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EDITOR’S WORD 
Welcome

As many businesses wind down 
for the Christmas break – and 
the festivities commerce – it is 
the perfect opportunity to reflect 
on some of the North East-based 

individuals who have made a significant impact in 
2019. 

Our second Impact Issue highlights those who 
have made an indelible mark across five categories – 
financial, innovation, global, regional and profile. 

Thank you to everyone who made their 
nominations this autumn. It made the judging 
process very difficult – but it also highlighted 
the brilliantly work people and companies have 
achieved over the last 12 months, despite ongoing 
uncertainty.

Congratulations go to all our shortlisted 
nominees, and our winners – Jen Hartley (Invest 
Newcastle), Will Dracup (Biosignatures Ltd), Nick 
Oates (Quanta), Patricia Alexander (Shared Interest 
Society) and Paul Lancaster (Plan Digital UK). All 
of you have demonstrated a remarkable impact this 
year. 

Extra praise goes to Jen Hartley, who is named 
our Outstanding Impact Award Winner 2019. In the 
last year, Jen, who was appointed director of Invest 
Newcastle in January, has worked tirelessly to attract 
inward investment into the city and encourage 
greater links across the world.

The team and I wish you all a Merry Christmas 
and a Happy New Year. 

Welcome to the December issue 

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERS:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk

IMPACT AWARDS 2018

            POWERED BY                             CATEGORY SPONSORS
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NEWS
Bulletin

Regeneration bosses have unveiled a £100 million 
project that will strengthen a city’s redevelopment and 
significantly boost its jobs landscape.

Investment manager Legal & General has agreed 
a deal with Sunderland City Council to create three 

Grade A office buildings totalling up to 300,000sq ft on the former 
Vaux brewery site. Officials say the announcement – part of the 
wider Riverside Sunderland regeneration project – is the “single most 
significant investment story to come out of Sunderland for decades.”

Nigel Wilson, chief executive at Legal & General – which has also 
invested in the flagship office building, The Lumen, at Newcastle 
Helix’s development – said the company was delighted to be 
playing its part in Sunderland’s renaissance. He said: “We hope 
our investment will accelerate regeneration plans for Sunderland, 
attracting further capital to support the vast potential of this city.”

The scheme will further add to Sunderland’s rapidly changing 

commercial and leisure landscape.
Online grocer Ocado is already rolling out a 300-job recruitment 

drive after moving into THE BEAM – built on former Vaux land – 
while work is also underway on a new City Hall.

Further developments include a 120-room Holiday Inn hotel on 
Keel Square, a 450-seater auditorium in the city’s Minster Quarter, 
and a new business centre in the former River Wear Commissioners 
Building. Bosses also previously invested nearly £120 million on the 
105-metre high Northern Spire road bridge, which links Castletown 
to the north of the River Wear with Pallion on the south, to improve 
transport connections in the city and provide scope for further 
regeneration of land along the riverbank.

Patrick Melia, chief executive of Sunderland City Council, said: 
“Legal & General’s backing will allow us to supercharge plans to 
transform our city centre, creating a magnet destination that will 
attract more people to live, work and play here.”

DEVELOPMENT 

Fresh jobs hope as £100 
million vision revealed 
for Sunderland 

BULLETIN

RETAIL

1500-job plans
An independent North East travel operator has announced plans to create 
1500 jobs and apprenticeships – just weeks after agreeing a deal that saved 
thousands of industry posts.

Hays Travel is strengthening its roster with roles across its store estate 
and back office departments.

The positions include 200 new jobs at its Sunderland head office and 
500 in-store foreign currency posts.

The firm will also take on an apprentice at each of its 737 branches over 
the coming months, with the recruitment drive having the potential to 
take Hays’ overall workforce to 5700.

The announcement comes after Hays Travel secured a deal to salvage 
Thomas Cook’s 555 UK-wide store portfolio when the operator collapsed 
in September. It has already employed and offered permanent contracts to 
2330 former Thomas Cook employees and reopened hundreds of stores.

Legal & General agrees office space deal 
with city council
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MANUFACTURING

Investment vow
A Chinese steel firm has pledged to invest more 
than £1 billion to revive an ailing UK operator 
employing around 800 North East workers. Jingye 
Group says it will spend £1.2 billion to upgrade 
operations at British Steel after entering into a sales 
contract for the company.

Jingye’s deal includes British Steel’s Teesside 
Beam Mill, based near Redcar, a special profiles 
factory in Skinningrove, east Cleveland, and a 
further site in Blaydon.

National news 
TSB to shut banks in £100 
million cuts 

TSB has revealed plans 
to close more than 80 
branches in a move focused 
on strengthening digital 
operations. The bank says 
82 sites will close next 
year, as the bank responds 
to “changing customer 
behaviour.” Bosses – who 
have pledged to spend £120 
million on the bank’s digital 
channels over three years 
– say the closures will help 
save £100 million by 2022.
Locations of affected banks 
were due to be revealed 
after North East Times went 
to print.

Manufacturing sector’s woes 
continue, warn reports

Manufacturers have seen 
output fall again after Brexit 
uncertainty and weaker 
trade markets stifled 
progress, according to 
findings from two industry 
bodies. Separate reports 
by the CBI and British 
Chambers of Commerce say 
companies remain under 
significant pressure. The 
CBI’s latest Industrial Trends 
Survey show output volumes 
in the quarter to November 
continued to drop, with the 
BCC’s Quarterly International 
Trade Outlook for Q3 2019 
pointing to substantial falls 
in demand compared to 
2017 and 2018.

•  Manufacturing a strong 
future – MAKE UK, see 
pages 68

Poor weather and 
uncertainty hit retail sales

Retailers suffered a 
tough start to autumn as 
poor weather and fragile 
consumer confidence 
dented sales, according 
to reports. The Office for 
National Statistics said the 
quantity of goods bought 
in October fell 0.1 per cent 
compared to the previous 
month, with the British Retail 
Consortium adding shopper 
footfall declined in the four 
weeks to October 26.

 

RETAIL

Kitwave expansion
An independent wholesaler has strengthened its 
foodservice sector presence after buying a fellow 
market operator. North Shields-headquartered 
Kitwave has acquired Alpine Fine Foods Limited 
for an undisclosed sum. Alpine, which provides 
wholesale and delivery services across Yorkshire 
and Humberside, is known for supplying 
customers with ambient, frozen, chilled and fresh 
products, including meat, fruit and vegetables. 
The deal follows Kitwave’s purchase of chilled 
product operator Central Supplies earlier this year.

FINANCE  

Technology jobs
Tesco Bank is creating more than 20 jobs in a new 
technology hub on Newcastle’s Quorum Business 
Park. The operator wants test, software and systems 
engineers, work stream leads and analysts for the 
site, which bosses say will help the bank better 
meet customers’ changing needs.

The hub will build on Tesco’s existing North 
East presence, with the business already employing 
hundreds of workers at a Quorum-based customer 
service centre.

TECHNOLOGY

Growth strategy
A tech firm behind Industrial Internet of 
Things software has secured a $7.5 million (£5.8 
million) investment. Newcastle-headquartered 
IOTech Systems says the backing will bolster 
its global growth ambitions, accelerate product 
delivery and increase support for customer 
pilots. The investment round was led by Dell 
Technologies Capital and supported by the North 
East Innovation Fund – which is backed by the 
European Regional Development Fund and 
managed by Northstar Ventures – SPDG and 
Scottish Enterprise.
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MANUFACTURING

Homefair looks to grow 
following management 
buyout
Bosses at a County Durham window coverings 
manufacturer and retailer have unveiled 
a blueprint for growth after completing a 
management buyout.

Homefair Blinds, based in Seaham, has been 
acquired in a deal led by Steve Ellithorn, Claire 
Ripley and Shaun Welsh, who have bought the 
company from retiring director Jonathan Fitton. 

The trio, who have extensive knowledge of 
the sector, say they aim to develop and grow the 
business’ product offering.

“With blind technology continuously 
developing, we will be extending our portfolio 

to offer customers safe, cutting-edge window 
coverings,” said Shaun, pictured second from left.

The company was supported by Square One 
Law on the deal.

Founded in 1985 with one showroom, 
Homefair has two large manufacturing plants in 
County Durham and more than 25 showrooms, 
with its Seaham base complemented by a site in 
Manchester.

TECHNOLOGY

VEO seeks US expansion 
after investment support
A software firm behind video tagging technology 
is targeting fresh success in the US after securing 
significant investment in the country.

Newcastle-based VEO has been backed by The 
National Center on Education and the Economy 
(NCEE).

This means VEO will become a central part of 
NCEE’s work, providing knowledge, skills and 
tools to design and lead school systems. VEO was 
supported by Newcastle law firm Sintons on the 
deal.

E-COMMERCE

Food for thought with 
Angell Petco deal
A North East quantity surveyor has plans for 
business success after closing a deal for an online 
dog food retailer.

Phil Butler, who recently returned to the region 
from Australia, has bought Angell Petco alongside 
wife Lynsey, pictured, who will oversee day-to-day 
operations.

The couple were supported by Ayden de Beer, also 
pictured, of RMT Accountants & Business Advisors, 
and Anna McGill, of Gordon Brown Law Firm.

Calendar of events:
December 11, 10am-1.30pm
Twitter: How to use it 
effectively
Host: Business & IP Centre 
Newcastle, Newcastle City 
Library, NE1 8AX
Price: Free
www.bipcnewcastle.co.uk

The workshop will highlight 
how businesses can grow 
using social media platform 
Twitter. Attendees will learn 
about building connections, 
promoting products and 
creating engaging online 
content. Open to North East 
SMEs, the event is part of 
the Pathways to Innovation 
project and fully funded 
by the European Regional 
Development Fund.

December 16, 
9.30am-2.30pm
Finding & Keeping 
Customers
Host: NBSL, Ashington, 
NE63 8AP
Price: Free
www.nbsl.org.uk

The Finding & Keeping 
Customers workshop will 
explore how to position a 
business to ensure it creates 
a great first impression with 
clients and retains their 
trade going forward. The 
session will cover a number 
of areas, such as identifying 
target markets, undertaking 
effective market research, 
winning sales and social 
networking.
 

December 17, 
9.30 am-12.30pm
Start-Up Workshop: 
Getting Customers
Host: North East BIC, 
Sunderland, SR5 2TA
Price: Free
www.ne-bic.co.uk

The seminar will offer 
practical marketing hints for 
those looking to start a new 
business. It will include an 
introduction to marketing, 
advice on selecting customer 
groups, choosing the right 
marketing methods and 
maximising a budget. The 
workshop is fully funded and 
only available to those who 
haven’t started a business.

NEWS
Deals

DEALS
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Surrounded by an adoring phalanx of 
party members and illuminated by 
camera flashes, Boris Johnson left 
the stage at the recent Conservative 
Party Conference to cheers.

Amid a typically animated performance, where 
anti-Labour jokes jostled with talk of Britain’s 
EU divorce, reference to another policy – which 
critics say is also taking too long to deliver – 
slipped from his lips. 

“That is before we’ve delivered Northern 
Powerhouse Rail,” he said, bridging to another 
point in his speech, “linking up the whole of the 
Northern region in the way we are going to do.”

For years, rail travel – more precisely fresh 
investment – has been a totem for whether 
the country’s elected leaders are serious about 
separating rhetoric from real change.

As the starting pistol fired for the General 
Election, sub-national lobbying body Transport 
for the North (TfN) was quick to re-assert its 
position.

Issuing a report from chief executive Barry 
White, it urged the new Government to commit 
to a rail “revolution” that would release the North’s 
“pent-up potential.”

“Today’s gap in productivity will become 
tomorrow’s opportunities (and) at the heart of this 
is the ability to get people and goods from A to B 
better than they do today,” said Barry.

This would, he said, be best delivered by 
melding TfN’s £39 billion Northern Powerhouse 
Rail programme with HS2, which was 
recently backed for full completion in a leaked 
Government review, despite costs spiralling 
towards £100 billion.

TfN asserts Northern Powerhouse Rail would 
put 15,000 extra businesses and 300,000 more 
people within 90 minutes of Newcastle by using a 
HS2 East Coast Main Line connection to Leeds.

Additionally, when combined with a scheduled 
Transpennine route improvement, TfN says 
its proposal would cut journey times from 

Middlesbrough to Manchester and Liverpool 
by 40 and 50 minutes, respectively, and make 
Sunderland to Manchester services nearly an hour 
faster.

“To [improve connectivity] properly, we need 
Northern Powerhouse Rail and HS2,” said Barry.

“Delivered together, in lockstep, [these projects] 
would amount to a rail revolution.”

He also said it is imperative Government 
acts now to implement infrastructure capable 
of handling a predicted four-fold increase in 
passenger numbers by 2050, which would remove 
existing “timetabling conundrums, packed trains 
and passengers left on platforms.”

“It will take a conscious decision by a 
Government to commit funding from the mid-
2020s,” added Barry.

“This would fast-track delivery of the major 
upgrades as part of the first phase of delivery, 
including the East Coast Mainline between York 
and Newcastle, achieving a spade in the ground 
in 2024.

“A future Government should respect and 
collaborate with the North to drive these 
projects forward, with strong early commitments 
to infrastructure spending and meaningful 
devolution discussions that give our leaders 
decision-making powers.”

With the General Election sweeping political change across Britain, Downing Street’s prospective 
new administration has been urged to deliver a similarly watershed moment for Northern rail 
travel

MONTHLY REPORT
Transport for the North

MONTHLY REPORT 

TRANSPORT FOR 
THE NORTH
www.transportforthenorth.com
@Transport4North

i
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On November 7, North East Times welcomed 70+ attendees to Motel One Newcastle to launch 
a special regional Legal 500 review – in association with Brewin Dolphin and Motel One. The 
publication presents the most relevant information from The Legal 500 North report for firms 
based across the North East. Attendees were welcomed by John Duns, director at North East 
Times and Nick Hogarth, hotel manager at Motel One Newcastle, and heard from guest speaker 
Douglas Montgomerie, investment management consultant at Brewin Dolphin

THE LEGAL 500 DRINKS

KEY EVENT 
North East Times 
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Q
OPINION
Burning Issue

Boris Johnson has called a General Election in an attempt to break the Brexit 
deadlock, but with domestic policy arguably overlooked for three years, what are 
the key issues you would like to see the next Government focus on?

BURNING ISSUE

The Government must be decisive and abolish the five per cent 
VAT rate on domestic energy as soon as this country leaves the 
EU and is free to administer its own tax affairs. This one single act 
would have far-reaching effects, cutting the energy bills of low and 
middle-income earners and reducing the number of the 2.5 million 
people classed as living in fuel poverty. A zero VAT rate would also 
make energy efficient technologies more affordable, encouraging 
their widespread adoption. This in turn would play a major part 
in the Government achieving its target of net zero greenhouse gas 
emissions by 2050.

John Savage
Founder and managing director

Flame Heating Group

This election offers a one-off chance for all parties to present their 
visions for the UK’s future and break the gridlock that has blighted 
our country for over three years. Passing a good deal with the EU is 
the first step. Ending political instability will then enable a renewed 
focus on domestic priorities, including education and infrastructure, 
which will transform the jobs and livelihoods of millions of people. 
Only by working together can politicians and business seize 
the opportunities ahead and overcome shared challenges, from 
technology to climate change. The prize is a more prosperous, 
sustainable and fairer country for generations to come.

Sarah Glendinning 
North East director 

CBI

Following significant national campaigning by the sector, further 
education is a clear agenda for all parties, and we hope it will remain 
a priority for domestic policy for the next Government. There 
has already been commitment to increasing funding, and we are 
hoping this is sustained with guaranteed increases for all post-16 
education. Across the college group of Education Partnership North 
East, we are training an annual total of over 22,500 school leavers, 
apprentices of all ages and adult learners engaged with the college 
directly or through work-based learning opportunities with our 
partner employers. Colleges must be an integral part of any new 
Government domestic policy.

Ellen Thinnesen
Chief executive

Education Partnership North East

The North has suffered from a relative lack of funding in comparison 
to central and southern areas of England. The key issues I’d like the 
next Government to focus on include the creation and nurturing 
of quality, sustainable industries within the region, such as our 
innovative technology sector. I’d also like the Government to 
concentrate on skills funding for the construction industry to 
create the next generation of bricklayers, joiners, electricians and 
plumbers, and the decentralisation of Government departments 
to allow quality managerial jobs to be created here. I’d also like the 
Government to help ensure Nissan maintains its position as a major 
employer here.

Martin Blight
Director

Surgo Construction 
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RECRUITMENT

Your monthly guide to the people moving jobs in the region 

APPOINTMENTS 

The North East Local Enterprise Partnership 
has appointed Katherine Forbes as health and 
life sciences lead to support fresh economic 
growth and innovation. A graduate returner to 
the region, Katherine’s career spans the private, 
public and higher education sectors. She has 
more than 20 years’ experience working across 
economic development, policy and partnership 
roles, with a track record in delivering projects and 
collaborations for the North East.

Leon Hughes has joined the expanding team 
at Activ Technology. He has taken on the 
role of head of technology at the Newcastle-
headquartered managed service provider of IT and 
telecommunications. With more than 20 years’ 
industry experience, he previously held an identical 
position at Pulsant. “I am joining a company with 
strong core values and which places the customer at 
the heart of everything it does,” said Leon.

Julia Prescot has joined the Port of Tyne board as 
a non-executive director. Bosses say Julia, who 
is co-founder and chief strategy officer of global 
long-term infrastructure fund Meridiam, brings 
extensive investment, international business, 
finance, project development and management 
knowledge to the organisation. Sitting on the UK’s 
National Infrastructure Commission, Julia is also 
chair of Neuconnect Limited, which is developing 
an energy interconnector between the UK and 
Germany.

Accountancy and advisory firm MHA Tait Walker 
has appointed Lee Humble as an associate partner. 
Lee joins with 15 years’ professional services, 
banking sector and corporate finance experience. 
He also brings experience as a finance director and 
business owner. Lee will work closely with corporate 
finance partner Steve Plaskitt and the rest of the 
team to provide transactional, strategy, growth and 
funding solutions to businesses across the region.

FW Capital has welcomed investment executive 
David Pesarra to manage the North East Property 
Fund. The former Lloyds Bank real estate 
relationship manager will champion the drive to 
support the development of small-scale property 
schemes through the £10 million fund. The scheme 
offers loans from £250,000 up to £1 million for 
residential and non-speculative commercial 
developments in Tyne and Wear, Northumberland 
and County Durham. 

The Institute of Directors (IoD) has welcomed two 
North East university lecturers as vice-chairs of 
its new regional branches. Suzanne Withrington 
(pictured), principal lecturer for enterprise and 
business engagement at Teesside University 
Business School, has been appointed vice-chair of 
the IoD’s North East (South) branch. Meanwhile, 
Natalia Blagburn, senior lecturer at Northumbria 
University’s Newcastle Business School, has joined 
the lobbying organisation’s North East (North) 
branch.

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Katherine Forbes 
Health and life sciences lead
North East Local Enterprise 
Partnership

Leon Hughes 
Head of technology
Activ Technology

Julia Prescot 
Non-executive director
Port of Tyne

Lee Humble 
Associate partner 
MHA Tait Walker

David Pesarra
Investment executive
FW Capital

Suzanne Withrington 
and Natalia Blagburn
Vice-chairs
Institute of Directors
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Front end software developer 
Durham, £40k-£45k

BMC Technology 

BMC is  proud to be supporting the recruitment 
of an industry-changing intelligence provider to 
find a talented and tenacious software developer. 
The company is looking for someone who will 
challenge existing procedures, and has an eye 
for continual growth and improvement. The 
ideal candidate will have extensive experience 
in JavaScript, as well as a confident working 
knowledge of ReactJS and Redux. You’ll have 
a good understanding and appreciation for 
responsive and mobile-first applications.

lauren.dodd@bmcrecruitmentgroup.com

Senior developer
Newcastle, £35k-£50k 

BMC Technology 

BMC Recruitment is working alongside a 
founder-owned, successful and fast-growing 
UK-based software consultancy in North Shields. 
The company specialises in microservices, 
modern front-end frameworks, streaming and 
severless technology and is looking for a C# / 
.Net Developer. You’ll be working throughout 
the development stack, from interactive web 
applications to high performance backends. The 
role will include the opportunity to travel to see 
clients across the UK and beyond. You’ll also have 
the chance to lead smaller teams solving dynamic 
software challenges.

matthew.wragg@bmcrecruitmentgroup.com

Development manager – residential 
and commercial
Sunderland, £50,598-£54,624

NRG

NRG is recruiting a development manager for 
Sunderland City Council. As part of The City 
Plan, major milestones have already been achieved 
including the opening of the new landmark 
Northern Spire Bridge, and the development of 
the first phase of the International Advanced 
Manufacturing Park (IAMP). The City Plan 
will take us up to 2030 and applicants will need 
extensive experience of development management 
of multiple capital projects varying in value, scale, 
use and complexity, from concept through to 
operational handover.

mizanrouf@nrgplc.com

SQL database administrator
Newcastle, £50-£55K

NRG

NRG is currently working with a well-established 
client in the Washington area who is looking to 
recruit an experienced SQL DBA. The company 
is going through an organisational refresh of its 
integral systems and requires individuals who are 
well experienced in design, implementation and 
maintenance of resilient application databases. A 
strong background and experience with MS SQL 
is essential.

adamgowland@nrgplc.com
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Back in the late 1980s, Toys ‘R’ Us 
launched an animated television 
commercial that quickly became a 
Christmas tradition.

With its lights illuminating 
the dark road ahead, a car slalomed trees and 
hedgerows to reach a hidden superstore where an 
army of beaming, yellow sweater-clad assistants 
stacked towering shelves alongside company 
mascot Geoffrey the Giraffe.

This was a land of perpetual brightness – ironic 
given Toys ‘R’ Us’ subsequent collapse – where 
a smiling sun heralded each new day, displays 
burst with goods and traditional over-the-counter 
custom was brisk.

The modern reality, however, is a fair bit darker.
Britain’s retail environment is a major 

employment source, with its three million jobs 
double that provided by the NHS1.

