivering the region’s latest global 
gathering. Chief among them is the chairman of the 
2019 World Transplant Games.

Graham Wylie requires little introduction 
as one of North East’s foremost businessmen, 
philanthropists and supporters of numerous 
charitable causes. The natural choice to lead a team 
of dedicated volunteers, his journey from bid leader 
to de facto host is almost complete and a sense of 
eager anticipation is palpable.

“It’s going to be a fun week underpinned by some 
amazing stories,” predicts Graham as he carefully 
pores over the printed timetable highlighting every 
venue and every event during every day of the 
2019 games. “I’ve heard about a guy who had a 
heart transplant and he was so pleased with how it 
worked out that he donated one of his own kidneys. 
Evidently this chap competed in the pool in a 
previous World Transplant Games – he came first 
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and his donated kidney came second! I love that. My 
mission is to get to as many events as possible and 
unearth as many of these wonderful stories as I can,”  
says Lynn.

It’s Graham’s own story that persuaded the 
celebrated entrepreneur to add chairman of the 
World Transplant Games to his ever-expanding 
portfolio of energy-sapping commitments.

Graham’s daughter, Kiera, underwent three major 
heart operations within two years at the Freeman 
Hospital and that life-saving surgery prompted 
the co-founder of Sage to become a patron of the 
Children’s Heart Unit Fund (CHUF). Increasingly 
close ties with the charity and the Freeman Hospital 
led to an approach to front NewcastleGateshead’s 
ambitious bid to host the World Transplant Games.

“Initially I was asked to chair the British 
Transplant Games four years ago,” adds Graham, 
who launched the Graham Wylie Foundation in 
2015. “It was the least I could do. The staff at the 
Freeman saved my daughter’s life so it was a no-
brainer. Me being me, I dived right in and I went to 
every single event at the 2014 games in Bolton – just 
to see how it was run and how it could be run even 
better.

“The 2015 NewcastleGateshead event was the 
most successful ever in terms of how well it was 
staged, the number of competitors who took part, 
the audience numbers and the fundraising levels. 
Given its success, I was asked to chair a delegation to 
pitch for the World Transplant Games. We saw off a 
strong bid from Houston and with a few weeks to go 
before everything kicks off we’ve almost raised the 
£3m required to stage the 2019 event.”

As a keen supporter of North East sport and the 
owner of the hugely successful Close House Golf 
Resort, Graham is acutely aware of the economic 
benefit that world class competition can bring to the 
region. But he believes the World Transplant Games 
presents a unique opportunity to those looking to 
promote NewcastleGateshead and the wider area.

“If you take something like the Rugby World 
Cup or Rugby League’s Big Weekend, it’s one venue 
hosting one sport and fans are in and out of the city 
often within 48 hours,” he adds. “With the World 
Transplant games there are 17 sports at 16 venues 
with the competition lasting a whole week. We are 
looking after so many people from all over the world 

for a considerable amount of time and we need to 
make the most of that.

“Fortunately, I have a great committee boasting a 
huge amount of collective experience and everyone 
excels in their specific role. We’ve covered every 
base in terms of making our visitors feel welcome 
– we’ve even done a deal with the Metro whereby 
competitors can use the entire network for free 
during the games.”

If showcasing the North East and boosting the 
region’s economy are positive by-products of hosting 
the World Transplant Games then the primary focus 
remains firmly fixed on raising awareness around an 
issue that continues to blight families across the UK. 
In 2019 more than 6000 people are on the transplant 
waiting list and the #PassItOn hashtag will be 
prominent throughout the course of August’s event.

“The law changes next April and from that point 
on it will be assumed that everyone is willing to be a 
donor unless they have stated otherwise,” adds Gill. 
“It’s progress but the family will still have the final 
say and so it’s a conversation that needs to be had 
now. More and more people are donating but the 
waiting list is still too long. 

“The profile around organ donation needs to 
be raised and the World Transplant Games is a 
chance to do that. Without donors, so many of the 
competitors coming to the North East wouldn’t be 
here. It’s that simple. They’ve been given a second 
chance and they are taking that chance by staying fit 
and staying healthy.”

