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EDITOR’S WORD
Welcome

Editor’s Word...
Welcome to the Business of Sport issue
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NET

ALISON COWIE
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07961091522
@AlisonNETimes

PARTNERS:

his month sees the return of our
popular Business of Sport issue,
packed full of talented sportspeople
and those involved in the industry.
Our cover story investigates why,
despite seven of England’s squad at this year’s
Women’s World Cup hailing from the North East,
there is a current lack of commitment for women’s
football in the region. Hopefully, the recognition of
Steph Houghton et al in France this year will help
revive support, from grassroots to professional level,
and the future generation of female footie stars will
comprise a strong North East showing.
Another thread that runs throughout this issue is
the journey athletes go in their life – from training
to be the best, reaching their potential, and then
addressing what they do once their competitive
days are over.
We shine a light on some budding athletes who

are getting their first boost of support from Sport
Newcastle as they eye success in Tokyo 2020 and
beyond, and we speak to Guy Taylor, the national
director of the Newcastle-based Talented Athlete
Scholarship Scheme (TASS), who supports upand-coming UK athletes develop a dual career by
combining their sport and their education.
Perhaps the biggest coup for this month’s North
East Times, though, is our exclusive interview with
two Durham-based cricketers who this summer
contributed to England winning the World Cup,
with a thrilling final that will long live in the
memory.
Just days after the epic match, our own cricketfan Steve Hugill met Ben Stokes and Mark Wood
at Durham’s ground to glean just what the fantastic
feat means to them both.
I hope that you enjoy this issue.

To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

BULLETIN
TRANSPORT

Trainbuilder Hitachi Rail
secures £400 million
Abellio UK deal
Newton Aycliffe company to supply trains
for East Midlands Railway

A

North East trainbuilder has strengthened its order
book after securing a £400 million contract to deliver
next generation rolling stock.
Hitachi Rail will supply 33 five-carriage trains to
Abellio UK.
The fleet will be made at Hitachi’s factory in Newton Aycliffe,
County Durham, and run on the East Midlands Railway franchise,
which serves cities including London, Sheffield, Nottingham, Derby
and Leicester.
Bosses say the rolling stock will start operating in 2022.
They added the trains, which will secure and support hundreds of
jobs at Hitachi’s North East base, will be able to run using electric and
diesel power.
Karen Boswell, Hitachi Rail UK managing director, said the
contract was fantastic news for the business and for travellers.
She said: “We are delighted that East Midlands Railway passengers

will soon be receiving the very latest model of our new intercity
trains.”
The contract provides a welcome boost to Hitachi’s order book,
with the company having previously missed out on a £1.5 billion deal
to make new trains for the London Underground’s Piccadilly line.
The company is known for manufacturing rolling stock for the East
Coast and Great Western routes under the Government’s InterCity
Express Programme, and models known as Class 385s for lines
between Edinburgh and Glasgow.
It is also on the shortlist to design, build and manufacture a new
fleet for the Tyne and Wear Metro. The successful bidder is expected
to be revealed in early 2020.
In addition to its manufacturing work, Hitachi is trialling new
ticketing technology, which uses sensors to detect an app on
passengers’ smartphones as they board.
RETAIL

Greggs seeks to drive on with expansion
A baker founded on Tyneside’s streets will further tap into today’s
convenience culture to fuel its expansion.
Greggs has told North East Times it aims to open more drive-thru sites
after a successful initial foray.
The Newcastle-headquartered firm already has drive-thrus in North
Gosforth, Greater Manchester, Blackburn and Ashby-de-la-Zouch, with a
further unit planned for Snetterton, near Norwich.
Roger Whiteside, chief executive, said: “For some people convenience is
everything and they don’t want to park up. We are fighting for more drivethrus and have got more sites in the pipeline.”
He was speaking after half-year results showed total sales had increased
14.7 per cent to £546 million.
He also confirmed work is being carried out to increase production and
frozen storage capabilities at the firm’s savoury pastry manufacturing site
on Newcastle’s Balliol Business Park.
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National news
Department store sales rise
for first time in 2019

FINANCE

MANUFACTURING

Atom expands

Steel deal

Atom Bank is creating 70 jobs in a £10 million
expansion to strengthen its small business (SME)
support. The Durham-based mobile lender says it
will add 55 roles across areas including engineering
and data science to its near 350-strong workforce,
as well as 15 graduate and apprentice posts.
The move follows Atom’s receipt of a grant from
the Capability and Innovation Fund. The business
says the support will help it deliver an additional £3
billion of business financing by March 2024.

Hundreds of North East jobs could be secured after
a buyer emerged for British Steel.
Turkish-based Ataer Holdings is in advanced
discussions to buy the steelmaker, which fell into
liquidation in May.
Officials hope to conclude a deal in the “coming
weeks.” British Steel employs around 700 workers
in the region at sites in Redcar, Blaydon and
Skinningrove, east Cleveland. Ataer owns nearly
half of Turkey’s largest steel producer Erdemir.

BIOTECHNOLOGY

FINANCE

Funding boost

Loan support

A biotechnology company has secured a £3.5
million investment to help improve cancer
diagnosis.
Newcastle-headquartered Biosignatures has
developed a machine learning system capable
of analysing blood tests to detect illnesses at an
earlier stage. Bosses say the investment will allow
the business to analyse hundreds of thousands of
blood samples, with the aim of developing 20 novel
diagnostic screening tests. The company has been
supported by patient venture investment engine
Accelerated Digital Ventures.

A Gateshead-based gas and heating operator has
created jobs and expanded its market presence
following support from The Business Enterprise
Fund (BEF).
CP12 Energy, founded by Shainy Moscovitch
and her husband, was helped by a £50,000 BEF
loan.The cash enabled the business to create jobs,
increase marketing activity and fit free carbon
dioxide detectors across the region.
Shainy said: “BEF saw the company I’m
passionately building, and their belief has given us
wings to grow.”

New clothing lines and
extra promotions helped
department store sales rise
for the first time in 2019
during July.
Figures from the Office
for National Statistics (ONS)
showed a 1.6 per cent
increase in sales, halting a
six-month run of decline.
Overall monthly retail
sales for July rose 0.2 per
cent compared to the
previous month, with online
sales fuelling the increase.
In the three months to
July 2019, sales increased
by 0.5 per cent when
compared with the previous
three months, with food and
fuel stores experiencing a
decline.
•C
 an Ashley salvage his
department store dream?
– See Monthly Report,
page 15
Nissan Qashqai popular but
UK new car sales decline
Sales of new cars fell to
their lowest mark for seven
years in July as political and
economic uncertainty was
compounded by motorists’
confusion over Government
action on greener vehicles.
Weakening demand saw
sales hit 157,198 in the month,
which was down 4.1 per cent
on a year ago. On a year-todate basis, the 1.426 million
new vehicles on Britain’s
roads represented a 3.5 per
cent decline.
According to the figures,
the Nissan Qashqai, made at
the company’s Sunderland
plant, was the country’s third
most popular model in July,
registering 4047 sales.
Nissan previously revealed
plans to cut 12,500 jobs in a
turnaround plan to address
falling revenues and profits
caused by lower sales.
However, as North East
Times went to print, the
Japanese manufacturer
had not revealed if its near
7000-strong Wearside
workforce would be
affected.
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NEWS
Deals

Calendar of events:
September 10, 9am-4.45pm
Leadership for Change –
Creating a Culture Which
Fosters Innovation
Host: RTC North, Loftus
House, Colima Avenue,
Sunderland Enterprise Park,
Sunderland, SR5 3XB
Price: Free
www.rtcnorth.co.uk
The workshop will explore
how a leader can foster
a culture of creativity
and innovation through
effective management and
communication. The session
will help delegates define
innovation and explore
why it is needed. Note:
places are fully funded from
ERDF and LGF sources, so
organisers are required to
capture reporting data from
attendees.

DEALS
PROPERTY

Van Mildert bought by
Rightmove in £16 million deal
Newcastle-based landlord and tenant protection
firm Van Mildert has been bought by property
website Rightmove.
The agreement, supported by North East
dealmakers, will see Rightmove pay an initial £16
million.
A future deferred consideration will be payable
in 2022, based on the revenue performance of the
business, and will be capped at £4 million.
Van Mildert was advised by RG Corporate
Finance’s head of corporate finance Carl
Swansbury and corporate finance manager David
Nixon, with accounting and tax advice from RG
partner Deborah Graham and senior manager
Stephen Callaghan. Additional tax advice was
provided by Fieldfisher, with legal advice from
Katherine Hay-Heddle, corporate partner at law
firm Ward Hadaway.

September 18, 8.30am-4pm
From the North East to the
Middle East: An introduction
to Dubai EXPO 2020 and
working in the Middle East
Host: North East England
Chamber of Commerce and
Department for International
Trade
Location: Eagles Community
Arena, Scotswood Road,
Newcastle, NE4 7AF
Price: Free
www.neechamber.co.uk
With the Middle East a
developing and dynamic hub
for businesses, this event will
provide an introduction to
Dubai EXPO 2020, helping
North East companies
prepare for opportunities in
the region. Organisers have
not set a dress code but
recommend smart casual as a
minimum requirement.

September 18, 10am-2.30pm
DL Expo
Host: Darlington Business
Club
Location: Mowden Park
Rugby Club, Northern Echo
Arena, Darlington, DL2 1DL
Price: Free
The DL Expo event offers
local companies and
businesspeople the chance
to showcase their products
and services to visitors while
also providing networking
opportunities.
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RETAIL

FINANCE

Hirestreet expands with Hire Perspective expands with
That Look move
Goodman acquisition
An online high street fashion rental service says it
has strengthened its market offering after buying a
rival. Newcastle-based Hirestreet has acquired Hire
That Look for an undisclosed sum.
Isabella West, Hirestreet’s founder and chief
executive, said said. “This is as a positive step in
achieving our ambitions of being the UK’s number
one high street rental service.”

A financial planning and wealth management
firm Perspective Financial Group Limited has
purchased Goodman Financial Planning.
The company says Goodman will become part of
its existing office in Marlborough, Wiltshire.
Ian Wilkinson, group managing director, said:
“This acquisition is consistent with our overall
growth strategy to acquire quality client banks.”

MONTHLY REPORT

Sports Direct

MONTHLY REPORT
Mike Ashley’s quest to transform House of Fraser into the ‘Harrods of the high street’ was made
all the more challenging when latest financial figures underlined the business’ parlous state.
However, his dream could still become a reality, a retail expert has told North East Times

F

rom downing a beer among
Newcastle United fans during a game
against Arsenal in 2008, to telling a
2017 high court hearing of his selftitled power drinking exploits, retail
tycoon Mike Ashley has never shied away from his
proclivity for a pint.
What is proving more difficult for the magnate
to stomach, however, is the sobering reality of his
£90 million House of Fraser takeover.
Latest results show the department store chain
recorded an operating loss of £54.6 million.
The business, said the Newcastle United owner,
is in a “very bad” state, revealing more stores
could yet close and that the acquisition has led to
“significant uncertainty” over future profitability
across his Sports Direct group.
According to Sports Direct’s delayed annual
financial report for the year to April 28, released
in late July, group underlying earnings before
interest, tax, depreciation and amortisation
(EBITDA) fell six per cent to £287.8 million.
However, when excluding House of Fraser,
underlying EBITDA grew 10.9 per cent to £339.4
million.
So, has the mogul made a mistake? Not
necessarily, says Gateshead-based retail expert
Graham Soult.
Citing his plan to relaunch the department
store under its luxury-focused Frasers moniker –
currently used by the operator’s flagship Glasgow
store – Graham says the Magpies chief has the
opportunity to restore a prestige to the brand.
He also says the tycoon will be able to cherrypick the best elements of his expanding retail
operation, which includes Flannels – known for
selling high-end labels such as Gucci and Versace
– and clothing retailer Jack Wills, bought in a
£12.75 million pre-pack administration deal in
August.
“The department store model needn’t be dead,”
says Graham, who is owner and founder of retail
consultancy CannyInsights.com.
“I recently visited Sandersons, an independent
department store at Fox Valley in Stocksbridge,
near Sheffield, which had fantastic boutiques,
wonderful staff and lots of things that make a
virtue of its space.

“Part of the problem is that if you go to a
House of Fraser store, it doesn’t matter if you’re in
Darlington, Middlesbrough or wherever, the estate
is pretty much the same.
“However, Flannels is beautifully presented
and if you take that and the quality of its brands,
mix in some of Sports Direct’s products and other
areas of his business, like Jack Wills, you start to
see quite a plausible department store.”
Graham also praised Sports Direct for using
its financial report as a platform to encourage
Government action on the country’s “antiquated”
rates system.
“If you look at Governments of recent years,
they have tended to shy away from any wholesale
reforms of how business rates work,” he adds.
“Landlords can be flexible on rental agreements,
but the rates can be the killer.
“They are a big issue, from your big department
stores down to your smaller independents.”

i
SPORTS DIRECT
www.sportsdirectplc.com
@SportsDirectUK

GRAHAM SOULT
www.cannyinsights.com
@CannyInsights
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KEY EVENT

World Transplant Games

WORLD TRANSPLANT GAMES
CLOSING CEREMONY
Inspirational examples of human courage and physical fitness were celebrated across the North
East in August as it hosted the World Transplant Games.
Almost 1500 athletes from more than 50 countries competed at iconic sporting venues across the
region, with Team Great Britain and Northern Ireland topping the medals table with 205 gold, 152
silver and 127 bronze.
More importantly, the games highlighted the value of organ donation and the second chance of
life that competing athletes had been given.
After a hard week of competition, the athletes came together to celebrate their achievements at
the magical closing ceremony at the Utilita Arena with entertainment provided by the Bootleg
Beatles
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Q
OPINION

Burning Issue

BURNING ISSUE

What’s your reaction to the Government’s announcement it will create ten
Freeports across the UK, post Brexit?

Rachel Anderson

Assistant director of policy
North East England Chamber of Commerce

Freeports are an interesting idea and will be attractive to investors,
but the jobs must be new, not simply relocated from other areas
of the UK. Areas that already struggle to secure investment may
be further disadvantaged because frictionless trade in a freeport is
attractive. The freeport idea stacked against the free trade we have
already with our biggest market the EU and the free trade deals the
UK has through EU treaties. Freeports are a great idea but not a
replacement for what we have now.

Gary Dawson

Owner and managing director
AV Dawson

We wait with interest to see the exact details of incentives and
locations of any Freeport zones across the UK. With regards to the
Tees, it would undeniably deliver some positive benefits for the area.
However, until an exact Freeport boundary is identified and the free
trade terms under which it would operate are clearly clarified, it
would be difficult for us to determine the impact this would have for
our business.

Matt Beeton

Ben Houchen

We welcome the announcement and look forward to progressing our
Freeport application.
The Port of Tyne is championing a concept for Freeports that has
proved successful in the USA, China and Dubai, one that establishes
multi-site Freeport designation zones, or ‘Virtual Free Ports’ that
seek to benefit complex supply chains that will be hardest hit by
Brexit. It’s a concept that will bring the most benefit to advanced
manufacturers in the North East seeking to attract new investment
with quick routes to global markets.

After a 19-month campaign, I’m delighted the new Government has
sat up, listened to the people of Teesside and announced ten new
Freeports across the UK.
Freeports have the potential to turbocharge our regional
economy after Brexit, bringing desperately-needed jobs, growth
and investment here and making us a magnet for even more
international investment. This is a game-changing opportunity
to reshore manufacturing jobs we haven’t seen in this country for
decades to the former Redcar steelworks site.

CEO
Port of Tyne
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Tees Valley Mayor
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RECRUITMENT

APPOINTMENTS
Your monthly guide to the people moving jobs in the region

Malcolm Shiels
Director
Summers-Inman

Construction and property consultancy SummersInman has revealed associate director Malcolm
Shiels has been promoted to the position of director.
He is currently working on Newcastle Helix in a
health and safety governance role while supporting
colleagues on the management of a Severn Trent
Water term maintenance contract.
He said: “I was over the moon to be told about
my promotion. I feel very valued.”

Sophie Crosby

Chartered legal executive
Muckle LLP

Law firm Muckle LLP has recruited solicitor Sophie
Crosby to its growing construction team.
Sophie, a Northumbria University law graduate,
joins Muckle as a chartered legal executive and
qualifies as a solicitor in September.
She previously worked for a national law firm and
held the role of inhouse counsel at Stanley Black &
Decker.
The Newcastle-based firm has also promoted
specialist Adam Aston to partner.

Graham Robb

National council member
Institute of Directors

i
APPOINTMENTS
Have you moved job or
appointed someone to your
team? Contact
alison@netimesmagazine.co.uk
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The Institute of Directors has appointed Graham
Robb to its national council.
Graham, who previously served as the
organisation’s North East chairman, has been
elected as a council private sector representative.
In his role, Graham, the founder of Recognition
PR, will support the council to ensure it delivers
its Royal Charter objectives, manages key
appointments and holds the board to account.

Katy Murray

Commercial recruitment
manager
Zenith People

Zenith People has appointed Katy Murray as
commercial recruitment manager.
Katy possesses an excellent background in
building and maintaining client and candidate
relationships, which has resulted in establishing her
reputation in the recruitment market.
She will bring a number of years’ experience to
the South Hebburn-based business and says she is
excited to assist Zenith’s growth.

Dan Appleby

Managing director
Drummond Central

Newcastle-based creative and digital agency
Drummond Central has promoted Dan Appleby
to the role of managing director after three years as
head of client services.
Amid further changes, Jonny Thornton has
taken on Dan’s former position, with Neil Caffery
appointed head of planning.
Martin Shaw has also joined as business
development director, with Sharon Coull taking on
the role of finance director.

Dean Whitlie

Associate director for SME
invoice finance
Lloyds Bank Commercial
Banking

Lloyds Bank Commercial Banking has welcomed
Dean Whitlie to its invoice finance team.
Dean has been appointed an associate director
for SME invoice finance. He is based at Lloyds’
offices on Newcastle’s Grey Street.
Dean, who previously spent almost a decade as
a relationship manager in Lloyds’ North East SME
Banking team, will work as part of a four-strong
Northern invoice finance team.
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RECRUITMENT

JOBS
New positions available in the North East

Chief customer officer

Lead developer

NRG

BMC Technology

NRG is working with learning charity NCFE to
appoint a chief customer officer. A new role within
the executive leadership team, you will help shape
and direct all customer-related strategies in line
with core mission and values. The ideal candidate
will be exceptionally commercially minded and an
experienced leader who has the vision, energy and
determination to build a vibrant business that is fit
for the future. For more information, contact:

BMC Technology is seeking experienced senior
and lead developers for an award-winning, national
and innovative organisation. As a large consultancy
that works with multiple clients and projects on a
national scale, developers will work across multiple
projects in .NET, Java, Mobile or Front-end
Technologies. For more information, contact:

North Tyneside, £90k-£120k

Newcastle, £45k-65K

hannah.williams@bmcrecruitmentgroup.com

nicolareid@nrgplc.com

Interim talent management and
succession planning manager
Teesside, £55k
NRG

i
JOBS
To post a position, contact
alison@netimesmagazine.co.uk
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NRG is supporting a large organisation, based in
Teesside, on the recruitment of an interim talent
management and succession planning manager for
a six-month, full-time contract.
Candidates should be experienced HR
professionals, CIPD qualified or equivalent with
a proven track record in talent management and
succession planning, and excellent knowledge of
best practice gained within a large organisation.
For more information, contact:
ninarobison@nrgplc.com

Managing director
North East, £70k-£80k
BMC Executive Search

BMC Executive Search is seeking a managing
director for a North East headquartered, specialist,
multi-site client. The successful candidate will be
joining the company at a pivotal time of growth
and will need to be an experienced leader with
the skills to establish and execute strategic goals
and objectives to ensure continued financial
sustainability and development. For further details
contact:
david.lee@bmcrecruitmentgroup.com
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COMMENT

Close House Golf Club

IN THE LIMELIGHT
After successfully hosting the British Masters in 2017, Close House Golf Club is now preparing to
welcome back Europe’s elite players for the competition’s 2020 renewal. Steven Hugill meets the
venue’s owner Graham Wylie to discuss the event’s economic importance and how next year’s
tournament will build on a strong legacy

G

i
CLOSE HOUSE GOLF CLUB
The British Masters takes place
between July 30 and August 2,
2020. For more information and
ticket details, visit
www.closehouse.com
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raham Wylie puts down his cup of
tea, folds his newspaper and gazes
out of the clubhouse window.
Up until a few days ago, he
was busily traversing the region
as chairman of the North East-based 2019 World
Transplant Games.
Today, as the summer sunshine bathes the
immaculately tended fairways of Close House Golf
Club, he’s affording himself some relaxation time.
He can’t dwell too long, however.
Between July 30 and August 2 next year,
Close House will again host the British Masters
tournament, which means plenty of planning and
preparation for Graham.
The competition previously came to the club
in 2017 and for Close House, which neighbours
the Northumberland village of Heddon-on-theWall, its swift return is indicative of a growing
reputation among the UK’s golfing fraternity.
“2017 put us on the map,” says Graham, “but
we didn’t want to be a one-off because as the years
progress, the memories fade. The European Tour
rang me and said, ‘we want to bring it back,’ which
was a real feather in our cap.
“They had the biggest-ever attendance for a
British Masters here in 2017 – we had 65,000
people come into the estate over the four days –
the hits on their website and social media were
the highest ever and the viewers on Sky were the
highest too.
“I also had a lot of letters from players, saying
how much they enjoyed the course and being in
Newcastle and Northumberland.”
Beyond those commendations, however,
Graham reveals the tournament has left a tangible
legacy at the club, which has a membership of
about 850.
“We have been very busy since the 2017
Masters; our membership and play and stay
numbers have grown,” he says.
“We are also ranked as the number one course
in the north of England, based on public opinion.
“That is great for us because there are a lot

of golfers around the country with bucket lists
that include playing the top 100 courses in Great
Britain and Northern Ireland.”
Such popularity seems destined to grow.
“There have already been about £100,000 worth
of tickets sold for the 2020 event, so we should
have huge crowds,” reveals Graham.
“We love our sport in the North East and
because we don’t get these events that often, we
really get behind them.
“But there will be a lot of people coming from
outside the region too.
“A lot will come from Scotland, North Yorkshire
and Cumbria, but there will be a lot from down
south as well. Also, with the tournament being in
the summer, it will mean children can come along
with their families and watch their heroes close up.
“What should also help with numbers is
how the 2017 event’s TV coverage showed
Northumberland, Newcastle city centre, the Tyne
Valley and things like the Sage Gateshead and
the Quayside, which must have spoken to people
about how vibrant the North East is,” he adds.
If the broadcaster’s shots gave viewers a glimpse
of the region’s attractions, it was the on-course
action that gave Close House a boon of its own,
with Paul Dunne pipping four-time major
tournament winner Rory McIlroy.
Intrinsic to the drama was Close House’s
attached tour professional and former world
number one Lee Westwood, who, by hosting the
tournament in 2020, will become the first player to
do so twice in its history.
Ahead of the 2017 competition, Ryder Cup
veteran Lee helped fine-tune elements of the club’s
Colt Course – which carries his name – to create a
challenging environment for his peers.
“Lee has won on every continent and is a Ryder
Cup icon,” says Graham.
“He’s jovial and eloquent around the club with
members and is a brilliant ambassador.
“An example of his influence is (2016 Masters
champion) Danny Willett. He lives in Florida but
has already said he’s coming to play the British

Masters next year because of his relationship with Lee.”
Furthermore, Graham says Lee’s impact will be helped by
where the 2020 competition – which will be preceded by a Junior
Masters and Pro-Am event – sits in the calendar.
Although conflicting with the Tokyo Olympics, where Great
Britain will defend an individual men’s gold medal, the British
Masters comes just weeks before the 2020 Ryder Cup, when
players will be seeking valuable ranking points to ensure their
participation in that contest.
“We were given a number of dates to choose from, but most
of them clashed with the American circuit, especially the major
tournaments,” reveals Graham.
“The good thing with the Olympics is that only two people
qualify per country, so those not in the Great Britain team will
probably want to play the British Masters.
“I think we will assemble a pretty good field.”
Graham’s confidence is reiterated by host Lee, who says the
tournament’s return speaks volumes for Close House.
The three-time European Tour Golfer of the Year, who
received an OBE in 2012 for services to the sport, also hopes
the competition’s exposure on television will encourage the next
generation of players.
“It’s exciting, not just for me but for Close House too, and it

just shows how much the players, crowds and the European Tour
thought it was a good venue in 2017,” he tells North East Times.
“If people want to go back somewhere, it must have been good
the first time around.
“We’ve got a good date next summer, and when sport is on TV
people really get into it. Just look at how many go out and play
tennis when it is Wimbledon fortnight.
“We’re going to be really busy over the next year as we prepare
for the British Masters, but we’re really looking forward to it.”
Graham and Lee’s enthusiasm is matched by Councillor Peter
Jackson, leader of Northumberland County Council, who says the
competition’s return represents a “major coup” for the county.
“Northumberland is becoming well-known for being able to
host world-class sporting events,” he says, “so to once again have
the opportunity to showcase the county is fantastic and it will
help promote Northumberland as a great place to visit.
“We are a county of proud sporting fans, who always offer a
warm welcome to travelling supporters, and we look forward to
welcoming those coming in 2020.”
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INTERVIEW

Sideline and Business Durham

SUPPORTING ROLE
Michael Harriott, business engagement officer on the Durham Business Opportunities Programme
at Business Durham, has worked with Sideline’s Ben Segni to support an innovative new app
offering sports teams and clubs a cost-effective digital alternative to printed programmes

It’s all part of my role working for the Durham
Business Opportunities Programme, which is
focused on connecting businesses with networks,
opportunities and support that can help them
move to the next level.
Ben has all the skills to make his business a
success. I’m sure with hard work and passion he
will be able to realise Sideline’s potential.

