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EDITOR’S WORD 
Welcome

Happy New Year! We start 2020 with 
our annual professional services 
issue, which highlights some of the 
key individuals and firms operating 
in the region.  

Our cover story this month focuses on the rise of 
North Shoring – the trend of organisations moving 
some or all of their operations away from the over-
heating economy of London. We look at some of the 
professional services firms that have already chosen 
to North Shore and explore the opportunities for 
more to come to the North East. Deb Sharratt also 
reflects on the role professional qualifications are 
making to the public relations industry, while Dean 

Turner and Aidan Dunstan from global investment 
bank, UBS, make their economic predictions for 
this year and beyond.

We also head into a new decade with an 
emboldened Conservative Government. Few could 
have expected the emphatic Tory win that was 
achieved on December 12 – or that a third of North 
East constituencies would turn blue. Regardless of 
your political leaning, it now looks as though the 
log jam that broke politics in 2019 has been cleared 
and we watch with interest as the UK finally leaves 
the EU.

I hope that you enjoy this issue.

Welcome to the professional services issue  

Editor’s Word...

ALISON COWIE
alison@netimesmagazine.co.uk

07961091522

@AlisonNETimes

NET

PARTNERS:
To become one of our exclusive corporate partners, please contact: martin@netimesmagazine.co.uk
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NEWS
Bulletin

A 
North East trainbuilder has secured a contract worth 
more than £350 million to supply 125mph intercity 
rolling stock for a new UK operator.

Hitachi Rail will make 23 trains for FirstGroup 
and Trenitalia’s new Avanti West Coast joint venture.

Bosses say the stock – which will comprise 135 carriages – will be 
made at Hitachi’s plant in Newton Aycliffe, County Durham, and will 
begin operating on the West Coast Main Line from 2022.

The agreement represents another significant fillip for Hitachi, with 
the manufacturer having last year also revealed a £400 million order 
to deliver trains for Abellio UK’s East Midlands Railway franchise.

It also builds on the firm’s relationship with FirstGroup, for whom 
Hitachi has made stock for the TransPennine Express and Hull Trains 
services, and Trenitalia, which Hitachi has supported in the operator’s 
native Italy.

“We’re delighted to continue our excellent relationship with 
FirstGroup and Trenitalia – this new order is another vote of 

confidence in the success of our trains, which are both green and 
reliable,” said group chief executive Andrew Barr.

“Based on Japanese bullet train technology, our new stock 
has proven to be the modern intercity train of choice, increasing 
passenger satisfaction wherever they run.”

Containing a mix of electric and bi-mode trains, Andrew added 
Hitachi’s West Coast stock will include more seats, with free WiFi and 
live service information updates enhancing passenger journeys.

Under Avanti West Coast’s plans, the electric trains will operate 
between London, the West Midlands and Liverpool, with their 
bi-mode models – which can switch between electric and diesel – 
serving the London to North Wales route.

Hitachi’s order book includes previous work for the East Coast 
and Great Western routes, under the Government’s InterCity Express 
Programme, and Class 385 rolling stock for Scottish lines between 
Edinburgh and Glasgow.

TRANSPORT

Hitachi Rail secures 
£350 million West Coast 
contract

BULLETIN

TECHNOLOGY

Kromek’s recruitment vow
A technology firm helping thwart global terror plots will create more jobs after building a “world-leading” 
plant in the region, its boss has told North East Times.

Dr Arnab Basu said Sedgefield-based Kromek will add to its 75-strong team as it ramps up work in a 
new manufacturing hub.

The base is geared towards delivering a near seven-fold production increase of cadmium zinc telluride 
(CZT) – a semiconductor key to Kromek’s apparatus that includes the D3S family of products, which help 
identify threats such as ‘dirty bombs.’

Chief executive Arnab said the hub will help deliver larger projects, build on an existing £100 million 
order book and pave the way for new jobs.

“We have already created 15 jobs and now have 75 people at Sedgefield,” said Arnab, who was speaking 
last month after Kromek revealed record first-half revenues of £5.3 million to October 31.“However, that is 
going to increase.”

Newton Aycliffe trainbuilder to supply Avanti 
West Coast rolling stock
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TECHNOLOGY

Amazon recruitment
A global online retailer says it will create more than 
1000 North East jobs after confirming plans for a 
base in the region.

Amazon is opening a depot – known as a 
fulfilment centre – in Darlington to pick, pack and 
ship customer orders. Bosses say they will begin 
hiring workers from early this year, with roles on 
offer including engineers, HR and IT professionals, 
operations managers, and health and safety and 
finance specialists.

National news 
New Government urged to 
revive business confidence

The UK’s new Government 
must act swiftly on Brexit 
and make business support 
a priority if it serious about 
resuscitating the country’s 
flagging economy, a national 
organisation has warned.
The British Chambers of 
Commerce says Downing 
Street desperately needs to 
restore business confidence 
amid forecasts that show 
UK economic growth will 
slow to its weakest rate for a 
decade in 2020.
Adam Marshall, director 
general, said: “As the 
election battlefield smoke 
clears, economic growth 
must be front and centre in 
Westminster.”

Balfour Beatty predicts 
substantially stronger order 
book

International infrastructure 
group Balfour Beatty 
says it expects to report a 
“significantly higher” annual 
order book.
Volumes for 2019 – excluding 
HS2 civil engineering and 
station contracts – are 
projected to stand at more 
than £14 billion, which would 
surpass the previous year’s 
£12.6 billion.
Bosses at the firm, which 
runs a site on Newcastle’s 
Quorum Business Park, 
also believe full-year group 
revenue will be five per 
cent higher than 2018’s £7.8 
billion. 

•  Northshoring – A turning 
tide, see pages 34-38

Audit work helps drive 
KPMG LLP’s revenues higher

Professional services firm 
KPMG LLP says it is in a 
“strong” financial position 
after revealing increased 
annual revenue.
The firm saw earnings rise 
three per cent to £2.4 billion 
in the year to September 30.
According to the results, 
published in December, 
the company’s audit, tax, 
pensions and legal and deal 
advisory divisions all made 
key contributions, with audit 
generating strong growth 
in net sales of ten per cent 
year-on-year.

 

TRANSPORT

4000-job blueprint
More than 4000 jobs will be created at a new 
airport business hub, a regional regeneration boss 
has claimed. 

Tees Valley Mayor Ben Houchen says his plan 
to build a logistics and manufacturing park at 
Teesside International Airport will deliver new 
jobs and provide £200 million-plus of inward 
investment. Mayor Houchen last month signed 
off £23.6 million funding to begin work on 
infrastructure and road links needed to unlock 
land for the development.

 

FINANCE

Expansion deal
Newcastle Financial Advisers Ltd has acquired 
Fidelis Financial Solutions.

Bosses say the deal for Fidelis, based in 
Pickering, near Whitby, supports parent company 
Newcastle Building Society’s commitment to 
provide face-to-face financial advice on the high 
street. 

The mutual is currently carrying out a multi-
million-pound investment programme to refurbish 
branches and open new sites.

ACCOUNTANCY

Growth potential
An accountancy firm has hailed its expansion 
potential after seeing a dedicated support unit’s 
workload rise 150 per cent in 2019.

MHA Tait Walker says its data insights team is 
driving fresh growth by helping companies analyse 
and breakdown financial and operational data to 
make fully informed business decisions.

Associate partner Graham Dotchin, who heads 
the team, said: “The service is proving to be a real 
benefit to clients.” 
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SAFETY

Jobs pledge after Safety 
Advisory Consultants’ farm 
move
A health and safety firm has revealed job creation 
plans after securing a premises deal.

Safety Advisory Consultants (SAC) has spent 
more than £1 million on Field House Farm, in 
East Boldon, to create a commercial construction 
training centre.

Owners Stephen Burrell and Lynne Stothard say 
their plans will deliver eight new jobs.

“We wanted our own premises and full range 
of equipment so people who aren’t attached to a 
company can benefit from up-to-date construction 
training,” said Stephen, who founded SAC ten 
years ago.

The company, which was previously based 
in Sunderland, was advised on its farm deal by 
Newcastle’s Samuel Phillips Law.

The agreement has also provided a new lease of 
life for East Boldon Riding Centre, which is based 
at the farm and has been taken over by Lynne.

RETAIL

Guwahati trio expand with 
The Teahouse deal
The operators of a popular food and music venue 
have shown their taste for expansion with a new 
venture.

The Guwahati Limited’s directors Simon 
Robson, Matthew Smith and Jennifer Burton have 
acquired The Teahouse, which is based on the 
Newcastle University campus.

The trio, who previously founded The Butterfly 
Cabinet, in Heaton, were advised by Jenny Atkin, 
of Newcastle-based law firm St James’ Square, and 
Barclays’ Katharine Mather.

FINANCE

Fairstone Group grows with 
move for Octagon
A Chartered financial planner has further extended 
its market presence after completing an acquisition.

Fairstone Group has taken on Octagon Wealth 
Management.

Based in the North West, Octagon manages 
investment and retirement portfolios, with the deal 
bringing an additional 800 clients into Fairstone’s 
group-wide operations.

Lee Hartley, chief executive of Fairstone, which 
runs its head office on Boldon Business Park, said: 
“Finalising this deal continues our excellent growth 
plan.”

Calendar of events:
January 16, 11am-2pm
Chamber Exchange
Host: North East England 
Chamber of Commerce, 
Whitworth Hall Hotel & 
Deer Park, Stanner's Lane, 
Spennymoor, DL16 7QX
Price: Free
www.neechamber.co.uk

This event encourages an 
exchange of experiences, 
ideas and offers between 
Chamber members. Based 
on round-table networking, 
it uses two table changes. 
The first table – Sharing 
a Success – encourages 
delegates to reveal a recent 
business success, with the 
second table – Discussing a 
Challenge – asking attendees 
to examine current or recent 
challenges.

January 17, 9am-12 noon
Rise and Design: Designing 
Effective Workspaces
Host: PROTO, Abbots Hill, 
Baltic Business Quarter, 
Gateshead, NE8 3DF 
Price: Free
www.designnetworknorth.
org

This session will look at the 
issue of workplace design 
and how it plays an important 
role in driving productivity. 
Speakers will include Mark 
Catchlove, of Herman 
Miller, and Design North’s 
Jacqui Martin. There will be 
networking opportunities 
and guests will also be able 
to pitch following speakers’ 
presentations.
 

January 22, 8.30am-5pm
Breakthrough Growth 
Masterclass
Host: RTC North, Loftus 
House, Colima Avenue, 
Sunderland Enterprise Park, 
Sunderland, SR5 3XB
Price: Free
www.rtcnorth.co.uk

This workshop will provide 
support for growing 
businesses to plan a 
sustainable future. A 
collaboration between RTC 
North, Northstar Ventures 
and the Business Doctors, 
the event will allow firms to 
focus on areas that may be 
stymying their progress, such 
as cash flow, lack of sales, 
strategy, market knowledge 
and funding.

NEWS
Deals

DEALS
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A 
watershed reform of competition 
at the UK’s largest airport would 
catalyse the country’s economy 
and enhance national and global 
links for North East passengers 

and businesses, according to an airline’s findings.
Virgin Atlantic says its vision to become a 

second flag carrier at Heathrow Airport would 
drive greater choice, create more routes, boost 
trade and exports, and potentially save users up 
to £170 million a year in fares by smashing an 
existing monopoly.

The airline says Heathrow’s third runway 
plan – which the hub airport argues is vital to 
maintaining and growing international trade links 
– represents a “once-in-a-generation opportunity” 
to restructure UK air travel.

Amid plans to serve new destinations that 
include 12 domestic airports, 37 European 
bases and 35 international sites under its Two 
Flag Carriers blueprint, Virgin says its entry as 
a second Heathrow hub airline would positively 
impact on the market by reducing British Airways 
operator IAG’s hold on more than half the capacity 
at the South East site.

Speaking at a North East England Chamber 
of Commerce roundtable event at Newcastle 
International Airport, Nathan Stower, Virgin’s 
director of external affairs and sustainability, told 
regional business representatives the airline wants 
to use Heathrow’s expansion as a way of “changing 
the market to create more competition.”

Attendees were also shown an accompanying 
‘Letting Competition Fly’ report – written by 
WPI Economics for Virgin – which says nearly 
20 million people have no choice because of IAG’s 
strong presence.

“Hub airlines may come to dominate their 
market at the expense of competition and to the 
potential detriment of passengers,” says the study.

It adds: “77 routes and 18.5 million people are 
currently insulated from competition at Heathrow.

“This reduces choice and could both increase 
prices and mean businesses do not get the quality 
of service to a wide range of destinations that they 
should.

“[However], increased competition between 
airlines at Heathrow would deliver lower prices 
and more choice.”

Reacting to Virgin’s findings, Graeme Mason, 
planning and corporate affairs director at 
Newcastle International Airport, which supports 
3500 on-site jobs, said: “We are the North East’s 
gateway airport and want people to choose to fly 
from here.

“We want to create the best regional 
connectivity and secure as wide a range of hub 
connectivity as possible.”

“This is a huge opportunity for the region,” 
added James Ramsbotham, North East England 
Chamber of Commerce chief executive.

“We all know how important our access to 
global markets is.”

As Heathrow Airport bosses continue with third runway expansion plans, Virgin Atlantic has told 
the North East business community of its ambition to drive change at the hub, which it says will 
increase competition and improve regional and international connectivity 

MONTHLY REPORT
Virgin Atlantic

MONTHLY REPORT 

VIRGIN ATLANTIC 
www.virginatlantic.com 
@VirginAtlantic 

NEWCASTLE 
INTERNATIONAL AIRPORT 
www.newcastleairport.com 
@NCLairport 

NORTH EAST ENGLAND 
CHAMBER OF COMMERCE 
www.neechamber.co.uk  
@NEEChamber 

i
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North East Times held its second Impact Awards at Wylam Brewery on December 4, hosted by 
Anna Foster and Gilly Hope. The informal awards ceremony celebrated individuals based in the 
region who have made a significant mark on the North East in 2019. 
Winners on the night included Jen Hartley, Invest Newcastle (Regional Impact); Patricia 
Alexander, Shared Interest Society (Global Impact); Paul Lancaster, Plan Digital UK (Profile 
Impact); Nick Oates, Quanta (Financial Impact) and Will Dracup, Biosignatures Ltd (Innovation 
Impact). Attendees were also the first to receive a copy of the Impact Issue on the night – with 
Outstanding Impact Award winner Jen Hartley featuring on the cover. 
Thank you to event sponsors – Barclays, Bradley O’Mahoney Public Relations, St James’ Square 
Law Firm, Education Partnership North East, Armstrong Watson and Newcastle Airport

IMPACT AWARDS 2019

KEY EVENT 
North East Times
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Q
OPINION
Burning Issue

As the North East’s professional services sector grows ever stronger, how important 
a role do our universities – and the accommodation afforded to students – play in 
attracting and retaining talent in this region?

BURNING ISSUE

For the North East economy to diversify and grow, graduate 
retention is vital, not only for professional services, but a variety 
of sectors that need a regular flow of new talent. We are fortunate 
to have five excellent universities that proactively engage in 
retention activities through the creation of spin-out enterprises 
and engagement with employers. The provision of excellent 
accommodation is also essential.  In Newcastle, in particular, we are 
placing an increasing number of students in accommodation, but 
more high-quality rental properties are needed to meet demand that 
will retain and attract students to the city.

Mark Smith
Operations director 

Walton Robinson

Our five universities in the region have internationally-
recognised capabilities and research track records, so they are 
extremely important for attracting talent. Universities do have 
to be competitive to be able to attract the best students and the 
accommodation on offer is very much part of that. The North 
East offers a quality of life second-to-none, with a reasonable cost 
of living and coast, countryside and cities on the doorstep. Our 
undergraduates in the region have a fantastic range of places and 
locations in which to live.

Jonathan Walker
Assistant director – policy

North East England Chamber of Commerce

A large number of our employees are recent graduates who have 
stayed in the region – or been attracted here – because of the 
fantastic employment opportunities. However, we know many 
graduates are lured by the lifestyle they can enjoy in other areas 
of the UK. The North East must ensure it remains an attractive 
place for graduates to stay and build their careers, with exceptional 
housing and a quality of life to match.  We believe it does have what 
it takes to attract and retain the most highly prized employees and 
that was a key driver in the company’s decision to grow a team here.

Lucy Harber 
Head of HR and operations

Saggezza

The role our universities play in our regional economy is critical. 
Not only are they significant employers, they are nurturing and 
developing the skilled workforce of the future. As a region, we have 
a huge amount to offer students and graduates, not just in terms 
of careers. Place has a huge role to play too, with high-quality yet 
affordable accommodation, culture and entertainment, and our 
natural assets all helping to retain talent. The five universities in 
the North East Local Enterprise Partnership area also have the 
highest proportion of students studying STEM subjects in the UK, 
generating a pipeline of talent for the professional services sector.     

Michelle Rainbow
Skills director 

North East Local Enterprise Partnership
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RECRUITMENT

Your monthly guide to the people moving jobs in the region 

APPOINTMENTS 

A real-time threat intelligence software supplier has 
appointed a former Microsoft director as its new 
chairman. Robert Hayes has joined Durham-based 
Intelligence Fusion. The arrival of the ex-Microsoft 
Enterprise Cybersecurity Group senior director 
of strategy and partnerships comes as Intelligence 
Fusion looks to more than treble its full-time 
workforce to in excess of 20. Intelligence Fusion 
supplies customers with software to protect people 
and assets. 

Redcar-based Lynas Engineers has welcomed senior 
engineer Helen Langton. Joining from Darlington 
Borough Council, where she was a highways 
engineer, Helen boasts civil engineering experience 
across the private and public sectors, with particular 
expertise in drainage. She said: “My aim is to build 
a drainage division and develop the team we bring 
together.” Lynas’ services include civil engineering 
and infrastructure design, highways and structural 
engineering, and drainage design.

The North East Local Enterprise Partnership (LEP) 
has appointed David Lynch as energy innovation 
partnership manager. He will work with members of 
the North East Energy Catalyst, which unites energy 
partners to showcase how the region can deliver 
solutions to global energy challenges. The LEP has 
also welcomed Josh Sawyer as rural energy officer. 
He will support the development and delivery of 
projects across the LEP region.

Cramlington-based software provider Mandata 
has appointed a new chief executive. The business, 
whose IT helps organisations manage road 
transport operations, has welcomed Chris Rigg to 
the role. Chris, who takes over from the retiring 
Mark Norcliffe, most recently led the development 
of Burnopfield-based healthcare firm Quantum 
Pharma, prior to its sale to Clinigen. He said: “I’m 
looking forward to being part of the next phase of 
Mandata’s development.”

Multi-discipline recruiter Nigel Wright Group has 
appointed Emma Smith as principal consultant for 
senior finance positions. Emma brings 16 years’ 
experience within the local recruitment industry, 
having joined a Newcastle-based national firm 
after graduating from university. Emma will serve 
clients across the North East, Cumbria and North 
Yorkshire. She said: “It became immediately clear 
that this was a great move for me.”

Byker Community Trust (BCT), which owns and 
manages 1800 homes on Newcastle’s Byker estate, 
had made two board appointments. The trust has 
welcomed Barnardo’s family support worker Nicola 
Snowdon (pictured) and Caroline Prince, who 
is experienced in working across education and 
children’s social care. Jill Haley, BCT chief executive, 
said: “We have a strong skill set and Nicola and 
Caroline will add further value to that.”

APPOINTMENTS  
Have you moved job or 
appointed someone to your 
team? Contact

alison@netimesmagazine.co.uk

i

Robert Hayes
Chairman
Intelligence Fusion

Helen Langton 
Senior engineer
Lynas Engineers

David Lynch
Energy innovation partnership 
manager
North East Local Enterprise 
Partnership

Chris Rigg
Chief executive
Mandata

Emma Smith
Principal consultant
Nigel Wright Group

Nicola Snowdon and 
Caroline Prince
Board members
Byker Community Trust
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RECRUITMENT

New positions available in the North East

JOBS

JOBS  
To post a position, contact 

alison@netimesmagazine.co.uk

i

Audit manager 
Newcastle, up to £50,000 

BMC Accountancy and Finance 

BMC is recruiting for one of the largest 
accountancy practices in the UK. As a qualified 
and experienced accountant, you will join a team 
of audit managers who manage external audits 
and independent risk reviews. Supporting client 
engagement teams across the UK, you will have 
the opportunity to work on a wide range of clients 
across multiple industry sectors, or specialise if 
you prefer. The diversity of work on offer presents 
ample opportunity to progress your career in 
whichever way you choose. 

dominic.gold@bmcrecruitmentgroup.com

Head of procurement
Durham, up to £75,000 per annum, plus car 

allowance and benefits

Durham

NRG is currently seeking a suitably qualified 
individual to lead the procurement function at 
a high profile North East-based business. The 
role will involve delivering a step-change in the 
performance of both sourcing activity and supplier 
and contract management. Along with setting 
strategic goals and targets, you will also develop 
relationships across the business and manage a 
high performing function that adds value as a true 
business partner across all operations.

jamescarss@nrgplc.com 

Affiliate marketing consultant
Gateshead, up to £30,000 

BMC Technology

BMC is supporting one of the UK's most 
successful digital agencies to build its team of 
affiliate marketing experts. You'll have strong 
knowledge of affiliate platforms such as Google 
Analytics and Amazon Affiliate Programmes, 
and you'll have created internal hyperlinks and 
backlinks in previous roles. You'll be motivated 
by reducing webpage bounce rate, and by creating 
landing pages that are easily optimised. And you'll 
be working towards continuous personal and 
professional development.

lauren.dodd@bmcrecruitmentgroup.com

Payroll advisor
Newcastle, £30,000-£35,000 per annum 

BMC Accountancy and Finance 

BMC is working with a prominent professional 
client, which is looking for a payroll advisor. 
The ideal candidate will process the payroll data 
in a timely and accurate manner, import pay 
data, deal with manual calculations, process 
statutory payments, calculate PAYE, NI and 
Apprenticeship Levy amounts, and issue P45s and 
P60s. The successful candidate will have a solid 
understanding of payroll compliance and be highly 
proficient with all Microsoft packages. 

nick.elkin@bmcrecruitmentgroup.com
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For once, the psephologists got it right. 
In an unpredictable contest that ended 
up being predicted by almost all of 
the major pollsters, Boris Johnson 
and the Conservative Party have been 

returned to office with a 80-seat majority – their 
largest haul since 1987. 

The General Election result amounts to 
something of a redrawing of the political map in 
Britain, with many seats in traditional Labour 
heartlands and the so-called ‘Red Wall’ turning 
blue. 

Here in the North East, seven seats went to 
the Tories, many for the first time. The first to 
go was Blyth Valley, a Labour seat since it was 
created in 1950. Tony Blair’s old seat of Sedgefield 
and the Bishop Auckland constituency also went 
blue, despite having been Labour since 1935, as 
did Redcar in the wake of vehement criticism of 
the Tory Government for its perceived inaction 
around SSI UK when it collapsed in 2015.

Previously regarded as unwinnable territory, the 
North East now has ten Conservative MPs.

Labour campaigners trying to make sense of 
such historic results have said the party’s neutral 
position on Brexit and commitment to a second 
referendum did not go down well in the Leave-
supporting North East. They also cited Jeremy 
Corbyn’s unpopularity as coming up time and 
time again on the doorstep. 

For the Conservative Party and the country 
more broadly, Boris Johnson’s decisive victory is 
being interpreted as settling the argument on the 
British public’s clear desire to leave the European 
Union. 

It is now all but certain that Brexit will happen 
on January 31, with Mr Johnson having more than 
enough votes to get his withdrawal agreement 
across the line. 

After four years of political malaise, the 
question posed to voters in the referendum has 
now been irrefutably answered.  

But it is important to remember that this is just 
phase one of the Brexit process. There is still the 
whole question of what kind of future relationship 
Britain will have with Europe to be dealt with. 

As we move into phase two of the negotiations 

on February 1, Mr Johnson has made clear his 
determination to negotiate a comprehensive free 
trade agreement without having to extend the 
transitional period beyond the December 2020 
deadline. 

This will be difficult given that trade deals 
typically take years to negotiate. The EU’s trade 
deal with Canada, for example, took five years to 
strike, while its deal with South Korea took four. 
The UK-EU deal also brings unique challenges as 
it involves the creation of new barriers to trade, 
rather than their removal. 

Putting Brexit to one side, the new Government 
should present fresh opportunities for the business 
community of the North East. 

Mr Johnson has promised his Government will 
repay voters who lent their support to the party 
by investing billions of pounds into the North of 
England. It is thought Chancellor Sajid Javid will 
use his first Budget to earmark money for the 
North coming from a £100 billion infrastructure 
fund.

If the Government makes good on this promise 
over the course of the next Parliament, it could 
provide a much-needed boost for North East 
businesses, which have been hamstrung for much 
of the last year by political uncertainty and a 
collapse of confidence in the marketplace. 

Business leaders have urged the Prime Minister 
to make restoring confidence his number one 
priority. 

“Restoring business, investor and consumer 
confidence – and firing up the economy – must 
now be the Prime Minister’s top priority,” says Dr 
Adam Marshall, director general of the British 
Chambers of Commerce.