An understandably reticent Ryan refuses to 
contemplate what might have been without his 
mother’s brave donation. But he agrees that the 
World Transplant Games continues to transform 
lives and point towards a positive future.

“This is my second world games and I’m a 
regular at the British events,” adds a multi-discipline 
athlete who first shone on the international stage in 
Argentina four years ago. “It’s where I’ve met people 
who are far worse off than me – inspirational role 
models who make me realise just how lucky I am. 

“I’ve made friends for life through the transplant 
games. As donor patients we share a unique bond 
and that bond is unbreakable. We’re the lucky ones 
but this is our chance to get the message out there 
and urge people to think about the #PassItOn 
campaign.”

WORLD TRANSPLANT 
GAMES 
The games takes place 
from August 17-24. For 
more details visit www.
worldtransplantgames.org 

World Transplant 
Games venues include 
Gateshead International 
Stadium, Close House 
Golf Resort, Eagles 
Community Arena and 
Sunderland Aquatic 
Centre

Newcastle University’s 
Boiler House hosts a 
free Sports Science 
event between 10am 
and 4pm on August 17.

Teams from across the 
world will walk from 
Old Eldon Square to 
Northumbria University’s 
Sport Central from 
4.30pm on August 17.

Families are encouraged 
to take part in the Gift 
Of Life 5k fun run/
walk (3k for children, 
supported by CHUF) at 
Newcastle’s Exhibition 
Park and Town Moor on 
August 18.

Text WTG2019 to 70300 
to give £3 and help to 
deliver the 2019 World 
Transplant Games. 
Sponsorship offers 
and donations are still 
welcome.

Sign up to the NHS 
Organ Donor Register 
and remember to share 
your wishes with close 
family #PassItOn
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I
n September last year, the Government 
introduced a landmark agricultural bill 
that meant sweeping changes for the UK’s 
farming industry. 

Now due for its third reading in the 
House of Commons, the bill’s aim is to deliver on 
Michael Gove’s pledge for a Green Brexit, where 
environmental sustainability takes precedence 
over future agricultural policy. 

At the heart of the legislation are changes to 
the subsidy system of direct payments – a crucial 
source of revenue for farmers of all shapes and 
sizes. Under the new system, farmers and land 
managers who place a greater emphasis on high 
environmental standards are the ones who will be 
rewarded. 

When coupled with the increasingly 
competitive nature of domestic farming and 
food production, this new agricultural policy has 
prompted many farmers across the UK to seek out 
ways to diversify and find new uses for their land. 

That is precisely what’s happened on 
Thrussendale Farm in North Yorkshire, where 
landowners Roddy and Jane Hamilton have 

created a unique glamping experience – The 
Private Hill. 

Glamping is a relatively recent creation in the 
world of catchy portmanteaus. That’s in part due 
to the widespread feeling that camping isn’t a 
glamorous experience. 

Camping brings to mind endless mud, 
uncomfortable airbeds and nights spent wide 
awake. Put that next to the glitz of glamour and 
you have two words that seem to be mutually 
exclusive. 

Perhaps part of the difficulty in making 
camping glamourous is in bringing luxury 
amenities to remote locations. However tastefully 
decorated a yurt, tepee or another kind of semi-
permanent accommodation may be, if you have 
to drudge through the mud in the middle of the 
night to use the bathroom, you won’t be feeling 
very glamourous at all. 

So, a real glamping experience must not only 
look the part, it must also provide the kind of 
creature comforts that make you forget you are 
miles away from the nearest hotel. 

At North Yorkshire’s newest glamping 

Richard Dawson visits The Private Hill for a glamping experience worthy of the name

ONE NIGHT IN NORTH 
YORKSHIRE 

TRAVEL – The Private Hill

THE PRIVATE HILL
Thrussendale Farm

Nr. Malton
North Yorkshire YO17 9RG

www.theprivatehill.co.uk
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destination, these considerations have been central 
to the delivery of the whole project. 

