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EDITOR’S WORD
Welcome

Editor’s Word...
Welcome to the February issue, which
focuses on skills and education.

I
NET

n this issue, we shine a light on the many and
diverse ways in which education providers and
businesses are combining to address skills gaps
in our region.
Ahead of National Apprenticeship Week 2020
(February 3-7), we look at how apprenticeships have
changed over the years.
Our cover star, Mike Matthews personifies how
to build a successful career via this route. Mike
began as an apprentice toolmaker and worked his
way up to manage the UK and European operations
of a global car parts manufacturer. Mike left Nifco

a year ago and, in his exclusive interview for North
East Times, reveals what the next steps of his
incredible journey will be.
In addition, we speak to Diego Melo and Brian
Mair, the co-founders of Nudge Education, who
discuss their novel approach to engage chronically
disengaged school children, and the director and
dean of MIMA School of Art and Design, Laura
Sillars, who reveals how a partnership with Teesside
University is inspiring the next generation of
creatives.
I hope that you enjoy this issue.

ALISON COWIE
alison@netimesmagazine.co.uk
07961091522
@AlisonNETimes
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North East.
We look to build on the four-decade history of
the North East Times title, while embracing the
latest digital innovations to engage, inform and
entertain our audience.

By publicising the achievements of the
individuals, companies and organisations that
are impacting the local economy, our aim is
to showcase the North East as a vibrant and
productive place to work and live.
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With our modern approach and established
legacy, North East Times strives to be the
number one business publication in the region,
both on and offline.
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NEWS
Bulletin

BULLETIN
MINING

Sirius Minerals agrees
£405 million takeover
deal
Miner urges shareholders to support fertiliser
venture approach

C

ompany bosses behind a 4000-job project to dig the
UK’s first deep mine in 40 years have backed a £405
million takeover bid – and warned shareholders the
firm could collapse if they refuse the approach.

Sirius Minerals’ board has agreed an offer from Anglo American
Projects UK Limited.
Officials have now urged stakeholders to give their support, saying
any rejection would push the business towards administration or
liquidation.
The deal, worth 5.5p per share, would include Sirius’ Woodsmith
Mine, which is being built to extract the fertiliser polyhalite on the
outskirts of Whitby, and associated storage and harbour facilities in
Teesside.
The approach comes after Sirius was last year forced to slow
construction and launch a review when tough market conditions
caused the shelving of a £400 million fundraiser.

Russell Scrimshaw, Sirius Minerals’ chairman, said: “If the
acquisition does not complete, there is a high probability the business
could be placed into administration or liquidation.
“This outcome would most likely result in shareholders losing all of
their investment, as well as put the future of the entire project, and its
associated benefits for the local area and the UK, at risk.”
Sirius’ plan revolves around mining polyhalite, reputed for assisting
strong crop growth, before transporting the mineral underground to
Wilton, near Redcar, for storage ahead of exportation.
Production was previously earmarked for 2021, with Sirius saying
the development will create 1000 direct jobs and support another
3000 in the construction phase and eventual supply chain.
“We regret we are not able to deliver on our long-term goal of
Sirius being able to deliver the project into production (but) believe
this to be a fair approach from a company with the resources to
complete the job,” added Russell.

TRANSPORT

Hitachi Rail job fears
Up to 250 jobs are at risk in a trainbuilder’s restructure.
Hitachi Rail says it is moving to a new “core workforce model” at its factory in Newton Aycliffe, County
Durham.
Bosses say the potential changes will make the plant “more globally competitive…to win new orders.”
Under the plans, which include an £8.5 million investment in welding and painting facilities, the firm
will restructure numbers following the culmination of work on the Government’s £5.7 billion Intercity
Express Programme, for which Hitachi has made rolling stock for Great Western and East Coast Mainline
routes [pictured].
Officials – who dismissed suggestions the changes are Brexit-related – say its new model will “allow key
projects to be delivered (and) provide flexibility to be scaled-up with staff on fixed-term contracts.”
Hitachi Rail recently secured a £400 million Abellio UK order to deliver trains for the East Midlands
Railway franchise and a contract worth more than £350 million to supply stock for the Avanti West Coast
service.
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National news
Call for better career
learning after ‘disconnect’

MEDIA

TECHNOLOGY

BBC switch

Digital expansion

The BBC has revealed plans to open a new
technology hub in Newcastle.
Outgoing director-general Tony Hall unveiled
the blueprint last month, saying it will provide
jobs for “a new generation” of software engineers,
designers and product developers working across
the advancement of innovative streaming services.
The move is part of a wider plan to devolve the
public service broadcaster’s operations away from
London.

Tesco Bank is creating North East jobs in a digital
expansion.
The operator wants 20 staff, across roles such
as software engineering, project management and
IT analysis, to bolster its customer service base on
Newcastle’s Quorum Business Park.
The commitment builds on a previouslyannounced plan by the lender to recruit a separate
20 workers to support the roll out of a new
technology hub in the region.

Youngsters’ aspirations are
strikingly different from
labour market reality, new
research has warned.
A report from charity
Education and Employers
found a three-fold
disconnect between
ambitions and demand in
almost half of sectors.
The study – based on
7000 responses from
14 to 18-year-olds – also
discovered five times as
many teens want to work in
art, culture, entertainment
and sport as there are jobs
available.
Nick Chambers, report coauthor and Education and
Employers chief executive,
said the findings highlight
the need for greater
career-related learning and
guidance in schools.
Ministers urged to press
ahead with HS2
Downing Street must fulfil its
pledge to deliver high-speed
rail to the UK despite reports
saying it could cost as much
as £106 billion, a business
organisation has said.
The British Chambers of
Commerce has called for
HS2 to be “delivered in full
without further delay.”
Adam Marshall, directorgeneral, said: “While there
can be no blank cheque,
cutting the project back
would put development and
investment plans across the
country at risk.”

TRANSPORT

TRAINING

Capital connection

Growth plan

Flights to London are returning to a North East
transport hub.
Teesside International Airport has unveiled new
services to London City Airport.
The flights – which mark the return of a London
link at the airport following a 11-year hiatus – will
be augmented by new services to Dublin and daily
connections to Belfast, Cardiff and Southampton.
Additionally, Eastern Airways, which already
operates flights to Aberdeen at the hub, is adding
more services to the city.

An expanding training company plans to create
up to ten jobs and double turnover to £1.5 million
after securing a £30,000 investment.
Oracle Training Solutions, headquartered
in Birtley, is setting up a logistics academy in
Yorkshire and moving into the South West to help
people with disabilities.
NEL Fund Managers helped the firm access
its investment, which came from the European
Regional Development Fund-supported North East
Small Loan Fund.

Retail sector performance
‘worst on record’
Britain’s retail sector
suffered its worst-ever year
in 2019.
Findings revealed by the
British Retail Consortium
(BRC) and KPMG show total
sales fell by 0.1 per cent last
year, compared to 1.2 per
cent growth in 2018.
Helen Dickinson, BRC
chief executive, said: “2019
was the worst year on record
and the first year to show an
overall decline in sales – this
was reflected in company
voluntary arrangements,
closures and job losses.
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NEWS
Deals

Calendar of events:
February 12, 8am-10am
Baltic Business Breakfast:
Catapulting economic
growth through the
regeneration of Gateshead
Quays
Host: Baltic Centre for
Contemporary Art, South
Shore Road, Gateshead, NE8
3BA
Price: Free
www.baltic.art
This event will provide an
update on the new £260
million Gateshead Quays
conference and exhibition
centre. Set to open in 2023,
the waterfront development
will feature a 12,500-seat
arena alongside business
event space. Speakers will
include Mark Gibson, of
construction contractor Sir
Robert McAlpine. Places must
be booked before the event.

February 18, 9.30am-4.30pm
Marketing Vision - Scaleup
North East Insight Workshop
Host: RTC North, Loftus
House, Colima Avenue,
Sunderland, SR5 3XB
Price: Free
www.rtcnorth.co.uk
This one-day workshop is
aimed at companies keen
to develop their marketing
approach as they target
fresh growth. It will focus
on areas such as identifying
relevant marketing resources
to support expansion and
opportunities for product
development. The workshop
will be delivered by Veronica
Swindale, managing director
at North East Sales and
Marketing Academy (nesma).

February 26, 2pm-4pm
Is Self-Employment For You?
Host: North East BIC,
Sunderland, SR5 2TA
Price: Free
www.ne-bic.co.uk
This session is aimed at
individuals keen to launch
their own ventures. Offering
an insight into the benefits
and potential downsides
of setting up a business,
the workshop will also
evaluate commercial ideas,
highlight the importance
of researching markets
and assess whether selfemployment is right for an
individual’s personal situation.
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DEALS
ENERGY

Oakes deal gives Pacifica
Home Services new energy
A domestic energy service and repairs firm has
bolstered its renewable sector presence after
acquiring a fellow market operator.
Pacifica Home Services has taken on Oakes
Energy Services.
Founded by former Newcastle Falcons rugby
player Jason Oakes and industry professional
Derek Dowson in 2007, Oakes’ provision includes
the design and installation of renewable energy
systems to cut consumption and bills.
The acquisition follows a successful partnership
between the two companies, which began in
2018, and Phil Pallister, managing director of
Pacifica Home Services – a division of Houghtonle-Spring’s Pacifica Group – says he is looking

forward to building on that work.
“With Oakes a fully-integrated part of Pacifica
Home Services, we can support our strategy
of embracing cutting-edge, energy efficient
technology.”
Jason added: “This will help us take advantage
of new opportunities, particularly as the housing
and commercial property markets focus on
utilising low-carbon heating solutions.”

LAW

TECHNOLOGY

Weightmans toasts success
after record demand

Elastic Path makes move for
Newcastle's Moltin

A law firm’s Newcastle-based corporate team has
celebrated a record year of deals.
Weightmans’ aggregate value of transactions
stood at more than £256 million in 2019 – a rise of
30 per cent on the previous year.
Corporate partner Duncan Reid [pictured] said:
“It truly has been a team effort and we’re looking
forward to a busy and productive 2020.”
Weightmans established a presence in Newcastle
last year when it acquired Watson Burton.

An e-commerce operator providing firms with
technology to improve services has a new owner.
Moltin is now part of Elastic Path.
The firm, which has an office in Newcastle’s
Carliol Square, is known for helping stores use
technology to improve online shopping services
and for supporting landlords to make property
management more efficient.
Under the terms of the deal, all of Moltin’s
employees have joined multi-national Elastic Path.

MONTHLY REPORT

North East England Chamber of Commerce

MONTHLY REPORT
As Britain’s protracted European Union divorce moves into another phase, the North East England
Chamber of Commerce has reaffirmed its call for strong Government action to ensure businesses
are able to prosper in the post-Brexit landscape. Highlighting findings from its latest Quarterly
Economic Survey, which showed firms endured a difficult end to 2019, the Chamber says it is
imperative ministers work hard to instil much-needed confidence across industry

T

he Government must take decisive
action to support North East
companies in the post-Brexit world
and deliver on investment pledges to
re-ignite the region after months of
malaise, a business organisation has warned.
The North East England Chamber of
Commerce says it is essential Boris Johnson’s new
Whitehall regime secures a European divorce
that supports firms’ continued access to trade and
creates opportunities for fresh economic growth.
The warning comes after the organisation’s
latest Quarterly Economic Survey – covering the
final three months of 2019 – showed a decline in
regional business performance and confidence.
According to the study, which represents the
views of 3000 Chamber member companies
on trading conditions and future forecasts, the
North East ended 2019 in subdued mood –
with uncertainties over Brexit and future trade
arrangements principal concerns.
Revealing a further fall in export sales during
the three-month period meant the figure
remained at a low not seen for a decade, the report
also highlighted a dramatic decline in domestic
sales growth compared to a year ago.
It added manufacturers were faring worse than
service firms on all scores, with a deterioration in
cashflow – often a leading indicator of a downturn
– highlighted as a particularly worrying finding.
Chamber president Lesley Moody [pictured]
said firms have been left weary by political and
economic uncertainty, causing confidence to
dwindle.
“The results for the end of last year paint a
worrying picture for the direction of the regional
economy, continuing a trend we saw in the third
quarter,” she said.
“In particular, investment has slowed down
dramatically, while export sales continue to
disappoint.
“The Government should see these results as

a stark indicator of the need to secure a positive
Brexit outcome that supports our international
traders and to turn warm words on regional
investment into swift actions.
“This survey was conducted during the
December General Election campaign, and it is
clear that political and economic uncertainty is
causing real difficulties for business.
“We hope stability will now ensue and that
confidence will return.”
The Chamber’s Quarterly Economic Survey is
produced in association with Durham University
Business School.

i
NORTH EAST ENGLAND
CHAMBER OF COMMERCE
www.neechamber.co.uk
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KEY EVENT

NEPIC Annual Industry Awards

NEPIC ANNUAL INDUSTRY AWARDS
The North East of England Process Industry Cluster (NEPIC) held its 14th Annual Industry
Awards in January, which celebrated the outstanding achievements of people and companies
across the region’s chemical processing sector. Featuring 11 categories, the evening shone a light
on the area’s skilled apprentices and younger generation, championed the feats of innovative
companies and reserved special praise for one individual’s long-standing impact. Prize winners
included Malcolm Knott, managing director of Industrial Technology Systems, who received the
outstanding contribution award. Tekgem (UK) Limited was also named small business of the year,
with ABB picking up the engineering firm of the year title. The event, held at Hardwick Hall Hotel,
in Sedgefield, County Durham, also saw Sterling Pharma Solutions receive the manufacturer of
the year honour and FUJIFILM Diosynth Biotechnologies collect the innovation title
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OPINION

Burning Issue

BURNING ISSUE

With the 13th annual National Apprenticeship Week taking place at the beginning
of February to highlight the importance of young workers to companies, are we as a
region doing enough to promote and harness the next generation of talent?

Amber Burney

Professor Peter Francis

We’re doing a great deal in the North East to encourage links
between education and employment, an example being the funding
awarded to Teesside University to help their graduates to continue
working in the region after their studies are completed. However,
both sides consistently say there’s not enough funding in the
education sector for pupil career engagement to make many projects
a reality, and a lack of support for businesses to host students for
meaningful work placements and highlight regional opportunities.
A defined set of processes needs to be introduced for this system to
work effectively.

The introduction of the Apprenticeship Levy signalled a
fundamental change in the way businesses and organisations
fund and manage their workforce training and development
needs. As with any significant shift in policy, the move was not
universally welcomed. However, the value of higher and degree
apprenticeships is now being widely embraced. They are the catalyst
for transformative education, underpinned by research excellence
and enabled through the delivery of high-quality learning in context.
As one of the first universities to offer degree apprenticeships, we are
seeing first-hand how transformative they can be for both employers
and employees.

Andrew Jackson

Brenda McLeish

Policy adviser
North East England Chamber of Commerce

Managing director
Just Travel Cover

The region has an abundance of talented young people, who
often have the ability and enthusiasm to succeed, but just need
the opportunity. We invest in apprenticeships and see huge value
in ‘growing our own’, taking the raw talent and passion of young
people and moulding them into employees who do an incredible
job. Occasions like National Apprenticeship Week shine a spotlight
on apprentices, and more needs to be done to highlight their value,
particularly to small businesses, who don’t have the incentive of a
levy to encourage them to recruit in this way.
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Deputy vice-chancellor
Northumbria University

Chief executive
Learning Curve Group

There is so much that this region has to offer young people and
I think that after the introduction of the Apprenticeship Levy,
businesses across the North East are beginning to see the benefits
that an apprentice can bring and are building a ‘grow your own’
strategy. Something that is often overlooked by businesses, not
just within our region but nationally too, is that apprenticeship
programmes don’t just have to be for young people – and that
growing existing talent within an organisation could be key to staff
retention and narrowing skills gaps.
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RECRUITMENT

APPOINTMENTS
Your monthly guide to the people moving jobs in the region

Roberta BlackmanWoods
Board of governors’
chair-elect
Northumbria University

Northumbria University has revealed former City
of Durham MP Dr Roberta Blackman-Woods as
its board of governors’ chair-elect. A former head
of school, associate dean and visiting professor, Dr
Blackman-Woods will take up her role on August
1. Dr Blackman-Woods will bring a wealth of
experience to the role, having previously supported
global education initiatives as a member of the
Commonwealth Parliamentary Association and
Inter-Parliamentary Union.

John McCabe

Board member
North East Local Enterprise
Partnership

Gateshead College chair John McCabe has joined
the board at the North East Local Enterprise
Partnership. John, a former North East England
Chamber of Commerce president and North of
Tyne mayoral candidate, has been joined by TSG
Marine operations director Erika Leadbeater. The
duo replace David Land and Farooq Hakim. Carol
Botten, chief executive of Voluntary Organisations’
Network North East (VONNE) has also joined the
regeneration organisation’s board.

Tom Whitfield
Partner
Hay & Kilner

Marie Nixon

Theatre director
Sunderland Empire

Marie Nixon is Sunderland Empire’s new theatre
director. Marie, who will take up the role in early
March, succeeds Ben Phillips, who left to join
Bristol Hippodrome. A former senior advocacy and
communications manager for Arts Council England
North, Marie grew up in Sunderland and previously
enjoyed a career in live music. Her CV also
includes time as chief executive of the University of
Sunderland Students’ Union.

Adam Chaffer

Solicitor
St James’ Square Law Firm

St James’ Square Law Firm has appointed
experienced solicitor Adam Chaffer to its dispute
resolution department. Adam joins the Newcastlebased commercial law firm after previously working
in-house for a FTSE 250 construction company and
other regional law firms. He will cover areas such as
contractual and property disputes, and contentious
insolvency matters for claimants and defendants.
“I’m looking forward to being part of a firm that’s
going from strength-to-strength,” said Adam.

Duncan Warriner
Commercial manager
Wilton Engineering

i
APPOINTMENTS
Have you moved job or
appointed someone to your
team? Contact
alison@netimesmagazine.co.uk
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Tom Whitfield has joined Newcastle-headquartered
law firm Hay & Kilner as a partner. A commercial
litigator, Tom brings more than two decades’
experience of work across a range of industry
sectors and areas of law. He was most recently a
legal director with fellow city firm DAC Beachcroft.
“I aim to use my knowledge and contacts within the
insurance sector to increase the range of work we
do,” said Tom.