Sharing Dr Marshall’s sentiments, Carolyn 
Fairbairn, CBI director general, adds: “After three 
years of gridlock, the Prime Minister has a clear 
mandate to govern. 

“Businesses across the UK urge him to use it to 
rebuild confidence in our economy and break the 
cycle of uncertainty. Pro-enterprise policies on 
immigration, infrastructure, innovation and skills 
will help relaunch the UK on the world stage.” 

A renewed focus on investing in infrastructure 
will be particularly crucial for the North East, 

COMMENT  

IN THE LIMELIGHT
Richard Dawson reflects on the result of the General Election and what this means for the 
North East 
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says Barry White, Transport for the North’s chief 
executive, with the area having long lagged behind 
London and the South East for connectivity. 

“The North has rightly been a key battleground 
in this election, with pledges made on improving 
our transport and creating opportunities,” says 
Barry.

“Now is the time to advance that Northern 
agenda in the national interest.

“We’ve been encouraged by promises to fully 
commit to Northern Powerhouse Rail and invest 
in our roads [and] we stand ready to ensure much-
needed investment is delivered to help rebalance 
the UK economy.” 

Adrian Waddell, chief executive of NE1 Ltd – 
which represents the interests of 1400 businesses 
in Newcastle City Centre – maintains the new 
Government owes a debt of gratitude to voters in 
the North East and highlighted the potential in the 
region for growth. 

He says: “This region can provide an excellent 
return on investment. Now is the time to be 
ambitious, driving the Northern Powerhouse and 
taking action to invest in transport and digital 
infrastructure.”

North East property and tax specialists alike 
have also stressed the potential for growth in 
the local economy and feel optimistic about the 
region’s prospects for 2020.  

Guy Harrington, chief executive of Glenhawk, 
says: “Finally some light at the end of the Brexit 

tunnel. This result is the tonic the real estate 
market’s been waiting for. Expect improved 
liquidity, greater transaction volumes, a strong 
pound and a bounce in the housing market.” 

James Heathcote, associate director at Lancaster 
Knox, adds: “Political views aside, businesses 
are likely to be very welcoming of the new 
Government. 

“Hopefully, this is now the turning point after 
three-and-a-half years of uncertainty and I think 
a lot of clients can start unlocking that investment 
that has been put on hold.” 

There is clearly a feeling in the business 
community that a period of political stability, 
combined with promises to invest in infrastructure 
and support for the UK’s regions, could have a 
positive impact on economic growth, particularly 
in parts of the North East that have been held back 
in recent years. 

But there are still huge question marks when it 
comes to Brexit, which, whether we like it or not, 
will continue to dominate headlines in the years 
to come.  

Only time will tell whether a new dawn has 
broken. 
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Mark Grant

Portland Consulting Engineers was established in 
2004 by John Hardy. We are a civil and structural 
engineering design consultancy, providing 
services to property developers, contractors and 
landowners. 

Apprenticeships are an integral part of our 
success. Since 2004, we have supported our trainees 
to obtain HNCs. Approximately 30 per cent of our 
staff started with us as trainees, which for an SME is 
a great achievement. Equally important is our good 
retention rate, which I believe is testament to the 
quality of training and environment we provide.

I met Mark in July 2004 when he came for an 
interview. Although young, he was confident and 
articulate. 

Mark has progressed from being a trainee to 
becoming a senior technician. He has successfully 
navigated the transition from traditional 2D 
drafting to more sophisticated and innovative 3D 
modelling, and is now one of our most experienced 
members of staff in Building Information Modelling 
(BIM).

I supported Mark through his college training, 
which began with an ONC at Newcastle College, 
through to achieving his HNC. 

I’ve always encouraged him to plan a project 

while anticipating what you may need from other 
members of the team outside of Portland.

Mark was recently announced as a shareholder, 
alongside Stephen Hunter. Both have shown 
great dedication and loyalty, and offering them a 
shareholding was reward for that. It also makes it 
more than ‘just a job’ for them.

Mark Quigley

I saw joining Portland as a great opportunity 
to launch my career, but also to grow with the 
business. 

I always had an interest in engineering and 
believed I had the skills to progress and challenge 
myself in the role.

My career has developed a lot. I started as a 
trainee technician and gained more responsibility, 
eventually becoming a senior technician. 

I’m also very proud to be a shareholder in such a 
great company and one that I care about  It was an 
amazing opportunity and a career highlight.

Working alongside a team of engineers, my 
role is to produce structural and civil engineering 
drawings for a wide range of projects for clients 
operating in a variety of sectors. Mark has been a 
fantastic mentor throughout my career. He is an 
experienced engineer and has shared his valuable 
insight of solving difficult engineering problems 
with me. 

He’s also taught me to plan and think jobs 
through before starting. That way, I can foresee 
problems early on and that saves time throughout 
the project, leading to successful schemes. 

We’ve learned a lot from each other. Mark is 
always very busy, and the industry is extremely 
demanding. However, I believe I have taught him 
the importance of having trust and relying on 
the technician to help relieve the pressure on the 
engineers. I aim to continue working hard for the 
business, and to help others in the way I’ve been 
supported to allow Portland to continue to excel for 
many more years to come.

INTERVIEW
Portland Consulting Engineers

Mark Grant, director and shareholder at Portland Consulting Engineers, has supported Mark 
Quigley’s journey from trainee to senior technician and shareholder. Here, they reflect on their 
professional relationship and the value of learning from each other

SUPPORTING ROLE

PORTLAND CONSULTING 
ENGINEERS
www.portlandconsulting.co.uk
@portlandconsult
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What was your first break in 
business?
Having worked in London, 
Toronto and Newcastle, 
my experience is varied 

and interesting. Each experience adds a new thread 
to a person’s tapestry, so I don’t think there is one 
clear moment. Architecture is a long training and 

I’m a firm believer that it’s only when you have 
considerable experience do the real breaks come 
along. I’m now at a stage in my career where the 
‘breaks’ are coming along, and I hope to capitalise 
on these opportunities. 

What did you want to be growing up?
When I was very young, I wanted to be an astronaut 
and then I was fascinated by cars, so wanted to be 
a car designer. Then, during the summer holidays 
when I was 11, I helped the builders working on an 
extension at my parents’ house. That was it, I knew 
then that I wanted to become an architect. I’ve 
always enjoyed the job for its variety, including the 
artistic creative side mixed with the business and 
financial aspects of the company.

What attracted you to your current role? 
A natural work ethic, I think, is the simple answer. 
I always work at 100 per cent effort applied in 
everything I approach, so becoming a director 
of the business simply allows me, along with my 
talented teams, to make the key decisions for the 
practice. I enjoy working in Howarth Litchfield and 
leading across the diverse and fascinating selection 
of projects that span the medical, commercial, 
education and conservation sectors, as well as 
designing one-off houses for private clients. 

What is your company’s mission?
Our mission is to deliver fabulous buildings and 
interiors through great quality of service and skills, 
whether a large new build or a sensitive conversion. 
Budget is irrelevant as talent transcends costs. We 
get a great thrill out of a satisfied client. We are 
aware of the increasing environmental issues, so are 
constantly seeking ways to help and educate clients 
on how they can reduce energy costs and carbon 
footprints in their design proposals.

INTERVIEW  
Neil Turner

10 QUESTIONS
Neil Turner is a director and co-owner of Howarth Litchfield, a Durham-based award-winning 
architect and interior designer. A qualified architect, he is also a specialist conservation 
architect and client design advisor. His role is leading the design practice, both in seeking new 
commissions and using his extensive experience to create innovative building designs for clients 
across a growing sector base. His main responsibilities lie in taking the business forward in an 
ever-changing climate, leading by example to the 30-strong firm and setting exemplary design 
standards adopted by all members of the team, meeting and often exceeding client expectations. 
He seeks to keep the prominence of Howarth Litchfield high in the multiple sectors the practice 
works across
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How do you get the best out of your team?
We encourage everyone to be ambitious. Regular 
staff development plans allow discussion on 
direction and skills. We don’t want 30 copies of 
one person, but 30 unique people with a common 
purpose. We always expect high standards from 
everyone, and it is why Howarth Litchfield is so 
successful. A director is involved in every project 
we undertake, big or small, to support colleagues. 
We have recently bought new premises and the 
team designed the layouts, which include a café and 
meeting rooms to create a working environment 
that is a pleasure to be in.

What has been your career highlight?
I always think it’s such a vain question and I have 
plenty of my career ahead of me. Each commission 
is exciting, and I get a kick out of every new job. Ask 
me again when I’ve finished and I’m sitting with my 
feet up smoking a pipe – I may have a better answer. 
I do prefer to look ahead than behind. Howarth 
Litchfield has a huge catalogue of completed works, 
which I am extremely proud of, but I’m always busy 
on the next exciting building. 

What has been your biggest challenge?
The last decade since the 2008 financial crash has 
taught us to be prudent and watch all costs. It’s 
so easy when you are busy in a design practice to 
not watch the business expenses. We’ve navigated 
through this period with great success and are now 
growing staff numbers and the annual turnover of 
the business.

Who or what inspires you?
I take inspiration from many people, ranging from 
architects to local business leaders My designs are 
inspired by the very modern and the very old. I’m 
currently working on a contemporary new house 
being built on green belt land and the conversion of 
Newcastle’s listed Neville Hall to create a fantastic 
new facility. Both clients inspire me by their 
ambition, vision and nerve. I’m also inspired to 
keep learning and stay relevant in a changing world. 
My interest in technology and sustainable solutions 
in new and historic buildings will continue as we 
seek to preserve the environment. 

What are your company’s short and long-term 
goals?

Our long-term aim is growth in the region and 
nationally by increasing the profile of our brand. 
Our profile has grown from the original partners’ 
reputation of reliability to an award-winning 
practice based on ability, talent and vision. Our 
short-term aims are to keep abreast of the current 
political issues and the impact this has on the 
multiple sectors we operate within.

How do you achieve a good work/life balance?
It is a tricky one to get right. I have been lucky to 
have been supported by my wife, Anita, who runs 
her own business. I think I’ve always worked hard, 
and I asked one of my two sons recently if I had 
this balance right. He answered by saying, ‘you 
showed us you get out of life what you put into it.’ 
They are now two great young men creating their 
own different careers, so I must have got something 
right.

HOWARTH LITCHFIELD
www.howarthlitchfield.com 
nturner@hlpuk.com
@HLParchitecture
07739 934368
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The first lesson I learnt was to never 
expect to get things right the first 
time. The second was to never 
underestimate the amount of effort 
you have to put into things. My 

father taught me these. He was an entrepreneur 
in the retail, leisure and real estate industries and 
I worked with him on a number of his projects 
from an early age. I learned some valuable lessons 
early on. 

My ethos is not to spend more than you make. 
I'm quite a cautious person, I like to measure risk, 
but I've always been careful to reinvest for the 
future and development of the business.

I like to think I am measured in my approach 
and apply lots of common sense. This has put 
me in good stead throughout my career. What 
has developed over the years is realising the 
importance of the people around you. For me, this 
means the team, both regionally and nationally.

My clients' needs are paramount. It is key for 
me to understand what they need, their business 
and the risks they face to provide them with an 
excellent service. But our own people are also 
very important and we make sure we have an 
enthusiastic and talented team with the correct 
skills in the right location at the right time. 

My advice for a start-up company is to 
collaborate. Everyone has a finite limit on time 
and resources, so collaboration can expose you 
to new ways of thinking to help develop your 
business. 

The North East is great for collaboration and 

sharing ideas. People and businesses do talk 
and want to help others – we do this well as a 
community. 

At Womble Bond Dickinson, we’re advocates of 
memberships like Dynamo and initiatives like 
Cyberfest. I've spoken at these events and can see 
first-hand how sharing knowledge and expertise 
benefits the region. 

It's important to draw from the experience and 
diversity of others. There may be people who have 
tried similar ventures, who will share their success 
stories. We try to connect people where we feel 
there are mutual interests to develop collaboration.

Working in the technology sector, I can see the 
benefits of using technology to help run your 
business efficiently. The advice I would give is 
to realise the value of the data you hold – what 
do you collect, and can you monetise it? If it is 
personal data, make sure you use it in compliance 
with data protection and privacy law.  

It is imperative to build in data protection by 
design. Failing to get things right at the start can 
have serious implications as you start to grow. 

We want businesses to encourage people in the 
region to stay and to nurture the talent we have 
here. The North East has one of the fastest-
growing digital and tech sectors in the UK and 
is making waves with its world-class innovation 
and global reach. If we can get the region's success 
stories to talk about their accomplishments and 
promote the opportunities, we will hopefully 
retain and develop our talent, and accelerate the 
growth of our economy. 

INTERVIEW  
Caroline Churchill

WHAT I'VE LEARNT
Caroline Churchill is a partner at transatlantic law firm Womble Bond Dickinson, which runs 
operations from two offices in Newcastle. Specialising in non-contentious commercial, technology 
and data protection work, her practice involves advising on a wide variety of commercial 
contracts that include distribution, agency and franchising arrangements, contractual joint 
ventures and outsourcing agreements. Caroline also has a background in corporate support work, 
which has included advising on complex cross-border acquisition and disposal work. She is a 
member of the Society for Computers and Law

WOMBLE BOND DICKINSON
www.womblebonddickinson.com
@WBD_UK
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PAST
I started my career shortly before the financial 
crash, at which point there were a good number 
of finance roles available in the region. The vast 
majority of them were recruited via agencies, 
and success as a recruiter relied on your ability 
to identify good candidates. As social media was 
a little-used business tool at this point, a large 
amount of effort was expended on building up a 
proprietary database.

A newly-qualified ACA from a Big Four firm 
could realistically have a number of job offers 
to pick between within a couple of weeks of 
registering with recruiters, as head office functions 
of corporate businesses, such as Northern Rock, 
were recruiting for a large number of positions 
each year. 

The career paths for accountants were fairly 
clear and structured throughout this period. By 
and large, people who had qualified through 

Laura Dean is a senior manager 
in UNW’s strategic talent team, 
a niche recruitment service 
focused on executive and 
senior finance roles. Laura 
spent more than ten years as 
a senior financial recruitment 
specialist in the North East, 
training within a large national 
agency, before advancing 
to management roles with 
some of the region’s most 
established independent 
recruitment businesses. In 
2016, she joined UNW to help 
establish its strategic talent 
service line. The accountancy 
and business advisory firm 
says it represents a unique 
offering in the North East, 
since it allows businesses to 
draw upon an unrivalled depth 
of knowledge of the financial 
sector to create first-class 
finance teams

THE LONG GAME

INTERVIEW  
Laura Dean
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accountancy firms went into technical accounting 
roles within blue chip businesses. They would then 
progress to managerial, then strategic, financial 
roles. On the other hand, those who trained in 
industry studied CIMA and generally progressed 
through to senior roles within more industrial 
businesses.

PRESENT 
Technology has fundamentally changed the 
recruitment sector. People are far more visible 
today than they were ten years ago – whether  
newly-qualified or chief financial officer level 
most people have an online presence now. 
This accessibility of data, which was once the 
preserve of an established agency, has resulted 
in the fragmentation of the recruitment market. 
As experienced consultants no longer rely on a 
database, they are able to successfully establish 
their own agencies, leading to a crowded 
marketplace.

Businesses are also increasingly maximising 
their own social media channels to promote roles 
and approach prospective candidates directly. 

Additionally, there has been a change in the 
business landscape in the North East; we have 
fewer large head office and group functions, and 
those remaining have increasingly moved strategic 
finance roles to London. What we have seen in 
their place is an increase of equally interesting 
– but undoubtedly different – positions within 
entrepreneurial businesses, particularly in the tech 
sector. These roles are typically broader, with a 
focus on systems and data analytics, as well as core 

financial skills. Career paths are less clear cut and 
ACA, ACCA, and CIMA qualifications are viewed 
by almost all businesses as interchangeable. 

The consequence of all of this is that finance 
professionals are bombarded with job adverts 
every time they go online, making it very difficult 
for a business to ensure their position stands out 
above the din. 

A key skill of a successful recruiter in the 
current market is their ability to help a business 
clarify the profile of the individual who will be the 
best fit for a role, as well as how to successfully 
market the opportunity to this frequently 
disengaged target audience.

FUTURE
The recruiters who continue to thrive will be those 
who offer insight and added value to a recruitment 
process, which is something technology can’t 
replace. 
They will be genuine industry experts who can 
understand the skillset and experience required 
in a specific role to enable a business to meet its 
objectives and have an instinctive understanding 
of how to credibly sell the opportunity to this 
candidate base. 

The finance profession will be equally impacted 
by technology. 

As traditional processes become automated and 
analytics evolve, even creating complexity in small 
businesses, there will be a greater emphasis on 
moving the finance function away from preparing 
financial information, to insightfully interpreting 
it.

UNW
www.unw.co.uk
@UNWLLP
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ADVERTISING FEATURE – LAW
Sintons

Sintons continued to invest in the business and its people last year, developing its service offering 
further still and bringing in new legal talent 

TEAM BUILDING 2019 

David Summerhayes, 
partner 

David has over 15 
years’ experience of 
acting for national 
and multinational 
businesses, including 
global brands, FTSE 
100 companies and 
fast-growth SMEs. He 
leads on complex and 
high-value claims in 
areas including breach 
of contract, company 
law and partnership 
disputes and 
professional negligence. 
David is also one of 
few specialists in the 
North for defamation 
and privacy matters, 
particularly around 
social media, and 
has advised many 
international and high-
profile organisations in 
this specialist field. 

Allison Thompson, 
head of debt recovery

A well-known name in 
debt work in the region, 
Allison brings over 30 
years' experience to 
Sintons, having worked 
in law firms and also 
previously ran her own 
debt recovery business. 
She is now charged 
with leading Sintons’ 
fast-growing specialist 
debt team, which 
receives instructions 
from across the UK. 
The team has seen a 
three-fold increase 
in fee income over 
the past two years, 
and won praise from 
Legal 500 2019 for 
its ability to take 
multiple simultaneous 
instructions on 
a national basis 
while delivering an 
outstanding client 
service.

Neil Smart, head of 
regulatory

Neil, a prominent 
barrister, joined Sintons 
to lead its regulatory 
team. The department 
has long been known 
for its capability 
in areas including 
healthcare and CQC 
matters, alongside 
cybercrime and data 
protection, but is now 
expanding its offering 
into financial regulation. 
Neil has a wide range 
of experience, with 
particular focus on the 
Financial Regulatory 
Services, fintech 
and technology, and 
healthcare sectors. 
He is well known 
for his work in the 
healthcare sector and 
has represented clients 
across the UK. 

Sheila Ramshaw, 
associate

A highly experienced 
name in regulatory 
work, Sheila joined 
Sintons to develop its 
regulatory offering 
further, and build its 
presence in financial 
regulatory work. Sheila 
acts for clients across 
the public, private and 
third party sectors on 
regulatory compliance 
matters, and is a 
leading advisor in HSE 
matters, anti-money 
laundering, data 
protection, fraud, and 
bribery and corruption 
matters. She also 
supports firms in their 
applications for FCA 
authorisation. 

James McMillan, associate 

A well-known and highly regarded private 
client lawyer, James joins Sintons to 
support the further development of its 
specialist wills, trusts and probate team. 
He is a member of the Society of Trust 
and Estate Practitioners (STEP) and is 
a Dementia Friend. He is experienced 
in all aspects of wills, trust and estates 
work, with particular capability in lifetime 
planning, tax planning structures and 
Lasting Power of Attorney (LPAs). 

Cristina Falzon, 
solicitor

Cristina works across 
a wide range of 
dispute resolution 
work, handling matters 
including civil and 
commercial litigation, 
alongside commercial 
and contract law. 
She also undertakes 
property litigation 
and insolvency 
proceedings. Cristina 
also has experience 
of working in a range 
of contentious and 
non-contentious IP 
matters. Clients have 
included national and 
regional energy and 
utilities providers, 
major construction 
companies, satellite 
and broadband 
communication 
companies, and 
accountancy and audit 
firms. 

Angela Carver, associate

With significant experience in 
the public sector, as well as 
across private sectors including 
manufacturing, healthcare, haulage, 
retail, beverage and hospitality, 
Angela’s capability has helped to fuel 
the strong recent growth of Sintons’ 
employment team. She represents 
both employers and employees 
in and out of the tribunal, and is a 
proficient advocate. 

DISPUTE RESOLUTION REGULATORY

EMPLOYMENT PRIVATE CLIENT 
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Sintons continues to invest in the next generation 
of legal talent, offering opportunities to talented 
aspiring young people to train and build their careers 
at Sintons, under the guidance of outstanding 
lawyers who are often leaders in their field regionally 
and nationally. 
The law firm has renewed its annual commitment 
to trainees by taking on a further four during 2019 
– Rose Foster, Ellen Marriott, Lewis McKeown and 
Sam Watts. They join second-year trainees Liam 
Anderson, Jay Balmer, Tessa Carr, Caitilin Hepworth 
and Sophie Townes.
To enable them to get to know the firm and their 
future colleagues, as well as begin to develop their 
skills and legal knowledge, Sintons has offered 
paralegal positions to its trainees for 2020. Daniel 
Earle sits in dispute resolution, with Charlotte 
Johnston and Ben McMurdo both taking roles in the 
real estate team.

Andrew McGowan, 
head of neurotrauma

With more than 30 
years’ experience of 
handling high-value 
complex claims, 
Andrew is a leading 
name in serious injury 
work and moves to 
Sintons to lead the 
further growth of its 
specialist neurotrauma 
team, which has built 
a reputation as one of 
the leaders in its field 
on a national basis. He 
is an APIL accredited 
brain and spinal injury 
lawyer – a feat held 
by only a handful of 
lawyers – and has acted 
in matters from the UK 
and internationally. 

Sarah Askew, solicitor

Sarah moved from a 
role in London with a 
major national law firm 
to join Sintons, and has 
experience in handling 
complex high-value 
claims. She acts for 
people with brain and 
spinal injuries, and 
litigates both individual 
cases alongside multi-
party strategic large 
group litigation. Sarah 
adds further capability 
to Sintons' fast-growing 
neurotrauma team, 
which acts for people 
throughout the UK. 

Simon Harbord, head 
of risk and compliance

Simon joined Sintons 
to oversee the 
development of, and 
adherence to, its 
stringent standards in 
risk and compliance 
matters. He has worked 
in compliance in the 
legal profession for 15 
years, and prior to that, 
he worked in financial 
services, primarily as a 
compliance officer with 
regional and national 
independent financial 
advisors. He oversees 
areas including risk 
management, client due 
diligence, professional 
and quality standards, 
regulation and internal 
audits. 

Louise Kelly, senior 
associate

Louise joined Sintons 
with over 20 years’ 
experience of advising 
both public and private 
sector clients on a 
broad spectrum of 
property transactions, 
with an additional 
specialism in planning 
and highways matters. 
Her wide-ranging 
capability has seen her 
become involved in 
a range of significant 
transactions completed 
by Sintons, including 
those handled by its 
specialist rural team. 

Alex Wilkins, 
solicitor

Alex is a specialist real 
estate solicitor and 
acts for a wide range 
of clients, including 
small businesses and 
pension schemes, 
which involves him 
handling the day-
to-day management 
of large shopping 
centres for institutional 
investors. He acts for 
both landlords and 
tenants in commercial 
leases and licenses, and 
brings further resource 
to Sintons’ fast-growing 
property team. 

REAL ESTATE 

BUILDING FOR THE FUTURE A WORD FROM MANAGING PARTNER MARK QUIGLEY

NEUROTRAUMA COMPLIANCE 

“Legal excellence is fundamental to what we do at Sintons and is central to 
our Strategy for Growth, which underpins the strong progress we are making 
in practice areas throughout the business. We continued to win new clients 
and receive instructions in major matters on both a regional and national basis 
throughout 2019, while maintaining the longstanding relationships we have with 
so many clients. We look to 2020 and beyond with great confidence.

 “However, we could not achieve this without our people, who are so vital to 
what we do. We are committed to attracting outstanding legal capability - we 
have many instances of lawyers relocating from elsewhere in the country to join 
us - while retaining the excellent people we already have here at Sintons. During 
the past year, we again added extensively to our team, strengthening several 
key areas of the firm through the addition of excellent new people. We have a 
hugely talented team here at Sintons and are building on these foundations by 
continuing to recruit.”
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COVER STORY
North Shoring

Coal mining and shipbuilding were once 
the economic dynamo of the North East, 

providing jobs for thousands and fuelling the 
region’s standing as an industrial powerhouse. 
Today’s landscape carries a markedly different 
complexion, but by channelling the inventive 

spirit and ambitions of its predecessors, 
the region remains a reputed business hub. 

Moreover, the area is garnering an increasing 
status as a North Shoring hotspot, with 

companies using the North East as a base 
to grow operations away from the costs and 
congestion of the South East. Steven Hugill 

looks at what the process means and how an 
increasingly turning tide holds potential for 

significant job creation in our region

A TURNING TIDE

he North East’s waterways carry a distinguished association with 
heavy industry.

From coal-carrying keels and colliers to colossal ocean liners, 
tankers, aircraft carriers and destroyers fashioned in the region’s 
shipyards, the area’s rivers were long venerated as key channels of 
commerce that defined the North East globally.