Ben Segni

Michael Harriott

i
BUSINESS DURHAM
www.businessdurham.co.uk

SIDELINE
www.sidelineapp.io
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I started working with Ben last year as he wanted
to focus on getting his sports platform to market.
I really liked the business idea and could see a
commercial market for it.
We communicate regularly via email and
telephone and have ad hoc face-to-face meetings
that are driven by Sideline’s journey and the
opportunities and challenges it comes across.
I don’t have the technical skills Ben does, but
I understand the target market well from the
perspective of a fan and a sports club.
I support Ben to move his idea forward and
was able to facilitate a local sports club trialling
the platform. Not only did this help develop the
product, it had a bearing on the way forward for
the app.
I also introduced Ben to another local sporting
contact, who enabled him to engage with the
Falcons Rugby Club, and we featured Sideline as
a case study, which was picked up by the media.
This led to other opportunities, like speaking
at Gateshead College and working with the
Department for International Trade.
The most useful bit of advice is to set targets to
make sure the business is moving forward.

The introduction made by Business Durham gave
us the opportunity to work with Spennymoor
Town Football Club for a five-month period of
field testing.
That has been crucial in understanding what
the requirements are for a club of Spennymoor’s
structure when thinking about the second-screen
experience for fans.
We meet regularly and Michael is always happy
to offer suggestions. For example, Space4Sports
Kick Start was a great lead, which gave us the
chance to think about how GPS tracking within
our application could branch out to other
products.
We have received positive feedback for our
venture and most importantly the response we’ve
had from end-users has been staggering.
We are now working closely with the
Department for International Trade to build our
network of potential clients abroad. We are in
communication with groups in Qatar to begin
exploring how we can assist the development
of second-screen experience for future sporting
events.
Our product is now ready for market and over
the forthcoming weeks we will be in contact with
clubs across the region and the country to get
them on board our feature-rich platform.
Our long-term ambition is to deliver these
services to events such as the FIFA World Cup.
We are making steady progress towards making
this a reality.
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INTERVIEW
Stephen Miller

10 QUESTIONS
Stephen Miller is a six-time Paralympian whose decorated CV includes three gold medals, a silver
and two bronzes. Known for competing in the Club Throw discipline, Stephen held the world
record for the event between 1997 and 2008. He helped establish Newcastle United Disabled
Supporters Association in 1998 and is now the charity’s secretary. Stephen, who was born with
cerebral palsy, gained a Business Information Systems degree from Northumbria University in
2002 and worked as a database and web developer at Queen Elizabeth Hospital for 16 years.
In 2013, he helped found SMILE Through Sport. In his role, Stephen, who lives in Cramlington,
delivers talks using his experiences to promote the benefits of sport

W

hen and why did you get
interested in sport?
Both my parents loved
sport, in particular
football and Newcastle
United. I met Kevin Keegan when I was three
and went to my first match aged five, which
was Kevin’s testimonial when he flew off in a
helicopter. For a while I believed that would
happen at the end of every match! I was a member
of the Junior Magpies and regularly played and
went to matches. I was drawn to sport because I
loved being competitive and trying to win.
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It’s even more special because it was the last time
my dad watched me compete. He was diagnosed
with bowel cancer shortly after and we sadly lost
him in 2010. To know he was there when I did my
best-ever performance gives me a lot of pride and
comfort.

When did you set your sights on becoming a
Paralympian and what did it take to achieve this?
I started going to a weekly sports club at Percy
Hedley School from about ten-years-old, where I
was introduced to the Club Throw. The coach was
Norman Burns, a Paralympian who competed at
Seoul and Barcelona. The first time I really became
aware of the Paralympics was when Norman’s
cousin Michael brought his silver medal from
Barcelona to the club. From then on, I wanted
to be a Paralympian. My parents drove me all
over the country to compete and regularly to
Nottingham to see my coach Ray Knight. Within
a year I won silver at the Cerebral Palsy World
Games and the year after I was winning gold at the
Atlanta Paralympics, aged just 16.

What has been your biggest challenge and how
have you overcome it?
Without a doubt it was battling a hip injury for
many years up to the London 2012 Paralympics.
It first flared up in 2006 and steadily got worse.
In 2009, I was told by a specialist I needed a new
hip and that it would continue to deteriorate
unless I had surgery. However, the chance to
compete in a home Paralympics was a oncein-a-lifetime opportunity, so I put off surgery.
The hip did deteriorate, the pain and mobility
got progressively worse, and I was having to
take more painkillers and have injections. They
were the two toughest years of my life and I got
through it thanks to the support of my family,
my physio, chiropractor and doctor – and by
having a very stubborn attitude. I was picked to
be the male athletics team captain – one of my
greatest honours – but my performance was very
disappointing. I think my body just didn’t quite
last out. It’s easy to say in hindsight I perhaps
should’ve had surgery but I’m happy with my
decision. London was still amazing.

What has been your sporting highlight?
The Beijing 2008 Paralympics was the first time
I competed in front of a full stadium. There were
80,000 people and the atmosphere was incredible.
Despite throwing well, I found myself in fourth
place with one throw to go. I threw 34.37 metres to
go second and take home the silver medal. It’s still
the furthest I’ve thrown in a major competition.

You’re currently looking for sponsorship and
support to get to the Tokyo 2020 Paralympics.
What help are you looking for and how can
people get involved?
I’ve never been one to ask for help, but as I begin
my journey towards what could be my last Club
Throw at the Paralympics, I’m appealing for a bit
of extra support. I need a new electric wheelchair,
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Why did you establish SMILE Through Sport?
I wanted to give something back and help
create more opportunities for disabled people to
participate in sport in the North East. In founding
SMILE Through Sport in 2013, the idea was to use
my profile to inspire the development of grassroots
disability sport by encouraging participation and
educating people. Six years on, we have delivered
sport sessions and education programmes to
thousands of new participants and worked
with hundreds of organisations. Our workforce
is growing, and we are gaining a reputation
regionally and nationally.
What is the charity’s mission?
Our mission is to provide and encourage highquality disability sports opportunities while
inspiring individuals to participate, ultimately
improving the perception and culture surrounding
disability sport. We use the power of sport to
inspire, educate and engage.

i
STEPHEN MILLER
stephen@smilethroughsport.com
www.stephenjamesmiller.co.uk
www.smilethroughsport.com
@hailfabio
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which is essential for my daily life and training.
There are many other costs, such as travelling to
competitions and vehicle maintenance. I’ve had,
and still have, some amazing sponsors but finding
financial sponsorship is becoming increasingly
difficult. I’ve set up a page with Pledge Sport where
people and companies can donate as much as
they wish and get rewards in return. The website
is: www.pledgesports.org/projects/tokyo-2020vision/
Who or what inspires you?
My parents are my biggest inspiration and role
models. They gave me a fantastic upbringing and
instilled a positive mentality in me. I love to be
challenged and that’s what inspires me most. You
never know what you’re truly capable of unless
you push yourself.

You’re also a web developer. What attracted you
to this career?
I studied web and database development as part
of my degree and I was also able to secure a
part-time job that could fit around my athletics
training. Getting my first job was exciting and
nerve-wracking. As someone born with a severe
disability, I grew up not knowing if I would be
able to work, so it was a proud moment for me.
I revelled in the challenge and really enjoyed my
time at Queen Elizabeth Hospital.
Apart from Tokyo 2020, what does the future
hold for you?
I want to continue my work with SMILE Through
Sport to help it grow, and to expand my speaking,
coaching and tutoring work. With the IPC and the
Agitos Foundation, I’ve recently started delivering
Proud Paralympian workshops and will continue
to be an advocate for Paralympic sport. I also hope
to make time to write another book to follow my
2008 autobiography and develop the skills I need
for my future career, whatever that may be. Like
every challenge, I’ll face it head on.

ADVERTISING FEATURE – FINANCIAL SERVICES

True Potential

MAKING SOCIAL MOBILITY
AN ACHIEVABLE GOAL
Newcastle-headquartered True Potential LLP is an award-winning financial services and
technology organisation working with close to 20 per cent of UK financial advisers and their
clients. But its presence goes much further. Last year, alongside MP Justine Greening, it launched
the Social Mobility Pledge to encourage businesses to adopt policies that allow people, whatever
their background, to excel. Its chairman, David Harrison, is also the inspiration behind the Harrison
Centre for Social Mobility, which channels his philanthropic spirit to unlock the next generation’s
potential. Here, Steven Hugill meets David and Justine to learn more about True Potential’s
community consciousness and how improved social mobility can change people’s lives

E

ngland’s footballers and penalty
shoot-outs have historically made for
an unlucky combination.
Comforting then, that True
Potential’s 250-strong workforce
carries the same refreshingly sure-footed approach
as displayed by the men’s team in their most recent
two tournaments.
When North East Times arrives at the
company’s modern Newburn offices, staff are
scoring penalties at will in the Kick for Cash
challenge – flashing graphics keeping a live count
of monies raised from each successful spot-kick.
The contest – backed by ex-Newcastle United
striker Alan Shearer – is generating funds for
charities supported by the Harrison Centre for
Social Mobility (HCSM), the firm’s charitable arm
					

previously created by chairman David Harrison to
provide an innovative and pioneering approach to
towards equality of opportunity.
The totalizer eventually goes to £15,000 and
is matched by the HCSM, taking the total raised
for the day to £30,000. £10,000 alone is donated
to Montagu and North Fenham under-sevens
football team to support their appearance at a
tournament in Barcelona.
For all involved it’s undeniably a fun event,
but it is also a telling, serious snapshot into True
Potential’s ethos, as is the business’ sponsorship of
the World Transplant Games, held in Newcastle
and Gateshead during August, which David says
underlines its belief that sport, as a great leveller,
provides the chance for opportunity to be spread
more widely.
As well as its HCSM venture, the company last
year launched the Social Mobility Pledge alongside
MP Justine Greening, to provide people with
greater opportunities to improve their career and
life prospects.
The initiative sets out policies, such as nameblind recruitment, for businesses to adopt, and
works with further education colleges on areas
including work experience placements and
apprenticeships, to access and nurture talent from
all backgrounds.
So far, more than 300 firms representing almost
three million employees, including BP, Sainsbury’s,
Co-op, Morrisons, John Lewis and ITV, have
signed up to the scheme.
Its progress is highlighted at the first-ever
North East Social Mobility Summit, which True
Potential, crowned Business of the Year at the 2017
European Business Awards, is hosting alongside
Justine on the day North East Times visits.
31

Providing a chance to assess the Pledge’s initial
impact, the day allows for feedback from business
leaders and academics that will help shape the
cross-party political campaign’s course over the
coming years.
The day is also providing a platform to launch
True Potential’s Pathway to Progress white
paper, which sets out how social mobility can be
improved in the financial services sector and the
North East as a whole.
Highlighting how the firm supports the
education of young people outside the company,
including many who are disadvantaged, it is a
template for other businesses to follow in their
quest to drive equality of opportunity.
“One of the first things that has come out of the
first year of the pledge is companies wanting to
learn from each other,” says Justine, who served as
Secretary of State for Education and Minister for
Women and Equalities between 2016 and 2018.
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“In a lot of cases they are already doing great
things, but they want to do better and be part of
a campaign that allows them to go further and
faster,” says Justine, who, incidentally, scored her
spot-kick in the penalty challenge.
“Social mobility is fundamentally about
opportunity,” adds David, who, having moved
from his native Cardiff to Newcastle as a
youngster, grew up in New Kyo, County Durham.
“I’m a great believer in a second, third or fourth
chance,” he continues, “and what you have to do is
look at things practically, take what is coming and
do something with it in a positive fashion.
“From the day True Potential was founded, we
have been driven to find solutions that are simple,
effective and unique.
“The management sit with their staff here and
are expected to interview new starters themselves
– it changes their skills and outlook.
“It’s these sorts of principles that underpin our
approach to business and equality of opportunity.”
Furthermore, Justine says she hopes the
initiative will resonate with the country’s new
Prime Minister.
She says: “I always used to see how ministers
liked to get on planes and go around the world to
find all these best ideas, but actually it turns out
on social mobility we have got a lot of the answers
right here in our country – all you need to do is go
out and find them.
“This is very much a business-led grassroots
campaign and whatever Government is in place,
they have to put this at the heart of their agenda,”
continues Justine.
“It is core to Britain being successful – the
Government needs to really look at how it can
come up with a broader policy agenda to help
unlock companies to do this more easily.”
Nowhere will social mobility be more important
going forward, says David, than in the Fourth
Industrial Revolution, which is expected to
blur the lines between the physical, digital and
biological worlds with artificial intelligence, virtual
reality, robotics and automation.
With its rapid onset, however, comes workers’
anxieties over jobs, with many fearing they will be
replaced by robots.
This, stresses David, is where the importance of
strong social mobility will be crucial.
“We need to step up our approach to social
mobility in this country, by replacing limited

prospects with training towards better paying and
more skilled jobs, as well as entrepreneurism,” he
says.
Justine agrees, saying people will always be
critical to the country’s business environment.
She says: “The 21st Century is going to be
about talent, so the countries that will do the best
are the ones that make the most of the important
asset they have, which is people.
“We have to make sure companies’ doors are
truly open to a really diverse set of people leaving
our education system over the next ten to 20 years.
“We have got to be set up for success.”
Equally important, says David, is providing
youngsters, some of whom have become
disenfranchised with the mainstream education
system, with tangible opportunities to boost their
skills in areas that chime with their interests.
Nowhere is this better highlighted than at the
HCSM.

Based at Sunderland’s Beacon of Light, David
launched HCSM in 2017 and it has since donated
£200,000 to unsung North East heroes making a
practical difference to people’s life chances.
At the Beacon of Light, HCSM has helped
create a dedicated facility to help vulnerable young
people who have fallen out of education learn
valuable life and employability skills.
The work included setting teenagers a challenge
to develop a mobile app capable of improving
personal finance, with the winning team handed
The Harrison Prize at the Summit for their
endeavours.
“When we first met these children, some didn’t
engage in eye contact,” reveals David.
“But the teachers there are an example for
teachers anywhere, and the difference from where
children start and where they get to is huge.
“The transformation is amazing, and I find it
incredibly energising.”

i
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SOCIAL MOBILITY PLEDGE
socialmobilitypledge.org
@thesmpledge
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INTERVIEW
Allister Hogg

WHAT I’VE LEARNT
Allister (Ally) Hogg is a wealth manager at Barclays, where he is responsible for managing
high net worth and ultra-high net worth individuals’ finances. A former Scotland rugby union
international and Newcastle Falcon, he works as part of a team that is focused on supporting
clients across a number of areas such as cash management, investment services, financial
planning and estate planning. Working with an objective-led approach, Ally listens to what clients
want to achieve with their money and puts plans in place to help them meet their goals

I

have always been interested in money, the
markets and what makes them work. When
I was undertaking work experience in the
financial sector, I felt the skills I had gained
from my rugby career transferred over nicely
to the role of wealth manager. I also felt this was
something that I would be good at.
As I approached my thirties, I thought I had
better start thinking about what I want to do
after sport. I had been lucky enough to be playing
professional rugby for 12 years at that point and
I had seen teammates get career-ending injuries
or not have their contracts renewed. That makes
you start to think about the next stage in your
life, especially when you have a young family to
provide for.
Three letter acronyms were the biggest challenge
I faced when moving to this sector from rugby financial services is full of them! I started keeping
a note of them and every time I heard a new one,
I jotted it down and would then ask one of my
colleagues what it stood for. They didn’t always
know either.
In sport, you need to be resilient. You are
constantly being told you are not doing the
right thing and that you could do it better, and
everything you do is analysed in the tiniest
detail and pulled apart. You also need to have
the capability to adapt to different situations
and be confident in your own ability, as how is a
coach going to believe in you if you don’t believe
in yourself? I think I have used a few of these
qualities in my new career, as I have definitely had
to adapt to a new situation.
My day and working week are very different
now. The main thing people ask me is how I go
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from being outside all day to being in an office
environment. I don’t miss rugby as much as I
thought I would, though I do miss being active.
I have had to make a conscious effort to get
out and exercise, and I have set myself a few
challenges to make sure I do this. With rugby,
you took it for granted that you were outside
exercising all the time.
When I captained Newcastle Falcons, I always
wanted us to work together and play to our
strengths. I look to take a similar approach with
my clients. We are a team and working together
to achieve their objectives, using all of the tools
at Barclays disposal.
In rugby you always went to your peers for
advice, normally the more senior player within
the team. It is no different at Barclays. We have
a very strong team here and have a wide range
of experience and knowledge. We are always
bouncing ideas off each other and supporting
one another.
My advice to professional sports people who
might be planning a post-playing career is to
do it sooner rather than later. Use your club’s
network of businesses and sponsors to try and
gain work experience in different areas that
interest you. Use your downtime and days off to
try some of these. This will hopefully give you
a clearer picture and some relevant experience
when the day comes to choose a new career.

i
BARCLAYS
allister.hogg@barclays.com
0191 260 4036

No advice is bad advice. Always listen to
feedback and take it onboard, even if you do
not agree with it. At some point it might come
in handy in the future. If you’re going down the
financial route, make sure to invest in a pair of
black shoes!
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ADVERTISING FEATURE – SPORT
Newcastle Eagles

BUILDING FOR THE FUTURE
The Eagles Community Arena is home to the North East’s most successful sports team and
boasts Newcastle’s most exciting new event space. Simon Rushworth discovered a versatile venue
that is open for business and building for the future

I

t might be best known as the brand new
home of the all-conquering Newcastle Eagles
– commonly referred to as the ‘Manchester
United of British basketball’ given a sustained
period of success that yielded 23 major
trophies in 12 years – but the unique buzz of
Friday night BBL action is only the start of
where Tyneside’s latest multi-purpose venue is
concerned.
The striking Eagles Community Arena (ECA) is
a landmark for excellence, inclusivity and diversity
that is enjoyed by thousands of people every week.
Its flexible space and competitive rates make
the multi-million-pound home of the Eagles
Community Foundation the perfect fit for
everything from national conferences and Zumba
classes, to big-time boxing and corporate awards
nights.
Easily accessed via Scotswood Road in the west
of the city and benefitting from ample on-site
parking, it’s little wonder the ECA is fast winning
a reputation as Newcastle’s go-to destination
for savvy event organisers seeking something
different.
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“We’re very proud of what we’ve achieved here,
and the potential of our new home is limitless,”
explains Sam Blake, chief executive officer of the
Eagles Community Foundation.
“As the name suggests, there’s a strong sense
of community as soon as you walk through the
doors. On any one day you might catch elite
athletes mingling with members of the business
community and local people making the most of
our unrivalled on and off-court facilities.
“We want our friends in the North East to be as
proud of the ECA as we are and we’re very much
open for business!”
Sam is already able to reel off an impressive list
of events that have taken centre stage within the
walls of a venue that is as versatile as it is vibrant.
The CBI North of Tyne Mayoral hustings,
Northumbrian Water’s Strategy Conference and
the Newcastle Central Mosque Volunteer Awards
all enjoyed a warm welcome at the ECA.
MTK Boxing staged a European title fight at the
top of a card that featured undefeated Benwellbased fighter Joe Laws and earlier this year the
arena space was transformed from a basketball
court to a carpeted and secure exam room as
hundreds of Newcastle College students sat endof-year tests.
“We can host meetings for two to 2800 people,”
adds Sam.
“The Brian Manning Suite caters for between
230 and 260 people depending on the set-up and
can be broken down into three separate rooms.
The suite boasts a private bar, a catering team and
hi-spec AV system.
“It has already proven popular.”
The ECA has been more than a decade in
the planning with Sam, Paul Blake – managing
director of the Newcastle Eagles – and a
committed cohort of Foundation trustees working
tirelessly to see a bold vision reach fruition.
Funding partners included Newcastle City
Council, Sport England and the North East Local
Enterprise Partnership.

Additional grants were secured from The Savoy
Trust and the Reece Foundation, with long-term
supporters and Eagles’ main sponsor Esh Group
completing the impressive build ahead of its
January 2019 opening.
“What sets us apart is that we’re not a venue
driven by profit. Every time a business or
organisation books space at the ECA they can be
confident we will re-invest in a charity-run facility
that’s already looking to the future.
“As an example, the Eagles Community
Foundation is establishing a hardship fund to help
everyone enjoy the health benefits associated with
playing sport and our ultimate goal is to eliminate
any barriers to participation at the ECA.
“We have the best facility to do that, but we
are relying on ongoing support from the business
community to help us to invest in – and support –
our young people.”
Sam is currently seeking to appoint a female
development officer to improve the provision of
sport for women and girls within the ECA.
She explains: “We have the role models within
our top-flight women’s team – Newcastle Eagles
WBBL – to inspire the next generation of female
athletes.
“But we need to reach out to those people and
let them know that we’re here.”
And then there is the top-flight British
Basketball League boasting an array of stars
from home and abroad – spearheaded by the
flamboyant Fabulous Flournoy.
From September, Friday nights will be BBL
nights with sponsorship packages and season
tickets still available for Newcastle Eagles’ first full
campaign at their new home.
“Both the BBL and the WBBL teams love
playing out of the ECA,” adds Sam.
“And why wouldn’t they? Our facilities – and

our fans – are the best in the league!”
To find out more about using the ECA, email
arena@eaglescommunityfoundation.com or call
0191 245 3880
Newcastle Eagles tip off their new season at the
ECA on September 20 when Cheshire Phoenix
visit Tyneside for a BBL Cup tie. Newcastle Eagles
WBBL host Cardiff Met Archers in the WBBL
Cup on October 6. For ticket details visit www.
newcastle-eagles.com

i
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COVER STORY
Women’s football

Seven members of England’s 2019 World Cup squad hailed
from the North East but what next for women’s football in
a region with a proud reputation for unearthing world-class
talent? Simon Rushworth investigates

M

elanie Reay has been there, done that and got the
t-shirt.
Her first-hand account of the rise and fall
of North East football at the highest level is a
sobering tale and yet, having experienced the
depths of despair following an enforced double relegation as head
coach of Sunderland Ladies, she maintains a reassuring level of
optimism that runs right through women’s football across the region.
Incredibly, hope for the future still offsets the pain of the past.
“We’re really driven to get back to where we believe we belong,”
says Melanie, as Sunderland seek to gain promotion to the FA
Women’s Championship.
“The club has a great history and we’re well aware of that. Our
double relegation wasn’t down to performances or results and that
still hurts.”
In spite of her determination to restore Sunderland’s reputation as
a powerhouse of the women’s game, Melanie could be forgiven for
fearing the worst for the next generation of North East talent given
the fact that there is no Women’s Super League (WSL) club north of
Manchester, no WSL Academy (the development league focusing on
players aged 16-20) in the region and no host venue north of Sheffield
and Rotherham ahead of UEFA Women’s Euro 2021.
At the elite level, a recognised hotbed for women’s football appears
increasingly marginalised.
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Women’s football

England manager Phil Neville included players from Sunderland,
Newcastle, Durham, South Shields and Berwick-upon-Tweed in
his World Cup semi-final squad, but in the current climate that
production line of world-class talent is far from future-proof.
“The North East urgently requires a WSL Academy side in order to
develop Under 21 talent and stay in the loop,” concedes Melanie.
“We’ve already lost one of the best players in the region to

“We also support local clubs to increase female provision and get
females playing the game.”
Northumberland FA reports a similar growth in girls’ football.
Between June 2018 and June 2019 every age group from under-eight
to under-16 saw an increase in the number of female players with the
under-11 age group rocketing from 33 to 209 within 12 months.
But those stars of the future could be forgiven for thinking they

Liverpool’s WSL Academy and until we have our own academy in
the region then the bigger clubs can pretty much cherry pick our best
players.
“I’m convinced that those players would stay in the region – and
help to improve the overall quality of women’s football here – given
the choice.”
And those players are still coming through. In their droves.
Figures from Durham FA confirm the number of women and girls
playing football regularly increased threefold from 2011 to 2018.
More than 3620 female players were actively involved in football
across the county at the start of the 2018/19 campaign and work is
ongoing to improve player pathways from youth to senior level.
“We support more than 30 FA Wildcats centres, which are aimed
at girls aged five to 11 to come along and try football in a fun and safe
environment,” explains Durham FA’s Michael Bell.

were being ignored ahead of the biggest football tournament in
England since Euro 96.
According to Baroness Sue Campbell, the FA’s director of women’s
football, the UEFA Women’s Euro 2021 competition will be a gamechanger.
“It has the power to inspire a new generation of young girls, and
women of all ages, to get involved in the sport,” she says.
“Euro 2021 has the potential to be a pivotal moment in the
development of the women’s game in England.”
And yet North East fans will have to travel to South Yorkshire or
Greater Manchester to ‘get inspired’.
Steph Houghton, Lucy Bronze and Beth Mead, among others,
will be denied the opportunity to wear the three lions on their own
turf and there is a real danger that a region renowned for developing
world class talent will feel cut adrift at a critical period.
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North East Times understands that none of the region’s ‘big three’
professional football clubs – Newcastle United, Sunderland and
Middlesbrough – supported a bid to host Euro 2021 fixtures.
And it appears there was little appetite from the region’s local
authorities to work with those clubs in tabling a successful bid.
Newcastle City Council and Newcastle United have earned an
international reputation for staging world-class sporting events,

