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Make an impact

We have embraced a new way of thinking
about regional print and its evolution for the
next generation. We are firmly committed
to being the voice of the region’s business
community and championing our area’s
industry, creativity and innovation.
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editor’s WORD
WELCOME 		

TO 		

ISSUE 		

451

The North East is a region with a long history of making a mark
both nationally and globally, and this edition of the magazine, as
Steven Hugill explains, proves its ground-breaking spirit remains
as strong as ever…

4Hello and welcome to the latest
edition of the magazine.
At the time of writing, Boris Johnson
was still in post, though his position was
hardly secure.
Buffeted by public fury and pounded
by an associated Commons investigation
into COVID-19 rule-breaking, the great
political showman had lost much of his
lustre, carrying instead all the assurance
of a tightrope walker attempting a
canyon crossing in a hailstorm wearing
lead boots.
By the time you’re reading this, we’ll
have no doubt lurched into another
shemozzle, one that will have been
batted away by the Tory leader with
platitudes and well-worn lines read
verbatim from communications central
about getting on with the job he – and
his colleagues – were elected to fulfil.
Please, Prime Minister. Do get on.
There is a hell of a lot to be done.
In such a frustrating world, there are
times when you just want to look in the
other direction, and find some positives
to savour.
And one of the beauties of my job –
and indeed working on this magazine –
is that it allows exactly that.
This month’s edition is no different,
with features on genuine innovators
who, fuelled by passion for their
10

craft and this region, are making real
progress.
They include our cover star Raman
Sehgal, who founded his now
international communications agency
ramarketing from a Gateshead flat a
little more than a decade ago.
Raman’s story is so typically
entrepreneurial, with every early
forward step swiftly followed by a trip
or bump along the way – the temporary
‘loss’ of £100,000 just one anecdote
from a journal of highly-valuable
learning experiences.
Crucially, though, he persevered,
to the point his business – which
complements its Newcastle
headquarters with a US office – is
now a major player in the global
pharmaceutical and biotechnology
sector.
And, having been last month boosted
by significant investment from private
equity firm NorthEdge, he talks in
detail about future expansion plans
across Europe and the other side of the
Atlantic.
Elsewhere, Jessica Dawes highlights
the work of the Newcastle Helix-based
National Innovation Centre for Ageing
in taking forward a flagship £5.6 million
project around the concept of The
Internet of Caring Things.

Focused on developing a network
of connected objects and cognitive
systems to actively care for people
and what matters to them, programme
manager Jessica calls the endeavour a
“call to action” that will radically change
the way products and services are
designed and rolled out.
For us as a collective, it promises
significant change in the way we lead
our lives, while for the North East, it’s yet
another example of the ground-breaking
spirit that made – and continues to make
– our region a pioneering force.
We also feature the story of David
Todd, Danny Lowe, David Hynes and
Colin Oliver, of Middlesbrough-based
Press On Vinyl, which is leading the
way in reviving a classic of the music
industry: the vinyl record.
With years of experience across
Teesside’s music scene between them,
the quartet spotted an opportunity
amid vinyl’s renaissance to place
Middlesbrough at the heart of global
demand.
And now, with their factory on Tees
Advanced Manufacturing Park in full
swing, they too are banging the drum
for North East creativity and progress.
I hope you enjoy this issue.
Steven
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Leading the vinyl revival

The dawn of a new age

A finger on the
pulse of change

Shifting up a gear on
gender equality

Maintaining the
momentum

A reputation on the line
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A good number of start-ups begin life in an entrepreneur’s
back bedroom, though not all of them go on to become
internationally-based enterprises.

Gateshead College’s focus on attracting increased
numbers of females into the automotive, engineering and
manufacturing sectors is getting results.

Innovation and technology surround us and are part of our
everyday lives, in sickness and in health.

Welcome to The Internet of Caring Things. A £5.6 million
jointly-funded project by the North of Tyne Combined
Authority with the UK’s National Innovation Centre for
Ageing and deep tech innovation organisation CPI, it is aimed
at making the North East the global hub for innovation at the
intersection of the Internet of Things and care, engaging with
businesses and creating jobs while developing new skills.

Vinyl is making a comeback. Well, in a way.
The traditional black disc market never really went away –
millions still treasure their collections – but the emergence
and immediate popularity of compact discs in the 90s, and
increasing use of streaming services over the last decade,
saw vinyl sales reduce to the hundreds of thousands
worldwide.
Words by Colin Young

Words by Colin Young

Words by Colin Young

Gateshead College
x North East Times campaign

Words by Steven Hugill

Words by Steven Hugill
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Bumped and buffeted by a lockdown fine and the fall-out
from revelations of his wife’s tax status, Chancellor Rishi
Sunak’s well-oiled PR machine has gasped and spluttered
in recent weeks.

Contents
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Engineer rolls on with
£25 million tank deal

Business briefing

Manufacturing

Your curated guide to the latest news, views, trends
and technologies shaping the economic and business
landscape of the North East.

Huge jobs boost as PragmatIC expands with second Durham base
Manufacturing
An electronics firm behind next
generation circuits has revealed plans to
create more than 100 jobs in a near
£70 million expansion.
PragmatIC Semiconductor is building
a factory in Meadowfield, near Durham
City.
Bosses say the site, dubbed PragmatIC
Park, will deliver around 125 new posts
– doubling the company’s existing
workforce to about 250 by December –
and ramp up circuit production into the
billions.
Work is now underway to fit out
the base and install new production
equipment, which is expected to begin
operations next year.
The Meadowfield plant will join
PragmatIC’s existing factory on NETPark,
in Sedgefield, also County Durham, with
chief executive Scott White hailing the
expansion as a “clear commitment to
bring innovative technology, high-value
manufacturing and skilled jobs to the
North East”.
As thin as a human hair, PragmatIC’s
circuits are used to monitor a range
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of goods, from consumer items to
pharmaceutical products.
Embedded into objects, the circuits
relay live information to smart devices to
assess manufacturing and supply chain
performance.
They are also used in packaging and
documentation to improve security and
identification.
Scott said: “We are very excited to
announce PragmatIC Park as our new site.
“As well as providing an ideal home, we
will also be inviting selected ecosystem
partners to work with us at the park to
create a centre of excellence for flexible
semiconductor design and integration.”
PragmatIC’s growth plans come after
it secured nearly £70 million investment,
which included £3.8 million from
packaging firm Amcor.
Praising the company’s ambitions, Lee
Rowley, parliamentary under secretary
of state at the Department for Business,
Energy and Industrial Strategy, added:
“Demand for semiconductors is set to
continue to grow, and PragmatIC Park will
help address this need.”

Pictured, above, is an artist’s impression of PragmatIC
Semiconductor’s new County Durham base

Wind turbine factory plans
move forward
Development
Moves to create a £300 million wind
turbine parts plant have taken a step
forward.
SeAH Wind has submitted plans
for a factory at Teesworks, near
Redcar, which it says will create and
support more than 2000 jobs.
Described as the “world’s largest
monopile plant for offshore wind
turbines”, bosses say the plant will
create 750 direct jobs and support
a further 1500 construction and
supply chain posts.
Subject to approval, the factory
will sit on a 90-acre site, and be fully
operational by 2026.
Officials say it will be capable
of making up to 150 monopiles –
large steel tubes that form turbine
foundations – every year.
Tees Valley Mayor Ben
Houchen said: “2022 is our year of
construction and we are rebuilding
a new skyline for Teesside – one
that looks to the future and is
creating hundreds of well-paid jobs
in the cleaner, healthier and safer
industries of tomorrow.
“This latest move once again
proves such schemes, alongside
other innovative projects taking
place at Teesworks, are not pie-inthe-sky proposals.”
Joosung Lee, SeAH Steel
Holdings’ president and chief
executive, added: “Bringing the
UK’s first monopile manufacturing
facility is a very meaningful and
significant project to the offshore
wind industry.”

An engineer has secured a
£25 million contract to help
produce the next generation of a
fighting vehicle.
Pearson Engineering is making
turrets for the British Army’s
Challenger 3 tank. Bosses say
the agreement – described as a
“multi-year project” – secures 285
jobs at Pearson’s Newcastle-based
Armstrong Works, which will
receive £4 million investment to
bolster machining capabilities.
They say it will also allow the
business to recruit several staff
across project management,
engineering and design roles, as
well as 20 apprentices under an
expanded STEM programme.
Craig Priday, Pearson
Engineering managing director,
said: “This important contract,
delivered together with our sister
company Responsive Engineering,
demonstrates our success in
bringing armoured vehicle
manufacturing back to the North
East.
“It utilises the world-class
capabilities of our team at
Armstrong Works, and allows us to
further invest in skills, jobs and the
local economy.”
Brigadier Nick Cowey, senior
responsible officer for the
Challenger 3 programme, added:
“I’m really excited at this key
milestone.
“Turret fabrication is crucial for
the delivery of a fully digitised
turret, ensuring our modernised
main battle tank is the most lethal
in Europe.”

Pictured, from left to right, are AMLo
Biosciences’ marketing director Jane Meaney,
chief scientific officer Professor Penny Lovat
and chief executive and co-founder Dr Marie
Labus

£2.45 million investment fuels
global expansion
Health
A medical company behind early skin
cancer detection is eyeing international
growth after securing £2.45 million
investment. AMLo Biosciences is
pressing ahead with plans to launch its
AMBLor testing equipment in the US
and Australia, which it says can identify
low risk, early-stage melanomas.
The Newcastle University spin-out
was backed by Ascension’s Life Fund
and Conduit’s EIS Impact Fund, as
well as re-investment from Northstar
Ventures, Future Planet Capital’s BIF
Opportunities Fund, Esperante and a
number of angel investors.
Dr Marie Labus, AMLo chief
executive and co-founder, said: “This
funding allows us to embark on the next
step of our journey.”

Kromek secures fresh security
contract
Manufacturing
A technology firm known for helping
thwart terror plots has secured a
£1.7 million contract.
Kromek Group will supply chemical,
biological, radiological and nuclear
detection products and services to a
Government agency. The four-year deal
comes after Kromek, based at NETPark,
in Sedgefield, County Durham, deployed
its flagship, North East-made D3S-ID
radiation detectors to protect NATO
leaders at an emergency Brussels summit
on Russia’s Ukrainian invasion.
Dr Arnab Basu, Kromek chief
executive [pictured], said: “In light of
the recent turmoil at the Chernobyl site
and the battle over Zaporizhzhia nuclear
plant, the global community is alive to
immediate nuclear dangers.
“Consequently, governments are
increasingly expected to enhance their
wide area monitoring to be able to
provide early warning of the presence of
nuclear material.”

Tech bodies form alliance to boost skills and business growth
Technology
Two tech sector organisations have joined forces in a move officials say will catalyse
growth across the region’s digital industry. Sunderland Software City and Dynamo
have united to “deliver industry-specific business support and significantly increase coordinated efforts to tackle the region’s digital skills gap”.
The move follows increased collaboration between the two bodies during the
pandemic. Under the terms of the alliance, Newcastle-based industry-led tech and
digital business network Dynamo will remain a community interest company, with staff
integrating into Sunderland Software City’s team.
Dr David Dunn, who will serve as chief executive of Dynamo alongside Software City,
said: “This will bolster operations across the entire organisation.”
Charlie Hoult, who will continue as chair of the Dynamo advisory board, added:
“There’s no limit to the North East’s technology potential.”
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Britishvolt powers on with
low-carbon deal

College’s STEM drive receives
£4 million lift

Manufacturing

Education

A company behind 8000-job
Northumberland vehicle battery
factory plans has signed an
international low-carbon supply deal.
Britishvolt is working with VKTR
to develop greener supplies of nickel
sulphate.
Bosses say the memorandum of
understanding will look at establishing
a nickel sulphate plant in Indonesia
and work on increasing supply
security for nickel through to sulphate
conversion.
Britishvolt’s factory is earmarked to
open on the old Blyth power station
site in Cambois, in 2024. The company
says it has the potential to create
3000 direct jobs and up to 5000
supply chain posts.

A college is pressing ahead with
plans to create a STEM “UK centre
of excellence” following £4 million
Government support.
Middlesbrough College has
received backing from the
Department for Education to
overhaul its TTE training base.
Under its plans, teaching would
switch from TTE’s existing South
Bank site to a new building on the
college’s Middlehaven campus, in
Middlesbrough, which could open in
two years.
The college says the venture
would have capacity to train 300
full-time students, 300 apprentices
and 500 adults, alongside a cohort
of international learners.
Zoe Lewis, Middlesbrough
College’s principal and chief
executive, said: “The investment
will allow us to expand into new
sectors, such as clean, green and
renewable energy, securing skills
that are in demand and valued by
local employers.”

Osbit strengthens global links
with Taiwan work
Energy
An offshore energy sector technology
supplier has completed a Taiwanese
contract.
Riding Mill-headquartered Osbit has
delivered a monopile gripper system
to the Yunlin offshore wind farm,
which will be used to install turbine
monopiles from a floating vessel.
Once completed, Yunlin is expected
to produce enough energy for more
than 600,000 households every year.
Phil Pennington, Osbit’s project
delivery director, said: “Our team has
worked extremely hard to overcome
a range of market and logistical
challenges during this project –
including a level of global supply chain
pressure we have never experienced
before – and we are delighted with the
successful outcome.
“We would like to extend our
thanks to our global supply chain
for its support in making this project
happen.”
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Mesma reveals growth blueprint
following £150,000 investment
Technology

Pictured, from left to right, are Applied Monitoring
chief executive Jon Dixon, Mercia’s Thea Tebble,
Maven’s Michael Dickens and Applied Monitoring’s chief
technology officer Rob Connell

Cash support helps firm expand
testing system
Investment
A company behind skin scanning
equipment capable of detecting alcohol
and drugs is eyeing growth in a $10 billion
global market following cash backing.
Applied Monitoring, based at NETPark,
in Sedgefield, County Durham, has raised
£600,000 to commercialise its testing
apparatus, which it says can identify
alcohol, cocaine and cannabis in the
bloodstream within seconds.
The business secured financial support
in a funding round co-led by the North
East Venture Fund, which is supported
by the European Regional Development
Fund and managed by Mercia, and the
Finance Durham Fund, which is managed
by Maven Capital Partners.
Jon Dixon, Applied Monitoring chief
executive, said: “The financial support
provided by Maven and Mercia, alongside
the guidance of our highly-experienced
advisory executive team of Dr Carl Barratt
and Neil Hayward, ensures the business is
best placed for an exciting future.”

Agency seeks to maintain growth with office opening
Recruitment
A recruitment agency has expanded to meet enduring pandemic-related demand.
Darlington-based Recruitrite has opened a second office in Urlay Nook, near
Stockton.
Having helped create four jobs, the business says the move is also furthering
the roll out of its Rite People service, which offers clients specialised employment
support.
Melissa Coutts, head of operations, said: “Recruiting new operational staff will
enable us to maintain levels of service while starting to work with more businesses in
the Tees Valley and beyond.”

A software firm has pledged to create
jobs to meet growth ambitions after
£150,000 support.
Mesma wants staff as it seeks to
increase turnover to around £2 million
over the next four years, following
investment from the North East Growth
Capital Fund.
The Sunderland company provides
a platform for educational institutions,
employment support providers and
regulatory and accreditation bodies to
simplify quality and assurance processes.
And co-director Louise Doyle says the
cash will help further its presence.
She said: “Taking annual turnover past
£2 million is an ambitious target, but

Sky the limit for training operator
in expansion plan
Defence
An aviation defence training firm has
unveiled job creation plans in a regional
expansion.
Draken Europe hopes to build a new
hangar at Teesside International Airport.
Bosses say the move will create as
many as 30 jobs – which will include
captain and training manager posts – and
bring the Alca L-159E ‘Honey Badger’
combat jet to the region. Draken, formerly
known as Cobham Aviation Services UK,
has operated out of Teesside for a number
of years, with its Dassault Falcon training
jets a regular sight in the skies.

we’re confident we have the product,
sector knowledge and resources to get
there.”
Mesma worked with NEL Fund
Managers to secure the investment.