Today, however, the scene is somewhat different.
Where water-borne behemoths once neighboured densely packed 

terraced streets, sea changes in traditional industry mean the region’s 
currents stir with less activity.  

Yet while the eras of old may have faded, the North East’s business 
environment remains strong, helped in no small part by an increasingly 
burgeoning professional services sector.

Stimulated by a rise in a process known as North Shoring, the sector 
is metaphorically turning the tide on perceptions around doing business 
in the North East.

First coined by consultant Robert Gogel, North Shoring describes the 
process of shifting work from the south of the country to the north, in 

T
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order to access skills and office space at a fraction 
of the cost.

Long-standing flagbearers in the region include 
financial service firms EY and Deloitte, which 
both run large operations out of Newcastle and 
supplement substantial workforce numbers 
with training schemes to nurture their teams of 
tomorrow.

EY runs its national financial services business 
out of Newcastle, and spent £8 million in 2018 to 
help create 65,000sq ft of City Gate office space.

Deloitte employs 250 in its Trinity Gardens 
office, with 140 working across standard services 
that include audit, tax and financial advisory 
operations, and 110 in four Centres of Excellence.

Three of the latter mentioned hubs work on 
specific parts of the audit process, with the fourth 
providing a specialist private client tax advice 
service.

Both firms are unequivocal about the area’s 
stature as a commercial environment.

“The North East is a fantastic region in which 
to live and work,” says Michael Scoular, office 
managing partner for EY in Newcastle.

“It continues to attract the right level of skills 
and financial investment – which is illustrated 
by the number of businesses, especially digital 
businesses, that choose to base themselves here – 
and EY is no exception.

“We have seen year-on-year growth in the 
North East and increased our headcount by over 
15 per cent in the last financial year to more than 
750 people.

“We’ve run a successful apprenticeship scheme 
in the North East for a number of years and 
recently welcomed a cohort of 35 to our Newcastle 
office – two-thirds more than last year – with 
many of these making the move North from as far 
afield as London and the Home Counties.”

The positivity is echoed by Stephen Hall, office 
senior partner at Deloitte in Newcastle. He says 
the firm’s Centres of Excellence are a strong 

indicator of the region’s qualities as a North 
Shoring base.

“The placement of the Centres of Excellence 
was carefully considered, with Newcastle winning 
the work on the merit of our skills base in the 
region,” says Stephen.

“The audit process Centres of Excellence 
are a great example of North Shoring – many 
other firms have located these types of processes 
overseas. 

“Through our forebear firms, we have had an 
office in Newcastle since the 19th Century and 
it’s important for Deloitte to have a firm presence 
in the North East and play its part in the vibrant 
business community.

“As a firm, we have an active graduate 
recruitment programme hiring more than 1500 
students per year from schools and undergraduate 
entry routes into 22 office locations across the UK 
– and 13 started in Newcastle this year.”

International infrastructure operator Balfour 
Beatty was at the forefront of North Shoring, 
opening a shared services centre on Newcastle’s 
Quorum Business Park back in 2010 to 
oversee payroll, accounting and supply chain 
management.

More recently, global law firm Norton Rose 
Fulbright launched a Newcastle legal process 
hub – creating 100 jobs – which works on digital 
improvements to operations and acts as a national 
graduate training site.

Additionally, London legal operator Clifford 
Chance made the region its UK home outside 
the capital in 2018, when it acquired Gosforth’s 
Carillion Advice Services (CAS). 

Securing an initial 60 paralegal jobs, with 
further growth plans subsequently announced, the 
firm said its decision to North Shore would build 
on work carried out by third parties and an Indian 
support centre.

Latterly, Weightmans added its name to the 
legal roster when it bought Newcastle-based 
Watson Burton LLP in October, with bosses 
unveiling plans to develop core work – such as 
insurance and public sector support – across the 
region.

What they all show, says Jen Hartley, director 
at Invest Newcastle – the body that helps firms 
locate, expand and grow in the city – is an 
increasing realisation from companies that 
business can be done outside the London bubble, 
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with the North East particularly fertile ground for 
expansion.

“It is all about changing perceptions,” says Jen, 
“and we have the demand and the space to house 
the companies here.

“We have seen a huge boom in legal tech and 
fintech is growing too, while outsourced IT has 
always been a big one.”

Jen’s allusion to opportunities in the region 
is backed by Angus Kidd, a former managing 
director of Credit Suisse who has more than 15 
years’ experience in running large delivery centres 
for the financial services company in Singapore, 
Poland, India and North Carolina.

 These bases employ thousands of workers, 
providing support across areas such as technology, 
finance, risk management, legal and audit, and 
Angus – who is passing his expertise on to Invest 
Newcastle – says the North East has scope for 
similar success.

 “I see an opportunity to create another 10,000 
jobs minimum in the shared delivery service 
industry in the North East; all the things you need 
for success are here,” he says.

 “You need a talent pool, good transport links 
and real estate, local authority support and price 
point.

 “I’ve had those five things in four other 
countries, and it’s been successful, so I see no 
reason why we can’t do it here as well.

 “It’s about getting a community together, 
getting a collective voice and making sure we are 
attracting the right investors,” adds Angus, who is 
also a board member at Dynamo North East, the 
organisation working to promote the region as a 
hotspot for IT and digital business.

 Jen says achieving such growth will be helped 
by using existing companies’ commitments 
as a barometer for the region’s strength as a 
commercial hub.

“We worked with Deloitte, which fought against 
other UK locations to house a project here, and 
Norton Rose Fulbright is a perfect example of the 
boom in the number of global law firms coming 
to the city.

“We supported the latter quite a lot and they’re 
up to 150 people now. 

“They built their base from scratch, with 
the reason being that they had access to the 
right talent, and they are led by office manager 
Kiran Radhakrishnan, who studied in the city,” 

continues Jen.
“Tax and insurance are big areas, but we are 

also seeing a lot of banks showing interest further 
North.

“We’ve got Durham’s Atom Bank, and there is 
a real finance base starting to show its head – in 
fact, we’ve just landed a London-headquartered 
company called Singletrack, which is opening a 
support centre in Newcastle.

“Such growth plays into the wider North 
East ecosystem because we also have the only 
national audit office outside of London and have 
HM Revenue and Customs’ digital hub, which 
is a main UK base working on tax and self-
assessments in Longbenton,” adds Jen.

Highlighting lower office costs, companies’ 
access to the ambitious and highly-skilled 
graduates rolling off the North East production 
line, and the more favourable cost of living for staff 
in the region, Jen says firms’ arrival in the North 
East is also luring back former natives.

“When you look at our property costs, in 
terms of offices, we are a lot lower than London, 
and if you’re a company taking several hundred 
thousand square foot, it quickly becomes a fair 
reduction,” she says.

“But property costs aren’t the only thing; it is 
the access to skills that are driving the projects 
these days.

“Furthermore, the roles exist here now; if you 
want to be a lawyer, a specialist tax accountant or 
an actuary, or you wish to work in the tech sector, 
you can get those roles. 

“We are also seeing a lot of very experienced 
hires moving back.

“For workers, North Shoring offers an 
alternative to raising a family around London, for 
example, which is expensive.

“Also, the average commute time here is about 
23/24 minutes, whereas in the capital it can be a 
few hours a day.

“In the North East, people know they will have 
access to schools, hospitals and the nightlife, all 

COVER STORY
North Shoring
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alongside the knowledge that if they need to work 
in London, they’re not too far away on the train.”

Jen’s views are supported by EY’s Michael, 
who says the area presents an attractive all-round 
package.

“The North East offers businesses access to 
the right people with the right skills, and it isn’t 
surprising to me that the decision was made to 
base our national financial services business here,” 
he says.

“Not only does the North East have a vibrant 
business community, it also has some of the finest 
universities in the UK and both factors combine to 
attract a consistently high standard of apprentices 
and graduates to the region.

“These young professionals are drawn to 
Newcastle, and other cities across the North 
East, not just by the variety of opportunities 
and favourable work-life balance, but also by its 
rich heritage and social, cultural and sporting 
attractions.”

The office senior partner at Deloitte Newcastle 
concurs. “People are choosing to work in the 
North East for a better quality of life and cost of 
living,” “We are attracting high-quality school 
leavers, part or fully-qualified people and it helps 
the talent pool that there is a cluster of large 
companies located in the North East doing the 
same," says Stephen.

“This method of entry into the firm is a great 
springboard to other areas of the business.”

Jonathan Walker, assistant director of policy at 
the North East England Chamber of Commerce, 
agrees, saying the region’s leisure portfolio makes 
it as desirable a place as anywhere in the country.

“We know we have a fantastic workforce 
and business environment, with skilled, loyal 
employees who excel in what they produce, and 
we definitely punch above our weight in terms of 
attracting major investment, as our offer is so cost-
effective,” he says.

“The work-life balance is also outstanding, 
with a great range of environments, from rural 
landscapes to bustling cities, helping attract 
investment and jobs.”

Jen says Newcastle is also benefiting from 
increased awareness of its position as a hotbed for 
innovation and its reputation as a collaborative 
environment where academia and industry unite.

Nowhere is this better highlighted than at 
the flagship Helix development, which is rising 

quickly on land that was once a Scottish and 
Newcastle Brewery bottling site.

Led by Newcastle City Council, Newcastle 
University and investor Legal & General, Helix 
features dedicated hubs focused on areas such 
as life sciences, future learning and digital 
technology, which all sit alongside Grade A office 
space.

It is also home to The Catalyst, a ground-
breaking building housing the UK’s National 
Innovation Centre for Ageing and the National 
Innovation Centre for Data, which, respectively, 
will help drive societal improvements and 
provide digital support to bolster commercial 
organisations’ growth.

“The assets we have here are helping with North 
Shoring,” says Jen.“Imagine if you’re an investment 
bank in a prime part of the city co-located with 
however many PhD students all studying big data 
analytics.

“Add in the North Atlantic Loop (a new 
generation of advanced fibre optic networking), 
which will mean data speeds from here to New 
York are quicker London’s, and that is huge in 
terms of financial trading.

“We have so much Grade A office new build 
coming on,” continues Jen, “and the interest in The 
Lumen at Helix [which will provide more than 
100,000sq ft business space] gives great confidence 
to Legal & General.

“But we don’t just have Helix,” she adds. “We 
also have Stephenson Quarter, which has the 
University Technical College, the hotel and further 
exciting plans, and East Pilgrim Street with the 
Bank House development too.

“These are very exciting times.”
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ADVERTISING FEATURE – LAW
Womble Bond Dickinson

Nigel Emmerson, partner and head of Womble Bond Dickinson's (WBD) Innovation initiative, 
discusses why innovation is so important to the North East's pre-eminent law firm

FORWARD-THINKING LAW FIRM

Today's clients expect just as much 
from their legal firm as they do from 
other non-legal service providers 
and we firmly believe the legal 
sector needs to embrace innovation 

in order to remain competitive, relevant and 
progressive. As a result, we don't see ourselves as 
just a law firm; we are a full-service organisation 
offering a wide range of products and services to 
suit our clients' ever-changing needs. 

We established our Innovation Group to help 
identify potential innovation opportunities 
and coordinate initiatives across the firm. The 
team comprises more than 100 lawyers, project 
managers, technologists, data analysts, knowledge 
managers and operations professionals, working 
together with our clients to develop and deliver 
effective legal work and resolve wider and complex 
business issues.

Our goal is to empower our lawyers to be 
able to solve real-world problems using the 
latest technology, enabling them to work more 
efficiently and deliver our services faster and at a 
lower cost while mitigating risks. 

Innovation is intrinsic to our business. 
We have received a number of accolades for 
innovation alone, most notably being ranked 
the 33rd most innovative law firm in Europe in 
the FT Innovative Lawyer Awards Europe 2019. 
The awards represent a unique analysis of the 
legal industry through interviews and extensive 
research, including robust client interviews and  
independent expert references. We consider it an 
honour to make the list.

We were successful in two categories. WBD 
was highly commended in the FT's 'Innovation 
in legal expertise: Enabling business growth and 
transformation' category. This recognised the 
firm's support of Newcastle City Council with 
its national pathfinder project, supported by the 
National Heritage Lottery Fund and the National 
Trust, to transform the business delivery model 
for its parks and open spaces. 

WBD was also shortlisted in the 'Innovation 
in the business of law: New business and service 

delivery models', which focused on our launch 
of WBD Advance, a solution pulling together all 
of our innovative technology and commercial 
services, which are becoming increasingly 
essential to clients alongside our traditional 
legal advice. It is one of many of our projects 
which looks to deliver high-quality, cost-
effective services for our clients. The relentless 
pace of innovation means that we need to keep 
challenging ourselves to think differently about 
how we can deliver the most value to our clients.

Another product we launched in 2019 is a 
new service for fast-growing businesses: WBD 
Accelerate, alongside a formal partnership with 
virtual acceleration community Yena, which 
supports entrepreneurs and the growth of start-
ups across the UK. 

We're now its official legal brand partner and 
will work with the network and its other partners 
to support and grow the community through 
advice, educational content and mentoring. 

In the North East, we are members of Dynamo, 
an enterprise IT cluster with 150 members 
representing the needs of the 40,000 people who 
work in the region's IT sector. We regularly speak 
at Dynamo events, in particular #CyberFest, an 
annual series of events helping build a cyber-
security ecosystem across the region. 

Internally, we host an annual Innovation Week 
across our UK and US offices. The event enables us 
to exchange best practice with our US colleagues, 
to find out more about the exciting initiatives 
happening across the firm and how we can apply 
them in our regions.

It has been a successful 2019 for our Innovation 
team and we're looking forward to seeing what 
challenges we can help our clients overcome in 
2020.

WOMBLE BOND DICKINSON
www.womblebonddickinson.
com/uk
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"Our goal is to empower 
our lawyers to be able to 

solve real-world problems"
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ADVERTISING FEATURE – LAW 
Muckle LLP

Litigators have long had a reputation for being argumentative and aggressive, but Muckle LLP's 
George Festing has made his success out of solving problems, not creating them. Richard Dawson 
speaks to George about his work in the music industry, advising clients on dispute resolution and 
intellectual property

BUILDING BRIDGES NOT 
BURNING BOATS

Many start out in life with dreams 
of making it big in the music 
business. George Festing, a 
partner in the dispute resolution 
team at Muckle LLP, was no 

different. A former songwriter and musician, who 

once appeared in the same line-up as Coldplay 
and Jools Holland, George's relationship with the 
law was fostered out of a lifelong love of music. 

While he hasn't exactly been playing to crowds 
of thousands, George has spent more than 15 
years specialising in entertainment law, advising 
on issues involving artists such as Iron Maiden 
and Duran Duran. 

The Hexham-born lawyer started his career in 
London, undertaking a training contract with a 
West End firm called The Simkins Partnership. 
"They did music, film, TV, advertising - things in 
the entertainment sector," George explains. 

"I spent two years training with them and then 
decided that of all the work I did there, it was the 
contentious work that I liked the most." 

One of the things George noticed when he 
qualified was the perception that if you're involved 
in this kind of work, you have to be argumentative, 
difficult and aggressive.

"The old school litigator is seen as a sort of 
'Rottweiler'. That isn't always very helpful for 
dispute resolution because really your job is to 
resolve a problem not create one." 

After spending the best part of ten years 
working in London and building strong links 
with clients in the entertainment industry, George 
moved back to the North East with his young 
family and joined the commercial litigation team 
at Muckle. 

Much of the work George has done since 
qualifying in 2003 relates to issues around 
intellectual property and rights infringement. 
In the music industry, this often arises where an 
artist falls out with a label, publisher or manager, 
or where band members fall out with each other 
over some aspect of their creative output. 

"Those were the classic music industry disputes 
of the 80s, 90s and 2000s," says George. "Since 
then, a lot more of the contentious work is in and 
around the tech space. 

"When I started, there wasn't online 
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infringement, there wasn't peer to peer file 
sharing. Today, so much of the monetisation of 
music is online." 

When it comes to intellectual property, many 
businesses come up against similar rights issues 
because of the prevalence of technology and the 
web.  Computer programmes are copyright works 
in the same way that a song is a copyright work. 

Issues around infringement can arise where, 
for example, a software developer might build 
an app for a client and if the relationship then 
sours, there's a dispute over the rights to use the 
software. 

"So similar copyright issues arise whether it 
is between a songwriter and the publisher or 
between a developer and the developer's client," 
George explains. 

What's clear is that when it comes to litigation, 
because you're dealing with relationships between 
people, it doesn't matter whether the context is 
the music business, the tech business or any other 
industry –  there are common themes.

George clarifies: "The law is different, and it 
dictates what the legal recourse might be, but the 
human element is the same. You're dealing with 
people who are in a difficult place." 

That's why it's important to have a legal 
representative that is more concerned with 
building bridges and getting to the end of 
whatever's caused the problem in the first place. 

One of the interesting cases George has worked 
on recently was when he represented Andy Taylor 
from Duran Duran in relation to a dispute over 
the band's contractual obligations in the UK and 
whether or not US statutory copyright provisions 
trumped the UK agreement. 

George says: "They had signed UK publishing 
agreements granting worldwide rights but under 
US copyright legislation, after a certain period of 
time, the author is entitled to their rights back. 

"[The case] had very significant implications for 
rights in relation to a whole stack of major artists." 

The Duran Duran case was one example of 
where work that would normally be done in 
London has come to Muckle in the North East. 

George puts this down to the breadth of 
expertise available at the Newcastle-based firm, 
which has recruited many of its lawyers from 
London and large national practices. Muckle has 
experienced solicitors with expertise in a diverse 
cross-section of legal issues, from private client 
and agriculture through to corporate, banking, 
property, employment and commercial. 

"People need that breadth of service," says 
George. 

Given that Muckle was recently ranked top in 
the North for commercial litigation by Legal 500 
UK, it looks like their approach is perfectly on 
song.

MUCKLE LLP
www.muckle-llp.com 
@MuckleLLP

Muckle LLP is a Silver Corporate 

Partner of Sage Gateshead, 

where George is pictured 

i
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INTERVIEW 
Deb Sharratt

Deb Sharratt has spent the past 24 years building an impressive CV in an industry that's often 
trivialised. Here, she talks to Alison Cowie about her varied public relations career and how the 
growth of professional qualifications is helping to combat misconceptions 

KEEPING IT PROFESSIONAL

The image of Absolutely Fabulous's 
Edina Monsoon (created and 
performed by comic genius Jennifer 
Saunders) spending her days 
drinking, shopping and generally 

making as much mischief as she could – all in the 
guise of owning a public relations (PR) company 
– has endured in the memory. But the high jinks 
of this award-winning series have done little to 
promote the reputation of an industry that has 
become ever more critical to companies and 
organisations of all sector, size and location. 

Deb Sharratt studied media, culture and society 
at the University of Birmingham and trained to 
be a probation officer before changing tack and 
becoming fundraising and PR manager at local 
children's charity Children North East in 1996.

"I think I got the job because I had the social 
work background from my probation training and 
the media from my university course," she reflects. 
"That was my route in."

Deb was drawn to the PR side of the role and 
she helped develop the Sandcastle Challenge in 
association with RIBA – the popular North East 
fundraising event that is still held annually. She 
also sat on the board and reported directly to the 
trustees.

It was the charity's supportive chief executive 
who encouraged Deb to take her first professional 
qualification – the CAM (now CIPR) Certificate in 
Communications, Advertising and Marketing.

"The course was brilliant," Deb recalls. "It gave 
me that wider knowledge, especially around the 
ethical practice of PR. I also got to meet other 
people in the industry, which helped me to start 
developing a network."

Deb stayed at Children North East for 
two years, before becoming a press officer at 
Pubmaster, which ran an estate of 3000 pubs 
across the UK. 

Deb, who was promoted to PR and event 
manager, delivered a variety of responsibilities at 
the company.

"There was a lot of media relations, investor 
relations, event management, community 
engagement and internal communications," she 
explains.

The PR specialist – who is originally from 
County Durham – also recalls producing scripts 
for the chief executive, which were recorded onto 
cassette for Pubmaster's business development 
managers to listen to in their cars while they were 
on the road. 

"Today, it would be a podcast that you'd 
send electronically but we had to work with the 
technology that we had," Deb adds. 

At Pubmaster, Deb continued her professional 
studies – completing her CAM Diploma – which 
she reports further bolstered her PR knowledge 
and support network.

Having worked in the charitable and private 
sectors, Deb moved to the public sector, taking up 
the position of PR specialist advisor at the regional 
development agency One North East in 2004.

It was the first time Deb was part of a team of 
communications peers. 

"It was great because we could bounce ideas 
around and learn from each other," she recalls. 

Deb initially worked in corporate PR before 
moving into tourism. She delivered extensive 
cross-sector partnership work and played an 
instrumental role in developing the 'Passionate 
People, Passionate Places' campaign. 

"PR isn't always looked 
upon fondly because people 

don't understand it...
as an industry, we must 

demonstrate that PR has a 
value to organisations"
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"It was one of those campaigns that people were 
instantly interested in," says Deb. "There was a 
lot of investment happening in the North East at 
the time and people wanted to shout about that – 
especially outside the region."

While at One North East, Deb took her 
professional studies to another level – completing 
an MA in Marketing at Northumbria University. 
It provided her with an in-depth academic 
grounding in the subject, and increased 
confidence.

"I'm not a natural salesperson; I have to 
understand and truly believe in something to 
convince others about it," she explains.

"Professional and academic qualifications have 

helped me achieve that in PR and marketing. 
They've given me knowledge and confidence. 
I find that if you're confident, people are more 
willing to be influenced by you."

When the regional development agencies were 
disbanded in 2010, Deb – and the rest of the One 
North East team – were made redundant. 

With two small children, Deb decided to set 
up her own PR consultancy while she looked for 
a role that would provide the work-life balance 
she craved. But a decade later, Deb is still working 
independently. 

As DebSharratt Communications – the PR 
specialist has worked across the public and private 
sector in technology, tourism, travel, sport and 
leisure and hospitality.

"People use my services for the public relation 
gaps in their own organisations," says Deb. 

It was while she was consulting for a gymnastics 
club that a chance encounter kick-started her 
teaching career. 

"The organisation was run by a lecturer from 
Northumbria University who asked if I would 
deliver a guest lecture in grassroots sports 
marketing," Deb explains.

"I'd never considered teaching before but I 
thought, why not?” 

Deb now lectures at the University of 
Sunderland and Newcastle University. She also 
teaches professional qualifications at Gosforth-
based nesma (North East Sales and Marketing 
Academy).

With her teaching, Deb can impart the 
knowledge and support that has proved so 
beneficial to her career. 

"PR is one of those professions where you 
don't need a qualification to do it, however, as 
professional practitioners, we have a duty to make 
sure we're giving strategic counsel and the best 
advice that we can,” she says. “One of the ways to 
ensure that is by completing qualifications, which 
can be gained in a number of different ways now. 

"You can do undergraduate and postgraduate 
degrees in PR or you can go down the professional 
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qualification route. CIPR now offers three levels 
of courses, which are the equivalent to A level, 
degree and postgraduate, as well as specialist 
diplomas in communications, public affairs and 
digital PR."

Deb also maintains that her teaching is a two-
way process. 

"I learn from students because they're working 
in PR too. One of the things I love about PR 
is having that debate; people from different 
organisations coming together and chatting, 
discussing different ideas and solving problems." 

This idea of community is important for Deb, 
who has been a member of the Chartered Institute 
of Public Relations (CIPR) for the past 22 years 
and is currently a council member. 

"It has really benefited me by being part of a 
network of PR practitioners who I could engage 
with and learn from," she says. 

Deb is also vice-president of CIPR North 
East – the voluntary regional committee of the 
professional body – and in 2019 she helped 
establish the Strategic Communicators' Forum.

"The forum aims to engage these people who 
are operating at a very high level," Deb explains. 
"We held four events in 2019 where we invited 
experts from Heathrow Airport and Iceland 
Foods to discuss how they deliver PR in their 
organisations and overcome challenges."

Deb – who remains committed to her own 
continuous professional development – achieved 
Chartered status in October 2019. This comprised 
taking part in a demanding assessment day where 
she was required to demonstrate high-level 
strategic PR advice. 

While Deb admits the assessment was tough, 
she's keen that more regional PR practitioners 
follow her lead. 

"At CIPR North East, we're very focused on 
promoting the Chartership and we're proud that 
now almost ten per cent of our regional members 
are Chartered."

Looking to the future and Deb believes that PR 
must continue to work to shake the shackles of the 

industry, which has been misrepresented in the 
media for years.

"PR isn't always looked upon fondly because 
people don't understand it," says Deb. "As an 
industry, we must demonstrate that PR has a value 
to organisations. 

"It's not just about getting coverage in the 
newspapers or getting likes on Facebook; it's much 
more than that."

Deb believes that professional qualifications are 
an important way to achieve this clarification.

"Professional qualifications demonstrate that 
we're committed, that we can have an impact, that 
we understand what we're doing and why we're 
doing it."

DEBSHARRATT 
COMMUNICATIONS
www.debsharratt.co.uk
@debsharratt 
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ADVERTISING FEATURE – EDUCATION
Newcastle College 

How a partnership between Newcastle College and Hodgson Sayers is proving to be a success for 
the North East roofing industry

A PARTNERSHIP FOR SUCCESS

Vocational education is Newcastle 
College's strength, whether that's 
across its further education 
provision, higher education or 
apprenticeships of all levels. The 

college firmly believes that everyone should have 
the opportunity to achieve their goals and one 
of its key priorities is to forge relationships with 
employers, both large and small across the North 
East, which allows it to develop curriculum and 
skills training centred around the ever-changing 
needs of industry.