Duncan Warriner has joined Wilton Engineering as
commercial manager. Duncan, who has more than
30 years’ experience in the engineering and energy
industries, will manage all commercial aspects of
Wilton’s operations, from initial tender and project
execution through to completion. The role marks
a return to the business for Duncan who, prior to a
period with Leeds-based J Murphy & Sons Ltd, was
proposals director at Wilton.
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RECRUITMENT

JOBS
New positions available in the North East

Assistant accountant
Newcastle, up to £30,000

BMC Accountancy and Finance

Solicitor – corporate and
commercial services department
Gosforth, salary negotiable

St James' Square Law Firm

BMC is working with one of the largest servicebased organisations in the North East, which is
looking for an assistant accountant to join their
team. This role represents a fantastic opportunity
to move onto the next stage of your career with
a forward-thinking employer. The successful
candidate will prepare financial statements and
reports, assist with changes in the development of
financial systems and manage financial resources.
Applicants should have three years' experience,
preferably in areas such as revenue monitoring,
budget analysis and financial performance.
nick.elkin@bmcrecruitmentgroup.com

St James' Square Law Firm, located in Esh Plaza at
Gosforth's Great Park, is seeking a solicitor to assist
the head of corporate and commercial services
with services including acquisitions and disposals,
mergers and reorganisations, management
buyouts and venture capital, joint ventures, general
company law and commercial agreements.
Candidates should be a solicitor of at least one
year PQE and be flexible, able to multi-task and be
keen to develop their skills and knowledge. They
should also express a willingness to get involved
in business development events and tasks to help
grow the team.
recruitment@sjs-law.co.uk

Senior developer

Newcastle, £33,000-£37,000
BMC Technology

Data analyst

Newcastle, up to £40,000

i
JOBS
To post a position, contact
alison@netimesmagazine.co.uk

An award-winning ecommerce agency, which uses
a wide range of frameworks and software, based
in Newcastle city centre, is seeking an experienced
senior developer. The ideal candidate will have
two to three years of lead development experience,
with agency work being beneficial. Prior work on
public-facing applications and websites would also
be a bonus for this role, as well as experience of
source control systems.
lauren.dodd@bmcrecruitmentgroup.com

BMC Tech and Digital

BMC is supporting an award-winning automotive
marketing organisation find a data analyst to
join its team. The role is a first of its kind for the
search comparison website business – which is
in an exciting and promising stage of growth.
The Newcastle-based company has nurtured a
close team where hard work is rewarded with
progression. The successful candidate will benefit
from a generous reward scheme and a culture that
is built around collaboration and respect.
lauren.dodd@bmcrecruitmentgroup.com
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COMMENT

International students

IN THE LIMELIGHT
With the announcement of the Graduate Immigration Route, the Government is removing one of
the biggest barriers to talented international students coming to the UK. Richard Dawson looks at
why this is important and hears from North East universities on the issue

T

he UK’s higher education sector has
long been considered the best in the
world, with Oxford and Cambridge
regularly topping The Times
Higher Education World University
Rankings. This year, it’s Oxford which takes the
number one spot, closely followed by California
Institute of Technology and Cambridge in third.
The rest of the top ten are made up of American
universities and as such, there’s something of an
ongoing battle between the US and the UK for
which country can claim to be the true bastion of
global academic excellence.
There’s also another battle to attract the world’s
international students. It’s a fight the US is
winning, with almost 1.1 million foreign student
enrolments in 2018, more than twice that of
Britain in second with 506,000.
That being said, the UK’s leading universities
have a much higher proportion of overseas
students than their US counterparts - 56 per
cent of students at Imperial College London, for
example, are international compared to just 20,
23 and 24 per cent at Yale, Stanford and Harvard,
respectively.
What should concern British universities
though, is that new destinations are becoming
increasingly popular. In 2018, international
student numbers grew by 13.52 per cent in
Australia and 18.78 per cent in Canada. The UK
figure was just 1.08 per cent for the same period.
Moreover, a recent survey of international
alumni by Cturtle found that Canada and New
Zealand were the most popular for studying
abroad and the UK was the least recommended.
Part of the reason for this was because graduates
found the UK was the most difficult market to find
work and stay after graduation.
Attracting international students is one of the
most important functions of a university, not only
because of the extra revenue higher international
fees bring in, but because of the talent and
expertise that goes into the local economy.
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When Theresa May was home secretary in
2012, she reduced the time available for overseas
students to stay and find skilled work after
graduation from two years to just four months.
This was part of the coalition Government’s
ambition to get net migration down to the tens of
thousands, a target that has now been scrapped.
The adverse effect of the reduction is that it has
made the UK a much more unattractive offer for
international students.
That is, until October last year, when the new
Government confirmed the policy would be
reversed.
As the new decade gets underway, plans for the
introduction of a Graduate Immigration Route are
taking shape.
This will enable students to remain in the UK
for two years after completion of their studies.
Coming into effect in the summer of 2021,
international graduates will now have more time
to find a suitable job and transition into the skilled
workforce.
The announcement was welcomed by
universities, which recognise the importance of
attracting international talent and students who
dream of attending one of the UK’s prestigious
institutions.
The problem with the previous rules was that
graduates had to find employment meeting the
UK’s requirements for skilled immigration in an
unrealistic timescale. It takes time to build up a
network and find a job which both fully utilises
the skills graduates have acquired and fills a gap in
the UK labour market.
Extending the period to two years should go
some way to resetting the balance and ensuring we
have a healthy pipeline of international students
coming through in the future.
For the universities of the North East, attracting
more international students is one of their key
priorities.
Rob Carthy, Northumbria University’s director
of international development, is delighted about

the introduction of the Graduate Immigration
Route.
“It marks a softening of the stance with relation
to international students, making the UK a more
attractive and welcoming destination, as well as
recognising that the opportunity to undertake
post-study work is a key factor in international
student decision-making,” he says.
“I’m sure that, once implemented, there will
be an increase in the numbers of international
students coming to Newcastle, bringing both an
increase in inward investment to the city through
tuition, housing and other areas, but also an
increase in the skilled labour market.”
Having recently been ranked as number one on
the International Student Barometer (ISB) survey
for international student satisfaction, Teesside
University pro-vice chancellor (international), Dr
David Bell, also welcomes the news.
He says: “We are pleased to see the extension
of the post-study work visa for our international
graduates. This will provide more opportunities
for them to connect with potential employers,
who can in turn retain those skilled and talented
graduates across the UK.
“International students make an important
contribution to our region, both culturally and
economically, and our university community
benefits hugely from the rich diversity of
perspective and experience our overseas students
bring with them.”
Professor Richard Davies, pro-vice-chancellor

(global) of Newcastle University, adds: "As an
international university tackling global challenges
through our teaching and research, we need
different perspectives, outlooks, ideas, cultures
and opinions.
“We are delighted that international students
can now look for work for up to two years
after their degree is completed. This makes our
university and the UK as a whole a far more
attractive proposition for the international
students who are making one of life's most
significant, positive, life-changing decisions."
Professor Claire O’Malley, pro-vice chancellor
(global) at Durham University, also outlines how
the changes will make the UK more competitive in
the global marketplace.
“The two-year graduate route visa allows us to
compete with universities in Canada, Australia
and the US, and will enable us to continue to
attract outstanding talent and potential employees
to the North East," she says.
"Post-Brexit, we hope that these students will
open opportunities for local companies to trade in
international markets.”
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INTERVIEW
ITV SignPost

SUPPORTING ROLE
Clare Mills, communications and marketing executive for ITV Signed Stories, is supporting Ruaridh
Lever-Hogg and Raza Hussain as they begin the Gateshead-based SignPost training scheme with
the broadcaster. Here, the trio discuss the programme and how it will strengthen the region’s
talent pool by providing opportunities for deaf and disabled filmmakers
will be added to a talent pool and be able to work on
television productions for anyone.

Ruaridh Lever-Hogg

Clare Mills

i
ITV SIGNPOST
www.signpostbsl.com
@ITVSignPost
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We established the SignPost training scheme in
recognition of the amount of deaf talent that exists
out there. A year-long programme, it is designed
to immerse trainees into the world of television
production.
The key learning tool is our monthly programme,
The Muddy Boot Room, which focuses on deaf
football. The trainees will be involved in researching
and planning, location filming, scripting, managing
budgets and post-production work.
They will also have the opportunity to work
on other programme commissions. Trainees will
be given practical exercises and will take part in
tailored training days, which will include hands-on
workshops and presentations by leading deaf and
hearing programme makers.
Each trainee will have their own mentor from the
television industry, who will work closely with them
throughout the year.
We held an assessment day at ITV Yorkshire and
Raza and Ruaridh both excelled. They were great in
discussions, demonstrated good team-work skills
and showed their passion for television production.
The programme is in its very early days, but on
completion of the scheme we envisage the trainees

I have a creative background working as an artist
and saw this as a fantastic opportunity to fill in
some of the more technical gaps in my knowledge,
such as editing.
I didn’t particularly have ambitions to work in
television, but I’ve realised there are lots of elements
of my work as an artist that transfer to it. I am
interested to see what my future work will look like.
There are people working with us from all
different backgrounds and we’ve felt included from
the word go. Plus, everyone here can sign. All staff
are offered lessons to learn British Sign Language,
which is very impressive.
I want to network with as many people as
possible and will hopefully be offered the chance to
stay at ITV SignPost after my traineeship.

Raza Hussain
I have a background in animation and graphic
design and, like Ruaridh, wanted to fill in the gaps
in my experience. I was attracted to working in an
organisation that celebrates diversity and makes
high-quality programmes for deaf and mainstream
audiences.
The team feels like a family; they are deaffriendly, and I really appreciate that we’re
encouraged to ask questions.
At the moment we’re shadowing colleagues, and
then we’ll be working on more specific tasks and
projects.
I’m looking forward to learning to edit and
working on post-production.
I feel I’ve had a difficult journey to get to where
I am because of the lack of deaf awareness, and I
always wanted to work in visual media but often
missed out on opportunities.
That’s why I’m excited about where this
traineeship will lead me.

NEWS

WE'VE EXCITING NEWS TO SHARE!
North East Times has entered into a new strategic partnership with the North East England
Chamber of Commerce

M

ulti-platform publisher North
East Times is delighted to
announce that it has appointed a
strategic partner.
North East England Chamber
of Commerce has become the first organisation to
sign up to the exclusive package, which will allow
the business membership organisation to share
news, event information and business advice in
North East Times over the next 12 months.
The strategic partnership also further extends
the organisations' working relationship after North
East Times Ltd successfully bid to produce the
Chamber's magazine, Contact, at the end of 2018.
North East Times Ltd will continue to produce
Contact on a quarterly basis, which showcases
the work of the Chamber along with news and
profiles from some of its 3750-strong membership,
spanning all sectors across the North East and Tees
Valley.
Peter Mallon, managing director of North
East Times Ltd, says: "North East Times has
been sharing the achievements of individuals,
companies and organisations across Tyne and
Wear, Durham, Tees Valley and Northumberland
for almost 40 years and when the team and I
relaunched the historic title in 2015, we recognised
the Chamber – which covers a similar geographic
area – as vital to help us continue this in a more
modern, multi-platform way.
"The Chamber is an organisation that does
incredible work to support and inform the local
business community, foster beneficial relationships
between its members and lobby Government on
important issues that affect the region.
"This new strategic partnership with North East
Times represents an opportunity for the Chamber
to further highlight its exceptional work. It also
strengthens the relationship that has developed
since the Chamber awarded us the contract to
produce its Contact magazine.
"We are confident that the partnership will help
engage and educate our readership throughout
2020, which promises to be an unprecedented
period for everyone living and working in the
North East."

David Langley, chief operating officer of the
North East England Chamber of Commerce, says:
”The Chamber have been absolutely delighted to
work with North East Times’ whole team since we
relaunched Contact magazine, with its bold new
look and feel, in 2019.

"This new strategic
partnership with North
East Times represents
an opportunity for the
Chamber to further
highlight its exceptional
work"
“We are incredibly excited about the opportunity
to extend our reach to more and more North East
businesses through this new strategic partnership
and show people everything that the Chamber and
our members stand for.
“It also shows clearly how important it is for
businesses to join together through organisations
like ourselves to achieve more collectively than we
ever could individually.”
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INTERVIEW
Vee Pollock

10 QUESTIONS
Vee Pollock is dean of culture and creative arts at Newcastle University and works with colleagues
across the university and the cultural sector to catalyse and develop initiatives contributing to
research and wider economic, cultural and societal benefit. Vee also convenes the Russell Group
Culture Network, a peer network of cultural leaders from across the 20 most research-intensive
universities in the UK
the university’s direction of travel. It gave me the
opportunity to work with colleagues to raise the
profile of culture and creative arts and our work
with partners. The opportunity to develop strategy
and put it into practice, take risks and learn from
failing, was a fantastic experience that got me to
where I am today.
What did you want to be growing up?
As a child, I never had a strong desire to ‘be’
anything in particular but was always drawn to
the arts, rather than sciences. I was hard working
and got good grades, so kept being told I should
be a lawyer or accountant. But I’ve always loved
literature and stories (and still do), so went to
study English at St Andrews where I encountered
art history, which I eventually graduated in.
What attracted you to your current role?
I often have to pinch myself as I do think I have
the ideal job. I am privileged to be able to work
with an immensely creative, gifted community
of students, staff and external partners. I really
enjoy having the scope to imagine what could
be, and develop strategies and projects that raise
the profile of culture and creative arts within the
university and across the region.

W

hat was your first break
(in business)?
Becoming the director
of Newcastle University’s
Institute of Creative Arts
Practice was my first step into a more strategic
level of working where I had greater influence over
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What is your organisation’s mission?
Newcastle University aspires to be a peoplefocused university that harnesses academic
excellence, innovation and creativity to provide
benefits to individuals, to organisations and to
society as a whole. We exist for the public benefit
to advance education, learning and research.
How do you get the best out of your team?
I think you need to listen to colleagues,
understand what their drivers are and where their
motivation comes from, to support them to realise
their goals and grow within their roles. You need
to let them take ownership and recognise the
contribution that makes.

What has been your career highlight?
There have been many highlights, and I’ve been
fortunate enough to meet some incredible people,
but recently I was asked back to my old high
school in Scotland to give the keynote talk at
their awards ceremony. That was a real privilege.
I think many people would agree that it is often
the opportunities to give back that are the most
rewarding.
What has been your biggest challenge?
Working in higher education always has its
challenges but often these present opportunities.
There have been news stories questioning (in quite
shallow terms) the value of arts and humanities
degrees. The EBAC, which doesn’t champion
culture and creative subjects as a core requirement,
presents particular issues for the creative arts
sector, as well as going against what any believe
makes a balanced education and what our children
and young people should have access to. This has,
however, encouraged us to redouble our efforts in
supporting and engaging with schools and partner
organisations to offer young people experience of
culture and creative arts.
Who or what inspires you?
I’m inspired by the people I work with – many
of whom are leading practitioners and scholars
in their fields - and the people I encounter
through my role. We’ve been working with
Northern Stage’s Young Company recently, and
the young performers and writers that are part
of that company, and the wider team, are truly
inspiring. Likewise, those involved in the City of
Dreams initiative, people from all walks of life
with passion, imagination, drive and a little bit of
something it’s difficult to put into words!
What are your organisation’s short and long-term
goals?
From the culture and creative arts perspective, in
the short-term I think we need to work on raising

the visibility of the work that is happening in
Newcastle, much of which is world-leading, and
to work with partners in the region to develop
ambitious plans for the cultural sector. Longer
term, it will be about making these a reality and
sustainable. I think together we can consolidate
and grow the North East’s reputation for culture
and creative arts, both nationally and on a global
scale.
How do you achieve a good work/life balance?
Family and friends always keep me grounded. I’m
also a keen triathlete, favouring cycling, so spend a
fair amount of time flying around the countryside
on two wheels with my teammates from Blaydon
Cycling Club. It’s great for your health - physical
and mental - and what better way to see the
fantastic environment we are lucky enough to have
on our doorstep?

i
NEWCASTLE UNIVERSITY
One example of the university’s
cultural initiatives is the
partnership with Newcastle
Gateshead Cultural Venues’ City
of Dreams initiative, which aims
to make Newcastle Gateshead the
best place to be young. For more
information, visit
www.cityofdreams.click
www.ncl.ac.uk
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INTERVIEW
Tony Jackson

WHAT I'VE LEARNT
After a promising career in banking, Tony Jackson swapped finance for teaching and is investing
his skills as headmaster of Barnard Castle School, in County Durham. Educated at Bradford
Grammar School, he studied politics and history of the Middle East at Durham University, spent
two years in Sydney working for Macquarie Bank, before a stint playing professional rugby for
Valencia, in Spain. Tony later joined Barclays, reaching relationship director level in just four years.
In 2007, he decided to train as a teacher, securing a PGCE at Oxford University, where he played
rugby gaining an Oxford blue. At Radley College, he taught history, sport, was head of careers
and spent five years running a boarding house. In 2016, he joined Barnard Castle School as second
master, taking over as headmaster in September 2017

you must be able to take and respond to criticism
in the most constructive manner. Building the
right team around you is essential. Leaders create
leaders.
Do not lose sight of what really matters in life.
Good health, your family and love are why we are
here. I learnt early on that you simply have to be
there for your family, no matter how busy the job
makes your life.

T

he first lesson I learned in business
was that there is more to life than
money. Banking is a vital institution
– it finances entrepreneurial zeal and
stimulates development. Within four
years of joining Barclays I’d reached relationship
director level, and for a young man was moving in
more mature circles. It was lucrative yet, for me,
lacking in reward and personal satisfaction, which
is why I turned to teaching. It is a career that goes
beyond number crunching and where I can draw
the very best out of students and staff.

i
BARNARD CASTLE SCHOOL
www.barnardcastleschool.org.uk
@barney_school

As a relationship director in banking, my peopleorientated approach was easily transferable
to teaching. Just as there are plenty of banks to
choose from, there are a plethora of good schools.
So to attract and retain ‘customers’ you must
maintain integrity, be as good as your word and
build a reputation.
You must be credible, driven and always positive
and adaptable even when life doesn’t always go to
plan. You need a thick skin because it is not always
possible to please everyone all of the time and
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Putting your head in the sand and not listening is
the worst mistake you can make. So many issues
can be nipped in the bud with early intervention
and effective communication. It is also important
to remember that we all get things wrong. The
crucial thing is how swiftly and effectively we deal
with any mistake and how learn for the future.
Relying on school fees and with no Government
funding support, school is very much run as a
business and I am delighted to report increased
admissions during my tenure. It’s an emotive
business as our most valuable assets are children.
My banking background is invaluable, and I am
also blessed with a board of governors who have a
wide-ranging and invaluable skillset from the legal,
finance, property and business sectors. We all
have a clear idea that this is a school dedicated to
developing the character and skills of every child.
We strive to make staff feel part of something,
valued and listen to. They have to know you have
time for them. We care about our staff and they
work tirelessly to help us create the school we want
it to be. I can set the culture and drive it forward,
but they are the ones who work on a daily basis to
get the job done.
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COVER STORY
Mike Matthews

Shooting
for the
moon
Growing up on Darlington's Branksome
council estate, Mike Matthews harboured
dreams of becoming a pilot. However, when
his grades initially failed to take off and a
school careers discussion further clipped his
wings, he vowed to turn things around and
committed himself to a career in engineering.
With hard work and perseverance, Mike
set in motion a career that would see him
oversee car parts maker Nifco's UK and
European growth, stand as North East
England Chamber of Commerce president
and receive an MBE for services to business
in the region. Now, as he starts a new chapter
in consultancy, Mike speaks to Steven Hugill
about his journey and how a desire to
succeed can take you anywhere
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M

ike Matthews rubs a cloth
across the lenses of his darkrimmed spectacles.
With offending flecks of
dust removed, he settles the
designer eyewear back into place, fixing his gaze
on a childhood that helped shape his career.
"I remember old Mr Todd with his handlebar
moustache and haughty presence," smiles Mike,
recalling the time at Darlington's Branksome
Comprehensive School, when the realities of the
working world began moving into sharper focus.
"Mr Todd was our careers advisor, but he was
also a woodwork teacher.
"I was 12-years-old, and I told him I wanted to
be a pilot.
"His response was to ask me if I'd thought about
becoming a joiner – it completely knocked me
sideways."
School to that point had, by Mike's own
admission, not perhaps attracted his full attention.
Comfortable as a self-titled class clown, he
enjoyed the larks of the playground more than he
did learning from teachers. But Mr Todd's counsel
had an effect, as did Mike's position among his
peers in the class hierarchy.
The two events helped trigger an epiphany
that would take Mike from apprentice toolmaker
to Nifco UK managing director and the firm's
European boss, an MBE and a tenure as president
of the North East England Chamber of Commerce
(Chamber).
"When I joined secondary school, I was very
popular because I'd always been the one who went
bird-nesting, played conkers and was good at
British Bulldog," recalls Mike.
"But I remember them reading out which class
you had been allocated to for your transition. They
had A at the top and H at the bottom, and I was
in G.
"I needed to work harder.
"An old phrase my mother used was, 'shoot for
the moon – even if you don't get there, you'll still
go a long way.'
"That is what I did then, and have done ever
since," adds Mike, who, having left Nifco last
year is now working in consultancy alongside a
separate focus to move into business ownership.
He collected form prizes for effort at the end
of every academic year – at one point he was
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regarded as the fastest riser in the school – and
moved through the sets, improving his maths and
English grades on the way.
He was also awarded a metalwork prize,
evidencing his future career as a toolmaker.
Upon leaving school on May 23, 1980, Mike
picked up wages as a bar hand at The Dog Inn,
in Heighington, near Darlington, and worked in
painting and decorating with his father before
starting an engineering apprenticeship.
But for a 16-year-old, who's practical learning
was supplemented by helping fix the family cars,
the road was still not without its bumps.
"I started my apprenticeship at Phoenix
Tubemans, in Darlington, as a fitter turner, and
did my first year at South West Durham Training,
in Newton Aycliffe," says Mike, who was awarded
an MBE for services to business in the North East
in 2014.
"However, I had quite a slow start. The centre
manager asked me whether I'd chosen the right
career – that was difficult to take.
"But I dug in and my grades improved,"
continues Mike, who was previously named as one
of 200 Apprentice Greats by the Chamber.
Mike's diligence saw him secure the most
improved apprentice of the year award and
returned to his employer in confident mood, only
for another twist to skew the landscape.
Phoenix Tubemans was struggling – and Mike
would soon need to look elsewhere for work.
Reaching again for the spirit that transformed
his fortunes in the classroom, Mike took former
Employment Secretary Norman Tebbit to his word
and jumped on his bicycle to seek out a job.
"I spoke to Brian Bean of the Engineering
Industry Training Board (EITB), who is an unsung
hero in terms of finding young people careers.
"He encouraged me to keep going and told me
EITB would pay an employer to help me finish my
apprenticeship.
"So I cycled to all of the tool rooms I knew,
eventually knocking on the door of Elite
Engineering, in Newton Aycliffe."
With his apprenticeship completed, Mike's
career was set away, but his drive for progression
meant he didn't rest easy.
Leaving Elite in 1985, he moved to Stockton's
Elta Plastics – the company that would eventually
become Nifco – before switching to Darlington's