The Private Hill consists of five geodesic domes, 
all of which are fully equipped with mains power 
and fresh running water. It was no mean feat to get 
to this point when you consider that the nearest 
water and electricity sources are 300ft down the 
hill at Thrussendale Farm. 

But it’s testament to the team’s commitment 
to making a genuinely luxurious camping 
experience.

Situated at the highest point of Thrussendale 
Farm, over the small village of Acklam between 
Malton and York, each of The Private Hill’s domes 
is made to withstand winds of over 100mph. 

The exposed position lends itself to a breath-
taking panoramic view. On a clear day, you can 
sit in bed and just about see the spires of York 
Minster eight miles in the distance beyond the 
rolling hills.

As well as a lavish en suite bathroom, each 
of the geodesic domes is furnished with super 
king-sized beds, goose feather pillows, leather 
armchairs, sheepskin rugs and wrap-around 
curtains. There’s also a small kitchenette with a 
fully stocked minibar. 

At the heart of each dome is an ambience-
inducing woodburning stove. But it’s not just for 
show. A couple of logs in the fire will heat the 
whole space and fill it with that iconic charcoal 
smell. 

The choice of interiors at The Private Hill 
creates the exact kind of aesthetic you might 

imagine when thinking about luxury in the 
countryside, whether for a romantic retreat or a 
family celebration.

Other details such as a Nespresso coffee 
machine, Sonos music player and a selection of 
White Company soaps and gels evoke a genuinely 
five-star level of attention to detail. 

At every step of the way, The Private Hill 
has tried to keep things local. All aspects of the 
construction were done by local contractors and 
breakfast is made daily with fresh produce from 
local providers. This gives off a real sense that The 
Private Hill has been delivered by the community 
that surrounds it. 

Roddy and Jane’s warmth and affability 
seep into every detail. No matter how well 
accommodation is presented or located, what 
really stays with you is the service you receive 
during your stay. 

At The Private Hill, every possible consideration 
has been made to ensure that the guest experience 
is as positive and comfortable as possible. 
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Richard Dawson samples Matfen Hall’s 
monthly ‘library lunch’ where traditional 
food meets opulent surroundings 

BUSINESS 
LUNCH: 
MATFEN 
HALL

BUSINESS LUNCH – Matfen Hall

J
ust off the Military Road, which runs 
parallel to UNESCO World Heritage 
Site Hadrian’s Wall, is country house 
hotel and golf course, Matfen Hall. 

The estate has been in the Blackett 
family since the early 19th century, with parts 
of the building dating back to the 17th. In 1999, 
it was converted into a hotel and since then 
has gradually expanded into what is now a 
53-bedroom facility with a dedicated spa and a 
challenging 27-hole golf course. 

On the last Wednesday of each month, Matfen’s 
library restaurant is opened for a special ‘library 
lunch’ offering a seasonal three-course menu for a 
competitive £18.50. 

The old library room is an impressive setting for 
a business lunch. Its tall ceilings have a distinctive 

pattern and are painted in a tasteful mix of royal 
blue and gold. Leather-bound books of all shapes 
and sizes crawl up its walls. Vast wooden panelling 
date the room and serve as a reminder that it’s 
probably almost 200 years old. 

These period features, combined with attentive 
and formally-dressed waitstaff, give off the kind of 
grandiosity that you really wouldn’t expect at such 
a reasonable price point. 

Starters were a thoroughly traditional prawn 
and hot smoked salmon cocktail and a ham hock 
terrine. Both dishes were imaginatively presented 
and had subtle but effective flavours. The terrine 
in particular had mustards seeds running through 
it, which combined beautifully with the tomato 
chutney and fried brioche. 

Salad garnishes were dressed with a sharp, 
peppery olive oil dressing, which refreshed our 
palates in preparation for the main course. 

For mains, we ordered roast rump of lamb 
with colcannon and pan-seared fillet of corn-fed 
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chicken with pancetta and wild mushrooms. 
The chicken breast was cooked well, on a bed of 
creamy mash with pancetta drizzled on top in a 
light gravy.