Yet it rests on tremulous ground – highlighted 
by the recent collapse of Mothercare and the 
struggles of Mamas & Papas, Bonmarché and 
Clintons – as operators grapple with fragile 
consumer confidence, the weaker pound and 
online shopping’s ceaseless rise.

Furthermore, firms must deal with rising 
overheads that include rental payments, improving 
basic wages and the cost of business rates, with the 
latter – which added £31 billion to Government 
coffers last year2 – a long-held bone of contention 
for campaign groups.

Opponents see the levy – also applicable to 
offices, pubs, warehouses and factories – as a 
major impediment to commercial success, since 
retailers pay a quarter of all business rates, despite 
accounting for just five per cent of the economy3. 

Disapproval extends to the way rates are 
measured, with detractors saying their emphasis 
on physical stores favours online operators 
over bricks and mortar retailers – a point made 
weightier by figures showing Amazon’s £63.4 
million 2018 UK business rate bill was 0.7 per 

cent of British turnover, compared to traditional 
market bellwether Marks & Spencer’s two per cent 
and Debenhams’ three per cent4. 

In a review undertaken before the calling of 
the General Election, the Treasury Committee 
ordered a thorough overhauling of what it termed 
a “broken” business rates system, saying “odd 
reliefs…are nothing more than sticking plasters.”

Supporting the Committee’s findings, Rachel 
Anderson, assistant director of policy (Tees Valley 
& Energy) at the North East England Chamber of 
Commerce, says the report comes not before time.

She believes the current system does little 
for retailers already facing a volatile market and 
represents a major deterrent to start-ups, adding 
the country’s new Government must make rates 
restructuring a priority.

“For some time, the Chamber has been 
demanding wholesale reform to the business rates 
system,” Rachel tells North East Times.

“The impact on new businesses, particularly 
retailers, is a significant factor in the performance 
of high streets and in retail closures.

“The current system takes no account of ability 
to pay and imposes a significant financial burden 
on businesses before they open their doors,” she 
continues.

“This starves new companies of investment 
capital and can be a significant hurdle in 
encouraging entrepreneurship.

 “While we accept businesses must pay 
something, the current system is outdated and 
unfair. 

“Successive Governments have kicked this issue 
into the long grass; there needs to be reform – and 
fast.”

Rachel’s call adds fuel to a reformist fire 
fanned by organisations such as CBI, The 
British Independent Retailers Association 
and manufacturers’ organisation MAKE UK. 
Additionally, the Federation of Small Businesses’ 
North East area leader Michael McMeekin argues 

COMMENT  

IN THE LIMELIGHT
The “broken” business rates system risks impeding future trade growth and creating a 
dangerously divided commercial sector unless it undergoes a significant overhaul, according to 
Treasury Committee findings. Steven Hugill looks at the existing levy and finds support for its 
reformation
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“the system (causes) businesses and investment to flat line,” with 
the British Retail Consortium (BRC) warning the Government 
must decisively intervene as retail “navigates a transformation 
driven by new technology and changing consumer behaviour.”

The latter organisation previously sent the Government 
a letter – signed by a cross-section of more than 50 retailers 
including Newcastle baker Greggs – calling for defined change 
to save the high street.

It has now, however, taken its fight a step further.
A new manifesto, ‘A Vision for the UK Retail Industry’, 

advocates the scrapping of the downwards transition system 
– a method critics say severely limits the amount bills can go 

down – which the BRC says would save retailers £1.3 billion 
over five years. While we will never have a world like Toys ‘R’ 
Us’ animated utopia, the blueprint, says BRC chief executive 
Helen Dickinson, at least gives retailers an even chance in the 
unforgiving real world.

“This is a unique opportunity to address many of the 
imbalances that are adversely affecting retailers (which) have led 
to job losses and store closures,” she says.

“The next Government must do more if retail is to be the 
vision of success it sets out to be.

“Our plan offers a path to empowering our shops, our 
shopworkers and our communities.”

1Nuffield Trust; The NHS Workforce in Numbers (2019) 2Treasury Committee; Impact of Business Rates on Business (2019) 3British Retail Consortium; Over Fifty Retailers Demand Chancellor Fix 
Business Taxation (2019) 4Housing, Communities and Local Government Committee; High Streets and Town Centres in 2030 (2019)
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Paul Johnson

I started mentoring Alex as soon as he entered our 
18-month ‘Warehouse to Wheels’ apprenticeship 
programme. He also benefited from the extra 
support of a mentor within the distribution depot as 
he worked towards his driver qualifications.

When Alex first joined us, he was very quiet. It’s 
easy to forget just how daunting and complicated it 
can be when you’re suddenly confronted by a busy 
haulage and logistics operation.

The basics were simple; to instruct him in our 
exacting procedures, which ranged from health 
and safety, to booking stock in and out and product 
handling methods. 

He gained his forklift truck licence and from 
there progressed to making one pallet deliveries 
in one of our light vans – giving him a taste of life 
on the road but without the pressure of multi-drop 
deliveries.

Alex recently passed his Category C licence 
(HGV Class 2) with only one minor infringement, 
which was a fabulous achievement and is now 
progressing towards his Class C+E (HGV1) test 
early next year.

However, we haven’t just pushed him out onto 
the road. 

Once a week he drives a lorry up to Dundee 
– with an experienced driver at his side – to gain 

valuable practical experience. We will increase the 
frequency of days over the coming months as his 
confidence grows. 

Although he will remain on the lighter 7.5-ton 
trucks for three to six months, he will eventually 
move onto 18-ton lorries permanently. 

I truly believe Alex’s success can not only be 
put down to his hard work but also to the mentor 
system we have in place for all apprentices.

Alex Skelton

I was fortunate to be a little older when I took up 
my apprenticeship. I was a labourer on a building 
site for a while, but Moody’s was a completely 
different working environment.

I was focused on becoming an HGV driver but 
was eager to learn as much about the warehouse 
operation as possible because I knew this would 
give me a greater understanding of the business and 
make me a better driver.

Initially, I was a bit shell-shocked. There was such 
a lot to take on board but once I’d been through my 
induction, things began clicking into place.

I was never swamped with information and 
Paul was always on hand to explain things and 
encouraged me to ask any questions I might have, 
no matter how trivial.

However, it isn’t just Paul, but the entire 
warehouse team that has helped me progress.

Being given the task of making small deliveries 
was a real confidence booster, and meeting people 
is a part of the job I really enjoy.

If I did make a mistake, there was always 
someone to advise me how it could have been 
prevented.  

It was such a fantastic feeling to pass my 
Category C test but even though it signals I am 
coming to the end of my apprenticeship, I know it’s 
just the start of a whole new level of learning.

Having a mentor helped me more easily 
understand the different aspects of the business and 
the methods of working. Most of all, it has made me 
feel part of a team.

INTERVIEW
Moody Logistics

Paul Johnson, an operations manager at Cramlington-based Moody Logistics, has supported 
apprentice driver Alex Skelton through his studies to move from warehouse duties to the cab of a 
heavy goods vehicle

SUPPORTING ROLE

MOODY LOGISTICS
www.moodylogistics.co.uk 
@DMoodyHaulage

i
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Bradley O'Mahoney is pleased to 
sponsor this year's Global Impact 
Award. Whether operating in 
domestic or global markets, it is 
imperative you stand out from the 

crowd.
Every company is capable of creating a 

compelling reason why they should be listened to.
And the key to all of this is having a positioning 

statement that is instantly understood, highly 
memorable and entices the recipient to ask more.

This process invariably begins with a potential 
customer asking the innocent question "who are 
you?"

On the surface it doesn't appear to be a tricky 
question, but in truth it is one of the hardest and 
most important to get right. Most business people 
when asked who they are or what they do, go into 
great depth about their products or services, but 
often this can be heavy and uninspiring. Keeping it 
simple will capture customers' interest much more 
effectively. 

At Bradley O'Mahoney we tell prospective 
customers that we are 'the people that will make 
your business famous'.

Over-complication is a trap that many 
companies fall into because the fear of missing 
something out is greater than the fear of 
overloading; yet more often than not, less is more.

Of course, there may well come a time when 
you sit down with a potential client and explain 
in more depth what it is that your business can 
do to address their needs. However, if you don't 

stand out initially, it will be your competitor sitting 
down at the table having the discussions, not you.

In reality, all companies can create points 
of differentiation even if they are not industry 
leaders. It's all a question of simplifying the 
message right down and positioning it in such a 
way that it stimulates conversation and demand.

The other great benefit of taking time to define 

a 'killer' positioning statement is that you can then 
use it to spearhead all your marketing efforts via 
web, literature, digital etc. Over complication of a 
message also often occurs when a company looks 
to motivate employees through mission and vision 
statements.

Many of these statements are formed by 
committee and invariably contain words such as 
'solutions-driven' and/or 'customer-focussed' and 
they totally fail to connect with or motivate staff.

Ask yourself: if a potential or existing customer 
asked members of your staff to explain the 
company's mission statement, how many could 
and then develop a conversation around it?

The reason why a company exists needs to 
underpin everything that it does. It also needs 
to be very simple to understand, inspiring, 
challenging and capable of being measured.

I am constantly reminded of the focus that 
Samsung brought to its people with the three 
words that summed up why it existed – 'To Beat 
Sony'.

ADVERTISING FEATURE – PUBLIC RELATIONS
Bradley O'Mahoney 

Says Jane O'Mahoney, account manager at Bradley O'Mahoney Public Relations

IF YOU CAN'T BE DIFFERENT, 
BE MEMORABLE

BRADLEY O'MAHONEY
www.bradleyomahoney.co.uk

i

“Most business people 
when asked who they are 
or what they do, go into 
great depth about their 

products or services, but 
often this can be heavy and 

uninspiring"

“Every company is capable of 
creating a compelling reason 

why they should be 
listened to"
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Our Impact Awards highlight those 

people based in the North East who 

have made an exceptional impact 

across five key areas – financial, global, 

regional, profile and innovation. 

Here are the winners and the 

shortlisted nominees from this year...
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Jen Hartley returned to Invest 

Newcastle (IN) in January 2019 to take 

up the position of director after she 

was one of the original team who set 

up the organisation in 2013.

The aim of IN is simple – to drive 

jobs and investment to the city – 

though the execution of this, amid 

intense competition from cities around 

the UK and the world, is anything but.

This year, Jen and her team have 

supported 15 companies to come to 

the region, which include global fintech 

XE.com, world-wide brand Hard Rock 

Café and life science business LightOx. 

IN has also helped Deloitte, DRS and 

Frank Recruitment Group expand its 

Tyneside-based operations.

It is estimated this has created or 

safeguarded more than 600 jobs in 

2019, adding to a pipeline of 15,000 

potential positions that IN is working 

to secure.

Crucially, the majority of these new 

and potential jobs are in key strategic 

sectors such as digital and tech, life 

sciences and professional services. 

"This means we're creating quality, 

sustainable jobs for citizens of 

Newcastle and the wider region," Jen 

adds.

For the IN team – which comprise 

Jen and four others – a crucial aspect 

of their work is to bring local partners 

together. 

"We build strategic teams for 

each investment project, which can 

include academics from the region's 

universities, our colleagues at 

Newcastle City Council, representatives 

from local NHS Hospital Trusts, cluster 

organisations such as Dynamo, Digital 

Union and NOF Energy, or other 

inward investment agencies based in 

the region," Jen explains.

This collaborative approach was 

perhaps best demonstrated this year 

when Jen and IN led a team of 90 

delegates, representing more than 32 

Newcastle-based businesses, to MIPIM. 

The major property event may take 

place on the glamorous French Riviera 

but it's a base for serious business, 

attracting real estate investors from 

around the world.

IN took part in 20 events over three 

days where it promoted economic 

opportunities in the North East. It 

launched major regional developments 

including Newcastle's Pilgrim Street, 

Giants on the Quayside (featuring the 

'Why Aye Wheel') and Stephenson 

Quarter and Durham's Intergra61. 

Gateshead Council also used MIPIM as 

a platform to bring 11 acres of land to 

market at Baltic Quarter, which will sit 

adjacent to the £250 million Gateshead 

Quayside development. 

Vital meetings with property 

investors were secured and the 

£100 million Giants on the Quayside 

development received serious offers 

of finance.

The hard work at MIPIM paid 

off when the IN delegation was 

awarded two prestigious accolades 

by the fDi Intelligence (the Financial 

Times analyse service for direct 

foreign investment) for 'encouraging 

innovation' and representing a 'top 10 

return on investment.'

Jen and IN have also arranged 

recent trade missions to Boston, 

Barcelona and Yokahoma in Japan – 

utilising trade events and established 

networks to promote greater links 

between Newcastle and these regions.

Meanwhile, Jen continues to play 

a vital role in facilitating business 

collaborations. She has been 

instrumental in the promotion of 

Newcastle's new innovation quarter – 

Newcastle Helix – and, in particular, the 

National Innovation Centre for Ageing, 

which promises to build the longevity 

economy on Tyneside with specialist 

businesses, products and services to 

help people live well for longer.  

This is in addition to Jen sitting on 

numerous boards and steering groups 

where she worke to foster strategic 

relationships that build a stronger 

and more sustainable economy in 

Newcastle and the wider region.

RE
GIO

NA
L &

 OU
TS

TA
ND

IN
G W

IN
NE

R

"She's a true ambassador 
for the region, making 
sure our voice is heard"
JEN'S  NOMINATION
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SHORTLIST
As chief executive of The Newcastle 

upon Tyne NHS Foundation Trust, 

Dame Jackie has overall responsibility 

for 1.72 million patient contacts in the 

region and beyond each year, which 

includes 500 visits to emergency care 

or major trauma centres every day. 

Since being appointed chief 

executive in April 2018, Dame 

Jackie has been described as an 

'inspirational figure'. She has set 

about improving the culture and 

two-way communication between 

the trust and its 14,500 employees 

– whether via her fortnightly blog 

or by leading the employee-driven 

#FlourishAtNewcastleHospitals 

scheme, which in 2019 has provided 

vital support around sleep and the 

menopause. "It's about creating the 

environment where every single 

member of staff can flourish – which 

can mean different things to different 

people," Dame Jackie explains. 

The trust has also retained its 

Outstanding rating by the Care Quality 

Commission – the only NHS trust of its 

size to achieve this in two consecutive 

reviews. This adds to the trust's 

national and international work utilising 

its clinician's specialisms – in children 

and adult cancer care, in particular 

– while Newcastle is currently one of 

only two trusts in the UK to be trialling 

pioneering CAR-T therapy treatment. 

This year, The Newcastle upon Tyne 

NHS Foundation Trust also announced 

a climate emergency. Believed to be 

the first health organisation in the 

world to do so, it has committed to 

reaching carbon neutral status by 

2040.

Sunderland-born David qualified as an 

accountant and forged a successful 

corporate career before being part 

of an MBO that took control of 

an industrial automated solutions 

company. David successfully grew the 

US-based company, achieving a 15-fold 

return for investors. He also managed 

expansion into Europe, a move that 

brought him back to the North East 

of England. David sold his stake in 

the business in 2000, after which he 

began investing in companies and 

consulting at Newcastle University. This 

latter relationship has developed over 

the years and David is now head of 

company creation at the university. 

David is responsible for 

commercialising Newcastle University's 

intellectual property by creating viable 

spin-out companies – often bringing 

business experts in to work with 

academics. In 2019, David helped seven 

spin-outs establish – including Aelius 

Biotech, Armatus Oceanic and Future 

Homes Alliance – which receive access 

to university facilities and advice on 

business planning and investment. 

David has also been the instigator 

of the Northern Accelerator scheme, 

which supports company creation at 

four North East universities. 

The head of company creation 

describes his and his colleagues' work 

ethos as a way to "get research out 

into the world to make it a better 

place, create employment and 

economic activity in the North East 

and give a return to the university and 

academics – in that order." 

DAME JACKIE DANIEL
CHIEF EXECUTIVE, THE NEWCASTLE UPON 
TYNE NHS FOUNDATION TRUST 

DAVID HUNTLEY
HEAD OF COMPANY CREATION, 
NEWCASTLE UNIVERSITY

REGIONAL IMPACT
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Will Dracup is described as the 

"driving force" behind Biosignatures, 

a Newcastle-based biotech company 

that's on a mission to revolutionise 

the diagnosis of early-stage diseases 

including cancer and Alzheimer's. 

The 15-strong team – currently 

based on Newcastle's Dean Street 

– are combining machine learning, 

big data and artificial intelligence to 

analyse the proteins in hundreds of 

thousands of blood samples. The goal 

is to develop screening tests for 20 

life-changing illnesses. 

To put this into perspective, 25 

years ago there were two blood tests 

to diagnose cancer. A quarter-of-a 

century-on, there are still only two.

"What makes us innovative is 

that we take the chemistry, the 

experimental design, the software 

analysis and the blind testing and put 

it all together," says Will. 

Originally from an economics 

background, Will entered the world 

of life sciences back in the 1980s and 

established his first venture, Nonlinear 

Dynamics Ltd, in 1989. In doing so, his 

attention was drawn to diagnostics 

and, in 2007, he established 

Biosignatures. 

Led by chief technical officer Dave 

Bramwell, the company has developed 

its pioneering Tiger Machine Learning 

Software capable of analysing large-

scale data sets from blood samples.

This year, the company's test for 

diagnosing prostate cancer went 

through clinical trials. It achieved 

results that were 400 per cent more 

effective than existing PSA (prostate-

specific antigen) tests and 56 per cent 

better than the leading competitor.

Proving Biosignature's technology 

is a long and expensive process 

and attracting enough investment 

to continue remains one of the 

company's greatest challenges.  In 

2019, Will and his team raised an 

impressive £3.5 million but, as the CEO 

reports, a similar biotech company in 

America raised more than £200 million 

over the same period. To help future 

proof Biosignatures, the company is 

in the process of applying for FDA 

Breakthrough Devices Prgram Status. 

Will also wants to partner with the 

NHS and is in early talks with local 

stakeholders to establish an Early 

Diagnostics Institute in the North East. 

This will not only help Biosignatures 

but will provide another element in 

the region's burgeoning life sciences 

ecosystem.

Regardless of the future challenges, 

Will and Biosignatures remain 

committed to impacting the diagnostic 

industry, which is estimated to be 

worth between $40-$45 billion 

worldwide. In doing so, they will 

potentially not only save money 

and time for medical and healthcare 

practitioners around the world, but 

save many, many lives.
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"Will and his team will not 
stop until they solve this 
problem because, at some 
time or another in our lives, 
we are all affected directly 
or indirectly by disease"
WILL'S NOMINATION
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SHORTLIST
Pete is transforming companies' 

ability to listen to its customers and 

competitors by combining artificial 

intelligence (AI), natural language 

processing (NLP) and advanced corpus 

linguistics to provide an automated 

understanding of unstructured text.

While running digital marketing 

agency Daykin & Storey, Pete had 

a chance encounter with Steve 

Erdal, a corpus linguist working at 

Newcastle University. "I knew there 

was something we could do together 

but I didn't immediately know what," 

Pete recalls.

The entrepreneur then took part 

in an innovation challenge, organised 

by Sunderland Software City, where 

participants were asked how Nissan 

could more quickly identify problems 

with newly sold cars. Pete presented a 

linguistics solution – helped by Steve 

who sat up all night writing syntax 

rules. The car manufacturer loved the 

idea and funded its development. 

Wordnerds was born. 

With growing interest in Wordnerds 

– and an offer of some serious 

investment from Northstar Ventures 

(£500,000) – Pete took the difficult 

decision to close Daykin & Storey 

in the summer of 2019. Pete, Steve 

and the Wordnerds team have since 

developed several iterations of their 

innovative platform and attracted 

clients such as Tommee Tippee, 

Northumbrian Water and P&G as 

well as several UK universities and 

local authorities. Wordnerds has also 

won local, national and international 

awards and has attracted an additional 

£150,000 of angel investment. 

Significantly, Wordnerds was inducted 

into Tech Nation's Applied AI Growth 

Programme – the only company 

outside of London, Cambridge and 

Oxford to be so – and will receive high-

level support as it looks to expand 

globally. 

While in the military and latterly 

working in the private security sector, 

Michael spent significant periods in 

Iraq, where he used Skype to share 

data with other security managers and 

intelligence analysts. 

He then struck upon the idea of 

developing a platform that combined 

AI and specialist personal analysis, 

which could collate visualise, and 

analyse vast quantities of information 

on incidents from organised criminal 

activity to major terrorist events.  

Michael established Intelligence 

Fusion, based in Durham, in 2014 and 

the real-time intelligence platform 

is now used by the likes of Exxon 

Mobil, Ericsson, Kimberly-Clark, G4S 

and Spotify. "Our clients use our 

information to make decisions on, for 

example, where to locate offices, or to 

determine the safety of their executive 

teams who are travelling around the 

world," Michael explains.   

The CEO reveals the platform 

currently reports 10,000 incidents 

around the world each month, which 

is analysed by in-house specialists. 

All information is also moderated 

and graded to ensure that the 11,000 

international sources are credible 

and reliable. Michael believes the 

next evolution of Intelligence Fusion 

will be to develop a reliable global 

crowdsourcing network. He is also 

looking at the possibility of providing 

the platform free of charge for the first 

60 minutes of an incident happening. 

This would help make it the go-to 

place for private companies, public 

sector organisations and the general 

public in times of crisis. 

PETE DAYKIN
CEO AND CO-FOUNDER, WORDNERDS

MICHAEL MCCABE
CEO, INTELLIGENCE FUSION

INNOVATION IMPACT
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Nick Oates, who has more than 

25 years' experience in the energy 

industry, was brought into the under-

performing engineering company 

Quanta in 2016, amid a global 

downturn in the oil and gas industry. 

Nick implemented dramatic changes 

that have transformed the fortunes of 

the business, which is headquartered 

at Quorum Business Park.

Nick initially restructured the 

business and repositioned its 

offering, adding construction and 

decommissioning services that 

broadened its capability to the 

upstream, midstream and downstream 

sectors. Nick also identified and 

targeted key clients to ensure 

maximum success rates attracting 

new contracts. The actions have made 

an impressive impact on the financial 

performance of the company. In 

FY2017, Quanta's operational turnover 

was £4,659,622, with operational 

losses of £252,270. In FY2018, turnover 

had swelled to £14,806,342, while the 

company turned a profit of £1,299,297.  