One of those companies is Stanley-based 
building and roofing specialist Hodgson Sayers, 
which partnered with Newcastle College in 2013 
to deliver apprenticeships for both new and 
existing members of its team.

Mike Wade, finance manager at Hodgson 
Sayers, explains: "We have long been an advocate 
of the apprenticeship delivery model, with our 
executive chairman, managing director and 
operations manager being products of that regime.

"For a number of years, our apprentices for 
both the flat roofing and the slating and tiling 
disciplines, travelled to other cities, as there 
was no local training facility. Indeed, our first 
apprentices travelled to Birmingham.

"When training facilities were developed at 
Newcastle College, we were keen to be involved 
and the relationship grew from there. We met with 
principal Tony Lewin to discuss how the delivery 
of the courses should meet our skills requirements. 
High on the agenda was to ensure communication 
channels between the college and Hodgson Sayers 
were robust enough to withstand the inevitable 
challenges young people would present."

Over the past six years, the college has 
supported Hodgson Sayers to train 39 apprentices 
in roofing, slating and tiling. During that time, 
a number of changes to apprenticeships were 
introduced, including the Apprenticeship Levy, 
which resulted in the North East having the lowest 
number of apprentices in training across the entire 
country. 

Despite this, Newcastle College firmly believes 
that apprenticeships are key to supporting the 
region's skills needs and the North East Local 
Enterprise Partnership's target of 100,000 new 
jobs by 2024.

Lynsey Whitehead, director of apprenticeships 
at Newcastle College, explains: "Skills are at the 
heart of our regional economy and education and 
hands-on training are critical to developing the 
skills needed to grow the North East and push us 
forward.

"Apprenticeships allow employers and 
education providers to develop skilled workers 
together, ensuring that we meet the needs of 
business, the needs of industry and the needs 
of the region, while giving apprentices the 
opportunity to develop a long-term, rewarding 
career."

The team at Hodgson Sayers agrees that 
apprenticeships are still the way forward for 
training in its industry, with Mike continuing: 
"While we recognise there are challenges ahead 
following the introduction of the Apprenticeship 
Levy and Trailblazer Standards, we will work with 
Newcastle College to ensure our skills training 
needs continue to be met. 

"With our total payroll being on the cusp of 
the threshold of the Levy limit, we have had to 
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manage this carefully but with the assistance of 
the Construction Industry Training Board (CITB), 
Newcastle College and the relatively simple 
process on the Government website, this has 
not proven to be a difficulty. We're committed to 
investing in the future of all of our team members, 
whether new or existing, and believe this strategy 
is key to our future.

"Apprenticeships are one of the main training 
routes we have used for those joining us at the 
start of their employment journey in construction. 
A mixture of on and off-the-job training provides 
practical skills that would be difficult to replicate 
otherwise.

"The discipline of 20 per cent off-the-job 
training ensures those basic lessons are learned 
in blocks of one or two weeks for our trade 
apprentices and then applied during the periods 
when they are on-the-job. This has worked well 
for us in the past. It delivers operatives ready to 
continue their learning and development and who 
become competent tradesmen, contributing to the 
ongoing success of our business."

And there is no doubt that apprenticeships 
have contributed to the ongoing success of the 
business, with so many senior members of the 
team climbing the ladder from that route. 

Now, apprentices are tested against the best in 
the country and the company's partnership with 
Newcastle College has resulted in a number of 
successes at national skills competitions in recent 
years. 

This year, apprentices Jordan Condren and 
David Crank achieved the gold and bronze 
positions respectively at WorldSkills UK, the 
nation's largest skills competition.

The duo showcased their skills in different 
aspects of flat roofing and tiling in front of 80,000 
people over the two-day event.

It is these successes which prove that 
apprentices produce a skilled and talented 
workforce and are still very much fit for purpose. 

Mike continues: "Our ongoing relationship with 
Newcastle College is one we value greatly and we 
have always appreciated that the fantastic tutoring 

our apprentices receive, alongside in-house 
training, is why they are the cream of the crop.

"The ease of communication between the 
college and ourselves is a key benefit. We have 
been able to stress our skills requirements, as well 
as the softer learning and mentoring needs, to 
ensure apprentices come to us work-ready and 
with the desire to continue their learning journey. 

"There are challenges and a degree of 
uncertainty in the future over the Brexit process 
but rest assured that construction will survive, as 
we all need buildings to live and work in! We will 
continue to work with the college, the CITB and 
appropriate industry bodies to ensure our skills 
requirements are met."

Lynsey concludes: "Our partnership with 
Hodgson Sayers is extremely important to us 
and is a fantastic example of just how effective 
apprenticeships and skills development can be 
in meeting the needs of business and the wider 
region when done right.

"It is through close working relationships with 
employers like Hodgson Sayers that Newcastle 
College can adapt and develop curriculum to meet 
the needs of employers and produce a talented 
workforce for the future of the North East."

NEWCASTLE COLLEGE 
www.ncl-coll.ac.uk
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ADVERTISING FEATURE – FINANCE
Armstrong Watson

It has been a momentous year for Armstrong Watson in the North East, with expansion across the 
region, growth across services and sectors, and the welcoming of new colleagues to its Quayside-
based office

SPOTTING OPPORTUNITY AND 
SUPPORTING GROWTH

ARMSTRONG WATSON
If you would like to talk about 

the opportunities for your 

business, contact Chris McCourt 

at Armstrong Watson on 0191 

434 0830 or chris.mccourt@
armstrongwatson.co.uk 
www.armstrongwatson.co.uk
@ArmstrongWatson
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L ast year proved a transformational year 
for Armstrong Watson. In September 
2019, corporate finance partner Chris 
McCourt joined the Newcastle team   
from MHA Tait Walker, taking up the 

role of lead office partner. 
Chris has a passion for his native region and 

extensive experience of advising businesses across 
the area, having previously held the position of 
chief operating officer at the North East England 
Chamber of Commerce.

The move into Newcastle in late 2018 
continued Armstrong Watson’s swift growth, 
coming as it did after the acquisition of Haines 
Watts’ former Glasgow office in February that 
year.

It brought the total number of offices to 
17 across the North of England and Scotland 
and secured the firm’s position as a top 30 
accountancy firm. 

The launch of the Newcastle base also 
complemented the firm’s existing strong presence 
in the North East, which already includes a 
long-established office in Hexham and another in 
Northallerton, just over the Yorkshire border. 

The passion and strength to support businesses 
in the North East is echoed by Chris.

“I believe the North East is a region with 
fantastic, ambitious businesses that can thrive 
despite what have been uncertain times,” says 
Chris.

However, he also has cautionary advice for 
businesses.

“Given what happened during 2019, it is more 
important than ever that business owners and 
managers understand what all of their options 
are – whether they are looking to fund growth, 
capitalise on new opportunities, manage their 
business through Brexit or realise the value they 
have built,” adds Chris.

Having recently returned to the North East 
from London, Jim Meakin, Newcastle tax partner, 

also recognises the economic importance of 
the region and can see why Armstrong Watson 
identified the huge opportunities for businesses 
based in Newcastle and surrounding areas, and 
how a firm like Armstrong Watson is perfectly 
placed to drive these forward.

“Having seen the attraction of joining 
Armstrong Watson as head of tax, it became 
apparent that we had a shared view of the 
opportunity here in the North East,” says Jim.

“We’re here to help businesses in the region 
maximise their succession opportunities and we 
are taking to them the message that Armstrong 
Watson has the resource and expertise to help 
them make the most of what they have built up 
when the time is right.”

With the firm now exceeding 420 colleagues, 
the continued expansion of Armstrong Watson 
has also seen an increase in expertise in key 
areas, with services including specialist tax 
advice, corporate finance, commercial funding, 
dispute resolution, financial planning and wealth 
management, forensic accounting, strategic 
business advisory services, asset management, 
restructuring, recovery and insolvency, and 
payroll.  

More recently, the firm launched a new client 
technology division, incorporating cyber security 
support and ERP/finance technology guidance 
and sourcing.

Looking towards 2020, Chris concludes: “We 
have strong, well-established roots across the 
North of England and our unique proposition 
allows us to be big enough to advise and support 
businesses of any size across the full remit of 
accounting services, but also enables us to provide 
a truly partner-led business advisory relationship. 

“We look forward to increasing our presence 
within the region in 2020, working with clients 
across the city and cementing our position as 
the ‘go-to’ firm for family-owned businesses 
throughout the North East.”
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ADVERTISING FEATURE – HEALTH 
Cumbria, Northumberland, Tyne and Wear NHS Foundation Trust

John Lawlor is chief executive of one of the largest NHS trusts for mental health and disability 
services in the UK. Richard Dawson sits down with him to discuss his business journey, the 
challenges facing mental health provision and how business leaders can play their part

LEADING BY EXAMPLE 

Cumbria, Northumberland, Tyne 
and Wear NHS Foundation Trust 
(CNTW) is one of the largest 
mental health and disability 
services providers in the UK. It 

covers a population of 1.7 million people with 
7000 dedicated staff and £380 million in revenue. 

Leading the organisation from the front is John 
Lawlor, chief executive of CNTW. Regarded by 
many as an inspirational boss, John’s business 

journey has seen him take on a number of 
different roles in the public sector. 

From working as a schoolteacher in Doncaster 
during the 1984-85 Miner’s Strike to becoming a 
statistician in the Government Statistical Service, 
John entered the NHS in the mid 90s, working 
his way up to chief executive level thereafter. He’s 
been chief executive of CNTW since 2014, a job 
he describes as “the best I’ve ever had.” 

For John, being in charge of mental health 
provision for the North East is also deeply 
personal. He talks openly and honestly about his 
own struggles with depression, a condition that 
has affected him for 20 years. 

Asked what it means to be at the top of an 
organisation that has helped him deal with some 
of his own issues, John says: “I didn’t come to do 
the job because of that, but I’d like to think I can 
sort of wear two hats. I can be the chief executive 
and I can be a punter.” 

Having been a service user himself, John is 
uniquely placed to be able to see both sides of the 
organisation, identifying areas for improvement 
and working to deliver a patient-centred approach. 
He is also the clearest example of a mental health 
champion that you will find in any business, 
showing others that mental illness does not have 
to be a barrier to achieving your ambition.  

Since John took over CNTW, the Care Quality 
Commission has given the trust successive 
Outstanding ratings in 2016 and 2018. He has 
also implemented numerous cultural changes to 
the organisation, moving from a top down model 
to what John describes as collective leadership. 
Walking around the central office at St Nicholas 
Hospital, you can see the positive impact this style 
of leadership has had on the smiling faces of staff. 

John explains: “We spent a long time developing 
what we call ‘collective leadership’ – how do we 
make staff at all levels feel more in control of 
decisions and how we do things?

“All the evidence says, if you show that you 
value your staff, you show that you listen to them, 
you support them to try things out; you improve 
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morale and you often get better results.”
CNTW, like any other frontline NHS service, 

does have its challenges. John highlights a 
number of areas that he and the team are working 
to address. One such area is the ever-growing 
numbers of people presenting to their GP with 
mental health issues. 

Increased demand is clearly a welcome 
indication that some of the stigma around mental 
health is abating. After all, it is estimated that in 
any given year, one quarter of the population is 
likely to be suffering with some mental illness, so 
it’s good to see more people coming forward. 

“But there’s a double-edged sword with that,” 
says John. “The more that people talk about 
mental health issues, the more they present to 
their GPs or somewhere else and want help and 
the capacity isn’t able to grow fast enough to 
support all of those people.” 

John clarifies that this is a nice problem to have 
and discusses various steps being taken to alleviate 
some of the pressures on the service. 

He says: “We’ve introduced single points of 
access where GPs can get in touch and get advice 
to try and avoid them referring someone in and 
sitting on the waiting list when they didn’t need 
to.”

CNTW is also one of the first trusts to fully 
implement electronic patient records, meaning 
that staff can go anywhere in the country and 
access any of their patient’s information. 

CNTW has also launched a prevention agenda 
to help keep people well, support them before they 
need to access services, and is encouraging other 
public services and the business community to 
do more to employ people suffering from mental 
health issues and support wellbeing in their 
workplaces. 

John explains that only eight per cent of people 
with very serious mental health issues are in work. 
“Over 90 per cent are not in work and we know 
from the work that we do that many of them can 
be in work. They clearly still need to go through 
the recruitment processes but all we’re asking is 

for employers to be objective,” he says.
John is also challenging business leaders to 

open up about their own mental health issues and 
adopt his collective approach to leadership. 

“Another big thing is about role models,” he 
says. “If you have mental health issues and you say 
that you have or have had them, that will free up 
people [in the organisation] to talk about things 
much more openly.” 

John believes passionately in what the service 
is trying to achieve. He has enormous respect for 
the support workers and carers who make a real 
difference on the frontline day in, day out. As both 
a service user and a chief executive, it’s safe to say 
that CNTW is in the hands of someone who really 
gets it. 

CUMBRIA, 
NORTHUMBERLAND, TYNE 
AND WEAR NHS 
FOUNDATION TRUST
www.cntw.nhs.uk 
@CNTWNHS 

i



50

ADVERTISING FEATURE – FINANCE 
Leathers 

From taking a risk 30 years ago in branching out on his own, Michael Leather has now built one of 
the most esteemed and successful chartered accountants in the North of England. Here, Michael 
discusses the future for Leathers and why, despite the strong growth of the business, its core 
values will never change

LEATHERS REACHES LANDMARK 
ANNIVERSARY 

June 1, 1990, is a day that Michael 
Leather remembers very clearly. 
It was day one of his new venture, 
having left his previous – and 
very successful – role at one of 

the Big Four accountancy firms to set up his own 
business, Leathers. 

"I put on my suit and tie, went downstairs in my 
house and thought, 'What do I do now?' At that 
point, it all felt very real and a bit terrifying. It was 

a huge decision to leave my job and set up on my 
own," he remembers. 

But 30 years on, the success of that decision can 
be in little doubt. Leathers has become one of the 
most highly-esteemed accountants in the North of 
England, with recent back-to-back wins as small 
firm of the year at the North East Accountancy 
Awards, and a reputation for its ability to solve the 
kinds of complex tax issues that other firms just 
cannot handle.

Its client list is the envy of many a competitor – 
Leathers acts for businesses around the world, as 
far afield as Canada and South Africa, and at one 
point had four clients on the Sunday Times Rich 
List. 

It has built long and trusting relationships with 
countless businesses and families throughout the 
UK, through its absolute commitment to offering 
a personal service to every client. 

Despite being based in the North East, much of 
its work continues to come from London and the 
South East. 

The Leathers team is expert and fast-growing. 
Several of the senior figures at Leathers have been 
with the firm since they were trainees, including 
partner Ryan Harrison, who has become one of 
the North's leading private client tax advisors 
under Michael's guidance.

Together, they are mapping the future of 
Leathers, helping to guide it to the next level as 
the firm – which now has offices in Newcastle, 
Durham and Harrogate – enters its fourth decade 
of business. 

"Since that first day, when I didn't really know 
what was going to come next, it has all come 
together quite well. We have seen huge growth as 
a business, with a continually growing team and 
client base and instructions coming in from across 
the world," says Michael. 

"We have an outstanding team and have a lot 
of young people within it - scarily, some of them 
weren't even born when I set up Leathers - and 
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Ryan was only four-years-old at the time.
"Alongside the recruitment of established senior 

figures, we have a culture of offering opportunities 
to ambitious young people, developing them 
to their full potential and creating a business 
they want to be part of. This is a team effort and 
everyone shares our vision and ambitions." 

For Michael, client service is at the heart of 
the 'Leathers difference' and is something he is as 
committed to delivering today as he was on June 
1, 1990.  

"We offer the highest standards of personal 
service and communication to each and every 
client, and this is something I am proud Leathers 
is known for. 

"I am a firm believer in picking up the phone 
instead of relying on email, in speaking to people 
directly, in writing a letter. That shouldn't be seen 
as an old fashioned way of doing things; in fact, 
it is this very personal approach that allows you 
to get to know people, so you can understand 
them, their business and circumstances to enable 
you to offer the insightful advice they need," says 
Michael. 

"Often, we are able to foresee problems for our 
clients before they arise, and that comes from 
investing the time so they come to know and 
trust us. This has proved so important in forming 
the strong relationships we have with so many 
clients, and I genuinely believe this is a big factor 
in why they stay with us. We have clients now who 
have been clients since 1990, and new clients are 
coming to us all the time. While we have grown 
significantly since that time, and continue to grow 
now and into the future, our levels of client service 
will never change." 

Looking forward, 2020 is a significant year 
for Leathers, not least because of its milestone 
anniversary, but in its strategic growth plan. The 
business continued to make strong gains last year, 
with some significant new client wins along the 
way, and is now ready to reap the rewards of its 
progress.

"We have seen another year of growth across 
the business, so now is an ideal time to start a 
new chapter as we mark 30 years and build for 
the future. Having moved into our Collingwood 
Street headquarters in Newcastle last January, we 
now occupy one of the most prestigious business 
addresses in the city, which is an ideal setting to 

welcome clients into. That in itself has made a 
difference to our profile, and will continue to do 
so," says Michael.  

"The progress we have seen in Harrogate and 
across Yorkshire has been even quicker than we 
imagined, and that is a key territory for us in 
the near future. Ryan has been instrumental in 
leading the development of our Harrogate office, 
and despite being there for just over a year, he is 
winning new instructions by the week. We have 
always acted for clients throughout Yorkshire, but 
the opening of an office there has enabled us to 
build on the work we have done previously."

And in another development for the business, 
2020 also marks year two for Leathers' partner 
business, Leathers Corporate Finance, led by 
award-winning dealmakers Abu Ali and Phil 
Williams and with Michael as executive chairman, 
after a highly successful first 12 months. 

"Leathers has, for many years, been involved 
in highly significant corporate finance deals on a 
national basis, but it is an area in which we have 
never publicised our involvement. The creation 
of Leathers Corporate Finance has brought an 
ambitious and dynamic new business into the 
region's corporate finance market, and Abu 
and Phil have done a fantastic job of leading it," 
Michael explains.

"In their first 12 months, they have been 
involved in a number of prominent deal processes 
and have even taken on their first member of staff, 
months ahead of when they planned to do so. I 
have no doubt this will be another area of strong 
growth for the Leathers brand in the year ahead 
and beyond."

LEATHERS
www.weareleathers.com
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Northumberland College has officially embarked on its ambitious investment programme, 
following the appointment of a project management company

Northumberland College, which 
is part of Education Partnership 
North East, has announced 
the appointment of real estate 
consultants Hollis to project 

manage the first phase of its multi-million-
pound investment programme, which will bring 
significant benefits to students and the local 
economy.

Nigel Harrett, principal of Northumberland 
College, says: "I am delighted to be working with 
Hollis, which will take us a step closer to realising 
our ambitious new vision of excellence for 
Northumberland College. The new investments 
will provide our students with an outstanding 
learning environment and state-of-the-art, 
industry-standard facilities. 

"It will further support the college in 
transforming lives, improving the student 
experience and ensuring the delivery of an 
innovative and career-focused curriculum."

Phase one of the extensive redevelopment 
programme includes the creation of an advanced, 
state-of-the-art digital academy and a new health 
simulation ward at the college's Ashington 
campus. The student experience will also be 

enhanced with the development of a dynamic 
student hub providing a central space for students 
to relax and engage with each other, and access a 
wide range of specialist support staff and services 
such as advice on finance, careers, wellbeing and 
student support.

Its Kirkley Hall campus, near Ponteland, 
will see the construction of a bespoke equine 

NORTH EAST COLLEGE STARTS 
TRANSFORMATIONAL PROJECT 

ADVERTISING FEATURE – EDUCATION
Northumberland College 
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centre, including a new 38x48 square metre 
indoor arena with viewing gallery (subject to 
planning permission), a new education hub to 
accommodate the delivery of equine management 
skills such as farriery, dentistry and physiotherapy, 
plus renovations to existing equine facilities. 

The improvements will enable the college to 
become a centre of excellence for equine education 
and the facilities will be available for hire to local 
riding clubs and support local horse owners in the 
management of their own animals.

Animal management students will benefit from 
a renovation project within the on-site zoo at 
Kirkley Hall to enhance all teaching spaces and 
animal enclosures. Two new learning spaces will 
also be created, the zoo's collection of animals will 
be expanded and a state-of-the-art zoo kitchen 
will be developed to ensure students can achieve 
the core competencies in animal husbandry.

A range of new, highly-specialist and inspiring 
resources for students with special educational 
needs and disabilities (SEND) at Kirkley Hall will 
include a modern and innovative space to allow 
students to develop their independence, raise their 
aspirations and be fully included within all aspects 
of college life. The new facilities will support 
them to achieve their potential in a stimulating 
learning environment, with a reshaped curriculum 
personalised to their individual needs.

The investments will provide staff and students 
with outstanding new facilities and support the 
development of high-level technical skills. In 
addition, there will be extensive refurbishment 
of existing buildings across the college and 
works to improve health and safety standards, 
including brand new windows, a modern heating 
system, new boundary fencing and refurbished 
classrooms. 

The first phase of the redevelopment 
programme is already underway and the college's 
facilities are beginning to transform into a 
modern, careers and skills-focused centre for 
school leavers and adults in Northumberland. 

Hollis has awarded contracts to North East 
based companies SV Rutter, EHL UK, Group 
Tegula Ltd, MJ Phoenix and Aptus Ltd to progress 
works. 

David Cox, partner at Hollis, says: "We have 

worked with Northumberland College for a 
number of years and are delighted to be project 
managing this redevelopment programme. We 
are honoured to be involved in such a significant 
investment and bringing phase one of this vision 
to fruition. 

"We are also committed to working with local 
contractors and consultants throughout the 
project, which will be hugely beneficial to the 
North East region."

Northumberland College merged with 
Sunderland College in March this year to create 
Education Partnership North East, one of the 
largest college groups in the UK. The multi-
million-pound investment programme at 
Northumberland College is part of the group's 
bold new strategic plan and it will ensure that 
Northumberland College is one of the region's 
leading education and training providers. 

NORTHUMBERLAND 
COLLEGE 
For more information about 

Northumberland College and its 

extensive range of courses, visit 

the next open event or call 01670 

841 200.

www.northumberland.ac.uk
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Photos: (top) Proposed new open plan reception 
area, (above, left) proposed new digital academy 
interior, (bottom, left) proposed new extension 
for SEND facilities, (above) Proposed new Equine 
Centre
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BUILT ENVIRONMENT - NEWS

NORTH EAST                                                            

Housing market slowdown                                                                                                                  
Optimism in the North East's construction sector has taken a 
dip, according to the results of the latest RICS Construction and 
Infrastructure Market Survey.

There is a notable deceleration in workloads, with 13 per cent of 
the region's construction professionals reporting a rise in workloads 
during the third quarter of the year, which is down from 21 per cent 
in the second quarter of the year. Construction activity on private 
housing schemes fell, though there was a small increase in public 
housing starts.

The results are not encouraging, given the Government's 
commitments to addressing the UK's housing supply issue, and 
seem to suggest it will be difficult to fulfil housing build ambition. 
However, when questioned about how the industry can help 
address housing supply, 40 per cent of contributors to the survey 
believe that Build to Rent will be a game-changer in increasing 
housing stock within ten years.

NEWCASTLE

More lettings at The Pearl                                                                                                                
The office agency team at Naylors Gavin Black has concluded 
a duo of lettings at The Pearl, the refurbished city centre office 
building on Newcastle's New Bridge Street.

Multinational human resource consulting firm Randstad has 
moved into the eight-storey building alongside Alere, part of a 
global medical and healthcare firm based in the USA, leaving only a 
small number of suites available for prospective tenants of £17.50 
per sq ft.

Both Randstad, which has agreed a ten-year lease for a 3456 
sq ft seventh-floor suite, and Alere, whose new second-floor base 
will be used for medical assessments, will benefit from open-plan, 
air-conditioned office space with gold-rated superfast broadband, 
high-efficiency lighting and panoramic views.
Stephen Bradley, director of asset management at Hermes Fund 

Managers Limited, which manages The Pearl, said: "Our £3 million 
refurbishment of this iconic property has created an airy and 
modern working environment that suits a broad range of occupiers, 
including Barton Wilmore, Maersk and Shared Interest Society."
Joint agent is Knight Frank.

NORTH TYNESIDE

New tenant for Northumberland Business Park
MJM Commercial and Avison Young, jointly acting on behalf of 
Gladman Developments, have secured the long-term letting of 2 
Berrymoor Court, Northumberland Business Park, Cramlington, to 
Quanta Services Group.

The 10,070 sq ft (936 sq m) unit is detached with high 
specification office space. Quanta Services supplies engineering, 

procurement and construction services to the energy industry. 
Relocating from Quorum Business Park, Quanta committed to a 
ten-year Gladman Developments lease.

The joint agents are marketing other units on the park ranging in 
size from 3500 sq ft to 25,500 sq ft.