But the roast rump of lamb was the real stand-
out dish of the day. It was perfectly pink, right 
through to the edges, which had a golden crust. 
Such a thing could only have been cooked by a 
chef with excellent technique. It was as tender as 
fillet steak but with that distinctive lamb taste. 

Both dishes were accompanied by crunchy 
French beans leaving just enough room for 
dessert. On offer were classics in the shape of hot 
chocolate pudding, crème brulee or a selection 
of local cheeses and biscuits with homemade 
chutney. We opted for the first two. 

The chocolate fudge sauce added just the right 

amount of moisture to the sponge pudding, while 
the creamy custard base of the crème brulee was 
both light and delicate. It was a no nonsense 
ending to a well-executed three courses.  

The library restaurant at Matfen Hall provides 
a markedly opulent setting for a business lunch. 
Less than 30 minutes from Newcastle, it’s a good 
option for those wanting to escape the city centre 
and take in the endlessly scenic Northumbrian 
countryside. 

MATFEN HALL
www.matfenhall.com

“These period features, combined 
with attentive and formally-
dressed waitstaff, give off the 
kind of grandiosity that you 

really wouldn’t expect at such a 
reasonable price point”
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BARLUGA GOSFORTH
www.barluga.co.uk/gosforth

The best things come to those who wait with this recipe from Stephen Ford, 
head chef of Barluga Gosforth 

FOOD AND DRINK - Recipe of the month

Slow-cooked lamb shoulder
Serves 4-6

Ingredients

2 kg boneless lamb shoulder
Five red onions

Four carrots
Three sprigs rosemary

200ml red wine jus
Shallots

Leeks
New potatoes

Method

•  Season the lamb well with salt and freshly ground pepper
•  Create an oven-ready bain-marie. Tightly wrap the lamb 

in cling film and place in the bain-marie.
•  Cover with tin foil and cook at 160c for five hours or until 

the meat is very tender.
•  Once cooked, shred the meat using two forks, removing 

any unwanted fat as you go.
•  Separately, finely dice the onion and carrots. Remove the 

rosemary leaves from the stalk and finely chop.
•  Gently sauté the onion, carrot and rosemary in a little oil.
•  Add the lamb and stir. Add the red wine jus and allow to 

warm through the mixture. Season with salt and freshly 
ground pepper.

•  Layer two large pieces of cling film on a bench and flatten 
using kitchen towel. 

•  Take the meat mixture and create a log on the cling film, 
roughly 5-6 cm in diameter. Roll up the cling film to 
create a log, ensuring no air pockets are present. Tighten 
the ends and allow to set in the fridge for at least four 
hours.

•  Cut the lamb into four or five portions. Bake in the oven 
at 180c for 12-14 minutes.

•  Roast the shallots, leeks and potatoes in a little oil and 
season with salt and freshly ground pepper.

•  Serve with warmed red wine jus.
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Richard Dawson looks at the latest books, DVDs, music and television to enjoy in the comfort of your own home

CULTURE IN 

ARTS - Culture in

SERIES: STRANGER THINGS – SEASON 
THREE

When the first instalment of Stranger Things 
came out on Netflix, it unleashed a renewed 
appetite for 80s throwback TV thrillers. Now 
approaching its third season, things are looking 
stranger than ever in Hawkins, Indiana. School’s 
out for summer, there’s a brand-new mall in 
town, and the Hawkins crew are on the cusp 
of adulthood. But danger looms. Eleven and 
her friends are reminded that evil never ends; 
it evolves. In this season, they’ll have to band 
together to survive and remember that friendship 
is always stronger than fear. Who knows what 
supernatural forces will test the town this time? 