In 2018, Nick was asked by parent 

company ENGIE if he would consider 

buying Quanta.

"Because I'd turned the business 

around, they considered me a safe pair 

of hands," Nick reports. 

The Chartered engineer put a legal 

and corporate finance team together 

and in November 2018 the MBO of 

Quanta was complete. NI
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Since then, Quanta has continued to 

grow, and its workforce has expanded 

to 150 (from 35 back in 2016).

The company has spent this year 

focused on onshore projects including 

its first foray into the renewables 

sector. 

"We've delivered work for biomass 

plants, which is something the 

company has never done previously," 

Nick explains. Quanta has also opened 

an office in Aberdeen and has recently 

recruited a regional officer to be based 

there. 

Nick is focused on growing the 

Aberdeen office while its primary 

operations remain on Tyneside. He 

is also targeting new international 

markets and is looking at potential 

strategic acquisitions to ensure the 

impressive financial results that Quanta 

achieved in the last financial year are 

not only maintained but exceeded.

[Nick] strategically 
identified key clients and 
'winnable' opportunities to 
ensure the best success 
rates and a competitive 
commercial offering. The 
decision to open a new 
Aberdeen office was made 
to accommodate business 
growth. All of this combined 
to see significant growth 
and the business' return to 
profitability"
NICK'S NOMINATION
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SHORTLIST

Shoptimised's software – which gives 

users control over their product feeds 

on channels such as Google, Facebook, 

Amazon and eBay – is proving popular 

with online retailers and agencies in 

the UK and beyond. 

In its first financial year, the 

company achieved a turnover of 

£130,808 and a profit of £51,845. A 

year later, these figures had grown to 

£467,353 and £122,386. 

John – who established Shoptimised 

with his business partner John Oram 

in 2018 – built the product feed 

optimisation software after failing to 

find an existing tool for clients at their 

South Shields-based marketing agency. 

Shoptimised – which has a seven-

strong team – now works with 

agencies in 13 different countries 

and its founders are in the process of 

opening a second office in Canada to 

grow their North American presence. 

"The growth outside the UK to 

date has been largely organic but 

now we've developed an international 

strategy that will grow the work we 

do – especially in North America and 

Europe," John explains. 

This is in addition to working on 

software improvements and attracting 

external investment as the South 

Tyneside company targets a £1 million 

turnover in the next two years.

Gary has achieved an impressive 

financial performance with his 

property group thanks to a full-circle 

strategy and transparent "open book" 

approach. 

He established construction 

company, Kapex Construction, in 2016,  

and has since added development 

company LOK Developments, property 

sales company Regents Gates Homes 

Ltd, and independent planning 

consultancy Curtis PDC – to form the 

Morton Group.

"It means we can work across 

the full spectrum [of property 

development]. We can look at a 

scheme, pull it together, get planning 

permission and then deliver it," says 

Gary.

Current schemes include the 

conversion of the former Eagle 

Star House, in Gosforth, into 70 

apartments, the purchase of Sanderson 

Hospital, in Gosforth, with planning 

submitted for 37 high-end homes, 

and the refurbishment of the Grade 

II-listed Middleton Hall, in Belford, 

Northumberland, with the construction 

of a number of bespoke, boutique 

developments in its grounds.

In FY2017, Kapex Construction – 

which works on Morton Group and 

third party projects – achieved a 

turnover of £1,441,571 and an operating 

profit of £7486. In the following 

financial year, it made a turnover 

of £3,160,812 million and a profit of 

£204,579. 

Gary – who is a qualified quantity 

surveyor and has spent a lifetime 

working in the property and 

construction industry – is targeting 

turnover of £36 million by 2021, and 

he is confident this will be met due to 

the group's committed order book. 

This pipeline is also allowing Gary 

to develop his 42-strong workforce, 

which recently moved into new offices 

in Gosforth. 

"We've been able to kick start, not 

only the senior management team 

but bring in assistants, trainees and 

graduates," Gary reflects.

JOHN CAVE
DIRECTOR, SHOPTIMISED

GARY MORTON
GROUP CEO, MORTON GROUP LTD

FINANCIAL IMPACT
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Patricia Alexander leads an ethical 

investment organisation that lends 

capital to businesses and cooperatives, 

which adhere to the principals of fair 

trade. In 2019, the society made £69 

million payments to 400,000 farmers 

and artisans – 70 per cent of which 

have no other access to finance.

The society's investments span 63 

countries across South America, Africa 

and Asia and reach people living in 
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MANAGING 
DIRECTOR 
SHARED INTEREST 
SOCIETY
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some of the world's most remote and 

deprived areas. 

"We're very much about trade, not 

aid," explains Patricia, who joined 

Shared Interest Society in 2006. 

"We're helping people run their own 

businesses, which is what they want 

to do. They want the respect and the 

pride that comes with being able to 

provide for their families and their 

communities."

Not only do the loans help 

enterprises provide year-round 

employment but they also promote 

wide-ranging societal benefits to local 

communities, such as improved health 

and wellbeing, education and working 

conditions.

Patricia highlights a loan to a Kenyan 

handicraft cooperative that paid 

for electricity to a Maasai village. It 

allowed the village to establish a health 

clinic – the only one in the community. 

Meanwhile, ATN, a mango and cashew 

producer in Burkina Faso, enrolled 45 

vulnerable children into school, paid 

for their tuition, and provided them 

with the necessary learning materials, 

including books.

Despite increasing their financial 

support to some of the world's poorest 

people by ten per cent in 2019, 

ongoing economic uncertainty created 

by Brexit has caused challenging times 

for Patricia and her team – 25 of whom 

are based at the society's Newcastle 

headquarters, with 12 based overseas. 

It has led Patricia to make some 

crucial changes in the society's 

Strategic Plan in 2019. For the first 

time in 20 years, at the AGM in March, 

Shared Interest asked its members 

to vote on a series of financial and 

strategic changes that would help 

futureproof the society.

These included extending membership 

outside the UK (to the Republic of 

Ireland), allowing people under the 

age of 16 to invest, and enabling the 

society to accept investment in Euros 

and US dollars. 

"Around 75 per cent of our lending 

is in US dollars and 15 per cent is 

in Euros – so we're very prone to 

exchange rate fluctuations," Patricia 

explains. "By allowing UK-based 

investors the opportunity to convert 

their investments into US dollars and 

Euros, it takes the conversion risk away 

from us." 

Meanwhile, the society decided to 

relax its strict rules that all benefiting 

co-operatives and businesses must 

be officially fair trade accredited 

– something that can prove too 

expensive for some farmers and 

artisans. Instead, each recipient must 

prove to the society directly that it 

adheres to the nine principals of fair 

trade. 

"Our lending team spend time with 

the farmers and the artisans and make 

that assessment," Patricia reveals. 

"They're very experienced and can see 

how transparent the businesses are 

and how they're treating people in the 

organisation."

With these changes, it is hoped 

the society can grow and meet the 

current pipeline of finance applications 

– totalling more than £10 million – 

while continuing to help their existing 

businesses and cooperatives provide 

a better future for them, their families 

and their communities.

PATRICIA ALEXANDER
"Under the leadership of 
Patricia, the organisation 
has implemented a new 
strategic plan, which seeks 
to address the massive 
shortfall in funding to the 
500 million small-scale 
farmers and one billion 
agricultural workers who 
supply 70 per cent of the 
world's food but represent 
50 per cent of the world's 
hungriest people"
PATRICIA'S NOMINATION
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SHORTLIST
Paul co-founded VEO (Video 

Enhanced Observation Ltd) after a 

career designing and delivering large-

scale teacher and leadership training 

programmes in West Africa. 

The innovative video tagging 

software allows teachers, trainers, 

students and professionals to produce 

training videos, which can be tagged 

and shared. 

"The platform is centred on learning 

through action and allows users to 

tag key moments and learn from what 

they're doing," says Paul. 

VEO – which Paul established with 

fellow Newcastle University colleague 

Jon Haines in 2015 – has continued to 

grow its global presence. International 

markets now account for 50 per cent 

of the company's revenue, with users 

based in 20 countries across three 

continents.

In 2019, VEO worked with British 

Study Centres to deliver its video 

tagging platform across Kazakhstan, 

while additional partnerships have 

expanded use into China, Japan, 

Canada, Finland, Turkey and Singapore.

The National Center on Education 

and the Economy (NCEE) has been 

using VEO's software in schools across 

the US for several years. It recently 

invested significant capital into the 

software company, which is based 

at the Natwest Accelerator Hub in 

Newcastle.

"It's a huge endorsement from 

NCEE," says Paul. "[The organisation] 

recognises that learning happens 

through the interactions between 

pupils and teachers, which VEO helps 

to improve in an intuitive way."

Paul was part of the Government-

backed Creativity, Culture and 

Education (CCE) programme, which 

was set up in 2002, and aimed to 

nurture the creativity of children and 

young people within formal education 

in England through partnerships with 

local artists, writers, designers, digital 

specialists and other creatives. 

Paul took over its running in 2004 

and spent almost a decade working 

with 2500 schools in England every 

year. 

But after CCE's funding was cut in 

2011, Paul was forced to reinvent the 

programme to give it an international 

focus. 

"We looked for suitable partners 

in countries and then trained them to 

create programmes and networks of 

local artists and creatives who can go 

into schools and inspire the children," 

he says. 

Paul initially diversified into 

Lithuania, Latvia and Sweden but 

CCE's programmes have since been 

embraced across Europe and beyond. 

In 2019, CCE delivered its 

programmes in Australia, Thailand, 

India, Pakistan, Hungary, Czech 

Republic, Greece, Austria, Germany, 

Holland, Finland, Norway, Denmark, 

Belgium, England, Scotland, Wales, 

Ireland, Chile and Peru, and to 

participants from Serbia, Slovenia, 

Austria, Poland, Romania, Switzerland 

and France.

The Organisation for Economic Co-

operation and Development (OECD) 

held a major international conference 

on creativity in education in London in 

September, where CCE programmes in 

Australia, Thailand, Chile, Ireland and 

Hungary were featured. 

PAUL MILLER
CEO AND CO-FOUNDER, VEO

PAUL COLLARD
CHIEF EXECUTIVE, CREATIVITY,
CULTURE AND EDUCATION

GLOBAL IMPACT
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While some baulk at the term 'super-

connector', Paul Lancaster not only 

embraced the label when he first 

read about it in Malcolm Gladwell's 

2000 book, The Tipping Point, but 

it continues to inform his work to 

promote the North East and its 

business community.

Paul spent a career helping people 

start their own business, in roles for 

Shell LiveWIRE, Tech North, Generator 

and for corporates including Sage and 

PNE Group, before establishing his 

own business, Plan Digital UK in 2016. 

As a business owner, Paul continued 

to advise entrepreneurs but found 

that, despite there being a wealth 

of support and advice on starting a 

business, people were still struggling 

to find the information they required.  

Paul decided the North East 

needed an internationally significant 

event where a network of like-

minded people could attend and be 

inspired and share knowledge around 

topics such as starting and growing 

a business, investment and skills 

retention. 

Paul held his first Newcastle Startup 

Week in 2017. The five-day event 

offered a range of talks and workshops 

divided into five themes: inspiration, 

establishing a business, funding and 

finance, scaling, and whether to keep 

going or pivot.

Held annually, the event has gone 

from strength to strength, with 2019's 

Newcastle Startup Week attracting 

almost 800 delegates and featuring 

major speakers including Steve 

Bartlett, founder and CEO of Social 

Chain. In addition, a series of fringe 

events took place, further boosting the 

knowledge sharing and support.

Paul worked with Newcastle 

University to analyse the impact of 

Newcastle Startup Week 2019. The 

resulting report shows 82 per cent 

of attendees 'gained new knowledge 

or insight', 61 per cent felt 'more 

confident', 40 per cent 'found new 

collaborations or partners' and 20 

per cent found 'new customers or 

markets'.

Newcastle Startup Week is also 

increasingly attracting people from 

outside of the region, with more than 

60 per cent of this year's attendees 

based from outside Newcastle.

"They use it as a way of finding out 

what's going on in the North East," 

Paul says. 

To continue the momentum of 

Newcastle Startup Week, Paul ran a 

one-day Scale-Up Summit in 2018 

and has now added to this with his 

Founders' Friday events. Held the last 

Friday of each month and sponsored 

by Sintons law firm, they provide 
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"Paul has harnessed a 
range of effective digital 
channels to make an impact 
and spread the message 
while also bringing people 
together in the real world to 
communicate, connect and 
co-create"
PAUL'S NOMINATION
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attendees with a day of networking, 

workshops, panel discussions and 

economic insights.

Encouraging collaboration is an 

essential driver for Paul – who played 

an instrumental role in bringing 

the business and incubator centre, 

TusPArk, to Newcastle.

He has made it his mission to 

promote links between the North 

East of England and the South East of 

Scotland in particular. 

"People are always looking South 

[to build business links] but I've 

been going up to Scotland for many 

years and Edinburgh and Newcastle 

are cities that have a lot in common. 

There are a lot of opportunities for 

collaboration between the two areas."

This northern outlook doesn't stop 

at Scotland as Paul is also working to 

promote links with Newcastle and the 

Nordic countries and Canada too. 

In addition, Plan Digital UK's 

founder has attended and spoken at 

a variety of tech events around the 

world in 2019 including Turing Fest, 

Edinburgh, Techfestival Copenhagen, 

Edinburgh Startup Summit and Lisbon 

Web Summit.

It seems that wherever Paul goes, 

whether physically or via his digital 

reach – he is the architect of the 

hugely popular #ThisIsMINE – the 

region's most prolific super connector 

is always flying the flag for the North 

East.

PAUL LANCASTER FOUNDER AND 
DIRECTOR 
PLAN DIGITAL UK
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SHORTLIST
Jamie Hardesty spent his early career 

in business journalism – where his 

interest was drawn to the tech sector. 

He was then approached by Tech 

Nation – which was in the process of 

absorbing Tech North – to become an 

entrepreneur engagement manager for 

the North East.

Jamie spent his first six months in 

the role learning as much as he could 

about the local tech community and 

found that, "instead of being at the 

vanguard of the Northern tech scene, 

the North East was on the periphery". 

He has set about changing this by 

promoting the region's sector to a 

national and international audience and 

lobbying for improvements in skills, 

facilities and support. In 2019, Jamie 

helped four North East companies 

win places on two of Tech Nation's 

prestigious Growth Programmes for 

the first time, including Wordnerds 

(Applied AI) and Kani Payments, 

Honcho Markets and Paid (Fintech). 

He also played an instrumental role 

in the production of the One Region, 

One Sector, One Statement, which 

was published in May and brought the 

region's tech ecosystem together like 

never before. 

Jamie made the decision to host a 

Tech Nation Report event in Gateshead 

for the first time to help showcase it 

as a flourishing tech hotspot. He also 

brought Margot James, former Minister 

for Digital, Culture and Media to the 

region for a special round-table event.

Meanwhile, he inputted into the 

North East LEP's Digital Strategy, 

which launched last month. 

This is in addition to Jamie using his 

digital channels and journalistic flair, to 

ensure the North East tech and digital 

sector continues to be championed. 

Jen has spent a career promoting 

North East trade and investment. At 

OneNorthEast she helped identify 

foreign direct investment; at UKTI 

(now the Department for International 

Trade) she assisted regional businesses 

to export their products; and at 

NewcastleGateshead Initiative she 

worked to develop a compelling and 

rewarding proposition to potential 

inward investors. Between 2016 and 

2018, she specialised in promoting 

the tech sector – with roles at Tech 

North and Newcastle City Council. In 

January this year, Jen was appointed 

director of inward investment agency, 

Invest Newcastle, where she led trade 

missions to the US, Spain and Japan 

and a 90-strong delegation of local 

businesses to international property 

event MIPIM. 

She and her team have brought 15 

companies to the region this year and 

helped three major brands expand in 

the region – securing more and better 

jobs. 

Jen has sat on numerous boards and 

was a founding member of Dynamo 

North East and Developing Consensus. 

She was also heavily involved in the 

North East Futures UTC mentorship 

scheme. Most recently, Jen has joined 

Ouseburn City Farm as a trustee. 

Jen has built a vast network 

spanning local, national and 

international business interests 

over the years and she continually 

uses these connections to drive 

collaboration. 

"If I hear about a new project or 

opportunity, I'll make sure the right 

people are talking to each other," she 

says. "I suppose you could say I'm the 

one who joins up the dots."

JAMIE HARDESTY 
ENTREPRENEUR ENGAGEMENT MANAGER, 
TECH NATION

JEN HARTLEY 
DIRECTOR, INVEST NEWCASTLE 

PROFILE IMPACT
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ADVERTISING FEATURE – LAW
Womble Bond Dickinson

Introducing the Legal 500's rising stars of Womble Bond Dickinson's Newcastle corporate team…

ONES TO WATCH

Recognised as one of the leading law 
firms in the North East, Womble 
Bond Dickinson's (WBD) Newcastle 
office has been acknowledged by 
the Legal 500 as a major hub for 

the transatlantic firm. The firm provides a unique, 
full-service offering of dedicated lawyers to advise 
the region's leading businesses.

Nationally, the firm's corporate team is 
described as having 'international pedigree' 
(Chambers and Partners, 2019) and WBD's 
Newcastle-based corporate team is the largest 
team across any of the firm's eight UK offices. The 
Newcastle team was shortlisted for four awards at 
this years' North East Insider Dealmakers awards; 
with corporate partner Robert Phillips also 
shortlisted for Corporate Lawyer of the Year. 

Meanwhile, Newcastle-based partners Jamie 
Pass and Robert Philips were recognised in the 
Legal 500's  Hall of Fame and practice heads Ben 
Butler and Jeremy Smith reaching their 20 years 
in the business. Here, WBD introduces the team's 
rising stars and new joiners who will continue 
the firms' commercial and leading-edge advice 
to regional business; they will also form part of a 
more diverse legal landscape for the North East.

Lynn Shearing, client relationship director
A new addition to the corporate team, Lynn 

is a well-known figure in the region's business 
community having worked for over 15 years in 
PwC's Newcastle corporate finance team and 
Parkdean Resorts as its mergers and acquisitions 
director. Her role at WBD is dedicated to helping 
the team strengthen relationships with both 
corporate and other relationships in the North.

Stacey Hall, managing associate
Recognised by the Legal 500 2019 as a Rising 
Star, Stacey predominantly focuses on corporate 
transactional work and has experience working for 
serial acquirers, owner-managers and investors. 
She was nominated as Young Deal Maker of 
the Year in the North East Business Insider 
Dealmakers Awards 2017 and was highlighted 
the same year as a Next Generation Lawyer in the 
Legal 500.

David Ridley, solicitor
David works with clients across a number of 
sectors, predominantly focusing on corporate 
transactional work including mergers and 
acquisitions. He now has dual qualification, 
allowing him to practice in both England and 

“TA longstanding and deep 
understanding of business"

Legal 500 2019
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Scotland; strengthening the working relationship 
between the firms' Newcastle and Edinburgh 
offices. His experience is in private equity 
transactions and the manufacturing and energy 
sectors.

Gemma Bourne, solicitor
Currently taking her tax exams, solicitor Gemma 
has experience of aspects of business tax with 
a particular emphasis on property taxation and 
stamp duty land tax. Typical experience includes 
assisting with advising clients on tax issues for 
property transactions (including structuring 
such transactions tax efficiently), for example, in 
relation to stamp duty land tax, VAT and capital 
allowances.

Jess Christie, solicitor
A newly-qualified solicitor in the corporate team, 
Jess has assisted on acquisitions and disposals, 
joint ventures, reorganisations and shareholder 
arrangements for a number of the team's key 
clients. Her experience includes advising a North 
East food ingredients client on the sale of their 
business to a national food distribution company.

Laura Brumwell, paralegal 
Paralegal Laura started as a corporate secretary in 
2015, taking care of companies house compliance 
requirements, Following progression through 
the firm, she is currently undertaking her CILEx 
(Chartered Institute of Legal Executives) exams to 
become a fully-fledged Chartered legal executive 
within the corporate team.

Looking to the future…
As the end of 2019 approaches, the Newcastle 
corporate team continues to be engaged in a wide 
variety of client instructions reflecting the varied 
client base that the team and the firm advises. 

While continuing to support their transatlantic 
clients' US activities in the UK, the UK team is 
heavily involved in promoting links between 
the North East and the USA with trading 
opportunities. Members of the team recently 
attended the WBD Business Leaders Dinner on 
'doing business in the USA', reflecting the interest 
that the region's businesses continue to have in the 
US market. 

Alongside this, the team continues to support 
some of the most successful entrepreneurs in the 
region on transactional activity and some of the 
team's longer-term corporate client connections 
with strategic projects. Current projects reflect the 
local business, local entrepreneur, locally driven 
corporate national businesses and international 
business that the team has built its reputation 
around advising. To continue to support the firm's 
clients, the team will continue to grow organically 
with our objective to continue to add more 
homegrown lawyers to the existing team over the 
next 12 months.

WOMBLE BOND DICKINSON
www.womblebonddickinson.
com/uk
@WBD_UK

i

“The breadth of capability 
across disciplines is 

demonstrable"
Legal 500 2019
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ADVERTISING FEATURE – DEVELOPMENT 
RTC North 

Angelina Bell, scale-up partner at RTC North, is on a mission, to make your business the best it 
can be for 2020 with her two-day boot camp

MAKE 2020 YOUR BEST YEAR YET!

Growing or scaling a business 
is tough to do alone. Many 
entrepreneurs try but too few 
survive. And now many have 
scaled? What is it that world-

leading entrepreneurs such as Mark Zuckerberg 
and Bill Gates do that average entrepreneurs and 
business owners don't do during the lifetime of 
their business?

Now, you can find out. Angelina Bell is leading 
an exciting two-day boot camp with her team of 
expert coaches from RTC North. You can learn 
what it takes to scale a business, look forward to 
several interactive masterclasses from our expert 
speakers, then put your plan in place in early 
January, so that you are ready to hit the ground 
running and make 2020 your best year yet.

Angelina helps successful, enthusiastic business 
owners to increase their profits, build great teams 
and get more time back for themselves.