IN ASSOCIATION WITH:
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Delivering regional results 
through collaboration

The North East LEP's Strategic Economic Plan 
for developing our regional economy identifies 
digital and advanced manufacturing as two 
sectors with strong potential for growth.

To support these important ambitions, private 
and public sectors need to work together 
effectively to create the next generation of 
business space to accommodate future growth.

Naylors Gavin Black is working on numerous 
development projects where local authorities are 
actively collaborating with developers, investors 
and professional advisers to help deliver state-
of-the-art-buildings that will not only help attract 
inward investment but provide a growth platform 
for homegrown enterprises.

In Sunderland, we recently concluded the 
letting to Penshaw View at The Beam, the first 
new building at the former Vaux brewery site. 
In November, it was also announced that Legal 
and General has backed a masterplan for the 
regeneration of the city centre, after agreeing a 
£100 million deal with Sunderland City Council. 
This commitment will deliver three more buildings 
at Vaux, enabling Sunderland to accommodate 
some of the many success stories in the region's 
digital sector.

As Grade A office space in the region is, on 
average, 76 per cent cheaper than London, there 
is a genuine business case for North Shoring, so 
the letting to Ocado should be the first of many.

At Newcastle's Helix, Naylors Gavin Black is 
proud to be appointed on The Biosphere, a new 
specialist facility tailored to the commercialisation 
of life sciences, which is now more than 50 per 
cent let, with further enquiries in the pipeline.

Helix has seen Legal and General, Newcastle 
City Council and Newcastle University working 
together on a £350 million flagship scheme, 

which is also delivering Grade A offices in the 
city.

Six miles west of Helix, the masterplan for 
the forthcoming Newcastle International Airport 
Business Park includes provision for 175,000 
sq ft of Grade A offices and 450,000 sq ft of 
distribution, freight and warehousing.

Naylors Gavin Black is providing consultancy 
and agency expertise to Newcastle Airport, 
Newcastle Council and Tynexe Developments 
- the three partners behind one of the region's 
most strategically important developments.

Meanwhile, in Durham, we are joint agent on 
Integra 61, where a two million sq ft facility is 
currently under construction following a major 
pre-let to a leading internet retailer. Due for 
completion in summer 2020, these substantial 
premises will underpin the wider development 
of the 200-acre site, which sits next to the A1 at 
Bowburn.

Naylors Gavin Black was recently appointed 
joint agent for The International Advanced 
Manufacturing Park (IAMP) working with HBD, 
South Tyneside Council and Sunderland City 
Council. With up to 150 hectares of development 
land, IAMP is a hub for automotive, advanced 
manufacturing and technology businesses, 
accelerating economic growth and generating 
the conditions for significant private sector 
investment. More than 500,000 sq ft has already 
been delivered across three buildings, and over 
the next 15 years it is predicted that circa four 
million sq ft of floor space and more than 7000 
new jobs will be created.

Naylors Gavin Black is excited to play an 
integral part in many regionally significant 
schemes, helping deliver the next generation of 
commercial space.

Chris Donabie, partner at Naylors Gavin Black, looks at how public and private sector partnerships are delivering 
developments to accommodate key growth sectors in the North East 

ADVERTISING FEATURE – BUILT ENVIRONMENT – NAYLORS GAVIN BLACK

Naylors Gavin Black

To find out more about current 

instructions or to discuss a 

potential project, contact Chris 

Donabie on 0191 232 7030.

www.naylorsgavinblack.co.uk
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High Street revolution 
in prospect

High street retailers’ difficulties were confirmed by 
the international real estate advisor Savills, whose 
recent research revealed up to three quarters 
of landlords are undertaking or considering 
redevelopment of retail assets. 

Call it change-of-use or repurposing, but the 
once cosy retail primes pitches could be faced 
with significant change.

Though this suggests a real crisis 
of confidence, Savills say the threat of 
redevelopment has an important caveat – 90 per 
cent of the landlords would first look to reposition 
their schemes with a revitalised retail and leisure 
offer before considering alternative uses. So retail 
may not be quite as beyond help as we may think.

In a survey of more than 30 companies, which 
in turn control in excess of 1000 retail schemes, 
data from Savills in its new Re:Imagining Retail 
report shows 18 per cent of landlords have 
already completed a repurposing project, with a 
further 75 per cent considering undertaking such 
a project in the foreseeable future.

The first priority for retail landlords is to look at 
enhancing and repositioning the retail and leisure 
offer to create a modernised, differentiated and 
exciting tenant and use mix. In many schemes, 
this actually results in an increase in retail floor 
space.

However if that option has been exhausted, or 
if the amount of retail space needs to be reduced, 
residential is the second most likely option (85 per 
cent) closely followed by health and community 
(80 per cent).

Last mile logistics are being considered as 
an alternative use by 30 per cent of landlords, 
predominantly by owners of retail parks and 
shopping centres, to tie into the growth in 
ecommerce and click and collect services.

Savills research shows there is a difference 
in what landlords believe is needed in terms of 

repurposing and what is most likely to happen 
in the short-term. According to those surveyed, 
repositioning is most urgently required in shopping 
centres but is most likely, in the immediate future, 
to take place within department stores. This is 
in line with the changes being seen within the 
department store sector.

Conversely, retail parks are not generally 
considered to urgently need repurposing and yet 
are anticipated to see a considerable amount of 
development. 

High streets, however, are perceived to 
require a significant reduction in retail space, but 
expectations are that this is much less likely to 
happen due to fragmented ownership and lack of 
funding options.

Mark Garmon-Jones, head of shopping centre, 
retail investment and repurposing at Savills, says: 
“Structural changes within the retail industry 
means it’s time for landlords to future-proof their 
schemes against uncertainty, so it’s positive 
to see so many of the clients we are working 
with are already undertaking or considering a 
redevelopment of their scheme.

“Repurposing doesn’t solely have to be about 
reducing the retail footprint, instead it is about the 
re-creation of schemes to provide a modern and 
revitalised offering that will stand the test of time.” 

Tom Whittington, retail and leisure research 
director, adds: “There has been a lot of talk of late 
about there being too much retail space in the 
UK, but opportunities are certainly still there if the 
right tenant mix, with innovative and differentiated 
retail occupiers, is considered.

“The best examples of repurposing are often 
those that bring in a suite of alternative uses, 
which complement one another, and in this retail 
can still continue to play a huge role.”

In terms of the most likely ways that a landlord 
would undertake a repurposing project, 23 

The constant battering UK high streets were receiving in the run-up to Christmas suggests the all-purveying sense 
that retailers are struggling is true, writes Chris Dobson

OPINION – CHRIS DOBSON
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per cent stated they would undertake the 
redevelopment themselves, 19 per cent would 
seek local authority support and 17 per cent 
would look for a development partner. 

However, not all landlords relish the task of 
redevelopment, with 31 per cent indicating they 
would be likely to sell the asset with or without 
planning permission, rather than undertaking the 
work themselves. Further, most landlords would 
first seek a range of options depending on the 
site.

The benefits of making repurposing projects 
work as seen by retail landlords can be 
summarised as increasing investment value, 
reducing long-term voids, de-risking exposure 
to the vagaries of the retail market, increasing 
viability, optimising under-utilised space, meeting 
demand for alternative uses and increasing 
footfall through alternative uses.

Respondents cited the most common 
limitations to redevelopment as cost, concerns 
of reduced investment value, lack of demand for 
alternative uses, the planning regime and lack of 
funding. 

When asked what needs to change to make 
repurposing a more straightforward proposition, 
the responses tended towards requiring more 
permitted development, more local authority 
support, more Compulsory Purchase Orders and 
more Government funding.

All of which really puts much of the onus on 
local and central Government. 

In fairness, say Savills, local authorities are not 
themselves developers and are, by and large, 
enthusiastic supporters of redevelopment when 
it adds to the social returns of the place. 

The biggest limiter to redevelopment, 
therefore, remains funding and viability.

However, 56 per cent of survey respondents 
reflected that while viability issues need to be 
overcome, repurposing of redundant retail space 
will ultimately have to happen in any location 
where there is no longer the same level of 
occupational demand or where the retail pitch 
has shifted.

The stresses faced by the high street is 
also having an impact on the supply chain, 
which, according to the property consultancy 
JLL, is presenting important opportunities and 

challenges for retailers, real estate developers 
and investors, according to its recent Redefining 
Retail Logistics report.

 JLL says effective supply chain and logistics 
management will enable retailers to have a 
competitive advantage and thrive in today’s 
world. 

By adopting an end-to-end supply chain 
approach, responsiveness and agility will be 
assured, enabling retailers to fulfil in-store and 
online purchases in the most efficient and 
profitable way.

Further sustainable and transparent supply 
chains will continue to grow in importance, 
owing to the climate emergency and growing 
interest in economic and social sustainability.

Above all, however, consumers will be the 
continued and uncompromising drivers of 
change in retail in the next ten years, requiring 
seamless in-store and online experiences. 
Having the right space in the right location will 
continue to attract consumers and generate 
returns for retailers and investors.

A final question – is there any light at the end 
of the tunnel for the retail sector? 

In short ‘no’, as one reason for pressure on 
retailers has been the business rates issue, 
which shows no sign of abating. 

Avison Young, in its Business Rates report 
in respect of the forthcoming 2021 revaluation, 
says that “undeniably retail is the worst affected 
sector, accounting for 40 per cent of the total 
cost of downwards transition, (c.£762 million) 
during the four years in the 2017 list.”

Avison Young adds: “If the Government 
introduces the same downwards transitional 
scheme for the 2021 revaluation, the impact on 
the retail sector will be far more extreme, adding 
to the distress some retailers are currently 
experiencing. 

“Due to the weak retail market, we estimate 
the cost of any such scheme could more than 
double excessive rates charges in the sector to 
£1.5 – £2 billion between 2021-2024.

“This is a real problem as it not only results 
in occupiers not receiving their rates benefits, 
but it further depresses rental levels to the point 
where the rates to rents proportions become 
nonsensical in many cases.”
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PACT – an alternative path 
to lease renewal success

The era of standard 25-year leases with rent 
reviews every five years may have come to 
an end in the 1980s, but very few property 
professionals would have predicted that lease 
lengths would continue to shorten so rapidly over 
the past 40 years. 

Today the average lease length may be 
less than five years but in many commercial 
negotiations, even shorter leases are agreed. 
Therefore the process of negotiating a lease 
renewal has become a much more common 
occurrence for many businesses and their 
landlords.

Rent review clauses within many leases are 
still also drafted on an ‘upwards only’ basis, so if 
there is no evidence of rental growth, or perhaps 
a fall in rental values, the review will not be 
implemented. The trend for shorter term leases 
means not only can we expect to see fewer rent 
reviews taking place, but also an increase in 
lease renewals, where crucially, rents can go up 
or down.

The process of negotiating the terms of a new 
lease at the renewal stage can be drawn out and 
potentially fractious. 

PACT (Professional Arbitration on Court Terms) 
is a procedure whereby both parties agree that 

the determination of the terms of the new lease 
will be delegated to an independent third party. 

So rather than pursuing litigation through the 
courts, PACT provides a more cost and time 
efficient way of resolving lease renewal disputes 
and reaching agreement on important matters, 
such as:
• The length of the new lease
• Rent
• Repair obligations 
• Service charge
• Alienation 
• Break clauses

By agreeing to take the process away from 
the courts, both parties can establish their own 
timetable and appoint a suitably qualified lawyer 
or chartered surveyor to establish the terms and 
rent of the new lease. 

Only professionals with high levels of 
knowledge and experience in the subject matter 
are appointed for PACT cases and Naylors Gavin 
Black is one of only a small number of firms 
based in the North East able to offer this service. 

Having been a member of the RICS Dispute 
Resolution Service panel of arbitrators and 
independent experts for over ten years, I have 
personally been involved in a number of PACT 
cases covering a range of property sectors 
including retail, offices and industrial.

This has predominantly involved dealing with 
rental value related disputes, and while the 
majority of these disputes have involved rent 
reviews, several cases have been lease renewals 
where the PACT scheme has been successfully 
adopted. 

To save time and costs for both landlords and 
tenants, disputes over rent are arguably better 
dealt with by a suitably qualified independent third 
party rather than the courts. This is where PACT 
can be most useful. 

Martyn Collins, partner at Naylors Gavin Black explains why a little known method of dispute resolution can help 
landlords and tenants agree the terms of a new lease in a timely, cost-efficient and expert way

ADVERTISING FEATURE – BUILT ENVIRONMENT – NAYLORS GAVIN BLACK 
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www.naylorsgavinblack.co.uk
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The rise of build-to-rent 
developments

The revision of the National Planning Policy 
Framework back in 2018 included, for the first 
time, a separation of the build-to-rent (BtR) 
sector from other tenure classes in response to 
the increase in delivery of such schemes across 
the country. 

The revisions were introduced to clarify the 
requirements for affordable housing provision in 
respect of BtR accommodation. 

BtR differs from other private rented tenures 
by offering a cohesive and purpose-built 
development with valuable communal facilities, 
which are importantly owned and managed by 
a single party, enabling the landlord to provide 
secure and longer tenancy agreements.

Recognising that BtR has an important role 
within urban planning, national planning policy 
now asks local planning authorities to establish 
future requirements in their area. 

Any identified needs should be addressed in 
local planning policy, including the identification 
of suitable locations for BtR schemes and 
setting out clear policies to assist in its 
successful delivery. 

At youngsRPS, we expect to see specific 
BtR allocations emerging; however, in the 
short-term the reliance is on developers to seek 
appropriate opportunities to keep pace with the 
growing demands of this sector.

Although the North East does not account 
for a large proportion of the BtR sector on a 
national basis – particularly when compared 
with the South East – we are starting to see 
more activity from developers in Newcastle and 
Gateshead. 

The most recent scheme to be approved is 
Strawberry Place. The mixed-use development 
is an important investment and will introduce 
315 additional privately rented apartments. 

This scheme, and the Forge development 
on Forth Banks, are focused on the young 
professional market and encourage people to 
live and work in the area.

Despite similar schemes emerging, 
Newcastle is still yet to fully unlock the potential 
of BtR; principally due to a distinct lack of 
available and accessible sites, with many 
suitable sites having already been developed 
for student housing. However, development 
for student living has now slowed, which is 
opening up opportunities for BtR schemes.

As demand rises, the focus will inevitably 
turn to more constrained sites whereby viability 
plays a more critical role. 

In areas of high demand, there may be an 
opportunity to utilise the relaxed permitted 
development rights introduced in 2015, allowing 
(for example) a suitable redundant office 
building in the right location to be converted to 
residential use. 

In practice, it can be difficult to retrofit 
existing buildings to meet the requirements 
of BtR and few such opportunities remain 
with many having already been converted 
to more traditional private rented housing. 
The key operators of BtR developments also 
seem to prefer to deliver new purpose-built 
accommodation.

While BtR is an emerging sector in the 
North East, the limited availability of sites may 
constrain the number of schemes that can 
come forward, particularly when combined with 
issues of viability. 

This necessitates the need for professional 
advice. If you are interested in acquiring sites 
or obtaining planning permission for residential 
or mixed-use development in Newcastle city 
centre, please get in touch.

youngsRPS is currently working on behalf of several clients looking to secure sites for build-to-rent accommodation 
within Newcastle. Here, Helen Marks, planning and development consultant, investigates the opportunities that exist 
in the region 
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Viewpoint

The most recent years must have been a 
challenge for a relatively young business. 
What have been your strengths to enable you 
to grow the business?
Having established the business in 2007, this was 
indeed a challenging time, and I think that most 
people in the property sector and wider business 
community would agree that the years following 
the recession have been odd to say the least. As a 
fit-out contractor delivering projects across multiple 
sectors, we have watched as each sector has 
evolved and adapted.

There’s been a lot of inconsistency across each 
of our sectors, however, where we have seen 
some great wins is focusing on the sectors that are 
benefiting from organic demand, while dedicating 
less resource, time and effort to those we see as 
more challenging. 

This has kept us focused on the growth areas 
and has ultimately resulted in Aptus being a very 
agile business that provides a clear and strong 
service. With more than 12 years’ experience in 
delivering projects nationally, we have a wealth of 
expertise in retail, leisure and healthcare projects, 
however, our core business is now delivering 
national office fit-out and refurbishment projects 
through our turnkey service, design, fit-out, 
furniture and finance.      

I see you have undertaken a number of 
office projects on Grey Street, including the 
impressive 71 Grey Street. How do you start 
to visualise a solution for a historic listed 
building?
We always start a project by working closely with 
our clients to produce a really strong brief, and 
from this we develop our concept design. Our 
design team then tests the concept with our clients 
and at this stage it is very clear if we’ve nailed it, or 
if it is back to the drawing board. This process is 

invaluable as it quickly helps our clients see what 
it is they want, even if they didn’t know it at the 
beginning. The concept leads the way to the full 
design, build, furniture specification and overall 
project delivery.

The 71 Grey Street project we delivered, on 
behalf of Hanro, involved the design, vision and 
creation of a beautiful reception space to create 
a ‘window’ into the building, which sets it apart 
from competing office buildings. We consulted 
extensively with the client and the letting agent to 
understand what ambitions they had for the space 
and to establish the mood they wanted to create 
for those working within the building.

The style needed to reflect the Grade II-listed 
heritage of the building while working within the 
restrictions this imposed upon us. We worked 
with the character of the property to retain and 
enhance many of the original features, including 
the high ceilings, exposed stone, brickwork and 
beams. The introduction of bespoke lighting and 
furniture, as well as the use of distinctive finishes 
really complemented the age of the building while 
creating a much more contemporary feel.  

You are now a 20-strong team. What qualities 
did you look for when growing this vital part 
of Aptus?
Over the years it’s become absolutely apparent that 
attracting and employing the best people possible 
delivers the best results, strengthens relationships, 
reduces obstacles and shapes a better business 
all round.

When we grow our teams, we look for people 
who are passionate about what they do, focused 
on how they do it and are a pleasure to be around.

We’ve grown to take as much time as needed 
to find the right person for a role and don’t rush 
into appointing people. I see interviews as nothing 
more than an introduction to somebody and think 

In this issue of Viewpoint, North East Times’ property writer Chris Dobson talks to Chris Price, commercial director of 
Aptus Fit Out, about the challenges faced by such a niche practice

INTERVIEW – CHRIS PRICE
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it’s important to remove any structured, traditional 
stereotype surrounding interviews as quickly 
as possible. This can quickly result in a person 
demonstrating who they are as opposed to who 
they think we could be looking for. 

In a business where there aren’t hundreds of 
staff, every single appointment is so important to 
get right.

As a regional business, what is your market 
area? Are your clients largely regional, or 
have you managed to win business from 
national, perhaps international, clients?
The North East as a region is without doubt 
enjoying a period of increased confidence and 
strong activity within the commercial property 
sector right now, with no signs of slowing down. 
We have a really healthy pipeline of projects at 
all stages with North East companies, as well as 
global companies that have regional offices in 
the city. That said, I would estimate that around 
75 per cent of our turnover is generated from 
projects elsewhere in the UK. 

We currently have live projects in Newcastle, 
Mansfield, Harrogate and Sussex, with new 
projects about to start in Ipswich, Hastings, 
Chippenham and Brighton. 

It’s fantastict that we can deliver design-led 
projects and still remain competitive in any area 
of the country. While we cover all areas of the UK, 
our project team always love to see a postcode 
on a drawing that starts with NE.

Could you summarise the Aptus work ethic?
It’s always busy, that’s the first truth. We’re not 
a business that enjoys a leisurely pace, as every 
aspect of what we do has a deadline and we’re 
therefore constantly working to something. It 
could be a design process, which leads into the 
pricing process that will inevitably be required 
by a given date. It could be a value engineering 
process that is vital to making a project viable, 
or even a competitive tender to be returned 
in a really tight timeframe. Work ethic is quite 

a particular thing. I suppose it’s shaped by an 
organisation’s culture, which will have been 
created by its experiences and decisions. 

I’ve never been asked this question and once I 
started to think about it, I was more curious what 
one word the wider team would use to describe 
our work ethic. This is what they told me: 
ambitious, precise, thorough, organised, diligent, 
creative, forward-thinking and competitive.

I was happy with those.

APTUS FIT OUT

www.aptusfitout.co.uk

@AptusFitout
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INTERVIEW  
Dean Turner and Aidan Dunstan

Just as the North East is part of the UK economy, the UK is part of the global economy and as 
such, is exposed to both its risks and opportunities. Richard Dawson speaks to Dean Turner and 
Aidan Dunstan from global investment bank UBS about trends they are forecasting in 2020, 
the growing emphasis on sustainable investment and the impact politics can have on investor 
confidence 

ECONOMIC CYCLES DON'T DIE 
OF OLD AGE – 2020 WITH UBS

Ever since the globalisation of the 
world economy in the early 1990s, 
the fate of local and national 
economies has increasingly been 
tied up with developments in 

international trade, finance and politics. 
What happens in America is no longer separate 

from what happens here, which depends on 
what happens in Europe, which is affected by 
what happens in China and so on. That's why 
it's important to have a global perspective when 
thinking about what the forthcoming year might 
bring to the North East. 

This is one of the key messages of the Year 
Ahead 2020 from global investment bank and 
wealth management firm UBS. 

"As much as we like to talk about the UK, we're 
a very open economy and what happens on the 
global picture will have a very important bearing 
on the domestic economy and financial services 
in general," says Dean Turner, economist for UK 
investment at UBS. 

The report highlights a number of areas of 
concern for investors and looks at more long-term 
trends for the next decade, describing what might 
shape investor behaviour, fiscal and monetary 
policy and political choices in the years to come. 

It will come as no surprise that in the UK 
context, ongoing political uncertainty over Brexit 
has been a major barrier to growth and investment 
over the last 12 months. Now that Boris Johnson 

has a clear mandate to take us out of the European 
Union on January 31, much of that uncertainty 
should soon abate. But UBS is clear that this is 
only one piece of the puzzle. 

"In terms of what this means for the UK 
economy, it probably points to a period of 
continued sluggish growth," explains Dean. "The 
chances of a bounce in activity or a much stronger 
recovery are quite limited because we've got the 
whole phase two of the negotiations still to go 
through." 

As important as getting a resolution to Brexit 
sooner rather than later is for the fate of the British 
economy, Dean believes that "what happens with 
the US and China is likely to have a much bigger 
impact on the global economy over the next 12 
months than anything else." 

Although it was predicted that 2019 would see 
a slowdown in global growth, the US-China trade 
war has accelerated this slowdown by a magnitude 
that financial services providers such as UBS had 
not anticipated. As such, trade relations between 
the world's two largest superpowers are likely to 
determine the pace of growth in the year ahead 
as well. 

Owing to this unprecedented uncertainty 
in international trade, fund managers are 
encouraging investors to turn towards companies 
with a much higher exposure to domestic markets 
– thought to be more robust.  

Dean reflects: "The weakness in the global 
economy is in international trade. That kind of 
tilts us towards markets with a strong domestic 
exposure, such as the US and Japan, and makes us 
very cautious on markets like the Eurozone." 

In addition to Brexit and the US-China trade 
war, another trend that is likely to have a big 
impact on financial services and investment 
returns moving forward is what UBS describes as 
the "low yield environment."

"The US and China are 
likely to have a much 

bigger impact on the global 
economy over the next 12 

months than anything else"
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This phrase denotes changes in the pattern of 
behaviour from central banks, which have moved 
from hiking to cutting interest rates. Central 
banks often use interest rate cuts to stimulate 
investment by making the cost of borrowing lower, 
but obviously for investors, lower rates can have a 
knock-on effect on portfolio returns or savings. 

Dean comments: "What's been described as 
the hunt for yield has been quite a big driver of 
portfolio returns and when we're looking at the 
world today, there doesn't seem to be that much 
value left in bonds because expectations of lower 
interest rates are pretty much baked in."

UK interest rates are currently at 0.75 per cent 
but given the need for stimulus amid sluggish 
economic growth, it is widely expected that the 
Bank of England will cut to 0.5 per cent this year.  

What UBS is keen to stress, however, is 
that despite the challenges with Brexit, with 
international trade and with the low yield 
environment, going into 2020 there are still 
opportunities for good returns and investing is still 
a better option than keeping cash on the sidelines. 

One of the biggest opportunities, not just 
for 2020 but for the next decade and beyond, 
is sustainable investment. The increasing 
environmental challenges associated with climate 
change are going to have a profound effect on how 
investment is directed in the future. 

This is very much the sentiment espoused by 
outgoing Bank of England Governor Mark Carney, 
who has used his platform repeatedly this year to 
stress how important it is for the world's banks 
and businesses to take the climate threat seriously. 

In an interview with The Guardian in October, 
he said: "There will be industries, sectors and firms 
that do very well during this process because they 
will be part of the solution. But there will also be 
ones that lag behind and they will be punished." 

The challenge for investment banks such as 
UBS is to identify those high growth areas and 
put together portfolios that contain the kinds of 
companies that are going to help us green the 
global economy. 

"Sustainable investing is very much a part of 
our plans," Dean admits. "Putting my economist 
hat on and thinking about what's going to be a key 

INTERVIEW  
Dean Turner and Aidan Dunstan
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driver for a number of governments, in terms of 
how they're going to direct fiscal spending over 
the next decade, there's going to be an emphasis 
now on greening the economy." 