News you may have missed
Engineering

4Pacifica keen to keep
growing after Highlands
firm deal

Pictured, from left to right, are Carole Loader, who
founded Mesma with Louise Doyle, with NEL Fund
Managers’ Jane Siddle

However, it says the proposed 5000sq
ft hangar will support the delivery of
further contracts with organisations
including the Ministry of Defence and the
United States Air Force.
Paul Armstrong, Draken Europe chief
executive, said: “With the introduction of
the L-159E, we’re proud to be bringing an
entirely new capability to the UK defence
sector and to Teesside.”
Meanwhile, the area is primed
to become home to a “world-first
centre” dedicated to accelerating the
digitalisation of international trade,
according to a regeneration boss.
Tees Valley Mayor Ben Houchen
says the Centre for Digital Trade and
Innovation will remove barriers to export
growth by reducing paperwork and
associated costs. The centre would mark
a further boost for the south of the region,
with Darlington now home to a new
Government economic campus.
Staff are presently working from
temporary offices while a permanent base
– earmarked for wasteland on the town’s
Brunswick Street – is built, which will
house senior civil servants.
Laying the foundations for success see pages 66-69

A white and brown goods repair
firm has refused to rule out further
expansion following a takeover.
Pacifica Appliance Services has
bought Inverness-based Highland
Appliance Services.
And bosses say its arrival could be
followed by more deals, revealing
they are “actively progressing a buyand-build strategy” to further grow
the business’ footprint.
Kevin Brown, chief executive
at Houghton-le-Spring’s Pacifica
Group, said: “We are looking
to establish relationships with
businesses that would benefit from
being part of Pacifica.”
Highland Appliance Services’
arrival follows previous agreements
for Midlands-based DAC Limited
and Suffolk-based TK Garnham &
Sons.

Energy

4PX Group agrees Fairport
tie-up
Stockton-based PX Group has
bought Fairport Engineering.
Known for engineering and
materials handling provision,
Fairport includes Sunderland-based
Fairport Tunnelling Technologies.
Bosses say the tie-up, agreed for
an undisclosed sum, will create an
in-house materials handling offering
across domestic and international
markets. Fairport’s 70-plus team
have shifted to PX Group under the
terms of the deal.

For more news and views across the
North East, visit our website @
www.netimesmagazine.co.uk/news
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The big switch off
Finance

A powerful plan, or a
missed opportunity?

Words by Richard Cockburn
Partner and head of energy and renewable sector – national at Womble Bond Dickinson

Energy
Never one to knowingly undersell
anything, Boris Johnson was at it
again last month.
When not answering questions
about his future, the Prime
Minister was describing his new
British energy security strategy as
a gateway to “clean, affordable,
secure power…for generations to
come”.
It includes plans to build up
to eight nuclear reactors and
increase hydrogen use to lower the
UK’s reliance on gas by more than
40 per cent by 2030.
It also sets a target to make
the country the “Saudi Arabia of
wind power”, through widescale
planning reforms to speed up
offshore developments, with
Downing Street promising to
“develop local partnerships
for…supportive communities
who wish to host new onshore
wind infrastructure in return for
benefits”.
Elsewhere, ministers are looking
at reforms around the fitting
of solar panels on homes and
commercial buildings to increase
numbers.
Critics, though, say the
measures lack clarity.
Some point to what they see
as an obvious absence of new
moves around building insulation,
while University College London
Professor Michael Grubb, a former
Ofgem senior adviser, told The
Financial Times the Government’s
blueprint is confused, saying it
“doesn’t know what problem it is
trying to solve”.
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Our region’s place in the energy revolution
After the Government last month unveiled its British energy security strategy, which,
among other things, pledges significant investment to ramp up low-carbon hydrogen
production and increase offshore and onshore wind developments, Richard Cockburn,
partner and head of energy and renewable sector – national at Womble Bond Dickinson,
assesses the North East’s role in the promised energy revolution.

4Aside from ambitions to increase
nuclear energy, much of the Government’s
new British energy security strategy
concentrates on sectors well-established
in the North East, such as offshore wind
and hydrogen.
It shows there will be more clean energy
projects coming online and in the North
East, where there are already relevant
projects in the pipeline, it indicates there
will be even more of a flow of work and
jobs. Dogger Bank, the world’s largest
offshore wind farm, is being developed
from the North East and manufacturer
GE is setting up a Teesside plant to make
turbine blades. The Government has also
set out plans to double the hydrogen
target, and this will boost further the
development of the East Coast Cluster.
Not only that, but a North East trial
was recently completed that showed the
role which hydrogen can play in the UK’s
journey to net-zero when it comes to
heating buildings.
News recently broke that the hydrogen
blending trial in Winlaton, Gateshead,
has been running successfully for seven
months.
It tracked households being heated with
a blend of 20 per cent hydrogen and 80
per cent natural gas, and the results will
act as a stimulus to UK efforts to reduce
carbon emissions.
The next steps of utilising hydrogen
in the journey to net-zero will see all

eyes turn to schemes such as the H100
Fife project, in Scotland, which aims to
demonstrate the safe distribution of 100
per cent hydrogen in the gas network by
heating around 300 homes with hydrogen
produced from a wind turbine.
Heating accounts for up to a third of
the UK’s greenhouse gas emissions when
including industrial processes, and these
emissions must be reduced to meet the
net-zero targets set by the UK and Scottish
Governments.
Substituting out natural gas for
hydrogen, producing no carbon when it
burns, would be a significant step along
this path.
Beyond energy generation, other
projects in the region are developing
innovative solutions to reduce the
footprint of the UK’s most carbonintensive activities.
The recently-developed digital model
created to monitor and manage the
carbon emissions at Port of Tyne, as
part of the Clean Tyne project, which
includes partners Siemens and Newcastle
University, and funding from Innovate UK,
is just one example.
It is clear the North East, which is
currently championing its offshore wind
capacity and supply chain through the
East Coast Cluster, innovative heating pilot
projects and various other clean energy
schemes, has a significant role to play in
the UK’s energy transition.

You know the cost of living crisis is
really biting when the UK, a nation of
TV fanatics, switches off.
According to recently announced
figures from market research firm
Kantar, more than 1.5 million streaming
subscriptions were cancelled in the
first three months of 2022.
Hardly surprising, really, in an
environment where the cost of
household bills, fuel and essentials
continues to rise.
The recent Spring Statement
attempted to mitigate the pain felt by
many, with headline announcements

including an increase in the National
Insurance threshold to £12,570 –
which the Chancellor says will deliver
employees an annual £330 tax cut – a
fall in the basic rate of income tax from
20 pence to 19 pence in the pound, and
a five pence drop in fuel duty.
The Government says the measures
will help households navigate what
continues to be an extremely uncertain
landscape.
As ever, though, time will tell just
how effective they are – and how much
more, as a nation, we might need to
switch off to save.

their income – 37 per cent of people in the
North East who receive Universal Credit
are in work.
In an area where we have seen the
biggest increase in child poverty of any
UK region or nation in recent years, we
needed the Government to take a more
logical approach.
We needed action to help families right
now, and to lay the foundations for a
happier, healthier population, which could
in turn boost our economy in the long run.
What the Chancellor should have
done – and what he can choose to do any
day – is introduce an increase in Universal
Credit and legacy benefits of 8.1 per cent,
and raise child benefit by £10 per child
per week.

Words by Nick Gray
Research fellow at IPPR North

The Chancellor’s choices
Against a backdrop of spiralling bills, which have caused much financial belt
tightening in households across the country, Chancellor Rishi Sunak’s recent Spring
Statement set out plans to alleviate the cost of living crisis. But Nick Gray, North
East-based research fellow at think tank IPPR North, says the man in charge of the
UK’s purse strings missed key opportunities.

4As families and businesses across the
North East know all too well, we are in the
grip of a cost of living crisis.
The Chancellor has the power and
resources at his disposal to lessen the
impact on those worse off.
Yet in his recent Spring Statement, he
chose to raise taxes during a cost of living
crisis, while offering a tax cut two years
down the line.
He made the wrong decisions.
When we consider the tools available
to Rishi Sunak to help people facing

the most pressure on their living costs,
we see that raising the point at which
people start to pay National Insurance
contributions is not the best option.
In fact, the Chancellor’s choice to do
so will bring twice as much benefit to the
top 50 per cent of earners as to those who
need it most.
Meanwhile, people who aren’t working
owing to, for example, disability, will not
benefit at all.
Nor will people in very low-paid jobs,
who rely on Universal Credit to top up

And instead of placing further pressure
on ordinary workers, he could first fix our
broken tax system, which taxes income
from work at a higher rate than it does
income from wealth.
The Chancellor could do so much more
for people on low incomes in the North
East by making different, progressive
policy choices.
Poverty is not inevitable – it is the result
of decisions – and the decision not to
target support to people who need it most
will only trap more families in poverty’s
grip.
This is not ‘levelling-up’.
If we want to prevent future cost of
living crises, and provide good public
services, then we need the Treasury
to back ‘levelling-up’ the economy and
provide the opportunity to live a good life.
A strong, fair, clean, locally-led North
East economy is possible.
It’s time for the Chancellor to make the
right decision and back us.
19

Politics OPINION
Turning things around
Politics
It’s been quite the few weeks for Rishi
Sunak.
Fined for breaking lockdown rules he
helped create, and with his wife’s tax
affairs jarring markedly against his position
as the man charged with dragging the UK
out of a cost of living crisis, the Chancellor
has seen his polished exterior become
tarnished.
And for a man seen by many as the
next in line for the Tory leadership and, by
association, the role of Prime Minister, it’s
been a hugely damaging period.
Chief party cheerleaders Michael

Fabricant and Jacob Rees-Mogg, among
others - including Ashfield and Eastwood
MP Lee Anderson, who threw his toys

out of the pram in a rant, ironically, in
a television interview over the ‘vulture’
media attacking the Government - have
done their best to quell discontent, trotting
out the usual lines from Conservative
communications HQ about moving on
and the great work delivered by the
Government – rather than NHS staff and
medical development organisations – on
COVID-19.
But the Chancellor needs a lot more
than words from political figures of fun,
and others whipped into line, to restore his
reputation with the electorate.

A reputation on the line
Bumped and buffeted by a lockdown fine and the fall-out from revelations of his
wife’s tax status, Chancellor Rishi Sunak’s well-oiled PR machine has gasped
and spluttered in recent weeks. Here, Steven Hugill looks at what it means for
the political aspirations of a man who, up until just a few weeks ago, was the
obvious choice to become the Conservatives’ next leader.

Words by
Steven Hugill
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4Rishi Sunak is pretty good at maximising
the numbers.
No, I’m not referring to his wife’s nondomicile status, I’m talking about his
height.
Standing all of five foot six inches tall,
the Chancellor apparently employs tailors’
tricks to amplify his frame.
(Have a look the next time you see him
in a suit, and how his trousers sit above his
shoes to create a sense of greater stature).
Recently, though, it’s his political
ambitions, rather than Savile Row’s finest
cloth, that have been cut down to size.

For so long he was the heir apparent to
the Tory throne, the politically savvy one in
an otherwise barren Cabinet, the fiscallyfocused straight man to Boris Johnson’s
buffoonery and stage-managed theatrics.
He was too – according to some – the
man who brought coolness to Downing
Street for wearing white socks and sliders
during a pre-Budget meeting, and for
daring to venture near a hoody years after
David Cameron’s infamous speech.
During his ascent to the upper echelons
of power, the Richmond (North Yorkshire)
MP was always assuringly smooth, both

in his language and appearance. Indeed, a
former colleague of mine on the local press
beat once suggested to the Chancellor’s
PR team – with the greatest of seriousness
– to take him to Catterick Garrison military
base, which sits within his constituency,
and get him muddy on its assault course,
such was his Teflon-like appearance.
And, a few years later, they did, though
nothing changed - the Chancellor’s pristine
white t-shirt blotted only by a hastily
affixed name badge.
The last few weeks, however, have
changed all that.
The Chancellor has gone out of fashion.
His reputation has become sullied.
For so long clear of the political mudslinging, some of it is now sticking to his
expensive suits.
Stung by a ‘partygate’ fine for breaking
lockdown rules he helped create, and
revelations of wife Akshata Murty’s tax
status, the Chancellor is having to take off
his cufflinks, roll up his sleeves and deal
with the dirty stuff.
And it’s proving pretty difficult to shift,
as well as being incredibly uncomfortable.
For one, his pandemic penalty puts him
on par with Boris Johnson, the man who
once hid inside a giant fridge to avoid
a live television interview when a milk
delivery PR stunt turned sour; the man who
toured Britain in a Brexit battle bus making
frivolous financial claims about the EU and
the NHS; the man who treated COVID-19
as a joke until he caught it.
And to be spoken of in the same breath
is doing nothing for the Chancellor with
voters, certainly not the great many who
were denied seeing loved ones in their
final hours as they abided by Government
COVID-19 regulations.
His somewhat alarming response to his
wife’s tax affairs has done him few favours,
either.
The Conservatives overwhelmed Labour
at the last general election because
punters – quite rightly – saw little to no
hope in a Jeremy Corbyn-led party.
They were, of course, helped by the
many messages whipped up by advisors
and support teams led by that other
lockdown flouter Dominic Cummings.

The Tories, they said, were giving the
honest, working people of the country
the leg-up they so richly – and finally –
deserved.
So to see the Chancellor embroiled in a
row over taxes, which – although entirely
legal – flew completely in the face of his
role as the man charged with helping those
with access to the very thinnest end of a
wedge in the ongoing cost of living crisis,
was quite something.
It was also bizarre to see his feverish
fixation with nailing the source of a
supposed leak of his wife’s financial
outgoings play out across the front pages,
particularly in the context of his previous
defences of Government decisions to hand
billions of pounds worth of controversial
PPE contracts to private companies at the
height of the pandemic.
Moreover, he didn’t help himself when
he likened his situation to that of Will Smith
in an interview shortly after the latter’s
petulant antics at the Oscars.
There was one similarity that stood out,
mind.
The actor previously portrayed
Muhammad Ali – the king of the rope-adope tactic – and the Chancellor is equally
now backed against the ring’s outer edges.
The difference, however, is that while Ali
knew how to absorb blows, all while tiring
out his opponent, the Chancellor is getting
hit with some real haymakers.

And while he has many fellow MPs in
his corner, patching up his reputation with
metaphorical Vaseline and cotton swabs,
the blood will continue to drip from his
wounds for some time yet.
His reputation, of course, hasn’t entirely
been shattered.
Last month, he returned to favourable
ground in Darlington - the famous railway
town that neighbours his constituency where he is leading Government plans to
create a new economic campus (likely on
the former footprint of a car dealership
turned shabby car park) which will include
a number of departments including the
Treasury.
Part of the much-vaunted ‘levelling-up’
agenda, it’s a commitment that means he
retains much credit in the bank, certainly
on a local basis, and the knock-on benefits
for Darlington and the wider region, if they
come to fruition in their promised entirety,
will provide a significant financial boost for
the area.
But things tend to hang around in
politics, voters have long memories,
and the repairing of a reputation takes
considerably longer than it does to lose it.
The Chancellor’s polished veneer has
been stripped away.
And it’s going to take a hell of a
campaign to restore it and to ensure his
future political aspirations don’t end up like
his trousers – at half-mast.
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Charting a path towards further growth
Like the planes that leave the neighbouring Newcastle International Airport, Wilson
Gray Consulting is on a rapidly upwards trajectory. Its specialist mechanical, electrical
and public health system expertise, alongside its trusted building information
modelling support, is fuelling market growth, geographical expansion and recruitment.
Here, Steven Hugill speaks to partner and operations director Lewis Clark, and cofounder and director Adrian Gray, to find out more.

providing a different approach, a niche in a sector that’s
been working in the same way for the last 20 years.
“We provide multi-faceted support that covers the
design cycle through to on-site construction, with risk
completely mitigated.
“Developer clients, contractors and organisations,
including many tier one operators, choose us because
they know we own a project design from conception to
completion.
“And that includes the net-zero agenda too.

www.wilsongrayconsulting.com
LinkedIn: Wilson Gray Consulting

Wilson Gray
Consulting
-

Established
in June 2015,
and based in
Prestwick Park’s
Swan Building,
WGC’s expert
services include
consultancy,
programme and
cost management
support, building
physics analysis,
MEPH design
from stages
zero to six, and
BIM level two
to LOD500.
Furthermore,
it provides
DfMA drawing
production
and structural
analysis, and
energy and
sustainability
calculations.
The firm, whose
turnover stands at
around £3 million,
also has an office
in Leeds.
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LEWIS CLARK SITS HIS MUG ON A BOARDROOM
table and rests himself in a black leather chair.
It’s a brief moment of repose in another busy day.
Outside the glass-encased meeting point, phones
ring and conversations fill the air.
The office of Wilson Gray Consulting (WGC) - where
Lewis is partner and operations director - is moving at
pace, alive to the sounds of industry.
And little wonder.
A recent recruitment drive, which saw experienced
technical director Stuart Wood joined by an electrical
engineer and two digital engineering staff, is being
complemented by impending capital gains, with
WGC primed to open a London office and secure its
largest-ever project to date, on the city’s 35-storey One
Leadenhall skyscraper alongside contractor Multiplex.
Melding the skills and experience of its near
30-strong workforce with the latest technological
advances, Prestwick Park-based WGC specialises
in the design, cost management and co-ordination
of mechanical, electrical and public health (MEPH)
systems and building information modelling (BIM).
Its team provides crucial guidance to developer
clients, contractors and organisations that ensures safe
and financially sound project completion, with many
of the developments it supports traversing the Royal
Institute of British Architects’ (RIBA) multi-stage MEPH
Plan of Work framework.
A long-standing design and construction partner
of supermarket Aldi across parts of Darlington, as
well as the entire East Midlands and Yorkshire and