Forget about struggling through on your own. 
Come and be a part of a selective community of 
entrepreneurs who are growing their businesses, 
just like you. Driving your sales and profits is all 
about knowing how to do the activities that make 
you money the fastest and cutting the activities 
that don't. This boot camp is going to be very 
popular so to avoid disappointment, book now.

In just two days, you will learn:
•  What is takes to scale a business and the pitfalls 

you should avoid
•  How to develop a high growth mindset to help 

you succeed
•  How to build an amazing team with a relentless 

determination to achieve their business and 
personal goals

•  How to set your business apart from your 
competitors and compel your customers to keep 
buying from you

•  How to make more profit, focus on the right 
numbers and avoid running out of cash

•  Learn how to develop the world's best 1-page 
action plan to propel your business in the next 
12 months

Angelina Bell is an experienced business coach 
and mentor who fully understands the joys and 
pains of running businesses, having done it 
herself. She is passionate about helping business 
owners become more focused, act and achieve 
better results. Her coaching empowers people 
to gain clarity, increase confidence and become 
more effective. This results in improved leadership 
increased productivity and greater financial 
results. 

Angela will be sharing 27 years of experience 
as a successful business owner and manager for 
corporates and SME's. She has helped business 
owners achieve sales increases of 30 per cent in 
just six weeks, huge improvements in motivation 
and levels of productivity, cultural improvements, 
and the development of clear strategies that 
have seen rapid improvements. Abbie Allis from 
Absolute, who has completed a previous boot 
camp says: "I really enjoyed speaking to other 
business people on the course and working with 
them really helped to bring out ideas. What I value 
most is the clarity that it has brought me, and what 
I should be focusing on in the business." 

RTC NORTH 
RTC North is delivering Scaleup 

North East in conjunction with 

the North East Local Enterprise 

Partnership (LEP) and is part-

funded by the European Regional 

Development Fund (ERDF). 

The programme is aimed at 

supporting North East-based 

businesses that can demonstrate 

both the hunger and the 

potential to achieve high levels 

of growth.

www.scaleupnortheast.co.uk 
0191 516 4400

i
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An award-winning fintech scaleup 
is targeting expansion into Asia 
after achieving its original long-
term geographical growth targets 
within its first year. 

Kani Payments is already working across 
Europe, the United States, Middle East and 
Australia after its SaaS platform for reporting 
and reconciling transactions and moving funds 
became an instant success. 

The business, based in Newcastle, is seeing its 
technology adopted by increasing numbers of 
clients around the world – ranging from multi-
billion dollar financial businesses to startups – and 
has a 100 per cent client retention rate following 
the initial trial of their product. Asia has now been 
identified as the next territory for Kani to target, 
following the huge progress of the venture since its 
inception in October 2018. 

Kani was recently named as one of the UK's top 
33 rising stars in tech, and earlier this month won 
the leading financial services or payments startup 
accolade at the Emerging Payments Awards.  

The business was founded by chief executive 
Aaron Holmes, who, alongside chief commercial 
officer Anthony Jarman, identified the need for 
such a technology-driven back office function 
for the financial services sector. Both left senior 
roles in a London-based tech business to return to 
Aaron's native North East to establish Kani, which 
has its headquarters on Collingwood Street. 

Anthony says: "Our first year has exceeded all 
our expectations and to be in so many countries 
already is a huge achievement and way ahead 
of where we planned to be. Our initial goal 
was European expansion, but now winning 
work in Asia is the ambition. We are still a new 
business and we have to grow at a pace we can 
accommodate and add new people to the team to 
support that, but things are moving very quickly. 

"We have a fantastic team and everyone within 

it is known in the industry and has a lot of 
previous experience. We all individually have a 
reputation for knowing what we're doing and Kani 
is now becoming a known name in its own right. 

"The award win at the Emerging Payments 
Awards was a massive endorsement of what we're 
doing and we are very ambitious to get to the next 
level now. 

"It's no longer the case that you need to be in 
London to succeed in this industry and Newcastle 
is a great place for a fintech scaleup like ours to 
be based. This city's tech community is growing 
strongly and it is really important for businesses 
like ours that there are specialist advisors to 
support us. Lucy Carlin at Sintons immediately 
understood us and our ambitions, and works to 
the tightest of timescales to deliver what we need."

Lucy Carlin, senior associate at law firm Sintons 
and one of the region's leading specialist tech 
lawyers, advises Kani on commercial legal matters. 

She says: "Kani Payments is a hugely exciting 
scaleup which has become a global name within 
its first year in business, and to have them based 
here in the North East is a fantastic endorsement 
of the region's growing reputation for its work 
in tech. Kani has a superb product and highly 
experienced senior leadership team, and their 
potential is vast. We look forward to continuing 
to support the business with its growth going 
forward."

ADVERTISING FEATURE – LAW
Sintons 

Newcastle-based software company Kani Payments is looking at entering exciting new territories 
in 2020, with the help of Sintons law firm

FINTECH SCALEUP EYES ASIAN 
EXPANSION AFTER A SUCCESSFUL 
FIRST YEAR

SINTONS
Photo (l-r): Lucy Carlin (Sintons), 

Aaron Holmes and Anthony 

Jarman, (Kani Payments)

www.sintons.co.uk
@SintonsLaw
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ADVERTISING FEATURE – MEDIA
Projector

As we head into 2020, brand communications agency Projector looks at the importance of having 
a strategy in place to achieve goals in the new year 

IS YOUR BRAND READY FOR 2020?

Unbelievably, December is upon us. 
As another year comes to a close, 

it’s time to look ahead to the next. 
The buzz of starting afresh gives us 
all that extra push to succeed, so it's 

natural to start thinking about what we'd like our 
business to accomplish over the next 12 months.

Do you want to grow your market share? Do 
you need to add new products? Are you changing 
direction? 

Whatever your needs might be, before you 
begin to set business goals and build your strategy, 
you need to stop and ask yourself: ‘Is my brand 
able to support the impact I want to make in 
2020?’ 

Your brand strategy needs to support your 
wider business strategy and, therefore, the two 
need to be seamlessly joined together. If not, 
anything else you do could be wasted time and 
money.

Today is a challenging environment for 
businesses and our clients are no exception. 
Whether selling second-hand vans, tins of paint, 
ISAs or luxury hotel rooms, companies from all 
sectors are continually looking to their brand 
to help differentiate them and support business 
decisions in overcrowded markets. 

This year, we've seen some great examples of fit 
brands demonstrating their strength. Examples 

include challenger brand Burger King gaining 
great standout by temporarily halting the sale of 
burgers to aid McDonald's to raise more funds 
for Save the Children, Carlsberg’s brave move 
to admit its product wasn't the best but that 
they were improving it, and local hero Greggs 
disrupting the market with innovative new 
products like its vegan sausage roll. I know what 
you're thinking; all of these firms have vast sums 
of money to spend along with large departments 
and creative agencies to help deliver this work. 
Still, the basics of their brand strategy are 
transferrable to any business – including yours.

Brand strategy basics:
•  Define who you are – Who are you as a 

company? What sector are you in?
•  Understand your point of difference – What is 

your meaningful difference? What makes you 
different from the other brands out there and 
why should your customers work with you over 
the competition?

•  Revisit your brand mission statement – What is 
the ‘why’ behind your business?

•  Establish your values – What does your business 
stand for? Your values will not only drive internal 
thinking, it will also help you connect externally 
with your customers and act as a barometer for 
decisions.

•  Picture your ideal customer – Who do you want 
to target? It’s impossible to build a brand if you 
don’t know who your ideal customers are.

By answering all of the above, you'll have the 
essential ingredients to your brand strategy. 

You can use it to re-evaluate your current 
output, help find a creative partner to bring it to 
life or drive the decisions you make in 2020. 

Here at Projector, our objective for 2020 is the 
same as every year, to build strong brands and 
help our clients businesses perform better. Our 
clients’ goals become our goals and, by working 
together in partnership, we can produce engaging 
solutions that help them meet their strategy or 
overcome a particular challenge.

PROJECTOR
To help get your brand noticed 

in 2020, contact Projector on 

0191 265 2400 or 

info@yourprojector.com
www.yourprojector.com
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ADVERTISING FEATURE – EDUCATION
Northumbria University

Northumbria University is working with businesses through Knowledge Transfer Partnerships 
(KTPs) to strengthen the relationship between academia and industry, and support new 
innovation 

MAKE AN IMPACT IN YOUR 
BUSINESS

The UK Industrial Strategy 
acknowledges the importance of 
innovation to enable businesses 
to have an impact and encourages 
industries to build new 

collaborations, develop new approaches and take 
advantage of the latest research.  

Knowledge Transfer Partnerships (KTPs) 
are an Innovate UK programme, designed to 
encourage collaboration between academia and 
industry, facilitating the transfer of knowledge and 
technology to increase competitivity, promote a 
culture of innovation and economic growth.

KTPs are open to SMEs and large organisations, 
can last between 12 months and three years, and 
are supported by Innovate UK with a grant for 50-
67 per cent of the project costs. 

However, Innovate UK has also introduced a 
new programme designed to inject significant 
management expertise that expands business 
capability, increases productivity and enables 
lasting change and growth. The initiative is called 
Management Knowledge Transfer Partnerships 
(MKTP), and they aim to help organisations grow 
by extending the management skills within them 
and embedding improved management practices. 

MKTPs link companies with the UK’s world-
class business schools, of which Northumbria 
University is one, and spans all key business areas 
– from marketing to IT, creativity to strategic 
management, and HR to employment relations. 

Matthew Sutherland, senior lecturer at 
Northumbria's Newcastle Business School, says: 
“I am confident the MKTPs can be a successful 
vehicle for boosting UK business productivity and 
that we at Northumbria University are well-placed 
to collaborate with business partners to drive that 
success.”

Northumbria University has a track record of 
excellence in multi-disciplinary KTPs across many 
different industries and sectors.

Northumbria has recently secured three new 
KTPs. In the first, it will be working with charity 
The SportsAid Trust, which helps promising 
young athletes with financial support, recognition 
and personal development opportunities. 

Taking a multi-disciplinary approach, 
Northumbria academics from subject areas 
including business, health and life sciences, and 
computer science will work alongside colleagues 
at SportsAid to develop new ways to support 
athletes and develop new processes for monitoring 
performance. Additionally, academics and PhD 
students will partner with Newcastle-based 
business services specialist CheaperGroup and 
ESS Modular, a leader in UK and Ireland in offsite 
modular construction.

Most recently Epigem, a micro-engineering 
company based in Redcar, established a KTP with 
Northumbria University. The aim was to create 
a medical device to test for a range of diseases 
such as Bovine Tuberculosis and Johne’s disease 
(paratuberculosis) in cattle. 

The KTP has resulted in Epigem taking a whole 
new approach to product development through 
the incorporation of product design. Thanks to the 
KTP, Epigem will be able to reach new markets by 
designing and producing own-brand, consumer-
ready products.

NORTHUMBRIA UNIVERSITY
Photo: Colin Allen (The SportsAid 

Trust) with the University KTP 

team 

If your business is working on a 

project that would benefit from 

a new way of thinking, a KTP or 

MKTP could be the solution. Find 

out more email: 

businessenquiry@northumbria.

ac.uk or visit:

www.northumbria.ac.uk/KTP
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The North East independent law firm for businesses has stuck gold again with the renowned 
assessment for people management 

Muckle LLP has retained its 
Investors In People (IIP) Gold 
status and Health and Wellbeing 
accreditation until 2022, after 
92 per cent of its people agreed 

Muckle was a great place to work. 
Muckle achieved a score of 787 out of 900 

– 63 above the IIP benchmark and 66 above 
the industry benchmark in all nine indicators. 
Compared with other IIP assessed law firms of 
the same size, Muckle ranked third across all 75 
countries the standard operates in. 

Investors in People has over 14,000 accredited 
high performing organisations worldwide. As part 
of the process, assessors listened to the feedback 
of 120 Muckle employees and held one to ones 
with 30 people, as well as reviewing documents, 
evaluation metrics and observing team meetings. 

Jason Wainwright, Muckle managing partner, 
says: “We’re delighted to have achieved gold status 
in our recent IIP assessment. This is a tremendous 
achievement and a testament to our people. We 
couldn’t have achieved this award without their 
help and it is our people who make Muckle such a 
fantastic place to work. 

“To rank number three for law firms of our 
size globally is remarkable. To our people, it 
shows we care; to future talent, it indicates a high 
performing culture; and to our clients it reflects 
quality and service. 

“I have always believed clients have better 
experiences when they deal with happy people 
who feel valued. So to be the North East law firm 
of choice and give clients an outstanding service, 
we have to attract and retain the most talented 
people. 

“In the last 12 months we’ve introduced a 
number of initiatives which further enhance 
employee engagement and I’m particularly 
grateful to our HR director, Nic Leyden, who’s 
leadership and support has been invaluable. 

“We’ve relaunched our core values – Trust, 

Teamwork, Responsibility and Care – and 
challenge each other to live by those values every 
day. 

“We’ve focused more on agile working and 
work-life balance and developed the Muckle 
Way, a set of guiding principles to ensure that, no 
matter who clients speak to, they receive the same 
personal, high quality experience that is unique 
to us.

“We’re also pleased to be recognised once again 
as operating best practice in health and wellbeing. 
Our healthy living weeks and running club were 
singled out by the assessors for praise, alongside 
our initiatives to support mental health and social 
wellbeing.” 

He adds: “We’ve created a special place to work 
that’s different to other law firms. We recognise 
that the sector is simply asking more of its 
workforce, so we’re also asking our people what 
Muckle can do for them. 

“Our people’s ideas matter, their ambitions 
matter, their wellbeing matters and now we’re 
seeing a step change in performance and 
engagement levels with more fantastic results to 
come.”

MUCKLE RETAINS IIP GOLD WITH 
INDUSTRY LEADING SCORES

ADVERTISING FEATURE – LAW
Muckle LLP

MUCKLE LLP
Photo (l-r): Jason Wainwright 

(centre) with 

the Muckle team

www.muckle-llp.com
@MuckleLLP
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BUILT ENVIRONMENT - NEWS

SUNDERLAND                                                             

£59 million Teesside housing 
development plans approved                                                                                                           
Planning permission has been granted for a new housing 
development in Teesside that would bring 375 new homes to the 
area.

The £59 million project will be constructed by Galliford Try 
Partnerships North in collaboration with Homes England, who 
currently own the land on the edge of Redcar where new homes 
will be built.

Planning approval was given by Redcar and Cleveland Borough 
Council, who were encouraged after developers proposed to 
designate 80 of the properties for the private rental market and 108 
for affordable rent and shared ownership schemes.

This project takes the number of planned works by Galliford Try 
Partnerships North to eight, with the hope that 1000 homes will be 
delivered by the company across the region over the next five years 
with a gross development value of £180 million.

Sean Egan, managing director of Galliford Try Partnerships 
North, said: “This new project has come about as part of our 

company wide strategy to work with Homes England to tackle UK 
housing need.

“We have been able to bring forward a proposal that will deliver 
high quality new homes on a superb site on Teesside, offering 
choice for local people – be they looking to buy, rent privately or to 
rent via a social housing provider.”

NORTH TYNESIDE

Quorum snapped up by 
Shelborn                                                                                                                    
Avison Young, acting for Shelborn Quorum, has secured 
the acquisition of eight office buildings totalling 458,837sq.
ft at Quorum Business Park.  The vendor was represented by 
Cushman & Wakefield. Quorum is an established business park 
with proven letting performance and an excellent track record for 
tenant retention. The portfolio offers active asset management 
opportunities at upcoming lease events, letting of vacant space as 
well as expansion of the retail and on park amenities.

Brian Rabinowitz, director at Shelborn, says the supply line within 
the Newcastle conurbation "is almost non-existent and the demand 
for space is growing".

SUNDERLAND

SNOP completes at IAMP
Construction is now complete on the multi-million-pound car 
parts facility which will see 150 jobs created at the International 
Advanced Manufacturing Park (IAMP) adjacent to the Nissan plant, 
Sunderland. French car parts maker SNOP, which has more than 
40 manufacturing plants throughout the world, has now taken 
occupation of the new 194,000 sq ft purpose-built automotive 
facility. The £15m building incorporates a full occupier-led bespoke 
design solution which meets SNOP's future needs including an 

on-site sustainable drainage system, energy saving high efficiency 
LED internal and external lighting, bespoke concrete press pit 
structure, 30-tonne cranes and a controlled environment materials 
testing area. 

The building also houses a 3000T metal-stamping transfer press 
which was shipped in from Japan via Sunderland Port. 
Silverstone Building Consultancy project managed the construction 
project.

IN ASSOCIATION WITH:
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Investment flows into 
Riverside Sunderland

Sunderland has seen waves of investment 
flow into its resurgent city centre, with its 
Riverside Sunderland district boosted by a £120 
million commitment from Legal & General (L&G)
revealed in November.  

Lit up at night, THE BEAM proudly punctuates 
an expanse of land that will soon be completely 
reimagined, underpinned by £120 million of 
investment from the UK's largest asset manager, 
L&G.  It is the first building to emerge from 
the ground on the former Vaux Brewery site, 
but – one thing's for sure – it won't be the last. 
Riverside Sunderland, the new name for the 
northernmost edge of Sunderland's city centre, 
will soon welcome three more buildings to stand 
alongside THE BEAM, including the new City 
Hall development after L&G agreed a deal with 
Sunderland City Council.

"It's a mark of confidence – investment on 
the scale that L&G has committed to," says 
Patrick Melia, chief executive of Sunderland City 
Council. "And THE BEAM has – in no small part 
– contributed to that.  

"The reaction from the market – with the 
building more than half full already in a matter 
of months – shows that Sunderland is a highly 
investible city, and I think that's allowed us to 
send a bold and brave message to investors; 
Sunderland is absolutely open for business."

THE BEAM opened its doors in the summer, 
and within weeks it was announced that online 
grocery business Ocado would be creating 
300 jobs in the building, opening a dedicated 
customer service hub and occupying the top 
two floors.  

Speaking of the move, Ian Pattle, general 
manager, customer service and strategy at 
Ocado, says: "We're pleased to be coming to 
Sunderland as we grow our market-leading 
customer service proposition. The new Contact 

Centre will support our existing service and we 
look forward to welcoming new talent from the 
local area to our team."  

Weeks after the Ocado announcement, 
Penshaw View revealed it was also making the 
move to THE BEAM. The expanding training 
provider and health and safety business, 
which was founded and has expanded in 
Sunderland, has taken a large ground floor 
space in the 59,427sq ft building, relocating 
its 30-strong team and creating capacity for 
ongoing expansion. With every detail of the 
building specified to provide a healthy work 
environment where people feel well, THE BEAM 
is a truly modern office development at the heart 
of Riverside Sunderland, which, with L&G's 
commitment, is undergoing a transformation that 
will establish it as one of the city's most vibrant, 
mixed-use destinations in the region. 

THE BEAM – Sunderland's flagship office building that stands on the former Vaux Brewery site – has kicked off 
a programme of transformation, which will see the rebirth of this prime city centre location

ADVERTISING FEATURE – BUILT ENVIRONMENT – THE BEAM

THE BEAM

For more information on THE 

BEAM, and to learn about spaces 

still available in this stunning city 

centre business space, visit: 

https://the-beam.co.uk
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Hats off to Newcastle Helix

With St James’ Boulevard on its east side and 
Barrack Road on the north side, the busy road 
network makes it impossible to see what is 
happening ‘on site’ at Newcastle Helix.

At the time of writing, the construction activity 
highlights The Lumen building, which is getting 
nearer to completion day-by-day. 

Adjacent to it, The Core, the first building to be 
completed, dazzles with its yellow exterior.

But to the casual passer-by, the question must 
be, ‘what is going on?’ The answer, seems to me 
after an exhaustive site walk, to be something 
way beyond Salford Quays or maybe Edinburgh’s 
South Gyle business park, to snatch two possible 
comparables out of thin air.

Why will Newcastle Helix be such a dramatic 
development? Well, it is a classic mix of public and 
private investment but on a mega-scale and what’s 
more, it’s all happening at once. 

My site visit showed The Lumen office building 
nearing completion, likewise for the District Energy 
Centre, with enabling works taking place where 
The Garage and nearby hotel will be built.

It was the same for The Spark and adjacent 
residential site, which I understand will be a 
dramatic skyscraper, and a larger residential site 
was also being prepared.

Combined noise and activity must make this one 
of the largest projects in the UK and as such it’s a 
statement of where this city and region is going. 
It’s a peep into the future thanks to Newcastle City 
Council, Newcastle University and Legal & General.

What can we look forward to upon completion? 
The Lumen will be completed by next February and 
it will deliver 106,000sq ft of quality office space 
over seven floors. This Legal & General investment 
alone makes a statement of confidence in the city, 
but it is also the design which makes it stand out, 
as do the crafted designs of this incredible mix of 
buildings.

The Core and nearby The Key building bring 
space for knowledge-based, research-led 
businesses, as well as world-leading engineering 
solutions into making buildings cheaper to run. 

The Biosphere is for life science and innovation, 
the Urban Sciences building is a ‘living laboratory...
for world-class research and education,’ the 
Frederick Douglass Centre will ‘shape the future for 
learning’ and the Catalyst is home to the National 
Innovation Centre for Ageing and also for Data.

This is about transformation at the heart of the 
city. 

As Tony Wordsworth, director of office agency 
at Avison Young and joint agent with Cushman 
& Wakefield, says: “It has the most striking new 
architecture in the city. It is inspiring, unique with 
every building different, each with a different use; it 
is outstanding.”

Tony continues: “Apart from the mix of building 

The former Newcastle Breweries site, more recently known as Science Central and now Newcastle Helix, is a 
remarkable city centre redevelopment that will place the city and the wider region firmly on the global map, writes 
Chris Dobson. 

OPINION – CHRIS DOBSON
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shapes and colours, it is the long-term impact 
that this private/public sector project will have on 
the city and wider region. 

“It will retain talent brought forward by the city’s 
universities. Newcastle Helix is an opportunity for 
entrepreneurs to develop world-class businesses 
in a world-class location.

“It will show the global research and tech 
sectors what Newcastle has to offer. This could 
appeal to world-class companies possibly 
attracting research teams to the city. Inevitably, 
this will take time, but the challenge now is to sell 
the city and wider region in a co-ordinated way.”