Mitre Plastics at the beginning of 1988.
This latter change would prove to be a pivotal
moment, signifying as it did the beginnings of
Mike's transition from the factory floor to the
boardroom.
"I was a skilled toolmaker and had a good
reputation," says 55-year-old Mike, who served
as North East England Chamber of Commerce
president between 2015 and 2017.
"But you would make a tool for a component –
it would be your life for 16 weeks – and then you'd
never see it again; it was like being a surrogate
parent."
Keen to adapt his career, Mike applied for a
gaduate-level technical sales representative role
with Elta.
"I started on Independence Day 1988," he
recalls."I hung up my overalls, washed my greasy
hands and bought myself a new suit, tie, briefcase
and brogues.
"It was so strange though; it took me months to
call where I worked a desk, rather than a bench,
and I still brought 'bait' in whereas others went out
and bought their lunch."
With his wardrobe suitably updated, Mike was
soon out on appointments with clients, striking
a particularly strong bond with Ford Motor
Company.
It was here, and in subsequent meetings over the
coming months and years, where his engineering
knowledge began to set him apart.
"I used to sit in front of engineers and talk about
their requirements," says Mike, "and I could create
3D isometric drawings about what they were
talking about, work out costs and the material that
would best suit the product."
Mike's experiences of the shopfloor, and its
often-siloed environment, also helped spark a drive
for greater efficiency within Elta.
"I talked to the tooling, moulding, packaging
and quality guys and brought them all together,"
he says. "There used to be a list of documents that
clients wanted from each department, so I started
making matrices and realised I was managing the
timing.
"I suggested we needed project engineers and
we were probably one of the first companies in the
North East to introduce that sort of role," continues
Mike, revealing he also put forward the idea of
product designers to help with customer liaison.
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"By doing this, our offer became stronger," he
says. "When I joined Elta in 1988, I think it was
about a £300,000 business – by 1990 when Nifco
bought the business that figure had gone to £3
million."
As Nifco's market position grew, so too did
Mike's standing as he moved to sales manager,
general manager of business development and
general manager.
At 38, he became Nifco UK managing director
in 2008, following a short stint as deputy, and
set in motion a watershed period of growth that
would see Mike given responsibility for Nifco's
entire European footprint four years later.
The business opened new factories in
Eaglescliffe, near Stockton, and secured several
lucrative contracts, including a £50 million Ford
deal to make parts for low-emission engines.
Further afield, it expanded by acquiring two
German operators, which complemented existing
sites in Poland and Spain and meant Mike oversaw
a business worth nearly €400 million in sales and
almost 3000 staff.
To achieve such progress, Mike, who was a cofounder – and remains vice-chair – of the North
East Automotive Alliance, recognised he needed
to strengthen his leadership abilities.
"I realised experiential learning would be really
important and did a pilot CBI Future Leaders
course, which included Helen Milligan, who
appeared on television show The Apprentice," says
Mike.
"We were split into groups and had to come
up with a theme for an employability bootcamp
before pitching it to a panel that included then CBI
director-general Peter Lambert.
"We came up with a Skills Olympics – to help
young people develop employability skills – and
we won.
"I also set Nifco away on Investors in People
(IIP), which worked really well.
"Personally, I was also shortlisted for the IIP
leader of the year award in 2014, with the final at
the Tower of London. I was the only private sector
individual on the list."
Mike further developed his learning when he
appeared on BBC Two's Britain's Hardest Worker
programme, which sought to shed light on the
jobs – and people – of the minimum wage world.
"I was cast as the factory manager, a bit like a
working-class Sir Alan Sugar," he laughs.
"We had people who'd had white-collar

jobs, some who'd retired early but couldn't get
employment, fishermen, immigrants and a farmer
among others.
"They were ranked on challenges, such as
working in a hotel or factory, and the overall
winner received a year's Living Wage.
"As a leader, it was a great experience."
Such exposure to different environments and
people is helping Mike write the next chapter in
his career.
"I had, and still have, a Plan A and Plan B," says
Mike.
"Plan A was to get involved with a business. I
want to have some equity or share ownership and
get the benefits of business owners, and I have
several prospects in the pipeline.
"With Plan B, I wanted to offer individuals,
businesses and organisations the benefit of my
skills, advice, knowledge and experience on a
consultancy basis, and that is working well.
"I've been working on some interesting projects
– I have been to Norway, met Michael Gove at a
dinner and am now an ambassador with Hitachi
Consulting.
"They are the largest finance organisation in the
world and I'm connecting them with blue-chip
businesses.
"I'm also considering some chairman and nonexecutive roles," adds Mike, who is further passing
on his experiences as a member of the Tees Valley
Local Enterprise Partnership board.
"My career up to being 55 was my education
and now I'm looking to apply my education and all
of my life skills, policies, theories and beliefs over
the next ten years," continues Mike. "I might never
retire," he adds with a smile.
Mike may not be sure of calling it a day, but
he is unequivocal in his view that hard work and
ambition will always take you far.
"Success is 90 per cent attitude and ten per cent
aptitude," he says.
"If you look at the Chamber's 200 Greats
publication, which includes people like Nissan's
Kevin Fitzpatrick and Husqvarna's Caraline
Robinson, the common theme for every single
person featured is hard work.
"None have had a paradigm shift in careers;
they've all put their time in, taken relevant steps
to success and are known as good, hardworking
people.
"Just because you don't go to university doesn't
mean you cannot make anything of yourself."
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ADVERTISING FEATURE – LAW
Gordon Brown Law Firm

GORDON BROWN LAW FIRM UNITES
TEAM WITH GATESHEAD MOVE
North East law firm Gordon Brown Law Firm LLP is opening a custom-designed office space in
Team Valley, Gateshead to help grow and strengthen its regional presence

G

ordon Brown Law Firm (GBLF)
has signed a ten-year lease, for
12,624sq ft of office space, which
will be the firm's third office and
will complement existing office
space in Chester-le-Street and Newcastle city
centre.
The focus of the move is to have a technologydriven central hub for all of its teams that
embraces the changing nature of the legal sector.
As well as a more collaborative working
environment, the new offices will have better
staff facilities, taking into account a number of
suggestions made by GBLF staff during a period
of consultation. The upgrade reflects the firm's
values and ongoing commitment to wellbeing in
the workplace.
Kathryn Taylor, managing partner of Gordon
Brown Law Firm, believes the move will be
transformational helping to boost its presence
within the local market.
"We started this journey over a year ago and
we are all looking forward to the move to Team
Valley. I am confident that the new office space
will not only be somewhere our teams love to
work, but also somewhere that clients will enjoy
visiting for years to come too," she says.
"This move represents a significant milestone
for our firm and demonstrates our commitment
not only to our people, but also our clients and
the North East. The new office space will give us
room to continue to grow and give us increased
visibility, to ensure we can offer our customers a
more personalised service across the region."
The new office design was created in
conjunction with fit-out specialist Ultimate
(Commercial Interiors) Ltd and features a modern
bespoke design, a large staff breakout area and a
flexible configuration which will support further
expansion and growth.
Steve Cowley, associate director at Ultimate,
adds: "We are delighted to have the opportunity to
partner with Gordon Brown Law LLP at such an

exciting time for their business, the entire design
process and project discussions with the Gordon
Brown team has been a pleasure.
"By working closely together, we have gained
an insight into their business, including brand
and core values and importantly the personalities
within that will be reflected in our finished
scheme. There are many impressive features to the
proposed design and fit-out for Gordon Brown
staff and clients alike to enjoy and we are all
looking forward to seeing them in their new
home in February."

i
GORDON BROWN
LAW FIRM
GBLF offers a range of legal
services and advice across
all areas of family, residential
conveyancing, wills and probate,
dispute resolution, corporate and
commercial law.
www.gblf.co.uk
0191 388 1778
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CARRAWBURGH ROMAN FORT
GIFTED TO THE NATION
A Roman fort on Hadrian's Wall has become part of the National Heritage Collection following a
generous gift by a Northumberland landowner, in a transaction completed by specialist advisors
at Newcastle law firm Sintons

C
i
SINTONS
Photo, left to right: Saffron
Sinclair, Tom Wills and Paul
Collingwood
www.sintons.co.uk
@SintonsLaw
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arrawburgh Roman Fort is one
of 16 forts along the 73-mile long
Hadrian's Wall and is now in the
care of English Heritage after being
donated by Jennifer Du Cane.
As the last fort to be built on Hadrian's Wall,
forming an additional stronghold between
Chesters and Housesteads, Carrawburgh housed
a garrison of approximately 500 soldiers – first
from South West France, later from Southern
Belgium – responsible for defending the frontier
of the Roman Empire from the tribes to the
north. Nearby stands the Roman temple to
the god Mithras, built by the soldiers based at
Carrawburgh.
The fort's surviving structures – including the
remains of its walls – lie below the turf cover. In
comparison with other sites on Hadrian's Wall,
the fort has undergone very little archaeological
investigation, and so many of its stories remain
untold.
Jennifer Du Cane's family had owned
Carrawburgh since 1950, but has now decided
to donate the site to the nation. She has been
supported by the specialist rural and agricultural
team at law firm Sintons, which acted on her
behalf.
She reflects: "It has been a great privilege, but

also a serious responsibility, to own Carrawburgh
Roman Fort. The time has come to pass on this
amazing site as a gift to the nation. My thanks go
to Sintons for enabling this to happen."
Legal ownership of Carrawburgh has now
transferred to Historic England, the Government's
heritage advisor, and it will be cared for by
English Heritage as part of the National Heritage
Collection – a collection of historic sites,
ranging in date from Stonehenge to a Cold War
bunker outside York, that together tell the story
of England. The fort is the first acquisition for
the National Heritage Collection since English
Heritage became a charity in 2015.
Duncan Wilson, chief executive at Historic
England, says: "We are enormously grateful for
this generous gift. The fort represents a key part
of the Roman frontier and is of outstanding
archaeological significance. It has the potential to
contribute significantly to our knowledge of the
Roman Empire and visitor enjoyment of the Wall."
Kate Mavor, English Heritage's chief executive,
adds: "We would like to thank Jennifer Du Cane
for her generosity and look forward very much to
welcoming the public to Carrawburgh."
Tom Wills, a Fellow of the Agricultural Law
Association, advised Jennifer, and was supported
by a team including rural specialist Saffron
Sinclair and private client senior associate Paul
Collingwood.
"Carrawburgh Roman Fort is part of our
regional and national history and is visited by
thousands of people from around the world every
year. Jennifer has taken a most benevolent step
in gifting this site to the nation, enabling it to be
preserved and enjoyed for the years ahead," Tom
says.
"As specialist advisors to landowners, with years
of experience in the most complex of matters, we
are delighted to be able to secure this transfer of
ownership of such a historically-significant site for
our client."

ADVERTISING FEATURE – DEVELOPMENT
North East LEP

FLYING THE FLAG FOR
APPRENTICESHIPS
As February sees the arrival of National Apprenticeship Week, Michelle Rainbow, skills director at
the North East Local Enterprise Partnership (LEP), discusses how regional businesses are playing
a crucial role in this area

T

he North East Local Enterprise
Partnership (LEP) is calling
on employers to think beyond
traditional hiring routes when
they're looking to recruit new talent
and to make 2020 the year they take on their first
apprentice.
Apprentices can add immense value to a
business, bringing fresh ideas and an eagerness
to learn and, in the North East, some of our
region's biggest companies are investing heavily
in apprenticeships.
For example, Northumbrian Water has more
than 300 of its staff enrolled on apprenticeship
programmes, while Newcastle Building Society
offers a range of apprenticeship opportunities in
customer service, mortgage advice, IT and legal.
So why do these companies and many others in
the North East champion apprenticeships? Karen
Anderson, HR director at Newcastle Building
Society, sees apprenticeships as an important
alternative to the university route.
"Apprenticeships have been a really positive
development for our business. Our region
produces some fantastic talent and we want to
work with people coming from a diverse range of
backgrounds," she says.
"Our apprenticeship programme plays a really
important role in what we do for North East
communities – part of our contract with the
region is to be a great employer and we have great
ambitions for what our apprenticeships can do."
As well as being a fantastic entry point into
the world of work for many young people,
apprenticeships can also help businesses train
and upskill existing staff – something that
Northumbrian Water has benefitted from.
Tracey Greener, workforce development
manager at Northumbrian Water, reflects: "We
really value our staff and want to support them
in their professional development, whether that's

progressing higher in the organisation or moving
into a completely new role that is more suited to
their interests and skills.
"Apprenticeships are the perfect route for
us to do this as they are industry-recognised
learning programmes and a fantastic opportunity
to expand or update knowledge relating to an
existing career while still working."
At the North East LEP, we've been working
with employers and educators to champion
apprenticeships and encourage more businesses
in the region to provide opportunities for new
starters and existing employees.
We want our young people, in particular,
to understand the diversity of career options
and industries now available to them through
apprenticeships, and we need our businesses to
understand their value too.
Another example is wealth management
company Brewin Dolphin, which is expanding its
apprenticeship offer in the North East.
Robert Irving, head of Newcastle business
support, thinks the business community needs to
support schools to promote apprenticeships and
help change the mindset that they are just for jobs
like engineering or manufacturing.
"There are lots of apprenticeship
opportunities in different sectors making them
a good opportunity for young people," he says.
"Apprentices bring positive energy to the office.
All the employees really take them under their
wing and it's fantastic to see them develop and
grow."
The North East LEP has developed a free
toolkit on the North East Growth Hub that
gives employers all the information they need to
deliver apprenticeships within their organisation,
from how to access funding through the
apprenticeship levy to advertising and recruiting
an apprentice.
"I'd encourage businesses to check this out."

i
NORTH EAST LEP
To find out more about the
benefits of apprenticeships
and the value they can add
to your business, visit www.
northeastgrowthhub.co.uk and
click on the Apprenticeship
Toolkit.
www.northeastlep.co.uk
@northeastlep

41

INTERVIEW
Steve Scrimshaw

THE LONG GAME
Steve Scrimshaw is the managing director of Siemens Gas and Power in the UK and Ireland, which
comprises its power generation, service and transmission businesses. Initially beginning his career
as an apprentice in the energy sector, Steve has more than 40 years of industry experience and
has held roles at Mitsui Babcock Energy Services and Rolls-Royce Industrial Power Group before
joining Siemens in 1998. Today, he leads all aspects of the energy business across the UK and
Ireland

i
SIEMENS GAS AND POWER
www.siemens.com
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PAST
I began my career as a technical apprentice at the
age of 16 during the height of the UK engineering
boom and was based at the former C.A Parsons
and Company site in Heaton, Newcastle. Today,
I'm only 100 yards from where I started my career
and it's fantastic to see that operations are still
running from the site which is now owned by
Siemens.
When I joined Parsons, our site was responsible
for manufacturing steam turbine generators and
all kinds of engineering, manufacturing and
production relating to power stations, which at
the time were predominantly coal-fired. We really
were instrumental in bringing power to people all
over the world from Tyneside.
Joining as a technical apprentice, I learned the
skills you would typically expect an apprentice
in the engineering industry to learn nowadays
including processes such as milling and fitting,
working with technical drawings, assembly and
testing of components, alongside implementing
the correct safety procedures. However,
engineering was very different back then and
was typically organised with paper, pencils and
slide rules, given that digital hadn't entered the
equation yet. Everything we did as a business, and
an industry, was linked very much to a manual
process.
That being said, skills such as heavy lifting,
generator repairs and turbine blade fitting and,
most importantly making sure everything
was done safely and to a high standard is still
important today. We've made great advancements
as an industry when it comes to making sure
we keep our people safe; there's nothing more
important than our people going home safely at
the end of a working day. Looking back in the
1980s, we didn't really have an issue with a skills
gap at the time; engineering and manufacturing
in the UK was in its prime and the pace of
change was slower than it is currently. Today,

there is constant innovation in technology and
digital tools which require ongoing training and
development.
In the 70s and 80s, UK manufacturing was
booming and we were known as the heart of
turbine engineering, and a key player in the
energy industry. Parsons was specifically known
for manufacturing large-scale steam turbine
generators from its site at Heaton. We provided
turnkey power plants, turbines and generators
and a whole host of related equipment to power
stations all over the UK and further afield to
Australia, Canada, Iraq and India, to name a few.
It's testament to the quality of Parsons engineering
that some of those turbines are still operational
in both the UK and overseas markets today –
some of them have been running for well over 50
years, and the team in Newcastle still support and
service them to this day.
In regards to apprenticeships in the industry,
when I began my career Parsons was one of the
biggest recruiters in the North East for apprentices
and graduates along with Vickers, Reyrolle, and
other Northern engineering industries, all of
which were the forward thinkers in the sector.
It was still a competitive process to secure an
apprenticeship place at that time and we all had to
demonstrate we were prepared to learn the skills
needed to work in such a large business that was
really making waves across the world.

PRESENT
When specifically looking at Siemens Gas and
Power and the facility we have at Heaton, the
skills provision has changed as we've moved
from mainly being a manufacturing facility to
a servicing facility. In the UK, with the move to
renewable energy we make fewer steam turbines,
but we are now involved in connecting offshore
windfarms and distributed energy sources to
the National Grid. Traditional skills are still

important, but we are also embracing new digital
technologies like Additive Manufacturing, to
support our customers. As our traditional markets
have changed, so have we, and as the transition
to a decarbonised future continues at pace, we
will continue on that change and transformation
journey well into the future. In my current role,
I oversee a business that supports the full energy
value-chain including grid connections, newbuild power stations, substations and the servicing
of transmission solutions as well as oil and gas.
Predictably, the increase in digitalisation has
been a huge learning curve for the industry in
terms of controls and condition monitoring
of the full spectrum of power generation and
transmission systems. We now have greater
connectivity to power station equipment than we
ever have before – allowing us to see how things
are performing, predict failures, avoid breakdowns
and ultimately keep the lights on!
Connecting offshore windfarms to transformer
modules in the North Sea and transporting them
to remote locations onshore is also an area that
requires more skills, careful planning and project
management to ensure they are delivered safely
and on programme.
We've also had to evolve in terms of remote
working, with many of our technicians working
on offshore platforms and at sites across the world.
We employ 3600 people specifically in Siemens
Gas and Power in the UK across 15 different
locations from Aberdeen in Scotland to Frimley
in southern England and at sites including factory
environments, power stations, a 3D printing
facility and project offices to support customers
with sales functions. We're all one business and
connecting our people and sites is an important
part of what we do by ensuring they have the
skills they need to do their jobs to the best of their
ability.
In terms of how training has changed, the
green agenda is something the industry is really
focusing on and we want to understand how
we can continue to keep the lights on but in a
sustainable way. We're very much a key player in
the energy transition and as a business we plan
to be carbon neutral by 2030, taking a leading
role in supporting the UK Government and
our customers in achieving net-zero by 2050.
We're making huge steps in the evolution of our

technology to generate and transmit energy using
new fuels to emit less carbon. Because we can't
just turn everything off – we have to make the
transition in a way that benefits society, as well as
the environment.
When looking specifically at recruitment in
the industry, it's no secret that engineering is
still a male-dominated space, but we are moving
towards becoming more diverse and inclusive
by recruiting people with different backgrounds.
When we recruit, we're looking at how we can
get different talent into the business and we're
pushing an internal drive to make sure we
properly address gender, diversity and the pay
gap.
FUTURE
The future for our industry is all about greener
energy and we need to make sure we bring
existing employees along on that journey. It's a
complete learning process for us all to ensure
everyone from apprentices to leading industry
experts are equipped with the skills to understand
how we can make a difference and play our part in
creating a better environment.
At the same time, we're looking at the
technological innovation needed to apply more
sustainable technology. As we transition into the
new standalone Siemens Energy organisation,
the plan is to use our Newcastle site as a servicing
facility while also identifying and exploring new
business fields such as hydrogen electrolysis.
To move the green agenda forward within
the industry, we really need to see investment
from the Government and get clarity on energy
policy, which is something we anticipate in the
short term. Without policy, it's difficult to create
a market and for the industry to develop skills to
push it forward. We need a plan of action so we
can all drive an agenda the whole industry is on
board with and to make sure we meet net-zero
ambitions.
Internally for Siemens Energy, our future,
alongside the green agenda, is looking more at the
skills diversification that new technologies and
policies bring. We believe there is a bright future,
a renaissance in energy and this will bring new
and exciting opportunities as we embrace new
technologies to reduce the impact of energy on
our planet.
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ADVERTISING FEATURE – EDUCATION
Gateshead College

APPRENTICES DOING A
'STERLING' JOB
Investing in apprentices has allowed Sterling Pharma Solutions to boost productivity and
sustainability. Here, Chris Wiper, learning and development manager at the Cramlington
pharmaceutical business explains how partnering with Gateshead College is delivering real
business benefits

S

terling was established over 50 years
ago and we have 430 employees,
many of whom have been with us
for the whole of their working lives.
One of the biggest challenges we
face as a business is one that can be seen across
our industry; we have a highly-skilled, very
experienced workforce, but there's a reduced
number of students who are studying STEM
subjects who could eventually enter businesses,
like Sterling, as they graduate.
We're incredibly proud of our loyal and capable
workforce and we recognise that they have a lot to
offer the younger generation who are interested in
our sector but perhaps looking for some guidance.
With this in mind, we began to think about how
we could transfer this knowledge, experience and
talent. How could we continue to provide the
existing service to our customers across the globe,
but also look at progressive ways to innovate
and improve our products? This kick-started our
apprenticeship programme and our commitment
to sharing experience across the generations has
ensured it has continued to grow over the last
decade.
As a manufacturer, we understand the value
apprenticeships can bring to our business. Our
very first apprenticeships led to the creation of
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our 'Future Engineers Programmes' and these
remain a vital tool today as we work to develop
the next generation of skilled workers and give
them opportunities to pursue careers in STEM
disciplines.
As we've grown, we've gained first-hand
experience of the benefits a successful
apprenticeship can provide and our understanding
of how these can have a benefit on business
operations has continued to evolve. Today,
we employ 36 apprentices across all 12 of our
departments, including research and development,
warehousing, manufacturing, IT and analytical
sciences.
These young apprentices have really invigorated
the business. We've seen our existing employees
become motivated and passionate about training
our younger workforce as they recognise
opportunities to mentor them through their
professional development.
From our apprentices, there's a real drive
to learn and succeed. Our staff retention
remains high and our apprentices have boosted
productivity across all divisions of the business.
We also benefit from our apprentices'
perspectives. For example, there have been a
number of occasions where an apprentice has
questioned a particular process we follow, asking
why we do it in a specific way. They offer a fresh
pair of eyes and, having grown up in a more
technologically advanced era, can suggest new and
more productive ways of working.
Crucially, apprenticeships enable us to
futureproof our business. They're the most
sustainable and cost-effective way to succession
plan and also allow us to nurture a committed and
engaged workforce that knows our business and
our customers inside out.
It's important when developing an
apprenticeship programme to ensure that it works
for both your business and the new additions to
your team. The critical aspect here was choosing

APPRENTICE
SPOTLIGHT:
JESSICA DOBBIE

a partner training provider that could offer a high
level of advice and direction throughout each
apprenticeship, at whatever stage.
The Gateshead College team have been so
supportive, they've become an extension of us and,
when we've needed to change something or adapt
a specific programme, they've worked with us to
ensure it is tailored to our business needs while
fulfilling the apprentices' learning requirements.
The college has been very flexible and their
skills coach provision –where their specialist
mentors visit our apprentices on a regular basis to
see how they're progressing – is excellent.
I realise the prospect of introducing
apprenticeship schemes might sound daunting,
but the invaluable opportunity it gives companies
to unlock young new talent within the region and
provide a fully equipped and skilled workforce far
outweighs this.
My advice to any company looking to
implement apprenticeship programmes within
their business is to make sure they have the right
structures in place to effectively deliver them. It's
also vital that they choose a high-quality training
provider who can help them recruit suitable
apprentices and support them through every stage
of the programme.
Although business process changes might be
required, the long-term benefits apprenticeships
provide are multifold. For any business seeking
longevity and continued growth, apprenticeships
must form a key part of their recruitment and
training approach. In my opinion, they're the
gateway to the skilled workers of the future that
we, as businesses, crucially need.