Lincolnshire, WGC also works closely with NTW
Solutions Limited, with current refurbishment
work at Morpeth’s Northgate Hospital matched by
environmental upgrades to Carlisle-based Carleton
Clinic’s Hadrian Unit.
Its catalogue, though, extends to a number of larger,
blue-chip developments, many in London, which are
overseen by Northumbria University graduate Lewis.
Having provided RIBA stage four and five design
and BIM support to contractors Halsion and Sir
Robert McAlpine on the £9.2 billion transformation
of Battersea Power Station, WGC’s MEPH and BIM
expertise has also been integral to McAlpine’s work
on the £200 million Peninsula hotel and residential
scheme, and to Dornan Engineering’s delivery of
the £300 million Chelsea Barracks penthouse and
apartment programme.
Crucial to securing such projects are WGC’s
in-house digital engineering and BIM departments
- led by associate director of digital engineering and
digital construction specialist Lee Nichols - which are
augmented by an ever-growing building physics team.
With the former two providing specialist digital
construction modelling and support across an entire
project, and the latter helping contractors and
operators catalyse more sustainable developments
- WGC is working with Wates on a pioneering netzero special educational needs school in North
Wales - Lewis says the firm is a beacon in a crowded
marketplace.
He says: “We are a leading digital consultancy
Pictured, from left to right, are Lewis Clark, Adrian Gray and Peter Wilson

“We are at the forefront of decarbonising education
and healthcare sites, and supporting operators with
large building stocks, thanks to our holistic approach
that allows us to influence the use of things like thermal
massing and natural ventilation from a project’s outset.”
WGC co-founder and director Adrian Gray, who
established the business with fellow director Peter
Wilson in 2015, adds: “There is an ever-growing
need for MEPH consultants to design more efficient
buildings.
“And, thanks to our experience and specialist
services, we can help clients not just meet new targets,
but exceed them.”
Furthermore, Lewis says the depth of knowledge and
quality within WGC’s team provides another dimension.
He says: “Each development stage has its own
milestones, which essentially exist to establish a cost,
but they don’t say whether a project can be built
successfully.
“We know how services integrate into a building,
thanks to our dynamic team and its many key
individuals with installation contractor backgrounds.
“And what that means is a project is never in jeopardy
with us,” adds Lewis of WGC, which counts Stocktonbased mechanical and electrical contractor LJJ,
Northumberland Estates, Turner & Townsend and HE
Simm as clients.
And such is its impact that WGC is opening a London
office, close to Liverpool Street Station, which both
Lewis and Adrian say will propel the business towards a
new phase of growth.
“It’s a real statement of intent,” says Lewis, who is
heading the venture.
He adds: “Our great London case studies have
opened so many doors, and a dedicated presence in the
city will only help us grow.”
Adrian concurs, adding the office is symbolic of the
firm’s robustness.
“We’ve done well considering what has been thrown
at us,” he says, referring to COVID-19.
“We continued working during the pandemic, with no
engineering staff furloughed, and we’re now very busy
as confidence returns to the market.
“And because we remained so strong, we’ve got a real
opportunity to grow.”
Lewis adds: “Contractors and organisations want to
play with the winning team - and that team is us.”
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Forming close relationships that deliver real success

The Endeavour
Partnership
As the largest
commercial
law firm in the
Tees Valley,
The Endeavour
Partnership is
experienced in
all aspects of
business law.
Recognised for
its specialist
departments and
multiple layers
of expertise,
the firm offers
a genuine focus
on commercial
legal solutions to
provide support
that goes beyond
static advice,
and is committed
to producing
innovative
options for
clients while still
demonstrating
business-focused
thinking.

Where Head Wrightson’s sprawling works once made industrial superstructures that fuelled the growth of
many a company, today, on the same footprint, The Endeavour Partnership is fashioning similar success for
its clients. Melding business-focused support with a personal touch, Tees Valley’s largest commercial law
firm’s services, which include its expert employment law, corporate commercial, commercial property and
dispute resolution departments, provide clients with the advice they need to flourish. Here, Steven Hugill
speaks to partner and head of employment law Stephen Elliott to learn more about that department’s work.
www.endeavour.law
@Endeavour_law

THE WORKING WORLD IS A VASTLY DIFFERENT
place from what it once was.
Successive years of pandemic-inspired flux mean
hybrid environments and increased digital connectivity
have become the new default settings.
One element that hasn’t changed, though, is the value
of direct human connection.
Neither has the importance of expert, businessfocused support.
The two are crucial parts of the commercial success
jigsaw.
And The Endeavour Partnership has long been piecing
them together, its ‘business, taken personally’ strapline
an entirely appropriate signature of its approach.
Based on Stockton’s Teesdale Business Park, on land
where Head Wrightson’s famous engineering works once
churned out a plethora of industrial superstructures,
Tees Valley’s largest commercial law firm is continuing
to provide clients with trusted guidance and innovative
programmes that are fashioning growth and success.
A key thrust in its ongoing support is its highlyqualified and experienced employment law and HR team.
Led by partner Stephen Elliott, the department
oversees the full spectrum of employment issues, from
contracts and policy documents to dismissal disputes
and tribunal litigation, absence management and
performance issues.
Furthermore, its expert HR strategy supports clients
on day-to-day matters, as well as larger projects, such as
organisational restructures and business transfers.
Stephen says: “We can help with all the challenges a
business can have when it deals with people, whether
they be employees, agency workers, contractors,
24

recruitment businesses, ex-employees or job applicants.
“And we offer solutions.
“Sometimes these are delivered in real-time when
a problem has crystallised, and sometimes we build
policies and strategies with clients to ensure an issue
doesn’t arise.”
The latter, says Stephen, includes channels that are
helping clients navigate their way through significant
changes to two seismic elements of everyday business
operations: immigration and GDPR.
He says: “Previously, if a UK business wanted to
employ someone from France or Poland, for example, it
was relatively easy.
“But now it has to go through a Home Office process,
so we have developed a specialist advice service to help
businesses and employers get people here.
“We also help clients focus on employee information,
making it clear what can be collected, what happens if
someone wants to see data and what it could include.”
Another area where The Endeavour Partnership is
leading innovation for organisations’ great benefit is
through Navigate HR.
Set to a fixed fee, the package provides three support
mechanisms – Helpline, Review and Update.
Helpline allows unlimited email and telephone access
to The Endeavour Partnership’s expert employment
solicitors, to discuss day-to-day employment law and HRrelated issues, with Review offering a free health check
of clients’ standard employment contracts, policies
and procedures ahead of any work needed to bring
documents up to date.
Update provides an annual review of an organisation’s
employment contracts, staff handbooks and HR policies,

and revises documentation to reflect law changes where
necessary.
And it is all delivered, says Stephen, with a tailored,
personal approach.
He says: “We make a big difference in the way we
engage with people.
“When a business owner calls a number at 9am and
doesn’t get a response until 3pm, the query or worry they
have has sat in their head all day.
“But through developments like Navigate, people can
pick up the phone, speak to our legal professionals and
receive the answer or guidance they need quickly.”
The supportive and personable ethos is reflected
internally too.
Standing proudly in the office of The Endeavour
Partnership – whose vast client list includes Tees Valley
Combined Authority, Teesside International Airport and
Silverstone racing circuit – is a medium business of the
year accolade from the North East England Chamber of
Commerce’s 2021 Business Awards.
The honour was handed to the firm, in no small part,
for the swift manner in which it acted when lockdown
struck two years ago.
Helped by technological investments in summer 2019,
which were implemented to create a flexible working

For more
information
on how its
employment law
and HR support
could help your
business, visit
https://endeavour.
law/ or contact
01642 610300.
To learn more
about Navigate
HR, visit https://
endeavour.
law/services/
employmentlaw-hr-support/
navigate-hr/
Anyone
interested
in applying
for a training
contract in 2024,
visit https://
endeavour.law/
careers/trainingcontracts/ The
deadline for
submissions is
July 29.

environment way before the trend became universal, the
firm was able to switch to entirely online operations in
three days, with staff receiving accompanying wellbeing
support.
And such forward-thinking is mirrored across The
Endeavour Partnership’s workforce.
The firm has long cultivated an environment that
supports individual development, which, in turn, drives
great staff longevity and means the fruits of their labours
are directed back to the landscape in which they were
nurtured.
Many members of its 60-strong team, such as notary
public and commercial disputes team member Alex
Smith, who became partner in 2016, ten years after
joining as a trainee solicitor, have moved through the
ranks.
Furthermore, a dedicated learning pathway for
lawyers, as well as The Endeavour Partnership’s many
business services professionals, ensures people have
access to the training and qualifications they need to
further their careers.
They include practice manager Jen Carulei, who
joined in 2019 and received support to undertake a
master’s degree in business studies, and marketing
manager Lotty Reeves, who was put through a Chartered
Institute of Marketing qualification, having joined as a
business administration apprentice in 2012.
“We are unique on Teesside because we offer access
to high-profile clients and high-value work,” says
Stephen, who reveals the firm is now taking applications
for training contracts to commence in 2024.
He says: “It’s another of our USPs; we offer really
satisfying, engaging, challenging work without staff
having to go to a city, up the A19 or down the motorway.
“And we are a progressive firm – there are lots of
people who started as fresh-faced young trainees that
are now partners and owners of the business.
“We are very good at tapping into the talent that exists
in Teesside and retaining it.
“Whether a person has come in on work experience or
is a graduate from one of the local universities, we make
a connection.”
Stephen adds: “People like working here.
“Our culture is empowering – partners put the
business and its people before their individual needs, and
that is a nice backdrop for anyone to come into.
“We are a firm that genuinely looks out for its people
and wants them to succeed.”
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Portland Consulting Engineers’ Easter Reception
Civil and structural engineering consultancy Portland Consulting Engineers last month
welcomed the return of its landmark Easter Reception celebration
Held at the stylish Mayfair Pub & Kitchen, in Newcastle, the event marked Portland’s 18th year of trading.
Joined, as ever, by clients, colleagues and project partners from key companies across the construction
industry, the relaxed afternoon offered Portland staff the chance to express their gratitude to clients for their
continued support, especially in what has been an exceptionally challenging period.
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Maintaining
the
momentum
Feature: Raman Sehgal

www.ramarketingpr.com
@ramarketingpr

Words by Steven Hugill
Photography by Christopher Owens
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A good number of start-ups begin life in an entrepreneur’s
back bedroom, though not all of them go on to become
internationally-based enterprises. But that’s what Raman Sehgal
has achieved with ramarketing, the communications agency he
conceived more than a decade ago in a Gateshead flat. And with
significant fresh investment from private equity firm NorthEdge
now bolstering plans to expand further across Europe and
strengthen an existing US presence, Raman tells Steven Hugill
why the Newcastle-headquartered business’ growth streak is far
from slowing down.

4Raman Sehgal has always had a head
for numbers.
Throw him some figures in a meeting
and his mental arithmetic promptly kicks
in, arriving at answers while others are still
carrying over digits on pen and paper, or
waiting for phone-based apps to open.
It began early, from his days as a young
lad working behind the shop counter in
his parents’ post office, where he would
decipher percentage discounts and
apply offers to chocolate bars and other
convenience goods.
Such savviness is part of the reason
why ramarketing – the part-eponymously
named communications agency Raman
founded in a Gateshead flat nearly 13 years
ago – is now an internationally-recognised
player across the pharmaceutical and
biotechnology sector.
And it will be integral to the business’
next growth phase too, with global
president Raman crunching the digits to

expand into central Europe and marry a
base in Boston with another US hub.
Mention one number, however, and he
sinks a little in his chair.
To speak of £100,000 is to cause Raman
to squeeze his eyes tightly shut and raise a
hand to cover his face.
A few years ago, in response to
ramarketing’s momentum, Raman needed
to shift cash from the company’s basic
bank account to a specialist corporate
entity.
Things, however, didn’t quite go to plan.
A slip of the finger sent the sum
spiralling into the digital ether – where it
sat for three, angst-ridden days.
“I can laugh about it now, but I was
s******g myself at the time!” says Raman.
“I was sat in bed, and even said to my
wife Selena, ‘imagine if I sent this to the
wrong account’.
“I was knackered; it was the end of a
long day, and I got one digit wrong.

“I was in a real panic and phoned
Santander, whereupon I was told there
was a 90 per cent chance it would come
back – I was like, ‘what about the other ten
per cent!?’
“And it did, somewhat unbelievably,
eventually arrive at the intended bank
account; I think, because I was just one
digit out, the system recognised where I
was trying to send the money.
“What a lesson – I certainly don’t
transfer money when I’m tired now!”
The tale – and Raman isn’t short of other
such anecdotes – is a salutary window into
an entrepreneur’s world, where earlystage slips and trips leave scars that track
back to numerous moments on the parlous
journey to success.
A number of his stumbles are
documented in The Floundering
Founder, the book Raman penned during
lockdown while living in a two-bed Boston
apartment, and which provides torch light
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for start-ups groping in the dark.
He says: “I do look back and think, ‘I
can’t believe I made those mistakes’, but
I’m much better for them.
“Putting things down in words feels
like a bit of a legacy for all the things I’ve
learned, and it’s a class feeling when you
hear a chapter, paragraph or sentence has
had an impact on someone.
“And my mistakes have helped – and
continue to help – the business’ culture
too.
“One of our values is ‘have a go’ –
something might not work, but you’ll learn
in trying.
“It’s in our DNA to push ourselves, and
it’s one of the many reasons clients like
us.”
The picture, however, could all have
been so different.
Founding a company wasn’t necessarily
a life’s dream; it was, admits Raman,
somewhat of a happy accident.
Having graduated from Northumbria
University with a marketing degree at
the turn of the millennium, he headed to
London, where he spent a year working for
Heinz on its tomato ketchup brand before
departing on an eleven-and-a-half-month,
round-the-world trip.
While not quite matching Heinz’s
famous 57 figure, the expedition
nevertheless took in a good number of
countries and continents, including the
US, Australia and New Zealand, and South
East Asia.
Yet it was upon his return where his life
journey truly began.
With job offers in the North East and
London on the table, Raman – who
grew up in the West Denton Park area
of Newcastle – eschewed the capital’s
attractions for a junior account executive
role with Karol Marketing in late 2004.
It was a watershed moment, for not only
did it bring Raman home, but it returned
him to the wider marketing family, a
reunion that would later prove the catalyst
for ramarketing’s conception.
His new adventure, though, didn’t begin
entirely smoothly.
As the new account lead for
Northumberland-based medicine maker
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The Specials Laboratory, Raman incurred
the wrath of co-founder Fiona Cruickshank
after missing their first meeting.
A frustrated Fiona sought answers.
Raman, she discovered, was ill – one
of the very few sick days he’s ever taken,
he says – but the message hadn’t been
passed on.
Nevertheless, it still took a little time
for the relationship to bed in, to the extent
that, writing the foreword in Raman’s
book, Fiona admits to acting like “such a
cow” towards him.
“What a way to make an impression!”
he laughs.
“I knew nothing about the
pharmaceutical sector or clinical trials,
but I loved working among the industry,
and loved working for an entrepreneur like
Fiona.
“She had two companies – The Specials
Laboratory and contract manufacturer
SCM Pharma.
“She sold the former and, by 2008, I
was working for the latter as its head of
marketing.
“At the same time, Sharon Griffiths,
managing director at The Specials
Laboratory, asked me if I fancied doing
their PR and website in my spare time?
“This was all in addition to what I was
doing full-time; it was nothing more than
a side-gig,” says Raman, who, prior to
joining Fiona full-time had also added time
at PR agency Cool Blue, in Middlesbrough,
to his CV.
He adds: “For the first couple of years of
ramarketing, I was still effectively working
full-time in my agency job while providing
marketing support on the side.
“I was living in Edinburgh as Selena was
training to become a doctor, and things
grew to the extent that I had six or seven
clients.
“I went down to three days a week
full-time to balance things and eventually
Dianne Sharp, my boss at SCM Pharma,
said, ‘you need to go and do this properly’
– so I did.
“I remember putting a post on social
media in the summer of 2011, saying, ‘this
is the jump moment - I’m really doing this’.
“Going on my own was a risky step, but
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I already had the comfort blanket of some
clients.”
Time, as they say, is a healer, and
as Raman took the first steps on his
entrepreneurial expedition, he found Fiona
a perfect navigator.
With his informal mentor having long
lent a sympathetic ear, the pair upped
their relationship when Raman felt the
weight of carrying a start-up begin to get
too heavy.
Meeting over a cup of tea, they signed
an investment deal within a few weeks,
which saw Fiona join ramarketing as its
non-executive chair.
Armed with financial security, and
renewed confidence, Raman began
building his business.
At the time, the venture’s client list
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spanned numerous sectors.
It included Dragons’ Den and Strictly
Come Dancing star Sara Davies, who
was growing the Crafter’s Companion
business she founded while at university
from offices above her parents’ decorating
shop in Coundon, near Bishop Auckland,
County Durham.
“It was me and a handful of freelancers
for a few years,” says Raman, whose
endeavour – which is headquartered
in Newcastle’s Carliol Square and also
includes a Manchester office – now
employs 55 people, and is expected to
have around 70 staff internationally by the
end of the year.
He says: “It was chaotic and fun, and I
was ferociously learning on the job.
“I remember pitching £15,000 for a