Greg Davison, partner and head of office 
agency at Cushman & Wakefield, says Newcastle 
Helix demonstrates the strength and diversity 
of Newcastle’s offer and, in particular, that the 
mixed-use scheme underlines the status of the 
city as a life science hub and tech centre. 

“This is about confidence in the market,” says 
Greg. “The confidence is clear in the architecture. 
This is where specification rules and not price.”

Greg agrees the development will assist in 
retaining graduate talent. 

“Newcastle Helix will be a high-quality 
environment, very modern and a scheme where 
staff well-being is a priority. 

“Newcastle has always attracted talent at 
university age but struggled to retain graduates. 

“Now with such high-quality of buildings, 
attracting staff will be easier. It will be a better 
alternative to working in central London, a fact 
already resonating with occupiers.”

Will Newcastle Helix consolidate the adjacent 
areas?  

“Certainly,” says Greg, pointing to the nearby 
Gallowgate, Strawberry and the St James’ Metro 
proposal. The other main city centre locations 
driving Newcastle’s growth will be East Pilgrim 
Street and the Stephenson Quarter.”

At a critical time as I write, confidence in 
the future is crucial and Newcastle Helix, as it 
emerges on its 24-acre site, demonstrates that 
confidence.

It is a timely reminder to us all that Newcastle is 
a major UK city and a great base for business.

Newcastle Helix at a glance
The Biosphere – Life science, innovation, 
research and development

The Lumen – Flagship office space

The Urban Sciences Building – Computing, 
digital technology and engineering

The Frederick Douglass Centre – The future 
for learning

The Spark – Office space

The Core – Knowledge/research-led 
businesses

The Garage – Car park and transport hub

The Catalyst – Home to two National 
Innovation Centres

The Key – Research into energy 
consumption

The Hotel – High-quality accommodation

The District Energy Centre – A centralised 
energy system
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Making moves: 
23 Grey Street

The origins of youngsRPS go back 140 years. 
Although traditionally the firm concentrated 

on servicing rural clients, it has moved firmly into 
the commercial sector as opportunities have 
presented themselves. 

A significant element within this change 
came in 2017 when the company merged 
with Stanton Mortimer, an established firm 
of commercial chartered surveyors, which 
resulted in the creation of a wide-ranging suite 
of complementary land, business and property 
services.

Speaking about the firm’s motivations to 
relocate, director Michael Blake says: “While 
our traditional rural and residential services 
remain extremely important to us, we have seen 
significant developments in our commercial work, 
both from our property and planning sectors. 

“Our planning consultants have moved from 
Hexham to Newcastle, joining our existing 
commercial property team. 

“I’d describe 23 Grey Street as a hub for 
commercial activity. Despite being relatively small 
in numbers in comparison to some of the other 

This autumn, chartered surveyor and property consultancy youngsRPS began its latest chapter as it relocated its 
Newcastle office onto Grey Street, strengthening its presence in the city’s property and development market

ADVERTISING FEATURE – BUILT ENVIRONMENT – YOUNGSRPS
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city centre agents, we have more than 100 years’ 
experience within the Tyne and Wear region. 

“As well as bringing new clients on board, 
we’ve expanded the overall team and our 
new office space allows for further recruitment 
opportunities to support client growth, both now 
and in the long-term.” 

Planning for success 
The youngsRPS planning team, originally based 
in the firm’s Hexham office, will now also be 
based in the city centre. The relocation was 
determined primarily by the ongoing demand from 
clients for large, and often complex, commercial 
developments in and around the city.

As the team brought on more clients, they 
began to expand, most recently with the 
appointment of Helen Marks as a planning and 
development consultant, who brought with her 
more than 20 years’ experience in both the private 
and public planning sectors. 

Helen has hit the ground running, taking a 
major office and residential development proposal 
on Strawberry Place, beside St James’ Park, 
and a mixed-use development scheme on a 
brownfield site in Hexham through the planning 
system. 

Both have recently been given the go-ahead 
following her appearances at planning committee. 

2020 is set to be an exciting year for the team, 
with a comprehensive portfolio of large-scale 
development projects in the pipeline.

Reflecting on the move, Richard Morgan, 
planning and development consultant, says: “With 
offices across the North East, North Yorkshire 
and Scotland, we have a wide-ranging client base 
and the planning team is successfully working on 
projects across a number of local authority areas. 

“The Newcastle office allows us to be more 
effective with our time and to work collaboratively 
with other technical consultants, such as 
architects and engineers. 

“We are focused on securing deliverable 
consents for our clients and working closely with 

our commercial surveying team will ensure that 
issues such as marketability and viability are a key 
consideration in the advice that we provide.”

A commercial hub
The youngsRPS commercial property team 
specialises in investment, valuations, management 
and agency. It has a loyal client base, many of 
which have used the services of the firm since the 
1970s. 

Speaking about what the move means for 
the future of the youngsRPS commercial team, 
chartered surveyor Paul Fairlamb says: “While 
we have been at the forefront of the commercial 
property market in the North East since the 
1970s, and in Newcastle city centre for nearly 20 
years, we haven’t had the exposure that our new 
Grey Street office will offer.

“We’re finding that we’re working alongside our 
in-house planning team more than ever, so being 
based under the same roof and offering a multi-
faced service is a huge benefit to clients. 

“With more space, our new office also allows 
for our agricultural and residential agency teams 
to work from Newcastle remotely.

“This again adds value to the service we offer 
clients, which is something that is extremely 
important to us.”

youngsRPS

www.youngsrps.com

@youngsrps

“With offices across 
the North East, North 

Yorkshire and Scotland, 
we have a wide-

ranging client base and 
the planning team is 

successfully working on 
projects across a number 
of local authority areas”
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The term 'smart city' has been in use for over 
a decade with many cities worldwide claiming 
to be 'smart', including New York, Singapore, 
Barcelona, Madrid, Copenhagen, Dubai and 
Stockholm.

Newcastle was recently recognised as Digital 
Leaders' UK Smart City of the Year 2019 – 
against strong competition from London, Leeds, 
Bristol, Manchester and others.

The award recognised Newcastle for its 
collaborative approach to using innovative 
technology across the city to deliver services more 
efficiently and make life more liveable - through 
better transport, cleaner air, more responsive local 
services and by creating more independence for 
people in their own homes.

Newcastle is now a major player in the 
digital world, playing a key role in connecting 
organisations across the city, including the public, 
private, academic and voluntary sectors to deliver 
collaborative projects to help Newcastle to be 
smarter, faster and more productive. 

We believe that we are smart thanks to 
the assets and infrastructure in the city and 
surrounding area and the strong partnership and 
collaborative relationships between academia and 
public and private sectors who are making the 
most of these assets and establishing Newcastle 
as a successful and exciting place in which to 
innovate.

The Newcastle Helix site plays a significant role 
in Newcastle's position as a 'smart city', with the 
National Innovation Centre for Data and the Urban 
Observatory being national players in the world of 
data and research, using their expertise to make 
efficiencies, increase productivity and make smart 
decisions in regards to urban sustainability and 
physical infrastructure. 

Building on Newcastle's position as a 

recognised centre for tech and digital innovation, 
the city will also become a 'Gigabit City' as it 
receives a share of the £500 million investment 
by CityFibre – introducing game-changing gigabit 
connectivity speeds across Newcastle.

The city, via the Stellium DataCenter, is also 
the chosen location for a secure high-speed, high 
capacity network routing us to Europe and the 
US. This means new opportunities for business 
and local communities to connect and innovate 
on a global scale. We'll also be four milliseconds 
closer to the US than London.

The city's Urban Observatory, the UK's largest 
source of urban open data including air quality, 
transport, environmental factors and noise 
levels, enables Newcastle University to use data 
to further pioneering research. Newcastle City 
Council also uses data from the Observatory to 
inform decision making and improve outcomes for 
people living and working in the city. 

In addition to social outcomes, being 
recognised as a "smart city" lifts Newcastle to 
a level that appeals to investors, occupiers and 
businesses seeking the best locations in which to 
base themselves. 

This is the message that a delegation from 
the city, made up of private companies, Invest 
Newcastle, Newcastle City Council and Newcastle 
Helix took out to the Smart City Expo in Barcelona 
in November. This is one of the largest events 
in the world and the perfect place to showcase 
Newcastle's smart city credentials. 

By entering the global list of elite cities, 
Newcastle is now at the forefront of 
environmental, technological and economic 
change. 

Newcastle's smart, clean and digital 
technologies make our city an attractive place to 
live, work and invest in.

DC applauds Newcastle's 
smart city ambitions
The region's assets are providing opportunities for companies to innovate and grow, as well as creating new 
products and services that will help people play a significant role in the growth of the local economy, says Developing 
Consensus

ADVERTISING FEATURE – BUILT ENVIRONMENT – DEVELOPING CONSENSUS/INVEST NEWCASTLE

Developing Consensus

Author: Chris Dobson. Other 

members of Developing 

Consensus' Regional Vision 

group are Gavin Black, Naylors 

Gavin Black, Charlie Hoult, 

Hoult's Yard, Angus White, 

Naylors Gavin Black and Mark 

Thompson, Ryder Architecture.

www.developingconsensus.

com
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40 years on…

When George F. White was founded by 
George Francis White in the 70s, the business 
specialised exclusively in agricultural work such 
as acting on behalf of tenants, auctioneering and 
estate management. Over the past 40 years, 
the firm hasn't looked back and has continued 
to bolster its presence, services and dynamic 
approach to the marketplace across the 
Northern regions. 

George F. White now has six offices, a team 
of more than 100 and an abundance of services 
across the agricultural, commercial, residential 
and development sectors. 
Engaging with young talent is something that 
the firm has championed since the team began 
to expand in the early days, often developing 
graduates through to equity partners. 

Speaking about his development in the firm 
over the years, partner Richard Garland, says: 
"When I joined the firm as a graduate, I was 
well and truly thrown in at the deep end. I was 
allowed to spread my wings and discover what 
I was good at. It was then, and after a few 
successes of course, that I discovered a niche 
in planning and development surveying; in 2009, 
we launched a dedicated planning, architecture 
and development service, a team I lead to this 
day. This is just one example of how we, as a 
firm, stick to our roots, champion our people and 
allow them to lead the way to our future."
Speaking about this year's celebrations and the 
future of the business, Robyn Peat, managing 
partner reflects: "We have had a number of 
celebratory events across the year with our 
clients and colleagues. 

"The communities that we operate in are 
very important to us as a business and it has 
been great to be able to share our successes 
and celebrate with those around us. In a world 
where the economic, employment and political 
landscape is changing at a rate of knots, it 

is extremely important that businesses are 
prepared to diversify to meet client needs. 
"While the business has changed beyond 
recognition, it remains loyal to the founding 
ethos established by George; hard work, trust in 
the team to deliver client-focused solutions and 
never being afraid to explore new opportunities. 
"This is evident in a number of areas of the 
business; over the past 12 months we've 
introduced and built upon a building surveying 
service and, on the back of our move into 
Newcastle , ensuring our more urban service 
offering is accessible in city centre locations.
"It's a very exciting time at George F. White; I'm 
looking forward to seeing how we can continue 
to contribute to the region over the next 40 
years!"

In 1979, land, property and business consultancy, George F. White opened its doors as a one-man band in the 
market town of Alnwick. This year, the firm has been celebrating 40 years of growth and success while looking 
towards the future

ADVERTISING FEATURE – BUILT ENVIRONMENT – GEORGE F. WHITE

George F. White 

www.georgefwhite.co.uk
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Viewpoint

Your most recent Annual Report refers to 
uncertainties as did the executive summary 
in the LEP's 'Our Economy 2019' report. Can 
we gain ground lost during this unparalleled, 
sustained period of political angst?
I think we can all agree the past two years have 
been very challenging for businesses, not just here 
in the North East but across the whole country. 

Brexit continues to be the issue that dominates 
discussion and the North East LEP has been 
working hard to help businesses prepare. We 
developed a free Brexit Toolkit for businesses, 
which is available on the North East Growth Hub, 
which provides advice and guidance on issues 
like employing EU staff, reviewing contracts and 
importing and exporting.

As a region, we've also not steered away and 
remain focused on our Strategic Economic Plan, 
which provides a clear direction for us to grow the 
economy in the North East and create more and 
better jobs.

The region has some great businesses, 
enthusiastic regional marketing and of course 
the efforts of the LEP. What do we need to 
take that quantum leap forward?
We're in the process of working with Government 
and regional partners to deliver the North East 
Local Industrial Strategy, an evidence-based 
delivery plan extending to 2030 that is aligned to 
the UK's Industrial Strategy.

The North East Local Industrial Strategy 
will work with the Strategic Economic Plan to 
showcase the region's differentiating economic 
assets and industry strengths, which we can 
develop to boost productivity in the North East and 
improve living standards across the region.

It will show the role the North East can play 
by using our industrial and research strengths to 
support the five foundations of productivity - Ideas, 

People, Infrastructure, Business Environment, 
Places.

The North East is well placed to contribute to 
the UK's 'Grand Challenges', which will put the UK 
at the forefront of tomorrow's industries. Our region 
is home to the National Innovation Centre For 
Data and National Innovation Centre for Ageing, 
positioning us as industry leaders and experts in 
developing a data-driven economy and addressing 
the UK's ageing society.

Our world-leading capabilities in renewable 
and clean energy, which include the UK's flagship 
technology innovation and research centre for 
advancing wind, wave and tidal energy, The 
Offshore Renewable Energy Catapult, and the 
National Centre for Energy Systems Integration, 
ensure we are well placed to drive forward the UK's 
clean growth agenda too.

What are the numbers of jobs created, say 
since 2014, and what is the ultimate target in 
five years' time? Can you say in which sectors 
these job opportunities will occur?
The most recent data (to June 2019) shows the 
number of jobs in the North East has increased by 
74,000 since 2014, with 93 per cent of those being 
better jobs. That's something we're very proud of. 

As outlined in the Strategic Economic Plan, we 
aim to create a total of 100,000 more jobs between 
2014 and 2024 so we are well on our way.

There are a number of growing sectors across 
the North East LEP area that are generating 
these new and better jobs. The North East LEP 
is working hard to create opportunities in these 
industries of the future, which include health and 
life sciences, digital, advanced manufacturing and 
energy.

You refer to five programmes of activity within 
your Strategic Economic Plan (SEP). What 

In this issue of Viewpoint, North East Times' property writer Chris Dobson talks with Helen Golightly, chief executive of 
the North East Local Enterprise Partnership (LEP), on what has been achieved for the North East during the past year

INTERVIEW – HELEN GOLIGHTLY 
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IN ASSOCIATION WITH:

are those programmes and how confident 
are you that they will deliver your long-term 
vision for the North East economy?
As part of the development of the Strategic 
Economic Plan, we looked at key areas we need 
to improve in our region to boost the economy 
and create more and better jobs. They are, 
business growth; skills, employment, inclusion 
and progression; investment and infrastructure; 
innovation; and transport connectivity.

The North East LEP developed and leads the 
delivery of programmes and initiatives across the 
North East and works with partners to support 
these five areas through schemes like business 
support platform, the North East Growth Hub; 
skills initiative, North East Ambition; and funding 
programmes, including the Local Growth Fund – 
amongst others. 

Our approach is based on a lot of research, 
evidence gathering and talking to our many 
partners and stakeholders. We're confident our 
approach is the right one and we will continue to 
review the Plan going forward. 

You manage the Local Growth Fund, the 
North East Investment Fund and regional 
Enterprise Zones. How does the North East 
directly benefit from these initiatives and do 
they, collectively, make the region one of the 
best locations for business in the UK?
We have a very focused approach to distributing 
funding across the region; investments must 
always address an opportunity or a need that 
fulfils the ambition of the Strategic Economic 
Plan. The Local Growth Fund, for example, has 
invested £270 million in major capital projects in 
all seven local authority areas. 

Similarly, our 21 Enterprise Zone sites across 
the North East LEP region have been strategically 
selected to drive growth by building on local 
strengths, making the most of our natural and 
physical environment, skills and existing business 
base, as well as the innovation ecosystem. 

Investing in infrastructure is bringing inward 
investment into the region because we have 
world-class facilities that attract world-class 
businesses and talent. 

I note reference in your SEP to Scaleup 
North East. What is this? 

Scaleup North East is one of our business 
growth programmes and it works with ambitious 
SMEs that can grow quickly. Fast-growing, or 
scaleup businesses, are good for the economy 
because they are often more innovative, trade in 
international markets and create better jobs.

We want to increase scaleup businesses in 
the North East LEP area by 50 per cent by 2024 
and Scaleup North East is one of the ways we 
are doing this. 

Finally, how does the LEP engage with 
schools and colleges to ensure bright and 
talented students remain in the region and 
help develop the strong regional economy 
we all seek?
Through our North East Ambition initiative, we're 
supporting all schools and colleges in the North 
East LEP area to deliver outstanding careers 
guidance - starting in primary schools, right 
through to further education.

North East Ambition builds on our work 
delivering the Gatsby Career Benchmarks pilot, 
which was seen as transformational and now 
forms part of statutory guidance for schools on 
how to deliver careers education. 

North East LEP

www.northeastlep.co.uk
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INTERVIEW  
June Smith

With the UK’s manufacturing sector affected by ongoing Brexit uncertainty, companies have seen 
order books, outputs and investment and employment intentions suffer during 2019. However, 
June Smith, regional director – North at national manufacturers’ organisation MAKE UK, tells 
Steven Hugill that with foresight and futureproofing firms can ensure the future is fertile for 
growth

MANUFACTURING A 
STRONG FUTURE

The North East has long enjoyed a 
healthy trading relationship with 
Europe.

For years, official Government 
figures repeatedly told the story 

of a region eclipsing UK counterparts with an 
envy-inducing positive trade balance fostered by 
prolonged export demand.

Furthermore, go back more than 30 years and 
Nissan – then finding its way as a car maker in an 
area reared on shipbuilding and coal mining – was 
sending out its own European message.

With its first Sunderland-made Bluebird saloon 
yet to fly the nest, the company took out an atlas-
style newspaper advertisement that used arrows 
– reaching out across the North Sea – to signal its 
intent in becoming the continent’s top imported 
marque. 

The present-day landscape, however, is in 
flux, with Britain’s tangled European Union (EU) 
unspooling cloaking firms with uncertainty.

In a region where the EU accounts for 60 per 
cent of all manufacturing exports and the sector 
makes up 15 per cent of the economy, businesses 
– from multinationals to the SMES that nourish 
their stock inventories – enter the new year 
awaiting clarity on their new relationship with 
Europe.

However, June Smith, regional director – 
North at MAKE UK, which champions Britain’s 
makers, lobbies Government and offers firms 
HR, cybersecurity and health and safety advice, 
skills training and productivity consultancy, says 
that while the uncertainty is understandable – 
and tangible – there remains much potential 
and opportunity for companies to progress and 
succeed in 2020 and beyond.

By laying solid foundations, through the 
grasping of new opportunities and diversification 
of operations, for example, she says firms can 

become much nimbler in managing whatever 
trading eventualities arise.

“Manufacturers don’t know what to plan for,” 
she says, revealing latest MAKE UK findings show 
64 per cent of British makers – up to September 
– had experienced some negative impact from 
Brexit over the last two years.

“It’s not all Brexit – some companies have said 
market forces from places such as the US and 
China have played their part – but manufacturers 
are frustrated by Brexit,” adds June.

Pointing to previous MAKE UK findings that 
showed North East companies suffered the largest 
drop in investment and employment intentions 
across the UK due to Brexit uncertainty, June 
says firms must use the situation to revise and 
refresh their strategy on customers, supply chains, 
markets and even their physical trade gateways.

“Fundamentally, even if Brexit hadn’t happened, 
manufacturers still need to do three things for 
success; address skills, improve productivity and 
futureproof,” she says.

“I see Brexit as a catalyst for improving the 
health of businesses and planning for growth.

“Manufacturers are resilient; they have come 
through a recession and what they can do is plan 
for the areas they are able to,” continues June, who 
is sitting in MAKE UK’s offices on Team Valley 
Trading Estate.

“Businesses need to futureproof and that is 
about diversifying as much as they can, doing 
things differently and collaborating where 
possible,” adds June, who also says firms must 
assess new geographies. 

“We know the Middle East and Africa, and a lot 
of people are looking at India too. 

“Companies can also look at logistics planning; 
if they are based up here but always go to Dover, 
can they look at using the Port of Tyne, Teesport 
or Port of Hull?”
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Another area June says businesses must engage 
further with is data, specifically the Fourth 
Industrial Revolution.

More companies are embracing disruptive 
technologies, such as the Internet of Things, 
robotics, virtual reality and artificial intelligence 
to make operations increasingly efficient and 

factories more productive.
However, June says an element of the 

manufacturing and engineering community 
remains apprehensive of embracing the shift, 
which is where MAKE UK – which also includes 
the UK Steel and NDI bodies that represent the 
country’s steel and defence and security sectors, 
respectively, – comes in.

June says it is imperative firms acknowledge 
the benefits of bringing industry and academia 
together, which is a trait that already has good 
traction in the North East.

“When we talk about the Fourth Industrial 
Revolution, we look at where companies are 
on that journey and how they can improve 
competitiveness,” says June, who cites the example 
of an advanced fabrication company using 
wearable sensors to capture real-time data on 
motion and lost time against key performance 
indicators.

“Our figures show 66 per cent of firms are 
looking at what it means, but only four per cent 
have made a step change to run with it.

“Not everyone can be Rolls-Royce and invest 
£100,000 into having a smart factory, but the 
message to businesses is, ‘don’t be frightened about 
it,’” continues June.

“The trick is to work with universities and 
organisations such as ourselves to understand 
what the breadth of advanced manufacturing 
technologies and digitalisation has to offer.

“It is about dipping your toe in the water and 
getting an early return from modest investment so 
companies can understand what path they might 
go on.”

June says such changes will be supported 
by the near 125-year history, knowledge and 
standing of MAKE UK, which sits alongside 
fellow independent bodies such as CBI and the 
Institute of Directors as a bridge between industry 
and Government, and is also a member of the 
European employers’ organisation Ceemet.