Explain your apprenticeship role at Sterling;
what do you do?
I'm a materials controller in the warehouse,
studying a Supply Chain Level 3 Apprenticeship.
My daily tasks include carrying out bulk storage
tank and drum park capacity checks across 2225
different locations at our 42-acre site. I book raw
material deliveries and liaise with our purchasing
team, suppliers and delivery drivers. I also ensure
that all documentation and materials are correct
and comply with regulations.
Why did you want to become an apprentice?
I originally started a degree course at university
but quickly realised that the style of learning
wasn't for me. An apprenticeship stood out as
the right option for me. It has allowed me to gain
hands-on learning while earning a wage and I
don't think you can get better than that.
What's the best thing about being an apprentice?
Learning new skills and having the opportunity
to work alongside experienced colleagues across
various departments gives me more confidence in
my role. I also enjoy attending college and learn
a great deal from tutors and other students about
how different sectors operate.
Did you have any preconceptions before your
first day?
My initial expectation of this apprenticeship
was that it would be heavily weighted towards
administrative duties. However, it quickly became
apparent that my role would include many
different elements that I had not considered,
such as driving a forklift truck. In fact, I have
even completed a counterbalance forklift truck
qualification.

i
GATESHEAD COLLEGE
For more information about
apprenticeships with Gateshead
College, visit

What advice would you give to young people
wanting to get an apprenticeship?
My apprenticeship has opened so many doors for
me. I would urge any young person to seriously
consider one as it could help you discover skills
that you didn't realise you had.

www.gateshead.ac.uk/employers
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INTERVIEW

Diego Melo and Brian Mair

MOVING TOWARDS A LIFE WORTH
LIVING – NUDGE EDUCATION
The ability to provide mass education to young people is a cornerstone of a modern and
sophisticated domestic economy but too often there are students who don't feel connected.
Richard Dawson speaks to Diego Melo and Brian Mair from Nudge Education about what they
call “chronic disengagement” and how their interventions are making a world of difference in the
sector

A

round 50,000 young people
find themselves chronically
disengaged from the education
system each year. That could be a
child who is either not attending
school or is so detached from the learning
experience, they might as well be absent.
A 2016 report from the Career and Enterprise
Company revealed that the highest rates of
disengagement are in the North of England, with
students from the Humber, Liverpool and the Tees
Valley most at risk of becoming disengaged.
There are a whole host of reasons why a young
person might become disengaged at school, from
experiencing problems in the family home, to
being entrenched in the care system, to being
in and out of the youth courts. There's also a
lot of young people out there who might have
undiagnosed learning difficulties or mental
health problems that prevent them from engaging
constructively with the education system.
The key point is that every child is different
and might find themselves in a different set
of circumstances to the next. That is why it is
so important to have wellbeing and education
intervention services that offer flexible and
bespoke support and put the needs of the
individual child front and centre.
This is where Nudge Education steps in.
Founded in 2016 by special educational needs
teacher Diego Melo and former third sector
training and skills professional Brian Mair, Nudge
Education brands itself as the fastest-growing
education intervention service in the North of
England. With a flexible workforce of up to 90
people operating across all parts of the UK, it's
easy to see why.
Diego's passion for helping vulnerable young
people was fostered from a young age in his native
Brazil, where he spent a lot of time working with
children in impoverished parts of Rio de Janeiro
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– many of whom had no name, birth date or
identity.
"We'd get them into this halfway house, get
them a name and an identity so that they could be
put through to adoption," he says.
Diego came to the UK 16 years ago and
when he arrived in the North East, worked with
communities in places such as Blyth, Battle Hill,
Byker and Walker.
Around that time, Diego met Brian, who had
been heavily involved in The Work Programme at
Ingeus, holding workshops, skills training sessions
and offering one-to-one support to help people
find sustainable employment.
Both of them spent their early careers helping
those who were being failed by the current system
and were becoming increasingly frustrated with
the lack of workable solutions to the challenges
they faced.
They decided to form Nudge Education – a
wellbeing and education intervention service
that is bespoke to the needs of each child and
committed to protecting the most vulnerable.
"Somebody said that you know the calibre of the
society that you're living in by the way they look
after the most vulnerable," says Diego.
It's that philosophy that drives Nudge
Education, combined with a vision to eradicate
child disengagement from the education sector
once and for all.
What makes Nudge Education different from
other intervention services is the flexibility they
have in being able to tailor the intervention
to the needs of the child. This is unique in the
sector where, generally speaking, you have large
providers bidding for multi-million-pound
contracts. Operating at this scale makes it so much
more difficult to create a bespoke plan based on an
individual’s needs.
Brian expands: "If you were going to provide
medical assistance, you wouldn't be prescribing
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the same prescription to ten different people;
you'd be servicing the needs that each diagnosis
presents you with," he says.
The Nudge Education approach to procurement
is rooted in the understanding that one size
doesn't fit all and, when they meet with
commissioners from local authorities, their first
question is always, "tell me about the child that
needs saving?"
Once they have identified what support a child
may need, Brian and Diego will then design an
intervention and get in touch with experts in their
flexible workforce who might be able to help.
Diego explains the chronology of the Nudge
Education intervention as follows: "When a
child is referred into us, we initially assess them
and then select an education expert and try
to understand the environment in which that
child will thrive and what that child should be
journeying towards. We then deploy the education
experts with complete care through our case
managers and close monitoring and then we move
them through a pathway.
“When the child is showing signs of transition,
we work with the local authority to find a suitable
place for that young person to transition to.
"That young person is then beginning to live a
life worth living."
In qualitative terms, it's been a tremendously
successful approach, with 96 per cent of young
people who come through Nudge Education
transitioning back into school.
"They go from 0 per cent attendance to 100 per
cent attendance with Nudge," Diego maintains.
The average intervention takes about two
school terms. But Brian and Diego are clear that
their interventions extend far beyond the school
gates, working closely with all of the relevant
stakeholders around a child to ensure that work
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being done in the evenings, weekends and
holidays is helping to engineer change in that
child’s life.
Since 2016, Nudge Education has worked
with around 140 young people, 60 of which are
ongoing. In that time, they've had some truly
inspiring testimonials from people whose lives
have been changed by their interventions.
Brian and Diego talk about a child whose care
order was dropped because of how his love for
life had been reignited after working with Nudge
Education.
They talk of another who was entrenched in
the youth criminal justice system and who, after
his intervention, had his tag removed, his court
order removed and went straight back to college.
The judge even praised him for the progress he
had made.
There was a girl who came through Nudge
Education who had severe learning difficulties
and was prone to very angry outbursts. The team
transitioned her from that point to a place where
when she was upset, she would ask for her Nudge
Education experts.

"We're re-energising
teachers' moral sense
of purpose"
"Every case study is amazing," Brian reflects.
One of the most heart-warming testimonials
was from another young girl who was struggling
with multiple issues around identity and
depression that were holding her back from what
she wanted to do.
Diego explains. “She was suicidal but through
the therapeutic and educational interventions we
provided, she said ‘thank you for saving my life’."
It's not only the children who have been
transformed by their experiences with Nudge
Education. Many of the education experts they
have worked with and employed have seen their
passion for teaching reignited.
Diego talks about one of their colleagues who,
as a former headteacher, had become completely
detached and marginalised, which unfortunately

is not uncommon in the sector.
"We've got a workforce in the sector that is
disillusioned," says Diego. "Teachers and mental
health practitioners on the whole, the ones who
stick to it, they're overburdened with commitment
and essentially, what we're seeing is the neglect of
their humanity."
Due to the ever-growing demands placed on
those working in the sector, many children who
need help the most are not getting it, which is
having a demoralising effect on both the student
and the teacher. But at Nudge Education, teachers
have time to slow down and focus on the needs of
one particular student, rather than having to teach
an ever-growing national curriculum to an evergrowing classroom.
"We're re-energising teachers' moral sense of
purpose," Diego says.
While Brian and Diego understand the financial
pressures local authorities are under, they want
to make clear that investing in an early child
intervention with Nudge Education will be costsaving in the long run.
This is because early intervention leads to lower
rates of criminality later on and young people
who can get their lives back on track become
less reliant on benefits and social services in
adulthood.
Diego explains: "We will engineer a life that's
worth living with a child and that's going to be far
more cost-effective.
"You don't get a first aider to operate on
someone's heart because it's cheaper. You get
the best surgeon to operate. With chronically
disengaged children, you need to get specialist
people."
At the start of this new decade, Brian and
Diego have big plans to mobilise their workforce
on a much larger scale so that they can hit 5000
interventions by 2025. To facilitate this, they
have appointed Sarah Hunter, who has been
instrumental in their growth, as a company
director.
Diego concludes: "Enough of the lip service for
those who need it the most. Let's get the 'heartbrain' and the 'head-brain' working together to
deliver these interventions, which these young
people need.
"Let us join forces and eradicate this out of the
sector, once and for all.”

i
NUDGE EDUCATION
www.nudgeeducation.co.uk
@NudgeEducation
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ADVERTISING FEATURE – FINANCE
Armstrong Watson

IS EDUCATION THE KEY
FOR EMPLOYERS?
Karen Thomson, head of payroll and partner at Armstrong Watson, has worked in the HR, finance,
pensions and payroll industry for most of her career. She sits on several Government payroll
consultation forums and is a Chartered Member of, and lecturer for, the Chartered Institute of
Payroll Professionals (CIPP). Here, she reflects on the importance of businesses preparing young
people for work

H

aving spent many years as a tutor
for payroll qualifications, I've
seen first-hand how education
can support employers, but
I recognise that one style of
learning does not work for everyone.
When recruiting a young person who's
entering the workplace for the first time,
employers expect certain attributes. These
include literacy skills (while accepting and
accommodating those who have learning
disabilities); confidence and the ability to
challenge appropriately; an understanding
of employment rights (National Minimum
Wage, the right to a payslip and, importantly,
understanding what the payslip information
means etc) and a certain degree of flexibility.
But the education sector cannot be
expected to provide these skills and attitudes
alone. Businesses can play a huge part in
preparing youngsters for the world of work by
collaborating with schools and further education
establishments. For example:

i
ARMSTRONG WATSON
Contact Karen on karen.
thomson@armstrongwatson.
co.uk or 0808 144 5575
www.armstrongwatson.co.uk
@ArmstrongWatson
www.linkedin.com/in/
karenthomson
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Working with education
Creating opportunities for business and
youngster interactions is very important – from
shaping aspirations within primary school
children by opening them up to ideas about
the type of jobs they might eventually like to
do, through to working with secondary school
students, offering support and mentoring around
the skills they might need and real-life work
experience.
As a business, Armstrong Watson chooses to
go one step further by supporting youth schemes
to encourage the development of non-academic
skills.

Apprenticeships
Apprenticeships are probably the most obvious
example of education and business working
together. They're often marketed to school
leavers but can be applied to further education
students too. As an employer, one of the financial
advantages of utilising an apprenticeship scheme
is the Government funding available (assuming
the criteria are met). Unfortunately, the scheme
has had some issues, with many employers not
understanding how they can access the scheme and
confusing the actual training and funding available
– this is to be reviewed thankfully – with the
Apprenticeship Levy monetary charges on larger
employers operated via the payroll process.
Does formal education make a difference?
Within the accountancy sector, it is rightly expected
that accountants will be qualified, but often this isn't
applied to other vocations.
From my perspective as a payroll professional,
I believe that having a team that is either fully
qualified or studying towards a qualification – and
members of the Chartered Institute of Payroll
Professionals – does make a difference; especially
for young people entering into the profession.
My colleagues and I have experience of helping
so many through the education process and
find it offers additional confidence and pride in
what they are doing, which the regular working
environment might not be able to achieve. It can
also demonstrate commitment to an employer from
the individual, as well as providing the required
technical skills.
To conclude, education and business should be
a partnership, and together we can ensure the UK
has the highest skills to make us a productive and
prosperous country in which to do business.
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BUILT
ENVIRONMENT
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SUNDERLAND

Approval for £20 million
scheme
A housing association has secured planning approval to transform
an old college campus site into a 105-property estate.
Karbon Homes says its £20 million North Hylton scheme will
deliver affordable rented properties and rent-to-buy homes where
Sunderland College once stood.
The development is part of a wider £44 million investment by
Karbon to build nearly 300 properties across Sunderland.
Bosses say the scheme also fits into a council-led vision to
construct thousands of new homes across the city over the next
decade.
Ged Walsh, Karbon’s director of development and asset
management, said: “This project represents a significant

added: “Vibrant new communities will absolutely transform our offer
as a place to live.”
Karbon has worked alongside Homes England on the North

commitment from us to developing affordable, high-quality homes

Hylton project, with further support from Portland Consulting

in Sunderland.

Engineers, surveyors Elliott Associates and architects

Councillor Graeme Miller, leader of Sunderland City Council,

IDPartnership.

EAST DURHAM

Believe strengthens Spectrum
presence
A social landlord has agreed a 15-year lease to strengthen its
presence on an east Durham business hub.
Believe Housing has taken the three-storey, 35,000sq ft
Spectrum 4 building on Seaham’s Spectrum Business Park, having
previously held a floor in the site’s Spectrum 6 space.
Bosses say the deal represents one of the largest of its kind
across the region’s out-of-town office market in the last 12 months.
Paul Wellstead, the developer behind Spectrum Business Park,
said: “This is fantastic news for the park, cementing its reputation

accommodation, but Spectrum offered the best combination of

as one of the North East’s key office locations.

space, accessibility and value for money.”

Bill Fullen, chief executive of Believe Housing, added: “We
looked at a variety of options when we were reviewing our office

Spectrum’s tenants also include Northumbrian Water and
Durham County Council.

NEWCASTLE

Contracts fuel consultancy’s city centre expansion
An international property and construction consultancy has moved
to bigger premises following a string of contract successes.
Henry Riley, which has secured projects worth more than £3.5
million in the last 12 months, has relocated to Newcastle’s 33 Grey
Street from the city’s Higham Place.
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The move comes after notable contract wins for the business,
which include support for a £35 million retail village at Scotch
Corner, off the A1(M) near Darlington.
Newcastle-based Aptus Fit Out was appointed to renovate and
modernise Henry Riley’s new premises.

A D VER T I SI N G F EAT UR E – B UI LT EN VI R O N M E N T – Y O UN G SR PS

Reinventing the high street
Paul Fairlamb, associate commercial surveyor at youngsRPS, uses a recent property sale as an example of how the
high street must adapt and be open to alternative uses

The challening trading conditions on the high
street have been well documented; news of
retail giants closing stores and restructuring
is impossible to avoid. With tenant demand
generally low, solutions for landlords and sellers
have had to be creative.
"In July this year, it was reported that shop
vacancy rates were at their worst since 2015,
according to the British Retail Consortium
and Springboard survey, empty stores stood
at 10.3 per cent. Rising business rates and
online spending suggests that convenience and
experience have become the primary consumer
motivators; the high street needs to look at
alternative avenues to stay lucrative.
Retail parks and sites offering restaurants,
cafes, entertainment and leisure are performing
well with a 1.2 per cent increase in footfall.
Why? By enhancing a consumer's experience. A
fantastic example of this is a recent transaction
in Whitley Bay.
The two-storey redundant building, formerly
a supermarket, was acquired by 'Snap Fitness'
a global leisure firm, benefitting local people in
search of better health and fitness. The first floor
of the building has been let to JamJar Cinema,
who occupy next door and eager to acquire
more space; a sign that experience and leisure is
the future of the high street.
The Jam Jar Cinema is the only community

enterprise company building its audience

cinema in North Tyneside. It relies heavily on

steadily, and Snap Fitness, which needed a

volunteers and the goodwill of local people and

single-story location in the centre of Whitley Bay,

companies. North Tyneside Council and Start Up

youngsRPS was able to bring together all the

loans provided the initial funding to establish the

parties – and negotiate the letting of the first floor

business. Starting in 2011, the cinema took over

and the sale of the whole building to the fitness

the lease in Park Avenue, Whitley Bay in 2013. In

company.

youngsRPS
youngsRPS offers services such as
sales and lettings, development,
property management and
investment, and deal with a wide
range of property types including
office retail, industrial and leisure

their first year, 9000 people visited the cinema,

This successful outcome for all concerned

but when the owner invested £60,000 in digital

came after an earlier abortive sale to an investor

projection, the cinema could show the latest

had collapsed because of poor demand for retail

films, and now more than 25,000 people visit

space in the town. It is a good illustration of how

For more information, call

800-plus screenings a year.

owners must look at a wide range of options to

0191 261 0300.

secure the sale or letting of vacant property."

www.youngsrps.com

Knowing the needs of the cinema, a social

as well as advising development
projects and investment strategies.
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O PINION – CHRIS D O BS O N

North East property sector
in ‘positive mood’
Given the national and global challenges at the time of the first Developing Consensus commercial property market
survey, the findings suggest a surprisingly positive outlook for this year, certainly across the offices and industrial
sectors, writes Chris Dobson
attracting strong interest, though occupiers are
taking longer to make decisions and the current
political landscape is making things difficult.
The industrial sector is faced with a lack of
stock.
The market has been boosted by two very
large retail sheds in Darlington and near Durham
City, but again it is being affected by the political
landscape. The fundamentals are strong, but
some parts of the region are heavily reliant on
Nissan and its large supply chain, which is
presently an area of uncertainty.
Investment is seeing more deals off market and
less on the open market. Overseas investors with
currency benefits are being attracted.
The sector is waiting for the outcome of Brexit
and the UK political machinations to settle.
Issues abroad such as US/China ‘trade war’
and Middle East conflicts add to the uncertainty.
Again, the fundamentals are good, but very few
institutions are placing money.
Retail is faced with continued growth of online
sales. In the right locations there is still demand,
but the traditional high street faces issues.
It’s a challenging place to be, an almost demise
of the high street scenario.
Based on interviews with Cushman & Wakefield,

focused. The key issue is how to repurpose

Bradley Hall and HTA Real Estate, overall

existing buildings. It’s going to be a bumpy

sentiment reflecting on 2019 showed industrials

road ahead and some tightening of belts will be

marginally ahead of offices, though the forecast

required.

for 2020 showed continued buoyancy for offices,
with a dip in sentiment for industrials.
There is significant office development going
forward, which shows local authority support for

The prospect of a reduction in business rates
is seen, appropriately for retailers, as mere
Government window dressing.
Despite the well-documented national and

development has been beneficial, with a good

international challenges, on-site activity at

example being the Riga building at the Baltic

Newcastle Helix continues with large-scale

Quarter, Gateshead.

enabling works in progress across the site ready

The Lumen building, now on site at the
Newcastle Helix, as with the Riga building, is
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High streets need to be more destination-

Avison Young, Savills, Naylors Gavin Black,

to bring forward further commercial buildings, as
well as the residential element, to complete the

IN ASSOCIATION WITH:

24-acre landmark scheme.
Elsewhere, major activity includes the

from SMEs is robust, but decision-making can
be slow. Hotspots continue to be Team Valley,

aforementioned Riga building, in Gateshead,

Gateshead, Cramlington and the International

the redevelopment of Sunderland’s former Vaux

Advanced Manufacturing Park, in Sunderland.

Breweries site, Middlesbrough’s Central Square,
and Milburngate, in Durham City.
On site in 2020 will be Taras Properties’

Issues potentially impacting on the
commercial property sector include clean air
initiatives, which are still in the gestation phase.