Raman Sehgal

project with a Danish pharmaceutical
manufacturer in 2014, and learning soon
after that we were asking for a third of
what other agencies were putting forward.
“We very nearly lost the contract
because the client thought it sounded too
good to be true.
“In the end, we were successful, thanks
to our specialist approach and knowledge,
but, of much greater value, was me seeing
that we were one of the only companies in
the world with expertise in this niche.
“And that was crucial because it
provided the foundations to pivot in 2016.
“We’d always had a solid core of life
science and pharmaceutical clients,
alongside other sector operators on our
books, but we took the decision to focus
solely on the global pharmaceutical and
biotechnology supply chain.
“To this day, it stands as the best
decision I’ve ever made in business.
“It’s an ever-growing industry; there will
always be the need for new drugs – just
look at COVID-19.”
A key strut in ramarketing’s ongoing
progress is its base in Boston, the US city
at the heart of healthcare innovation,
which, reveals Raman, alongside other
advances, has helped the firm grow fourfold.
To get there, he was again spurred by
advice from Fiona, with the company’s
Massachusetts hub – led by Raman –
opening in early 2019.
He says: “From a business perspective,
the expansion was very natural.
“Boston, and Massachusetts as a whole,
sits at the epicentre of pharmaceutical
and biotechnology development – it is
to healthcare what Silicon Valley is to
technology.
“We’d already picked up some business
in the US from companies wanting to raise
their European profile, and, on the back of
that, some Europe-based clients wanted
us to do the same for them across the
Atlantic.
“So, helped by the Department for
International Trade, we went to look at
offices, and I remember sitting with Fiona
at the airport in Boston.
“Selena and I had two boys at the time –
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Niko and Enzo – she was training to be an
anaesthetist, and we thought we’d bought
our ‘house for life’ in the North East.
“I said to Fiona, ‘five years ago, I’d have
done this’, and she turned to me and said,
‘just do it!’
“I came back and talked to Selena, who
was really supportive.
“I’d spent a lot of time with people
who spoke with regret about not taking
opportunities earlier in life.
“As I saw things, we had nothing to lose;
if we had hated it, we could have come
straight back.”
In the end, the move went very well,
though it wasn’t without some challenges.
“When we got there in February, it
was -20C, with 15 inches of snow on the
ground – it was absolutely brass,” laughs
Raman.
“But we settled quickly, the kids got into
nursery and school and the very defined
seasons helped too – from May until late
in the year it is brilliant sunshine.
“We saw a lot as well,” says Raman, who
has now moved back to the North East
with Selena, Niko and Enzo, as well as Ari,
the couple’s third son, who was born in
Boston.
He adds: “We were there as the US
went through some real soul-searching,
not just with COVID-19 but the Black Lives
Matter movement and the last presidential
election.
“Boston is very blue and anti-Trump,
and we were playing football when it was
announced Joe Biden had won.
“Suddenly, car horns started blaring and
people came out of their homes smashing
pots and pans together.
“By the time we got back to our place,
the main street was full of people, drinking
and celebrating; it was an amazing,
euphoric moment in time to observe as an
outsider.”
The Boston party may have acted as a
farewell to one of the most divisive figures
in political history, and Raman may have
traversed back to the UK, but both events,
he says, by no means mark a swansong to
ramarketing’s growth ambitions.
Living in the US gave Raman time to
mark out a blueprint for its next phase,

which will include a central European
base, in either Switzerland or Germany,
and a second US office.
Both ventures, he hopes, will come to
fruition over the next 18 months.
And they will be helped by recent
investment from lower mid-market private
equity firm NorthEdge, which announced
its support for ramarketing as North East
Times last month went to print.
He says: “We have a real window of
opportunity to become the best agency in
the world in our space.
“To get there is going to require
ambition, risk-taking and teamwork, but I
know we can do it.
“We were the fastest-growing
communications agency in the UK last
year, and have played a role in the journey
of numerous businesses from relatively
small entities to employing hundreds of
staff.
“We’re extremely proud of that but
equally super ambitious for more success.
“The market is buoyant, we’ll have

@ramarketingpr

growth of between 30 and 40 per cent
this year, and we are more than ready to
extend our presence.
“And NorthEdge’s support will really
help us.
“Finding the right partner for our next
phase of growth was critical, and from
the outset, NorthEdge had a strong
understanding of our business, our
industry and our aims for the future, while
mirroring our own values.
“We are evolving into the type of next
generation growth partner our clients will
need in the future; data-driven, embedded
in industry and truly global.
“That type of ambition requires the right
partner, and I’m really looking forward to
growing the business with NorthEdge over
the coming years.”
He adds: “We’ve gone from a cool, upand-coming agency to a very significant
business.
“I’m having such a blast and feel so
lucky to be on this journey.
“And who knows where we’ll end up.”
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Executive recruitment that’s a cut above
When synthetic diamond developer Dyman Advanced Materials sought to appoint a chair
to support its next growth phase, it turned to recruitment and outsourced talent services
provider Jackson Hogg. Working closely with Dr Gary Gibson, Dyman’s founder and chief
executive, and the firm’s wider team, Jackson Hogg employed its Executive Search service
to secure a high-profile shortlist that eventually saw former Deloitte senior partner David
Wilkinson welcomed to the role. Here, Steven Hugill speaks to Dr Gibson and Jon Carlile,
Jackson Hogg Executive Search managing consultant, to find out more.
Pictured, from
left to right, are
David Wilkinson,
Dyman Advanced
Materials’ new
chair, with Dr
Gary Gibson and
Jackson Hogg’s
Jon Carlile

www.jacksonhogg.com
@JacksonHoggRec

Jackson Hogg
-

To find out
more about how
Jackson Hogg’s
Executive Search
support can help
your business
recruit high-level
professionals,
and to learn more
about its wider
programme
of bespoke
outsourced talent
services and HR
Partnerships,
visit www.
jacksonhogg.
com, email info@
jacksonhogg.com
or call 0191 580
0495.
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TO BE SUCCESSFUL IN BUSINESS REQUIRES
crystal-clear focus and equally sharp instinct around
making the right move at the right time.
As the developer behind a new process to make
next generation synthetic diamonds, Dyman Advanced
Materials is particularly well acquainted with the
former.
So too, though, is it well versed in the latter.
With significant angel investment having catalysed
much technological and operational progress over the
last 12 months – which could see some products enter
the marketplace this year – the company has now
bolstered its human capital.
Seeking an experienced financial figure to support
the next phase of its evolution, the firm – based at
NETPark, in Sedgefield, County Durham – recently
welcomed ex-Deloitte senior partner David Wilkinson
as chair.
The appointment, says Dr Gary Gibson, Dyman
founder and chief executive, is a sign of noticeable
intent, with David’s vast knowledge from time in
Deloitte’s Newcastle office, coupled with his ongoing
role as Cavu Corporate Finance chair, providing the
diamond maker with a new edge.
He says: “We are very strong on the technology and
operational sides, but wanted to expand the board and
bring in some extra skills.
“We wanted someone with really in-depth financial
experience, with expertise in areas such as mergers
and acquisitions, that they could bring to discussions
and strategy guidance – and we found that person in
David.

“It’s a real sign of how far we have come as a start-up
to attract someone of his calibre,” adds Dr Gibson, who
reveals David’s arrival takes Dyman’s team to five – with
another recruit soon to follow.
And he says the guidance of David – who also
holds non-executive directorial roles with Thought
Consultancy and Merit Holdings – will be invaluable
as Dyman continues to develop its products, thanks to
financial backing worth around £1.2 million from angel
investors over the last 12 months.
He says: “We’ve finished our first proof of concept
and are working on some productization.
“We also closed a big angel round at the beginning
of the year – the investors have been amazingly
supportive – and have a second proof of concept on a
different product line.
“All of this work will be transformative for the
company, and having someone like David will help us
prepare for that growth.
“We are bringing a new technology to market that
lets us make synthetic diamonds in a much cheaper and
energy efficient way than competitors.
“That is good for the environment, but it also means
we can compete internationally where they might have
cheaper electricity or wage costs.
“And with David on board, we have that extra
experience to plan well in advance.”
David’s arrival was fuelled, in no small part, by
Newcastle and Teesside-based recruitment and
outsourced talent services provider Jackson Hogg,
which employed its industry-renowned Executive
Search provision to secure a shortlist of candidates.

Channelling the firm’s in-depth knowledge and
expertise across the science, technology, engineering
and manufacturing (STEM) sectors, Jackson Hogg
Executive Search uses its domestic and international
reach to match directors, non-executives and C-level
leaders to the unique experience, skill and cultural
requirements of a company. And Dr Gibson says Dyman
was further aided by Jackson Hogg’s attentiveness
to the organisation, with both chief operating officer
Anthony Broadhead and Executive Search managing
consultant Jon Carlile taking great time to understand
its ethos and growth ambitions.
He says: “We looked at a number of organisations to
help us, because it was a big search and we wanted to
get it right.
“Jackson Hogg came recommended, and they really
impressed from the outset, from the personal attention
they gave us as a company, to their attitude in terms of
listening very carefully to what we were looking for.
“Jon came to see us and spent a lot of time
explaining his approach to recruitment but also the
culture of Jackson Hogg’s business, and how that
passes over into what they do for clients.
“They had a refreshing approach, from the way they
introduced themselves, to the service they provided;
they were very informative, with very little pressure and
were good to work with.
“Jackson Hogg delivered exactly what they said they
would do.”
Dr Gibson adds: “Jon worked really hard, and very

quickly got a number of outstanding candidates to the
table – which is the kind of service you want.
“We were over the moon with David.
“But in addition to David, there were some other
extremely strong candidates.
“And that says a great deal about Jackson Hogg’s
network and the calibre of people it is able to put
forward for roles.”
Reflecting on the support provided to Dyman, Jon
says: “It was a genuine pleasure to have successfully
supported Gary and the team in recruiting an
outstanding chair.
“In David, we have secured one of the most
respected and sought-after executives in the region,
someone whose knowledge and experience will be
invaluable in guiding the next stage of the business’
growth.
“The Executive Search offering at Jackson Hogg
has grown significantly, securing key hires for STEM
businesses both in the region and farther afield.
“Our outstanding search capability, coupled with
our relationship-led approach, has given Jackson
Hogg a real competitive advantage in the executive
recruitment space.
“And the appointment of David further demonstrates
our ability to build successful and complementary
boards.
“We look forward to continuing our relationship with
Dyman, and can’t wait to see what the future holds for
this innovative and exciting North East business.”
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Evolving IA Growth has an eye on the future
With a team boasting decades’ of combined experience, IA Growth supports organisations across a number
of sectors to plan for – and secure – success. And, having recently strengthened its team with two key
appointments, the Durham-based business growth specialist is focused on helping more firms lay platforms
to realise their goals.
www.iagrowth.co.uk
@IaGrowth

FORMED THREE YEARS AGO BY EXPERIENCED
business directors, IA Growth is an independent business
growth specialist based in the North East.
It was created to aid businesses in their growth
planning and implementation through various
interventions.
Since its inception, the firm has worked with a number
of growing North East organisations, across a diverse
range of sectors, from established manufacturing firms
such as Teescraft Engineering and The Expanded Metal
Company, to online, consumer-driven manufacturing
retailers including Funky Chunky Furniture and Torro, and
innovative technology companies The Fit Factory and The
Gaming Hideaway.
It has also supported a selection of small, but
ambitious, owners in recruitment, IT outsourcing and HR,
providing access to experienced business directors who
deliver sage advice with altruistic intentions.
The directors of IA Growth have all been at the helm of
larger organisations and presided over significant growth
periods. This means they have experienced first-hand
the challenges of growth and can help business owners
navigate these with careful planning and pragmatic
objectives and implementation plans.
More recently, the team has been involved in helping
directors with their business planning and financial
modelling and, as a result, has assisted businesses to
raise more than £2 million through various funders in the
North East.
The ongoing success of its clients has allowed
IA Growth to strengthen its team further, with two
experienced business specialists joining its ranks.
Steve Charlton recently held C-level roles with
Mintel Consumer Research, and will focus on market
development and leadership.
Steven Parker, who successfully scaled up Digital Allies
before exiting in November 2020, brings a wealth of
digital expertise to the team.
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For more
information on
how IA Growth’s
impactful and
acclaimed
business growth
support could
help your
company take
its next step
forward, email
enquiries@
iagrowth.co.uk
or visit www.
iagrowth.co.uk/
contact/

Pictured, from
left to right, are
IA Growth’s Andy
Briggs, David
Land and Graham
Sleep

The duo complement co-founders David Land,
Andy Briggs and Graham Sleep, who have great skills
and experience in strategic development, finance
and retail, and strategic operations, supply chain
and people, respectively. With its two new associate
director additions, IA Growth offers a significant and
comprehensive set of expertise available at a price point
affordable to SMEs within the North East.
Speaking about the recent appointments, director
Andy says: “We knew in the post-pandemic business
world that finance, people and digital were going to be
key business themes in a recovering economy.
“It was, therefore, a deliberate business decision to
bring in expertise to complement the founding directors
and in doing so, bolster our capacity to deliver.
“Steve and Steven were already known to us, and
we were delighted to add their specialist skills and
experience to ours, which means we can speak with
businesses about any growth challenge and deliver a
multi-faceted solution.”
Using their own proprietary models and solutions, as
well as collaborating with world-leading technological
providers, IA Growth is looking to continue to support the
companies of tomorrow here in the North-East.
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Gateshead College’s focus on attracting increased numbers of females into
the automotive, engineering and manufacturing sectors is getting results.
With a record-breaking automotive cohort mirrored by strong progress
across other areas, the college is ending industry stereotypes and providing
more females with the opportunity to access highly-skilled careers. Here,
Steven Hugill speaks to Katy Malia, automotive curriculum leader, Charlotte
Brass, mechanical engineering teacher, and some of the college’s students,
to find out more.

SHIFTING
UP A GEAR
ON GENDER
EQUALITY
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Childhood for Helen Watt and Bobbie
Cartmell meant one thing: getting
their hands dirty under bonnets and
understanding the intricacies of vehicle
propulsion.
For Helen, it was rebuilding the engine
of the family’s treasured blue Volvo 240
GL estate.
For Bobbie, it was working at a local
garage, having found a love for speed
through weekends watching Formula
One on television with her father.
And the pair have now taken their
passion for all things mechanical up a
gear, as part of the college’s highestever intake of full-time female students
on automotive courses.
The duo are working towards level
two light motor vehicle service and
repair qualifications at the college’s
Team Valley-based Skills Academy
for Automotive, Engineering and
Manufacturing, and as North East Times
arrives at the venue, both Helen and
Bobbie are hard at work.
Against a beat of repetitive taps from
engine and sheet metal bays, students
peer at the innards of a white Nissan
Note and black Fiat Cinquecento, the
run-arounds raised slightly by blue
lifts, while another group sits on the
workshop floor, disentangling reams of
electrics.
Overseeing things is Katy Malia, the

college’s automotive curriculum leader.
Providing support for school-leavers
– like Bobbie – to make their way in
the sector, Katy also works with more
experienced learners wanting to update
their skillsets or carve a new venture –
like criminology graduate Helen.
The proof is reflected in the smiles
on students’ faces, including Helen and
Bobbie, who have already mapped out
career paths.
“I’ve always loved cars, and I wanted
to get myself a qualification to get into
the industry,” says 38-year-old Helen, of
Rowlands Gill.
“The course here, and the teachers,

are fantastic, and my experiences are
helping me work on the car I bought
when I was 16 – an Austin Mini.
“And I’m also passing down what I
learn to my ten-year-old daughter.
“I’d love to set up my own business,
and then hand it on to her.”
Bobbie, of Consett, who prior to
joining the college gained industry
experience at Classic & Retro Autos,
based on the outskirts of Langley Park,
in County Durham, is equally effusive.
The 16-year-old says: “During
school, I was so sure I wanted to be an
archaeologist, even though cars had
been a large part of my life.
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“As a family, we went to a classic car
show every year, and my dad would
always be watching Formula One.
“When I knew some of my friends had
signed up to come to the college, I had
a look at the courses too, and I came
across the automotive one.
“I said straightaway, ‘that’s what
I want to do’,” says Bobbie, who’s
potential to make a mark in the
automotive sector saw her represent
the college at the North East England
Chamber of Commerce’s Inspiring
Females Conference.
She adds: “I would love to go into
rallying, or into Formula One as a pit
crew member.”
And Katy – herself a former
Gateshead College student, who
pivoted from a career in early years
education during her late 20s after
being encouraged to discover the
automotive sector by her tutor – says
she is delighted with its progress,
particularly the number of females on
its courses.
She says: “We have really good
numbers, and they are complemented
by the automotive sector becoming
more inclusive and welcoming.
“Not too long ago, garages and
employers were still asking, ‘do you have
any lads?’
“But now, it’s, ‘do you have any
students?’ – and that change in
terminology is great because we have
increasing numbers of students that
identify as LGBTQ+ too.”
Katy also says she is thrilled at the
influence she is able to bestow upon
learners to help them secure careers
they may have perceived as being out
of reach – having once felt that way
herself.
She says: “I remember constantly
complaining about my car and feeling
ripped off.
“So my tutor suggested I do an
automotive qualification – at first, I said,
‘girls can’t do that’.
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“But she said, ‘yes they can, my
daughter’s just completed a mechanical
course at Gateshead College’, and that
was the start of things for me,” adds
Katy, who combined her studies with
work at a Washington garage.
She now guides students through
level one to level three diploma
qualifications across light motor vehicle
service and repair, and motor vehicle
body repair and paint refinishing, which
each span a year of the curriculum.
Before any practical learning
begins, students undergo a skills
scan to recognise levels of existing
knowledge and place them on the most
appropriate course, with Bobbie, for
example, joining at level two, thanks to
her time with Classic & Retro Autos.