As much as the push towards sustainable 
investment is being led by the governments 
and central banks of the world, Aidan Dunstan, 
executive director of UBS for the North East and 
Yorkshire, reveals that there is a strong desire for 
sustainability at the local level too. 

"What we've seen on the local, sustainable side 
of things is that it's actually being led by demand 
from investors, particularly younger generations, 
who are saying, 'we want to have sustainable 
investment'," he says. 

A common misconception when thinking about 
investing in sustainable businesses, industries 
and markets, is that returns will be much lower 
because of the perceived cost associated with 
trying to 'do the right thing'. 

But as Aidan explains: "We've done a lot of 
back-testing on the performance of sustainable-
style portfolios and, the old adage of, you've 
got to sacrifice a bit of performance in order to 
do the right thing, is not true anymore. You're 
actually able to get just as good a return on your 
investments." 

There's also another angle to sustainable 
investing that's about more than putting money 
into companies that are green and energy-
efficient. Sustainability is also about good terms 
and conditions for workers, paying fair wages 
for fair work and making mental health and staff 
wellbeing top priorities.

Aidan adds: "That makes sense for the 
employees of course, but it also makes sense for 
the employers because you're going to get a loyal, 
more productive workforce."

Despite the opportunities that exist with 
sustainable investment and the industries of the 
future, lots of potential investors are still holding 
back cash from the markets. UBS has noticed this 
with its own clients, which is not surprising given 
the uncertainty and geopolitical tensions already 
outlined. 

Dean also posits that this unwillingness to 
invest could indicate that the global economy is a 

victim of its own success. 
"This is the longest economic expansion in 

history," he explains. "We've basically had ten 
years of unbroken growth and a common push 
back is that if this is the longest expansion, surely 
it's about to come to an end." 

Of course, this expansion could come to an end 
at any time. Statistically, there's at least a ten per 
cent chance of a recession in any given year. But as 
Dean says: "Economic cycles don't die of old age." 

This unwillingness to invest in a context being 
described as the longest economic expansion 
in history is interesting because it shows just 
how much of an impact politics can have on 
confidence. It also contradicts the old assumption 
that when it comes to economics, the politics don't 
matter. 

Dean continues: "Unfortunately, that argument 
is a bit tired now because as we've learned over the 
last two years, politics is actually starting to matter 
to investment markets."

In lieu of the clear challenges facing financial 
services over the next year and indeed the next 
decade, whether it be from political uncertainty, 
trade disputes, low interest rates or low 
confidence; the key to protecting investments is 
still diversification. 

"Investing is always uncertain. It's always been 
a key mantra of ours that the best way to grow a 
portfolio is to avoid the pitfalls and the best way 
you avoid the pitfalls is by diversification because 
that spreads the risk but also gives you exposure to 
good opportunities as well. 

"Going into 2020, the risks feel a little bit more 
two-sided and we could see some upside to that."  

UBS
Read more from the Year Ahead 

2020 at 

www.ubs.com/year-ahead
www.ubs.com
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As most of us know, it's hard 
enough to distinguish a business 
from competitors when 
marketing a tangible product. 
But professional service firms 

face the uniquely complex challenge of selling 
the intangible – a simple promise to produce a 
specific future outcome. Something that can't be 
seen, tested or experienced by audiences. This 
means service brands need to work even harder 
to earn trust by demonstrating not only their level 
of professionalism but also why they're different 
from rest. 

With so many professional services firms 
offering similar services in similar markets with 
similar outputs, it's all too easy to get lost in the 
crowd. But despite this, many services brands 
still opt to blend in rather than stand out by 
falling back on safe ideas and tired claims. When 
everyone declares that they are "client-focused" 
or that they "strive for excellence", how can 

your potential clients know that they should be 
choosing you over your competition?

The best defence for this is to build a strong 
brand that signals how and why your firm is 
different from the rest in a way that is both 
important and meaningful to audiences. Winning 
service brands know they must go deeper than a 
quirky logo, a clever name or great website visuals 
to differentiate themselves truly. By peeling back 
the layers of your brand and determining your 
core beliefs, you'll be able to find your unique 
positioning and establish an offer that is both 
distinctive and relevant to your audiences.

But finding a brand position in a field as 
crowded and competitive as professional services 
isn't easy and professional help is strongly 
advised. As a brand communications agency 
specialising in the professional services sphere, 
Projector has helped a number of service clients 
uncover their key differentiators, from financial 
giants Positive Solutions and True Potential to 
boutique recruitment specialists Zenith. Through 
workshops and collaboration, we adopt a strategic 
approach to unlock the components of a brand's 
characteristics and establish a clear identity and 
positioning model. 

As part of the discovery process, we then apply 
creativity to bring this new-found identity to life 
through engaging communications, advertising 
and design across every touchpoint. This ensures 
that the differentiators are reinforced each time a 
client – new or existing – connects with the firm.

But it's important to remember that 
differentiation is an ever-moving process. What 
set you apart yesterday isn't necessarily going to 
put you in good stead for tomorrow. Your clients 
will change, your competitors will change and, as 
in virtually every industry, trends will change. But 
with the right approach and the right partner, you 
can develop a powerful brand that differentiates 
your firm and appeals to your audiences in both 
the short and long run.

ADVERTISING FEATURE – MEDIA 
Projector

Phil Lowery, owner of brand and design agency Projector, discusses the importance of a 
differentiated brand in the professional services sector

IS YOUR PROFESSIONAL SERVICES 
BRAND SWIMMING AGAINST THE 
TIDE?

PROJECTOR
To find out more about 

Projector's strategic and creative 

services, and how they can help 

your brand stand out, please 

contact Phil on

0191 265 2400 or 

phil@yourprojector.com
www.yourprojector.com
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ADVERTISING FEATURE – EDUCATION 
Northumbria University 

Accountants can receive free digital tech training and advice thanks to a new Sage and 
Northumbria University collaboration

ACCOUNTANTS MAKE TECHNOLOGY 
SIMPLER FOR SMES

Northumbria University and global 
cloud business management 
solutions provider Sage are 
collaborating to offer accountants 
across England free training and 

advice in digital skills. 
The partnership will deliver a project 

entitled Making Accountants Digital Enablers 
(MADE). With funding worth £281,000 from 
the Department of Business, Energy and 
Industrial Strategy, it will arm accountants with 
better knowledge of digital technology that can 
drive SME productivity and in turn economic 
growth. The Association of Chartered Certified 
Accountants (ACCA) is also supporting the 
project. 

There remains a significant challenge in the 
UK economy to help more SMEs embrace the 
digital tools needed for them to be successful. Sage 
research shows that UK SMEs lost 5.6 per cent of 
their business time to admin, a productivity loss of 
£40 billion in the last 12 months alone, an increase 
of 0.9 per cent compared to the year before.

SMEs are still burdened by paper-based admin 
and currently spend an average of 120 days a year 
on admin. However, 50 per cent of UK businesses 
currently use, or intend to use technology for 
admin functions by 2022, meaning greater 
commitment is required to remove the obstacles 
that prevent companies from accessing digital 
tools and skills. As a trusted advisor to SMEs, 
accountants are perfectly placed to help drive SME 
digital adoption, and this Government-backed 
project will be a trial to demonstrate this unique 
relationship.

Academics from Northumbria's Newcastle 
Business School will work with experts at Sage 
over the next 12 months to undertake the trial, 
which will include 400 accountants and their SME 
clients across England. The training, which will 
be delivered face-to-face in several city locations 
for four hours, will provide accountants with 
better digital skills in app advisory, business data 
analytics, CRM and include free materials to share 

with their clients. 
Sabby Gill, managing director for Sage UK & 

Ireland, says: "We have a productivity issue in 
the UK where SMEs spend a vast amount of time 
on admin-related tasks. If you put a cost to that 
time frame, it equates to an estimated £17,000 a 
year that could be saved by an individual SME. 
As these businesses scale up, hire more staff 
and contribute further to the economy, even 
greater value can be unlocked by digitising 
business admin. The technology that currently 
has the highest productivity and value-add to 
businesses is now increasingly cloud and service-
based. As the role of the accountant continues 
to expand, we envisage the training will help 
accountants strengthen their counsel to clients 
and demonstrate the opportunities that digital 
technologies bring."

Dr Matt Sutherland, senior lecturer at 
Northumbria's Newcastle Business School, 
believes receiving Government funding for the 
MADE is significant. He says: "Together with Sage 
we were one of only six applications from over 
170 to be successful. It reflects the quality of the 
university's research and the leading position Sage 
holds in the accountancy software market – and it 
represents an exciting opportunity for accountants 
and accountancy firms to work with us on a high-
profile project. 

"Newcastle Business School 
already has a record of 
successful collaboration 
with Sage, and we are 

confident this latest project 
will open up further 

opportunities to deepen the 
partnership even further"
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"Deploying digital technologies can boost 
productivity considerably, but many SMEs are 
failing to harness the potential and are being held 
back. As trusted advisors to SMEs, accountants 
could be powerful advocators for digitisation, and 
through this trial and evaluation, we will be able to 
demonstrate just how effective this could be. 

"Newcastle Business School already has a record 
of successful collaboration with Sage, and we are 
confident this latest project will open up further 
opportunities to deepen the partnership even 
further."

Commenting on the initiative, Claire Bennison, 

head of ACCA UK, adds: "We're pleased to be 
partnering with Northumbria University and Sage 
as the end results should offer valuable insights on 
how SMEs can be better supported for national 
and international success. Accountants are a 
crucial business partner to SMEs, helping them 
to grow their business and better understand 
the environment in which they operate, which is 
increasingly reliant on digital technologies. This 
project is surely a win-win for all involved."

This is a limited opportunity and is on a first-
come, first-served basis. All accountants must 
include five SME clients as part of the trial.

NORTHUMBRIA UNIVERSITY
Photo: Sabby Gill with Lucy 

Winskell, pro-vice chancellor for 

employability and partnerships at 

Northumbria

Accountants can find out more 

information on the project and 

register by visiting: 

www.northumbria.ac.uk/made
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ADVERTISING FEATURE – LAW
Gordon Brown Law Firm

Gordon Brown Law Firm's Naomi Potter reveals alternative routes to dealing with differences in a 
face-to-face setting when a marriage ends

HOW TO HAVE A 
HEALTHIER DIVORCE

Deciding to end a relationship 
is never easy as it's not just the 
emotional issues you need to 
worry about; it's the practical ones 
too. It can be an upsetting time 

for everyone, particularly if there are children 
involved.

Mental health matters can make things even 
more complicated for families going through one 
of the most difficult life experiences they face.

That's where family law experts who are 
collaboratively trained, such as Gordon Brown 
Law Firm (GBLF), based in the Newcastle and 
Chester-le-Street offices. We help people achieve 
a healthier divorce for all concerned through the 
collaborative law process.

I am an accredited specialist with Resolution, 
a UK-wide group of family justice professionals 
who work with families and individuals to resolve 
issues constructively. I work with the family law 
team at GBLF on matrimonial finance and divorce 
cases, as well as complex family and property 
matters.

Mental health and wellbeing are becoming 
increasingly important in family law cases. A 
family breakdown or disagreements between 
parties can take their toll on mental health and 

combined with uncertainties around money. It 
can be a recipe for disaster, sometimes leading to 
dependence on alcohol, drugs or gambling.

I've had clients who have expressed feelings 
of anxiety and mental health issues because of 
litigation proceedings. It is our role as solicitors 
and advisors to ensure that clients can understand 
the proceedings and advice and more importantly, 
that they are able to process the information we 
give to them.

Sometimes clients give instructions based on 
their emotional feelings towards their former 
partner and these can sometimes be irrational or 
perplexing. 

As solicitors, we need to be mindful as to 
someone's mental state when advising them. A 
better way of achieving an agreement could be via 
a collaborative process.

As part of this process, each party appoints their 
own collaboratively trained lawyer and they work 
things out together, face-to-face by way of four or 
five-way meetings. The method is client-focused 
and each person can set their own agenda on the 
issues they want to discuss at the meetings.

The collaborative process means couples make 
a commitment not to go to court and that can take 
some of the stress out of divorce. Each individual 
can make their own decisions and communicate 
better with each other as a result.

It's better for the children if they can see their 
parents working together to achieve an outcome 
and that in turn is better for the family.

As collaborative lawyers, we manage conflict 
and can involve others during the process as and 
when needed. This could be a family consultant, 
financial expert or collaborative counsel who 
make up the collaborative team. The collaborative 
process can also usually prove to be a quicker and 
cheaper option than going to court.

Divorce is an extremely stressful time for clients 
and therefore, it is vital that they take care of 
themselves and that we, as solicitors look out for 
them too in the best way possible.

GORDON BROWN LAW FIRM
www.gblf.co.uk
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ADVERTISING FEATURE – EDUCATION
Newcastle University

The Institute of Coding (IoC) at Newcastle University is part of a national Institute of Coding 
network, which includes more than 30 educational institutions and 100 employers. It was created 
in 2018 to help increase digital skills, both within the existing digital workforce and to help upskill 
people into the digital sector

HELPING TO BRIDGE THE 
DIGITAL SKILLS GAPS

Based on the Newcastle Helix 
site, Newcastle University’s 
Institute of Coding offers 
degree apprenticeships, short 
courses, continuing professional 

development, innovative learning facilities and 
other outreach activities, all of which have been 
designed in consultation with digital industries 
to be a practical solution to digital skills gaps 
identified in the region.

The North East Local Enterprise Partnership’s 
Strategic Economic Plan has identified the digital 
sector as an area of importance.

But with a goal to create 100,000 more and 
better jobs by 2024, more work has to be done to 
help businesses seize the opportunity that digital 
technology can provide.  

Two specialist degree apprenticeships in 
data analytics and cyber security launched last 
September to help businesses upskill their IT 
employees. 

Fully funded through the Apprenticeship Levy, 
the programmes take two years to complete.

Intended for individuals with a computing 
background, students study one day a week, 
learning a mixture of technical skills, project work 
and soft skills, and get to apply their learning in a 
final project in their workplace, gaining an MSc 
qualification.

Companies from across Tees Valley to 
Northumberland have taken on this opportunity, 
including manufacturers, as well as professional 
and financial services firms.

A third degree apprenticeship in software 
engineering, for students without a formal IT 
background and who wish to transition into an IT 
role, is planned for a September 2020 intake.

Based on Newcastle University’s successful 
computer science conversion course, which 
has been running for more than 20 years, 
this programme will re-skill participants into 

areas such as software engineering, IT project 
management and development work

Xander Brouwer, IoC partnerships manager, 
says businesses are excited by the programme.

“Businesses see this as a way of pulling in 
people who want to transition to technical roles 
but who don’t know how to get there,” he says.

“It provides a real opportunity to bring diverse 
talent into the business in a new and exciting way.”

Courses have also been developed with regional 
partners to address the specific digital needs of 
particular industries. To help train healthcare 
professionals, especially within the NHS, for the 
digital and paper free future, Health Informatics 
for Healthcare Professionals are standalone 
sessions developed in partnership with Health 
Education England North East and North 
Cumbria.

John Davison, consultant geriatrician, associate 
dean, Health Education England North East and 
North Cumbria, says: “This ground-breaking 
Health Informatics programme, the first to be 
accredited by the Faculty of Clinical Informatics 
and aimed at clinicians in all health service 
professions new to informatics, will help develop 
CCIOs and CIOs of the future.”

Places are still available on Health Informatics 
sessions, which include Human and Computer 
Interaction in Healthcare, Digital Ethics for 
Healthcare and Cyber Security, among others.

The Institute of Coding can also develop 
bespoke short courses to help upskill employees in 
specific areas. 

These may include improving understanding of 
data and digital for senior leaders, programming 
languages, such as Java, Python, R and MySql, 
data visualisation and analytics, machine learning, 
artificial intelligence, cyber security and data 
privacy, and blockchain or digital ethics. 

Specific training can be developed to fit a 
company’s training or digital upskilling needs.

NEWCASTLE UNIVERSITY
For more information about the 

Institute of Coding at Newcastle 

University, see go.ncl.ac.uk/ioc or 
email ioc.ne@ncl.ac.uk
www.ncl.ac.uk
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ADVERTISING FEATURE – DEVELOPMENT 
RTC North/Scaleup North East 

New personal shopping platform Swishforit is proving very popular thanks to the help of Scaleup 
North East, delivered by RTC North 

SWIFT SUCCESS FOR SWISHFORIT

Swishforit is a brand new global 
wishlist website and app that allows 
consumers to shop and share gift 
ideas through one comprehensive 
platform. 

Trina Scott-Priestley, founder of Swishforit 
(pictured) would like the brand to become as 
widely used and recognised as other social media 
apps, including Pinterest and Instagram.

Keen to ensure the site and software are 
working smoothly before initiating a marketing 
campaign, Swishforit was not advertised to the 
public. However, within the first 24 hours of 
launching, the site had acquired 200 account 
registrations. 

Earlier this year, Trina met with Scaleup North 
East advisor Craig Huntingdon to discuss the 
programme's support in more detail and address 
future goals for the site.

Trina says: "The help has been invaluable, 
from business guidance and contacts, as well 
as valuable funding. I have received support on 
every level from finance to trademarks to software 
development. I am so grateful I heard about scale 
up at an early stage."

With an ambitious, high growth business model 
in mind, Trina was keen to leverage a support 
network from an early stage. Future plans for 
Swishforit include significantly marketing the 
platform and eventually becoming an established 

brand that drives change in the way people shop. 
Recalling his first impressions of the platform, 

Craig Huntingdon says: "It was immediately 
obvious that Swishforit had huge potential to scale 
quickly following its launch and as such, Trina 
needed support across a number of key areas. 
Envisaging what the business may need while 
rapidly scaling was the major focus alongside 
ensuring Trina had a trusted partner with whom 
she could share ideas, challenges and frustrations 
in lieu of a management team at such an early 
stage."

In addition to offering more convenience to 
the consumer shopping experience, Swishforit 
aims to aid retailers with higher conversions, 
enabling them to maximise the benefit of their 
marketing efforts. For many brands, customers 
may see desirable products before a genuine need 
to purchase. As a result, the platform will help 
retailers secure themselves in the shopper's mind, 
not only at the point of discovery but through the 
purchasing journey to the point where there is a 
need to buy.

Plans for 2020 include adding a Swishforit 
service to retailers that can be installed as a button 
onto their websites, allowing their customer to 
take advantage of the service from source and 
create an enhanced shopping experience.  

RTC North is delivering Scaleup North East in 
conjunction with the North East Local Enterprise 
Partnership (LEP) and is part-funded by the 
European Regional Development Fund (ERDF). 
The programme is aimed at supporting North 
East-based businesses that can demonstrate both 
the hunger and the potential to achieve high levels 
of growth. 

RTC NORTH/SCALEUP 
NORTH EAST 
Is your business looking to 

achieve high levels of growth? 

Join the Scaleup North East 

community and be partnered with 

people who can provide support 

and expertise in the specific areas 

where you need it. 

www.scaleupnortheast.co.uk  
0191 516 4400
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ABOUT SCALEUP NORTH EAST

Scaleup North East works with businesses 
that can demonstrate both the hunger and the 
potential to achieve high levels of growth. You 
receive access and support to an influential 
scaleup community, funding advice and 
support, specialised events to help you learn 
and develop new skills, and access to specialist 
providers with a proven track record of 
working with scaleup businesses. 
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One substantial benefit of the 
sizeable parliamentary majority 
secured after the December 12 
General Election is that we can 
move forward with a greater 

degree of certainty as to what we may expect in the 
coming weeks and months. 

As professional advisors, much of our time in 
recent years has been spent hypothesising and 
guiding our clients towards possibilities – even 
likelihoods – but few certainties.

Providing there are no major upsets for Boris 
Johnson, it now seems all but guaranteed that the 
UK will leave the European Union by January 31. 
The form and manner in which Brexit will happen 
is still an open question, but many private clients 
and businesses on all sides of the political divide 
will welcome some sort of clarity; allowing them 
to finally be able to plan and move forward with 
investment, adjustment and growth.

We can safely assume that a Budget will arrive in 
the first quarter of 2020, though Brexit is likely to be 
its primary focus. 

As a firm of tax advisors, the team at Lancaster 
Knox and I expect there to be relatively few 
announcements that will have a significant impact 
on our clients in terms of tax policy. 

Having 'shelved' the proposed cut to the rate of 
Corporation Tax from 19 per cent to 17 per cent 
before the election, and with no increase expected 
to personal tax rates, any changes between the time 
of writing and publication would be unexpected.

We can, however, expect two areas of tax 
policy (among others) to be looked at in the 
new Parliament. The Office of Tax Simplification 
released its second report on the Inheritance Tax 
regime in Summer 2019, and it remains to be seen 
how many of the proposals, if any, will be acted 
upon. However, with Sajid Javid also having been 
seemingly open to the abolition of Inheritance Tax, 

it's likely that a review of some form will appear 
in due course. The Conservative manifesto also 
promised a review of Entrepreneurs' Relief – the 
reduced 10 per cent rate of tax for those selling 
businesses or business assets. We may therefore 
expect a consultation in due course to identify 
whether the relief remains appropriate in its current 
form. Is it likely to be scrapped? Only time will tell, 
but total abolition (at least, with no replacement) 
would seem counterintuitive based on the 
Government's self-described 'pro-business' outlook.

Of course, the implications of this new political 

era extend beyond tax and will have an impact 
on all professional services and it's even more 
important that advisors work collaboratively in 
their clients' best interests as we move forward into 
a period of greater political certainty, which could 
last at least five years. Clients may now be motivated 
to begin or advance their planning, both personal 
and business, and want to know what they can do 
to put themselves in the best position for 2020 and 
beyond.

Whatever we or our clients' political views, 
having a greater degree of certainty should be seen 
as a positive step forward for professional services. 
We can now seize the opportunity to be proactive, 
rather than reactive, and move into 2020 with 
renewed energy and vigour.

ADVERTISING FEATURE – FINANCE
Lancaster Knox

As we enter 2020, we do so with a political party with the largest majority since Tony Blair's 
second Labour landslide in 2001. With a new Conservative government, and the ability to get 
almost any conceivable proposal through the House of Commons, Lancaster Knox's James 
Heathcote asks what the impact will be for professional advisors and their clients

ELECTION 2019: A NEW ERA OF 
CERTAINTY FOR PROFESSIONAL 
ADVISORS?

LANCASTER KNOX
James Heathcote works across 

Yorkshire and the North East 

with clients and advisors on all 

personal tax and family business 

consulting matters. Contact him 

on james@lancasterknox.com or 

01904 861636

www.lancasterknox.com
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"Clients may now be 
motivated to begin or advance 
their planning, both personal 

and business, and want to 
know what they can do to put 
themselves in the best position 

for 2020 and beyond"
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ADVERTISING FEATURE – DEVELOPMENT
Invest South Tyneside 

Councillor Iain Malcolm, Leader of South Tyneside Council, tells North East Times about the 
borough's latest initiative to equip businesses with the knowledge they need to thrive

KNOWLEDGE – THE KEY TO 
BUSINESS SUCCESS 

As Benjamin Franklin once said: 
"An investment in knowledge 
pays the best interest." Just 
like any business, we should 
always be thinking, within our 

own operations, what can we do to support our 
workforce to advance, innovate and thrive. 

Since 2010, South Tyneside has experienced 
strong economic growth of 12 per cent. There has 
been significant growth over the last five years in 
the borough's number of businesses. This has risen 
by 40 per cent compared to 24 per cent regionally 
and 29 per cent nationally. 

With over £1 billion invested in the borough's 
regeneration since 2010 – and future development 
taking place – South Tyneside's economy is 
diversifying rapidly. Once heavily associated 
with key industries including shipbuilding and 
coal mining, South Tyneside is now home to a 
diverse range of leading international and regional 
businesses as well as hundreds of ambitious 
entrepreneurs and growing SMEs making their 
mark within the region, the UK and beyond. 

Supporting businesses is what we do every day. 
Celebrating and inspiring businesses across the 
borough is essential to ensuring continued growth, 
innovation and diversification for the future. 

That's why I'm delighted to be launching South 
Tyneside Business Week 2020. A week-long 

programme of free, insightful events and practical 
workshops, running from Monday, February 10 
until Friday, February 14, 2020. 

We are inviting businesses from across the 
borough and the wider North East to gain 
vital insights from industry leaders and key 
players from the region's business community. 
To celebrate our diverse range of successful 
organisations, we have also invited local business 
leaders to share their stories and experience in 
business, to inspire and advise. 

No matter what stage businesses are at – new 
or established, large or small – they will take 
away something from the varied programme of 
events. A range of in-depth workshops, engaging 
networking events and topical sessions will offer 
specialist advice and tips on everything from 
going global to digitalisation and marketing. 
Businesses can take away and put into practice 
what they learn at South Tyneside Business Week.

Local and regional partners – including, North 
East Growth Hub, Advanced Manufacturing 
Forum, RTC North, North East Chamber of 
Commerce, Port of Tyne, and Finance North East 
– will also be on hand to share knowledge and 
advice throughout the week. 

During South Tyneside Business Week we will 
also take a look at the borough's carbon-neutral 
future. We have a moral responsibility to meet 
these challenges head-on and it's vital that we 
collaborate with businesses to create a greener, 
more sustainable future for South Tyneside.