120,000sq ft Bank House development, which

The concern is the impact on Newcastle’s city

will mean Newcastle will get the supply of new

centre if it’s both costly and difficult to access by

Grade A office space it needs.

car. This will be particularly challenging for a retail

Development continues at the Stephenson
Quarter, and the planning decision in respect of
the St James’ Metro site is awaited.
It is this high-quality development that will
retain talent in the region.
By creating high-quality working environments

sector that is already under pressure.
As I said at the outset, this research was
carried out by Developing Consensus, a regional
membership organisation that brings together
private and public sectors to create a more
prosperous economy making the region more

with staff well-being upper most, retention of

attractive to investors and to providing the right

graduates will be easier. Newcastle will be a

conditions for growth while delivering the goals

superior alternative to working in central London.

of the North East Strategic Economic Plan.

Over the next five to ten years, the region will
be more attractive to digital companies, owing

Such teamwork is laudable.
By researching for more information about

to our better lifestyle and Newcastle’s Smart City

the retail sector, I came across breath-taking

status. The message focus should be that the

statistics for London’s West End.

North East is a better place in which to live and
work.

‘Not relevant,’ I hear you say.
But when I discovered the source was the
New West End Company – a partnership of 600

The market takes comfort from requirements

retail, restaurant, hotel and property owners

presently in the marketplace, possibly as much

across the world’s top shopping and leisure

as 500,000sq ft covering both public and private

destination anchored by Bond Street, Oxford

sectors.

Street and Regent Street and which works in

For industrials, there is very little stock, so

partnership delivering transformational projects,

values are holding up. As to investment and

sustainable place management, destination

which sector will be the strongest in 2020, the

marketing, advocacy, inward investment and

answer is it will be between city centre offices

commercial insights to deliver a new West End –

and prime industrials.

I thought ‘why not in Newcastle?’

It really depends on where the economy is
heading. Yields could still be keener in a low
interest rate environment.
Presently the pound is low, which is attracting
foreign investors, but will this remain to be the
case post-Brexit? Looking specifically at the
North East, there is still value with potential for
higher returns.
The industrial market will still benefit from
e-commerce with last mile delivery now almost a
separate sector.
The only thing holding the market back is a
lack of product. Shortage of supply suggests
there is still room for rental growth. Demand

HEADLINE RENTALS 2019/2020 PER SQ FT
OFFICES				2019

Newcastle city centre			
24.50
Gateshead				17.00
Sunderland				17.50
Middlesbrough				15.00

INDUSTRIALS		

North Tyneside				5.75
Gateshead				6.00
Sunderland				5.75
Middlesbrough				5.00

2020

25.00
17.00
18.00
17.00

5.85
6.10
5.85
5.10

Sources: HTA Real Estate and Naylors Gavin Black
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Space date 2020:
welcome to the future
Richard Garland, partner at George F. White, reflects on changes to the regional property market

According to the ONS life expectancy calculator,

Bellway and Barratt Homes. We are also seeing

there is a very good chance that, statistically, my

housing associations being an increasingly active

children's generation will still be around in the year

contributor in the market.

2100.
This got me thinking of my childhood where I
used to believe that life in the year 2000 would

reviews. The timing of reviews is interesting, with

mean flying cars and domestic chores done by

three combined authorities now on-line and with

robots.

ambitious growth plans. Our combined offering

The reality, of course, is that we are now 20

market knowledge and experience of setting

a 'space date', life in 2020 does feel remarkably

up delivery partnerships is in strong demand to

similar to an observer from 40 years ago.

demonstrate deliverability.
build plots are still an essential feature in the

to the point where they are now a reality for our

North East market. Figures from the Federation

region, our business and our clients.

of Master Builders' House Builders' 2019 Survey

Commercial property wise, we have seen

indicated that over 30 per cent of SME builders

an uneven trend to the flow of high street bank

still report availability of finance as a significant

valuations during the Brexit epoch. There is a

constraint. On the back of confidence instability

significant amount of alternative investment being

of North East markets (and with markets in the

placed, including joint ventures and use of private

South suffering) and low-interest rates, we are

equity, to deliver some great projects across the

seeing successful private investment models and

region.

specialist funding starting to scale up to larger

the strategic planning and investment by the

sites.
Within our Northumberland estate agency

combined authorities and mayoral posts. At GFW,

team, we've seen sales prime locations selling

our commercial property team have recently

very strongly and performance grow 20 per cent

been appointed as property managers for the

year-on-year. Quality property continues to be

commercial property at Teesside International

a strong draw for re-investment of North East

Airport, under the progressive alliance between

business wealth.

the Tees Valley Combined Authority and Stobart

We recognise that technology is changing the

Group, one of a number of exciting initiatives

way we interact with each other and our clients

driving commercial development and job creation

and, as a business, GFW continue to adapt and

in the North East.

respond to opportunities, using technology to build

The development land market has proved
stable and we saw a number of completions of
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Meanwhile, regional housebuilders and self–

decade did precipitate some market changes

We are also starting to see some output from

www.georgefwhite.co.uk

of planning and valuation expertise, alongside

years beyond the millennium and despite being

That said, events towards the end of the last

George F. White

On the planning front, GFW is helping a
number of clients get ready for future Local Plan

on personal relationships, rather than replace them.
While we may be living in 'the future', we know

significant residential development sites over the

that business is still done through face-to-face

past year. At GFW, we secured planning consent

meetings and with a cup of coffee. And even if we

and sold the land for 200 units at Killingworth

don't yet have a robot to wash the cup, the same

to Avant Homes, as well as completions to

will apply in 2100.

ADV E R TIS ING F E ATU RE – BU ILT E N V I R O N M EN T – DEVEL O PI N G C O N SE N SUS/ AV I SO N Y O UN G

Three cheers for free ports
Could the Government's proposal to introduce free ports be a boost for the region's economy?

Developing Consensus is committed to
supporting proposals that would improve the
chances of attracting inward investment and
therefore jobs to the region.
While talk of free ports is in its early stages,
the fact that two of the ten free ports proposed
across the UK are in the North East suggests
for once the region is in the spotlight.
The Government wants "to turbo-charge
growth and ensure towns and cities across the
UK benefit from Brexit trade opportunities" and
its proposal will invite ports and airports across
the UK to bid to become one of up to ten free

some of the UK's biggest blue-chip companies.

ports.

The port is championing a concept for free

Free ports function as hubs for business and

ports that has proved successful in other areas

enterprise for both manufacturing and services

of the world, one that establishes multi-site free

trade. These could be free of unnecessary

port designation zones supported by virtual

checks and paperwork and include customs

corridors, or 'virtual free ports', that seek to

and tax benefits. These zones reduce costs

benefit manufacturing with complex supply

and bureaucracy, encouraging manufacturing

chains. The concept will bring the most benefit

businesses to set up or re-shore. The most

to advanced manufacturers in the region who

successful free ports globally attract businesses

need fast connections to global markets.

and create jobs for local people through

The virtual free port would sit outside of UK

liberalised planning laws. Citing very successful

customs and offer the ability to avoid tariffs until

free trading zones around the world, if the UK

the point of export and significantly reduce the

model is implemented as successfully, it could

complex process of administration of customs,

have a significant economic impact.

helping large organisations and indeed, SMEs.

Tees Valley Mayor Ben Houchen has

The Government's free ports advisory

championed free ports, and a report

panel now has the opportunity to consider

commissioned by his authority found a free port

the complex needs of manufacturers like

could provide a significant boost to his region

Komatsu, Nissan and others and create

and the UK area's GDP. Other ports which have

solutions that safeguard businesses and jobs

expressed an interest in the bidding process

while stimulating further foreign investment into

include the Port of Tyne, Milford Haven and

the wider region. A free port has the potential

London Gateway.

to supercharge regional growth by unlocking

Looking specifically at Port of Tyne, one
of the UK's major deep-sea ports and a vital

opportunities in new and existing supply chains.
Developing Consensus, through its

Developing Consensus
Chris Dobson, writer and
researcher. Other members of the
group are Gavin Black (Naylors

trading gateway to global markets, it is an

collaboration between professional services,

advocate of free ports, believing that they

finance and the construction industry to local

"present the best compromise arrangement

authorities, strategic boards and regional

if the UK leaves the EU." The Port of Tyne is

membership organisations, supports the

Black) and Mark Thompson (Ryder

handling 4.5 million tonnes of cargo each year,

free port proposal as it is a clear sign-post to

Architecture).

operating one of Europe's largest automotive

encouraging growth and progress in the North

www.developingconsensus.com

terminals; its operations provide solutions to

East.

Gavin Black), Charlie Hoult (Hoults
Yard), Angus White (Naylors Gavin
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Viewpoint
In this issue of Viewpoint, North East Times’ property writer Chris Dobson talks to Gordon Hewling, managing
director of Avison Young, about the contribution the latest UK office of the world’s fastest-growing commercial real
estate services firm can make to the North East
as property consultancies went global and niche
regional practices merged with major players.
Here in Newcastle, we saw it first with the GVA/
Lamb & Edge merger, and now on a larger scale.
We are pleased by the revenue that has been
created through immediate synergies without us
having to put infrastructure in place.
You are clearly delighted to be part of the

Canadian-based business described as the
world’s fastest-growing commercial real

estate services firm which, like GVA, has a

history going back 200 years. What direction
will the business now take?

We plan to make a series of acquisitions in Europe
as we seek to double our global revenues over
the next five years, creating a spine through the
centre of Europe running from Dublin and London,
through Paris, Amsterdam, Frankfurt and Warsaw,
and then build beyond that into Spain, Italy and
Scandinavia, to ensure we are in the main markets.
The last two years or so have seen some

uncertainty in the British economy and yet
there has been a noticeable high level of

activity in the commercial property sector,

often involving overseas investors. What have
the last few years been like for you?

North East market activity has remained remarkably
robust, with our investment, office and industrial
teams continuing to transact a range of sales,
acquisitions and lettings in these core sectors
as well as, to a lesser extent, in retail, specialist
Arriving at the name Avison Young has been

properties and residential land.

seen several rebrands over the years, from

due to political and economic uncertainties,

corporate change tell us about the property

transactions taking place, together with a promising

Similar change has been taking place for decades

also reached investment levels, which support

quite a journey for a property team which has
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Volume overall was down, particularly in 2019,

GVA Grimley onwards. What does this story of

but there are numerous lettings and investment

sector?

pipeline of work. Prime industrial locations have

IN ASSOCIATION WITH:

unaided development. The election result should
be seen as a positive result for the UK, Europe
and the real estate market and an improvement
in sentiment and transactions is expected.
Similarly, our consultancy-based teams, such

Looking specifically at Newcastle, which

is going through an amazing development

programme, what has the firm contributed
to this process?

The firm is proud to have made a significant

as planning and project management, continue

contribution to many of the major schemes

to work on major schemes. A key advantage

currently underway in Newcastle.

for those teams is their ability to provide very

We provided initial consultancy advice in

commercial advice, sitting alongside their market-

respect of the creation of what is now called

facing colleagues, securing long-term income for

Newcastle Helix and continue to be involved as

the firm.

letting agent. That is a really exciting scheme

Overseas demand has historically focused on
London and the South East, although over the
last two years the increased level of overseas

for the city and a game-changer in terms of the
ability to attract inward investment.
Another significant contribution is our

money wanting to invest has resulted in demand

involvement with the Pilgrim Street regeneration

in the UK’s main regional centres, including

scheme. We have helped assemble, manage and

Newcastle.

clear the site. We are now coming to the most

This has recently been demonstrated by an

exciting phase, with delivery about to commence.

Avison Young acquisition of Quorum Business

This scheme will change the streetscape and

Park, in Newcastle, on behalf of a UK/Swiss joint

skyline of the city for the better over the next five

venture for in excess of £30 million. We have

or more years.

been retained to let the vacant space.
In addition, we are seeing investment in
regeneration from institutions such as Legal
& General at Newcastle Helix, where we are
joint letting agent. The scheme is an excellent

What do you think are the underlying

strengths of the North East overall and how
best should these be promoted?

One of the key strengths is the relationship

advertisement for all those concerned in both the

between the public and private sectors, where

public and private sectors.

we see a can-do attitude. We act for most

It is fair to say the North East market can

local authorities and I am constantly impressed

be challenging, with some schemes needing

by the dedication they have to improving our

some form of intervention to help pump prime

economy and environment. We are one of the

development, which then go on to be extremely

main sponsors of the North East delegation at

successful.

MIPIM, which is an excellent example of public
and private sectors working together. I talk to my

Moving Avison Young forward, what will

colleagues around the country and they look at

be the core philosophy underlying your

the working partnership with envy.

The major national priority is to bring the

Any final thoughts?

business plan?

component parts of both organisations together,

I am proud to manage the Avison Young office

and beef up any weaknesses. There are real

in Newcastle. We do feel we are making a

opportunities for further recruitment of key

difference whether this is our involvement with the

players who can help grow the business within

major schemes or our firm-wide DAY of Giving,

the UK and across Europe.

where locally we helped Newcastle City Council

Locally, we already work well together as
a team, combining both our market-facing

improve the environment within the West End.
As a firm, we have come a long way since

knowledge and consultancy advice. We see

the days of Lamb & Edge. However, as I look

the public sector having a big part to play in

around the office, I see a strong core of people

the success of the region and will continue to

– something like 25 per cent – who have been

work closely with the local authorities and other

with us for 20 years or more. This forms part of

agencies. Allied to this, is a continuation of the

the excellent cohort and it gives us continuity,

multi-faceted advice we are giving to developers,

together with a wealth of experience within the

investors, funders and occupiers.

market, for the future.

AVISON YOUNG
www.avisonyoung.co.uk
@AvisonYoung
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Sowing the seeds of
innovation and social change
How ADP Architecture is helping education enrich the social value of our cities

At the heart of many of our cities in the North East

about to relocate: expansion might involve

are universities, colleges and schools.

international campuses or online study, but the

Their role as 'connective anchors' is growing

heart of a university, its personality, purpose

– stitching together the fabric of a community

and core principles, link intrinsically to place.

through its buildings, facilities and people.

As an architectural practice, ADP is supporting

Academic collaboration with industry is driving

universities across the UK in identifying the social

change – allowing universities to lead and

value of these places, exploring how the assets of

coordinate economic and social development at

social capital and expertise (the people), and the

a local, regional and international level; making

campus-wide assets of the facilities and amenities

connections through new strategic development

they offer, (the place), can be cultivated.

and social networks.
Continual collaboration is changing the way we

One example is in the practice's work at the
University of Leeds. The university's £520 million

view higher education, breaking down the historical

masterplan, delivered by ADP, was unveiled at

division between 'town' and 'gown' and focusing

MIPIM five years ago and shifted thinking beyond

on the university as a social asset: putting real,

simply mapping the flexibility and usage of built

long-term value (both economic and human) back

assets to consider:

into the community.
Universities are stepping up to the triple

• Placemaking

challenge of managing a complex physical (and

• Identity

virtual) estate; the need to create stronger, deeper

• Digital and social connections

connections within cities and to provide an

• Collaboration

educational ecosystem that supports students'

• Active public realm

(mental) health and wellbeing.

• Sustainability

Unlike many industries, the university is not

• The ability to nurture
The university is now part of an innovation district
that is both 'virtual' through the development of
a new digital strategy and social networks – and
'physical', through the city's investment strategy.
Supporting local innovation districts

The innovation district is also home to the largest
teaching hospital in Europe, several other leading
education institutions, including Leeds Beckett
University, and backed by a bold and proactive City
Council.
The jewel in the crown is ADP's £96 million
Integrated Campus for Engineering and Physical
Sciences project [pictured right]). Named the
Sir William Henry Bragg building and due for
completion later this year, the project creates a
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new hub on campus for engineering and physical
sciences research and teaching.
A strategically important 'connecting anchor'

Collaboration in education

The relationship with Lord Laidlaw brings us
rather neatly back to Newcastle, with the trust

the hub provides laboratory and specialised

based just five minutes' walk from the ADP

teaching spaces and features one of the largest

studio. What started as a donation to the

'clean rooms' in the UK. The building aims to

University of Leeds to enable the development

foster a culture of inter-disciplinary working in

of its first new library since 1930 has now

the development of novel materials to address

developed into a deeper relationship with the

21st century challenges such as energy-efficient

Laidlaw Schools Trust.

computing, telecommunications, 'smart foods'
and medical technologies.
Alongside this, the practice has a number of

The Newcastle team is working on an exciting
new project at Sedgefield Community College,
which involves collaborating with the Trust,

high-profile projects in the city, not least the RIBA

school and Durham University to create a teacher

Award-winning Laidlaw Library and substantial

training and leadership hub.

refurbishments to the School of Engineering and
Grade II Listed, Fine Arts buildings.
Just down the road, it is working with

According to trust chief executive Susanna
Kempe, the hub will help to, "recruit, develop and
inspire exceptional teachers, making the North

developer Munroe K on the development and

East the epicentre of teaching excellence in the

expansion of White Rose Office Park and the

country."

proposed new White Rose Railway Station.

The scheme will be submitted for planning

All these developments focus on building

shortly, following a positive pre-application

connectivity – bridging the gap between city,

process and public consultation in late 2019.

industry and academia.

ADP ARCHITECTURE
www.adp-architecture.com

Newcastle associate director Alex Proctor is

Closer to home, the team is appointed to the

working with the trust on the Sedgefield scheme,

North East Universities Framework, opening up

and at Excelsior Academy, where plans to create

opportunities for collaboration with Newcastle,

a new 'centre for literacy' are in the early stages

Durham, Northumbria, Teesside and Sunderland.

of development.
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Apprentice spotlight
Ryan Irving Carr is head of property at Bernicia, a North East-based housing association that provides high-quality,
affordable homes and services. Here, he shares his career journey which began with an apprenticeship
What have been some of your biggest
achievements with the company?

I was involved in the successful delivery of a stock
investment budget exceeding £60 million. I had
personal responsibility for complex and interesting
projects such as estate sustainability and
regeneration contracts, full internal refurbishment
projects and environmental schemes. In terms of
qualifications, I have achieved NVQ Levels 2 & 3 in
Plumbing & Heating, an NVQ Level 3 in Domestic
Energy Assessment as well as my degree in
building surveying. While I was studying, I was
awarded both apprentice and student of the year
awards – a proud achievement that made all the
hard work worthwhile.
What led you to join Bernicia?

I was looking for an opportunity where I could
get recognised qualifications and gain experience
while earning a wage. I'd heard good things

How has Bernicia and the sector more
broadly changed since you started?

They have both changed significantly. Following

about Bernicia as an employer; its values and

a successful merger in 2016, Bernicia now has

commitment to providing opportunities for

more than 14,000 homes and provides property

development appealed to me so when I saw they

and estate services to over 60,000 customers

were taking on apprentices, it ticked all the boxes

in the North East. The housing sector has faced

and I applied.

many challenges, including meeting the demand
for social housing and welfare reforms that directly

Tell us about your journey at Bernicia from

impact social tenants. Despite these pressures,

the apprenticeship to where you are now?

Bernicia has continued to thrive resulting in an

I started as a plumbing apprentice in 2012,

investment strategy which has seen significant

working in the responsive repairs department.

investment in our properties and services

There I learnt technical knowledge that would

including £70 million to build 600 new homes,

prove invaluable later in my career. I also gained

£60million investment in existing homes and a

experience in customer service, which has stood

£50million in responsive repairs.

me in good stead as I've progressed with the
organisation.
Over the years, I've been fortunate to benefit
Bernicia
www.bernicia.com
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from exciting opportunities. In 2014 I joined the

What advice would you give to the next
generation of apprentices?

A positive attitude goes a long way and will be

technical services team as a trainee building

appreciated by those you are working with. Ask

surveyor, working towards a BSc Building

plenty of questions, even if you feel they are

Surveying through part-time study. Since then

trivial, and also seek help when you need to. An

and with the support of my colleagues, I have

apprenticeship is a learning experience and you

progressed onto roles as project coordinator,

are not expected to have all the answers. Most

asset investment programme manager and now

importantly, I would say, be committed – who

head of property.

knows where the opportunity could lead!

ADVERTISING FEATURE – DEVELOPMENT
RTC North

SCALING INTO 2020
Sarah Pavlou of Scaleup North East at RTC North reveals what she's learnt about the scaling
business community in the region as she works on the Scaleup North East initiative

S

caleup North East, delivered by RTC
North in partnership with the North
East Growth Hub, was introduced
to support the delivery of the North
East Strategic Economic Plan's
ambition to increase the density of scaleups by 50
per cent by 2024. It is one of 50 initiatives in the
UK that is recognised as a national example of best
practice by the ScaleUp Institute.
Two years into a three-year Scaleup North
East Pilot, the team is delighted to have worked
alongside more than 500 businesses that
collectively forecast to create 900 exciting new jobs
in the North East during 2020 – with an average
GVA increase of £10,000 per job. Here are some of
the things I've learnt as part of the initiative…
Business leaders/owners of all industries have
one thing in common – that it's lonely at the top.
Peer-to-peer support is on the rise not only in the
North East but nationally and globally. Relevant,
reliable and quality advice from like-minded
professionals can also be a significant catalyst for
growth.
Every stage of growth, from £250,000 to £1
million or more, requires leaders to adapt.
For many, when their business is born out of
doing something they love, stepping away from
the doing to the leading can be a challenging
transition. We're here to help the business to
flourish.
Strategic networking is essential. Like anything
in business, being proactive and planning your
return on investment is equally as important in
networking as it is with your marketing, sales
etc. Our Scaleup North East community ensures
business owners/leaders meet with the right
people, in the right place, at the right time.
It's going to be a rewarding year for scaling
businesses in the North East, with a whole host
of engaging and interactive insight workshops
delivered by our partners and external solution
providers.