Katy says: “Level one provides a basic
understanding of how a car works and
what parts are, with level two being
more in-depth on how components
work.
“Level three is about providing
students with skills to narrow down
issues to a specialist fault,” says Katy,
who adds the college’s cohort includes
automotive apprenticeship learners.
Furthermore, Katy says the college
works with many partners to provide
students with what the college calls
education with employment edge, a
combination of the highest standards
of education with the real-world skills
so sought after by employers, which
means learners leave with confidence
and qualifications.
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She adds: “We provide a really diverse
range of study points; in the workshop,
we have a Fiat Uno, which has a
carburettor, and have a number of
more modern cars that have injectors
and electronic control units.
“We also have a strong presence
across industry, with partnerships
alongside organisations such as
Beamish Museum, Go North East and
Bell Truck and Van, and have just started
a venture with a garage that has links in
Italy, to brands such as Maserati.
“We’ve got a great platform for
learning; many students arrive quite
self-conscious and unsure, but by
the end of the year, their confidence
and can-do attitude have increased
so much,” adds Katy, who regularly
visits schools – many at primary age
level – to introduce children to science,
technology, engineering and maths
(STEM).
The positivity she speaks of is
mirrored in the adjoining engineering
department at the college.
Headed by mechanical engineering
teacher Charlotte Brass, students are
taught to solve problems, adapt designs
and communicate ideas to support
moves into careers across mechanical
and electrical, civil and chemical
engineering in sectors such as energy,
transport, space and construction.
The department has eight females
studying for either an apprenticeship or
on a full-time study programme.
Working with South Shields’ Ford
Engineering Group, the college offers
one-year level one and two subdiplomas in the Ford Engineering
Academy, which pave the way for a
one-year engineering technologies level
three diploma.
And in September, the college will
stand among the first in the country to
deliver T Levels, rolling out a two-year
T Level in Engineering, a qualification
introduced by the Government – and
supported by training providers and

industry – to match students’ skills with
companies’ needs.
Gateshead College’s engineering,
manufacturing, processing and
control T Level programme will
introduce learners to engineering
design and fabrication techniques
such as computer numerical control
(CNC) milling, as well as mechanical
engineering theories and other practical
skills, with students spending 80 per cent
of their time at college and 20 per cent
on placements.
At a university level, the college
– which works with firms including
Prudhoe-based Velvet toilet paper and
tissue maker Essity – provides higher
national certificate and higher national
diploma qualifications in mechanical
engineering, electrical electronic
engineering and general engineering.
For part-time adult learners, it offers
a City and Guilds 3268 level one metal
inert gas MIG welding course, and
another in tungsten inert gas.
And Charlotte, who left a CNC
job with North Shields’ Chirton
Engineering after seven years to teach
at Gateshead College, reflects Katy’s
buoyant outlook.

Like Katy, she is channelling her time
in industry to ensure the next generation
– particularly female learners – are
without barriers when it comes to
making employment progress.
She says: “I had many experiences of
men telling me I couldn’t do something
because I’m a woman.
“So I came into teaching to show girls
they can break the stigma.”
After missing out on the Royal Navy
due to a medical condition, Charlotte
sought another career, and found
inspiration when her school began
teaching CNC with a wood router.
And she says being a very visible
female in the engineering sector is
making a huge difference to female
learners decisions to enter the sector.
She says: “One of my students said
she wouldn’t have come to college if
she didn’t have a female teacher.
“She didn’t think women did
engineering, but she came along to an
open event and immediately said she
wanted to study here.
“That was great to see, and a real
reflection of how things are changing
for the better and how we, as a college,
are at the forefront of that change.”
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Occupational health in the post-COVID-19
workplace: a regional snapshot
As society tries to work out how to live with the legacy of the pandemic and what the ‘new normal’ will
look like, employers have been welcoming workers back to offices and factories. But the situation is far
from simple, with many people, having spent two years at home, nervous about a return and, in some
cases, feeling very different to their pre-pandemic selves. This factor, combined with an increasing cost of
living, means employers must be more alert than ever before. Here, Tony Pendlebury [pictured, on opposite
page], Recovery4Life’s clinical director and a leading psychotherapist, reveals what organisations can do to
support workers’ mental health and wellbeing now and in the future.
www.recovery4life.co.uk
@Recovery4LifeNE

TELL US A LITTLE ABOUT YOUR BACKGROUND
I’ve worked in the areas of mental health and
addiction for more than 20 years, and I’m a qualified
psychotherapist.
During my career, I’ve worked extensively within the
NHS in London, Kent and the North East, occupying a
diverse array of roles, ranging from specialist substance
misuse through to public health commissioning.
I’ve chaired the Darlington Safeguarding Board and
been highly involved in County Durham and Darlington’s
CDLIN – set up to further ensure patients’ safety in the
wake of the Shipman Inquiry – and was chair of the
substance misuse planning group in Darlington between
2008 and 2016.
Alongside Dr Martin Weatherhead in 2004, I helped
set up the ground-breaking Washington project and
Counted4, which was the forerunner to Recovery4Life.
I returned three years ago as clinical director fulltime, and specialise in supporting employers to manage
complex dual-diagnosis cases as they emerge in the
workplace while managing a multi-disciplinary clinical
team.
WHAT ATTRACTED YOU TO YOUR CURRENT ROLE
WITH RECOVERY4LIFE?
I believed in what Recovery4Life was doing. More
importantly, I believed in the way the business treats its
people and its clients with respect and humanity.
As a recovery-orientated organisation, we saw there
was a significant gap in provision for employers being
faced with complex issues that sat beyond the scope of
traditional occupational health services.
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With statutory services stretched to capacity
following the pandemic, the need for fast, effective
solutions, which can understand the needs of an
employer and provide high-quality support to an
employee, has never been greater.
Our approach is unique, our model works, and we get
amazing feedback.
It is also incredibly gratifying to see people return to
the workplace in a much better position.
The companies we work with see that too. They see
their people are happier and more focused on what they
are doing.
WHAT ARE THE CURRENT AND EMERGING
WORKPLACE HEALTH TRENDS?
We’ve seen a significant increase in demand for
health and wellbeing services – including our proactive
employee assistance services, which cover complex
and existing cases and direct treatment programmes –
from complex mental health issues, PTSD, depression
and anxiety, to drug and alcohol detoxes and relapse
prevention.
We’ve also seen increased demand for more
traditional occupational health services, such as health
surveillance and management referrals, but with a much
greater focus on mental health and emerging longCOVID-19 conditions.
We have adapted treatment models we’ve used for
conditions such as post-viral fatigue to respond to the
physical and mental challenges long-COVID-19 brings.
The pandemic is still highly prevalent and is on the
increase.

According to ONS figures, more than 1000 people a
week are dying from the virus.
Naturally, this means that employers can expect
a continual increase in poor mental health among
workforces, coupled with an increase in drug and
alcohol consumption.
WITH THAT IN MIND, WHAT DO EMPLOYERS
NEED TO DO TO HELP PEOPLE FEEL SAFE AS
THEY RETURN TO THE OFFICE ENVIRONMENT
AND CONTINUE MOVING FORWARD FROM THE
PANDEMIC?
Employers are tasked with managing a workforce
that has experienced long absences, lockdowns and
continual uncertainty.
And the Government’s change in messaging – shifting
the responsibility of physical/environment controls,
such as wearing facemasks, to the employer – means a
nuanced and sympathetic approach is essential.
Some people may genuinely struggle to feel safe at
work, with others arguing against the need to maintain
the controls that have been in place for so long.
Our advice is always to keep sensible controls
in place and see them as a means of supporting
psychological security in the workplace.
Testing still has a key role to play; we started offering
COVID-19 testing at the end of February 2020, before
the first lockdown, to provide psychological security in
the workplace.
We offer a full range of testing options at our
Teesside International Airport hub and Gateshead
office, to lateral flow testing solutions for the workplace
(antigen and antibody), with full infection control
training and online reporting systems.
We also offer a mobile service, providing collections
from workplaces and homes.
SUCH MOVES WILL HELP EASE SOME WORRIES
ABOUT A WORKPLACE RETURN. HOWEVER,
RECENT DATA POINTS TO A RISE IN DRUG AND
ALCOHOL DEPENDENCY, AS WELL AS ANXIETY
DISORDERS, OWING TO THE PANDEMIC. BASED
UPON THOSE FINDINGS, WHAT MUST EMPLOYERS
DO TO MITIGATE RISKS AND ENSURE EMPLOYEE
WELLBEING?

Firstly, it is important to remember the region was
facing difficulties like this before the pandemic – put
simply, it was already in a crisis position.
The North East topped the league for alcohol-related
deaths and hospital admissions, and for drug-related
deaths, and for prescribed pain management and
antidepressant drug admissions too.
Recent figures show these issues have been amplified
with significant increases in both drug and alcoholrelated deaths.
Lockdowns created an increase in common
mental health disorders, and sadly some people have
attempted to manage their discomfort and unease
through over-eating, excessive drinking or use of overthe-counter medication.
People have felt isolated for a long time, and the
psychological impact of COVID-19 has undoubtedly
created problems for people returning to the
workplace.
Many will have lost partners, relatives, friends or
colleagues, and some will have had the virus themselves
and may be experiencing long-term physical and
psychological issues.
So, there are several factors that organisations need
to consider.
It is essential that drug and alcohol misuse, as well
as common mental health disorders and associated
support, are included in your occupational health
programmes.
Medication checks and occupational health referrals,
screening and monitoring should also be fundamental
to firms’ approach, as should employee assistance
programmes (EAPs).
EAPs can also be highly effective, but these services
must be proactive and targeted, as people are less
likely to ask for help when they are feeling at their most
vulnerable.
Many EAP helplines won’t deal with pre-existing
conditions or complex needs, so contact us if you need
any advice on managing these issues.
Support to mental health first aiders and mental
health champions is often overlooked, and they can
become overloaded with the issues that are emerging.
These can be great resources but quite often receive
little support or supervision themselves.

Recovery4Life
-

If you are an
individual or
business that
would like to find
out more about
Recovery4Life’s
mental health
and wellbeing
support services,
or wish to learn
more about its
occupational
health, addiction
and COVID-19
programmes, call
03333 448 288
or email tony.
pendlebury@
recovery4life.
co.uk

45

Law_
Advertising feature_Muckle LLP

Experts warn of ‘debt tsunami’ on the horizon
The insolvency profession has sounded warnings for quite some time about a predicted
‘debt tsunami’ resulting from the COVID-19 pandemic. And now it looks like it’s finally
arrived. But what can businesses do to get ahead of the wave?
www.muckle-llp.com
@MuckleLLP

Muckle LLP
-

To find out
more about
Muckle Collect,
visit www.
muckle-llp.com/
mucklecollect,
contact the firm’s
debt recovery
team on 0191 211
7889 or email
collect@mucklellp.com
* The Insolvency
Service’s monthly
insolvency
statistics for
February 2022
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CASHFLOW SHOWS NO SIGNS OF IMPROVEMENT
and inflation will continue to surge in the coming months
– compounded by the cost of living crisis, high inflation,
supply chain issues and soaring energy prices.
North East businesses are already feeling the impact.
And experts at leading law firm Muckle LLP advise it
is crucial for those with debt owed to seek advice at the
earliest opportunity to get customer invoices paid more
quickly.
According to figures released in February by industry
body R3, North East companies had almost 670,000
unpaid invoices on their books and more than 38,000
regional businesses had overdue bills.
It also looks like the cashflow squeeze is starting to
translate into formal insolvency procedures.
February 2022 saw the total number of company
insolvencies rise by 13 per cent compared to February
2020, and 121 per cent compared to February 2021.
This increase has been driven by creditors’ voluntary
liquidations, which were 40 per cent higher than prepandemic levels*.
Julie Parr, director of business improvement at Muckle,
says: “We understand the damaging impact this is having
on businesses in the region.
“Our clients tell us that chasing customer payments is
a significant distraction from their business’ day-to-day
running.
“But now isn’t the time to be complacent.
“Your customers will likely have multiple creditors, so
businesses that are proactive with their debt collection
will see their invoices paid first.
“If you’ve already asked for payment but not received
it, then warned you’ll escalate and still haven’t been paid,
then you need to seek help.
“Using a professional service to collect payment saves
you time, money and resources.”
Julie adds: “Our market-leading debt recovery team
has an enviable track record, recovering 92 per cent of
B2B debts.

“We help you get paid more quickly, reduce debt
write-off and, in some cases, reclaim more than the debt
is worth.

“That must be a speed record! He
ignores us for four months and pays in
90 minutes once you’re involved!”
Jenine Martin
Credit controller, NBS Enterprises Limited

“While results are important, we understand it’s a
delicate topic and we ensure we act appropriately and
ethically at what is a difficult time for many organisations.
“We advise any business to seek professional help as
early as possible to make the process seamless for all
parties involved.”
Debt collection is becoming ever more sophisticated
with technology speeding up the process, using insights
to find the best way to recover monies owed.
Muckle is leading the way in debt recovery with its
easy-to-use online tool Muckle Collect.
The online portal allows businesses 24/7 access to
submit and manage outstanding debts, making it easier
than ever to log each invoice, agree on a strategy for
recovery and track progress – either for a fixed cost or on
a ‘no recovery, no fee basis’.
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A finger on the
pulse of change
Innovation and technology surround us and are part of our everyday
lives, in sickness and in health. And with huge demands on the NHS and
its workforce – before and after the coronavirus crisis – digital solutions
in healthcare have become increasingly important. In the North East,
collaboration is driving such tech innovation in the health and social care
sector. And as Colin Young discovers, through conversation with Hermina
Ely, Dynamo North East’s innovation manager for the health and social care
tech cluster, those relationships will be essential to cope with the current
pressures, and ensure the sector will be able to survive in the long-term.

Collaboration the key
to a healthy nation

Report

Ours is a region long known for its
innovative ways.
And as the health and social care
industry continues to battle back
following the hugely challenging
pandemic, those pioneering roots are
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Words by Colin Young

once again propagating new products
and services.
Here, Colin Young takes a look at
existing work, and new developments
that are ensuring the region remains in
good health.