“Our focus is on the growth, sustainability 
and future of manufacturing, and we have 35 
to 40 very highly-skilled people based in our 
Westminster office who look at how we can lobby, 

INTERVIEW  
June Smith
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shape and influence Government through our 
own policies to achieve that,” she says.

“We are highly regarded in Government; we 
take our members’ intelligence – that is issues, 
challenges, good practice and success stories – and 
feed it into the national picture.

“Our message is that manufacturing is the 
backbone of the British economy and that we need 
the Government to look at what they can do to 
help it continue doing well.”

Furthermore, June says MAKE UK’s recent 
rebrand – it was previously known as EEF – points 
to an organisation in touch with a changing 
environment and an awareness of engaging with 
the younger generation.

Where the moniker has changed, so too has 
its colouring, with traditional black and white 
replaced by red, orange and dual tones of blue.

“We are still what we have always been,” says 
June.

“The rebrand and colouring shows British 
manufacturing is very much alive and kicking. To 
our young people, it is also saying we are a vibrant 
sector.

“Manufacturing and engineering aren’t your 
dark satanic mills. It is digital, it is advanced 
manufacturing, and we lead the world in many 
things. 

“If you’re a small business, we can help you 
grow and be part of an upward supply chain. We 
can also help you innovate and commercialise 
products.

“Additionally, if you’re an OEM, a blue-chip 
company or a foreign investor, our message is, ‘still 
believe in the UK.’” 

A key element to ensuring the UK 
manufacturing sector remains in such fertile state 
will depend a lot on the country’s eventual Brexit 
deal, a point highlighted in MAKE UK’s pre-
General Election manifesto.

Focused on creating growth and a skilled digital 
economy, the strategy rests on four key pillars of 
frictionless trade, regulatory alignment, access 
to labour, and a lengthy Brexit transition period, 
which are underpinned by the removal of a 
potential No Deal EU divorce.

“The EU is the key export market for the North 

East,” says June, “which makes us particularly 
vulnerable if we have a No Deal Brexit and barriers 
to trade.

“We need a framework so manufacturers can 
make sensible, futuristic investment decisions. 

“We want frictionless trade, which will allow 
continuation of just-in-time delivery, and access to 
skills, which would fill gaps and allow businesses 
with a presence in the UK and EU to interact with 
each other.

“We also need alignment in terms of standards 
and arbitration and need trade deals that have 
longevity.

“What business want, more than anything else, 
is certainty – and they want a deal.”

MAKE UK
www.makeuk.org
@MakeUK_

i
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Known as 'spin-outs', companies created 
by universities are one of the ways 
that intellectual property emerging 
from research can be translated into 
commercial opportunities.

Until recently, Newcastle University was 
creating one, maybe two spin-outs each year. Last 
year, however, seven new companies were created. 
The key to growth in company creation is the 
package of support and guidance now wrapped 
around them.

This support comes principally through the 
Northern Accelerator scheme that Newcastle 
University is part of along with Northumbria, 
Durham and Sunderland universities. The scheme 
works both pre- and post-incorporation. An Ideas 
Impact Hub encourages academics to embrace 
opportunities for enterprise, providing training to 
help recognise and exploit intellectual property. 
Pre-incorporation funds are also available to help 
move research closer to commercialisation. 

The Executives into Business component 
connects academics with business leaders 
experienced and skilled in providing support and 
sourcing funding in the early years. Increasing the 
access embryonic companies have to experienced 
management is improving investment readiness. 
Northern Accelerator also offers a detailed 
business-readiness assessment, providing robust 
external due-diligence. And a seed fund can 
help spin-outs validate business models and 
demonstrate value to investors.

It all goes towards creating a sustainable, 
growth-driven business. In the last five years, 
Newcastle University spin-outs have raised more 
than £10.8 million of investment. One investment 
success story is that of Atelerix.

Based in The Biosphere at Newcastle Helix, 
Atelerix is developing patent-protected methods 
to shield biological products from biochemical 
and physical damage during storage and 
transportation. This is extending the shelf life of 
some cell therapies and reducing the reliance on 
freezing cells and tissues. Atelerix has attracted 

more than £1 million of investment so far, as it 
seeks to expand its international customer base in 
a £2 billion market. But investment isn't the only 
measure of success. Advanced Electric Machines 
is developing a new generation of lightweight, 
energy-efficient motors. Based in Washington, 
the company has already grown to ten employees 
and last month won two prizes at The Engineer 
Collaborate to Innovate Awards, taking home the 
Grand Prix alongside the Automotive Category 
win. The growth and success of Advanced Electric 
Machines is now being used to lever more 
funding and investment into the region with 
the aim of anchoring the North East as the UK's 
leading centre of electric drivetrain research and 
manufacturing. 

Another recent prize winner was Changing 
Health. Their highly-personalised digital 
programmes are designed to equip people with, or 
at risk of Type 2 diabetes, with the psychological 
tools and information they need to make lifestyle 
changes that last a lifetime. NHS England has 
appointed the company to address Type 2 diabetes 
on a large scale. The partnership will see the 
biggest roll-out of free digital support for people 
diagnosed with the condition, which currently 
costs the NHS approximately £8.8 billion every 
year.

Spin-outs rarely grab the headlines. But they are 
a key ingredient in our region's pursuit of more 
and better jobs, in retaining and attracting talent, 
and in growing our competitive edge.

ADVERTISING FEATURE – EDUCATION
Newcastle University 

Often, understandably, people see the major impact of universities in the form of students. Less 
known and celebrated sometimes is universities' impact through research. And even lesser known 
is the role universities play in creating new companies from that research

SPINNING AROUND

NEWCASTLE UNIVERSITY
For more information contact 

the company creative team on 

david.huntley@newcastle.ac.uk 
or lizzie.withington@newcastle.
ac.uk
www.ncl.ac.uk

i
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ADVERTISING FEATURE – MEDIA 
Drummond Central

Drummond Central head of planning Neil Caffery discusses how data can point the way towards 
likely impact

IMPACT CAN BE PREDICTED

As this is the impact issue, I 
wanted to reflect on a story I 
heard recently that tackles the 
topic head-on. A few weeks ago, 
an interview with Ian Graham, 

Liverpool Football Club's director of research, 
changed the way I think about football transfers. 
He has successfully married the beautiful 
game with stunning data analysis, and played a 
significant part in the club's success.  

Graham uses technology that was originally 
designed for missile tracking, to track every touch 
of the ball by every player in a game. As success 
in football matches is measured in goals scored, 
he analyses the team's likelihood of scoring a goal 
before and after each touch. Now, there's clearly 
some proprietary data analysis going on here, 
which the data team at Liverpool use to assign 
a value to any player's likely contribution to the 
probability of their team scoring a goal.  

Ian and his team avoid more straightforward 
industry-standard statistics like pass completion, 
because it's easy to complete lots of safe passes 
that don't create a positive outcome. Instead, 
they prefer to emphasise the value of the player's 
contribution, and the likely impact they will have 
on the game, or as Ian puts it: "The thing I'm 
really obsessed about is the risk-reward payoff of 
passes."  

The team call this their 'Goal Probability Added 
Score', but we could just as easily call it the 'Impact 
Score'. Liverpool FC have used this technology to 
drive their recruitment policy, signing lesser-
known players with the data-driven potential to 
put in game-changing performance after game-
changing performance. Using such a method 
might feel unconventional, but it gets results – 
they're the champions of Europe.

This got me thinking about the work we do at 
Drummond Central.

Although the marketing and advertising 
sector may not be called 'the beautiful game', 
it's probably fair to say that we're sometimes – 
unjustly I'd say – relegated to the fluffier end of the 

business spectrum. But the thoughtful application 
of data is fundamental to what we do at each step 
we take with the ambitious brands we work with. 

Now, I'm not saying that we have a black box 
system like Liverpool's that will statistically 
guarantee the outcome of a campaign, but 
plenty of data exists to help guide our clients to 
the creative solutions that are most likely to be 
effective for their brands. It comes back to the 
risk-reward calculation that has served Liverpool 
so well. 

We see the pressure clients are under to 
demonstrate marketing impact quickly, and 
recognise that it can feel easier to take a safe 
option at times. But even though it may take 
more courage to embrace what feels like a brave, 
creative solution, the data, much like Liverpool's, 
points to likely future success. We know that 
highly creative campaigns are 11 times more 
effective than others at driving growth [Field 
& Binet, IPA]. Also, an analysis of 6000 award-
winning papers showed that a brave campaign 
is also more likely to be highly impactful [Effies, 
Melbourne Business School].  

To enable our creators to make the most 
effective creative work, we unashamedly promote 
the importance of a solid insight-led strategy as 
the foundation on which to create the impact 
clients are looking for, whether that's building a 
brand, campaign or website. 

We know in our industry, as Liverpool FC does 
in the football world, that being ambitious enough 
to see the risk-reward payoff helps produce 
effective creative solutions.

DRUMMOND CENTRAL
Drummond Central is an award-

winning creative and digital 

marketing agency that helps 

ambitious businesses drive 

revenue and growth.

drummondcentral.co.uk
letstalk@drummondcentral.co.uk
@drummondcentral

i

“We know that highly 
creative campaigns are 11 
times more effective than 
others at driving growth"
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ADVERTISING FEATURE – LAW
Gordon Brown Law Firm

North East law firm Gordon Brown Law Firm LLP has strengthened its eight-strong family law 
team with the recruitment of a collaboratively trained lawyer

GORDON BROWN LAW FIRM 
WELCOMES NEW FAMILY LAW 
SPECIALIST TO ITS TEAM

Naomi Potter, who is originally from 
Norwich and moved to the region 
seven years ago, has joined Gordon 
Brown Law Firm (GBLF) with 
extensive experience in family law 

spanning 19 years. 
She is an accredited specialist with Resolution, 

a UK-wide group of family justice professionals 
who work with families and individuals to resolve 
issues in a constructive way. 

Naomi is also a member of the Law Society’s 
Family Law Accreditation Scheme and is trained 

in collaborative law, which means she can help 
advise the firm’s clients on alternative routes to 
dealing with their differences in a face-to-face 
setting.

Naomi developed an interest in law as a 
teenager after spending time as a barrister clerk. 
She got her first big break as a legal assistant at a 
law firm in Norwich when she was 19 and hasn’t 
looked back since.

Based in the Newcastle and Chester-le-Street 
offices, she will work with the family law team on 
matrimonial finance and divorce cases, as well as 
complex family and property matters. 

Commenting on her appointment, Naomi says: 
“I made the decision to move to Gordon Brown 
Law Firm as I admired the team’s dedication to 
excellent customer service and client care. I’m 
really looking forward to working with head of 
family law Simon Dakers, as well as the rest of the 
team.”

Naomi’s appointment to GBLF brings the firm’s 
headcount to 77 across its Chester-le-Street and 
Newcastle offices. In the past year, the law firm has 
made two appointments to the team, alongside a 
raft of internal promotions. 

Simon says: “I am delighted to welcome Naomi 
to the team. 

“We pride ourselves on delivering an 
efficient and effective service to our family and 
matrimonial clients and Naomi’s appointment 
strengthens that offering.”

Kathryn Taylor, managing partner at GBLF, 
adds: “At GBLF, we are dedicated to ensuring that 
we have the best legal talent in the region and it’s 
great to welcome Naomi to our growing team.

“Naomi stands out as someone who not only 
shares our firm’s values, but she also brings 
with her specialist expertise as a collaboratively 
trained family lawyer, which will hopefully enable 
our clients to avoid court and help preserve 
relationships at what can be a very difficult time.”

GORDON BROWN LAW FIRM
With offices located in Newcastle 

and Chester-le-Street, GBLF offers 

a range of legal services and 

advice across all areas of family, 

residential conveyancing, wills 

and probate, dispute resolution, 

corporate and commercial law. 

www.gblf.co.uk 
0191 388 1778
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ADVERTISING FEATURE – MEDIA
Ithica Films

Matt McGough, managing director of Ithica Films, tells North East Times about the importance of 
staying connected

THE VALUE OF CONNECTIVITY

Heart and soul is fundamental to 
everything we do. 

We recently launched our 
2020 showreel and as it came 
to life it was clear our film work 

was still rich with the essence of heart and soul. 
However, another theme came to light that linked 
everything together: everything is connected. 

Film’s biggest strength is linking you as an 
audience with the very thing in front of you in a 
very deep and meaningful way.

This connectivity shone through, as more and 
more people have been at the centre of the stories 
we’re being asked to tell. 

This is no surprise for a company based in the 
North East as connectivity is a vital part of the 
fabric of our communities.

So thinking about it and feeling this more and 
more is a very natural step and is something most 
of us will have been doing subconsciously for 
years. 

It’s how we link together the successes and 
challenges in our region often without batting an 
eyelid – how we welcome each other, how our 
backgrounds and aspirations link, sometimes even 
how our football clubs are doing and how this 

reflects on our identity in a big way. 
Standing back and looking at it, it’s even easier 

to spot that this connection is a massive driver for 
each of us and defines the stories we all tell every 
day.

How does this link to a showreel of a film 
company in Tees Valley, then? It’s a key cog for 
us, and how we feel and interact with the people 
around us and the environments we work in 
absolutely links to the stories we tell. 

It's often the unrelated links that build a 
connection and show something special in a piece 
of content. 

We’ve talked previously about how film can act 
as a way of pulling together the widespread and 
disparate parts of an organisation, so to do this 
with a years’ worth of work is always a barometer 
of where we’re at. 

The impact film has on people is still something 
that has a way of surprising us, whether it be an 
organisation that sees just how clear they are 
or whether it is a charity that has an incredibly 
powerful story to tell.

If I was to look at how it has evolved since our 
formation in 2014, I’d say it has always been about 
the link between people and places for us, but the 
people aspect is one that keeps growing to the 
point where it takes centre stage. 

We’ve been incredibly fortunate for the trust 
people place in us and the freedom we’re given to 
take films in sometimes different directions.

Being creative and making people feel 
something is a great vocation; in fact even now it 
is something I pinch myself about being able to do 
every day. 

The future for film as a key component of an 
organisation’s marketing and communications 
mix is stronger than ever. We must never forget as 
commissioners or practitioners that people are at 
the heart of every business. 

The more we focus on this and celebrate it, the 
more it comes front and centre in people’s minds – 
and that can only be a positive.

ITHICA FILMS
www.ithicafilms.com
@ithicafilms
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ADVERTISING FEATURE – EDUCATION
Sunderland College

Education Partnership North East is committed to generating growth opportunities for North East 
employers through apprenticeship and workforce development programmes

SUPPORTING THE GROWTH OF 
NORTH EAST BUSINESSES

A  leading education provider, which 
includes Sunderland College, 
Northumberland College and 
Hartlepool Sixth Form, has 
announced a strategic vision that 

encompasses a careers-focused curriculum to 
support the economic needs of the region, and is 
helping businesses further increase their skills and 
bottom line.  

Education Partnership North East has worked 
closely with the North East Local Enterprise 
Partnership to ensure its learning provision 
aligns with the region’s Strategic Economic Plan 
and builds skills in key sectors, such as digital, 
advanced manufacturing and engineering, 
construction, health and life sciences and 
professional business services. 

Furthermore, Education Partnership North 
East offers continuous professional development, 
commercial training, work experience and 
industry placements, and live business projects 
to benefit students, ensuring they are more 
employable. 

Iain Nixon, vice principal of partnerships and 
commercial at Education Partnership North 
East, says: “Apprentices are hugely valuable to 
businesses who have the opportunity to mould 

talented and enthusiastic individuals to meet the 
specific needs of their companies.

“We are committed to creating better jobs 
and providing work-ready individuals with the 
right skills to step into those roles, through the 
creation of new roles or by upskilling the current 
workforce.

“Our relationships with local employers are key 
to us fulfilling this role.

“Apprenticeships are versatile and can be 
adapted to meet the needs of almost any business 
and offer both an entry level route into skilled 
employment and an opportunity to upskill and 
develop experienced employees. 

“As a progressive organisation, we’re making a 
demonstrable difference to the region’s economy, 
local businesses, and to the lives of the young 
people who come to us to gain the necessary 
skills to progress to an advanced level of study, 
apprenticeships, higher education or into 
meaningful employment, and we – and they – 
have a bright future as a result.”

For many of Education Partnership North 
East’s partner companies, apprentices and trainees 
are a key part of their workforce planning and 
it is highly recognised that apprentices provide 
significant benefits to businesses, as well as having 
a strong impact on productivity.

According to a report carried out by the 
Education and Skills Funding Agency, apprentices, 
while training, are estimated to result in a positive 
net gain to employers of, on average, £1670 per 
apprentice. 

Currently, Education Partnership North 
East has more than 1400 apprentices on 
programmes across the business community, 
and works in partnership with more than 600 
employers, including South Tyneside Council, 
Esh Construction, Sunderland Home Care, 
AkzoNobel, Bernicia, Alnwick Gardens, 
Persimmon, Marelli and Durham University.

Furthermore, around 97 per cent of apprentices 
remain in employment at the end of their 
programme, many with the same employer. 

SUNDERLAND COLLEGE
www.sunderlandcollege.ac.uk 
@sunderlandcol
@EPNorthEast
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A panel debate of historians, politicians and journalists took place at The Lit and Phil last month to mark 40 years 
since the publication of A Tale of Five Cities – Life in Provincial Europe Today. Attending the event, Richard Dawson 

found out whether John Ardagh's controversial book is still relevant on Tyneside today

I
t's 40 years since travel writer and 
journalist John Ardagh visited the 
North East as part of his journey around 
Europe to write his book, A Tale of Five 
Cities – Life in Provincial Europe Today. 

Ardagh's quest was to discover what life was like 
in Stuttgart, Bologna, Toulouse, Ljubljana and 
Newcastle in the 1970s. 

He arrived in Newcastle on the eve of 
enormous industrial upheaval with the book 
being published in 1979, the same year Margaret 
Thatcher came to power. He described a city of 
"blackness, crumbling industry and Victorian 
urban drabness". He claimed he felt more at 

home in Toulouse or Stuttgart and marvelled at 
the inversion of class power in the city's political 
establishment – "an area so assertively dominated 
by working-class values", in his own words. 

John Ardagh – who was publically educated and 
graduated from Oxford would have certainly been 
considered an outsider in 1970s Newcastle – a city  
with a strong working-class heritage in mining 
and shipbuilding. 

Perhaps that's why he was drawn to this idea 
of Tyneside as a closed society, isolated from the 
outside world. Unable to penetrate a community 
he had so little in common with, it is not difficult 
to see why John Ardagh came to many of the 
conclusions he did. 

In the book he said: "Newcastle has a stronger 
personality than any other big English town", but 
he goes on to chastise it for being overly nostalgic 
and basking in its own alienation. 

"An inward-looking self-pitying nostalgia, a 
parochialism that seeks to exclude the world, a fear 
of cosmopolitan values, an ignorant acceptance of 
low standards – these are Geordie traits that I have 
never managed to find attractive", he added.  

A lot of Ardagh's analysis is arguably coloured 
by his own privilege and as such he did make a 
number of superficial judgements about the city 
he was visiting. But given that the section on 
Newcastle is the longest in his book, it's clear that 
something about it got under his skin. His own 
bias notwithstanding, he did identify things about 
the North East that are still relevant today.

One example is his observation of local people 
as being fiercely proud of their city and willing 
to defend it from any outward criticism. Talking 
about the area, he described it as: "effusively 

THE LIT & PHIL – A Tale of Five Cities

NOSTALGIA IN THE NEW 
BRASILIA – A TALE OF 

NEWCASTLE
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friendly in its way yet resentful of anyone 
coming to judge it by outside standards. It has an 
exceptional sense of local pride and identity." 

This tradition continues and was alive and well 
at Newcastle's Literary and Philosophical Society 
(The Lit and Phil) – the largest independent 
library outside of London last month where a 
special panel debate took place to commemorate 
the 40th anniversary of A Tale of Five Cities' 
publication. 

Coming to the defence of his hometown, 
Gateshead-born historian David Olusoga mused: 
"I can tolerate the North East being criticised 
as long as it's not being criticised in a Southern 

accent." 
David Olusoga was joined by Chi Onwurah 

MP, Mandy Baxter, publisher and director of 
The Crack magazine, TV and theatre presenter 
Michael Chaplin and John Tomaney, professor of 
urban planning at University College London. The 
event was chaired by North East Times' very own 
John Duns who first read the book when he joined 
The Lit and Phil 33 years ago. 

Each of the panellists used their opening 
remarks to point out the shortcomings of Ardagh's 
portrayal of Tyneside.

Michael Chaplin said: "The book drips 
condescension from every orifice." Michael's 
father, the writer Sid Chaplin, was interviewed 
by Ardagh and is quoted saying "you can't 
understand this place until you understand coal."

Michael made the point that Ardagh was quite 
selective in what he took from his father, only 
hearing what he wanted to hear. 

Chi Onwurah added: "His own prejudices are a 
perspective through which he views the Newcastle 
culture of the time." 

County Durham-born John Tomaney said 
that he didn't recognise the Newcastle Ardagh 
described. 

"The portrait painted by Ardagh is one of this 
drab, declining city covered in coal dust but from 
my point of view it was the great metropolis", he 
said. "As with so much of the book, there's a lot 
of superficial judgements about the society he's 
talking about." 

One of the most troubling aspects of the book 
is Ardagh's assertion that Geordie women were 
completely subordinated to men. He described 
men treating women "in an almost Muslim 
manner", which is intended to be derogatory, and 
claimed that women "accept their inferiority" in 
social life. He also said: "Women were expected 
to keep out of the clubs and pubs and stay in the 
kitchen waiting on hubby subserviently." 

Mandy Baxter took exception to this. She said: 
"On how many levels is that offensive? Patriarchy 
and sexism were alive and well in all classes and 
religions [in the 1970s]. It's not something unique 
to the North East."

Ardagh also marked out Newcastle as the least 
cosmopolitan, least diverse of the five cities he 
visited, and while this may have been true in 
ethnographic terms, Michael Chaplin made the 
point that Ardagh ignored Tyneside's international 
connections – whether those coming through the 

"This idea that we're not 
allowed to remember our 

history, that we're not 
allowed to remember 

our past, is something 
that's deeply sinister" 

Michael Chaplin
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historic ports or the world-class universities. 
"I think he completely missed the sea-going 

tradition of the time", said Michael. "The first 
ship built on the Tyne for international trade was 
believed to be in 1294. Ever since then, there were 
these journeys and interflows of people, goods and 
ideas."