South Tyneside Business Week would not be 
possible without the generous support of our 
partners, and through collaboration with our 
extensive range of business support organisations 
and high calibre speakers, I'd like to thank them 
all. With their help, South Tyneside Business Week 
will celebrate our fantastic business community 
and stimulate its growth in 2020 and beyond. 

I hope you will be able to take full advantage 
of the many opportunities to make connections, 
build relationships and be inspired by other 
successful businesses.



77

SOUTH TYNESIDE BUSINESS 
WEEK 2020 PROGRAMME 
Monday, February 10
South Tyneside Business Week 2020 Launch and Exhibition
Hear from known and loved North East brands Barbour and 
Greggs, and local investor, entrepreneur and mentor Neil 
Stephenson, who each will share inspiring stories of doing 
business from the region.
Find out about business support and finance available to help 
your business to grow and prosper from regional organisations 
including North East Local Enterprise Partnership, NEL Fund 
Managers, Mentoring for Growth, North East Fund and the 
Federation of Small Business at the exhibition taking place 
throughout the afternoon. Lunch included

Scale Up North East Panel Session
A panel of experts considers the difference between scaling 
and growth, discussing challenges and opportunities for 
scaling businesses in the North East. Attendees will hear from 
companies that have benefited from scaling their business and 
discuss the hurdles and setbacks encountered and support 
they received to overcome these. Delivered by RTC North.

Tuesday, February 11
Design Thinking for Your Business
Angela MacOscar, head of innovation at Northumbrian Water, 
will open this session on Design Thinking. Angela will show 
how innovation is business as usual across the water company, 
using the creativity of its employees as well as working with 
partners and other organisations to support and develop 
innovative ideas.  
RTC North's innovation specialist Nick Devitt will deliver a 
practical workshop using the Design Thinking process to 
help attendees understand the needs of their customers to 
find creative solutions and support the achievement of their 
business goals.

Grow Your Business Internationally 
A practical workshop delivered by trade experts from the 
Department for International Trade and the Enterprise Europe 
Network. This comprehensive introduction to exporting will 
include the benefits of selling products or service overseas, 
a look at the barriers to overcome, best practice and the 
support available from DIT.

Wednesday, February 12
Winning Work with South Tyneside Council
An opportunity to find out more about South Tyneside 
Council's procurement plans for the next 12 months, including 
a practical session on getting the most out of the NEPO 
Portal. Hear from Garry Stone, NEPO Business Club and B2B 
North Ltd on Social Value – developing your social value offer 
when tendering. 

Advanced Manufacturing Forum
The monthly meeting will include a panel discussion on the 
new political and economic landscape and the effects on local 
business.

Thursday, February 13
Chamber of Commerce Breakfast Meeting
Protecting Your Business from Cyber Crime
A practical workshop delivered by Northumbria Police's 
Regional Cyber Crime Unit on how to best protect your 
business from cyber-crime including a live hack.

Value Proposition Development/Value Profiling Workshop 
Value profiling is a way for companies to identify and test 
what makes their business attractive to customers and 
develop ideas and concepts for additional or brand new 
products or services. Innovation specialist, David Boath will 
equip delegates with the tools to apply value profiling in their 
own businesses to enter into new markets or invest in new 
product development.

How to Dominate Social Media 
This afternoon will feature some of region's top digital and 
tech talent. From the use of artificial intelligence in marketing 
to practical tips on how to dominate social media. Attendees 
will leave with the skills to create a social media plan that 
creates optimal engagement and not just impressions. 
There will be top tips on how to create inspiring audio and 
visual content, as the brand new Content Suite at One 
Trinity Green is formally opened. This fully equipped Content 
Studio will be a place to 'plug-in and play', housing the latest 
podcasting equipment, studio lighting and a video camera 
tripod, businesses can use the space to create content in an 
agile, user-friendly way.

Tech Talk: Life App North
Entrepreneurs, developers, freelancers, tech enthusiasts, 
students, hobbyists - whatever your interest in technology 
Tech Talks is for you. This popular series of events returns with 
a stellar line-up of tech experts from the North East to discuss 
all things app. 
The panel hosted by Ian Farrar (Far North Limited), includes 
Dylan McKee (co-founder & CEO, Nebula Labs Limited); Radu 
Oprea (co-founder at Direct Software & Epic Works) and Mark 
Hemmings (chief technical officer, Fit Guru's/Gym Plan). For 
those not familiar, Mark and his colleagues recently shot to 
fame as their fitness app was named Apple's App of the Day. 

Friday, February 14
#LoveSouthTyneside
#LoveSouthTyneside is a campaign aimed at promoting and 
celebrating social action across South Tyneside. Anyone can 
#LoveSouthTyneside, from volunteers to businesses and 
everyone between. Businesses are invited to this Valentine's 
Day event, which will include a mix of presentations and film 
to inspire you to contribute to South Tyneside life – from 
talking the place up as a great place to do business, to taking 
an active role in improving the environment or helping good 
causes that improve the lives of people in South Tyneside.

How to Grow Your Business in a Challenging Economy
Do you want to learn more about how to grow your 
business in challenging times? Dr Jo North, technology and 
transformation leader at Port of Tyne, will help you to future 
proof your business in 2020, discover fresh ideas and turn 
innovative thinking into commercial reality. You will learn how 
to identify the growth potential in your business, innovate for 
competitive advantage and growth, capture and prioritise 
your ideas, work smarter on your ideas, and make them 
happen when you're super-busy.

INVEST SOUTH TYNESIDE 
For further information and bookings, visit 
www.investsouthtyneside.com
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ADVERTISING FEATURE – LAW 
Muckle LLP

North East independent law firm for businesses supports tea blending firm’s German investment 
success

MUCKLE HELPS NOVELTEA SEAL 
INTERNATIONAL DEAL

Muckle LLP has advised 
Newcastle-based NOVELTEA 
on a €450,000 international deal 
on Germany’s TV equivalent to 
Dragons’ Den.

NOVELTEA, which manufactures and sells 
alcoholic tea blends, secured an investment with 
Lioness Dagmar Wöhrl on Die Höhle der Löwen, 
which translates as ‘The Cave of Lions.’ 

The trio shook hands on the deal on TV, 
although the transaction was far from complete. 

Over the following two months, trusted advisers 
at Newcastle-based Muckle LLP worked to cement 
the deal – NOVELTEA’s largest investment to 
date – having acted for the business since its early 
stages, previously helping to deliver two rounds 
of crowdfunding and an innovative Chinese 
distribution deal. 

The company was launched in 2016 by German 
former Newcastle University students Lukas 
Passia and Vincent Efferoth – dubbed the ‘Geordie 
Germans’ – who are the first to cold-brew and 
infuse tea with a matching spirit. 

This latest deal saw Mrs Wöhrl – a leading 
politician and businesswoman – agree a €450,000 
investment for 15 per cent of the business, and it 
is already opening doors to new opportunities and 
sales in Germany.

NOVELTEA, which could have easily 
instructed German lawyers, asked Muckle to again 
act on its behalf to negotiate and complete all the 
documentation under English law.

Amy Wanless, senior associate in the corporate 
team at Muckle, says: “NOVELTEA has such an 
interesting story with a uniquely brilliant product. 

“The company has followed a creative 
investment path and growth strategy, which is 
now paying dividends, endorsed by the confidence 
shown in the business by its latest investor.

“It’s been fascinating to work with Lukas and 
Vincent from the very early stages as they have 
grown and developed NOVELTEA over the last 
three years. 

“This is what we do at Muckle – helping 

entrepreneurs build businesses by taking an 
entrepreneurial approach to our legal advice, 
working closely with them to create, grow and 
realise value in their companies. 

“NOVELTEA has taken all the right steps to 
develop the company, aided by its fantastic team 
of experienced and trusted advisers, including at 
board level.”

NOVELTEA co-founder Vincent adds: 
“Dagmar Wöhrl is extremely well placed to 
introduce us to key people and NOVELTEA is 
already available in 30 of her hotels.

“In terms of our markets, Germany is looking 
very good, China is going extremely well and it’s 
also going well in the UK, where we have plans to 
expand our team following this investment.

“Legal advice is critical for any growing 
business and it is so valuable when you find the 
right partner that understands your objectives and 
can work towards them with you from the start. 

“We believe we have found this partner in 
Muckle and we are delighted with the advice we 
have had from Amy and the team over the last 
three years.”

MUCKLE LLP
Photo (left to right): Vincent 
Efferoth (NOVELTEA), Amy 
Wanless (Muckle LLP) and Lukas 
Passia (NOVELTEA)

www.muckle-llp.com
@MuckleLLP

NOVELTEA
www.noveltea-drinks.com

i
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ADVERTISING FEATURE – FINANCE
UNW

With heavily anticipated changes to IR35 tax rules coming into force in April 2020, UNW 
employment taxes partner Lee Muter offers insight into what this means for employers

IR35 IN THE PRIVATE SECTOR 

What is IR35? IR35 is a 
piece of anti-avoidance 
tax legislation that 
was introduced by the 
Government in 2000. 

It applies where an employer engages a worker 
through a personal business, referred to as a 
personal service company (PSC).

Why was it considered tax avoidance? Employers 
who engaged workers by paying their PSC instead 
of directly didn't need to pay Employer's National 
Insurance or deduct tax and National Insurance 
Contribution (NIC) from the payments made 
to the worker. As the worker would then obtain 
the payments from their business in what was 
perceived by HMRC as a more 'tax-efficient 
manner', it was argued that this arrangement 
avoided tax and NIC.

What is changing in April 2020? Original IR35 
rules put the onus on the worker to determine 
if they were an employee. New IR35 rules 
were introduced in April 2017 to the public 
sector, placing responsibility on the engaging 
organisation to decide employment status rather 
than the individual. In 2018, it was announced 
that these rules would be extended to the private 
sector from April 6, 2020, meaning medium and 
large businesses will be liable for deciding the 
employment status of individuals they are engaged 
with through PSCs. If agreed that the worker 
is an employee, employers should add them to 
their payroll as a 'deemed employee' and deduct 
the relevant tax and employees' NIC from any 
payments and pay any employers' NIC to HMRC. 

If agencies supply workers, the employer must 
ensure any status decision is passed to the agency, 
as the responsibility for paying the tax and NIC 
may be with them.

How do you determine whether a worker is an 
employee or not?
There are three main tests: control, personal 
service requirements, and ‘mutuality of obligation’ 
– which is controversial as HMRC dispute the 
meaning of this test. Factors including length of 
service, the degree of integration into the engaging 
business, and whether the worker supplies 
their own equipment for work should also be 
considered.

Is there a specific tool to help decide employment 
status? HMRC has developed its online Check 
Employment Status for Tax (CEST) tool, which is 
available for workers to use. However, CEST has 
been widely criticised for not following established 
case law in coming to formal decisions. 

Are there any exemptions? The new rules only 
apply to medium and large businesses and larger 
non-corporates, such as charities and professional 
services firms. Small businesses that meet existing 
Company Law definitions are exempt from the 
changes. Public sector organisations operating 
the legislation since April 2017 will also have 
to implement some additional rules relating to 
issuing a Status Determination Schedule (SDS) 
and implement a dispute resolution process. 
Failure to comply will lead to significant extra tax 
liabilities for employers.

What do employers need to do now? Employers 
must identify any workers currently not on their 
payroll and consider, on a case-by-case basis, 
whether they should be deemed as an employee. 
Payroll processes must be changed to cope with 
the new rules, and a process for taking on new 
workers after April 2020 should be established. 
Finally, it's important employers introduce a 
dispute resolution process for situations where 
workers disagree with decisions about their status.

UNW
If you have any questions or have 

any concerns about how IR35 

changes might affect you, contact 

Lee Muter on 0191 243 6089 or at 

leemuter@unw.co.uk

www.unw.co.uk

i



81



82

ADVERTISING FEATURE – MEDIA
JMF Group

JMF Group, based in Swalwell, Gateshead, is one step closer to becoming a zero-emissions 
company thanks to the introduction of a series of new energy-saving initiatives

JMF GROUP BOOSTS ITS 
GREEN CREDENTIALS

The full-service agency JMF Group 
has installed new equipment within 
its four factories to help reduce its 
fuel bills thanks to a grant from The 
Business Energy Saving Team.

JMF – which has ambitions to become zero-
emissions – was the first company in the North 
East to benefit from the grant and was awarded 
£7765 to purchase an air-to-heat pump, which is 
a low carbon air source that provides four times 
as much energy compared to a standard electrical 
heater. The new equipment is expected to produce 
an annual greenhouse gas saving of 7.2TCO2e.

Two out of four manufacturing units in 
Swalwell can now be described as having zero 
emissions and the company's new office in central 
London has also been installed with the latest 
energy-saving measures to make it green. This 
is in addition to the investment of a further £1 
million into the latest state-of-the-art technology 
and equipment to make it more effective and 
efficient. 

As part of its processes, the organisation 
recycles all off-cut paper and old signage – which 
are removed and replaced, and brought back to 

the factory and recycled. All excess inks, oils and 
off-cuts such as metals and aluminium are also 
sent for recycling.

Respecting the environment is one of the 
JMF Group's core values and this is embraced 
by the company's 30-strong workforce who are 
encouraged to work as efficiently as possible. 
All non-office based employees, including the 
experienced installation team, are also provided 
with mobile devices such as phones and iPads to 
encourage remote working.  The company has 
also fitted electric car charging ports in two of its 
factories for the upcoming delivery of their first 
fleet of all-electric cars in 2020. 

Meanwhile, JMF has designed a bespoke 
customer workflow software package which 
enables clients to track the status of their orders at 
any given time throughout the production process 
from the initial order to production, delivery, 
installation and billing. 

Jack Foggin, managing director of JMF Group, 
says: "Our aim is to reduce our carbon footprint 
to help us become a zero-emissions organisation. 
Due to the nature of our business, particularly the 
printing and signage side of the operation, we are 
always trialling new innovative ways to become 
leaner and greener, which also enables us to cut 
energy costs and save money.  

"Like many businesses, we are faced with rising 
energy bills and we welcome green initiatives that 
will help us to improve our energy footprint. We 
are very grateful to The Business Energy Saving 
Team for their grant to assist us in the purchasing 
and installation of new equipment.

"As part of our application for the grant, a 
representative from Narec DE visited our premises 
to carry out an energy audit and recommended 
energy-saving initiatives that may provide us with 
potential savings on our energy costs. This was 
very useful as we identified cost savings we were 
not aware of."

Last year, JMF Group celebrated its 30th year in 
business and works with a range of national high 
street and blue-chip companies. 

JMF GROUP
Photo, left to right: Olivia Foggin 

(JMF Group), Jack Foggin (JMF 

Group) and Alex Savidis (Narec 

DE).

www.jmf-group.co.uk
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Fashion

K I N S FO LK
Clothes: Kin by John Lewis

Her: Jacket, £99, trousers, £79, beltbag, £35, sandals, £59
Him: Shirt, £40, trousers, £80, trainers, £69



85



86

Top, £49, skirt, £69, trainers, £49
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Top, £69, trousers, £89, sandals, £59



88

Shirt, £59, tapered crop 
jeans £69

Shirt, £69, parka, £119, 
trousers, £79, sandals, £59
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Wrap jacket, £99, shirt, 
£69, trousers, £79, 
sandals, £59



90

SPORT – GiveToLocal

A new North East-based service provider aims to pump £5 million into grassroots football each year. More than 
30,000 teams nationwide have already signed up to GiveToLocal and, as Simon Rushworth discovers, an ambitious 

management team is planning rapid growth in 2020

GIVING GRASSROOTS 
FOOTBALL A BOOST

I
t remains to be seen whether Boris 
Johnson delivers on his bold pre-election 
pledge to boost grassroots football to 
the tune of £550 million during the next 
decade.

Nevertheless, it’s money that’s much needed at 
a time when the nation’s health and wellbeing is 
under increasing scrutiny and the poor standard 
of overused pitches is threatening to significantly 
diminish participation levels.

Prior to last month’s landslide parliamentary 
victory, the Prime Minister promised a 
Conservative Government would seek to ensure 
every family in England has access to a top-quality 
football pitch within a 15-minute journey, based 
on average travel times. 

“This great country is the home of football,” he 
reminded voters. “Over the last year-and- 

a-half, our men’s and women’s teams have done 
us proud as a country and our years of hurt are 
surely coming to an end.

“I will put my heart and soul behind the case for 
a UK and Ireland World Cup in 2030.

“I want this tournament to be about more than 
just football. I want it to transform lives with a 
legacy to match the 2012 Olympics.”

Mr Johnson’s proposal would quadruple the 
scheduled Government investment in grassroots 
football during the next ten years.

It follows an audit of playing facilities that found 
only one in three grassroots football pitches in 
England is currently of adequate quality – an issue 
that led to the cancellation of 150,000 matches 
across the country last season.

“Any investment is always great news for 
grassroots football as the costs for maintenance 
for clubs’ facilities increase year-on-year,” explains 
James Lowery, chairman at Peterlee Helford 
Football Club, as he brings a chilly under-10s 

training session to a noisy conclusion.
“However, we need to make sure the investment 

is used in schemes and initiatives that will 
bring positive results and will benefit all of our 
grassroots clubs.

“In my opinion, the Government should work 
alongside GiveToLocal. They’ve already got the 
ball rolling.”

Based in North Shields but with a national 
remit, GiveToLocal is the brainchild of Neil 
Gardiner, wife Bex and fellow founder Jerome 
Iveson. 

The ambitious trio have surrounded themselves 
with experts in the field of grassroots football and 
oversee a growing team dedicated to streamlining 
the finances of local clubs via a groundbreaking 
application.

Neil takes up the story. 
“I don’t mind admitting that I used to be in a 

job that had no real positive social impact,” he 
explains. 

“I wasn’t happy in my previous career. On the 
one hand, I was neglecting family and friends and 
on the other I was stressing like mad to deliver the 
highest possible profits.

“I can put as much effort in now and actually do 
something that helps people, as opposed to doing 
something that is all about the short-term and is 
purely financially driven. 

“That’s what GiveToLocal has given me. What it 
can give to the grassroots football community is so 
much more.”

In a nutshell, GiveToLocal is an invaluable 
conduit between grassroots football clubs and 
their local community. 

Clubs register with the service and gain access 
to a user-friendly application. Through that 
application they can raise funds from individual 
donors and sponsors and look forward to a 
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guaranteed monthly income and greater financial 
security.

Donors are incentivised to contribute with the 
promise of discounts and offers specific to their 
local community.

It's a service that’s already attracted attention 
at the highest level; big name supporters include 
Newcastle United’s Jonjo Shelvey and Paul 
Dummett, and former Magpies’ favourites Ayoze 
Perez, Tim Krul and Georginio Wijnaldum.

And GiveToLocal can count on the support of 
several regional Football Associations, which have 
given their pledge to support clubs that already 
meet the FA Charter Standard.

“We were made aware of GiveToLocal through 
their director of strategic partnerships Colin 
Stromsoy,” explains Andrew Cook, football 
operations manager at the Northumberland FA. 

“We worked closely with Colin for a number 
of years during his time as director of sport at 
Northumbria University and I was keen to hear 
what he had to say.

“My first impression of the service was that 
there must be a catch for either the clubs or the 
individuals supporting clubs. However, following a 
series of meetings it became abundantly clear that 
the product was there to provide sustainability to 
grassroots clubs – exactly what had been sold to 
me during my initial conversations with Colin.

“We are in the fortunate position that we are 
approached by businesses and service providers on 
an almost daily basis looking to work with us and, 
more importantly, with our clubs and members.

“However, we have a duty to our members to 
ensure that we don’t simply endorse a product 
without completing a credible amount of due 
diligence. Furthermore, the product has to provide 
added value to the services already on offer from 
Northumberland FA. 

“GiveToLocal fits this description perfectly.”
As a bitterly cold North East wind gathers pace 

at Peterlee Helford, James is collecting in the cones 
and ensuring his under-10s are ready for pick-up. 

As the final few are safely dispatched to 
beaming mums and dads, he adds: “This club, 
like so many up and down the country, relies so 
heavily on the kind generosity of our parents, 
along with the support of a few local businesses, to 
keep the respective teams from folding.

“Each year the cost of pitches, equipment and 
strips seems to increase.

“It’s increasingly difficult to budget and plan for 
the long-term. 

“GiveToLocal gives our club and the teams 
within that club an opportunity to build for the 
future, knowing that secure and regular funding 
is in place.”

And when it comes to secure funding, 
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GiveToLocal are working with the very best.
Last month, the North Tyneside team travelled 

en masse to London to co-host a business-focused 
launch and networking event at the headquarters 
of internationally renowned recurring payments 
platform GoCardless.

Investors, footballers and national media joined 
GiveToLocal management to discuss an exciting 
vision for the future around the grassroots game.

“We needed to be certain that those people 
signing up to our service were able to do so with 
confidence,” explains Neil.

“It was important that we partnered with a 
trusted and forward-thinking recurring payments 
platform and GoCardless ticked all of the boxes.”

GoCardless processes $10 billion in transactions 
a year and counts 50,000 businesses around the 
world as customers – from start-ups to household 
names including TripAdvisor and The Guardian.

Last February, investors including GV (formerly 
Google Ventures) provided $75 million worth 
of funding to further strengthen GoCardless’ 
position as a market leader. 

A broad remit includes seeking out socially 
diverse partnerships with a strong community 
focus.

“From day one, GoCardless have been 
very excited at the prospect of supporting 
GiveToLocal's mission to deliver predictable 
funding to grassroots sports,” says Steve Reidy, UK 
general manager.

“There is a perfect synergy between 
GiveToLocal's business model and GoCardless' 
capabilities and I am very passionate about where 
this partnership will go.”

At Peterlee Helford, there is already a buzz 
around a service which club officials have been 
seeking for years. 

“I came into football as a Level 1 FA coach 
to help coach young children get into this great 
game,” adds James.

“A lot of my time, these days, is spent finding 
funds for our week-to-week outlays.

“To take away the element of coaches doubling 
up as fundraisers and finance experts has to be 
good news.

“Our goals are simply to deliver fun football 
sessions and develop our teams. 

“The GiveToLocal app gives us the opportunity 
to focus on what we do best and take the worry 
out of collecting payments and investing in the 
club’s future.”

Financial sustainability has been the albatross 
around the necks of grassroots football clubs for 
decades, but a game rooted in tradition is finally in 
a position to embrace new technology and a new 
approach.

“I believed, and still believe, that GiveToLocal 
will work because of the simplicity of the product 
and the ease in which it can be utilised,” adds 
Andrew. 

“The overall premise of the product is clear, and 
this clarity means it can be easily explained and 
attract contributors from across the community.

“Our FA Charter Standard clubs should be 
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able to utilise the service for their benefit, by 
demonstrating how they exist at the heart of the 
community. 

“GiveToLocal can be a valuable aid in terms 
of helping those clubs to achieve financial 
sustainability.”

Neil, a proud Northern Irishman who aligned 
himself to Newcastle United at an early age, is 
passionate about a service that, in his view, can 
revolutionise how communities come together on 
the pursuit of supporting sport for all. 

“It really is win-win,” insists the Cullercoats-
based Ulsterman. “Imagine you decided to donate 
£3 per month to Whitley Bay Football club. That 
would unlock a number of discounts in the North 
Tyneside area available exclusively to GiveToLocal 
donors. 

“That’s the incentive but we also want to raise 
awareness around the graft that goes into keeping 
grassroots football going.

“One of the big things from our perspective 
is that most people don’t appreciate the time 
involved or the overheads associated with running 
a local club. Trying to convince people what 
GiveToLocal was meant to be conceptually, in the 
beginning, was difficult. 

“However, I always had a vision and I’ve always 
been working towards a single goal. 

“I firmly believe that if you take our message 
and tell the story through volunteers then it will 
resonate with donors and sponsors alike.

“We urge people to look at how much time 
one volunteer might give to his or her club every 
week and consider how much of a difference some 
additional financial support could make.”

At Peterlee Helford, Neil is preaching to the 
converted. 

“We were founded in 1991 by Andrew Reid, 
who became our club president,” adds James. 

“His drive and passion for grassroots football 
is second-to-none and he is exactly the kind of 
person Neil and GiveToLocal are talking about.

“We have ten junior teams from under-7 to 
under-16. One of those teams is our all-girls 
under-15 side and increasing female participation 
is part of our future development plan.

“In addition, we have an adult under-23 team 
and a walking football team under our wing.

“I’d say we have more than 300 people involved 
with Peterlee Helford, from players to coaches and 

family to friends.
“Volunteering is key. GiveToLocal recognises 

the value of volunteers and understands how a 
service tailored to their needs can make such a 
difference.”

For Neil, grassroots football is the very lifeblood 
of the national game and he believes those seeking 
to support GiveToLocal need look no further than 
the fairytale rise of Newcastle United’s Longstaff 
brothers for evidence of its enduring value. 

“It’s a fantastic story for anyone seeking to 
validate the power of grassroots football,” he 
insists. 

“Sean and Matty might be playing at the highest 
level now, but it wasn’t too long ago that they were 
like thousands of other kids across the country 
playing for their local team and encouraged 
by volunteer coaches who make a significant 
difference at the heart of the community.

“Those are the people we are seeking to support. 
“We’ve created a model that can help grassroots 

football clubs raise vital income and, at the same 
time, incentivise donors and sponsors to support 
the Longstaffs of the future and those who shape 
their careers.”