4Collaboration among businesses in
the North East is aiming to save lives and
save money.
Across the region, scientists and
researchers are developing new products
and devices, which will transform the
way we all live and age.
One such example of cross-sector
innovation is a wearable ‘ring’, created
by Affotek, which was shortlisted for
this year’s SuperNetwork’s North East
Innovation Awards at VentureFest North
East.
Hermina Ely, Dynamo North East’s
innovation manager for the health
and social care tech cluster, says the
capabilities of the health monitor have
been extended to allow for the passive
measurement of carbon monoxide levels

in the home.
She says: “It came through a
workshop event run by the Innovation
SuperNetwork, where a complementary
value was identified that prompted
support from the energy sector to
prototype and further develop a device
that had originally started life as a
medical innovation.”
Another example of a potential gamechanger for GP services comes from
THERAPYAUDIT, which has developed
beetroot, an established digital health
platform with secondary and primary
care NHS customers.
It will provide digital support for
monitoring, tracking and patient-initiated
follow up of people on potentially
toxic drugs, and a digital record and
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monitoring for those suffering from
cancer.
The beetroot CHECK&FILE module,
for automatic filing of normal results in
primary care, saves GPs valuable time
and the NHS more than £200 million per
year.
The Academic Health Science Network
North East and North Cumbria (AHSN
NENC) is supporting the company
(through its NOTCA health and tech
programme) to develop, spread and
adopt its technology at a national scale.
Elsewhere, Newcastle-based MultiLab – which originally worked with
Durham University in the 1980s to help
researchers realise their designs and
ideas for ongoing experiments in crystal
growth – has worked with NETParkbased Kromek, to aid the design of
futuristic technologies for crystal growth.
Dr Arnab Basu, chief executive at
Kromek, whose technology has long
been used to diagnose and treat health
conditions including osteoporosis, says:
“We export to more than 50 countries
and have nearly 200 furnaces operating
in the production of cadmium zinc
telluride (CZT).
“It has taken years of research, finetuning and close collaboration between
the companies to deliver the very highspecification, high-quality quartz ware
used in the crystal growth process at
Kromek at very high temperatures over
many days.
“The CZT grown is the main
component in the next generation of
medical detection equipment, enabling
better detection of diseases such as
cancer, heart disease and Alzheimer’s,”
adds Dr Basu of Kromek, which was
formerly known as Durham Scientific
Crystals and spun out from Durham
University nearly 20 years ago.
Dynamo North East’s health and
social care tech cluster is made up of
businesses and stakeholders working
across the health and social care, life
sciences and digital spectrum.
Sponsored by CGI, it is part-funded to
deliver innovation support through the
Innovation SuperNetwork’s Catalysing
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Innovation in the North East Clusters
project, and part-funded by ERDF.
Dynamo works closely with AHSN
NENC and Health Network North to
explore innovations that address unmet
healthcare needs within the NHS, social
care and community services.
A new Digital Pioneers programme,
which is targeted at optometry, general
practice, dentistry and pharmacy, aims
to provide better access to digital care
and services, where patients can easily
access the advice, support and treatment
they need using digital and online tools.
Hermina says: “With huge pressure on
the health system and its workforce now,
more than ever, the sector is looking to
digital solutions to help find efficiencies,
reduce waste and improve the quality of,
and access to, care for patients.
“Ideally placed between industry and
the NHS, academia, local authorities
and the voluntary sector, we are able
to encourage conversations and inspire
collaboration and partnerships.
“The challenges faced are vast, varied,
and no one sector, nor stakeholder, can
address them alone.
“This is why it is so crucial we
maximise on opportunities to work
collaboratively across sector boundaries.
“The ability for our clusters and
innovation managers to bring together
people from different areas of work
– digital, health and life sciences,
academia, the NHS, local authorities,
the voluntary sector and essential
infrastructure – to facilitate discussions
and encourage new collaborations is a
unique and exciting opportunity.
“And yet there is still a long way to go
with addressing health inequalities for
the most vulnerable in society.
“Regionally, each local authority
and NHS acute trust has working
groups developing strategies for digital
transformation at all levels of health and
care.
“In turn, they, along with infrastructure
providers, are looking for opportunities
to balance inequalities of service
provision – be that digital poverty and
health inequalities in our cities to the

Health
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Hermina Ely
Health and social care tech
cluster innovation manager
Dynamo North East

“The ability for our clusters and
innovation managers to bring
together people from different
areas of work – digital, health and
life sciences, academia, the NHS,
local authorities, the voluntary
sector and essential infrastructure
– to facilitate discussions and
encourage new collaborations is a
unique and exciting opportunity.”

If you want to find out more, have
your own business challenge
addressed or are looking for
innovation support, funding,
potential partnerships, or access
to new markets, email hermina.
ely@dynamo.northeast.co.uk

challenges of connectivity and access to
care services in our more rural areas.”
The emergence of an integrated care
system will drive a cohesive programme
of change.
It will not be a quick nor painless
process, however, but there is a clear
and very positive mood of co-operation
across the regional bodies and trusts.
Hermina says the various programmes
of grant funding at play, through the
‘levelling-up’ agenda, the North of Tyne
Combined Authority, the NHS and
AHSN NENC digital transformation
programmes allow Dynamo to highlight
and support opportunities for positive
change and ‘tech for good’.
She adds: “To drive the development
and adoption of innovation across NHS
primary care services, the AHSN NENC
has introduced a new programme
that will help foster a digitally skilled
workforce and encourage innovation
within the NHS.

“The pandemic has seen primary care
embracing new technologies – online
and video consultations, optimisation
of electronic prescribing tools, patient
information videos, mental health
support apps – demonstrating not only
a need for digital innovation but also a
want, by both patients and NHS staff.
“Through the health and care tech
cluster, we are looking to strengthen
the integration of our region’s digital
expertise into health provision, research
and training, both regionally and
nationally, and even globally.
Additionally, the Innovation
SuperNetwork’s ERDF-funded innovation
cluster network and UK-wide reaching
partnership brings together the AHSN
NENC, NEPIC, CPI, BioNow, Voluntary
Organisations’ Network North East and
other organisations, to create a broad
ecosystem of expertise to support
businesses and stakeholders in this
sector.”
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The dawn of a new age

Jessica Dawes
National Innovation
Centre for Ageing
www.uknica.co.uk
@UKNICAofficial
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Welcome to The Internet of
Caring Things. A £5.6 million
jointly-funded project by the
North of Tyne Combined
Authority with the UK’s National
Innovation Centre for Ageing and
deep tech innovation organisation
CPI, it is aimed at making the
North East the global hub for
innovation at the intersection of
the Internet of Things and care,
engaging with businesses and
creating jobs while developing
new skills.
As home to the National
Innovation Centre for Ageing
(NICA), the National Innovation
Centre for Data, and the National
Innovation Centre for Rural
Enterprise, The Catalyst building
– on Newcastle’s Helix site – has
been designed to bring together
business, academia and the public
to collaborate and support the
research and development of
products and services.
And now the growing NICA
team wants to find the local
innovators looking to improve the
way we all live.
Ahead of The Internet of
Caring Things’ launch this month,
Colin Young met its programme
manager Jessica Dawes to find
out more.
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4Rarely has a building’s name been so
apt.
The Catalyst: sparkly on the outside, the
£50 million glass structure, encrusted with
golden diamond shaped frames, is really
coming to life on the inside too, thanks to
the bright sparks within.
Spread over four floors, with
inspirational murals and slogans across its
walls, The Catalyst has been designed to
perfection, with dreams now becoming
reality through the research and initiatives
it was built for.
It is home to the National Innovation
Centre for Ageing, which was created
through collaboration between Newcastle
University and the Government, and its aim
is to help create a world in which we age
better, healthier and longer.
The Internet of Caring Things is its
flagship project, and, thanks to the North
of Tyne Combined Authority, NICA is
opening its arms to the local businesses
and entrepreneurs who want to make a
difference to the way we age.
Just four months in and a wide range
of innovations are already exciting the
assembled teams as they undergo support
projects – from the cuddly bears designed
for young children to monitor heart rate,
and which have had a positive response
from those living with dementia, to
femtech, via a pre-menopausal app that
offers symptom tracking.
“We are all ageing,” says programme
manager Jessica Dawes.
“We think about ageing through life and
hope to create products and services that
allow us all to age well, without excluding
anyone.
“We hope to change the narrative
around who uses technology.
“Businesses must realise how their

@UKNICAofficial

products and services, whatever sector
they are in, can support people to live
healthier lives, while supporting economic
and social impact.
“They need to think differently and
understand that technology should be for
everyone and that includes older people as
well as their family, friends and carers.
“This is a call to action.
“We want businesses to think ‘aspiration
not desperation’ when designing products
and services. I want products I can use
now, not just when I’m older.
“We want to overcome age-related
prejudice and stereotypes, focusing
not only on what is needed, but on
understanding what is desired – what
people like and what they care about, as
well as what their stakeholders care about.
“When we talk about the Internet of
Caring Things it is essentially connected
devices that care for people and that
people care about as well – if you care
about something, you are keener to use it,
to interact with it.
“We want social, and economic
development, we want to improve people’s
experience and enable them to age well.
“Developing fantastic products is a
wasted opportunity if the people on our
doorstep will not use them, will not be able
to afford them or get access to them – that
is not why we are here.”
Programme partner CPI has also moved
into the building, adding its connections
with industry leaders, businesses and top
researchers to this new innovation cluster.
NICA has already brought together
professionals and researchers, clinicians,
scientists, innovators and technologists,
working together with the public, whose
input comes via VOICE, “an international
network of innovation-ready citizens”.
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There are also plans to engage with
more than 1000 residents in the North of
Tyne area, which stretches from the banks
of the river in Newcastle to the Scottish
Borders, to test and develop the new
products and services.
CPI says it is co-funding the Internet
of Caring Things project “to improve the
wellbeing of residents, support the local
economy and create jobs across key
sectors through strategic investment,
business engagement, and technologybased solutions”.
The UK (and the world) is undergoing
a demographic shift with an increasingly
ageing population linked to increased risk
of poor health.
Without new approaches, costs of
age-related disease and social care will
escalate, and the quality of life will worsen
for a significant sector of the population.
Increasing healthy life expectancy
by five years, while decreasing health
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inequalities – which is one of the
Government’s stated Grand Challenges –
is ambitious but possible, says the NICA
team, through major advances across
predictive and preventative health, and
technological, data and digital progress.
For NICA, this offers an opportunity
to create a new landscape for growing
old, allowing people of all ages, to live
more meaningful and connected lives,
with the emphasis on physical and mental
wellbeing.
This could, it says, represent an
opportunity for the region to place itself,
and its ethos, as a mainstream vocation for
its future development.
Jessica says the aim of the initiative is
to involve more industries, beyond just
healthcare, to offer people and their family
and friends a novel range of solutions
based on an understanding of their day-today interactions.
“The reason I joined NICA was to make

a societal impact,” explains Jessica, who
arrived at the organisation after completing
a master’s degree in psychology while
working part-time.
“I’ve always been interested in people
and the remit of this programme is to
create economic and social development
in the region; I want to make a difference.
“They’re all different businesses, from
circadian rhythms and lighting, smart
lighting devices, innovative sensor
producers, to a memory book for people
with dementia; we’ve been inundated
with requests for support through this
programme.
“In the long run, businesses are able
to ‘de-risk’ their innovation because we
engage with the end-user and have a deep
understanding of longevity economy.
“We offer webinars and seminars – from
experts within the field – bespoke reports,
market analysis and product testing.”
Jessica adds: “We provide businesses
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subsidised access to our expertise, steer
and direction and do the groundwork they
might not have the capacity to do, in order
to move into this new Internet of Caring
Things market – we can support them to
gain funding through our expertise and
advice.
“We have access to ageing intelligence
here at NICA – a wealth of knowledge
created by our own expertise, research,
networks and understanding of ageing
dynamics, academics within Newcastle
University and expertise from CPI.
“The companies we’re working with
now are interested in that because they
would not have access to this knowledge
otherwise.
“It provides real opportunities.
“And because of the connections we
have in the region, nationally and globally,
we can signpost people to exactly what
they need.
“You might just have an idea or an early
prototype but come and talk to us.
“We are creating an Internet of Caring
Things market here in the region and we
are passionate about making it work.”
Of course, it is the people in The
Catalyst who will make it work, and Jessica
need look no further than her own family
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for inspiration to achieve ageing aspirations
for everyone.
Her mum Jennifer recently retired
as a nurse, where she specialised in
palliative care in a care home and end
of life treatment – and where Jessica’s
early interest in people was sparked as a
volunteer.
A pupil at St Leonard’s, in Durham, she
studied psychology and sociology at York
before returning to the North East.
Her work with NICA has, she says,
opened her eyes to the UK’s ageing
population and the barriers the programme
will face to combat issues such as digital
poverty, which has had a profound impact
on residents around the Helix.
And it is also a reminder that caring, as
well as charity, begins at home.
Jessica adds: “My mam recently retired,
and I’ve been telling her to ‘get cracking on
the fitness’.
“I’ve been an absolute pain but she’s on
board with it now.
“I told her it’s about more than just heart
health, it’s about overall wellbeing – it
started with moving from one foot to the
other while brushing her teeth, and now
she’s out running three or four times a
week.
“You learn a lot when immersed in this
environment, when working alongside
academics with years’ of experience in the
ageing space.
“But to me, it’s about changing the
narrative, particularly when people say,
‘oh I’m 55, what do you expect? I can’t do
everything’.
“We can all do something about it.
“My 84-year-old grandmother uses
her iPad every day and loves technology,
whereas my 57-year-old mam, absolutely
not.
“She wouldn’t touch an iPad, she doesn’t
even have a smartphone.
“So it is not about age, and this is the
thinking we are trying to encourage.
“There are businesses who could
move into this Internet of Caring Things
market by thinking about the products
and services which might support healthy
ageing, ensuring what they design is for all
and any age and stage of life.”
www.uknica.co.uk									
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Changing the face of engineering

for young people and their key influencers such as
parents, carers, family and friends to engage with
female engineers from Unipres UK and Morgan Sindall.
The Common Room was also joined by speaker
Krystina Pearson-Rampeearee, senior flight engineer at
BAE Systems and owner of AviateHer, a small business
selling accessories to promote diversity in engineering
and the wider STEM sector.

The Common Room, the charity known for the restoration of Newcastle’s Neville Hall, recently hosted
The Face of Engineering. The three-day festival, set against the backdrop of The Common Room’s historic
Grade II* listed building of industrial significance, brought together a range of diverse engineers and those
working in STEM (science, technology, engineering and maths) to discuss, debate and challenge how we
can collectively change the current face of engineering. The Common Room’s mission is to use its unique
heritage to inspire the next generation of innovators and engineers – and the festival was a highlight of its
opening offering. The festival was the latest phase in a programme of work that began as a podcast series
commissioned during lockdown in 2020.
www.thecommonroom.org.uk
@TheCommonRoomGN

THE CURRENT STATE OF PLAY
The sector faces ongoing skills shortages, with struggles
in attracting and retaining diverse engineers, including
women, women of colour and LGBTQ+ engineers.
Combine this with the current impact of the global
pandemic on engineering companies, workforce and
their families, and now, more than ever, the sector
needs to inspire and attract more young people to
pursue a career in engineering, as well as retaining these
engineers once in the labour market.
The Face of Engineering conference day welcomed
both regional and national speakers from different
stages in their careers to share their lived experiences of
equity and diversity within the sector.
Hosted by BBC radio presenter and partner to The
Common Room Ngunan Adamu, the conference hosted
and live streamed panel discussions on the topics of
barriers to entry, why diversity is important, innovation
and failure, and how we can inspire future generations.
Panellists and speakers included Steena NasapenWatson, regional director for the Institution of Civil
Engineers (ICE North East, Yorkshire and Humber); Clare
Wood, director at Turner & Townsend; and Margherita
Pasquariello, head of strategy at NA College.
National representatives from Women In Transport,
BAE Systems and Morgan Sindall also supported the
event.
Across the day, in-person delegates participated in
two roundtable discussions on the topics of motherhood
and engineering, and inspiring, securing and maintaining
diverse talent pipelines.
Shrouk El-Attar, lead senior electronic engineer, IET
top six young women engineer in the UK 2019 and 2020,
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belly dancer and refugee, presented her keynote speech
on the importance of building environments that allow
diverse engineers to flourish, and that engineering is
indeed a superpower.
Shrouk shared her lived experiences of coming to
the UK as a child refugee from Egypt and her journey to
becoming an electrical and electronic engineer.
Over the course of her career, Shrouk has worked on
several important projects, such as affordable MRI scans
the size of your phone that can detect cancer, to silent,
wearable, smart solutions for people who menstruate
through Elvie.
Shrouk’s key message was to be unapologetically
‘YOU’, and to celebrate creativity and diversity in all its
forms.