Out now, www.netflix.com

BOOK: A STRANGER CITY – LINDA 
GRANT

When a dead body is found in the Thames, 
caught in the chains of HMS Belfast, 
the search for a missing woman begins, 
highlighting how a person can become 
invisible once outside of their community. In 
this book, Linda Grant weaves a tale around 
ideas of home, place and how London can 
be a place of exile or expulsion. The story 
follows a policeman, a documentary film-
maker and an Irish nurse as they each come 
to terms with the death of the unknown 
woman in their own ways. A Stranger City 
portrays London as a place of shifting 
relationships and shows how coincidence or 
birthplace can decide how we live. 

Out now, www.waterstones.com

PODCAST: 13 MINUTES TO 
THE MOON 

To celebrate the 50th anniversary 
of the historic Apollo 11 moon 
landings, the BBC has launched 
13 Minutes to the Moon, a podcast 
retelling the dramatic story of how 
the mission was saved from disaster. 
The podcast is accompanied with 
music from academy award-winning 
composer Hans Zimmer, his first-ever 
podcast composition. It’s a 12-part 
series covering the final 13-minute 
descent of the Apollo 11 mission, 
when everything came close to 
going badly wrong. Communication 
was breaking down, technology was 
failing and fuel was running out. 
The podcast also features in-depth 
interviews with some of the key 
figures who made JFK’s vision a 
reality.

Out now, www.bbc.co.uk/
programmes

ALBUM: LET’S ROCK – THE BLACK KEYS 

Ohio rockers Dan Auerbach and Patrick Carney are back with their ninth studio album, Let’s Rock. 
It is the first new music from The Black Keys since 2014’s Turn Blue – a record that saw the band 
diverge somewhat from the fuzz-charged blues rock that made them famous. In their five-year 
hiatus, Auerbach and Carney were both involved in several music projects of their own and it seems 
as if the time apart has allowed them to rekindle their passion for the blues. Let’s Rock is vintage 
Black Keys. Marauding riffs, breakneck guitar solos, droning basslines and punchy rhythms. Carney 
calls it an “homage to electric guitar.” 

Out now, www.amazon.co.uk
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FILM: THE LION KING 
(2019) 

The long-awaited remake 
of the Disney classic is 
finally here. Directed by Jon 
Favreau, the all-new Lion 
King journeys to the African 
savanna where a future king 
is born. Simba idolises his 
father King Mufasa and takes 
to heart his own royal destiny on the plains of Africa. But not everyone 
in the kingdom celebrates the new cub’s arrival. Mufasa’s brother Scar 
has plans of his own. As the battle for control of the Pride Lands is 
ravaged by betrayal, Simba is exiled and must figure out how to take 
back what is rightfully his. With a cast including Donald Glover, Seth 
Rogen, Chiwetel Ejiofor and Beyonce Knowles-Carter, it’s not to be 
missed. 

Out now, www.tynesidecinema.co.uk

EXHIBITION: 
JOHN AKOMFRAH 
– BALLASTS OF 
MEMORY 

John Akomfrah’s 
work specialises in 
the moving image 
and gives reflections 
on the culture of 
the black diaspora, both in the UK and around the world. 
Akomfrah came to prominence as an artist in the 1980s as 
part of the Black Audio Film Collective, a group of seven 
artists who came together in response to the 1981 Brixton 
riots. Since then, his multichannel video works have evolved 
into ambitious, multi-screen installations. This exhibition 
presents a selection of works alongside a film called 
Precarity. The film tells the story of Charles ‘Buddy’ Boldon, 
an African American cornetist who was influential in the 
development of jazz music. 

July 6–October 27, www.baltic.art 

THEATRE: THE BODYGUARD

The Internationally-acclaimed musical based on the blockbuster film 
is returning to the Theatre Royal. Former X-Factor winner Alexandra 
Burke returns in the leading role of Rachel Marron, fresh from her 
triumphant run on London’s West End. Based on the hit 1992 film of 
the same name, The Bodyguard follows the story of former secret 
service agent turned bodyguard Frank Farmer, as he is hired to protect 
superstar Marron from an unknown stalker. Each expects to be in 
charge, but neither expect to fall in love. Benoit Marechal stars as 
Farmer, while Phil Atkinson stars as the stalker, haunting Marron’s every 
move. 