Ambition and inspiration are infectious and
The Scaleup North East Bootcamp provides the
necessary infrastructure, mindset and finance to
support business owners' plans.
Time to unwind can be crucial. Scaleup socials
are held once a month at various locations across
the North East in partnership with the Apartment
Group. These informal evenings for business
owners are designed to help people relax and
network at the same time.
Quality and valuable networking are often hard
to find for larger businesses, so we're delighted
to announce we're working in partnership with
premium venues throughout the region to host
private Friday afternoon lunches that will address
key topics of concern and hear from leading
industry speakers.
Finance remains a key focus. We've listened to
the North East business community and found
finance is an increasingly popular topic for future
insight workshops. In 2020 there will be several
events that bring finance to the forefront in a fun
and engaging way.

i
RTC NORTH
RTC North is delivering Scaleup
North East in conjunction with
the North East Local Enterprise
Partnership (LEP) and is partfunded by the European Regional
Development Fund (ERDF).
The programme is aimed at
supporting North East-based
businesses that can demonstrate
both the hunger and the potential
to achieve high levels of growth.
Contact Sarah on
sarah.pavlou@rtcnorth.co.uk or
0191 516 4400
www.scaleupnortheast.co.uk
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INTERVIEW
Laura Sillars

A DESIGN FOR LIFE
A unique partnership between Middlesbrough Institute of Modern Art (MIMA) and Teesside
University is driving a fresh learning experience for creative students. Representing a new model
within academia, MIMA School of Art and Design is building on the university’s legacy in the
creative sphere as its internationally-renowned team inspires the next generation. Steven Hugill
speaks to Laura Sillars, MIMA director and dean of MIMA School of Art and Design, to find out
how the venture is providing students with skills and understanding to forge successful careers in
the modern world

A

small collection of shells sits on a
desk in front of Laura Sillars.
At first glance, they appear
colourful decorations on an
otherwise plain office desk.
But their relevance goes much deeper.
The assorted exoskeletons – complete with
intricate whorls – symbolise the ethos of
Middlesbrough Institute of Modern Art (MIMA)
School of Art and Design.
More specifically, says School dean and MIMA
director Laura, they represent how the academic
endeavour supports learners on a journey to
become more rounded, confident and world-wise
individuals.
“It becomes a spiral,” says Laura, who moves her
hands in a looping motion to explain the process
of nurturing students’ creativity.
“One thing comes here,” she gestures, running
her little finger along a shell’s circular line, “it
comes back around and then it emerges in a
slightly different form in a different place, with
people going on that journey together.”
MIMA’s own journey began in early 2007,
when the striking £14.2 million building, based
in Middlesbrough’s Centre Square, opened as a
landmark art space.
Principally funded by Middlesbrough Council
and Arts Council England, it hosts exhibitions,
collection displays, learning programmes and
community-focused initiatives to connect people
with creativity.
Part of the UK-wide Plus Tate visual arts
network, MIMA is also working with the National
Portrait Gallery to include more key regional
figures in the venerable institute.
Closer to home, it has vast experience of
working with schools – children from nearby
North Ormesby are supporting a current
commission – as well as a social housing provider
and care homes to stimulate creative thinking.

64

This spirit was amplified in 2014 when MIMA
became part of Teesside University and again last
year when, in a watershed moment, it stepped up
to lead the educational establishment’s art and
design platforms.
Thought to be a unique model, MIMA School
of Art and Design offers courses across the
qualification spectrum in areas such as fine art,
fashion, graphic design and interior and product
design.
Students use the building for classes and talks,
and freely access the gallery’s Middlesbrough
Collection, which holds thousands of pieces of
British and international work.

"We became MIMA School
of Art and Design, and
we have a quite magical
partnership”
“There is nothing quite like what we have here,”
enthuses Laura, who joined MIMA in the summer
of 2018.
“When MIMA became part of Teesside
University, it was a discussion with the local
authority essentially around ‘how can we do
cultural services better and protect them during
economic changes to our landscape?’
“The council was proud of MIMA and wanted
it to thrive,” continues Laura, who grew up in
the County Durham pit village of Langley Park
that ex-England and Newcastle United football
manager Sir Bobby Robson once called home.
“When I came in, it was a sense of ‘what does
this mean and what are we contributing to each
other?’
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“So we started talking and I wrote a business
plan designing some courses we could deliver.
“It was a very iterative conversation and the
university said, ‘why don’t you take on some we’ve
already got?
“We took fine art,” reveals Laura, who joined
MIMA after seven years as artistic director (codirector) at Sheffield’s Site Gallery, “and as things
progressed, I thought ‘if I’m going to run fine art,
I’m going to do it differently.
“We rewrote the courses with our amazing,
international academic team and the university
was like, ‘this is great, what else do you want to
do?’
“So we became MIMA School of Art and
Design, and we have a quite magical partnership.”
Integral to the school’s delivery are its realworld links, with internationally practising artists
and designers presenting lectures and contributing
to research.
This was augmented late last year when curator
Sarah Perks and artist Mikhail Karikis – who’s For
Many Voices exhibition is currently on display –
were appointed in professorial roles.
Such relationships, says Laura, mean MIMA’s
students are infused with valuable knowledge and
expertise.
“Everyone is on the same journey,” she says.
“Sarah is a leader in the field of contemporary
arts and Mikhail is an international superstar.
“We’ve been working with him for two years
here and he’s so excited to join us because the
idea is so strong,” continues Laura, who is a
Leverhulme scholar at Durham University's
Centre for Visual Arts and Culture.
“This is where the idea of the spiral comes in.
“These artists are not just people brought out to
you as a student, they are people to connect with.
“We are focusing one foot in the world and one
foot in the academic process to bring the best for
students when they leave.”
This commitment to learners’ progress is, says
Laura, also helped by Teesside University’s strong
arts and design alumni.
“We have had half a century of design in
Teesside University and have brought areas of
excellence together,” she says.
“We are drawing on a creative legacy.
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“We are one of only four Society of British and
International Design national centres of excellence
for interior education and our alumni includes
Harriet Armstrong, known for redesigning the
Foreign Office interiors, in London.
“Another, Sean Hughes, is chief design officer
for Philips Design Healthcare, while Marek
Reichman is chief creative officer at Aston Martin.
“Additionally, our work with the Tate and
National Portrait Gallery shows students that these
big edifices aren’t too far away.”
While giving existing students a boost, Laura
also says the School’s innovative offering – allied
to the gallery’s ever-burgeoning reputation
– means younger children have a source of
inspiration to help shape their futures.

INTERVIEW

Laura Sillars

“When I grew up, there was no Baltic, Sage
Gateshead or MIMA,” says Laura, who studied
history and the history of art and was previously
curator of public programmes at Tate Liverpool.
“I wanted to be an artist from the age of about
five, but I couldn’t see it as I grew up – the Baltic
opened in the year I left university.
“I also remember growing up in Langley Park,
when I played the tenor horn in the local band and
then the French horn. A lot of children gradually
dropped away because maybe their parents didn’t
believe there was anything in music for them in
the long-term.
“But art and the cultural economy is one of the
fastest-growing economies in our country, and
MIMA helps young people – and their parents –
imagine a space for themselves in the world.
“One of the most wonderful things we do here
are the Mini MIMA workshops,” adds Laura.
“They’re for young children and look at
artworks and colours and shapes.
“Not every child will want to become an artist,
but they can take that creative thinking into their
lives.”
At the other end of the spectrum, Laura says
MIMA’s unique relationship with the university
means it can continue nurturing students to fulfil
their potential.
“We want to have a big impact as a cultural
leader on our ecology and economy,” she says.
“Certain people will be ready to set up their
own business – and that is where the university
wraps around us because it has incubation labs,
business development support and investment for
start-ups – but not everyone is ready to do that
when they graduate.
“We have a role in supporting creative
businesses,” continues Laura.
“We are developing new courses with our
business school within graphic design and product
design to give people the business and creative
side, and I want to collaborate more with creative
businesses too.
“MIMA is special – we are art in action, rather
than just a white cube with nice things on the wall.
“We are about art in the world and connecting
through art and artists, and that mission comes
through the School of Art and Design.”

i
MIMA SCHOOL OF ART
AND DESIGN
www.tees.ac.uk/artschool
@mimaschoolofart
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ADVERTISING FEATURE – EDUCATION
Northumbria University

A DIFFERENT APPROACH
Businesses and organisations are investing in higher and degree apprenticeship programmes
to build talented leadership and management teams of the future. Dr Brenda Stalker, from
Northumbria University, explains why and how the university can help

H
i
NORTHUMBRIA UNIVERSITY
For more information on
Northumbria University's higher
and degree apprenticeship
programmes, visit:
www.northumbria.ac.uk/business
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igher and degree apprenticeships
are a key strand in the
Government's skills strategy to
increase UK productivity in the
modern knowledge economy. We
need to invest in leadership and management
talent to harness these skills' gains, particularly in
areas such as digital, advanced manufacturing and
infrastructure, and across our public services.
The new apprenticeships are an innovative
approach to learning, combining university
study with practical application in the workplace,
allowing apprentices to gain new skills, new
knowledge and new thinking – and, of course, a
valuable qualification. There are apprenticeships
for every stage of an individual's career to support
new talent or enable existing staff to build upon
their work experience or transition to new roles.
Delivered well, they offer significant professional
development opportunities and a positive
investment for employer and employee.
In 2015 Northumbria became one of the
first universities in the UK to offer degree
apprenticeships. So, when the Government
introduced the Apprenticeship Levy in April 2017,
we were well placed to help businesses of all sizes
understand their levy status.
Our approach is to establish a collaboration
between the university, the employer and the
apprentice. This is reflected in the way the
apprenticeship programmes are designed and
delivered. The apprentice generally has 20 per cent
of their time off-the-job training – but we aim to
contextualise and develop their learning based at

their workplace too.
There is a weight of evidence and research
identifying the challenges organisation's face
around productivity. Many leaders and managers
are excellent in their specific roles, but they
are often promoted without adequate training
and they can therefore lack the confidence
and competence to succeed. The Chartered
Management Institute estimate that four out of
five managers are 'Accidental Manager's – those
managers promoted without any coaching,
training or support from their employer.
Our experience working with partners across
a range of higher and degree programmes has
given us valuable insight, including how to
tailor bespoke courses. We have, for example,
been working in partnership with Gatesheadbased Vertu Motors since 2017. One of the first
in their sector to offer degree apprenticeships,
they are creating what their chief executive
Robert Forrester has described as "an amazing
opportunity for those enthusiastic about forging a
career in the motor industry."
We have also developed a pathway for leaders
and managers at each stage of their career. Our
Chartered manager programme is ideal for
bringing in new talent, and for proven team
leaders with an excellent track record but no
qualifications to support them. We also have a
portfolio and programmes for senior leaders
– those with substantive roles leading teams,
projects and organisations, or those identified
by their organisations as aspiring to those senior
roles.
I am proud of the positive difference we are
making. Working collaboratively, we are seeing
our partners close skills gaps, drive productivity,
recruit and retain motivated and loyal staff.
Investing in a good degree apprenticeship
scheme can help transform the workforce by
harnessing your leadership talent and building
social capital for the future.
Effective succession planning is crucial for any
organisation and we can help.

ADVERTISING FEATURE – PROFILE

Northumbria University

APPRENTICE SPOTLIGHT
Ben Tremewan is an assistant quantity surveyor at Elliott Associates and is studying to become a
Chartered surveyor through a degree apprenticeship at Northumbria University. Here, he explains
why he has chosen this route and how his employer is supporting him

W

hat apprenticeship are
you studying?
I am currently studying
the Chartered surveyor
degree apprenticeship
at Northumbria University, while my pathway is
quantity surveying.
What was it about the apprenticeship that
appealed to you?
I saw the apprenticeship as an excellent
opportunity to achieve a degree and gain realworld experience. Being able to study a university
degree part-time while earning a salary is a great
opportunity for anyone.

"The apprenticeship
massively helps you develop
as a person, learning to
manage work, university
and a social life. One of the
main benefits is being able
to apply what you learn at
university in your day-today job and vice versa"
Is there another route into your chosen career? If
so, why did you choose an apprenticeship?
Yes, my career as a quantity surveyor can be
achieved by studying a full-time university
degree or by studying an HNC (Higher National
Certificate). I chose the degree apprenticeship
because it's a great opportunity to mix between
a university environment and the professional
working world. The Government mostly funds
the degree apprenticeship as my employer is
an SME and as such a non-levy payer, meaning
there is only a minor cost associated with the

apprenticeship, compared to a full-time/part-time
degree.
Briefly, what does it involve?
The degree apprenticeship involves carrying out
the workload of a full-time degree, including
exams, coursework and group projects, attending
Northumbria University one day a week. For the
further four days, I carry out the full duties and
jobs that are involved in being a quantity surveyor,
through my employer Elliott Associates.
How will the apprenticeship help you in your
career?
The apprenticeship massively helps you develop as
a person, learning to manage work, university and
a social life. One of the main benefits is being able
to apply what you learn at university in your dayto-day job and vice versa. Learning the industry
in your daily job really helps you to develop
knowledge gained at university.

i
NORTHUMBRIA UNIVERSITY
For more information about
degree apprenticeships available
at Northumbria University, visit:
www.northumbria.ac.uk
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ADVERTISING FEATURE – MEDIA
Projector

THE POWER OF BRAND
STORYTELLING
Phil Lowery, managing director of Projector, discusses the power of brand storytelling and how it
can be used to drive engagement and build lasting connections with audiences

B

i
PROJECTOR
Need help tapping into your
brand's unique story? Or just
want to find new ways to bring it
to life? Get in touch with the team
at Projector:
0191 265 2400
phil@yourprojector.com
www.yourprojector.com
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uilding a brand used to be simple.
Expectations didn't stretch much
beyond a good logo, a flashy design
and a catchy slogan. Anything more
complex was a science reserved only
for titans like Disney or Nike.
But in today's hyper-competitive environment,
brands of all sizes must go beyond their visual
identity to cut through the noise and establish
a meaningful connection with their audiences.
And to do this, they must transcend their tangible
qualities and tell a unique story that resonates.
Brand storytelling is all about sharing your
story to connect with consumers. It's a way to
communicate what your brand stands for and the
reason came into being. Humans are hardwired for
stories so when done right, brand storytelling has
the power to facilitate an emotional response in a
memorable way, spark conversation and inspire
consumer action. But how do you find your
authentic brand story? The good news is that your
unique story already exists; you just have to take
the right steps to uncover it. Start by establishing
the following:
• Who you are: where did your brand come from?
How have you evolved since then?
• What you do: what products or services do you
provide? Has this changed since starting out?
• Who you do it for? Who are your target
audience? How do you products or services
benefit them?
• Why you do it? What do you want your audience
to remember you for? What are your values and
vision for the future?
• How you do it? How do you deliver your
products or services? What's the process behind
it?
Once you've crafted your story, you need to
make sure your brand is well-aligned to it. Your
story should be communicated across every
touch-point, so it's time to revisit and review all
of your content and brand assets. You then need
to invest in bringing it to life and using every
channel at your disposal to spread the message in

a compelling way. For your story to be believable
and memorable, it needs to be consistently told.
Of course, unearthing your brand story and
understanding how to apply it is no easy task.
If you need a more active partner to guide you
through the process, we're here to help. As part of
our discovery process, we start by running a series
of workshops to explore your brand and allow us
to find and craft your overarching brand story.
Once we've determined a strong central
narrative you're happy with, we access how it can
be best implemented to create a more human and
engaging connection with your target audience.
This can range from advertising, about pages
and digital marketing through to graphic design,
videos and infographics.

"We're very aware of the
strength of brand, which is
why our marketing team
are continually working
with Projector to define and
express our brand story. Our
internal knowledge and their
external guidance make a
healthy, constructive mix that
we find really beneficial."
Daniel Harrison, True
Potential LLP
Having a story at the core of your brand strategy
not only boosts consumer engagement and loyalty,
but it also acts as a guide for your activities and
gives your business a purpose that's as profitable as
it is engaging, no matter what industry you're in.

ADVERTISING FEATURE – LAW
Muckle LLP

MUCKLE NAMED NCG'S NUMBER
ONE LEGAL ADVISER
NCG, one of the UK's largest college groups, has appointed North East independent law firm
Muckle LLP as its main legal provider following a competitive tender process

A

fter scoring higher than any other
bidder, Muckle LLP will now
provide all NCG's day-to-day
legal services. It will also be able
to bid for 'special projects' when
they become available.
The Newcastle-based law firm for business was
appointed on the NCG framework to advise on a
range of matters including governance and student
affairs (including FOI and data protection), as well
as property, estates, construction, employment
and pensions.
NCG is a group of seven colleges (including
Newcastle College) that delivers a broad range of
industry-leading training programmes, including
apprenticeships, further and higher education
courses. Muckle has previously advised the group
on a number of high-profile college mergers,
including Carlisle College in 2017.
Mike Wilmot, from NCG, says: "We're delighted
to announce that Muckle will be our main dayto-day legal services provider. The panel was
impressed by the quality of provision Muckle
offered and we are looking forward to continuing
to build our relationship with the firm."
Alex Craig, partner and head of commercial
at Muckle, adds: "NCG is one of the UK's leading
training and education providers and we are proud
to develop our relationship.
"To be named as the group's main legal provider
is fantastic for us as a business.
"It is testament to the hard work and expertise
of our education team, led by partner Tony
McPhillips, who has done a tremendous job of
establishing this practice area as a high performing
and hugely successful part of our firm."
Muckle LLP's education team regularly acts for
schools, colleges and universities on all aspects of
commercial law and is ranked top in the North for
education legal services by Legal 500 UK.
In addition to its track record in further
education, the team has completed well over 100

academy conversions.
Muckle also holds a place on three panels on
the national Higher Education Procurement
Consortia for universities across England and
Wales, including the 'one stop shop' legal services
panel, and has acted on several major university
projects, including advising Newcastle University
on its landmark Helix development.

i
MUCKLE LLP
Photo: Alex Craig (Muckle) and
Mike Wilmot (NCG)
www.muckle-llp.com
@MuckleLLP
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ADVERTISING FEATURE – FINANCE
Perspective Financial Group Limited

MAJOR INVESTMENT FOR
PERSPECTIVE FINANCIAL GROUP
Perspective Financial Group Limited appoints a new chairman as it receives significant funding
from CBPE Capital LLP

N

i
PERSPECTIVE FINANCIAL
GROUP LIMITED
Photo: Ian Wilkinson
www.pfgl.co.uk
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ational financial planning
and wealth advisory business
Perspective Financial Group
Limited (Perspective) – whose
largest office is in Newcastle – is
celebrating a major investment by London-based
CBPE Capital LLP (CBPE).
Perspective – which has a turnover of
£17 million and has 15 offices across the UK
employing 180 staff – provides impartial,
specialist advice for individuals, corporates
and trustees on pensions, retirement planning,
inheritance tax planning, investments and group
risk and business protection matters.
Since it was founded in 2008, Perspective has
acquired 35 IFA businesses, including four in
2019, and has gained a reputation for being the
consolidator of choice for IFAs looking to retire
and exit the industry.
CBPE is partnering with Perspective's
management, who are all re-investing in the
business. Together they aim to accelerate
Perspective's expansion, combining continued
organic growth with further acquisitions in what
remains a highly fragmented market.
Ian Wilkinson, group managing director at
Perspective, who is based in Newcastle, says:
"CBPE has a proven track record in the financial
services space and has helped build some great
companies. We are excited about working
together to expand the business and continuing
to deliver a quality service to current and new
clients.
"We decided CBPE was the right partner for us
for our next stage of development because they
fully buy into our client-centric approach, which
goes back to 1985 when my late father established
one of the first fee-based IFAs in the UK.
"Our client approach is simple: if it works for
our clients and it works for us, then we do it.
"However, if it works for us but not for our
clients, then we don't."

Richard Thompson, director at CBPE, adds:
"Perspective is a great business with a strong
management team, robust compliance approach
and a respected and increasingly high-profile
brand. We have been hugely impressed with the
strength of the team, but also their absolute focus
on the client. We believe this quality is key to the
success of Perspective.
"We look forward to supporting management
as they deliver on the strategy which combines a
continued focus on providing high-quality advice
to their existing client base, growing organically
and making selective acquisitions".
Meanwhile, Perspective has also appointed Jeff
Scott as its new chairman.
Jeff is a well-known figure in financial services
with his career in the sector spanning over 30
years, most recently as CEO of Santander Asset
Management from 2008 to 2017. Before this,
he was director of mortgages at Santander and
Abbey and marketing director of Inscape Wealth
Management. Jeff started his career in FMCG
marketing after graduating from Nottingham
University with a degree in economics.
As well as chairing Perspective, Jeff will
continue with his current role as NED chairman
of NatWest Trustee Depositary Services, where
he also chairs the Board Risk Committee and
Royal Bank of Scotland International Innovation
Committee.
Jeff says: "I echo CBPE's comment about the
group's absolute focus on the client being very
impressive and, together with its highly qualified
and experienced team of advisers, they clearly
stand out in this sector.
"Perspective's Training Academy is helping
to grow adviser talent in-house, which I think is
essential.
"I am privileged to be part of such a strong
team with CBPE's recent major investment in the
group. I share their ambitions for future growth
and look forward to helping guide the business."