“One of the major successes is around the amazing turnouts seen
at the This Girl Can events which encourage women across Newcastle
into a wide variety of sports.”
The FA adds: “In January 2018, The FA – in conjunction with UK
Sport – ran an open host city selection process for those cities and
stadia wishing to take part in UEFA Women’s Euro 2021.
“As part of this process, UK Sport wrote to Newcastle City Council

with 2019’s European Rugby Champions Cup Final the latest elite
competition to find its perfect home at St James’ Park.
England will play their final warm-up fixture ahead of this month’s
Rugby World Cup at the same venue and Tyneside has a proud
history of hosting international football.
So why the indifference around Euro 2021?
A spokesperson for Newcastle City Council explains: “While
we were not part of the bid to bring the women’s Euro 2021
Championships to England, it is a fantastic coup for the country to
be hosting this event and hopefully it will build on the success of
England’s Lionesses.
“We appreciate the value hosting major events such as this does for
participation in sports among women and girls and we do a great deal
to encourage everybody to get involved in sports and live healthier
lifestyles.

along with other cities, councils, county FAs, Premier League, EFL
and WSL clubs to invite expressions of interest.
“While there was interest from a wide range of cities and stadia
across the country – including Newcastle – no final bids that met
UEFA stadium criteria were received from cities north of Sheffield.”
Luke Edwards, of The Telegraph, followed England across France
during this summer’s World Cup and the Newcastle-based reporter is
appalled at the prospect of a UEFA Women’s Euro 2021 tournament
without a North East base.
“As things stand a whole generation of young girls is going to miss
out on world-class women’s football on their doorstep.
“It’s an horrendous scenario and I honestly believe the FA needs to
look at it again.
“Where is the next Steph Houghton or the next Lucy Bronze going
to come from if the girls playing football in the North East right now
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don’t get to see their heroes up close and personal?”
It’s a valid point but if the dearth of international women’s
football in the North East is an understandably contentious talking
point then bumps in the road on the player pathway are of equal
concern when considering the overall picture for women’s football
in the region.
Durham Women FC’s head coach and general manager Lee
Sanders shares Melanie Reay’s view that a WSL Academy is an

career path for post-16 players.
“But I do feel that there’s a need for a WSL Academy in the North
East. That’s not just for Durham’s benefit – there should be one in
this part of the world, full stop.
“It’s disappointing when you see big clubs getting rid of reserve
teams and development teams when they should be building at that
level.
“I understand costs are involved but when you consider the

important step forward at a time when pastoral care, as well as
coaching and player development, is of paramount importance.
And he feels the North East’s professional men’s clubs need to
look again at their commitment to the women’s game.
“The positive thing for Durham is that last year we were invited
to enter the WSL Academy Cup and we’ll be doing the same again
this season,” says Lee, who oversees an ambitious Championship
club with aspirations to play in the top flight next season and was
appointed to the FA’s Women’s Board in July.
“We’ll be putting that team together during the next few months
and working with our partners at Stockton Riverside College,
Durham Sixth Form College and Northumberland College.
“Alongside the colleges, we are committed to offering that dual

size of the institutions that we’re talking about it’s not too much to
expect greater support at that level.”
Eighteen months ago, hopes were high that the North East’s
first WSL Academy would be given the green light following
an application by Sunderland Football Club, supported by
Northumbria University and Gateshead College.
A detailed and comprehensive bid was rejected at the open
application stage as the FA lacked confidence in the financial model
due to the perilous state of Sunderland AFC.
As anticipated, the relegation of Sunderland’s men’s team from
the Championship to League One, in the summer of 2018, dashed
those hopes that a WSL Academy would find a home in the North
East.
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Nevertheless, Sunderland, Gateshead and Northumbria
remain committed to giving girls and women in the region every
opportunity to participate in the sport they love.
Undeterred by the disappointment of that failed WSL Academy
bid, they continue to explore a range of opportunities at grassroots
and elite level.
“Northumbria continues to enjoy a strong relationship with
the FA at all levels of the women’s and girl’s game,” points out a

spokeswoman for Northumbria University.
“We are home to a Women’s High Performance Football Centre,
which supports and drives the FA’s ambition to increase the number
of qualified coaches and improve the quality of coaching.
“Northumbria is an FA Wildcats Football Centre and the
university has again been successful in its bid for the FA
Development Programme.
“This initiative supports the head of women’s football role that
Amber Whiteley held until earlier this summer.
“Amber’s development through Northumbria University – from
student to football development coordinator and head of women’s
football – has allowed her to progress into a fantastic new role
working for the FA, where she is part of the Elite Coach Menteeship

programme.”
Northumbria has also entered into partnership with Newcastle
United and the university will work with the Newcastle United
Foundation to support and develop women’s football on Tyneside.
South of the river, Sunderland continues to identify emerging
talent.
Melanie adds: “Players with the potential to play at the top level
are still coming through the junior ranks in the North East.
I’ve just signed full-back Jessica Brown, who has represented
England at under-15 and under-16 level and is part of the England
under-17 setup.
“She’s been with the Regional Talent Centre at Sunderland for five
years and is ready for the step up to the senior squad.
“It’s all about giving players like Jessica the platform and the right
environment to grow into a senior footballer.”
Jen O’Neill, editor of the North East-based She Kicks women’s
football magazine, is confident the region’s emerging footballers
will still find a route into the senior game and yet, like Lee Sanders
at Durham, she believes there is an onus on Newcastle United,
Sunderland and Middlesbrough to set the standards in terms of a
move towards greater professionalism.
“For young players coming through there are still pathways and
opportunities,” she insists.
“If you were affiliated to a Regional Training Centre then you’d
probably look to go somewhere like Gateshead College, which has
an excellent reputation for supporting post-16 players.
And at that stage – if you were good enough – you’d be looking
to break into the reserves at Sunderland or Durham. That pathway
still exists.
“As far as what happened at Sunderland is concerned, people in
this part of the world are still upset that the FA forced change and
imposed the double relegation. But I can see the flipside.
“The FA is focused on improving the quality of women’s football
across the board and I think they’ve done that.
“When people blame the FA for the demise of top-flight women’s
football in the North East, they also have to ask questions about all
of the professional clubs up here.
“Where’s the support for reaching those FA standards from
Sunderland, Middlesbrough and Newcastle United?”
Where Arsenal, Manchester City, Liverpool et al have led, the
North East’s big three need to follow – and fast.
Luke Edwards agrees.
“The plight of Sunderland inevitably raises questions as to why
Newcastle United – the biggest club in the North East in terms
of its fan base and wealth – hasn’t done more to support a fully
professional women’s team in black and white,” he adds.
“That lack of support is just one reason why, at a time when
women’s football is riding the crest of a wave across England, it’s a
bit of a gloomy picture as far as the future of the game in the North
East is concerned.”
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STAYING ON THE
RIGHT TRACK
After an £11 million investment transformed its turf flat track into a floodlit all-weather surface,
Newcastle Racecourse is pressing ahead with plans to strengthen operations on the other side
of its running rails. Steven Hugill meets general manager Paul Elliott to find out more about the
impact of its all-weather switch and the venue’s future commercial vision

H

orseracing is woven into the very
fabric of English history.
For centuries, champion
thoroughbreds, jockeys, owners
and trainers have added their
unique threads to the sport’s tapestry, their deeds
supplemented by unceasing royal patronage.
From King Charles II’s reign in the mid to late
1600s, to Ascot racecourse founder Queen Anne
in the early 1700s and Queen Elizabeth II in the
present day, horseracing has always had a regal
connection.
However, like any spectator spectacle, the sport
cannot rely on past charms to safeguard its future.
To succeed, horseracing must prove itself
progressive and venues must be pliable to ensure
racing is relevant to all.
Newcastle Racecourse, set in the picturesque
812-acre High Gosforth Park, is a working
example of such focus.
For more than 120 years, flat and jump races
were run on its traditional turf tracks.
Today, however, the landscape is different.
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History is working hand-in-hand with
modernity, and nowhere is this perhaps more
emphasised than in Brandling House.
A hospitality and conference centre at the heart
of the course, the Grade II-listed former mansion
was originally constructed as Gosforth House
for the enjoyment of wealthy coal miner and exNewcastle MP Charles Brandling.
Its ornate lighting, grand stairway and
balustrades remain, but step outside and the
picture changes.
Across the winter of 2015 and early 2016,
course owner Arena Racing Company oversaw
an £11 million redevelopment of Newcastle’s twomile, three-furlong flat track.
Grass was replaced by Tapeta, a substance
comprising sand, waxes, rubber and plastic, to
create a durable, all-weather surface.
Floodlights were also installed – creating in
the process the only illuminated straight mile in
world racing – allowing the course to supplement
traditional summer afternoon and evening racing
with all-year round night action.
The upshot means the course can host more
meetings, and the effects have already been felt.
The course’s inaugural all-weather card in 2016
was watched by 3500 people and, according to
latest financial results that cover 2017, the track’s
ability to deliver more fixtures helped turnover
rise from £12.4 million to £14.6 million.
Across 2019, bosses expect to hold in excess of
60 meetings on both flat and jump cards, with its
all-weather circuit accounting for more than three
quarters of the racing.
The impact, says general manager Paul Elliott,
is abundantly clear, with the change providing
a revenue safety net against the unpredictable
English climate.
“The change has been a great success and
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having the ability to race at night in the winter has
expanded the business massively,” he says.
“We had a number of years where the weather
was bad, particularly in the summer months – we
came very close to losing the Northumberland
Plate meeting one year – and the general view was
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that the all-weather track was the way forward.
“It gets pretty cold up here in the middle of
January, but the all-weather track gives punters a
bit of reassurance that the weather isn’t going to
cause a problem.
“If a turf meeting is abandoned one year, it
makes it difficult the following year because people
can lose trust in it,” reveals Paul.
“The redevelopment has given us the
opportunity to employ more people and secure
existing roles too, and it has also helped with
exposure.
“Every meeting is televised on Sky Sports
Racing now, with some on ITV as well, and the
track has gone down really well with the industry
and trainers too,” he adds.
“We get a lot of horses from the South of the
country, as well as the North.
“You can see through our runner numbers that
it has been a success.
“The ground being standard every meeting
means trainers have a bit more assurance that they
will get the ground they want.”
However, Paul says the change of surface
provides opportunities to do more than just race.
Akin to how cricket introduced family-friendly
20-over matches to keep pace with cultural shifts,
Newcastle’s all-weather switch means it too is now
able to offer a fresh sporting dynamic.
Cricket organisers identified a new venture
that retained the sport’s core element while
introducing fireworks, music and additional
off-field attractions to cater for a wider breadth of
clientele.
In terms of the racecourse, Newcastle’s Friday
evening all-weather meetings are working in the
same manner as cricket’s abridged format.
The fixture list now includes occasions such
as student nights and Bonfire Night celebrations,
while children also go free to every meeting.
“We race a lot during the winter on a Friday
and have been able to put a number of themed
meetings into the calendar,” says Paul.
“You are never going to get 10,000 people here
on a Tuesday night, but the Friday nights and
themed events are based around getting people
that wouldn’t normally go racing to come and
enjoy the sport.
“We had around 4000 people here on the first

running of the student night.
“Probably 90 per cent of those had never been
racing before, and we made it fun for them with
fairground rides and music,” adds Paul.
“Without the flexibility of the all-weather
course, we wouldn’t be able to try something new
and get more partners involved either.
“But because we have so many fixtures, it
gives us the opportunities to get more corporate
clients here more regularly – we do very well with
corporate entertainment on evenings.
“It is all about getting new people in and
making it an experience other than horses
galloping around a track.
“We have always got to be looking forward.”
That focus on the future is borne out in
proposals to further strengthen the racecourse’s
commercial offering.
Plans have been submitted to revamp the venue
further, which officials say will secure its place on
the international stage.
The proposals feature a new event centre, which
would create 25 full-time jobs and support 275
roles during construction.
The space would be complemented by a
revamped conference hub and the refurbishment
of listed buildings, including Brandling House and
the Border Minstrel pub, which forms part of the
racecourse’s estate and is named after the 1927
Northumberland Plate winner.
Furthermore, two residential blocks containing around 170 apartments - are
earmarked for previously developed land, which
would help offset the event centre’s cost.
“It is about creating more than just an
experience with racing,” says Paul.
“We have spent a lot of money on the track and
are starting to see the rewards of that now.
“We also do a lot of outdoor events and
non-racing days, such as runs, family fun days,
corporate team-building days, and we are very
popular with weddings.
“We also have the Parklands Golf Club, which
has seen a massive uplift in membership and
paying players over the last couple of years, and
we now want to spend money on this side of the
track.
“You have got to move forward in order to keep
going.”

i
NEWCASTLE RACECOURSE
www.newcastle-racecourse.co.uk
@NewcastleRaces
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ADVERTISING FEATURE – EDUCATION
Gateshead College

FOOTBALL ACADEMY HERALDS
A BRIGHT NEW DAWN FOR
COMMUNITY CLUB GATESHEAD
Gateshead Football Club is on the cusp of a bright new era. With a new management team in
place and a unique academy system created with Gateshead College, efforts are being made
to develop exciting home-grown talent and create a club that truly connects with schools,
businesses and the local community

N

eil Pinkerton is in a bullish,
optimistic mood. The new
chairman of Gateshead Football
Club is aiming for promotion from
the National League North this
year – which would be a remarkable achievement
for a club that nearly went out of existence a few
months ago.
Now, though, following a successful supporterled takeover fronted by Neil and backed by
local investors, he wants to make great strides
forward both on and off the pitch. Not only has
he assembled a squad capable of competing
for promotion, but he’s also busy establishing a
football academy with Gateshead College; one that
will develop home-grown talent who can go on
to make their name at the Heed – or potentially
secure a place in a Football League side.
This pioneering venture is part of a long-term
plan to create a fresh, vibrant new club with its
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roots firmly embedded in the local community –
and Neil is keen to get individuals and businesses
on board for the ride.
He says: “Naturally, we’ll benefit if we bring
more young, hungry players through the ranks
but we want to do so much more than that. The
academy structure we’ve developed with Gateshead
College will allow more local people to pursue
a career in the industry, so even if they don’t
become an elite footballer, they have the skills and
qualifications to go into coaching, sports science or
a job in another industry.
“We want to engage with local schools –
children, teachers and parents – and build
partnerships with local businesses that want
to get more involved in the community. They
could provide mentoring and work placement
opportunities for students who perhaps don’t make
the professional grade but want to pursue a career
in sport or a related industry, such as health, fitness
and leisure. That would allow them to bring new
talent and ideas into their business; they might
even look to hire someone permanently if they
can fill a skills gap or add something new to the
business.
“I’ve been clear all along that I want to develop
a sustainable football club. Working alongside the
college, who are completely on the same page as us,
we can build lots of different partnerships to make
this happen.”
The new academy provides a clear pathway for
players to progress into the reserve (under-19s)
side and eventually into the first team. There
are also two academy sides for 16-18 year-olds,
which enable the club to attract and develop
players who’ve come from local boys’ clubs or
been released by the likes of Middlesbrough,
Sunderland and Newcastle. The plan is to create an
under-17s and under-18s team, as well as a ladies’

side, creating more opportunities for budding
footballers to hone their talents.
Crucially, though, with Gateshead College
on board, students will not only get the best
professional training but a recognised qualification
that will set them up for a career in whatever
industry they choose to work.
Gary Middleton, head football coach at
Gateshead College, says: “We’re giving them life
skills that they can take into their career, whether
that’s the sports arena or somewhere else. They’ll
learn about leadership, good communication,
management and other transferable skills that are
really valued by employers.

“We’re giving them life
skills that they can take
into their career, whether
that’s the sports arena or
somewhere else. They’ll
learn about leadership,
good communication,
management and other
transferable skills that are
really valued by employers”
“The great thing about this academy set-up is
that it caters for people of all abilities. If some of
them make it in football, fine; if they don’t, they
have something to fall back on, talents, skills
and qualifications that make them attractive to
employers.”
The longstanding college-football club
partnership has already produced some notable
success stories – both in a football sense and
outside of the game. Former Heed players Jon
Mellish and Tom White have gone on to play for

Carlisle and Blackburn respectively, while Elliot
Forbes is now a regular in Gateshead’s first team
having impressed for the reserves. Others have
taken up coaching roles at local sports clubs or
gone on to work in the broader health, fitness and
leisure industry.
“Because we work closely with employers,
we know what skills they’re after,” says Gary.
“This means we can adapt our course content
and produce students who’ll be useful to these
companies. Within this academy set-up, we must
build bridges with employers and get them to
understand the football club’s vision for the future.”
i
At the centre of this vision is the desire –
shared by the football club and college – to
GATESHEAD COLLEGE
create a community asset that educates, informs
Photo (above), left to right: Elliot
and inspires, one that engages with and creates
Forbes, Neil Pinkerton and Gary
opportunities for individuals and businesses.
Middleton
“We want to create a sustainable club that the
www.gateshead.ac.uk
whole region can celebrate – and the academy is an @gatesheadcoll
essential part of that,” says Neil. “It’s great to have
the college on our doorstep as they really get what
we’re trying to build here and are there to support
us every step of the way.”
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ADVERTISING FEATURE – DEVELOPMENT
North East BIC

IGNITING INNOVATION ACROSS
THE NORTH EAST
Designed to unlock the innovative potential of local small and medium-sized enterprises (SMEs),
the North East BIC’s SME Innovation Programme, funded through ERDF, enables businesses from
across the region to think differently by using innovation as a powerful tool to gain competitive
advantage and accelerate growth
“Our strong economy is a result of our
persistence to strive towards innovation, creating
products for the global market.
“We believe that in order to ensure the growth
of the North East economy, there is a need
to foster innovative entrepreneurship, since
innovation is the force that creates the jobs of
tomorrow.
“However, when embarking on a new and
innovative project, it can be a lonely environment
for a business, with no one to share their successes
or lessons in failure with.
“Our Innovation Programme inspires and
supports North East entrepreneurs to invest in
innovation and provides opportunities for SMEs
to develop and exploit new ideas, products and
markets.
“It is our hope that programmes such as ours
will help to promote the North East as a leader in
innovation and inspire more SMEs to get creative
and challenge themselves.”

T

he SME Innovation Programme
supports a wide range of the region’s
key sectors, such as manufacturing,
digital industries, renewable energy
and healthcare, by helping SMEs
develop and launch new products, services or
processes.
Paul McEldon, chief executive of the North East
BIC, says: “Innovation is embedded within the
history of the UK.
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Innovating for success
The generation and successful exploitation of
new ideas is a crucial part of refining business
processes and augmenting performance whilst
increasing efficiency and improving profitability.
Our growing community of innovators
continue to fuel changing perceptions of the
potential of our forward-thinking region.
Gillian Middleton, innovation project manager,
says: “In the last four years, the programme has
supported a total of 72 projects and counting, and
14 Durham Flexible Programme projects across a
wide range of industries.
“The small businesses we engage with are
so diverse. From DNA-based technology and
smartphone AI integration, to developers of
healthy alternatives to chocolate milk.”
Through the support of the Innovation
Programme, North East SMEs have also created

27 new jobs in the region.
Gillian adds: “It really is a pleasure to be part
of the Innovation Programme team. I’ve had the
opportunity to meet some extraordinary people
and businesses over the years with some really
exciting and innovative ideas.
“The hard work and dedication of the team was
rewarded as we achieved our targets six months
early and had to apply for additional funds to
bridge the gap until we could apply for the new
grant funding.
“Over the next three years, we aim to continue
this success and will strive to support businesses
to grow through innovation with over £800,000
of ERDF funding. We look forward to building
some exciting new partnerships, helping to put the
North East on the map as leaders of innovation.”
How we add value to your business
Giving businesses the confidence and capabilities
to excel right here in the region is a vital part of
our aim to attract and retain an immense pool of
talent armed with the tools they need to innovate
and succeed.
The Innovation Programme is available to
North East-based SMEs that have traded for 12
months or more and offers:
• Up to 40 per cent funding for innovative projects
• Project value from £5000 to £40,000
• Signposting to other sources of innovative
support
Dr Craig Rose, managing director at Seaweed
& Co., initially engaged with the programme
to enable his concept of processing seaweed to
produce a unique and quality product for the
global food industry.
Seaweed & Co. developed the technologies
around the processing and milling of PureSea®
seaweed to a powder that can be scaled into
thousands of tonnes, which in turn can be used
in a diverse range of products from nutritional
supplements, to snacks, meats, sauces, soups and
more.
The range has distribution globally and is
supplying into some of the largest food companies
in the world.
He says: “The experience with the Innovation
Programme has been overwhelmingly positive.
“Our innovation advisor was extremely helpful,

encouraging and engaging throughout.
“Even after the project, they continued to
ensure we had what we needed and to check in on
any further support or general advice they could
offer.
“It is well worth having an initial call and
understanding what the Innovation Programme
could do for your business.”
Glythera Ltd, an antibody drug conjugate
(ADC) development company working to treat
i
cancer through direct targeting of tumours, is also
NORTH EAST BIC
a beneficiary of the project.
It has established a technique to essentially bolt www.ne-bic.co.uk
@northeastbic
toxins to antibodies and deliver these conjugates
directly into affected cells.
To find out more about the SME
Glythera is working alongside industry leaders
Innovation Programme or Durham
including Cancer Research UK to help patients
Flexible Programme and how we
with difficult to treat cancers.
can help to bring your ideas to life,
Dr Dave Simpson, Glythera chief executive,
call 0191 516 6039 or visit www.nesays: “Antibody drug conjugates are created by
bic.co.uk/supporting-innovation
connecting highly potent toxins to antibodies, but
currently only small amounts of the active drug
The North East Business and
will reach the tumour cells due to the instability of Innovation Centre (BIC) has
received £820,439 of funding
these molecules.
“The funding provided by the SME Innovation from the England European
Programme has allowed us to carry out extensive Regional Development Fund for
the SME Innovation Programme,
research into the way we connect the toxin to the
as part of the European Structural
antibody and we have already seen success, with
and Investment Funds Growth
our ADCs proving to be more active and better
Programme 2014-2020.
tolerated.
“We are already uniquely positioned in the
global drug development arena and through our
research endeavours, supported by the BIC, we
continue to strengthen our patents and remain at
the forefront in ADCs.”
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Dr Sarah Partington

THE LONG GAME
Dr Sarah Partington has been
teaching sport psychology
to undergraduate and postgraduate students at Northumbria
University since 2001 and is
currently director of learning
and teaching in the Faculty of
Health and Life Sciences. A British
Psychological Society (BPS)
Chartered sport psychologist,
Sarah is also a Health and Care
Professions Council registered
practitioner psychologist and
an Institute of Leadership and
Management accredited careers
coach. Sarah continues to provide
sport psychology support to
athletes across a variety of
disciplines, ranging from junior
to senior international and elite
levels. She is also involved in
the training of future sport
psychologists and is part of the
BPS Division of Sport and Exercise
Psychology CPD working group

PAST

When I started in sport psychology in the mid1990s, the discipline in the UK was still in its
infancy. Only one university offered a Masters
course and in relation to mainstream psychology,
sport psychology was ‘the poor relation.’ There
was a professional body – The British Association
of Sport Sciences – and Professor Stuart Biddle,
Professor Lew Hardy, Professor Graham Jones and
Professor Nanette Mutrie were early pioneers.
However, sport governing bodies had limited
awareness of what sport psychology was.
Many athletes and coaches confused sport
psychology with psychiatry and, due to the
stigma around mental health, were reluctant to
engage with sport psychology practitioners. Sport
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psychologists attempted to divorce themselves
from mental health, with some calling themselves
mental skills trainers instead.
Key areas of focus were competitive anxiety and
mental toughness, and teaching athletes to use
mental skills, such as imagery, self-talk and goal
setting, to enhance their performance.
PRESENT

The field has moved on significantly. The English
Institute of Sport (EIS) now employs around 30
sport psychologists to deliver support to Olympic
and Paralympic sports, and national governing
bodies are much more aware of what sport
psychology is and what sport psychologists can
do.

Making a full-time living as a practitioner is still
challenging, but as well as the EIS, there is work
for private consultants with professional teams.
Many sport psychologists work as academics,
combining their consulting with teaching and
research.
Sports psychologists can get Chartered status
with the British Psychological Society and can
apply for Health and Care Professions Council
practitioner status. There is still very much a
performance focus, but athlete well-being is now
much more central than it was before.
In 2018, the EIS launched a new mental health
strategy and appointed sport psychologist Dr
James Bell as the first-ever mental health lead.
This change in focus is mirrored in the field, with
therapeutic approaches, such as teaching athletes
about self-compassion, resilience and thriving and
flourishing, now running alongside traditional
mental skills training.
Rational emotive behaviour therapy,
mindfulness and strengths-based approaches are
recent additions to the current sport psychologist’s
toolkit.