GIVETOLOCAL
To discuss sponsorship 
opportunities, contact Neil 
Gardiner at neil@givetolocal.com
www.givetolocal.com 
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A speciality cut from Newcastle’s new steakhouse Bar + Block, the 12oz Tira De Ancho spiral cut ribeye 
steak marinated in garlic, parsley and chilli will appeal to those who like their beef sourced and cooked 

in the style of the American subcontinent

RECIPE OF THE MONTH - Bar + Block

Tira De Ancho 
ribeye steak

INGREDIENTS 

Steak (makes two) 
800g 28-day aged rare breed ribeye 

200g chimichurri (for marinade)

Chimichurri (makes 500g)
10g dried oregano

60g parsley (stalk removed) 
10g garlic

14g chilli flakes
28ml white wine vinegar

400ml rapeseed oil
40g red chilli

40g white onion

Sides
40g samphire
500g potatoes

Beef dripping (for frying)

METHOD 

•  For the chimichurri, blitz all ingredients, except the parsley, using a 
stick blender or in a food processor. Place in a suitable container and 
refrigerate until needed. Add the chopped parsley before serving

•  Spiral cut the steak by starting at the top and cutting out a spiral 
shape, making sure you cut the beef evenly with 2cm thickness all 
around

•  Cut your chips into one-inch thickness and cook in a fryer with beef 
dripping at 140 degrees for around seven minutes

•  Cook the steak to your preference on a griddle pan or BBQ (medium 
is recommended)

•  Deep fry the chips in beef dripping at 175 degrees for four to five 
minutes. Drain thoroughly and season with salt.

•  Warm the samphire by placing it in salted water for 20 seconds and 
then drain in a sieve

•  Serve the steak with a dipper pot of chimichurri, warm samphire and 
the beef-dripping chips

BAR + BLOCK
95 Newgate Street, Newcastle
www.barandblock.co.uk/en-gb
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I
t doesn’t seem long ago that the main draw 
into Whitley Bay was its nightlife. 

Notwithstanding the endlessly beautiful 
North Tyneside coast, the Bay had a 
reputation as a party town, with little 

attention paid to its culture and lifestyle offering. 
Now, the stag dos have moved out and the 

hip and trendy young professionals have moved 
in. The old party zone down on South Parade 
remains, albeit as a mere relic of its former glory.

Meanwhile cafes, restaurants and micro-
breweries are sprouting up all over the place 
– there’s even an independent cinema on Park 
Avenue.  

The Whitley Bay seafront has also seen a lot 
of changes. A big regeneration project has been 
underway with the development of the new 
promenade and more recently the award-winning 
refurbishment of the Spanish City.

At the heart of this nouveau Whitley Bay is 
Hinnies Restaurant. 

Opened in 2016, Hinnies prides itself on 
delivering a rustic and earthy British menu with a 
warm Tyneside twist. 

It describes itself as providing Geordie comfort 
food, but with dishes ranging from game terrine 
with celeriac remoulade (£7) to duck breast 

with fondant potato (£18), I’d put them closer to 
Geordie gourmet.

Perhaps that’s a sign of how far culinary 
expertise has come in the North East. 

Gone are the days of having to satiate oneself 
with a ham and pease pudding sandwich or pie 
and peas in the local social club. Geordies today 
are benefitting from the decades of hard work put 
in by local restauranteurs, who have laboured to 
make the region a thriving destination for food. 

The team at Hinnies, who also run Blackfriars 
and Dobson and Parnell, have been a big part of 
this transformation. 

Arriving at the restaurant on a typically overcast 
winter afternoon, I was keen to try for myself just 
how far Geordie food has come. 

Set just back from the new promenade on 
the seafront, Hinnies could be thought of as a 
Northern coastal cottage with pastel green walls 

BUSINESS LUNCH – 
HINNIES RESTAURANT

BUSINESS LUNCH – Hinnies Restaurant

Geordie comfort food or Geordie gourmet? Richard Dawson visits Hinnies Restaurant to find out



99

HINNIES
www.hinnies.co.uk
@HinniesRest

and pots and pans hanging from the ceiling in 
galley kitchen style. There’s also a nod to the Bay’s 
maritime history with a subtle nautical theme.

One word that comes to mind instantly when 
trying to describe Hinnies is an increasingly 
popular Danish one – Hygge. 

Intended to denote a feeling of cosiness, 
comfort and enjoyment of the simple things in life, 
Hygge has come to be thought of as a way of life, 
with many people thinking about how they can 
Hygge their living spaces to increase well-being. 

With its tree bark-edged driftwood panels, oak 
tables and other wooden furnishings, Hinnies 
certainly evokes that sense of comfort and 
conviviality that Hygge is all about. 

Turning to an ever-changing seasonal menu, my 
colleagues and I ordered starters of caramelised 
red onion tart, goats’ cheese mousse, dressed 
leaves (£7), North Sea fish soup, crusty bread (£8) 
and grilled black pudding, caramelised apple (£8). 

The soup was rich with chunks of fresh hake 
and cod in a tomato sauce, which I suspect had 
just a drop of cream. A generous portion of 
salty black pudding was well-balanced with the 
caramelised apple and the red onion tart had a 
beautifully light mousse and balsamic glaze. 

With a strong list of large plates and specials 
on offer, it was difficult to decide on mains. After 
much consideration, we went for pan haggerty, 
winter greens, poached hen’s egg and mustard 
cream (£13), red wine-braised beef shin casserole, 
horseradish mash, buttered greens and gravy (£15) 
and 10oz ribeye steak, chips, roast tomato, field 
mushroom peppercorn sauce (£23). 

Each were tastefully presented and cooked by 
experienced hands. The steak was particularly 
impressive. It had a chargrilled, blackened outer 
crust but was still incredibly tender on the inside – 
the sort of finish you wouldn’t expect outside of a 
dedicated steakhouse. 

The beef shin casserole was also excellent. 
Plated up in a deconstructed manner and with the 
most incredible horseradish mash, the beef shin 
fell apart at the touch and had a real melt-in-your-
mouth quality. 

As the only dish that could truly be regarded 
as a Geordie invention, the pan haggerty will take 
some beating. One clearly aimed at the vegetarian 
crowd, the layered haggerty was cooked well and 
topped with a perfect poached egg and delicious 

mustard cream sauce. 
All in all, Hinnies seems to capture perfectly the 

trends and tastes of the new Whitley Bay. 
With a seasonally inspired food offering and 

Hygge decor, it’s surely one of the best Geordie 
culinary experiences around. 
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Richard Dawson looks at the latest books, DVDS, music and television to enjoy in the comfort of your own home

CULTURE IN 

ARTS - Culture in

TV: DOCTOR WHO – SEASON 12  

Jodie Whittaker is to return for her second season 
as Doctor Who, the 13th doctor and first female. 
Also starring Bradley Walsh, Graham O’Brien, Ryan 
Sinclair and Yasmin Khan, this season, curiously titled 
Spyfall, sees the time-travelling alien adventurer 
tackling intergalactic espionage. Written by executive 
producer Chris Chibnall, the two-part ten episode 
season is directed by Jamie Magnus Stone and 
filmed in famous locations across South Africa such 
as Cape Town, Western Cape, Table Mountain and 
Taal Monument. It might just be the most dramatic 
backdrop we’ve seen the TARDIS in yet. 

Out now, www.bbc.co.uk

BOOK: DEBORAH ORR – MOTHERWELL: A 
GIRLHOOD 

The final contribution from the late Deborah Orr, 
Motherwell is a heart-rending and unflinchingly honest 
account of the emotional complexities of the mother-
daughter relationship. In 2017, Orr revealed that she 
had been suffering from complex post-traumatic 
stress disorder, rooted in her working-class childhood 
and fraught relations with her mother. This book is 
her memoir and an interrogation of the psychological 
inheritance that we receive from our parents and 
how close family ties can prevent us from achieving 
cherished goals. Being published just after the 
celebrated journalist and author’s death in October 
2019, Motherwell is a triumph of autobiographical 
writing. 

Out January 23, www.waterstones.com

ALBUM: FIELD MUSIC – 
MAKING A NEW WORLD 
Sunderland’s musical sons Peter 
and David Brewis are back with 
a brand-new Field Music album 
for 2020. Making a New World is 
a concept album focussed on the 
after-effects of World War One. It 
grew out of a collaboration between 
the Wearside art rockers and the 
Imperial War Museum, which saw 
Field Music create a commemorative 
sound and light show to accompany 
an image that marked the ceasefire 
on the 11th hour, of the 11th day of 
the 11th month. The 19-track record 
has remembrance as its theme and 
the lyrics tell stories that tie back 
to specific events from the war and 
its aftermath. You can also catch 
the band live when they perform at 
Playhouse Whitley Bay on February 
27. 

Out January 10, www.driftrecords.
com 

DVD: THE BIG MEETING 

Every second Saturday in July, tens of thousands of ex-miners, trade unionists, labour activists and 
local residents descend on the city of Durham for The Big Meeting. Inaugurated in 1871, the Durham 
Miner’s Gala is typified by a parade of old colliery banners and brass band ensembles. At its peak, 
the Gala was one of the largest unofficial political gatherings in Europe and now a film has been 
made about its history and significance today. Combining personal accounts from political leaders 
with footage from the archives of mining history, Shut Out The Light, the production team behind 
the ‘Nature of the Beast’ Dennis Skinner documentary, have depicted The Big Meeting in all its 
colours. 

Out now, www.shutoutthelight.co.uk
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MUSIC: BOMBAY BICYCLE CLUB 

One of the few bands still making waves more than ten years after 
the indie rock boom in the mid 2000s, Bombay Bicycle Club will play 
Newcastle’s O2 Academy this January. With their fifth studio album hot 
off the press on January 17, the live show looks set to combine a mixture 
of classics such as ‘Always Like This’ and ‘Luna’ with new tunes like ‘Eat, 
Sleep, Wake (Nothing But You).’ It’s the band’s first major tour since 
taking a hiatus in 2016 to pursue solo projects. As with a lot of bands of 
this era, there’s been a lot of soul searching to find a renewed sense of 
energy and enthusiasm for the future. 

January 27, www.academymusicgroup.com

FILM: 1917 

If the title didn’t give it 
away, this film follows two 
young British Soldiers on 
a seemingly impossible 
mission at the height 
of the First World War. 
From the director of 
Skyfall (Sam Mendes), 
1917 promises to be a 
chilling historical on-
screen account of one of 
the bloodiest, most epic 
moments in world history. 
From the trenches, across 
no man’s land and through 
French villages, the plot 
centres on Schofield 
and Blake, who must cross enemy territory and deliver 
a message that will stop a deadly attack on hundreds of 
soldiers. An all-star cast includes George McKay, Richard 
Madden, Colin Firth and Benedict Cumberbatch. 

From January 10, www.jamjarcinema.com

EXHIBITION: NORMAN 
CORNISH – THE 
DEFINITIVE COLLECTION 

One of the North East’s most 
loved artists will be honoured 
in a major retrospective at the 
Bowes Museum. More than 60 
works from County-Durham 
born Norman Cornish will be 
on display, including pastels, 
charcoals and oil paintings, 
some of which are previously 
unseen. This artwork acted as a window into the day-to-day lived 
experiences of industrial life in Northern England right through the 20th 
Century. A former miner himself, Cornish, who died in 2014, is often 
thought of as the last pitman painter. This exhibition is a chance to see 
works from an artist who has made an enormous contribution to the 
region’s artistic and cultural identity. 

Until February 23, www.thebowesmuseum.org.uk

STAGE: SIR RANULPH FIENNES – LIVING 
DANGEROUSLY AT SUNDERLAND EMPIRE  

One of the world’s greatest explorers, Sir Ranulph Fiennes, 
will speak about his exploits at Sunderland Empire this 
month, opening up about his life in pursuit of extreme 
adventure and risking life and limb in some of the most 
ambitious private expeditions ever undertaken. Sir Ranulph 
is known globally for being the first person to visit both 
the North and South Poles by surface means, and in 1992 
was the first person to cross the Antarctic continent 
unsupported. Decades of expeditions have taken their toll 
on the explorer and the Living Dangerously show will lift the 
lid on how his endeavours have pushed his body to the limit. 

January 14, www.atgtickets.com

A closer look at the arts and cultural highlights in the North East this month

CULTURE OUT 

ARTS - Culture out
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A bastion of male domination is crumbling as one of the world’s premier 
sports car makers spots an opportunity with a female touch. North East 

Times’ new motoring correspondent, Ian Lamming, takes a gender-
neutral look at Lamborghini

ENOUGH OF THE 
MACHO BULL?

T
here’s a clue in the badge, a 
snorting, rampaging, raging bull. 
Strong, aggressive, male and 
macho, full of testosterone, a beast.

It’s a bull, not a cow, which 
encapsulates the brand, so it is safe to say that over 
the years the Lamborghini has appealed to men, 
rich men, macho men, men who in other lives 
would have loved to have been racing drivers.

‘Lambos’ were also sportscars with a reputation, 
often difficult to drive, uncompromising, 
powerful, fast, but also low, with limited vision, 
rock hard ride, brutal clutches, stiff gearboxes and 
heavy steering. They were intimidating, they were 
a bull which had to be seized by the horns.

But that was then and this is now. Oh, and 
all that macho bull? It’s just that – the beastly 
moniker was in fact created because founder and 
celebrated tractor maker Ferruccio Lamborghini 
was a Taurus star sign and his nemesis Ferrari had 
a prancing horse.

Recognising the potential of being gender-
neutral in the modern world, Lamborghini has 
played a blinder by inventing a 4x4. Enter the Urus 
SUV, a gamechanger that has helped double sales 
and, more importantly, opened up the brand to 
the ladies.
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MOTOR REVIEW  – Ian Lamming 

Of the lucky buyers of the much sought after 
Urus, 70 per cent are new to the brand and 
the aim is to sell the SUV as the everyday car, 
complete with a sticker that reads ‘My other 
car is a Lamborghini’. So, while Urus does the 
daily grind, the frivolous femme fatale resides 
in the garage for the sunny day blast – and 
that’s likely to come in the form of the brilliant 
new Huracan Evo.

If you want to carry people, go on long trips, 
or head for the shops, but do it in the fastest 
SUV on the road, then you take the Urus. It’s 
still a Lamborghini by the way so from the 
minute you unsheath the fighter-style red 
starter guard to get to the button, you unleash 
a twin turbo 4.0 V8 to get at 650hp, which 
will hurl a very big vehicle to 60mph in just 
3.6 seconds and on to a top speed of 190mph, 
amid a cacophony of glorious guttural, spine-

tingling sound. Oh yes!
What is significant isn’t my experience but 

that of the female lifestyle journalists in the 
test group who are astounded by how easy 
Urus is to drive, particularly on beautiful but 
demanding Yorkshire Dales roads.

With the myths and mystique now 
dispelled, they are just as happy to jump into 
the supersports cars – Huracan Spyder and 
Coupe and the grand dame of the range, the 
Aventador – as of course am I.

Peering out of the window from my vroom 
with a view, the bounty, if that is the right 
collective noun, of Lamborghinis sit waiting on 
the gravel drive of the delightful Yorke Arms, 
at Ramsgill, near Harrogate, where we have 
camped overnight.

Starting the engines of seven Lamborghinis 
shatters the peace of the village but in a good 
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way, stirring the soul, releasing the endorphins, 
provoking wide grins. It’s chilly but the roof 
simply has to come off the Spyder, it’s the law, 
and there’s the heated seats and climate control 
to toast the extremities.

Huracan is the new breed of Lamborghini 
spawned since financial security fell upon 
the Italian brand courtesy of Audi. It is joy 
personified in metal, carbon fibre, Alcantara and 
leather.

In the back of a stunning, low-slung, sleek and 
typically Lambo body lies a snarling, spitting, 
shouting 5.2 V10. 

But again, it’s a pussy cat to drive, with a 
comfortable, well-adjusted driving position, 
brilliant ergonomics and great vision. When 
required, it offers 640hp, a sprint time of 3.1 
seconds to 60mph and top speed of 202mph. 
In soft-top form there’s nothing to impede the 
incredible sound of the V10 and the coupe 
hardtop, which is a tad quicker (2.9 seconds 
to 60mph), acts as a boom-box amplifying the 

noise even more.
They are both incredible to drive. Fast, safe, 

characterful, awe-inspiring and confidence-
building. In fact, this is how good they are. I 
drive the £370K Aventador, the 720hp top of 
the range model and it’s great. But given the 
choice of the Aventador SVJ, the £500K, 770hp 
special, I plump for a Huracan instead. Yes – the 
Huracan is that good.

Lamborghini really means business. It’s just 
opened a new dealership in Leeds so there’s 
no need for Northerners to head to Edinburgh 
anymore and the UK remains the biggest market 
for the brand in Europe.

Women drivers are very much on the firm’s 
radar – in fact they have launched a female 
advisory board – and the range now reflects 
a much broader appeal while retaining the 
emphasis on passion for driving. As the sign of 
the bull sits resplendently on the front of the 
bonnet, Lamborghini’s bright future is definitely 
being written in the stars.

Fact File
Lamborghini Huracan Coupe/
Spyder
Engine: 5.2 litre V10
Power: 640HP
0-60mph: 2.9/3.1 secs
Top speed: 202mph
Combined MPG: 20.6/20.2
Transmission: seven-speed 
auto
CO2 g/km: 314/320
Price: £215,000/238,000

Fact File
Lamborghini Urus
Engine: 4.0 litre V8 turbo
Power: 650HP
0-60mph: 3.6 secs
Top speed: 190mph
Combined MPG: 23
Transmission: eight-speed auto
CO2 g/km: 325
Price: £159,925

Lamborghini
www.lamborghini.com

MOTOR REVIEW  – Ian Lamming 
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LG NANOCELL 8K UHD SMART 
TV  

Just when consumers thought they 
were up to date with their Black Friday-
bought 4K TVs, LG have brought out 
the NanoCell 8K, which has four times 
the number of pixels as 4K UHD TVs. 
Described as the ‘Real 8K’, LG has 
emphasised that it’s not just about the 
33 million pixels but how they appear 
separate and distinct to the eye. This 
television captures an extraordinary 
level of flawlessly realistic detail by 
utilising NanoCell technology that 
automatically reproduces pure colour 
with nanoparticles that are only one 
nanometre apart. Such proximity makes 
for impeccable colour precision and 
volume, delivering a sense of realism 
from any angle.  

This LG TV also has Full Array Local 
Dimming, expanding light, dark 
and every colour in between to 
extraordinary new levels. More back 
light control gives deeper blacks and 
brighter whites across the full image. 
This combines with Dolby Atmos 
sound and Dolby Vision HDR for a truly 
cinematic experience. At 75 inches, it’s 
impossible not to be immersed. 

£4999, www.johnlewis.com

Richard Dawson reveals what’s new and improved with the world of gadgets and technology 

TECH 

TECHNOLOGY

The NanoCell 8K is powered by an Alpha 9 Gen 2, which 
combines advanced AI with processor power to take 
breath taking imagery and sound to new levels. The new 
webOS smart platform also makes content discovery 
easier. Users can stream 4K UHD content through Netflix, 
Amazon Prime, NOW TV and listen to music direct from 
Spotify or YouTube.
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POCKETALK LANGUAGE TRANSLATOR 

This new device from Pocketalk will change the way 
people travel. A handheld, highly portable two-way 
voice translator, the Pocketalk lets users travel to more 
than 100 countries around the world and communicate 
with confidence. It uses AI-powered instant voice 
translation to break down the barriers between 
different spoken languages. Currently, users can get 
up-to-date and accurate translations for 74 languages 
with more coming. The Pocketalk also comes with 
a two-year, built-in data plan, meaning no WiFi is 
needed in order to use it. Equipped with dual speakers 
and noise cancelling dual microphones, this device will 
pick up and translate every word.  

£219, www.amazon.co.uk

LEICA SL2 CAMERA 

Leica has updated its landmark full-frame mirrorless 
camera for 2020. Within the stunningly simple, 
ergonomically designed enclosure, the SL2 packs 
a punch with a 47-megapixel sensor, Leica object 
detection autofocus, in-body stabilization and 4K 
video. Designed and crafted in Germany, the look 
and feel of this camera evokes genuine quality. 
Colour reproduction on both stills and film is true 
to life, with dozens of different shooting modes 
available to maximise creativity. The Leica SL2 
also features the Maestro III processor, making 
it superfast to capture action shots in real time. 
Compatible with the Leica FOTOS app, the SL2 
optimises workflows on the move.  

£5300, www.leica-camera.com

LOUPEDECK CT 

One for the creatives, the Loupedeck CT is a new 
controller that allows users to take control of their digital 
interfaces and focus on their craft. Compatible with 
professional creative software from Adobe Photoshop 
through to Final Cut Pro and Ableton Live, the Loupedeck 
CT provides real-world controls to fully personalise the 
editing process. Various buttons, dials and touchscreens 
means that users can customise and organise 
workstations to suit personal tastes. Forget about having 
to search through endless menus to find the functionality 
you want to use, the Loupedeck CT puts the best of all 
design, music and editing tools at your fingertips.  

£469, www.loupedeck.com

TECHNOLOGY
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NORTH EAST TIMES WINE TASTING 
EVENT - North East Times 

North East Times teamed up with Tomahawk Steakhouse and Accolade Wines to host an exclusive wine tasting event 
on November 27. Guested enjoyed a selection of Tomahawk canapes and complementary wines that were introduced 

by Accolade’s Angie Butcher.
The North East Times’ team took the opportunity to thank clients for their continued support
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IF WE CAN YOU CAN CHALLENGE 
GRAND FINAL

EVENT - IWCYC

On November 22, If We Can You Can welcomed guests to The Biscuit Factory for the grand final of the 2019 
challenge. The If We Can You Can Challenge enables entrepreneurs to gain exposure, experience and win high 

valued prizes to assist in their growth. Attendees had the opportunity to connect with entrepreneurs at all stages of 
business from across the region and vote for the startups they think deserve the accolade
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W
hat do you consider to be the greatest feat in 
business and why? 
Businesses have generated countless 
remarkable inventions, innovations and 
impacts throughout history but, for me, 

the greatest feat in business is achieving your objectives. We all have 
different goals or ambitions – greater balance, a better standard of 
living, more freedom. Keeping those objectives in sight and working 
towards achieving them is almost always difficult but makes sure the 
journey is worthwhile and that it can be called a success.

We launched our business so I could specialise in third sector and 
professional risks and remain in the North East, while also managing 
my chronic pain condition and supporting our family financially. I’m 
really proud that we are achieving all four objectives – although a bit 
more work needs done on achieving the ideal work/rest balance!

What is the greatest physical feat you’ve witnessed by an individual 
and why?
While at the Royal Military Academy Sandhurst, I was amazed to see 
my friend Meor, a fellow Officer Cadet, who was five foot and two 
inches tall, lift and carry his six foot and two inches tall, 16-stone 
roommate, plus webbing and rifles, over a 100-metre distance. It taught 
me early on in my career that with drive, determination and a bit of 
technique, the seemingly impossible can become perfectly possible. It 
continues to inspire me to be ambitious and daring, 15 years on.

What about by a group or team?
15 years ago, Dr Sasa, the founder of Health and Hope, had to walk 
through the Burmese jungle for two weeks to reach the city. He left a 
village where people were dying, primarily from childbirth, diarrhoea 
and malaria, to train as a doctor. 

This year, my sister-in-law was able to make the journey in two days, 
on newly-created roads and tracks to deliver the region’s first palliative 
care training. They are even building an airstrip to bring in much 
needed aid. It is the culmination of an incredible feat of determination, 
vision and teamwork. 

Health and Hope is an amazing charity that has revolutionised the 
lives of the people of Chin State. They worked as a community to build 
infrastructure, including a medical training centre, and each year two 
trainee community health workers and birthing assistants come for 
instruction from 551 local villages. They learn basic healthcare and take 
it back to their home villages. This has had an astounding impact on 
public health. Last year, they shut the local infant orphanage as there 
have been no maternal deaths in more than five years.

Which demonstration of intelligence/mental strength has most 
impressed you?
My wife Clare left teaching in 2014, burnt out after a decade of working 
in education. She has shown remarkable resilience, adaptability and 
bravery to retrain and build our business together. She impresses me 
every day.

Which act of generosity has inspired you the most and why? 
As third sector specialists, we are inspired daily by the amazing work of 
charities nationwide, but particularly in the North East. Over a fifth of 
the UK population volunteers at least once a month and research from 
Durham, my old university, and Community Foundation estimates 
there were 11 million volunteer hours in one year alone in the North 
East, representing an economic value of between £78-131 million in 
2016. 

The North East is an incredibly supportive and collaborative 
community and one I’m very proud to be part of. As a charity trustee 
and volunteer myself, these figures, and the work I witness daily, is 
hugely encouraging. Together, we are making a big impact in changing 
society for the better.

Richard Talbot-Jones is managing director at Chartered insurance broker Talbot Jones Ltd. Here, he shares the acts 
he’s been most inspired by

GREATEST FEATS
INTERVIEW – Richard Talbot-Jones

TALBOT JONES LTD
www.talbotjones.co.uk
richard@talbotjones.co.uk
0191 917 0330
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