ADVERTISING FEATURE – LAW
Womble Bond Dickinson

UNDERSTANDING THE
EDUCATION SECTOR
With national coverage across eight offices, Womble Bond Dickinson (WBD) delivers a
comprehensive range of services to the education sector and is a nationally recognised expert in
the field. With its largest office in Newcastle, the firm provides advice and support to clients right
across the sector advising universities, FE colleges, independent schools and academies. The firm
is also one of only a small number of legal firms that provide legal support to the Department of
Education and the Education and Skills Funding Agency.
Partner and head of its Newcastle office Kevin Robertson leads the firm's education team and
is ranked as Tier 1 by the Legal 500. Highlighted as 'professional and principled' and a named
'Leading Individual' by the directory, here he explores the impact of the recent election outcome
on the education sector.

I

n recent years, WBD's education team has
seen continued growth, and we expect this
trend to continue in 2020 and beyond, with
the new Conservative Government promising
in its 2019 election manifesto to increase the
level of investment in the education sector as a
whole.
In addition to the continuation of the academies
and free schools programme, the Government
has pledged to invest £14 billion in schools. As
anybody who is involved in our region's schools
knows, this funding is much needed.
We know the region's primary schools compare
very favourably on a national basis, but we also
know that we still have challenges to meet as a
region in some of our secondary schools.
Teachers have been promised an increase in
starting salaries to encourage more people into
the profession. With what should be a stable
and functioning majority in Parliament, the
Government has the ability to act on these funding
promises.
As for the further education sector, a benefit
that providers should see in the coming years
is more Government investment in technical
education. An extra £400 million is promised
for 16 to 19-year-olds in 2020-21, as well as the
creation of eight new Institutes of Technology to
give people the skills they need for key sectors
such as digital, advanced manufacturing and
engineering – all of which are of particular focus
and growing importance for the North East.
In terms of the higher education sector, the
UK remains a global leader, generating over £30
billion annually for the UK's economy. Indeed,

i
in the North East we are both fortunate and
proud to have five strong universities which
contribute significantly to our region's economy
and communities. It is therefore vital for our
region's success that the Government ensures
that our world-leading universities have the right
environment to grow and compete on the global
stage.

WOMBLE BOND
DICKINSON
www.womblebonddickinson.
com/uk
@WBD_UK
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ADVERTISING FEATURE – EDUCATION
Education Partnership North East

SUNDERLAND COLLEGE JOINS
INNOVATIVE CAREERS EDUCATION
PILOT
Sunderland College has joined an innovative local enterprise partnership pilot scheme that
supports careers education in schools and colleges by bringing the workplace and classroom
closer together

S
i
EDUCATION PARTNERSHIP
NORTH EAST
The Ford Next Generation
Learning pilot is part of the
North East LEP's Education
Challenge programme, which
aims to reduce the gap between
the North East's best and lowest
performing schools and to
integrate an understanding of
the world of work and career
opportunities into the curriculum.
For more information visit:
www.fordngl.com
www.sunderlandcollege.ac.uk
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underland College – which is part
of the Education Partnership North
East college group with Hartlepool
Sixth Form and Northumberland
College – is one of three new
institutions to join the North East Local Enterprise
Partnership's pioneering Ford Next Generation
Learning pilot.
Castleview Enterprise Academy in Sunderland
and James Calvert Spence College in Amble have
also joined Excelsior Academy in Newcastle and
Churchill Community College and Norham High
School, North Tyneside, on the innovative pilot
programme, which sees students learn through
engagement with employers.
Initially piloted in Nashville, USA, the Ford
Next Generation Learning model has resulted in
an almost 23 per cent rise in graduation rates and
significant improvements in attainment, discipline
and attendance in the district. It's since been
adopted by more than 30 US school districts.
Michelle Rainbow, skills director at the North
East Local Enterprise Partnership, says: "The
North East region is leading the way when it
comes to new approaches to careers education.
"From our successful pilot of the Gatsby
Career Guidance Benchmarks to our Education
Challenge programme, we have identified new

ways of helping young people connect with
employers so they have a better understanding of
the world of work.
"The Ford Next Generation Learning pilot has
been a huge success and I'm delighted to welcome
another three institutions onto the programme.
"Here in the North East, we're seeing an
improvement in students' motivation, oracy,
teamwork skills and overall confidence. Students
themselves have told us that they now have a
much better understanding of why they are
studying different topics, through linking the
curriculum to real-life situations."
As part of the North East LEP's Ford Next
Generation Learning pilot, which is delivered
in partnership with education charity the Edge
Foundation, students have worked with employers
including Go North East and Great North Run
on real projects that allow them to interact with
people who work in businesses in their local
area. They've also had the opportunity to meet
surgeons, engineers and entrepreneurs.
Industry alignment support officers, recruited
by the North East LEP, work directly in schools
and colleges to help them better engage with local
businesses and apply real-life work situations
to the school curriculum. Judith Quinn, deputy
principal of Education Partnership North East,
says: "The positive impact of this innovative
project will drive a holistic approach for the
development of students' employability skills
including maths and English skills."
Scott Palmer, Ford Next Generation Learning
Community coach, adds: "We are really excited
to see the partnership with the North East Local
Enterprise Partnership expand with a cohort of
three new education institutions in the North East.
"We learn so much from all of the institutions
we work with, which will help us to develop our
approach and impact as we grow the network
internationally."
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Cool blue
All shoes and accessories:
Dune London, www.dunelondon.com
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Fashion
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SPORT – Denis Betts

PERFECT STORM
He's the former Man of Steel proving his mettle as Newcastle Thunder's director of rugby. As the new season gets
underway, Rugby League legend Denis Betts assures Simon Rushworth that an aspirational club means business

"W

e're not in this
just to make up
the numbers,"
insists Denis Betts
as he outlines
the ambitious blueprint at the heart of Newcastle
Thunder's grand plan to rise through Rugby
League's ranks. "We don't simply want to compete
in Super League. We want to win it. It's no good
simply striving to be in the mix."
One glance at his stellar record as a player and
coach and it becomes abundantly clear that Denis
has never been content with 'being in the mix'.
There is no place for mediocrity within a mindset
focused on excellence. From day one the Salfordborn second row has been in it to win it. And he's
won it all.
Denis, a former Manchester United trainee who
lived a stone's throw from Old Trafford, claimed
every domestic honour in Rugby League during
two spells as a member of the all-conquering
Wigan Warriors.
He was awarded 32 caps for Great Britain and
went on to coach at the highest level for club and
country – even switching codes to work with
Rugby Union powerhouse Gloucester before
leading Widnes Vikings back to the League
summit.
Everywhere Denis goes, success follows.
However, in 2020, the 50-year-old faces what
many believe to be his toughest challenge yet.
When Newcastle Thunder kick off their latest
League 1 campaign at home to West Wales Riders
at Kingston Park this month, the true significance
of an intriguing opening weekend fixture will
likely be lost on all but those closest to a club in
transition.
At first glance it's just another game in
England's often overlooked third tier.
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However, for director of Rugby Denis, his
coaching staff and a new-look squad it's the first
step on a journey towards establishing the club
as a key player in a sport poised to welcome
the World Cup in 2021. It's now or never for an
organisation that needs no reminding of the oncein-a-generation opportunity to re-establish Rugby
League's reputation at the heart of a region rich in
potential but struggling for recognition.
"Last season was Thunder's best for ten or
15 years," explains Denis. "It still wasn't good
enough. We came out of that campaign massively
disappointed because we'd worked so hard to
put ourselves in a position where promotion to
the Championship was possible. Ultimately, we
missed out by a goal kick.
"Once the dust had settled we talked about what
we needed to do to ensure we went one better this
year. We asked ourselves who we were, what our
purpose was and what we stood for.
"It's got to the point where we need to draw a
line in the sand and leave the past in the past. We
appreciate the Gateshead Thunder years but that's
history. We need to move forward, set new goals
and give ourselves a fresh purpose.
"When people look at Newcastle Thunder what
do they see? Newcastle Falcons' little brother?
Or, worse still, a lesser team that squats in the
Falcons' stadium? We need to brand ourselves as
something unique and out on our own.
"We're on a journey with goals that are
achievable given the strength of the organisation
and the structures in place. Yes it's going to be
difficult but we can deliver something that's
exciting and something that's got the potential to
grow.
"This summer we're kicking off Rugby League's
Magic Weekend at St James's Park and in 2021 the
same stadium is hosting the opening match of the
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SPORT – Denis Betts

World Cup. The city of Newcastle is already well
and truly on the Rugby League map – it's time for
Newcastle Thunder to become the focal point for
the sport in this part of the world."
Given Denis's storied career there's no
doubt Thunder owner Semore Kurdi pulled off
something of a coup in persuading the 50-year-old
to commute from his North West base and take on
a project that required serious commitment and a
giant leap of faith.
Even within their own stadium the club is
still overshadowed by Rugby Union and Dean
Richards' promotion-chasing Falcons. Beyond
Kingston Park and Thunder are fighting to make
their presence felt in a region dominated by
football.
So why did Denis take on this most difficult of
tasks when there was surely no shortage of offers
from bigger, wealthier sporting organisations
seeking to tap into a vast well of experience and
cement an association with one of Rugby League's
most recognisable stars?

"I was in between roles this time last year," he
adds, almost 12 months to the day that he signed
an initial short-term contract with Thunder. "I
didn't really understand what I wanted to do next.
I was working with a few individuals doing some
mentoring work and I was working with a group
of football coaches looking at structures and
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different approaches.
"Out of the blue I took a phone call from
[managing director] Mick Hogan and he asked
whether I'd still be interested in the role that
Thunder was looking to fill. We'd had a couple of
brief conversations before but this seemed like the
right opportunity at the right time.
"I knew the organisation had ambition
but they'd started to understand where their
shortcomings were. I met Mick and I was taken
with the vision. From a personal point of view, I
still love Rugby League and I love the passion of
the people involved with the sport. I could see that
passion at Thunder straight away.
"On the other side of the coin, I'd also seen
some of the blind ambition that can flow through
sports organisations during my time at Widnes.
My eight years there and the journey that took me
on was a rollercoaster of emotions – there were
great times, poor times and times of financial
instability.
"Newcastle looked like it could be different. I
was impressed by what Semore Kurdi had to say
and by the overall strength of the organisation off
the field. What had been set up was clearly very
stable financially. The ambition around the place
was infectious."
However, stories of ambition unfulfilled litter
the annals of sporting history and even Thunder
– in their ill-fated Super League guise - can point
to a painful tale of what might have been. Shaun
McRae's squad finished sixth in the elite division
at the end of the 1999 season but the franchise
was rumoured to have racked up debts in excess
of £700,000.
Later that year the organisation moved to Hull
and Tyneside's brief flirtation with top-flight
Rugby League was over almost before it had
begun. Denis is well aware that all of the evidence
points to a similar struggle but his faith in the
Thunder project is unwavering.
"Rugby League has been played in the North
East on and off for more than 100 years and I still
believe it can sustain a permanent Super League
base in this sports-mad region," he adds. "I'm
convinced we can create a winning team that the
people up here will grow to love. I know Thunder's
story and I can understand the scepticism. But it

just felt right when Mick approached me and it
still feels right now.
"From day one he was so animated and
passionate about where he saw this club going and
that was enough for me."
For now, the direction is onwards and upwards.
Thunder's fixture against Doncaster on May 23
will kick off the 2020 Dacia Magic Weekend at
St James's Park – a 48-hour celebration of Super
League featuring every top-flight franchise. It's
the first time Newcastle's Rugby League side
has been invited to step out at the home of the
city's footballing giants and represents another
significant staging post on the journey towards
wider recognition and greater credibility.
"We're never going to compete with Newcastle
United but we do feel we can complement them,"
adds Denis. "We're here to offer fans of the
Magpies and the Falcons something completely
different. We don't want to take them away from
what they know and love but why not pitch
ourselves as a second-team for those supporters?
"Nobody can compete with Newcastle United
north of the Tyne. There's no point even trying. I
come from Salford and down there it's the same
with Manchester United. But there is always room
for something different.
"I still see myself as a football fan first even
though I've lived and breathed Rugby League all of
my working life. So I understand the challenges of
operating in a football-mad part of the world.
"We need to be sensible. We need to look
at what Newcastle United do well and try to
piggyback onto some of the good things that they
do. If you're passionate about sport – as so many
people in the North East are – then one team isn't
always enough. Life's tough and Thunder can
provide an escape. We're embarking on an exciting
journey and we want as many people as possible
to join us.
"The opportunity to play at St James's Park at
the Dacia Magic Weekend is huge. We've got local
lads in the squad whose dream it is to play there
and from the club's point of view it's the perfect
stage on which to set out our stall."
It's also the ideal time to galvanise the region's
Rugby League community and bring together the
grassroots players, volunteers and club officials

who represent the lifeblood of the sport in the
North East and hold its long-term future in their
hands.
"Growing community links by offering
something back to that community is central to
our vision," agrees Denis. "Helping kids get active,
giving them exciting alternatives, providing some
joy and getting them moving again - we can do
all of that. We can give young players something
to aspire to and encourage them to feel part of
something special.
"However, from a community perspective what
we do isn't always about being the best team in the
competition. It's about having the right values and
having the right commitment to those people who
support us and who we want to support."
Denis might have done it all during an
illustrious career as a player, coach and, in 2020, a
member of Thunder's senior management team.
However, his mantra is to keep learning and to
keep evolving. In Denis' opinion, nothing beats the
broadest possible range of skills and experience.
"Initially I saw myself as a career coach," he
adds. "To do that I needed to become qualified.
Playing at the top level wasn't enough and so I
went back to school and got a degree in sports
coaching. I had used my experiences as a player to
get a foot in the door but in order to stay inside the
room, I needed to go back to university.
"Then I went to Gloucester and suddenly I
wasn't doing something I'd done all my life. I
came right out of my comfort zone. The two codes
of rugby are completely different and suddenly I
had to coach and deal with people from different
backgrounds and different places.
"After that I went to Widnes and found myself
at a club that had been floundering for ten years.
They had no sense of direction or purpose but
within four or five years they were back in Super
League and their academy was producing the next
generation of homegrown players.
"All of those experiences have led me to this
point at Newcastle Thunder. Everybody in sport –
and certainly those who follow sport in the North
East – has seen examples of when the house falls
down. That can't happen here. I look at Thunder
and we have to make sure this place is built in
concrete."

NEWCASTLE THUNDER
Newcastle Thunder open their
League 1 account when West
Wales Riders visit Kingston
Park on February 15. For tickets
call 0871 2266060 or visit
www.thunderrugby.co.uk/
tickets/
The 2020 Dacia Magic
Weekend takes place at St
James's Park from May 23-24.
For tickets visit
www.superleague.co.uk/
tickets/magic-weekend
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BUSINESS LUNCH – The Muddler

BUSINESS LUNCH –
THE MUDDLER
Richard Dawson heads to The Muddler on Newcastle’s Grey Street for a pan-Asian feast that satisfies
all of the senses

A

s well as being voted the most
beautiful street in Britain, Grey
Street is also one of the most
visited, with a string of great bars
and restaurants that are really
thriving – particularly refreshing in the context
of a casual dining market that is, in many places,
struggling to sustain itself.
One of the newest additions to the famous
sandstone street is pan-Asian restaurant, The
Muddler. Opposite the historic Theatre Royal, this
eatery has a growing following among the region’s
gourmets and not without reason – the food is
excellent, the service attentive and the atmosphere
relaxed and welcoming.
From the outside, The Muddler looks more
like an upmarket bar than somewhere to sample
the culinary treasures of Japan, China, Thailand,
Korea and so on, but step inside and immediately
the senses are filled with aromas of the Orient.
A lot of time and effort has been put into the fitout and the result is quite impressive. With matte
black walls and brushed brass fixtures and fittings,
there’s an aura of opulence to the place. It almost
feels like a kind of Asian art deco.
Large gold-plated alcoves and a mixture of
marble and dark wood furnishings feel genuinely
luxurious and looking out onto Grey Street makes
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it a great place to sit with your dim sum and watch
the world go by.
A subtle mix of jazz classics, standards, bebop,
rhythm and blues create a kind of Roaring
Twenties vibe, very much in keeping with the art
deco characteristics of the restaurant. This was
refreshing as you can often go into a restaurant
where the music bears little resemblance to how a
place looks and feels.
With all of the senses singing to the same
tune, my colleague and I took a look at the varied
double menu – one for sushi and one for almost
everything else.
On the main menu, you can see the full
spectrum of Asian delicacies, from Agedashi
(hot) tofu (£5) through to classics such as Thai
green curry (£14) and pad Thai (£13). The sushi
menu also blends familiar rolls with some more
experimental takes.

Under the guidance of our knowledgeable
waiter, we opted for a mixture of sushi, small
plates and the dim sum platter (£22). The platter
arrived in a traditional bamboo steamer basket
and was packed with chicken and vegetable gyoza,
prawn and pork dim sum, beef and duck spring
rolls and all of the accompaniments.
We also shared chicken teriyaki (£7), bulgogi
pork belly (£8), diamond jubilee uramaki (£8) and
active volcano uramaki (£7.5). With these choices,
we pretty much sampled the full range of Asian
influences The Muddler brings together under one
roof.
Starting with the dim sum platter, the gyoza was
excellent, with the translucent dumplings retaining
a smooth, stretchy texture without taking away
from the crunchiness of the meat and vegetable
filling inside. The spring rolls were also everything
they should be – light, airy and crispy without
drying out the beef and duck filling within.
Whoever thought to wrap shredded hoisin duck in
tempura rice paper deserves a medal.
The chicken teriyaki was tasty, tender and
elegantly marinated but the real stand out dishes
were the two sushi plates and the bulgogi pork
belly. Marinated in garlic, red chilli, mirin and
sesame oil, the four equally-cut cubes of Koreanstyle pork belly packed a lot of flavour – a lavish
treat for the taste buds.
The diamond jubilee sushi rolls combined crab
meat, avocado, cucumber, tamago, salmon and
tobiko into a simply stunning dish. It was a feast
for the eyes, as well as the stomach, with tender
slices of salmon draped over sticky rice parcels
and tobiko (flying fish roe – similar to caviar)
sprinkled on top.
The active volcano rolls were my personal
favourite – spicy marinated tuna, spring onion,
sesame seeds and chilli sauce wrapped up and
fried tempura style. Delicious.
For those looking for a break from the high

THE MUDDLER
www.themuddlernewcastle.co.uk
@TheMuddler1

street or a working lunch with a luxurious twist,
head to The Muddler – it’s perfect for sharing and
gives diners a comprehensive introduction to the
finer points of pan-Asian cuisine.
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RECIPE OF THE MONTH - Parichat at Sohe

Roasted duck breast with pak choi,
orange, soy and honey glaze
Parichat at Sohe is an Asian cuisine restaurant with award-winning chef Parichat Somsri-Kirby at the
helm who brings her signature style and expertise to the Jesmond establishment to create a dynamic
dining experience. Here, Parichat shares her recipe for roasted duck breast with pak choi, orange, soy
and honey glaze

Ingredients - Serves Two
Two 250g duck breasts, score the skin
The juice of four oranges
The zest of one orange
200g honey
200ml light soy sauce
Two star anise
Half a cinnamon stick
One clove
Six pieces of pak choi
Orange segments to garnish
Cornflour, 1tsp mixed with water per 200ml of sauce

PARICHAT AT SOHE
www.sohe.co.uk
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Method
Sauce:
•P
 lace the honey, orange juice, soy sauce, both star anise, cinnamon
stick and clove into a pan, and bring to the boil.
•C
 ook for five to ten minutes, check the flavour, remove from the heat
and set aside for ten minutes.
• S train the sauce through a fine sieve. The sauce can be made in
advance and stored in the fridge for up to one week before use.
•A
 dd the cornflour to water and stir together. Set to one side.
Duck:
•H
 eat a frying pan up on high heat, add no oil to the pan as duck has a
lot of fat on the skin.
• Add the duck breasts to the pan skin side down.
•C
 ook the duck for two minutes or until the skin starts to go lightly
brown.
•P
 lace in the oven at 180c for nine minutes, or for more/less time
depending on the size of the duck breasts or how you like it cooked.
•R
 emove the duck from the oven, place on a resting tray skin side up.
Rest for around five minutes.
Plate up:
•P
 repare the pak choi by cutting it into halves and washing well with
cold water.
•D
 ip the pak choi into boiling salted water for 30-40 seconds, remove
from the water and drain well.
• Place the pak choi on a plate.
• Thinly slice the duck and place alongside the pak choi.
•W
 arm up the sauce and add the cornflour mixture to help thicken it.
•A
 dd orange segments to the sauce and pour over the duck and pak
choi.
• S erve green vegetables, Jasmine rice or egg noodles alongside the
duck.
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INTERVIEW – Andrew Graham-Dixon