FUTURE

The focus on elite athlete mental health and
well-being is likely to continue and the exact role
of sport psychologists in relation to this agenda
needs to be explored further.
There will be a need for more interdisciplinary
working, with sports psychologists interacting
more routinely with mental health professionals
i
to facilitate pathways via which elite athletes can
NORTHUMBRIA UNIVERSITY
receive appropriate support.
www.northumbria.ac.uk
Elite sport is a highly pressurised environment
and it is difficult to see that changing, but sport
psychologists will have a role to play in proactively Photo: Dr Partington and
Northumbria University worked
supporting sports to develop environments that
are more conducive to positive mental health, as
with the Jamaican netball team
well as successful performance.
and the International Netball
Campaigns, such as EIS’ #More2Me, highlight
Federation in July 2014, as part
the current focus on providing athletes with
of a pre-commonwealth games
opportunities for life after sport.
training camp that was held at the
These days the majority of Team GB medal
university prior to the Glasgow
winning athletes will attend university during
Games
their sporting careers. Effective integration
between universities and elite sport will be crucial
to avoid the potential role conflict of dual careers.
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ADVERTISING FEATURE – LAW
Muckle LLP

SPORTING EXCELLENCE AT
MUCKLE LLP
North East independent law firm for businesses Muckle LLP is top of the league when it comes
to sport

N

ewcastle-based Muckle is the only
legal firm recognised for sports
law in the North and has taken top
spot in the Legal 500 UK rankings
for the past eight years.
Its dedicated sports legal team has built up a
strong reputation, with national and international
clients including The Football Association (FA),
Sport England, the EFL Trust, England Athletics,
parkrun, the Rugby Players’ Association and

i
MUCKLE LLP
Photo: Partners John Devine and
Libbie Henderson.
www.muckle-llp.com
@MuckleLLP
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the Caribbean Premier League T20 cricket
tournament.
The team also works with the Premier League
and has advised seven top-flight clubs on domestic
and international projects in the last 12 months
alone.
Its latest flagship sports legal advice has been
supplied to Brentford FC Community Sports
Trust, the award-winning charity that is preparing
to move into new facilities adjacent to the
Championship club’s multimillion-pound stadium.
The move into all-purpose facilities, as part

of the development of Brentford FC’s new
17,250-seater stadium, represents the fruition of
years of collaboration between the football club
and the trust.
All the legal, project and contractual work has
been provided by Muckle LLP’s sports team, which
originally helped the football club set up Brentford
FC Community Sports Trust in 2005 and has
continued to advise the trust with legal advice over
the last 14 years.
John Devine, Muckle LLP partner and
head of the sports team, led the project for the
Community Sports Trust and real estate partner
Libbie Henderson advised on all the contractual
property work, with construction partner Lucilla
Waugh advising on facilities development matters.
John says: “We have a strong, longstanding
relationship with Brentford FC Community Sports
Trust. Our team of specialist lawyers regularly
works across the UK in the sport sector, so we are
therefore delighted to continue supporting the
team at Brentford FC Community Sports Trust.
“We hope everyone associated with their
impending move to the new stadium can look
forward to an exciting new future.
“The Community Sports Trust undertakes
vital work in the community of Brentford and
surrounding boroughs including Hounslow,
Ealing, Richmond and Hillingdon, so we are
delighted to have played a small part in ensuring
this excellent work continues to grow and expand
with inclusive and accessible new sporting
facilities,” he adds.
Lee Doyle, chief executive of Brentford FC
Community Sports Trust, adds: “We’re very
excited to be able to move into the new base –
enabling us to build on our grassroots community
sports programmes and support more local people
across West London.”
“We have worked well with John and the
Muckle team for over 14 years. They are now
assisting us with our involvement in the roll-out of
The FA and Football Foundation’s Parklife facilities
project at nearby Gunnersbury Park.”

ADVERTISING FEATURE – MEDIA

Epic Social

LIGHTING THE WAY FOR
SPORTING IMPROVEMENT
Social media advertising agency Epic Social is helping technology pioneer Okkulo break new
ground in sports performance. Steven Hugill finds out more

“W

e are more than
a reaction time
company; we are
creating more
space for the
athlete to be better,” says Okkulo’s Mel O’Connor.
His claim is not unfounded.
Mel’s innovative Newcastle business is pioneering
a revolutionary, specialised light system, which tests
show can improve athletes’ reaction times by as
much as 20 per cent.
Using cutting-edge technology, the system –
fitted into a dome or tunnel-like structure – creates
drills designed to sharpen athletes’ reflexes while
gathering data to shape improvement programmes.
Already being trialled by Premier League football
side Wolverhampton Wanderers – with Leicester
City, Stoke City and AFC Bournemouth primed to
test it – discussions have taken place that could also
see the England national team use the apparatus.
Okkulo’s journey is being supported by Chesterle-Street social media advertising agency Epic
Social. Founded by Ben Maughan in 2017, the
business is managing video production and will
oversee social media promotion for Okkulo.
“I spoke to a few companies, but Epic Social was
perfect,” says Mel, pictured.
“They really took to the product and Ben is really
forward-thinking.”
Okkulo’s technology was previously tested on
local footballers, table tennis players and Durham
County Cricket Club batsmen.
“In normal daylight, if I was to throw a ball
at someone, their visual system would be 200
milliseconds delayed,” says Mel, explaining the
concept behind his apparatus.
“They would still catch it because our bodies are
calibrated to work in such a way.
“However, we delay the visual system by
another 150 to 200 milliseconds, and it’s the extra
calibration that gives the skills needed to react
faster.
“We tested the cricketers on a bowling machine,
where some couldn’t hit balls at more than 86mph.

“We had them for four-and-a-half hours in our
light and they almost all got 99mph.”
Despite such an impact, Mel says it is football
where the greatest potential lies.
“The first demonstration system has gone to
Wolves,” he says, “and Tony Parks, Tottenham
Hotspur’s UEFA Cup-winning goalkeeper,
previously told the National Goalkeeper Conference
every team should have it.
“We use the term ‘excel together’, and our
software gives coaches extra room to train betterquality players.
“We have created matchday situations and every
training session gives an Okkulo score, which is a
bit like a golf handicap, so players must be on their
game.”
Expanding on the nature of Epic Social’s support,
Ben says: “This is a phenomenal concept and our
strategy is very much from a business-to-business
(B2B) perspective.
“It is a very complex system, so we are producing
videos to explain it in an engaging way, while
focusing the communications strategy primarily on
LinkedIn to meet the B2B audience.
“However, we want to create as much exposure
and brand awareness as possible, so we will be
pushing content through Facebook and Twitter
where we think it’ll work and will be engaging with
brands too.”

i
EPIC SOCIAL
www.epicsocial.co.uk
@weareepicsocial

OKKULO
www.okkulo.com
@MelOConnor7
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ADVERTISING FEATURE – EDUCATION
Durham University Business School

HOW TO TACKLE MENTAL HEALTH
IN FOOTBALL?
Neil Graney, assistant professor at Durham University Business School, has welcomed the FA’s
launch of its Heads Up campaign to encourage more discussion around mental health and
wellbeing in football. Here, he reveals how the campaign echoes issues that have impacted his
professional and personal life

O

i
DURHAM UNIVERSITY
BUSINESS SCHOOL
To find out more about Neil
Graney’s research, visit:
durham.ac.uk/business/neilgraney
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n May 15, The Football
Association (FA) and mental
health charity Heads Together,
launched its Heads Up campaign.
The idea is to use the influence
and popularity of football to show the world that
mental fitness is just as important as physical fitness.
It aims to generate the biggest ever conversation
around mental health to drive awareness and change
with regards to the alarming number of men that are
affected by difficult mental health.
The campaign was officially launched at the
FA Community Shield in August 2019, and has
already begun to involve high-profile people in
the discussion, such as England manager Gareth
Southgate, England international footballer Danny
Rose and the Duke of Cambridge.
This campaign is similar, not only to my research
area but also my personal life. I have used my own
personal narrative to shape my research areas. I
was a young footballer, growing up in the late 1980s
and early 1990s in the North East of England and
I experienced the highs and lows of a footballer
that didn’t quite ‘make it’. Since then, much of
my research has reflected upon how the effects of
isolation, rejection and failure contributed to, and
escalated to, more than a decade of undiagnosed
mental health illness.
My latest research paper in this area, entitled
My Child, the Athlete, won the ‘best paper’ award
at the Annual Open University Sport and Fitness
Conference. The focus of the research is mental
health and wellbeing management in professional
football academies in the UK. I have also completed
an ESRC workshop with Sunderland AFC’s
Foundation of Light and will be working with other
clubs in the future.
My personal experiences and my research
activities have led me to also develop a study module
for students at Durham University Business School
focused entirely on sport business management
– the Global Sport Business module. Students
develop a better understanding of the foremost

contemporary issues affecting sport organisations
and athletes across the globe. There is a heavy focus
on the duty of care of athletes within the module,
which has gone on to inspire a number of students
to conduct their own research into mental health
and wellbeing issues in a number of different sports
across the globe, including national organisations in
the UK, the United States and New Zealand.
As well as continuing my research into football
and mental health, I am also currently writing a
chapter for an upcoming book, entitled Person
First, Athlete Second. The chapter will consider how
professional football clubs manage the mental health
and wellbeing of their young, elite players.

“We must learn more about
mental health and wellbeing
of men and athletes, both in
and out of football. Mental
fitness should be treated the
same as physical fitness, and
there certainly needs to be
greater emphasis on this in
young elite athletes”
It will specifically explore how club management
and coaching staff create working environments
for full-time professional athletes, in which young
athletes are also expected to perform.
We must learn more about mental health and
wellbeing of men and athletes, both in and out of
football. Mental fitness should be treated the same
as physical fitness, and there certainly needs to be
greater emphasis on this in young elite athletes.
The FA’s ‘Heads Up’ campaign is a welcome start
to sparking the discussion around this issue and
encouraging young men to disclose their mental
health concerns and access the support that is
available to them.

ADVERTISING FEATURE – LAW
Gordon Brown Law Firm

KEEPING YOUR ASSETS
FIT AND HEALTHY
Participating in sports, extreme or not, can expose you to risk of serious injury. Here, Rebecca
Harbron Gray, partner and head of will, trusts and probate at Gordon Brown Law Firm (GBLF),
explains why athletes – professional or amateur – should consider creating a Lasting Power of
Attorney, no matter their age

H

aving a Lasting Power of Attorney
(LPA) in place gives family
members and loved ones the
authority to assist you legally. This
provides reassurance that they can
help you further if needed, should you ever lose
capacity, or need support with your affairs.
What is an LPA?
A Lasting Power of Attorney is a legal document
that allows someone to choose people who they
want to make decisions on their behalf, including
when they lack the mental capacity to make a
decision themselves.
Are there different types?
There are two types of Lasting Powers of Attorney:
Property and financial affairs: allows your
attorney to make decisions about paying bills,
dealing with the bank, selling your house etc.
Health and welfare: allows your attorneys to make
decisions on your treatment, care, medication,
where you live etc.
Why professional athletes and sports people need
an LPA
Do you participate in extreme sport, such as
motor racing, skiing, climbing, motorcycling,
cycling, rugby or water sports? There is a much
higher risk of injury with these sports and you
need to consider putting an LPA in place.
Making an LPA will help you to choose a
person who can step in and make decisions on
your behalf should anything happen to you.
Freak accidents can happen. Notable examples
include Philip Hughes, the Australian cricketer
who died after the ball hit him in 2014 and
Michael Schumacher, who was holidaying with
friends and family in the French Alps when he
suffered a severe head injury and was placed in a
medical coma for six months.

A stroke, heart attack, severe accident,
cancer, heart disease or Alzheimer’s can leave
us dependant on family and friends to make
decisions for us.
We all think ‘it will never happen to me’, or, ‘I’m
too young to make an LPA’, but you’re never too
young to make an LPA, especially when extreme
sport or general everyday sport is part of your life.
It is crucial to make sure that no matter how fit
and healthy you may be, heading off to compete in
sporting events can carry a risk of injury or death.

i
Advantages of an LPA
• It helps your loved ones to deal with your affairs GORDON BROWN LAW FIRM
quicker
If you require any further
• Prevents strangers from making crucial decisions information about Lasting Power
for you
of Attorney, please get in touch
• Stops costly court proceedings
with one of GBLF’s wills, trusts
and probate specialists on 0191
• Your wishes will be granted
388 1778, option 2.
• Saves time if a critical medical or financial
www.gblf.co.uk
decision is to be made
• Ensures your family get the access to finances
they need if you are incapacitated
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ADVERTISING FEATURE – LAW
Womble Bond Dickinson

IS THE FUTURE SILVER FOR THE
PRIVATE RENTED SECTOR?
Tom Willows, partner at Womble Bond Dickinson, specialises in the acquisition of residential and
mixed-use development sites for private sector developers, large-scale investors, major national
PLC house builders and registered providers. Here, he reflects on the rise of people over 50
choosing to rent homes and asks what this may mean for the sector

A

t Womble Bond Dickinson, we are
proud of our long association with
new build for sales market and
the private rented sector (PRS).
PRS has formed a significant and
important part of our business for over a century,
long before it became the ‘red hot’ real estate
investment it is today.
There are an estimated two million residential
landlords and five million tenants in the UK and
these figures are forecasted to rise dramatically –
partly fuelled by challenges around homeownership
affordability, the end of Help To Buy and stimulated
by the high quality service on offer by institutional
landlords rapidly developing purpose-built
residential communities for rent at scale.
Renting is increasingly a choice for people where
a degree of flexibility and high standards of service
or amenities are a priority. Investors have been
quick to respond and investment in the sector has
grown exponentially. Between £25-£35 billion is
committed to the building of new purpose-built
rental accommodation in the UK.
A few years ago, we were talking about
‘millennials’ and ‘generation rent’ and an
assumption that 18-to-30-year-olds would form
the bulk of the customers. While they remain
an essential part of the customer base, the ‘silver
economy’ is now very much relevant to PRS.
The silver economy is the buying power of
anyone aged over 50. Merrill Lynch recently
i
estimated the global silver economy be $7 trillion –
the third largest economy in the world. People are
WOMBLE BOND DICKINSON
working and living longer, the buying power of this
www.womblebonddickinson.com/
section of society grows and what also changes are
uk
the requirements of people over 50.
@WBD_UK
This presents challenges and opportunities
for stakeholders in PRS. If purpose-built
new communities are designed with a mixed
tenant demographic in mind, including the
silver economy, the outcome will be long-term
sustainable communities desirable to a larger
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customer base, with obvious benefits for customers
and investors.
An advantage of Womble Bond Dickinson being
a transatlantic law firm is that we benefit from
unique insights from the PRS market in the US,
known as either multi-family (for blocks of flats)
or single family (for houses). They don’t have the
historic pre-disposition to homeownership that
we have in the UK and rental housing represents a
hugely significant part of their real estate market.
We can look to the mature US rental market, which
has been through multiple cycles, to identify trends.
Much of the current literature and research coming
out of the US is identifying a pattern of significant
demand growth for single-family housing as the
age profile of the customer base rises and their
requirements for space for family-living are suited
better to single family housing, rather than multifamily housing.
So does this all point to the silver economy
becoming even more important to the UK PRS
market in the coming years? It’s simplistic to state
that what happens in the US follows in the UK but I
would not be alone in predicting this market trend.
The scale of the silver economy as it currently
stands can’t be ignored.
How do those involved in PRS work out
what the silver economy needs when it comes
to new homes? There is no better place to start
answering that question than at the National
Innovation Centre for Ageing (NICA), based in
Newcastle. NICA is at the forefront of research and
development of new ageing and data-orientated
products and services. If you want data-driven facts
about the requirements of the silver economy when
it comes to housing, then NICA is the place to go.
At Womble Bond Dickinson, our door is always
open too. We are happy to share our experiences
in the sector, gained from a significant track record
of acting for investors, developers, local authorities
and other stakeholders in both the build for rent
and the build for sale markets.

PHOTO STORY

OLYMPIC
SPIRIT
As the Tokyo 2020 Olympic
Games move ever closer,
North East Times shines the
spotlight on some of the
region’s promising athletes and
learns how Sport Newcastle’s
‘Tokyo.....and Beyond’
fundraising scheme is helping
them pursue their passions
and achieve their goals
Photography: Christopher Owens

MARTIN BLAND
TRAMPOLINING
Martin Bland is pushing to become Great
Britain’s first medal-winning male Olympic
trampolinist.
Benefiting from the tutelage of
Houghton-le-Spring Olympian Kat Driscoll
from a young age, Martin recently showed
off his skills when winning gold in the
Junior Boys competition at The Frivolten
Cup, in Sweden, and gold and silver in
English Elite Spring Series events.
He says: “I was inspired to take up
trampolining when I started artistic
gymnastics. I was always drawn to the
trampoline and the coaches couldn’t get
me off it!
“The support from Sport Newcastle
has been extremely beneficial for the
development of my career and dreams.
“It would mean the world to win the first
men’s Olympic medal for Great Britain and
become part of the sport’s history.
“Tokyo will come too soon, so my
training is focused on Paris 2024.”
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NICHOLAS PYLE
SWIMMING
Nicholas Pyle has gone from Ponteland
swimming pool to partnering Adam Peaty
and the rest of Great Britain’s 4x100-metre
medley teams to European glory.
The 18-year-old Newcastle Swim Team
member is now targeting the Tokyo 2020
Olympics.
“It is great to see ‘Tokyo…..and Beyond’
supporting athletes like myself and
hopefully there are other schemes like it
down the line to support future athletes,”
says the backstroke swimmer.
“It is essential to be able to pay for
camps to allow us access to better training
facilities and other necessary bits of
equipment for training, and at first finding
the funding to help pay for stuff like this
was a lot harder to come by.
“Competing at the Olympics would
mean a lot to me.
“It has been a big goal of mine from a
young age.”
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JOY EZE
ATHLETICS
A keen eye for talent saw sprint
sensation Joy Eze’s potential spotted
at a young age, and the runner now
has her sights on representing Great
Britain in the 2024 Olympic Games.
The Gateshead Harrier has numerous
age-group titles to her name and was
recently crowned Inter Girls 100-metre
winner at July’s 2019 ESAA English
Schools Track & Field Championships.
Previously recognised by Sport
Newcastle as a Rising Star, the
organisation has supported the St
Mary’s Catholic High School pupil
financially to help her compete.
“My primary school headteacher
spotted my potential, he was a coach
at Gateshead Harriers and remains my
coach today,” says Joy, who has just
turned 15.
“There is no greater competition
than the Olympics. I have a great deal
to achieve before I reach the required
Olympic level, but the idea provides me
with real inspiration.
“The 2024 Olympics in Paris would
be the realistic choice as I’ll be old
enough to compete and hopefully be
healthy and prepared.”
“My development has been boosted
massively by Sport Newcastle. I am
very fortunate; there aren’t many
organisations that work as hard as
Sport Newcastle does to support upand-coming talent.
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ROSS CHARLTON
MODERN PENTATHLON
Ross Charlton began as a runner and
moved into triathlon and biathlon
competitions before progressing into the
modern pentathlon.
Having performed well in his debut
at June’s Modern Pentathlon European
Championships, Ross says the experience
has given him extra incentive to make his
Olympic dream a reality.
“To represent Great Britain at the
Olympics would be the pinnacle of my life
so far,” he says.
“It is my ultimate dream and means
absolutely everything to me.
“Tokyo 2020 will be too early, as
qualification events are already taking
place and I’m still in the under-19 category,
so I am targeting Paris 2024.
“Sport Newcastle’s help has been
invaluable in assisting with the costs of
international competitions and providing
some free tuition,” adds Ross.
“It can be hard for young athletes to find
funding, but I have been very fortunate
with Sport Newcastle. I have also received
an excellent grant from SportsAid, and
Pentathlon GB is very generous with their
support on an ongoing basis.”
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EMILY LARGE
SWIMMING
Newcastle’s Emily Large is a true
water baby, having first gone to her
local pool at just three-months-old.
Although she disliked the water at first,
her experiences triggered a passion for
swimming and the 18-year-old is now
making real waves.
“I started lessons when I was five
and progressed quite quickly,” says
the World Junior Championship gold
medalist and English Commonwealth
Games representative.
“I joined Ponteland ASC at seven and
moved to the City of Newcastle SC – as
it was then – at 11.
“Sport Newcastle’s ‘Tokyo…..and
Beyond’ scheme has been really
important to me. Being a swimmer, it’s
quite hard to get funding from local
and national businesses as there is less
media coverage.
“That’s why ‘Tokyo…..and Beyond’
is a fantastic way of supporting upand-coming athletes from the North
East,” says Emily, who competes in the
butterfly discipline.
“To compete at the Olympics would
be a dream come true; I’ve wanted
to do that since I was seven when I
watched the Beijing event.
“It would be an absolute honour to
represent the North East too.
“I’m targeting Tokyo 2020 and Paris
2024. However, I’m still young in the
sport so have got many years to come
of working towards representing the
flag at one of them.”
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ELLEN STEPHENSON
SWIMMING
Ellen Stephenson is a Mosaic Down
Syndrome world record-holder in
several swimming disciplines and is
hoping to showcase her prowess at the
Paris 2024 Olympics.
“I have swum since I was a baby, but
I first got into competitive swimming
when I joined Gosforth Dolphins,” says
Ellen.
“Sport Newcastle’s ‘Tokyo…..and
Beyond’ scheme is very important
to me as it is difficult to find funding
I need to travel to competitions
nationally and internationally. Its
support is invaluable, and it helps my
confidence. I am very happy to be
involved.
“Being the Mosaic Down Syndrome
world record-holder makes me very
proud and I hope I’m encouraging
others with disabilities to follow their
dreams.”
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TOBY ABERDEEN
PISTOL SHOOTING
For someone at such a tender age,
Toby Aberdeen’s CV is mightily
impressive.
The 13-year-old already lists a Great
Britain Triathle World Championships
bronze medal and a Denmark Open
pistol under-21 silver medal among his
achievements. He’s keen, however, to
add more.
A former Sport Newcastle Rising
Star, the British Champion fencer
and British Shooting talent pathway
member hopes to showcase his talents
at the Olympic Games.
“It would mean the world to me to
go the Olympics,” says Toby, whose
dead-eye exploits have roots in the
modern pentathlon’s laser shooting
discipline.
“Standing shoulder-to-shoulder with
other competitors is thrilling and I like
the intensity of knowing the next pull
of the trigger could lead to winning or
losing.
“Having major international success
at such a young age fills me with
confidence and British Shooting has
invited me to be part of their talent
pathway towards the Paris 2024
Olympics and Los Angeles 2028
Olympics, which is my ultimate goal.
“I’m working towards achieving the
standard to go the Senegal 2022 Youth
Olympic Games, which would expose
me to a world-class multi-sports
event and be an important part of my
Olympic journey.”
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ADVERTISING FEATURE – LAW
Hay & Kilner

PREPARING FOR THE UNEXPECTED
Hay & Kilner’s Tom Bridge reveals why it’s essential business owners consider Business Lasting
Power of Attorney, whether they’re sole traders, partners or company directors

A
i
HAY & KILNER
For more information on business
LPA, email tom.bridge@haykilner.co.uk or call 0191 232 8345
www.hay-kilner.co.uk
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s a business owner, it’s important
to consider who would deal
with the financial affairs of
your business and its day-today management should you
become unable to make commercial decisions.
If you own a business and lose mental capacity,
the consequences could be disastrous for your
business.
To protect the interests of you and your business
if you lose mental capacity, a simple solution is
to make a Lasting Power of Attorney (LPA). This
allows you to appoint someone that you trust,
and importantly, someone who understands your
business (an attorney), to deal with the day-to-day
management of your business if you are unable to
do so.
A business LPA may assist in combatting
various crisis scenarios, such as having a delayed
flight due to events outside your control (such as a
natural disaster), or if you had an accident abroad,
leaving you in a hospital bed where you were in no
fit state to make business decisions.
Where a business owner lacks mental capacity
and no business LPA is in place, an application
to the Court of Protection will likely be required
to appoint a deputy. An application will not only
prove costly but is likely to take a significant
amount of time, exposing the business to various
risks. Contracts may be lost if no one has authority

to negotiate or sign on behalf of the business,
paying invoices or wages may become difficult and
the business owner’s family may become directly
affected if they are reliant on income from the
business.
Sole traders: as a sole trader, your business is
unlikely to have a separate legal entity from you.
As such, appointing an attorney under a business
LPA will be a useful way of dealing with business
continuity and crisis management in the event that
you are mentally incapacitated.
Partnerships: if you are a partner in a
business, it is important to check the terms of the
partnership agreement to see whether there are
any provisions dealing with a partner becoming
incapacitated. If this is the case, it is unlikely that a
business LPA will be required. However, if no such
provision exists, and you decide to implement a
business LPA, it is essential to take professional
legal advice to ensure that the business LPA
does not conflict with any other aspects of your
partnership agreement.
Company directors: it is vital to check the
company’s articles of association if you are a
director of a company. Often, and to protect the
company’s interests, the articles of association
would provide for the termination of a company
directorship due to a loss of mental capacity. If
there is no such provision, you should seek legal
advice and consider including this as a provision
within the company’s articles of association. If you
are the sole director of a small private company,
it is unlikely that the articles of association will
terminate the director’s appointment; otherwise,
there would be no one to run the company. In
such circumstances, it would be appropriate to
consider a business LPA.
Once an LPA has been made, it must be
registered with the Office of the Public Guardian
before it can take effect. The current fee for
registering an LPA is £82. Once registered,
the attorneys will have the power to enter into
transactions that are within the ambit of the LPA
so that they can effectively deal with business
decisions if you are unable to do so.