It was also highlighted during last month's 
discussion that the insularity that Ardagh 
described said more about his own failure to 
understand the difference between regional 
pride and chauvinism, than being an accurate 
representation of Newcastle.  

Chi Onwurah commented: "What I thought he 
got wrong was this idea that because there was a 
pride in being from the North East, that meant 
necessarily a hatred or indifference to others." 

In the early pages of the Newcastle section, 
Ardagh described Geordies as living in the past. 
He laments this defiant nostalgia and refers to it as 
a "classic case of alienation". 

He wrote "Admittedly the old hardships were 
great and the injustices unforgiveable. But for 
Geordies to continue thus to brood over them is 
dangerously near to self-pity and to a masochistic 
narcissism. Few people can ever have cherished 
quite so lovingly the outsized chip on their 
shoulders."

This was a major point of contention with the 
panel. "He has a tremendous dig at Close the 
Coalhouse Door", said Michael Chaplin. "This is 
a common theme throughout the book that we're 
backwards-looking, full of self-pity and that we 
should just leave all that behind."

Close the Coalhouse Door was a musical about 
the Durham coal tradition and Ardagh uses its 
adulation in the North East to re-assert his idea of 
Geordies as being obsessed with the past. But, as 
was pointed out by the panel, the hit musical sold 
out theatres across the country, resonating with 
people wherever it went. 

Michael Chaplin added: "This idea that we're 
not allowed to remember our history, that we're 
not allowed to remember our past, is something 
that's deeply sinister." 

John Tomaney asked if nostalgia was necessarily 
a bad thing. "Much of the nostalgia that we 
have now is about this sense of, yes there's been 
progress in material terms and social advances in 
lots of ways, but we've lost something along the 
way", he said.  

The panellists then discussed whether there was 

a political dimension to Ardagh coming from a 
more affluent part of the country and effectively 
telling the region to forget its history. 

"For all the talk, which I acknowledge, about 
the nostalgic view of villages and all the rest, I 
think there is this political dimension, which is 
being played out as we speak in this election", said 
Michael Chaplin. 

Chi Onwurah continued: "David Cameron once 
said, 'it's not where you're from that matters, it's 
where you're going to'. But where you are going 
and where you are able to go does depend on 
where you come from." 

What's clear is that in the 40 years since its 
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publication, much of John Ardagh's writing 
still proves to be highly controversial, especially 
on Tyneside. But, as highlighted at The Lit and 
Phil panel last month, there he did make some 
important interventions on the state of the 
North East economy, industrial relations, local 
government and the built environment that were 
incredibly prescient for the time. 

"If there were no truths in this book, if he didn't 
identify things that many of us ourselves have 
identified, we wouldn't be here 40 years later 
discussing it", said David Olusoga. 

When talking about the economy, Ardagh 
acknowledged that there had been a rise in living 
standards and household incomes across the 
North East. This is part of the reason he thought 
local people should let go of old grievances. 

The writer also rightly pointed out that for 
the first time since before the Great Depression, 
Geordies had money to spend and livelihoods that 
seemed more secure. 

But he cautioned that the North East was not 
well-positioned to adapt and diversify its economy 
away from an over-reliance on the mass employers 
of old industry that were rapidly deteriorating in 
the 1970s. 

Referencing Tyneside's centrality to the 
Industrial Revolution, which made Britain the 
world's foremost economic superpower, Ardagh 
asked: "Why is it that the old genius of Tynesiders, 
who virtually created the Industrial Revolution, 
has failed to respond again to the challenge of 
a new age? Why has it not better succeeded in 
adapting its industries to new conditions?"

John Ardagh asked these questions in 1979 
and was largely validated by the massive de-
industrialisation and unemployment that savaged 
the region in the 1980s. Forty years on, we perhaps 

still haven't found the answers. 
John Tomaney said: "For a lot of people in 

this region over the last 30 or 40 years, it's been 
a period of relative decline in living standards. 
So, he identified that the region was at some kind 
of turning point and I think he's right that there 
doesn't appear to be a way forward." 

The built environment and urban design 
of Newcastle that we know today was heavily 
influenced by the infamous T. Dan Smith. 

Dubbed Mr Newcastle, Smith was the leader 
of Newcastle City Council from 1959 to 1965, 
overseeing vast changes to the council's planning 
department and initiating projects such as Eldon 
Square shopping centre, Newcastle Civic Centre 
and the Swan House development (now 55 
Degrees North). 

Regarded by many as a great visionary and 
charismatic figure, T. Dan Smith had a dramatic 
fall from grace when in 1974, he was convicted 
of taking bribes in exchange for council contracts 
and sentenced to six years in prison. 

Ardagh arrived in Newcastle when this 
controversy was still fresh in people's minds. He 
took a nuanced approach to T. Dan Smith and his 

"If there were no truths 
in this book, if he didn't 

identify things that many of 
us ourselves have identified, 
we wouldn't be here 40 years 

later discussing it" 
David Olusoga
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exploits, crediting the disgraced councillor with 
revitalising the city's economy and making it a 
better place to live. 

He said: "The Notorious T. Dan Smith, who 
dominated the North East in the 1960s, is a 
tragic-heroic figure whose paradoxical career 
broke all the rules. He typified the worst extremes 
of local corruption, yet also showed a reformist 
zeal and international vision that were untypical 
of Tyneside." 

Dan Smith's vision for the city was to make 
Newcastle into "a new Brasilia", and urban 
planner John Tomaney shared much of Ardagh's 
sentiments on the complicated character. 

He said: "Dan Smith was an extraordinarily 
charismatic and complex man, but in his day, 
I think he was a great visionary. His notion of 
Newcastle as the capital of an autonomous region 
of Europe was incredibly far-sighted for the time. 

"Having said that, I think he was in the grip of 
very powerful modernist town planning ideas, 
which saw the future of the city given over to the 
car."

David Olusoga made the point that these 
modernist ideas scar many of the UK's cities. "We 
just have the added element of a very charismatic 
figure who went wrong to add to it", he said. 

Something else Ardagh identified is the fact 
that many talented people felt they had to leave 
the North East to pursue the kinds of careers they 
wanted. Each of the five panellists at the Lit and 
Phil exemplified this, having all left Tyneside at 
some point or another. David Olusoga emphasised 
that this is still a huge problem for the region. 

He said: "This haemorrhage, generation after 
generation, of creative talent in all spheres. That 
continues. It's almost a tradition, a tragic tradition 
for the North East and I don't see it abating."  

The panellists then discussed how the growing 
affordability crisis in London may go some way to 
reversing the so-called brain drain and much has 
been done to advertise the North East as a great 
place to live and work. But they agreed it's going to 
take a much stronger pull than lower living costs 
to persuade the next generation to stay here for 
work. 

Looking to the future, Ardagh summarised that 
Newcastle should become the political capital of 

"What I thought he got wrong 
was this idea that because 
there was a pride in being 
from the North East, that 

meant necessarily a hatred or 
indifference to others" 

Chi Onwurah
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a semi-autonomous North East, based on Dan 
Smith's idea of English regionalism. 

He said: "If Newcastle became the capital of 
such a region, with its own elected assembly and 
executive, stretching from the Scottish border to 
Teesside, this could have a multiplier effect: less 
of the area's own best talent would emigrate, new 
talent would more easily be attracted from outside, 
industry would benefit and local leadership might 
be strengthened."  

Mandy Baxter reminded us about what places 
like Gateshead, Sunderland, Middlesbrough and 
Durham might have thought about Newcastle 
becoming the capital of the region, but the lack of 

local government working together at the regional 
level is a problem, which persists to this day. 

Whether it be a city council, county council, 
combined authority, local enterprise partnership, 
enterprise forum, regional investment fund, 
business and innovation centre or economic 
development corporation; it could be said that the 
fragmented nature of local governance, funding 
and political leadership makes it more difficult 
to deliver effective infrastructure projects at the 
regional scale.

Chi Onwurah, who should be well placed to 
address this point if she is re-elected as MP for 
Newcastle Central, commented: "Part of our 
challenge is that we have many more differences 
within the region than we do with other regions.

"If we could actually reduce the barriers to 
movement around the region, then we would have 
a much greater critical mass to attract and deliver 
new jobs and new industries and I think that is the 
platform upon which we can build an economy." 

John Tomaney added: "We need fully integrated 
transports systems and better planning of the built 

environment. We need to think about where we 
plan jobs and where we plan homes. You can't do 
that at an entirely local level, you can only do that 
at a regional scale." 

It is perhaps this aspect of John Ardagh's 
analysis that is the most compelling. While his 
views on social and cultural attitudes in Newcastle 
were undoubtedly prejudiced, he identified 
many problems within the local economy and 
local governance of the region that weren't being 
answered in 1979 and perhaps still aren't today. 

We should remember this book for what it is: 
an analysis of Newcastle by a writer who failed to 
leave his preconceived predilections behind him, 
but who understood that the North East was at a 
major turning point in 1979. A Tale of Five Cities 
remains an important reference point today.

"As with so much of the book, 
there's a lot of superficial 

judgements about the society 
he's talking about" 

John Tomaney
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An imminent birth, unseasonal bad weather and the formidable record of the host nation all conspired to put 
three local heroes on the back foot. So how did City Of Newcastle triumph in adversity to conquer Europe? Simon 

Rushworth tells golf’s latest – and possibly greatest – underdog story

W
ill he or won’t he? That 
was the overriding 
question on the lips of 
nervous members and 
hesitant team-mates 

just weeks before City Of Newcastle Golf Club’s 
three-man team was due to fly to Bordeaux 
and represent England in the European Club 
Championship. 

Key player Alex Dixon’s presence could make or 
break a bold bid to grasp glory on French soil but 
one of the North East’s rising stars was wracked 
with self-doubt in the build-up to the biggest 
tournament of his career. 

In a quite remarkable twist of fate that 
threatened to derail City Of Newcastle’s title 
challenge even before a ball had been struck, the 
27-year-old’s girlfriend was due to give birth to 
their first child in the same week that Europe’s top 
25 teams were scheduled to do battle for one of the 
biggest prizes in club golf.

Alex describes the quandary that no would-
be father would willingly face. “The priority 
was obviously the girlfriend and the little 
one,” explains a talented golfer tipped to turn 
professional in 2020. “However, playing in the 
European Club Championship was something that 
I thought I needed to do and I tried my best to try 
and figure things out.

“I went down every single avenue and then it 
became clear that the only options were to bring 
the birth forward or to try and move it back - and 
there were no guarantees that we could do either!

“In the end my girlfriend Rebecca and I asked 
to bring the birth forward but that wasn’t possible. 
At that point I ruled myself out of going to 
France.”

Even now, weeks after the event and following 
the birth of daughter Lily, it’s clear how torn Alex 
was as he grappled with a situation that placed 
personal peace of mind at odds with a potentially 
pivotal moment on the pathway to golf ’s 
professional ranks. 

Relaxing on a sofa inside City Of Newcastle’s 
recently revamped clubhouse, the ambitious golfer 
still breaks into a sweat as he recalls a fraught 14 
days leading up to two life-changing events. Little 
wonder.

“We’d got to the point where the Championship 
was around two weeks away,” adds Alex. “At that 
point the other lads in the team asked me, in the 
nicest possible way, whether I would ask Rebecca 
one more time whether she would consider 
putting the birth back. 

“We had a set date when she was going to be 
induced and she hadn’t been comfortable about 
changing that date. However, she still wanted me 
to go and play my golf. That’s when things changed 
again: reluctantly, I decided to commit to the team 
but that meant I was going to miss the birth of my 
daughter. Deep down I didn’t want to be in that 
situation.

“I think Rebecca knew that. And with the 
France trip a few days away she chose to move the 
birth date to October 29 – two days after we were 
due to fly back from Bordeaux. Inside 72 hours I 
played the biggest golf tournament of my life and 
saw my daughter born.”

Just how Alex maintained his focus during 
two rounds of high-pressure golf, against the 
continent’s elite, is anyone’s guess. However, the 
resilient Geordie, from Gosforth’s Great Park, 
played a key role in what turned out to be a 
remarkable underdog story on foreign soil.

City Of Newcastle’s president Jim Screen 
takes up the tale. “It all started at the English 
championships earlier this year,” explains the 
club’s former chairman. “After the first round we 
were seven shots behind leaders Royal Lytham but 
after the second round we returned a score of five 
under. That 12-shot turnaround meant we were 
crowned champions of England for the second 
time in three years and we were heading back to 
Bordeaux. I think everyone felt it was a case of 
unfinished business. Or at least I did!”

Jim experienced first-hand the club’s previous 

SPORT – City Of Newcastle Golf Club 

MAJOR BREAKTHROUGH 
IN EUROPE 
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trip to France when a third-place finish was the 
best by an English club for years. The achievement 
earned City Of Newcastle the coveted Team Of 
The Year award at the 2018 Sport Newcastle 
Annual Dinner and rubber-stamped a reputation 
as one of the rising forces in domestic golf.

However, Jim returned from the unforgiving 
Golf du Medoc course believing there was more 
to come from Tyneside’s finest. “We were pipped 
for second place by one shot in 2017,” he recalls. “I 
didn’t say anything at the time, but I was secretly 
disappointed for the lads.

“However, the team picked up their bronze 
medals and it was considered to be an amazing 

result. We’d competed with the best 25 teams in 
Europe and finished third.”

Dixon played alongside current team-mate Phil 
Ridden and Mark Wharton as City Of Newcastle 
clinched a podium finish at their first European 
Club Championship. Fast forward two years and 
Andrew Minnikin had replaced Wharton in a 
new-look trio determined to equal – or better – a 
sensational debut at Golf du Medoc.

Newcastle-based Minnikin is a familiar face 
on the North East golfing scene with more than 
100 county caps to his name and numerous 
tournament wins under his belt. However, the 
lure of a tilt at European glory was just one of 
the reasons why he signed for City Of Newcastle 
earlier this year.

“I’ve been playing at the club for a number 
of years and know a lot of the people very well,” 
he explains. “That was a plus point. I wanted to 
improve my own game and potentially bring more 
success to City Of Newcastle.

“I’d followed their previous run to the European 
finals but the chance to be a part of that again 
wasn’t the overriding factor in me joining the club. 
At my age I was more interested in the social side 
of golf and I wanted to play more rounds with 
more of my friends.

“The last six or seven years have been really 
kind to me. I’ve had a lot of success and won 
a number of titles. However, being part of the 
European Championship-winning team is the 
icing on the cake.”

Minnikin admits that a truncated build-up 
in a weather-beaten Bordeaux set back the City 
Of Newcastle trio’s meticulous preparations. 
However, the close-knit threesome, in tandem 
with a support team that included Jim, men’s 
captain Geoff Dawson and immediate past captain 
Simon Coultas, rode an inclement French storm. 

“The first day was cancelled because the rain 
was so bad,” adds Andrew. “It could have affected 
us but we’re a very tight bunch. You bounce off 
each other in that situation and it’s all about the 
banter and the craic. At least it is with me and 
Alex…”

The third cog in the City Of Newcastle wheel 
is veteran pocket rocket Ridden. The dependable 
34-year-old boasts a reputation for a dry sense 
of humour and an unflappable mindset on the 
course - qualities which aren’t always appreciated 
according to the man himself.
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“I get a bad rap at this club,” he smiles wryly, 
out of earshot of his chattering team-mates. “I just 
ignore them. I’ve been here the longest out of the 
three lads who went to France and I deserve some 
more respect! I’ve been here for about 18 years, 
Alex has been here for eight and Andrew? He’s 
only been here for five minutes!

“However, one of the best things about being 
part of this club and this team is that everyone can 
take a joke and the banter’s great. People looking 
in from the outside might wonder what on earth is 
going on but we love a bit of craic now and then.

“That’s what got us through that disrupted 
preparation time in Bordeaux and it’s what 
helped us win the tournament. You play golf as an 
individual most of the time. On the odd occasion 
that you play as a team you’ve got to make the 
most of it.

“If you win as a team the feeling is even better. It 
makes everything much more special when there’s 
that gang mentality and you lift the trophy.”

And that’s exactly what City Of Newcastle did. 
The odds were stacked against the rank outsiders 
as they headed into the second and final day of 
competition – German representatives Stuttgart 
establishing a six-shot lead over Ridden and his 
team-mates. 

Defending champions Racing Club de France 
La Boulie were two shots ahead of the Tynesiders 
and if any team was tipped to mount a late charge 
it was the hotly fancied hosts, holders of three of 
the last four titles.

However, City Of Newcastle captain Geoff 
recalls how the eventual winners remained ice 
cool under pressure.

“I think we’d managed the players’ downtime 
quite well earlier in the week,” he explains. 
“They’re three very different characters and in 
different circumstances tempers could have got 
frayed and frustration set in given the cancelled 
practice day.

“However, the lads were incredibly level-headed 
on day one and played themselves into a position 
to challenge for third place again at the very least. 

“I don’t think anyone expected to catch Stuttgart 
on day two but our players looked so relaxed on 
the first tee. Andrew was first off and there were 
some understated fist pumps and a few words 
of encouragement before everyone got down to 
business.

“The top two scores counted - had it been all 

three scores then we would have won by miles. 
Andrew, Alex and Phil were three of the most 
consistent players on the course that day.”

Jim followed Phil during the decisive second 
round and jokes: “I’d like to think I had a really 
positive effect on his game. On the first hole, he 
holed out from the bunker – at the same hole the 
previous day he carded a bogey when Simon was 
following him!

“In truth, it was all about keeping a low profile. 
Phil knew I was there but I kept my head down 
and stayed out of his way. When he birdied the 
par-five 484-metre 14th, to go one under, I noticed 
there were a few rumbles. 

“And as we left the green there was a scoreboard 
that indicated City Of Newcastle was leading with 
a score of four under after 12 holes…and that 
didn’t include Phil’s birdie at the 14th. I suppose 
that was when I knew we were in with a shout!”

In fact, the English champions were bossing 
it and faultless finishes from Alex and Phil 
confirmed a remarkable turnaround from day 
one. “The difference from 2017 might have been 
that Alex and I were taking part in our second 
European Championship,” reflects Phil. “We knew 
the course and we were very well prepared. Having 
said that, it wasn’t until the 14th hole that I felt we 
had a chance. 

“In retrospect, I wish I’d never seen the 
scoreboard and Jim could see I wasn’t happy. It 
was just impossible to avoid it. At that point I 
started to feel the pressure but I just went back to 
what I’d been doing during the first 14 holes.”

Phil went back to what he’s been doing at City 
Of Newcastle for the best part of two decades 
and hours later the trophy was heading back to 
Tyneside. As defending champions, the focus is 
already on 2020.

“I guess we’re all waiting to see what Alex does 
next,” admits Andrew. “There’s a chance that all 
three of us could defend the title next year but it 
looks like Alex will be turning professional very 
soon.

“As far as me and Phil are concerned? We just 
have to make sure that we’re playing good enough 
golf again to put ourselves in contention. I’d love 
to do it all over again and the tournament is 
moving to Portugal in 2020 so that presents a fresh 
challenge.

“I think it’s a challenge everyone at City Of 
Newcastle relishes.”

CITY OF NEWCASTLE GOLF 
CLUB 
www.cityofnewcastlegolfclub.
com
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Where history 
meets style

In 2019, South Shields-based fashion brand 
Barbour celebrated its 125th anniversary. To mark 
the milestone, it launched an exclusive Icons Re-

Engineered collection inspired by five key moments 
of the company’s history – recruiting famous 

personalities to promote the range alongside vice 
chair, Helen Barbour

FASHION

Edith Bowman - Barbour Icons Haydon Wax (£279.00)
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Ben Fogle - Barbour Men's Icon Liddesdale Quilt (£149)
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NECTA North East chef of the year 2019 Ronald Robson is the head chef of the recently opened Leila 
Lily's on Grey Street in Newcastle. He oversees a team who offer distinctive, yet familiar dishes that 

redefine British flavours and use superb, seasonal ingredients. Here is Ronald's recipe for dry aged duck 
breast with red cabbage and gingerbread

RECIPE OF THE MONTH - Leila Lily's

Dry aged duck breast with 
red cabbage and gingerbread 

INGREDIENTS 

Red cabbage gel 
1 red cabbage, juiced to yield 500g juice 

6g of gellan gum 
50ml of red wine vinegar 

50ml of apple juice 
1/2 tsp mixed spice

Braised red cabbage
1 pinch of cloves 

2 star anise 
 1 cinnamon stick 

450g of red cabbage, thinly sliced 
100ml of raspberry vinegar 

135g of redcurrant jelly 
Salt and pepper 

Gingerbread 
250ml honey 

125ml milk 
½ lemon zest 
½ orange zest 
1 vanilla pod 

3 eggs 
50g caster sugar 

120g rye flour 
120g plain flour 
20g mixed spice 

Pinch of ground cinnamon 

Duck gravy 
1tbs vegetable oil 

4 carrots, peeled, chopped 4 celery stalks, chopped 
1 onion, peeled, chopped 1 garlic bulb, cut in half 150g clear honey 4 

cloves 
5 duck carcasses 

2 litres brown chicken stock 

Duck breast 
1 duck breast  per person

1 tbsp of Chinese five-spice 
1 tbsp honey 

Salt and pepper

METHOD 

•  To make the red cabbage gel, bring all of the ingredients to the boil 
in a medium-sized saucepan and allow to set on a tray in the fridge. 
Once set, blend the jelly into a liquid gel, season and set aside until 
ready to plate.

•  Meanwhile, tie the braised red cabbage spices in a piece of muslin. 
Combine all other ingredients in a pan with the muslin-tied spices, 
cover and cook slowly for about an hour until tender.

•  Take the lid off and simmer until a thin syrup forms. Season with salt 
and pepper. Keep warm with the spices.

•  For the gingerbread, warm the honey and milk together and mix the 
orange zest, lemon zest and vanilla seed.

•  Whisk eggs and sugar to sabayon and, separately mix the dry 
ingredients. Combine the sabayon and milk mixture and gently fold in 
the dry ingredients. Transfer the mixture to a terrine mould and bake 
at 160c for 40 minutes. 