UNPACKING ROME WITH
ANDREW GRAHAM-DIXON
Richard Dawson joins Andrew Graham-Dixon at Newcastle’s Lit and Phil for a frenetic, lucid journey through
Italian art history

"A

rt is a fight and it’s a right
bloody punch up most of
the time”, says art critic,
journalist and broadcaster
Andrew Graham-Dixon.
It’s not surprising that the leading authority on
Caravaggio – the famous Italian Baroque painter
who was notorious for brawling and even believed
to have murdered someone – would describe the
subject he has devoted his life to in such a way.
Andrew Graham-Dixon sees art very much
in these antagonistic terms, a struggle between
different artists for what role art should play, who
it should speak to and what message it should
send.
Giving a talk at The Lit and Phil – Newcastle’s
historic library – for the last of its cultural series,
Andrew takes spectators on a journey through
Roman art, highlighting various paintings and
sculptures and explaining their influence on
contemporaries throughout the ages.
The talk comes off the back of a television
program with the BBC called Rome Unpacked,
where Andrew is joined by chef Giorgio Locatelli
as they explore the Italian capital in search of
hidden cultural and gastronomic treasures.
The programme takes viewers off the beaten
path to discover places that are steeped in history
but not widely visited by tourists. “We wanted to
go to the best known of all Italian cities [Rome]
but also take you to places you wouldn’t typically
consider going to”, Andrew explains.
One such place is Basilica di San Clemente, just
next to the Colosseum, one of Andrew’s favourite
places in the eternal city. The church today has
predominantly Baroque features, but its roots go
far deeper.
Andrew explains: “It’s a Baroque church but
if you look to the far end, there’s a 10th century
mosaic, an astonishing mosaic of the tree of life.
That’s 600 years before the Baroque church. And
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then, in front of that is a choir, but the choir is 5th
century.”
The marble choir, dated 483 AD, was apparently
a gift from the Emperor of Constantinople
(modern day Istanbul) to one of the very first
Roman Popes, Pope Clement I.
The question that naturally arises from these
ancient artefacts is how did they get there? Well,
apparently the Basilica di San Clemente as we
know it today is actually built on top of a series of
older churches, the earliest of which dates back to
the 5th century. Andrew posits that when the new
churches were built, the most precious items were
probably taken from below and repurposed.
The rich archaeological history of Basilica di
San Clemente is true throughout all of Rome,
which has been a centre of people, power and
commerce for thousands of years. Andrew tells me
that part of the reason new infrastructure projects
are so difficult to deliver there is because you
have to navigate planning permission around the
countless ancient archaeological sites. It’s a good
job the Romans were pioneers of groundwork.
Dig down about 200 yards below ground in
almost any part of the city centre today and you
will find networks of streets, houses and churches
that date back millennia. Beneath Basilica di San
Clemente, for example, are streets going back to
just after the Great Fire of Rome, when emperor
Nero burnt the city to the ground in 64 AD.
But Roman archaeology is not just a story
of history, it’s also about diversity, as Andrew
explains: “I think what’s interesting about Rome
is that because it’s such a multi-layered place
archeologically, you can be in one place and yet
you can be touching eight different pieces of social
history.
“You can be in a place that was once Jewish, that
was once Roman, that was once Catholic, that was
once Byzantine and so on.”
In many ways, the goal of Rome Unpacked was

to use this diversity to give people a more open
view of history. Too often, we define a place based
only on one set of characteristics or another. But
the reality is more complex.
Andrew adds: “The founding error of all
nationalism is the idea that places equal cultures,
whereas no place equals a culture.
“What nationalism or sectarianism always
wants to do is to hijack a place and say this is
Jewish or this is Muslim, whereas nearly all places
have been different things at different points.”
Rome Unpacked calls on viewers to recognise
that nearly every culture has been neighbour to
nearly every other culture.
Andrew speaks with real authority about
ancient Roman artefacts and during his talk
explains the iconography of things like the 175 AD
equestrian statue of the great philosopher-emperor
Marcus Aurelius. He also draws extensively on
Italian art of the early modern period, particularly
Caravaggio, who he is considered the leading
expert on.
He describes Caravaggio’s paintings as left wing
and at odds with the “bourgeois” Italian religious
and political establishment of the day.
For Andrew, Caravaggio was saying that art
should speak to the people, rather than reinforce
existing social hierarchies and keep people in their
place.
The erratic Italian’s artwork did not use much
colour, which was considered a luxury at the time.
The subjects in many of his paintings were also
commoners being chosen by god over the rich.
Looking at something like The Calling of Saint
Matthew (1600), you would not immediately
identify these things, but that is what makes
Andrew’s talk so engaging.
He is able to speak about high art in a way that
everybody can understand.
I’m sure Caravaggio – a complicated figure but a
‘man of the people’ – would have approved.

ANDREW GRAHAM-DIXON
Andrew Graham-Dixon’s bestselling book – Caravaggio: A Life Sacred and Profane –
is available to buy on his website and you can hear him speak at a number of events
across the UK this year.
www.andrewgrahamdixon.com
@AndrewGrahamDix
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CULTURE IN
Richard Dawson looks at the latest books, DVDs, music and television to enjoy in the comfort of your own home
ALBUM: TAME IMPALA – THE
SLOW RUSH
Australian psychedelic rock band Tame
Impala are back with a new studio
album, their first since 2015’s Currents.
The Slow Rush is the culmination of
years of musical exploration by multiinstrumentalist and songwriter Kevin
Parker, the creative force behind Tame
Impala. So far, four songs have been
released, the latest of which is Lost in
Yesterday. The song features Parker’s
distinctive layered falsetto in full flow with
phased melodies rising and falling to the
beat of a drum machine and grooving
bass. The album looks set to retain Tame
Impala’s popular appeal with lots of
electronic instruments and synthesisers,
wrapped up in their psychedelic hallmark.

SERIES: STAR TREK – PICARD
Sir Patrick Stewart is back, breathing
new life into his iconic role as JeanLuc Picard, the uncompromising
captain of the starship USS
Enterprise. The new Star Trek series
is set 20 years after Sir Patrick’s last
appearance in the franchise and
finds Picard still deeply affected by
the death of lieutenant commander
Data, as well as by the destruction
of Romulus as depicted in the Star
Trek film from 2009. Sir Patrick
is joined by actors such as Alison
Pill, Santiago Cabrera and Michelle
Hurd. Director Alex Kurtzman has
said described it as a psychological
character study of Picard as he
comes to terms with a new world.

Out February 14 – www.
shopetameimpala.com

BOOK: BILL BRYSON – THE BODY
The former Durham University chancellor and globally
acclaimed author, Bill Bryson is back with another popular
science book, communicated in his trademark, accessible
style. As you might expect, The Body takes readers on a
journey to discover the marvel that is the human body. It’s
an owner’s manual that everybody could do with reading.
Bryson talks through how the body functions, its ability to
heal itself and the ways it can fail. This book will give you
a deeper understanding of the miracle that is life, with a
generous dose of readable facts and information.
Out now – www.penguinrandomhouse.com

Out now – www.amazon.com

PODCAST: SHORT WAVE
This new daily podcast series from NPR features short, ten-minute episodes discussing new
discoveries and everyday mysteries in the world of science. With titles such as ‘The First African
American Face Transplant’, ‘The Congolese Doctor Who Discovered Ebola’ and ‘Getting Closer
To The Sun Than Ever Before’ it’s a provocative, eclectic mix of scientific intrigue for audiences of
all shapes and sizes. Presented by host Maddie Sofia, Short Wave tackles the science behind the
headlines, unpacking climate change in Mozambique and dairy farmers in Massachusetts who are
using food waste and manure to create renewable energy. It’s science for the whole family.
Out now – www.npr.org
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CULTURE OUT

A closer look at the arts and cultural highlights in the North East this month

EXHIBITION: RECEIVED
WISDOM AT SUNDERLAND
MUSEUM
A partnership with the Arts Council
Collection will see a new exhibition
come to Sunderland this February.
Received Wisdom features an
impressive selection of paintings from
one of the world’s largest collections
of British contemporary art and aims
to challenge the notion that creativity
and innovation are traits exclusive to
young people. This exhibition brings
together a body of work by older
artists to confront our assumptions
about ageing and celebrating artists
who have enjoyed long careers as well as those who discovered their
creativity later in life. A series of small-scale paintings from Turner Prize
winner Lubaina Himid will be on display alongside works by Amikam
Toren and others.
Image credit: Amikam Toren, Received Wisdom, 2006. Arts Council
Collection, Southbank Centre, London © the artist
until May 10 – www.sunderlandmuseum.org.uk

FILM: UNDERWATER
Kristen Stewart stars in this deep-sea sci-fi horror directed
by William Eubank and written by Brian Duffield and
Adam Cozad. Set seven miles beneath the ocean’s surface,
Underwater tells a story of Tian Industries as they drill to
the bottom of the Mariana Trench to unearth resources. A
large earthquake strikes, and a section of the underwater
station starts to suffer a breach, leaving the crew scrambling
to escape and seal it off. But the task of being more than
11,000 metres under the sea is not all that stands in the way
of survival. The crew soon realise that they are not alone
down there, with all manner of unspecified alpha creatures
thwarting their efforts to reach the surface.
Out February 7 – www.cineworld.co.uk

MUSIC: THE 1975 AT
UTILITA ARENA

THEATRE: THE SOUND OF MUSIC AT SUNDERLAND
EMPIRE
The nation’s favourite, unforgettable musical returns to the stage at
Sunderland Empire this February in a production to enchant the young
and the young at heart, starring Emilie Fleming as Maria and Andrew
Lancel as Captain von Trapp. Together they lead a big company and
orchestra to retell this classic story. The Sound of Music of course
brings to life the tale of Maria von Trapp’s family, from their romantic
beginnings and search for happiness to their thrilling escape to freedom
as their beloved Austria becomes part of the Third Reich at the start of
the Second World War. Fans of Edelweiss and Do-Re-Mi must attend.

English pop rock band
the 1975 are one of the
most successful in the
industry right now, with
albums regularly rising
to number one in the
charts. Their most recent
record, ‘A brief Inquiry into
Online Relationships’ was
released to critical praise
and the new album, ‘Notes
on a Conditional Form’ is
set to come out in April
this year. What makes the
1975 special is the diverse influences they bring together. On
the same record you can hear Afrobeat, jazz, electronica,
grunge, hip hop and folk – all underpinned by Matt Healy’s
unmistakable voice. The gig at Utilita Arena comes off the
back of a global tour where the band travel from Melbourne
to Tyneside in little over a week.
February 16 – www.utilitaarena.co.uk

February 11 to 15 – www.atgtickets.com
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TECHNOLOGY

TECH
Richard Dawson reveals what’s new and improved with the world of gadgets and technology

TECH FEATURE: MAC PRO
With the needs of creative and digital
professionals growing to keep pace
with technological advancements,
Apple has launched the Mac Pro – a
behemoth computer made to perform
at the highest level, no matter what
users throw at it. The most impressive
thing about this machine is its
configurability. Powerful in its own
right with an 8-core 3.5GHz processor,
32gb of RAM, 8gb of VRAM and a
256gb SSD drive on the standard
model, the scope for upgrading the
Mac Pro truly is limitless. The RAM for
example can be upgraded from 32gb
to an unfathomable 1.5tb, making this
computer future proof.
From a design point of view, there’s
more than a subtle nod to the firstgeneration Mac Pro that launched in
2006, with the rectangular tower case
restored to the new model. Built around
a stainless steel space frame, the
Mac Pro’s aluminium housing lifts off,
allowing 360-degree access to every
component for seamless configuration.
The internal architecture of the Mac
Pro has been made with performance
in mind. The Intel Xeon processor can
be pushed to the edge, with 300 watts
of power and a massive heat sink to
keep the system cool. There’s also a
two-sided logic board enabling users to
be able to cram in more RAM than you
ever thought possible.
£5499 – out now – www.apple.com
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SONOS BEAM TV SOUNDBAR
Tuned by Oscar-winning sound engineers to
emphasise the sound of the human voice, the Sonos
Beam sets new standards in TV audio entertainment.
Users can adjust levels with ease by talking to
the built-in Google Assistant, changing volume
completely handsfree. The Beam also has a speech
enhancement setting to clarify dialogue when
characters whisper or the action explodes, meaning
you can follow the story much more closely. Setup is
straight forward with just two cables and automatic
remote detection taking you from unboxing to
listening in minutes, while keeping your television
area clutter free. It’s Sonos sound quality made
easier than ever before.
£399 – out now – www.sonos.com

SUUNTO 7 GPS SPORTS WATCH
This new versatile GPS sports watch combines a
passion for exercise with all of the functionalities
needed to make day-to-day life that little bit easier.
The Suunto 7 is the first watch from the Finnish
company to truly integrate a versatile sports
experience and offline outdoor maps with helpful
smart watch features such as Google Assistant,
Google Pay and Google Play. Water resistant up to
50 metres and with battery life of 12 hours on GPS
training mode, it’s a powerful companion on the track
or in the gym. Its heavy duty, durable design also
means you can train in rain, mud and snow worry free.
£429 – out now – www.suunto.com

NATIVE UNION SMART CHARGER PD 18W
In so far as the battery life on the smart phone is
gradually improving, the increased demands we put
on our mobile devices means that many of us need a
portable charging solution so that we’re not stranded on
zero per cent. The PD 18w from Native Union is beautifully
designed, pocket sized and versatile with both USB-A and
USB-C ports. 18 watts of power delivery means that users
can get an instant charge for those times when you’re on
the road and need to use your phone the most. This smart
charger is compatible with iPhone 8 and later.
£37 – out now – www.nativeunion.com

93

D
EVERYDAY
FERRARI
Ian Lamming saddles up with a prancing horse for the ride of his life
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ue deference is given, and
rightly so, as this vehicle wears
the badge of the prancing horse.
It is incredible how polite the
world becomes when you are
behind the wheel of a Ferrari and the driver can
relax safe in the knowledge that no one will cut
him up or doing anything ill-mannered.
Even the driver of the 38 tonner, who has either
ignored or failed to notice the ‘unsuitable for
HGVs’ sign on the single track road, looks suitably
chasten and contrite, if not horrified, in forcing
the GTC4 to reverse what must be a quarter of a
mile to the nearest passing place. Strangely, it’s no
trouble, in fact, I enjoy my magnanimity and his
cringing discomfort in equal measure.
People think supercars are difficult to drive, not
so the Lusso T which, while as wide as a large SUV
and as low as a roadster, is easy to manhandle
thanks to a 'torquey' motor, reverse camera and
four-wheel steer.
T is the V8 turbo version of GTC4 Lusso,
the four seater shooting brake coupe that offers
grand touring ability with a 200mph hoof in the
haunches.
And that’s the real strength of the Lusso; it
has the badge, the prestige, the status, but it also

MOTORS – Ferrari GTC4 Lusso T

boasts peerless driving dynamics and an easygoing nature. GTC is a usable supercar that
will swallow continents but can also be driven
to the shops.
Performance and handling, ride and
specification are all givens. It is the experience
of Ferrari that has to be understood,
appreciated. It’s why those lovely people in the
press office won’t allow a quick flit around the
block – the minimum drive is a long weekend;
oh, go on then.
It is only when you see how the world
reacts that you can fully understand what this
historic brand represents. Nothing turns heads
like a Ferrari. From the minute its guttural
exhaust bursts into life in the car park to the
second it pulls away with a snarl, the collective
attention of the human race stares your way
but with appreciation not envy, acceptance not

resentment. People try and make eye contact
and volunteer words of praise. It’s a luxury
marque which is inclusive; who hasn’t watched
the horse romp home at a grand prix, who
hasn’t driven one along the Scalextric track, or
dreamed of collecting one after a lottery win?
And if you did win the jackpot, this is
a car you could easily drive. Yes, there are
610 prancing horses under that seemingly
never-ending bonnet; 62mph appears from
start in just 3.5 seconds and the top speed
is in excess of 200mph. But it is remarkably
forgiving to drive. It will bumble through town
on a whiff of throttle, the ride cosseting over
our urban asphalt acne. Throttle control is
perfect, whether you demand performance or
a smooth ride and handling promotes nothing
less than supreme confidence.
The cabin ambience sets the mood.

95

MOTORS – Ferrari GTC4 Lusso T

Fact File
Ferrari GTC4 Lusso T
Engine: 3.9 litre V8
Power: 610PS
0-60mph: 3.5 secs
Top speed: 200mph+
Combined MPG: 25.2
Transmission: seven-speed
auto
CO2 g/km: 253
Price: £202,890 (£255,058
with extras)
Ferrari GTC4 Lusso T
www.ferrari.com
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Embossed blue leather, diamond stitched,
sports seats take you in a firm embrace. The
tactile sports steering wheel uniquely offers all
operations, including indicators, windscreen
wipers and lights, without resorting to stalks.
The only appendages are the metal paddles
with which you can down or up-shift for fun,
when you are in the mood, to take over from
the seamless seven-speed automatic gearbox.
Gearing is relatively tall, what with all the
available torque, to lower revs and boost tank
range – expect 400 miles plus if you drive GTC4

sensibly.
Strangely, Lusso is a car in which you are
more than happy to cruise. It gives the world
time to sate its lust on those classic swooping
GTC lines. It’s an incredible feeling not to have
to try and impress or compete. There is nothing
to prove when your car sports the Ferrari badge.
But when you are the victim of unseemly
tailgating, a dab of the throttle is more than
enough to leave the uncouth in your wake, a
mere insignificant spec on the horizon, their
impudence shouted-down by the rasping V8. As
if scolded by parents, they will know better the
next time.
Chances are their vehicles cost no more than
the £15.5k triple layer paint and certainly not as
much if you add the optional £11.5k panoramic
glass roof. Money really is no object.
Ferrari is so much more than a car; it is a
luxury lifestyle, an experience, a global culture
that appeals to the haves as well as the have-nots.
Most of us can’t afford one yet they are on this
world for us all to enjoy and to drive one is an
enduring privilege to be grateful for.

EVENT - youngsRPS

YOUNGSRPS 23 GREY STREET
CELEBRATION
On January 16, youngsRPS hosted an evening at Dacantus to celebrate its recent office move to 23 Grey Street. The
commercial property team and planning consultants welcomed guests to join them as they raised a glass and enjoyed
a bite to eat, toasting to the growth of both teams within Newcastle city centre
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EVENT - North East Times

NORTH EAST TIMES’ BREAKFAST
North East Times launched its Professional Services issue at a special breakfast hosted in Northumbria University’s
spectacular Great Hall. Attendees enjoyed informal networking and light refreshments, while receiving the latest
issue of the magazine. The team was delighted that communications specialist Deb Sharratt and Northuumbria
University’s pro vice-chancellor Lucy Winskell spoke at the event
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INTERVIEW – Chris Quickfall

GREATEST FEATS
Chris Quickfall is an entrepreneur who has successfully built a number of companies within the education sector. In
2017, Chris saw the opportunity to create an online digital platform that could identify learners with hidden learning
needs such as dyslexia, dyspraxia, Asperger's and memory problems

it was the feat that made it so
species-changing.
Today I, and almost every
business owner I know, stand
on the shoulders of the person
who created and gifted it: Tim
Berners-Lee.
What is the greatest physical
feat you've witnessed by an
individual and why?
I've seen my wife give birth twice.
I was pretty terrified both times.
She seemed more composed
than I was. Having studied
engineering and spent a little
time in the oil sector, I know how
difficult it is to build something
that works properly. Show me
something more outstanding in
the physical world than giving
birth.

W

hat do
you
consider
to be the
greatest
feat in business and why?
The World Wide Web has to be
the product that most moved
our species forwards and that all
future generations will depend
upon.
Interestingly – despite having
created more enterprise value
than any other product in history
– it was given away for free, and
the act of not commercializing
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What about by a group or team?
I recently read Endurance, the
story of Sir Ernest Shackleton
and his men and their struggle
to reach safety after their ship
was crushed by ice. What that
group had to endure every day,
simply to survive is astonishing.
Surprisingly, I found myself
laughing out loud at some of the
techniques and activities they
made for themselves to keep their
mental health in a far better state
than their physical.
Which demonstration of
intelligence/mental strength has
most impressed you?
Our organisation maps human

cognition and we have one of the
world's largest cognitive datasets,
which is growing exponentially
as we scale our business across
education institutions and large
employers. What impresses
me is how there is no 'typical'
level of intelligence across the
population. The range of, and
significance of, the cognitive
biases we can evidence outlines
how different one person's
intelligence is to another, even
when you would otherwise think
these two people are on a par.
What is actual real intelligence
is figuring out what you're
unusually good at processing and
becoming an expert at it.
Which act of generosity has
inspired you the most and why?
Our business has offices in both
Newcastle and London and I've
spent a lot of time between the
two. The amount of personal
time people in the North East
give away to help someone in
their shoes many years ago
altruistically is unusual. The
entrepreneur community in the
region is incredibly generous
with time and advice. I think
this generosity is one of the main
strengths of the region – and it's
unique to us.

COGNASSIST
www.cognassist.com
@CognAssist
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