ADVERTISING FEATURE – EDUCATION

Northumbria University

STUDENTS TEE UP A STRATEGY TO
HELP DRIVE GOLF TOURISM
New research carried out by business students at Northumbria University is set to help golf clubs
across the North of England to futureproof their operations and drive revenue

K

een to grow golf tourism in the area
and tackle the financial challenges
facing local clubs, the Northern
branch of the Golf Club Managers
Association (GCMA), approached
The Business Clinic at Northumbria University
for help.
The GCMA – which represents and provides
professional support to 1800 golf clubs across
the country – identified a two-year stagnation in
financial performance for many of its members
based in the North. It reached out to the education
scheme that brings students together to form
a ‘consultancy firm’ – with the aim of solving
a specific business issue and providing free
advice to clients. Working on a project basis, the
students analyse the problem, consider potential
solutions and provide a detailed report with a full
presentation of their recommendations to the
client.
Eager to step up to the challenge was Sterling
Consultancy, a team of four final year business
students. They analysed the state of the UK
golf market and then researched the approach
of clubs in the North and Scotland that are
thriving in comparison to their counterparts.
The team identified a lack of exposure regionally
and nationally for golf tourism in the Northern
region when compared to Scotland and Southern
counties. The students uncovered frequent
failures to maximise the value and reach of digital
marketing with many websites in poor working
order or lacking functionality across mobile
devices.
Peter Jobe, regional manager at Northern
GCMA, reflects: “The golf industry has changed
enormously. Traditionally, marketing was never a
major requirement; the sport was always popular
attracting members of all ages. Now, clubs need
to operate as a business and, where internal
marketing skills and resources are in short supply,
they need to be developed to appeal and engage
with today’s younger, digitally savvy audience.”

Sterling Consultancy devised a range of
practical recommendations to drive greater
participation in golf for local people and visitors,
including taking a collaborative approach with
clubs working together to offer golf holiday
packages across multiple courses.
“I’ve been extremely impressed by the students’
report and recommendations,” says Peter. “The
team identified valid, inexpensive solutions to help
managers to grow and run a profitable business.
“We are now considering taking the report
to the next level by developing a social media
marketing strategy and Northern Golf Week
events.”
Speaking on behalf of Sterling Consultancy,
Business with International Management student
Abby Wiffen, says: “This was genuine work
experience for us. As a team, we developed a
good client relationship with Peter and I think we
have presented real solutions that will add value
to clubs and bring tourism benefits to the local
economy.”
Peter is also looking at the feasibility of putting
a business student intern into a golf club to
produce a marketing programme, which could be
adopted by most golf clubs through Northumbria
University’s Santander Internship programme.

i
NORTHUMBRIA UNIVERSITY
Photo, left to right: James Smith,
Abby Wiffen and James Sopp
(Northumbria students) with
Peter Jobe and John Hall from
the GCMA Northern Region
and Fraser Mair (Northumbria
student)
Got a challenge within your
organisation you would like The
Business Clinic to explore? For
more information, visit
www.northumbria.ac.uk/
businessclinic
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INTERVIEW
Guy Taylor

THE TASS-MASTER
Guy Taylor is national director of the Newcastle-based Talented Athlete Scholarship Scheme
(TASS), which supports up-and-coming athletes balance their sport and education. As the Sport
England-funded organisation celebrates its 15th anniversary this year, Guy talks to Alison Cowie
about how the scheme has developed over the years and how it has supported the likes of Tom
Daley, Greg Rutherford and Steph Houghton

T

ell me about yourself and how you
got involved in the Talented Athlete
Scholarship Scheme (TASS).
I grew up in Teesside and I survived
school because I was good at sport. I
played rugby, cricket and I rowed but, academically,
I wasn’t very good. When I finished school, I could
have gone to Loughborough – the university for
sports people – but decided to attend Newcastle
Polytechnic [Northumbria University] to study
business. I got involved in the student sports
activities and when I finished my course, I got the
opportunity to help develop sport at the university.
I left to work for a North East-based company that
was at the forefront of video analysis in sport. It
was 20 years ago when performance analysis was
in its infancy and we worked with the England
Cricket Board and the British Lions. Unfortunately,
when big names such as IBM became interested
in performance analysis, we couldn’t compete and
the business started to struggle. I came back to
Northumbria University for a short period and
then the TASS opportunity came up. It spoke to me
with regards to the journey I’d been on – being a
sports person who wasn’t as strong on the academic
side. This was precisely the type of athlete we were
looking to support.
How and why was TASS established?
After the 1996 Atlanta Olympics – when Team
GB came so far down the medal table with only
one gold – the Government decided to do sport
properly. There was a lot of investment made and
The National Lottery professionalised sport a lot.
Before this, it was the universities that supported
elite sports men and women. People in the sector
recognised the importance of universities because
they had the facilities and expertise. The idea of
TASS was established in 2004 so that the university
sector could be part of the sports system and
support up-and-coming athletes.
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What was TASS’s primary objective at that time?
The aim 15 years ago was to take the best athletes
in universities and support them to combine their
sport and their education. It’s a concept that’s now
called ‘dual career’. Being an athlete is a fleeting
part of someone’s life and they need to have
opportunities at the end of that.

provide the education, the coaches provide the
sport and we provide the bit in the middle. We
provide a package of supportive services such
as strength and conditioning, physiotherapy,
psychology and nutrition as well as training
around time management, wellness and mental
health.

How do you help athletes develop a dual career?
Our ethos is simple: the education [institutions]

Does TASS deliver these services?
No, the support is delivered by a network of
around 400 practitioners based at our partner
institutions across the country. TASS works with
these institutions to ensure the practitioners
are of the right standard and have the right
qualifications.
How does someone access your services?
Sports’ governing bodies and the federations will
nominate promising athletes. Athletes become
TASS scholars and there are different tiers of
how they can be helped, depending on what level
of athlete they are, what sport they’re in, and
the region they’re based. They get access to our
support services and some get small financial
payments for travel expenses. Each scholar is given
a 12-month contract after which they need to
reapply to the scheme.
Which athletes have gone through the scheme?
Most of the England women’s football team,
including captain Steph Houghton, have been
scholars, as have Olympians Tom Daley and
Greg Rutherford. Most of the England netball
team, who have just won bronze at the world
championships, were supported by us, as were a
lot of the women’s England basketball team who
recently achieved their highest ever finish at the
[EuroBasket] European championships. Also most
of the men’s and women’s Team GB hockey teams.
What feedback do you get from athletes?
It’s interesting. No one stands on the podium and
thanks us; it’s their mum and dad and their coach.
But if you talk to them after they’ve retired – when
they’re an accountant or a doctor – that’s when
they see how important our support was.
Do athletes recognise the important of
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developing dual careers?
Athletes live in the moment and aren’t good at
thinking about their post-sporting career. They’re
too focused on getting faster, stronger or better
at their sport. What’s good about TASS is that we
force them to think about that. You don’t get our
support unless you also do the education.

How has TASS evolved over the past 15 years?
Initially, we worked solely with universities and
our athletes worked towards a degree. But not
everyone wants a degree. So we’ve broadened
the opportunities to incorporate other pathways
such as apprenticeships. Our services are still
mainly delivered by universities but, for example,
you could be at Gateshead College studying for a
BTEC but go to Northumbria University for your
support services.
In terms of our services, we now take a more
holistic approach. In the past, coaching and
strength and conditioning have been the core but
we now look at the athlete as a whole, combining
their physical training with things like wellbeing
and mental health support.
What does the future hold for TASS?
Government funding in sport was very good
leading up to the London 2012 Olympics but the
landscape is far more challenging now. At TASS,
we’ve managed to maintain our funding because
we’re a cost-effective way to support athletes but
we’re conscious we have to be more commercially
aware. We’ve started working in partnership
with the British Army to look after its up-andcoming athletes – so duel career in terms of sport
and work. We’re also working with The Football
Association to provide support at the Women’s
Super League Academies. Consultancy is an area
we’ve recently gone into and we’ve been advising
the Brazilian and the Japanese governments
and working with federations such as FIBA
[International Basketball Federation] and FIFPro
World Players’ Union.
We’re also currently looking at possibilities of
extending our remit to earlier in the pathway –
working with more junior athletes – or further up
the pathway to more senior athletes.

i
TALENTED ATHLETE SCHOLARSHIP SCHEME (TASS)
www.tass.gov.uk
@TalentedAthlete
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ADVERTISING FEATURE – EDUCATION
Education Partnership North East

SUMMER OF SUCCESS
Sunderland College and Hartlepool Sixth Form achieve record results off the back of merger

S
i
EDUCATION PARTNERSHIP
NORTH EAST
Photo, left to right: Head of
Hartlepool Sixth Form, Mark
Hughes (centre) and students on
A-Level results day
www.sunderlandcollege.ac.uk
www.hartlepoolsixth.ac.uk
@EPNorthEast
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underland College and Hartlepool
Sixth Form are celebrating a
summer of outstanding A-Level
and vocational success on top of
being given a prestigious college of
the year award.
The merger between Sunderland College and
Hartlepool Sixth Form, which forms part of
Education Partnership North East, is growing
in strength, as students continue to achieve
exceptional results.
Combined, Sunderland College and
Hartlepool Sixth Form celebrated an overall
A-Level pass rate of 99 per cent. This included an
impressive 100 per cent pass rate in 23 A-Level
subjects including, Maths, English Literature,
History and Computing Science. A total of 73 per
cent of students achieved the top A*-C grades,
which is an increase on last year and a reflection
of the success of the merger almost two years
ago.
The outstanding results have enabled A-Level
students to secure places at high calibre
universities, including the prestigious Russell

Group Universities: Oxford, Cambridge, Durham
and Newcastle, and progress to higher-level
apprenticeships and embark on new careers.
Students at Sunderland College and Hartlepool
Sixth also celebrated a remarkable set of
vocational results, further enabling them to
progress their chosen career path.
Ellen Thinnesen, chief executive of Education
Partnership North East, says: “Our students
work incredibly hard and I am delighted that the
exceptional efforts of our students and staff have
been rewarded with outstanding results.
“I am proud of our students’ fantastic
achievements across all of our colleges, which is
testament to both the hard work and dedication
of our students and the staff who have inspired
them to achieve their best and pursue their
career ambitions. I wish them every success in
the next stage of their journey.”
The results cap off a successful year for the
colleges as last month they were recognised
as the top college nationally and awarded the
prestigious BTEC College of the Year by Pearson,
the UK’s largest awarding organisation.

IN ASSOCIATION WITH:

BUILT
ENVIRONMENT
North East Times’ success in covering the commercial property sector has prompted us to widen our scope to the Built
Environment. Just as we will continue to focus on news and views in the important commercial property sector, we have extended
our interest into every aspect of the construction environment. We will seek to engage with the many disciplines involved and
highlight the issues impacting them. Above all, we will promote the excellence that exists in the North East and deliver where we
can the inside stories from within the complex world of the Built Environment
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NEWTON AYCLIFFE

£140 million business park
approved
Forrest Park has secured outline planning permission to develop
a 55-hectare site located at the southeast of Newton Aycliffe for
commercial and manufacturing use.
This will see the creation of 1.75 million sq ft of business,
industrial, warehouse and trade units, a 60-bed hotel, public house
and roadside restaurant and retail units next to the A1. There is the
potential to create up to 3200 jobs.
The development will extend Aycliffe Business Park to become
the largest in the North East. A joint venture by Durham County
Council and the Forrest family, supported by commercial property

Trade, to showcase the wide array of opportunities on offer in the

developer Richardson Barberry, Forrest Park has already attracted

UK to foreign investors. It was one of just 11 projects chosen to

international attention. Earlier this year, it was featured in a

demonstrate Britain’s strengths in key sectors, from manufacturing

property portfolio, launched by the Department for International

and green energy production, to tourism, business and housing.

NEWCASTLE

Six of the best for The Pearl
The Pearl mixed-use landmark building in Newcastle’s
Northumberland Street has achieved six office lettings with two
more lettings ‘under offer’ or in solicitors’ hands.
The lettings are to Oliver Wyman, McGregor Black, Peter
Millican Law, R2 Commerce and Hyperspheric Solutions and Keda
Consulting.
In total, 6561 sq ft has been let, with a further 3966 sq ft about
to complete. Asking rents are £17.50 per sq ft for smaller offices
and £16 per sq ft for office suites in The Pearl’s tower.
Agents are Gavin Black & Partners and Knight Frank.

MIDDLESBROUGH

Sale of Victoria House,
Middlesbrough
Avison Young, acting on behalf of James Cook Discovery, has
secured the sale of high yielding mixed-use office investment
property, Victoria House, Albert Road, Middlesbrough.
The four-storey office building, with a café on the ground floor,
extends to 10,179 sq ft and is multi-let to eight tenants, including
Meridian Business Support and Insight Healthcare, and benefits from
a 98 per cent occupancy level.
The building was sold for £1.2 million reflecting a Net Initial Yield of
9.6 per cent, after deducting purchaser’s costs, and a capital value of
£118 per sq ft.
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Retail property:
a survival guide
Given the current retail market conditions and large supply of empty premises, landlords are becoming increasingly nervous
of upcoming lease expiries and the risk of being left with vacant units and substantial void costs. Victoria Huntley, graduate
surveyor at George F. White, explains where the opportunities lie for landlords to adapt to maximise their assets and
safeguard their future

It is impossible to avoid the frequent headlines of

in enquiries from potential tenants looking to

national retailers announcing store closures and

occupy former retail spaces to provide services

requesting Company Voluntary Arrangements

such as aesthetics clinics, dental care and

(CVA).

professional services, as consumers increasingly

The most recent has been the approval of
a CVA for Monsoon Accessorize following the
closure of almost 40 stores in the last two years,

look to visit the high street for services and
experiences, rather than to visit standard shops.
Permitted Development Rights enable

with a further 135 stores planned to receive rent

change of use and certain building works to be

reductions.

carried out without having to submit a planning

This is becoming common place in the retail

application. Class Use A1 (shops) is permitted to

market, with the British Retail Consortium

change to professional services, restaurants and

reporting that 1556 landlords have had to reduce

cafes, offices, dwelling houses and assembly

rent levels.

and leisure; although some of these are subject

As a result of this, other retailers feel they have
been left at a disadvantage to their competitors

to size constraints and prior approval.
For those change of uses which require

by paying significantly higher rents than those

planning permission, entering into an Option

who have entered into CVAs or other forms of

Agreement or an Agreement to Lease can be

insolvency procedures.

beneficial to both parties.

Primark has reportedly requested landlords

Although these are not typical mechanisms

cut some of their rents by 30 per cent in

when dealing with retail lettings, they provide the

exchange for extending their lease terms or

landlord with the added security that the tenant

investing in improvements to the properties.

will not lose interest or find another property

These issues have arisen due to an
accumulation of factors that include the

while awaiting the necessary consents.
A further strategy is for landlords to offer more

uncertain economy, burdening business rates

lenient lease terms than would have previously

and the success of online giants, such as

been recommended.

Amazon.
This has caused a lack of confidence in

Negotiating incentives, such as rent-free
periods, rental discounts or a fit-out contribution,

retailers and a reluctance to enter into new and

will be attractive to wary tenants along with less

onerous lease agreements.

onerous repairing obligations, shorter terms and

As it appears unlikely that there will be a
drastic change any time in the near future,
landlords are encouraged to adapt to the market

regular break options that would have historically
been avoided.
As we adapt to the future of our high street,

Victoria Huntley
victoriahuntley@georgefwhite.co.uk
07702 202766
George F. White

by being open to broader marketing strategies.

it is important to seek professional advice to

www.georgefwhite.co.uk

The key to this is being as flexible as possible.

ensure you are receiving the maximum potential

@GeorgeFWhite

One of the simplest ways to do this is by
being open to alternative uses.
We have experienced a significant growth

from your property.
Get in touch if you would like advice on
lettings or any of our other commercial services.
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O PINION – CHRIS D O BS O N

Amazon has plans
for the High Street
Amazon, the tech giant famous for its online retail delivery, has launched a programme in partnership with Enterprise Nation,
Direct Line for Business and Square to help small businesses grow on both the High Street and online, writes Chris Dobson

Today, like most cities and towns across the

to supporting the growth of small businesses –

country, retail in central Newcastle is under

helping them boost the economy and create jobs

pressure principally from online shopping with

across the UK.”

Amazon the dominant player.
Above all, however, there is a general malaise,
which saw as many as 7500 shops close across

Midlands, Yorkshire and across the South East.

the UK last year.

The year-long pilot retail programme will explore a

Indeed, reading Savills’ most recent “CVAs,

new model to help online businesses experience

Administrations & Liquidations” commentary,

the High Street, as well as highlighting the benefits

1552 out-of-town units and 2683 in-town units

of combining in-store and online retail.

have been affected, ranging from ceasing to

An independent research consultant has been

exist, looking for a buyer or agreeing reduced

commissioned to produce a detailed analysis of

occupational costs through a Company Voluntary

the impact of the pilot and will submit its findings to

Arrangement, sometimes covering 100 stores or

the Government following the call for new ideas to

more.

inform the Future High Streets strategy.

Retailers’ situation is testing, with financial

Arguably, this is the first bit of good news for

challenges on one hand and falling footfall against

the retail sector, which, apart from closures, has

a background of overall sentiment for UK Ltd being

seen footfall decrease across all sub-sectors, with

poor, on the other.

Springboard reporting earlier this year the “fifteenth

Meanwhile, for the shopper it’s paradise,

month of consecutive decline” and the High

with plenty of time to sit in the comfort of home,

Street experiencing “seven consecutive months of

research online, complete orders – sometimes of

weakening”.

very low value – with free next-day delivery and
with free returns if necessary.
City centre retailing can hardly compete with this

Lisa Hooker, consumer markets leader at
PwC, which published research earlier this year in
conjunction with the Local Data Company, says

and to make matters worse, retailers themselves

“it’s interesting the marked reduction in openings

can get it wrong with varying opening hours, low

has accelerated the net closure trend.

staff morale and poor choice of stock.
So the initiative by Amazon and its partners is

“In categories as diverse as fashion and financial
services, new entrants are able to gain share by

welcome, with more than 100 small online brands

launching online, enabled by technology and

getting the opportunity to reach customers on

consumer adoption of mobile and e-commerce,

the High Street in 10 ‘Clicks and Mortar’ pop-up

rather than be saddled with the costs and risks of

shops.

opening on the High Street.

At the same time, Amazon will create 150 fulltime apprenticeships while the Amazon Academy
will provide free digital training.
“From giving up-and-coming online British

“The High Street of the future will be a more
diverse space, not solely dependent on stores.
“The analysis reflects this with the net growth
of gyms and sports clubs, ice cream parlours and

brands the chance to experience physical retail, to

cake shops, in addition to initiatives to bring more

funding the training of full-time apprenticeships and

shared office spaces and homes into what were

helping to increase SME exports,” says Doug Gurr,

traditionally shopping areas.

Amazon’s UK country manager, “we are committed
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The first pop-up opened in Manchester, to be
followed by pop-up shops in Wales, Scotland, the

“However, it’s clear the rate of openings is not

IN ASSOCIATION WITH:

currently enough to offset the closure of traditional
retailers and services, so some tough decisions will
need to be taken in the next few years.”
This could also have an impact on the supply
chain, which must comprise some nervous
suppliers and if that is not enough, a final thrust
comes from Savills, which says shortening leases
and an increased focus on service is reinventing
how assets are valued by lenders.
Newcastle has always been a strong retail centre
attracting shoppers from a wide catchment area.
Don’t forget it only lost five per cent of retail
turnover when Gateshead’s Metrocentre opened.

“The High Street of the
future will be a more
diverse space, not solely
dependent on store”
The forecast was to lose up to 15 per cent.
So strong it always has been but with changes
afoot through a proposed Charging Clean Air zone,
which has still to be agreed at the time of writing,
there is concern that additional costs, on top of
parking and the fuel used by car-borne shoppers
to get into Newcastle, will deter shoppers.
The three councils concerned (Newcastle,
Gateshead and North Tyneside) are reacting to
a Government order to come up with a plan to
“improve air quality in the shortest possible time.”
Meanwhile, the UK’s retail sector remains
something of a conundrum.
Online is here to stay. Out-of-town retail
parks will not go away, but the imaginative use
of change-of-use planning laws may help High
Streets invigorate themselves with a better spread
of attractions.
After all, shop after shop doing the same thing
under different brands can be deadly dull.
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Esh helping to build
future sports stars
The construction company is playing a pivotal role in bringing three new all-weather sports hubs to Wearside, as part of an
£18 million project
so there’ll be more game time. All hubs have
extensive water attenuation ensuring pitches and
car parking areas are well-drained.”
All three site projects, which began in January,
are expected to be finished by the end of 2019.
Sunderland City Council leader Graeme Miller
believes it will help get Sunderland more active.
He says: “This is the biggest investment in
football by the FA in England. They’ve never given
£18 million to anybody and they’ve given it to
Sunderland.
“When you look at the success of England’s
Women’s football team, with seven of their squad
having gone through Sunderland, and the men’s
football team with Jordan Pickford and Jordan
Henderson, you see football is the key sport in
Sunderland.

Esh Group
www.eshgroup.co.uk
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Esh Build – Esh Construction’s commercial
build division – is the principal contractor that
is delivering the Football Foundation’s biggest
investment to date – three multi-million-pound
sports hubs across Sunderland.
The hubs are based at the Community North
Sports Complex in Downhill, Ford Quarry and the
Northern Area Playing Fields in Washington. The
£18 million project sees Esh appointed for the
construction of the pavillions and infastructure,
and as principal contractor for the pitch work
football hubs.
Paul Redman, divisional director of Esh Build,
says: “This project is great news for the city of
Sunderland. It will help to provide local schools
and football clubs with the highest standard of
facilities.”
The development is part of a national campaign
that’s being headed by the Football Foundation.
The goal is to provide state-of-the-art facilities
and 4G pitches to support the development of
grassroots football. Four new artificial floodlit
football pitches are being created at the
Washington site, one of which can be used for
rugby, and a further six pitches across the area, to
complement the existing grass pitches.
Paul added: “The project will mean that there’ll
be fewer cancellations due to poor weather,

“This project is great news
for the city of Sunderland.
It will help to provide local
schools and football clubs
with the highest standard
of facilities”
“I want more people playing football. But
these pitches will also be used for rugby and
the facilities will be used for general health. It’s
about getting Sunderland active. Our Step-Up
Sunderland programme ties into that.
“When these pitches are ready, hopefully,
people will use them and we’ll have more
successful footballers, a successful football club
back in the Premier League and everybody having
a good time.”
Esh Construction recently opened a project
office in Sunderland as it continues to deliver
major construction projects on Wearside,
including the Strategic Transport Corridor,
enabling works at the International Advanced
Manufacturing Park and the Football Foundation’s
Sports Hubs.

ADVER T I SI N G F EAT UR E – B UI LT EN VI R O N M E N T – G T 3

Collaboration is at the heart
of Community Activity
Open any newspaper and you are likely to read something about the UK’s health and wellbeing crises. Regardless of cause,
it is something that touches all of us, whether it is a friend who feels a little lonely after moving to a new city, a relative who is
challenged by their mental health or a colleague struggling to keep on top of their fitness. We all know there is no panacea or
silver bullet, but at GT3 Architects, we believe that community cohesion and activity is a key contributor to tackling these very
personal and social challenges
Well-researched, independent and respected
sources suggest that adults who participate in daily
physical activity lower their risk of depression and
dementia by 20-30 per cent1, the elderly reduce
their risk of falls, morbidity, mortality and loss of
independence by 30 per cent2, and a sense of
purpose and shared community begin to reduce
loneliness and support social cohesion3. Recent
television programmes, such as The Restaurant
That Makes Mistakes and Old People’s Home for 4
Year Olds, have highlighted how sharing a common
purpose and having an opportunity to learn from
each other deliver huge wellbeing benefits.
What if the sports and leisure facilities of the
future evolved to foster community spirit through
activity? We believe that it can be achieved through
collaboration.
We are already seeing different sources report
the same conclusions with regards to tackling a

gaming, plogging (picking up litter while jogging)

whole host of health and wellbeing issues. Forums

or going for a walk with friends as a means of

such as Active Uprising bring together all types of

exercise. There is no surprise that companies like

stakeholders to talk about policy and to reward

SoulCycle are as popular as they are, regardless

organisations that are leading the way in promoting

of politics, because they focus on building a

well-rounded, inclusive facilities for all that help

supportive community and activity is a means

more people to be active. It is encouraging to see

through which to achieve it.

knowledge being shared at the highest levels.
We also believe in the power of collaboration

Most importantly, we need to engage real

GT3 Architects
www.gt3architects.com
@_GT3Architects

people to understand what matters to them and

at a business level. Just recently we learnt that a

then we need to deliver it. ITV recently featured a

1. US Dept Health and Services

GT3 Architects designed leisure centre in Dover

gentleman new to Birtley Swimming Centre who

review, quoted by UK Dept of

is working together with a local mental health

had previously avoided going because of how

Health Start Active Stay Active

support group to tackle the rise in male suicides

he felt about his appearance. It is only by asking

in the area through the creation of a dedicated

people that we will understand how to help them to

activity programme. As professionals in the built

be more active and engaged in the community.

environment, we need to support clients to develop

Through collaboration among policymakers,

community-led places and spaces that include

joining the dots between different parts of the

those who are often hard to reach and for whom

community and actively engaging people, we

there are perceived barriers. We need to warmly

believe we can collectively begin to tackle some of

welcome and engage those who enjoy gardening,

the UK’s most serious yet avoidable social issues.