With statistics reporting only 39 per cent of young
people aged 14 to 16 said they ‘know what they need to
do next in order to become an engineer’, there is still a
lot of work to do1
With industry organisation EngineeringUK reporting
that women make up 16.5 per cent of the engineering
workforce2, two per cent of which are women of colour,
speakers, panellists and delegates were asked two key
questions: ‘how can we improve diversity and inclusion
in engineering, and how will I change the face of
engineering?’
These questions sparked many conversations around
the impact of positive, relatable, role models for young
people, the need for systemic change to the national
curriculum in relation to policy, and the importance of

implementing diversity and measuring its effectiveness
within companies and organisations.
Key themes across the day focused on changing the
rhetoric around engineering and the question around
rebranding engineering to make it more inclusive for all.
INSPIRING THE NEXT GENERATION
The second day of the festival aimed to provide
meaningful encounters for young people with diverse
engineers from a range of employers within the sector.
Research shows 62 per cent of 16-to-17-year-olds
in the UK feel science and maths are more difficult
than non-related STEM subjects, and that we see a
visible drop off of girls choosing to study STEM A-level
subjects, in spite of girls performing better than boys at
all levels in STEM.
This shows how important young people’s
perceptions of STEM are in influencing their future
career choices.
Across the day, The Common Room hosted
workshops where engineers were able to showcase
the range of career pathways and job roles to
predominantly young girls from four local schools:
Gosforth Central Middle School, Grace College, John
Spence, and Lord Lawson.
On the day, pupils took part in four workshops
delivered by partners Unipres UK, Turner & Townsend,
Ryder Architecture and Morgan Sindall.
Pupils were also able to meet engineers through a
series of engineering speed chats with female engineers
from BAE Systems, EMM, LNER and Network Rail, and
ask them questions about their careers.
THE IMPORTANCE OF KEY INFLUENCERS
The final day of the festival provided the opportunity

EQUITY FOR ALL
The Common Room hopes this to be the first major
conference in a series of events over the coming years.
Shifting the needle on diversity in engineering is a
long-term aim.
This challenge is by no means unique to the region,
but The Common Room is committed to building on the
legacy of engineering within its building and its archive,
so that the activities that take place in its grand spaces
could once again be at the forefront of innovation to
tackle the skills shortage in STEM for the common
good.

The Common
Room
-

The Common
Room was
established in
2017 to manage
the assets
and lead the
redevelopment
of The Mining
Institute. It is
backed by the
National Lottery
Heritage Fund,
which awarded
the project £5
million to boost
its work in
supporting the
region’s economy
and nurturing the
next generation
of innovators and
engineers.

The festival had a big impact on pupils, with responses
including, ‘engineering is a career you cannot get bored
with, as it is a different thing every day’; ‘if I were to become
an engineer, I would change engineering for the better’; ‘I
have learned that you don’t need to be amazing at science
and maths to become an engineer’; ‘there are many ways/
routes you can take to become an engineer. The best one
may be taking an apprenticeship’
And perhaps, in doing so, as a region we could
make faster headway in tackling the other social and
economic challenges this planet is facing, from climate
change to good health and wellbeing.
Diversity leads to better outcomes for all.
And The Common Room is making strides in
changing the face of engineering.
The Face Of Engineering Festival was made possible
thanks to National Lottery players (National Lottery
Heritage Fund), plus our supporters The Reece
Foundation, NA College, The Platten Family Fund
(Community Foundation serving Tyne & Wear and
Northumberland), Stadler, Nexus, Turner & Townsend,
EngineeringUK, Crowne Plaza Newcastle - Stephenson
Quarter, North East Local Enterprise Partnership and
Women in Transport.

References:
1 – Executive
summary;
EngineeringUK
2020; Educational
pathways into
engineering
2 – www.
engineeringuk.
com/news-views/
changingthe-face-ofengineering/
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Are you sitting on cash trapped
within your business property?
Haines Watts is calling on commercial property owners to review their property portfolios to
unlock the true value of capital allowances. Here, David Holroyd, tax partner, explains more.
www.hwca.com
@haineswatts

Haines Watts
David Holroyd
heads up Haines
Watts’ multidisciplinary
capital
allowances team,
and has more
than 35 years’
experience of
providing clients
with advice in
capital allowance.
The firm’s team
has specialist inhouse chartered
surveying and tax
expertise, with its
vast experience
of analysing
property
expenditure,
both new and
retrospectively,
helping
businesses
and individuals
realise the true
value of capital
allowances.

A LOT OF NOISE HAS SURROUNDED CAPITAL
allowances over the course of the past 12 months, and
yet it still remains one of the most under-explored and
invaluable forms of tax relief on offer.
Especially for commercial property owners, who
are often sitting on thousands of pounds worth of
unclaimed tax savings trapped within their properties.
Capital allowances in the UK have never been more
generous or more complicated than they are now.
And while most accountants and advisors will
be aware of the relief in some capacity, it takes a
completely different exercise and skillset to be able
to maximise the value of claims in respect of property
expenditure – especially where properties are acquired
or refurbished.
Has the value of your claim been maximised?
Whether it’s refurbishing, building or extending,
capital allowances are available to taxpayers incurring
capital expenditure on commercial property.
With the rate of relief stretching up to 150 per cent

of the expenditure incurred, the relief can act as a real
cashflow lifeline.
But in the current economic climate, such
investments may be out of the question for many.
This is when making a historic claim can go a long way.
From air conditioning and water systems to lighting
and power installations, commercial property owners
can make retrospective claims for assets and fixtures
which form part of the property, and which are often
overlooked.
Often, when reviewing historic claims, further value
from the property is uncovered too.
Lack of awareness, thinking all allowances have
already been claimed for, and not being tax paying at
the time of expenditure are all reasons why a claim
might not have been fully explored in the past.
The value of working with a capital allowance expert
While capital allowances ought to be an unmissable
form of relief for eligible property owners, it requires
in-depth knowledge and an expert eye to truly maximise
the value of a claim.
If a survey has never been carried out, it is highly
unlikely all allowances have been claimed.
The safest route is to talk to an expert about your
property.
They will be able to fully survey your property, assets
and land, understand the scope of your claim and
capture costs that would likely go otherwise unnoticed.
Haines Watts is a leading advisor to owner managed
businesses across the region and the UK.
For more information, contact the firm’s
Newcastle office on 0191 2699 960 or email
newcastle@hwca.com
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Pictured, from left to right, are David Holroyd, Sam Moore, Mario Minchella and Jonathan Scott
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Pictured, from
left to right, are
Pharos Offshore
apprentice Jamie
Lorimer, Dawn
Robinson, of
North P&I, and
Chris Hall, of
Pharos Offshore

How North P&I is investing in 21st century maritime skills
Newcastle-headquartered global marine insurer North P&I Club is adding to its legacy with
support for the next generation of industry workers.

www.nepia.com
@NorthPandIClub

NEWCASTLE-BASED NORTH P&I CLUB MAY TRACE
its origins back to 1860, but the global shipping and
marine insurer is very much focused on the 21st century,
particularly when it comes to investing in skills.
In addition to its in-house apprenticeship and staff
training programmes, North also plays its part in backing
skills acquisition and development in the wider marine
sector.
For example, for the next three years, the insurer
is sponsoring engineering cadet Tom Eyles as he
progresses in his studies at South Shields Marine School,
part of South Tyneside College.
Tom will be learning a wide range of marine
engineering skills at the school, as well as taking on
board some work experience with North.
The 21-year-old eventually aims to become a chief
engineer in the maritime sector.
North P&I Club got involved with supporting
Tom’s career via the Maritime London Officer Cadet
Scholarship Scheme (MLOCS).
This sees maritime sector students in the country
awarded a scholarship via a scheme run by Maritime
London, the industry-led body representing maritime
professional services in the UK and financed by
companies and organisations within the sector.
MLOCS scholarships enable cadets to study a threeyear Maritime Navy Training Board-approved cadet
training programme at leading nautical training colleges
across the UK, and at sea, to qualify as deck, engine or
electro-technical officers.
The MLOCS selection process seeks the best possible
candidates and carefully considers backgrounds to
encourage those who aspire to a career at sea but might
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Tom Eyles, South
Shields Marine
School student,
left, with Colin
Gillespie, head
of the loss
prevention team
at North P&I

be unable to fund the required training without MLOCS’
support.
North P&I is funding Tom throughout his three-year
course, as well as giving him valuable work experience
and insights into the shipping and marine insurance
industry.
Colin Gillespie, head of the loss prevention team
at North P&I, will mentor Tom during his visits to the
insurer.
Colin says: “As well as investing in our own employees
and the local community, it’s also important for us to
invest in the marine sector as a whole.
“We opted for an engineering cadet as the
challenges the industry faces to decarbonise over the
next generation requires well educated, talented and
committed marine engineering professionals.

“This approach aligns with North’s sustainability
action plan.
“That’s why we’re delighted to be supporting Tom in
his studies.
“He’s already shown first-class aptitude to be chosen
as one of the recipients of the scholarship, and we’ve
been impressed by his willingness to learn here at
North P&I.”
Tony Vlasto, chairman of trustees at MLOCS, says:
“We are very pleased and grateful to North for agreeing
to sponsor Tom during his training.
“He joins a cohort of more than 200 cadets we have
supported since our officer cadet scholarship scheme
started 30 years ago.
“Our enthusiasm and drive to provide the competent
seafarers for tomorrow, in a world where the crucial
importance of shipping is ever more and rightly
recognised, remains undiminished.”
Tom adds: “North P&I have, through their generosity,
granted me access to the marine engineering world,
which would have been difficult to enter without their
support, and for that I am very thankful.
“I have begun my studies and already I am sure I
have made an excellent decision to pursue this career;
everything I am learning on the course and about the
industry only affirms this.
“I couldn’t have done this without North P&I, so it is
my aim to appreciate this opportunity and to succeed.”
The scholarship is one of several initiatives North P&I
takes part in to help foster skills in the maritime sector.
The insurer also funds marine apprenticeships via its

work with the Worshipful Company of Shipwrights.
The latest beneficiary of this scheme has been Jamie
Lorimer, from Alnwick Moor, who is in the final year
of his apprenticeship at Blyth-based subsea specialist
Pharos Offshore, with tuition from Northumberland
College.
The former student of Alnwick’s Duchess’s Community
High School has been given a thorough grounding in the
various skills required at Pharos Offshore, including a
range of different mechanical, hydraulic and electricalbased skills necessary for a multi-tasking engineer fitter.
Talking about his apprenticeship, Jamie says: “I have
learnt a lot in my two years of being here and have
worked on a wide range of equipment gaining many
different skills.
“It has been a very good opportunity for what is
available in the local area, and I am excited to progress
my career with Pharos.”
Chris Hall, technical manager at Pharos Offshore,
says: “We’re very grateful to North P&I Club and the
Worshipful Company of Shipwrights for their backing
and for the chance to help invest in our skills base and
develop such a talented young man.”
Dawn Robinson, global director of people at North
P&I, adds: “We’re delighted to hear how well Jamie’s
apprenticeship is going and the contribution he is
making at Pharos Offshore.
“While we run our own apprenticeship programme at
North, we are also mindful of the importance of helping
to invest in the marine sector as a whole, particularly so
in our native North East.”

North
-

North P&I Club is
a leading global
marine insurer
with more than
160 years of
history in the
industry.
Founded and
headquartered
in Newcastle,
North’s influence
stretches around
the world,
with offices
in Australasia,
Greece, China
(Shanghai and
Hong Kong),
Japan, Singapore,
Ireland and
the USA
complementing
its regional hub.
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Laying the foundations
for success
With its new freeport status, a rejuvenated airport, whole Government departments and
staff moving to Darlington, and investment, jobs and opportunities throughout the area,
Tees Valley is truly alive. Plans continue to be announced on a weekly basis, and the most
recent announcements have again put the focus on the prospect of thousands of jobs and
serious investment. The Centre for Digital Trade and Innovation, described as a world-first
base dedicated to accelerating the digitalisation of international trade, will operate out
of Teesside, while, later this year, work is due to start on an SeAH Wind factory, which
officials say will create 750 direct jobs and support 1500 construction and supply chain
posts as it operates as the world’s largest monopile plant for offshore wind turbines from
2026. Colin Young visits Tees Valley to see how such investment is reviving the area.

An evolving
environment

Report

Things are changing across Tees Valley.
From the redevelopment of sprawling
land near Redcar where steel operators,
including Corus and SSI UK, once lit the
fires of Teesside industry, to an airport
rebuilding its flight itinerary after years
of permanent service departures, there’s
a renaissance underway.
Throw in further moves, such as
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Tees Advanced Manufacturing Park
(TeesAMP), which is based on the site
of the former Newport Ironworks, and
new residential and office schemes
in Middlesbrough’s town centre, and
the shifting landscape becomes more
obvious still.
Colin Young takes a closer look at the
evolving environment.

4There is surely no better indicator of a
region’s resurgence and vitality than the
number of people travelling to get in and
out of the place.
Brought back into public control in
2019 to save it from closure, Teesside
International Airport, as it is now known,
was serving just two holiday flights a
week back then – to vacation hotbeds
Bulgaria and Jersey – on top of sporadic
domestic and European flights.
This summer, however, will be the
airport’s first open season since then,
and after launching its biggest summer
schedule for more than a decade, there
will be an anticipated 450 per cent
increase on two years ago.
The inclusion of Teesside International
Airport on Ryanair’s never-ending stream
of European destinations is significant,
with flights to Majorca and Faro on its
list and Corfu due to be added for the
summer months.

And this month, as well as KLM’s
improved double-daily service to
Amsterdam Schiphol, TUI will start flights
to Majorca, ahead of an expansion to
Antalya next year, and Balkan Holidays’
planes heading to Bulgaria will start to
take off too.
That means Majorca, Alicante,
Bulgaria, Turkey, Portugal, Corfu, Jersey,
Lake Garda, Esbjerg, Amsterdam, Belfast,
Dublin, Newquay, Southampton and
Heathrow are all now available to the
Teesside traveller.
While Manchester and the London
airports struggled with passenger
demand due to staff shortages over the
Easter period, Teesside – and Newcastle
International Airport – reported no
extreme difficulties as passengers started
to make the first proper return to the
skies since the pandemic.
With rapid check-in and security
services, customer feedback was

positive over the holiday period and
Teesside’s managing director Phil Forster
is understandably content as it makes
its first tentative steps back into the
travellers’ market.
“The beginning of our busiest summer
schedule in almost a decade got off to a
great start,” he says.
“Thousands of people came through
our terminal, who were excited to be able
to get away on holiday again and find out
what our airport has to offer.
“We wanted to make sure our
passengers had the smoothest and best
start to their holiday possible.
“Thanks to our multi-million-pound
terminal redevelopment, investment in
cutting-edge security equipment and a
massive recruitment drive, we’ve not had
any problems with the queues, hassle
and frustration that have been seen
elsewhere.
“The customer experience has been
67
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innovation. The Teesside freeport, which
opened late last year, has already secured
multi-million-pound investment from GE
Renewable Energy to build a new offshore
wind turbine blade making plant, which it
says will deliver up to 750 direct jobs and
a further 1500 roles in the supply chain.
Its blades are expected to be supplied
to the world’s biggest offshore wind
farm, the North Sea-based Dogger Bank,
helping to power millions of UK homes,

given an overhaul too, with new bars, new
shops – including duty free – and the first
Bannatyne spa at any airport in the UK.”
Phil adds: “This is just the beginning,
though.
“The aviation industry is still recovering
from the pandemic, and some are still
understandably cautious about flying.
“The initial reaction to our flights, and
passenger satisfaction rates, has been
hugely encouraging, however, and the
forward bookings we’ve seen with the
likes of TUI are honestly unbelievable.”
It is not just the people flying in and out
of Tees Valley who will impact the airport
now it is back in public hands, the land
surrounding it will too.
The second phase of the airport’s
development is a £200 million business
park, and work is due to start shortly on
the 270-acres of land on the southside
of the site, after years of talk and
speculation.
Those new plans were finally unveiled
in February by Tees Valley Mayor Ben
Houchen, who is confident the new
park will create 4400 jobs when fully
operational, with 1.9 million sq ft of
logistics, distribution and industrial
buildings having direct access to and
from the A67.
The additional programme of
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development at the airport, and part of
the ten-year business plan, is a multimillion-pound freight cargo facility, which
has been established and boasts the
latest in screening technology, offering
daily freight services and supporting adhoc charters for specialised cargo.
Elsewhere, across the area, there
are palpable signs the long-going talk
of investment and redevelopment is
finally coming to fruition in areas such
as Redcar, where traditional industry has
dwindled.
In July, work is expected to start on
building the world’s largest factory for the
manufacture of offshore wind monopiles
– the huge steel tubes that form the
foundations of the construction of
turbines – on Teesworks, which sits within
the new Teesside freeport.
Bosses say the freeport will create
more than 18,000 highly-skilled jobs
and generate £3.2 billion for the local
community over five years, with access
to a share of £200 million of Government
funding to support its ‘levelling-up’
ambitions.
Freeports are secure customs zones,
which allow business to be carried out
inside a country’s land border, but where
different customs rules apply, attracting
inward investment and promoting

and the Government has also committed
an additional £20 million to create a new
deep water quay to service the offshore
wind industry.
Three more offshore wind parts makers
could be housed on the site.
There are also plans to build Net
Zero Teesside Power, the UK’s first fully
integrated, commercial-scale gas-fired
power station with carbon capture,
utilisation and storage capabilities,
to help establish a fully decarbonised
industrial cluster by 2040, which is
expected to create another 5550 jobs.
Mayor Houchen tells North East Times:
“Teesside International Airport’s huge
summer schedule is the tip of the iceberg
of the good news.
“As part of our freeport, the airport is
also kick-starting work on its business
park, capitalising on its land to create
fantastic, modern logistics and industrial
space.
“Aviation services firm Draken, a
long-standing partner, will double the
size of its base with a new hangar as it
introduces new combat training jets.
“Elsewhere, we have transformational
projects taking place at Teesworks, such
as SeAH Wind’s mammoth offshore wind
monopile factory, which is set to create
thousands of good-quality, well-paid jobs
for local people.
“It will sit alongside the
£107 million South Bank Quay, currently in
development, which helped attract SeAH,
and more, to the site.
“Net Zero Teesside Power is also
leading the UK’s net-zero ambitions with
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Andy Preston
Middlesbrough Mayor
“Top businesses are coming here
because it’s simply the best place
to be, and they’re bringing jobs and
long-term prosperity with them.”