July 23–August 3, www.theatreroyal.co.uk

MUSIC: FOLK ON THE TYNE  

Sage Gateshead will turn into a kind of Folk Mecca with a 
packed-out day of folk gigs, workshops, food and drink. 
The morning will be spent with workshop leaders like 
Dave Gray, Lucy Farrell and Alasdair Roberts teaching 
contemporary folk tunes to suit all ages and abilities. 
The day will then progress into Folkworks Connections, 
a new series that celebrates music from outside the UK, 
encouraging collaboration between musicians from different 
backgrounds. After a Hudson Records take over, featuring 
special unplugged sets from Furrow Collective and others, 
the day’s events will culminate in a headline show from 
orator, entertainer and political singer-songwriter Billy 
Bragg. 

July 27, www.sagegateshead.com

A closer look at the arts and cultural highlights in the North East this month

CULTURE OUT 

ARTS - Culture out
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BOSE NOISE 
CANCELLING 
HEADPHONES 700 

These new ‘smart 
headphones’ from Bose have 
been designed to change 
the way we experience 
audio in our day-to-day 
lives. The 700s come with 
a new microphone system, 
controllable noise cancelling 
and an augmented reality 
platform – Bose AR. Utilising 
motion sensors that map 
your head orientation and 
body movement along with 
location data from your 
mobile device, Bose AR 
uses enhanced apps to offer 
you audio content tailored 
to where you are and what 
you’re doing. This helps users 
stay connected with the 
digital world and engaged 
with the physical world at 
the same time. 

£350, out now
www.bose.co.uk

Bose are renowned for their noise cancelling technology and 
they’ve taken this even further on the 700s. Users can now 
personalise their environment with 11 levels of noise cancellation. 
Increase the cancellation to minimise distractions in loud places 
or decrease to let the outside world back in. There’s also a 
button for conversation mode, which allow users to pause the 
music for a quick chat. 

The 700s also feature an adaptive mic system for superior voice 
pickup, using a four-microphone system that isolates the voice while 

cancelling the surrounding noise. The headphones are also optimised 
for Google Assistant and Amazon Alexa, so users can access the 

information they need at the click of a button. 

Richard Dawson reveals what’s new and improved with the world of gadgets and technology 

TECH 

TECHNOLOGY
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AMAZON KINDLE OASIS 

The all-new Kindle Oasis is built to simplify and 
personalise the reading experience. It features the 
largest 7-inch 300 ppi display using E Ink technology 
and benefits from a sleek ergonomic design with 
page-turn buttons. It’s perfect for one-handed reading. 
Amazon has also introduced an adjustable warm light 
on the Oasis to yield a richer reading experience in 
any lighting. It works through an adaptive front light 
that dynamically adjusts the brightness of your screen 
based on lighting conditions. The Kindle Oasis goes 
beyond a book with adjustable text size, boldness and 
the ability to read with Kindle-exclusive fonts

£230, out now
www.amazon.co.uk

HASSELBLAD X1D II 50C MIRRORLESS 
MEDIUM FORMAT CAMERA 

Medium format specialists Hasselblad have had to find 
ways to adapt to the popularity of compact, mirrorless 
system cameras. That’s why they launched the X1D back 
in 2016. Now in its second generation, the X1D combines 
their pioneering medium format camera into a compact, 
powerful and mirrorless system. It has a 50-megapixel 
CMOS sensor, 14 stops of dynamic range, natural 
colour solutions technology and an OLED electronic 
viewfinder all packed into a lightweight body, weighing 
just 650 grams. Built in Wi-Fi and USB-C connectivity 
also enable a portable medium format workflow where 
users can transfer RAW files straight to their devices for 
editing. 

£5400, out now
www.hasselblad.com

PUNKT MP 02 

The Punkt MP 02 has been created in response to 
concerns held by many over how much time they’re 
spending on their phones and on the internet. This 
low-key phone is about overcoming the distractions and 
diversions of modern life. It has a minimalist interface 
and prioritises only the most essential features so that 
users can focus on the task at hand. Its solid construction 
allows for a rare tactility in phones these days. The body 
is reinforced with glass-fibre and its textured finish is 
both protective and unusual. It has full 4G connection 
that can be shared with a laptop, meaning the internet is 
something you dip into.