Report, (2011)
2. US Dept Health and Services
review, quoted by UK Dept of
Health Start Active Stay Active
Report, (2011)
3. UK Active Reimagining Ageing
(2018)
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Efficient planning is needed
to unlock development
opportunities
To make the planning system more efficient and to speed up the process of unlocking development opportunities, the
Developing Consensus Planning Group recommends improvements to the pre-application process

Developing Consensus
Author: Tim Bailey (Xsite
Architecture). Other working
group members are Gerald Hall
(Mableson Hall), Helen Marks
(Lambert Smith Hampton),
Sam Curtis (Curtis PDC), Adam
Heather (DWF) and Colin
Haylock (Haylock Planning and
Design)
www.developingconsensus.com
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To speed up the process of unlocking development opportunities, the Developing Consensus
(DC) Planning Group recommends improvements
to make it more transparent and reliable so that
more speculative development would come
forward across the region.
Moreover, it seems reasonable to assume that
if there were more certainty about quantum and
use-of-land at the pre-application stage (Pre-App),
more investment would be made more quickly in
development in the region.
The planning group recommends the introduction of an Early Assessment Triangle covering a
consensus on-site evaluation, clarity on crucial
policy requirements and an outline of key development requirements.
Conversations with local planning authorities
(LPA) about the long-term needs and potential of
our region are required to find potential benefits
that help stakeholders put the short-term and
local interests aside.
This would prompt some consolidation and
connection, enabling some lightweight work on
the relatively small number of things that might
make a major difference in identifying and exploiting an opportunity.
The aim is to help establish a planning framework that could facilitate and support investment.
If the development industry made clear the
implications of uncertainty, slow or poor performance of the planning process through local
authorities, this might be an encouragement for
Government to respect the power of the process
to drive the economy.
It may also provide the right encouragement to
ring-fence planning fees for investment in planning
teams within LPAs.
Conversations with one council have assisted
with the revised Pre-App charging schedule.
It was recommended that there should be an
opportunity for strategic discussions or in principle
discussions, which included representatives from
economic development and regeneration to be

able to establish the potential of sites quickly.
This has been accepted and a format for
‘Pre- Pre App’ discussions to take place is being
worked up.
While the DC planning group cannot directly
influence the perceived issues with the wider
national planning system, it can work closely
with the seven LPAs to address local procedural
constraints which restrict delivery.
The DC planning group hopes the next steps
are to meet with the head of planning at each
LPA. The group will facilitate a substantive debate
between the various interested parties about the
long-term opportunities for the region outside the
limiting political framework in each authority.
Alongside professional institutes, industry
bodies, lobby groups and higher education institutions – where research and innovative thinking is
currently taking place – Developing Consensus
will collaborate on findings and prepare a ‘North
East Open for Business’ paper that sets out planning objectives for each LPA from the collective
point of view of the DC membership.
It is the DC Planning Group’s intention to continue to meet and update this position statement
with progress on a minimum of an annual basis.
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INT ER VIEW – JOH N MCG RE G O R

Viewpoint
North East Times’ property writer Chris Dobson talks to John McGregor, a property investment specialist with extensive
experience across the UK and Central Europe with an emphasis on the Visegrád Group, the cultural and political alliance
between the Czech Republic, Hungary, Poland and Slovakia
Europe would struggle without EU membership.
The EU has been a fantastic vehicle for them and
invaluable given the culture change between years
of oppressive Communism and the reality of a
Western-style economy. There is a large measure
of incredulity given Great Britain has taken two
years to get nowhere on Brexit. After all, this is
Great Britain, the builder of a global empire, which
is now struggling to get a consensus on the way
forward to exit from a hugely important trading
area that stands for equality, peace, openness and
transparency. This is being replaced with an insular
approach, extreme views and little loyalty.
Your specialist areas are across the three

main commercial property sectors. Were you
surprised that the first quarter of this year

saw investment in UK shopping centres fall by
90 per cent? This is a phenomenal figure. Was
that all down to Brexit?

This has nothing to do with Brexit. The internet
has changed the world at a frightening speed.
Shopping at leisure online for delivery the next day
is a formula that is hard to beat. Footfall across the
sector is plummeting and as a result the traditional
High Street is under pressure. This is impacting on
large city centre shopping malls too. Some people
are in denial to believe this could happen. A further
potential threat is the UK-wide Air Quality proposal.
Clearly clean air is a good thing but paying a
£12.50 penalty to go and shop with car parking
charges on top could mean shoppers being £20
out of pocket before they have bought anything.
This is a serious challenge. Institutional investors
will survive, but property companies will be caught.
Taking a Visegrád 4 view, what would you say

the view of Brexit is from these countries who

What investment sales there have been were

In short, the view would be that Great Britain

about the market?

are all members of the EU and Nato?

has gone mad and the decision to leave the EU
is illogical. The countries referred to in Central
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in smaller UK towns. What does this tell you

I would say this is part of the churn of investment

disposals. Faced with the pressures on the High

IN ASSOCIATION WITH:

Street, this is to be expected. It may look bleak
but it’s time to rethink strategies. This could be a
fantastic opportunity for some.
When looking at opportunities for investment,
two general thoughts come to mind. Firstly,

overseas based investors – should they invest
more or sell their UK assets – and secondly,

should UK investors play at home where they
know the market or go abroad into possible
unchartered waters?

Wherever you are, it’s all about opportunities. You
have to have courage to go out of your comfort
zone. Some think abroad is the same as the UK.
It is not. Investors need to know the rules and it is
not without currency, legal and cultural risks. The
key is to take a careful look at opportunities and
trends, take local advice and not dabble as that is
the surest route to disaster.
Regional investments have seen average

yields move to their highest levels in nearly

eight years. What does this mean to regions
such as the North East where secondary
locations outnumber prime locations?

I believe institutional buyers in the UK regions are
diminishing. This leaves high net worth individuals,
small funds and property companies as the main
investors. There is a great opportunity to take back

One must look at Real Estate Investment Trusts

property from institutions which should, by the

(REITs), which own and operate income-producing

way, be investing in property companies and not

real estate. These can cover the three main

property assets.

sectors, but future success will depend on who
can deal with all three sectors. We are in uncertain

You live in the northern part of the North of

times.

you like to see and what changes do you

than capital gain. In general, we have been spoilt

Tyne devolved authority. What changes would

I believe the key is to look at income, rather

expect to happen?

since World War Two, with large-scale retail

I don’t know much about devolution for the North

development, both city centre and out-of-town,

of Tyne. All I would say is that one of the joys of

which have been very successful. Now the

living in Northumberland is the fact that not many

sentiment is changing and some of these schemes

people live here in an area of outstanding natural

are now not so relevant.

beauty. In terms of the local economy, completing

For the next 20 years we need to re-focus.

the dualling of the A1 would make a big difference.

The priority should be a safety-first approach

This has been talked about for years. Whether

based on delivering income. I would have thought

or not North of Tyne is sympathetic with this vital

Government-let buildings would be a good target

element of infrastructure remains to be seen.

for investors. I also think property companies will
take over the drive in the sector from institutions.

As to a general view of commercial property

in the short-term future, what would you say?

Maybe institutions should invest in property
companies, rather than in bricks and mortar.

85

ADVERTISING FEATURE – EDUCATION
Westfield School

DOUBLE CELEBRATION
FOR WESTFIELD
Westfield School celebrates the opening of its outstanding new Junior School and impressive
A-level results

W
i
WESTFIELD SCHOOL
www.westfield.newcastle.sch.uk

estfield, the independent
day school for girls in
Gosforth, has completed
the second phase of its
substantial investment
project with the opening of a newly configured
junior school and arts facility.
The first phase of work was completed in June
and saw the opening of a new state-of-the-art
STEM facility.
Phase 2 has also brought the school’s Junior Age
pupils onto the same site as the senior girls to make
the whole’ school life’ journey a more seamless
experience.
Meldrum Construction Services was appointed
to deliver the project at the school, which began in
December 2018.
Liz Keightley, Governor of Westfield School, says:
“We appointed Meldrum Construction Services
after a stringent tendering process and have worked
with them in order to deliver this multi-phase
project on time and budget.
“The refurbished buildings provide us with a
wonderful, modern Junior School and the third
phase of the refurbishment will house Art, Graphics
and the other STEM subjects – all on the one sixacre site in the centre of Gosforth.”
A-level results 2019
This summer Westfield School said goodbye to its
Upper Sixth pupils, who comprised a wide diversity
of talent.
The school has always been known for its
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fantastic creative arts and this year’s cohort is no
exception. Sarah Hall took Art, Graphics and
Textiles at A-level and achieved an impressive two
A* and an A. She is now planning to follow a career
in the arts.
Speaking on results day, Sarah said: “I didn’t
expect to achieve these grades at all! I am so
happy; I can’t wait to celebrate with my friends this
afternoon, but yes they are way beyond expectation.
My mum is just staggered and stunned!’
Meanwhile, Charly Curry-Brown loves
traditional clog dancing and music and is going to
Newcastle University to read Folk and Traditional
Music after she scored highly in her German A-level
and achieved an A* in Philosophy and Ethics.
On results day, she said: “I am so happy with
my results, I wasn’t expecting an A* in Philosophy
and Ethics and I can’t wait to start at Newcastle
University.”
Talented cyclist Miriam Jessett had to spread
taking her A-levels over two years due to her
sporting commitments. This year she took an AS in
Physics and achieved A* in art to add to her A* and
B from last year. Miriam is going to study Product
Design in Leicester while continuing to pursue her
dream of becoming a professional cyclist.
Overall, more than a quarter of the school’s A
level results were at A or A* level with just over onefifth of the girls achieving ABB or better in their
subjects. An incredible 56 per cent of the school’s
Upper Sixth also held unconditional offers for
university places ahead of results day.
Headmaster, Neil Walker, reflects: “We are
proud of all the girls and their achievements, many
have come through against the odds and their
achievements and destinations reflect this. I’m
so proud of all the girls and pleased to see them
following their interests in a wide range of further
studies from Graphic Design to Civil Engineering
and Film Production to Computer Science. It is
wonderful to see the diversity in the skills and
talents that the girls have and I look forward to
hearing of their successes in the future as they take
on their new challenges outside Westfield.”
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ADVERTISING FEATURE – BUSINESS
ZF

MIND OVER MATTER
While technology is key to everything ZF does, as producers of safety camera equipment, so too
are its people
Lisa Hudson, who leads on the many support
streams and campaigns ZF manages and runs, says:
“We know that our growth as a global company is in
large part down to our dedicated workforce, who go
above and beyond for the company.
“There are almost 1000 people who work here
and each staff member is as important as the
next. We want to look after them so if at any point
they need support with their physical or mental
health, they know a door is always open or there is
information available to access.”
As well as the support offered to staff on-site, ZF
also champions several good causes and recently
announced a partnership with Cancer Research UK
after the deaths of several members of staff to the
disease.

G

rowth and investment have come
thick and fast for global technology
company ZF and it is now regarded
as a centre for excellence in the
production of specialist safety
camera equipment.
As an employer of almost 1000 people at its
Peterlee plant, ZF fully understands and appreciates
the importance of its workforce to the continued
growth of the business.

i
ZF
www.zf.com
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Technology is important; people even more so
ZF is fully committed to the health and wellbeing of
every member of staff, providing extensive support
in various areas to ensure the right level of help is
available to anyone that needs it.
And they’re doing it well.
In 2012 the company was given a Bronze Award
from the North East Better Health at Work Award
programme, while HR manager Lisa Hudson was
nominated as Health Advocate of the Year.
Since then, ZF has progressed through the award
levels and is now looking to achieve Maintaining
Excellence in 2019.
The team highly values the accreditations at
ZF – testament to the company’s commitment
to its workforce. A healthy workforce is a happy
workforce, after all.

One of the biggest areas that ZF invests in is
mental health.
Lisa adds: “My team and I are very passionate
about mental health and to support that, working
in conjunction with Our Minds Work, we have
put in place an Employee Mental Health Advocacy
Service.
“Through this, we have successfully recruited and
trained 18 mental health advocates across the plant,
who provide a confidential signposting service and
work tirelessly to reduce the stigma attached to
mental health in the workplace.
“It’s so important that we do everything we can
for our employees – we know that when they’re
happy they’re more productive, and that’s essential
if we’re to continue to build on the reputation we’ve
established as a global leader in the production of
vehicle safety camera equipment.”

ADVERTISING FEATURE – EVENT

EMCON

HEATHER MILLS THE RIGHT
INGREDIENT FOR EMCON
This year’s EMCON is just weeks away and the hype around the event is greater than ever with the
announcement that VBites owner and successful entrepreneur Heather Mills is to be the keynote
speaker

F

or the last 11 years, EMCON has
established a place at the heart of
the engineering and manufacturing
sectors’ events calendar.
For companies in the North East,
it is the ‘must-attend’ event of the year, not only
giving them a chance to showcase their business
to hundreds of people but to meet existing and
potential clients and suppliers all under one roof.
This year, though, the hype is greater than ever
with the announcement that VBites owner and
award-winning businesswoman Heather Mills is
to be the event’s keynote speaker.
Heather, who has taken over the former Walkers
Crisps factory in Peterlee to accommodate the
continued growth of her business, will open the
industry leaders’ panel debate, giving an insight
into her entrepreneurial journey by outlining her
plans for the area, why she chose to extend her
vegan empire in the North East and her thoughts
on the future of the business and its plans for
growth.
She will then take part in the panel debate,
which is being delivered by the Engineering and
Manufacturing Network (EMN) in partnership
with delivery partner Jackson Hogg.
Ben Gilhespy, operations director at the EMN,
says: “There’s no doubt that the announcement
of Heather Mills’ involvement in our event has
generated a significant amount of interest.
“People are genuinely interested in her story
and want to learn more about her plans for the
area.

“I think the fact that she’s also going to
participate in the panel debate is even more of a
pull, as those in attendance will have the chance to
ask her and the other participants questions.
“It’s a real coup for our event and is a testament
to the growth EMCON has undergone since it
launched back in 2008.”
Fat Hippo has also been confirmed as the
catering provider, and through its Fat Hippo Fleet
brand will provide both meat and vegan options
for attendees.
The company was chosen following its
successful involvement with Business Durham’s
Food Truck Friday initiative.
EMCON 2019 will be on Thursday, October 10,
at the Xcel Centre in Newton Aycliffe.
Stadler Rail UK is once again the event’s
headline sponsor and will be delivering a session
around its plans for UK growth, while Business
Durham maintains its gold sponsorship status.
Other sponsors include GOM, Lumo Tax
Consultants and Horizonworks, which are silver
sponsors, and E-max Systems and Lemon Top
Creative as bronze sponsors.
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@emconshow
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ADVERTISING FEATURE – MEDIA
Drummond Central

FOR OUR JESS
To honour the memory of Jess McEnroe – who tragically died in 2017 from sepsis, aged 26 years
old – her colleagues at Drummond Central have raised more than £53,000 for charity. Managing
director Dan Appleby explains more

T
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DRUMMOND CENTRAL
Drummond Central is an awardwinning creative and digital
marketing agency that helps
ambitious businesses drive
revenue and growth.
drummondcentral.co.uk
letstalk@drummondcentral.co.uk
@drummondcentral
The UK Sepsis Trust works to
raise awareness, educate health
professionals and support those
affected by sepsis.
www.sepsistrust.org
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wo years ago, no one at Drummond
Central had even heard of sepsis. We
were blissfully ignorant of a disease
that kills more people than breast,
bowel and prostate cancer combined.
That was before we lost our Jess.
Jessica McEnroe (or J-Mac) worked as an
account manager in our client services department
for six years and was part of the team responsible
for bet365’s global marketing and advertising.
She joined straight from university and was part
of our family, woven into the fabric of the agency.
Colourful and loud, bold and sharp, funny as hell
and hard as nails, Jess was the life and soul of our
agency. She lifted everyone around her and was
the kind of person I hope everyone gets to work
with.
Jess suffered from a very rare illness called
Mixed Connective Tissue Disease, which meant
her immune system was slowly attacking her
body. This often led to emergency admissions to
hospital, time away from work and lots of different
treatments to manage the condition. Although this
exhausted Jess, she approached life stoically and
always with a smile. Even when she was in pain.

Unexpectedly, after celebrating a pre-birthday
meal with her family, Jess was taken to hospital
feeling unwell. Within 12 hours, on September 8,
2017, she had died of sepsis – ten hours short of
her 27th birthday.
Jess was one of 52,000 people who die in the
UK from sepsis each year. In fact, one person
dies every 3.5 seconds globally. And yet, too few
of us appreciate the number of people it affects
(over 250,000 in the UK each year) or know what
it actually is or how to recognise the symptoms.
What’s worse is that sepsis is preventable if caught
early enough.
To honour Jess, we felt we had to do something
meaningful. So we set ourselves the challenge of
raising £50k for The UK Sepsis Trust. The charity
exists with an ultimate goal to end all preventable
deaths from sepsis and improve outcomes for
survivors. They believe that earlier diagnosis and
treatment across the UK would save at least 14,000
lives a year.
Over the last two years, our team, families,
friends and corporate partners have thrown
themselves into a whole range of fundraising
activities. We’ve organised pub quizzes, opened an
office bar in Jess’s name (she’d have loved J-Mac’s),
dragged ourselves through 10Ks, half-marathons,
ultra-marathons and Tough Mudders, thrown
ourselves out of planes and had our heads shaved.
Some of us have also baked cakes and played golf.
As a business, Drummond Central committed to
matching anything that our people and friends
managed to raise, and I’m delighted to say that as
of August 2019, we’ve raised over £53,000.
We hope what we’ve done so far can help The
UK Sepsis Trust make some steps towards raising
awareness, so that people don’t have to go through
what we did when we lost Jess. We miss her very
much, and this has been our way of making sure
her memory lives on.
We know she’d be proud of what we’ve achieved
in her name.

ADVERTISING FEATURE – LAW

Sintons

WHAT IF IT’S NOT ‘HAPPILY
EVER AFTER’?
Julie Gallon, senior family law practitioner at Sintons, has over 20 years’ experience advising in
high net worth divorce and separation matters. Here, she discusses the benefits of prenuptial and
postnuptial agreements

A

mid the happiness and excitement
of planning a wedding, and then
the blissful honeymoon period
afterwards, no-one wants to think
of it being anything other than
‘happily ever after’ for the newlywed couple.
However, it is sadly the reality that some
marriages do end in divorce, which can result
in lengthy and unpleasant arguments over a
multitude of issues, although financial matters are
very often a central factor in disputes.
At the time of a wedding, this scenario will
probably seem a hugely unlikely outcome, and
certainly not one that anyone wishes to plan for.
However, planning for the worst case scenario can
be a very beneficial thing to do.
No longer the domain of A-list Hollywood
superstars, there has been a notable rise in the
levels of prenuptial and postnuptial agreements
being made in the UK. Couples realise they can be
very practical documents, which are often likened
to a form of insurance policy if the marriage does
break down.
Increasingly, couples are making marital
agreements, and not just in cases where significant
levels of wealth are involved. They are popular
with couples who have been married before.
The ‘prenup’ is the most common of the two
nuptial agreements and is prepared ahead of a
marriage detailing what will happen in the event
of a split. Among other things, they can seek to
ringfence assets brought into the marriage (or
acquired during it by way of inheritance) as well as
dividing those accumulated during it.
The ‘postnup’ works in a similar way but is done
after the marriage. Critics have said that ‘postnups’
are pre-cursors to divorce but this is certainly
not the case. Usually, they are made by couples
as a means for them to determine key matters
amicably and constructively should their marriage
ever fail.
The current position is that nuptial agreements
are not binding in England and Wales and the act

of entering into one does not override the ability
of the court to decide how a couple’s finances
should be dealt with upon divorce. However, they
carry far more weight than they used to following
a leading decision a few years ago. Consequently,
they have become much more common.
It is important that, in the event you do decide
to enter into a pre or postnuptial agreement, you
consult with a specialist family legal advisor to
ensure it is correctly prepared so it is something
a court will be able to take into account. Further,
they should also be reviewed and updated
as necessary, to take into account changes in
circumstances like the birth of children or
acquisition of any significant assets.
Although clearly a difficult subject to broach
and negotiate, nuptial agreements can give clarity
and reassurance to both parties in the unfortunate
event the worst does happen in their marriage. A
specialist legal advisor will be able to advise on
your options sensitively and guide you through
the process.
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@SintonsLaw
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ADVERTISING FEATURE – FINANCE
Vertem

ONLY FOOLS AND HORSES
John Dance explains how he successfully uses unique analytical methods as chief executive of
Vertem Stockbrokers and as a racehorse owner
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echnology has changed the world of
sport. Whereas the tools of visible
analysis, feel and conversation were
available in the past, now there are
technologies designed to measure
all aspects of performance. Data showing how
far a footballer has run is fundamental analysis
nowadays, while the impact of a tackle or the
physical stress imposed on the body can all be
scientifically assessed. Coaches and trainers have
much more information to work from and no
professional outfit ignores this opportunity to seek
out the ‘marginal gains.’
However, when it comes to horseracing, data
analysis is minimal. We know how fast a horse runs,
but we cannot adapt that to determine how fast a
horse might run. And obviously, we can’t ask it!
When it comes to buying an unraced foal or
yearling, it is even harder to judge. Does the horse
look right, is its constitution sound, does it move
well, etc.? Breeding is carefully considered, but this
is a hit-and-miss concept – a good sire and a good
dam don’t always produce a good foal.
I felt there was more that could be done to turn
this from an artform into a science, and realised
that some of the methods we use in investment
analysis at Vertem could be the answer.

The use of algorithms (using a complex set of
rules to be followed in problem-solving) as an aid to
creating research and analytical platforms is a major
part of Vertem’s research programme.
Gary Stockdale and I were fully aware of the
added analytical power we could create by adopting
modern algorithmic research techniques to
Vertem’s unique in-house research process when we
established our stockbroking company in 2010.
Over the years, these processes and formulas
have helped improve results for our clients and
have proven the strength of Vertem’s research
programme.
I subsequently started to create models to
aid with the selection of prospective racehorse
purchases. To say that my methods were greeted
with wild enthusiasm among the conservative
racing industry would not be accurate; however,
as with Vertem, the results have been proven over
time.
I adapted the unique analytical style at Vertem
to create a unique horse buying model. Horses are
acquired not only with prospects on the racecourse
in mind but also from a breeding objective, and this
is where the algorithmic-based models came into
their own.
The focus is to win races but also to ensure that,
even if a purchase disappoints on the course, it
should still have some value from a breeding angle
and can be sold readily. This buy-and-sell culture is
not dissimilar to investing in shares. It is often said
to ‘not fall in love with a share’, and the hard truth
is you must do the same approach for racehorses –
although that can be harder said than done.
As with Vertem’s research processes, my horse
buying models are continually evolving as more
evidence is created as to what works best. My target
is to deliver top-industry returns for clients at
Vertem and a strong stable of racehorses to enjoy in
the future.
As the late comedian Bob Monkhouse once
said: “They laughed when I said I was going to be a
comedian…they’re not laughing now.”
Someday, using algorithms to select racehorse
purchases might well be taken seriously.
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ADVERTISING FEATURE – DEVELOPMENT
RTC North

PUTTING MYMO ON
THE FRONT FOOT
RTC North’s Pathways to Innovation programme helps small to medium-sized enterprises (SMEs)
protect and commercialise new technologies, products, services and processes and access new
markets. Just one company that’s benefited from the programme is Mymo Group

M
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@RTCNorth
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ymo Group founder and
managing director Craig Downs
contacted RTC North a year ago
after a recommendation by an
independent consultant. Craig
was looking on ways to implement innovation
within the business – specifically with regards to
their newly-developed product Mymo – and this
was when the Pathways 2 Innovation began its
support.
Craig said: “We approached RTC North for
innovation support, including grant funding for
product design, and initially met with Sharon
Boyd and Paul Marriott. We sought advice on how
to progress the development of a prototype for
our new wearable technology in the most costeffective way but also tap into their network of
consultants and suppliers.
“The product we have developed, Mymo, has
been future-proofed to be adapted for other
markets and sectors including the health sector,
and we wanted to understand if this was an area
RTC North could assist us with.
Mymo is a wearable sock technology
incorporating product design, Artificial
Intelligence (AI) algorithm, smartphone
technology and big data analysis. The sock has
embedded electronics which measures a runner’s
gait and then uses AI to match their running

style to all the latest shoes on the market. It helps
consumers to make a much more informed
choice when selecting a pair of shoes, giving them
confidence that they are wearing the correct type
of footwear, which in turn minimises the risk of
injury.
Craig added: “RTC North has helped us in
a number of ways. Through Paul Marriott’s
connections, he set up a meeting with Professor
Hubert Shum at Northumbria University and
this was the start of a new relationship for us
and a major breakthrough in our development.
This enabled us to collaborate with Northumbria
University to develop the AI Algorithm and gives
our product credibility when we take this to
market.
“Allan Jeff from RTC suggested some suitable
software partners for the development of the
smartphone app and database and through a
competitive tender, we appointed a supplier
recommended by RTC North.
“Like any SME, there is a lot of cash burn at
the beginning so access to grants and assistance
is always welcome. We were introduced to Karen
Moody, who informed us about grant funding
streams. Through RTC’s Designing Better Business
programme, we were successful in applying and
received grant funding towards the development
of the software element of our product.
“Within the space of a year, progress has been
accelerated quicker than we anticipated thanks
to the support we received from RTC North. We
are fine-tuning and testing the technology and
we are looking to take this to the manufacturing
stage with a proposed official launch to market
at the end of the year. We have filed a worldwide
patent and will initially launch Mymo in the UK.
As running is a global sport, our growth plans are
to take this product into Europe and the US, and
we are already looking at how we can adapt the
product for other sports and the health sector.
“We hope to receive continued support from
RTC North throughout our journey.”
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ADVERTISING FEATURE – FINANCE
Leathers

THE BUSINESS BENEFITS
OF BIKING
Having completed many of the planet’s most gruelling cycling challenges, including Le Loop and
Cape Epic, Michael Leather has juggled the enormous commitment required for life in the saddle
with leading the rapid growth of Leathers. Here, he shares his experiences of how time spent on
his bike has delivered significant business benefits

M

y journey into cycling has been
unusual to say the least.
Some would describe my
voyage as life-changing, others
as lifesaving. Indeed, when I
feel overweight, it is nowhere near the weight of
ten years ago.
Cycling has brought so many things to me in
business and in life.
Having for many years been often completely
consumed by work, cycling has been a huge
release. I have been able to re-discover something
of the elusive ‘me time’, while also simultaneously
allowing me the head space to process many of
the thoughts or consider client matters that being
confined to the office simply doesn’t allow for.
The health benefits have been inestimable.
Cycling has truly changed my life and
re-educated me on the need to put my own
wellbeing much higher up the priority list when
the tendency is to put family, clients, your
business, your team and many other things
well before giving yourself so much as a second
thought.
Cycling has also become warmly embraced
by the Leathers team, and the brand has become
intrinsically linked with our love of the sport. I
have completed Le Loop three times since 2015,
for which I know many people think I must be
slightly mad.
Le Loop is the amateur cyclist version of
the Tour de France, which follows the exact
2200-mile route taken by the professionals, only
one week ahead of them. To be joined by my
colleagues at various stages was truly something
special. The team-building and bonding effect
cycling has had on our team has been huge.
There are lessons that can be learned from
applying the commitment cycling requires into
your work life, which I think can be explained in
five main points.
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Clarity of thought
Advisors should provide advice. It might seem
obvious, but to do so in an effective manner
requires mental clarity. My top tip is to get on a
bike – or a similar form of exercise – and go out
and ride. I have been asked before what I think
about when I am cycling, and I will unfailingly
say one of three things: nothing; left/right
(as I concentrate on turning the pedals); and
everything from work to cooking and the weather.
Cycling clears the mind and allows space and
time to get to the root of a problem. It has allowed
me to re-discover the benefit of having time to
think.