Phil Forster
Managing director
Teesside International Airport
“The aviation industry is still
recovering from the pandemic, but
the initial reaction to our flights,
and passenger satisfaction rates,
has been hugely encouraging.”

its carbon capture potential.
“This is not only putting our scientists
and engineers at the heart of developing
ground-breaking technologies, but it
will also be essential for safeguarding
thousands of jobs in our chemicals and
processing industries.
“Hydrogen projects by BP and Kellas
Midstream, Alfanar’s £1 billion investment
to develop sustainable aviation fuel, and
Sabic’s £850 million investment to reopen its hydrocarbon cracker and convert
it to hydrogen are just some of the
schemes putting us at the cutting-edge of
the cleaner, safer and healthier industries
of the future.”

Report

He adds: “It’s not only industry, though,
as the Government’s commitment to
relocate more than 1000 civil service jobs
to Darlington is putting our region at the
heart of policy-making, while showing
local people they can get a great civil
service career without having to leave the
place they call home.”
The Centre for Digital Trade and
Innovation, in Middlesbrough, is another
major plan, which officials say could cut
costs by 80 per cent and generate
£25 billion worth of SME export growth,
with a single transaction said to presently
involve as many as 27 documents and 35
agencies, creating as much as £80,000
in costs.
The centre marks a further boost for
the south of the region, with Darlington
already identified as the home for a new
Government economic campus, and
set to become home to 1100 senior civil
servants across a number of departments
including the Treasury, the Department
for International Trade and Department
for Digital, Culture, Media and Sport by
2025.
Meanwhile, regeneration firm Chaloner
Group has unveiled plans for a new
urban living development in the heart
of Middlesbrough, which, subject to
planning, will create 131 town centre
apartments.
Located on the site of the Oak Street
car park, in Corporation Road, which was
formerly the base of Cleveland Scientific
Institute, the development will feature
one-and two-bedroom apartments above
a ground floor offering commercial and
hospitality space.
The scheme will be delivered for
Middlesbrough Development Company
(MDC), through its role as an enabler of
investment and growth in the town.
MDC is a wholly-owned trading
company of Middlesbrough Council,
and through it, the council is engaged
in a number of new development and
regeneration projects.
And after successfully delivering

another important scheme in
Middlesbrough – Tees Advanced
Manufacturing Park (TeesAMP), which
includes record maker Press On Vinyl and
process sector operator Sulzer Chemtech
as tenants, Chaloner Group chief
executive Geoff Hogg says he is excited
about its next project – and the ongoing
changes to the Teesside landscape.
TeesAMP, which sits on the site of the
former Newport Ironworks and close to
the town’s iconic Newport Bridge, was
funded by £12.5 million
from Middlesbrough Council,
£7.65 million from the Tees Valley Mayor
and Combined Authority, and £2.3 million
from the SSI Taskforce – the body set up
to support regeneration after the closure
of the Redcar SSI UK steelworks – and
substantial private investment.
Phase one included a £25 million
anaerobic digester, which uses food and
biological waste to create power.
Geoff says: “There was huge interest in
TeesAMP from the manufacturing sector
from the outset, and we’re delighted to
have almost the whole site leased already.
“We expect the remaining unit to be
taken in the near future, which will then
enable us to start work on phase two.”
Mirroring the buoyant mood is
Middlesbrough Mayor Andy Preston, who
is administering great redevelopment in
the town’s centre that has seen GB Bank,
XPS, Causeway and First Source move
into new office accommodation.
Work is now underway on another site,
which will house 450 AXA UK staff.
Mayor Preston, who also recently
oversaw Middlesbrough Council’s
purchase of the town’s Cleveland Centre
shopping mall, adds: “TeesAMP is just the
latest addition to a proud manufacturing
heritage, and it speaks volumes about
Middlesbrough’s drive and ambition.
“Top businesses are coming here
because it’s simply the best place to be,
and they’re bringing jobs and long-term
prosperity with them.
“And this is just the start.”
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Leading the vinyl revival

Vinyl is making a comeback. Well, in a way.
The traditional black disc market never really went away – millions still treasure their collections – but the
emergence and immediate popularity of compact discs in the 90s, and increasing use of streaming services
over the last decade, saw vinyl sales reduce to the hundreds of thousands worldwide. However, according
to figures from industry trade body BPI, global sales increased by eight per cent on the previous year in
2020, with sales in the US rising from around eleven million in 2010 to 42 million last year. With the younger
generation seeing the benefits, and joys, of investing in record collections, and older music fans reigniting
their youth and reaching for nostalgia, vinyl sales are going through the roof again and are now accounting
for one in five of all album purchases. They are also a very good revenue stream for artists, now that touring,
and gigs, have resumed following the pandemic. Yet the truth is, the explosion has caught the industry by
surprise, and it cannot cope with this fresh and unexpected demand. And in Middlesbrough, a small team
are ready to fill the gap with a new record making plant, complete, eventually, with its own studio, which is
set to offer fresh opportunities for local, national and international artists and their labels. Colin Young visits
Press On Vinyl, based on Tees Advanced Manufacturing Park, to find out more.
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4Press On Vinyl’s home on the fringes
of Middlesbrough is perfect.
Groovy on the outside, making grooves
on the inside.
Fittingly in the centre of the new and
innovative Tees Advanced Manufacturing
Park (TeesAMP), the first record making
plant in the north of England since David
Bowie was touring with his Spiders,
stands out on the nearly occupied site.
In the Good Friday sunlight, the
metal in the glass-boxed structure is
not dissimilar to the great man’s hair
back then and, go closer, and you’re
immediately struck by the huge quote, in
various font sizes, which covers the front
door.
‘This is a place for everyone. Where
positive language and behaviour are
essential ingredients required. The
Meltin Pot is diverse and produces the
best results because we insist everyone
uses the abilities we were all given...
Compassion. Energy. Humour. Musicality
and Rhythmic Intent’.
Peer through that glass door – yellow
walls, a half-full Greggs bag on one of
four or five tidy but clearly occupied
desks, a Colin Cooper fridge magnet, a
half-opened cardboard box with a pile of
shiny new 12-inch records and a Robbie
Mustoe mug beside the posh coffee
machine only one person (Emily) has
truly mastered.
It would be ideal for a record store and
cafe. They’ve not ruled it out.
David Todd and Danny Lowe emerge

from the manufacturing sector as I enter
and Danny, before a pressing family
engagement, offers a quick tour of the
mezzanine while his business partner
takes a call.
“This was the original plan,” Danny
says, as we climb into a mini building
site.
By June, it will be a ground floor
master recording studio beneath a
second floor lathe.
From microphones to vinyl within a
(perfect) day.
“Bands will be able to record and it’ll
go direct to lathe, fully analogue,” he
explains.
“It’ll be one of the only places in the
world to offer that resource.
“This will be a one-stop-shop for
bands and we’re talking high-level
bands as well; accessibility is good,
accommodation is cheap.
“This will put Middlesbrough on the
music map.”
From the sanctity of the office to the
hubbub of the main plant.
It may be the bank holiday weekend,
and shutdown time, but the place is
surrounded by half a dozen restless
bodies, who all seem to be carrying
spanners or records.
And, like David, a permanent smile.
I meet Emily Skipper in one of the
mini labs where the records we buy are
constructed virtually from scratch, as
she painstakingly, and without a scratch,
cuts a silver disc to size among a myriad
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of cylinders, sinks and metal trays and
containers.
The plant is a labyrinth of sanding
and polishing machines, grinders, air
compressors, steamers and cooling
systems.
“It is mad,” David concedes.
Finally I meet the stars of the show
– two pressing machines from Jakarta,
which landed on Christmas Eve –
backed by the imposing and vital steam
generators, which sparked the shutdown,
and a pause in operations and an allimportant rethink.
We return to the office to complete the
Press On Vinyl story over a cuppa and
David goes to the pile of records by the
kitchen, returning with Komparison’s ‘You
Say She’s Satisfied’ EP – an eye-catching
pink, black and white sleeve of the five-
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piece, complete with a huge supportive
message from the Press On Vinyl team
on the back.
This is the company’s first release of
the millions to come.
The plan is to produce 100,000 a
month, increasing over time with more
machinery.
And those hopes were boosted earlier
this year when the business received
£350,000 investment from NPIF - FW
Capital Debt Finance, managed by
FW Capital and part of the Northern
Powerhouse Investment Fund, which
could create as many as 46 jobs over the
next three years.
“I’d love to press 100 records for a local
artist and then, a few years later, press
2000 when they’re on a national tour,
and then later on work with them when
they’ve gone massive,” says David.
“That for me would be the best
feeling and you never know, it might be
Komparison.
“I think that’s what we have all wanted;
that journey to see the smaller artists
progress.
“We’ve always been passionate
about supporting grassroots music and
local artists and we’d be really proud if
pressing 100 records helps them and
they get more exposure and do well; that
would be brilliant.”
The lead singer of The Danny Kebabs
(Danny) and The Brucey Ripper Band’s
drummer (David) never actually played
together, but got to know each other on
the Teesside music circuit.
In their spare time, they set up Goosed
Records with other enthusiasts and
were major players in the grassroots
scene around Middlesbrough, putting on
festivals and gigs for local bands.
They moved to Sticky Fingers in the
town centre with the intention of building
a studio, and in September 2019 decided
to record a compilation of local artists to
raise funds for them.
David says: “We looked into it, not
knowing how long it takes to get records
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pressed, hoping to have it out before
pressed, hoping to have it out before
Christmas, and we were told there was a
five month delay, and the lead time was
already increasing.
“So we started to look into why it was
taking so long.”
The first lockdown gave the pair time
to research, and, with the support of
local businessman David Hynes and
Colin Oliver, from Futuresound Group, in
Leeds, they discovered a huge gap in a
growing and neglected market.
And with the brassneck to go for
it, David left his job with the Tees
Foyboatman Association, where his
grandfather and father had worked, and
Danny quit as project manager at David
Hynes’ firm.
“Because we had more time on our
hands, we chatted about a few ideas and
we said we’ve got to have a go at this, it’s
got to be done,” says David.
“The more we researched, the more
we found out about smaller labels
and artists who were not getting stuff
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released and how much money they were
losing – and they were already missing
out because there was no live music in
the pandemic.
“We wrote a business plan, spoke to
people locally, started to get help from
Tees Valley Business Association and
over six months got funding – a third
from investment, a third from debt, a
third from grants – and got this place.
“We moved in here March 2021,
painted this room and built the rest of it.
“There weren’t even any lights in.
“Then we just waited for a few
machines to arrive.”
Production started in March, and after
the Komparison release, dozens of artists
from all sorts of genres had their records
pressed on runs from 100 to 2000.
David says: “The test press is the
first quality control, and we have a
listening booth for critical listening, and
sometimes they’ll come in and say, ‘you
have to listen to this’, and we’ll put it on
in the office and go, ‘wow!, who is this?’
“Quite often, we see the name and
label and think you know their style and
then it turns out to be something really
different – I love that.”
Rather than deal with the inevitable
early glitches as they went along,
they decided to shut down operations
completely and perfect them.
This is the testing time, and it has been
testing, but it has also given the directors
time to reflect on the huge potential for
the business, and the clear demand for
vinyl.
So why not deliver the lot from
TeesAMP?
“Over the last two years, we’ve learnt
so much,” David says.
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“I had more idea than most but still
had no idea how much more there was
to learn about the process. And I am still
learning now.
“The very first business plan was a
record store, and recording studio direct
to lathe, then we scaled it back.
“The advice from the consultants and
industry experts was to get the pressing
machines in and working, worry about
the other side later and don’t try to do
both at once because there are so many
variables.
“Being how we are, we just thought,
‘go for it’.
“Some would say it’s ridiculous to take
so much on, but that’s the nature of how
we do stuff.
“It might be a year before we do our
first recording, but it’ll still be here, and
it’ll be amazing – that one performance
cut live.
“We’ve got a lot of work to do to get
it right, perfect the skills, and learn the
craft of recording direct to disc, but it
should be fun.
“It’s getting exciting again now.
“We were dreading the shutdown and
it’s been costly, but it’s probably one of
the best things we’ve done and a blessing
in disguise.
“We have reset mentally – but we have
pretty much gone back to the original
plan.”
David, who has wife Kerry and their
seven-year-old McFly fan and drumbashing daughter Annie and noise-loving
three-year-old son James to occupy his
spare time, is convinced Press On Vinyl
will be a hit.
He adds: “There’s a massive gap, not
least the lack of capacity in the UK – 60
per cent of records are being imported
from Europe – and hopefully we’ll make
a dent in this country, but there’s a
worldwide shortage.
“It won’t take long for people to find
out there is new capacity here – word
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of mouth is massive – but we want to
manage people’s expectations and make
sure the product is right.
“We want to produce quality records
and build our reputation from the start.
“We won’t get the orders if the quality
is not right.
“We want to win artists’ and labels’
trust, so it is hugely important to get it
right.
“We left steady jobs for something that
doesn’t really exist, and if it hadn’t been
for the support of Kerry, and Danny’s wife
Emma, encouraging us, I don’t know if

@pressonvinyl

we’d have got this far.
“But we know the market and the gap
is there; we know, if we get it right, it’s
going to work.
“None of us worked in a pressing plant
before, but we’re all logical and have
similar skills.
“And we’re enjoying it.
“Of course there have been doubts,
and every record is nerve-wracking at the
moment.
“But we’ve got to go for it. If you think
too much about it you get stuck...”
In a groove...
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Wicher Kist

Closing this month’s issue of North East Times, Wicher Kist, chief
executive at automotive electric powertrain engineer Saietta
Group, reveals more about the company’s recently-announced
Wearside expansion. The business has taken on a former ZF factory
on Rainton Bridge Business Park, on the outskirts of Houghtonle-Spring – in the process offering jobs to nearly 40 ex-ZF staff –
where it aims to make 100,000 e-motors every year while bringing
new e-axle work to the region from China.

4Upon announcing your Wearside move, you
hailed it as a “landmark achievement”. Why did
you choose Rainton Bridge Business Park, and
how will the ex-ZF plant help you meet future
goals and objectives?
There were a number of important factors that
helped inform our decision to make Sunderland
Saietta’s new UK manufacturing hub.
As things stand today, the facility – which we
purchased from a global tier one technology
supplier – is already in an advanced state and ready
for production output, but we plan to redevelop
and upgrade the site immediately to meet our exact
requirements.
The 86,000sq ft facility is a highly specialised
automotive electric motor centre, with a rich
history of producing more than 20 million e-motors
for a range of automotive applications since 1999.
So, in selecting Sunderland, we have found the
ideal location, people, expertise, experience and
technologies to help us grow.
It will play an integral role in realising our
production output goal of hitting 100,000 units per
annum by 2024.

4Wearside is already a renowned automotive
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hub, thanks to Nissan’s record-breaking feats.
Its reputation stands ready to increase further,
though, thanks to an alliance between the car
maker and Envision AESC, which promises
hundreds of jobs at a new electric vehicle battery
making plant on the International Advanced
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Manufacturing Park. To what extent did this
landscape influence your decision?
There were a number of key influencing factors.
The UK, and the Sunderland region, is a hotspot
for electric powertrain innovation, expertise and
development, so the area is a natural fit for Saietta.
We are committed to building our engineering
and manufacturing capabilities in the UK – this is an
important facet as we grow.
And in this respect, we are not only creating new
UK jobs, but also bringing e-axle production from
China to the North East.

4As you reference above, part of your move
to Wearside will see work shifted from East Asia.
Why have you chosen to do that, and what impact
will it have on operations?
An essential aim for the company is to establish
a fully operational UK production facility well in
advance of our important 2024 goal.
Up until now, our proven e-axle commercial
vehicle drivetrain technology has been exclusively
manufactured in China.
But by bringing this core capability to the UK,
and within our Sunderland hub specifically, we
can ramp up operations across Europe, meeting
the needs of the growing market. That way we
are manufacturing locally – but crucially on a
global basis – carefully meeting exact and specific
customer demands.
We now have an operation that is flexible,
dynamic, reactive and proactive.

The Last Word
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