£295, out now
www.punkt.ch.en

TECHNOLOGY



132

MOTORS  – Kia ProCeed 

In a cluttered market 
including Ford Mondeo 

Estate and Mazda 
6 Tourer to name a 

few, how does the Kia 
ProCeed distinguish 

itself? David Bootle finds 
out

PROCEED TO THE 
NEXT LEVEL

K
ia wasn’t such a familiar name so 
many years ago – or not for me 
anyway. Now our streets are full of 
them, or so it appears. The seven-
year warranty clearly proves 

enticing – but that is not all I feel. Sharper, more 
attention-grabbing new designs and clever costing 
have made it grow in appeal.

The ProCeed is just another example of this. 
It is an elegant, stylish car that is priced hugely 
competitively in its market place. I had the 
pleasure of driving the ProCeed 1.4 T-GDi GT-
Line S, which was a joy to drive.

The ProCeed is available in three trim levels, 

GT-Line, GT-Line S and GT. GT-Line cars come 
with a choice of two engines: 1.4-litre four-
cylinder petrol (138bhp) or a 1.6-litre diesel 
(134bhp), including with six-speed manual or a 
seven-speed dual-clutch automatic. The GT-Line S 
is 1.4 petrol was a smooth, crisp drive with seven-
gear automatic, which proved very economical on 
a return trip to Coventry. 

The new 2019 Kia ProCeed is the third member 
of the latest Ceed family and has bags of versatility. 
Although big enough for a family, it is also 
elegant enough to be a business model taking the 
travelling business person across the country in 
style and economy. Internally, the comfort is right 
up there too. From a fleet perspective, I imagine it 
holds lots of appeal for businesses.

Appearance
There are several influences on the design you 
can tell with a Focus/Mondeo-esque front but 
the big inspiration appears to be the Mercedes-
Benz’s CLA Shooting Brake. But with a list price 
of around £28k, it will leave more change in the 
pocket no doubt.

The finesse of the sleek curves impress and 
for the more sport-minded the sports exhaust 
highlights this Kia is aimed at enthusiasts of speed 
too. The roofline has an elegant crescent-shaped 
glasshouse, creating a sense of light pouring in.
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Drive 
The car packs punch of that there is no doubt. 
0-60 in nine seconds is impressive for a car 
of this size. In terms of pull, it offers excellent 
torque and sustained acceleration. It corners 
well too, hugging the road with a low centre of 
gravity. Equally, the steering is impressive, with 
a tweaked chassis that is highly responsive to 
the accelerator.

But the economy is the impressive thing for 
me with an about-town easily mph of roughly 
46+and on the motorway you’ll hit 50mpg 
easily.

The ProCeed shares the Ceed’s genetics, 
with MacPherson struts up front, a multi-link 
rear axle and electric power-assisted rack and 
pinion steering.

Again I’m easily pleased and a fan of the 
electric tailgate. The space is also impressive – 
594 litres of cargo.

Inside
All the very latest mod cons are there – with 
DAB radio, an easy-to-use Sat Nav, Bluetooth 
phone and speaker function if you set this up 
in advance. Autonomous breaking in town 
and lane correction are also there but for many 
it is easier to turn these off. Or you will get 
corrected back into your lane if changing lane 

without indicating. To clarify though this was 
only done on empty stretches of road.

Verdict
If you want elegance and economy combined, 
you could do a lot worse. A really impressive 
drive experience too, and from £28,690 this is 
an excellent deal.

KIA PROCEED
To find your nearest dealer visit: 
www.kia.com/uk/utility/find-a-
dealer/#/step-1
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Northumbria University held a special dinner at its City Campus East site on June 11 to mark the launch of its 
Innovation Northumbria: Incubator space, which will open in October. 