Discipline/planning
When I am training for an event, I need to make
a plan to get the training in, the work done, and a
life lived. Discipline and planning aren’t really ‘cool
words’ in the current ethos, but to run a successful

business these have to be strong elements.
I often bring to mind the saying about the golfer
Gary Player, which goes: “the more I practice, the
luckier I get.” I think that in terms of both sport and
business, if we know what we are doing and why, it
is far easier to move the business forward, to push at
doors, and to create opportunities.
Watch the diet
The obvious thing to talk about here is food
and nutritional balance. But being in business,
whichever field you are in, is about diet too. It’s very
important to watch and understand the information
you are taking in, to process that information and to

make sure it is properly digested.
Team building
One of the most exciting things for me has been the
ripple effect on the Leathers team, and how warmly
they have embraced the benefits. I completed Le
Loop in 2015, 2017 and 2018.
In 2015, eight of the team rode stages with me,
and in 2017 two of the team rode stages with me.
Two other people were inspired by my 2015 exploits
to ride the whole route.
In 2018, one of the team rode stages with me,
but far more of the team were inspired to ride the
London to Paris challenge.
As well as helping to create a team dynamic
few other businesses could possibly rival, we have
also collectively raised well over £50,000 for local
charities as a direct result of our cycling.
In a development that does make me feel truly
humbled, I have also been told that a number of
people who were so inspired by my story went on to
complete Le Loop themselves earlier this year.
Paying it forward
We are also hugely proud to be a sponsor of Storey
Racing, the cycling team established by Dame Sarah
Storey, who is globally known as Team GB’s most
successful female Paralympian.
The ambition and determination of a decorated
athlete like Dame Sarah – and her husband Barney,
himself a multi-gold medal winning Paralympian
who also runs the family business – is something
you cannot fail to be inspired by. The team and I
certainly have been.
But it isn’t just Sarah.
As a team, we are also excited to support Katie
i
Toft, a five-time world champion, and Hannah
Dines. I will be on the roadside on September 21
LEATHERS
supporting them at the Para-Cycling International www.weareleathers.com
event. We are also really excited about the impact of @leathersllp
the upcoming World Championships in Harrogate
and the waterfall effect for our office.
We do not always know what a personal
achievement will lead to, but this shows how our
achievements can benefit the ambitions of others.
We need to carry on and inspire people to push
themselves and discover their own potential.
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ADVERTISING FEATURE – DESIGN
JMF Group

SIGNS OF SUCCESS FOR
JMF GROUP
North East-based JMF Group has seen rapid growth in its signage division, which accounts for
over 50 per cent of business operations

J

MF Group delivers in-house
solutions including design, print
and digital, but it is the expansion
and demand for its signage services
that have seen the biggest increase
over the last couple of years. As a result, the North
East-based company has opened a new office in
London to serve and accommodate its growing
client base in the capital.
JMF Group has secured contracts with some of
the biggest names on the high street and provides
a national installation and maintenance service.

i
JMF GROUP
Photo, left to right: Jack Foggin,
Olivia Foggin and Michael Foggin
(JMF Group)
www.jmf-group.co.uk
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All signs and images are manufactured in one of
four factory units it operates from in Swalwell and
the company has invested over £1 million in new
technology to meet the growing demands of visual
graphics and display systems that clients require.
With the company providing all types of signage
from illuminated lightboxes and site hoardings to
large format printing, flex face, built up lettering,
etched signage, vehicle wraps – there is nothing
JMF Group can’t do.
Jack Foggin, managing director of JMF Group,
says: “We’ve had some very challenging requests

and projects to work on but, when it comes to
signage, we always manage to deliver.
“We’re geared up to make sure we have the very
latest products on the market including metal and
plastic fabrication facilities, along with vinyl, large
format and digital print capabilities.
He continues: “We’re now working with clients
on projects of all sizes from individuals, one-off
shop front fittings through to national blue-chip
companies with large volume rollout contracts. We
pride ourselves in delivering a first-class service
and a lot of our business is generated through
word of mouth.
“Our experienced project managers work
with our clients from taking the initial brief right
through to after-sales service and we install in
every corner of the country, including Ireland.”
The company is currently celebrating its 30th
year in business and works with a wide range of
private, public and third-sector organisations.
JMF Group has secured a contract to supply and
install at a further 122 sites nationwide on behalf
of Bargain Buys for 2019/20. The specification
includes internal illuminated signage, reverseapplied frosted logos and lettering for windows
and doors, as well as internal double-sided pointof-sale and external projecting signage.
Another long-standing client on JMF’s roster
includes national retail company, Poundstretcher.
The team is working on a national rollout of new
signage with additional POS projects planned for
this year and next.
The property director of Poundstretcher
reports: “JMF Group has been our signage supplier
for many years now and every time they meet our
tight deadlines and never fail on providing the
highest quality products. Any challenges they hit
is overcome with willingness and enthusiasm. We
look forward to continuing our work with them.”
JMF Group provides essential site surveys and
drawings and its fitting engineers fully comply
with PASMA, IPAF and CSCS accreditations,
while the company has recently been awarded
construction gold status.
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SPORT – Ben Stokes and Mark Wood

Weeks before his Headingley Houdini heroics secured a remarkable
victory over Australia to rekindle England’s Ashes flame, Ben Stokes
was playing an equally crucial role in the country’s ICC Cricket World
Cup triumph. Victory in the competition was the culmination of four
years’ work to transform the country’s one-day side from perennial
underachievers to global champions. Here, Steven Hugill speaks to
Ben and his team-mate Mark Wood about the watershed success and
the incredible finale that sealed England’s maiden success in the blue
riband tournament

L

umley Castle has somewhat of a
haunting past.
Its creator Sir Ralph Lumley may
have survived skirmishes with the
Scots, but he wasn’t so fortunate
when he rebelled against Henry IV.
His wife Lily suffered an equally premature end,
her fate said to have been sealed by two priests
who threw her down a castle well for refusing
Catholicism.
She, however, hasn’t gone quietly.
The legend goes that she haunts the 14th
century Chester-le-Street building to this day,
rising from her watery grave to spook guests at
what is now a luxury hotel.
It’s perhaps ironic then that two Durham
County Cricket Club players, their skills honed on
pitches sat in the shadows of the castle where Lily’s
myth perpetuates, were crucial contributors to a
campaign that finally laid English cricket’s biggest
ghost to rest.
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“We don’t really understand what we’ve done
yet,” admits Ben Stokes.
“It hasn’t sunk in and I’m not sure when it will.”
There is little wonder the imposing all-rounder
needs some thinking time.
Since 1992, England’s impact in ICC World
Cup competitions was negligible, their tenure in
tournaments fleeting, their performances all too
regularly fitful.
“I never thought anything like this would
happen to me,” admits Ben’s fast bowling teammate Mark Wood.
“It was absolutely epic; there were people in the
dressing room crying after the final.”
Since its inception by North Yorkshireman
Thomas Lord in the early 1800s, Lord’s Cricket
Ground, set in London’s leafy St John’s Wood, has
borne witness to countless memorable matches.
The captivating, crazy events of the World
Cup final on Sunday, July 14 added another
unforgettable chapter.
A tied 50-over one-day international match
followed by a tied Super Over – the latter decided
with a final ball run-out – meant England secured
the trophy at New Zealand’s expense by virtue of
scoring more boundaries during the sides’ initial
innings.
Ben, who was born in New Zealand but moved
to Cockermouth aged 12, dragged England to the
six-ball shootout with an unbeaten 84.

It was not without drama, however.
As he attempted a second run, a fielder’s throw
ricocheted off Ben’s glove and sped to the boundary,
gifting England crucial extra runs that helped take
them to the Super Over.
He then returned to the crease with wicket-keeper
Jos Buttler, where he helped set the Kiwis a target of
16 for glory.
When batsman Martin Guptill – the man whose
throw cannoned off Ben’s hand just minutes earlier –
was run out chasing an improbable second run, the
title was England’s.
Ben, who according to official figures covered
nearly 13 miles in the final, fell to the floor in a mix
of exultation and exhaustion, in the process breaking
a pair of sunglasses he’d borrowed from Mark.
“The night went on for quite some time,” smiles
Ben, who scored 465 runs in the tournament and
took seven wickets.
“At the end of the 50 overs, I was frustrated
because we got so close and didn’t complete the job
properly off the last ball.
“So, when I was told I was going back out for the
Super Over, I had to give myself five minutes away
from everyone and the atmosphere of the ground.
“I went out the back, where the showers are and
where it is quiet, to get my head switched back on
because I knew I had to go out there and do the job,”
adds Ben, whose deeds earned him the player of the
match accolade.
“When we won, it was a brilliant feeling.
“It takes quite a long time after a game for the
team to get together because the media wants
reaction straightaway, so lads are here, there and
everywhere.
“But, once we eventually got back to the changing
room, it was like, ‘right, howay, let’s start the
celebrations now.’
“We also had all of the families and friends come
into the changing room, so we got to share the
moment with them too, which was special,” adds
Ben, who grabbed the headlines again in late August
when he struck an unbeaten 135 to lead England to
the unlikeliest of one-wicket Test Match victories
over Australia at Headingley.
For Mark, who bowled the World Cup’s fastest
delivery at 95.88mph, the experience was more
traumatic.
The normally chipper Ashingtonian was left
nauseous by the unfolding events.
“The pitch was difficult, which for the neutral
probably meant a better game, but I certainly didn’t

enjoy it,” he says.
“I felt physically sick thinking I might have to bat
and that if Stokesy got out that I might have to hit
a four or six to try and win the match,” remembers
Mark, who was run out from the last ball of
England’s 50-over innings after joining Ben in the
middle.
“At times during the game I thought we were dead
and buried, but to come back and show that strength
of character was brilliant.
“You are always nervous but when you are out in
the middle, you feel in semi control,” reveals Mark,
who made his Durham debut in 2011.
“When you are just watching, as a human being
and especially as an Englishman, you tend to

overthink things and your mind starts racing, even
erring towards the negative.
“Rather than thinking, ‘I could smash the winning
runs and win the World Cup here,’ you think, ‘what
happens if I get out?’, because you just don’t want to
let anyone down.
“But I had every confidence in Ben.
“He was in the zone. His eyes were focused,
and he had a stern look on his face; I knew he was
pumped.
“It was perfection at the end of the game, and it
was even better to share it with Ben, who is someone
I’ve grown up with and is one of my close mates in
the team.
“That made it all the more sweeter.
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“When it was all over, we knew we had achieved
something great and it was a fantastic night,” he
continues.
“It was then that the emotions of the day really
came out.
“We had reached the summit.”
As we chat in an office at Durham’s Chester-leStreet ground – officially known as the Emirates

Riverside – the arena is looking more like itself.
After hosting a number of World Cup group
stage matches, including England versus New
Zealand, the dust has settled from a whirlwind few
weeks.
The physical environment has returned to
normal – the ICC advertising hoardings used
throughout the tournament have gone and
Durham are back on home turf after time away to
accommodate the tournament – but for English
cricket, things will perhaps never be the same
again.
As we talk, Ben and Mark are signing
shirts, balls and programmes, their distinctive
decorations giving the artefacts extra value.
I ask if the pressure of being an England player
in a competition the hosts were favourite to win –
after years of failure – had played on their minds?
It had for others.
When the television broadcaster used Freya
Ridings’ single Castles – a song about rebuilding
from a painful relationship – to accompany a
montage of the final, it wasn’t an accidental choice.
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From the moment England fell short in World
Cup finals in 1979 and 1987, and then again versus
Pakistan in 1992, the country and one-day cricket
were always uncomfortable bedfellows on the
biggest stage of all.
The litany of disappointments was long.
Chief among them was the 1999 contest when
England, again as hosts, ignored the marketing
executives’ upbeat vision for a ‘Carnival of Cricket’
and shuffled meekly out of the event before the
competition’s official song was even released.
In 2007, cricketer-turned-Top Gear-host
Andrew Flintoff usurped any on-field action
when he embarked on a drunken late night pedalo
expedition in search of Sir Ian Botham’s boat.
All he found was trouble and public
indignation.
Arguably, however, the nadir came in
2015 when England were dismissed from the
tournament having only defeated Scotland and
Afghanistan.
Among their losses was a reversal to then cohosts New Zealand with a barely believable 226
balls remaining.
Eoin Morgan, England’s Dublin-born captain
who had only just taken the reins, carried the
haunted look of a skipper lost in a raging sea.
Inspired in no small part by the aggression
shown by rival nations, Morgan and the England
hierarchy implemented a paradigm shift of
attacking cricket headlined by batting belligerence.
That England were ranked as the premier side
in one-day cricket ahead of their home World Cup
– and were able to crown their renaissance with
the grand title – owes a fair bit to those chastening
events of 2015.
However, when the team lost consecutive games
to Sri Lanka and Australia in the 2019 group
stage, leaving the side’s hopes in the balance, were
previous scars at risk of re-opening?
“That was probably where we were at our lowest
confidence-wise,” admits Mark, who claimed 18
wickets in the competition.
“We spoke before the tournament that on our
good days we are going to have people telling us
we are going to win it, and that on our bad days we
will have them saying we are under pressure and
that we couldn’t handle it.
“It was Eoin’s philosophy to keep us very level.
“The Sri Lanka game hurt us a lot, we were
buzzed and hit hard by that. The Australia game
probably had a bit of a hangover to it, but it made

it very clear for us.
“We knew we had to win four games to win the
World Cup.”
Ben too admits there was tension but says that
using England’s post-2015 approach of embracing
a challenge, rather than recoiling from it, helped
the team through its tough spell.
“We wouldn’t have been happy unless we
walked away with the trophy,” he says.
“Being ranked as favourites doesn’t mean you’re
going to win the tournament – there is always
pressure to perform – especially when you do as
well as we did in the four-year period prior to the
World Cup.
“But we embraced that as a team,” adds Ben.
With the notion of England’s new-found belief
in mind, I ask Ben if the experiences of his past,
particularly from another close final, helped him
deal with the situation.
In 2016, England were denied a World
Twenty20 title in India when West Indian Carlos
Brathwaite struck Ben into the Kolkata crowd for
four consecutive sixes.
As Brathwaite, mobbed by his team-mates,
released a guttural celebratory roar, an ashenfaced Ben slumped to his haunches.
So, does his 2019 Lord’s experience represent
grand final redemption?
“It was a disappointing night in 2016, but I had
to put it to bed,” says Ben.
“The thing about sport is that you do something
in a game and then you have the next game to
focus on.
“It is what you have to do with good
performances as well; you cannot rely on your last
performance to get you anywhere.
“You’ve got to sweep everything under the
carpet and start again.”
If England’s World Cup success represented a
watershed moment in the 50-over game, it also left
an indelible mark on the sport in this country.
A winning team means increased exposure
and interest, and England’s triumph slingshotted
cricket into the public consciousness.
When England’s 2019 heroes look back on their
careers, they will have their medals and memories
of the bond they forged to take the country to the
zenith of the world game.
But they will also be safe in the knowledge, adds
Ben, that they attracted a new generation to the
game.
“I’ve had so many people come to me and say, ‘I

didn’t watch or like cricket but I do now, that game
had me glued to the TV’”, reveals Ben, who scored
a century in England’s second Test Match against
Australia last month upon his return to Lord’s.
“When people are saying they took no
interest in cricket but are now into it, that is an
overwhelming thing to think about.
“It stands the game in great stead for the future

DURHAM COUNTY
CRICKET CLUB
@DurhamCricket
@benstokes38
@MAWood33

and hopefully we can inspire the kids who watch
us to go out and do what we did.
“It feels great that we have managed to make
people love the game.”
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FASHION – Adidas / Stella McCartney

Global sports brand
Adidas and renowned
fashion designer
Stella McCartney have
proved a winning team
for more than a decade
and the partnership
has recently launched
another versatile and
ultra-stylish sportwear
range. The innovative
Adidas by Stella
McCartney autumn/
winter collection
incorporates cuttingedge fabrics that help
reduce impact on
the planet, without
compromising on
performance
The collection is
available now at www.
adidas.com and www.
stellamccartney.com
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INTERVIEW – Alan Hodgkiss

BALANCING ACT

Alan Hodgkiss, business owner and consultant at Business Doctors Newcastle, has more than 30 years of retail and
branding experience, primarily in sports and fashion. He developed an interest in vintage sportswear memorabilia in
the 1980s and has since amassed an enviable collection

I source items from many places: stores, online,
Ebay, vintage shops and markets and samples.
Around 20 per cent of my collection have come
from trips abroad.
It’s almost impossible to pick a favourite item from
my collection. It’s always changing. My favourite
period, though, is the last century when most items
were produced to be worn. They weren’t hyped
up for collectors the way they are now. Back in
the 1970s and 1980s, a lot of sportwear was also
produced in Europe (Adidas, Fila etc) or the USA
(Nike, New Balance etc) and were really high quality.
The pair of Vintage Nike ‘moon shoes’ that raised a
record-breaking $437,500 at auction is remarkable.
Unfortunately, most of the trainers degrade over
time and so I’m not sure how sustainable these
prices are.

ALAN HODGKISS
www.businessdoctors.
co.uk/business-consultant/
alan-hodgkiss/
alan.hodgkiss@
businessdoctors.co.uk

I

’m an accidental collector. I started as a
sportswear consumer in the 1980s and I’ve
retained almost everything over the past
four decades. In the early days I would save
up for three or four months to buy a pair of
trainers and therefore cherished them.
I’ve always bought items that I personally liked
and would wear, even though I haven’t worn a lot –
especially the trainers.
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My most valuable item is probably a pair of Air
Jordan 1’s from the smallest ever production run
(mine is No. 5 of seven pairs). They were given to
me personally in 2001 by Mark Parker, who has
been the chief executive of Nike since 2006. They
were worth thousands, but Nike repeated the trainer
a few years later, which diluted the value. I also
have the first-ever Nike International (UK) clothing
catalogue, with the address of Tiley Road, Crowther,
Washington, NE38 0EB. I have three garments from
that catalogue – all of which were made in the UK.
My advice to someone thinking about collecting
sporting memorabilia is to enjoy and really like
what you buy. Don’t become a slave to it as you
may end up overpaying. Be aware that most trends
are cyclical and will fluctuate. StockX, an online
sneakers and branded goods market place/stock
exchange, is a good place to start.
My son loves my collection, my wife tolerates it,
and my daughter wants one of her wardrobes back.
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TRAVEL – Dukes London

WHERE LUXURY MEETS
SERVICE – DUKES LONDON
Richard Dawson takes the Azuma train to London’s Mayfair for a subtly luxurious overnight stay at Dukes hotel

M

ayfair. It’s an area that
personifies London’s global
image as a centre of wealth,
history and exclusivity.
Walking through the narrow,
cobbled streets of Georgian townhouses,
everywhere you see the commemorative blue
plaques, detailing which famous historical figure
lived where and when.
According to a recent survey, Mayfair is the
most expensive place in the world to stay, with
hotels regularly stretching into the thousands
per night. In the heart of St James, however, is
a hotel where you can enjoy a slice of five-star
luxury without such eye-watering prices – Dukes
London.
Travelling to the capital has never been easier,
with the new Azuma trains from LNER offering
direct routes from Newcastle in little more than
two and a half hours. The new fleet was built in
the North East at Hitachi Rail’s assembly plant in
Newton Aycliffe.
The Azuma train is a serious upgrade from the
previous generation, both in terms of comfort and
functionality. Journeys are smoother than before
with more controlled air conditioning and the new
seating layout gives passengers options tailored to
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the purpose of their trip.
From King’s Cross, it is just a few short stops
on the Victoria line to Green Park, where you can
continue straight ahead to Buckingham Palace or
turn left into Mayfair.
Hidden away in a secluded courtyard, Dukes
London offers guests a sanctuary from the hustle
and bustle of Piccadilly Circus, which is just
around the corner. A member of Small Luxury
Hotels of the World (SLH), Dukes prides itself on
the dedication of its staff and the quality of service
they provide.
From the moment you enter the historic
building, Dukes staff attend to your every need,
conveying passion and knowledge for their
facilities like the famous Dukes bar, where writer
Ian Fleming supposedly took inspiration for the
James Bond series.
A martini at Dukes bar is highly sought after
and it’s easy to see why. Smart bartenders mix
drinks at your table, pouring ice cold spirits into
classic glassware. The bar has an intimate layout
and is furnished with deep blue velvet upholstery
– it’s all very 007.
The hotel’s food offering is a landmark in its
own right. As the name suggests, the Great British
Restaurant (GBR) serves a thoughtful menu of
traditional British dishes with a contemporary
twist. In 2018, it was awarded two rosettes for
culinary excellence by the AA.

Each dish is available as either a starter or main
course portion. We opted for starters of Jerusalem

artichoke soup with duck liver parfait (£9) and
haggis scotch egg (£8). The latter was garnished
with seared Bramley apple and whisky sauce.
The artichoke soup was particularly delicate and
combined well with the duck liver parfait. Both
were paired with fresh caramelised onion bread
and topped with crispy shallots. As good a first
course as you could imagine.

Mains were the 57-degree lamb neck fillet (£26)
and roasted cauliflower florets with Colman’s
mustard and Binham blue cheese (£18). On the
side were melt-in-your-mouth hasselback potatoes
with a sour cream dressing.
The lamb neck was cut into four precise
medallions and bared closer resemblance to
fillet steak in both appearance and taste. It was
accompanied with pickled sea asparagus, cut into
an organic Bagthorpe farm potato jacket.
The tricolour florets were light, crunchy and
creatively presented with a mustard seed dressing,
making for a filling and aesthetically pleasing
main course.
The dessert menu was concise, with five choices
to choose from. We opted for lemon meringue pie
(£8) and apple and blackberry cheesecake (£8).
The cheesecake arrived deconstructed, with
pieces of ginger crumble, fresh blackberries and
lemon zest spread about the plate. My travel
partner described the lemon meringue pie as ‘the
best ever’, which is all that needs to be said really.
At this end of the hospitality market, the service
has to be at a certain level because many operators
rely on repeat business from customers who are
drawn back by memorable previous experiences.

At Dukes London, this is essential to their
philosophy and delivered with great care and
attention to detail. Whether it was the concierge
at check-in or the maître d’hotel in the restaurant,
everything was laid out for you to guarantee
relaxation.
That relaxation culminates in the classically
decorated guest rooms and suites. Each is
furnished with a vintage wooden table and chest
of drawers and fitted with gold-plated fixtures to
elicit a sense of subtle luxury, consistent with the
whole building. All period features have also been
retained with a full marble en-suite bathroom and
decorative coving throughout.
Dukes London knows who its core market
is and tailors the whole guest experience to
delivering for that market. That’s not to mention
the fact that in minutes guests can be at Piccadilly
Circus, Buckingham Palace, Regent Street or Hyde
Park. It’s a hotel that captures the imagination of
visitors as to what classic British hospitality really
looks like.

DUKES LONDON
Rooms at Dukes London start
from £350 per night for two
people
www.dukeshotel.com
LNER
For more information and
bookings for LNER/Azuma
trains, visit:
www.lner.co.uk
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BUSINESS LUNCH – The Treehouse Restaurant at The Alnwick Garden

BUSINESS LUNCH THE TREEHOUSE RESTAURANT
AT THE ALNWICK GARDEN
in their droves (800,000 per annum the last time it
was measured) is how the business keeps adding
to its offering, extending the gardens, renovating
the castle and diversifying its attractions.
The most impressive example is the Treehouse
– a combination of wooden walkways, suspension
bridges and a unique restaurant. Integrated into
the treeline as if it had always been there, the
Treehouse was built with cedar, redwood and pine
from Canada, Scandinavia and the UK.
It’s a different kind of setting for a business
lunch, one that brings imagination and creativity
to the fore. The restaurant recently launched a new
menu, devised by catering firm Searcy’s, which has
opened a number of new food and drink facilities
across the estate.