•  Once cooked, transfer to a cooling rack. Slice and place into a food 
processor. Pulse down to crumb. 

•  For the duck gravy, trim the duck carcasses of excess duck fat and 
reserve the trimmings to one side.  Place the carcasses into a gastro 
tray and roast in the oven at 180c until golden brown.

•  Heat the oil in a large saucepan and fry the carrots for five to ten 
minutes. Add the celery, onion and garlic and fry for a further five 
minutes. 

•  Remove the bones from the tray and add to the saucepan. Drain off 
excess fat from the pan, add the honey and cloves and cook until the 
honey caramelises. 

•  Deglaze the pan with a little of the chicken stock. Add the remaining 
chicken stock to the pan and cook until the volume of the liquid has 
reduced by half. 

•  Strain the mixture through a muslin cloth and skim off any excess fat. 
•  Meanwhile, trim the excess fat from the duck breast and score the skin 

side. Season the skin side with five spice and the breast flesh with salt 
and pepper. 

•  Fry the duck breast skin side down in a hot non-stick pan rendering 
the fat of the duck skin down until golden. Turn the breast over using 
the fat from the skin to seal the flesh side then back over to skin side 
then into the oven at 190c for six minutes then remove from oven 
and rest for a further six minutes Drizzle honey on the skin side then, 
using a dessert spoon, place the gingerbread crumb onto the skin side.

•  Place back into the oven for a minute, remove and slice once 
lengthways down the middle of the breast.

•  Serve with the red cabbage, the red cabbage gel and the duck gravy.  
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LEILA LILY'S 
www.leilalilys.co.uk
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S
et in the rolling hills of 
Northumberland just past Hexham, 
The Hadrian Hotel is pushing the 
boundaries of pub food with modern 
twists on country classics. 

The first landmark as you come into the 
sleepy town of Wall, The Hadrian is a charming 
property in the best Victorian style, fitted out with 
mahogany batten wood panelling and coal fires. 
With its large south-facing façade, the dining 
room is bright and airy. 

Aromas of freshly ground coffee and hot 
burning coals fill the air, as does the home-baked 
sourdough bread, baked fresh Monday to Saturday 
and available to buy for £2.50. 

Sat just in front of the fireplace, my colleague 
and I perused The Hadrian classics and a la carte 

menus while taking in the pleasant surroundings. 
As we tried to decide, we sampled some of the 

homemade sourdough, spreading lashings of 
seasoned butter over crusty yet airy slices of the 
increasingly popular artisan loaf. It was a bake that 
Paul Hollywood would have been proud.  

After much deliberation, I opted for a starter 
of pan-fried wild mushrooms, fried egg and 
sourdough (£6). Seeking out the perfect pastry, my 
colleague ordered one of The Hadrian's pork and 
black pudding sausage rolls (£4). 

It was an impressive start. Just about every kind 
of mushroom adorned the sourdough, deliciously 
pan-fried in a creamy sauce and the fried egg was 
cooked well with a runny yolk. 

The sausage roll was outstanding. Cut into 
slices, you could see generous helpings of black 

BUSINESS LUNCH – 
THE HADRIAN HOTEL

BUSINESS LUNCH – The Hadrian Hotel

Driving through the Tyne Valley in full autumn glow on the verge of winter, Richard Dawson heads to The Hadrian 
Hotel for a business lunch with modern twists on country classics

THE HADRIAN HOTEL
www.hadrianhotel.co.uk

(01434) 681232
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pudding running through the sausage meat and 
the pastry was cooked well with a moreish glaze. 

Flowing through the restaurant were a steady 
stream of locals coming in for hot drinks and 
sandwiches and walkers taking a break from their 
afternoon rambles along Hadrian's Wall. 

The Northumbrian countryside is particularly 
charming at this time of year with the summer's 
last remaining leaves folding up and turning 
from green to amber to a rusted shade of yellow. 
Looking out from our table at The Hadrian, the 
landscape had a distinctive autumn glow on the 
cusp of winter. With the starters cleared away and 
another shovel of coal placed on the fire, we waited 
eagerly for the main courses. Coming up were the 
pan-seared cod, chorizo and new potato broth 
(£14) and crispy lamb belly, creamed cabbage and 
roast potatoes (£13). 

The fresh, flaky cod had been pan-fried skin 
down, yielding a strongly seasoned crispy crust. 
The new potato broth was well executed with all of 
the individual ingredients retaining their flavour. 
Generous helpings of chorizo completed the dish. 

The lamb belly was creatively presented, cut into 
swirling medallions and had all the hallmarks of 
expert cooking and a melt-in-your-mouth quality 
that can be difficult to get right with lamb. 

With just enough room for dessert, we ordered 
two stalwarts of the British pub lunch – apple 
crumble and vanilla ice cream (£6) and sticky 
toffee pudding with dates, walnuts, caramel sauce 
and clotted cream (£6). 

The crumble tasted as if it had been cooked 
fresh to order and the sticky toffee pudding was 
a loaf of date and walnut-infused goodness, cut 
into proportionate slices with a light toffee sauce 
drizzled over the top. 

The mark of a good restaurant, bar or eatery is 
doing the fundamentals well and taking classic 
ingredients and making the most of them. This is 
precisely what diners can expect at The Hadrian 
– a hearty menu of country classics, cooked to a 
high standard in the sleepy surroundings of Wall, 
Northumberland.
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Lucy Clayton looks at the latest books, DVDS, music and television to enjoy in the comfort of your own home

CULTURE IN 

ARTS - Culture in

BOOK: THE STARLESS SEA – 
ERIN MORGENSTERN 

From the best-selling author of The Night 
Circus, Erin Morgenstern returns with a new 
fantastical fairytale for grown-ups. Seven years 
in the making, the highly-anticipated Starless 
Sea transports readers to a secret underground 
universe as we follow the protagonist’s journey of 
sacrifice and self-discovery. With nods to the likes 
of C.S. Lewis, Carroll and Tolkien, Morgenstern’s 
sophisticated prose keeps the pages turning as 
an epic romance unfolds. From subterranean 
libraries and hidden clues to lovelorn prisoners 
and wildly inventive magic, as Morgenstern 
posits, The Starless Sea is a door to another 
world - one just waiting for readers to open it.

Out now - www.waterstones.com

SERIES: DOLLY PARTON’S 
HEARTSTRINGS 

The queen of country music Dolly Parton is 
back with the next instalment of her multi-
project development deal with Netflix. The 
eight-part anthology series - Heartstrings 
- showcases the stories, memories and 
inspiration behind her music career. Each 
heart-warming episode is dedicated to a 
story based on one of her most beloved hits, 
including Two Doors Down, If I Had Wings 
and Sugar Hill. Soundtracked by Parton’s 
songs - both old and new - the singer also 
features in the introduction to each show, as 
well as playing a mentor figure to Julianne 
Hough, who plays Jolene in the episode 
of the same name. What a way to make a 
living.

Out now - www.netflix.com

ALBUM: HARRY STYLES – 
FINE LINE

Sign of the Times singer Harry 
Styles sent his adoring fan base 
into meltdown last month when he 
announced his second solo album 
Fine Line after weeks of cryptic 
social media posts. Known for his 
daring fashion choices, the former 
One Direction star teased the album 
cover as he tweeted an image of 
himself wearing an ostentatious 
pink ruffled shirt with white flared 
trousers. The 12-track album will 
feature his hit single “Lights Up”, 
which debuted at No. 17 on the 
Billboard Hot 100 and will be 
released in three different formats — 
CD, vinyl and special edition. Hitting 
the shelves on Friday 13th, this 
day may be unlucky for some but 
certainly not for Harry. 

Out December 13 - 
www.amazon.co.uk

PODCAST: CREATIVE REBELS – DAVID SPEED & ADAM BRAZIER

The Graffiti Life duo David Speed and Adam Brazier have drawn upon their networking success to 
produce a podcast that’s perfect for the creatively rebellious. Debuting at number one in the iTunes 
business charts at the start of the year, Creative Rebels is an outlet of inspiring interviews with 
creative people who have rebelled against the 9-5. Offering advice on all things, from conquering 
the world to starting your own business, bloggers, YouTuber’s and journalists are among those 
sharing their expertise. Political activist Femi Oluwule and broadcaster Reggie Yates are just a few of 
the big-name interviewees. 

Out now - www.spotify.com
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FILM: CATS 

From the Oscar-winning 
director of The King’s 
Speech, Cats is clawing its 
way into cinemas just in 
time for Christmas. The film 
adaptation of Andrew Lloyd 
Webber’s stage musical 
follows a group of cats called 
the Jellicles as they face a 
series of life-changing events 
on one fateful night. A star-
studded cast sees Jennifer 
Hudson, Taylor Swift, Idris 
Elba, Dame Judi Dench and 
more transformed into CGI 
human-cat hybrids. The film 
is expected to include all 
the songs from the original 
stage musical, including 
‘Memory’, and won’t be short 
of comedic moments with Rebel Wilson cast as ‘Jennyanydots’, the old 
Gumbie cat.

Out December 20 - www.cineworld.co.uk

EXHIBITION: 
ANIMALESQUE – 
BALTIC CENTRE OF 
CONTEMPORARY ART 

Animalesque / Art Across 
Species and Beings, 
invites visitors to rethink 
the human position in 
the world. In response to 
current global challenges, 
many artists have 
reconsidered the role of 
art in our environmentally 
fragile planet. Combining an impressive collection of 
artworks from film and video to drawings and sculpture, 
the exhibition highlights the relationship between the 
human and all other life forms and how complex ecologies 
bond beings together. Participating artists from all over the 
world include Allora & Calzadilla (USA/Cuba), Luca Frei 
(Switzerland/Sweden) and Ho Tzu Nyen (Singapore). 

From November 16 to April 19 - www.baltic.art

MUSIC: SMOOVE & 
TURRELL’S XMAS HOUSE 
PARTY 

The North East’s finest Geordie 
soul duo are back for their 
end of year Xmas House Party 
this December. Celebrating 
ten years of ‘Northern Funk’, 
Smoove and Turrell are putting 
on the ultimate Christmas treat 
for lovers of funk, soul, hip-hop 
and electronica for one night 
only as part of their Solid Brass 
Tour. Fellow Northerner’s, indie 
disco band Vandebilt and Deja 
Brew DJs, will also be there in 
support. The Boiler Shop, on 
the site of the old Stephenson 
Works behind Newcastle 
central station, will make the 
perfect backdrop for a night of 
nostalgic Northern Soul. 

December 21 - www.boilershop.net

THEATRE: THE SNOW QUEEN – NORTHERN STAGE 

Northern Stage is bringing Hans Christian Andersen’s 
classic fable to life this winter in a thrillingly reimagined 
new production of The Snow Queen. From the same team 
who brought you Alice in Wonderland and James and the 
Giant Peach, this time we ask the question: what risks would 
you take to save your best friend? With spell-bounding 
choreography, realistic costume design and enchanting 
music, Gerda’s daring mission to find her friend Kai will 
leave audiences on the edge of their seats. With the UK set 
for its coldest Christmas yet, it looks as though The Snow 
Queen’s plans for an eternal winter may have come true. 

From November 30 to January 4 - 
www.northernstage.co.uk

A closer look at the arts and cultural highlights in the North East this month

CULTURE OUT 

ARTS - Culture out
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MACBOOK PRO 16-INCH 

Apple often describes its latest 
products as the most powerful on the 
market. With the new MacBook Pro 
16-inch, this is very much the case. 
The performance and technological 
upgrades in this notebook are too many 
to mention, but suffice to say it will be 
able to handle anything that’s thrown 
at it. At the heart of the machine is a 
2.6GHz 6-core Intel Core i7 processor, 
with 512gb of SSD storage and 16gb 
of RAM as standard. Apple have also 
redesigned the thermal architecture 
under the hood, increasing airflow by 
28 per cent and delivering up to 12 
watts more maximum sustained power. 

At 16 inches, this is the largest retina 
display ever in a MacBook. It produces 
500 nits of brightness and utilises 
precise photo alignment of liquid 
crystal molecules to deliver spectacular 
highlights and deep shadows. The P3 
wide colour gamut produces true-
to-life images so no matter what the 
environment, users will see their work 
in the best possible light. It’s a display 
for creative professionals looking to see 
every detail of their photos and video 
reproduced on screen. 

Both the battery and the keyboard in 
the new MacBook Pro have also had 
upgrades. The 100Wh lithium-polymer 
battery powers up the large display 
all day, with up to 11 hours of web 
browsing and video playback. The new 
Magic Keyboard features a refined 
scissor mechanism for more responsive 
typing and the Touch Bar puts powerful 
shortcuts front and centre. 

£2399, www.apple.com

Richard Dawson reveals what’s new and improved with the world of gadgets and technology 

TECH 

TECHNOLOGY
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SENNHEISER MOMENTUM WIRELESS 

Sennheiser has long been associated with superior 
audio and the new Momentum Wireless headphones 
build on that legacy. Promising to reproduce balanced 
depth and precise, studio-quality audio, these cans 
combine the latest technology and functionalities with 
a modern design aesthetic. Different modes of active 
noise cancelling and transparent hearing allows users 
to decide the degree of separation between the music 
and the outside world. The intuitive three-button 
interface also facilitates quick and easy changes 
between calls, music and seamless integration with 
voice assistants. Featuring a genuine leather head 
strap and premium ear cups, the Momentum Wireless 
headphones from Sennheiser offer superior comfort 
for endless listening. 

£349, www.sennheiser.com

GOPRO MAX 360 

The new multi-purpose 360-degree handheld action 
camera from GoPro has been made to deliver high 
performance in a variety of scenarios. Featuring Max 
HyperSmooth, Max TimeWarp and Max SuperView, 
the GoPro Max 360 crams single and dual-lens 
HERO cameras into one body. HyperSmooth 
stabilisation technology means that users can shoot 
steady video anywhere and capture 360 footage in 
6K. There are four different lens settings – narrow, 
linear, wide and superwide – making it easier to get 
the shot you want. Six built-in microphones combine 
to capture immersive 360 audio for filming and 
directional audio for vlogging. It’s the best stereo 
recording ever in a GoPro. 

£480, www.gopro.com

GOOGLE PIXEL 4

Still dominating the search engine market with an almost 
90 per cent market share, Google has released the Pixel 4 
to continue its push into the premium smartphone world. 
The Pixel 4 is slightly more affordable than its rivals 
and is no less feature packed. A 5.7-inch flexible OLED 
display delivers excellent picture quality and a dual rear 
camera with 16mp and 12.2mp lenses is made for taking 
them. The phone is also fully integrated with the new 
Google Assistant and uses cutting-edge motion sensors, 
which you can use to both open and navigate your 
phone without touching it. Skip songs and snooze alarms 
without having to lift a finger. 

£669, www.store.google.com

TECHNOLOGY
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MOTORS  – Mercedes-Maybach GLS 600 4MATIC

Mercedes-Maybach has 
extended its reputation 

as a beacon of motoring 
elegance with the new 

GLS 600 4MATIC, which 
brings luxury as standard 

to the SUV sector

A NEW FORM OF LUXURY

I
f Mercedes-Benz is a name renowned for 
quality, then its Mercedes-Maybach sub-
brand is as a trailblazer in defining style 
and status. 

The maxim of its name-giver Wilhelm 
Maybach was to create the very best from the very 
best, and with its new GLS 600 4MATIC it has 
done just that.

Representing a new form of luxury in the SUV 
segment, the GLS 600 4MATIC will enter the 
market next year as a rival to the likes of Range 
Rover and Bentley’s Bentayga. 

Extending the portfolio of the Mercedes-
Maybach brand, it combines the body design and 
technical basis of the GLS with the luxury of a 
top-class saloon car.

Drive
Its spacious interior uses the highest-grade 
materials and extremely effective noise insulation, 
which creates a stylish, cocoon-like feel-good 
atmosphere. 

The AIRMATIC suspension – included as 
standard – or the optional, fully-active suspension 
with E-ACTIVE BODY CONTROL, effectively 
keep the road bumps at bay. 

For the first time, there is a dedicated Maybach 

drive programme that ensures even more comfort 
in the rear. 

Access and egress are also highly convenient: 
when the doors are opened, the vehicle is lowered 
slightly, and an illuminated running board quickly 
and silently emerges on the access or egress side.

Performance
The V8 engine with a displacement of four litres, 
which can develop 558 horsepower, is an engine 
variant developed exclusively for Maybach and 
moves the car discreetly and powerfully.

The engine is combined with the 48-volt system 
EQ Boost. 

Mercedes says the Maybach GLS 600 4MATIC 
can go from 0-60 mph in less than five seconds, 
with a top speed of 155 mph.

There is a dedicated Maybach drive programme 
for the suspension and powertrain; its settings 
offer passengers, rear seat travellers in particular, 
the ultimate in ride comfort.

Appearance
The Mercedes-Benz star surmounts the bonnet 
in the classic way, while the fine, vertical chrome 
struts of the Maybach radiator grille create a 
pinstripe effect. 
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A NEW FORM OF LUXURY

Effective chrome highlights around the side 
windows, and the chrome inserts in the side 
sill panels, lend dignity and elegance to the 
profile. 

The 22 or 23-inch wheels were developed 
exclusively for this model, with the 23-inch 
version echoing the pinstripe theme.

The tailpipe trim elements with a small 
cross rib emphasise the model’s identity as a 
Mercedes-Maybach. 

The same applies to the brand emblem, 
which is positioned at various points such as 
on the D-pillar. As a special, Maybach-specific 
feature, two-tone paintwork is available in 
eight different, elegant colour combinations.

Another eye-catching feature are the 
electrically extending running boards, which 
make accessing and leaving the high seating 
position both convenient and safe. 

With surfaces of anodised aluminium laced 
with black rubber strips, illuminated in the 
dark and particularly wide in the area of the 
rear doors, they ensure a very special visual 
appeal. 

Inside
The appointments of the Mercedes-Maybach 

GLS 600 4MATIC are already decidedly 
luxurious as standard. The two outer rear seats 
can be electrically converted into reclining 
seats. 

Padded areas and the dashboard are finished 
in fine nappa leather as standard, with a range 
of further cushions and leather interior linings 
available on request. 

An electrically opening panoramic sliding/
tilting sunroof with an opaque roller blind is 
standard equipment, as are climatised massage 
seats. Obtainable on special request, the 
fixed centre console transforms the car into a 
spacious four-seater. 

This console is available with extending, 
folding tables, even a refrigerator with space 
for champagne bottles. 

A dedicated fragrance was developed as part 
of the optional AIR BALANCE package: the 
white Osmanthus blossom, floral and light, is 
rounded off by a gentle leather note and spicy 
tea.

MERCEDES-MAYBACH GLS 
600 4MATIC
www.mercedes-benz.co.uk



108

NORTH EAST TIMES’ BREAKFAST 
EVENT - North East Times 

North East Times launched its Building the Future issue at a breakfast event hosted by Sunderland AFC’s 
Foundation of Light on November 8. Attendees enjoyed informal networking and light refreshments, while receiving 

the latest issue of the magazine that features Sir Terry Farrell on the cover. The team was delighted that Nathalie 
Baxter, associate architect at FaulknerBrowns and chair of RIBA’s Young Architects Practitioners Forum, spoke at 

the event
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W
hat is the greatest 
physical feat you've 
witnessed by an 
individual and why?

I've been really 
inspired by people speaking out about mental 
health. I have family and colleagues that suffer 
from mental health issues so it's a subject I 
strongly support.  Jesy Nelson from Little Mix 
recently did a documentary for the BBC about 
the impact of cyberbullying on her mental health. 
Seeing someone with such influence talking 
on a prominent platform struck a chord. It's 
fantastic to be able to give so many people a better 
understanding of such a complex issue.

 At Lloyds Bank, we work with Mental Health 
UK to make conversations about mental health the 
norm. We do this by discussing the link between 
mental health and financial problems to those that 
need it. We're also raising funds for the charity to 
help them set up support groups, with 40 already 
established across the UK. 

What about by a group or team?
Two of my colleagues from our Leeds office, Lee 
Rycraft and Craig Smith, completed a charity 
cycle recently to raise money for Yorkshire Cancer 
Research. The pair cycled just under 300 miles and 
raised an impressive £27,000.

Lee was inspired to raise money for this charity 
after his mother was diagnosed with throat cancer. 
My dad was also diagnosed with throat cancer 
so it's a charity close of both of our hearts. To see 
colleagues and friends using their own time to 
make a difference is a remarkable feat in my eyes.
Lloyds Bank has also supported millions of people 
by providing grants to small and local charities. 
Over the past 30 years alone, we have donated 
more than £600 million to help people overcome 

complex social issues across the UK.

What do you consider to be the greatest feat in 
business and why?
As a regional director, my team and I are working 
hard to support female entrepreneurs starting-up 
their own businesses. We want women to have 
the same opportunities as men when it comes to 
running their own businesses. We recognise that 
businesses with gender-diverse management teams 
perform better and we want to continue attracting, 
developing and retaining the top female talent in 
the UK. 

 
Which act of generosity has inspired you the most 
and why?
I recently heard from Tchad Western, chief 
fundraising officer of the Children's Hospital 
Charity in Sheffield. Tchad left me feeling truly 
inspired due to the work the hospital does to help 
poorly children.A big focus for the charity is to 
secure funding for the high-tech machines that 
cost millions of pounds to buy and operate. Over 
and above this, the charity works to create positive 
experiences for patients with brain tumours during 
treatment. Children are encouraged to choose the 
lighting in the treatment room and their favorite 
DVD to watch to try and keep them distracted 
from what can be a stressful experience. Each child 
is then given the DVD to take home as a positive 
keepsake. The charity has also introduced a way 
of letting patients feel comfort from their parents 
when they are being treated. A red ribbon is fed 
through a glass panel, allowing their child to tug 
on this during treatment to know they are not 
alone. Tched and his team have left me feeling very 
humbled by the work being delivered and I look 
forward to working with the hospital, and other 
fantastic charities, in the future. 

Kelly Green, regional director for the North East and Yorkshire at Lloyds Bank Commercial Banking, 
shares the acts she's been most inspired 

GREATEST FEATS

INTERVIEW – Kelly Green

LLOYDS BANK
www.commercialbanking.

lloydsbank.com
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