The dinner attracted business leaders from across the North East and was supported by Santander Universities UK, 
The North East Local Enterprise Partnership, Sir James Knott Trust, North East Times Ltd, Gardiner Richardson 

and Space Group. 
Similar events took place in London and Amsterdam to further spread the word and garner support for the 

forthcoming incubator space, which is currently under construction on New Bridge Street in Newcastle

INNOVATION NORTHUMBRIA: 
INCUBATOR LAUNCH 

  EVENT - Northumbria University
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North East Times held its latest breakfast at Sage Gateshead on June 12. Attendees received the latest copy of 
North East Times, which featured the newly elected North of Tyne mayor Jamie Driscoll on the cover. The team was 

delighted to welcome Chris Toon, deputy principal at Gateshead College as guest speaker

NORTH EAST TIMES’ BREAKFAST 
EVENT - North East Times 
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W
hat do you consider to be the greatest feat 
in business and why? 
It may seem small, or even insignificant to 
some, but the act of starting up your own 
business is pretty incredible. That a person, 

or a group of people, puts their trust and faith in a set of products 
and services, and trust they can take them to market, they can make 
revenue, and from that revenue they can make a profit almost without 
exception is bold, brave, and it’s great. Making the decision to start up 
in business will change the course of the rest of your life somehow. 

What is the greatest physical feat you’ve witnessed by an individual 
and why?
I’m a big fan of boxing and mixed martial arts. Tyson Fury’s fight 
with Deontay Wilder was incredible, especially the way Tyson beat 
the count after being knocked out in the last round. But the physical 
and mental strength and endurance that mixed martial artists display 
is astounding. Australian middleweight Robert Whittaker fought 
four of the five rounds against Yoel Romero with his left hand after 
breaking his right in the first round, and yet he still managed to retain 
his title. 

MMA fighters are mostly highly-skilled martial artists who have 
been studying their craft since they were children. Their dedication 
and bravery is second-to-none. Most people have heard of Conor 
McGregor and the huge sums of money he has earned, but you will 
find the majority of professional MMA fighters barely scrape a living.

What about by a group or team?
There’s a team of hard-working, smart people who are dedicated to 
empowering thousands of entrepreneurs across the UK have helped 
more than 4500 people access the finance they needed to start their 
own businesses. That team is us.

What we’ve achieved in Transmit Group over the last five years is 
very impressive. The business has gone from zero to over £1 million 
in sales with cash in the bank, and no investment. That is purely 
down to our people, their skills, and their determination to make a 
difference in the world by helping people to be their own boss when 
they couldn’t otherwise do it. 

Which demonstration of intelligence/mental strength has most 
impressed you?
I have an interest in Buddhism and have been going to the Kadampa 
Buddhist Centre, in South Gosforth, on and off for around ten years. 
Buddhist monks are often considered to be ‘soft’ because they are 
peaceful and compassionate people. My experience, however, tells 
me they are on a different level when it comes to mental strength. As 
Sherab, the monk at the centre, once said to me, “we may look soft in 
our dresses (robes), but really we are as hard as an anvil.” 

On the surface Buddhism is very simple – meditate to find inner 
peace and love everyone equally – but dig a little deeper and it is 
incredibly complex. I guess unravelling life as you’ve always known it 
is going to take great intelligence and understanding.

The irony of loving both MMA and Buddhism isn’t lost on me!

Which act of generosity has inspired you the most and why? 
I have much admiration for Bill and Melinda Gates and the work 
they are doing with their foundation. I truly believe in their strap 
line of ‘all lives have equal value’. In a time where there seems to be 
little tolerance in the world, it’s a line we don’t hear very often. They 
have donated $36 billion already and continue to tackle some of the 
biggest problems in global health, education and poverty. It must be 
incredibly rewarding to put your personal wealth towards helping 
people.

Richard Myers, commercial director at Transmit Group, shares the acts he’s been most inspired by

GREATEST FEATS
INTERVIEW – Richard Myers

TRANSMIT GROUP
www.transmitstartups.co.uk
rich@transmitstartups.co.uk
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