Richard Dawson wades
through the summer
tourists at The Alnwick
Garden for a business
lunch at the fantastical
Treehouse Restaurant
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F

ew places in Northumberland can
attract the volume of tourists as
the Alnwick Castle and Gardens,
which is particularly impressive
considering the calibre of historical
and natural assets the county has to offer.
Part of that is due to the site’s unique history
in being the official residence of the Duke of
Northumberland since the 11th century. Another
factor is that the castle was used for the filming of
Harry Potter.
Beyond that, what keeps tourists coming back

It’s clearly been designed with families and
tourists in mind with a menu of British classics
to provide much-needed sustenance to the site’s
many visitors.
At the table, we were offered fresh bread made
just next door with butter from Embleton Hall
Dairies. Complimentary breads don’t normally
make it onto the review but here it was simply too
good not to mention.

We started with seasonal carrot and coriander
soup (£6), the Treehouse prawn cocktail (£9) and
the ham hock and pea terrine (£8). The terrine
was garnished with pork scratchings and the
prawn cocktail was mixed with chopped green
apple, making for a crunchy first course overall.
Feeling at one with nature in a cosy corner of
the Treehouse, surrounded by exposed beams,
handcrafted furniture and a log fire, we ordered
three very substantial mains.
Breaded chicken escalope with a salsa of
heritage tomatoes (£15), the wood shed burger
with smoked bacon, aged cheddar and chilli
mayonnaise (£14.50) and the 10oz aged sirloin
steak with all the usual trimmings (£24).
The escalope was delicately bread-crumbed to
give a thin layer and the tomato salsa accompanied
the dish well.
The wood shed burger was seriously stacked
with a generous helping of smoked bacon and a
whole layer dedicated to red onion. It was as a
burger should be – too big to be able to eat without
cutting in half.
Those looking for a decent feed should look no
further than the sirloin steak. The huge, tender
cut of beef dwarfed the thrice-cooked chips, flat
mushroom and grilled tomato. Cooked to medium
rare, my colleague had his work cut out for him to
finish the delicious dish.
Having overloaded on the homemade bread
and generous portions, we decided to opt for a
walk through the idyllic gardens instead of dessert.
Walking through the water-feature laden maze of
green enclosures, it’s easy to see how The Alnwick
Garden won top large visitor attraction at the
North East Tourism Awards last year.
The grand cascading waterfalls that cut right
through the middle of the garden get more
impressive the longer you sit and watch them.
With a labyrinth of botanical treasures to get lost
in, it’s sure to be on everyone’s list for a family day
out.

THE TREEHOUSE RESTAURANT AT THE ALNWICK GARDEN
Photos: Sue Todd Photography
www.alnwickgarden.com/the-treehouse/the-treehouse-restaurant/
treehouse.enquiries@alnwickgarden.com
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FOOD AND DRINK - Recipe of the month

Vegan ‘fish’
and chips
Inspired by the passion and ethical zeal of one of its chefs, Bealim House, restaurant
and gin distillery in Newcastle has launched a new vegan menu. Cheryl Marie has
worked at Bealim House, part of the Vaulkhard Group, for nearly four years. She
became vegan two years ago for ethical, environmental and health reasons.
Here is her recipe for vegan ‘fish’ and chips. The gluten free batter also caters for
coeliacs
Ingredients
350g firm tofu
2 sheets sushi nori
500g red skin potatoes
150ml gluten free lager
125g gluten free flour, a little extra for
dusting the tofu
½ tsp smoked paprika
½ tsp curry powder
Wedges of lemon
Mushy or garden peas

BEALIM HOUSE
www.bealimhouse.co.uk
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Method
•W
 ash the potatoes and cut into chips. Quickly rinse them
under cold running water and shake off the excess water.
•H
 eat a large pan of oil or chip fryer to approximately
130 degrees and cook the chips until tender. Remove the
chips from the oil and increase the oil’s temperature to
175 degrees.
• I n a large mixing bowl, whisk together the flour,
smoked paprika, curry powder and the lager. Add a little
seasoning and leave to sit for 10 minutes. Add more lager
if the batter thickens too much.
•C
 ut the tofu into six equal size pieces and pat dry on
kitchen roll.
•C
 ut the sushi nori into pieces that you can wrap the tofu
in.
•D
 ust the tofu with the extra flour, then dip the tofu into
the batter one at a time. Place the tofu straight into the oil.
Cook for around five minutes or until the batter is golden
brown. Remove from the oil and place on kitchen roll.
•P
 lace the chips back into the oil and cook for a couple of
minutes until crispy.
•P
 lace the chips on a large plate with the tofu, a wedge of
lemon and the peas.
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INTERVIEW - Lee Ridley

SOMETHING TO TALK ABOUT
Lee Ridley, aka Britain’s Got Talent winner Lost Voice Guy, shares his thoughts ahead of headlining St James’ Square
Law Firm’s inaugural Charity Ball on October 10 at The Biscuit Factory

definitely changed my life. I haven’t always been
good at expressing myself. I’ve always been really
self-conscious about what other people think of
me because of my disability.
Doing stand-up comedy has taught me to let
go of my inhibitions a bit. When I’m up on stage
I feel like I’ve found the perfect way to express
myself.
You released your first book, ‘I’m Only In It For
The Parking’, earlier this year. What can you tell
us about that?
It’s basically answering all the stupid questions I
get asked about my disability. I think the question
I’m most sick of being asked is ‘are you as clever
as Stephen Hawking?’ Spoiler alert, I’m not.

ST JAMES’ SQUARE
CHARITY BALL
St James’ Square Charity Ball
is supporting Heel and Toe, the
firm’s designated good cause
of the year. The charity helps
children in the North East with
cerebral palsy and other physical
disabilities by providing free
conduction education therapy. It
receives no Government funding
and relies solely on donations
and fundraising. St James’
Square Law Firm aims to raise
£40,000 for the charity in 2019.
For further information and
tickets:
www.sjs-law.co.uk/
charityball2019
marketing@sjs-law.co.uk
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t’s been an exciting couple of years for
you Lee. What made you enter Britain’s
Got Talent?
As a comedian, you always dream about
playing on the biggest stages in the
world, and you can’t really get any bigger than the
Hammersmith Apollo. It was a once-in-a-lifetime
opportunity to put myself up against some of
the best performers in the world, and I’m really
proud I did it.
What did you do before you chose to pursue
comedy full-time?
I was a journalist and had worked for a few local
newspapers in Newcastle, as well as the BBC.
Most recently, I was working in the media team at
Sunderland City Council. Deciding to do comedy

You’re an inspiration to many of the children at
Heel and Toe. Who’s your biggest inspiration in
life?
My family have had a massive impact on my life.
I’m lucky to have such a close family who are
always willing to lend a hand when I need it and
I doubt I’d have done as much as I have without
them. My friends are a very important part of my
life too. My English teacher at school was also
been a big influence. He knew I had the potential
to do whatever I wanted, and he always believed
in me.
What can guests expect from your performance
at the Charity Ball?
It will be a typical Lost Voice Guy show. It’ll be
cheeky, mischievous and, most of all, very funny.
During my Britain’s Got Talent experience, the
people of the North East were so supportive of
me and everyone has been really lovely since, so
it’s going to be nice to give something back to
them. I’m excited to meet everyone and I hope
they enjoy the show.
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CULTURE IN
Richard Dawson looks at the latest books, DVDs, music and television to enjoy in the comfort of your own home

SERIES: PEAKY BLINDERS – SEASON
FIVE
Tommy Shelby – the soldier, the gangster, the
politician – will return to screens this month
for the fifth season of Peaky Blinders. After
successfully seeing off attempts on their life by
the Changretta family, the Shelbys must now
grapple with the financial turmoil of the Wall
Street Crash of 1929. As a newly-elected MP,
Tommy finds himself getting more and more
caught up in politics, facing down new enemies
and coming to terms with the growth of fascism
in Britain. Sam Claflin (Hunger Games) joins
the cast as Sir Oswald Mosley. Meanwhile, Paul
Anderson returns as Arthur Shelby and Helen
McCrory as Polly Gray.

BOOK: MARGARET ATWOOD –
THE TESTAMENTS

Out now, www.bbc.co.uk

The Handmaid’s Tale put Margaret
Atwood on the map as one of the
foremost writers of the 20th century.
Last year, the author announced a
long-awaited sequel novel to the
1985 classic, The Testaments. The
story picks up 15 years after the
conclusion of the original book,
offering a new window into Atwood’s
dystopian world. The Handmaid’s
Tale ended on a tantalising cliffhanger, with readers all over the
world asking, “what happened to
Offred?” The Testaments offers a
chance to have all of those decadesold questions answered and reveals
Atwood’s vision of Gilead’s future.

DVD: TOLKIEN
This film takes a closer look at the man
behind The Lord of the Rings and The Hobbit
who had a story as compelling as some of
his characters. J.R.R. Tolkien was raised by a
single mother who died suddenly when he
was just entering his teenage years. He won
numerous scholarships at school and went
on to Oxford before the outbreak of World
War One where he served as lieutenant for
the Lancashire Fusiliers. Tolkien tells the
story of one of the world’s foremost masters
of the English language through the personal
relationships he had in that early and
tumultuous part of his life.
Out September 9, www.amazon.co.uk

Out September 10, www.
waterstones.com

ALBUM: PIXIES – BENEATH THE EYRIE
Few modern bands have held greater influence over rock music than Pixies. The group have been
cited by many of the industry’s greatest sons from Nirvana to Radiohead and continue to push
boundaries today with their mix of alt-rock, punk, surf and grunge. Their seventh studio album will
be released this September and was produced by Tom Dalgety, the man behind the desk on Royal
Blood’s self-titled debut. From the single already released, On Graveyard Hill, it looks as if the new
record will be vintage Pixies – weird, noisy, offbeat and endlessly surreal.
Out September 13, www.amazon.co.uk

120

ARTS - Culture out

CULTURE OUT

A closer look at the arts and cultural highlights in the North East this month

THEATRE: STEPHEN FRY
– MYTHOS: A TRILOGY.
GODS. HEROES. MEN
Stephen Fry is renowned
worldwide as one of the
greatest storytellers of our age.
In 2017, he published a book
about some of the world’s
greatest stories – Mythos: The
Greek Myths Retold – and since
then has announced a trilogy
of plays where he recounts the
most gripping tales of Greek
mythology on stage. The three
performances are called gods,
heroes and men. Audiences will
be taken through the primordial
chaos that led to the creation
of the Greek pantheon, to the
escapades of Perseus, Heracles
and Theseus and culminating
in the heat of the Trojan War. Mythos is billed as a once-in-a-lifetime
experience with the legendary Stephen Fry.
September 22 to 23, www.sagegateshead.com

FILM: ONCE UPON A TIME… IN HOLLYWOOD
If you haven’t already seen Quentin Tarantino’s ninth film,
Newcastle’s Tyneside cinema is showing it in glorious
35mm - a fitting format for a movie set in 1969. Featuring
international stars Brad Pitt and Leonardo DiCaprio, Once
Upon A Time… follows TV actor Rick Dalton and his stunt
double Cliff Booth in a Los Angeles that is at the centre of
both the hippie movement and the space race. The film uses
multiple storylines to describe the changing nature of the
film industry and the world at large. Visits from the Manson
family notwithstanding, it’s a tribute to the final moments of
Hollywood’s golden age.
Out now, www.tynesidecinema.co.uk

EXHIBITION: AUTUMN
EXHIBITION – THE BISCUIT
FACTORY

Grammy nominated singer Lulu is celebrating 55 years since the release
of her hit single Shout with an extensive UK tour called On Fire. The
show will be packed full of pop hits such as The Man Who Sold The
World, Relight My Fire and To Sir With Love, as Lulu looks back on her
life and career at 70 years old. The singer will be backed by her live
band and an LED screen showing carefully selected, career-defining
moments from her life. The show at the Playhouse offers a chance to
see a pop legend at work.

The UK’s largest independent art
gallery has announced Henrietta
Corbett as the new headline artist
for its autumn exhibition. The
acclaimed printmaker, painter and
sculptor will showcase a range
of prints and paintings depicting
horses, lions, birds and abstract
landscapes. Alongside the new
collection will be work from more
than 200 local, national and international artists. Highlights
include Newcastle-based photographer and artist Jill Tate,
whose work explores structure and perception. The gallery
will also see a new solo collection from Olivia Turner –
winner of the gallery’s 2018 open contemporary young artist
award. It’s not to be missed.

September 29, www.playhousewhitleybay.co.uk

From September 6, www.thebiscuitfactory.com

MUSIC: LULU – ON FIRE AT WHITLEY BAY PLAYHOUSE
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TECH
Richard Dawson reveals what’s new and improved with the world of gadgets and technology

SONY RX100 VII
The RX100 VII is a go-to digital
compact camera with high-end features
for stills and movies that will meet the
demands of professional photographers
and content creators alike.
Inside the compact body is a superfast
autofocus, real-time tracking and realtime eye autofocus, plus enhanced
image stabilisation and an external
microphone jack. The autofocus on
the RX100 VII is branded as unrivalled,
delivering AF acquisition in just
0.02 seconds by utilising 357 focalplane phase detection points and
425 contrast detection points. When
coupled with Sony’s advanced eye
detection software, this camera boasts
fast and genuinely superior image
quality.
The high-magnification 24-200mm
zoom lens built into the RX100 VII
is engineered to achieve maximum
resolution and clarity across the entire
zoom range. Described as a pocket
full of lenses, the 24-200mm f2.8 to
4.5 glass is equivalent to two standard
zoom lenses in one configuration.
The camera also supports internal
4K HDR video recording. By utilising
the advanced autofocussing system
and enhanced image stabilisation, it’s
capable of delivering smoother footage
than ever before. A new active mode
produces smooth 4K video and, with
a tilting selfie screen and external mic
input, both framing and audio are
more intuitive. The RX 100 VII’s ease of
operation is made to set your creativity
free.

£1199, out September 13
www.amazon.co.uk
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VIOFO A129 DUO
This new dash cam from VIOFO benefits from both
front and rear cameras to capture footage at the front
and rear of the vehicle. With an f1.6 aperture lens, all
footage capture is full 1080p at 30fps. It also features
a GPS logger, parking mode and dual-band WiFi.
The front camera fits snuggly to the windscreen and
includes a two-inch screen, allowing users to playback
video and audio files without having to use the app.
Sony Starvis IMX291 sensors allow for better night
vision so that number plates can be viewed in low light
conditions. It’s a useful companion for any road user.
£130, out now
www.amazon.co.uk

SAMSUNG GALAXY NOTE10+
The Galaxy Note range from Samsung has always been
targeted at users looking for a big phone with even
bigger features. The 10+ is building on that legacy.
Samsung say they’ve designed a mobile experience
that’s like a computer, a gaming console, a movie-tech
camera and an intelligent pen, all in one device. The
phone has a built-in 5G chip, powerful 7nm processor
and 12gb of RAM. Storage is also configurable up to
1tb. Intelligent battery technology also yields all day
power from just a 30-minute charge. The new S Pen
allows users to control their device through clicks and
gestures and turns handwriting into text instantly.
£999, out now
www.samsung.com

BOSE FRAMES ALTO
These audio sunglasses are the start of a new generation
in wearable technology for Bose. With a classic angular
design and commanding lenses, the Bose Frames Alto
combine an iconic sunglasses silhouette with high-fidelity
Bose sound. They’ve been created for sun and sound,
allowing users to engage with the world around them
while enjoying direct sound from miniaturised Bose
speakers built into the arms. It’s a new way to listen that
lets the outside in at the same time as discreetly listening
to music. Interchangeable lenses also allow for a range of
looks, tailored to individual taste.
£200, out now
www.bose.co.uk
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ADVERTISING FEATURE - Lifestyle

WHY TEEING OFF IS
GOOD FOR BUSINESS
Helen Roseberry, director of golf at Ramside Hall Hotel, Golf and Spa, explains why the golf course is the perfect
place to grow your bottom line

G
RAMSIDE HALL HOTEL,
GOLF AND SPA
Find out more about holding
a corporate golf day at
Ramside Hall Hotel, Golf and
Spa, contact Sam Jackson at
golfsales@ramsidehallhotel.
co.uk or call 0191 375 3089.
www.ramsidehallhotel.co.uk
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olf may not be the ‘people’s’ sport,
like football or horse racing, but
one thing is certain – the business
world loves it.
Golf courses double as
boardrooms the world over and deals are often
done between the first tee and the final green.
When Andrew Carnegie agreed to sell his
business empire to J.P Morgan during a round of
golf in 1901, the world’s first-ever billion-dollar
corporation was created.
Just a few examples where your business can
benefit from golf are:
Promotes relationships: most business people
agree that good long-term relationships are
essential to being successful. They also say they’re
more likely to do business with people they know.
What better way to get to know people well than
by spending half a day on the golf course with
them?
Hosting a corporate golf day gives you a chance
to spend time with people and network in a way
which doesn’t happen at sporting events, concerts
or in hospitality.
Ramside Hall Hotel, Golf and Spa has over 20
years’ experience organising corporate golf events

for all sizes of business, from SME’s to Blue Chip
companies.
Our PGA professional, Phil Redpath, can
also offer businesses some expert insight into
maximising the value of your company golf day.
Encourages networking: for your golf day, it’s
best to have one person from your company in
each team so they can make the most of the four
hours they’ll spend on the course networking.
If you don’t have enough staff who play golf,
then it might help to organise smaller events (1620 people) and invite different guests each time.
It’s crucial your staff can spend time with the right
contacts and decision-makers.
It’s targeted: make sure you target particular
customers or prospects by pairing them with the
right member of your sales team. Often people
think of golf days as a bit of fun but if you have the
right salesperson paired with the right prospect
then you’re better placed to see a return on your
golf day investment.
It’s fun: some people are genuinely afraid of
receiving an invite to a corporate golf day because
they may not play often and worry that they’ll
embarrass themselves. The best way to avoid this
is to choose a fun, team-oriented format that is
easy to play and doesn’t require everyone to keep
score for 18 holes.
A Texas Scramble is an excellent format for
corporate golf and takes away any pressure people
may feel about hitting bad shots.
Corporate golf
Ramside Hall Hotel, Golf and Spa is one of the
North East’s leading golf resorts and an ideal
venue for a corporate golf day.
The resort is located near historic Durham City
and boasts 36-holes of championship standard
golf, a luxury health club, spa, gymnasium and
25-metre swimming pool.
A golf day is an ideal opportunity to win new
business, forge mutually beneficial partnerships
and impress existing clients.
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MOTORS – Volvo V90

STYLE AND
SOPHISTICATION
Having sampled Volvo’s
V60 earlier in the year,
David Bootle returns
to the Scandinavian
manufacturer’s stylish
stable to experience the
V90, which doesn’t fail to
impress
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olvo’s V90 wraps you in a bubble
of cosy seduction, putting you at
the heart of a luxury experience
where intelligent, beautiful design
is harmoniously completed by
cutting-edge innovation.
The combination provides a powerful,
substantial vehicle that is greater than the sum of
its parts.
Swedish style is based on simplicity, using light
details to express the Scandinavian company’s
history that dates back to 1927. Little touches,
features and materials create a big sense of style
and aesthetical sophistication.

Drive
A road trip to London for my Dad’s 80th really
demonstrated the fuel efficiency and comfort of
Volvo’s V90 D4 Inscription, to be precise, the V90
2.0-litre four-cylinder D4 diesel with 189bhp.
Although the main experience from the drive
was performed on the A1, where the steady
reliability of the vehicle was perfectly captured, it
was the V90’s cornering that really stood out. For
a car of its length, it demonstrates great cornering
with huge responsiveness to sharp bends. About
town, its low centre of gravity practically hugged
turns.
On the motorway, its smoothness was the
overriding factor with minimal noise in the
cabin. Physically, its sleek aerodynamic design cut
through the atmosphere with ease.
The automatic gear box is robust but
occasionally a bit stiff and occasionally the pull in
the lower gears on acceleration could be slightly
sluggish around town.
As mentioned, I drove the D4, but on the
horizon and applicable to most ranges, I believe,
is the D5, with its ‘Power Pulse’ trick that expels
compressed air into the inlet at low revs to
minimize the turbo lag. This should address the
town drive sluggishness.
I feel the V90 is, however, best enjoyed when
driven at a steady chilled pace, where the drive

experience is completely steady, stable and
composed, particularly at high speeds on the
motorway.
Safety
On longer journeys you want reliability and
safety at the core. Reliability should never be a
dirty word in motoring and the Scandinavians
have it at the forefront of their minds. The Pilot
Assist, which is in effect a semi-autonomous
driving system, is also abundantly capable,
helping to make long hauls that little more
relaxing. Pilot Assist does what it says on
the tin – with steering (up to 80mph) it
manipulates the accelerator, brake inputs and
steering to keep the car within lane markings
and at the optimum cruise speed.
If you do happen to unwittingly drift out
of your lane, this system steers you back into
your lane to avoid wheel scuffs or, at worst,
collisions.
Fuel efficiency
This is certainly a highlight and will impress
business finance directors who choose the
Volvo for their business fleets. Economy
averaging 43.5 – 50.4mpg is not to be sniffed
at. On the motorway, the mileage actually
seemed to creep up sometimes as the optimum
sweet-spot speed was hit.
Inside
A combination of style and substance are what
make this car special.
Boot room is exceptional, and the slope of
the rear glass doesn’t eat into capacity. There
are also neat storage units on the sides. Inside

there is dual-zone climate control, electric
windows, a leather upholstery, heated front
seats, Volvo’s safety technology and the nineinch centre touchscreen infotainment system,
complete with DAB radio, Bluetooth, USB
connectivity and sat nav, reducing the need for
physical buttons, which allows for a cleaner
and refreshingly interactive experience.
Topping the range is the Inscription trim,
which includes plush leather upholstery,
electrically adjustable front seats, thick
pile carpets and chrome detailing. It’s quite
strikingly roomy – commuting five people in
comfort, though three in the rear were kids.
Verdict
The V90 comprises practicality and class,
which is no small feat. It is also up against
some stiff competition in the Mercedes-Benz
E-Class Estate.
Sold at more than £40,000, some may
turn up their nose, but give it some careful
consideration. It is a significant investment, but
you get a lot for your money.
Aesthetically it is very pleasing, the interior
comprises luxury and comfort and safety is
high on the agenda.
On a practical level, its impressive fuel
efficiency means less filling stops and more
miles for your money.

VOLVO V90
Volvo has dealerships in
Newcastle, Sunderland and
Stockton. For more information,
visit www.volvocars.com
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EVENT - North East Times

NORTH EAST TIMES’ BREAKFAST
North East Times launched its Money Issue at a breakfast event hosted by Newcastle’s Motel One on July 24,
sponsored by Sintons. Attendees enjoyed informal networking and light refreshments provided by the hotel, while
receiving the latest copy of North East Times, which featured entrepreneur, angel investor and philanthropist Fiona
Cruickshank on the cover. The team was delighted that Fiona spoke at the event, alongside Sintons’ managing
partner Mark Quigley
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EVENT - Muckle LLP

MUCKLE RUNNING SOCIAL
Muckle LLP’s first Running Social got off to a flying start when more than 50 North East business people attended.
The independent law firm’s event kicked off with a short talk, a tutorial on running technique and a warm-up led by
fitness experts David Fairlamb and Joel Brannigan. Runners then took part in a 3k or 5k run along Derwent Walk
followed by food, drinks and chat at Swalwell Cricket Club.
Partner Charlotte McMurchie commented: “Muckle Running Social is a wonderfully positive way to bring people
together because it’s fun, physically and mentally rewarding and mutually inclusive of age, gender and ability”
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INTERVIEW – Louis Thomas-Hudson

GREATEST FEATS

The award-winning Tynemouth Surf Co shop and surf school was established in 1995 by Stephen Hudson and is now
owned by his son, Louis Thomas-Hudson, the former captain of Team GB junior surf team. Here Louis shares the acts
he’s been most inspired by

commitment to re-train herself to surf with one
arm. Can’t imagine how hard it would be to
get back in the water having gone through that
trauma.
What about by a group or team?
It would have to be the dive team who recused
the kids as part of the Tham Luang cave rescue in
Thailand last year. I went to see a talk by one of the
British dive team guys and he was so interesting.
Those guys are totally selfless.
Which demonstration of intelligence/mental
strength has most impressed you?
I find Elon Musk amazing. Some of his theories
are crazy but they do make sense the more he
explains them. Another guy with strong mental
strength is Felix Baumgartner, the skydiver who
jumped to Earth from space in 2012. I remember
watching him jump thinking ‘what would make
you want to do that?’

TYNEMOUTH SURF CO
www.tynemouthsurf.co.uk
@tynemouthsurfco
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hat is the greatest
physical feat you’ve
witnessed by an
individual and why?
The greatest physical feat
I’ve witnessed by one person is seeing pro-surfer
Bethany Hamilton-Dirks surfing big waves again,
having had her arm bitten off a shark when she
was 13 years old. She found the courage and

What do you consider to be the greatest feat in
business and why?
To stay organised and to keep the customers
happy. Happy customers equal a happy business.
Which act of generosity has inspired you the
most and why?
I’ve seen the owner of Facebook, Mark
Zuckerberg, do some pretty generous acts in
his time such as giving away 99 per cent of his
Facebook shares ($45 billion) to his and his wife’s
foundation, describing it as ‘a gift to make the
world a better place’.
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